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Hits of the Week 

SINGLES 
LINDA RONSTADT, "HURT SO BAD" 

(prod. oy Asher) (writers: Rar- 
dazzo-Wilding-Hart) (Vogue, BM ) 

(3:03). While "How Do I Make 
You" continues its climb to th= 
top, Rcnstadt offers this cover 
of the Little Anthony hit. Her vo- 
cals get poignant keyboard ad 
from Billy Payne. Asylum 46624 

TOTO, "ALL US BOYS" (prod. by To:c- 
Knox) ;writer: Paich) (Hudma-, 
ASCAP; (3:38). Toto rocks hart 
on this successor to the top 15 
"99." Steve Lukather's raging 
guitar -ronts a volatile rhythm 
section that works some smart 
tempo Shifts. An AOR-pop stard- 
ard. Columbia 1-11238. 

FIREFALL, "HEADED FOR A FALL" (proc. 
by R. 8 H. Albert) (writer: Rob- 
erts) (Warner - Tamerlane El 
Sueno, BMI) (4:06). Firefall re- 
leases another perfect pop -rock- 
er here with Rick Roberts' lorg- 
ing vocals and Jock Bartiev's 
emotional guitar providing tie 
drama & action. Atlantic 3657. 

POINTER, "DEEP INSIDE MY 
SOUL" (prod by Bowen) (writ- 
ers: Pointer- Baldwin) (Jotete, 
ASCAP; (3:52). Pointer's intro- 
spective vocal showcase is i n- 
mersed in a ush string prodLc- 
tion on this ballad from her self - 
named LP. The guitar break ad is 
pop appeal. Motown 1484. 
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BONNIE 

MO OWN 

SLEEPERS 
THE MOTORS, "LOVE AND LONELINESS" 

(prod. by lovine-group) (writers: 
Garvey -Hann) (Virgin, ASCAP) 
(3:59). Nick Garvey & Andy M: - 
Master are the geniuses behind 
this pop -rock masterpiece. The 
overwhelming sound features 
tense vocals & glorious ke,r- 
boards. Virgin 67007 (Atl). 

HEAT, "BABY (This Love That We've 
Found)" (prod. by Saviano-Wo f- 
ert) (writers: Saviano - Arnold) 
(Koppelman-Bandier, BMI) (3:5). 
These N.Y. session players, un- 
der the guidance of Tom Saviano, 
fuse a delicious blend of R&B- 
pop. Jean Marie Arnold's vocals 
captivate. MCA 41203. 

ALLAN CLARKE, "SLIPSTREAM" (prod. 
by Proffer) (writers: Clarke -Ben- 
son) (Intersong / Timtobe / Mid - 
song, ASCAP) (3:49). One of the 
original Hollies, Clarke makes 
his label debut with this oddly 
infectious rocker. A pulsatirg 
guitar buttresses his vocal & cu -e 
chorus. Elektra/Curb 46617. 

DAMION & DENITA, "IS IT STILL WARM" 
iie(prod. by Stevenson) (writers: 
Shadrach - Duncan - Hardy - De- 
Pierro) (Blue Standard / Steven- 
son / British Rocket, ASCAP) 
(3:56). Shimmering keyboards 
adorn the loving vocal trades & 
harmonies on this impressive 
debut. Rocket 41206 (MCA). 

ALBUMS 
NEIL SEDAKA, "IN THE POCKET." 
Sedaka exhibits both the rough and 
smooth side of his pop songwriting 
talent in this meticulously crafted 
effort. Sedaka receives able musi- 
cal assists f-om guitarists Dean 
Parks and Lee Ritenour and Jim 
Horn on sax. Features duet with 
daughter Dara Elektra 6E-259 (7.98). 

LITTLE RIVER BAND, "BACKSTAGE 
PASS." Often a live album is an un- 
happy comprcmise between studio 
recordings and the actual concert 
experience. -his double pocket 
package is a genuine, pleasant sur - 
price in terms of listenability. Con- 
tains the hit "Reminiscing." Capitol 
SWBK-12061 (13.98). 

FIREFALL, ' UNDERTOW." With 
their last album going platinum, one 
does not take much of a chance in 
terming Firefa I a "hot" group. This 
record features a slightly stronger 
rock emphasis that could only serve 
to broaden their already substantial 
following. Right for AOR and top 40. 
Atlantic SD 16006 (8.98). 

BOZ SCAGGE, "MIDDLE MAN." A 
lot of people are going to be made 
very happy by Scaggs' new album, 
which while smooth as "Silk De- 
grees," does lot duplicate the lat- 
ter's formula. Guitar solos from 
Steve Lukathe- and Carlos Santana 
add spice. Columbia EC 36106 
(8.98). 
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Presenting 

"Undertow," the new album from 

Firefall. It's everything you lave about 
Firefall. And more. 

Firefall. "Undertow." 
Ten solid tunes and the 

tightest playing ever, 

Straight -ahead, good music. 

No-nonsense rock 'n' roll. 

ri 
1201017Z121 

On Atlantic Records and Tapes. 
Includes the single," Headed for a Fait' 
Procaceo ty Ron & Howard Albert 
for Fat Altert Produthons, 
Kyle Lehn ng 
and Firefall 
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Bogart Keynote 
Pulls No Punches 

LAS VEGAS - Neil Bogart, for- 
mer president of Casablanca Rec- 
ord and FilmWorks, delivered his 
keynote address before the 1980 
convention of the National Asso- 
ciation of Recording Merchandis- 
ers on Monday (24) in the Celeb- 
rity Room of the MGM Grand Ho- 
tel. Bogart's unrelenting, 40 -min- 
ute examination of the industry's 
current situation focussed on the 
effects of return policies, coun- 
terfeiting and home recording of 
music broadcasts. 

Looking to the immediate fu- 
ture, Bogart emphasized positive 
cooperation as a cure for the in- 
dustry's ills. He urged a total com- 
mitment to NARM's "Give The 
Gift Of Music" campaign, and 
pulled no punches in describing 

(Continued on page 21) 

Worldwide Potential 
Of Video Technology 

Hailed at Conference 
By VAL FALLOON 

LONDON-The fourth Inter- 
national Videodisc and Video- 
gram Conference, held here this 
week, was, predictably, the best 
attended so far, with the bulk 
of the delegates from Europe. 
Though much of the conference 
was dominated by discussions on 
the hardware confusion (see sep- 
arate story), the music industry 
emerged with hopes of a major 
say in the future of video. 

Many of the discussions were 
on technological updating of al- 
ready familiar systems, and Pio- 
neer demonstrated its new re- 
mote control discovision player, 

(Continued on page 49) 
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Gift -Giving Campaign, Counterfeiting 
Dominate Discussion at NARM Meet 

By SAM SUTHERLAND and 
SOPHIA MIDAS 

LAS VEGAS - As expected, 
product counterfeiting and an 

ambitious industry -wide institu- 
tional advertising and merchan- 
dising campaign centering on 
gift -giving were the twin poles 
for business sessions, seminars 
and informal discussion during 
the 22nd annual National Asso- 
ciation of Recording Merchan- 
disers (NARM) Convention, which 
concluded Wednesday (26) even- 
ing here. 

With delegates, exhibitors and 
guests entering this year's NARM 
meet in the wake of a much -pub- 
licized gauntlet of market ills, 
concern over industry business 
practices, general economic in- 
hibitors and anticipation of the 
emerging video market also cap- 
tured attendees' interest via the 
convention program. Label re- 
turns policies invited retail and 
rack fire as well as counterattacks 

Holm, Francisco Win 
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Give the gift 
of music. 

NARM executive VP Joe Cohen 

by manufacturing executives, no- 
tably in Tuesday's blue chip 
panel of former convention key- 
noters, determined to enforce 
new policy restraints limiting re- 

turns. 
Against that broader field of 

topics, however, NARM's "Gift of 

Multiple Doves 
By MARGIE 

NASHVILLE - Dallas Holm and 
Don Francisco were top winners 
at the Gospel Music Association's 
11th annual Dove Awards pre- 
sentation here March 26. Holm 
was named Male Gospel Vocalist 
of the Year, received the Associ- 
ate Member award for his song 
"Rise Again" (Dimension, SESAC) 

and along with his group Praise 
was honored for the Contempo- 
rary Record Album of the Year, 
"All That Matters," produced by 
Phil Johnson on the Greentree 
label. Francisco walked away 
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BARNETT 
with the top songwriting honors 
as he was named Songwriter of 
the Year, and his song "He's 
Alive" (New Pax, BMI) was voted 
Song of the Year. 

Hosts 
Hosts for the Dove gala were 

the husband and wife teams of 
Bill and Gloria Gaither, Walter 
and Tramaine Hawkins and Paul 

and Kathie Lee Johnson. Music 
was provided by Truth and a 

small orchestra under the direc- 
tion of program arranger Paul 

Johnson with guest conductor 
Larry Sparks. 

(Continued on page 51) 

Music" blitz and outrage over the 
runaway flow of pirate product 
dominated activities at the MGM 
Grand Hotel, beginning with 
Monday's (24) opening business 
session. 

That session, generally hailed 
by delegates as the most im- 
pressive in the convention's 22 - 

year history, saw both downbeat 
assessments of market problems 
and some upbeat prospects knit 
into several key segments. 

Serving as a recurrent motif, 
both here and in Tuesday's morn- 
ing business session, was the for- 
mal launch of NARM's institu- 
tional advertising and merchan- 
dising push via its "Gift of Mu- 
sic" campaign. While various in- 
dustry executives and trade 
groups had proposed such an 

(Continued on page 19) 

Tougher Stance On 

Counterfeiting Scam 

Vowed by Gortikov 
By SAM SUTHERLAND 

LAS VEGAS - Trade concern 
over product counterfeiting took 
the spotlight during last week's 
NARM Convention as label ex- 
ecutives, RIAA president Stanley 
Gortikov and NARM itself rallied 
behind their toughest stance ever 
on piracy. 

Addressing delegates during 
Tuesday's (25) morning session, 
Gortikov revealed the latest in 
the RIAA's increasingly disturbing 
data bank on the proliferation of 
counterfeit records and tapes en- 
tering industry pipelines. 

With manufacturers and mer- 
chandisers potentially at odds 

(Continued on page 20) 

Supertramp, Knack, Mupp ets, Summer 

Lead 1980 NARM Award Recipients 
LAS VEGAS-Supertramp, The 

Knack, The Muppets and Donna 
Summer led the field of artists 
honored at this year's NARM 
Awards Banquet Wednesday (26), 
the climax of the 22nd Annual 
NARM Convention, held at the 
Grand Hotel here. 

The awards presentation was 
hosted by Aries II recording artist 
Wayne Newton with entertain- 
ment provided by United Artists 
Records' Kenny Rogers, Dottie 

West and Gallagher. 
Supertramp's "Breakfast In 

America" (A&M) won awards for 
best selling album by a group 
and best selling album overall 
during 1979. 

Capitol's The Knack captured 
the awards for best selling 7 -inch 
single with "My Sharona," and 
also won one of four awards sa- 
luting the best selling albums by 
new artists, while Donna Sum - 

(Continued on page 18) 
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Contents 
Pages 18-22. As expected, the 22nd an- 

nual convention of the National Associa- 
tion of Recording Merchandisers (NARM) 
held last week featured the introduction of 
a trade -wide gift -giving campaign and 
lengthy discussions of video merchandising 
and the product counterfeiting problem. 
This week RW provides in-depth coverage 
of the gathering, with special emphasis on 
the dominant issues of the day. 

Page 10. "The Clash took a half-step 
towards the mainstream" is how one Epic 
executive partially explained the broad 
popular acceptance of the group's third 
U.S. release, "London Calling." But this 
"left field" success story involves an un- 
usual combination of factors. In examining 
the components of one of the year's sur- 
prise hits, RW details the team effort that 
helped put the Clash over the top. 
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Powerhouse Picks 
I 

(Due to airplay and sales in projectable markets, these records 
exhibit top five potential) 

Ambrosia (Warner Bros.) "Biggest Part of Me." 
This single jumps right out of the box with an impres- 
sive national spread. Programmers are proclaiming it 
a hit. 

Paul Davis (Bang) "Do Right." 
Significant gains have been exhibited by this record at 
pop and A/C radio as sales develop in the midwest 
and the south. 

RIAA Motion Denied; 
CRT Will Consider 
Percentage Formula 

By BILL HOLLAND 
WASHINGTON - The Copy- 

right Royalty Tribunal this past 
week upheld a request from the 
National Association of Music 
Publishers to consider at upcom- 
ing meetings concerning the new 
"mechanical royalty" fees a "per- 
centage formula" related to the 
price of phonorecords. 

In its action, the CRT denied 
the motion of the Recording In- 
dustry Association of America 
that a percentage formula would 
be beyond the jurisdiction of the 
Tribunal. The Tribunal has not 
found the arguments in support 
of the motion to refuse con- 
sideration "to be persuasive," 
the CRT written statement read. 

Also to be considered before 
the upcoming meetings between 
the NMPA and the RIAA on the 
mechanical royalty fee at the 
CRT this spring is another NMPA 
request to consider a "flat rate" 
procedure for determining the 
royalty fee, with a provision for 
yearly inflation as part of the 
procedure. 

The RIAA also finds this alter- 
native to be unacceptable, al- 
though the CRT has not yet had 
in-house oral arguments con- 
cerning the measure. 

Laginestra Elected 

RCA Corp. Sr. VP, 
Planning & Marketing 

NEW YORK-The election of 
Rocco M. Laginestra as senior vice 
president, planning and market- 
ing, for RCA Corporation has 
been announced by RCA chair- 
man Edgar H. Griffiths. 

Laginestra will have the added 
responsibility for international, in 
addition to continuing the overall 
responsibility for the planning 
and marketing activities for the 
corporation. He will report tc 
Griffiths. 

A 17 -year veteran with the RCA 
organization, Laginestra previous- 
ly was vice president, planning 
and marketing. Prior to that, he 
was vice president, operations 
analysis. 

Sales Up, Profits Down 
At Integrity Corp. 

NEW YORK-Integrity Enter- 
tainment Corp., the owner of 
several retail chains, has re- 
ported a return to profitability 
for the second quarter of fiscal 
year, 1980, the period ended 
December 31, 1979. Although 
sales for the quarter were up 
slightly compared with a year 

(Continued on page 51) 
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Dan Hill. 
A man who makes music 
for women. 
And their lovers. 

DAN H®S. 
If Dreams 
Had t{7r}gv 

"If Dreams Had Wings:'rF,:t=fl 
Love songs from a lover. A debut 
album,on Epic Records and Tapes. 
with the very special single, 

"I Still Reach for Youn. 
Produced for The Hotter The Flame Productions, Ltd. 

Produced by Roy Halee and Don Potter. 
Direction: The Finkelstein Fiedler Co. Ltd. 
98 Queen Street East, Suite 2B. Toronto, t}nrario. CN M5CIS6 

"Epic" is a trademark of CBS Inc. ® 1980 CBS Inc. 

Buy it once. Enjoy it a lifetime. 
Recorded music is your best entertainment value. 



Despite Growing Pains, BMA's Future Is Bright 
By LAURA PALMER 

LOS ANGELES - More mean- 
ingful communication with mem- 
bers and a clearer definition of 
purpose and goals are foremost 
on the minds of the Black Music 
Association's (BMA) board of di- 
rectors meeting held here last 
week (March 22-23). In a wide- 
ranging interview with Record 
World, BMA co-founder and VP 
Edward Wright, BMA managing 
director Jules Malamud and board 
member David Lieberman dis- 
cussed the evolution of the or- 
ganization, the critical issues 
facing it in 1980 and plans for 
the coming years. 

According to Wright, "The first 
thing we must do is to clearly de- 
fine our goals, then go after them. 
The BMA's primary concern is 

the perpetuation of black music; 
the existence of the BMA has 
helped strengthen black music, 
radio and artists, simply because 
we have focused our attention on 

Dreamland Names 

Swig and Dundas 

Promo/Mktng. VPs 
LOS ANGELES - Dreamland 

Records principals Nicky Chinn 
and Mike Chapman have an- 
nounced the appointments of 
Rick Swig and Michael Dundas 
as vice presidents, promotion and 
marketing. Acting in tandem, the 
two will oversee all promotion 
and marketing activities on be- 
half of the new label and will 
help coordinate the efforts of 
Dreamland headquarters in Los 
Angeles. 

Swig was most recently vice 
president of national field pro- 
motion for Infinity Records. He 
began his ten year career in San 
Francisco at KSFO Radio and 
went on to local and regional 
promotion around the country, 
eventually joining Epic Records 
for a five year period that saw 
him move to director of national 
album promotion. 

Dundas, most recently director 
of national promotion at RSO 
Records, began his career at 
Tower Records in San Francisco. 
He began with RSO as promotion 
manager of San Francisco, then 
moved to Los Angeles as national 
album director. 

Michael Dundas (left), Rick Swig 

black music's contribution to 
American society. 

"Another fundamental goal of 
the BMA," Wright continued, "is 
to strengthen black radio, and 
take it to the level of a Madison 
Avenue establishment. We're 
about helping the growth of 
black radio, and if it means di- 
rectly increasing ad budgets of 
these black stations, we'll do it. 
It's about increasing the level of 
financial rewards to the people 
who work in black radio," Wright 
said. 

Problems And Goals 
Malamud stated that while in 

the stages of defining the goals 
of the organization, the major 
problem remains the actual eli- 
mination of those problems 
which have been aired to the 
BMA. "Hopefully," he said, 
"through increased membership 
and the institution of regular re- 
gional efforts, the communica- 
tion link between the board and 
its members will be strengthen- 
ed." Malamud continued to say 
that the BMA is still in the stages 
of building a strong foundation, 
and for that to take place, the 
members must be closer to the 
organization in order to help 
make the necessary decisions re- 
garding their direction. 

"The BMA has been plagued 
by an elitist attitude from the 
start," Malamud commented, 
"but it must change. Through the 
development of a strong regional 
membership which includes of- 
ficers and committees in the de- 
termined areas, or regional chap- 
ter's, we will establish a base 
from which to absorb a great 
deal of the communication, con - 

Singles 
East: 
Gibb/Newton-John (RSO) 

Bette Midler (Atlantic) 
Mac Davis (Casablanca) 
Dolly Parton (RCA) 

South: 
Rogers/Carnes (United Artists) 
Paul Davis (Bang) 
Box Scaggs (Columbia) 
Melissa Manchester (Arista) 
Gibb/Newton-John (RSO) 
Lipps, Inc. (Casablanca) 

Midwest: 
Fleetwood Mac (Warner Bros.) 
Rogers/Carnes (United Artists) 
Paul Davis (Bang) 
Mac Davis (Casablanca) 

West: 
Journey (Columbia) 
Clash (Epic) 
Mac Davis (Casablanca) 
Lipps, Inc. (Casablanca) 

flict or lack of conflict. We're 
taking the BMA back to the peo- 
ple in order to establish solutions 
to the problems which is in es- 
sence what the BMA stands for." 

Questioned as to what prog- 
ress the organization has made 
in its one -and -a -half year ex- 
istence, Wright concluded that 
the BMA's invitation to the 
White House last year opened 
up an area to black music never 
before achieved. He also noted 
that ongoing communication with 
other industry organizations, such 
as NARM, has afforded members 
of the BMA valuable relationships 
with other industry persons who 
were not in tune with their in- 
dividual industry affiliation. He 
stated, "The interrelationships 
that are available and that can 
come out of an organization of 
this type are far-reaching and 
definitively positive." 

Yet the fact remains that only a 
small handful)' of BMA members 
and participants have actually 
benefitted from these relation- 
ships. 

Malamud commented that if 
there are weaknesses in the new 
organization, they stem from the 
fact that it is new and it must 
pass through its growing -pains 
stage. "This is grass roots and 
we're going to succeed," he said. 
"Interestingly enough, the pro- 
minence of the BMA was quickly 
established; compared to the 
Country Music Association and 
NARM, we're mere babies, yet 
we're as important." 

Lieberman pointed out that the 
existence of the BMA indicates a 

growing awareness by all people 
(Continued on page 51) 

Aneakrouto 
Albums 

East: 
G.Q. (Arista) 
Pat Travers (Polydor) 
Grace Slick (RCA) 
Patti Labelle (Epic) 
Jermaine Jackson (Motown) 

South: 
Roberta Flack (Atlantic) 
Pat Travers (Polydor) 
Grace Slick (RCA) 
Triumph (RCA) 
Harold Melvin (Source) 

Midwest: 
Pat Travers (Polydor) 
Grace Slick (RCA) 
Triumph (RCA) 
Harold Melvin (Source) 
Gordon Lightfoot (Warner Bros.) 

West: 
Pat Travers (Polydor) 
Grace Slick (RCA) 
Triumph (RCA) 
Harold Melvin (Source) 
Gordon Lightfoot (Warner Bros.) 

Lopez Exits EMI -UK; 
Bush Named Man. Dir. 

LONDON -A second senior 
EMI music executive has an- 
nounced his resignation from the 
company. Last week, Leslie Hill, 
head of Europe for EMI Music 
announced his departure from 
the music business. Now Ramon 
Lopez, managing director of EMI 
Records UK, is quitting. He joined 
EMIR UK in March 1978 following 
a long career with the company, 
first as an EMI management 
trainee, then through various in- 
ternational posts including man- 
aging director of EMI Italiana, 
executive assistant at Pathe Mar- 
coni and head of EMI Music's UK - 
based international operations. 

He will be replaced in the UK 
on May 1 by John Bush, who has 
been with EMI since 1955. Bush 
has run EMI Italiana for the past 
five years and has previously 
worked within EMI's international 
coordination division in various 
roles. He has also served as man- 
aging director of EMI Music in 
Norway and in Mexico. 

Alexis Rotelli replaces Bush as 
managing director in Italy. He 
was previously general manager 
of the music publishing company 
there following periods with CBS, 
Campi and Phonogram in that 
country. 

Arista Names Pollack 
VP & General Counsel 

NEW YORK - Mort Drosnes, 
administrative vice president of 
Arista Records, has announced 
the appointment of Michael Pol- 
lack to the newly created posi- 
tion of vice president and gen- 
eral counsel, responsible for all 
legal affairs involving Arista, the 
operation of the company's in- 
house law department, and the 
supervision of outside counsel. 
Among the areas that fall under 
Pollack's jurisdiction are artist 
contracts, licensing agreements, 
independent distributor agree- 
ments, copyright matters and liti- 
gation. 

Pollack has been with Arista 
since February, 1979 as general 
attorney, and established the la- 
bel's legal department. 

Michael Pollack 
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Proper english 
from Neil Sedaka. 

IN THE POCKET 

The new album, containing the single 
"Should've Never LetYou Go."E-46615) 

Produced and Arranged by 
Robert Appère and Neil Sedaka. 

ó 
eetra 

On Elektra Records and Tapes 
4.71980 Elektra'Asylum Records GA Warne' Communications Co 



New Atlantic Albums Score FM Bonanza 
By STEVEN BLAUNER 

NEW YORK-Atlantic Records 
brought two acts back to FM 
radio with a bang last week. Fire - 
fall and Humble Pie (who appear 
on the Atco label) captured the 
two top positions in the Album 
Airplay Report. Firefall's "Under- 
tow" took Flashmaker honors for 
most added record with reports 
from 22 stations, while Humble 
Pie, which ran neck and neck 
with the latter until the report 
closed, took second place with 
21 reports. 

What makes the achievement 
unusual, beyond a single compa- 
ny (Atlantic Records Group) cov- 
eting the top two spots-the clo- 
sest competition received 13 re- 
ports of being added-is the 
fact that neither act is following 
up on a recent release. Firefall's 
last album, "Elan," eventually 
went platinum, but was released 
almost two years ago. Humble 
Pie's "Street Rats" album closed 

Columbia Names Peck 

Natl. Promo Director, 
Black Music Marketing 

NEW YORK-Paris Eley, vice 
president of promotion, black 
music marketing/CBS Records, 
has announced the appointment 
of Greg Peck to the position of 
director of national promotion, 
Columbia Records, black music 
marketing. 

Greg Peck 

In this capacity, Peck will be 
responsible for insuring the flow 
of information relative to promo- 
tion managers and field sales 
management; insuring feedback 
of important information to sales 
and distribution department; 
maintaining liaison with product 
management regarding feedback 
from field and recommending 
radio stations for timebuys, etc. 
and recommending single re- 
leases from album to A&R. 

Peck joined CBS Records as 

BMM's Chicago local promotion 
manager in February, 1978, later 
becoming BMM's northeast re- 
giona! promotion marketing man- 
ager. Prior to joining the company 
he served as local promotion 
representative in Cleveland, Ohio 
for Atlantic Records. 

the first chapter of their career 
in 1975 and appeared on another 
label, A&M. 

Having a history focuses great- 
er attention on an album, though 
it does not necessarily positively 
predispose a listener. Says Reen 
Nalli, vice president of Atco and 
custom labels, "Any artist that 
has had any kind of track record 
or has had any kind of success in 
the past-people will pick up 
their albums before they pick up 
something that is brand new. 
They will listen to it and if they 
don't like it they will be the first 
to admit it. If they do like it, 
they will also be the first to 
admit it. When you have a Hum- 
ble Pie or Firefall or something 
like that, radio will definitely 
grab that first, but if they don't 
like it, they won't add it. It has 
nothing to do with anything but 
the record itself." 

Judy Libow, director of na- 
tional album promotion, Atlantic 
Records, who worked the Fire - 
fall record agrees: "When a band 
is established or at least has a 

name, then radio programmers, 
being aware that there hasn't 
been anything out in a while, 
will pick it up and listen to it. 
They know that there are listen- 
ers out there who are going to 
want to hear the album and 
make their own decisions about 
it." 

Radio is thus primed and it is 

only a question of the quality of 
the music that determines air- 
play. 

Vince Faraci, vice president of 
pop promotion, Atlantic Records, 
views the Firefall product as 

coming in at the right time in 
the right atmosphere. "Firefall 
fills the void out there of acous- 
tic music. I don't think there's 
really very many fine 'acoustic' 
type records out there right 
now." 

Atco anticipated the Humble 
Pie release with the single, "Fool 
For A Pretty Face." "The single 

Haayen To Receive 

COPME Award 
NEW YORK-Fred C. Haayen, 

president of Polydor Records and 
vice president of Polydor Inter- 
national, will receive the 1980 
Humanitarian Award from the 
Conference of Personal Managers 
East at its annual luncheon to be 
held at the Pierre Hotel on Fri- 
day, June 13. 

The Conference of Personal 
Managers East will contribute a 

portion of the luncheon pro- 
ceeds in Haayen's honor, to the 
charity of his choice. 

Past recipients of COPME's 
Humanitarian Award include 
Geraldo Rivera, Jean Stapleton, 
Ed McMahon and Ahmet Ertegun. 

was sort of a pre -promotion for 
the album," says Nalli, "a spring/ 
summer tune that showcases 
(founding member/lead singer) 
Steve Marriott and really carries 
itself. We were getting FM and 
AM acceptance even before the 
album shipped." 

As to the significance of At- 
lantic's showing in the Album 
Airplay Report, Libow comments, 
"There are some stations waiting 
to see what's going to happen, 
but I think when they pick up 
the trades and see that we came 
in with the number one and two 
most added albums everywhere, 
well if there is any doubt in their 
mind that Firefall has an 'image 
problem' -1 think that will re- 
solve it." 

The success of the records is 

based on stations being set up 
by past accomplishments and the 
current product delivering the 
goods: something that radio and 
listeners could sink their teeth 
into. 

Says Nalli confidently, "I truly 
believe that with artists like a 

Humble Pie or Firefall, you can't 
get those kind of adds unless 
it's got it in the grooves." 

WB Inks 10cc 
LOS ANGELES - Warner Bros. 

Records has announced the do- 
mestic signing of 10cc. The 
group's first LP for the label, 
titled "Look Hear?" is scheduled 
for release in mid -April. 

Graham Gouldman and Eric 
Stewart -have been joined by per- 
cussionist Paul Burgess, guitarist/ 
vocalist Rick Fenn, percussionist/ 
vocalist Stuart Tosh and key- 
boardist/violinist/vocalist Dun- 
can MacKay to form the new 
10cc. 

Atlantic, Universal 
Set Campaign for 
'Blues Brothers' Film 

IN NEW YORK-Universal's "The 
Blues Brothers," starring John 
Belushi and Dan Aykroyd, will be 
the subject of a joint promotion- 
al campaign, coordinated by At- 
lantic Records and Universal Pic- 
tures, which began last week at 
the NARM Convention. 

The Atlantic Records Hospital- 
ity Suite at the convention fea- 
tured a "Blues Brothers" trailer 
available for viewing by Atlan- 
tic's guests. "The Blues Brothers" 
is scheduled for national release 
in June. 

Atlantic has set a tentative re- 
lease date of May 15 for "The 
Blues Brothers" soundtrack al- 
bum. 

The advertising and promo- 
tional campaigns for "The Blues 
Brothers" will be a joint venture 
between the creative teams of 
Atlantic Records and Universal 
Pictures. 

"The Blues Brothers," a mu- 
sical -comedy -adventure, was di- 
rected by John Landis and pro- 
duces by Robert K. Weiss, with 
Bernie Brillstein acting as execu- 
tive producer. The original 
screenplay is by Aykroyd and 
Landis. Universal vice president 
Sean Daniel was the production 
executive on the film. 

Also starring in the Universal 
feature are James Brown, Cab 
Calloway, John Candy, Ray 
Charles, Aretha Franklin, Kath- 
leen Freeman, Henry Gibson, 
Amy Irving, Steve Lawrence, Jeff 
Morris, Charles Napier and The 
Blues Brothers Band: Steve Crop- 
per, Duck Dunn, Nurphy Dunne, 
Willie Hall, Tom Malone, Lou 
Marini, Matt Murphy and Alan 
Rubin. 

MCA Inks The Orchids 

The Orchids, a female vocal group, has been signed to MCA Records, according to 
Bob Siner, president of the label, and Denny Rosencrantz, vice president of AiR for 
MCA. The five members of the group will be featured on the label with the debut 
release of their album, "The Orchids," in April. Backstage at the Starwood (standing 
from left) are: Linda Feder, MCA's regional promotion manager; Lorine Mendell, MCA's 
director of trade relations; Santo Russo, vice president of product development for 
MCA; Michael Carmack, MCA publicist; Stan Layton, vice president of marketing for 
MCA; Sunbie Sinn, group member; Denny Rosencrantz, vice president of AiR for MCA; 
Laurie McAllister and Che Zuro, group members; and Kim Fowley; (sitting, from left): 
Laurie Bell and Jan King, the Orchids. 
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