
ARMY SERIES 
-'Big Picture' Stations Cited 
EXPANSION of the Big Picture 
television series to 83- station cover- 
age, under direction of Col. Ed 
Kirby, chief of the Army's radio - 
TV activities, culminated last week 

in award of cer- 
tificates to the 
stations carrying 
the 13 - episode 
film series. 

At the same 
time the Dept. of 
the Army an- 
nounced that a 
second series of 
half -hour Big Pic- 
ture episodes will 
be ready for re- 
lease April 7. 

The certificates awarded TV sta- 
tions are signed by Maj. Gen. Floyd 
L. Parks, Chief of Information. 
Stations are honored for "a most 
important contribution to the pub- 
lic understanding of the role and 
mission of the United States 
Army." 

Cost of TV time provided the 
Army by the stations is estimated 
at more than $26,000 weekly, or an 
annual rate of $1,379,000. In some 
.Ities, such as Baltimore and Chi- 
cago, all TV stations have been 
carrying Big Picture, spotted at 
different times in the week. Rat- 
ings as high as 13.5 have been 
achieved by the program. 

Institutional Sponsorship 
Institutional sponsorship is per- 

mitted by the Army at the opening 
and close of each half -hour episode, 
but no middle interruption is al- 
lowed. Thus far only three stations 
have sponsored the program. Fed- 
eration Bank & Trust Co., New 
York, has renewed for the second 
series on WCBS -TV New York. The 
station has used auxiliary news - 
ilaper promotion. First National 
Bank, through Grant Adv. Agency, 
has sponsored Big Picture on KSD- 
TV St. Louis. 

Big Picture was first produced 
locally by Lt. Carl Bruton, radio 
officer, Military District of Wash- 
ington, over WTOP -TV (see story 
page 160). Col. Kirby directed re- 
editing and production for national 
release. Capt. Carl Zimmerman, 
veteran radio executive and World 
War II Army Hour reporter, does 
narration and interviews. 

Production coordinator for the 
first series was Lt. Albert W. Gan - 
naway, now a partner in Gannaway 

Morgenthau Productions and 
owner of Half Pint Quiz on CBS - 
TV. Working with Col. Kirby at 
the Pentagon are Capt. Ben Miller, 
formerly of NARTB, and Capt. Pat 
Griffith, WAC, also formerly of 
NAB and later WHO Des Moines. 
They handle arrangements for live 
appearances, provide technical aid 
and handle service for newsreels. 

Col. Kirby is holder of the Pea- 
body Radio Award for "Yankee in- 
genuity on a global scale" and the 
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Army's Legion of Merit for his pio- 
neering radio work in World War 
II. He was public relations director 
of WSM Nashville before the war 
and went to the Pentagon from 
NAB where he was public relations 
director. 

on footage 
made by Signal Corps crews in 
Korea, Europe, the United States 
and any other point where the 
Army operates. Secretary of the 
Army Frank Pace Jr. and Gen. J. 
Lawton Collins, Chief of Staff, will 
appear briefly in the second series. 

Footage has originally served 
military purposes for combat re- 
ports and is produced at minimum 
expense. 

GE TASK FORCE 
To Aid Applicants 

TASK FORCE to help TV attor- 
neys and consulting engineers has 
been sent to Washington by Gen- 
eral Electric Co. to lend a hand 
during the waiting period between 
end of the freeze (see story page 
144) and the beginning of appli- 
cation processing. Best indica- 
tions are that the FCC will give 
applicants 90 days to file new ap- 
plications or revise old ones. 

All TV application engineers, GE 
specialists are Ralph S. Yeandle, 
M. (Tex) Haertig and H. W. 
Morse. They will join J. H. Pain- 
ter, already in Washington, work- 
ing with Robert J. Brown, director 
of GE Electronic Division's Wash- 
ington office. 

In addition to the present 500 - 
odd TV applications on file (most 
of which have to be revised), every 
sign indicates 500 -600 new appli- 
cations will be filed immediately 
after the freeze is lifted. 
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N.Y. TV EXODUS 
Gov. Dewey Gets Plea 

STEPS to keep the television in- 
dustry in New York state were 
urgently requested in a telegram 
sent to New York Gov. Thomas E. 
Dewey last week by the Young 
Men's Board of Trade and the New 
York State Junior Chamber of 
Commerce. 

Purchase of property and launch- 
ing of building programs on the 
West Coast by NBC and CBS, the 
telegram pointed out, "highlights 
the fact that New York City and 
New York state are failing in their 
attempt to keep this industry in 
our state." The wire pointed out 
that the video industry was born 
in New York and has given or will 
give "hundreds of thousands of jobs 
and untold millions of dollars of 
revenue" to the state and its citi- 
zens. 

"Direct personal intervention" 
by the governor was sought to 
prevent the exodus and Mr. Dewey 
was further asked to "take the 
initiative in bringing together im- 
mediately industry and governmen- 
tal officials to forestall this move- 
ment." The business groups offered 
their cooperation "to the fullest 
extent." 

'Unexpected' Brochure 
ATTRACTIVE large- spread adver- 
tising and promotion brochure as 
sales pitch for The Unexpected has 
been released by Ziv Television Pro- 
grams Inc. Series stars Hollywood 
actors and actresses in individual 
half -hour dramatizations. Folder 
supplies publicity releases, glossy 
pictures of stars, lists of shows and 
other materials. 

NCAA TV POLICY 
Murray Gives Opinion 

U. OF PENNSYLVANIA will re- 
fuse to take part in the National 
Collegiate Athletic Assn. football 
TV control plan for 1952 unless it's 
legal. 

That was Francis Murray's opin- 
ion. He is athletic director of the 
U. of Penn. He made his statement 
last Wednesday, maintaining a po- 
sition he took in January that any 
agreement imposing restrictions on 
individual colleges is illegal. 

N.CAA's TV committee is still 
working on a formula for the next 
football season [BIT, March 24]. 
According to spokesmen, the com- 
mittee is seeking wide participa- 
tion by colleges to avoid any one 
college or small group of colleges 
dominating football TV in 1952. 

NCAA Monkey Wrench 
The U. of Penn. has been a 

wrench in the NCAA TV works for 
some time. When NCAA first pro- 
posed its control plan, U. of Penn. 
bucked it. Only when threatened 
with dismissal from the organiza- 
tion and curtailment in its football 
schedule of games set with NCAA 
opponents did the university decide 
to go along. 

Mr. Murray said his legal ad- 
visers would look over the plan and 
if they find it illegal, "we won't 
participate." 

Speaking of NCAA, Mr. Murray 
said: "They've got to come to it- 
in a year or two or three. It's the 
greatest medium we have for tell- 
ing our story to the public. Why 
don't they understand that now ?" 

'IKE'S' REPORT 
Networks Plan Schedules 

GENERAL of the Army Dwight D. 
Eisenhower's "Report to the Amer- 
ican People," an inventory of the 
first year's military buildup in 
Western Europe, will be carried on 
radio from midnight to 12:15 a.m. 
Wednesday by CBS Radio Network 
and on television, locally in New 
York only, by WCBS -TV and WJZ- 
TV, ABC outlet. 

DuMont Television Network was 
scheduling the statement, filmed in 
Paris by 20th Century -Fox Movie - 
tone, for 10 a.m. Wednesday, and 
Mutual planned network broad- 
casts of the General's talk, but time 
slot was not definite late last week. 
Statement was anticipated as a pos- 
sible vehicle of the General's polit- 
ical intentions, but other networks 
were waiting before planning its 
use on anything but regular news 
programs. 

Gen. Eisenhower was meanwhile 
invited to appear on ABC's radio 
and video versions of America's 
Town Meeting of the Air at his 
convenience during April or May. 
Invitation suggested that the pro- 
grams be recorded and filmed in 
Paris, if the General has not by 
then returned to the U. S. 

March 31, 1952 Page 143 


