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Hits of the Week

SINGLES

DONNA

SUPERTRAMP,

SUMMER, “THE WANDERER”
(prod. by Moroder-Bellotte)
(GMPC/Sweet Summer Night,
ASCAP) (3:44). One of Summer’s
most eclectic outings. She draws
from numerous influences to cre-
ate a seductive rocker. Vocal
quivers & keyboard vamps do the
job. Geffen 49563 (WB).

“DREAMER” (prod. by
{writers: Da-
(Almo / Delicate,

Henderson-Pope)
vies- Hodgson)

¥ ASCAP) (3:15). This live cut from

the forthcoming double-LP set
is a cinch to get immediate pop
reaction. The cute vocals and
swirling, pulsating keyboards are
contagious. A&M 2269.

EARTH, WIND & FIRE, “LET ME TALK”

BONNIE

(prod. by White) (writers: White-
White-Dunn-McKay-Johnson-Bai-
ley) (Saggifire/Verdangei/Cher-
ubim/Sir & Trini/Steelchest,
ASCAP) (3:45). This colorful col-
lage of a world in crisis uses a
sharp hook to make its convinc-
ing point. ARC/Col 1-11366.

RAITT, “DON’T IT MAKE YA
WANNA DANCE” (prod. by Wind-
ing) (writer: Wier) (Prophecy,
ASCAP) (3:29). Here’s another
reason why the “Urban Cowboy"
soundtrack is #1. Raitt’s vocal is
down-home, the pedal steel
cooks & the rhythm makes ya
wanna. Full Moon/Asylum 47033.

“MASTER BLASTER
(JAMMIN’)” (prod. by Wonder)
(writer: Wonder) (Jobete/Black
Bull, ASCAP) (4:49). Blending
topical urban street themes with
reggae-pop rhythms, Wonder

STEVIE WONDER,

B

STRINCR

DAVID BOWIE,

&~

creates a compelling single from
his forthcoming ‘“‘Hotter Than
July” LP. Tamla 54317 (Motown).
KANSAS, “HOLD ON” (prod. by group)
(writer: Livgren) (Don Kirshner/
Blackwood, BMI) (3:45). From
the new “Audio-Visions"” LP
comes this ballad with a recur-
ring surge of power at the hook.
Steve Walsh's dynamic vocals are
for multi-format radio. Kirshner
9-4291 (CBS).
KIM CARNES, “CRY LIKE A BABY”
(prod. by Tobin) (writers: Penn-
Oldham) (Screen Gems-EMI,
BMI) (3:05). Fasten your seat
belts for this rollicking ride on
Carnes’ follow-up to her top 10
“More Love.” The blonde bomb-
shell lets sparks fly with her
throaty vocal cries, EMI-A 8058.
“ASHES TO ASHES”
(prod. by Bowie-Visconti) (writer:
Bowie) (Bewlay Bros./Fleur, BM!)
(3:35). Bowie’s at his sci-fi finest
on this hypnotic dance-rocker
from the new “Scary Monsters”
LP. Synthesizer rings, a bass
drone & deep harmony vocals
are trance-like. RCA 12078.

Stephanie Mills
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ALBUMS

THE B-52’s, “WILD PLANET.” The
idiosyncratic Georgia quintet's de-
but LP was an AOR and club sleep-
er that wouldn’t stop selling, and
their second album indicates that
the relentless, dance - crazed
rhythms haven't stopped ejther. In-
cludes “Private Idaho.” Warner
Bros. BSK 3471 (7.98).

GARY NUMAN, “TELEKON.” Numan
may not have been the first prac-
ticioner of techno-pop, but his sim-
plified approach and lilting lyric
patterns seem to be the most ideally
suited to pop radio formats, as indi-
cated by his top-ten breakthrough
single, “Cars.” This third LP is cru-
cial. Atco 32-103 (8.98).

MELISSA MANCHESTER, “FOR
THE WORKING GIRL.” Produced
by Steve Buckingham (Dionne War-
wick), Melissa has achieved a ma-
turity that will enhance her pop-A/C
appeal. Includes a cover of “With-
out You" (Nilsson's hit) and lyrics
by Bernie Taupin on the title. Arista
AL 9533 (8.98).

ELLEN SHIPLEY, “BREAKING
THROUGH THE ICE AGE.” On her
second LP, Shipley's band Numbers
plays with precision, and her vocals
soar to new heights. “Lost Without
Your Love” brims with emotion
while “Heart To Heart” is a hook for
single and album-oriented stations.
RCA AFL-1-3626 (7.98).

l A Salute to Teddy Pendergrass
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Two Major N.Y. Stations Change Formats:

WRVR Goes Country,

By KEN

B NEW YORK — WRVR, this
city’s only commercial jazz sta-
tion, made an unannounced
switch to country music at noon
on Monday (8).

The entire staff of the station
was notified of the change only
two hours before it occurred.
The station, which has come un-
der public pressure in the past
to retain its jazz format, has not
asked any of its personnel to
leave, though some have already
made plans to do so.

After the station ended its
jazz format with Charles Min-
gus’ ““Good-bye Pork Pie Hat”
and followed it with “Are You
Ready for the Country?”” by Way-
lon Jennings, listeners began
calling with complaints.

In explaining the change in
format, the station’s general
manager, Mark Olds, said: “Fun-
damentally we’re making a
change to give listeners a choice
in the type of music that they
can listen to. We think that it

(Continued on page 16)

Roshkind Exits Motown

By SAM SUTHERLAND

B LOS ANGELES—Michael Rosh-
kind confirmed last week that he
has resigned his post as vice
chairman of Motown Industries.
At press time, no replacement
had been named for the veteran
executive, and the company’s
founder and chairman, Berry
Gordy, was reportedly planning

to leave the post vacant.
When reached by RW for com-
ment, Roshkind said, I really re-
(Continued on page 48)

WXLO to Black-A/(

SMIKLE
B NEW YORK—WXLO-FM, which
had been considered an adult
contemporary station, instituted
a predominantly black-A/C for-
mat last Monday (8). The change
occurred the same day as WRVR’s
switch in format from jazz to
country, though the personnel at
WXLO claim that they were un-
aware of that station’s plans.

The only change in the on-air
staff thus far has been the addi-
tion of J.D. Holiday, who now
handles the morning drive time
slot. Holiday previously worked
at WBLS and WKTU.

New Playlist

Programming staff at the RKO-

owned station disavow the no-

tion that they are trying to be a
black station. ‘““We're playing
New York type music,” said

Kathy Tarner of the programming
staff. She did say that most of
the playlist consists of black art-

(Continued on page 42)

B LOS ANGELES—Two Superior
Court decisions here have gone
against Casablanca Records in
its efforts to block the release
of new single and album prod-
uct from Donna Summer via her
new contract with Geffen Rec-
ords, the Warner Bros. Records
affiliate  which is making its
market debut thrcugh Sum-
mer’s new recordings.

! Los Angeles Superior Court
judge Jerry Pacht denied a
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Tucker Found Guilty of Perjury Charges

By JEFFREY PEISCH

| B NEW YORK—George Tucker,

who pled guilty
infringement and wire fraud
over a year ago, was found
guilty by a jury last week (9) of
false declarations before a grand
jury and obstruction of justice.
The five-day trial took place in
U.S. District Court, Eastern Dis-
trict of New York, in Brooklyn.

Tucker faces a maximum of
five years imprisonment for
each of the charges. Sentencing
for his previous convictions
was delayed until the recent
perjury trial was completed.
Tucker faces up to five years for
fraud by wire and one year for
copyright infringement. judge
John Platt, who oversaw both of
Tucker’s trials, will sentence
Tucker on all four of his convic-
tions on September 25.

Tucker’s lawyer, Richard
Abrahamson, would not return
phone calls inquiring about a
possible appeal of the decision.

Tucker’s erjur convictions
jury

to copyright

Donna Summer Wins Two Rounds
In Court Baltle with (asablanca

By SAM SUTHERLAND

motion filed Monday (8) by
attorneys for Casablanca seek-
ing a preliminary injunction
against release of Summer’s first
Geffen album, “The Wanderer.”
That motion contended the
singer was in breach of her
1977 contractual agreement with
Casablanca.

The title single from that
package shipped the previous
Friday (5), following a Septem-
ber 3 decision by Pacht denying

the Casablanca legal team’s
motion for a temporary re-
straining order blocking the

single’s release. In the wake of
the second ruling, the album is
now expected to ship the first

(Continued on page 48)
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stem from false statements he
made before a grand jury last
December. When asked about his
relationship with Norton Verner,
who the government believes
was a middleman between
Tucker and the Sam Goody re-
tail chain in a counterfeiting
scheme, Tucker replied that the
two had no business dealings.
This  testimony came  after
Tucker had pledged cooperation
with the government in its on-
going investigations, in return
for a lenient sentence on the
copyright and fraud convictions.
Verner, who was the govern-
ment’s chief witness in the case
against Tucker, agreed to co-
operate in exchange for im-
munity. Verner will also be a
(Continued on page 49)

WCI Promotes Cornyn

@ NEW YORK—Stan Cornyn has
been promoted by Warner Com-
munications Inc. to the newly
created position of senior vice
president of WCl’s Record Group,
it was announced today by David
H. Horowitz, president of WCI.
In his new role. Cornyn will su-
pervise planning, research, and
development for WClI's three rec-
ord companies (Atlantic, Elektra/
Asylum and Warner Bros.), its
U.S. distribution  organization
(WEA Corp.), and its foreign rec-
ords group (WEA International),
and allied companies.
(Continued on page 49)

Stan Cornyn

RW Revises Radio Station Sample

P NEW YORK — In response to
recent and ongoing shifts in ma-
jor market radio programming
and their impact on record sales,
Record World is revising the ra-
dio station sample utilized in the
Singles Chart to reflect the broad-
er role played by AOR formats,
as well as the wider playlist
guidelines now in force at many

black-oriented stations.

RW’s research department cites
the more fragmented radio mar-
ketplace in such primary urban
markets as Atlanta, Houston, Chi-
cago, Detroit, Los Angeles, New
York, Philadelphia and Seattle,
among others, as leading to the
need for a more comprehensive

(Continued on page 41)
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B Opposite page 24. As a member of Har-
old Melvin and the Blue Notes, Teddy Pen-
dergrass won the respect of his peers for
his prowess as a vocalist. He has since
bolstered that reputation by going solo
and becoming one of the top artists in the
music industry. This week RW details Pen-
dergrass' rise to stardom in a special issve.

B Page 13. The long-predicted popular
breakthrough of reggae music appears to
be imminent, given the number of artists
currently paying a musical debt to the likes
of Bob Marley et al. This week, in an ex-
clusive interview with RW, newly-appointed
Island Records VP and general manager
Ron Goldstein discusses reggae's evolution
and prospects for the future.
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(Due to airplay and sales in projeciable markets, these records

exhibit top five potential)

Donna Summer {Geffen) ‘'The Wanderer"

This artist's aggressive change in musical style has re-
ceived a most positive acceptance at radio. Her single
debuts as this week's chartmaker.

Grace, Freed To Head
Publishing For A&M

® LOS ANGELES — Jerry Moss,
chairman of A&M Records, has
announced the appointments of
Lance Freed to the post of presi-
dent of Almo/Irving Publishing
and of Bob Grace to the post of
president of Rondor Music In-
ternational Publishing. Freed will
head up A&M’s publishing divi-
sion for North America while
Grace’s duties will cover the rest
of the world. Both will report
directly to Moss.

Both posts had previously been
held by Chuck Kaye, who left
recently to form a‘ new publish-
ing company in partnership with
David Geffen.

Freed joined Almo/Irving in
late 1972 as a professional man-
ager and four years later was
made president of creative activi-
ties. Prior to this promotion,
Freed had been executive vice
president for two years.

Grace joined Rondor Music
(London) Ltd. in 1972 after sev-
eral years in the promotion and
publishing ends of the English
music business.

Freed will be based in Los An-
geles while Grace will continue
to work out of London. Both ap-
pointments are effective immedi-
ately.

Columbia Pictures
Reports No Gain
On Sale of Arista

# NEW YORK — Columbia Pic-
tures Industries, Inc.. which sold
Arista Records to the Ariola
Group a year ago, has stated, in
its report for the fourth quarter
and fiscal year 1980, that the
sale of the label did not result in
a profit.

“After reviewing Arista’s re-
sults of operations for the period
from the closing through June 30,
1980, which reflected extremely
poor operating results with sub-
stantially lower sales than antici-
pated and higher than expected
returns,” the report states, “‘the
company reassessed the possible
future effect of the various rep-
resentations and warranties made
to the purchaser, net of certain
offsetting factors. Based upon a
review of the current situation,
management believed it prudent
to no longer recognize a gain on
this sale. Accordingly, a $4,017,-
000 or $.41 per share charge has
been recorded in the fourth
quarter.”

The report went on to say:
““There now has been no gain re-
corded on the sale, but taking
into account Arista’s extremely
poor results for the year, as well
as the interest we have earned,
we remain convinced of the wis-

| dom of the sale.”
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Arista Appoints Two Senior VPs;
Dobbhis Heads Arfist Devel., Palmese Promo

B NEW YORK — Rick Dobbis has
been promoted to the position of
senior vice president, artist devel-
opment at Arista Records, it was
announced by Clive Davis, presi-
dent of the company.

Rick Dobbis

Dabbis, who joined Arista in
January, 1976, had been named
vice president of artist develop-
ment in January, 1977. In his new
capacity he will continue to direct
the areas of product management,
advertising, merchandising and
creative services.

Dcbbis came to Arista from
Blue Sky Records, where he had
been vice president and general
manager. He began his career at
CBS Records, where he was a
product manager.

Chrysalis Records

Announces Promotions

B LOS ANGELES Sal Licata,
president of Chrysalis Records,
has announced the promotions of
Billy Bass to senior vice president
of promotion and creative ser-
vices and Paul Hutchinson to vice
president of finance and admini-
stration.

Billy Bass

Bass, who has been with Chry-
salis for more than four years,
previously served as vice presi-
dent of promotion and creative
services. Hutchinson began his
career with Chrysalis Ltd. in Eng-
land seven vyears ago. He was

previously vice president and
controller.
At the same time, Bass an-

nounced the promotion of Janis
Ross to nationa! singles promo-
tion director.

M NEW YORK — Clive Davis,
President of Arista Records has
announced the promotion
Richard Palmese to the position of

of

senior vice president, promotion.

Richard Palmese

Palmese has been vice presi-
dent of promotion for the label
since April, 1977. He joined Arista
Records in 1975 as midwest re-
gional promotion manager. He
was appointed director of national
promotion in September, 1976.

NARM Names Bergman

Convention Chairman

B CHERRY HILL, N. ). — Joseph
Simone, president of the National
Association of Recording Mer-
chandisers, has announced the
appointment of Barrie Bergman
as chairman of the 1981 NARM
Convention. The convention will
be held April 11-15 at the Dip-
lomat Hotel in Hollywood, Flor-
ida.

|

City Hall, NARM Endorse
New York Music Week

M NEW YORK—A press confer-
ence with Mayor Edward Koch
scheduled for Monday, Septem-
ber 15 is set to herald City Hall's
involvement in New York Music
Week, September 29 through Oc-
tober 4.

Herbert Rickman, special assist-
ant to the Mayor, is to issue a
proclamation to the Task Force
on behalf of the Mayor, who will
address the press at the event.
Also scheduled to speak are How-
ard Beldock, president of the New
York Music Task Force, and New
New York Music Week chairman
Allan Steckler.

The National Association of
Recording Merchandisers (NARM)
will also participate in the press
conference to highlight its partici-
pation in Music Week. NARM
executive vice president Joe Co-

York Daily News published in
conjunction with Music Week.
Artists and industry spokespersons
appearing on television and on
radio in support of Music Week
will also touch on NARM'’s cam-
paign.

Commenting on NARM'’s efforts
to coordinate with Music Week,
Cohen stated: “The New York
music industry is of vital impor-
tance to us all and we support
the efforts of the New York Mu-
sic Task Force to wunite and
strengthen its diverse elements
through Music Week. NARM s
pleased to pay tribute to the mul-
titude of musicians who will offer
to the people of New York City
their greatest gift of music—their
own talent communicated in a
fabulous celebration.”

The updated schedule of events

hen will present Mayor Koch with
a special "“Gift of Music”” award—
a gold record plaque with a Big
Apple logo—saluting him for his
support of the pre-recorded mu-
sic industry in New York.

NARM has announced plans to
tie in Music Week with its “Give
the Gift of Music” campaign, in-
cluding the “gift-wrapping” of va-
rious live concerts scheduled
throughout the city for the week,
utilizing “Give the Gift of Music”
banners, bows and balloons.

The official poster commemo-
rating New York Music Week will
also carry the ““Give the Gift of
Music” logo, as will advertise-
ments placed by record and tape
retailers, wholesalers and mer-
chandisers in special supplements
in Record World and the New
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Singles

East:

Pointer Sisters (Planet)
Doobie Bros. (Warner Bros.)
Barbra Streisand (Columbia)
Donna Summer {Geffen)
Donna Summer (Casablanca)

South:

Barbra Streisand (Columbia)
Carly Simon (Warner Bros.)
Stacy Lattisaw {Cotillion)

Midwest:

Doobie Bros: {Warner Bros.}
Barbra Streisand {Columbia}
Larsen-Feiten Band {Warner Bros.)

West:

Barbra Streisand [Columbia)
Dionne Warwick (Arista)
Donna Summer (Geffen}
Stacy Latisaw [Cotillion)
Devo {Warner Bros.)

Donna Summer {Casablanca)

Albums

East:

B-52's (Warner Bros.}
Molly Hatchet (Epic)

Teena Marie {Gordy)
Johnny Van Zant (Polydor)
Zapp (Warner Bros.)

South:

B-52's {Warner Bros.)

Molly Hatchet (Epic)

Johnny Van Zant {Polydor)
Barry Goudreau {Portrait/Epic)

Midwest:

B-52's (Warner Bros.)

Molly Hatchet (Epic}

Johnny Van Zant (Polydor)
Van Morrison (Warner Bros.)

West:

B-52's {(Warner Bros.}
Molly Hatchet {Epic)
Van Morrison {Warner Bros.)

for Music Week includes a ‘“‘salute
to songwriters’” to be presented
on successive evenings at the
Citicorp Center by ASCAP, BML,
SESAC and NARAS, with an added
tribute by AGAC at Lincoln Cen-
ter. There will also be a week-
long songwriter salute at New
York department store Gimbel’s
hosted by WNEW-AM air person-
ality Allison Steele, and a midday
series of mini-concerts sponsored
by the Songwriters Hall of Fame
at T Times Square.

The Task Force's Steckler also
confirmed that this year’s “Broad-
way Spectacular” will take place
in Schubert Alley, the afternoon
of Thursday, October 3. Other
events in the updated schedule
include an “All-Star Jam’" with
drummer Lenny White, keyboard-
ist Jan Hammer and friends at the
World Trade Center on Wednes-
day, October 3, and free outdoor
{ concerts on the campuses of New
| York University in Manhattan,
Wagner College in Staten Island
and Queens College.

The Manhattans’ outdoor con-
cert at Citicorp Center, already
scheduled for Monday, September
29, will be broadcast live over ra-
dio station WABC.

Shel Freund, Task Force Special
Events Coordinator, should be
contacied in reference to the
songwriter salute, the Gimbel’s
concerts and the Songwriters Hall
Of Fame concert series. For addi-
tional information contact Allan
Steckler at (212) 399-0300.

ITA Agency Bows

B LOS ANGELES — Doug Issac,
formerly of ICM and Regency

Artists Ltd., has formed the
issac Talent Agency, a full-
service booking organization.

ITA is the exclusive booking
representative for Gary Myrick
and the Figures, The Orchids,
Romance, T-Bone Burnette and
The Plugz.
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Compact Disc and Other Technologies
(ited hy Steinberg as Hope of Industry

By JEFFREY PEISCH

B NEW YORK — Irwin H. Stein-
berg, chairman and chief execu-
tive officer of PolyGram Record
Operations, USA, has pledged
that his company will be among
the “first in the industry”’ to use
the still-developing,  all-digital
Compact Disc system, once that
system has attained technical
stancardization.

Speaking before the Music and
Performing Arts Lodge of B’nai
B’rith last week (8), Steinberg
said that the system, which fea-
tures a two-hour, four-and-a-half-
inch disc played by a laser beam,
will “become the dominant for-
mat for pure music reproduction
in the foreseeable future.”

Steinberg said that the industry
must exploit advances in audio
and video technology in order to
gain its proportionate share of
the consumers’ dollar. Steinberg
stated that the industry had re-
covered and learned from the re-
cession of the last 18 months.
More realistic returns and pricing
structures, the growth of inde-
pendent labels and increased
store traffic indicate that “we are
recovering,”” said Steinberg.

But, Steinberg said, “the ques-
tion is whether the industry will
ever be able to return to the
robust full health it once enjoyed
... Will it be able to obtain its
proportionate share of the dis-
cretionary dollar and leisure time
of the consumer, in the future,
especially in competition with
the rapidly developing newer
media of entertainment.

“] feel confident that it can,
but simply learning from our
mistakes of the past will not be
enough. We must use this time
of convalescence not only to get
back on our feet, but to carefully
plan our way beyond the ways
in which we have traditionally

done business . . . Our hope lies
in being able to offer more
music, with better quality in

more exciting ways than we pres-
ently do and morever being able
to market and sell that music in
many new ways. The new tech-
nologies offer these opportuni-
ties.”

Steinberg mentioned the video-
disc market, music programs on
cable television, advertising on
cable shows and, in the future
“legel” home taping from master
tape banks beamed via satellite,
as new areas of opportunity for
the industry.

“Best of all the technological
marvels and new media oppor-
tunities,” said Steinberg, “(is)
true digital sound, especially as
applied in the Compact Disc . . .
It represents a true revolutionary
breakthrough in sound reproduc-

tion.”

The Compact Disc yields
“true” digital sound because, un-
like currently-available digital
discs that are recorded digitally
and played back on analog sys-
tems, the PolyGram disc will be
played on a specially-designed
digital turntable. When the turn-
tables are marketed, probably be-
ginning in 1983, they will cost
between $300 and $400. accord-
ing to Steinberg. The discs will
sell for the same price that LPs
sell for at that time.

PolyGram’s parent company,
N.V. Philips of the Netherlands,
along with CBS-Sony of Japan,
has pioneered the development
of a compact digital disc. Poly-
Gram is putting a strong empha-
sis on gaining industry-wide ac-
ceptance of the technical guide-
lines of the disc—such things as
the record’s speed and size—
before introducing the new con-
figuration into the marketplace.
“We saw what happened with the
different types of quad systems,”
said a spokesman for PolyGram,
“and we're seeing what’s hap-
pening with the competing vid-
eodisc systems; we don’t want
that to happen with the Com-
pact Disc. With such a great ad-
vance in sound, it would be a
shame if the system were killed
because of standardization prob-
lems.”

Sgro To PolyGram

B NEW YORK—Tom Sgro has
joined the PolyGram Records or-
ganization as their Miami local
promotion man, it was announced
by Jim Collins, vice president, na-
tional pop promotion, PolyGram
Records East. Sgro is a veteran of
fifteen years in the music busi-
ness including nine years of ex-
perience in the Miami market.
Before coming to PolyGram Rec-
ords, Sgro was southeast regional
promotion man for Columbia.

Backst?ge with Janis lan

:,[:l
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Columbia recording artist Janis lan was recently visited backstage at New York’s Bot-

Arista Signs Gino Vannelli

Clive Davis, president of Arista Records, has announced that the label has signed Gino
Vannelli to an exclusive, long-term contract. Vannelli's first album for the label, *‘Black
Keys," is scheduled for release in October. Vannelli's most recent album, last year's

‘‘Brother To Brother,”

featuring the hit single ‘| Just Wanna Stop,” went platinum.

Shown in the studio are {from left): Davis, Joe Vannelli, Gino Vannelli and Ross Vannelli.

Sherman Named
Boardwalk Senior VP

B LOS ANGELES—Boardwalk En-
tertainment Company president
Neil Bogart has announced the
appointment of Richard Sherman
to the post of senior vice presi-
dent, director of sales and mar-
keting. The move marks a con-
tinuation of the working rela-
tionship begun six years ago
when Sherman joined Bogart's
fledgling Casablanca Records.

Sherman most recently served
as Casablanca’s senior vice presi-
dent of product development.
The 20-year veteran of the music
business has also held executive
posts at Motown, Warner Bros.
and Columbia Records, where he
began his industry career as an
attorney.

okl el

tom Line by Walter Yetnikoff, president, CBS Records Group {right}) and Irwin Segelstein,
president, NBC Television {left). Columbia has just released a new single by lan (who
recently toured lsrael, Holland, and the U.K.) entitled *‘The Other Side of the Sun."”

Korvettes To Pare

Stores, Personnel

® NEW YORK—The ever-chang-
ing fortunes of Korvettes, Inc.
took another unexpected turn
last week with the announcement
of a 50 percent cutback in stores
and staff. Fifteen of the chain’s
remaining 31 stores will be closed
and half of its 3,650 employees
will be laid off—the 1,800 people
working in the stores to be closed
and 100 employees in the New
York headquarters. One year ago
Korvettes boasted 50 stores and
some 1,000 employees.

The 16 remaining stores, most
of which are in the New York
metropolitan area, will continue
to operate through the rest of the
year, according to store manage-
ment. All 31 stores will be closed
for inventory-taking soon, after
which a mass sale will be held.

Korvettes also announced plans
to employ Value City of Colum-
bus, Ohio, a furniture chain, to
help sell the goods in all its
stores and attempt to raise funds
through other means, including
the sale of the leases Korvettes
holds in stores in the New York
metropolitan area, in the Wash-
ington, D.C. area and in the De-
troit area.

Joseph A. Ris, chairman of Kor-
vettes, told the New York Times
last week that the chain plans to
pay its trade creditors in full via
payment of 30 to 40 cents on
the dollar within 30 days and the
balance over six or 12 months.

According to Ris, Value City
will buy Korvettes goods valued
at $60 million at retail for $25
million and sell it to the public.
Afterwards, both Korvettes and
Value City will purchase new
merchandise to restock the
stores; the amount will be ap-
proximately half of Korvettes’
weekly needs.

Ris also revealed that a number
of other retailers, including Allied
Stores, Caldor, Vornado and Alex-
ander’s, have expressed interest
in acquiring some Korvettes
store sites.
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