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B O'Neill of CJAV, Port Alberni,

IMBO CEMENTS

handles an “interview”

PRESS - RADIO RELATIONS

»
e

with Jumbo, who is giving his views on the

¥ as it appears in the pages of the Twin Cities Times, local wcekly newspaper, demonstrating the
friendly relations that local press and radio enjoy.

iRAVES GUNFIRE TO TAPE KILLING

;dbury —For the second time
is long radio career, Wilf
#1ill, manager of station
tc) Sudbury, did a peace-
% “under fire” broadcast re-
By when a local resident went’
Brrk, killed two police officers,
eld others at bay for more
an hour with gunfire.

th his two special events men
on what was expected would
“‘quiet week end,” Woodill
to investigate “wild rum-
f people being shot.” In the
n's mobile unit, armed with
recorder, microphones, and
panied by Bill Babj for
jical and moral support,

within 100 feet of the house
¥e the killer was cornered.

this point Woodill claims
s were pretty hot. ‘‘The po-
vere firing at the house from
lway embankment across the
@lvay and from the protection
uses at the rear,” he said.
\ing that a ditch at the side
road leading to the house
the best and safest place

from which to make a broadcast,
Woodill crawled to the protection
of a culvert under the madman's
driveway, dragging the micro-
phone with him.

“We got good sounds on a full

WILF WOODILL

roll of tape,” the station manager
reports. “I talked with a police
officer in the ditch who was lead-
ing the firing and trying to sneak
in close to get some tear gas
bottles into a window. He gave
me first-hand information and we
recorded a bit of the strategy
talk within about 50 feet of the
house. We recorded right up until
the kill.”

After necessary editing and the
nearest of kin of the killed po-
licemen had been notified, the
‘broadcast was aired. A rebroad-
cast was aired the next day and
a five-minute segment was used
during the CBC feature, “News
Roundup.”

s = | ]

Woodill’'s other ‘“under fire”
broadcast was made over CJRM
(now CKRM) Regina in the early
thirties in the Regina Riots dur-
ing the “March on Ottawa.” On
the top of a one-story building
with engineer Bert Hooper, Vic
Neilsen and Woodill took turns,
due to the wide use of tear gas,
in broadcasting the riot story and
its break-up by the RCMP.

All Canadian Show

Toronto.—Alan Savage, veteran
producer of such major shows as
“L for Lanky,” “Canadian Thea-
tre of the Air,” “Jolly Miller
Time” and “On-
tario Panorama,”
has been ‘handed
the production
job by his firm,
Cockfleld Brown
& Co. Ltd, of
the new all-
Canadian’ “Ford
Theatre” which
opens on the Do-
minion network
October 7.

Snafued in the U.S. in favor of
TV, this program emerges as an
hour-long weekly production with
ali-Canadian talent.

Scripts, besides the U.S. pro-
gram’'s perennials, will consist of
Canadian originals, and adapta-
tions of J. Arthur Rank movies.
Adaptations will be made b
Canadian writers.

a e -

“Le Theatre Ford,” the same
sponsor’s one-hour French drama.
will also return to the air in the
fall starting October 6. This pro-
gram was awarded the LaFleche
Trophy for 1948-9 in the ‘best
commercial” category.

Vote Prod Aired
By B.C. Stations

Vancouver. — The British Co-
lumbia Association of Broadcast-
ers, in conjunction with the Jun-
ior Chamber of Commerce, went
to work on “Get Out and Vote”
campaigns, designed to attract
more franchise holders to the polls
in both the Provincial and Fed-
eral Elections.

After campaigning by the vari-
ous candidates ceased 48 hours
before each election, the 16 pri-
vate radio stations of the BCAB
started their drives to bring out
voters with a 15-minute transcrip-
tion from the “Canadian Her-
itage” series, produced by the
Canadian Chamber of Commerce,
designed to emphasize the value
of the right to vote. Other pro-
grams and special announcements
were also aired.

Two days before each election,
spots and flashes were carried
every two hours by stations in all
parts of the province. As the
opening of the polls drew nearer,
more special announcements were
aired every hour, and the fre-
quency was increased to every
half hour on election day, until
the last announcement advised
listeners that only 30 minutes re-
mained in which to cast ballots.

After both campaigns, stations
in British Columbia followed up
with the most intensive election
result coverage the province has
seen.

i
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THE BUY OF THE YEAR
FOR LOCAL SPONSORSHIP!

il THEATRE \\"‘“’

tainment all the way—is offered by All-Canada at a low,
syndicated price to spearhead the advertising of one of your
best local sponsor prospects exclusively in your own area!

COMEDY—pathos—excitement—romance - .. everything
you need to reach a B1G audience with sELLING impact!
The PAMON RUNYON THEATRE presents fifty-two of the im.-
mortal Runyon’s greatest short storics, adapted for radio in
superb half-hour productions.

Here’s a refreshingly pirreERENT kind of sales vehicle
. . . built for the advertiser who wants to match distinctive

product appeal with a distinctive approach to the consumer
market.

The namc Runyon guarantees a huge, ready-made
audience . . . the program itself has proven its ability to
attract more and more listeners with every broadcast.

Be sure to investigate! Ask All-Canada for the full,

factual story and an audition at your convenience—without
obligation!

ALL-GANADA PROGRAM DIVISION

VANCOUVER « CALGARY « WINNIPEG . TORONTO « MONTREAL
A DIVISION OF ALL-CANADA RADIO FACILITIES LIMITED

The paMON RUNYON THEATRE—lop-bracket enter-
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fe had a letter and did"I get
8 apart. Thought you might
to read it, so here ’tis.
ear Elda: To be quite honest
fair, it is necessary to state
le beginning of this ‘kind let-
from a reader’ to say that
column provides me with
i enjoyment every other week
. appears in, to quote the
iir, ‘that incomparable jour-
1§ Canadian Broadcaster — oh,
# and Telescreen. I say that
§ column provides enjoyment,
fthis does not mean that I
T with all you say or that I
@ your subject is fully cov-
$ Indeed, I think that it is
p that the well-known ‘bone
gresurrected and picked a bit.
%vays a subject of controversy
Mever it is brought up, and
igis very often, is whether. or
i#he CBC—yes, and the BBC
dall the other little and big
.@—do the programming job
.a{our venerated and long-suf-
'?g private stations do. Now,
Sher you think they do or
5 is immaterial. The fact is
# the one hundred and some
tirivate stations in Canada do
fisteners, many, many listen-
gwhile the fourteen or so CBC
fians appear to get what is
4 So, whether you are a high-
¢ lowbrow, or just a plain,
fary brow, you cannot disre-
private station programs
filave all the luscious reviews
# etwork extravaganzas.
Il us have more comments—
|liticisms if you wish—of the
giams carried by 'EY, 'RB
dILUM. Then, time and space
ﬂltting, you might take a dial
to Hamilton, to CKOC and
7L for a change in diet be-
|+ they tell me that even in
8lton they have to program
2t listeners, and it is just
Sle that during a two-week
#1 yowll hear something
¥1 a note. Then, if you are
I not satisfied and are really
|, there are two stations on
h‘Iiagara peninsula—the Cana-
i1 side, of course—that might
d'de material for a paragraph
£
B short, I am trying to tell
Uto lay off the CBC shows
dtell us about the little guys
W have to get listeners with
tams. I realize that it would
er be representative of
dian radio nor fair to the
Glent artists the CBC has, to
) them completely, but a

{EGULAR MAIL FROM
IER 300 COMMUNITIES
H THE PRAIRIES EACH

YORKTON

paragraph every other issue near
the bottom of the page would
suffice. And incidentally, the old
guy that holds the blue pencil
over your stuff as it passes across
his desk might be convinced that
the private station approach
would be OK too, if you talk him
into it. (I'm not that old!'—Ed.)

I know that critical letters are
not the most pleasant things in
the world to receive—I know be-
cause I get them all the time
from the finance company—but
if you will allow me a few more
seconds of your time and patience
you may find the following a help-
ful suggestion. First, let me ask:
Are all the programs you hear
good or excellent? or are some
just plain stinkeroos?

All too few of the productions
that fall flat on their respective,
dull faces receive any worth-
while criticism from those they
are beamed at, the listeners. If
Canadian radio programs are to
improve, and most thinking peo-
ple agree that there is room for
improvement, is it not reason-
able that listeners should play a
major part in that improvement

through their constructive critic-
ism directed to the people who
are in a position to do something
about it? This is where your col-
umn comes in. After all, it is
"“More Hope Than Charity” so
there is no reason to be charitable
toward programs whose content
makes one’s artistic, dramatic or
musical blood curdle. Let your
columns scream with indignation
periodically and maybe, just may-
be, the powers that be will, after
the first feeling of anger passes,
do some heavy thinking about it.”
—Peter Pleasenone.

WANTED

TOP RADIO OR
NEWSPAPER SALESMAN

Don’t apply unless
you can deliver the goods.

Box A-21

Canadian Broadcaster
& Telescreen

coverage directive array.
JOHN BEARDALL,

CFCO —-~Chatham

now covers ‘‘Southwestern’’ Ontario like
a blanket with the 1 Kw. Northern
Electric day and night all-Canadian

Ask anyone.

Manager-Owner.

Another FIRST FOR CFRA!
Election Coverage Voted TOPS

Phone Calls . . . Letters . . . Cards . . . Kind words from all over the
Ottawa Valley told the story. They all said the same things .. . ‘“‘Your
Election Broadcast was great” . .. ‘““Easy to follow” . . . It was com-

plete.”” Local opinion rated CFRA’s job ‘‘TOPS” and it was . . .

AND HERE'S 'WHY - - - -

BECAUSE ... CFRA knows ifs audience. It considered the fact that OTTAWA
is the Capital City. Election coverage was tailored to listeners
in the area.

BECAUSE ... Knowing the mentality of

its people CFRA presented A

STRAIGHT SEVEN AND ONE HALF HOUR PUBLIC SER-

VICE BROADCAST . . .

no interruptions . . .

no commercials.

BECAUSE... Sponsor relations are so good sponsors willingly stepped down

for the night . . .

day . . . they saw it the CFRA WAY!

BECAUSE ... It was professional and complete.
organized it.
in it.
for Ontario.

There was a BUP press wire for Canada . . .
CFRA had reporters in every local riding. Reports

were edited, classified, summarized.

BECAUSE... It got the CFRA “big story” treatment . . .

they preferred to share in the story of the

CFRA’s trained news staff
Twenty-nine members of the station staff shared

another

IT WAS FOL-

LOWED UP. When Prime Minister Louis St. Laurent returned
to the Capital, CFRA’s news staff GOT THE FIRST AND

ONLY INTERVIEW . . .

private car!

Ottawa’s

they met him on the platform of his

Own Station — Maintaining Its Top Spot

By Discrimination, Unfailing Good Taste and Service

By Actual Survey The Ottawa
Valley's “Most Listened To" Station

CFR
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as transcribed by H.N. Stovin

Do note with some relief the hush which has spread over
the land, and the daily news-sheets, after the hubbub of
federal elections. Without doubt Radio played a goodly
part in shaping public opinion. The very accurate opinion
polls showed that for hundreds of thousands of electors
the decision of which way they would vote was left till
the last minute. Radio ratings showed that listenership
was remarkably high for the many speeches which in-
formed, educated and exhorted voters. It is to be hoped
that Ottawa will mark this well—for Radio is truly a
great freedom, and the price of freedom is eternal vig-
ilance ® @& ® Advertisers may well direct their eyes to
far places, such as the new growth era in Prinece Rupert,
B.C., where the construction by Celanese of America of
a new multi-million dollar pulp mill means also a new
165-room hotel built by an American syndicate @ @ @
Strange to these old eyes how little faith some Canadians
have in their own country @ @ ® There must be good
reasons why so many Spokane business men do advertise
on CKLN Nelson—and why thousands of American vis-
tors invade the Kenora district of Ontario, thereby com-
ing under the lone voice of CJRL, every summer. That
they do listen is well shown, since no less than 2,000
altended the opening of a new sports store after a series
of announcements on CIRL @ @ Do find myself might-
ily pleased over results of a survey made by certain
U.S.A. advertising agencies of listening habits in Central
Ontario. These showed CJBC Toronto to have a larger
audience than a certain boastful five kilowatter—a tribute
to the good programming inspired by Manager Bob
McGall ® ® #® Do note a new rate card from CHOV
Pembroke, in keeping with its greatly increased audience
in the rich Ottawa Valley @€ @ @ Also that CKLW
Windsor soon to hit the air with 50,000 watts, and a
greater potential audience than any Canadian station
® ® @ and that CKY in Winnipeg is gathering staff and
equipment for the return to the air of a name famous
for nearly a quarter ceritury in Manitoba @ @ @ and so
to bed, though too hot to sleep,

~ | HoraceN Stoviy

& COMPANY:

WINNIPEG VANCOUVER

TORONTO
.%’/I resenlative /('V)t
these live Radtio .921/&0/)14

CHAB Moose Jaw
CIGX Yorkton

CKLN Nelson

CFPR Prince Ruper?
CJOR Vancouver
ZBM Bermuda

TBC  Trinidad
VOCM Newfoundland

MONTREAL

CHOV Pembroke

CFOS Owen Sound
CFOR Oyillia

CJBC Toronto

CJRL Kenora

CBW Winnipeg

CKLW Windsor

CFAR Flin Flon

CINB North Battleford

CHSJ Saint John
CKCW Mohcton
CJEM Edmundston
CJBR Rimouski
CKVL Verdun
CKSF Cornwall
CFJM Brockville
cJBQ Belleville

STATIONS

CURB FREE-TIME SHORTS

New York.—In reply to hun-
dreds of unwarranted requests for
plugs which senders usually clas-
sify as ‘“public service” WTOR,
Torrington, Conn., uses the fol-
lowing form letter to explain the
station's position to the ‘“free-
time sharks’:

“It costs money to operate a
radio station! Brochures recently
received from your concern are
interesting, but we at WTOR, and
others in the radio industry, de-
rive no income, actual or poten-
tial, from information contained
therein,

“Radio is an advertising me-
dium. If you believe in radio
advertising then it is worth ex-
pending money on it . . . If you
do not believe in this method of
advertising, rado stations should
be deleted from your mailing
list . . .

WTOR officials point out that
requests  for public service an-
nouncements from reputable
groups are always honored by the
station but the letter applies to

all “concerns which deluge the

poor radio stations with all types
of commercial copy hidden under
the guise of public service, news
releases and numerous other
weapons peculiar to the character
we class as the free time chiseler.”

CKTB APPOINTMENT

St. Catharines. — Norm Mar-
shall, CKTB newscaster, has been
named news editor of that station
succeeding Charles Compton, who
has been appointed secretary-
manager of the Chamber of Com-
merce here. Marshall’s post on
the news staff will be filled by
John Morrison, CKTB announcer.

SEVEN RYERSON GRADUATES
PLACED

Toronto.—Seven of the eleven
students of the Broadcasting
School of the Ryerson Institute
who have just graduated have
secured jobs with stations across
the country. These are: Michael
Alford, CKSF, Cornwall; Douglas

Loney, CHML, Hamilton: John
Milligan, CJOY, Guelph; Lorne
Peebles, CFPL, London; Peter

Pratt, CKCL, Truro; Bob Red-
mond, CKGB, Timmins; Ken
Wares, CKOX, Woodstock.

NEWS CHIEF

nell, former city editor of |
Halifax Chronicle, who scored &
general beat when he taped @}
interview with the Prime Miﬁ?l!
ter as his private car pulled intpr

the Ottawa station the day afté'.'!”
the elections. i

O’Connell, now assisted by Bél,:ﬂ ‘
‘bara Abbott, former newspap'le't
girl, who spends most of her tim
pounding the beat, is responsible
for around fifteen newscasts ¢ ¢
day with special accent on local
news.

- - a

PERSONNELITIES

< e — ey

Winnipeg.—CKRC Jottings , .«
John Edwards has been signed by |
the Moffatt-Bergman-owned CKY &
as chief engineer . . . Terry CoX l"
a local lad, is now operating'-!"
control panel at CKRC ., . . Ruth i
Hand, continuity writer, commen:{*
tator and actress, is heading for
the U.S., where she hopes to con- |
tinue in radio . . . Jean Bingham
is leaving the traffic departmﬂ%‘_‘
for a job in a local clinic
Mary Medway, formerly of the &
promotion department, will be i

. 1
charge of traffic.

2t ¥ L

*

Audience Measuremenis
Since 1940 .

Ellott-Hanes Lonitel

Continuous Radio - :
b
h

Sun Life Building
MONTREAL
PLateau 6194

1z

TORONTO®
GErrard 1144

515 Broadview AW'}
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Socialism Dies Hard

he triumphant victory of the Lib-
party in last month’s general elec-
would bode better for the cause of
siness’’ if there were not such a
e affinity between Britain’s cur-
5 Socialist government and Canada’s
aral one.
'his may sound like a rash state-
{it, but the facts do bear examining,
¥, since ‘“‘Business’’ stands Lo lose
il most, the discussion 'has a very
snite place in these columns.
Fhe over-worked alibi that is being
gely used, that at least the CCF has
gl wiped out, definitely does not
8l water.
fn the first place, while CCF repre-
gtation in the House has been cut
¢'n from 32 to 12, the number of CCF
U3s recorded in this year’s election—
i the figure is still incomplete—is
{467. The total of votes cast for the
17 in the 1945 Federal election was
1.259. It is therefore simply dodging
i facts to -say that the Socialists
te eradicated. It also has to be
(nitted that the government is not
B unlhealrthlil-y strong, but its struc-
iz is bolstered with timber taken
xlp the Socialist platform, and it
#ms unlikely that these ‘‘Liberals-
| -hurry,”” as the Prime Minister
#ed the Socialists, will not have a
tiing influence on the Liberal govern-
llit, whose policies so closely parallel
ir own.
[ = » n
’ior the time being at any rate, the
fiernment’s tremendous power in the
1se pushes the cause of ‘‘Business,’”’
itch has always been closely tied up
4h the Conservatives, out of the poli-
Kl arena. We have five years of
ferimentation ahead of us in legis-
g for the unfortunates out of the
ixets of normally healthy and pros-
thus people. And the cost of this
fcial welfare’’ will come out of one
Be, and that is the cash register of
fisiness.”” And ‘‘Business,’’ rele-
#d to the background, is going to
Il itself faced with a Hobson’s choice
% pay up and lke it, or to pay up
i dislike it.

[ | [ | [ |

ere is one saving grace.
lovernments of the reforming type
{ peculiarly sensitive to the loud
te of minorities, and that is the
| into which ‘‘Business’’ was cast,
#ther it admits it or not, on Monday,
s 27,

If ‘‘Business’” will face this fact,
orgamize itself into one collective group
—mnot just the Chambers of Commerce,
the Service Clubs, the Trade Associa-
tions or other groups, but into one con-
glomerate mass of them all — then it
will stand a chance of getting itself
noticed and heard in Ottawa besides
being graciously permitted to foot the
bills.

n n a i

Cbviously this is exactly what the
Progressive Conservatives attempted to
do in their recent disastrous election
campaign. They failed to accomplish
their purpose, because those who led
them and those who advised the leaders
on how to reach the people, proved
themselves incapable of speaking to
Mr. anid Mrs. Canuck in their own lan-
guage. And ‘‘Business,’’ which owes
its existence to its keen ability to judge
what the people want and then give it
to them, did not take a lead in steering
the party to victory, but stood on the
side-lines, confident that this time
everythling was going to be all right.

] a a

From this time forth, surely tihe
course must be clear. Irrespective of
political party, ‘‘Business’’ must not
only sell its system to the public, it
must also enlist the public’s active and
continuing support of the economic
scheme of living, which makes it pos-
sible for it to earn everything it owns.

This shouldn’t be idifficult. And once
achieved there will be a new force,
just as strong as labor, which now diec-
tates platforms and high-pressures leg-
islation. With a strongly organized
**Business,’’ government will no longer
be able to bow to those who shout the
loudest, because we shall have not one
but two ‘‘pressure groups’’ descending
on Ottawa, each possessed of an equally
healthy pair of lungs.

Now It’s The Royal Commission

Private radio’s success in its presen-
tation to the Royal Commission on
Arts depends entirely on the co-oper-
ation given to the CAB management by
the stations. The establishment of an
independent regulatory body to legis-
late over the CBC and the private sta-
tions on an even basis might well be
the recommendation of the Commis-
sion. It is also isure to consider the
resolution passed by the CAB at their
convention last month, urging that the
CBC be relieved of the responsibility
in the commercial field.

What the Commission cannot fail to
consider is whether the private stations
have shown themselves willing and
able to program for the good of the lis-
tener, and would be prepared to sacri-
fice a certain amount of commercial
revenue to this end, if they were oper-
ating their own network.

Without question, in spite of the
handicaps imposed by the present CBC
monopoly in the national network field,
the stations do, all of them, enter into
the lives of their communities, and
perform every useful function thev
can. The most recent example of this
would be the election returns, which,
in many instances, entailed the volun-
tary cancellation or postponement of
profitable commercials, to enable them
to broadcast the returns. The Ontario
stations’ second annual effort on be-
half of the Ontario Society for Crip-
pled Children, in which they received
generous assistance from the artists,
is another fine example. But back at
home, there is never a day that the
public does not receive the benefit of
time and talent generously devoted to
projects of local interest and charitable
causes. And it is these undertakings
that are too little spoken of, and can
only get the airing they deserve if sta-
tions will appoint men experienced in
the thandling of news to get them out
where they will do the most good.

Generally speaking, it is the station
that does an intelligent job of press
relations which earns itself valuable
publicity. Now there is an added in-
centive in the forthcoming meetings of
the Royal Commission. So it now be-
comes increasingly important for every-
one engaged in the business of broad-
casting, on whichever side of the man-
agerial desk they sit, to get busy.

The Hazards Of Free Speech

Free speech carries with it hazards
and responsibilities. The thazards are
something we ‘have to accept as the
lesser evil; it is better that a few men
should be allowed to spread their lies
than that all men should have their
speech controlled. The responsibilities
of free speech are something which
mankind has to learn the hard way; no
law can impose them from the outside.

—Calgary Herald.
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QUEBEC MARKET NO. 2

“Good Morning to you from
Jos. Hardy. If I asked you
what your potential sales
were in ‘Les Bois Francs,’
maybe you would think I
was touched by the heat!
But that French phrase,
meaning ‘The Hardwoods,’
is the very old name of Que-
bec’s Eastern Townships
nearly 9,000 square miles of
territory containing 413,600
people. It is a prosperous,
highly industrialized area,
producing everything from
furniture to chewing gum.
“In the centre of these twelve
wealthy counties is Sher-
brooke, where Stations
CHLT (English) and CKTS
(French) are ‘The Voice of
the Eastern Townships.’
85.3% of all homes here have
radios

‘Here is a big, prosperous
area you can reach, result-
fully, by radio. Cash in, too,
on the summertime interest
among American tourists in
our picturesque province of
Quebec. Radio can help you
‘Ask Jos. Hardy'.”

For any information on
Quebec Marke! No. 2
Felephona, Wire or Write to

)os A.HARDY & CO. 12
MONTREAL QUEBEC TORONTO

cHR@ REPRESENTING 5000

QUEBEC  wars
CEINC new carusie wams
CELN rrois Rivikres wars
CHLT suersrooke wam

CKRS iowouire . 259

KENOGAMI  WATTS

DIGEST

Roles Of FM, TV & FX
= _'*—_"__? &

?

Condensed from an Address to
the Canadian Association of
Broadcasters by S. M. Finlay-
son, General Manager, Cana-
dian Marconi Company.

FREQUENCY MODULATION

Frequency Modulation broad-
casting has much to offer the
broadcasting industry and the
general public along ithe follow-
ing lines:

(1) The transmission of all
programs free from man-made or
natural-made noise, and with com-
plete fidelity.

(2) The inherent character-
istics of FM make it ideal for in-
tense regional coverage where

1000

WATTS

generally the greatest markets,
actual and potential, oxist.

(3) FM lends fitself admirably
to transitcasting, that is to say,
the transmission of musical pro-
grams to passengers in buses and
streetcars in urban and suburban
areas. Experience in the United
States has shown almost 100%
acceptance of this service by the
travelling public and a substantial
economic future for those parti-
cipating in the business.

(4) Store-casting is the trans-
mission of specially-prepared pro-
grams not only to stoies but to
all places of public resort where
a basically musical program, with
or without very short commercial
announcements, has been found
useful and practical.

For a varfiety of reasons none
of the above fields carn properly
be covered by AM broadcasting.

The full development of Fre-
quency Modulation broadcasting
in Canada has been held back by
the Canadian Broadcasting Cor-
poration ruling which requires
that a broadcaster transmit over
his FM outlet exactly the same
program as is fed through his AM
outlet. This regulation should be
dropped and licenses should be
freely issued for FM operation,
subject only to the same general
technical and economic rules that
are applied to AM operation.
Otherwise the full development of
FM is impossible. In the U.S.
something like one thousand FM
stations are in operation, which
aptly illustrates the progress that
can be made where only technical
and economic limitations are al-
lowed to govern the development.

u [ u
TELEVISION

Television is not just an alter-
native form of radio broadcasting
or just another medium of enter-
tainment. Television is a medium
of mass communicaticn of tre-
mendous import to us all, and

055 (KNW

nothing must be allowed to | )
terfere unnecessarily with its .,
velopment along proper econgj
and technical lines. ]
Canada needs television d
stimulate its economy and to g,
able us to maintain and expal.
present levels of employment g
to assist us to retain in Cana “
artists, technicians and oth 1,
who may be attracted away
they are unable to find at hg
proper employment in this
field.
The technical and, above i
the financing problems in bujl!
ing up television program sen .;
in Canada are tremendous, ]
we should not let that fact ;z
vent us from making a start ng
It is not a new thing f{or Cap
dians to be faced with probley
of this kind, particularly as
a-vis the United States. All
often the prophets of doom g}
to prevent new things beiif
undertaken simply because th!
are new and because they §
risky. This kind of thinking
not be allowed to intcifere wi
Canadian television. |
To bring television to the may
mum number of Canadians at
earliest possible date, it seel
essential that the resources of
Canadian Broadcasting <Corpor
tion and private broadcasters al
others who are willing to et}
television stations should 1
overlap in the initial stage. Inf
much as private applicants @
offering to bring service to M
real, Toronto and perhaps ce
areas of South-Western Ontanl
a start could be made by licensi
these applicants, or several i
them, and for the CBC to set |
its initial stations in such poil|
as Winnipeg, Vancouvar, Halifa#!
Under this plan’ the Corporatit
could reserve to itseif channé
in Montreal, Toronto and el§
where for its future needs. Undt
this plan also, the excellent § :
gestion in the announced govI
ment policy far the sefting up!
program production centres
Montreal would be entirely vall ‘
It would also seem very desira
that, particularly in the init#}
stages, all television statiofi®
whether privately or publ@
owned, should pool not only the
programs, but also their expe
ence, by means of interchange
personnel and otherwise.
[ ] a a
Now let us examine the
nounced government poll
whereby it is suggested that p
vate applicants should merge®
a regional basis. Those of us Wi
have been able to examine
suggestion in detail, and at
length, have come to the cont |
sion that the arrangement is iif:

d

_1}

I

FOR SALE, J

Two sets of portable
stages, approximately 38’
wide x 16 high and 12" 3l
deep. With two (2) sets
of full size curtains (100
sq. yards), track oper- 34 |
ated and side and back
drop drapes. Ideal for
dealer meetings, product

presentations, theatrical ||
productions, ete. Any rea-
sonable offer accepted.

Write Box No. A-23

Canadian Broadcaster
& Telescreen

163!, Church St., Toronto
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ical and probably not in the
¢ interest for the following
ns:
st, each of the participants
enter into the venture in the
and indeed the certainty,
after the initial period, he
be granted a channel in his
right. Only thus, has he any
nable chance of business and
ce continuity wnich would
le him to justify his original
tment and operating expenses
e initial period.
rondly, no plan has been
that would permit the part-
to disengage their finmancial
personnel commiiinents on a
that might be even reason-
equitable.
irdly, some of the partners
east in each region would
largely to duplicate when
aing on their own much of
energy, thought and effort
was put into the original
tion. As a very minimum,
ndividuals could only expect
irry over from the joint op-
on a skeleton staff, with the
{t that they would have to
., largely from scratch, new
aimnel, thus retarding the de-
bment at a stage which might
i be critical.
lurthly, although two private
pns in a given area can very
‘@ly collaborate, if each has
gwn channel, transmitter and
f, it would be very difficult
p'wo or more owners to be in
W complete agreement as to
iy, particularly on the pro-
4l side, that the operation
#. proceed with the same zest
¢ effectiveness as would apply
vo or more stations compet-
g for the public interest but
@1y recognizing the necessity
# o-operation. All here present
i I am sure, recognize that
I constitutes the best pro-
#. or program service, is a
der on which no two people
W possibly think alike, at any
{ in detail, and with a highly
Ltive, fast-moving and rapidly
{oping medium such as tele-
{n. The complexities of joint
gition make joint ownership
awsible. However, there is
%/ reason to commend close
Wboration between a group of
ons bound together in much
{lsame way as any trade or
lhiess association.
flevision is a new medium
#h must be allowed to pro-
® unrestricted and this means

L

@8 all private or public agen-

cies, with the resources and the
dgsire to provide television ser-
vice, should be allowed to do so
immediately, subject only to rea-
sonable technical limitations.
Only thus will the true public
interest be served, and only thus
will television play its proper
part in the future development of
our country.
FACSIMILE

Facsimile has been with us
technically for many years and
indeed has changed little in the
recent past but, curiously enough,
its commercial application has so
far been very limited.

One function that facsimile
would appear to be naturally
destined for, is the dissemination
of printed news material, includ-
ing, of course, all forms of pic-
tures, sketches and the like, which
go to illustrate an article. In no
sense do I suggest that facsimile
can replace a well-run local news-
paper, but it may well be that
in some of the territories served
by members of the Canadian As-
sociation of Broadcasters, there
is a need for facsimile service
which could be integrated with
their other broadcasting activ-
ities.

The fact that facsimile is tech-
nically practical, and that it has
languished commercially, shows
that we have not yet, except in
a very small way, found the con-
tribution that it can .nake to the
community as a whole. Even in
those cases where {acsimile Iis
used commercially, such as the
transmission of pictures interna-
tionally, its clientele has so far
been limited to a few select
groups or trades. What we need
is a means of making facsimile
useful and attractive not to a
few dozen or a few hundred peo-
ple but, rather, to many thous-
ands.

MORE THAN

500,000

POPULATION

1
I
I
| Chief Trading Area: :
|
|
|

J

AM. 800 Kil. (5000 WATTS)
F.M. 98.1 Meg. (600 watts ERP}

Your guide and salesman in the heart

of Old Quebec - complete coverage
of the district East of Montreal.

Represenfafivet

CANADA
1S A. HARDY & CO. LTD.

“LA VOIX DU VIEUX QUEBEC”

US.A,
ADAM J. YOUNG JR. INC.

Sadéa fc/wwan

FARMERS CASH RECEIPTS
$335,070,000.

Aug. ’47-March 48 . for the eight-
month period, cash receipts for Saskat-
chewan Farmers from grain, livestock and
butterfat alone are estimated to total
$335,070,000 as compared with $287,580,-
000 for the corresponding eight months of
the previous year, an increase of $47,-
490,000.

COVER THIS RICH MARKET
WITH

CKRM

REGINA * DIAL
SASK. 980

5000 x Summer
= 22 million
Is any of it yours?

On May 24th the tourists started their annual summer
5.000 of them daily until
Last season they spent 2145 million dol-

invasion of North Bay.
September.
lars. Plan now to ear-mark some of this year’s dol-
lars for your product.

CFCH provides their exclusive choice of radio enter-
tainment. Schedule your advertising on CFCH to

reach this enormous extra market during the tourist

boom days from May to September. It’s a CFCH
bonus!

CFCH - North Bay
600 KCS. 1000 WATTS

CFCH-FM
Get the facts from
NATIONAL BROADCAST SALES
TORONTO: 2320 Bank of Commerce Bldg. - AD. 8895
MONTREAL: 106 Medical Arts Building - FI. 2439







