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RAB claims radio's growth outstrips other media. p31 

FCC interim form embodies NAB commercial standards. p34 

Is CATV's 'great leap forward' tripping over phone wires? p44 

Bombardment begins for NAM's land- mobile invasion. p52 
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listener. Specifically, a Storz 

adio listener. Influencibles 

re the '"in- touch" young 

oderns with ideas ...buying 
eas, It stands to reason that 
hen you talk to the greatest 

`timber of people in a given 

arket, your product or 

service gets known, and 

ought, faster. Got something 
o sell? Influence the 
nfluencibles.` On a Storz 

ation you get action where 

it counts -in sales. 
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