
WOR -TV TO AIR BROADWAY PLAYS 
Past Hits Set for Five -a -Week Runs in 26 -Week Series 

PLANS for telecasting full -length 
Broadway dramatic successes and 
for keeping each one on for five 
consecutive nights have been an- 
nounced by Theodore C. Streibert, 
president of WOR -TV New York. 

The double -TV innovation of 
transferring the hit dramas from 
the stage to television without cut- 
ting their playing time and of tele- 
casting each drama across the 
board from 7:30 to 9 p.m., Monday 
through Friday, will start April 14 
with the telecasting of "The Trial 
of Mary Dugan." 

The General Tire & Rubber Co. 
will sponsor the new five -a -week 
series, which is set for 26 weeks, 
Mr. Streibert said. The company 
is offering to share this sponsor- 
ship with one more concern and a 
couple of advertisers have ex- 
po ssed interest, he reported, add- 
in if no such deal is made, 
Ge eral Tire & Rubber will assume 
ful sponsorship. D'Arcy Adv. Co., 
General Tire's agency, is handling 
then commercials to be used on the 
program. 

Move is part of a general 
strengthening of the WOR -TV pro- 

gram structure which has been 
under way since January when 
General Tire & Rubber Co. became 
major stockholder in General Tele- 
radio Inc., owner of WOR- AM -FM- 
TV, Mr. Streibert stated [BT, 
Jan. 21]. He predicted that this 
new Broadway TV Theatre series, 
plus the station's telecasts of the 
home games of the Brooklyn Dod- 
gers, starting April 12 with F & M 
Schaefer Brewing Co. and Ameri- 
can Tobacco Co. (Lucky Strikes) as 
co- sponsors, will do much to make 
WOR -TV a favorite with New York 
area viewers. 

Asked about conflicts of the 
dramatic telecasts and night base- 
ball games, Mr. Streibert said the 
ball games would be given prefer- 
ence, but he noted there are only 22 
night games on the Dodgers' 24- 
week baseball schedule, or less than 
one a week. 

Warren Wade, head of Warren 
Wade Productions, which is build- 
ing the new series and selling it to 
WOR -TV as a package, said the 
idea of using Broadway hit plays 
in uncut form is making possible 
the use on television of a number 
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of shows whose authors had refused 
to allow them to go on TV in con- 
densed versions. 

He and Mr. Streibert explained 
that the local production of the 
series also makes available to them 
plays which could not be procured 
for use on the TV networks as the 
latter have to resort to film to get 
their productions to non- intercon- 
nected affiliates. This rules out 
the use of plays in which film 
rights have been sold to motion pic- 
ture producers. 

A veteran actor -producer of the 
stage who has been in television 
since its early beginnings, with 
NBC -TV and WPIX(TV) New 
York, Mr. Wade said that the con- 
cept of using uncut stage shows 
in Broadway TV Theatre will per- 
mit him to operate on his favorite 
theory that the TV camera can- 
not entertain in itself, but is mere- 
ly a new means of transmitting en- 
tertainment from studio to audi- 
ence. 

"If the story and the actors 
don't hold the audience, I've got 
nothing," he declared. But by 
selecting plays that were hits on 
Broadway and presenting them on 
TV as they were done on the stage, 
he is reasonably sure they'll be 
hits on TV, too, he said. 

Mr. Wade said he plans to use 
well -known actors in his produc- 
tions and to build up a TV re- 
pertory company, with many of 
the cast appearing week after 
week. While one show is being pre- 
sented in the evening, the next 
week's play will be in rehearsal 
daytime, he said. 

The opening play, "The Trial of 
Mary Dugan," will be followed by 
the comedy hit, "Three Men on a 
Horse," the second week, Mr. Wade 
said. He reported that he has 
enough shows lined up to more 
than fill the initial 26 -week sched- 
ule. 

See Good Reaction 
Both he and Mr. Streibert were 

optimistic about the audience- 
building powers of repeated tele- 
casts of the same program. If the 
show is good to begin with, they 
said, people will tell their friends 
about it and, for the first time 
in broadcasting, on a regular 
basis, those friends will have the 
opportunity to see what they 
missed the night before. 

"Wednesday or Thursday or 
even Friday may well prove to be 
the top- rating night for the series," 
Mr. Streibert said. Mr. Wade noted 
that motion pictures have been re- 
peated often on TV in the same 
market, apparently with good audi- 
ences each time, and that such 
special event telecasts as the Horse 
Show, put on for a solid week, built 
audience rather than lost it as the 
week progressed. 

Mr. Streibert noted that WOR- 
TV can offer its 9 p.m. news pro- 
gram to sponsors with the promise 
of a new audience each evening 
in the week -claiming another TV 
first. He said the opportunity to 
reach virtually a new set of view- 
ers each evening would be an ad- 
vantage for many advertisers. The 

10- minute newscast with John 
Wingate is now a sustainer. 

Neither Mr. Streibert nor Mr. 
Wade would reveal the cost of tier: 
Broadway TV Theatre package to 
its sponsor, but Mr. Wade esti- 
mated that savings are inherent in 
the program formula. The orig- 
inal play -scripts eliminate the 
need for employing writers to 
adapt the plays for TV and TVA 
scale is lower for bit players when 
they are employed for five per- 
formances instead of a single show. 
This would enable him to put on 
a full week's schedule of five tele- 
casts for no more and possibly 
less than a network would spend 
for a single dramatic telecast, it 
was pointed out. 

Mr. Wade will supervise produ -i- 
tion of all the dramas with Rich,' 
Lukin as TV director and Rober,, 
Bolger as stage director. 

'BIG PICTURE' 
Aired by 72 Outlets 

ARMY TV documentary film series, 
The Big Picture, is currently being 
telecast on 72 of the nation's 108 
video outlets and has elicited en- 

thusiastic re- 
sponse from sta- 
tion program 
managers ever 
where. 

This has bi 
acknowledged by 
the Public In- 
formation Office 
of the Military 
District of Wash- 
ington. Lt. Carl 
E. Bruton, for- 

mer producer -director at WTVJ 
(TV) Miami, Fla., and creator of 
Big Picture, has been engaged by 
MDW for a similar TV series in 
Washington, D. C. 

The series originally was con- 
ceived as a "live" feature on 
WTOP -TV Washington and its 
high Pulse and Hooper ratings aty 
tracted the attention of the U. B. 
Army Dept.'s Radio -TV Sectp 
under Col. Ed Kirby, MDW salt. 
The Army transferred the entire 
show -13 weeks of films and 
guests -to the sound stages of the 
Signal Corps Photo Center, New 
York, for distribution as a na- 
tional film series. More than 60 
TV stations initially carried the 
program [BT, Feb. 11]. 

Lt. Bruton, who has remained 
as technical adviser for the pro- 
duction, is now producing two 
other TV shows for MDW in Wash- 
ington -Meet the Troops, on 
WTOP =TV, and The Blue Badger 
set to premiere over WTTG (TV) 
Washington. Lt. Bruton has 
drawn praise for his work from - 
Army Secretary Frank Pace Jr. 
and Maj. Gen. Floyd L. Parks, 
chief of information, Dept. of 
Army. 

Lt. Bruton 

TOTAL of 504 Screen Writer Guild 
members were employed by major, 
independent and television film pro- 
ducers as of Feb. 16, date of latest 
compilation, according to SWG an- 
nouncements. 
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