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Marketingrect 
SPECIAL SECTION: 

. 

SINGLES 

COMMODORES, "OLD -FASHION LOVE'' 
(prod. by Carmichael - group) 
(writer: Williams) (Jobete/Com- 
modores, ASCAP) (3:24). Multi - 
octave vocal carousing and a 
funky percussion backdrop pro- 
vide the setting on this plea for 
some premium love. Play it 
across-the-board. Motown 1489 

ALBUMS 
"THE BLUES BROTHERS" 
¿Original Motion Picture 
Soundtrack). Their debut 
was mu|ti'p|adnum, and this 
set, with Aretha, James 
Brown, Cab Calloway and 
Jake & Elwood's satire, 
breathes the fun of the film. 
Atlantic SD 16017 (8.98). 

DR. HOOK, "YEARS FROM NOW" (prod. THE S.O.S. BAND, "S.O.S." 
oyHomNno) (writers: Cook-Coch- The BOG chart -topping sin - 
ran) (Roger Cook/Cookhouse, gle dut, Take Your Time 
BMI) (2:57). Enduring love is the . . . " is here in a long ver - 
theme on this follow-up to the top sion. -Detailed percussion, 
5 "Sexy Eyes" and it's treated ensemble vocals and s'ud- 
with dramatic vocals and delicate ied accents create their 
harpsichord lines. An immediate identifiable style. Tabu N./r 

op -A/ 
-- 

GEORGE BENSON, "GVE ME THE NIGHT" ROXY MUSIC, "FLESH AND 
(prod. by Jones) (writer: Temper- BLOOD." The '70s' mna in - 
ton) (Rodsongs, ASCAP) (3:52 fluential rock band peno' 
ThkmUUn cut from his forthcoming trates the new decade. For- 
LP is produced by Quincy Jones ry's nonpareil readings of 
with a oriop, funky -dance edge. classics or originals and the 
Benson's Sly -flavored vocal & a stirring guitar/sax interplay 
boss bass line are in the spot- are what it's all about. Atco 
light. Qwest/WB 49505. SD 32-102 (8.98). 

(prod. by Malloy) (writers: Rabbitt- the pony, listless for the 
Stevens -Malloy) (DebDave/Briar- twist? This Chapman'pn+ 
patoh. BMI) (3:13). From the duced quartet doesn't live 
"Roadie" soundtrack comes this in the but1lle spirit of 
smooth rocker with cool chorus the age abounds in "Go -Go 
harmonies & lyrical guitar slices Girl," and a revival of 
adorning Rabbitt's slick vocal. ' Vonus.^ Dreamland DL 1' 
Elektra 46656. 5002 (RSO) (7.98) 

COMMODORES, "HE- 
ROES." This ensemble's 
seven -figure sales can be 
attributed to their ease with 
various styles. A balance of 
rock, funk, gospel and bal- 
lads simply has to hit with 
a broad audience. Motown 
M8 939 M1 (8.98). 

KISS, "UNMASKED." Kiss 
haven't uncovered their 
tacao, but they do reveal 
some innerthoughts. Stanley 
boa like "Shardi" and "Easy 
As K Seems" is offset by 
Simmons humoo.g. "She's 
So European." Casablanca 
NBLP 7225__(8,98). 

KIM CARNES, "ROMANCE 
DANCE." This lady has 
songwriting ta)ent, an un- 
mistakable voice, and the 
imagination to interpret 
songs, evidenced by her bu|' 
/oting "More Lovo.^ and 
"Cry Like A Baby." EMI - 
Americo SW 1-7030 (7.98). 

HELEN REDDY, "TAKE 
WHAT YOU FiND.^ Reddy 
basks in production by Ron 
Hafk/ne at Muscle Shoals 
and in Nuohvii|o, and with 
songs by Shell Si|vontoin, 
members of Dr. Hook and 
one by Kr/otoffemon. Capi- 
tol 
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New JVC/Matsushita Videodisc Format 

Seen As Key to Tri -Continental Alliance 
By SAM SUTHERLAND 

LOS ANGELES - JVC/Matsus- 
hita's entry in the videodisc race, 
the Video High Density (VHD) 
format, became the centerpiece 
of a major international business 
alliance last week as General 
Electric Co. and Thorn/EMI, Ltd. 
unveiled plans to team with the 
Japanese electronics giant in a 

joint venture to produce both 
hardware and software for the 
U.S. market. 

As originally developed by 
Victor Co. of Japan (JVC), the new 
disc format, third to be launched 
as an eventual consumer market 
contender, received its first major 
assist earlier this year when the 
allied Matsushita Electric Indus - 

Michael Jackson: 

4th Top Ten Single 

from 'Off The Wall' 
Michael Jackson (Epic) 

becomes the first artist since 
Fleetwood Mac to place 
four singles from the same al- 
bum package in the top ten 
on RW's Singles Chart. 

"She's Out of My Life," 
the fourth single pulled 
from Jackson's multi -platinum 
"Off The Wall" LP, reaches a 

bulleted seven this week, 
following in the footsteps of 
"Don't Stop 'Til You Get 
Enough," which reached the 
number one slot; "Rock 
With You," which peaked at 
number two; and "Off The 
Wall," which reached num- 
ber ten. 

-1,1111111111111111111111111111111111111111111111111111111111111111o,ol,,, ,,,,,,i,,1,,,,4iinnnillim.1117 

trial Co., which controls 51 per- 
cent of JVC, formally committed 
to the system and signalled plans 
to enter the U.S. market. 

With true nationwide rollout 
of any consumer videodisc for- 
mat still months off, the addition 
of GE and Thorn/EMI brings to- 
gether major electronics firms 
from three continents, under- 
scoring the prospect of a heated 
battle for domination of this 
much -anticipated home enter- 
tainment sector. 

Thursday's (5) announcement 
also moved up the projected U.S. 
introduction for VHD, now slated 
for late 1981. 

Principals are still in the dis- 
cussion stage, but initial plans 
call for the creation of three sep- 
arate companies. Players would 
be manufactured by a hardware 

(Continued on page 50) 
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CBS, MCA Increase Wholesale Prices; 

CBS Bows Anti -Blank Tape Ad Policy 
By DAVID McGEE 

NEW YORK-CBS Records and 
MCA Records last week became 
the latest major manufacturers to 
hike wholesale prices. In a letter 
dated June 16, CBS notified its 
customers of a three percent in- 
crease, effective June 30, in dealer 
and base prices on all product 
lines, excluding seven- and 12 - 
inch singles, 10 -inch albums, lim- 
ited edition product, $4.98 series, 
promotional two -fers and digital 
and half -speed mastered product. 
Also, the suggested list price of 
Y -prefixed Odyssey product will 
be increased to $5.98 from $4.98. 
Multiple record Odyssey sets will 
be increased proportionately. 

MCA announced a 3.5 percent 
increase "at all price levels" of 
its seven -tiered pricing structure. 
The increase was effective June 
13. 

Accompanying the CBS letter 

Major Broadcasters Side with FCC 

In Appeal of Format Change Decision 
By BILL 

WASHINGTON - Eight major 
broadcasting organizations have 
filed briefs with the Supreme 
Court siding with the Federal 
Communications Commission in 
its attempt to overturn an ap- 
peals court decision requiring 
the FCC to hold format change 
hearings. 

The organizations which filed 
briefs with the court this past 
week are ABC, Inc., CBS, Inc. 
NBC, Inc. and the NAB, along 
with the National Radio Broad - 
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HOLLAND 
casters Association, Radiohio, 
Inc. and WBNS-TV, Inc. 

Last March the Supreme Court 
decided it would hear the case 
requiring the FCC to hold hear- 
ings whenever a unique program 
format is changed. The FCC 
maintains it is not in the busi- 
ness of telling broadcasters how 
and what to program. The Lis- 
tener's Guild of WNCN in New 
York, however, in its initial court 
case, felt it was the responsibili- 
ty of the Commission to inter- 
vene. 

In July, 1979, the U.S. Appeals 
(Continued on page 22) 

was an additional letter, dated 
June 6, in which the company in- 
formed customers that it "does 
not wish to support with its ad- 
vertising moneys any efforts 
which encourage the unrecom- 
pensed personal recording of CBS 
product" via the "widespread 
use" of blank recording tape to 
record performances. Conse- 
quently, the letter continues, 
"CBS shall not authorize payment 
for the whole or any part of a 

printed or broadcast advertise- 
ment of CBS distributed product 
which includes an advertisement 
for blank recording tape or which 
appears in the same printed ad- 
vertisement spread, or in the 
same radio or television copy, as 
an advertisement for blank re- 
cording tape." 

Dealers Unsurprised 
A spot check of key accounts 

reporting to Record World's Re- 
tail Report found dealers unsur- 
prised by the latest hikes, which 
follow by only two weeks similar 
increases by WEA and Capitol. 
Most feel, however, that the new 
wholesale prices are coming at 

(Continued on page 50) 

German Music Industry 
Posts Modest Gains 
During First Quarter 

By JIM SAMPSON 
MUNICH-In contrast to the 

American and English markets, 
Germany registered a modest 
three percent increase in unit 
record and tape sales during the 
first quarter of 1980. The Ger- 
man industry association Phono - 

(Continued on page 55) 

RCA Pacts with Germany's Beta/Taurus 

For SelectaVision Programming & Mktnga 
By SAM SUTHERLAND 

NEW YORK - RCA has un- 
veiled its first overseas partner- 
ship for its SelectaVision video- 
disc effort via a joint program- 
ming and marketing venture 
with the Beta and Taurus Film 
companies of Munich, a German 
conglomerate with an extensive 
cache of existing video rights to 
German language properties. 

The agreement was an- 

nounced Tuesday (10) by RCA 
executive vice president and 
SelectaVision chief Herb Schlos- 
ser and Leo Kirch, chief execu- 
tive officer of Beta/Taurus, and 
reportedly governs acquisition 
of video properties for cata- 
logue development and supervi- 
sion of product marketing. 

Actual software manufacture 
(Continued on page 52) 
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Cn/isrftig 
Ill Page 8. In its search for new and better 
ways to sell records, the music industry is 

becomingly increasingly aware of a group 
of specialized firms whose sophisticated 
marketing techniques - employed mostly 
with mail order merchandise - have prov- 
en highly profitable. Direct Marketing is the 
name of this game, and it is the focus of a 

special section in this week's issue. 

Pages 30-41. With the release of a 

videocassette featuring the Kinks in con- 
cert, Time -Life Video will formally enter the 
home video retail market. Coinciding with 
the release of the videocassette will be 
the release of the group's new live album 
for Arista Records. In this week's RW, 
Time -Life's Jon Peisinger and Rick Schilling 
(shown at left) discuss the unique cross - 
marketing campaign being planned. 

departments 
A/C Chart Page 42 

Album Airplay 
Report Pages 28-29 

Album Chart Page 44 

Album Picks Page 15 

Black Oriented 
Music Pages 47-48 

Picks of the Week Page 47 

Black Oriented 
Singles Chart Page 48 

Black Oriented 
Album Chart Page 47 

Black Music Report Page 47 

Classical Page 53 

Coast Page 16 

Counity Pages 62-69 

Country Album Chart Page 68 

Country Album Picks Page 64 

Country Hot Line Page 63 

Country Picks of the 
Week Page 62 

Country Singles 
Chart Page 66 

Country Singles Picks Page 64 

Disco 
Disco File 

Disco File Top 50 
Discotheque Hit 

Parade 

Pages 18-19 
Page 18 

Page 19 

Page 18 

Gospel Pages 60-61 

International 
England 
England's Top 25 

Germany's Top 10 

Pages 54-55 
Page 54 
Page 55 

Page 55 

Jazz LP Chart Page 49 

Latin American 
Album Picks 

Hit Parade 
Radio Action 

Pages 56-58 
Page 56 
Page 58 

Page 58 

Nashville Report Page 17 

New York, N.Y. Page 12 

Radio Marketplace Pages 20-21 

Radio World Page 22 

Retail Rap Page 42 

Retail Report Page 43 

Singles Picks Page 14 

Singles Chart Page 27 

(Due to airplay and sales in projectable markets, these records 

exhibit top five potential) 

Charlie Daniels Band (Epic) 'In Amercia." 

A strong week of breakout sales action backs up fan- 

tastic moves at all levels of radio. 

Goody Motions Argued; 

Judge Sets Trial Date 
By JEFFREY PEISCH 

II NEW YORK-While holding 
decisions on several motions 
filed by lawyers for Sam Goody 
Inc., charged by the government 
with buying and selling illegal 
counterfeit tapes and albums, 
U.S. District Court Judge 
Thomas C. Platt set September 2 

as the tentative date for the 
actual trial to begin. Referring 
to the various motions that 
have been argued for several 
weeks, Platt ended the pro- 
ceedings last Thursday (12) by 
saying, "Gentlemen we've got to 
stop all this soon." 

Although Platt didn't rule on 
two important motions brought 
by lawyers for Sam Goody Inc., 
he did dismiss certain argu- 
ments and narrowed the motions 
down to key issues in each case. 

Concerning a motion by 

Goody's lawyers to dismiss four 
felony counts charging rack- 
eteering and interstate transpor- 
tation of stolen property, Platt 
said that the issue is whether or 
not one has to be in possession 
of a stolen property (in this 
case a copyright) and deny 
former ownership in order to be 

charged with the felony counts. 
Platt called the distinction made 
by Goody's lawyer between 
physical and mental possession 
of stolen goods a "distinction 
without a difference." Platt will 

(Continued on page 51) 

'Evita' Takes Top 

Tony Award Honors 

'Rome eo.a 

NEW YORK - "Evita,' the 
Broadway musical about Argen- 
tina's Eva Peron, was the major 
winner at the 34th annual Tony 
Awards, pulling in seven awards 
in the category of musicals. 
The Broadway elite gathered at 

the Mark Hellinger Theater on 
June 8 for the two hour annual 
theater awards ceremony which 
was televised nationally by CBS. 

"Evita" grabbed the Tony for best 
actress in a musical with Patti 
Lupone in the title role, while 
Harold Prince garnered his 14th 
Tony (a record) for best direc- 
tion. "Evita" also received kudos 
for best book by Tim Rice, and 
best score by Andrew Lloyd We- 
ber (music) and Rice (lyrics), who 
had previously collaborated on 
the Broadway smash "Jesus Christ 
Superstar." Also receiving Tonys 
for their work on "Evita" were 
Mandy Patinkin for best perform- 
ance by a featured actor in a mu- 
sical and David Hersey for out - 

(Continued on page 61) 
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A&M Names Minor 
Promo Vice President 

LOS ANGELES - Gil Friesen, 
president of A&M Records, has 

announced the appointment of 
Charlie Minor to the position of 
vice president and executive di- 
rector of promotion. Minor will 
report to Harold Childs, A&M's 
senior vice president of promo- 
tion and sales. 

Charlie Minor 
The acceptance of this post 

marks a return to A&M for Minor. 
He left his first job with Lowery 
Music to become A&M's local 
promotion representative in At- 
lanta in 1969. He moved through 
a series of important positions 
with the company: first, regional 
promotion director for the south- 
east and southwest, then national 
singles promotion director and, 
finally, national promotion direc- 
tor. Minor left A&M in 1977 to 
become a vice president at ABC 
Records. He comes to A&M from 
the position of vice president of 
EMI/United Artists Records. 

Singles 
East: 
Kim Carnes (EMI -America) 
Blues Brothers (Atlantic) 
Joe Walsh (Full Moon/Asylum) 
Genesis (Atlantic) 
Carole King (Capitol) 
Charlie Daniels Band (Epic) 

South: 

BMI Honors 136 Writers, 84 Publishers; 

Edwards and Rodgers 
I NEW YORK - The 136 writers 
and 84 publishers of 92 songs li- 
censed for public performance by 
BMI (Broadcast Music, Inc.) have 
received Citations of Achieve- 
ment as the most performed 
songs in the BMI repertoire for 
the calendar year 1979. In addi- 
tion, special engraved glass 
plaques were presented to Barry 
Gibb, Maurice Gibb and Robin 
Gibb (PRS), writers, and Music for 
UNICEF, publishers of "Too Much 
Heaven," the most performed 
BMI song during 1979. The 
awards were given June 10 at 
New York's Plaza Hotel by BMI 
president Edward M. Cramer, 
with the assistance of Theodora 
Zavin, senior vice president, Per- 
forming Rights. 

"Too Much Heaven" is unique 
among the songs that have been 
awarded BMI Most Performed 
honors through the years. It was 
the song chosen by the Bee Gees 
as their gift when the Founder 
Composers of Music for UNICEF 
was conceived to provide a con- 
tinuing source of financial assist- 
ance to the needy children of the 
world. Through this organization, 
participating composers donate 
the publishing, performing and 
recording rights to one of their 
songs. 

To mark this event, Cramer 
called upon Claudia Granville, 6, 

and Ernest Clayton, 6, to present 
the glass plaques and to repre- 
sent symbolically the world's 
children to be aided by the song's 
performance income. Claudia is 

liberahinge 

Bloes Brothers (Atlantic) 
Kenny Rogers (United Artists) 
Carole King (Capitol) 
Charlie Daniels Band (Epic) 
Mickey Gilley (Full Moon/Asylum) 
Cheap Trick (Epic) 

Midwest: 
Olivia Newton -John (MCA) 
Kim Carnes (EMI -America) 
Blies Brothers (Atlantic) 
Genesis (Atlantic) 
Carole King (Capitol) 
Charlie Daniels Band (Epic) 

West: 
Kim Carnes (EMI -America) 
Joe Walsh (Full Moon/Asylum) 
Cheap Trick (Epic) 

Albums 
East: 
Chaka Khan (Warner Bros.) 
Kiss (Casablanca) 
Al Jarreau (Warner Bros.) 
Peter Gabriel (Mercury) 
Blackfoot (Atco) 
Stanley Clarke (Epic) 

South: 
Chaka Khan (Warner Bros.) 
Kiss (Casablanca) 
Al Jarreau (Warner Bros.) 
Blackfoot (Atco) 
Carole King (Capitol) 

Midwest: 
Chaka Khan (Warner Bros.) 
Kiss (Casablanca) 
Al Jarreau (Warner Bros.) 
Waylon Jennings (RCA) 
Peter Gabriel (Mercury) 
Blackfoot (Atco) 

West: 
Chaka Khan (Warner Bros.) 
AI Jarreau (Warner Bros.) 
Peter Gabriel (Mercury) 
Blackfoot (Atco) 

Top Award Winners 
the daughter of Elizabeth Gran- 
ville, BMI assistant vice president, 
publisher relations. Ernest is the 
son of Linda Booker of BMI's 
writer relations department. 

At the BMI ceremonies, the top 
writer -award winners with four 
citations each were Bernard Ed- 

wards and Nile Rodgers. Barry 
Gibb, Maurice Gibb, Robin Gibb 
(PRS), Bob McDill, Carole Bayer 
Sager, Even Stevens and Allee 
Willis each received three awards. 
Double award winners were Pe- 

ter Bellotte (GEMA), Stephen 
Dorff, Bob Esty, David Foster, 
Paul Jabara, Michael Jackson, Will 
Jennings, Richard Kerr (PRS), Jeff 
Lynne (PRS), David Malloy, Eddie 
Rabbitt and Bruce Roberts. 

Winners included writers 
whose works are represented 
here by BMI through reciprocal 
agreements with performing 
rights societies in such countries 
as Australia (APRA), Germany 
(GEMA), Canada (PRO Canada), 
United Kingdom (PRS), France 
(SACEM) and Switzerland (SU ISA). 

Multiple publisher -award recip- 
ients were the Polygram Group 
with 11 awards; Irving Music, Inc. 
with nine awards; Chic Music, 
Inc. and Screen Gems -EMI Music, 
Inc., four awards; Begonia Melo- 
dies, Inc., Debdave Music, Inc., 
Ninth Music, Stigwood Music, 
Inc., and Vogue Music/Hall-Cle- 
ment Publications, three awards 
each. Winners of two awards 
were Briarpatch Music, Careers 
Music, Inc., Diana Music Corp., 
East/Memphis Music Corp., Fos- 

ter Frees Music, Inc., Manage- 
ment Three Music, Mighty Three 
Music, Peso Music, Pi -Gem Mu- 
sic Publishing Co., Inc., Sherlyn 
Publishing Co., Inc., Tree Publish- 
ing Company, Inc. and Warner - 

(Continued on page 51) 

Dick Williams Named 

EMIA/UA Promo VP i LOS ANGELES - Jim Mazza, 
president of EMI America/United 
Artists Records, has announced 
the appointment of Dick Williams 
to the position of vice president, 
promotion for the company. 

Dick Williams 

Williams, who was most re- 
cently national singles promotion 
director for EMI/UA, began his 
career at United Artists Records 
as local promotion manager for 
the Memphis area in 1970. He 
subsequently was local promo- 
tion manager, Detroit for MCA 
Records in 1972 and, a year later 
was promoted by the label to di- 
rector of special projects for the 
east and midwest. In 1974, Wil- 
liams joined ABC Records as mid - 
west regional album promotion 
director. In 1976 he assumed the 
same position at Casablanca Rec- 

ords and was named national al- 
bum promotion director by the 
label one year after joining it. In 

1978, Williams became national 
album promotion director at 

United Artists and has been with 
the company since then. He will 
report directly to Mazza. 

In related developments Wil- 
liams has announced that Jack 

(Continued on page 51) 

Mirage Signs Whitesnake 

The British rock group Whitesnake has become the first artist to be signed to Mirage 
Records, the new label founded by Jerry Greenberg and Bob Greenberg and distributed 
by Atlantic Records. Whitesnake includes three former members of Deep Purple: lead 

vocalist David Coverdale, keyboardist Jon Lord and drummer Ian Paice. Completing 
the line-up are three other experienced musicians: guitarists Micky Moody & Bernie 

Marsden, and bassist Neil Murray. Whitesnake's new album, "Ready An' Willing," 
was produced by Martin Birch, and it is planned for U.S. release in early July 1980. 
Whitesnake is managed by John Coletta, president of Sunburst Records, the group's 
management -production company. Bud Prager of ESP Inc. is American vice president 
of Sunburst. Shown at the Whitesnoke signing ceremonies are, from left: Bob Green- 
berg, John Coletta, Bud Prager, Jerry Greenberg, and attorney Skip Chaum. 
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