
[,FOOD selling campaign termed 
L' "Operation Chain Action" will 
.e aired by WBAL Baltimore in co- 
peration with 217 American, A & P 
end Food Fair stores in the city. 
n addition to on- the -air selling of 
heir products, sponsors will be 
;uaranteed feature displays in all 
)articipating grocery stores for a 
'ull week during the 13 -week cycle. 

PROGRAM PLANS 
DETAILED outline of 1952 plans 
For broadcasting was sent by 
WAVE Louisville, Ky., to all cli- 
ants, prospects, agencies and na- 
:ional representatives. Presenta- 
tion of both tentative and definite 
programming covered public serv- 
ice, promotion plans, news and 
special events, sports coverage 
and farm broadcasts as well as 
women's programs and disc shows. 
Accent was placed on fact that 
WAVE'S local programming is de- 
signed to suit the community where 
it is located. 

ON- THE -SPOT EDUCATION 

DENVER's first classroom on the 
air has been inaugurated with 
KFEL -FM broadcasting a U. of 
Denver course featuring faculty 
-nembers delivering student- attend- 
ed lectures. Class activities -on- 
the- spot -will continue to provide 
the format of the program. The 
telecasts, designed to aid the uni- 
versity's adult education program, 
have been arranged by R. Russell 
Porter, chairman of the radio de- 
partment, for Monday 
through Friday, 12:45 to 1:15 p.m. 
Student Dick Thompson is engi- 
neer- producer for the broadcasts. 

FOOTBALL BANQUET 

TURKEY dinner was served to 220 
guests at the first annual collegiate 
football honor roll banquet spon- 
sored by WTHI Terre Haute, Ind., 
to honor 33 outstanding football 
players. Players and their families, 
as well as civic, educational and 
business leaders in the community, 
saw a film presentation of the 1952 
Ripe Bowl game and heard tran- 
scribed greetings from several col- 
lege coaches. Dave Martin, sports- 
caster at WTHI was m.c. 

programs promotion 
premiums 

dabs 
TABLES TURN 
DISC jockey contest originated by 
Mark Sheeler, comic on the Blues 
Chaser Club, aired daily on KSJO 
San Jose, Calif., gave the fellow 
on the other side of the mike a 
chance. Ten contestants were se- 
lected from applications sent in by 
listeners. These contestants acted as 
disc jockeys in a two week pro- 
motion of the Blues Chaser Club. 
Listeners voted for their favorite 
by mail. Winner got $100 in mer- 
chandise from show's sponsors. 

THUMBNAIL SKETCH 

TELEVISION program news in 
form of a television column of the 
air is presented by KYA San Fran- 
cisco on new daily entitled 
National TV News and sponsored 
by the National TV stores of San 
Francisco. Program reports what 
is doing on TV each night and gives 
story outlines, behind the scene 
sketches, biographical material on 
TV stars and similar news. 

GUEST STATION BREAKS 
PERSONALIZED station breaks 
have been programmed by WHAY 
New Britain, Conn. Instead of 
having the announcer on duty give 
the call letters and station slogan, 
local business men, city officials 
and state figures deliver the iden- 
tification and mention their favo- 
rite program aired on the station. 
Breaks are all tape recorded in 
advance of the announcement. -- 
LUNCHEON NEWS 
PROMOTION tie -up between Ho- 
tel Brunswick and WLAN Lan- 
caster, Pa., was executed fortnight 
ago when the station began supply- 
ing the hotel with copies of its 
news bulletin. Releases are placed 
on the luncheon tables. Hotel 
management also places WLAN's 
weekly program log in its guest 
rooms, all of which are equipped 
with radios. 
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BROADCASTING Telecasting 

`MEET THE TROOPS' 
NEW Army TV show, Meet the 
Troops, premiered over WTOP -TV 
Washington Feb. 3. The 13 -week 
series is designed to give the public 
a close -up view of Army life. Each 
Sunday show will feature film foot- 
age of troops in training and com- 
bat, in work and recreation, as 
well as in schools and on the job. 
Film will be supplemented by an 
interview with a soldier whose 
Army career parallels that shown 
on film. 

RADIO TEACHES MUSIC 

MUSIC LESSONS by radio for the 
rural school children of Saskatche- 
wan are aired weekly on CKCK 
Regina and five other independent 
stations in that province to reach 
boys and girls from the Canadian - 
American border to the Northwest 
Territories. Simple instruction 
booklets are mailed to the 70,000 
pupils in rural schools to supple- 
ment the radio music lessons for 
such instruments as rhythm instru- 
ments, tonettes, flutophones and 
autoharps. 

`WOMAN OF THE YEAR' 

KNBC San Francisco promotes the 
daily Judy Deane Show with a re 
print of radio columnist's plug 
naming Miss Deane "Woman of 
the Year" in San Francisco radio 
and TV. Single, glossy sheet 
mailed to trade declares: "San 
Francisco's number 1 critic confirms 
the selection of America's number 
1 advertisers." Long list of par- 
ticipating sponsors on Judy Deane 
Show are listed along with invita- 
tion to join sponsorship. 

PRACTICAL CIVICS 
PRACTICAL lessons in city gov- 
ernment and court procedure are 
being broadcast by WHYS Canton. 
Ill., as they originate in the Can- 
ton High School auditorium for 900 
students. Principal Alvin Felts and 
Mayor W. Paul Woods are cooper- 
ating in the series, which includes 
a regular city council session. Sta- 
tion News Editor Al Horrigan han- 
dles arrangements for the station 
and currently is planning a ses- 
sion with the police magistrate, Don 
MacPhee. 

e 

PHILA. NEGRO MARKET 

BOOKLET giving detailed infor- 
mation on the purchasing power of 
the Philadelphia Negro population 
has been issued by WDAS there, 
promoting effectiveness of station 
as an advertising medium. Statis- 
tical breakdown of products pur- 
chased is based on findings of the 
Associated Publishers Inc., N. Y., 
and a Philadelphia Chamber of 
Commerce survey. 

EVENTS IN EUROPE 
CITIZENS of New Ulm, Minn., 
will get a glimpse of goings -on in 
Europe through Walter K. Mickel - 
son, owner of KNUJ there. Inter- 
views are being tape recorded by 
Mr. Mickelson on his trip to Nor- 
way, Finland, Sweden, England and 
Germany. He airmails three quar- 
ter hour tapes weekly for broad- 
cast on the station. 

TIME SIGNALS ON TV 

TELEVIEWING public of Salt 
Lake City now looks to KSL -TV 
for the correct time. The station has 
inaugurated the use of Western 
Union time signals. Every hour on 
the hour the "beep tone" familiar 
to most radio listeners gives view- 
ers an accurate time check. 

BLOTTER PROMOTION 
IN AN EFFORT to increase the 
time sales on WSIC -AM -FM 
Statesville, N. C., station's pro- 
motion staff has attracted atten- 
tion of potential customers with a 
mike -shaped desk blotter. Copy 
gives call letters, Mutual affiliation 
and location on the dial. Accom- 
panying the blotter is a fact sheet 
telling how and why WSIC gets 
results. 

COLLEGE FM EXPANDS 
LIVE broadcasts have replaced 
tapes and transcriptions at WITJ 
(FM) Ithaca, N. Y., the Ithaca Col- 
lege outlet. All phases of program- 
ming are handled by the students. 
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