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WHAT IS AN

nfluencible 2

A listener. Specifically, a Storz
adio listener. Influencibles
are the “in-touch” young

oderns with ideas...buying
deas. |t stands to reason that :

en you talk to the greatest \_ il

‘it-;umber of people in a given _,‘;.g.|,;‘ﬁsl‘?."m'u"
narket, your product or

ervice gets known, and

ought, faster Got something
to sell? Influence the
nfluericibles.® On a Storz
Ftation you get action where
‘ counts—in sales.
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