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3 Doors Down Hit Three Formats {

The Republic/Universa! band grabs the trifecta this week:
Most Added at Rock, Active Rock and Alternative. “Let
Me Go” debuts at No.
42* on the Active chart
with 38 adds and gets
19 adds at Alternative
and 13 at Rock. The
track is the lead single
off 3 Doors Down’s
latest album, Seventeen
Days, in stores Feb. 8.
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AC Holiday Music Chart

It's that time of year again, when stations begin
flipping to all holiday music, and R&R is eager to
help out with a new 30-position chart that shows
which seasonal songs are getting the most airplay on
ACs that have made the switch. Popular songs
include those by new artists like Josh Groban and
Five For Fighting and tracks from such holiday
stalwarts as Trans-Siberian Orchestra and Mannheim
Steamroller. Page 46.
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How

How

to gel

fired.

(Fail to meet your sales quota.)

to get

fired up.

(Go to irwinpollack.com)

[t5 easy to get fired up when your sales quotas are being
met. And the best way to meet them is with the help of
IRWINPOLLACK com.

IRWINPOLLACK com is like having 100 friends in places
who keep giving you the inside scoop on every
subject in radio sales and management. Prospecting secrets,
street-smart ways to handle objections, money-making sales
ideas, privileged management insight on recruitment,
interviewing,and hiring...how to hold salespeople more
accountable .. inventory and account list management
know-how, and more.

To be precise, when you spend a lot of time on lrwin
Pollack § website, you're hiring a large staff of interviewers
and researchers who we hire to spend their days digging
behind the scenes and talking to the movers and shakers in
radio — and other insiders who know how managing and
selling really works! It would take you a year to learn all the

great stuff you'll discover in just a few visits to
IRWINPOLLACK.com. Here's even better news: We update
our site daily, so bookmark it! Plus, you can order your
favorite Irwin Pollack sales and management books, tapes,
(Ds, and videos online —at substantial discounts!

Light a fire under your sales and management team; send
them to [RWINPOLLACK.com. Then, when you need
in-house, real-world, street-smart consulting, turn to
Irwin Pollack ... radio’s leader in sales, management, and
advertising training.

He'll make you a genius —you'll get used to it pretty fast!

Pollack

Broadcasting's Leader in
Sales and Management
Training.

To learn more about
The Irwin Pollack Company
or to receive a no-obligation analysis of
your own sales or management situation,
call us anytime toll-free at
888.RADIO 50 (723-4650).
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ALL ABOUT ‘JACK’

The “Jack” format that started in Vancouver,
British Columbia has migrated south, and
there are now five Jack stations in the U.S.
This week, Mike Henry, CEO of Paragon
Media Strategies, the company that helped
create Jack, explodes a number of myths
about the format and explains why listeners
are beginning to flock to the brand.

Page 9

A COUNTRY CHRISTMAS

R&R's Country contingent make like Santa’s
helpers this week, presenting a cornucopia
of holiday music tips for programmers
looking to add seasonal spice to their
playlists. There’s a rundown of new holiday
releases, a list of last year’s top 25 Christmas
songs, recommendations from Regent’s Bob
Moody and Audience Development Group’'s
Brian Wright and much more.

Page 37
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Viacom To Pay $3.5M
Indecency Settlement

Consent decree covers fines levied against
Opie & Anthony, Deminski & Doyle, more

By Joe Howard

R&R \Vashington Bureau
jhoward@radioandrecords.com

In a landmark settlement
announced Tuesday, Via-
com will pay the FCC $3.5
million to settle
over 50 pending
indecency cases
that were in vari-
ous stages of FCC
investigation,
including five
outstanding inde-
cency fines pro-
vosed against
Infinity radio sta-
tions.

Included: are
the $357,000 fine
proposed against former
WNEW /New York syndi-
cated hosts Opie & An-
thony for the duo’s infa-
mous “Sex for Sam” stunt

“We have now
resolved all
outstanding
matters hefore the

FCC related to
indecency except
for the Super
Bowl."
Viacom statement

two sexually explicit broad-
casts.

Also included are two
$27,500 fines imposed against
WKRK/ Detroit: one for a
sexually explicit
conversation that
took place during a
2001 broadcast of
The Howard Stern
Show, and another
related to the station’s
Deminski & Doyle
Show over a January
2002 program that
featured detailed
descriptions of vio-
lent sexual practices.

The last fine in-
cluded was a $7,000 pen-
alty levied against WLLD/
Tampa for the broadcast of
a rap concert during which
vulgar language was used

in St. Patrick’s Cathedral
and a separate $21,000
fine the pair attracted for

by a performer.

VIACOM »- See Page 11
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Karmazin Named Sirius CEO

By Keith Berman

R&R Associate Radio Editor
kberman@radioandrecords.com

In a stunning an- v
nouncement that swept {88
with incredible speed [
through both the broad-
cast industry and Wall ;
Street, former Viacom |
President/COO Mel
Karmazin last week
was named CEO of
Sirius Satellite Radio.
He succeeds Joe Clayton, who
will retain the title of Chair-
man.

“This is a perfect opportu-
nity for me, be-
cause I want to
lead a growth
company that can
reshape the land-
scape of the radio business,”
Karmazin said. “[ took Infinity
Broadcasting and Westwood

One to leadership posi-
tions in the industry
and am confident that
Sirius will become a
market leader in short
order. I will inherit a
| first-class management
l| group led by co-Presi-
dents Scott Greenstein
and James Mever. I
look forward to work-
ing closely with Joe
Clayton and the strong team
that he has assembled.”
Clayton said, “The hiring of
Mel Karmazin is the final piece
in the turnaround
of Sirius that be-
gan when I joined
the company three
years ago. My
contract was ending on Dec. 31,
and 1 advised the board of

KARMAZIN - See Page 11

Karmazin

Stern pitches Sirius

on Late Show:
Page 3

Infinity Separates From lndles
Rochester PD reportedly fired following probe

By Roger Nadel

R&R Executive Editor
rnadel@radioandrecords.com

An investigation by New
York’s Attorney General into
the relationship between inde-
pendent music promoters and
local radio-station program-
ming decisions appears to be
having ripple effects through-

out the radio industry. The big-
gest ripples occurred within In-
finity Broadcasting, where one
veteran programmer was ter-
minated and a new company-
wide policy was issued, direct-
ing stations to sever all ties with
indies.

INFINITY » See Page 11

Entercom Also Nixes Indie Promo

Entercom has joined the likes of infinity and Clear Channel in
prohibiting ali of its radio stations from continuing to work with inde-
pendent promoters. The decision by the broadcaster came just days
after it was confirmed that infinity had cut its ties with indies (see
story, above).

In an internal memo sent to Entercom'’s stations that was obtained
by R&R, company President/CEQ David Field explained, “Over the
past few years fundamental changes in the record business have
adversely impacted the independent-promotion business. The val-
ue of maintaining these relationships has diminished accordingty.

ENTERCOM » See Page 12

Radio One Gets
51% Interest In
Reach Media

In a $56.1 million cash and
stock deal announced Monday,
Radio One is acquiring a 51%
controlling stake in Reach Me-
dia, which was founded two
years ago by syndicated morn-
ing host Tom Joyner and David
Kantor to operate The Tom
Joyner Morning Show and other

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

Waitt Radio last -
week put its seal of
approval on a merger §
that makes the Oma- |
ha-based broadcaster :
a small-market force |
in the upper Mid- |/
west. For an undis- |

African-American-focused closed price, Waitt has
businesses. merged with Cedar
Joyner and Kantor are sign- Rapids, IA-based

NewRadio Group,
owner of 27 radio sta-
tions in Mlinois and Wiscon-
sin. Among NRG’s holdings
are stations serving the
Wausau-Stevens Point, WI
Arbitron market.

NRG President/CEO Mary
Quass and Waitt Media
Chairman Norman Waitt Jr.

ing new 10-year employment
agreements with Reach, while
Radio One will take steps to
syndicate Joyner’s show in its
markets that don’t currently
carry the show. The Tom Joyner
Morning Show is heard on a re-
ported 115 affiliates across the

country.
Radio One President/CEO
REACH » See Page 17

NRG Merges With Waitt

Quass set as President/CEQ of new entity

Quass

Chernoff Rises
To WFAN OM

By Al Peterson

R&R News/Talk/Sports Editor
apeterson@radioandrecords.com

Longtime WFAN/New York
PD and Infinity VP/Sports
Mark Chernoff
has been pro-
moted to OM of
the Sports/Talk
station. In his new
role Chernoff will
formulate and ex-
ecute strategies
to grow WFAN's
brand throughout
the Tri-State re-
gion, manage relationships
with the station’s play-by-play
Sports franchises and oversee
all on-air talent.

He'll continue to report di-
rectly to WFAN VP/GM Lee
Davis, who has already begun
anationwide search for Chemoff's
successor as PD.

CHERNOFF » See Page 17

will hold the same titles for
the merged entity. The pri-
mary shareholders of
the new company will
be Waitt Media and
private equity fund
Alta Communications,
with which NRG has

worked in the past.
Quass told R&R,
”"We’ve always in-
tended to grow asa mid-
size company, and this
afforded us a situation
where we could en-
large our footprint.” She also
pointed out that the deal was
attractive to NRG investor Alta
because it allows NRG to fol-
low its growth plan. ”Alta will
be able to grow its investment
down the road,” Quass said.
WAITT » See Page 12

Chernoff

The best big, dumb promotions of the year: Page 23
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Stern: ‘It’s Time For A Change’
Clear Channel responds to article cited by Letterman

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

f 4

Proclaiming he’s “never |
been more excited about ra-
dio,” Howard Stern, during
a Nov. 18 appearance on
CBS-TV's Late Show With
David Letterman, appealed to
his radio listeners to follow
him to Sirius Satellite Ra-
dio, where he will take his
bawdy brand of radio in
January 2006.

The host of WXRK/New York-
based syndicated Howard Stern
Show gushed about the upcoming
move but admitted to some trepida-
tion about leaving behind the
broadcast audience for the smaller
Sirius audience. “It’s dangerous,”
Stern said. “I'm used to flicking a
switch and talking to people. It's a
tremendous thing, and there’s a
family there, but it’s time for a
change.”

Despite the risk, Stern believes
satellite radio offers an opportunity

be the dominant medium in radio

not just to him, but to other broad- |
casters. “This is good for all broad- |

: casters, because now we |
have a home,” he said. “We ‘
have somewhere we can
go. It means more compe-
tition, more jobs for broad-
casters, and I think we are |
going to see more innova- |
B tion out of satellite radio. It |
{ i the future.”

As for what his show
would sound like if he
made the switch now,
Stern stated that he wouldn’t cut |
loose with racy broadcasts. “I
would just go on the air and talk
freely,” he said. “There’s a lot to
get off of my chest. I'm starting a
folder of all the things I can't talk
about now. The first show is going
to be amazing.

“l am turning my back on regu-
lar terrestrial radio, but I believe
that in five years satellite radio will

STERN » See Page 12

LETTER TO THE EDITOR

The following letter was sent to
R&R as an “open letter to radio”by
Viox Communications COO Ken
Barlow.

| am a partner in a small radio
company that cwns small-market
stations. | have listened and
watched over the past few months
as satellite racio has taken canter
stage in our industry, Enough is
enought

Howard Stern's switch to satel-
lite radio is something | accept. Mel
Karmazin becoming CEO at Sirius
I enderstand, What bafles me is
radio’s willingness to roll over and
play dead. The major players in this
scenano are making decisions that
are bad for radio and bad for ra-
dio's future.

It amazes ma that Infinity radio
allows Stern to slay on the air for
the next year. It was obvious to
many peopla that his move was on
the honzan, Could it have caught
Irfinity by surprisa? | know the eco-

‘Satellite A Wakeup Call To Radio’

finity stations, and his presence in

com’s] co-owned CBS-TV and Dav-

terrestrial radic. | know satellite ra-

welcome it inta our world with arms

nomics involved in benching
Howard, but the potential for long-
term losses looms much larger.
Pay Stern for the next year, and
take him off the air. Don't allow him
to use the very radio airwaves he’s
attempting to destroy to promote the
new venture. Take Stern off the In-

|
]
the next year will be dramatically | |
lower. This will negatively affect the
plans to cut into our business. |
Keeping Stern from using [Via- | |
id Letterman to promote the move
also seems like a no-brainer to many
of us. ! turned on the Westwood One
Imus in the Morming show this mom-
ing, and even Imus was lauding the
merits of satellite radio and Kar-
mazin's effect on that medium vs.

dio isn't going away, but must wa

wide open?
LETTER » See Page 17

Sommers Adds WPEN PD Duties

WMWX (Mix 95.7)/Philadelphia
PD Michael Sommers has added
programming responsibili-
ties for Greater Media Old-
ies clustermate WPEN. &
Sommers has been consult-
ing WPEN since its flip
from Adult Standards in
September and assumes
duties that have been
handled by Station Man-
ager Brett Beshore since the &8
format change. Bob Craig,
who was WPEN’s PD until its
change to Oldies, 1s no longer with
the company.

a5 [ A
Sommers

|
= |
\
|
I

Sommers joined Greater Media/ I
Philadelphia in August, after serv-
| ing as Market OM for Del- |
| marva Broadcasting’s Dover,
@ | DE stations. His program-
| ming experience includes
| stints as PD for WOCT/
Baltimore; WPNT /Chicago;
i WDFX/Detroit; WLTE/
&l Minneapolis; WNVZ/Nor-
y folk; and WSTW/Wilming-
ton, DE.

Sommers reports to Be- |
shore, who told R&R, “In early
September I approached him about

SOMMERS » See Page 17 |

David Massey has
been promoted from
Exec. VP/A&R of Sony
Music U.S. and Sony
Music International, a
position he’s held since
2003, to Exec. VP/A&R
of Sony Music Label
Group. He has also been
tapped as President of
Daylight Records, an
Epic Records Group la-
bel that he founded in 2000.

Massey will remain based in
New York and report to Sony
Music Label Group U.S. Presi-
dent/CEO Don lenner. A 13-
year veteran of the Sony family,
Massey joined Epic Records in
1991 as VP/A&R and worked

Massey Rises To Sony Music

Label Group Exec. VP/A&R
Will also become President of Daylight Records

Massey

his way up in the com-
pany, serving as VP/
A&R-International
W Marketing, Sr. VP, Exec.
VP/GM and Exec. VP/
A&R before being
named Sr. VP/A&R for
Sony Music Entertain-
ment in 2001. Before
joining Epic Massey
worked in artist man-
agement in London and
headed his own independent
record company, Big World Rec-
ords.

“Under David’s guidance,
Daylight has played a critical
role in helping a broad range of

MASSEY » See Page 17

SBS Brings ‘La Raza’ To San Fran

Ferro to program KRZZ; ‘El Cucuy’ airs in mornings

Spanish Broadcasting System on
Saturday flipped KBAA/San |
Francisco to Regional Mexi- |
can “93.3 La Raza,” with
new calls KRZZ. SBS ac-
quired the station from In-

finity in exchange for a 15% |

stake in SBS for Infinity par- gt
ent Viacom. SBS National
PD Pio Ferro will program
KRZZ, while Mass Radio’s
Juan Carlos Hidalgo is con-
sulting.

Until Nov. 19 KBAA was a simul-

| cast with AC KBAY/San Jose, but

then the station began stunting
with the repeated singing of a nurs-
ery rhyme associated with KLAX
(97.9 La Raza)/Los Angeles-based
morning star Renan Almendares

Ferro

Coello, “El Cucuy De La Mafiana,”
whose show debuted on
KRZZ Monday morning.
El Cucuy was previously
heard in the Bay Area on
Regional Mexican simul-
cast KSOL/San Francisco
“# | and KSQL/San Jose.

&|  “We're having a blast
kicking the station off,”
& SBS Exec. VP/Program-

ming Bill Tanner told

R&R. “SBS has given us all the
tools we need to win. San Francisco
and San Jose are such wonderful
cities, and we're working hard to
give them a kick-ass radio station.”

Ferro said, “It's going to be very
exciting to compete with Univision,

KR2Z » See Page 12

Bonneville Ups Hellum, Kijowski
They rise to VP/Market Mgrs. in Phoenix & St. Louis,

Bonneville International has
named two new VP/Market Man-
agers, effective Dec. 1: Erik Hellum
in Phoenix, and John Kijowski in
St. Louis. Hellum is currently VP/
GM of the company’s Country WIL
and Oldies WRTH in St. Louis and
will oversee AC KKLT, Sports/Talk
KMVP and News/Talk KTAR in
Phoenix. Kijowski is VP/GM of
Smooth Jazz WSSM and Hot AC
WVRYV in St. Louis and will add
WIL & WRTH to his management
slate. Both report to Bonneville Sr.
Regional VP Drew Horowitz.

“When we announced the Phoe-

nix acquisition from Emmis about

a month ago, I expressed a confi-
dent hope that we’d find the right
market manager within our com-

www.americanradiohistorv.com

- respectively, as Oxley assumes Sr. VP stripes in DC

Oxley

Hellum

pany, and we have,” said Bonne-
ville President/CEO Bruce Reese.
“In just two years in St. Louis, Erik
has made a real mark, and we
know he’ll bring his enthusiasm
and hard work to bear on the excit-
ing new challenges we’ll face in
Phoenix.

BONNEVILLE - See Page 17
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Entravision Duo

In Phoenix Now

‘Super Estrella’

Spanish-language AC simulcast
KDVA & KVVA (Radio Roman-
tica)/Phoenix flipped on Nov. 19 to
Entravision’s signature “Super
Estrella” CHR format, which targets

the 18-34 demo. Super Estrella fea-
tures music by such artists as
Paulina Rubio, Mana, Shakira,
Ricky Martin and Alejandra Guz-
man. KDVA & KVVA join the Super
Estrella Network, which is pro-
grammed by Veronica Medina from
Entravision Radio’s offices in Los
Angeles.

“Super Estrella is the perfect fit
for KDVA & KVVA and will be a
great complement to the existing
programming on our other two sta-
tions in the market,” said the sta-
tions’ GM, Tom Duran. “With the
Super Estrella format now available
on the radio dial in Phoenix, we
will be able to bring our listeners a
broader array of Spanish-language-
radio programming options that
appeal to their interests and prefer-
ences and offer advertisers a com-
pelling avenue to reach the growing
base of Hispanic consumers.”

Entravision also owns and oper-
ates Regional Mexican KLNZ (Ra-
dio Tricolor) and Oldies KMIA (La
Consentida) in the Phoenix market.
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Adelstein Approved
For New FCC Term

Promises focus on media ownership, indecency

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

After a long delay during which his renomination was
held up by congressional wrangling over other issues, on
Nov. 21 FCC Commissioner Jonathan Adelstein finally won
Senate approval for a new term. His second term expires on

June 30, 2008.

During a Nov. 18 appearance be-
fore the Senate Commerce Commit-
tee, which approved his renomina-
tion at that time, Adelstein said that
tightening media-ownership regula-
tions is one of his top priorities.

In fact, he said under questioning
by committee Chairman John
McCain that he hopes the FCC will
conduct a more thorough review of
the media landscape now that an
appeals court has remanded the
agency’s numerical media-owner-
ship limits for further review (see
related story, this page). In particu-
lar, Adelstein said he wants to hold
more public hearings, conduct more
studies and work more closely with

Congress to craft rules that will put
tighter reins on ownership concen-
tration.

Adelstein also criticized the FCC’s
Republican majority for not doing
enough research before adopting
new ownership rules in June 2003. “1
think that was a mistake, and I think
we would have been well-served to
vet that decision further,” Adelstein
said. “I hope that, this time around,
we will do that.”

‘Context Matters’

While he has crusaded for tougher
enforcement of the FCC’s broadcast-
indecency rules, Adelstein cited ABC-
TV's recent controversies concerning

Monday Night Football and the airing
of World War II epic Saving Private
Ryan to underscore the complexities
of indecency enforcement.

He pointed particularly to some
ABC affiliates” decision to forgo air-
ing Saving Private Ryan for fear of
FCC retribution for the film’s some-
times-salty language. “This proves
how complicated this issue is,” he
said. “We have received thousands
of e-mails on both sides.” While he
revealed that the FCC is expecting to
have to deal with complaints about
the broadcast, he noted that the Me-
dia Bureau has twice before ruled
that Saving Private Ryan’s content is
not indecent. “It's not gratuitous, and
it’s not meant to-shock,” he said.

Adelstein compared that language
to U2 singer Bono’s infamous use of
the word fuck during a live televised

ADELSTEIN - See Page 8

“With PD Advantoge, | Walk
into My GM's Office
Confident That | Know
What I'm Talking About.”

"PD Advantage® helps me get a deeper

understanding of my listeners. It gives me
a leg up on my competition, too—! see
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/{f

BUSINESS BRIEFS
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Disney Broadcast Division Narrows Q4 Loss

Walt Disney Co.’s broadcasting division, which includes ABC,
narrowed its fiscal Q4 operating loss from $79 million to $75
million as revenue slid 4%, to $1.1 million. As Disney ended its
2004 fiscal year, the company reported that the broadcasting divi-
sion saw operating income increase year-to-year, from $37 million
to $245 million, thanks to higher advertising revenue at ABC-TV
and lower programming and production costs. However, the gains
were offset by increased administrative costs, leading to a 1%
decline in overall revenue, to $5.3 billion. For the company’s me-
dia-networks division overall, Q4 revenue increased 10%, to $2.9
billion, while operating income rose from $298 million to $448 mil-
lion. For the full fiscal year, 2004 revenue increased 8%, to $11.8
billion, while operating income grew from $1.2 billion to $2.2 bil-
lion.

Liberman Parent Sees Q3 Income Dip For Radio

Bl Media’s radio division, which includes Liberman Broad-
casting’s holdings in Southern California and Houston, saw
operating income fall from $6.6 million to $4.2 million in the third
quarter. Radio-division net revenue decreased 5%, to $12.1 mil-
lion, a dip LBI blamed on a decrease in demand for Spanish-lan-
guage advertising by national advertisers and the comparison with
a strong Q3 2003, when revenue growth reached 20%. Operating
expenses rose 7%, to $5.7 million, in Q3 '04. Liberman said its
additional costs were due to increases in programming compen-
sation and higher music-license and ratings-service fees. For the
nine months ended Sept. 30, 2004, Liberman’s radio-division net
revenue decreased 4%, to $32.8 million. Overall, privately held LBI
Media’s net revenue climbed 6%, to $24.2 million, thanks mostly
to growth at LBI's TV stations in Los Angeles and Houston.

Emmis Honored By Hoosier Better Business Bureau

ndianapolis-based Emmis Communications was one of four

businesses to receive the 2004 Torch Award for Business Eth-
ics from the Central Indiana Better Business Bureau. The annual
awards recognize for-profit businesses in the region that are com-
mitted to maintaining exceptionally high standards of ethical be-
havior in buyer and seller relationships. Emmis was recognized
particularly for Chairman/CEO Jeff Smulyan’s “11 Commandments”
— the principles by which the company is guided.

Negotiation Expert Cohen To Keynote RAB2005

erb Cohen, the world-renowned author of You Can Negotiate
Anything and the recent best-seller Negotiate This!, will ad-
dress attendees at RAB2005 on the morning of Feb. 11 at the Hyatt
Regency Atlanta. RAB Exec. VP George Hyde said RAB mem-
bers are always asking for more and better coaching on negotia-
tion skills, making Cohen, who is known as “the World’s Best Ne-
gotiator,” an obvious keynote choice.
In other news, the RAB is making available to member stations
a number of new research presentations designed to give sellers

Continued on Page 8

where they're weak, where our best
opportunities exist, and then develop a
plan of attack. I use the P1 ZIP code tools
fo zero in on where to focus my marketing
and events. The Diary Comments have

been incredibly useful. They're like a focus
group—with a lot less work!”

Rod Arquette

VP News and Programming
KSL Newsradio 1160

Salt Lake City, UT

FCC Wants More Time
For Supreme Appeal

Challenge of Philly court decision likely

The FCC on Monday filed a request with the U.S. Supreme
Court seeking a 30-day extension of the Dec. 2 deadline the
commission faces to appeal a Philadelphia appeals court’s
challenge of the commission’s numerical media-ownership

(L) advantage

When You Know More, You Program Better

Find out what PD Advantage insight can do for your
station—contact your Arbitron representative or drop
an e-mail to bob.michaels@arbitron.com.

© 2004 Arbitron Inc. PD Advantage® is a registered mark of Arbitron Inc.

www.ArbitronRadio.com
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limits.

In an application submitted by Act-
ing Solicitor General Paul Clement, the
commission argues that the case “in-
volves the FCC’s exerdise of its statu-
tory responsibility for establishing ap-
propriate regulatory standards regard-
ing media consolidation based on its
assessment of the public interest.”

The filing goes on, “A 30-day ex-
tension of time is requested to permit
full consideration of the practical and
legal ramifications of the decision of
the court of appeals, and if a petition

for certiorari is authorized, to pre-
pare and print it.”

While the appeals court upheld
many of the media-ownership rules
the FCC adopted in June 2003, the
court remanded for further review
the numerical limits the agency set
on radio and television station own-
ership. While the FCC hasn’t public-
ly stated that it will challenge the
ruling, the extension request sug-
gests that the agency’s lawyers are
considering such an appeal.
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Listener Contact Tools

CREATE EMAILS EFFORTLESSLY
No need to know HTML coding—ListenerEmail creates
your colorful Email Blasts and Newsletters for you.

AUTOMATIC EMAIL GREETINGS
Schedule Birthday Cards, Anniversary Wishes and
Thank You Notes to be sent automatically.

Database Building & Management Tools

EASY SIGN-UP PAGES
Create customized online Email Club and Contest
Sign-Up Pages.

CONTEST MANAGEMENT
Create on-line contests, select random winners, track
entries and contest history.

Instant Email
Instant Web Contest Forms
Instant Audience Surveys
Instant Polling
Instant Text Messaging

Instant Song Testing

Instant Contact

“ PromoSuite is proud to release ListenerEmail 3.0—the first suite
of email and website tools built specifically with the crazed
lifestyle of a radio professional in mind.

We know that with consolidation, budget cuts and sales goals...
yod don’t have any spare time. That's why we’ve made our
award-winning tools even easier to use!

Audience Research Tools

AUDIENCE RESEARCH TOOLS
Test music, create research studies and conduct
instant polling to learn more about your listeners.

SONG REQUEST TRACKING
Go paperless with song requests & reports.

Special Premium Tools

TEXT MESSAGING
Reach Listeners Instantly on their Cell Phones.

WEB BASED AUCTIONS
Create custom on-line auctions for Events and
Promotions.

Plus: Introducing our Website Development & Hosting Partner: INTUNE MEDIA GROUP

- ®

intune\se® Customized Websites ® Easy Backend Tools @ Secure High-Speed Servers

Tools provided by the makers of PromoSuite® Copyright 2004
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For more information, contact your
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BUSINESS BRIEFS

Continued from Page 4

and their managers tools to communicate to clients the effectiveness of radio as an advertising medium.
The presentations are offshoots of the recently released “Personal Relevance, Personal Connections:
How Radio Ads Affect Consumers” Wirthlin Worldwide study from the Radio Ad Effectiveness Lab. The
presentations and accompanying documentation are available at www.rab.com. Finally, the RAB is offer-
ing a new sales-training video, Breaking the Daily Habit: Competing Successfully Against Newspaper,
presented by George Hyde and RAB VP/Educational Services and Training Academy Director John Pot-
ter. For more info or to purchase the $199 video, contact mievy @rab.org.

satellite subscribers.

XM Unveils Online-Only Music Channels

M Satellite Radio has added two new music channels, available only on its XM Online webcast ser-
vice: CHR/Rhythmic The Eye and Southern Gospel-focused enLIGHTen! XM Online, which also in-
cludes 72 of the satcaster's music and news channels, costs $7.99 per month, or $3.99 a month for XM

service by year's end.

Sirius Receivers Hitting Target Shelves

Sirius Satellite Radio’s “Stream Jockey” portable receiver and accessories are now available at more
than 500 Target locations, with a manufacturer’s suggested retail price of $149 for the receiver and
an adapter for in-car or at-home use. A boombox that can be used with the receiver is also available. The
satcaster also announced this week that automotive partner Mercedes-Benz is beginning factory instal-
lation of Sirius tuners in all of its 2005 models except the SLK, which will add factory availability of the

Adelstein
Continued from Page 4

awards show. That usage was ruled
to be gratuitous and indecent,
though NBC, which aired the show,
was not fined. “Cultural and artistic
merit are always taken into ac-
count,” Adelstein said.

While Adelstein’s term technical-
ly expired last year, by rule he was
allowed to stay on while Congress
was still in session. After his renom-
ination was approved, Adelstein
said in a statement, “As a lifelong
public servant, it is especially grati-
fying to be given such a rare oppor-
tunity to continue to work on behalf

of this great country. The issues be-
fore us are critical to our economy
and touch people in deeply person-
al ways.

“I will continue to promote the
interests of the American public in
having access to the best possible
communications opportunities in the
world.”

FPRODUCTS
o

CALL US TODAY

FirstHash!

1-800-213-52714 Mesose Lake Pros

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® WIXN-AM & WRCV-FM/Dixon, WSEY-FM/Oregon, WCMY-AM &
WRKX-FM/Ottawa and WJBD-AM & WJBD-FM/Salem, IL and
WATK-AM, WACD-FM & WRLO-FM/Antigo; WFAW-AM & WSJY-
FM/Fort Atkinson (Madison); WDLB-AM & WLJY-FM/Marshfield
(Wausau-Stevens Point); WLKD-AM & WMQA-FM/Minocqua;
WRDB-AM, WBDL-FM & WNFM-FM/Reedsburg; WOBT-AM,
WHDG-FM & WRHN-FM/Rhinelander; WOSQ-FM/Spencer
(Wausau-Stevens Point); WKCH-FM/Whitewater; WYTE-FM/
Whiting; and WFHR-AM & WGLX-FM/Wisconsin Rapids
(Wausau-Stevens Point), Wl Undisclosed (more details on Page 1)

State-By-State Transactions

* WFPA-AM/Ft. Payne, AL $115,000

¢ WBIL-AM/Tuskegee, AL $210,000

¢ WSHN-FM/Holton (Muskegon), Ml Undisclosed

® FM CP/Newaygo, Ml Undisclosed

* WLCS-FM/North Muskegon and WUBR-AM & WEFG-FM/
Whitehall (Muskegon), Ml $3.8 million

¢ KZZR-AM & KQHC-FM/Burns, OR $72,500

* WWON-AM/Waynesboro, TN $92,000

¢ KKHR-FM/Abilene, TX $684,000

® WTOX-AM/Glen Allen and WLEE-AM, WREJ-AM & WVNZ-AM/
Richmond, VA $3.8 million

& WHAP-AM/Hopewell (Richmond), VA $200,000

® WICE-FM/Clarksville and WSHV-AM & WKSK-FM/South Hill, VA
$2.5 million

Full transaction listings, posted daily, can be found at

www.radioandrecords.com.
HE WEEK |
OF THE WEE

] i

® KOYE-FM/Frankston, KOOI-FM/Jacksonville,
KFRO-AM & KYKX-FM/Longview and KKUS-
FM/Tyler (Tyler-Longview), TX
PRICE: $26 million
TERMS: Asset sale for cash
BUYER: Access. 1 Communications, headed by President/
Director Chesley Maddox-Dorsey. Phone: 212-714-1000. it
owns 14 other stations. This represents its entry into the
market.
SELLER: Waller Broadcasting Inc., headed by President/
CEO Dudley Waller. Phone: 903-939-1065
BROKER: Doug Ferber of Star Media Group Inc.

2004 DEALS TO DATE

Dollars to Date: $1,763,899,951
(Last Year: $2,324,087,266)

Dollars This Quarter: $280,988,468
(Last Year: $847,001,455)

Stations Traded This Year: 823
(Last Year: 879)

Stations Traded This Quarter: 164

(Last Year: 300)

www.firstflash.com
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FCC ACTIONS

Congressman Chastises FCC Chairman
For MNF Comments

ep. Jerrold Nadler said in a statement Nov. 19 that comments
FCC Chairman Michael Powell made during a CNBC inter-
view regarding the pre-game skit that aired during ABC-TV's Mon-
day Night Footbail on Nov. 15 “make it abundantly clear that he is
less interested in doing his job than he is in becoming the country's
chief censor” Nadler noted that after Powell stated that, should it
receive a complaint, the commission would review the facts fairly,
Powell then called the airing of a segment in which Desperate House-
wives star Nicolette Sheridan, clad in only a towel, dropped the,towel
and embraced Philadelphia Eagles star Terrell Owens “very disap-

pointing.” Powell added, “| wonder if Walt Disney would be proud”
Nadler said of the comment, “This is no different from a judge
announcing before a hearing, ‘We need to examine the facts that
will be presented in this case fairly, but.if you ask me, | think this
guy is guilty’ He cannot now be a fair and impartial judge if a com-
plaint is filed.” Nadler suggested that Powell recuse himself from
the matter should the FCC review complaints about the broadcast.
Continued on Page 12
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MANAGEMENT MIARKETING SALES _

The truth about the new format radio doesn’t get

Luch has been written about the “Jack” format —

I suppose for good reason. But never in my 25 years in
radio have I seen so much written about a new format
that so few understand. Jack FM debuted at No. 1 on
CKLG-FM/Vancouver in December of 2001, and it’s still
No. 1 with men and women 25-54.

Jack was the opposite of g
everything the radio indus- f
try knew about formatics
and structure. But now that
this unique concept has
stuck in Canada for three
years, and with five Jack
FMs in the United States
showing considerable mo-
mentum, even the skeptics
are starting to embrace Jack.

Paragon Media Strategies
is the research company that helped
create the Jack format and creative
package for Rogers Media-Radio in
Canada in 2001, and Paragon was
fortunate enough to have played a
significant role in helping NRC
Broadcasting launch the first Jack
FM in the United States, on KJAC-
FM/Denver, in April of 2004.

Paragon and our partners in this
format, consultants Bohn & Associ-
ates in Canada and Wall Media in
the United States — and, most of all,
our Jack station clients — know the
real (and apparently well-hidden)
truths about this format that have
eluded so many of our peers. Mean-
while, the Jack format continues to
attract more listeners.

Mike Henry

While performance
will obviously vary
depending on the
complexion of the
radio area, | helieve
that almost every
U.S. market is ripe for
a locally designed
Jack FM that
counterprograms the
rest of the market.

So let’s set the record
straight, for those whodon’t
know Jack.

Myth No. 1: ‘Jacks”
And ‘Bobs’ Are The
Same Thing

This couldn’t be further
from the truth. There are six
Jacks in Canada and five in
the U.S. so far, and all of
them follow a similar game
plan and have a similar total station
package (research, music strategy,
positioning, marketing, etc.). Be-
cause Jack requires licensing, one
simply can't put a station on the air

PARNGON

and call it Jack. Jack is a new recipe
for music radio stations that is
cooked by visionary broadcasters
who also do a great job of localizing,
Jack is a brand.

Bob, on the other hand, is as ubig-
uitous as the term dude. If you want
to call a station Bob, all you have to
do is put the name on whatever for-
mat you like, and you're off. At least
in the early stages, there has been no
licensing or protection for the Bob
brand. Therefore, there is no Bob
brand. It is whatever you want it to
be.

In some markets Bob is 300 titles.
In other markets, Bob has already
come and gone. Bob is positioned
and marketed differently in every
market. It is not a finely crafted, lo-
calized brand like Jack.

Myth No. 2: All Jacks
Are The Same

Jack counterprograms in each
market individually, so each Jack has
a unique target audience. A recent
comparison of Jack FM playlists
found that more than 40% of each
station’s music is exclusive to that
station. Jack requires as much local
research, if not more — and, certain-
ly, very different research — than
most successful music stations.

By Mike Henry

Myth No. 3: Jack
Doesn’t Have Legs

Apparently Jack is exercising and
in great health, even at the ripe old
age of 3.

YO

Aftereight ratings periods, CKLG/
Vancouver is ata 10.6 share 12+ and
is still No. 1 with both men and wom-
en 25-54. After seven books in Cal-
gary, CKIS is still No. 1 12+ with a 15
share in men and women 25-54.

These were the first two Jack FM
stations, and some audience attrition
naturally follows after huge shares
out of the gate, but most new launch-
es would kill for a No. 1 12+ station
for the first three years. Hats off to
Rogers for continually challenging
and evolving the format.

Rogers’ Jack FM in Toronto, CJAQ,
entered the largest market in Canada
(4.7 million people) — a radio mar-
ket that had two Hot AC-type stations
and two mainstream Soft AC stations,
along with, of course, a Classic Rock-
er. Jack/Toronto is currently seventh
in both men and women 25-54. The
format is notorious for its wide gen-
der and age appeal, and the most re-
cent BBM ratings showed CJAQ fifth
among women 25-34 and sixth with
men 45-54.

While the market shares in Toron-
to haven't been the boxcar numbers
of other markets, the revenue for Jack
in Toronto has far exceeded the reve-
nue of the No. 1-cuming CHR/
Rhythmic that preceded Jack on the
frequency.

Myth No. 4: Jacor’s ‘Mix’
Stations Were A
Predecessor To Jack

Huh? I read this in a recent review
of the format. I competed with Jacor’s
Mix stations, and I don’t recall hear-
ing a range of music that spanned
from Led Zeppelin to Kool & The
Gang to Bananarama to OutKast.

And [ certainly don't recall a cre-
ative package that differentiated the
old Mix stations from all the other sta-
tions. Saying that Mix was a prede-
cessor to Jack is like saying beans are
a predecessor to chili. If you really
know Jack, you know better.

www.americanradiohistorv.com

Where | came from they would say that Jack is
“backassward,” and Jack is backassward not
only in the music, but, even more, in its on-air
positioning, packaging and attitude; in its
external marketing; and even in sales.

Myth No. 5: Jack Is All
About The Music

It really isn't accurate to classify
Jack as just a format, because the “Jack
FM” package is a rebuild of a radio
station from ground up. Jack requires
adifferent mind-set than what we've
all been trained to in radio for many
years. Launching and evolving Jack
FM is a continual educational expe-
rience — kind of like creating new
radio, without gravity.

Where I came from they would say
that Jack is “backassward,” and Jack
is backassward not only in the music,
but, even more, in its on-air position-
ing, packaging and attitude; in its ex-
ternal marketing; and even in sales.

The farther you are
from radio — that s,
the more like a
listener you are —
the more it is you’ll
get Jack.

At the recent NAB Radio Show in
San Diego, a consultant on a panel
said Jack will fail because the slogan
“Playing what we want” doesn’t
serve the listeners. “The slogan
should be 'Playing what you want’,”
he said. It’s interesting that this slo-
gan has helped deliver No. 1 ratings
in multiple markets, but there are still
those in radio who just don’t or can't
getit.

Myth No. 6: Jack Only
Works In Canada

It's too early to tell in Kansas City,
where Susquehanna just launched
Jack FM on KCJK in October, but the
first full-book ratings are very posi-
tive in both Denver and Dallas. In
Denver, KJAC-FM was ranked No. 5
inadults 25-44 and fifth in women 25-
54 in summer ‘04, its first full book.

In Dallas, Infinity’'s KJKK-FM
sprang out of the box in its first full
book as the No. 4 cume station, and
it earned substantial share increases
from its previous format among 25-
44 and 25-54-year-olds. In addition to
the three larger markets, Jack FM also
lives in Jackson, MS, on WWJK (yep,
Jack in Jackson), and KKCH/ Vail, CO
(like KJAC/Denver, an NRC Broad-
casting station).

While performance will obviously
vary depending on the complexion of
the area, I believe that almost every
U.S. market is ripe for a locally de-
signed Jack FM that counterprograms
the rest of the market. Time will tell if
that plays out, but we couldn’t have
asked for better starts.

Another misunderstanding about
Jack and Canada is due to U.S. broad-
casters” misunderstanding of the Ca-
nadian content rules. Not having
Cancon rules is actually a huge ben-
efit for the U.S. Jack stations.

Myth No. 7: Jack
Is ‘Unradio’

When you hear a radio researcher
or consultant say “Jack is unradio,”
your bullshit alarm should go off. As
Wall Media’s Garry Wall is fond of
saying, Jack isn't unradio, Jack is sim-
ply listener-friendly. “Unradio” and
“listener-friendly” are completely dif-
ferent concepts.

Thave observed that the closer you
are to the radio industry, the more
likely it is you don’t get Jack. The far-
ther you are from radio — that is, the
more like a listener you are — the
more likely it is you'll get Jack.

Those who are in the radio indus-
try should pay attention to the devel-
opment of the Jack FM radio stations.
Whether you get it or you don't, the
listeners apparently do, because
they’ve made Jack FM arguably the
most successful music radio innova-
tion and new radio brand for adults
in many years.

Inside the radio industry, Jack is
seen as groundbreaking and revolu-
tionary. From the listeners’ perspec-
tive, radio has been very late in de-
livering this unique, creative total
package. My money and faith is, as
always, on the listeners.

As CEO of Paragon Media
Strategies, Mike Henry is a
strategic adviser to many
successful radio stations, groups
and networks. Longtime clients
include Susquehanna Radio,
Rogers Media-Radio, Triad
Broadcasting, Rose City Radio,
Lotus Communications and
Bahakel Communications.
Paragon clients have also
included various record labels,
National Public Radio, Sirius
Satellite Radio, Country Music
Television, the New York Post,
and Blockbuster Entertainment.
Reach Mike at 303-922-5600 or
mhenry @paragonmedia

1 strategies.com.
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CARP Reform

Comes Through

_TECHNOLOGY _

Meanwhile, Senate OK’s reworked copyright legislation

The first performance royalties were set for
webcasters in the Copyright Arbitration Royalty Panel
of 2001-2002, which took 18 months to come up with
figures that infuriated everybody on all sides of the
issue. The Register of Copyrights set that report aside
and, three months later, came up with rates that were
nearly identical to what the CARP had wrought. Then
Congress, listening to the complaints of small
webcasters and broadcasters, set separate rates, calcu-
lated under an entirely different formula, for qualify-

ing smaller streamers.

When it was all finally settled, a
collective “We are never gonna go
through that again” was heard from
both the record labels and the web-
casting industry. And that determina-
tion to never have another CARP has
kept the uneasy truce between content
owners and webcasters in place and
lent stability to the webcast royalties.
But, as of last week, the CARP is off
the table.

The Copyright Royalty &
Distribution Act

The House last week unanimously
approved the Senate’s changes to the
Copyright Royalty & Distribution Act.
and passed the bill. The CRDA does
away with CARPs, which were made
up of appointees selected foreach par-
ticular royalties dispute, in favor of
three full-time copyright royalty judg-
es who'll hear evidence and deter-
mine rates under guidelines set in the
law. In a new twist, the judges can
now order discovery as well as hear
testimony.

Nobody is going to miss the CARP,
which dated back only to 1993 and
superseded the spiffily named Copy-
right Royalty Tribunal. And certainly
nobody is going to miss the way
CARPs were financed, which was by
splitting the bill equally among all
parties involved. While that might
have worked when everybody at the
table had roughly equal resources, as
in proceedings involving cable’s roy-
alties for carrying broadcast program-
ming, it wasn’t equitable when one of
the sides represented a brand-new in-
dustry.-

That financial burden meant that
webcasting interests were represent-
ed at the 2001 CARP by broadcasters,
including Clear Channel, Salem, En-
tercom, Infinity, Susquehanna and
NPR, and a few of the larger players

at that early stage in webcasting’s de-
velopment, among them Live365,
Spinner.com, Launch Media, Listen.
com, NetRadio Corp., Radiowave and
XACT Radio Networks. (Live365 is
the only one of those webcasters, by
the way, that hasn’t been bought or
folded since the CARP)

The PDEA didn’t get
through perhaps not
so much because it
was overkill as
because it was
unnecessary.

Additionally, one peculiarity of the
Digital Millennium Copyright Act is
that a CARP for webcast performance
royalties is required to base its deter-
mination on a “willing buyer, willing
seller,” standard, rather than a market
standard. So the webcast CARP decid-
ed to base its determination on pri-
vately negotiated webcasting agree-
ments. But the panel then began to
worry about whether any webcaster
dealing with the powerful record la-
bels was truly a “willing buyer.”

Ultimately, the CARP dismissed

from consideration nearly two doz--

en private royalties deals and used
only the agreement made by Mark
Cuban’s mighty Broadcast.com, on
the grounds that Broadcast.com was
the only streamer not cowed by the
labels. With that as its guide, the
CARP came up with a pay-per-play

royalties scheme that included no
option for webcasters to pay as a per-
centage of revenue.

The final rate for web simulcasts of
broadcast programming, .07 cents per
performance, was, in fact, exactly the
rate negotiated between the labels and
Broadcast.com. (A .14-cent rate for In-
ternet-only streamers was set aside by
the Register of Copyrights — to the
labels” disgust — in the Register’s
only change to the CARP’s recom-
mendations.) Interestingly, Cuban,
who had by then sold Broadcast.com
to Yahoo!, revealed to Radio and Inter-
niet Newsletter after the CARP that he
had deliberately steered the Broad-
cast.com negotiations toward a mod-
el that would shut out smaller web-
casters.

After Congress intervened with the
Small Webcasters Settlement Act and
gave smaller webcasters their percent-
age-of-revenue option, legislators
took a look at the whole mess and
decided that the CARP scheme was no
longer working. The House passed
the CRDA in March, and now, in its
final form, it’s on its way to President
Bush for signature.

The Reaction

The Digital Media Association,
which represents most leading digital-
media companies, including Apple,
Yahoo!, AOL and RealNetworks,
declared itself “thrilled” by the legis-
lation. DIMA had been working for re-
form since immediately after the web-
cast CARP’s report was issued, and it
said, “The redesigned royalty arbitra-
tion process will be more efficient and
produce more consistent decisions
than the old system. As a result, roy-
alty rates will be more fair to all par-
ticipants, [both] licensors and licens-
ees.”

The National Music Publishers As-
sociation and the Harry Fox Agency,
which didn’t have a direct stake in the
CARP, were nonetheless pleased with
the change on general principles.
NMPA and HFA Chairman Irwin
Robinson said, “We are gratified with
the passage of this act, which, among
its important reforms, will replace the
current Copyright Arbitration Royal-
ty Panels, which can be expensive and
cumbersome, with experienced and
knowledgeable judges to streamline
the rate-setting process.”

The RIAA has so far been silent on
the CRDA, but its member labels were
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no happier with the results of the last
CARP than the webcasters were, and
the organization has supported some
version of CARP-reform legislation.

This change will have no immedi-
ate effect, since the CARP rates were
earlier extended through the end of
2004 in negotiations between DIMA
and the RIAA, and the smaller web-
casters have a deal in place with Sound-
Exchange that covers them until the
end of the year as well.

So the big question is whether it
will be worth it — for either side —
to try to get a better deal now that the
parties no longer face a CARP if they
can't work it out on their own. And
the answer is, probably not right now.
The value of settled costs and a pre-
dictable royalty stream will continue
to outweigh the uncertainty and ex-
pense of hearings — especially under
an untried new system — for a while
yet.

But withouta looming CARP or the
requirement to split the costs of arbi-
tration equally with multibillion-dol-
lar media conglomerates, the CRDA
appears to shift the balance of power
a bit more toward the streamers. As
the webcasting industry finds its feet
and gains more promotional muscle
in moving label product, the law
makes it more likely that, sooner or
later, the streamers are going to take a
shot at getting a better deal.

The Minibus Bill

In the busy lame-duck session, the
legislature a couple of weeks ago
stacked up a bunch of copyright and
other bills in an omnibus package
called the Intellectual Property Protec-
tion Act. The original package includ-
ed, among other things, the Artists
Rights & Theft Prevention Act (the
ART Act); the Piracy Deterrence &
Education Act; the Protecting Intellec-
tual Rights Against Theft and Expro-
priation Act (PIRATE Act); and the
Family Movie Act. The bill passed in
aweekend session, but in a trimmed-
down, “minibus” form.

The ART Act, which makes it a fed-
eral crime to record a movie from the
screen in a movie theater or other
screening, got through nearly un-
changed, though some have fair-use
reservations about it. The Family
Movie Act, meanwhile, attracted a lot
of attention because it was designed
to create an affirmative right to skip
over parts of legally obtained movies,
thus legalizing software like Clear-
Play, which automatically skips the
raunchier bits of DVDs.

Some people objected to this on the
reasonable grounds that consumers al-
ready have a right to skip the parts of
movies they don't like and don’t need
Congress to tell them it's OK. Also, a
late addition to the Family Movie Act
would have immunized consumers
from liability for infringement only if
they didn't skip any commercials or
promotional announcements. That
brought widespread criticism from
consumer groups and others who
feared it could eventually be interpreted
to make anyone who skips commercials
in copyrighted material civilly liable for
infringement, and that particular pro-
vision did not make it into the final ver-
sion of the bill.

Also missing from the final version,
called the Family Entertainment &
Copyright Act of 2004, is most of the
PDEA, which would have lowered
the definition of criminal copyright
infringement to “offering for distri-
bution” copyrighted works, wheth-
er any actual infringement took place
or not. The PDEA would have made
nearly every peer-to-peer user a fed-
eral felon, even if no one ever down-
loaded a file from that person’s com-
puter.

The PDEA didn’t get through per-
haps not so much because it was over-
kill as because it was unnecessary:
Back in 1997, the No Electronic Theft
Act redefined “financial gain” for in-
fringers to include “the receipt, or ex-
pectation of receipt, of anything of
value, including the receipt of other
copyrighted works.”

That means lawmakers accurately
anticipated where digital technology
was going — and it means that near-
ly every large-scale peer-to-peer user
is already an unindicted federal felon.
Had the labels or studios wanted to
go the criminal-prosecution route for
P2P infringers, they could have done
so long ago.

PIRATE Act Sinks

Also missing from the final bill is
the PIRATE Act, which would have
given the Justice Department a man-
date, and a $15 million budget, to pur-
sue civil cases against infringers on
behalf of content owners. Content
owners are generally responsible for
pursuing their own lawsuits against
suspected copyright infringers, and
lawmakers’ objections to having Jus-
tice spend time and money pursuing
cases for private parties got the PI-
RATE Act taken off the table for now.

The fiercest opponents of the om-
nibus legislation seem happy with the
downsized version. Gigi Sohn, Presi-
dent of consumers’-rights group Pub-
lic Knowledge, said, “We are pleased
that HR 4077 [the PDEA] was drop-
ped from the bill that passed. That leg-
islation would have lowered the stan-
dard for copyright infringement. The
Senate also wisely removed the PI-
RATE Act, which would have made
the government the entertainment in-
dustry’s private law firm at taxpayer
expense.”

Meanwhile, the most dreaded
copyright legislation of this session,
the Inducing Infringement of Copy-
rights Act, is dead for now. The legis-
lation, introduced by Sen. Orrin
Hatch, would've made anybody who
“intentionally induces” others to in-
fringe a copyright civilly liable for the
infringement.

“Intentional inducement” was de-
fined so broadly in that bill that an
unprecedented coalition of technolo-
gy, consumer-electronics, education,
consumers’-rights and other organiza-
tions rose up to oppose it. Though
content owners, tech companies and
consumer groups tried to reach new
terms, no agreement was ever
reached. But if the Supreme Court re-
fuses to hear content owners’ appeal
of MGM vs. Grokster, the decision that
legalized decentralized peer-to-peers,
the Inducing Infringement bill could
rise again.
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Radio One Moves
WKJS & WPZZ/

Richmond Signals

Radio One/Richmond has in-
creased the coverage of Urban AC
WK]JS (Kiss FM) by reconfiguring
the signals of several of its stations
in the market. WKJS moves from
105.7 to a simulcast on 99.3 and
104.7. Gospel WPZZ moves its for-
mat and calls from 99.3 to 104.7 and
becomes ”“Praise 104.7,” while
WIMO’s Urban Oldies format,
which had been at 105.7, goes away.

With these changes come several
staff moves: WIMO midday host
Freddie Fox moves over for the
same duties on WK]S to replace
Clovia Lawrence, who becomes
‘WK]JS's producer/local personality
for the Tom Joyner Morning Show
and Pubtlic Affairs Director. WIMO
morning host Mikki Spencer moves
to WPZZ for mornings, and as a re-
sult PD Reggie B goes to after-
noons. WJMO afternoon talent
Capt. Bert Robinson exits.

WKJS will replace WIMO as the
local affiliate for the NFL's Wash-
ington Redskins.

Infinity
Continued from Page 1

Infinity /Rochester, NY PD John
McCrae was dismissed last week,
according to the New York Times, fol-
lowing an internal audit of promo-
tions organized under his supervi-
sion within the Rochester cluster.
Among the stations McCrae pro-
grammed were Classic Rock
WCMF and Alternative WZNE.
The Times reports that McRae ac-
cepted an unspecified sum’s worth
of gift certificates that were given to
the station for use in listener con-
tests or station promotions.

Infinity executives reportedly
were fearful that McCrae had re-
tained some portion of the gift cer-
tificates for personal use and that
the gifts might have resulted in fa-
voritism toward the promoter or
the artists being promoted. Infinity
has declined to comment on Mec-
Crae or the circumstances surround-
ing his departure, and McCrae did
not respond to interview requests.

At the same time McCrae was
separating from Infinity’s Rochester
cluster, senior company executives
were communicating a new group-
wide directive that prohibits all
forms of independent promotion at
the group’s 184 radio staticns. An
Infinity spokeswoman confirmed
that the new policy had been is-
sued, but would not elaborate. In-
finity is the second-largest radio
group, behind Clear Channel. Clear
Channel ordered an end to ties be-
tween its stations and indies 18
months ago; the Los Angeles Times
reports that CC was thought to be
receiving $10 million-$20 million a
year from the promotional middle-
men.
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—NEWSBREAKERS

Arista/] Records has
hired Jeff Burroughs as
Sr. VP/Urban Market-
ing, reporting o Exec.
VP/GM Tom Corson. In
his new post, Burroughs
will oversee the market-
ing and artist-develop- F{§
ment strategy for the
label’s urban roster and
will be based in New
York.

“Jeff brings a wealth of
knowledge to Arista/], and I am
delighted to have someone with
such a high level of expertise,
artist relationships and creativity
join the team,” Corson said.

Before joining Arista/],
Burroughs ran Rise Entertain-

Burroughs: Arista/J Sr. VP/Urban Mktg.

Burroug

ment, his own manage-
ment and production
company, where he
B worked with artists in-
| cluding Amerie and Q-
Tip. Prior to that, he
served as Bad Boy
Entertainment’s Exec.
VP, guiding the careers
> of The Notorious B.I.G.,

P. Diddy, 112 and Faith
Evans.

“It's exciting for me to be part
of the Arista/] Records team
and contributing to the great
success the label is enjoying,”
Burroughs said. "It feels terrific
to be at a label that is poised for
exceptional achievement in the
urban area.”

Independent music promoters
work as a kind of middle man be-
tween the record labels and the ra-
dio stations. Historically, they have
paid sums of money to stations in
exchange for getting advance looks
at weekly music playlists, with the
dollars then being used for listener
contests or station promotions. The
independent promoters are com-
pensated by the labels to a certain
extent based on how much of the
label’s music stations play. In an era
where many stations have little or
no annual budget to promote their
product, these indie accounts served
as a substitute for a budget line that
had dried up.

It is against the law for broad-
casters to accept money or anything
of value in exchange for playing
songs on the radio without disclos-
ing the practice to listeners. The
probe by New York Attorney Gen-
eral Eliot Spitzer’s office was initi-
ated earlier this fall as a fresh ex-
amination of the relationship among
labels, promoters and stations. The
independent promoters say the
lump-sum fees they pay to stations
are not tied to airplay; critics con-
tend that’s simply a way to circum-
vent the laws.

Juanita Scarlett, a spokeswoman
for Spitzer, confirmed to R&R the ac-
curacy of a recent Los Angeles Times
report that subpoenas had been is-
sued to four record labels (Sony
BMG Music Entertainment, Univer-
sal Music Group, EMI Group and
Warner Music Group), seeking cop-
ies of e-mails, letters, contracts and
other correspondence between the
firms and the industry’s leading in-
dependent promoters. Scarlett was
quick to add that this is simply a re-
quest for information and docu-
ments and that nothing more should
be read into it.

The Infinity directive handed
down last week bans the indepen-
dent promotion of songs at all its
radio stations. Per the policy previ-

ously in place, programmers could
not enter into exclusive deals with
promoters.

One major label told the New York
Times that it had recently ordered
more than $1,000 worth of Best Buy
gift certificates to be sent to Infin-
ity/Rochester care of McCrae; it
was unclear how much was even-
tually shipped and whether or how
it was spent.

Viacom
Continued from Page 1

While the settlement doesn't in-
clude the $550,000 fine for Janet
Jackson’s breast-baring Super Bowl
performance earlier this year, it
does wipe out all other pending in-
decency investigations involving
Viacom radio and TV stations.
However, sources familiar with the
settlement told R&R most of the
investigations involved radio sta-
tions, including several complaints
against Stern and Opie & Anthony
that were in the preliminary inves-
tigation stage.

In a statement, Viacom said, “We
have now resolved all outstanding
matters before the FCC related to
indecency except for the Super
Bowl. This consent decree allows
us to move forward and to focus
our efforts in this area by serving
our viewers and listeners with
techniques to safeguard live broad-
casts.”

Viacom added that while it
“deeply regrets” the Jackson inci-
dent, it plans to fight that fine. “We
believe that a government fine for
an unintentional broadcast is un-
fair and unwarranted, and we are
challenging that decision,” Viacom
said.

While the company conceded
that only one case, the Deminski &
Doyle broadcast, actually violated
the FCC’s indecency rules, Viacom
nonetheless adopted a company-
wide compliance plan designed to
prevent further violations of the
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EXECUTIVE ACTION

TV & KTTU-TV/Tucson.

Frisch Joins .lournal/Tucson As VP/GM

iane Frisch has been named VP/GM of Journal Broadcast Group’s
Tucson cluster: Sports KFFN, Rhythmic Oldies KGMG, AC KMXZ
and Hot AC KZPT. She was previously VP/GM at Belo's crosstown KMSB-

Frisch reports to Journal Radio President Carl Gardner. She fills a post
that became vacant with the April departure of Michael Donovan, who
had been with the stations for just one month.

“Diane is well-known and highly respected in Tucson as a team builder
who has achieved tremendous results for her customers and her com-
pany; Gardner said. “Her knowledge of both radio and television will
make her highly valuable as part of our leadership at Joumal.”

It’s Rhythmic AC ‘Diva

Citadel Hot AC WCKW/New
Orleans changed its tune on Nov.
18 and is now Rhythmic AC
WDVW. The station is calling itself
“Diva 92.3 — Music for the diva in
you” and is targeting women 25-44
with such artists such as Reina,
Prince, Justin Timberlake, The Gap
Band, La Bouche, C+C Music Fac-
tory, Real McCoy, Donna Summer,
Madonna and The Bangles. The
airstaff remains in place, but PD
John McQueen plans to add to the
staff after the first of the year.

“When we first put this station

S 7 — et

> For WCKW

together, we decided that a one-of-
a-kind city like New Orleans
needed a one-of-a-kind radio sta-
tion like Diva 92.3,” McQueen told
R&R. “The response has been
great. We've gotten an amazing re-
sponse from listeners all day saying
how they are excited to hear some-
thing new and creative from ra-
dio.”

Diva 92.3 kicked off the new for-
mat with a launch party at the
House of Blues with a performance
by Reina. Its new website is
www.diva923.com.

regulations. The plan must remain
in effect for three years.

Viacom will also educate all of its
on-air and programming staff about
the commission’s indecency rules
and will install audio-delay equip-
ment at all the radio stations it
owns.

Commissioner Wants
Infinity Scrutinized

While Commissioner Michael
Copps concurred with the settle-
ment, he implored his fellow com-
missioners to consider harsher mea-
sures if the company ever runs
afoul of the rules again. “The com-
mission has gone down this road
before with Infinity,” Copps said,
referring to past remedial actions
Infinity has taken after being hit
with indecency fines. “At that time,

the commission praised the steps
Infinity took to ensure compliance
with the indecency laws. Yet today
we are once against settling numer-
ous indecency complaints against
Infinity. Going forward, I urge my
colleagues to accord prompt and
vigorous attention to any future
complaints against this licensee.”

Meanwhile, Commissioner Kev-
in Martin expressed concern that
the settlement with Viacom was
more lenient than those the FCC
reached with Clear Channel and
Emmis. “This consent decree is sig-
nificantly different and may be less
of a deterrent for future violations,”
Martin warned. “By requiring less
of Viacom than we have required of
others, we may be treating those
companies unfairly.”

Karmazin
Continued from Page 1

directors that [ was willing to stay
on for a transitional period. When
Mel left Viacom, we all felt we had
a unique opportunity. [ am very
confident that Mel will accelerate
the very positive momentum that
we have established at Sirius in the
past two years.”

The move will reunite Karmazin
with syndicated morning personal-
ity Howard Stern, who appeared on
The Late Show With David Letterman
on the night of the announcement
of Karmazin’s hiring (see related
story, Page 1) but did not mention
the news.

Under the terms of his five-year
contract, Karmazin will receive
$1.25 million a year and 30 million
shares of Sirius" common stock, as
well as 3 million shares of the
satcaster’s restricted stock. How-
ever, on Monday he used $8 million
of his own money to purchase an
additional 1.5 million shares of
Sirius stock. As a result, at market
close on Tuesday, the satcaster’s
stock had jumped to an almost-
three-year high of $6.71.

Also on Tuesday, Sirius an-
nounced that it had surpassed the
800,000-subscriber point and was
well on its way to meeting its goal
of signing 1 million subscribers by
year’s end.
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Radio
o MARGE ARNOLD joins WJMK-FM/

Chicago as GSM. She comes from the
LSM post at crosstown WLUP-FM.

e RAUL CALVO
is named VP/Di-
rector of Sales for
Clear Channel
Radio Sales His-
panic. Calvo is a
12-year veteran of
CCRS parent Katz
Media and most
recently served as |
VP/Sales for CCRS.

Calvo v

¢ BOB DeBLOIS is named GSM of
WPEN/Philadelphia. He previously
spent four years as LSM of Rock clus-
termate WMMR.

e BETH FREED joins Jones Media-
America as Manager/National Sales &
Marketing. She was most recently Di-
rector/Eastern Radio Sales for Radio
Disney.

¢ PAMELA GODFREY and JULIE
LANE eam VP/Associate Managing
Director stripes with Clear Channel

Lane Braidman

Katz Advantage's Business Develop-
ment team. Godfrey has been with
Katz for seven years and will be re-
sponsible for business development in
the New York region, as well as over-
seeing the New York marketing sales
staff. Lane, a 10-year Katz staffer, will
have similar responsibilities for the
southem region from her Dallas base.
Meanwhile, DAVID LEHANSKI rises to
VP/Assoc. Director, Creative Solutions
for Clear Channel Katz Advantage. He
was previously VP/Marketing Solu-
tions. Also, TANYA BRAIDMAN
moves up from Manager of Katz Mar-
keting Dimensions to VP/Director for
Marketing Advantage, a division of
CCKA. She is based in Chicago.

o ADAM GOLDFEIN is named Direc-
tor/Automotive Sales for Infinity Broad-
casting. He was most recently Group
GM for five Rick Case Automotive
Group dealerships.

¢ BRAD HOBICORN is appointed
GSM of Clear Channel's WHCY,
WNNJ-AM & FM & WSUS/Sussex,
NJ. He was previously NTR Director
for Greater Media/New Jersey.

o CARLOS PEDRAZA becomes Mar-
keting & Promotions Director for Span-
ish Broadcasting System’s KRZZ-FM/
San Francisco. He most recently led
the marketing and promotions efforts
at Radio One's Urban KKBT-FM/L.A.

& MICHAEL REICHERT transfers to
Salem’s KRLA/Los Angeles as GSM.
He previously held a similar title at the
company’s KTIE-AM/Riverside, where
RON STARK is tapped to succeed
him. Stark has been President of Stark
Kreative Services.

# SCOTT ROGERS is named GSM at
Entercom’s WXNT & WZPLU/Indianap-
olis. He previously spent 10 years with

NEWSBREAKERS.

Emmis Communications in the same
market, most recently as LSM of WIBC
and Network Indiana.

o JANE SHAPIRO returns to Arbitron
in the new position of Product Man-
ager/National Radio Research Ser-
vices. Shapiro spent three years at
Arbitron in the early 1990s before
moving to the RAB; she was most
recently Sr. Director/Research at
ABC Radio Networks.

National Radio

e ABC RADIO NETWORKS launch-
es “Hannity Insider,” a subscription-
based online service that will give fans
of ABC syndicated talker Sean Hanni-
ty premium benefits including special
show downloads and exclusive online
audio content. Meanwhile, ABC
NEWS RADIO is offering three one-
hour specials over Thanksgiving week-
end: The ABC'’s of Shopping for Kids:
Making the Best Buys for the Holidays,
hosted by ABC News correspondent
Richard Davies; Holiday Movie Guide
2004, hosted by ABC News correspon-
dent Chris Cuomo; and Children at
Risk: The ABC News/Court TV Safety
Challenge, also hosted by Cuomo. This
one-hour special will offer a detailed
look at the safety aspect of child care
and what parents and caregivers can
do tokeep their children safe. For more
info, contact Goodman Media's Sara
Walker at 212-576-2700, x245.

o CRYSTAL MEDIA NETWORKS is
offering CHR/Rhythmic and CHR/Pop
“Best of 2004” editions of Hollywood
Hamilton’s Weekend Top 30, highlight-
ing the top 30 songs of 2004 and artist
interviews, the week of Dec. 27. For
more information, call 877-208-7226.

o CRG MEDIA has launched as an At-
lanta-based syndication firn headed
up by 26-year broadcast veteran John
Clark, who has already inked deals to
represent the syndicated Duke and the
Doctor health talk show and the Rick
and Bubba morning show. Clark, who
has prior syndication and network ex-
perience from stints at Premiere Ra-
dio Networks, Westwood One and
Unistar, says CRG will be dedicated
solely to managing affiliate relations for
independent syndicated radio pro-
grams. For more information, call 770-
798-9910.

e DIAL COMMU- E
NICATIONS-
GLOBAL MEDIA
and X RADIO an-
nounce an agree-
ment that gives the
companies the
right to handle the
syndicated Rick
Dees Weekly Top
40 across the Unit-
ed States, starting
Jan. 1,2005. Dial-Global will be the ex-
clusive advertising sales representa-
tive for the program, while X will serve
as the countdown show’s exclusive dis-
tributor; handling affiliate marketing.
The deals with Dial-Global and X come
as Rick Dees Weekly Top 40 leaves
the Premiere Radio Networks roster
after six years. Excelsior Radio Net-
works owns and operates X and Dial-
Global. For more information, contact
Ken Williams at 310-820-8666.

Dees

e ENVISION RADIO NETWORKS is
providing for free these one-hour hol-
iday programs: A Rockin’'80s Christ-
mas! will air the week of Dec. 20 and
feature such artists as Billy Squier,
Guns N’ Roses, Queen, Eddie Mon-
ey and Bon Jovi; and a Chop Shop
Christmas special highlights the gui-
tarists of the Trans-Siberian Orches-
tra and special guests Joe Perry,
Eddie Van Halen, Kenny Wayne
Shepherd and Zakk Wylde. For more
information, contact Joe Mifsud at
216-831-3761.

o JONES NETWORK SERVICES is
now distributing Doug Stephan’s
Good Day morning show. For more
information, contact Bob K. at 650-
654-3959.

o JONES RADIO NETWORKS offers
for free through Dec. 25 an all-Christ-
mas version of Marie Osmond’s
Marie and Friends, featuring AC Christ-
mas songs, interviews and holiday
greetings from military servicemen to
their families. For more information.
contact Sarah Beatty at 800-426-
9082.

o WESTWOOD ONE will broadcast
the 47th annual Grammy Awards nom-
inee announcements live on Dec. 7,
beginning at 11:30am ET. Exclusive
interview actualities with recording art-
ists appearing at the nominee an-
nouncements will also be available
through Westwood One prep servic-
es. Westwood One will present cover-
age of the 47th Annual Grammy
Awards on Feb. 13, 2005. For more
information, contact Pete Sessa at
212-641-2053.

Indystry

¢ STEVE DAVIS
joins Paragon Me-
dia Strategies as
Director/Music Re-
search. A 20-year
industry veteran,
Davis was former-
ly with Caribou's
Oklahoma City sta-
tions.

Davis

o DREW SIMPSON is appointed SVP/
Media at Navigauge. The 24-year in-
dustry veteran was President/COO of
Tapscan when it was acquired by Ar-
bitron, where he served on the execu-
tive staff from 1998-2000.

Waitt

Continued from Page 1

“They understand the radio busi-
ness.”

While Quass noted that the legal
specifics needed to be ironed out, the
combined companies plan to begin
operating the stations under an LMA
on Jan. 1, 2005. Following the close
of the merger, Waitt will own 89 ra-
dio stations and add to a stable that
includes properties in Jowa, Kansas,
Minnesota, Nebraska and South Da-
kota, in addition to the Waitt Radio
Network, which offers 24/7 syndi-
cated formats to radio stations na-
tionwide.

Additional reporting by Joe Howard
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FCC AcC TIONS

Continued from Page 8

FCC Dismisses Applications
For Noncompliance With New Rules

he FCC on Nov. 19 dismissed 118 applications that were filed using

the June 2002 version of FCC forms 301, 314 and 315, as the ap-
plications don’t comply with the agency’s new local radio-ownership rules.
When the Philadelphia appeals court that’s weighing the fate of the com-
mission’s media-ownership regulations ruled that the commission could
implement its new radio rules, the commission notified parties who filed
applications under the old rules to amend their applications or face dis-
missal. The commission also took time out to notify parties that filed
applications on 2001 and earlier versions of the forms that their applica-
tions must be amended within 30 days.

days.

FCC Moving Forward With AM Auction

he FCC on Nov. 17 released a list of 184 new AM station applica-
tions that aren’t mutually exclusive with other proposed stations in
its upcoming AM station auction and are thus ready for processing.
However, petitions to deny the applications may be filed for the next 30

Stern
W Continued from Page 3

broadcasting. It will be satellite, and
it will be Sirius. We're going to see
the nature of radio change.”

Stern also told Letterman that he’s
fed up with the pressure he feels
from Congress and the FCC regard-
ing his show’s content. “When ]
made my decision to go to satellite
radio, it wasn't one I made easily,” he
said. “I think I'm the first broadcaster
to walk away from an empire. |
make a lot of money for Viacom, I
make a great living, and I have mil-
lions of listeners. But I don't think
I'm committing suicide going to pay
radio. I think this is the beginning.
It's the only place left to go.”

Stern also bemoaned how the
close watch regulators are keeping
on broadcast content has affected
the way he does his show. “There
are five different dump buttons on
me every day,” Stern said. "My
show is like Swiss cheese. I don't
even know how people listen any-
more.”

During Stern’s appearance,
Letterman paraphrased a Septem-
ber Rolling Stone article that charged
Clear Channel — which famously
yanked Stern from its stations ear-
lier this year — has “essentially
wiped out individuality of the radio

station and played havoc with the
record industry and the music in-
dustry with live concerts.” Despite
the host’s harsh characterization,
Clear Channel the next day issued a
statement that criticized Rolling Stone
but spared Letterman.

“Clear Channel does not blame
David Letterman for being duped by
poor journalism,” the company
stated in the release, which included
a copy of a letter Clear Channel says
was sent to Rolling Stone but never
published.

In that letter, Clear Channel Presi-
dent/CEO Mark Mays charged that
the article contained 30 errors or fac-
tual omissions and criticized the
magazine for failing to fact-check the_
story and for citing reporting from
other media outlets instead of using
data furnished by Clear Channel
staff. “As the leader of a company
that includes an award-winning
news organization, [ find that a par-
ticularly serious lack of journalistic
responsibility,” Mays said. “We take
pride in accurately describing basic
facts about our company. We would
hope that your reporters will do the
same moving forward.”

The letter in its entirety can be
read on R&R’s website, at www.
radioandrecords.con.

KRZ

Continued from Page 3

Univision, which has not had a direct
format competitor like this ever [in
the Bay Area]. It’s also going to be an
interesting battle between Renan and
[Univision’s syndicated morning

show host] Piolin, and we're hoping
to see the same positive results in the
Bay Area that we saw in L.A.”

Eddie “Piolin” Sotelo replaced
Almendares Coello at KSCA/Los
Angeles and inherited all of El
Cucuy’s former affiliates, including
KSOL & KSQL.

Entercom
Continued from Page 1

In fact, today the vast majority of our
stations no longer work with inde-
pendent promoters.”

Additionally, Field noted that
Entercom is “exceedingly proud of
the exceliént relationships with ma-

the company enjoys. “We also look

jor and independent record labels™

forward to further enhancing those
relationships in the wake of these
changes,” Field said.

Entercom Sr. VP/Programming
Pat Paxton confirmed Entercom’s
decision to cease its relationship with
independent promoters, effective
Dec. 31. R&R's calls to Entercom
Exec. VP/General Counsel Jack
Donlevie were not retumed by Tues-
day’s press time.
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Live365 is the largest Internet radio
network, with thousands of stations in
a wide variety of formats. Programmed-
by true music tastemakers from
around the globe, Live365 offers an
enthusiastic audience for established
and up-and-coming artists alike. In a
world of consolidated playlists,
Live365 charts the tastes and
preferences of today’s most vibrant
music community. Tracks with the
most plays during the seven days
ended Nov. 16, 2004 are listed
below.

LIVE .COM

Travis Storch « 866-365-HITS

Top Alternative

U2 Vertigo

KILLERS Somebody Told Me
MODEST MOUSE Float On
FRANZ FERDINAND Take Me Out
CURE The End Of The World

Top Jazz

BONEY JAMES Here She Comes
MICHAEL LINGTON Show Me
CHRIS BOTTI Indian Summer
EUGE GROOVE Livin’ Large
NORMAN BROWN Up ‘N’ At 'Em

Top Electronica-Dance

MOTORCYCLE As The Rush Comes
HOUSE OF URBAN GROOVES House Of...
PRAFUL Sigh

AIR Cherry Blossom Girl

RAMMSTEIN Amerika

SIRIUSA/

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

Steve Blatter

Alt Nation

Rich McLaughlin
BLINK-182 Always
NIRVANA Blandest
NIRVANA Dive

Hot Jamz

Geronimo
JUELZ SANTANASANTANA
GETO BOYS Yes Yes Yall

Octane

Jose Mangin
3 DOORS DOWN Let Me Go
CHEVELLE The Clincher

Spectrum

Gary Schoenwetter

U2 City Of Blinding Lights

ELLIE LAWSON Gotta Get Up From Here
MARC BROUSSARD Home

LOW MILLIONS Eleanor

BLUE MERLE Burning In The Sun
DAMNWELLS Kiss Catastrophe

Starlite

Haneen Arafat
JOSH GROBAN Believe

Mexicana

Mark Bejerano

INTOCABLE Invisible

LOS TUCANES DE TIUANA El Virus Del Amor
LAURA FLORES Morir Del Amor

Jazz Café

Teresa Kincaid
RICHARD ELLIOT Your Secret Love

Music
CHOICE,

30 million homes
27,000 businesses

Available on digital cable and DirecTV
Damon Williams e 646-459-3300

HIT LIST

Seth Neiman

BOWLING FOR SOUP Almost
CHINGY Balla Baby

CIARA #/MISSY ELLIOTT 1, 2 Step
JAY-Z & LINKIN PARK Numb/Encore
GOOD CHARLOTTE | Just Wanna Live
MARIO Let Me Love You

SOFT ROCK

Seth Neiman

JOSH GROBAN Believe

JOHN MAYER Daughters

ROD STEWART #/STEVIE WONDER What A...

R&B & HIP-HOP

Damon Williams

CHINGY {/JANET JACKSON Don't Worry
DESTINY'S CHILD Is She The Reason

GURILLA BLACK {/MARIO You're The Cne

LIL JON & EASTSIDE BOYZ {USHER Lovers and Friends
USHER /FABOLOUS Caught Up (Remix)

RAP

DJ Mecca

2PAC I/NATE DOGG Thugs Get Lonely Too
CHINGY §/GIT IT BOYZ Bring Da Beef

DJ QUICK {/NATE DOGG What They Think
HOGG HEAD HOLIDAY Ba' Donka Donk

JA RULE t/CADILLAC TAH 'Bout My Business

ROCK

Gary Susalis

NIRVANA Even In His Youth
UNWRITTEN LAW Celebration Song

ALTERNATIVE

Gary Susalis

COHEED & CAMBRIA Blood Red Summer
NIRVANA Spank Thru

RADIO 4 Absolute Affirmation

TODAY’S COUNTRY

Liz Opoka

TRACY BYRD Revenge Of A Middle-Aged Woman
ALAN JACKSON Monday Morning Church

LEE ANN WOMACK | May Hate Myseif In The Morning

ADULT ALTERNATIVE

Liz Opoka

EARLIMART First Instant Last Report
ZERO 7 Somersauit

AMERICANA

Liz Opoka

JIMMY BUFFETT Piece Of Work
WILLIE NELSON Overtime

Rick Gillette » 800-494-8863
10millionhomes 180,000 businesses

DMX Specialty Retail
Linda Kennedy

The hottest tracks played at DMX MUSIC
specialty retail, which includes toy stores,
home and office furnishings, kitchen
stores, cosmetics, shoe stores, efc., tar-
geted at 25-54 females.

AS ONE Hope
MATTHIAS HEILBRONNS The Greatest Thing
GOTAN PROJECT Sarta Maria. . . (Pepe Bradock Wider Mix)
JAZZANOVA Let Your Heart Be Free
BRAZILIAN GIRLS Lazy Lover {Herberts Mix)

e BRI HGE

This section features this week's new adds
on DMX MUSIC channels avaitable via digi-
tal cable and direct broadcast satellite.

HOT JAMZ

Mark “In The Dark” Shands
50 CENT Disco Infemo
PITBULL, LIL JON & DADDY YANKEE Gasolina

ALTERNATIVE

Dave Sloan

U2 All Because Of You

AUTOLUX Here Comes Everybody
UNWRITTEN LAW Save Me

DANCE

Randy Schlager

BENNY BENASSI Able To Love

MOREL If You Love Me {Morel Pink Noise Edit)
FATBOY SLIM Wonderiul Night {Wonderful...)
ISAAC JAMES Baby Likes It

DESPINA VANDI Come Along Now Vs. Gia

BIG CITY GROOVE {/EZRA BLUE Cries In The Night
ONYX t/GEMMA J Every Little Time

ALYSON Feel You (Ralphi Rosario Edit)
MUTINY 1/LORAINE CATO Holding On

ANGEL How Could | Lie {Ralphi's Edit)

ALICIA KEYS Karma (Karmastition Remix)

ADULT ALTERNATIVE

Stephanie Mondello

3 DOORS DOWN Let Me Go

MICHAEL FRANTI & SPEARHEAD Yes | Will
BRIAN VANDER ARK And Then You Went Away
LOS LONELY BOYS More Than Love

GAVIN DeGRAW [-Don’t Want To Be

ADULT CONTEMPORARY

Jason Shiff

ASLYN Be The Girl

JESSE McCARTNEY Beautiful Soul

KELLY CLARKSON Since You've Been Gone
RYAN CABRERA True

MAROON 5 Sunday Morning

INTERNATIONAL HITS

Mark “In The Dark” Shands
GIRLS ALOUD I'l Stand By You
AJ CROCE Don't Let Me Down

COUNTRY

Leanne Vince

PHIL VASSAR |l Take That As A Yes

SHELLY FAIRCHILD You Don't Lie Here Anymore
BROOKS & DUNN It's Getting Better All The Time

RHYTHMIC DANCE

Danielle Ruysschaert

DEPECHE MODE Freelove

311 Love Song

SAINT ETIENNE Hug My Soul

DESTINY’S CHILD Lose My Breath

DAVIDSON DSPINA & ANDRICKA HALL | Need Music
DAVID MORALES How Would U Feel

RAP/HIP-HOP

Mark “In The Dark” Shands
50 CENT Disco Inferno

PITBULL, LIL JON & DADDY YANKEE Gasolina
SNOOP DOGG Fresh Pair Of Panties
SNOOP DOGG The Bidness

SNOOP DOGG Snoop D.0. Double G
SNOOP DOGG Pass It Pass It

SNOOP DOGG Let's Get Blown

SNOOP DOGG Promise |

SNOOP DOGG No Thang On Me

SNDOP DOGG Ch No

SNOOP DOGG Step Yo Game Up
SNOOP DOGG Can | Get A Flicc Witchu
SNOOP DOGG Girl Like U

SNOOP DOGG Ups And Down

SNOOP DOGG Signs

SNOOP DOGG I'm Threw Witchu
SNOOP DOGG Can U Control Yo Hoe

Artist/Title Total Plays
BOWLING FOR SOUP 1985 77
JOJO Baby It's You 76
J0JO Leave (Get Out) 75
RAVEN SYMONE Backilip 74
KELLY CLARKSON Breakaway 73
BLACK EYED PEAS Let's Get It Started 73
HILARY DUFF Come Clean 72
ASHLEE SIMPSON Pieces Of Me 72
JESSE McCARTNEY Good Life 72
HILARY DUFF Fly 33
YELLOWCARD Ocean Avenue 2

AVRIL LAVIGNE My Happy Ending 31
JESSE McCARTNEY Beautiful Soul 31
JENNIFER LOPEZ Jenny From The Block 31

HILARY DUFF Why Not 30
RYAN CABRERA On The Way Down 28
ASHLEE SIMPSON Shadow 27

VANESSA CARLTON A Thousand Miles 26
SKYE SWEETNAM Tangled Up InMe 26
KELLY CLARKSON Respect 26

Playlist for the week of Nov. 15-21.

rowsreo[1]
MEBIABASE

866-MVTUNES

21,000 movie theaters

WEST

1. COLLECTIVE SOUL Counting The Days

2. ROLLING STONE Honky Tonk Women

3. BROOKE HOGAN Everything To Me

4. U2 Vertigo

5. RAY CHARLES 1/NORAH JONES Here We Go Again

MIDWEST

1. U2 Vertigo

2. RAY CHARLES {/NORAH JONES Here We Go Again
3. ROLLING STONE Honky Tonk Women

4. COLLECTIVE SOUL Counting The Days

5. BROOKE HOGAN Everything To Me

SOUTHWEST

1. COLLECTIVE SOUL Counting The Days
2. U2 Vertigo
*3. BROOKE HOGAN Everything To Me

4. ROLLING STONE Honky Tonk Women
5. BREAKING BENJAMIN So Cold

NORTHEAST

1. COLLECTIVE SOUL Counting The Days

2. RAY CHARLES {/NORAH JONES Here We Go Again
3. BROOKE HOGAN Everything To Me

4. ROLLING STONE Honky Tonk Women

5. REGIS PHILBIN It Had To Be You

SOUTHEAST

1. COLLECTIVE SOUL Counting The Days

2. ROLLING STONE Honky Tonk Women

3. U2 Vertigo

4. RAY CHARLES f/NORAH JONES Here We Go Again
5. BROOKE HOGAN Everything To Me

AoL Radio@Network
Ron Nenni 415-934-2790

Top Alternative

Pete Schiecke

U2 All Because Of You

MARILYN MANSON Personal Jesus
JET Look What You've Done

Fresh 100

Jeff Graham
DESTINY'S CHILD Soldier
ALICIA KEYS Karma

Top Country

Beville Darden

JAMIE O’NEAL Trying To Find Atlantis

CHRIS CAGLE Chicks Dig !t

LEE ANN WOMACK | May Hate Myself In The Morning

Top Jams

Donya Floyd
ALICIA KEYS Karma
DESTINY’S CHILD Soldier
LUDACRIS Get Back

Smooth Jazz
Beville Darden
WAYMAN TISDALE Ain't No Stoppin’ Us Now
CHRIS BOTTI Back Into My Heart
GERALD ALBRIGHT To The Max

g

R
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Ken Moultrie = 800-426-9082

Hot AC
John Fowilkes
NELLY #/TIM McGRAW Over And Over

CHR

Steve Young/John Fowlkes
SNOOP DOGG /PHARRELL Drop 1t Like It's Hot

* DESTINY'S CHILD Soldier

MARIO Let Me Love You

Rhythmic CHR

Steve Young/John Fowlkes
LIL JON & THE EASTSIDE BOYS... Lovers & Friends
DESTINY'S CHILD Soldier

Soft AC

Mike Bettelli/Teresa Cook
LEANN RIMES Rockin’ Around The Christmas Tree

Mainstream AC

Mike Bettelli/Teresa Cook
FIVE FOR FIGHTING Silent Night

Marie And Friends

Mike Bettelli/Teresa Cook
LEANN RIMES Rockin’ Around The Christmas Tree

The Alan Kabel Show — Mainstream AGC

Steve Young/Teresa Cook
FIVE FOR FIGHTING Silent Night

Mainstream Country

Hank Aaron
'PAT GREEN Don't Break My Heart Again

New Country

Hank Aaron

RASCAL FLATTS Bless The Broken Road
BILLY DEAN Let Them Be Little

Lia

Ken Mouitrie/Hank Aaron
PAT GREEN Don't Break My Heart Again
BILLY DEAN Let Them Be Little

Danny Wright

Ken Mouitrie/Hank Aaron
TOBY KEITH Mockingbird

JAMIE O'NEAL Trying To Find Atfantis

24 HOUR FORMATS
Jon Holiday » 303-784-8700

Adult Hit Radio

Jon Holiday
RICHARO MARX Ready To Fly

U.S. Country

Penny Mitchell

TRACY BYRD Revenge Of A Middle-Aged Woman
JOE NICHOLS What's A Guy Gotta Do

TOBY KEITH Mockingbird

S 545

GREAT AMERICAN COUNTRY

Jim Murphy » 303-784-8700

J. BUFFETT /M. McBRIDE Trip Around The Sun
TRACY BYRD Revenge Of A Middle Aged Woman
A. JACKSON 1/P. LOVELESS Monday Maming Church
BRAD PAISLEY Mud On The Tires

R 2 — i

WESTWOOD ONE,

Charlie Cook » 661-294-9000

Soft AC

Andy Fuller
CHRISTINE McVIE Friend

Bright AC
Jim Hays
JET Look What You've Done

Mainstream Country

David Felker

BROOKS & DUNN It's Getting Better All The Time
MARTINA McBRIDE God's Will

Hot Country

Jim Hays

MARTINA McBRIDE God's Will

JOE NICHOLS What's A Guy Gotta Do

Young & Verna

David Felker

BROOKS & DUNN It's Getting Better All The Time
MARTINA McBRIDE God's Will

MONTGOMERY GENTRY Gone

P i
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After Midnite

Sam Thompson

BILLY DEAN Let Them Bz Little

LEE ANN WOMACK | May Hate Myself in The Morning

v

SKAITY KA AETWINNNS

Country Today

John Glenn

JIMMY WAYNE Paper Angels

MIRANDA LAMBERT Me And Charlie Talking
CRAIG MORGAN That's What | Love About Sunday

AG Active

Dave Hunter

NELLY #/TIM McGRAW Over And Over
LDW MILLIONS Eleanor

Alternative Now!

Chris Reeves* 402-952-7600
ZUTONS Pressure Point

f— 5 S A SR

~ LAUNC

susic oN Y HOoO!

Jay Frank * 310-526-4247

Audio

COHEED & CAMBRIA Blood Red Summer

JOHN MAYER Daughters

TAKING BACK SUNDAY This Photograph Is Proof
FLAMING LIPS Psychic Wall

SHINS New Slang

Video

AKON Ghetto

ASHANTI Only U

CIARA t/MISSY ELLIOTT 1, 2, Step

COHEED & CAMBRIA Blood Red Summer
GOOD CHARLOTTE | Just Wanna Live
GREEN DAY Boulevard Cf Broken Dreams
JAMIE O'NEAL Trying To Find Atlantis

JILL SCOTT Whatever

JIMMY BUFFETT f/MARTINA McBRIDE Trip...
LIL JON & THE EASTSIDE BOYZ... Roll Call...
LINKIN PARK f/JAY-Z Numb/Encore
LUDACRIS Get Back

MAROON 5 Sunday Morning

FLAMING LIPS Psychic Wall

AR

£ musicsnippet.com)»
Tony Lamptey » 866-552-9118
Hip-Hop

TRILLVILLE Some Cut
TWISTA Hope

R&B

OMARION O
ALICIA KEYS Karma

www.americanradiohistorv.com
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72 million households

Plays
JAY-Z & LINKIN PARK Numb/Encore 3
EMINEM Mosh 30
SNOOP DOGG /PHARRELL Drop It Like [ts Hot 26
DESTINY'S CHILD Lose My Breath 23
U2 Vertigo 23
FABOLOUS Breathe 22
GWEN STEFANI What You Waiting For? 22
GREEN DAY American Idiot 22
LINDSAY LOHAN Rumors 21
USHER {/ALICIA KEYS My Boo 19
CHINGY Balla Baby 1
JIMMY EAT WORLD Pain 1
TALIB KWELI {/MARY J. BLIGE I Try 1
YELLOWCARD Oniy One 10
JA RULE {/ASHANTI & R. KELLY Wonderful 10
LIL WAYNE Go DJ 9
J0JO Baby It's You 9
XZIBIT Hey Now (Mean Muggin’} 8
EMINEM Just Lose It 7

Video playlist for the week of Nov. 15-21.
David Cohn
General Manager 2‘

JAY-Z & LINKIN PARK Numb/Encore 32
EMINEM Mosh 25
SNOOP DOGG /PHARRELL Drop It Like It's Hot 23
FABOLOUS Breathe 23
LIL WAYNE Go DJ 22
TRICK DADDY Let's Go 22
JARULE f/ASHANTI & R. KELLY Wonderful 21
LIL JON & THE EASTSIDE BOYZ What U Gon' Do 20
YOUNG BUCK Shorty Wanna Ride 20
MODEST MOUSE Ocean Breathes Salty 17
YELLOWCARD Oniy One 16
U2 Vertigo 16
GREEN DAY Boulevard Of Broken Dreams 16
GREEN DAY American Idiot 15
GOOO CHARLOTTE Predictable 15
JIMMY EAT WORLO Pain 15
FRANZ FERDINANO This Fire 15
EMINEM Just Lose It 14
CHEVELLE Vitamin R {Leading Us Along) 14
MY CHEMICAL ROMANCE I'm Not Okay . 13

Video playlist for the week of Nov. 15-21.

75 milfion households

Rick Knim
Exec. VP

ADDS

HOOBASTANK Disappear
JAMIE CULLUM High & Dry
RACHAEL YAMAGATA Worn Me Down

U2 Vertigo

EMINEM Just Lose It

USHER 1/ALICIA KEYS My Boo
VELVET REVOLVER Fall To Pieces
GAVIN DeGRAW | Don’t Want To Be
DESTINY'S CHILD Lose My Breath
GREEN OAY American Idiot

GWEN STEFANI What You Waiting For?
SWITCHFOOT Dare You To Move
KEANE Somewhere Only We Know
KELLY CLARKSON Breakaway
DURAN DURAN (Reach Up For The) Sunrise
KILLERS Somebody Told Me
LENNY KRAVITZ Lady

MAROON 5 Sunday Morning

JOHN MAYER Daughters

JOHN MELLENCAMP Walk Tall
SEETHER {/AMY. LEE Broken
HOOBASTANK Disappear

JET Look What You've Done
JIMMY EAT WORLD Pain

Video playiist for the week of Nov. 22-29.

: ,§§>l\ldlI?WJU\L{LLalbﬂzlﬁiI(Tj,

Lori Parkerson
202-380-4425

20 ON 20 (XM 20)
Michelle Boros

EMINEM Puke

MARIO Let Me Love You

JESSE McCARTNEY Beautiful Sout
DESTINY'S CHILD Soldier

KELLY CLARKSON Since U Been Gone
FABOLOUS Breathe

BPM (XM 81)

Alan Freed

110 Runaway (Ford Radio Edit)

STONEBRIDGE {/THERESE Take Me Away
DELERIUM {/SARAH McLACHLAN Silence 2004
NIRVANA With The Lights Out

HIGHWAY 16 (XM 16)

Ray Knight

MONTGOMERY GENTRY Gone

MARTINA McBRIDE God’s Will

TRENT WILLMON Home Sweet Holiday Inn
BROOKS & DUNN It's Getting Better All The Time
SARA EVANS Tonight

U-POP (XM29)

Zach Overking

MADELINE ZERO Goid Star

JAMELIADJ

DANIEL BEDINGFIELD Nothing Hurts Like Love

THE LOFT (XM50)

Mike Marrone

BRIAN WILSON Smile

CARY BROTHERS Honestly

OAN HICKS & HIS HOT LICKS That Ain't Right
DAN HICKS & HIS HOT LICKS Hey, Bartender
JASON COLLETT Little Clown

JASON COLLETT Bitter Beauty

U2 Crumbs From Your Tabie

U2 Sometimes You Can't.

RAW (XM66)

Leo G

2PAC {/NATE DOGG Thugs Get Lonely Too
EMINEM Like Toy Soldiers

WATERCOLORS (XM71)
Trinity
RAFE GOMEZ Icey

X COUNTRY (XM12)

Jessie Scott

MIKE McCLURE My Sweet Lily

TOMMY ALVERSON | Fee! Like Drinkin' Today
IRIS OEMENT | Never Shall Forget The Day

XM CAFE (XM45)
Bill Evans
U2 How To Dismantle An Atomic Bomb

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
pics to R&R, c/o Keith Berman:

kberman@radioandrecords.com

CMT

COUNTRY MUSIC TELEVISION

75.1 million households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

KENNY CHESNEY Anything But Mine
ALAN JACKSON Monday Morning Church
BUDDY MILLER Worry Too Much

BRAO PAISLEY Mud On The Tires

TOP 20 ™ W
KEITH URBAN Days Go By 33 3t
TOBY KEITH Stays In Mexico 32 3
BROOKS & DUNN That's What It's All About 32 28
RASCAL FLATTS Feels Like Today 31 28
BLAKE SHELTON Some Beach 31 28
LONESTAR Mr. Mom 31 24
BIG & RICH Holy Water 30 23
S. TWAIN {/B. CURRINGTON Party ForTwo 29 28

GRETCHEN WILSON When | Think About... 28 29
SHEDAISY Come Home Soon 28 27
REBA McENTIRE He Gets That From Me 28 26
T.TRITT /). MELLENCAMP What Say You 27 28
J. BUFFETT /M. McBRIDE Trip Around The.. 25 24
DARRYL WORLEY Awful, Beautiful Life 25 23
L. LYNN /J. WHITE Portiand, Oregon 2330
JOE NICHOLS If Nobody Believed In You 2129
ALAN JACKSON Too Much Of A Good Thing 18 15
DIERKS BENTLEY How Am | Doin’ 17 16
CLEDUS T. JUDD | Love NASCAR 16 15
LEANN RIMES Nothin’ 'Bout Love Makes... 16 12

Airplay as monitored by Mediabase 24/7
between Nov, 15-21.

GREAT

AMERICAN :

Jim Murphy, VP/Programming
26.5 million households

ADDS

J. BUFFETT /M. McBRIDE Trip Around The Sun
TRACY BYRD Revenge Of A Middle Aged Woman
ALAN JACKSON Monday Morning Church

BRAD PAISLEY Mud On The Tires

T0P 20

S. TWAIN {/B. CURRINGTON Party For Two
BLAKE SHELTON Some Beach

GRETCHEN WILSON When | Think About Cheatin’
SHEDAISY Come Home Soon

REBA McENTIRE He Gets That From Me
BROOKS & DUNN That's What It's Alf About
BIG & RICH Holy Water

LEANN RIMES Nothin' 'Bout Love Makes Sense
DIERKS BENTLEY How Am | Doin’

JIMMY WAYNE Paper Angels

SUGARLAND Baby Girl

OARRYL WORLEY Awful, Beautiful Life

PHIL VASSAR I'll Take That As A Yes

TOBY KEITH Stays In Mexico

JAMIE O’NEAL Trying To Find Atlantis

T. TRITT I/J. MELLENCAMP What Say You
MIRANDA LAMBERT Me And Charlie Talking
PAT GREEN Don't Break My Heart Again

ANOY GRIGGS !f Heaven

BILLY DEAN Let Them Be Little

Information current as of Nov. 26.

PLRILLSTAR.

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 PRINCE $17118
2 PHIL COLLINS $1,009.8
3 STING $939.3
4 BETTE MIDLER $910.4
5 METALLICA $895.8
6 BARRY MANILOW $881.1
7 R. KELLY/JAY-Z $787.8
8 USHER $780.5
9 KENNY CHESNEY $7496
10 VAN HALEN $728.5
11 CHER $637.2
12 TIM McGRAW $597.9
13 JOSH GROBAN $509.4
14 PROJEKT REVOLUTION/LINKIN PARK $502.5
15 CURIOSA/THE CURE $489.9

Among this week's new tours:

JOSH GROBAN
JULIE ROBERTS
SEVENDUST
SLIPKNOT
TONY FURTAOD

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
California 209-271-7900.

www americanradiohistorv.com

TELEVISION

Friday, 11/26
* JoJo and Bow Wow, Live
With Regis & Kelly (check local
listings for time and channel).
* Chris Isaak, The Tonight Show
With Jay Leno (NBC, check locall
listings for time).

The Shins

* The Shins, Jimmy Kimmel
Live (ABC, check local listings
for time).

* Sparta, Late Night With
Conan O'Brien (NBC, check lo-
cal listings for time).

* Chingy, Last Call With Car-
son Daly (NBC, check local list-
ings for time).

Saturday, 11/27

* Nelly, Saturday Night Live

(NBC, 11:30pm ET/PT).
Monday, 11/29

s Lenny Kravitz, The Ellen
DeGeneres Show (check local
listings for time and channel).

* Bruce Homsby, Jay Leno.

* Joss Stone, Jimmy Kimmel.

* Tears For Fears, Conan O’
Brien.

* Aimee Mann, The Late Late
Show (CBS, check local listings
for time).

Tuesday, 11/30
* Kelly Clarkson, Jay Leno.
* The Killers, Conan O'Brien.
¢ Peter Cincotti, Late Late
Show.

Wednesday, 12/

* Snoop Dogg and Pharrell,
Ellen DeGeneres.

* Rod Stewart, Jay Leno.

* Sum M1, Late Show With Da-
vid Letterman (CBS, check local
listings for time).

* Michael Stipe, Jimmy Kim-
mel.

The Hives

* The Hives, Conan O'Brien.
* Loretta Lynn, The Tony
Danza Show (check local listings
for time and channel).
Thursday, 12/2
*Lyle Lovett, David Letter-
man.

— Julie Gidlow

TR 5.0

" The i{Tunes Mus;Store Top10

TR e,

U2 Vertigo

ScOENOO R BN =

—_

EMINEM Encore
U2 The Complete U2

NEIL YOUNG Greatest Hits

COO®NDOPE LN

pury

Apple’s iTunes Music Store is the leading digital-music service in
the U.S, offering a catalog of more than 1 million songs from ali five
major label groups and.hundreds of independents. Here's a
snapshot of the top-selling downloads on Tuesday, Nov. 23, 2004.

Top 10 Songs

JAY-Z & LINKIN PARK Numb/Encore

GREEN DAY Boulevard Of Broken Dreams
GWEN STEFANI What You Waiting For?

NELLY f/TIM McGRAW Over And Over

SNOOP DOGG f/PHARRELL Drop It Like It's Hot
USHER & ALICIA KEYS My Boo |
BRITNEY SPEARS My Prerogative
DESTINY’S CHILD Lose My Breath
CIARA f/MISSY ELLIOTT 1, 2, Step

Top 10 Albums

U2 How To Dismantle An Atomic Bomb

GWEN STEFANI Love, Angel, Music, Baby

JACK JOHNSON Tunes Originals

ALISON KRAUSS & UNION STATION Lonely Runs Both Ways
DESTINY’S CHILD Destiny Fulfiled

SNOOP DOGG A&G (Rhythm & Gangsta)
. PEARL JAM Rearviewmirror (Greatest Hits)

-
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AL PETERSON

apeterson@radioandrecords.com

NEWS/TALK /SPORTS

‘What I’m Thankful For’

Reflections on life at the office and at home

:ach year at Thanksgiving I take a one-week pause
from our usual discussion of the issues and the topics
we cover on these pages to ask a cross section of Talk
radio professionals to share their thoughts on what
makes them grateful. It has become one of my favorite
columns to write each year. The question I ask is a
simple one: What are you thankful for this year?

For me, the answer is easy. First and
foremost, I am thankful for my wife,
Cindy, and our two wonderful kids,
Adam and Rebecca. I can barely re-
member my life before them and can-
not imagine it without them. Their
love and support are daily gifts for
which [ am always thankful.

I'm also thankful to work with the
many wonderful people who make
up the staff at R&R — from those at
the top who make this platform avail-
able to me to those who support my
efforts behind the scenes each week
and make these pages eminently more
readable for you. Thanks to all of my
co-workers for your support and pro-
fessionalism.

Finally, a special thanks to all who
agreed to share their thoughts with us
on these pages this week. To each of
you, and to all who are reading their
words, my very best wishes to you
and your family for a very happy
Thanksgiving.

Steve Moore

KMOX/St. Louis

I was born and raised in St. Louis

THE | |
el

and grew up listening to legends like
Jack Buck, Bob Hardy, Bob Costas,
Anne Keefe and Jim White on KMOX.
At a very young age [ knew that [
wanted to work at the station. [ really
wanted to be the play-by-play voice
of the Cardinals. My career path
didn't lead to an on-air position, but
it did provide me the opportunity to
work at the station I grew up admir-
ing.

As PD of KMOX, I remain thank-
ful that I have the opportunity to
work alongside some of the finest
broadcasters in this industry. They
are true professionals who contribute
to KMOX is being regarded as one of
the premier radio stations in the
country.

Every day I learn something new,
and I'm thankful to my colleagues
who are eager to share their experi-
ence. I'm thankful that the manage-
ment team at KMOX is willing to be
creative and to try new ideas to meet
new challenges.

I'm thankful for the 2004 St. Louis
Cardinals. They were great radio. I'm
thankful for all the people who con-
tinue to use KMOX as their source for

r)r)
JA]1

information and entertainment. I'm
thankfud that, in some small way, my
name is associated with all the talent-
ed broadcasters who helped make
KMOX such a great radio station over
the past 80 years.

Most important, I'm thankful for
my family and friends and for my
wife, Lisa, and my two sons, Ryan and
lan. They are my foundation.

Neal Boortz

WSB/Atlanta, Jones Radio
Networks

First and foremost, I am thankful
for my family — my wife, Donna; my
daughter, Laura; and her husband,
Ronnie. These three people never let
me get too involved in the media cir-
cus, and they are always standing by
with needles sharp enough and long
enough to deflate any semblance of an
expanded ego.

Second, [ am thankful for my listen-
ers. How they put up with me, I'll

“Pm thankful for the
2004 St. Louis
Cardinals. They were
great radio.”

Steve Moore

11 7 fovow
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and one for markets 26-plus.

Awards.

2005 R&R News/Talk Industry
Achievement Awards Update

The nomination process for the 2005 R&R News/Talk In-
dustry Achievement Awards begins next week. Look for
the official nomination form in the Dec. 3 issue of R&R.
Use it to nominate those whom you think deserve recog-
nition for their efforts and contributions to the format.

Along with nominations in the six categories that have been a part
of R&R’s N/T Industry Achievement Awards in past years, this year
we’'ll be soliciting your picks in two new categories: Industry Executive
of the Year and News Radio Executive of the Year. We'll also award
two Station of the Year trophies, one for News/Talkers in markets 1-25

Be sure to look for full detaits and the official nomination form in the
News/Talk/Sports pages of next week's issue of R&R. Don't miss your
opportunity to make your voice heard as we once again salute and
honor deserving individuals and stations from News/Talk radio all
across America with the 2005 R&R News/Talk Industry Achievement

never know, but put up they do. God
bless every one of them, and if [ were
Santa, their stockings would be full.

Finally, I'm thankful that we have
a president who, despite his short-
comings, is steadfast in his resolve to
protect this country from the threat of
Islamic terrorism and who feels no
need to seek the permission of the
world community to do so.

Tisa LaSorte

KTAR/Phoenix

I am thankful for getting to go to
work every day in an exciting indus-
try and to be surrounded by highly
passionate individuals who reach out
to an engaged community. [ am
thankful for not ever really knowing
what the day will bring.

Mark Masters

Talk Radio Network

First, [ am grateful for the health
and happiness of my wife, Patricia,
and our three kids, Christopher, Mar-
cus and Kate. They are an inspiration
to me and always keep me grounded
and close to my heart. I am grateful
for great parents and siblings and
their health as well.

[ am also grateful for the brilliant
talent and the crew I have been
blessed to work with — Laura Ingra-
ham, Michael Savage, Jerry Doyle,
Tammy Bruce and Rusty Humpbhries,
just to name a few. They really love
what they do, and it shows. Their pro-
ducing teams are among the best in
the business and are really great peo-
ple. Our affiliate partners and adver-
tisers make my life and those of ev-
eryone at TRN fun and successful, so
[ am very grateful for them as well.

As [ have said many times in the
past, sometimes the only difference
between an entrepreneur and a pile of
manure is cash flow. So, once again, [
am also grateful for not being in the
manure column. Most of all, [ am
grateful to God for all Thave been giv-
en and for the ability to actually be
able to appreciate it all.

David Bernstein

WPRO/Providence

So many things humble me — love
at home, three wonderful boys and
their happily married parents. Then I
go to work and find the same kind of
family people that I like tc be around:

Continued on Page 16
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‘What I’'m Thankful For’

Continued from Page 15
dedicated, warm, intense, focused and
thorough. A team. I see it at all levels,
including in management at my peer
level, at the GM level and at the Cita-
del corporate management level.
We're all playing on an even field, and
we're a team. God bless my wife, Deb-
bie, for affording me the time needed
to be in that great environment.

Greg Foster
WGY/Albany, NY

My answer is short and sweet: I'm
thankful for an outstanding staff that
creates great radio day after day.

Tom Tradup

Salem Radio Network

Personally, I'm profoundly thank-
ful for my wife, Lori; my son, Ethan;
and my daughter, Ellie Kate, each of
whom give me love, support, hugs
and daily ego boosts that are in no
way dependent upon Arbitron, meet-
ing a corporate budget or how many
affiliates we've added this month.

Professionally, I continue to be
blessed by countless challenges as Sa-
lem expands not only our family of
owned stations, but also as we grow
and refine our nationally syndicated
talk shows and network news prod-
ucts. To thatend, a huge plus is work-
ing alongside our new National PD
for News/Talk, Tyler Cox.

Finally, in this political year I'm
deeply grateful that our nation re-
elected George W. Bush as our Presi-
dent and Commander-in-Chief and
also for the statesmanship of Sen. John
Kerry, who conceded so quickly and
eloquently, sparing the country a pro-
tracted legal battle and letting us
move on to the serious business fac-
ing America — all of which will make
for great Talk radio topics in 2005.

Amir Forester

Premiere Radio Networks

This year I'm particularly thankful
for Keven Bellows, my mentor, confi-

\NE WS/TALK/SPORTS

dante and friend, who possesses in-
credible insight and wisdom. For Tom
Drennon, who stayed with me in a
Seattle emergency room last April and
comforted not only me, but also my
family in Los Angeles (Keven was
there too).

I 'am thankful for Rachel Nelson,
who is the best PR Coordinator I've
ever worked with and an all-around
great woman to know. And for Kraig
Kitchin, who believes in me and gives
me ample opportunity to excel and
push myself to new limits. The peo-
ple I get to work with every day make
this business great, so I'm truly thank-
ful to be in radio.

On a personal note, I'm most thank-
ful for my husband, Kevin, who
brings me clarity and always encour-
ages me to pursue my dreams.

“I am thankful for my
listeners. How they
put up with me, I’ll
never know, but put
up they do. God bless
every one of them,
and if | were Santa,
their stockings
would be full.”

Neal Boortz

Art Vuolo

‘Radio’s Best Friend’

['m thankful that conservative Talk
radio is getting a bit of balance from
progressive talkers like Ed Schultz,
who reminds me of Rush back when
he was actually fun to listen to, before
Clinton was elected. I would be even

more thankful if a few nonangry, en-
tertaining variety talk shows — like
WOR/New York’s legendary Joey
Reynolds — could find airtime on
more stations.

Valerie Geller

Geller Media
International

I'm thankful [ have a job that I love
getting up in the morning to do every
day and that all the stations I'm work-
ing with are top five in their respec-
tive markets. I am thankful to work
with PDs and GMs all over the planet
who get it about creating powerful
radio. And because [ work with News
and Talk radio internationally, as well
as here in the U.S,, I am very thankful
and grateful each day to be livingin a
country where we have freedom of
speech.

Iam thankful to be looking forward
to a new year ahead and a new Creat-
ing Powerful Radio book coming out.
And I am deeply thankful in this life
for all the usual stuff that we never
take time to hold dear: friends, fami-
ly, good health, meaningful conversa-
tions, the opportunity to meet and
connect with fascinating people, per-
fect cups of coffee and unexpected
laughter.

Don Anthony

TalentMasters

I'm thankful the election is over.
The whole process was driving me
nuts. I've never seen, heard or felt
such divisiveness as a country. Hope-
fully, now that it’s over, we can all take
a deep breath and remember where
we live. That is something for which
to be most thankful.

Skip Joeckle
TalkShowsUSA

I'm thankful that I can continue to
work in the business that ['ve wanted
to work in since I was in high school.
Nothing gives me more pleasure than
to talk with radio people on a daily
basis. Over the past 35 years I've seen

“l am deeply thankful in this life for all the
usual stuff that we never take time to hold
dear: friends, family, good health, meaningful
conversations, the opportunity to meet and
connect with fascinating people, perfect cups
of coffee and unexpected laughter.”

Valerie Geller

more changes in this industry than I
canrecall, yetIstill enjoy trying to fig-
ure out where it’s going.

I'm thankful for all the acquaintan-
cesI've met and the friends I've made
in this business. I've been very fortu-
nate to work for some of the best: Dick
Chapin, Gary Fries, Elmo Donze, Ter-
ry Robinson, Bill Moyes, Shelby Har-
bison, Neil Sargent, Ken Gaines, Rob
Adair, Russ Whitnah, Rick Buckley,
Joe Bilotta, Bob Bruno, Rich Wood,
Larry Roberts and Pat McCrummen.
These are people who have all had a
positive influence on my career.
could list more, but space doesn’t per-
mit me to continue. You know who
you are. I'm also thankful for the cli-
ents who helped me start and contin-
ue my own business.

Thanks to my parents, who backed
me every step of the way when [ told
them I wanted to get into radio.
Thanks to my wife and son, who sac-
rificed and made the many moves
over all these years that allowed me
to be in broadcasting and to do what
[ love. For many reasons, people don’t
always get to work at a job that they
want or don’thave the opportunity to
look forward to going to work every
day. I do, and for that I'm thankful.

Doug Stephan

Doug Stephan
Productions

Professionally, I am pleased that we

are adding, on average, three or four
new stations a week to carry our pro-
grams. That's because I have finally
come to the point of having a great staff,
whichis hard to comeby in this day and
age, when the big guys are trying to to-
tally annihilate the little producers.

Ona more personal note—and I say
this whenever anyone asks — I am
happy to admit to having a wonderful
life, two great children and the oppor-
tunity to help lots of people in lots of
different ways. Thank God we still
have the ability to be ourselves. The
best part of that is learning how not to
take oneself too seriously.

George Hiltzik
N.S. Bienstock

1 am grateful for my clients who,
while celebrating George W.'s victo-
ry, demonstrated compassion and un-
derstanding by sending flowers and
condolences to my wife to speed her
recovery from post-traumatic election
syndrome.

TALK BACKTO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 858-486-7559
or e-mail: apeterson@
radioandrecords.com

It's fime fo call Coleman.

You've tried the latest gadget.

You've been inundated with mounds of research data.

You've gone the cheap, no-frills route.

And you're not getting what you need.

It’s time [or deeper insights.

Its time to make better decisions.

It’s time to bring in the industry’s leading team.

It's fime to call Coleman.
919-571-0000
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NEWS

Reach
Continued from Page 1

Alfred Liggins said, “From a stra-
tegic perspective, this is probably
one of the most significant acquisi-
tions in Radio One’s 25-year his-
tory. Through this transaction we
have catapulted Radio One into an
integrated media company target-
ing the Urban marketplace.”

Under the deal, Radio One will
consolidate Reach’s financial re-
sults into its quarterly financial re-
porting. Radio One will use its class
D common stock to pay about half
of the purchase price.

‘Urban Version Of
Univision’

In the wake of the deal’s an-
nouncement, Wachovia Securities
analyst Jim Boyle said the deal
moves Radio One one step closer to
becoming “the urban version of
Univision,” pointing out that the
company has already diversified
through ventures into network ra-
dio and cable. “Radic One has
seemingly pulled off a solid,
accretive transaction that has posi-
tive offensive and defensive aspects
to it, as well as a very good poten-
tial diversified investment in pro-
prietary, popular content,” Boyle
said. In fact, in a report issued Tues-
day, Boyle ranked the acquisition of
The Tom Joyner Morning Show as a
coup for Radio One.

“Tom Joyner is bigger than
Howard Stern,” Boyle proclaimed,
noting that Joyner attracts 8 million
listeners daily compared to Stern'’s
7 million. He also pointed out that
in addition to bringing Joyner to

Radio One stations that currently
compete with him, the move pre-
vents Joyner from following in
Stern’s footsteps by jumping to sat-
ellite radio.

“It makes sense for Radio One to
lock up popular programming,”
Boyle said. “This transaction really
comes down to Radio One buying
a direct competitor. The new con-
tract for The Tom Joyner Morning
Show is 10 years in length. Radio
One has Tom Joyner while satellite
radio doesn’t, for now and for the
foreseeable future.”

— Joe Howard

Bonneville
Continued from Page 3

“At the same time, we're very
pleased that in John Kijowski we
have a tested and capable manager
ready to step up to take total charge
of our St. Louis stations. John has
done a wonderful job in the four
years he’s been managing stations
for Bonneville, and we know he’ll
continue to lead the market with
the same integrity and intelligence
that has marked his work there to
date.”

Meanwhile, Bonneville /Wash-
ington, DC VP/GM Joel Oxley has
been promoted to Sr. VP/Market
Manager for the cluster, which com-
prises Classical WGMS; all-News
WTOP-AM & FM; Hot AC WWVZ
& WWZZ: and Federal News Ra-
dio, an online operation that will
expand its reach to terrestrial radio
early next year on recently pur-
chased WPLC/Silver Spring, MD.
Oxley will report to Bonneville
Exec. VP/COO Bob Johnson.

Letter
Continued from Page 3

It's ironic that the very people
and companies who will be hurt
the most by a highly successful
satellite radio presence are doing
nothing to stop it. The major- and
large-market ownership will feel
the financial pinch quickly, as they
depend on national advertisers for
their revenue streams. Make no
mistake, satellite will be taking na-
tional dollars away from those
markets.

The major syndicators that
are owned by the large groups
also allow Sirius and XM advertis-
ing on our airwaves. Why let them
take our audience so easily?
Again, the short-term dollar isn’t
worth the long-term ramifications.

The major groups must get
together to ensure radio remains
competitive in the face of satellite.
They are the perceived leaders of
our industry. Small-market broad-
casters will see some erosion in
listenership, but the bulk of adver-
tising revenue is local and direct.
The local Bob’s Hardware Store
won’t be going to satellite, so
small-market revenue is less at
risk. Likewise, ratings in small-
market radio aren’t as important

the right to edit letters.

The views expressed in a letter to the editor are those of the writer
only. The writer is solely responsible for the content. R&R reserves

as in the larger markets, where sat-
ellite can make an impact.

What can we do? Take the of-
fensive, and protect our turf! Many
people laugh when we say “live and
local,” but what greater weakness
does satellite radio have than that?
They cannot do what we do. The
term “local” should now be a badge
of honor with terrestrial radio.

Look for the next talent stars of
tomorrow. There are many people
who would salivate to take over for
Howard Stem. Radio made Howard
Stern; radio can make more
Howard Sterns. Throw the biggest
talent search in history, and make it
sizzle. Find people who will electrify
our airwaves and have a passion for
our business. Pull all ads for XM
and Sirius from the radio airwaves.
Don’t make it easy for them to take
our listeners and business. Take the
next year to reinvent ourselves and
think out of the box.

Radio has constantly changed
with the times and reinvented itself.
Radio has continued to remain vi-
able in the face of all competition.
Satellite isn’t the end of radio, it's a
wakeup call for radio to get creative
with our product and philosophy. it's
not the time for our major groups to
put their heads in the sand and sur-
render.

www americanradiohistorv com

Chernoff

Continued from Page 1

“It has been and continues to be
an amazing ride at WFAN,”
Chernoff told R&R. “As OM I'll still
be very involved in the day-to-day
workings of the station, but having
a full-time PD will allow me to
spend some additional time on the
road with our other Sports stations
and will also allow me more time
to work with Lee on strategic
projects for the station that will al-
low us to grow ratings and revenue
in both traditional and nontradi-
tional ways.”

Chernoff joined WFAN as PD in
1993. He began his career in music
radio at WNNJ /Newton, NJ in 1975
and went on to program WDHA/
Dover, NJ before moving to then-
AOR WNEW /New York — first as
MD, then as PD. After a short stint
as PD of Infinity FM Talker W]FK/
Washington, Chernoff returned to
New York in 1989 as PD of WXRK
before moving to WFAN. He was
named VP/Sports for Infinity
Broadcasting in 2001.

Massey

Continued from Page 3
artists to realize extremely high lev-
els of both creative and commercial
success,” commented lenner. “With
the introduction of such artists as
Anastacia, Good Charlotte and
Phantom Planet, David has built
Daylight into an important A&R
center, and with upcoming projects
such as debut releases from Nicho-
las Jonas and Cheyenne Kimball, as
well as the upcoming U.S. debut of
Australian superstar Delta
Goodrem, the label is continuing to
gain momentum.

“David will also be a key re-
source for our labels as he works
closely with Columbia Records
Group President Will Botwin and
Epic Records President Steve
Barnett to further expand the scope
of our A&R activities and develop
new strategies for A&R and artist
development for the benefit of the
entire Sony Music Label Group.”

Sommers

Continued from Page 3
fine-tuning WPEN. In the last
couple of months he has worked
with the staff and he’s done a great
job. He has made some improve-
ments fundamentally — position-
ers, sounders into the news and
other changes.”

With Sommers’ assistance WPEN
adjusted its musical balance of
1950s and 1960s hits to better attract
the 55-year-old listener. “The sta-
tion is sounding more and more
like a station of that era,” Sommers
said. “[Infinity’s crosstown Oldies]
WOGL is the contemporary station
that happens to play Oldies. We
have expanded a little bit into the
mid-1960s, and our era is now 1955-
68. Our music is two-thirds from
the 1960s and one-third from the
1950s. We kicked off the music for-
mat with the opposite percent-
ages.”
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‘1 Got A Basket Brawl Jones...”

Lut Friday's Pacers/Pistons brouhaha has now been offi-
cially replayed 7,432 times. Naturally, local radio wasted little
time jumping all over that stifl-rofling bandwagon. Here's Clear
Channel/Indianapolis Director/FM Programming Scott
Jameson to tell us more. “Our WNDE-AM afternoon host,
John Michael, was on both MSNBC and ESPN talking about
the aftermath of the ‘Malice at the Palace.” WFBQ was the
only station that went live Saturday morning with our ‘Wall-
to-Wall Brawl,” with lots of calls from listeners and call-ins from
Pistons flagship WDFN/Detroit and all three local TV stations,”
he says. “While we were on the air with all that action, the
station that normally carries the Pacers games was doing a
lawn and garden show! We seized the moment of arguably
the hottest topic in Indianapolis sports talk since the Patriots
cheated and beat the Colts in the AFC Championship game!”
[Ed. note: It's over, Scott. Let it go. We beat your ass fair and
square. ]

Across the street at WZPL, The Smiley Morning Show linked
up live with Mojo in the Morning at WKQ}/Detroit to allow
fans on both sides of the court to have some “radio cathar-
sis.” WZPL PD Scott Sands says, “Callers were definitely
passionate in supporting their home
teams and players!”

On Tuesday, suspended Pacer Ron
Artest’s appearance on NBC's Today
show was simulcast on WNOU/In-
dianapolis. While he protested his
season-long suspension for fighting in

'_ the stands with several Pistons fans,
Artest was wearing a baseball hat and

Plenty of timé to plug is CD.

T-shirt emblazoned with the logo of
his label, TruWarier Records, in a not-
so-subtle attempt to make us painfully aware of the forthcom-
ing Allure CD on his label.

Scientists Experiment With Reverse Mullet

Bay Area residents are still in the 27th stage of grieving over
the recent demise of Rocker KSJO/San
Jose and its flip to Spanish. “The Bay
Area’s PBR-drinking, Camaro-driving Mul-
let Mavericks were left without a station
to get all their metal love,” says Sean
Demery, PD of Infinity’s KITS (Live 105)/
San Francisco. “That's why we're com-
memorating this historic event in Bay
¥ '

Knowyourau.dience. Mullet Memorial Metal Mayhem Mega-

Hour!" he shrieks.

When pressed as to the show's creative origins, he offers
this informative reply: “The same way all this shit happens
around here. We just do shit. Who cares if it moves the needie
or not? Who cares if it's PC? Who cares if it mentions other
stations? Who cares?! We're not trying to do the right thing
— we care more about doing the fun thing.”

Formats You'll Flip Or Adjust Yourself Over

* Radio Campesina's KBDS/Bakersfield flips from Regional
Mexican to English-language CHR/Rhythmic as “Play 103.9”
under PD Paco Jacobo. A man known simply as Chuy will
do afternoons, while market vets Mingo & Dirty Sanchez
will anchor the morning Madhouse. Jacobo still needs midday
and night stars. Send your stuff to paco@campesina.com.

* Emmis Srooth Jazz WQCD/New York is now playing
a mix of 709 smooth jazz and 30% chill tunes as “CD101.9

Area broadcasting history with the KSjO |

— New York Chill.” The station is running jockless until Nov. 29.
* After selling off its 92.7 stick to Univision, TMO Alternative
WLIR/Nassau-Suffolk retired to the Hamptons, took over
107.1 and became “The Box.” But, like Michael Jordan, it's mak-
ing yet another comeback — WLIR announces its return to its

roots as “The World-Famous WLIR,” bringing classic new wave
and '90s alternative back to the mix. Bill Powers has been in-
stalled in mornings, Andre takes middays, Astra moves into af-
ternoons, and Chris X will do nights. Following the announce-
ment, a brie-infused soiree was held on the veranda.

Robin Ready To Fly
While Howard Stern was busy hogging all the headlines,
& I

&

U{!_-{g what with his Sirius gig and recent
; Letterman appearance, his longtime
sidekick, Robin Quivers, went out

and quietly landed her own daytime
TV talk show. The New York Daily
News reports that Quivers has inked

a deal with Sony to develop a one-
hour show that could debut as early

L jsed as w
00kS as surprised as we as fall of 2005.

are at the news.

The Programming Dept.
* WDKF/Dayton PD Matt Johnson is named PD of a sta-

CHR/Pop WXKB (B!03.9)/Ft. Myers. Johnson replaces Chris
Cue, who had been with the station since it signed on nearly
I'5 years ago. But fear not — Cue is relocating to Connecti-
cut, where his wife just received a ridiculously lucrative job
offer.

* After five years as PD of Alternative KCXX/Riverside,
Kelli Cluque has resigned, effective Dec. 3. “This is a per-
sonal decision. | had a great run at the station, and I'm look-
ing forward to new opportunities,” she says. Interested can-
didates should e-mail GM Bill McNulty at
| bmenulty@x1039.com. Cluque can be reached at 909-862-
8922 or kclugque@hotmail.com.

* After 10 years as PD/afternoon host, Mike “Mud” Alan
exits Meridian Classic Rocker WARO (Arrow 94.5)/Ft. Myers.

* Always thinking of others first, WVKS/Toledo Asst. PD/
MD/afternoon jock Mark Andrews unselfishly rips off his MD
stripes and hands them to night jock Kramer. WVKS OM Bill

Michaels then choreographed a group hug, using himself as
pivot man.

KOST/Los Angeles morning team Mark Wallengren and
Kim Amidon first teamed
= up on Feb. 3, 1986. Now
§ comes word that the duo
| will almost certainly reach
# that magical 20th-anniver-
sary mark: The upper-

| demo-friendly duo just put

B i
Mark & Kim with adopted love child

Sharpie to er and signed
Josh Groban. B e S

a new, multiyear contract

renewal, taking producer Rodrigo_Hernandez along for the

ride.

" Quick Hits
* Journal Hot AC KZPT (The Point)/Tucson afternoon tal-
ent Greg Curtis is leaving after seven years — his wife also
got a job offer too sweet to pass up. “She’s a structural engi-

www.americanradiohistorv.com

tion that hasn't had a PD opening since, well, ever: Beasley ‘

o meLine

Y& 1247 460

*» Zeke Chaidez named VP/GM of KPLS-AM/Anaheim-Los
Angeles. :

* Royce Blake promoted to Station Manager for Mercury
Broadcasting's KOSY, KRAR & KCPX/Salt Lake City.

* Picazzo Stevens promoted to PD of KWRP (now KWIE)/
Riverside.

ST Ve4rs AU

* CD Radio renames itself Sirius Satellite
Radio. f
* Jhani Kaye appointed Director/AC Pro- |
gramming/Los Angeles for AMFM. )
* Jim de Castro becomes Chairman/CEO #
at AMFM,. ¢

Vg vears dG)

* Polly Anthony promoted to President
of Sony 550 Music.

* Don Benson named Corporate VP/Op-
erations & Programming for Jeffer- ;i
son-Pilot.

* Russ Thyret and David Altschul ele-
vated to Vice Chairmen at Warner Bros.
Records.

Yoy veams a0

* Vinny Brown named PD of WRKS/New York.

* Michael Plen promoted to VP/Promotion at Virgin
Records.

* Frank Turner named Sr. VP/Pop Promotion at Motown
Records.

W) VEARS AGO

» Sonny Taylor named PD of WJPC/Chicago.

* Matt Mills promoted to Exec. VP of Adams Communica-
tions.

* Richard Page named VP/CQOOQ of Surrey Broadcasting.

W) YEARS AGO

* Rob Sisco named PD of WPEZ/Pitts-
burgh..

* Martin Rubenstein named President of i
Mutual Radio Network.

¢ Harold Childs named Sr. VP/Sales &
Promotion at A&M Records.

B rears aco |

* Ron Alexenburg promoted to VP/GM of Epic Records.
* Pat O’'Day resigns from KJR/Seattle to form a concert

Polly Anthony

Harold
Childs

and film production company.

v

neer, and she just got an incredible offer to move to Boston,”
says Point OM Greg Dunkin, who seeks a replacement.

* Millennium AC WFPG (Lite Rock 96.9)/Atlantic City, N
announces the arrival of morning talent Eddie Davis, who
used to do mornings at clustermate WIXM before it recently
flipped from Hot AC to a simulcast of News/Talk sister
WKXW (New Jersey 101.5)/Trenton, NJ. Davis replaces John
Reed, who exits.

* Former WTMX/Chicago afternoon talent Dave Fogel
has permanently scored afterncons at Infinity CHR/Pop
KMXV/Kansas City. He replaces Mathew Blades, now back
at WWZZ (Z104)/Washington.

* KRXQ (98 Rock)/Sacramento vet Pat Martin moves
from afternoons back to middays, a shift he once held down
for 15 years. He replaces Leigh Taylor, who exits. Former
KUFO/Portland, OR afternoon talent Craig The Dog-Faced
Boy slides into afternoons.


www.americanradiohistory.com

* Darrin Marshall is the new Creative Services Director
at Clear Channel CHR/Pop WIHT (Hot 99.5)/Washington. He
segues from nearby Baltimore, where he was last seen at
WWMX,

* Across the street, market mainstay Weasel signs on for
nights on Infinity Classic Rocker WARW,

* Former KBTB/San Francisco night jock U.B. lands at
KKDA/Dallas in a capacity to be determined.

Label Love

* Shortly after we learned that Curb VP/Promotion Bob
Catania and his longtime girlfriend, Karen Silver, had finally
set a wedding date of Dec. |8, the proverbial roof caved in,
as Catania’s position was eliminated. He's available now via
e-mail at bcat39@aol.com. Also out is Curb’s Southwest Re-
gional rep Tony Davis. Find him at 817-296-2649, 817-251-
62 |4 or hogtdavis@aol.com.

+ Jim Van Hook is named CEQ/Chairman of Word Label

FILMS

BOX OFFICE TOTALS

November 19-21

Title Distributor $ Weekend $ To Date

1 National Treasure (Buena Vista)” $35.14 $35.14
2 The SpongeBob... (Paramount)* $32.01 $32.01
3 The Incredibles (Buena Vista) $26.52 $177.55
4 The Polar Express (WB) $15.66 $51.46
5 Bridget Jones: The Edge... (Universal) $10.04 $21.51
6 After The Sunset (New Line) $5.07 $19.09
7 Ray (Universal) $4.56  $59.19
8 The Grudge (Sony) $3.81 $104.42
9 Seed Of Chucky (Focus) $3.24 $13.45
10 Saw (Lions Gate) $2.88 $50.35

*First week in release. All figures in millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: This week’s openers include
Christmas With the Kranks, starring Jamie Lee Curtis. The
film's Hollywood soundtrack was produced by Steve Van
Zandt and includes The Ramones’ “Merry Christmas (]
Don’t Wanna Fight Tenight),” as well as covers of holiday
tunes by The Charms (“Frosty the Snowman”), Tina Sug-
andh (“White Christmas”), Davie Allan (“Feliz Navidad”)
and The Butties (“Joy to the World"). Brian Setzer Or-
chestra’s take on “The Nutcracker Suite,” The Raveo-
nettes’ “The Christmas Song,” Chesterfield Kings’ “Hey
Santa Claus,” Brenda Lee’s “Jingle Bell Rock,” Elvis Pres-
ley’s “Blue Christmas” and more complete the ST.

— Julie Gidlow
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Group in Nashville. He will continue as Dean of the Mike Curb
| College of Entertainment/Music Business at Belmont Univer-
| sity.

* Sony Music Sr. VP/Urban Promotion Rodney Shealey
‘ exits after six years. Inside sources speculate that VP “Not

That” James Brown may move into the seat.

* We extend our sincere condolences to Island Def Jam

VP/A&R Joey Arbagey and his family on the death of his fa-
‘ ther, Alan Abraham Arbagey, on Nov. |3. He was 67.

| Infinity has donated a bunch of vintage Scott Muni inter-
views to the Museum of Television & Radio. The legendary
Muni, best known for his 3 1-year tenure at WNEW-FM/New

| York, died Sept. 28 at 74. The donation consists of interviews

| with The Beatles, The Rolling Stones, The Grateful Dead,
Elton John, Rod Stewart, Sting, Stevie Ray Vaughan, Joe Walsh,
The Who, Paul Simon and more.

Talk Topics

* A week after he caused a firestorm of controversy by
referring to Secretary of State nominee
Condoleezza Rice as “Aunt Jemima,”
WTDY-AM/Madison PD/morning per-
sonality John “Sly” Sylvester has
written a letter of apology to local
newspapers. “I'm concerned that |
have offended many African Americans
by using a crass term to describe an in-

competent, dishonest political appoin-
tee of the Bush administration. 1 apolo-

! Muni: One of The Good

Guys gize,” wrote Sylvester, who says he will

not apologize for criticizing Rice, add-
| ing “she has allowed herself to be used as a black trophy by
an administration.”
‘ * Best wishes for a speedy recovery to WBZ-AM/Boston
late-night host Paul Sullivan, who was scheduled to undergo
| surgery this week at Massachusetts General Hospital to re-
‘ move a brain tumor. Sullivan, 47, is also a columnist for the
| Lowell Sun.
* WOR/New York has created a new weekend team us-
]‘ ing longtime midday personality Joan Hamburg and her
| daughter, Liz. The pair now co-host the cleverly named Week-
' end from 10am-noon Saturdays.
\ * New York Yankees announcer and former ESPN
SportsCenter anchor Charley Steiner will join Vin Scully and

ST Shot O’ The Week

sk | B &
On Nov. 20, about 100 former KLOL/Houston staffers

got together at a local barbecue joint to drink heavily,
cry, hug and share memories of their station, which re-
cently flipped to Spanish. One bittersweet highlight of the
KLOL “wake” was the station’s longtime mascot, “Run-
away Radio,” lying in state in a casket. His “obituary” in-
cluded these post-mortem details: “KLOL Runaway Ra-
dio, 34, of Houston, passed away at |9am on Friday, Nov.
12 of unnatural causes. Mr. Radio is survived by hundreds
of KLOL family members as well as millions of loyal lis-
teners. His dying words were, ‘I'm free ... and I'm wait-

ing on you to follow me.”

Rick Monday in the Los Angeles Dodgers’ broadcast booth
next season. Steiner will replace veteran Ross Porter, who was
terminated after the 2004 season.

* Chip Ramsey, most recently PD of NextMedia’s subur-
ban Chicago cluster, has been tapped to become the new PD
at Entercom’s WEMP/Milwaukee when it flips from Religion
to Sports sometime in December.

TELEVISION

TOP TEN SHOWS Nov. 15-21
Total Audience Adults 18-49
(105.5 million households)
1 CSI 1 CS!
2 Desperate Housewives 2 Desperate Housewives
3 CSI: Miami 3 E'Q'M- ,
4 Survivor: Vanuaty | pluLiullls
5 Without A Trace 5 The Apprentice 2
6 ER 6 Survivor: Vanualu
. 7 Extreme Makeover:
7 Exreme Makeover: Home Edition
Home Edition 8 NFL Monday Night Football
8 Everybody Loves Raymond (Eagles vs. Cowboys)
9 Lost 9 Lost

10 Two And A Half Men | (tie) Without A Trace
Source: Nielsen Media Research

anta Bab

By Joan Javits, Tory Springer ¢ DAL Springen

Recorded by:
Eartha KX
Kylie Minogue

Macy Gray
Madosmma

With thanks to all the Program Directors and Disk Jockeys who through the years have made §anta Baby

one of the world’s best [obed Christmas songs.

www.americanradiohistorv.com

Rev. Rum and the Chnistmar AU Stars
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0 S el 3 M TS TOP50 ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART November 26, 2004

w ™w ARTIST ALBUM

1 1 EMINEM Encore

24 2 DESTINY'S CHILD Destiny Fulfilled

36 3 LIL’ JON & THE EASTSIDE BOYZ Crunk Juice

- 4 CLAY AIKEN Merry Christmas With Love
2 5 SHANIA TWAIN Greatest Hits

- 6 SNOOP DOGG R&G (Rhythm & Gangsta)
3 7 TOBY KEITH Greatest Hits 2

5 8 NOW VOL. 17 Various

8 9 USHER Confessions

- 10 CHINGY Power Ballin’

10 1 GEORGE STRAIT 50 #1's

4 12 BRITNEY SPEARS Greatest Hits:My Prerogative
9 13 NELLY Suit

12 14 ROD STEWART Stardust...The Great American...
- 15 PEARL JAM Rearviewmirror'91-03

15 16 RAY CHARLES Genius Loves Company
16 17 RAY! Soundtrack

14 18 GRETCHEN WILSON Here For The Party

7 19 JA RULE R.U.LE.

20 20 GREEN DAY American Idiot

6 21 FABOLOUS Real Talk

17 22 ANDREA BOCELLI Andrea

19 23 TIM MCGRAW Live Like You Were Dying
4 2 MAROON 5 Songs About Jane

18 25 SIMPLE PLAN Stilt Not Getting...

26 26 HILARY DUFF Hilary Duff

21 27 RASCAL FLATTS Feels Like Today

23 28 BIG & RICH Horse Of A Different Color
21 29 TRICK DADDY Thug Matrimony

- 30 NEIL YOUNG Greatest Hits

31 3 CIARA Goodies

- 32 WWE-THEME ADDICT.... Various

22 33 A PERFECT CIRCLE Emotive

- 3 BEATLES The Capitol Albums Vol.1
1 35 NEW EDITION One Love

29 36 KORN Greatest Hits Vol.1

37 37 NELLY Sweat

- 38 CHRIS BOTTI When I Fall In Love

13 39 ELTON JOHN Peachtree Road

- 40 RAMMSTEIN Reise, Reise

- a TRANS-SIBERIAN ORCHESTRA The Lost Christmas
35 42 AVRIL LAVIGNE Under My Skin
- 43 POLAR EXPRESS Soundtrack

- 4 J0Jo Jojo

- 45 COLLECTIVE SOUL Youth

- 46 BON JOVI 100 Million Bon Jovi Fans Can't
50 47 ASHLEE SIMPSON Autobiography”
45 48 LOS LONELY BOYS Los Lonely Boys
33 49 CELINE DION Miracle

38 50 KENNY CHESNEY When The Sun Goes Down

LABEL

Shady/Interscope
Columbia

T

RCA/RMG
Mercury

Geffen
DreamWorks
Capitol
Laface/Zomba
Capitol

MCA

Jive/Zomba
Derrty/Fo’ ReelfUniversal
JRMG

Epic

Concord

Atlantic

Epic

Def Jam/iDJMG
Reprise

Atlantic

Universal

Curbh
Dctone/J/RMG
lava

Buena Vista/Hollywood
Lyric Street
Warner Bros.
Atlantic

Reprise
Laface/Zomba
Columbia

Virgin

Capitol

Bad Boy/Universal
Epic

Derrty/Fo’ ReelfUniversal
Columbia
Universal
Republic/Universal
lava

Arista/RMG
Warner Bros.
BlackGround/Universal
El Music

Universal

Geffen

Epic

Eoic

BNA

POWERINDEX

927,940
505,002
385,766
265,535
231,126
228,683
215,450
190,329
126,949
123,439
113,131
101,445
95,703
86,372
85,790
83,830
76,710
74,638
70,853
68,979
62,468
61,427
60,194
55,313
52,659
51,027
49,825
49,545
49,260
48,016
45,520
45,298
43,715
42,568
41,566
41,499
40,236
40,050
38,620
38,499
38,426
38,268
36,312
36,048
35,987
35,915
35,388
35,345
34,2713
34,206

CHANGE

+26%
+848

* %%

+

-56%
-50%
-18%
+22%
+15%
-60%
-6%
-3%
+11%
+2%
1%
-58%
+16%
-67%
15%
-8%
+38%
-20%
+3%
+4%
-8%
-16%

+8%

-23%
-55%
9%
+16%

-52%

© HITS Magazine Inc.

uiTALBUMS
Eminem Encores At No. 1

Yo yo yo. Merry rap-mas.

Eminem does his part to spark the Q4 retail
rush as his Shady/ Aftermath /Interscope album
Encore lands on top again in its first full week at
retail.

In one of the
best sales weeks of
the year, Slim
Shady proves for-
midable, selling
928,000 albumns for
a 10-day total of
1.7 million. That
compares pretty
favorably to his

Eminem

last album, The Eminem
Show, which sold 311,000
in three days and 14
million its first full week
out back in June 2002.
But Mathers isn't
the only one to mar-
shal consumer forces.
Columbia’s Destiny’s
Child land at No. 2,
with a robust 505,000
in sales for the full week, a modest 848% rise over
the 53,000 in retail leaks. And TVT’s crunkin’ Lil
Jon & The Eastside Boyz land at No. 3, with
386,000 in sales after leaks of more than 34,000 last
week, giving them an eye-opening gain of 1,014%.
RCA/RMG's Clay Aiken gets his yule on at
No. 4 with 265,000-plus, which beats a lump of coal
in yer stocking any day, while Geffen's Snoop
Dogg (No. 6, 229,000) and Capitol’s Chingy (No.

Destiny’s Child

10, 123,000) round out the week’s top 10 debuts.

Top 10 holdovers include country superstars
Mercury Nashville’s Shania Twain (No. 5) and
DreamWorks Nashville’s Toby Keith (No. 7),
Capitol’s Now Vol. 17 (No. 8) and LaFace/Zomba'’s
Usher (No. 9).

There were a total of 12 albums selling more
than 100,000 this week, including MCA Nash-
ville’s George, Strait (No. 11) and Jive/Zomba's
Britney Spears (No. 12). ’

Other chart newcomers include greatest-hits col-
lections from Epic’s Pearl Jam (No. 15) and Re-
prise’s Neil Young (No. 30); Columbia’s WWE al-
bum (No. 32), Capitol's Beatles box set (No. 34, with
425,000 sold of a four-CD set), Columbia jazz hom
phenom Chris Botti (No. 38, thanks to an Oprah
appearance), Republic/Universal metal gods
Rammstein (No. 40), Lava/Atlantic’s Christmas
perennials Trans-Siberian Orchestra (No. 41), WB's
Polar Express soundtrack (No. 43), El Music’s Col-

lective Soul
(No. 45) and
Universal’s
Bon Jovi best-of
with new tracks
(No. 46).
Octone/J/
RMG’s Maroon
5 show a nice
34-24, +38% rise,
while Geffen's
Ashlee Simpson gains 28%.

Next week: It's all about whether U2's Bomb
can blow up the million mark, with releases also
due from Interscope’s Gwen Stefani, J's Fanta-
sia and Ruben Studdard, Columbia’s Jessica
Simpson Christmas album, Geffen’s Nirvana
box set and greatest-hits album from Wind-up’s

Creed and Evanescence.

www.americanradiohistorv.com
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U2’s Bomb Explodes

U2’s How to Dismantle an Atomic Bomb exploded into stores this
week, and to light the fuse on its Tuesday release, the band did a
couple of impromptu performances in the Big Apple on Monday.
They cruised through the busy streets of the city while perform-
ing on the back of a flatbed truck (causing quite a traffic jam) as a
film crew captured the action for an upcoming music video. The
band ended their little joyride at Brook-
lyn’s Empire-Fulton Ferry State Park,
where an estimated 3,000 people had
gathered for an impromptu concert, |
though word of the show had only
started spreading the night before via
fan websites and word of mouth.

The set at the park lasted about 45
minutes and was taped by MTV for a
special to be aired on Dec. 10. Original-
ly, the plan was to film a free concert
at Manhattan’s Washington Square Park, but as word got out it
was apparent that the show would have to be relocated. The fall-
out from Bomb comes in the form of the album’s second single,
“All Because of You,” which is Going for Adds at Alternative and
Triple A outlets next week.

Billie Joe Armstrong (guitar, vocals) and Mike Dimnt (bass) came
together to form Sweet Children in Rodeo, CA when they were
only 14 years cld. With the addition of Tre Cool as their drummer
and a name change, Green Day was born. Next week the boys
are hitting Pop radio with “Boulevard of Broken Dreams,” the lat-
est single from their seventh album, American Idiot. The song is al-
ready climbing the charts at Rock, Active Rock, Alternative and
Triple A and earns Most Added honors and New & Active status
at Hot AC this week.

Green Day will be getting some pretty high-profile exposure in
the coming weeks: The video for “Boulevard” will premiere on TRL
on Nov. 29, and they will be performing on VH1’s Big in ‘04 show
airing Dec. 5 and showcasing their tal-
ents at KROQ/Los Angeles” Almost
Acoustic Christmas on Dec. 12.

When Kix Brooks and Ronnie Dunn,
better known as Brooks & Dunn, say
that it's getting better all the time, you
better believe it. The biggest-selling duo
"8 in country-music history claimed their

" 12th award for Vocal Duo of the Year at
the recent Country Music Association
Awards while doubling as both per-

formers and hosts of this year’s ceremonies. They also won the
American Music Award last week for Favorite Band, Duo or Group
in the Country category.

Their next single, “It's Getting Better All the Time,” officially
goes for adds next week, but it has already debuted at No. 50% on
the Country chart while earning Most Added status this week at
the format. The song is from the duo’s Greatest Hits Il album, and,
if you purchase it at wwiw.brooks-dunn.con, you will be given the
option to donate a copy of the CD to
our troops. If vou do, Brooks & Dunn
will donate an additional CD to the |
troops as well.

Houston native Slim Thug arrives at
Rhythmic and Urban next week with |8
“Like a Boss,” taken from his major-la-
bel solo debut, Already Platinun. The
Neptunes produced the cut, along with
seven others from the album, with Dr.
Dre and Jazze Pha also contributing tracks. If you're wondering
where the CD title comes from, Slim Thug has already sold a siz-
able number of albums independently through his own label in
his home state, so he’s just predicting the future of his album. Ever
the entrepreneur, Slim Thug also owns a couple of record stores
and some real estate in the Houston area and soon hopes to ac-
quire or open both a car dealership and a strip club.

Green Day
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Week Of 11/29/04

CHR/POP

ANGEL it All Started With A Child (Midas/ADA/WMG)
GOO GOO DOLLS Give A Little Bit (Warner Bros.)
GREEN DAY Boulevard Of Broken Dreams (Reprise/

ACTIVE ROCK
CHR/RHYTHMIC

CRADLE OF FILTH Nymphetamine (Roadrunner/I0JMG)

SLIM THUG Like A Bass Boss Hogg/

SLY BOOGY If U Got Crew (/AMG) \ ALTERNATIVE

TANGO f[DAVID BANNER & BONE CRUSHER

WobkieeilsiakelFacar/ U2 All Because Of You finterscope/

URBAN | TRIPLE A

JOHN LEGEND Ordinary People (Columbia/ BARENAKED LADIES f{MICHAEL BUBLE EIf's Lament (Vettwerk/

OUTKAST GhettoMusick (Laface/Zomba) BIG BAD VOODOO DADDY Everything You Want For Christmas
SLIM THUG Like A Boss (Boss Hogg/ | (Big Bad/Vanguard)

SLY BOOGY If U Got Crew (/AMG) BRUCE HORNSBY Circus On The Moon (Columbia)
TANGO f/DAVID BANNER & BONE CRUSHER CHARITY VON 0 Holy Night (Slanted)

Wobble And Shake it (Virgin/ ] .
TOR! ALAMAZE Don't Cha (Universal CHRIS ISAAK Christmas Sampler (Reprise)
U2 All Because Of You finterscope)

i,

URBAN AC CHRISTIAN AC

No Adds
AMBER EPPINETTE Away In A Manger (Embassy Music)

ANGEL It All Started With A Child (Midas/ADA/WMG)

COUNTRY " BARLOWGIRL O Holy Night fFervent/

‘ BIG DADDY WEAVE Christ Is Come fFervent/

BLUE COUNTY Nothin’ But Cowboy Boots (Asylum/Curt) CHARITY VON 0 Holy Night (Slanted)

BROOKS & DUNN It's Getting Better All The Time /Arista/ PAM PIERCE Sing Noel /nega{/an/ ‘
CLINT BLACK Christmas With You (Equity) ' PAUL BALOCHE Offering (Christmas Mix) (Hosanna)

OR. ELMO Christmas All Across The USA (BMG Entertainment)

ERICA DAWSON The First Time | Ever Saw Your Face
{Lofton Creek) ‘ CH RISTIAN CH R
ANGEL It All Started With A Child (Midas/ADA/WMG)
AC BARLOWGIRL 0 Holy Night (Fervent/
" BIG DADOY WEAVE Christ s Come (Ferven/
ANGEL It Al Started With A Child (Midas/ADA/WMG) CHARITYAVON O ol Night S ted)
OR. ELMO Christmas All Across The USA (BMG Entertainmeny) | INHABITED Angels Sing (Fervent/
HOT AC CHRISTIAN ROCK
|
ANGEL It Al Started With A Child (Midas/ADA/WMG) BARLOWGIRL O Holy Night fFervent/
CHRIS ISAAK & STEVIE NICKS Santa Claus Is Coming FORMERLY BLIND Chasing Content (/ndependent/
To Town (Reprise) INHABITED Angels Sing (Fervent)

DR. ELMD Christmas All Across The USA (BMG Entertainment)

SMOOTH JAZZ INSEO

ANGEL It Al Started With A Child (Midas/ACA/WMG)
BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros.) | BIG DADDY WEAVE Christ Is Come (Fervent/

DANNY WRIGHT Carol Of The Bells @tco/Atlantic/ PAM PIERCE Sing Noel (Devation/
DIONNE WARWICK fIDAVE KOZ White Christmas [OM/)
GEORGE WINSTON Joy, Hope And Peace (Windham Hifl)

HOLIDAY AT THE BEACH Every Time Christmas Comes CHRISTIAN RHYTHMIC

Around (Carzino/Amazon)
JETHRO TULL God Rest Ye Merry Gentlemen (Fuel 2000} ‘ ‘
NELSON RANGELL All |'ve Hoped For {Koch} No Adds

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for Adds is
e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
jfagot@radioandrecords.com.
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SAT BISLA

A&R WORLDWIDE

R&R November 26, 2004

sat@anrworldwide.com

Showing UpOn
Our Radar

Emerging worldwide talent

An abundant crop of great new music is blooming
in all corners of the world, though even the most de-
serving sometimes escapes detection. While most com-
mercial radio programmers stateside like to focus their
efforts on familiar artists, a majority of their interna-
tional counterparts are supporting new talent with
great songs. After all, content is king.

Before artists like Eminem, Keane,
Dido, Jet and Coldplay became well-
known, they, too, were unsigned. But
thanks to the proactive efforts of A&R
executives, publishers, booking
agents, film and TV music supervi-
sors, talent scouts and the radio pro-
grammers and air talents who gave
these and other artists their first expo-
sure, things eventually fell into place.

Are you one of those industry pro-
fessionals who like to help build an
artist bandwagon that everyone else
will jump on down the line? A&R
Worldwide has been monitoring the
pulse on developing acts from around
the world and would like to tip off
R&R’s more musically proactive
readers to some of the recently un-
earthed talent set to break wide open
in the coming year.

The Breakmakers

File under: Coldplay, Style Council

Liverpool, England-based quintet
The Breakmakers have been raising
eyebrows on both sides of the Atlan-
tic with their Things We Say We Do EP,
released independently in the U.K.
market. The five-piece have attracted
radio support from BBC Radio 2 D]
Jonathan Ross, BBC Radio Merseyside

The Breakmakrs

and Liverpool-based pirate station
Weed FM, and import copies of their
demos have made their way to U.S.
radio tastemaker Nic Harcourt at
KCRW/Los Angeles and to L.A. Al-
ternative KDLD (Indie 103.1). In ad-
dition, The Breakmakers have cap-
tured recent U.K. press coverage from
the Sunday Times, Music Week and
Record of the Day.

The Breakmakers deliver multifac-
eted lyrics intertwined with unforget-
table melodies and create songs with
global mainstream appeal. In addi-
tion, the group has been honing their

Hensley

live set by touring extensively across
the UK. over the course of the past 18
months. The Breakmakers are current-
ly available for worldwide signing.
For more information, contact manag-
er Tom McDonnell at 011-44-7900-808-
540 or tom@breakmakers.co.uk.

Hensley

File under: U2

Moving from Oklahoma to Califor-
nia was not an easy thing for young
Stephen Hensley to do personally, but
it was one of the best things he could
have done professionally. He met up
with producer Tommy Henriksen (Re-
vis, Brooks Buford, Clear Static)
through his manager and recorded a
seven-song demo EP that is perking
up the ears of A&R and publishing
executives in the U.S. and abroad.

Hensley’s vocal style is reminiscent
of the legendary Bono, and his lyrics
showcase his talents as a prolific song-
writer who has a bright future ahead.
He’s also developed into a confident,
engaging and dynamic performer.
Hensley’s got a number of possible hit
singles, including the song “Beauti-
ful,” which has the potential to be-
come a worldwide hit.

The production on his self-titled EP
is flawless, the lyrics are haunting, and
the musical nuances are timeless.
Hensley’s songs will evoke immedi-

ate reaction — and you'll be hooked!
Contact manager John Zagata at 323-
428-4990 or john@jzentertainment.com.

Halima

File under: Dido, Sarah McLachlan

Halima Fraval is a solo artist with
a French and Egyptian background
who calls London her home. She was
discovered by U K. independent label
entrepreneur Mel Medalie, who orig-
inally discovered and signed Dido,
Faithless, Robin S, Kristine W, Will
Smith, Liquid Gold and many others
before they sold millions of albums
and become international superstars.
Halima’s odds of capturing global
success are quite favorable, given
Medalie’s phenomenal track record
(nowonder he’s called the Clive Davis
of the U.K.’s independent record busi-
ness).

Halima possesses unique singing
and songwriting talents and demon-
strates unlimited potential. Her debut,
Beneath the Sun, contains a number of
anthemic pop songs including “Cry
Easy,” “Melting,” “You” and the title
track, produced by the legendary Ash
Howes (U2, Robbie Williams, Faith-
less).

Halima

Halima’s music transcends format;
she has airplay potential from Alter-
native, Triple A and Hot AC to CHR.
For more information on Halima, con-
tact Mel Medalie at 011-44-208-461-
5202 or mel@championrecords.co.uk.

Sound Bites

* In New York, one of A&R
Worldwide’s favorites, David Mas-
sey, has been elevated to Exec. VP/
A&R for Sony Music Label Group
U.S. and President of Daylight
Records. Massey will work closely
with the heads of the group’s labels
and with Chairman Don lenner on
long-term A&R strategies. He'll also
oversee the development of emerg-
ing artists already signed with Sony
BMG ‘labels around the world to
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A&R Worldwide's Sat Bisla.

ON THE CHAIN GANG comparing copies of Goldie Lookin’ Chain's

latest are new Warner Bros. U.K. Managing Director Korda Marshall (I) and

-

identify and develop key internation-
al artists for the U.S. market.

Massey is closely associated with
the successful careers of Oasis, Good
Charlotte, Anastacia and Travis. He
is in Europe and unavailable for
comment, but we're sure he’s enjoy-
ing his fish and chips and a pint of la-
ger to celebrate his elevation.

* Expected changes at Warner Mu-
sic Group in the U.K. were made offi-
cial last week as Atlantic U.K. head of
A&R Max Lousada was promoted to
Managing Director (a title equivalent
to president in the U.S.) for the Lon-
don-based major. Meanwhile, Korda
Marshall, a former Managing Direc-
tor at Atlantic U.K,, takes the same
role at Warner Bros. U.K. Marshall and
Lousada have garnered strong success
for WMG in the U K. market over the
past year with strong domestic sales
for artists like Goldie Lookin’ Chain,
Muse and Ash.

* US.-based BRMC have a finished
full-length album that is currently be-
ing shopped to major and indepen-
dent labels on both sides of the Atlan-
tic. The band’s manager, Graham
Lowe (Kasabian), was in Los Angeles
and New York recently meeting with
A&R executives and label heads.
BRMC were previously signed with
Virgin in the States.

¢ Finnish pop artist D] Slow, who
has been generating airplay support
throughout Scandinavia with his sin-
gle “I'm Over You Pablo,” is getting
some interest from Tim Renner, former
President of Universal Germany. There
is speculation that D] Slow could be
one of the first signings to Renner’s
new Motor Music label next year.

* DreamWorks Music Publishing
has been acquired by Dimensional
Music Publishing, part of the New
York-based private equity firm JDS
Capital Management. Dimension will
now oversee publishing for such art-
ists as John Denver, Alien Ant Farm,
Stevie Ray Vaughan, Rickie Lee Jones,
Papa Roach, Jimmy Eat World and
The Byrds. Over the past two years
JDS has acquired the Orchard, eMu-
sic and Digital Club Network.

* Sony Canada VP/A&R Jenny Price
left the building, effective last week.
Price was based in Toronto. As of this
writing, there’s no word on her plans.

* Australian rock trio The Spazzys
are currently in England showcasing
for several labels that have expressed
interest in signing the act. The three-
piece have been generating strong ra-
dio support back home, including play
on national youth network Triple J.

* Danish-born Sony International
Sr. VP/A&R Martin Dodd, who has
been one of the most successful A&R
executives in the world over the past
two decades (Ace Of Base, Britney
Spears, Backstreet Boys, Modern Talk-
ing, N Sync), is finishing up the A&R
process on his Welsh signing Bullet
For My Valentine. Their self-titled de-
but EP will be released through Sony
independent Visible Noise in the U.K.
next week.

¢ Universal Music Publishing UK.
Creative Manager Jamie Campbell
recently parted ways with the pub-
lishing giant. During his four-year
stint at UMP he helped coordinate
publishing deals with Frou Frou (Guy
Sigsworth and Imogen Heap), Welsh
artist Jem and others. Campbell tells
A&R Worldwide, “I am looking for-
ward to the arrival of our first son,
which will give me an added incen-
tive to get back to the grindstone as
quickly as possible.”

* After having worked together for
almost 13 years, Madonna and her
manager, Caresse Henry, recently
called it quits. According to a repre-
sentative for Madonna, the split was
amicable. Henry took over Madon-
na’s management after she parted
company with longtime manager
Freddy DeMann.

* Spirit Music President Mark
Fried recently announced the promo-
tion of Jedd Katrancha to the position
of Creative Manager/ Advertising for
Spirit Music Publishing. Katrancha
will work to synergize Spirit’s catalog
with commercial advertisements by
maintaining and developing relation-
ships within the advertising commu-
nity. Katrancha was promoted from
Creative Coordinator. Before joining
Spirit he held a variety of positions at
EMI Music Publishing and New York-
based indie-music supervisor Super-
Vision.

* Wind-up A&R exec Philippa Mur-
phy has become the latest casualty of
label cutbacks. Murphy, who worked
with Wind-up Sr. VP/A&R Diana
Meltzer, is looking forward to her next
opportunity in the A&R field. She can
be reached at philippam@hotmail com or
917-584-1611.

Send your unsigned or signed
releases to:

Sat Bisla

A&R Worldwide

449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, LISA
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The Best Big, Dumb
Stuff Ever: 2004 Edition

Gratuitous human stupidity makes radio fun once again

It’s customary to look back and review the best and
worst of each year as it draws to a close, and 2004 is no
different. For most of the three years I’'ve worked at
R&R I've worn two hats on my oversized head: both
format editor (first AC/Hot AC, now CHR/Pop) and my
original job title, founder/Instigator-in-Chief of Street

Talk Daily.

It is while wearing the latter hat
that I speak to you now. Before we
proceed with this chunk of 2004
goofiness, though, I would like to
sincerely thank everyone
who has played along at
home and openly shared
“their unscripted, real-life
lunacy. Thanks to people
like you, Street Talk Daily
was chock-full of insanity, &
as well as some actual
damn news, for the third
straight year.

Over the past few nights
R&R Associate Radio Editor Keith
Berman and | have spent hours
thumbing through the stack of 2004
ST Daily issues in search of some of
our favorite bits to share with you.
Our mystified co-workers were sub-
jected to the sound of hysterical
laughter emanating from my office
as we reread and, consequently, re-
lived some of the funniest examples
of all-too-human behavior.

After much agonizing, we chose
the following stories as a represen-
tative sample of what makes ST
Daily tick, and we promise more
high-quality idiocy in 2005.

All’s Fair In Love
And Wrasslin’

March 12: After losing his big Bat-
tle Royale wrestling match last
weekend, WAKS/Cleveland PD
and human tackling dummy Dan
Mason surveys the damage: “From
most to least painful, I had a
sprained right ankle, sore ribs,
bruised left shoulder, bruised right
elbow and some swelling above my
left eye.

“The match finished with me be-
ing slammed through a table. | was
lying across the table as my oppo-
nent climbed onto the top rope to
finish me off with a big Flying El-

Dan Mason

bow. [ just lay there, closed my eyes
and thought, ‘Please, God, let the
table break. [ don’t want todo this a
second time."”

Atleast there’s a perma-
nent souvenir of the fight
available. “They have this
stand where you can buy
these silver platters for $5
and give them to your fa-
vorite wrestler to use dur-
ing the match,” Mason
says. “I was taunting this
kid in a wheelchair, but
my opponent drop-kicked
me from behind, knocked me out of
the ring and then held me up so the
kid could punch me in the head.

“As I'm lying there, [ see my RCA
guy, Josh Reich, hand my opponent
one of the platters. I stood up and
took it over the top of my head. The
platter is literally bent. [ told Josh the
only way he could make it up to me
was to get a picture of Kelly Clark-
son posing with the platter; other-
wise, I'm dropping all of his rec-
ords.”

“Back in the day we
only had the budget
to wrap Tim in two
strings of 2,000

firecrackers each.”
Mark Kaye

When reached later, Reich saw
the event somewhat differently. “1

was invited to watch what I wastold

would be an evening of family-

friendly entertainment and a legiti-
mate sporting event,” he says, still
shaking uncontrollably at the mem-
ory. "Midway through the event
Dan Mason notices me sitting in the
front row, minding my own busi-
ness, and he charges at me, com-
pletely unprovoked.

“Luckily, I just happened to have
broughtalong a priceless silver serving
platter that belonged to my beloved,
late great-grandmother. Without a
second to spare, and surrounded by
dozens of terrified women and chil-
dren, [ instinctively held it up in
front of me in an act of pure self-de-
fense.

“Mason runs right into this trea-
sured family heirloom with his over-
sized head, bending it out of shape
and causing thousands of dollars in
damage. Did 1 mention that the
women and children were terrified
and sobbing?”

Great Moments
In Stupidity

March 26: “Sometimes [ even
amaze myself,” says accident-prone
Keith Kennedy, PD of WKDD/ Ak-
ron and past ST Daily poster boy for
self-inflicted dumbass behavior. Re-
member, this is the guy who public-
ly admitted in this very publication
that he once accidentally wiped
himself with those toxic |
Clorox disinfectant bath-
room wipes. Guess what:
He’s back with another
chapter.

“Last Friday night we
made the switch to our
new studios on a backup
transmitter,” Kennedy
says. “Thad one job at that
point, and it was simple:
Pull some transmission equipment
from the old place and drive it over
to the new place. Sounds easy
enough, right?

“I pulled the vehicle in front of the
station, loaded the equipment and
ran back inside to grab a few more
things. When I came back out, I sud-
denly realized that I had locked the
keys in the vehicle with the engine
running, [Ed. note: You may now laugh
your ass off.]
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Jeff Wyatt

“Normally, it wouldn’t be a big
issue, except the extra set of keys
wasn't handy, and [ was on a tight
timetable.” Kennedy quickly en-
gaged his oversized brain. “The
bricks used for landscaping around
the station should break the driver’s
window,” his brain told him.

That info proved to be correct. “I
spent Saturday sweeping glass out
of a station vehicle and replacing the
window at my expense,” Kennedy
says, sheepishly. “Honestly, [ try real
hard not to do this shit, but it must
be in my genes. Can you imagine
what'll happen if [ ever have kids?”

Law & Order:
Flammable Idiots Unit

July 6: For the past four years, in
a tradition not unlike like the salm-
on fleeing Capistrano, WIHT (Hot
99.5)/Washington has been in-
volved in an event that has come to
signify the true meaning of Indepen-
dence Day: A solitary young man
silhouetted against a crisp summer
sky sings the national anthem and
waves a small American flag —
while wrapped in foam padding, a
mile of duct tape and 32,000 Black
Cat firecrackers.

Yes, it's time once again to visit
with The Hot Morning Mess and stunt
boy Teapot Tim, who stages this
stunt, er, patriotic tribute, every year
in WIHT PD Jeff Wyatt's front yard.
This year, however, somebody
called the cops and local TV stations,
meaning the whole sordid mess
made the local and national news.
As a special bonus, all parties in-
volved now face possible criminal
charges. Score!

“Back in the day we only had the
budget to wrap Tim in two strings
of 2,000 firecrackers each,” nostalgic
Mess member Mark Kaye tells ST
Daily. This year, however, after a
Smokey & The Bandit-inspired run
across the border to Pennsylvania,
where such fireworks are actually
legal, they discovered a new-and-
improved product for 2004. “They
now make 16,000-round rolls for
about $80, plus we had a
| ‘Buy one, get one free’ cou-
pon, so we came home
with 32,000, says Kaye.

Finally, the time came to
| execute Operation Blow
Shit Up, and it was con-
ducted with the usual mil-
itary precision. “Tim was
standing in Jeff’s yard,
wrapped from head to toe
in the foam padding, duct tape and
32,000 firecrackers,” says Kaye. It
was then that Tim realized he had
left his lighter in his pants pocket
and couldn’tset the damn things off.

Luckily, an alert listener heard his
plight and stopped by to light the
fuse o’ fun. Last year Wyatt and his
two kids were lying in wait for Tim
when he arrived and turned the
hose on him. “We were prepared for
that this year and managed to inter-

cept his kids when they ran out car-
rying buckets of water,” says Kaye,
sounding all smug at having out-
smarted an 8- and a 10-year-old.

The elapsed time from fuse igni-
tion, including a poorly sung nation-
al anthem: seven minutes, 30 sec-
onds of pure entertainment value.
“Tim was instructed to leave the pre-
mises immediately, but he hung
around chatting with Jeff,” says
Kaye. “That’s when all hell broke
loose.” Indeed, stately Wyatt Man-
or, as seen from the TV news chop-
per coverage, was quickly overrun
by fire, police and EMT units. Then
it got weird.

“They cordoned off Jeff’s yard
as a crime scene,” says Kaye.
We’'re guessing it was because fire-
works, especially 32,000 of them
wrapped around a human, are il-
legal in Montgomery Country.
Two and a half hours later — and
after a lot of harrumphing by hu-
morless law enforcement and fire
personnel — citations were issued
to Tim and several other station
cronies for possessing and dis-
charging illegal fireworks.

Also, “innocent victim” Wyatt
now faces possible criminal charg-
es of reckless endangerment, which
could carry a $5,000 fine and six
months in jail. “They claim that I
had prior knowledge of the stunt

“I know your kind,
Mr. ‘Pull My Finger,’
anything for a
laugh.”

Irene Nienaber

because of past history and did
nothing to stop it,” says Wyatt,
wearing an orange jumpsuit just for
practice. “Please write to me in jail.”

Meet The New Mayer
Of New York

Sept.9: WPL]/New York evening
personality Christine Richie has a
fine tradition of allowing listeners to
call in after concerts to give her in-
stant reviews. After one recent show,
however, a unique chain of events
occurred that makes for a perfect ST
Daily tale.

ABC VP/FM Programming Tom
Cuddy picks up the story: “John
Mayer had just finished playing
with Marcon 5 and was listening to
WPLJ on his tour bus. As a goof, he
decided to call in and give a review
of his own show.”

What Mayer had not counted on,
however, was the impenetrable-
ness of one of WPLJ’s gatekeeping
phone ops. Cuddy says, “John calls

Continued on Page 26
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WEEK  ARTIST TITLE LABEL(S) s PLATS AJ[?I;E)?I%E T ™ | Most Added”
@  NELLY /TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal 9631 +98 816941 8 1060 | www.rradds.com
2 KELLY CLARKSON Breakaway (Hollywood) 7990 -96 678778 18 116/0 TR S
0 USHER & ALICIA KEYS My Boo (LaFace/Zomba) 7428 +169 617324 12 117/0 ALICIA KEYS Karma (/AMG) )
4 DESTINY'S CHILD Lose My Breath (Columbia) 6846 -150 613264 1 119/0 EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermatt/interscape) 35
5  EMINEM Just Lose It (Shady/Aftermathyinterscope) 5798 -235 430791 9 116/0 | CIARAf/MISSY ELLIOTT 1, 2 Step (aFace/Zomba) 22
©  GAVIN DEGRAW | Don't Want To Be (/AMG) 5435  +611 479124 11 1152 3‘3‘: cklcl'l“"ts\‘(’" ,s'“;? U 3;‘;;‘ G;?;e 1REA/RME] :3
i ook What You've Done (4tianti
6 7 MAROON 5 She Will Be Loved (Octone//RMG) 5333 -636 403474 22 119/0 MARID Let Me Love You (/AMG) 1
9 0 SWITCHFOOT Dare You To Move (Red ink/Columbia) 5298 +436 399209 17 115/0 ASHLEE SIMPSON La La (Gaffan/ 14
8 0 JOJO Baby It's You (BlackGround/Universal) 5071 +178 416786 1 115/0 | JAY-Z&LINKIN PARK Numb/Encore /Wamgf Bms../ 14
7 10 CIARAfIPETEY PABLO Goodies (LaFace/Zomba) 4707 435 34352 18 113 fgggc%':gglfyfk' z;’:/‘f“;a h:\/’;/ l;%’"/f’””/ ::
e m Sou
12 11 SEETHER f/AMY LEE Broken (Wind-up/ 4569 -16 366855 16 107/0 %
15 @ TRICK DADDY Let's Go /Sijp-N-Slide/Atlantic) 4272 +227 284576 10 9
" 13 AVRIL LAVIGNE My Happy Ending (Arista/RMG) 4047 734 331434 22 120/0
16 @ SIMPLE PLAN Welcome To My Life (Lava/ 3960 +170 305958 10 119/0
14 15 RYAN CABRERA On The Way Down (E.V.L.A./Atlantic) 3902 407 309431 24 118J0
13 16 BOWLING FOR SOQUP 1985 (Silvertone/Jive/Zomba) 3423 -1073 231513 17 116/0 Mo st
22 @ SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Doggy Style/Geffen) 3268 +1208 269147 4 9412 Incre a sed Pla ys
17 18 BLACKEYED PEAS Let's Get It Started (A&M/interscape) 3268 -142 244430 23 114)0 o
18 19 GWEN STEFANI What You Waiting For? (lnterscope) 3180 129 233240 B N0 | ot e gy o
20 @ N.G.R.E. f/NINA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/lDJMG) 3136 +120 305174 7 21 SNOOP DOGG fIPHARRELL Drop It Like... (Doggy Style/Geffen) +1208
23 @  AVRILLAVIGNE Nobody's Home (Arista/AMG) 2554  +555 179847 4 1123 DESTI:]"Y'S CHILD Svoldier /gﬂlg'/"biﬂ/ +:\:’:
: MARIO Let Me Love You (/RM! +
29 @ JESSE MCCARTNEY Beautiful Soul (f(allywood/ 2239 +497 155092 ] 96/7 GAVIN DEGRAW | Dor't Want To Be (J/AMG)/ 611
32 @ RYAN CABRERA True (£.V.L.A./Atlantic) 2149 +446 219091 5 97/4 KELLY CLARKSON Since U Been Gone (RCA/RMG) +574
25 @ LINDSAY LOHAN Rumors (Casablanca/Universal) 2031 +110 148732 8 aon AVRIL LAVIGNE Nobody's Home (Arista/RMG) +555
21 25  KILLERS Somebody Told Me //siand/IiDJMG) 2011 417 127621 14 970 :AESSSOI:‘CECQRTELB%MZ Soul /HUI;%M/ +::;
. AR unday Morning (Octone/J/ +
35 @ CHINGY BallaBaby (Capitol/ 1899 +382 115754 5 7715 RYAN CABRERA True /E V/LA/Atiantic A6
26 @ LLCOOLY Hush (et Jam/IDIMG) 1883 +51 132188 6 8012 | SWITCHFOOT Dare You To Move (Red nk/Columbial +436
34 @ HOOBASTANK Disappear (Island//0JMG) 1879 +251 86626 4 9211
38 @ MARIC Let Me Love You (/RMG) 1854 +616 136559 3 912114
30 @ YELLOWCARD Only One (Capitol) 1840 +116 84817 10 85/1
37 @ CIARA fiMISSY ELLIOTT 1, 2 Step (LaFace/Zomba/ 1713 +274 142468 3 64J22
36 @ JOHN MAYER Daughters (Aware/Columbia) 1664 +185 116714 7 76/5
27 33 LI FLIP Sunshine (Sucka Free/l oud/Columbia) 1568 223 105625 20 104/0 Ne w & A Ct "Ve -
3 34  HOUSTON f/CHINGY & NATE DOGG | Like That (Capitol) 1566 -146 99143 20 102/0
43 €D  DESTINY'S CHILD Soldier (Columbia) 1529  +655 103727 2 918 G0OD CHM;lZTTE | Just Wanna yve /Dayllertlfp/c/
28 35  TERROR SQUAD Lean Back (Universal 1460 286 104257 17  gejp | |0 Plays: 724, Total Statons: 67, Adds: 1
FABOLOUS Breathe (Atiantic)
40 € JARULEfR. KELLY & ASHANTI Wonderful (Murder Inc./I0JMG) 1330 +203 84408 3 7513 | T{yealpiays: 703, Total Stations: 34, Adds: 2
42 @ LENNY KRAVITZ Lady (Virgin/ 1120 +174 47911 5 64/2 XZIBIT Hey Now (Mean Muggin'} (Columbia)
44 @ EMINEM fiDR. DRE & 50 CENT Encore (Shady/Aftermathinterscape) 1068  +231 94675 2 6435 | TotalPays: 268, Total Stations: 21, Adds: 0
i LUDACRIS Get Back [Def Jam South/IDJMG)
@ JAY-Z & LINKIN PARK N.umbIEncore (Warner Bros.) 1056 +394 79714 1 72118 Total Plays: 267, Total Stations: 25, Adds: 14
@ MAROON 5 Sunday Moming (Octone//RMG) 1047 +480 65628 1 8811 GUERILLA BLACK fMARIO WINANS You're The One (Vigin/
@ KELLY CLARKSON Since U Been Gone (RCA/AMG) 993 +574 107706 1 8419 Total Plays: 236, Total Stations: 25, Adds: 3
41 43 LINKIN PARK Breaking The Habit (Warner Bros.) 969 89 86578 18 950 gﬂﬂ'g'ﬂﬂ DlzlzleTGive:ls\Ut_ﬂe Bi; %f;erﬁmsl
. otal Plays: 224, Total Stations: s:
39 44  AKON f!STVlES P. Locked Up (SRC/Universal) 962 208 58801 1" 52/0 NEW FOUND GLORY | Dot Wanna Knaw (Geffen)
%6 @ 2 Vertigo nterscopel 850  +177 36041 2 595 Total Plays: 208, Total Stations: 26, Adds: 0
24 46  GOODCHARLOTTE Predictable /[Dayfight/Epic) 927 1041 52253 1" 105/0 TYLER HILTON When It Comes (Maverick/Reprise)
33 47  VANESSA CARLTON White Houses /A&Minterscope) 898 799 60074 14 970 Total P'aV*T‘s& TO‘T:L Stations: 33, Af’i’; 13 ’
SUGARCULT She's The Blade (Ulitimatum/Artermis,
@ ASHLEE SIMPSON La La (Geffen/ 846 +302 57319 1 72114 Total Plays: 126, Total Stations: 12, Adds: 1
47 @ RUPEE Tempted To Touch (Atlantic) 172 +10 103083 L} 3710 Total Plays: 44, Total Stations: 50, Adds: 47
120 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week . .
of 11/14-11/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Station pIaVHSts for all R&R I'EIIOI'IEI'S
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week .
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.
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ARTIST TITLE LABEL(S)

NELLY f[TIM MCGRAW Over And Over (Derty/Fo’ ReelfCurb/Universal)

KELLY CLARKSON Breakaway (Hollywood)

USHER & ALICIA KEYS My Boo (LaFace/Zomba)
DESTINY'S CHILD Lose My Breath (Columbia/

GAVIN DEGRAW | Don't Want To Be (J/AMG)
EMINEM Just Lose It (Shady/Aftermath/interscope/
J0J0 Baby It's You (BlackGround/Universal)
MAROON 5 She Will Be Loved (Octone/J/RMG)
SWITCHFOOT Dare You To Move (Red Ink/Columbia)
SEETHER f/AMY LEE Broken (Wind-up/

BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba/
SIMPLE PLAN Welcome To My Life Lava/

CIARA f/PETEY PABLO Goodies (Laface/Zomba/
RYAN CABRERA On The Way Down (£.V.L.A./Atlantic)
GWEN STEFAN! What You Waiting For? (Interscape/
AVRIL LAVIGNE My Happy Ending (Arista/AMG/
TRICK DADDY Let's Go (Skip-N-Slide/Atlantic)

AVRIL LAVIGNE Nobody's Home /Arista/AMG)
BLACK EYED PEAS Let's Get It Started (A&M/Interscope/
HOOBASTANK Disappear (/siand/iDJMG)

LINDSAY LOHAN Rumors (Casablanca/Universal)

TOTAL

PLAYS -

n3
3468
3232
3164
2545
2510
2474
2358
2283
2077
2076
1970
1897
1831
1809
1716
1363
1219
1237
1080
1070

N.O.R.E. fiNINA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/iDJMG) 1048

LL COOL J Hush Def Jam/IDJME)
KILLERS Somebody Told Me {/sland//DJMG)

SNOOP DOGG f{PHARRELL Drop it Like It's Hot (Doggy Style/Geffen)

RYAN CABRERA True (£.V.L.A/Atlantic/

JOHN MAYER Daughters (Aware/Columbia)

MARIO Let Me Love You (J/AMG)

JESSE MCCARTNEY Beautiful Soul (Hollywood)
CHINGY BallaBaby (Capitol)

U2 Vertigo (Interscape)

GOOD CHARLOTTE Predictable (Daylight/Epic)
DESTINY'S CHILD Soldier (Cofumbia)

MAROON 5 Sunday Morning (Octone/J/RMG)
YELLOWCARD Only One (Capitol/

CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba)
JA RULE f{R. KELLY & ASHANTI Wonderful (Murder Inc./IDJMG)
LENNY KRAVITZ Lady (Virgin/

LIL' FLIP Sunshine (Sucka Free/Loud/Columbia)
VANESSA CARLTON White Houses /A&M/Interscope)
HOUSTON fICHINGY & NATE DOGG | Like That ([Lapitol)
KELLY CLARKSON Since U Been Gone /RCA/RMG)
ASHLEE SIMPSON La La (Geffen/

BURKE RONEY Wendy (R World/Ryko)

TERROR SQUAD Lean Back (Universal)

VELVET REVOLVER Falil To Pieces (RCA/RMG)
LINKIN PARK Breaking The Habit (Warner Bros.)

EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermath/Interscope)

JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.)
DAVID MARTIN flRANKIN SCROO Chillin" (Martel)

957
928
916
898
125
653
646
638
589
551
546
542
522
521
500
475
468
457
438
437
an
408
398
356
333
329
32
300

4/ -
PLAYS

+11
-16
+80
-169
+471
-70
+184
179
+196
-15
-539
+56
<261
-296
-95
-316
+56
+147
-100
+114
+42
+57
+81
21
+347
+152

. +36

+287
+238
+62
+69
-351
+251
+178
+16
+103
+87
+6
~119
-282
-149
+259
+160
N
-96
+50
-149
+170
+177
11

25
i E | Most Added’
71941 7 57/0 www.rrindicator.com
69413 18 57/0 ARTISTTITLE LABEL(S) ADDS
63226 12 54J0 EMINEM f/DR. DRE & 50 CENT Encore /Sha_ﬂ}’/AﬂHIMW/IIYEISBOPG) 12
KELLY CLARKSON Since U Been Gone (RCA/RMG) 10
60219 11 5710 | cipRa fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba) 10
51453 7 52/0 MARIO Let Me Love You (//AMG) 9
49089 9 58/0 GOOD CHARLOTTE | Just Wanna Live (Daylight/Epic/ g
50249 1 5501 SNOOP DOGG f/PHARRELL Drop It Like... {Doggy Style/Geffen) 8
JESSE MCCARTNEY Beautiful Soul (Hollywood) 8
47661 22 51/0 JAY-Z & LINKIN PARK NumblEncore (Warner Bros.) 8
43765 16 5312 ALICIA KEYS Karma (J/RMG) 7
DESTINY'S CHILD Soldier (Columbia/ 6
20632 18 il JET Look What You've Done (At/antic/ 6
a1y 17 4600 MAROON 5 Sunday Morning (Octone//RMG) 5
41163 9 51/0 JA RULE f/R. KELLY & ASHANTI Wonderful (Murder /nc./IDJMG) 5
AVRIL LAVIGNE Nobody's Home (Arista/RMG) 4
35370 21 4810 | pyaN CABRERA True (E.V.LA/Atlantic) 4
34410 8 53/0 TIM MCGRAW Live Like You Were Dying (Curt) 3
34743 23 2 GWEN STEFANI Rich Girl {interscope/ 3
25892 10 . 4700
25705 4 50/4
24875 23 340
20998 5 44j0
23360 8 361
19969 6 3801
19117 6 3710
20471 1 31
17641 3 43/8
vaes 5 s | Most
& an  |IncreasedPlays
12510 2 399 Tap
ARTIST TITLE LABEL(S) INCREASE
16336 5 358 | gayin DEGRAW ! Don't Want To Be L/AMG) AT
11169 4 291 SNOOP DOGG f/PHARRELL Drop it Like... (Doggy Style/Geffen) + 347
11749 3 2712 MARIO Let Me Love You W/RMG) +287
10801 1 231 KELLY CLARKSON Since U Been Gone /RCA/RMG) +2589
DESTINY'S CHILD Soldier (Columbial +251
12141 2 386 JESSE MCCARTNEY Beautiful Soul (Hodywood) +238
11598 2 35/5 SWITCHFOOT Date You To Move (Red /nk/Columbia) +196
11504 7 2101 J0JO Baby It's You (BlackGround/Universal) +184
MAROON 5 Sunday Morning (OJctone/JJRMG) +178
9189 2 30110 | jay.z & LINKIN PARK NumbiEncore (Warmer Bros.) 71
8789 3 295 EMINEM f/DR. DRE & 50 CENT Encore (Shac/Aftematfyinterscope/  +110
RYAN CABRERA True /E.V.L.A./Atlantic/ +152
10285 18 1610 | sypy (AVIGNE Nobody's Home (Arista/AMG) a7
10213 14 180 G000 CHARLOTTE | Just Wanna Live (Daylight/Epic) +123
10122 19 16/0 HOOBASTANK Disappear (Island/IDJMG) +114
8958 1 36/10 CIARA f/MISSY ELLIOTT 1, 2 Step (LaFace/Zomba) +103
JA RULE f/R. KELLY & ASHANTI Wonderful (Murder Inc./DJMG) +81
9308 1 2572 LL COOL J Hush (Def Jam/!DJMG) +81
7673 14 12i0 USHER & ALICIA KEYS My Boo (Laface/Zomba) +80
U2 Vertigo {Interscope) +69
8367 13 180 SUGARCULT She's The Blade (UHtimatum/Artemis) +66
6491 2 16N CHINGY Balla Baby (Capitol +62
6831 17 13/0 A.J. CROCE Don't Let Me Down (Eleven Thirty) +59
7131 1 30112 N.ORE. fIN. SKY & DADDY... Oye Mi Canto (Roc-A-Fella/IDJMG) +51
SIMPLE PLAN Welcome To My Life fLava/ +56
7108 - 1 288 | TRicK DADDY Let's Go (Slip-N-Slde/Atiantic) +56
5589 6 8i0 TIMMCGRAW Live Like You Were Dying /Curb/ +51
VELVET REVOLVER Fall To Pieces fRCA/RMG) +50
+46

59 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 11/14 - Saturday 11/20.
© 2004 Radio & Records.
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ﬂi’ﬂ"lﬂ”llﬂﬂ L.”I” ;14 glerica 's Best Testing CHR/Pop Songs
wuon + For The Week Ending 11/26/04
T wWoow W
Artist Title (Label) : TW LW Famil. Burn 12-17 18-24 25-34
KELLY CLARKSON Breakaway (Holfywood/ 429 428 9% 26% 432 431 429
NELLY... Over And Over (Derrty/Fo’ Reel/Curl/Universal) 408 408 95% 23% 4.19 407 4.29
GAVIN DEGRAW | Don’t Want To Be (/RMG/ 405 414 91% 16% 434 427 385
MAROON 5 She Will Be Loved (Gctone///AMG) 404 411 99% 45% 408 4.17 391
BOWLING FOR SOUP 1985 (Silvertone/ive/Zomba) 400 402 98% 31% 430 392 396
SWITCHFOOT Dare You To Move (Red Ink/Columbia) 397 402 94% 28% 421 405 397
AVRIL LAVIGNE My Happy Ending (Arista/RMG/ 396 397 99% 44% 404 415 397
SIMPLE PLAN Welcome To My Life {Lava/ 39 400 93% 18% 447 409 380
RYAN CABRERA On The Way Down (£.V.L.A/Atlantic/ 380 396 98% 41% 414 411 373
AVRIL LAVIGNE Nobody’s Home (Arista/AMG/ 390 - % 10% 426 401 372
YELLOWCARD Only One (Capitol) 390 - 65% 11% 430 408 361
SEETHER fJAMY LEE Broken (Wind-up/ 387 396 93% 30% 382 399 403
KILLERS Somebody Told Me fisiand//DJMG) 386 385 75% 18% 424 394 368
LINDSAY LOHAN Rumors (Casablanca/Universalj 381 373 82% 16% 401 382 3171
- DESTINY'S CHILD Lose My Breath (Columbia/ 379 376 96% 29% 38t 387 365
EMINEM Just Lose It (Shady/Aftermath/interscope) 372 373 98% 29% 405 388 360
FINGER ELEVEN Gre Thing /Wind-up/ 367 363 80% 37% 345 383 390
BLACK EYED PEAS Let's Get It Started (A&M/interscope) 366 374 99% 62% 337 349 396
GOOD CHARLOTTE Predictable (Daylight/Fpic/ 365 362 77% 19% 411 371 355
USHER & ALICIA KEYS My Boo (LaFace/Zomba) 359 363 95% 39% 413 347 3.3t
J0JO Baby It's You (BleckGround/Universal) 355 359 88% 24% 382 359 355
VANESSA CARLTON White Houses (A&M/interscope/ 348 351 83% 26% 375 337 3.40
GWEN STEFANI What You Waiting For? (Interscape/ 333 356 87% 30% 304 322 343
LL COOL J Hush (Def Jam/DJMG) 313 - 50% 14% 334 335 337
HOUSTON f/CHINGY & NATE DOGG | Like That (Capita) 332 336 84% 47% 334 338 350
TRICK DADDY Let's Go /Siip-N-Shide/Atiantic/ 33t 339 73% 2% 370 365 3.02
CIARA f{PETEY PABLO Goodies /LaFace/Zomba/ 330 336 92% 49% 349 312 329
TERROR SQUAD Lean Back (Universall 32t 328 89% 48% 346 329 352
N.O.R.E. t/NINA SKY... Ove Mi Canto (Roc-A-Fella/i0JMG) 345 325 70% 30% 337 323 298
Total sample size is 411 respondents. Total average favorability estimates are based on ascale of 1-5. (1=dislike very much, 5 = like very
much). Tolal familiarily represents the percentage of respondents who recognized the song. Tolal bum represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% famitiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace caliout research. The results are intended to show.opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is avallable for local radio sialions by

~

- CHR/PoOPTOP30 EDIABASE

WK WEk  ARTIST TITLE LABEL(S) BAS  sles G staons
2 @  NELLY... Over And Over (Derrty/Fo’ ReollCurtyUniversal 520 +10 5 80
1 2 DESTINY'S CHILD Lose My Breath (Columbia) 511 19 10 110
4 SIMPLE PLAN Welcome To My Life (Lava/ M1 +5 10 120
3 4 EMINEM Just Lose It (Shady/Aftermath/interscape) 419 -53 8 130
5 5  USHER& ALICIAKEYS MyBoo flaFaceiZombs) 398 12 12 100
7 @  KELLY CLARKSON Breakaway (Holywood) 9 43 12 1
8 @ AVRILLAVIGNE Nobody's Home (Arista/AMG)/ 335 43 5 50
9 8  GWEN STEFANI What You Waiting For? (interscope/ 312 7 5 700
13 @  J0J0 Baby It's You BlackGroundUniversal 308 +28 6 80
6 104 K-0S Crabbuckit Astralwerks/Virgin) 29% 51 16 100
1 11 TRICK DADDY Let's Go (Stip-N-Shide/Atiantic) 292 2 6§ 100
12 12 KILLERS Somebody Told Me (isiand/0UMG) 0 12 10 90
15 8* K. CHANTE Let The Music... VikBMG Music Cansds) 218 +13 5 0
17 U2 Vertigo finterscope/ 268 +25 8 9/0
10 15 MAROON 5 She Wil Be Loved (Octonsl/RMG) 63 42 171 1260
20 @  SNOOPDOGG.. DropltLikelt'sHot Doggy Stykebeffon) 252  +36 4
21 Q) GAVIN DEGRAW I Don't Want To Be L/RMG) 41 8 2 M
18 18 o KYPRIOS Never Say Goodbye (Sony Music Canada) 221 6 8 70
19 @  NORENNASKY. OyoMiCanto RocAfalalUME) 228  +1 3o
4 20  CIARA{IPETEY PABLO Goodies (lafaceZomba) 215 58 15 100
24 @  UNDSAYLOMAN Rumors (Casablancaliimrsal 203 +24 3 50
16 22 BOWLING FORSOUP 1985 (Sitertonelive/Zomba) 200 53 14 12j0
22 23 RYANCABRERA On The Way Down (E.V.LA/Atlentic] 190 3 12 8
23 24 GOOD CHARLOTTE Predictable (Dayiight/Epic/ 166 24 3 5

@  CIARATIMISSY ELLIOTT 1,2Step fiaFaceZombs) 153 +25 130
25 26 LINKIN PARK Breaking The Habit (Warmer Bros) 147 14 16 110
27 2] 1LCOOLJ Hush (Def Jam/IJMG) 145 5 34
29 @  HOOBASTANK Disappear (Isind/D/MG) 190 +5 2 5D
26 29  TERROR SQUAD Lean Back Universa) 129 26 19 9
28 30 KEVINLYTTLE Tum Me On (Adiantic 122 21 20 100

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 11/14-11/20. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

\_Calling 818-377-5300. RateTheMusic.com data Is provided by Mediabase Research, a division of Premiere Radio Networks. Y,

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. o Indicates

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
\Cancon © 2004, R&R, Inc. J

The Best Big, Dumb Stuff Ever....

Continued from Page 23

the request line, identifies himself as John May-
er and says he wants to review his own show.
The phone op responds, ‘I don't have time to
play with you right now, sir, and hangs up.”
After this scenario was repeated several times,

Here's the happy ending;: Finally, after what
seemed like hours, the baby stopped crying,
the hot line was dialed, and Mayer sang a cap-
pella to prove that it was really him and was
allowed on the air. Throughout the entire in-
cident Richie was completely unaware of the
phone-screening drama unfolding just yards
away from the studio. Walk adds, “Mayer
said, ‘Man, you guys have tougher security

it was time to call in the big guns. here than the White House!"”
By this time it’s 11:30pm, and Columbia
Exec. VP Charlie Walk is still out at dinner, We Get Motherly Letters

naturally. His cell-phone rings.
“They explained what was going on,
so I called the request line,” Walk

A blocker was down, and somehow I
received the Oct. 26 edition of your

tells ST Daily. Walk IDs himself us- Street Talk Daily. I could not have been
ing the patented “Don’t you know more appalled and disgusted when I
who I am?” spiel, which falls on deaf saw your reference to my son as ‘the
ears. "She tells me, ’If you were real- infinitely twisted Paige Nienaber.’

ly the label heavyweight you say you “Shame on you! Scoliosis is no
are, you'd be calling the hot line, not o laughing matter. Imagine the taunts
the request line,” and hangs up on Charlie Walk and ridicule that Paige had to endure

me,” Walk says.

Not having WPLJ's hot line programmed
into his Blackberry, Walk made a hasty call to
Columbia VP/Adult Formats Pete Cosenza,
who was home asleep. “He’s half out of it and
mumbles that the number is in his briefcase
downstairs,” says Walk.

And then it got weird. What everyone failed
to remember was that Cosenza had set his
motion-detectot burglar alarm before going to
bed. “The next thing I hear, the alarm’s going
off, Pete’s wife is yelling, the baby’s crying —
all hell broke loose,” says Walk.

on the playground. The names. The
pranks at his expense. Don’t even get me start-
ed about the time his older brother sold him
to a traveling carnival and he missed eighth
grade as he went from town to town billed as
the Incredible Human Slinky.

“With a lot of work, therapy, trusses and
braces, he is finally able to blend into normal
society. I hope in the future that you think be-
fore poking fun at people’s infirmities — but
Idoubt it. Iknow your kind, Mr. ‘Pull My Fin-
ger,” anything for a laugh.

“Disappointedly yours, Irene Nienaber.”

Oct. 29: “Dear M. Carter: My spam-

MORE THAN ONE PERSON ON THE BARSTOOL it was a veritave fiesta when the
crew from WWYL (Wild 104)/Binghamton, NY took out the girls of Nina Sky. Seen here mid-party
are (I-r) Wild Asst. MD/morning co-host Riley; Nina Sky’s Nicole; Wild swing jock Mark Money;
Nina Sky’s Natalie; Wild moming co-host Jeff Steele and night princess Christy Scott: WKRZ/
Scranton, PA night guy and Wild weekend drinking partner Mike Kruz; and Wild PD/MD/afternoon
driver KJ Bryant.

 Please Send Your Photos

R&R wants your best snapshots
(color or black & white). -

Please include the names and titles of all pictured and
send them to:

R&R, c/o Keith Berman: kberman@radioandrecords.com
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WFLY/Albany, NY*

OM: Kevin Callahan

PD: John Foxx

4 CIARA UMISSY ELLIOTT
LUDACRIS

GOOD CHARLOTTE
TYLERHILTON

WKKF/Albany, NY*
PD/MD: Rob Dawes
ALICIAKEYS
GUERILLA BLACK YMARID WINARS

KKOB/Albuguergue, NM*
OM: Eddie Haskell

MD: Carlos Duran
3 GUERILLA BLACK {MARID WANANS

KQID/Alexandria, LA
PD: Ron Aoberts
YELLOWCARD

CIARA WMISSY ELLIOTT
GOOD CHARLOTTE

WAEB/Allentown, PA*
PO: Laura 81 James
MD: Mike Keil

9 600 GO DOLL

2 AVRIL LAVIGNE

KPRF/Amarillo, TX

18 DESTINY'S CHILD
12 MARID

KGOT/Anchoraqe. AX
Murpty

PD Blli smnn

9 KELLV C\AHKSON
8 DESTINYS CKILD

WDX/Appleton, Wi
POMD: Davi Bums

WSTR/AtIama GA*

PD: Dan Bowe
APD: JR. Ammons
MD: Michae! Chase
KELLY CLARKSON

WWW0Q/Altanta, GA*
DM/PD: Dylan Sprague
MD: Jeft Miles

ALICIAKEYS

glFllAuslm TX‘
4 ENVNEM (F NE&SOCEN'T
AUCIAK Y
LUDACRI

WBZNIBangor ME

OM: Paul Dupuis

PD: Dan Cashman

APOMOD: Arlen “Kid™ Jameson

CHINGY
JESSE MCGARTNEY

WFMF/Baton Rouge, LA*
PO: Kmn Camp bell

CIARA UMISSY ELLIDTT
EMINEM DR DRE & SOCENT

KQXY/Beaumont, TX*

OM: Jim West

PDMD: Brandin Shaw

APD: Patrick Sanders
MARID

KRSQyBillings, MT
OM: Tom Oakes

PO: Kyle McCoy
MD: Jett Michiaels
3 LUDACRIS
2 DESTINY'S CHILD

WXYKIBlqut Ms*

PD Kyle Curlay

APD/MD:

7 wmmm Daus«)cm
JAY AIE.Y 4

1
RYAN WRERA

WWYLBinghamion, NY

OM: Ed Walker

Plg/MD: I(.Is

4 KELLY CLARKSON

ALICIAKEYS
SHOOP DOGG 1PHARFELL
JESSE MCGARTHEY
EMINEM DR, DR & 50 CENT

WOEN/Bumm ham, AL*
OM: Doug Hamal
PO: Tommy Chuck
MD: Madison Reeves
3 DOGG UPHARRELL
KELLY CLARKSON
MAROON 5

KSAS/Boise, ID*
PD: Hoss G
1 600D CHARCOTTE
EMINEM UDR. OFE & 50 CENT
ICAKEYS

KZMG/Boise, [D*
PO Jim Allen
10 EMINEM DR, DRE & 50 CENT
2 GWEN STEFANI
1 LUDACRIS
ALICIAKEYS

WXKS/Boston, MA*
PO: Cadiliac Jack McCanney
Corey

KNDE/Brnan ™
PD: Bnhh asnn
APDM

2 c,

1 wmwom 0% & socer

WKSE/Buffalo, NY*
PD: Dave Universal
MO: Brian Wilde
4 RYAN CABRERA
1 CIARAIMISSY ELLIOTT
ASH.EE SIMPSON

WXXX/Burlington*
PD/MD: Ben Hamitton
APD: Pete Belair

JET
ALICIA KEYS
LUDACRIS

WZKL/Canton, OH*
PD: John Stewart
MD Sue Tyler

5 EWHKH UOR ORE & SD0ENT

WRZE/Cape Cod, MA
OM: Steve McVie

PO/MD: Shane Blve
16 FRICKIN A
TIKAL

TYLER HILTON
JAY-Z & LINKIN PARK
GWEN STEFANI

KZIA/Cedar Rapids, A

MD me Wnutev
7 CIARAYMISSY ELLI
§ N IDR 0P & wczm

WOOBICha a
WD o ko
24 KELLY G.ARKSON

SNOOP DOGG /PHARRELL
\3 EMINEM

WSSXIChavleslon sC*

APn Gmg e
MO ?Peml B

ICIA KEYS
TVLER HILTON

WNKSICharlone

MD Ke|| Reynolds
z LLPoou
AN CABRERA

WiKXJ/Chattanooga, TN*
OM: Kris Van Dyke

PD: Riggs

APD: Mike Michonski

MD: Heather Backman

No Ak

WKSC/Chicago, IL*
PD: Rod Phillips
Nmﬂn Jet Murray

KLRSIChIco, CA
B\C Brown

u ALICIA
1 SNOUPDOGBI/PMRRELL
|

OMRLO
|| MVZ&UM(’NPARK

WKFS/Cincinnati, OH*
OM: Scott Reinhart
PD: Tommy Bodean

I] Jordan
 EMEM LR, DFE 650 CENT

WAKS/Cleveland, OH*
DM: Kevin Metheny
OM: Jet Zukaucka

: ]
PD: Dan Mason

APD/MD: Knﬁ%
2 JESSE MCCARTNEY
LUDACRIS
ALCIA KEYS

KKMG/Colorado Springs, CO*
om: Irwin

PD; Chad Rufer
3 MAROON 5

3 GOOD CHARLOTTE
2 CIARA YMISSY ELLIOTT
ALICIA KEYS

WNOK/Columbia, SC*
PD: Toby Knapp
IQD Pancho

B SNOOP DOGG /PHARRELL
1 JARULE /R KELLY & ASHANT!
MARIO

wcGQlColumhus GA
OM/PD: Bob Ouick
1 ALIC!AKIYS
SNODP D0
V EMINEM IIUR DRE & SOCENT

WNCI/Cqumbus OH*

APDMD Kel
1 Asmzfswso'tyi
GRENDAV

KHKS/DaIIas ™
PD: Patrick Davis
APDMD Femando Ventura

WDKF/Dayton, OK*
DM: Tony i

PD: Matt Johnson

No Ao

WGTZ/Dayton, OH*
OM: J.0. Kunes
PD/AMD: Scott Sharp
3 LINDSAY LOHAN
1 KELLY CLARKSON

WVYB/Daylnna Beach, FL*
OM: Frank
PD/MD: Komv

JET

ALICIA KEYS

ASHLEE SIMPSON

TYLER HILTON

EMINEM 1R ORE & 50 CENT

KFMD/Denver, CO*
PI]/MD Jlm Lawson

I LIL JON l mTSIDE 80YZ
ASHLE!

KKDM/Des Moines, IA*
PD: Greg Chance
MD: Jared Goldberg

9 CHING'

Y
4 Jv28 LMK PARC
LY CLARKSON
| RRAE IR LY 8 ASHANT
1 GOOD CHARLS
EMINEM DR, DRE & 50 CENT
ALCIAKEYS

WDRUIDetroll M
Alex Tear

APD Towers

MD: Keith Curry

2 EMNEM 105 DRE & 50 CENT

13 JARULE tR_KELLY & ASHANTI

WKOVDelmﬂ Mi*
PO: Dom Theadore
APDMD Beau mn

M)CMKEYS

WLVY/Elmira, NY

7 BHLEE SIMPSON

WNKIEImira, NY
POMO: L Morgan

8 MaRID
§ JAT-Z & LINKIN PARK

WRTS/Erie, PA
OM: Rick Rambaido
: Jef Hur

PO: Jef! Hurley

APD/MO: Kzren Black
7 EMINEM /DR, DRE & 50 CENT
6 KILLERS

KDUK/Eugene, OR
OM: Chvis Sargent

PD: Valerie Steele

16 MARID

13 CIARA EMISSY £LLI0TY

9 KELLY CLARKSON
g E::A{NFMWR DAL & 50 CENT
J

WSTO/Evanswlle IN

PD: Stan The Ma

APD: Brad Bookev

Mo Josh Strickland
mmcw&mm

1 e

5 EMWEMM)R OFF & 50 CENT

3 TIM MCGRA

2 MARIO

KMCK/Faxenewlle AR

JAY-Z & LINKIN PARK

KMXF/Fayenevtlle AR

OM: Tom Travis

31, JESSE MCCARTREY
12 DESTINY'S CHILD
12 SNOOP.

11 GWEN STEFANI

WWCICFtint, MI*

PD: Scof Free
1 JARULE . KELLY & ASHANT)
1 EMINEM YDR CRE & 50 CENT

WIMX/Florence, SC

KWYE/Fresno, CA*
PD: Mike Yeager
5 ler
MO: Nitdti Thomas
17 KELLY CLARKSON
2 EMINEM VDR DRE & 50 CENT
JARULE R KELLY & ASHANT!

KSME/FI %oﬂllns co*

MD JoJoTll h
2 WARID mheauy
1 JAY-Z & LINKIK PARK

WXKB/FL. Myers FL*
PD: Chm
ELLO
i et
3
AUCIAKEYS

5 EMINEM VDR, DRE & 50 CENT
§ KELLY CLARKSON
S PAULETTE MICHELLE

KBB/FI Smith, AR
Lea Matthews
PDIIID wﬂw
5 AVAIL LAVIGNE
5 MARID

5 JESSE MCCARTHEY
JARULE U8 KELLY & ASHANT

Stations and their adds listed alphabetically by market

WYKS/Gameswlle FL*
PO/MO: Jeri Banta

APD; Alan Fox
2 mwwtssv ELLign

SUGARCULT

WSNX/Grand Rapids, M1*
PD: Eric 0'Brien

APDMD: Broa Ex{
4 JESSE MCCARTNI
KELLY CLARKSCN
ALICIAKEYS

WKZL/Greenshoro, NC*
.PD: Jetf McHugh

APD: Terrie Knight

MB: Marcia Gan

4 ewnng VDR DRE!.SOCEMT

ALICIA
00D CHARLOTTE
TYLER HILTON

WERO/Greenvifle, NC*

PD: Tony Banks
APDMD: Chris “Hol " Mann
12 SNOOP DOGG YPHARRELL
6 KELLY CLARKSON
LENNY KRAVITZ
ASHLEF SIMPSON

WRHT/Greenviile, NC*
OMPD: Jefl Davis
APD/MD: Blake Larson
3 EMINEM LOR. DRE & 50 CENT
1 AUCIAKEYS
1 CIARAIMISSY ELLIOTT
600 GOODALLS
GREEN DAY

WFBC/Greenville, SC*
PO: Nildi Nite

APDMD: Kobe
2 GOOD CHARLOTTE
1 MARID

[i4
KELLY CLARKSON

WHKF/Harrisbum, PA*
APDM

GWEN STEFANI
BHLEE SIWSOA

WKSSMHartiord, CT*
PD: Rick Vaughn

MD: Jo Jo Brooks

3 EMINEM VDR, DFE & 50 CENT
1 DESTINYS CRAD.

PD: Tracy Auslin

GWEN STEFANI
MAROON 5

WKEE/Hunhnglon

Jim Davis
APD/MD Gary Miller
17 ASHLEE SH N
18 MARCON §

GDOD CHARLOTTE
KELLY CLARKSCN

WZYPMHuntsville, AL*
PD: Keith Scott
MD: Ally “Lisa” Elfiott

JAY-Z & LINKIN PARK

WNOU/Indianapolis, IN*
OM: David Edgar
PD Cheis Edge

S%PDOGGWRELL
5 GOOD CHARLO
2 TVM MCGRAW

WYOY/Jackson, MS*
OMPD: Johnny D

LUCACRIS
EMINEM YDR. DRE & 50 CENT

WAPE/Jacksonville, FLL*
OMPD: Cat Thomas
APD/MD: Tory Mann

MARIO

WFKS/Jacksonville, FL*
PO: Kelly
APD/MD: Mack

2 DESTINYS CHAD

1 JOHN MAY!

1 RYAN CABRERA

WGLU/Johnsiown, PA

API)IMO Jnnamn Reed
N 0 RE UNINA SKY & DADDV YANKEE
DOGG YPHARREL
EMINEM VDR DRE & 50 CENT

KSYN/JDE‘in, MO

PO: Jason Knight

APD: Steve Kraus
MAROON 5
GUERILLA BLACK YMARIC WINANS
LIL' JON & EASTSIDE BOYZ

KCHZXansas City, MO*
OM/PD: Dave Johnison
H?: i

DOGE L
CIARA IMISSY ELLIOTT
LIL' JON & EASTSIDE 80YZ.

KMXV/Kansas City, MO*

7 MA
5 EMINEM YDR. DRE & 50 CENT
KELLY CLARKSON

WWST/KnumIIe ™

MI} s«m Mnmﬂ
w lxsnws CH(lD
MARI

WAZY/Lalayette, IN
No Adds

KSMB/Lafayette, LA"
PD: Bobby Novos:

No Adds

WLAN/Lancaster, PA*
DM Mlchnl McCoy

APDMD: Nolg(Love
u mlcxmb

\ AVR\L LAVIGNE
ASHLEE SIMPSON
EMINEV ¥DR DRE & 50 CENT

WHZZALansing, Mi*
OM: Jason Addams
APD: David Bryan

No Adts

WLKT/Lexington, KY*
PO/MD: Wes McCain
S CIARA /MISSY ELLIOTT
LUDAGHIS

J
ALICIAKEYS

KFRXALincoln, NE
PO; Ryan Sampson
MD: Man Michaels

Lil .CN & EASTSIDE BOYZ.

KLAUUmIe Rock, AR*
PO: R
APD: Ed
MD: Cha
ET
ALICI KEYS
LUDACRIS
EMINEM DR, DRE & 50 CENT

KIIS/Lus Angeles, CA*
PD;

5

APD/MD‘ Julte Pilal
12 GWER: STEFANI

] mw?a DR, DRE & 50 CENT

ALICIA KEYS

WDJXAouisville, KY*
PO: Shane Coltins

JESSE MCCARTNEY

CIARA MISSY ELLIOTT
EMINEM YDR. DRE & 50 CENT

WZKFAouvisville, KY*
PDMD: Chris Randolph
No Adds

KZliLubbock, TX

0OM: Wes Nessmann

PO/MD: Kidd Carson
AVRLL LAVIGNE
GOCD CHARLOTTE
LINESAY LOMAN

WMGB/Macon, GA
OM: Jeif Sifvers

MD: Calvin Hicks
JAY-Z & LINKN PARK

WZEE/Madlson w*
*OM: Mike Femis
PD/MD: Jon Reilly

ALICIAKEYS

2
LUDACRIS
TYLER HILTON

WJYY/Manchester, NH
PDME: A Dukette
15 FRLKIN A

MARKD
4 EMINEM VDR DRE & 50 CENT
TIM MCGRAW

WAOA/Melboume, FL*
PD: Beau Richands
MD: Eric Denir

1 JARKEIR KELV & ASHANTI

MARI
JRA-Z & UNKIN PARK.

WHYI/Nhaml FL*
Rob Roberts

APD Donnie Michaels
MD: Michael Yo
] cmlamsﬁva.um‘r

EMINEM VDA ORE & 50 CENT

WXSSMilwaukee, Wi*
OMPD: Prian Keily

)MD: PJ
14 JAY-Z & LINKIN PARK
HLICAKEYS

MD: Jerek Moran
4 CARAYMISSY ELLIOTT

MAROON
RICAKEYS

WABB/MobIIe AL*

OM: Jay Hasli

PDMD: Jam

2 EMEM VDR, DRE 850 CENT

KELLY CLARKSON
ALICIAKEYS
14B0L0US
ASHLEE SMPSON
LUDACRIS

WYOK/Mobile, AL*
PA): Ted Striket

APD/MD: Scolt Adams
1 GAVIN DEGRAW

ad
APD/MD: Andrew “A.G." Gordon

KDWB/Minneapolis, MN*
PD: Rob Mortis

KHOP/Modesto, CA*
OM: Richard Perry

PD: Chase Murm
2 CIARAEMSSY ELLIOTT
EMINEM UDR DRE & 50 CENT

J
JARULE tR KELLY & ASHANTI

KN(}E/Mnnroe LA
9 NELLY WmlST NA AGUILERA
5 JARULE #R. KELLY & ASHANT!
4 JaY-Z 8 LINKIN PARK
KELLY CLARKSON

WHHY/Montgomery, AL
OM: Bill Jones
PD: Steve Smlm

MD: Lance ry
AY-28 umw LG

WVAQ/Morgantowr, WV
%ﬁ Hoppy Ken:hev‘al

APD'lg:?an Mo

MD: Meghan Durst
CIARA UMISSY ELLIOTT
JESTINYS CHLD

WWXM/Myrtle Beach, SC
: Mark Andrews

PD: Steve Williams
APD: Kosmo
7 VELVET REVOLVER
NITTY

MAROON 5
LENNY KRAVITZ

WRVW/NashVIIIe ™
PDM Dam

| CNIN%Y
KELLY CLARKSON

WBLI/MNassau, NY*

OM: Nancy Cambino

PO. JJ Rice

APD: Al Levine

ME: L) Zabielski
JOHN MAYER
UARULE ¥R KELLY & ASHANTI
JESSE MCCARTNEY

WFHN/New Bedford, MA
PD: James Reitz
MD Dawd Dumn

L: G
LIL JON & USTS\DE BOYZ..

JOH& MAVER

WKCI/New Haven, CT*

MD I( rry |I| ns
6 CIARAMISSY ELLIOTT

TYLER HILTON

WEZB/New Orleans, LA®
OM/PD: Mike Kaptan
APD: Charlie Scott

MD: Stevie G
41 CIARA tAISSY ELLIOTT
@

WHTZ/New York, NY*
PO: Tom Poleman
APD: Sharon Dastur
MD: Paul “Cubby” Bryant
4 JARULE VR KELLY & ASHANTI
MARIQ

KBAT/Odessa, TX
OM: John Moesch
PD: Leo Caro

MD: M%Knigm

10 MAR
10 JESSE MCCARTNEY
10 CIARA IMISSY ELLIOTT

K.IYOIUkIahoma City, 0K~
jike McCoy
MD .l Rod
RELL

NOOP DOGG 1PHARS
‘5 MV-Z & LINKIN PARK
10 XELLY CLARKSON

4L
GUERILLA BLACK tMARID WINANS

WXXL/Orlando, FL*
OMPD:

Adam Cook
APD/MD: Pata De Graalf
9 KELLY CLARKS!
3 Shop b0 iPseeLL

WILN/Panama City, FL

PD Kenh Allun
APOMD: G-Man

RYAN

JESSE MCCARTNEY

KELLY CLARKSON

LIL" JON & EASTSIDE BOYZ...

WIODIPmIadeIphla PA*
PO: Todd Shannon
APDMD: Marian Newsome

2 GAVIN DEGRAW

ALICIA KEYS
DESTINY'S CHILD
KZZP/Phoenix, AZ*
PO: Mark Medina
MD: China
40 LI’ JON & EASTSIDE BOYZ.
1 GWEN STEFANI
50 CENT
MAROON 5
ASHLEE SIMPSON
WKST/Pitishurgh, PA*
PO: Anderson
T Jm & EASTSIDE BOYZ
WJBQ/Portiand, ME
OMPD: Tim Moore

MD: Mike Adams
ALICH KEYS

SNOOP DOGG UYPHARRELL
CIARA (MISSY ELLIOTT
CHARLOTTE

KKRZ/Portland, OR*
PD: Brian Bridgman
4 CHINGY
ASHLEE SIMPSON

WERZ/Portsmouth, NH*
OMPD: Mike 0'Donnell
APD/MD: Kevin Matthews

KELLY CLAR)
JARWLE 1R KELLV & ASHANTI

WSPK/Poughkeep5|e NY
PD: Scolty

APD: swwm,

MD: Paulie Cruz

13 EMIN =M DR DRE& S0CENT

NNY KRAVITZ
CIAR‘ IMISSY ELLIOTT

WPRO/Providence, Ri*
OM/PD: Tony Bristol
APD/MD: Davey Morris

ALICIA KEYS

GREEN DAY

EMINEM LDR. DRE & 50 CENT

KBEM]uad Cities, 1A*

OM: Dairen

PD: Jeft James

MD: Steve Fuller

5 JAY-Z & LINKN PARK

2 KELLY CLAR

1 ALIGAKEYS
ASHLEE SIMPSON

WHTSIOuad Cities, 1A*
PO: Tony Wa
MD; mt
10 'SNGOP DOGG UPHARRELL
2 CIARAIIMISSY ELLIOTT
I

2 TYLERHILTON
1 GREBN DAY

WDCG/RaleEgh, NC*
PD: Rick Schmi
%o Adds

WRVQ/Richmand, VA*
PO; Wayne Coy

i CHARLOTTE
TYLER HILTON
KEILY CLARKSON
TN MCGRAW

WJJSIRoanoke VA*
PO/MD:
24 EMNEM DRE & 50 CENT

\ AL‘ CIA KEVS
FANTASIA

WXLK/Roanoke, VA"
PD: Kevin Scott
APD: Damy Meyers
MD: Boh Pairick
ALICIA KEYS
MAR}
KELLY CLARKSON

WKGS/Rochester NY*
Erick Amlevson
MD Hick DiTu
8 NERLL X % . vounsaL 0oz
AICIA ms
LUDACRIS

WPXY/Rochester, NY*
PD: Mike Danger

: Carson
MD:J.8.
No Adds

WZ0K/Rocklord, IL
PD: Dave Johnson
MD: Jenna West

15 ASHLEE SIMPSON

MVZAUM('N PARK

KDHD/Sammemo, CA*

MD Ch rK
5 JREE!
2 "mwxssvﬁuuﬂ
1 ALICIA KEYS

WIBGBagmaw M
PO: Brent Carey
MD: Erlc Chase
2 CIW YMISSY ELLIOTT
2 TYLER HILTON
2 EMINEM UDR. DRE & 50 CENT
ALICIA KEYS

KUDD/Salt Lake City, UT*
OM/PD: Brian Michei
APDMD: Kevin Cruise

5 KEANE

30

KZHTBaIl Lake City, UT*
Cartney

MD Krlmev
ALICIA KEYS

600 600 DOLLS
JAYZR .-NKIN PARK

KEL2/San Antonio, TX*
nneft
JARULE /R KELLY & ASHANT!

LU
JAY-Z & LINKIN PARK
LHL" JON & EASTSIDE BOYZ -

KXXM/San Antonio, TX*
PO: Jay Shannon

MD: T% Glg‘lll

KHTS/San Dnego CA*
APDMD Hnmlnlhn

WAEV/Savannah, GA

OM: Brad Kelly

PD/MD: Chns Alan

APD Rus Franis
BARGULT

JmO
LUDACRIS

WZAT/Savannah, GA
PO: Brian Rickman
AN CABRERA

KBKS/Seattle, WA*
DM/PD: Mike Preston

APDMD: Marcus 0.
2 JARULE /R, KELLY & ASHANTI
1 4AY-2 & LINKIN PARK
1 GWEN STEFANI

KRUF/Shreveport, LA®
PO: Erin Bristol

MD: Evan Ha
ALIGIA KEYSM

WARO
TYLER HILTON
WNDVISOUlh Bend N
DESTINY'S GHALD

KZZU/Spokane WA*
Christopher -

KOMG/Springid, MO
32 GREEN AV

32 GOOD CHARLI
3‘ JT

KSLZ/SI Louis, MO*
PD: Bo

LIL" JON & EASTSIDE BOYZ.

WNTO/Syracuse, NY*
OM/PD: Tom Mitchell
MO: Jimmy Oisen

WWHT/chuse NY*

MD: Jel! Wise

1 ALICIA KEYS
1 EMINEM TR, DF(E!SOCEMT
JAY-Z & LINKIN PARK
JESSE MCCARTNEY

WHTF/Tallahassee, FL

APD/MD: Ju
zg éARULE w KEL l ASHANT!
1

7 A CROCE

WFLZ/Tam‘Pa FL*

R
3 CW\A V/MISSVE LOTT
10

WMGIITerre Haute, IN
MD: M:

1 GOODCHAR

13 EM\NEMVDH DAE & 50 CENT
1

10 CLARA IANSSY ELLIOTT

WVKS/Toledo, OH*
OM/PD: Bill Michasis

00!
EWNEMMJ{ DRE & 50 CENT
JAY-Z & LINKIN PARK

WKHQ/Traverse City, MI
PO: Mark Elliott
MD: Luke

19 AVRIL LAVIGNE

4 MAR

JESSE MCCARTNEY

WPST/Trenton, NJ*
OM/PU: Dave

APDMO- Chris Puorm
1% EM)E':EMM DRE & 50 CENT
ALY

~

KRQQ/Tucson, AZ*
DM: Tim Richards

POMD: Ken Carr
10 SNOOP DOGG 4PHARRELL
3 LC00LJ

KHTT/Tulsa, OK*
OM/PD: Tod Tucker
APD: Matt “The Bratt” Derick
MD: Matt Ryder
JET
ALlCH

A KEYS
EMINEM I‘DR DRE & 50 CEN’
GWENSTE

KIZ§/Tulsa, OK*
PO Chase

No Adcs

WWKZ/Tupelo, MS
PD: Rick Stevens

MD: Marc Allen

Ko Adds

KISX/Terr, TX

4 JRULE“Z Y
CIARA MISSY ELLIO'IT

WSKS/Utica, NY
OMPD Schaniz
LiL" JON & EASTSIDE BOYZ

WLDLW, Palm Beach, FL*
OM: Dave Denver
PO Chns Marino

MAR
DESTINYS CHILD
ALICIA KEYS

KWTX/Wato, TX
PO: Dnmn Taylor

WIHTIWashmgton Dc*
Jettrey Wyatt

MD Albie Dee
19 SNOOP DOGG tPHARRELL

WBHT/Wilkes Barre, PA*
PO: Mark McKay
APDMD:AJ.

17 NORE {MNA SKY & DADDY YANKEE
7 SNOOP DOBG {PHARRELL

WKHZ/WIlkes Barre, PA*
OM: Jim Rising
PD: Tias Schuster
APD/MD: Kelly K.
5 600 1
G000 CHARLOTTE
EMINEM VDR DRE & 50 CENT

WSTW/Wllmmgton DE*
PD: John Witson
APOMD: Mike Rossi

4 GREEN DAY
1 CIARA UMISSY ELLIOTT
%\NEM /DR, DRE & 50 CENT

KFFM/Yakima, WA
OM: Ron Harris
PDMO; steve Rncha
32 SWITCHFOO'

WYCRNork, PA*

Z EM!NEMM DRE & 50 CENT
KT

CHINGY
SNOOP DOGG YPHARRELL

WAKZIYRoungsluwn OH*

PO/MD: Jei
1 GWENS Am

WHOT/Youngstown, OH*
PD: John Trowt

1 CIARA YMISSY ELLIOTT
DESTINY'S CHILD

JARULER KELLY & ASHAN

MEDIABASE

*Monitored Reporters
179 Total Reporters

120 Total Monitored

59 Total Indicator

Did Not Report, Playlist Frozen (7):
KCRS/Odessa, TX

KIFS/Medford, OR

KSLY/San Luis Obispo, CA

WIFC/Wausau, WI

WKFR/Kalamazoo, Mi
WQGN/New London, CT
WWMD/Hagerstown
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The Joy Of Giving

Radio programmers share holiday promotions

ust about all of us look forward to the holiday sea-

son. We gather with family and friends to share pre-
cious moments, exchange gifts, eat a hearty meal and
watch A Christmas Story on television over and over
again. For some unfortunate people, however, the holi-
days would be a much less joyous time if not for the
radio stations across the country that step up during
this time of year to make dreams come true through
various food and toy drives and other promotions.

When the holidays roll around,
programmers know that their audi-
ences look to them for cool promo-
tions that make the season more en-
joyable. I can recall when I worked
at KXJM/Portland, OR
and how excited our lis-
teners were when we gave
away a new car over the }
holidays.

Mark Adams, the sta-
tion’s PD, came up with a
cool way to give away the
vehicle: The car’s key was
hidden in downtown Port-
land. Each day listeners
tuned in to the morning show for a
new riddle that would help them
determine the key’s location. The
riddles were difficult to solve, and
it took quite a bit of time for some-
one to find the key, but I still recall
how appreciative the winner was to
the station staff for making one of
his wishes come true.

Radio stations give to their audi-
ences throughout the year, but it’s
during the holidays that this gener-
osity means even more to the listen-
ers. This week [ ask a few program-
mers what types of promotions they
have going on at their stations for
the holidays.

Power Ball

Traditionally, radio stations give
away the most sought-after gizmos

Phil Becker

and gadgets during the holidays,
but it’s not that often that a station
will throw a Christmas party for its
listeners. That is just what WPYO

(Power 95.3)/Orlando PD Phil

Becker and Asst. PD/MD
Jill Strada are gearing up
todo.

“People go, ‘Man, my
company doesn’t give me
a good Christmas party,’
so we're throwing a Christ-
mas party for all of our
listeners,” says Becker.
“You've got to dress up,
everyone gets to bring a
date, and the invitations are just like
what you'd get at work.”

The Christmas party WPYO is
throwing is called the Power Ball,
and the station is sparing no ex-
pense to make this promotion a
memorable and enjoyable one for its
listeners, renting out one of Orlan-
do’s trendiest clubs for the night and
providing an open bar. But
wait, it gets better: Chingy,
the true balla, will be
brought in to host the
event.

“Power Ball will be
huge, because Chingy is
coming down to host this
shit,” says Strada. “You
can only win on the radio
station or if you see us on
the street.” Listeners listen for the

Jill Strada

“We’re going to be sitting in a tractor-trailer
from 6am on Dec. 10 through 6pm on Dec. 12.
We’re going to stay up and beg for food and
probably kill each other by noon on Friday.”

Fisher

Chingy sounder and then call the
station to win an invitation to the
event.

Following the Power Ball, WPYO
will kick off the “12 Days of Christ-
mas,” where the grand prize is a
new, tricked-out car that will include
a nice sound system, rims, televi-
sions and more. “We gon’ pimp
some rides,” says Strada, who is cur-
rently trying to get Xzibit to voice
the promotion.

“People go, ‘Man,
my company doesn’t
give me a good
Christmas party,’ so
we’re throwing a
Christmas party for

all of our listeners.”
Phil Becker

Each day during the 12 Days of
Christmas something new will be
added to the vehicle, making it one
— Of those ghetto-fabulous

| cars you see on MTV's
4 Pimp My Ride. To win the
car, listeners once again lis-
ten for a sounder that sig-
nals them to call the sta-
tion. The right caller will
win a prize that qualifies
him or her to win the ve-
hicle. At theend of the con-
test a winner will be cho-
sen to take home the pimped-out
ride. Expect to see photos of the
completed vehicle on these pages in
the near future.

Free Rent

Who wouldn't like a chance to
live rent-free for a year, win some
extra dough or win anew car? Well,
as crazy as it may sound, WKTU
(103.5 The Beat)/New York is giving
away all three for the holiday sea-
son. “We're going to give away a
chance at a million dollars, an apart-
ment and a car,” PD Jeff Z says.

www.americanradiohistorv.com

The giveaway stems from a pro-
motion WKTU did last year called
“Live Free for a Year,” where the
mormning show gave away an apart-
ment for a year. That promotion was
successfully executed and created a
buzz among the listeners. “We were
justdoing it with the morning show,
and then all of a sudden it started to
blow up on the radio station,” Jeff Z
says. So, for the holiday season, they
decided to take it to the next level
by throwing in a car and a chance
to win $1 million.

The station will qualify 103 peo-
ple to win by — you guessed it —
playing a sounder of a cash register,
acar starting and a doorbell ringing.
“We play that, and caller 103 wins a
thousand dollars and qualifies,” Jeff
Z says. “All 103 winners will go to
the apartment on Dec. 20 and try to
open the front door.” The person
who has the right key wins the
apartment for a year, along
with the car.

But wait, there’s more:
Inside the apartment will
be 103 cookie jars. One of
the jars will hold a million
dollars. The winner gets to
pick one of the jars —
hopefully, the right one.

‘KTU will also be cele-
brating Christmas and giv-
ing its listeners a shot at $10,000 with
the “Celebrity "Twas the Night Be-
fore Christmas” promotion. “We
have five different celebrities read
the poem “Twas the Night Before
Christmas’ [A Visit From St. Nicho-
las],” says Jeff Z. “If you can guess
each week’s celebrity, you win a
grand, and the last week you win
$10,000.”

Hot Jock Food Fight

Radio stations often team up with
local charities for food drives during
the holidays. For its “Hot Jock Food
Fight,” WHZT (Hot 98.1)/Green-
ville, SC has joined with the local
Meals on Wheels chapter
to have listeners fill a trac-
tor-trailer with food dona-
tions for the needy. Living
in the trailer for three days
will be station PD Fisher,
Asst. PD/MD/evening |
jock Murph Dawg and
midday jock Taylor. They
will be broadcasting live 24
hours a day during the
drive.

“We're going to be sitting in a
tractor-trailer from 6am on Friday,
Dec. 10 through 6pm on Sunday,
Dec. 12, says Fisher. “It's going be
the ‘Murph, Taylor and Fisher show’
all three days. We're going to stay up
and beg for food and probably kill
each other by noon on Friday. No
showers, no nothing — just three
days testing how much we can tol-
erate each other.”

Listeners who come by the trac-
tor-trailer to make a donation will
find that the setup isn’t just your
basic trailer with DJs broadcasting

Jeff Z

Fisher

“We have five
different celebrities
read the poem “Twas
the Night Before
Christmas’ [4 Visit
From St. Nicholas]. If
you can guess each
week’s celebrity, you

win a grand.”
JeffZ

and urging listeners to bring by cans
of food. There will be cool
games and different activ-
ities to participate in once
the donations are dropped
off.

Gathering enough food
to fill the trailer isn’t a big
concern for Fisher. In pre-
vious years Hot 98.1 has
always reached its chari-
ty goals. Fisher’s more
worried about not being able to
sleep for three days and how he
and his fellow broadcasters will get
along with one another during the
promotion.

“I think Murph and I are going to
annoy the shit out of Taylor,” he
says. “She’s very much like us but.
much more subdued than we are, so
I think we're going to piss her off. [
just sense that.”

Although Fisher, Murph and Tay-
lor will be the people urging listen-
ers to donate food, Fisher points out
that making a promotion like this
run smoothly requires the help of
the entire staff of the sta-
tion. "The promotions
team will be running on
12-hour shifts, and board
ops are going to run about
eight hours apiece, so ev-
eryone will be a part of it,
even though it will be us
up front,” he says.

And that is one of the
most fulfilling things about
working in radio and doing promo-
tions over the holidays: Not only are
you helping out the less fortunate,
but the entire station’s staff bands
together to execute these promotions.
Enjoy your holidays!

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column

or other issues?
- Call me at 201-459-0750
or e-mail;
dthompson@radioandrecords.com
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CHR/RHYTHMIC TOP 50 POWERED[TH

™

— W
T« November 26, 2004 MEDIABASE
Wik Wtk ARTIST TITLE LABEL(S) i PLATS AJ[?'IIE)A;{%E T ME™ | Most Added’
1 o SNOOP DOGG f/PHARRELL Drop it Like it's Hot (Doggy Style/Geffen) 6806 +162 798372 12 80/0 www.rradds.com
2 2 USHER & ALICIA KEYS My Boo (LaFace/Zomba) 5820 -406 700271 14 81/0 ARTIST TITLE LABEL(S) ADDS
3 0 NELLY f/TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal) 5507 +40 467773 9 45)0 2PAC fINATE DOGG Thugs Get Lonely Too Amaru/interscope) 23
10 o MARIO Let Me Love You (/AMG) 4280 +857 451672 5 831 UUTKAST GhettoMusic!( (laFace/Z{Jmlza} 20
5 5  TRICKDADDY tet's Go (Sip-N-Slide/Atiantic) 4217 158 420820 13 76/0 SESCTE""I‘: glsi':'lln‘f’ers:;“/'g 1%‘;’;”:"/‘;’“m’mm//mmpe} ::
7 0 CIARA fIMISSY ELLIOTT 1, 2 Step /LaFace/Zomba) 3998 +465 403178 8 80/2 OMARION 0 /Epic) 13
4 7 DESTINY'S CHILD Lose My Breath ([Columbia) 3892 -610 454271 11 79j0 JA RULE f/FAT JOE & JADAKISS New York (Murder Inc./I0JMG) 12
9 ©  JARULEfR. KELLY & ASHANTI Wonderful (Murder fnc.//DJMG) 3726 +230 474879 8 7801 NIVEA fiLIL' JON & YOUNGBLOODZ Okay (Jive/Zomba) 9
8 9 N.ORE fININASKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/iJMG) 3474 51 364748 15  bgjp | LI JONGTHEEASTSIDE.. HUSHER.. Lovers & Frends (7V7) 9
. TWISTA f[FAITH EVANS Hope (Atlantic/Capitol) 9
12 @ FABOLOUS Breathe (Atlantic/ 3409 +186 349799 12 810 FANTASIA Truth Is (/BMG) 8
" m CHINGY Balla Baby (Capitol) 3332 +44 252407 13 71j0
6 12 CIARAIPETEY PABLO Goodies fLaface/Zomba) 3093 -503 301703 25 82/0
14 13 TERROR SQUAD Lean Back (Universal) 2661 -393 235892 24 80/0
13 14 EMINEM Just Lose it (Shady/Aftermath/Interscope) 2352 727 183310 9 68/0
39 @ UL JON & THE EASTSIDE BOYZ HUSHER & LUDACRIS Lovers & Friends (7V7) 2298 +1569 314813 2 19/9 Most
15 16 AKONf/STYLES P. Locked Up (SRC/Universal) 2282 -492 222926 K} 68/0 Increa Sed Pla ys :
| 16 @ LIL* WAYNE Go BJ (Cash Money/Universal) 2174 +70 241153 9 6711 TOTAL
‘ 17 ) UL JON & THE EASTSIDE BOYZ fiLIL SCRAPPY What UGon' Do 7V7) 2132 +261 257690 7191 T S e
18 @ YOUNG BUCK Shorty Wanna Ride (/nterscope) 1990 +115 194807 10 55/1 LIL' JON & THE EASTSIDE... flUSHER... Lovers & Friends (7V7) +1569
19 @ EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermathy/Interscope) 1988 +167 1772719 4 52)2 MARID Let Me Love You (J/RMG) +857
20 €3 ASHANTI Only U Murder fnc./IDJMG) 1939  +202 191748 5  72/3 | DESTINY'SCHILD Soldier (Columbia) +629
21 €D  LUDACRIS Get Back (Def Jam South/IDJMG) 1918 +205 185192 5 81]2 g'f';ﬁm;s[;j f%gg H],’sf,e%%‘;j"”/ o) :zgf
22 @ GAME /50 CENT How We Do (Aftermath/G-Unit/Interscope) 1732 +304 229841 4 626 ALICIA KEYS Karma (/AMG) 230
24 @ LLOYD BANKS Karma (/nterscope) 1459 +74 195468 5 59/4 GAME £/50 CENT How We Qo (AftermatlyG-Unit/interscope)  +304
44 €D DESTINY'SCHILD Soldier (Columbia) 1180  +629 155229 2 5914 | LIL'JON&THEEASTSIDE... LL SCRAPPY What U... TV7) +261
B D N0 o o s e | Sm—
26 27 J0JO Baby it's You (BlackGround/Universal) 1131 -93 71381 11 30/0 I
32 XZIBIT Hey Now (Mean Muggin’) /Columbia) 1068 +7 76866 4 55/3 |
23 29  LLCOOL J Hush (Def Jam/IDJMG) 1059 3N 97665 1" 641
29 30 JOHN LEGEND Used To Love You /Columbia) 1035 -5 85685 10 45/3
27 31 NELLY My Place (Derrty/Fo’ Reel/Universal) w007 76 7380 19 600 | New & Active
36 @ GUERILLA BLACK f/MARIO WINANS You're The One (Virgin) 963 +108 19702 4 48/5 .
. . TORI ALAMAZE Oon't Cha (Universal)
47 @ T.1. Bring ‘Em Out (Grand Hustle/Atiantic) 955 +461 85345 2 663 Total Plays: 416, Total Stations: 41, Adds: 7
31 34 ALICIAKEYS fiTONY, TONI, TONE & JERMAINE PAUL Diary (J/AMG) 918 106 123922 19 4810 | wANNIE FRESH Real Big (Cash MoreyUniversal)
38 @ AKON Ghetto (SRC/Universal) 891 +87 46610 3 581 Total Plays: 375, Total Stations: 13, Adds: 0
| 33 36  PITBULL Dammit Man (TV7) 858 94 77868 9 390 NAS Bridging The Gap (Columbia)
‘ 30 37 RUPEE Tempted To Touch (Atiantic) g55 173 1465es 14 a3 | @l Plays: 396, Total Statons: 23, Adds: O
‘ 42 € JADAKISS fIMARIAH CAREY U Make Me Wanna finterscope/ M3 18IS 3 A | e oS s gy it
49 @ ALICIAKEYS Karma (J/RMG) 763 +341 44905 2 61/4 NELLY Na-nana-na (Derrty/Fo’ ReellUniversal
35 40  LIL SCRAPPY No Prablem (BME/Reprise) 760 -125 117700 20 46j0 Total Plays: 335, Total Stations: 26, Adds: 0
37 41 JUVENILE f/WACKO & SKIP Nolia Clap (Rap-A-Lot/Asylum) 676 134 100040 20  32/0 LADY SAW I've Got Your Man (VF)
41 42 ANTHONY HAMILTON Charlene /So So DefiZomba) 628 41 104680 5 3yp | el Plays: 326 Total Statons: 25 Adds:0
40 43 MASE Breathe, Stretch, Shake (Bad Boy/Universal 561 164 57781 16 40[0 ;‘;‘{j‘;&gBJng“Ti‘I:l"Slfgﬁ,ﬁtngZAS(:‘;"QU’”"/Z"””"”
48 @ CRIME MOB Knuck i You Buck (BME/Warner Bros./Reprise) 536 +104 95394 4 18/0 CAM'RON Girls (Roc-A-Fella/I0JMG)
34 45  R.KELLY & JAY-Z Big Chips (Jive/Roc-A-Fella/IDJMG) 520 -382 44233 7 57/0 Total Plays: 275, Total Stations: 24, Adds: 1
@  EMINEM Mockingbird (Shady/Aftermath/interscape) 519 +235 67967 1 1/0 LLOYD BANKS I'm So Fly interscope)
@  JAY-Z& LINKIN PARK NumbiEncore (Warner Bros,) 514 +136 45577 1 ggjz | 1ot Plays: 173 Total Station: 12, Adds: 0
50 @ DADDY YANKEE Gasolina (V/ Music B0 T8 T2 2 A | e
@  JARULEH/FAT JOE & JADAKISS New York (Murder nc.//DJMG) 470 +152 141235 1 25112 : :
43 50 TERROR SQUAD Take Me Home (Universal) 455 437 112332 71 320 Songs ranked by total plays
86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Station p|av|ists for all R&R reporters
week of 11/14-11/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays .
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week www.radioandreco rds.com.
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assignec an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.

"Powergold offers us limitless options with scheduling criteria and has integrated with all our
o /1 other systams seamlessly. The reliabi ustomer se and support that the fnlk’s at
/' Powergold have provided us have been exactly what any customer could ask for,

”
The Leaders in Advanced Music Scheduling Software for Windows S8/MEMNT2000:

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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w |/ RHYTHMIC MIX SHOW TOP30_ o

® November 26, 2004

RANK ARTIST TITLE LABEL
1 SNOOP DOGG Drop It Like It's Hot (Star Trak/
GAME £/50 CENT How We Do fAftermath/G-Unit/lnterscope/
CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba)
JA RULE f/ASHANTI Wonderful (Murder Inc//IDJMG)
LIL" WAYNE Go DJ (Cash Money/Universal)
YOUNG BUCK Shorty Wanna Ride flnterscope/
CHINGY Balla Baby (OTP/Capitol)
TERROR SQUAD f/FAT JOE Lean Back (Universal)
9 LIL’ JON & EASTSIDE BOYZ f/LIL SCRAPPY What U Gon' Do (TV/T)
10 MARIO Let Me Love You (/RMG)
11 USHER f/ALICIA KEYS My Boo (L aface/Zomba)
12 CIARA fIPETEY PABLO Goodies LaFace/Zomba)
13 T.1. Bring "Em Out (Grand Hustle/Atlantic)
14 FABOLOUS Breathe (Atlantic/
15 TRICK DADDY Let's Go (Slip-N-Slide/Atlantic)
16 N.O.R.E. f/ NINA SKY & TEGO Oye Mi Canto (Def Jam//DJMG)
17 LUDACRIS Get Back (Def Jam South//0JMG)
18 ASHANTI Only U (Murder Inc./IDJMG)
19 JA RULE fIFAT JOE & JADAKISS New York (Murder Inc./I0JME)

0O~ BWwN

20 XZIBIT Hey Now (Mean Muggin’) (Columbia) NAS KEEPS THE STREETS DISCIPLINED was Fas hit the road Yo promotz his latest effort
21 DESTINY'S CHILD Lose My Breath ({Cofumbia) - Street Discipling, due out this Tuesday. He stapped by KBFB/Dallas to take over the airwaves. Here he is (1)
22 AKON f/STYLES P Locked Up (SRC/Universal) | with KBFB MD Big Sink.

23 EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermath/interscape)
24 LLOYD BANKS Karma finterscape/

25 NELLY f[TIM MCGRAW Over And Over (Derrty/Fo’ Reel/lUniversal)

26 DESTINY'S CHILD Soldier (Columbia)

27 PITBULL Dammit Man (TVT)

28 LIL JONJEASTSIDE BOYZ Lovers & Friends (TV/T)

29 JUVENILE f/WACKQO & SLIP Nolia Clap (Rap-A-Lot)

30 LIL SCRAPPY No Problem (BME/Reprise)

Monitored airplay data supplied by Mediabase Research, a division of POWERE Dm
Premiere Radio Networks. Songs ranked by total plays for the airplay week of \
11/14-11/20©2004, R&R, Inc. MEDIABASE

PHAIWFSIZ

W‘

SNOOP DOGG f/50 CENT “0h No" (Doggy Style/Geffen)
NAS “Bridging The Gap” (Columbial
T.1. flJAY-Z “Bring 'Em Qut” (Grand Hustle/Atiantic)

FAB VISITS SHADE 45 ratolous was in the house at Sirius Satellite Rafio recentiy to visit the
EMINEM f/DR. DRE CENT “E " (Shady/Af Int
! G AN EnCE” batlyid iemmatinterssope) staff of Skade 45, Eminem’s na-hclds-baried radio outlet. After talking a gang o7 shit on the air

LIL JON & THE EASTSIDE BOYZ "What U Gon’ Do” (7V7) with Shace 45 personatities Lii Shawr: and Cipha Sounds, Fab paused for a snapshot. Seeit here looking
GAME /50 CENT “How We Do It” (Aftermath/G-Unit/interscope/ gangsta are (i-r) Lil Shawn, Fas and Clpha Sourds.

STYLISH? SPUNKY? STREET-WISE?

She’s a Icya listener witt the powsr to recall your staticn rame
during the next ratings period. Stve her a station decal f-om
Communicatbn Graphics and shel remember you forever.

-:-:-:(:ommumcatml
-:-:-:-.-S'Gramlcs Inc
800.331.@438 - www.cgiink.con

% @ v &

BRIGHT COLORS. LOWG-LASTEEG DURABLE. NEATHER-FZSISTAST.

www.americanradiohistorv.com


www.americanradiohistory.com

? CHRIRHYTHMIC AT, .
%;0 Nc;;embér 26, 2do4 ‘

] ’ )
@"’”M”sia ””I” America’s Best Testing CHR/Rhythmic Songs 12 +

For The Week Ending 11/26/04

il s = 2 54

Persons Persons Persons

Artist Title (Label) ™ LW Familiarity Burn  12-17 18-24 25-34

NELLY f/TIM MCGRAW Over And Over (Derrty/Fo’ Reel/CurlyUniversall 432 431 95% 20% 440 440 403

USHER & ALICIA KEYS My Bao (L aFace/Zomba) 419 413 99% 33% 44 404 393

MARIO Let Me Love You (/RMG/ 416 407 70% 7% 424 426 405

TRICK DADDY Let's Go (Slip-N-Slide/Atlantic) 413 411 8% 17% 44 407 374

CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba) 412 412 14% 7% 418 420 394

JA RULE f{R. KELLY & ASHANTI Wonderful (Murder Inc./IDJMG) 408 392 79% 10% 427 398 390

EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermath/Interscope/ 4.04 - 61% 7% 4.09 404 407

DESTINY'S CHILD Lose My Breath (Columbia) 402 399 98% 27% 406 396 4.0

JOJO Baby it's You (BlackGround/Universal) 399 4.02 90% 18% 4.18 3.95 3.70 WE SLEEP IN FISHNETS T00! wrow-Fu (Wired 96.5)/Phils-
' DS BT gt /D‘/MG} £98 A% B sn - o delphia celebrated its first anniversary with Rocco’s Jammy Jam, a pa-

CIARA fIPETEY PABLO Goodies (LaFace/Zomba) 395 403 97% 4% 399 390 377 jama party featuring morning show host Rocco The Janitor and celeb-

LLOYD BANKS Karma (lnterscope) 392 380 52% 7% 412 401 346 rity guests, including cast members of The-Real World: Philadelphia. Pic-

i TERROR SQUAD Lean Back (Universal) 391 388 98% 46% 3.80 jgs 407 tured here are just a few of the partygoers who enjoyed many 96 cent

NELLY My Place Derrty/Fo’ ReelfUniversal) 389 386 97% 3% 392 3.63 394 draft beers.
LUDACRIS Get Back (Def Jam South/IDJMG) 388 - 4% % 4.04 385 381
LL COOL J Headsprung (Def Jam/IDJMG) 187 387 88% 29% 3.85 380 399
EMINEM Just Lose It (Shad)/Aftermath/interscope/ 3gs 392 98% 30% 3.96 378 39
CHINGY Balla Baby (Capitol) 385 381 85% 18% 3.95 392 370
FABOLOUS Breathe (At/antic) isa 37 84% 19% 3.96 3717 369
SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Doggy Style/Geffen) 380 385 94% 25% 393 368 395
ASHANTI Only U (Murder Inc./IDJMG) 379 380 59% 9% 4.02 375 355
AKON f/STYLES P. Locked Up (SRC/Universal) 375 369 90% 3% I} 376 359
LIl JON & THE EASTSIDE BOYZ f/LIL SCRAPPY What U Gon' Do /7V7} 375 378 2% 13% 3.98 382 349
LIL' FLIP Sunshine (Sucka Free/L oud/Columbia) 3.74 368 98% 48%  3.67 342 406
JOHN LEGEND Used To Love You (Columbia) 3.74 - 40% 6% 3.67 390 3.76
YOUNG BUCK Shorty Wanna Ride (/aterscope/ in 314 N% 17% 3.82 385 350
GAME £/50 CENT How We Do (Aftermath/G-Unit/lnterscope/ 3.69 - 2% 8% 3.69 3713 362
N.O.R.E. f/NINA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/IDJMG) 368 363 86% 28% 372 348 3N
LIL' WAYNE Go DJ (Cash Money/Universal) 3.60 3.62 5% 19% 381 378 319

RED CARPET ACTION 4 few weeks ago the Hip-Hop Summit
Action Network presented awards to Mary J. Blige, Ludacris and the
Ludacris Foundation, Anheuser-Busch and MTV's Choose or Lose cam-
paign at its second annual Action Awards program, held at Chelsea Pier
in New York. Pictured on the red carpet are HSAN chairman Russell
Simmons and wife Kimora Lee Simmons.

Total sample size is 460 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is availabie for local radio stations by calling 818-377-5300.
\_ RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. J

- ] I
Reporters . . s . —

Stations and their adds listed alphabetically by market

KKSS/Albuguerque, NM*
PO; Pote Ma
APD: Dasa Cortez
12 2PAC UNATE DOGG
1 NATALIE
GETO BOYS
TWISTA tFAITH EVANS
KYLlleuquemue NM*
APD D.J. anm
MD: Cusrvo
TORI, QMMAZX
A RULE HFAT JOE & JADAKISS
NIVEA (/Lll‘ JON & YOUNGBLOODZ
\TE DOGG
KﬂlZ/AmlriIlo RES
OM: Eriz Sievens
PD: Dum [ NcGuine
OUNG BUO(
KFATIMdloﬂq e, AK
M I0: Paul Borls
15 DESTIWS CHILD
1750 GENT
I ALICiA KEYS
WBTS/Allanta, GA*
PD. Lee Cagle
APD/MD: Maverick
AKON
JARULE /R KELLY & ASHANTI
WZBZ/Atiantic City, NJ*
PD/MD: Rob Garcls
No Adds
KDHT/Austin, TX"
PD. Bob Lewis
APD/MD. Bradley Greln

KISV/Bakersﬂem CA

WBHJ/Birmingham, AL*
£D: Mickey Johmson

MD L £ H
;B LILSJON & EAS‘SVDE BOYZ.

ALICIA KEYS
WJMN/Boston, MA*
PO. Cadlllac Jack MoCartney
APD: Dennis 0"Haros
MO: Chris Tyfer

7 USHER
2 ZPAC WAYE D066
CKEY/Buﬂaln NY*
PD: Rob White

LUDACRIS
2PAC I/NATE DUGG
OMARION

CENT

WRVZ/Charlestan, WV
OM: Rick Johmon

PD/MO:
1 oumg?y
1 rwnsuumm EVANS
1 OMAR
1 socsm
VIBBM/ChIcagnn I

APD/MO: Erik Bradi
33 UL JON & IDE BOYZ..
27 USHER

KZFM/Carpus Christi, TX*
BP0 Ef Gres
WAD: Artene Madal Cordeds

1 NNVEATLIL .K)N 8 YOUNGBLODDZ

1 YING YANG Tw
FANTASIA
OUTKAST

KBFB/Dallas, TX*
n Jom Camdelsra

69 LIL" JON & EASTSDE BOYZ...
52 CIARA !/MISSY ELLIOTT
H

WDHT/JDI?y‘tzn DH*

JADAK!$ '/MARIAH CAREY
GAME 1/50 CENT
KOKS/Denver, CO*
PO: Cat Collins.
MD: John E. Kage
No Adds
KDRB/Des Moines, IA*
. Greg Chance
MD: Jarad Gotdberg
No Adds
KPRRZI Paso, TX*
POMD: Bobby Ramas.
10 DESTINY'S CHILD
2PAC {/NATE DOG3
GWEN STEFANI
XHTO/EI Paso, TX
POMO: Franciaca Aguime Cranx
1 NIVEARLIL .XJN & VOUNGBLOOOZ
TWISTA I/FAITH
GWEN STEF, ANI
WRCL/Flint, Mi®
OM: Jay Patrick
PO: Nathan Reed
MO: Clay Church
No Adds
KBOS/Fresno, CA*
PD: Greg Hotiman
MO. Danny Salas
32 ASHANTI
24 LIL' JON & EASTSIOE BOYZ
1 OMARION

KSEQ/Fresnp, CA*
FO: Al

lexa Smith
2 JARULE VFAT JCE & JADAKISS
TWISTA FFAITH EVANS
FANTASIA
GWEN ST‘EFANI
WBTT/FI. Myers, FL*
OM: Steve: Mye
PO: Scrap Janm
APD/MD: 1 “The
24 JA RULE V‘FATJOE & JADA.KISS
DESTINY'S CH
UTKAST

WIFX/H, Wayne, IN*
PD/APD: Scotl Hecathom
MD: Randy Alomar
12 2PAC YNATE DOGG
WNHT/H Wayne. IN*
IM: Dave Eul
PD/MD Goon
OUTKAST
TORI ALAMAZE
WLYD/Green Bay, W1
PD: Jasan Hil Bay
2 JARULE UFAT JOE & JADAKISS
2PAC INATE DOGG
UTKAST
WGBT/Greenshoro, NC*
oMt s:n-nma

APD Jay Rio
AD.

wmmr.nuswo NC*
OM/PD: Brisn Douglas

W: Tap Money
No Adds.

WQSL/Gresnville, NC*
PDMD: Jack
2 GUERILLABLALK ¢ BLACK MARIO WINANS

WHZT/Gmm"Ie sc*

m m
LL' JON & EAST IDE BOYZ /LIL SCRAPPY

DESTINY'S CHI

WOLD, rstown
om: mﬂmm

PO;

WWKLHarrish
OM/PD: John 0'Dea

Adie Shuitz
DESTINYS CHILD
LIL" JON & EASTSIDE BOYZ.

urg, PA*

470 0a Davit Simpson

KDD8/Honolulu, Hi*
PD: Leo Baldwin
MD: Sam P

1

m Man” Ambrosa
JA RULE {/FAT JOE & JADAKISS
ANTHONY B t/WYCLEF JEAN
QUTKAST
RAZAH

IGKllHnnolulu HI*
%20 Fabia sm
MD: K-Smoot!

9 GAME V/S(l CENT
OMATS

ZPAC f/N]l;\T[ 00GG

¥PHW/Honelulu, HI*
OM: Wayna Marla

1

OMARION

KBXXHouston, TX*

PO: Tom Catococdd

MD; Carmen Contreras

12 MARID
7 GUERILLA BLACK /MARIO WINANS
4 LLOYD BANKS

KPTYMouston, TX*

PO:

Marco Adas
UTKAST

GETO BOYS
EMINEM #/DR. DRE & 50 CENT

WHHH/Indlanapol is, IN*

Pﬂ

Brian Wallace
D: Don “DJ Wrekk Dna” witiiams

. NoMos

WKHM(!!DMIIQ ™
PO/

1

DfSTINV’S CHILD

WYiLXnoxville, TN*
OM: Mike Hammond
PO: Wick Elliott

D v

1 RAZAH
TWISTA UFAITH EVANS
DESTINY'S CHILD

KR
PD:

KALal
Dave Stug!

LA
: Cheis

JOHN LEGEIﬁ

GUERILLA BLACK /MARIO Wi

EMINEM 1/DR. DRE & 50 CENT

OMARION

KLUCALas Vegas, NV*
Thomas

7' JA RULE UFAT JOE & JADAKISS
1 TWIS‘IMIFAITH

K)ﬂE/UﬂIn Rock, AR*
OM: Hoser

PD: Joa Ratt
APD/MD: Tonl Seville
S GAME 150 CENT
TWISTA {/FAITH EVANS.
OUTKAST
RAZAH

m?\:{ﬂll.ns Angeles, CA*

APD/MD:

2 DESTWVSCHILD
50 CENT
OUTKAST

KBTE/Lubbock, TX
OM: Jet Scott

7 JAY-Z & LINKIN PARK
KBFM/McAllen, TX*
OM: Billy Santago
vn,un:mnnyx

10 WHITE BOY
OIPLOMATS
2PAC IINATE DOSG
KBTQMcAllen, TX*
OM. Pete Manriquez
PD: Allx Quintero
MD. xnnaz
GWEN STEFANI
WBVD/Melboume, FL*
M. Curtis Booker
TORI ALAMAZE
FANTASIA
KX(HT/Memphis, TN*
PD; Steve Richards
xn, Big Sue
o

WPOW/Miami, FL*
PO; Ki

KTTB/Minneapolis. MN*
POMD: Sam Ellot
APD: Zznnle
2PAC UNATE DBGG
KHTN/Modesto, CA*
OM/PD: Rane
55 LIL JON & EASTSIOF BOYZ .
1 2PAC §NATE DOGG
FANTASIA
OUTKAST
NIVEA ULIL’ JON & YOUNGELOODZ

NICOLE WRAY
WWRX/Mew London, CT
PO/MD: Brign Ram

APD: 5
10 JA RULE UFAT JOE & JADAKISS
8 UL’ JON & EASTSIDE BOYZ

WKTUMIW York, NY*
f"’:!m

WOHT/Mew York, NY*

PO Tracy Cloherty

MO: Ebra

20 NiNA SKY

13 LIL JON & EASTSIOE BOYZ.
9 NEW EDITION

WNVZ/Nortolk, VA*

OM/PD: Don London

: Mikw Kiein
2 GUERILLA BLACK tMARI) WINANS
X21BIT

KMRK/Ddessa, TX
POMD: Steve Driscoll
No Adds

KKWD/Oklahama Ciy, DX*
PO: Ronnie Rymirez

Cisco
1 JAY-Z & LINKIN PARK

KQCH/Omaha, NE*
OM_ Tom Land
PO/MD: Erik Johmsan
No Adds

WJHM/Drlando, FL*
PD; Stevia DeMann
APD: Kelth Memoly

MD: Dawn Campbell

Ho Adus
WPYD/OrIando FL-

APOMD .l 81
JA EULE l/FAY JOE & JADAKISS

KCAQ/Gxnard, CA*
PO/MO: Big Bear
APD: May
5 OUTKAST
3 OMARION
TWISTA /FAITH EVANS
YING YANG TWINS
KKUU/Palm Springs, CA
OM: Lanry Snider
PO Anihony “Antdog” Quiroz
APD. Exin Deweaux
JACKI-0 #YING YANG TWINS
2PAC YNATE DOGE
GWEN STEFANI
50 CENT

VlZPw/Peona 1L
OM: Rick Hirschmann
P: Don Black
MD: Brandon Marshall
TOR! ALAMAZE
VIPNI/PhIladelphIa PA*

MD Sa D(Ioﬂ
8 JASULE HFAT JL%E & JADAKISS

WRDW/Plulallelphm PA*

Arn/uu et Garcia
2PAC UNATE DOGG
50CENT

KKFR/Phosnix, AZ*
PO: Bruce St. James
MO: Da Ntz

27 UL’ JON & EASTSIOF BOYZ,
19 GUERILLA BLACK t/MARIO WINANS -
14 XZBIT

50 CENT

WRED/Portiand, ME
OWPD; Buzz Bradley

2PAC /NATE DOGG
TWISTA (FAITH EVANS

Lo ey
iy ITATJ0E 8 LDAKISS
TWISTA UFAITH

OMARION

QUTKAST

m" FlegMupsle, NY

PD:'J % oo

"171' -J. Mclmyre
8
5 2P

\LIClA KEYS

\TE DOGG
3 GWEN STE\‘ANI

WKX/PI\wlllme RI*
m

M A TLACJON & YOUNGBLOODZ
QUTKAST
KWNZ/Reno, NV*
FOMOD- Eddie Gomez
3 2PAC YNATE DOGG
FANTASIA
OMARION
NIVEALLIL JON & YOUNGBLOODZ
KWYLReno, NV*
MD: Mote
2 JARULE UFAT JOE & JADAKISS
OMARION
KGGIRiverside, CA*
P Jessa Duran
APD. Mike Medina
3 LUDACRIS
3 2PAC U/NATE DOGG
2 NIVEA LI JON & YOUNGBLOODZ
DESTINY'S CHII
KWIE/Rwemde CA
IMD. Cheis Lo
1] DESTWV S CHILD
4 TORI AlAMAZE
3 JOHN LEGEND
50 CENT

KBMB/Sammom, CA*
M. 0.0 Tou ek Jsckson

13’ 2PAC UNATE DOGS

2 SLYBOOGY

SKI
ALICIAXEYS

KSFM/Sacramento, CA*
PO Byron Kennedy
APDM: Tony Tecata

WDCD/SaIlsDury ™MD

MD Dlﬂlil
No Adds

KUUU/Sah Lake City, UT*
GM/PD: Brian Michel

MD. Kevir Cruise
1 LLOYD BANKS

KBBT/San Antonio, TX*
PL: Rick Thomas
APD/MD: Romeo
25 LIL" JON & EASTSIDE BOYZ...
12 DESTINY'S CHILD
2 NIVEAYLIL JON 8 YOUNGBLODBZ

XHTZ/San Diego, CA*
PD Dtlm Laird

9 MRULE VFATM&JADAXJSS
17 UL' JON & EASTSIDE 80

\TE
5 DESTINYS MILD

KSRT/Santa Rosa, CA*
PO: Lauran Nichasis

21 GAME 50 CE

19 LLOYD BANKS

14 JADAKISS {/MARIAH CAREY
13 JAY-Z & LINKIN PARK
Sirius The Beat/Satellite
OM: Gerorimo

PD: Howard Marcus

MD Lawrence Clreiio

48 WYNONNA

21 ATB

14 10

KUBE/Seattle, WA*

PO Eric Powars

MD. Karen Wil
No Adds

KYWL/S&okane WA*
OM: Tif kL
Chuck “Manic™ Wright
Z; (ZSWEN STEFAN
1 JARULE (/FAT JOE & JADAKISS
DUTKAS
50 CENT
KWIN/Stockton, CA*
1 ﬁPAC #/NATE DOGG
WLLD/Tampa, FL*
FPD: Oriando
APD: Scamman

4 DUTKAST
JA RULE 1FAT JOE & JADAKISS

I(ll.l/l'rI‘Cﬂle: WA
Brad Barrsit
PO i St 1.” Froderck
4 THISTALFATTH EVANS
o
NIVEA YLIL" JON & YOUNGBLCODZ
I(DNT/Tmon Az
Arnm "hico Vilohos
2 JMARION
TORI ALAMAZE
KTBY/Tulsa, DK*
(OM: Don Crist
PO: Bily Madison

KBLZ/Tyler, TX
PELT.
MD: Marcys Love
17" GAME 150 CENT
HTOWN
2PAC INATE DOGG
50 CENT
WMBX/W. Palm Beach, FL*
PD: Mark McCray
MD: D) X Ceb
1 OMARION
WPGC/Washmgtnn oc*
OM. Reggle
PD er lmm
|2 IHI GV LANET JACKSON

3 )ESﬂ SC ILD
1 CIARA MISSY ELLIOTT

KDXC/Wil:hiIz Fails, TX

Pll
26 JAY 2 & LINKIN PARK

13 VUUNGB ICK
7 JARULE HFAT JOE & JADAKISS
7 ALICIA KEYS

KDES/Wichita, KS*
PD. ur‘q wmmm
MD: J.R. Gon:

DESTINVS CHHD

Note: For complete
adds, see R&R
Music Tracking.

*Monitored Reporters
108 Total Reporters

POWERES[T
MEDIABASE

86 Total Monitored

22 Total Indicator

Did Not Report, Playlist Frozen (4):

KHHK/Yakima, WA
KSPW/Springfield, MO
WCZQ/Champaign, IL
WJWZMontgomery, AL
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ecipes For Success

Secret family recipes of programmers and record execs

This is not your usual programming column. Every once in a
while I think it’s important to take a break from our work and fo-
cus on something completely different. Maybe it’s a hobby or sport,
or just downtime with your family. That’s what this column is really

about.

This week's issue of R&R arrives over the
Thanksgiving holiday, a time we spend with
family and friends and that is usually centered
around good food. I asked programmers and
record execs to submit family recipes that are
part of their holiday tradition so I could share
them with you, and I got an overwhelming re-
sponse.

I also learned a couple of things about our
radio and record community. While we all love
to eat, not all of us like to cook. But even those
who don't cook usually have a specialty they
can whip up. So what if we’re not all gourmets?
The real quality in the food is that we share it
with loved ones.

The ‘Best’ Comi Bread Stuffing

Cher Best, morning co-host for WPRW
{(Power 107)/ Augusta, GA, says, “If you're
doing low-carb, do not attempt this at home."”

5-6 cups finely crumbled com bread (for
single sistas who want to impress, get the
Jiffy box)

8 tablespoons (1 stick) butter — that's right,
the whole damn stick

2 celery sticks, diced

1 medium onion, diced

2 teaspoons celery salt

1 tablespoon fresh crushed sage leaves

3 large eggs — beat the egg whites first,
then pour in the yolks and beat them
lightly until it looks kind of fluffy and yellow
2/3 cup milk

1 1/2 cups turkey broth (you can use
chicken too)

1 tablespoon salt

3/4 teaspoon ground black pepper

Heat oven to 350°F. Spread the corn bread
on a roasting pan and cook until lightly
browned, about 10 minutes. In a medium skil-
let over medium heat, melt six teaspoons of the
butter and sauté the celery and onion until soft,
about five minutes. In a large bow], stir togeth-
er the corn bread and sautéed vegetables. Mix
in parsley, eggs, milk and turkey broth. Season
the moist dressing with seasonings and mix
well. Brush or spray a casserole dish with but-
ter and add the dressing to the casserole dish.
Bake 50 minutes. Get your eat on!

Stewed ‘Hey, Mama’ Black-Eyed Peas

According to WGCI-FM/Chicago morning
co-host Nikki Woods, “If you do not eat pork,
you may substitute turkey legs for the ham
hocks and use beef or turkey sausage.”

2 6-ounce ham hocks, or one large
2 tablespoons vegetable oil

1/4 pound homemade tasso or other ham or
sausage, chopped (about 1 cup)

1 cup chopped yellow onions

1/2 cup chopped green bell peppers

2 tablespoons minced garlic

1 teaspoon salt

1/2 teaspoon freshly ground black pepper
1/4 teaspoon cayenne pepper

2 bay leaves

1 pound dried black-eyed peas, rinsed and
picked over

2 quarts chicken stock or canned low-
sodium chicken broth

2 tablespoons minced fresh flat-leaf parsley

Brown sausage. Drain sausage and add oil
to pan. Sauté onions, peppers and gartic in drip-
pings and oil. Add ham hocks, sausage, spic-
es, peas and stock. Let simmer for several
hours, until peas are tender. Sprinkle with pars-
ley before serving.

Vivian’s Pepsi Roast

“1 almost never cook,” WJLB/Detroit Asst.
PD/MD Kris Kelly says. “But when I read
your e-mail, [ instantly thought of a great reci-
pe that was given to me by the mother of a really
good friend. Her name was Vivian — she
passed away last year — and this is how she
did pot roast.”

1 chuck roast (3-4 pounds)
1 12-ounce can of Pepsi

1 onion

3-4 potatoes, peeled

1 cup carrots

Line a baking dish with aluminum foil. Add
pot roast. Season pot roast to taste (less is
more). Add sliced onion, if desired. Pour
entire can of Pepsi over roast. Cover with foil
and refrigerate for at least two hours. (You can
also marinate the roast overnight.) Slow-roast
the meat at 325°F for a minimum of three
hours. Add potatoes and carrots and cook for
an additional 30-45 minutes. Depending on
your oven and desired doneness, you may need
to cook the roast longer. The meat should be
very tender. Enjoy, and happy holidays!

Southem Collard Greens/Tumip Greens

Radio One/Augusta, GA OM/PD Ron
Thomas says, “If Grandma isn’t coming over for
dinner, after cooking everything for one hour,
add three tablespoons of good moonshine.”

2 bunches collard greens or turnip greens
1 small pack smoked turkey necks

2 tablespoons Liquid Smoke

1/2 teaspoon salt .

2 tablespoons vinegar

1 tablespoon red pepper
1 pinch baking soda

Wash smoked turkey wings, then cook in a
large pot of water until meat is tender. Clean
greens well. Break off all stems. Cut into strips,
then wash until water runs clear. Place greens in
pot with smoked turkey necks and other ingre-
dients. Cook until greens are tender, approximate-
ly 11/2 to two hours.

Sarah’s Broccoli Bash

“I make a broccoli casserole much like the
green-bean casserole most people make,” says
WPHI/Philadelphia MD/Marketing Director
Sarah O’Connor. “However, mine has some
special ingredients.”

1 head fresh broccoli, cut up, or 1 bag
frozen chopped broccoli

2 cans Campbell's Roasted Garlic Cream of
Mushroom Soup

Shredded cheddar cheese

1 can French’s Fried Onion Rings

Layer all ingredients in a casserole. Sprinkle
top with generous amount of fried onion rings.
Bake for 30 minutes.

McSwain’s Glazed Ham

WYNN/ Florence, SC PD Gerald McSwain
asks, “Aren’t you hungry now?”

-1 ham with honey glaze
Orange flavoring
Garlic salt
Sugar
Roasted almonds

Cover ham with glaze and seasonings. Sprin-
kle with almonds. Bake at 275°F for two hours,
basting every 30 minutes.

‘Seco’ Miller Chicken

“This is an Ecuadorian dish my mom taught
me,” says Julie Gustines, MD of WRKS (98.7
Kiss FM)/New York. ”Seco means dry, but it’s
very moist.”

1 whole chicken, cut up
1 tablespoon recaito*

1 tablespoon achotina*®
1 tablespoon sofrito*

1 bottle Miller beer

1 can tomato sauce

* Spanish seasonings that can be found in
your grocery’s Spanish foods section. A good
brand to try is Goya.

Put the whole cut-up chicken in a pot, along
with the recaito, achotina, sofrito and beer. {1
use Miller Beer, but I'm sure you can use any
brand,” Gustine says. “My mom taught me
with Miller.”) Cover the pot and let cook on me-
dium for 45 minutes. After 45 minutes add the
can of tomato sauce and let cook for another
15 minutes. Serve with white rice.

Good Vibe 105 Gumbo
KZWA (Vibe 105)/Lake Charles, LA MD

www americanradiohistorv.com
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Tammy Tousant says,“This is usually called
Chicken and Sausage Gumbo, but it gives you
a good vibe, so it is renamed ‘Good Vibe 105
Gumbo.” It serves 10.”

1 cup all-purpose flour

2/3 cup cooking oil

1/2 cup chopped onion

1/2 cup chopped green pepper

1 1/2 celery stalks, chopped

2 cloves garlic, minced

2 pounds meaty chicken pieces (breast,
thighs, drumsticks)

6 cups water

1/2 pound fully cooked smoked sausage,
cut into 1-inch pieces

1/2 pound andouille sausage cut into 1/2-
inch pieces

1 teaspoon salt

1 teaspoon ground red pepper

1/2 teaspoon ground black pepper

Hot cooked white rice

First, make a roux. In a hot pan, heat oil and
add the flour. Cook, stirring constantly until the
flour/oil mixture turns a deep chocolate color.
Set aside. Sauté sausage in pan. When browned,
add onions, peppers, celery and garlic. Cook
until soft. Add chicken pieces and seasonings
and brown on all sides. Add water and roux
and cook until the chicken is cooked through
and the gumbo has thickened. Serve over hot
rice with hot sauce.

Fried Cabbage A La Valencia

Sanctuary Urban’s Valencia Exum says, “If
the cabbage is cooking too fast, add one-third
cup of water. Cabbage should be not be
mushy. You want to have it slightly crunchy.”

1 head cabbage
2 green peppers
Butter
Vegetable oil
Black pepper
Garlic powder
Salt

Sugar

Wash cabbage and cut into very small piec-
es. Cut green peppers into small chunks. Put a
little butter and vegetable oil in a pot. Set stove
to medium heat (raise if needed). Place half of
cabbage and half of green peppers into pot with
black pepper, garlic powder, salt and sugar to
taste. Stir for 15 minutes. Add rest of cabbage
and green peppers into the pot. Stir for 20 to 25
minutes.

Lechon Asado Al Homo (Roast Pork)

“J Records National Director/Urban Promo-
tions Stephanie Lopez offers up three traditional
Puerto Rican holiday specialties, all delicious —
I know, I've been privileged to try her cooking.

1 6-pound pork shoulder

5 teaspoons salt

5 medium garlic cloves

1/2 teaspoon powdered pepper
1/2 teaspoon crushed oregano
3 tablespoons vegetable oil

1 tablespoon vinegar

Wash the pork shoulder. With a sharp knife,
make incisions in different places on the pork
shoulder. Put salt in the incisions and on the out-
side. Rub in the salt. Grind together the garlic,
pepper, oregano and one tablespoon of sait.
Spread this mix on the outside of the pork. Mix
the vinegar and the remaining oil and spread on
the outside of the pork. Put away in the refrigera-
tor for one day. If you plan to cook it the same
day, prepare the pork at least one hour ahead of
time.

Remove the pork shoulder from the refrig-

erator two hours before putting it in the oven.
Continued on Page 35
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WK WEE  ARTIST TITLE LABELSS) oS PLATS AJI:%A;{%E veesov o sow' | ost Added’
1 1 SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggy Style/Geffen/ 4536 -14 608584 10 68/0 www.rradds.com
2 2 USHER & ALICIA KEYS My Boo (LaFace/Zomba) 3788 -1563 500835 12 72/0 ARTISTTITLE LABEL(S) ADDS
3 3 LIL'WAYNE GoDJ (Cash Money/Universal) 3530 162 374054 12 goi0 | OMARION O fEnic 4
6 @ MARIO Let MeLove You L/AMG) 3353  +418 411685 7 T2 mm‘s‘f :#:GE\G, AT,:‘;";E:; Z’;‘,:',‘,'I;}’gazt':;’"”””’“””” ;g
4 5  YOUNG BUCK Shorty Wanna Ride /interscope) IMm -60 329563 10 66/0 GETO BOYS Yes Yes Y'all (Rap-A-Lot) 17
5 0 FABOLOUS Breathe (At/antic/ 3161 +25 391368 1" 69/0 JA RULE fIFAT JOE & JADAKISS New York (Murder Inc JI0JMG) 9
7 @ JARULEIR. KELLY & ASHANTI Wonderful (Murder inc. /IDJMG) 3084 +225 448152 8 g4 | V- Bring EmOut (Grand Hustle/Atiantic) 5
8 8  ANTHONYHAMILTON Charlene (So So Jef/Zomba) 570 28 des 19 60 |t R0 D et 5
9 o TRICK DADDY Let's Go (Sljp-N-Slide/Atlantic) 2563 +162 240757 9 66/0 FANTASIA Truth Is (/RMG) 5
12 @ CIARA f/MISSY ELLIOTT 1, 2 Step (Laface/Zomba) 2319 +435 267255 5 71)0
20 @ DESTINY'S CHILD Soldier (Columbia) 1798 +4717 209551 3 6714
" 12 LLCOOL J Hush [Def Jam/IDJMG) 1730 177 241330 10 64/0
10 13 CIARAIPETEY PABLO Goodies /LaFace/Zomba) 1635 428 206035 22 71/0 Most
13 14  CHINGY BallaBaby (Capitol) 1580 -197 128796 9 59/0 Increa sed Plays
19 @ LIL' JON & THE EASTSIDE BOYZ f/LIL SCRAPPY What U Gon' Do (TV7) 1477 +145 131757 6 5911 -
14 16 R.KELLY & JAY-Z Big Chips (Jive/Roc-A-Fella/IDJMG) 1431 -227 154999 8 670 Ty lNCPFIi-gSE
16 17 ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J/AMG) 1409 -1 205256 26 66/0 LI’ JON & THE EASTSIDE.. fUSHER... Lovers & Friends (TV7) +874
23 @ ASHANTI Only U (Murder Inc./IDJMG) 1366 +181 142367 § 60/1 DESTINY'S CHILD Soldier (Cokimbiz) +477
24 @ LUDACRIS Get Back (Def Jam South/IDJMG) 1359 +188 135415 3 66/0 CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba) +435
@ UL JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (7V77 1311 +874 186452 1 42 MARIO Let Me Love You U/AMG) +418
25 @ LLOYDBANKS Karma interscope/ 1278 +123 107835 G 480 I;Di’:li:’f';n:‘:n’l‘;’;”g A’z’g"’ﬁ’ﬁ‘;’;’;‘ae " :;"7’2
30 @) JADAKISS fIMARIAH CAREY U Make Me Wanna finterscape) 1258 +374 178965 5 585 JARULEHIFAT JOE & JADAKISS New York (Murder inc.JOUME) +321
15 23 JUVENILE f/WACKO & SKIP Nolia Clap (Rap-A-Lot/Asylum) 121 -360 127672 19 60/0 TRILLVILLE Some Cut (BME/Warner Bros.) +281
29 €@  TRILLVILLE Some Cut (BME/Warner Bros.) 1199  +281 99964 4 60/ NIVEAf/LIL’ JON & YOUNGBLOGDZ Okay (ive/Zomba)  +126
39 @ T Bring 'Em Out (Grand Hustle/Atlantic) 1079 +408 100473 2 g5 | JAPULETR-NELLY & ASHANTI Wonderl Motk ie MG +225
18 26  NELLY My Place (Derrty/Fo’ ReelfUniversal) 1067 -302 99921 18 67/0
28 @ BODY HEADBANGERS f/YOUNGBLOODZ | Smoke, | Drink (Universal) 1017 +25 91142 10 34/0
22 28  AKON fISTYLES P. Locked Up (SRC/Universal) 1011 181 106004 20 32/0
27 29  DESTINY'S CHILD Lose My Breath (Columbia/ 992 -97 163671 9 63/0 New & Active
21 30  JOHN LEGEND Used To Love You (Columbia) 982 -287 67218 1 420 > ¢
26 31 MANNIE FRESH Real Big /Cash Money/Universal) 954 -142 71866 1 46/0 ANGIE STONE HANTHONY HAMILTON Stay For Awhile (/AMG)
34 @ ALICIAKEYS Karma (/RMG) 832 +95 91529 2 5712 Total Plays: 338, Total Stations: 29, Adds: 0
37 €  GUERILLA BLACK f/MARIO WINANS You're The One (Virgin/ 795  +100 56788 4 532 JILL SCOTT Whatever (Hidden Beach/Epic
@ JA RULE f/FAT JOE & JADAKISS New York (Murder Inc./IDJMG) 766 +321 146004 1 56/9 Total Plays: 337, Total Stations: 32, Adds: 0
K1 @ TERROR SQUAD Take Me Home (Universal) 764 +31 133527 1 3an RAZAH Feels So Good (Virgin)
36 36  KEYSHIA COLE | Changed My Mind (A&M/interscape) 677 53 135714 10 26/0 Total Plays: 317, Total Stations: 37, Adds: 3
33 37  TWISTAfIR. KELLY So Sexy Chapter Il (Never Like This) (At/antic/ 618 139 71445 8 350 AMULA1 Gotta Roll (Sode)
31 38  DEMFRANCHISE BOYZ White Teez (Universal 616 156 51680 16 3gp | 0o Pers 294, TotlStatons: 23, Add:
43 @  NAS Bridging The Gap (Columbia) 612  +45 47534 4 463 Q':f:l’},fa‘z“‘z‘yfT'::’;ss‘t’::Lfs'"fz’g’“: dﬁ’f‘ﬁ” ellaIDIMG)
38 40  URBAN MYSTIC Where Were You? (Sobe/ 612 -75 35753 15 28/0 FANTASIA Truth Is (/8MG)
50 @ TYRA Country Boy (6650 610 +149 48521 2 482 Total Plays: 262, Total Stations: 43, Adds: 5
48 @  XzZIBIT Hey Now (Mean Muggin') (Columbia) . 539 4126 49848 2 45[0 B.G. Dor't Talk To Me (Chogga GityKoch)
44 @ NELLY Na-nana-na (Derrty/Fo’ ReelfUniversal) 590 +47 39915 3 an Total Plays: 261, Total Stations: 25, Adds: 0
45 @ HOUSTON Ain‘t Nothing Wrong (Capitol) 588 +46 52884 ] 34/0 CAMRON Girls (Roc-A-Fella/I0JMG)
@ NIVEAfILIL' JON & YOUNGBLOODZ Okay (Jive/Zomba) 544 +226 38846 1 495 Total Plays: 233, Total Stations: 32, Adds: 0
@ GAME £/50 CENT How We Do (Aftermath/G-Unit/Interscope) 517 +216 53503 1 5214 BEENIE MAN King Of The Dancehall Virgin)
41 47  AVANT Can'tWait (Geffen) 513 84 a2 5 350 Ratal Pyl GRTsaliStaonsill =l
40 48 LLCOOL J Headsprung (Def Jam/IDJMG) | 476 132 53855 20  62/0 ?ggrpg';"? igﬂfﬂlgﬁé’m Sl
42 49  MASE Breathe, Stretch, Shake (Bad Boy/Universal) am -138 58583 14 3710
46 50  NELLY Flap Your Wings (Derrty/Fo’ ReellUniversal) 413 -109 49761 14 52/0 Songs ranked by total plays
i e, Monkre sy Gt gy Mt s 5 son i et St ady ol s amas e | [ Station playlists for ail R&R reporters
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting are available on the web at
§tation. Songs unreportled as adds do not count toward overall total gtations playing asong. Most Increased Plays lists the songs vlvith.the greatest week-to-week increases www.radioandrecords.com.
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average e e e e

Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, inc.

2, o o '.sw

Includes year-end charts for ;éll R&H farais from
1974 through 2003! Call (310) 788-1625 or email A W
moreinfo@radioandrecords. com BADI0 & RFCORDS.

WwwWw.americanradiohistorv.com


www.americanradiohistory.com

- URBAN

November 26, 2004
s : N N\

” . America’s Best Testing Urban Songs 12 +
(I}ﬂlﬂ"lﬂ”ll,ﬂl},l '[:'.QL” For The Week Ending 11/26/04 GOSPEL To Je 30
ot T 3 ; Pers.  Pers.  Pers LAST THIS OTAL 4/ WEEKSON  TOTAL
Artist Title (Labe/) . TW LW Famil. Burn 12-17 18-24 25-34 WEEK  WEEK  ARTIST TITLE LABEL(S) » PLAYS  PLAYS  CHART  STATIONS
USHER & ALICIA KEYS My Boo (LaFace/Zombal 421 430 9% 38% 425 444 351 L JMOSS We Must Prase (Gaspo Centric) L L
q i X . . o 2 2 KIERRA SHEARD You Don't Know (EM Gospel) 676 -29 19 2811
TRICK DADDY Let's Go (Skip-N-Shide/Atlantic) 419 416 87% 16% 410 410 4.12 .
CIARR fIMISSY ELUIOTT 1, 2 Step laface/Zomba) 447  — 73% 10% 417 427 380 g :Emf"T:A“D"" G‘;d : G“l"d g;”"’ ) :;; *g; :: ::’;
SNOOP DOGG... Drop It Lie IU's Hot (Doggy Style/Getfen) 413 384  96% 21% 416 422 396 LGRS i * !
MARIO Let Me Love You (L/AMG/ S 413 418 7% 10% 424 446 341 4 JIMMY HICKS... Blessed Like That (Wortf Wide Gospel) 549 +12 13 200
JARULE iR KELLY... Wonderful (Murder Inc./I0JMG) 408 408 B1% 13% 409 429 335 6 DONALD LAWRENCE Healed (Verity/ 512 +18 n. 200
CIARA fIPETEY PABLO Gooes (LaFace/Zomba) 402 406 98% 45% 393 402 362 n SMOKIE NORFUL | Understand (EM/ Gospel) 436 +82 4 23
LLOYD BANKS Karma (nterscope 402 - 5% 7% 399 419 345 7 KEITH JOHNSON Let Go And Let God (Verity) e I R
TERROR SQUAD Lean Back (Universall 399 403 98% 49% 394 408 343 10 DOROTHY NORWOOD Praise In The Temple Malaco) 419 +21 19 230
FABOLOUS Breathe (Atiantic/ 39 409 86% 19% 399 400 396 9 TYE TRIBBETT No Way... (Sony GospelColumbia) 404 +8 1 160
DESTINY’S CHILD Lose My Breath (Columbia) 392 398 97% 30% 388 390 378 8 FRED HAMMOND Celebrate {He Lives) (Venity) 393 -35 19 18/0 .
JOHN LEGEND Used To Love You (Columbia) 392 387 53% 10% 410 422 34 13 7SONS OF SOUL Run Dn (Verity) .+ 16 1501
NELLY My Place (Derrty/fo’ ReellUniversal) 388 392 97% 41% 379 396 3.15 17 BISHOP TD JAKES Take My Life (Dextevity/EMI Gospel) 364 +41 9 1m
YOUNG BUCK Shorty Wanna Ride finterscope/ 388 3718 M% 14% 389 398 363 18 DONNIE MCCLURKIN | Call You Faithful (Verity) 358 +46 3 1m
LL COOL J Hush (Def Jam/IDJMG) 385 402 86% 18% 386 398 343 12 WILLIAMS BROTHERS Still Here (Blackberry) 338 -33 19 16/0 n
LIL’ JON & THE EASTSIDE BOYZ... What UGon' Do /7V7] 383 383 72% 14% 377 382 362 14 DEANDRE PATTERSON Give Him Glory (Tyscot/ n -3 18 15/0
JADAKISS f/A. HAMILTON Why (Buff Rydorsiinerscome) 3.78 380 85% 35% 383 386 372 19 BISHOP KELSEY... Run And Tefl That [ladependent) 318 +8 9 182
CHINGY Balia Baby (Capitol) 378 372 8% 2% 373 380 346 20 NEW DIRECTION 'm Gonna Wave... (Gaspo Centric) 307 2 19 15/0
AKON f/STYLES P. Locked Up (SRC/Universal) 377 384 9% M% 374 381 347 16 L. SPENCER SMITH & TESTAMENT God Wil /Emtro) 381 25 13 1410
MASE Breathe, Stretch, Shake (Bad Boy/Universal) 377 383 90% 31% 366 375 335 22 BENITA WASHINGTON Thank You [Light/ 294 +7 3 141
TWISTA f[R. KELLY So Sexy Chapter l... (Atlantic/ 377 318 6% 13% 383 405 3.18 15 TONEX #/KIRK FRANKLIN Since Jesus Came (Yarity/ 284 44 19 1"
ANTHONY HAMILTON Charlene (So So Def/Zomba) 377 362 60% 18% 397 408 359 . 24 RICKY mumm Take Me Back (Crystal Rase/ 277 +9 18 1511
AS'HANTI Only U (Murder /Ilc./IUJMI?'/ 374 383 5926 9% 370 395 289 28 DENETRIA CHAMP Go On Through It 404/ 274 +29 2 1712
klt“;lAYNE Go D(;' n(?d;) Money/l/mverfal/ " 3712 35 73% 20% 370 368 3N 27 JOE PACE We've Come To Praise Him (ntegrity) 268 +18 7 171
JUVENILE fWACKO & SKIP Nokia Clap (Rap-A-Lot/Asylim) 360 367 67% 25% 361 359 368
N = BISHOP PAUL S. MURTON Seasons Change (Tehillah) 258 +28 2 1001
R. KELLY & JAY-Z Big Chips (/ive/Roc-A-Fella/iDJME) 348 345 67% 21% 3556 372 308 10 " JEFF MAJORS Pray (Music One) 257 +16 14 100
BODY HEADBANGERS... | Smoke, | Drink {Universal) 340 350 57% 15% 332 334 325 2 , .
MANNIE FRESH Real By Cash MoneyUniesal 321 344 0% W% 316 321 343 2 lcirhoimmfiastiion o iiicnd B
) ) ) ) 's Alright (WordCortyWamer Bros.) 252 +8 3 18/1
Total sample size is 422 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very Co- LASHELL GRIFFIN Free (Fpic/ 240 +13 9 110
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based 35 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 11/14 - Saturday 11/20.
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference. 0 y © 2004yRadjo & Recor{is. ¢ Y
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is avallable lor local radio stations by Station playlists for all R&R reporters are available on the web at www. radivandrecords. com.
calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radlo Networks. Yy,
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Recipes For Success

Continued from Page 32

Turn the oven on 10 minutes before you place
the pork shoulder in the oven, and set the tem-
perature to 350°F. Cook the pork for 3 1/2
hours. Raise the temperature to 375°F and cook
for 15 to 30 minutes, until the skin is toasted.

Borigua Island Punch

1/2 cup coconut milk

1/2 cup fresh coarsely pureed coconut
meat

4 ounces coconut-flavored Puerto Rican
rum (Captain Morgan'’s)

4 ounces dark Puerto Rican rum

1 ounce fresh lime juice

1 ounce Cointreau or other orange-
flavored liqueur

1/2 cup pineapple juice

1/4 cup tamarind juice

5 to 6 ice cubes

Combine the coarse coconut-meat puree and
coconut milk with the pineapple, lime and
tamarind juices and ice cubes in a blender and
blend at high speed for a minute, adding the
two rums and liqueur. Serves six.

Fian De Coco (Gocomnt Flan)

1 can evaporated milk

KX ursan_
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1 can cream of coconut

1 can condensed milk

3 eqggs

1 teaspoon vanilla

1 cup sugar (for caramel)
1/2 cup water (for caramel)

In a saucepan over medium heat, cook the
sugar with the water until caramelized. Coat a
flan pan with the caramelized sugar. In a
blender, mix the remaining ingredients to-
gether. Pour into the flan pan. Put the flan into
a pan of hot water and cook in the oven at
350°F for one hour. Remove it from the oven
and let it cool completely before putting it in
the refrigerator.

Wonder’s Turkey Day Dehydrator

“With all the different family gatherings I
have to attend during the holidays, this recipe
always comes in handy,” says Wonder Woman,
MD at WAJZ (Jamz 96.3)/ Albany, GA.

1 wine glass, mug, or even a plastic cup will
do

1 bottle wine for each house you will visit
1 designated driver

1 bottle aspirin

Couple galions water before bed

Lots of gallons water the next day

Oh, and one Black Friday off from work to
recover and rehydrate!

MOVIE MADNESS 5. Stone, Director/Urban Programming at Sirius Satellite Radio, is expanding
his horizons! He has a cameo in the upcoming movie Rock the Paint, due out next spring. Pictured (I-r)
are the film’s director, Phil Bertelsen; Stone; and the film’s producer, Dallas Bernna.

ARTIST: 4Mulal

LABEL: SoBe Entertainment/WMG
HOMETOWN: Los Angeles

CURRENT PROJECT: “Gotta Roll”

IN STORES: January 2005

CURRENT SINGLE: “We Must Praise”
ToP SPINS AT: WFXA/Augusta, GA;
WBLX/Mobile; WIMI/Jackson, MS;
WMEX/Baton Rouge; WUBT/
Nashville; KTCX/Beaumont, TX; KIPR/
Little Rock; and WAJZ/Albany, GA

By DANA HALL/URBAN EDITOR

Personal stats: These four young
men from Southern California had
dreams of stardom in the music world
from a very young age. Chaos (18), Ad
(18), E-Maze (19) and G1000 (19) all
grew up with roots in the church. Both
of Chaos’ parents are ministers, while
AJ and E-Maze have had experience
singing in their respective church
choirs.

They came together while still in
high school and created the quartet
4Mulal, which stands for “four men
united in L.A.” Their look and feel has
been compared to Jodeci, while their

music can be described as old school
with a pinch of Dirty South.

Influences: Stevie Wonder, Marvin
Gaye, Prince, Jodeci, Commissioned,
Creed, Beenie Man, Blink 182

Current project: Let’s Get It was
produced by a number of major hit-
makers, including Mario Winans, who
wrote and produced the first single,
“Gotta Roll”; Rodney Jerkins (Brandy,
Michael Jackson, Jennifer Lopez,
Britney Spears); Brian Michael Cox
(B2K, Usher, Christina Milian, Jagged
Edge); and “home team” producers Bill
Moss and J.R. Hutson of MBM Enter-
tainment, who found the group and
signed them to their roster.

On “Gotta Roll” Winans samples the
classic hip-hop track “Uptown Anthem”
by Naughty By Nature, setting the tone
for the group’s future success.

See them: In the 2005 January issue
of Vibe and on B.E.T.

TALK BACK TO R&R!

Do you have questions, comments or feedback regarding this column or other issues?
Call me at 201-656-3431

or e-mail:
dhall @radioandrecords.com
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36 .. - URBANAC TOP 30 POWEREDLYH
~~" ' o November 26, 2004 . MEDIABASE
B e e B e e vEr owgyee| Most Added
1 1 BRIAN MCKNIGHT What We Do Here (Motown) 1279 25 146651 22 500 |www.rradds.com
2 2 ALICIAKEYS fiTONY, TONI, TONE & JERMAINE PAUL Diary (//RMG) 1194 -82 127700 25 44/0 ARTIST TITLE LABEL(S) ADDS
4 o PATTILABELLE & RONALD ISLEY Gotta Go Solo /Def Soull/DJMG) 1179 +18 115318 17 50/0 BOYZ Il MEN You Make Me Feel Brand New (MSM/Koch/ 1
3 4 ANITA BAKER You're My Everything (Blue Note/Virgin) 1164 36 106320 22 49j0 ;::;é‘;'g m (';;ﬁ/g":‘;'/s WhoLoves You Mo et Z
. U ou Te {JIVi mi
5 @ LUTHER VANDROSS Think About You (/RMG) - 1020 +27 140770 53 49/0 AT T s A|3::;s, S
7 6  T.MARIE f|G. LEVERT A Rose By Any Other Name (Cash Money/Universal) 935 -7 78587 12 470 JOSS STONE Spoiled (S-Curve/Vigin) 3
6 7 PRINCE Call My Name /Columbia) 909 -47 109166 28 47/0 AVANT Can't Wait (Geffen) 3
8 0 ANITA BAKER How Does It Feel (Blue Note/Virgin} 125 +5 68390 8 5111 MICHAEL B. SUTTON Nobody (/ttle Bizzy) 3
9 € LALAHHATHAWAY Forever, For Always, For Love (GRP/VMG) 661 +20 61338 12 463 EARTH, WINO & FIRE {/R.L SAAOIQ Show Me... (Sanctuary/SRG) 2
12 ) GERALD LEVERT One Million Times (At/antic) 629  +41 53156 6  49/1 | CARLTONBLOUNT Acting Like You're Free (Magnatar) 2
17 m USHER & ALICIA KEYS My Boo (LaFace/Zomba) 598 +91 89202 9 32/0
14 @ NELLY My Place [Derrty/Fo’ ReelfUniversal) 590 +17 58350 12 121 .
1 13 KEM Love Calls (Motown/Universal) 585 -23 65585 94 370
13 14 0'JAYS Make Up (Music World/SRG) 558 -19 42174 8 35/0
15 15 JOSS STONE Spoiled (S-Curve/Virgin) 542 -25 54157 10 383 Most
200 @ JILLSCOTT Whatever Hidden Beach/Epic) 531 . 1825 & 3 |IncreasedPlays
21 m NORMAN BROWN | Might /Warner Bros.) 429 +2 31650 12 3211 Tﬁw
19 18  TAMYRA GRAY Raindrops Will Fall /79/Sabe) 388 -63 31055 18 32i0 ARTIST TITLE LABEL(S) INCREASE
25 D QUEEN LATIFAH f/AL GREEN Simply Beautiful (Vector) 299 +37 24253 3 26/0 | FANTASIA Truthls (/RME) +135
23 20 VANHUNT Down Here In Hell (With You} (Capital) 296 63 20988 20 270 g::;"sﬁlf;g;:""ﬁ:"v‘}mg‘[’ﬁg"fjﬁf‘ﬁwm S ::l‘]
24 €3  EARTH,WIND & FIRE fIRAPHAEL SAADIQ Show Me The Way (Sanctuary/SAG) 294 +3 22880 8 2812 |y SCOTT Whatever (Hidden Beach/Epic +86
28 @ BOYZ Il MEN You Make Me Feel Brand New (MSM/Koch/ 21 +41 13645 2 387 GERALO LEVERT Funny (Flektra/FEG) +65
26 @ JEFF MAJORS Pray (Music One) 2N +21 28218 6 12/0 ALICIA KEYS Karma (J/RMG/ +51
22 24 BOYZIIMEN What You Won't Do For Love (MSM/Koch) 270 93 28366 20  23)0 MARIO Let Me Love You (/AMG)/ +50
27 @ RUBEN STUDDARD | Need An Angel L/AMG) 243 +4 21586 3 2201 :‘E’;:L'LTE"I‘E;"T“ xa"elmg F"‘j Fj;a"f‘ LI LG *:;
@  ANGIE STONE fANTHONY HAMILTON Stay For Awhile (/AMG) 228 490 19786 1 200 | gpaoieie ol llj(t)v/e ;a”/'gimst/m "
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@ ALICIAKEYS Karma (J/RMG) 224 +51 12680 1 2710
29 29  URBANMYSTIC Where Were You? (Sobe/ 198 -11 71228 9 15/0
30 30  AMELLARRIEUX For Real (Bliss Life/ 177 21 31958 12 6/0 MOSt
54 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Played Recurrents
of 11/14-11/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each TR T ;‘EE;
reporting station. Songs unreported as adds do not count toward overalt total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | ANTHONY HAMILTON Charlene (S So Def/Zomba) 704
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. ALICIA KEYS If | Ain't Got You (J/RMG) 518
New & Active JILL SCOTT Golden (Hidden Beach/Epic/ 518
TEENA MARIE Still In Love (Cash Money/Universal) 500
FANTASIA Truth s L/AMG) RAHEEM DEVAUGHN Guess Who Loves You More (ive/Zomba) D L DU i
Total Plays: 137, Total Stations: 27, Adds: 7 Total Plays: 30, Total Stations: 6, Adds: 4 G T S AT g 363
R. KELLY Happy People (/ive/Zomba) 273
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Regent’s Christmas Powers

Regent Communications VP/Programming Bob Moody
was kind enough to share his “Christmas power” rotation.
His “Christmas regular” category kicks in a little later in the
season. Moody has two songs on the power list that you
may wonder about. “I'm doing something different with the
Keni Thomas and Chely Wright records,” he says. “l be-
lieve that these songs about service and sacrifice fit the
spirit of the season, and | have added them to the Christ-

Makin’ A List,

Checkin’ It Twice

Your holiday music primer

Santa’s little helpers are here this week to help you
dust off the ol’ holiday music category. We have a stock-
ing full of musical presents both new and old to help you
out as you give your listeners the sounds of the season.

Clint Black
Christmas With You

Arepackaged reissue of Black's 1995
RCA album Looking for Cliristmas, this
Equity offering includes two new re-
cordings. Black had American soldiers
in mind when he wrote the title track,
which is also the first single, with long-
time collaborator Hayden Nicholas.
“Many of our armed forces will be
away from their families this Christ-
mas,” Black says. “Some will get tobe
with their families only in spirit. This
song may also serve as a reminder to
the rest of us to count our blessings.”

“Santa’s Holiday Song,” the other
new cut, features Black’s daughter
Lily. The song paints out that as peo-
ple celebrate Christmas Day, Santa is
on holiday too.

Bobby Helms
Jingle Bell Rock!

The late Helms' “Jingle Bell Rock”
is a certified Christmas classic, but
you've never heard it like this. Part of
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the Little Darlin” Records reissue series
from Koch/Nashville, this five-cut EP
centers on a previously unreleased
1947 version of “Jingle Bell Rock” that

. SKIP EWING Christmas Carol

. ALABAMA Christmas In Dixie

W N, O AW =

25. SHEDAISY Deck The Halls

The 2003 Christmas Top 25

Here are 2003's top 25 Christmas songs. These were the
most-played holiday tunes on Country radio the week be-
fore St. Nick’'s Day last year, according to Mediabase 24/7.

. VINCE VANCE & THE VALIANTS All | Want For Christmas Is You
. KENNY CHESNEY All | Want For Christmas Is A Real Good Tan

. JEFF FOXWORTHY 12 Redneck Days Of Chrisimas

, CLINT BLACK 'Til Santa’s Gone

. BRENDA LEE Rockin’ Around The Christmas Tree

. GEORGE STRAIT Christmas Cookies

9. MONTGOMERY GENTRY Merry Christmas From...
10. ALAN JACKSON A Holly Jolly Christmas

11 GARTH BROOKS Santa Looked A Lot Like Daddy
12. DOLLY PARTON Hard Candy Christmas

13. RICOCHET Let It Snow, Let It Snow

14, BOBBY HELMS Jingle Bell Rock

15. JOE DIFFIE Leroy The Redneck Reindeer

16. GEORGE STRAIT Merry Christmas Strait To You
17. FAITH HILL Where Are You Christmas

18. NEWSONG The Christmas Shoes

19. ALAN JACKSON Let It Be Christmas

20. JOSE FELICIANO Feliz Navidad

21. GARTH BROOKS The Old Man’s Back In Town
22. BURL IVES Have A Holly Jolly Christmas

23. LEANN RIMES Put A Little Holiday...

24. VINCE GILL Have Yourself A Merry Little Christmas

With Chuck Aly

is kicked off with a crunching guitar
sound that sets the song on its ear.

Producer Aubrey Mayhew had a
habit of recording multiple takes of
songs with differing tempos and ar-
rangements. Koch's Nick Hunter
asked Mayhew if he'd done it with
“Jingle Bell Rock” and was rewarded
a few weeks later with this master. The
disc also features three takes on the
song's more familiar arrangement and
the Helms-penned “1 Wanna Go to
Santa Claus Land.”

Bobby Helms
& Johnny Paycheck
A Littie Darlin’ Christmas

Another Koch reissue, this album-
length collection features Helms per-
forming holiday standards including
“Jingle Bells,” “White Christmas,”
“Rudolph the Red Nosed Reindeer,”
"Winter Wonderland,” “Santa Claus
Is Coming to Town” and “Silver
Bells.” A familiar arrangement of “Jin-
gle Bell Rock” kicks off the set.

fr " Biobby Helms &
g Johnny Paycheck

Beyond Helms' 12 offerings, the al-
bum also includes the only four Christ-
mas songs ever recorded by the late
Johnny Paycheck: a Paycheck-arranged
“Jingle Bells,” the song “Mommy for
Awhile on Christmas Day” and the Pay-
check-penned cuts “I'll Place My Order
Early” and “The Old Year Is Gone.”

Cledus T. Judd
‘Bake Me A Country Ham’

A cut with holiday overtones from
Judd's Bipolar and Proud album, “Bake
Me a Country Ham” is a parody of
Tracy Lawrence’s “Paint Me a Bir-
mingham.” Koch’s Chuck Rhodes
says, “Itwill have you lickin’ your lips
for the holidays and checkin’ your
blood pressure after too much salt
from the country ham.”

Joe Nichols
A Traditional Christmas

Joe Nichols’ Christmas collection
falls into the “truth in advertising”
category. Country’s new standard-
bearer for traditional sounds deliv-

www.americanradiohistorv.com

mas category.”

Christmas, White Christmas

GEORGE STRAIT Jingle Bell Rock
KENI THOMAS Not Me

Top Of My Tree

LORRIE MORGAN Sleigh Ride

NEWSONG The Christmas Shoes
TOBY KEITH Old Toy Trains
Wonderful Time Of The Year

Christmas is You
CLAY WALKER Feliz Navidad

ALAN JACKSON If We Make it Through December, Let it Be
ALISON KRAUSS & UNION STATION Shimmy Down The Chimney
BROOKS & DUNN it Won't Be Christmas Without You, Santa Claus Is
Comin’ To Town, The Christmas Song

JO DEE MESSINA Siiver Bells, Winter Wonderland

KENNY CHESNEY Al | Want For Christmas is A..., The Anget At The

KENNY CHESNEY & RANDY OWEN Christmas In Dixie
LONESTAR /'l Be Home For Christmas, Please Come Home For Christmas

MARTINA McBRIDE Do You Hear What | Hear?, Let it Snow
MONTGOMERY GENTRY Merry Christmas From The Family

TAMMY COCHRAN Merry Christmas Darling
VINCE GILL Have Yourself A Merry Little Christmas, It's The Most

VINCE VANCE & THE VALIANTS f/LISA LAYNE All { Want For

CHELY WRIGHT The Bumper Of My S.U.V.

ers 10 holiday classics with very,
well, traditional arrangements.
“Away in a Manger,” “O Holy
Night” and “The Christmas Song”
are among the tracks featuring Brent
Rowan's quietly tasteful produc-
tion. Universal South will be work-
ing “Let It Snow” as the single.

LeAnn Rimes
What A Wonderful World

Rimes’ first holiday album is a
mix of self-penned originals and
standards including “"White Christ-
mas” and “Have Yourself a Merry
Little Christmas.” Among the new
tunes are “A Different Kind of
Christmas,” “Miss You Like Christ-
mas” and “Just Love Me,” which
Rimes co-wrote with husband Dean
Sheremet. She’ll perform the title

track at the Macy’s Thanksgiving
Day Parade opening ceremonies,
and her Christmas tour kicks off
Nov. 28 in Red Bank, NJ, wrapping
Dec. 21 in Grand Rapids, ML

Various Artists
Christinas Grass, Vol. 2

Koch/Nashville’s sequel to the
instrumental Cliristmas Grass, Vol. 1
includes 13 new recordings with
vocals from artists including Dolly
Parton, Rhonda Vincent, Charlie

Daniels and Sonya Isaacs. Also fea-
tured are bluegrass fixtures like
Doyle Lawson & Quicksilver and
The Larkins. Titles include “God
Rest Ye Merry Gentlemen,” “ Anoth-
er Tender Tennessee Christmas,”
“Beautiful Star of Bethlehem” and
“Christmas in Dixie.”

Various Artists
Shimmy Down The
Chimney

This compilation of country stars
and Christmas favorites features
Dwight Yoakam, The Judds, Toby
Keith, Trace Adkins, Deana Carter,
Merle Haggard and Willie Nelson,
among others, on 18 mostly familiar
compositions.

Continued on Page 38


www.americanradiohistory.com

38 ® RaR November 26, 2004

Makin’ A List, Checkin’....
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The lone new recording is Alison
Krauss’ contribution, the title track.
Capitol’s Fletcher Foster says the la-
bel originally sought to license a track
from Krauss. “As it turns out, every

P e —
SHIMMY DOWN THE CHIMNEY
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Christmas she and her brother would
write a song as a gift to the family,”
Foster says. “So she’s got a luggage
case of these songs. When she heard
about the project she said she’d really
rather do something new.”

Jimmy Wayne
‘Paper Angels’

Though not strictly a holiday-
themed single, Wayne’s “Paper An-
gels” fits the spirit of the season and
is quite an incredible true story to
boot. Wayne and his sister spent sev-
eral years in foster homes and were
beneficiaries of the Angel Tree pro-
gram. “Without the sponsors who go
by and pick the angels and sponsor
the kids off the Angel Tree, we
wouldn’t have had anything for
Christmas,” Wayne says.

“I'wanted to write a song and bring
awareness to that because there are still
a lot of kids who do not get picked. 1
wanted to at least do something to give
back, and I hope that this Christmas
those kids won't be left behind.”

The Salvation Army started the
Angel Tree program in 1979, and
Wayne has recently become involved
with the organization’s efforts. “I
worked in the warehouse last year,
stocking and separating all the toys.”
he says. “Going down and volunteer-
ing at the mall, standing at the table
—I've done that. My sister is actually
really involved in it. She volunteers
her time and works where the tree is
and accepts all the gifts.”

X-Mas Balls
She Left Me For Randolph

Nashville musicians Monty Lane
Allen, Jerry “"Swamp Dogg” Williams
and Ned McElroy, billed as X-Mas
Balls, put together this CD/DVD

"k.‘ “
Bonus DVD
INCLUDED

XMAS BALLS

package, which mixes humorous and
traditional sounds. “All I Want for
Christmas Is a Soldier Coming Home”
and “If I Was an Angel” are the focus
tracks, with videos featured on the
DVD portion of the release.

.COUNTRY.

A Christmas Carol

The Ghost Of Christmas Past

Regent Communications VP/Programming Bob Moody is
widely credited with introducing Vince Vance & The
Valiants' “All | Want for Christmas Is You" to Country radio.

Moody was WPOC/Baltimore PD and a Group PD for Nationwide in
1992, and he recalls that it was WPOC then-MD Greg Cole (now Asst.
PD/MD at KNCl/Sacramento) who brought the song to a music
meeting. “I thought the jacket photo was funny and agreed to listen at
our music meeting,” Moody says. “When it was over, everyone got real
quiet, and | said, ‘Let’s hear that again.’ After the second spin | took it to
the control room and told Todd Grimsted to play it with no intro or back-
sell. The phone calls started immediately and didn't stop.

“At first it was just one of our Christmas songs, but the reaction was
s0 strong that the following year we added it to the regular playlist.
Listeners would begin calling in early November, wanting to know when
we would start playing it. Retailers were unhappy at first, because they
didn’'t have the record. We helped them contact the label and kept a list
of record stores that stocked it in the control room. I've never seen
anything like it before or since.

“We first played the song in 1992, and it first charted in 1993. | was
a Group PD for Nationwide at the time and got some other stations in
the company to add it. After that it seemed to be word of mouth among
programmers as much as anything. It had the advantage of being the
type of song that could be played by several different formats.

“Andy Stone [a.k.a. Vince Vance] sent me a very nice note and
some autographed sheet music a few years fater. In his note Andy said
that every year or so somebody tells him that they were the one who
discovered the song — and, being a good businessman, he doesn't tell
them any different.

“Helping find a song that has made so many people happy is one of
the highlights of my career. By the way, I'm told that James Stroud
played drums on the session, although he told me once that he doesn't
remember it.”

The Ghost Of Christmas Present

One of this year's new holiday songs that has the potential to
explode has, oddly enough, “All | Want for Christmas” as part of its title.
Like the Vince Vance song, this track found a radio champion early.

KSCS/Dallas Programming Consultant Doris Thompson was at the
movies a few weeks ago. Waiting for the feature to start, she heard a
song that caught her attention. The next day she contacted Movie Tunes
— the company that distributes the music some theaters play before
fiilms — and found out the song was called “All | Want for Christmas Is a
Soldier Coming Home” by Xmas Balls featuring Monty Lane Alien.

Of hearing the song for the first time, Thompson says, “It made me
feel really emotional. The words were touching and the production very.
peaceful — unlike war. But the song isn't political. | think the audience
will like it because so many of us have relatives in the war or know
someone who does. it touches so many people.

“The song makes each soldier a real person, not an anonymous fighter
in a war. It's also all-inclusive regarding a man or woman soldier. I've never
fett the need to track down a song the way | did this one.”

Country Quotable

Here are a few of the more noteworthy quotes heard
onstage and backstage at the Nov. 9 CMA Awards.

“We're the only nominees for the You're Not As Good As Vince Gill
award.” — Kix Brooks, on replacing Gill as show host

“I really miss him being here tonight after 12 years doing the show.
Vince, we're thinking of you.” — Patty Loveless

“I'm an artist now, not just a voice. There's a woman behind my
music, not just a kid." — LeAnn Rimes

“l lied.” — Keith Urban, when reminded he said he'd give the Male
Vocalist award back if he won.

“Every woman gets to the point where she has a multidimensional
life. Being a parent is very demanding. A career is very demanding. You
start thinking, ‘OK, what is it | like to do that doesn't include anybody
else?” — Shania Twain, on what she still wants to accomplish

“It's OK, Mayor Bloomingdale, we forgive you.” — Dolly Parton, on New
York Mayor Michael Bloomberg's butchering of country artists’ names

“l just wanted to thank the CMA and the industry for accepting me.”
— Entertainer of the Year Kenny Chesney on the acceptance speech
he would have given had show producers not cut him off

“I kept thinking, ‘Alan Jackson loves traditional music,’ so | just
focused on him.” — Gretchen Wilson on combating nerves during her
performance

“We're just glad the election is over. We can get back to worrying
about important things, like whether Big & Rich are really country.” —
Ronnie Dunn of CMA Best Vocal Duo Brooks & Dunn, on new
competition in the category

“I want to thank John [Cash] and June [Carter Cash) for endorsing
me back when nobody knew me and for defending me later when
everybody did.” — Kris Kristofferson, accepting induction into the
Country Music Hall of Fame

Holiday Music
Stocking Stuffers

The Audience Development Group's Brian Wright gift-
wrapped his holiday music recommendations to make sure
your category stockings are stuffed with the right tunes.
Here’s ADG's “starter list” Artists are listed alphabetically
by first name.

AARON TIPPIN He Said That He Was Jesus, Run Rudolph Run, it's A
Good Thing Santa..., It's Way Too Close To Christmas

ALABAMA Tennessee Christmas, Happy Holidays, Angels Among
Us, Christmas In Dixie

ALAN JACKSON Merry Christmas To Me, Honky Tonk Christmas, |
Only Want You For Christmas, A Holly Jolly Christmas, Let It Be
Christmas

AMY GRANT Tennessee Christmas

BOBBY HELMS Jingle Bell Rock

BRENDA LEE Rockin’ Around The Christmas Tree

BROOKS & DUNN Winter Wonderand

BUCK OWENS Santa Looked A Lot Like Daddy

CHRIS LEDOUX Santa Claus Is Coming To Town

CLAY WALKER Cowboy Christmas, Blue Christmas

CLINT BLACK 'Til Santa’s Gone

CRAIG MORGAN The Kid In Me

DOLLY PARTON Winter Wonderland/Sleigh Ride, Hard Candy
Christmas

DOUG STONE Sailing Home For Christmas, Santa’s Flying A 747
Tonight

DWIGHT YOAKAM Run Run Rudolph, Santa Claus Is Back In Town
EAGLES Please Come Home For Christmas

ELMO & PATSY Grandma Got Run Over By A Reindeer

ELVIS PRESLEY I'll Be Home For Christmas, White Christmas, Here
Comes Santa Claus, Blue Christmas

FAITH HILL Where Are You Christmas?

GARTH BROOKS Mary Had A Little Lamb, Go Tell It On The
Mountain, Baby Jesus Is Bom, 'Zat You Santa Claus, Belleau Wood,
Call Me Claus, (There’s No Place Like) Home For The Holidays, Santa
Looked A Lot Like Daddy

GARY ALLAN It Must Have Been OI' Santa, Please Come Home For
Christmas

GENE AUTRY Here Comes Santa Claus, Rudolph The Red Nosed
Reindeer

GEORGE STRAIT Santa's On His Way, Merry Christmas (Wherev-
er...), Noel Leon, | Know What | Want For..., What A Merry Christmas
This..., When It's Christmas Time In..., All | Want For Christmas, Oid
Time Christmas, Jindle Bell Rock, Santa Claus Is Coming To Town,
Merry Christmas Strait To You, Christmas Cookies

JOE DIFFIE Mr. Christmas, The Christmas Song, Leroy The Redneck
Reindeer

JO DEE MESSINA A Joyful Noise

JOHN ANDERSON Christmas Time

JOHN BERRY Silent Night, O Come All Ye Faithful, I'll Be Home For
Christmas, O Holy Night

JOSE FELICIANO Feliz Navidad

JUDDS Winter Wonderland, Santa Claus Is Coming To Town, Silver
Bells ‘

KEITH HARLING Santa's Got A Semi

KENNY CHESNEY Santa Claus Is Back in Town

KENNY ROGERS lt's Just Not Christmas, The Christmas Song,
Christmas In America

K. ROGERS/D. PARTON A Christmas To Remember, Christmas
Without You, | Believe In Santa Claus

K. ROGERS/WYNONNA Mary, Did You Know

LEANN RIMES Put A Little Holiday In Your. ..

LEE ANN WOMACK The Nativity

LEE GREENWOOD Christmas To Christmas

LONESTAR All My Love For Christmas, This Christmas Time, Little
Drummer Boy

LORRIE MORGAN Up On Santa Claus Mountain

MARTINA McBRIDE I'll Be Home For Christmas, Silver Bells, Do You
Hear What | Hear, White Christmas, Let it Snow, The Christmas Song
MONTGOMERY GENTRY Merry Christmas From The Family

NAT KING COLE The Christmas Song

NEWSONG The Christmas Shoes

NITTY GRITTY DIRT BAND Colorado Christmas

RANDY TRAVIS God Rest Ye Merry Gentlemen, White Christmas
Makes Me Blue, Santa Claus s Comin’ To Town, Jingle Bell Rock,
Meet Me Under The Mistietoe

RASCAL FLATTS God Rest Ye Merry Gentlemen

REBA McENTIRE Mary, Did You Know; A Christmas Letter; Away In
A Manger; Up On The Housetop; I'll Be Home For Christmas; The
Christmas Guest; The Christmas Song; { Saw Mama Kissing Santa
Claus

RICOCHET Let It Snow

RONNIE MILSAP It's Christmas

ROY D. MERCER Jingle Fists

SAMMY KERSHAW Please Come Home For Christmas, Up On The

Housetop Continued on Page 42
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ARTIST TITLE LABEL(S)
LONESTAR Mr. Mom (BNVA/
GARY ALLAN Nothing On But The Radio /MCA/
KENNY CHESNEY The Woman With You /BNA)
TIM MCGRAW Back When (Curb)
BLAKE SHELTON Some Beach (Warner Bros./
BROOKS & DUNN That's What It's All About /Arista)
DIERKS BENTLEY How Am | Doin’ (Capitol)
DARRYL WORLEY Awful, Beautiful Life (OreamWorks)
SHANIA TWAIN W| BILLY CURRINGTON Party For Two (Mercury/
LEANN RIMES Nothin' 'Bout Love Makes Sense (Asylum/Curb)
ALAN JACKSON Monday Morning Church (rista)
BRAD PAISLEY Mud On The Tires (4rista)
SHEDAISY Come Home Soon (Lyric Street)
KEITH URBAN You're My Better Half (Capitol)
GRETCHEN WILSON When I Think About Cheatin’ /Epic/
REBA MCENTIRE He Gets That From Me (MCA/
BIG & RICH Holy Water (Warner Bros.)
RASCAL FLATTS Bless The Broken Road /Lyric Street/
J. BUFFETT /M. MCBRIDE Trip Around The Sun (RCA/Mailboat)
TOBY KEITH Stays In Mexico (OreamWorks)
JOSH GRACIN Nothin' To Lose (L yric Street}
TRAVIS TRITT f/JOHN MELLENCAMP What Say You (Columbia)

COUNTRY TOP50

TOTAL
PCINTS

12329
12206
11760
11444
11063
3967
8823
7842
nim
7049
6655
6607
6517
6346
6190
5736
5426
4994
4945
4590
4526
4241

PAT GREEN Don’t Break My Heart Again Universal/Republic/Mercury) 3492

BILLY DEAN Let Them Be Little (Curt)

LEE ANN WOMACK | May Hate Myself In The Morning /MCA)
SUGARLAND Baby Girl (Mercury)

KATRINA ELAM No End In Sight (Universal South)

JAMIE O'NEAL Trying To Find Atlantis (Capitol)

ANDY GRIGGS if Heaven (RCA)

CRAIG MORGAN That's What | Love About Sunday (BBA)
MIRANDA LAMBERT Me And Charlie Talking (Epic/

TRACY BYRD Revenge Of A Middle-Aged Woman /BN4/
MONTGOMERY GENTRY Gone (Columbia)

TOBY KEITH Mockingbird (DreamWorks)

BLAINE LARSEN How Do You Get That Lonely (BNA/Giantslayer)
CATHERINE BRITT The Upside Of Being Down (RCA)
SHELLY FAIRCHILD You Don't Lie Here Anymore (Columbia)
JIMMY WAYNE Paper Angels (OreamWorks/

JEFF BATES Long, Slow Kisses (RCA/

TERRI CLARK The World Needs A Drink (Mercury)

AMY DALLEY | Would Cry (Curb)

CHELY WRIGHT Bumper Of My S.U.V. (Painted Red)

JOE NICHOLS What's A Guy Gotta Do Universal South)
MARK CHESNUTT I'm A Saint (Vivaton)

JULIE ROBERTS The Chance (Mercury)

PHIL VASSAR Il Take That As A Yes (The Hot Tub Song) (Arista)
DAVID LEE MURPHY Inspiration (Koch/

CAROLINA RAIN | Ain't Scared (Fquity Music Group)
RASCAL FLATTS Skin (Lyric Street)

BROOKS & DUNN It's Getting Better All The Time (Arista)

3150
2883
2834
2616
2207
2007
1708
1527
1415
1367
13n
1222
1173
1089
1070
1030
972
920
903
847
135
637
605
550
525
465
452

+-
POINTS

12
945
1259
986
1583
-1335
878
499
107
676
647
596
432
1248
932
323
3N
1412
247
3141
333
105
239
144
266
370
217
258
a2
434
12
142
519
135
154
0
115
250
3
366
164
107
265
175
0
372
25
-194
23
290

TOTAL
PLAYS

4534
4417
4201
4070
4061
3500
33719
2789
2643
2527
2470
2452
2478
2233
2142
2096
2035
1667
1739
1743
1699
1587
1184
1302
1020
1056
959
840
788
704
600
571
522
461
459
481
479
434
423
464
335
362
319
251
269
198
263
223
80
162

+-

PLAYS
+33

+363
+465
+339
+622

-602
+290
+141

+41
+204
+247
+225
+189
+442
+342
+124
+165
+420

+81

-1184

+135
+46
+93
+77
+91
+115
+42
+124
+155
+183
+14
+57
+226
+53
+81

+45
+102
+26
+175
+49
+42
+117
+43
+6
+127
+11
-85
+4
+107

TOTAUD.
(00)

426492
411316
399249
387590
379576
327967
280477
264539
233808
232738
212396
217399
208605
213511
203218
180315
170134
160700
150237
144054
135056
126823
109650
95097
88952
91424
83357
61492
59071
48420
37986
37844
40999
45174
35941
31404
26837
31250
27484
25843
25865
36157
221782
14177
15436
18729
12871
12398
16907
9837

+/~(0AOL;D.

-6755
22051
43738
31235
42841

-42463

14003
25515

9135
25076
20743
19897
12962
41165
28117
19737

5716
50711

1670

-84551

7356
-47
6609
9056
4649
13044
12053
5813
14536
9938
1222
3523
20104
6570
2292
1837
1999
8281
279
7393
KILY
6674
3105
1M
-937
11810
1938
-3816
1335
5025

WEEKS
20
24
13
13
17
22
28
21
12
13

8
1"
21

14

TOTAL
ADDS

1141
11511
11501
1an
141
11501
11501
11412
1zn
1mn
11312
1n
1an
11212
115/4
1102
1083
108/4
1o
141
1046
106/1
841
90/7
95/10
7914
862
79/4
75/5
8214
6913
58/1
56/14
55/25
5110
68/0
611
57/8
513
51/9
48/4
197
431
am
3710
3719
32n
3m
21
29)26

115 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 11/14-11/20. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger
increase in points js placed first. Songs befow No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average
Quarter Heur Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with
permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.

Most Added’

www.rradds.com
ARTIST TITLE LABEL(S)

ADDS
BROOKS & DUNN it's Getting Better All The Time (Arista) 26

TOBY KEITH Mackingbird (DreamWorks/ 25
MARTINA MCBRIDE God's Will (C4/ 22
MONTGOMERY GENTRY Gane (Columbia) 14

LEE ANN WOMACK | May Hate Myself In The Marning (MC4) 10
BLAINE LARSEN Haw Do You Get That Lonely (BNA/Giantslayer) 10

TERRI CLARK The Warld Needs A Drink (Mercury) 9
PHIL VASSAR Fll Take That As A Yes (The Hot Tub Song) (4ristal 9
SARA EVANS Tonight (ACA/ 9
JIMMY WAYNE Paper Angels (DreamWorks/ 8
Most
Increased Points
TOTAL
POINT

ARTIST TITLE LABEL(S) INCREASE

BLAKE SHELTON Some Beach (Warner Bros./ +1583
RASCAL FLATTS Bless The Broken Road (Lyric Street/ +1412
KENNY CHESNEY The Woman With You (BN4) +1259
KEITH URBAN You're My Better Half [Capitol) +1248 |
TIM MCGRAW Back When (Curby +986
GARY ALLAN Nothing On But The Radio MC4) +945
GRETCHEN WILSON When | Think About Cheatin’ (£pic/ +932
DIERKS BENTLEY How Am | Doin’ [Capitol) +878

LEANN RIMES Nothin' ‘Bout Love Makes Sense (Asylum/Curl) +676

ALAN JACKSON Monday Morning Church (Arista) +647
Most

IncreasedPlays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
BLAKE SHELTON Some Beach (Warner Bros./ +622
KENNY CHESNEY The Woman With You (BNA/ +465
KEITH URBAN You're My Better Haif (Capitol) +442
RASCAL FLATTS Bless The Braken Road {yric Street) +420
GARY ALLAN Nothing On But The Radio MC4/ +363
GRETCHEN WILSON When | Think About Cheatin” (Epic/ +342
TIM MCGRAW Back When (Curt) +339
DIERKS BENTLEY How Am | Doin’ {Capitol) +290
ALAN JACKSON Monday Morning Church (Arista) +247
MONTGOMERY GENTRY Gone (Columbia) +2239

Breakers

MIRANDA LAMBERT
Me And Charlie Talking (Epic)
3 Adds ® Moves 31-31

Songs ranked by total plays

Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.

"Powergold offers us limitless options with scheduling criteria and has integrated with all our
other systems seamlessly. The reliability, custormer service, and support that the folks at

The Leaders in Advanced Music Scheduling Software for Windows S8/MENT/2000/XP

Powergold have provided us have been exactly what any customer could ask for.”

Dan Turner, Vice P

Frogramming Se

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 & Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com

WWW.americanradiohistorv.com



www.americanradiohistory.com

w « .  COUNTRY TOP 50 INDICATOR _

il § 72
: o November 26, 2004
WERK  WEEK  ARTIST TTLE LABEL(S) ows ot s s o TaS ERC W | Most Added’
2 @ GARY ALLAN Nothing On But The Radio /MC4) 5365 63 4136 13 120415 2158 28 NOID| L orcom
12 LONESTAR Mr.Mom /BNA) 5224 157  4D08  -155 120740 3041 20 105/0 | asmst e wsELs) A00S
5 € TIMMCGRAW Back When (Curty 5213 324 4069 +269 118971 8183 11 108/D | BRODKS & DUNN It's Getting Better All The Time /Arista) 3
3 @) KENNY CHESNEY The Woman With You (BN4) 5137 206 4013 +166 116504 5050 14 109j0 | MONTGOMERY GENTRY Gone Columbia) 2
6 € BLAKE SHELTON Some Beach (Warner Bros, 5121 428 4001 +316 116542 10519 17 1090 | 1oy KEITH Mockingtird (reamiforks 2
MARTINA MCBRIDE God's Wil (G4 21
7 @ OIERKS BENTLEY How Am| Doin’ (Capital 4454 201 3467 +144 100633 5746 29 107/1 BILLY DEAN Let Them Be Little (Curt) 15
4 7 BROOKS & DUNN That's What It's All About (Aristal 4448 499 3423 434 103247 10072 22 100j0 | CHELY WRIGHT Bumper Of My S.UV. (Painted Red) 12
8 € DARRYLWORLEY Awful, Beautiful Life (DreamWorks) 4166 353 3243 4292 93229 7377 21 1080 :'L“I‘sm‘:(’m:sp;":’j’u’:g‘::';f;’;’fgl’“wggﬁfess _— ::
9 o SHANIA TWAIN W/ BILLY CURRINGTON Party For Two (Mercury) 3837 142 2960 +116 87352 3170 12 108/0| CRAIG MORGAN That's What | Love About Sunday (88R) g
10 D ALAN JACKSON Monday Moming Church (Arista/ 3725 387 2917 +315 83921 9396 8 1091 | PHILVASSAR I'l Take That As A Yes (The Hat Tub Song) (Arista) 9
11 @ SHEDAISY Come Home Soon (Lyric Street 3409 231 2660 +171 78495 5198 21 103)1
12 @ LEANN RIMES Nothin' ‘Bout Love Makes Sense (Asylum/Curt) 3243 109 2575 498 74382 2618 13 1061
13 (E) BRAD PAISLEY Mud On The Tires (drista) 3182 198 2496 +147 73292 4670 12 101/1
15 ) KEITHURBAN You're My Better Half (Capital 3076 392 2386 +334 69710 8822 6 1052
14 (B BIG & RICH Holy Water Warner Bros.) 2911 180 2288 +138 65661 4501 10 106/2
16 D) REBA MCENTIRE He Gets That From Me (MC4/ 2007 222 2264 +148 67121 5058 14 10473
18 @ GRETCHEN WILSON When | Think About Cheatin’ (Epic/ 2786 453 2139 +348 61497 10672 6 10201
17 @ 4 BUFFETT {iM. MCBRIDE Trip Around The Sun (RCAMailboay) 2515 49 1964  +47 56989 881 14 920
21 D RASCAL FLATTS Bless The Broken Road (Lyri Street/ 2248 487 1754 +379 51748 10637 5 1015
20 €D JOSHGRACIN Nothin' To Lose (Lyric Street) 2167 191 1678 +134 50255 4611 13  88/4 Most d .
19 21 TRAVISTRITT flJOHN MELLENCAMP What Say You (Cobmbiz) 2127 31 1577 59 51216 574 12 87)0 Increased Points oL
23 €D BILLY DEAN Let Them Be Little (Curty 1732 302 1322 +258 38835 6350 10 B9/15| oo i N
22 @ PAT GREEN Don't Break My Heart Again (Universal/Republic/Mercury) 1678 105 134 +84 35294 2515 14 83)2 RASCAL FLATTS Bless The Broken Road (Lyric Street) +487
24 €1 LEE ANN WOMACK | May Hate Myself In The Morning (MCA/ 1594 184 1246 +146 34443 4074 6  B3/5 | GRETCHENWILSON When| Think About Cheatin' pig/)  +453
26 €3 JAMIE O'NEAL Trying To Find Atlantis (Capital 1435 48 1128 433 30025 1020 8  g5f2 | BLAKESHELTON Some Beach Warrer Srs) +428
25 26 SUGARLAND Baby Girl (Mercury) 1389 33 1059 14 29874 650 19 6200 :ELT: J”;‘CBKA;);"“MLZQ:‘; ‘:w";:zl’n';a&f:ﬁ”zlr/ma} :ggg
28 @ ANDY GRIGGS If Heaven (RCA/ 1339 192 1072 +152 29507 4631 7 7016 | TORY KEITH Mockingbird (DreamWorks) +383
27 €X) KATRINA ELAM No End In Sight (Universal South) 1241 32 1026 +30 26345 446 18  68/2 | BROOKS & DUNN It's Getting Better All The Time drists)  +374
29 @@ JEFFBATES Long, Slow Kisses (3CA) 912 47 752 +23 21743 1231 10 5000 m‘mﬁ‘:":":’lg‘;cﬁ“ﬁ:ﬂBﬁ;:,‘b';”' UGl e :ggi
33 €D JIMMY WAYNE Paper Angels (Dreamiborks) 887 241 703 187 19161 5407 4 70I11| gy\y 0EAN Let Them Be Litle Curt 30
30 €3) MARKCHESNUTT I'm A Saint (Vivaton) 883 88 683 +62 17097 1562 6  63/5
31 €D TRACY BYRD Revenge Of A Middle-Aged Woman BN/ 853 157 661 +113 19330 3344 7 482
34 €B JOENICHOLS What's A Guy Gotta Do (Universal South) 805 165 656 +142 17477 3903 3  56[5
38 €D TOBYKEITH Mockingbird (DreamWorks) 787 383 619 +298 18008 8435 2 51/24
32 €D MIRANDA LAMBERT Me And Charle Talking (£pic) 733 33 564 +25 16497 553 7 471
35 €D SHELLY FAIRCHILD You Don't Lie Here Anymore /Columbia) 646 41 519 427 14323 191 7 410
36 €1 CRAIG MORGAN That's What | Love About Sunday (B5A) 631 147 526 +133 14093 2969 4 5319
42 €D MONTGOMERY GENTRY Gone /Comumbia) 567 281 438 +220 13101 6462 2 51)24
41 € TERRICLARK The World Needs A Drink (Mercury) 566 183 486 +144 12006 4077 3  46[5
37 40 CATHERINE BRITT The Upside Of Being Down (RC4) 502 11 386 8 11662 492 15 33\
40 @ JULIE ROBERTS The Chance (Mercury) 1417 22 348 +5 7882 557 6  29/0 Most
@ BrooKS & nurm.n's Getting Better All The Time (Arista) 398 382 354 343 8082 7578 1 3231 Increased PIay <
43 @ SARAEVANS Tonight (3C4/ 34 67 270 +43 8015 1781 4 252 ToTAL
50 @) PHILVASSAR i Take That As A Yes (TheHot Tub Song) (ist) 304 125 258. +101 6980 3328 2 2919 | ammsr rie caseiss INCREASE
@ CHELY WRIGHT Bumper Of My S.U.V. (Painted fed) 290 126 236 +103 6903 2673 1 20{12| RASCALFLATTS Bless The Broken Road fLysic Street) +379
44 @ AMYDALLEY i Would Cry (Curty 257 10 184 +10 5752 146 3 20j2 | GRETCHEN WILSON When ! Think About Cheatin (aic) ~ +348
(D) BLAINELARSEN How Do You Get That Lonely (BNA/Giantsiayer) 254 108 209 +87 5926 2481 1 216 xmﬁ :’: ':':u'::,ﬁ:téfa :ﬁ; ?0"3;2?7,} me (Arsta) :ggg
45 48 DAVID LEE MURPHY Inspiration (Koct/ 2286 6 191 10 5325 257 6 18I0 | BLAKE SHELTON Some Beach Warmer Bros) +316
48 (@ GLENN CUMMINGS Big (Gulf Coast) 218 24 189  +19 3681 440 4 20/3 [ ALANJACKSON Monday Morning Church (Arista) +315
39 50 KERRY HARVICK Cowgirls (Lyric Street) 26 214 158 187 4779 4482 7 180 [T)‘;:;;‘LE%RTE;":'&'}'L? g‘i’:jt’m‘i’::’ — :ggg
109 Country reporters. Songs ranked by total plays for the airplay week of Sunday 11/14 - Saturday 11/20. TIM MCGRAW Back When (L‘urh/ +269
© 2004 Radio & Records. BILLY DEAN Let Them Be Little (Curty +258

Subscribe to the most numprehenswe and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE

* R&R: The Industry’'s Newspaper .
* R&R Today: The Industry's Leading Daily Fax SAVE OVER 25%!

 R8R's Today's News RGR'S INDUSTRY VIP PACKAGE IS $44510
25 of breaking stories

* The R&R Director Call R&R at: Subscribe online:
The most compre 4 source quide available 310-788-1625 www.radioandrecords.com
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r  COUNTRY CALLOUT AMERICA. sy @Bullseye 41

o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES November 26, 2004
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of November 17-23.

ARTIST Tile (Labe) LKEALOT  POSTNE  NEUTRAL  FamLARIY  DisLke  umy | CALLOUT AMERICAs

GARY ALLAN Nothing On But The Radio (MCA) soo%  ss% 126% s 3w 20 |FHOT SCORES

LONESTAR Mr. Mom (B4/ 328%  680%  193%  97.5% 80%  23% | 73

DIERKS BENTLEY How Am | Doin’ (Capitol) 30.8% 70.5% 20.0% 96.8% 4.3% 2.0% L assword of the Week: Durham.

BRAD PAISLEY Mud On The Tires (Arista/ 303%  66.3% 22.0% 94.8% 5.5%  1.0% | Question of the Week: Did you wach the
CMA Awards on CBS Nov. 9?7 How did

BLAKE SHELTON Some Beach (Warner Bros.) 29.0% 69.8% 19.8% 97.3% 5.0% 2.8% you like the show?

BROOKS & DUNN That's What It's All About /Arista) 21.3%  705%  210%  96.8% 40%  1.3%

SHEDAISY Come Home Soon (Lyric Street) 25.8% 58.8% 23.0% 93.5% 8.8% 3.0% 52:‘; watched: 52°1

SHANIA TWAIN W/ BILLY CURRINGTON Party For Two (Mercury) 25.8%  520%  23.0%  94.3% 13.3%  B0% | | uought it was great: 18%

TIM MCGRAW Back When (Curt) 253%  66.3%  21.3%  96.5% 65%  26% | llikedit:22%

REBA MCENTIRE He Gets That From Me (#C4/ 235%  59.0%  255%  94.5% 15%  2.5% :‘r:‘;fy%';;}:’;: _—

CRAIG MORGAN That's What | Love About Sunday (88) 235%  580%  220%  88.3% 73% 0% | |Gt watch 48%

KENNY CHESNEY The Woman With You (BNA/ 233%  60.8%  21.8%  92.8% 8.8%  1.5%

ALAN JACKSON Monday Morning Church Arista) 220%  61.3%  18.0%  89.5% 83% 20% | VL

DARRYL WORLEY Awful, Beautiful Life /OreamWorks) 215%  593%  220%  90.3% 65%  25% | [ ipought itwas great 19%

JIMMY WAYNE Paper Angels (DreamWorks/ 205%  520%  16.0%  77.5% 80%  1.5% | llikedit:21%

ANDY GRIGGS If Heaven /RCA/ 193%  56.3%  200%  82.3% 6.3%  0.8% ;‘rgjls‘fiﬁ:‘}j;ke -

JOSH GRACIN Nothin' To Lose Lyric Street) 188%  60.3%  225%  90.3% 55%  20% | | iduiwanh e

SUGARLAND Baby Girl (Mercury) 165%  55.0%  243%  90.5% 93%  2.0%

TRACY BYRD Revenge Of A Middle-Aged Woman (BNA/ 153%  48.0%  21.8%  84.3% 8% 38% | 2

BLAINE LARSEN How Do You Get That Lonely (BNA/Giantslayer) 148%  405%  215%  71.8% 8.3%  15% | | ipought it was great 13

LEANN RIMES Nothin' ‘Bout Love Makes Sense /Asylum/Curb) 143%  528%  27.0%  90.5% 88%  2.0% | llikedit 247

GRETCHEN WILSON When | Think About Cheatin’ (£pic/ 13.8%  445%  21.8% 82.5% 128%  35% ;‘r:;;h(;'fdi’thke -

LEE ANN WOMACK | May Hate Myself In The Morning (#/C4) 135%  475%  21.3%  80.3% 85%  30% | |t warch 0%

BILLY DEAN Let Them Be Little (Curty 133%  515%  24.0%  88.3% 98%  3.0%

JAMIE O'NEAL Trying To Find Atlantis (Capitol 13.0%  425%  255%  83.8% 0% agh | M

RASCAL FLATTS Bless The Broken Road Lyric Street) 12.8%  390%  258%  77.5% 98%  30% [ | ipoughtitwas great: 12%

KEITH URBAN You're My Better Half (Capito) 123%  475%  258%  83.3% 85%  15% | llikedit22

TRAVIS TRITT fJOHN MELLENCAMP What Say You (Columbia) 11.5%  485%  27.3%  81.3% 93%  23% ;‘r:”v(;‘;:‘ihke -

KATRINA ELAM No End In Sight (Universal Soutt) 11.5%  47.3%  350%  91.3% 75% 5% | | yiotwarch 50

JIMMY BUFFETT f/MARTINA MCBRIDE Trip Around The Sun (RCA/Mailboat/ 11.5%  52.3%  30.5%  93.5% 90%  1.8%

JEFF BATES Long, Slow Kisses (ACA/ 11.3%  498%  21.0%  825% 90%  2.8% f{:“;":atched_ -

PAT GREEN Don't Break My Heart Again (Universal/Republic/Mercury) 9.5% 52.3% 28.3% 89.0% 1.0% 15% | | thlought it wa'svéreat 220,

CATHERINE BRITT The Upside Of Being Down (RC4) 9.5% 39.8%  325%  855% 98%  35% | llikedit219

BIG & RICH Holy Water (Warner Bros.) 9.0% 305%  30.8%  81.0% 15.3%  4.5% :‘r:vajlsv%';if’:*“ke -

MIRANDA LAMBERT Me And Charlie Talking (£pic/ 4.3% 21.3%  200%  715% 170%  7.3% | | Gidt watch 7%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact it's One Of My Favorites b) |
Like It ¢) It's Okay..Just So-So d) | Don't Like It e) I'm Tired Of Hearing It On The Radio f) | Don’t Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R'’s Country airplay chart. The sample is
composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3 each in the 25-34, 35-44, and 45-
54 demos. The sample is balanced by region, and markets witkin that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Buliseye. NORTHEAST: Washington, DC., Harrisburg, PA.,
Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashvilie, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati,
Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockforc, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt
Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc..

 Also Available:
Powerline / AC Music / Jon Rivers

MasterControl / Total Health for Contemporary Living / Ralph Baker & Terri Barrett

On Track / Contemporary Christian Music with Interviews / Dave Tucker
Strength For Living / Real Life Stories Offering Spiritual Encouragement / Bob Reccord & Mike Ebert
At A Glance Spots / Variety of Topics

Hit country music, e 2004 Holiday Special

interviews with v% :

top entertainers m I

and inspirational Fa [ YNI(?'.

commentaries b

G 2 y www.FamilyNetRadig.com
rammy winner e-mail: Info@FamilyNetRadio.com

BILL MACK 800.266.1837
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~eo INovember 26, 2004

N ; )
C RateTieMisic.on ) o vesiang rns ™ | | KRR~ countryTop30  foNmem
s, CANADA MEDIABASE

Artist Title (Label) W W Famil Bum 2554 2554 23-54 WE WEE  ARTIST TITLE LABEL(S) PAMS  plavs  TCRART. STATIONS

BLAKE SHELTON Some Beach (Warner Bros.) 441 418 9% 12% 448 449 448 1 1 LONESTAR Mr.Mom (BNA/ 573 8 15 180
TIM MCGRAW Back When (Curb/ 429 430 96% 14% 432 446 42 4 © ' TIMMCGRAW Back When (Curty 492 +15 7 1600
GARY ALLAN Nothing On But The Radio (MCA/ 421 421 96% 17% 418 433 408 5 ©  BROOKS & DUNN That's What it's All About Arista) 471 +2 18 1710
KENNY CHESNEY The Woman With You /BNA4/ 416 410 94% 18% 407 428 393 6 4 KENNY CHESNEY The Woman With You (BNA/ 461 9 1 180
LONESTAR Mr. Mom (8N4 414 410 98% 30% 412 426 402 7 5 ofe CAROLYN D. JOHNSON Head Over High Heels (Arista/ 461 1 8 180
REBA MCENTIRE He Gets That From Me /MC4/ 412 405 91% 14% 415 422 409 9 @O  LEANNRIMES Nothin' ‘BoutLove... Asylum/Curt) 460 +13 8 1710
BRAD PAISLEY Mud On The Tires (Arista) 412 399 89% 9% 409 415 405 3 K "SHANIA TWAIN... Party For Two Mercury) 449 290 10 180
DIERKS BENTLEY How Am | Doir’ (Capital) 410 405 96% 24% 408 417 402 2 8  TOBY KEITH Stays In Mexico (DreamWorks) 43 .35 14 180
KEITH URBAN You're My Better Half (Capitol) 410 406 71% 5% 410 436 393 8 9 o GEORGE CANYON I'liNever Do... (Universal South) 443 13 1 190
ALAN JACKSON Monday Moming Church (Arista/ 409 401 80% 8% 418 431 4.09 12 @ BLAKE SHELTON Some Beach (Warner Bros.) 441 +62 6 120
DARRYL WORLEY Awful, Beautiful Life (Dreamiforks) 408 392 87% 13% 407 407 407 10 11 GARY ALLAN Nothing On But The Radic (MC4/ 427 3 16 16/0
BROOKS & DUNN That's What It's All About /Arista/ 407 405 -98% 26% 410 417 405 15 D  BIG&RICH Holy Water (Warner Bros.) M 41 6  16/0
GRETCHEN WILSON When | Think About Cheatin' (Epic/ 404 384 86% 11% 412 415 409 14 @.p JOHNNY REID You Stit Own M Open Road/Universa)) 368 +2 11 180
PHIL VASSAR in A Real Love (Arista/ 403 395 96% 23% 400 413 390 18 @  KEITHURBAN You're My Better Half (Capital 366  +43 31
JOSH GRACIN Nothin’ To Lose (Lyric Street) 401 409 70% 7% 397 410 389 16 1548 PAUL BRANDT Convoy /frange/Uinwarsal 355 3 12 1608
TRACE ADKINS Rough & Ready (Capital) 399 398 96% 30% 403 413 397 19 @  BRAD PAISLEY Mud On The Tires (Arista/ 35 448 1 14/0
SHEDAISY Come Home Soon (Lyric Street) 399 407 93% 21% 396 4.05. 389 17 @  JIMMYBUFFETT... Trip Around The Sun /RCAMaiboay 341 +5 9 160
BILLY DEAN Let Them Be Little (Curty 399 386 59% 7% 403 423 391 2 @* DOC WALKER Forgive Me... (Open RoadiUniversalj 321 +50 31
RASCAL FLATTS Bless The Broken Road (Lyric Street/) 395  — 64% 9% 386 394 380 n 19 GEORGE STRAIT | Hate Everything (MCA/ 321 9 19 170
LEANN RIMES Nothin' ‘Bout Love... /Asylum/Curby 384 381 84% 12% 385 388 383 22 €D  ALAN JACKSON Monday Moming Church (Arista/ 320 +38 4 100
JIMMY BUFFETT... Trip Around The Sun (RCAMailboat) 383 375 71% 12% 384 383 378 13 21 PHILVASSAR In A Real Love (Arista) 3 48 13 1600
SUGARLAND Baby Girl (Mercury) 382 386 65% 9% 381 38 377 20 @  REBAMCENTIRE He Gets That From Me (MCA/ 306 +11 4 140
LEE ANN WOMACK | May Hate Myself In... (MCA4/ 37 - 51% 6% 379 368 384 24 @# CHRIS CUMMINGS Not Again (Warner Bros.) 268 +22 118
SHANIA TWAIN... Party For Two Mercury) 376 376 9% 24% 376 373 3N 27 @  DARRYLWORLEY Awfu, Beautifu Life (Oreamiorks) 264 +53 2 9/0
KATRINA ELAM No End In Sight (Universal South) 376 385 56% 9% 372 377 369 23 25  DIERKS BENTLEY How Am1Doin’ (Capital) 257 1 1M1 120
TOBY KEITH Stays In Mexico (DreamWorks/ 3713 373 9%% 39% 369 370 368 26 @* LISA HEWITT One Of These Goodbyes (independent/ 251 +17 5 1411
T. TRITT f)J. MELLENCAMP What Say You (Columbig)  3.73 377 79% 18% 3.77 393 367 30 @@  GRETCHEN WILSON When ! Think About Cheatin’ £aic/ 238 +59 2 1N
PAT GREEN Don't Break... (UniversaliRepublic/Mercury) 371 380 61% 1% 370 370 3.70 25 284 J.R.VAUTDUR U Make Me Love U (Busy Music/ 213 30 6 90
BIG & RICH Holy Water (Warner Bros.) 364 368 82% 19% 356 366 3.50 @ JASON MCCOY 1 Lie (Gpen RoadUniversal 202 +33 1 92
28 30 JAKEMATHEWS Signs Of You... (Open Road/Universal) 117 14 2 9/0

Total sample size is 396 respondents. Total average favorabillty estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample compositionis based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by

20 Canadian Coureporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 11/14-11/20. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
15 are moved torecurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R

by each reporting station. Songs unreported as adds do not count toward overall totai stations playing a song. ¥ Indicates

\calling 818-377-5300. RateTheMusic.com dafa is provided by Mediabase Research, a division of Premiere Radio Networks. ) \Cancon © 2004, R&R, Inc. )
e [ ™)
C- -0 - -U  -N T -R -Y New & Active ) , R
FL A s H B KC K RANDY TRAVIS Four Walls (Word/Warner Bros.) MARTINA MCBRIDE God's Will (RC4)
= - Total Plays: 146, Total Stations: 28, Adds: 2 Total Plays: 102, Total Stations: 23, Adds: 22
SARA EVANS Tonight (RCA/ A. KRAUSS & UNION STATION Restless [Rounder/
Total Plays: 113, Total Stations: 26, Adds: 9 Total Plays: 96, Total Stations: 19, Adds: 4
TRENT WILLMON Home Sweet Holiday Inn [Columbia)
Total Plays: 111, Total Stations: 23, Adds: 6
N\ J
Continued from Page 38
SAWYER BROWN Blue Christmas, Piease Come Home For Christmas
SHANIA TWAIN God Bless The Child
SHEDAISY What Child Is This, Santa’s Got A Brand New Bag, Jingle Bells, Deck The Halls
SHEDAISY/RASCAL FLATTS Twist Of The Magi
SINGING DOGS Jingle Bells
SKIP EWING Christmas Carol
STEVE WARINER Silent Night, God Rest Ye Merry Gentlemen, Christmas In Your Arms
VT SUZY BOGGUSS Mr. Santa, Two-Step 'Round The Christmas Tree
* No. 1:“A Woman In Love” — Ronnie Milsap TOBY KEITH Oid Toy Trains B
YEARS AGO TRACE ADKINS The Christmas Song
R L L e s e L TRACTORS Swingin’ Home For Christmas, The Santa Claus Boogie, Santa Claus Is Comin’
(nA..) ~
* No. I:“Why Not Me” — The Judds TRACY BYRD Jingle Bells, Merry Christmas From Texas...
TRAVIS TRITT Christmas Just Ain't..., Christmas In My Hometown, Santa Looked A Lot Like
e §?ﬁz§m§§?ﬁwao,smo;mrmmxwmwﬂ,rwwwwmz—v Daddy, Winter Wonderland
TRISHA YEARWOOD Santa Claus Is Back In Town, The Christmas Song, Let It Snow
. '“Half »__ rystal VINCE GILL O Little Town Of Bethlehem, O Come All Ye Faithful, O Holy Night, What Child Is
No. | The Way ¢ Gayle This, White Christmas, The Christmas Song, Blue Christmas, Let There Be Peace On Earth,
Do You Hear What | Hear, I'll Be Home For Christmas, It's The Most Wonderful Time Of The
Year, Have Yourself A Merry Little Christmas
VINCE VANCE & THE VALIANTS All | Want For Christmas s You
* No. |:“Back Home Again” — John Denver WILLIE NELSON Here Comes Santa Claus, Pretty Paper

www americanradiohistorv.com
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-
, Stations an i 7

— i . | d their adds listed alphabetically by market

OM: James Cameron PD: Bryan Riodes Y Colorado Srings, €0 | WKMLFaytoville, NC | WORMMuntvi )

POMD sy Fermandez | MO, yn Wion ) PD:Paolohrson OMPDToddbony | OMcdmSl WCIvAewLondom, CF | VBeLdchest

TOBY A b : - Ji y 0!
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JUuLIE KERTES

jkerées@raﬂioandrecords.com

_ADULT CONTEMPORARY.

PART ONE OF A Two-PART SERIES

ACReport Card

A post-summer-Arbitron review

Ile summer book was not overly kind to the AC for-
mat. Several stations were flat, and many stations took
tremendous dips. There were a few success stories
though. For example, WRRM/Cincinnati went from a
4.8 to a 6.1, and WMGN/Madison was No. 1 12+, go-
ing from a 7.1 to a 7.7. But, for the most part, AC pro-
grammers were left scratching their heads and saying,
“Christmas can’t come too fast.”

This week, after examining the
summer book, McVay Media Presi-
dent Mike McVay gives us his as-
sessment of the state of AC and ad-
vises programmers not to overreact.

R&R: Why did AC, in
general, experience a not-so-
great summer book? Are we
in trouble?

MM: It seems that AC
is always at a crossroads.
This is largely due to the
fact thatours is a mongrel
format. It'salso due to the
consistency of the format.
One can tune away, come back in a
week and not have missed much.
AC is the victim every time there is
a strong outside influence. The sum-
mer sweep that just concluded was

Mike McVay

full of distractions for the AC audi-
ence.

Count them up: the war in Iraq,
the presidential election, the strong
ground swell of patriotism in Amer-
ica and the prospect of
larger Hispanic numbers
coming with the 2005 cen-
sus update. These things
create distractions for AC
listeners, and they know
that they can comfortably
go away and sample an-
other format and we'll be
here when they come
back. Country and News/
Talk hurt AC during times of confu-
sion and concern. You can see that in
the summer ratings for AC.

R&R: How can we get listeners to
return?

POPULARITY POLL WINNER Sreryi Crow proudly displays her
awards after being named Favorite Female Pop/Rock Artist and Favorite Adult
Contemporary Artist at the 32nd annual American Music Awards.

MM: AC is the comfort food of ra-
dio formats. When the election be-
came too much to bear, when the
war in Iraq struck too close to home,
and when terrorism kept people
from enjoying a normal life, AC was
their escape. The challenge for the
AC programmer is to remain fo-
cused onbeing familiar and safe and
a haven from the worries of the

“AC is the victim
every time there is a
strong outside
influence. The
summer sweep that
just concluded was
full of distractions
for the AC
audience.”

world. It also requires discipline. Do
not change your programming
based on a bad summer book.

R&R: Does “familiar” equate to
“boring”? Why can’t we spruce up the
mix with more new music?

MM: The reality for AC, looking
atit purely as a programming format
and not as something that interests
the record labels, is that the further
an adult goes beyond the age of 40,
the more important it is to them that
they hear familiar music. New mu-
sic is fine if it's already familiar in
your market or if it's from a core art-
ist for the format.

That is not to say that the target
audience doesn’t want to hear new
music from new artists, but rather
that it takes them a long time to be-
come familiar with a new song. The
record labels shouldn’t try to run a
song up and down the chart. Those
days are gone. AC labels need to
make a long-term commitment to
the songs they release. They need to
understand that, when it comes to
AC, promoting a new song is a mar-
athon and not a sprint.

Those songs that the audience
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AMA HONOREES At the American Music Awards, Bon Jovi were
presented with a special Award of Merit for their outstanding contributions to
the musical entertainment of the American public.

loves most tend to be the all-time
standards and those that receive the
biggest airplay. For many radio sta-
tions, “Because You Loved Me” by
Celine Dion has not been off the air
since it came out as a single in 1996.
Just because you're tired of a song
doesn’t mean that the audience is
tired of it. Slow down.

R&R: What about burn? Can over-
playing a song garner it a negative re-
action?

MM: While some feel that famil-
iarity breeds contempt, I believe that
familiarity creates passion. Look at
research, and you'll find that the
most familiar songs, those that by all
rights should be burned with the
audience, still score highest in pop-
ularity. Just because you are
tired of a song doesn’t mean that the
audience is. Just as you tire of a tune,
a listener phones the station and
asks, “Who sings that song about
drift away?” The song is still a hit
30 years later.

The fact is that music testing
shows fewer and fewer songs re-
ceiving high passion scores. It used
to be that a song needed to have a
75% or above total positive score to
be in a power gold categary. Many
radio stations now accept songs for
power gold that go down into the
60% score range.

A higher level of burn is being ac-
cepted today, mainly because we
continue to test the same songs in
every research project that is con-
ducted. That means that we pound
the heck out of the same songs over
and over. [ love a high rotation of
big-testing songs.

This is also why many artists have
released remakes to the AC format.
We have almost too many nostalgia
songs and covers. The labels are
playing the familiarity game. They
don’t seem to understand that we
can play only a few of those at any
one time.

R&R: Is the AC playlist in need of a
major overhaul?

MM: The audience is screaming
for variety. Itis not necessary that we
expand the number of titles in our
library from a present average of 300
up to 500, but rather that we look for
new and fresh titles to test. Instead
of lowering your criteria for what’s

acceptable to play, why not look for
more songs to test that fit your orig-
inal high standards? This may mean
testing more music to get the num-
ber of songs you want. Consider
broadening the eras you play to in-
clude the '70s and late ‘60s. Start
lpoking at other formats for fresh
gold titles. Something has tobe done
if we are to continue to build TSL in
the AC format.

There was a time when songs
could not have double-digit burn
and make it as a power gold, and
regular gold could not have burn
over 20%. Today we will accept up
to 20% burn on power gold songs
and up to 30% burn on regular gold.

“The challenge for
the AC programmer
is to remain
focused on being
familiar and safe
and a haven from
the worries of the
world.” |

While you can argue that it is OK
to accept 30% burn because 70% of
the audience still likes the song, it
has to be wrapped in the usage of
AC. Our core listeners turn us on
and leave us on for seven to nine
hours a day while working. When
we play songs that are fried, we are
chasing people away from the for-
mat and from radio in general.

Next week McVay discusses the use
of AC talent, promotions and marketing
to increase day-to-day listening.

Mike McVay is founder and Presi-
dent of McVay Media, a full-service
consultancy serving AC, Country,
CHR, Oldies, Rock, Sports and
News/Talk radio stations. You can
contact him at 440-892-1910 or
mcvaymedia@aol.com, or visit
www.mcvaymedia.com.
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5 . “ A C TOP 30 ’ Fﬂmn BY
oA ME“]ABASE

e November 26, 2004

WK WEEK  ARTIST TITLE LABEL(S) s LAY AJ[?[I)%A;I%E ‘e e | Most Added’
1 1 LOS LONELY BOYS Heaven (Or Music/Epic) 1868 144 175862 25 81/0 www.rradds.com
2 2 KEITH URBAN You'll Think 0f Me (Capitol) 1599 -33 119532 27 91/0
ARTIST TITLE LABEL(S) ADDS
3 3 FIVEFOR FIGHTING 100 Years /Aware/Columbia) 1380 -128 101809 a7 93/0 JOSH GROBAN Believe (Reprise) 18
4 4 MARTINA MCBRIDE In My Daughter's Eyes (RCA/ 1367 91 128177 13 8200 LEANN RIMES Rockin’ Around The Christmas Tree (Curt) 17
5 5 MAROON 5 This Love (Octone/J/RMG/ 1286 72 112977 K} 75/0 ROD STEWART Baby, It's Cold Outside (/RMG) 1"
6 6  PHIL COLLINS Don't Let Him Steal Your Heart Away (Atiantic) 1273 M 99178 11 880 FIVE FOR FIGHTING Silent Night (Columbia) 1
10 @  HALL&OATES I' Be Around (U-Watch) 1167  +75 81619 12 g5 | SMPLYRED Home (simplyred.com/Red i) .
8 8 ELTON JOHN In The Skv (Universal 113 92 9973 12 871 NICHOLAS JONAS Joy To The World... (Daylight/INO/Columbia) 6
Answer In The Sky Wipversal _ : Gl Tl CYNDI LAUPER Silent Night (£2ic 6
7 9 MARTINA MCBRIDE This One's For The Girls /RCA/ 1048 -163 85772 45 9210 C. ISAAK & S. NICKS Santa Claus Is Coming To Town (Reprise/ 5§
9 10 SEAL Love's Divine (Warner Bros.) 1038 -44 81631 43 83/0
" 11 KIMBERLEY LOCKE 8th World Wonder (Curb) 826 -88 54743 34 1810
14 @ TIM MCGRAW Live Like You Were Dying [Curb)/ 778 +108 31350 9 nn MOSt
17 @ KELLY CLARKSON Breakaway (Hollywood) 684 +59 106595 10 4612
13 14 HOOBASTANK The Reason /sland/{DJMG) 656 -19 56291 23 40/0 Increasedplay S
16 ) MAROON S She Will Be Loved (Octonel//AMG) 644  +44 98620 7 4472 LAY
15 16 ALICIAKEYS If| Aint Got You L/RMG) B3 28 a5 15 e | WeneAts e
. . elieve (Reprise, +
12 17 JOSH GROBAN Remember When It Rained /743/Reprise) 528 -201 38503 18 67/0 TIM MCGRAW Live Like You Were Dying (Curt) +108
18 18 MICHAEL MCDONALD Reach Out, I'll Be There (Motown/Universal) 495 -1 34612 8 5810 HALL & OATES I'll Be Around (U-Watch) +75
20 @ JOHN MAYER Daughters (Aware/Columbia) 491 +61 62795 6 51)3 JOSH GROBAN 0 Holy Night (7143/Reprise/ +13
19 @ ROD STEWART f/STEVIE WONDER What A Wonderful World (J/RMG/ 447 +2 52302 5 62/0 REGIE HAMM Babies (Refugee/Universal South) +66
21 21 CELINE DION Beautiful Boy /Epic/ 348 10 45193 6 410 53;:”;:‘;?:; Th:v Aff;AThe *:/Oge/s Ml”é';"da/ +:?
3 5 aughters (Aware/Columbia, +
R
20 @  JOSHGROBAN Beieve (Reprss) 283 159 45561 2 SBNB | e STAVLOR Have Yourselt A Mery.. Colimbis) +61
22 23 KATRINA CARLSON Drive (Kataphonic) 290 -22 11987 7 50/0 ALL4-ONE JIM BRICKMAN Beautiful As U /AMC) +59
24 @ JIM BRICKMAN f/[ROCH VOISINE My Love Is Here (Windham HillRMG) 221 +34 8109 3 3713 KELLY CLARKSON Breakaway Hollywaod) +58
26 @ LIONEL RICHIE Long Long Way To Go /Island//DJMG) 221 +26 30529 4 40/0
23 26  SIMPLY RED Home (simplyred.com/Red Ink) 208 -13 24432 5 4716
27 @ SHANIA TWAIN W] MARK MCGRATH Party For Two (Mercury//DJMG) 202 +20 25824 2 3312
25 @D  CHRISTINEMCVIE Friend (Kach) 195 +6 4473 4 350 Most
28 29 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 152 9 w2 1 1o | Played Recurrents
30 30  JOHN MELLENCAMP Walk Tall /island/i0JMG) 128 -5 3795 2 2312 ;mé
101 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of | ARTIST TITLE LABEL(S)
11/14-11/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in playsis | pIDO White Flag (Arista/AMG) 1246
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added B
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. SHERYL CROW The F'm. [Eut Is The Defzpe§t (A&Mllnterscope) 1078
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour | MICHAEL MCDONALD Ain't No Mountain High Enough Motown/ 1037
Persons used herein with permission from Arbitron Inc. (© 2C04, Arbitron Inc.). © 2004, R&R, Inc. UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 1008
New & A ctive TRAIN Calling All Angels (Columbia) . 933
MATCHBOX TWENTY Unwell (At/antic) 188
AMY GRANT Come Be With Me (UMe/ | RUBEN STUDDARD | Need An Angel (/AMG) JOSH GROBAN You Raise Me Up (743/Reprise) 744
Total Plays: 127, Total Stations: 18, Adds: 1 Total Plays: 64, Total Stations: 19, Adds: 2 SHANIA TWAIN Forever And For Atways Mercury/IDJMG) 697
COUNTING CROWS Big Yellow Taxi (Geffen/Interscope/ 632
RICHARD MARX Ready To Fly (Manhattan/EMC) LEANN RIMES Rockin’ Around The Christmas Tree (Cur/ UL MR UL T L e A UL
Total Plays: 113, Total Stations: 23, Adds: 3 Total Plays: 42, Total Stations: 17, Adds: 17 LUTHER VANDRDSS Oance With My Father L/AMG) 617
SANTANA f/MICHELLE BRANCH The Game Of Love (Arista/RMG) 604
RAY CHARLES f/DIANA KRALL You Don't Know Me (Concord) ROD STEWART Baby, It's Cold Outside (/AMG) Station playlists for all R&R reporters
Total Plays: 81, Total Stations: 24, Adds: 4 Total Plays: 36, Total Stations: 11, Adds: 11 are available on the web at
- - - www.radioandrecords.com.
Songs ranked by total plays

Email: hooks@hooks.com

We’ll hook you up?

> Custom Production - Callouts, Montages & Video Hooks FAX: (770)452-4675

. . 16 Perimeter Park Drive, #109
> Digital, Clear, Consistent Atlanta, GA 30341-1324

> 75,000+ Song Library

For The Best Auditorium
> All Formats & International Titles Test Hook Tapes
> On-Time Delivery H KS Michael Pelaia

B— UNLIMITED WEg)rEyZ;lolel qPTLL]

et et The World’s Premier Music Hook Service

www.americanradiohistorv.com
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AC HOLIDAY ToPrP 320 __ POWERED[]]
‘ ol MEDIABASE

"o November 26, 2004

s R&R is excited to debut a 30-position Holiday
WEEK ARTIST TITLE LABEL(S) POATS AJt?a%?«LcE Music chart for all your holiday-music pro-
1 JOSH GROBAN Believe (Reprise) 299 23419 gramming needs. This chart, which is powered
] ] by Mediabase, features all-holiday-music airplay
2 JOSH GROBAN O Holy Night (Rgprise/ 189 15875 | from the panel of holiday-music flippers (18 so
3 JAMES TAYLOR Have Yourself A Merry... (Columbia) 156 14541 | far, see list below) and will include TW/LW chart
4 TRANS-SIBERIAN ORCHESTRA Christmas Canon (Lava) 137 gazg | POSIOnS sarting next week, when it wil move
5 FIVE FOR FIGHTING Silent Night (Columbia) 126 5103 This week’s chart is sprinkled with selections
6  CLAY AIKEN The First Noel (RCA/RMG) 17 10178 [ lrom AC's newsstianiss, likeJosivGraban's
) ) ' “Believe” (Reprise), Clay Aiken and Kimberly
7 MAN_NHHM STEAMROLLER Faeries Mmer/can G'ramaplmne/ 114 4914 Locke’s “Silver Bells” (RCA/RMG) and Five For
8  C. AIKENJK. LOCKE Silver Bells (RCA/RMG) 92 8653 Fighting’s “Silent Night” (Columbia), as well as
. ; holiday staples such as Trans-Siberian
9  MICHAEL BUBLE The Christmas Song (743/Reprise) 90 5931 Otchiestra's “Christmas Carion” (Lava), dim
10  LEANN RIMES Rockin’ Around The Christmas Tree (Curb) 85 2856 Brickman’s “The Gift” (Windham Hill) and Mann-
11 VANESSA WILLIAMS Silver And Gold ava/ 84 3448 geim S:leam)m”ef’s "Hallelujah™ (American
. ramaphone).
12 BRIAN SETZER ORCH. Winter Wonderland /Sllffdﬂg} 81 3724 Confirmed flippers for Thanksgiving weekend
13 BETTE MIDLER White Christmas (Columbia) 19 3426 are WWLW/Morgantown, WV; WARM/York, PA;
14 MANNHEIM STEAMROLLER Hallelujah (American Gramaphone) 78 3372 2;‘33':355#”3‘:]':::“'“' HTIOgRmA g
15 JIM BRICKMAN The Gift (Windham Hil) 78 6192 ' '
16 JAMES TAYLOR Winter Wonderland [Columbia) 71 3970 AC Holiday
17  ROD STEWART Baby, It's Cold Outside (J/AMG) 13 2680 Report ers S
18 ASELIN DEBISON The Gift (Sony Music Group) 73 123 |
WEZF/Burlington, VT
19  THIRD DAY Do You Hear What | Hear? (Warner Bros.) 13 3770 WALC/Charleston, SC
20 BARRY MANILOW Winter Wonderland /Columbia) 12 11636 WVMX/Cincinnati, OH
KVIL/Dallas, TX
21 JAMES TAYLOR Santa Claus Is Coming To Town (Columbia) n 2365 Kos.,D:ntr, co
1 : ] : : WMGC/Detroit, Mi
22  JIM BRICKMAN Sending You A Little Christmas (4AL) 68 2963 WNIC/Detroit, MI
23  JAMES TAYLOR Deck The Halls (Columbia) 64 3861 | WOOD/Grand Rapids, MI
M .
24 JESSICA SIMPSON Let It Snow! Let It Snow!... /Columbia) 63 2108 | Wipyindremnotie IN
25  STEVE TYRELL Santa Claus Is Coming To Town (Columbia) 61 3045 | KSRC/Kansas City, MO
KUDL/Kansas City, MO
26 HARRY CONNICK, JR. Santa Claus Is Coming To Town (Columbia) 59 3055 KEFM/Omaha, NE
27 WHITNEY HOUSTON The First Noel (Arista/AMG) 59 3225 | wWoenphideionia, PA
28  MICHAEL W. SMITH Jingle Bells (Reunion/PLG) 58 2153 WRSN/Raleigh, NC
. . . . . KNEV/Reno, NV
29  ENYA Oiche Chiun (Silent Night) (Reprise/ h4 2306 KSFI/Salt Lake, UT
30  JOSH TESH It Wouldn't Be Christmas... (Garden City/Warner Bros.) 52 6043 .
Station playlists for all R&R reporters
are available on the web at
18 AC Holiday Reporters. Songs ranked by total plays for the airplay week of Sunday 11/14.- Saturday 11/20. © 2004 Radio & Records. www.radioandrecords.com.

- Music & Intelligence For Your Life

TESH SIGNS 130th AFFILIATE

The “daily edition” of The John Tesh Radio Show is pleased to announce that it is now heard
on over 130 stations!

AC’s Answer for Compelling Daily Family Programming

“The John Tesh Show continues its extremely impressive growth in
Baton Rouge on WBBE/FM. The Summer 04 book was also quite a :
milestone for John Tesh and WBBE...Tesh beat the competition for the ﬁrst
time in the Summer Book in adults 25-54. The spread was 4.1 Tesh vs. 3.4
for Delilah. John’s show is absolutely ‘Destination Radio.’ His listeners make an
appointment to join him at 7pm every night, and not only are they entertained,
but with Tesh’s Intelligence For Your Life, they might even walk away a
Intelligence Minutes: 60+ Affiliates little smarter too.” —Jeff Jarnigan, OM, Citadel of Baton Rouge .

Weekend Show: 160+ Affiliates

...All the while BEATING THE COMPETITION & BRINGING IN THE RATINGS!!
For more info, please contact: Scott Meyers * The TeshMedia Group « Toll-free: 888-548-8637 ¢ email: Scott@Meyers.net

www.americanradiohistorv.com
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FAR.AND AWAY, THE #1
HOLIDAY A:LBUM OF THE YEAR!

e ';A—: '-

ST FANTASTIC REACTION FROM RADIO ON

¢ “ O, HOLY NIGHT,” “WINTER WONDERLAND,”
©  “MEDLEY: HARK THE HERALD ANGELS
& SING/ O COME ALL YE FAITHFUL” AND MORE...
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° Amummm

e November 26, 2004

/ RateTheMusic a

\

America’s Best Testing AC Songs 12 +
For The Week Ending 11/26/04

w

mArlist Title (Labe/) TW LW Famil. Burn 25-54 25v-v34 35v-v54 '
KELLY CLARKSON Breakaway (Hollywood) 385 - 87% 24% 388 389 388
MARTINA MCBRIDE In My Daughter's Eves (RCA/ 377 380 91% 29% 389 375 394
KEITH URBAN You'lt Think 0f Me (Capitol) 3N 381 85% 28% 378 357 385
MAROON 5 This Love (Octone/J/RMG) 370 384 97% 49% 378 381 377
TIM MCGRAW Live Like You Were Dying (Curby/ 370 386 84% 1% 382 363 389
HODBASTANK The Reason (/siand//0/MG) 366 370 93% 41% 370 393 362
MAROON 5 She Will Bo Loved (Gctane/ll/AMG) 3.68 376 8% % 363 362 363
3 DOORS DOWN Here Without You /Republic/Universal) 365 375 94% 43% 363 359 3.65
LOS LONELY BOYS Heaven (Or Music/Fpic) 363 364 96% 43% 377 368 3380
KIMBERLEY LOCKE 8th World Wonder (Curty 361 372 96% A0% 362 360 362
SEAL Love's Divine (Warner Bros.) 356 368 90% M1% 360 356 362
MARTINA MCBRIDE This One’s For The Girls (7C4/ 355 358 96% 48% 360 350 363
JOSH GROBAN Remember When It Rained (143/eprise) 355 354 87% 31% 358 337 366
ELTON JOHN Answer In The Sky (Universal) 354 368 83% 22% 352 350 352
HALL & OATES I'll Be Araund (U-Watch/ 352 361 87% 27% 353 349 354
PHIL COLLINS Don't Let Him Steal Your Heart Awav Atantic) 351 368 80% 22% 359 342 365
FIVE FOR FIGHTING 100 Years (Aware/Columbia) 342 352 96% 64% 338 339 338
DIDO White Flag (Arista/IMG) 334 324 93% 56% 325 318 327
MICHAEL MCDONALD Reach Out... tHmtownlinimrsal 334 338 92% 38% 328 322 330
ALICIA KEYS If 1 Ain't Got You (/RMG) 323 334 9% H#1% 330 333 329

\__Radlo Networks.

Total sampie size is 343 respondents. Tolal average favorabillly estimates are based on a scale of 1-5. (1=dislike very much, 5 = like
very much). Tolal familiarity represents the percentage of respondents who recognized the song. Total bum represents the number
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace callout research. The resuits are intended to show opinions of
participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for

local radlo stations by calling 818-377-5300. RateTheMuslc.com data Is provided by Mediabase Research, a division of Premiere
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MEDIABASE

WEEKS ON  TOTAL

CHART STATIONS
19 210
7 110
9 1716
10 16/0
16 180
18 18/0
12 16/0
2% 220
8 138
10 15/0
8 10/0
17 170
33 18/0
30 19/0
33 2210
10 10/0
17 130
4 6/0
7 108
11 9/0
1 g/0
7 100
7 80
4 5/0
3 8j0
8 5/0
2 3
1 40
1 5/0
3 30

Na
KR:
CANADA
v%g( vEEIESK ARTIST TITLE LABEL(S) ;ﬂ%

1 1 LOS LONELY BOYS Heaven /0r Music/Epic) 406

2 e MAROON 5 She Will Be Loved (Octone/J/RMG) 368

3 3 o KALAN PORTER Awake in A Dream (BMG Music Cansds) 328

6 SHANIA TWAIN... Party For Two (Mercury/I0JMG) 311

8 SARAH MCLACHLAN World On Fire Arista/RMG) 306

7 6 HOOBASTANK The Reason fIs/and//DJMG) 306

5 7 o BRYAN ADAMS Open Road [Universal) 04

4 8 o CELINE DION You And | {£pic) 297

10 HALL & OATES 1t Be Around (Red/Sony Music Canada) 275

9 10  ELTON JOHN Answer In The Sky (Universal) 269

n 1 PHIL COLLINS Don't Let Him Steal... (Atlantic/ 264

12 1244y JACKSOUL Shady Day (Vik/BMG Music Canada) 255

13 13 SEAL Love's Divine (Warner Bros) 252

15 MAROON 5 This Love (Octone/)/RMG) 250

14 15  FIVEFORFIGHTING 100 Years (Aware/Colvmbia) 233

16 164 ANDY KIM | Forgot To Mention fceworks/MapleMusic) 210

17 174 SHAYE Beauty (EM/ Music Canads) 183

18 18 ROD STEWART... What A Wonderful World (/AMG/ 176

19 @)  LIONELRICHIE LongLong Way To Go isiandiuMG) 171

20 20« NELLYFURTADO Try (DreamWorks/Interscope) 163

21 21 KIMBERLEY LOCKE 8th World Wonder (Curty 148

23 22 ALICIA KEYS If | Ain't Got You (J/RMG) 147

22 23 MARTINA MCBRIDE In My Daughter's Eyes (RC4) 146

24 24* CELINE DION Beautiful Boy (Epic/ 13

26 254 SHAWNSMITH Fly Sik/ 102

27 26* FINGER ELEVEN One Thing /Wind-up/ 96

28 2] 4 BRYAN ADAMS Flying (Universal) 9
KELLY CLARKSON Breakaway (Hollywood) 89
JIM BRICKMAN... My Love Is Hera (Wincham Hi#/RMG) 85

30 30  TIMMCGRAW Live Like You Were Dying (Curb/ 82
24 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 11/14-11/20. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs befow No.
15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ Indicates
Cancon © 2004, R&R, Inc.

(Reporters

KGFM/Bakersfield, CA*
gl "SIMPLY RED

WY.JB/Albany, NY* WMJX/Boston, MA* KKBA/Corpus Christi, TX*
PO: Kevin Callatan PL: Do Koy PO: Audrey Mafkan
MO: Ctad §° Hara APD: Candy D'Tomy SR VELL A
RAY CHARLES UDIANA KRALL WO: Mark Lawrece JOSH GROBAN
JIM BRICKMAN YROCH VOISINE
KMGA/Albuquerque NM* JOSH GROBAN

m:LOTﬂzmn, OH

E/Bridgep! * APD/MO: Brian Michasls
%:Etgnmr- S N, an
WLEV/Allentown, PA* - Daney
- e T

3 WGHOUS Jows WYEButtlo, NY- fohids

ey .

\ i) WOOF/othan, AL
MG, . i
POAMO: Dave Fiavin WHBC/Canton, OH* JESSICA SIMPSON
No Adds OM/PD: Terry Simmons CLAY AIKEN

MO: Kriss CLAY AIKEN
WLTMIMama GA* %osm DS LONELY BOYS
";"mm KDAT/Cédar Rapids, A KTSM/E! Paso, TX
3 JESSICA SIMPSON o e i A i
CHRIS ISAAK & STEVIE MICKS 7 LUTHER VANDROSS SIMPLY RED
WFPG/Atlantic City, NJ* Bl
PO G Gai g e WXNI‘S.C‘/'E&B PA
ICHARI JEWEL | SHANIA TWAIN W/ MARK MCGRATH
"u»m?lm S L 1 I0SH GROBAN
, GA* Hle, IN
i e B G WSUY/Charteston, SC* Y Exansuite,
No Adds. RLﬁN STUDDARD
. m (huw
KKM./Austin, TX LI WCRZ/Flint, MI*
M- Shetly Knight . OMPL: Jay Patrick
No Adds WODEF/Chattanooga, TN APOMD: Meiatyrs
OMPD: Daoey Howard 1 MAROON
APL: Pat JOSH GROBAN
LEANN RIMES

%VSFIBInningham, AL

WRRM/Cincinnati, OH*
PO T4 Hollang

ELLY CLARKSON AFYlFmien
WBBE/Baton Rouge, LA* EA%EARLES Dl kAL b ok, MD
A e e vn i
APD/MO: Micheile Souther L

J0SH GROBAN WLIT/cmmao [N .
WMJY/ Biloxi, MS* lﬂ Em:mduh ﬁ?ﬁ’fmny&f‘
OMPD: Wattsr Brown
No Adds o b
et

WMAG/Gmensbom NC*

.;‘talians and their adds listed alphabetically by market

Amﬁlﬂmlwm

WSPA/Greenvills, SC*
POMD: Mkn McXool
No Adds

WRCHMHartiord, CT*
PO: Allsn Camp

m:.hllhm
No Adds

Wayme Maria

KHTR/HonquIu HI*
A

KSSK/Honolulu, HI*
POAMD: Past Wilson

APD: Chat Michaels
JOHN MAYER

WAHRHuntsville, AL*
PD: Loe Reynoids

No Adds

WHSNHumsville. AL*
PD: John Malons

MD; Nate Cholevik
S LEANN RIMES

WYXBIIndIanapolls IN*

APDIIU Jlm Cerne

WJKK/ Jackson, MS*
POMD: ave Mackedie

WTFM/Johnson City*
No Adds

wOLR/KaIamamo M
Lanphear

WKYE/Johnstown, PA
lack Michasls

APDM) Brian Werz

No Adds

KMZQLas Vegas, NV*

IZ HALL&OATES
JOSH GROBAN

KSNE/.as Vegas, NV*
PD: Tom Chass

KOST/Los Angeles, CA*

[y
WZID/Manmwer NH
OMPD: Bob

et Ao

K\ILY/MGAIIan ™
Amm [ Hlmpn

PDMI) Siella Schwark

WMGN/Madison wi*

WLRQ/Melboume, FL*
OM: Kon Hollday

PO: Michas Lows

MO: Mindy

JOSH R
LEANN RIMES

WR\mIMempms ™
. Tmry

rllmn

WMGQ/Middlesex, NJ*
POMO; Tim Tei
No Adds

WLTEMinneapolis, MN*
PU: Pl Wilson
No Adds

WMXC/Mobile, AL*
OM: Kit Carson

DMO: Valeri Viing MO: Tod Morro KTRA/FL. Collins, CO* WX wille, TN* kit Casan
i s prpeec | MIBoMe ™ | GakE,
KT Baiss, 10* WDOKTCleveland, OH* T, to s
POMD T s veland, OH WMEEF!, Wayne, IN* X
e . 1o ot OWPD: Mark Erars RAY CHARLES VDIANA KRALL KJSN/Modesto, CA
mEvlpc v e WO Civls Cage POMD Gy Micaei
i = KT, "
'i-.-p% e XKL\/Colorado Springs, CO* WKTK/ElInesvnIIe FL* mww;:’v WOBMManmouth, N*
Vhigees s : e Matiews D St " RAY CHARLES 1DIANA KRALL M- i Mrs
VHEEER WILLLAVE No Adds LEANN RIVES LEANN RIVES 10 -] MARX
IS o L STEVENIKS o BT LS S STEVE MO ANY GRANT
et WTCB/Columbia, SC* :
SN LRUPER Y BLACKMORE'S NiGHT CLAY AIKEN .
S REN FUMD: ol Jbasan ANOREW HELLER MELISSA ETHERIDGE mvm oA
s WEMKLansing, M1 s
BAFENANLS LADIES wsm mbus, OH* WLHT/Grand Rapids, Mi® | WEM ,
o i /Coln o . by [ WWLWMwan w
: SUAPAR TVIAR W MARK MOGRATH | OMPE:
I W T s I JIM BRICKMAN VROCH VOISINE | AN
\‘- — — i —

FIVE FOR FIGHTING

JAMES TAYLOR

CHRIS ISAAK & STEVIE NICKS
JESSICA SIMPSON

CLAY AIKEN

CLAY AIKEN

WLMGINaw Orleans, LA*
Amm S s

WLTWINW York, NY*
w nnm Proe

WWOE/Norfolk, VA*
PU: Dow London

MO: Joff Moreas

o Ads

KMGL/Okiahoma City, OK*
PO: Jefl Coch
APOMO: Stave O'Brien

1 KELLY CLARKSON

1 JOSH GROBAN
LEANN RIMES
WMGFIDrIando FL*
rnm [ Plyu

Adds

WMEZ/Pensacola, FL*

APD/MD: Michae! Staart
No Adds

WSWT/Peoria, IL
DM;PD: Randy Rundle
No Adds

WLTJIPHBMM PA*
2 msssmm ORCHESTRA
RIAN ORCHESTRA

WSHHIPm:buruh PA*
it J|M A ROARN (ROCH VOSIE

WHOM/Portland, ME
(ONPD: Tim Moare
No Adds

KKCW/Portiand, OR*
: o3
MO:

WRAUHaIeiqh. NC*
DM/P: Jos Wade ]
WD Jim Kelly

No Adds

KRNO/Rem NV*

POMO: Dan Fritz

1 LEANN RIMES
WTVRRichmond, VA*
OM/PD: Bil Cabiil
WD: Kat Simons

1 SIMPLY RED

SHANIA TWAIN W/ MARK MCGRATH

WSLQ/Roanoke, VA*
PO: Doa Morrizon
MD: Dick Daniels
No Adds

WRMM/Rochester, NY*
APDAD: Tevese Taylor
No Adds

WGFB/Rockiord, IL
POMD: Dosg Daniels

5 JOHN MAYER
5 JOSH GROBAN

KGBY/Sacramento, CA*
PD: Mise Bortak
No Adds

KYMX/Sacramento, CA*
mm Diamend
No Adds

KBEE/Salt Lake Ciy, UT*
I

KQX7/San Antonio, TX*
POMO: Ed Scarborosgh

APD. Jmi Cosina
NICHOLES oS
I STIWRHT
JEH GADEM
LEANR RIVES
FVE A REHTING
JEEEIA SMPEN
CHES A
LAY RREM

KBAY/San Francisco, CA*
OMPD: Ji

1 FIVE FOR FIGHTING
RANS-SIBERIAN ORGHESTRA

KSBI./Sama Barbara, CA
n Plh Il

KRWWSBGME WA*
m L:lrl Dase
WINANS YR0B THOMAS
LAS JONAS
1 EAM RIMES
1 FIVE FOR FIGHTING
CHRIS [SAAK & STEVIE NICKS
CHRIS BOTR
KVKI/Shreveport, LA*
OM: Gary McCoy
POMD: N9 Hyfiman
3 SIMPLY RED
1 ROD STEWART
t LEANN RIMES
WNSN/South Bend, IN
om: Salz Srown
POMO: Am Roberts
5 JOHN MELLENCAMP
KiSC/Spokane, WA*
PO lelm
ND; Dawn Marcsl
No Adds

LBt v

mg'.:,scl‘Spnngﬁeld MA

No Adds

KEZK/St. Louis, MO*
Wark Edwards
London

KMXZ/Tucson, AZ*
P1: Bobly

WEAT/W. Palm Beach, FL*
POMD: Rick Shociiey
No Adds

WASH/Wa:hIngmn bc*

PD: Bill Hess
No Adds

WHUD/Westchester, NY*
OMPD: Sieven Patrone

APD/MO: Tom Furci
SIMPLY RED

KRBB/Wichita, KS*
OM/PO: Lyman James
No Adds

WMGS/Wilkes Barre, PA*
%Sm Phillips

LEANN RIME

BARENAKED LADIES YMICHAEL
BUBLE

JESKX SIMPSON & NICK LACHEY

MEU
i SIBERIAN oncyesm
WJBR/wuminglon 0€*
" Rkt

WSRSMon:ener MA*

RUBEN STUDDARD
CYNDi LAUPER

WARM/York, PA*
PO/MO: Rick Sten
MAROON 5
JOHN MAYER

‘rowered ]
MEDIABASE

*Monitored Reporters

122 Total Reporters

101 Total Monitored

21 Total Indicator

Did Not Report, Playlist Frozen (4):
KEZA/Fayetteville, AR
KGBX/Springfield, MO
WGNVWilmington, NC
WPEZ/Macon, GA

www americanradiohistorv. com
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Things seem to be getting back to
: normal in Southern New England after
- all-Red Sox, all the time! Not that we're
' complaining at all. WSNE (Coast

. 93.3)/Providence continues to be the

. choice for adult women in the market,

¥ thanks to a long-running morning

Garv Trust : show, Joannie & The Coast Morning
MD,WSNE (Coast 93.3)/ Crew, and a focused playlist. # We
play the hits and carefully expose new

Providence _ :
e music. We also pride ourselves on be-

ing family-friendly. In fact, for Hallow-
i een weekend we actually changed from “Coast 93.3” to
“Ghost 93.3,” airing callers talking about how they were par-
% tying for Halloween with their kids, etc. So, we try to con-
nect in a fun way! # Testing strongly for us are Los Lonely
Boys’ “Heaven,” Finger Eleven’s “One Thing” and Kelly

Clarkson’s “Breakaway,” with Ryan Cabrera and Goo Goo Dolls show-

ing good potential. # | also host our request show, Totally '80s Sat-
urday Night, so it’s nice to see new music by artists like Duran Duran,
Tears For Fears and Richard Marx doing well. Soon we’ll start play-
ing a good amount of holiday music. It's worked well for us the past
few years (although, with a Sox World Series win, it feels like we've
been given an early holiday present).

The top five remain in place at AC.
Los Lonely Boys’ “Heaven” (Epic)
is No. 1, and Keith Urban’s “You’'ll
Think of Me” (Capitol) is No. 2. Five For
Fighting’s “100 Years” (Aware/Colum-
bia) is No. 3, followed by Martina Mc-
Bride’'s “In My Daughter's Eyes”
(RCA) and Maroon 5’s “This Love”
(Octone/J/RMG) ... Most Increased
Plays goes to Josh Groban'’s “Believe”
(Reprise), with +159, and it’s also Most Added this week, with 18 adds
.. Second Most Added is LeAnn Rimes’ “Rockin’ Around the Christ-
mas Tree” (Curb), with 17 ... Tim McGraw's “Live Like You Were
Dying” goes 14-12, with +108 ... Hall & Oates’ “I'll Be Around” (U-
Watch) gets a nice bump up, 10-7 ... Maroon 5’s “She Will Be Loved”
(Octone/J/RMG), Finger Eleven’s “One Thing” (Wind-up) and John
Mayer’s “Daughters” (Aware/Columbia) are still top three at Hot AC
.. Goo Goo Dolis’ “Give a Little Bit” (Warner Bros.) has shot up the
chart and is at No. 4 this week with Most Increased Plays (+293) ...
Nelly f/Tim McGraw'’s “Over and Over” (Derrty/Fo’ Reel/Curb/Univer-
sal) gets No. 1 Most Increased Plays, with +260, and goes from 30-
24. ...Debuts at Hot include Maroon 5’s “Sunday Morning” at 35, Anna
Nalick’s “Breathe (2am)” (Columbia) at No. 36, and Aslyn’s “Be the
Girl” (Capitol) at 38 ... Most Added this week are Green Day'’s “Bou-
levard of Broken Dreams” (Reprise), with 10 adds, and Ellie
Lawson’s “Gotta Get Up From Here” (Atlantic), with eight.

=5 Julle Kertes, AC/Hot AC Editor
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artist

armist: Aslyn
LaseL: Gapitol

By JULIE KERTES/AC/HOT AC EDITOR

Capitol recording artist Aslyn has been
making quite an impression at Hot AC

lately. Her single “Be the Gir]” was Most

Added its first week out and con-
tinues to build momentum, in-
creasing plays each week. A clas-
sically trained pianist, Aslyn
spent much of her childhood
playing whenever the opportu-
nity presented itself.

Her debut CD, Lemon Love,
got its name from Aslyn’s not-so-favorable
experiences with the cars she’s bought. “Ev-
ery car I've ever owned has turned out to
be a lemon,” she explains. “Of course, that
revelation would come only once I'd spent
more on repairs than the car was worth.”

Aslyn compares her luck with cars to her
luck with relationships and says, “My beat-
up cars have, one by one. all fallen apart on
me. And, ironically. love has done the same.
The minute you aren’t paying attention, the
breakdown comes.” Her songs take the lis-
tener on a journey through her personal
life, her relationships, her times of elation
and her times of heartbreak.

“Rainbow” tells the story of trying hard
to love someone, while “Gotta Get Over
You" is song that deals with the emotions
one feels at the end of a relationship. A pow-
erful track is “493-1023,” named for a child-
hood telephone number. Aslyn’s delivery is
so engaging as she sings, “Daddy never did
nothing wrong/He’s just so innocent/What
happened to 493-10237"

Lemon Love was produced by Guy Cham-
bers (Robbie Williams, Jewel) and Eric Val-

entine (Smashmouth, Third Eye Blind,

Queens Of The Stone Age), and it’s sched-
uled for release in March 2005.

tivity

“Be the Girl” is a song that most of us
girls would have sung to a boy or two in our
past — or even our present. Aslyn’s deliv-
ery 1s sincere and confident as she sings,
“I'm not here to be around/And be that girl
you forget about/All T want is just to be a
song that you can feel longer than just right
now.”

Radio believers include stations like
KALC/Denver; WSNE/Providence;
KLCA/Reno, NV; KALZ/Fresno;
KPEK/Albuquerque; KLLY/
Bakersfield: WMMX/Dayton;
WXMA/Louisville; WCSQ/Charles-
ton, SC; KSZR/Tucson; KSII/E]
Paso; WKDD/Akron; KCDU/
Monterey; WAYV/Atlantic City,
NJ; and KCIX/Boise, ID.

WSNE PD Steve Peck tells R&R, “With
a voice like that — and those curls — who
needs a last name? It’s refreshing to hear
a song with such an infectious hook and lyr-
ics that come from a slightly more ‘adult’
point of view.”

KCIX Asst. OM Tobin Jeffries is also a
fan of the single, saying, “Aslyn empowers
us to take the moment, put it on like a
glove, slap the face of someone and say,
‘Listen! Here 1 am. Take a close look, be-
cause if you can't see this is good between
us, you're going to miss out!”

After seeing a live performance, WBMX/
Boston Asst. PD/MD Mike Mullaney had
this to say: “She was the real deal — soar-
ing vocals, compelling storytelling, passion-
ately delivered songs. I wish everyone in
the format could see her.

“In a way it was similar to Nelly Furtado
the first time I saw her; it was an instant,
‘Ah, I get it." In each song she did it was like
there was a story that you really cared
about.”

Aslyn is currently on tour with Edwin
McCain throughout the Southeast. For
more information on this modern story-
teller, visit http://aslyn.net.

AC music with commentaries about life, hosted by Jon Rivers

Also Available:

COUNTRY CROSSROADS / Hit Country Music, Interview, Commentary / Bill Mack
MASTERCONTROL / Total Health for Contemporary Living / Ralph Baker & Terri Barrett

ON TRACK / AC Christian Music with Interviews / Dave Tucker

STRENGTH FOR LIVING / Real Life Stories Offering Spiritual Encouragement / Bob Reccord

AT A GLANCE SPOTS / Variety of Topics
2004 HOLIDAY SPECIAL

Fa?iulyNet

10

www.FamnlyNetRadln.com
e-mail: Info@FamilyNetRadio.com

800.266.1837
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ARTIST TITLE LABEL(S)

MAROON 5 She Will Be Loved (Octone/J/RMG)
FINGER ELEVEN One Thing (Wind-up)

JOHN MAYER Daughters (Aware/Columbia)

GO0 GOO DOLLS Give A Little Bit (Warner Bros.)
AVRIL LAVIGNE My Happy Ending (Arista/RMG)
RYAN CABRERA On The Way Down (E.V.L.A./Atlantic)
KELLY CLARKSON Breakaway (Hollywood)
BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba)
HOOBASTANK The Reason (/sland/I0JMG)

LOS LONELY BOYS Heaven (Or Music/Epic)
SWITCHFOOT Dare You To Move (Red Ink/Columbia)
LENNY KRAVITZ Lady (Virgin/

DURAN DURAN (Reach Up For The) Sunrise (Epic/
SEETHER f/[AMY LEE Broken /Wind-up/

U2 Vertigo /Interscope)

HOWIE DAY Collide (£pic/

LOS LONELY BOYS More Than Love (Or Music/Epic)
ASHLEE SIMPSON Pieces Of Me (Geffen)

KILLERS Somebody Told Me (/siand/IDJMG)
HOOBASTANK Disappear (Island/iDJMG)

SARAH MCLACHLAN World On Fire (Arista/RMG)
CALLING Anything (RCA/RMG)

INGRAM HILL Will | Ever Make It Home (Hollywood)
NELLY f/TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal)
KEANE Somewhere Only We Know (/nterscope)

JET Look What You've Done (At/antic/

GWEN STEFANI What You Waiting For? fInterscaope/
RICHARD MARX Ready To Fly (Manhattan/EMC)
JOHN MELLENCAMP Walk Tall f/sland//DJMG)
LINKIN PARK Breaking The Habit (Warner Bros.)
LOW MILLIONS Eleanor (Manhattan/EMC)

BLACK EYED PEAS Let's Get It Started (A&M/Interscope)
SIMPLE PLAN Welcome To My Life (Lava/

MINDY SMITH Come To Jesus (Vanguard)
MAROON 5 Sunday Morning (Octone/J/RMG)

ANNA NALICK Breathe (2am) (Columbia)

LIVE We Deal In Dreams (Radioactive/Geffen)
ASLYN Be The Girl (Capitol)

MARC BROUSSARD Where You Are (/sland//0JMG)
BLINK-182 | Miss You (Geffen)

TOTAL
PLAYS

3675
3366
3134
3023
2707
2638
2629
2603
2340
2296
2272
2270
1887
1743
1695
1437
1416
13N
1306
1088
1009
745
107
639
635
546
506
450
430
414
403
401
326
268
265
261
24
215
214
199

PLAYS

170
-109
+46
+293
-190
-27
+1
+15
-219
130
+130
+121
-49
-80
+20
+163
+175
-406
+7
+173
-336
+93
17
+260
+49
+70
-42
+74

17
+75
13
+99
+57
+151
+69
+8
+111
-35
-6

TOTAL
AUDIENCE
(00)

259185
2437110
203457
224705
156386
157965
198347
176544
164136
193357
130005
156356
105057
94160
109709
83730
70012
74469
78470
42926
70334
19911
29077
35388
27638

14932

24108
13508
20153
24603
9369
22480
20630
6927
26306
6182
4353
3218
6506
9653

WEEKS ON TOTAL %BATIONS/

CHART

22
29
14

1
18
17
16
17
40
36
10
12
12
19

9
15
10
17
15

Gl == W = = B N ;T

N
o

ADDS

9501
9N
94j2
9511
871
861
7501
841
9511
891
83/0
85/1
87N
7212
7213
6011
1714
671
55/1
64/5
62/0
51/4
43/0
2916
4212
3712
25/0
4211
330
16/0
3n
10/0
2814
2212
1716
295
2210
26/4
21
8/0

MEDIABASE

®
Most Added
www.rradds.com
ARTISTTITLE LABEL(S) ADDS
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 1"
ELLIE LAWSON Gotta Get Up From Here (At/antic) 8
NELLY (T. MCGRAW Over And Over (Derrty/Fo’ Reel/CurbyUniversal] 6
MAROON 5 Sunday Morning (Octone/J/RMG) 6
HOOBASTANK Disappear (/sland/|DJMG) 5
ANNA NALICK Breathe (2am) (Columbia) 5
Most

IncreasedPlays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
GO0 GOO DOLLS Give A Little Bit (Warner Bros.) +293

NELLY IT. MCGRAW Over And Over (Derty/Fo’ ReefCurtyUniversal) +260

LOS LONELY BOYS More Than Love (Or Music/Epic) +175
HOOBASTANK Disappear (Island//DJMG) +113
HOWIE DAY Collide /£pic/ +163
MAROON 5 Sunday Moming (Octone/J/RMG) +151
SWITCHFOOT Dare You To Move (Red Ink/Columbia) +130
LENNY KRAVITZ Lady (Virgin) +121
ASLYN Be The Girl (Capitol) +111
SIMPLE PLAN Welcome To My Life (Lava/ +99
New & Active

GREEN DAY Boulevard 0f Broken Dreams (Reprise)
Total Plays: 195, Total Stations: 15, Adds: 11
RACHAEL YAMAGATA Worn Me Down (RCA Victer)
Total Plays: 146, Total Stations: 19, Adds: 3

S. TWAIN W/ M. MCGRATH Party For Two (Mercury/IDJMG)
Total Plays: 110, Total Stations: 14, Adds: 3

TIM MCGRAW Live Like You Were Dying (Curb/
Total Plays: 83, Total Stations; 10, Adds: 3
SCISSOR SISTERS Laura (Universal)

Total Plays: 68, Total Stations: 12, Adds: 3
0ZOMATLI {Who Discovered) America? (Concord)
Total Plays: 67, Total Stations: 12, Adds: 4

96 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 11/14-11/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overal! total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc.
(© 2004, Arbitron Inc.). © 2004, R&R, Inc.

Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.

www.americanradiohistorv.com
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; \ 4 &
. America’s Best Testing Hot AC Songs 12 + RR ) , ‘
: 73 POWERED[]
mETIIEMIIsIL‘.IgnquLI For The Week Ending 11/26/04 L g%gg HOTAC TOP 30 MEDIAR Aﬁ
w CANADA .
W W W
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WK WeEk  ARTIST TITLE LABEL(S) NS mas "G sTATONs
1 1 KELLY CLARKSON Breakaway (Hollywood) 588 -24 11 22i0
MAROON 5 She Wil Be Loved (CctanelJ/AMG) 417 414 99% 37% 428 430 426 ) ™ IARGONS S Beiov‘;":‘;m ”ye . /M/W e
MAROON & This Love (Octone/J/RMG) 406 411 99% 48% 416 416 4.16 4 U2 Vertiqo fnterscops) 541 435 7 1600
SWITCHFOOT Dare You To Move (Red InkCoimbi) 406 406 1% 22% 408 410 409 - £ g
. 7 GWEN STEFANI What You Waiting For? flnterscape) 492 +9 5 12/0
RYAN CABRERA On The Way Down (£ V.LA/Atlantic; 401 395 95% 25% 411 412 410 5 5 DURAN DURAN (Reach Up For The Sunrise (Eaic 290 9 8 1700
KELLY CLARKSON Breakaway (Holywood) 400 403 95% 25% 413 442 414 0 i Oe":he :4 = Dov:n . V'j"M’;”MW = ol R
G0O GOO DOLLS Give A Little Bit (Warner Bros.) 400 395 84% 1% 417 423 414 g 8* TS Bl M"{ / Z/V o i T
. s d FaboucKIt fAstraiweri ngin, +
FINGER ELEVEN One Thing (Wind-up/ 395 400 95% 34% 399 392 404 . .
HOOBASTANK The Reason (isand//DJMG) 390 375 99% 53% 391 381 398 g g ::ylr"":um;ssg“" ;98: ’5”!"’”"’;"”""’/2"’”‘”’ :5: '3‘; :; :;’g
KILLERS Somebody Told Me fisand/iD.IMG) 350 386 8% 18% 402 405 400 10 P BRYAIN ARRNG Chisy Ramiie ”"’"’;" / ” 5 e 9’0
SEETHER f/AMY LEE Broken (Wind ) 389 385 92% 32% 391 375 4.3 8"' L, PG L L S s
LINKIN PARK Breaking The Habit (Warner Bros.) 389 384 88% 26% 397 386 406 :‘1‘ e :X:IALHLAMVI!S;‘:HTT;T l*;°g“’-F/f‘”Z"/.’iM/‘ng :(‘): *43 2: ;;:g
HOWIE DAY Colide (Epic/ 389 401 63% 1% 398 429 3.7 e e '
BOWLING FOR SOUP 1985 (SitertonelJive/Zombs) 385 383 96% 33% 387 387 387 i RSN S RRINE, NS 8 gt oSS Rt 3 oAy
HOOBASTANK Disappear (lsland//DJMG) 382 363 46% 5% 389 395 383 15 GRQ Co nOFLSTve S Lk Biniemertioe) I a8 Qi oyl
SARAH MCLACHLAN World On Fire (rista/AMG) 379 373 8% 20% 381 384 379 :g i':‘l';lfs"s“‘" W:'W"‘e To My Life ///1[;;;/1; :8; +14 : ‘;5:3
CALLING Anything (RCA/RMG) 376 391 4% 6% 370 377 364 ILLERS Somebody Told Me /Island//DJMG) 4 +24 1
KEANE Somewhere Only We Know fnterscape) 373 375 48% 10% 387 389 3.6 16 174 A.MORISSETTE Eight Easy Steps MeverickiReprise) 318 12 10 130
AVRIL LAVIGNE My Happy Ending (Arista/AMG) 369 367 98% 43% 373 369 377 17 184 STABILO Everybody (Vigin Music Canada) 308 920 210
LOS LONELY BOYS Heaven (0r Music/Epic) 368 360 97% 50% 362 361 363 21 8 VANESSA CARLTON White Houses /A&M//ﬂte:rmpe/ 218 +2 9 170
U2 Vertigo (interscope/ 365 366 83% 18% 350 348 357 22 Y JOHNMAYER Daughters (dware/Columbia) m 0 121
BLACK EYED PEAS Let's Get It Started (A&M/nterscope) 363  —  90% 36% 373 352 3.90 19 21 ASHLEE SIMPSON Pieces Of Me (Geffen/ 210 30 20 190
JOHN MAYER Daughters (Aware/Columbia) 363 356 88% 28% 385 401 372 20 22 BLACKEYEDPEAS Let's Get It... (A&M/interscope) 248 42 1 150
JOHN MELLENCAMP Walk Tall fisland/i0JMG) 3.60 - 3% 8% 344 333 13152 30 8 NELLY... Over And Over [Derrty/Fo’ ReelfCurlyUniversal) 234 +46 2 6M1
LOS LONELY BOYS More Than Love (0r Music/Epic) 359 357 4% 18% 351 338 360 26 LENNY KRAVITZ Lady Virgin/ 230 +20 2 100
TEARS FOR FEARS Call Me Mellow (Universal Music/ 357 385 49% 9% 343 335 347 24 254 ANDY KIM [ Fargot To Mention ceworks/MapleMusic/ 220 8 7140
DURAN DURAN (Reach Up For The) Sunrise (Epic/ 354 3M 7% 18% 344 320 358 25 26* KALAN PORTER Awake In A... (BME Music Canada) 211 1 3 8/0
LENNY KRAVITZ Lady (Virgin/ 353 344 89% 23% 351 336 361 27 @* SOULDECISION Kiss The Walls /HBE/Sextant} 209 +2 2 63
GWEN STEFANI What You Waiting For? finterscope/ 337 334 8% 22% 333 324 3IM 23 28* DEFAULT All She Wrote (TVT) 209 -26 18 14J0
Total sample size is 451 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very % HOOBASTANK Dnsappear (/sland//ll!MG/ n +68 ] 82
much, 5 = like very much). Total familiarity represents the percentage of respondents who recegnized the song. Totai e LIAM TITCOMB Sad Eyes (Sony Music Canada) 167 +24 1 9/0
burn represents the ber of ondents wh id the tired of hearing the song. S t have 40%
famil/;rft; tae prear:: ;Zrigya s;%/g canm;(JVgitZJ;% basé?]fperrio:s 72+.r I/gegrsazs aZagscrggg:drggsmeal/V:ernet. 23 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Once passed, they can take the music test based on the f t/music pref, . RateTheMusic. esults are not Networks. Songs ranked by tetal plays for the airplay week of 11/14-11/20. Bullets appear on songs gaining plays or
m’;aif to rep/ac:J(/:alI(;]uta research.u T;m resu/?ss ire gnmd?é?cf showIopiﬁofirseg?;aniciparfts Zf;lcmceotr;er/n;jernerrag/y. remaining flat from previous week. If two songs are tied in total plays, the song with the larger increass in plays is placed first.
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations Songs below No. 15 are moved to recurrentafter 20 weeks on the chart. Most Added is the total number of new adds officially
by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a
Radio Networks. song. ¥ Indicates Cancon © 2004, R&R, Inc.
\_ y _ /X 2
4 A N
Reporters
Stations and their adds listed alphabetically by market
WKDD/Akron, OH* WTSS/Buftalo, NY* KLTG[{COIRHS Christi, TX* WAIUF. Wayne, IN* WMXL/Lexington, KY* WPU/New York, NY* KMXP/Phnenu A KMYI/San Di WKPK/Traverse City, MI WWZZ/Washington, DC*
OM: Kerth Kennedy PD: Sue D'Neil OM/PD: Bent Clark PD: Barh Richards POMO: Dale D'Brian on Price PD: Duncan Pa PD: Rob Weaver PD: Sammy Simpson
No Adds MD: Rob Lucas OZOMATLI MD: Nick Parker No Adds PD Scol! Shannnn Mn Jnlm Principale APDMD Mel Kay MD: Heather Leigh APDMD: llers
Ne Adds ELLIE LAWSON ”QLDVYVST']AITI;CGRAW MD Tony Mascaro 1§ %mﬁeﬁ%ﬁzm 2 TSRODNS
v KRBt Rk, § EVANESCENCE
PD namy Mclyanen Cod, KDMX/Dallas, "TX . Pitisburgh, PA KIUI F cA* 8 FIVE FOR FIGHTING
Skl SHemRAM | e S |REm.  pRec (EEET @RS W
NoAdds APDMD: Ken Evans i Goodman D: Scoft Alexander
No Adds. No Adds . o
KPEK ey, AN WDAODanbury, CT KBIGlLos gels,CA° o | KErwT-Cities, WA KFBZMicita, KS*
mn il i wcsmhanm" o F;ﬂo :%If:“m%%"“’“ WOZN/Greensboro, NC* iy S&m Denns wgggnnm F‘ﬂv, oK" WMGX/Portland, ME ﬁ%@f&f&“"‘“‘ A LIES APDMD m&(wm
e P" “"" - 30 JESSE MOCAR O rian Dedlas APD: Sotert Mcter MO: Romie Ramirez ".#n%:n""'eﬂ""&‘:i“ A ] VAAGATA
“%‘laemn we - 1o Sy @%ﬁf’?&? o ot ST KSZR/Tucson, AZ
- Kt KSON
are WYSH/Charteston, WY . cls PH KOKQ/Omaha, NE* KRSK/Portiand. 0" KEZR/San Jose, CA" POME L
mArn/r: " Betan Davi o }H"f\g‘nﬁmaa :::E:Y::MUH me" m Chris Pl PO :,m“ggmm ;% 3 W’;‘B smra"n :?g’j‘lam‘“‘" . 1 SHANIA TWAIN W MARK MCGRATH
WAYV/Alantic City, \J W el e WO Seiaeman % SSS0n Sisrens et WO Morceter, A"
antic City, NJ* ’ il R : Jay Beau Janes
el S T B - i I e | Goiate | BOREL R e
WLNK/Chariotte* ATy WNNKHartisturg, PA* A NALCK KSAZ/mata, NE* up: mf-'e"l'l'e Colao Mo Lada Thomas L — ELLIE LAWSON
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carcher@radioandrecords.com

ReachP1sEven
Without Airplay

_SMOOTH JAZZ

Collaborate on database and digital-marketing resources

Record executives claim that it has never been harder
than it is right now to get airplay on Smooth Jazz ra-
dio. They always say that, and it’s always true, espe-
cially today, when playlists are both tight and slow.
Naturally, the issue of how to reach passionate P1s fans
without airplay was a primary point of discussion at
R&R’s 10th annual Smooth Jazz Label Summit, held in

Los Angeles on Oct. 12.
Database-marketing maven and
Presslaff Interactive President Ruth
Presslaff outlined the thinking be-
hind an initiative she recently
launched with A440 Music Group:
“We started with the concept of data
correlations — why the consumer
who buys sneakers and bananas has
a Diana Krall CD in her shopping bas-
ket — and then examined

get will overwhelm you. “You remem-
bered my birthday, and my mother
forgot it," some might say. Then start
targeting your messages. If your art-
istis appearing in Santa Monica, don’t
send the news to fans in New York,
just to those in Southern California.
Make your information stand out, be-
cause that makes people feel that you

the level of on-air clutter
that is driving listeners
away and making it diffi-
cult for radio to market to
its own listeners. All the
time that a station used to
use to talk about why peo-
ple should listen to it is
disappearing.

“Promos are now part
of the budget, and they're
being priced out. Although radio can
do a great job marketing any product,
the time it had to market itself is gone.
That's why database marketing is so
important. It's about identifying loy-
al listeners, which, at this point, means
that the listener has gone to a station
website and registered. Now you can
start building the relationship.

“Strip away the revenue side for a
moment, and think about letting fans
feel the love. If you can make that con-
nection — which radio and music are
all about — to those dedicated fans,
they will want to help and will evan-
-gelize for you. They are friends and
fans for life as long as you treat them
right. Database marketing can be the
fastest and most efficient way to mar-
ket to fans.”

Build The Relationship

“On A440’s website there’s a fea-
tured artist, and a fan can click to join
the label’s database,” Presslaff contin-
ued. “There is a questionnaire that col-
lects all sorts of specific data about the
person, including which artists they
like. As soon as they register, they im-
mediately get something back. All
you're doing is branding your busi-
ness.

“Build the relationship. Send a
birthday e-mail, and the response you

Ruth Presslaff

‘get’ them.

“For A440 artist Bob
Baldwin, we wanted to
make the message sound
like him, so we talked to
Bob and found out he likes
to ask, 'How’s things?” We
incorporated that, because
the relationship isn’t with
the label, but between the
fan and the artist.

“We added a free down-
load, too, because you want to get the
music to the people who are most like-
ly to be into it. Now we get e-mails
back saying, 'Hey, Bob, [hadn’t heard
from you in a while. So good to know
how things are with you.” We added
a chance to get an autographed copy
of Bob’s Brazil Chill CD, which is an-
other incentive that means
something to people who
are into him.

“So many people are
gathering e-mail informa-
tion and getting permis-
sion, but the real key is
finding out more about the
people in your database.

Spike CD Sales

WNUA/Chicago Director/New
Business Development Steve Parker
outlined initiatives now in place at the
heritage powerhouse. He said the ba-
sic premise is to capture P1s who are
increasingly listening online. “WNUA
is one of the most-listened-to
streamed radio stations in the coun-
try and the most-listened-to Smooth
Jazz station,” he said.

“If you can make a
connection — which
radio and music are
all about — to those
dedicated fans, they
will want to help and

evangelize for you.”
Ruth Presslaff

“With our online audience, you can
expect someone to listen for approxi-
mately 3 1/2 hours, and we capture
well over 300,000 hours of listening —
and 44,000 unique visits — each
month. We hope to incorporate multi-
ple labels at the same time into the con-
tent that we're developing, with the

e idea that they’ll prop one
another up. We under-
stand that labels are frus-
trated with lagging record
sales, and this is a way to
spike sales.”

WNUA's interactive
new-music initiative en-

g ' compasses several plat-

You can show them more
love because you're talking
about things that interest
them, which happens to be your prod-
uct.

”You can take them on a photog-
raphy tour, mountain biking or
downhill skiing. Ask people what
things turn them on, then target the
message to their interests. Collect in-
formation starting immediately.
Create consistent, mutually benefi-
cial communication. Learn more
about your fans. Respond in kind.
Finally, spread the word. Give peo-
ple a reason to talk about your art-
ists, and they will.”

Steve Parker

forms. First, the station
creates awareness of new
artists on its website,
whichstreams WNUA's audio. On the
stream, broadcast commercials are re-
placed with five three-minute Internet-
only spots per day. Parker calls these
“New Music Profiles,” which talk
about the artist and play selected tracks
from a new CD, “vignettes.”

Clients may also buy a 120x90-pix-
el banner that rotates through the sta-
tion’s web pages with a hyperlink to
the label’s website, where listeners
have an opportunity to click and buy.

Parker went on to explain that
WNUA’s monthly loyal listener
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Masters.

advocate.

George Wein.

Jan. 2-8.

NEA Jazz Masters

At a gala event held Nov. 11 in Seattle, National En-
dowment for the Arts Chairman Dana Gioia announced
that seven living legends of American music are joining
the ranks of the National Endowment for the Arts Jazz

Each year since 1982 the Arts Endowment has awarded this title to a
handful of living figures in recognition of their exceptional contributions to
jazz. Being designated as an NEA Jazz Master is the nation’s highest
honor in jazz and may be conferred on a solo instrumentalist, rhythm
instrumentalist, keyboard player, arranger-composer, vocalist or jazz

The seven new NEA Jazz Masters are guitarist Kenny Burrell,
clarinetist-saxophonist Paquito D’'Rivera, arranger-composer Slide
Hampton, vocalist Shirley Hom, big-band leader Artie Shaw, organist
Jimmy Smith and jazz advocate (and Festival Productions founder)

The seven new NEA Jazz Masters will receive their awards — and
one-time $25,000 fellowships — at a gala concert and ceremony on
Jan. 7 in Long Beach, CA under the auspices of the annual convention
of the International Association for Jazz Education, which convenes

Smooth Times e-blast, which is sent
to over 50,000 P1s, incorporates a
new-artist feature. The net cost for
the three elements for four weeks is
$3,000. When Parker was asked
whether the fee is negotiable, he re-
plied, “Of course! But if the pro-
gram'’s really successtul, I won't be
able to maintain this price structure,
because the cost of streaming will go
sky-high.”

Give ‘Em What They Want

Next up was KTWV (The Wave)/
Los Angeles VP/GM Dan Weiner,
who was pinch-hitting for Wave AE
Jamie Young, who has generated con-
siderable NTR with the station’s
Smooth Jazz Sunday Brunch, Wave

over 92,000 names and growing. The
only way to grow databases is to be
relevant. We're fortunate to have trip-
a-day [bumped to trip-an-hour at the
end of October — 720 trips before
Christmas], because that's why peo-
ple register. These folks have the
option to opt-in for other elements,
like getting a text message on their
cell to learn that we're going to draw
a winner’s name in 10 minutes.”

Smart And Relevant

“People want this stuff: trip-a-
day times, a calendar of gigs and
other arts-related events, Wave
Wednesday shows at the Garden of
Eden and more,” Weiner continued.
“All the information on our website
and database e-mail

Wednesdays at Holly-
wood’s Garden of Eden
and a program designed
to boost audience aware-
ness of new music.

Weiner, who was a
drummer in jazz bands
and managed Sports
XTRA-AM/San Diego &
KXTA/Los Angeles be-
forejoining The Wave sev-
eral months ago, said he’s
impressed by how entrenched The
Wave is and the passion and loyalty
of its audience.

“We make sure the jocks make a
very big deal of it when we play new
music,” he said. To illustrate the
point, he played three examples: first,
anew-musicjingle voiced by Dorian
Harewood,; then a break by afternoon
drive deity Don Burns, who intoned,
“The man’s at the top of his game.
Here’s a new jam by Boney James
called ‘Here. She. Comes’”; then a
front-sell by Wave midday goddess
Talaya: “A credibly talented player
on a mean saxophone, yet she is 5o
sweet. It's brand-new from Ms. Min-
di Abair — ‘Come as You Are.””

“If we get a world premiere in
plenty of time, there is so much we
can do to help labels with a pre-sell,”
Weiner said. “Morning hosts Dave
Koz and Pat Prescott appear every
Thursday on KNBC-TV'’s feature
‘Catch a Wave,” where they highlight
new releases, The Wave's world pre-
mieres and CD-release parties or
shows.

“Twice a month we send e-mail to
The Wave's active database, which is

Dan Weiner

blasts is high-quality,
smart and relevant, and
itlooks great. We're giving
people what they want

“A feature of The
Wave's website is "Now
Playing,” which is a big
deal and can sell a lot of
CDs. A listener can click
and buy right then. We’re
going through tough rev-
enue times, and everything is being
scrutinized, but [Wave PD] Paul
Goldstein argues with me —and he’s
won the argument — that we have to
pay what we do to keep the ‘Now
Playing’ feature on The Wave’s web-
site, because even though it’s a full-
on expense that doesn’t generate
much revenue, it's content-related
and for our listeners. We pay a lot for
tools that allow labels to get closer to
our listeners.

“Another element is our online
newsletter. Wave 100 is pretty basic:
We give away 100 CDs or 50 pairs of
tickets to a show. I know that some
of you balk at this number, but when
you're talking about 1 million listen-
ers a week, 100 CDs is pretty un-
eventful.”

TALK BACK TO R&R!
Do you have questions, comments
or feedback regarding this column
or other issues?
Phone: 310-788-1665
E-mail:
carcher@radioandrecords.com
Fax: 310-203-9763



www.americanradiohistory.com

53

" SMOOTH JAZZ TOP3 0/ - _ B POWERED[1]
— » November 26, 2004 M EI]IABASE
| WEEK  WEE  ARTIST TITLE LABEL(S) RS PLAYS AJ:%E«%E e TN Most Added’
1 o WAYMAN TISDALE Ain’t No Stoppin’ Us Now (Rendezvous) 740 +3 87346 23 33/0 www.rradds.com
3 0 RICHARD ELLIOT Your Secret Love (GRP/VMG) 663 +15 77297 18 34/0 ARTISTTITLE LABEL(S) ADDS
5 o NORMAN BROWN Up ‘N’ At 'Em (Warner Bros.) 631 +29 68551 17 33/0 BONEY JAMES f/JOE SAMPLE Stone Groove /Wamer Bros.) 3
2 4 GERALD ALBRIGHT To The Max (GRP/VMG) 605 -65 71747 28 36/0 PAUL BROWN Moment By Mmpent (GRPIVMG) 2
4 5  BONEY JAMES Here She Comes (Warner Bros.) 556 61 80056 24 350 :IEE:lE:I:i 3 ”:y‘?};"ﬁ'; g"DI'J"" (Heads Upl g
. n re
9 0 CHRIS BOTTI Back Into My Heart (Columbia) 536 +58 69261 29 35/0 CHRIS BOTTI No Ordinary Love (Columbia/ 2 |
8 o SOULBALLET Cream (275) 504 +17 75179 14 34j0 JOYCE COOLING Cametback (Varads) )
7 8 PAUL JACKSON, JR. Walkin' (Blue Note/EMC) 500 -14 45216 29 31/0 HALL & OATES ['tt Be Around (- Watch! 2
12 0 TIM BOWMAN Summer Groove {Liquid 8/ 484 +36 56044 16 3210 SERGIO CM_’UTO Jazzy Girl fldiosyncrasy) 2
10 @ QUEENLATIFAH Caiifornia Dreamin’ (Vector) 476 +21 52347 6 3400 KENNY G. Pick Up The Pieces (Arista/RMG) 2
6 11 GEORGE BENSON Softly, As In A Morning Sunrise (GRP/YMG) 468 -90 72105 26 33/0
13 D  MINDI ABAIR Come As You Are (GRP/VMG) a62 +36 60829 13 3p | MOSE
" @ ANITA BAKER You're My Everything (Blue Note/Virgin) 461 +6 52885 21 34/0 Increas Ed Plays
14 m MARION MEADOWS Sweet Grapes (Heads Up/ 427 +10 67990 2 30/0 D
18 @ DAVE KOZ Let It Free (Capitol/ 374 +77 41825 6 mn ARTIST TITLE LABEL(S) INCREASE
16 @ MICHAEL MCDONALD Tracks Of My Tears (Motown/Universal) 369 +10 35089 7 28/0 DAVE KOZ Let It Free (Capitol) +17
15 @ KIM WATERS In Deep (Shanachie/) 368 0 47737 20 2710 RAY CHARLES f/DIANA KRALL You Don't Know Me (Concord) +75 |
17 18 PETERWHITE How Does It Feel (Columbia) 335 8 54026 13 300 g::lls";‘[']“rg:‘ :Y ﬁ"t””’“" ”’:‘-’n p— *;: |
. ack into My Heart (Columbia +
22 @ RAY CHARLES f/IDIANA KRALL You Don’t Know Me (Concord) 285 +75 24017 6 1911 CHRIS BOTTI No Ordinary Love (Cokmbia) +51
20 @ PAUL BROWN Moment BY Moment (GRP/VMG) n +38 44863 9 2712 MICHAEL LINGTON Two Of A Kind (Rendezvous/ +39
19 21 EUGE GROOVE XXL (Warada/ 276 -2 27555 6 2911 PAUL BROWN Moment By Moment (GRP/VMG) +38 |
21 22 HALL & ODATES Love TKO (U-Watch/ 214 16 15085 1" 17/0 MINDI ABAIR Come As You Are (GRP/VMG) +36
23 23 GREGADAMS Firefly (275 192 2 25568 8  17j0 | TIMBOWMAN Summer Groove (Liuid &) )
24 €@  PIECES OF A DREAM It's Go Time (Heads o) 182 +1 15033 12 202 | NORMANBROWN Up N'At'Em Warmer Bros,) 2 l
@ SEAL Walk On By (Warner Bros.) 166 +73 17358 1 16/2 |
25 26 FOURPLAY Fields Of Gold (3CA Victor) 143 3 15919 2 140 Most
28 € CRAIGCHAQUICO Her Boyfriend's Wedding (Warada/ 141 o =885 12 130 |Played Recurrents
F e ol W s w1 g | s 5
T CH o Ordinary Love (. ‘olumbia) . 2 + 0 I NICK COLIONNE It's Been Too Long (3 Keys Music) n
36 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay JOYCE COOLING Exp.re’ssiun Narade) 262 |
week of 11/14-11/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two sangs are tied in total plays, the song with the larger increase | PAUL TAYLOR Steppin’ Out (Peak/ 235 |
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R DAVE KOZ Altl See Is You (Capitol) 233
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons :
times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from MARC ANTOINE Mediterraneo (Rendezvous/ i
Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. PAUL BROWN 24/7 /f””/"m/j 2:]: |
[ - SEAL Love’s Divine Warner Bros. 2
New & Active NICK COLIONNE High Fyin' (3 Keys Music/ 195 |
EVERETTE HARP Can You Hear Me (4440) RAFE GOMEZ Icy (Tc Boy) RICHARD SMITH Sing A Song (A44l) 1
n You Hear Me cy (Tommy Boy, .
| Total Plays: 112, Total Stations: 11, Adds: 0 Total Plays: 72, Total Stations: 7, Adds: 0 :ﬁ:: SBI::S;IB:::"EY;;:::":,;:}"WM ::g
MICHAEL LINGTON Two Of A Kind (Rendezvous) RICHARD SMITH Whatz Up? 4440/ Y , .
. . . ) S . PETER WHITE Talkin’ Bout Love (Columbia) 182
Total Plays: 109, Total Stations: 14, Adds: 1 Total Plays: 64, Total Stations: 6, Adds: 0 EUGE GROOVE Livin’ Large (Narad) 169
THA" HOT CLUB 'm Gonna Love You Just A Little More Baby (Shanachie/ HALL & DATES I Be Around (U- Watch/ JACKS ouw“;z : rge Marata P 165
Total Plays: 101, Total Stations: 7, Adds: 0 Total Plays: 60, Total Stations: 6, Adds: 2 PAUL - JR. It’s A Shame (Blue Note/EMC)
r GLADYS KNIGHT f/EDESI0 ALEJANDRO Feelin’ Good (Vacilon) (Pyramid) GRADY NICHOLS Tuesday Morning (Compendia) — - ;
Total Plays: 87, Total Stations: 10, Adds: 0 Total Plays: 56, Total Stations: 5, Adds: 0 Station playlists for all R&R reporters
| ALICIA KEYS if | Ain't Got You (/RMG) DIDO White Flag (Arista/RMG) are available on the web at
! Total Plays: 77, Total Stations: 6, Adds: 0 Total Plays: 53, Total Stations: 4, Adds: 0 www.radioandrecords.com.

Songs ranked by total plays —

kot Good Record Service?

ket all the hits, for all the formats, every week for as little as 39 a month!

HitDisc® is the music service for over 3,000 radio Stations. Shouldn't it be yours?
Gall 972.406.6800 or e-mail HitDisc@TMCentury.com for details.

CHR. AC. Urban, Country, Rock.

M cENTURY  Alternative. Latin. Christian
Smooth Jazz. Dance. Euro
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Most Added*

LAST THIS TOTAL +/- TOTAL WEEKS ON  TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AUI()(IXE);JCE CHART ADDS »
.~ www.rrindicator.com
2 @) NORMANBROWN Up'N’ At'Em (Warner Bros,) 221 +40 994 17 14N | verime v AbDS
5 0 SOULBALLET Cream (275} 193 +28 1023 15 152 BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros.) 3
4 € MINDIABAIR Come As You Are (GRP/VMG) 190  +18 1006 12 16/1 | SOULBALLET Cream (275 2
. - MARC ANTOINE Cubanova (Rendezvous) 2
1 4  ANITA BAKER You're My Everything (Blue Note/Virgin/ 160 -31 848 20 11/0 VLAD Little Star (Orpheus) 2
10 @) EUGEGROOVE XXL Narada/ 154 +11 1067 8  14/0 | ADANI& WOLF Daylight (Rendezvous) 2
@  GEORGE BENSON Softly, As In A Marning Sunrise (GRP/YMG) 153 +5 877 25 1201 ﬁk:ﬂ’::’;%:lﬂl(lxﬂ-':cﬁve 'tdW“;' Me (Heads Up) :
1)
7 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 148 A0 1007 20 120 | e neus b F:n:ﬁ”//::er P )
14 0 GARRY GOIN Don't Ask My Neighbors {Compendia) 146 +15 1103 8 1mn
6 9 KIMWATERS InDeep (Shanachie) 142 18 1011 23 140 Most
3 10 BONEY JAMES Here She Comes (Warner Bras) w @ w = i |IncreasedPlays
18 D) GERALD ALBRIGHT To The Max (GRP/VMG) 131 420 921 28 90 AT
13 () RICHARD ELLIOT Your Secret Love (GRE/VMG) 136 1 591 17 g | T LSS WEREASE
our Secret Love NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) +40
15 ()  GREGADAMS Firefly (275 135 +1 809 9 1211 | CHRIS BOTTI No Ordinary Love (Columbia) +35
17 @ FOURPLAY Fields Of Gold (RCA Victor) 130 +13 893 10  12/1 | ANDREWARD Streets Of Goid (Orpheus) +32
iy SOUL BALLET Cream (215 +28
12 15  TIM BOWMAN SumrTler G.roove /[{qlllld 8 123 13 550 15 11J0 JAMIE BONK Wiggl (ndegendent 0
23 @ QUEENLATIFAH California Dreamin’ (Vectar) 120 +15 1164 5 1000 JOYCE COOLING Camelback Narada) +22
8 17 EVERETTE HARP Can You Hear Me (4440) 120 37 638 24 12/0 MARC ANTOINE Cubanova (Rendezvous) +22
16 18  GRADY NICHOLS Tuesday Morning (Compendia) 115 5 886 11 111 | BONEY JAMES flJOE SAMPLE Stone Groove (Warmer Bros.)  +22
_ GERALD ALBRIGHT To The Max (GRP/VMG) +20
19 19  NOVECENTO f/]STANLEY JORDAN Easy Love (Favored Nations) 112 -2 549 6 1010 BRAXTON BROTHERS Love Is Crazy (Peak/ +20
11 20  STEVEOLIVER Chips & Salsa (Koch/ m 28 609 18 10/0
@ CHRIS BOTTI No Ordinary Love (Columbia) 104 +35 354 1 n Most
24 @ ERICESSIX Sweet Tea (Edciectic/Essential 0+ w3 a4 w1 | Played Recurrents
22 23 FATTBURGER Work To Do (Shanachie) 104 2 783 8 90 ARTIST THTLE LABELES) ‘ ToThL
27 @ JEFF KASHIWA Peace Of Mind (Vative Language) 102 0 699 7 1 MICHAEL LINGTON Show Me (Rendezvous/ 78
20 25  POSITIVE FLOW The City Streets (Shanachie) 102 9 3 8 90 :‘:ﬂgg&l FﬂfEThe Love 0;;0" d/S)/'aﬂav/'/e/ g:
26 26  DAVEKOZ Let It Free (Capitol 101 2 B9 B0 | e o "
21 27 CRAIG CHAQUICO Her Boyfriend's Wedding (Varada) 101 8 578 9 90 NAJEE Eve 2 Eye (V-Coded) M
29 €@ RAY CHARLES f/DIANA KRALL You Don't Know Me (Concord) 98 +1 1068 3 80 DAVE KOZ All | See s You (Capita) 3
e MARC ANTOINE Mediterraneo (Rendezvous) 29
@ SERGIO CAPUTO Jazzy Girl (idiosyncrasy) _96 +17 541 1 n PAUL BROWN 24,7 (GRPVMG) 2
25 30  MICHAEL MCDONALD Tracks Of My Tears (Motown/Universal) 94 -9 664 4 90 PETE BELASCO Deeper (Compendia/ 2
18 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 11/14 - Saturday 11/20. STEVE COLE Everyday (Warner Bros) 2
© 2004 Radio & Records. RICHARD ELLIOT Sly (GRPIVMG) 25
-
Reporters )

Stations and their adds listed alphabetically by market

KOAS/Las Vegas, NV* WFSK/Nashville, TN KJZY/Santa Rosa, CA*
DM: Jim Walton DM/PO: Kurt Johnson PD/MD: Erik Foxx MD: Chris Nochowicz PD: Gordon Ziot

PD/MD: Paul Lavole MD: Mark Sanford JOYCE COOLING 6 JAZZY OEVILS APD/MD: Rob Singieton

No Adds No Adds 5 MARILYN SCOTT No Adds

KUAPAittle Rock, AR
PD/MD: Michael Nellums
8 ALL-FOR-T
4 LALAH HATHAWAY
1 GARY FARR

KAJZ/Albuguerque, NM* KOAl/Dallas, TX*

KNiK/Anchorage, AK
DM/PD: Asron Wallender
14 SOUL BALLET

KJCD/Denver, CO*
PO/MD: Michael Fischer
3 RAY CHARLES /NATALIE COLE

WQCD/New York, NY*
PD: Blake Lawrsnce

OMX Smooth Jazz/Satellite
PD/MD: Jeanne Destro
10 BONEY JAMES f.JOE SAMPLE

KCOZ/Springfield, MO
OM: Jae Jones

PD/MD: Courtney Hutton
20 JAMIE BONK

19 MARCUS JOHNSON

18 SERGIO CAPUTO

WJZZ/Atianta, GA*
PD/MD: Dave Kosh *

KSMJ/Bakersfield, CA*
DM/PD: Chris Townshend
APD: Klick Novak

1 DAVE KOZ

WEAA/Baitimore, MD
OM/PD: Maxis Jackson
MD: Kayona Brown

S

3 CHRISBOTT

WVMV/Detroit, MI*

PAUL BROWN

KEZL/Fresno, CA*

OM: E. Curtis Johnson

PD/MD: J. Weidenhelmer
PAUL BROWN

KSBR/Los Angeles, CA
OM/PD: Terry Wedel
MD: Susan Koshbay

KTWV/Los Angeles, CA*

PD: Paul Goldsteln
APD/MD: Samantha Pascual
3 BONEY JAMES 1/JOF SAMPLE

WJZL/Lovisville, KY*
PD/MD: Gator Glass

15 POSITIVE FLOW

2 BONEY JAMES 1/JOF SAMPLE

WL00/Orlando, FL*
PD/MD: Brian Morgan

1 TEKNEEK
1 JAMES VARGAS
SEAL

WJIZ/Philadelphla, PA*
PD: Michael Tozzi

MD: Frank Childs

No Aads

DMX Jazz Vocal Blend/Sateliite
PD/MD: KenKi Johnson

24 GEORGE BENSON

23 BONEY JAMES t/BILAL

20 BRAXTON BROTHERS

No Adds DM{PD: Tom Sleeker 1 RAY CHARLES Y/NATALIE COLE 3 SERGIO CAPUTO fg :ﬁ:m:;?o'\:as
MD: Sandy Kovach 1 GRADY NICHOLS 2 GARRY GOIN 19 WAYMAN TISDALE
7 BONEY JAMES /J0F SAMPLE 1 ALEXANDER ZONJIC 2 CHRIS BOTT! 4

18 SWING OUT SISTER
17 EVERETTE HARP

16 PETE BELASCO

15 JOYCE COOLING

15 ANORE WARQ

15 EUGE GROOVE

15 RAMSEY LEWIS TRIO
15 MINDI ABAIR

14 QUEEN LATIFAH

14 JEFF LORBER

13 REGINA BELLE

13 VERNON O FAILS
3 BONEY JAMES 1J0F SAMPLE WZJZ/Ft. Myers, FL* APD: Ron Fisher 13 TEKNEEK
DM: Steve Amari SEAL 12 NORAH JONES
PD: Joe Tumer 12 MICHAEL LINGTON
: " KYOT/Phoenix, AZ*
MD: Randi Ba: S ’ 12 GERALD ALBRIGHT
WSMJ/Baitimore, MD* L WLVEMiami, FL* PD: Shaun Holly 11 JAMES VARGAS
PD/MD: Lori Lewis HALL & DATES OM: Rob Roberis APD/MO: Angie Handa 11 RIPPINGTONS
No Adds PD/MD: Rich McMilian KENNY G. 11 DIANA KRALL
KENNY G, 11 NESTOR TORRES
11 STREETWIZE
_— waTQMartford, CT 11 ANITA BAKER
WVSU/Birmingham, AL PD/MD: Stowart Stone WJZI/Milwaukee, WI* KJZS/Reno, NV* AR
Pnl;doa,wljm[:aur;‘:?ls N 8 ERIC ESSIX PD: Stan Atkinson OM: Rob Brooks 10 ALL-FOR-T
JAMES GABRIANO MD:; Steve Scott PD/MD: Robert Dees 10 KA ALECE
No Adds ANDRE WARD 10 KEVIN RUSSELL
KHJZMHouston, TX* e e
. PD: Maxine Todd i N
WNUA/Chicago, IL* ! KJZi/Minneapolis, MN 10 STEVE DLIVER
OM: Bob I(aalul‘l ”2&?&%33[““’9’" PD: Lauren MacLeash KSSJ/Sacramento, CA* 10 DOC POWELL
PO: Steve Stiles MD: Mike Wolf PO/MD: Lee Hansen : w&%ﬁzﬂ%m
MO: Michael La Crossa e No Adds 9 PAUL BROWN
No Adds 9 PETER WHITE
KPVUMouston, TX . 9 CHRISTIAAN MOSTERT
PO: Wayne Tumer KRVR/Madesto, CA . 9 FATTBURGER
" No Adds OM/MD: Doug Wullt KBZN/Salt Lake City, UT* I
WNWV/Cleveland, OH PD: Jim Bryan OM/PD: Dan Jessop 8 FOURPLAY
OM/PD: Bemie Kimble SERGIO CAPUTO 12 RAY CHARLES V/DIANA KRALL 8 LOVE GYPSIES
1 DOC POWELL . JOYCE COOLING 8 SEAL
ALEXANDER ZONJIC WJABMuntsville, AL MICHAEL LINGTON 8 A RAY FULLER
PD/MD: Ellen Washington CHRIS BOTTI 8 AL JARREAU
12 BONEY JAMES KIFM/San Diego, CA* ; m&gﬁ;on
. 8 JEFF BRADSHAW #/JILL SGOTT k "
KSKX/Colarado Springs, CO* 8§ CHAXA KHAN WVAS/Montgomery, AL DH_. Jehn Dimick 7 WILL DOWNING
PD: Steve Hibbard 7 LALAH HATHAWAY MD: Eugenia Ricks PD: Mike Vasquez 7 \;ORmEcES“
MD: Laurie Cobb 7 QUEEN LATIFAH 17 JOYCE COOLING APD/MD: Kelly Cole 7 mw ITH
1 BLAKE AARON 6 BEN TANKARD 17 RON FATTORUSSO No Adds ; m w"w"(s
MATT BIANCD 3 BRUCE MACLEOD 16 MARC ANTOINE 6 DAVID GARFIELD
3 ADANI & WOLF 16 MICHAEL LINGTON 6 SERGIO CAPUTO
16 SHADES OF SOUL Rl
R 16 CHRIS BOTT KKSF/San Francisco, CA* 6 BOYZILMEN
WJZA/Columbus, OH I - 16 KIM WATERS PD: Michae! Erickson S PMLI Rl
WYJZ/Ind| lis, IN
PO/MD: Bili Harman pelanapolsy 1) oL MD: Kon Jones  DAVID BOSWELL
No Adds DM/PD: Cari Frys 15 SWING OUT SISTER el o zZY eSS
No Adds 15 ALEXANDER ZONNC e kTis

16 NIGHTBYRO
Music Choice Smooth Jazz/Satellite 16 DAVIO BOSWELL
APD: WiII Kinnally 15 GREG ADAMS
MD: Gary Susails 14 EVERETTE HARP
4 ELIANE ELAS 13 SOUL BALLEY
4 DOTSERD 12 VERNON O. FAILS
3V 12 GEORGE COLLICHIO
3 JAMIE BONK 1A
3 COUCH POTATO ALLSTARS 11 GARRY GOIN

3 RON FATTORUSSO

Sirius Jazz Cafe/Satellite

PD: Carol Handley
MD: Dianna Rose
No Adds

11 JEFF KASHIWA
10 FOURPLAY
10 SWING OUT SISTER

WSSM/St. Louis, MO*

PD: Teresa Kincald P?Z"D‘:ri:(m?

MD: Rick Laboy

17 RICHARD ELLIOT PIECES OF A OREAM
WSJT/Tampa, FL*
PD: Ross Block

* | XM Watercolors/Satellite MD: Kathy Curtis
PD/MD: Shirtitta Colon No Adds
RAFE GOMEZ

WJZW/Washington, DC*
OM: Kenny King
PD: Carl Antl

KWJZ/Seatile, WA or Anderson

MD: Ranee DePuy
KENNY G.

KENNY G.

*Monitored Reporters

54 Total Reporters

36 Total Monitored

18 Total Indicator

o BY

BAGE

MEDIA

Did Not Report, Playlist Frozen (2):
KJLU/Jefferson City, MO
WSBZ/Ft. Walton Beach, FL
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KEn ANTHONY

ROCK

kanthony@radioandrécords. com

November 26, 2004 R&R @ 55

The School Of Rock

A nuts-and-bolts programming primer

During my years as a programmer and consultant I
developed a checklist that I used as a compass to help
manage the programming of my radio stations. Several
years back I wrote some articles based on those ideas,
called “The MPRs of Programming.” This is the first
in a series of updated pieces derived from those origi-

nal articles.

Programming a radio station in
today’s age of consolidation has be-
come more than just an art form.
Keeping on top of all the things in-
volved in programming can be ardu-
ous and time-consuming — and
that’s just for one station. I've found
that focusing on the key areas that
are directly connected to ratings suc-

. cess is paramount, but where do you
begin?

The MPRs of Programiming could
be a good start. These are more than
just a programmer ‘s alphabet soup;
they can lead directly to ratings suc-
cess. I've arranged the MPRs in or-
der of priority: music, morning show
and marketing, the three M's; pro-
motion, production, positioning and
personalities, the four P’s; then re-
search, ratings and revenue, the
three R’s.

Using this checklist as a program-
ming primer will help you focus your
attention on the nuts-and-bolts prior-
ities that can keep your radio station
on track. The three M’s are first on the
checklist because of their importance
to the overall success of a radio sta-
tion. Let’s look at these elements in-
dividually in a bit more detail.

The Three M’s

Music: The music is the most im-
portant element of your radio sta-
tion. Therefore, a focused music
product should be your No. 1 pro-
gramming priority. How much time
do you dedicate to making sure your
music is on target for your demo?

A focused music
product should be
your No. 1
programming
priority.

Have you created your station’s
benchmark-artist list? These are the
artists you'd put up on your station’s
Mount Rushmore if you had the
chance, to showcase them to your
audience. How often do you analyze
your station’s basic music program-
ming elements? Do you regularly re-
view the music logs, rotations and
clocks, as well as the current and
master library lists?

Morning Show: The morning
show is the front door to the rest of
your station. This is radio’s prime
time, where you need to showcase
your marquee personalities. The
proliferation of syndicated morning
shows has been driven by the de-
mand for ratings success during this
important time period.

If your station isn't playing the
syndication game, how much time
do you spend working with your
morning show? How productive are
your meetings? What's your morn-
ing show’s point of view and image
in the market? Have they formed an
emotional connection with their lis-
teners? Do you review their content,
relatability and topicality on a regu-
lar basis?

Marketing: Creative marketing is
critical for helping your radio sta-
tion cut through the clutter as it
competes with the other stations in
the market, as well as with other
forms of media, including TV, print
and the Internet. How do you mar-
ket your radio station? Do you use
TV, billboards or print?

How interactive is your station
website? Have you tried nontradi-
tional marketing, like telemarketing
combined with silent contesting?
How effective is your marketing in
keeping your station top-of-mind
with listeners?

Finally, you wouldn’t advertise
your restaurant until the food and
service were perfect, so don’t market
your radio station until you feel the
product is on target. Marketing a
less-than-stellar product — especial-
ly if it's the music or moming show
— can do more harm than good.

The Silent M’s

I strongly feel that effective imple-
mentation of the three M’s is respon-
sible for about 75% of the success of
your radio station, but there are two
silent M's that should be added to
the list, Management and Morale.

Great management leads to posi-
tive morale, the intangible that fuels
the success of any radio station. Con-
versely, poor management hurts sta-
tion morale and can hinder the suc-
cess of a station that may do very
well with the other three M’s.

What are you doing as a program-
mer to manage your station’s morale?
Is communication with your staff a
monologue or a dialogue? Are you
truly a program director, or are you
more of a “program dictator”? Do
you park your ego at the door, or does
itrun rampant through the building?

Some of the
greatest stations in
the nation excel at
stationality,
combining exciting
production
elements with
positioning
statements that
image the product
effectively.

Former UCLA basketball coach
John Wooden wasn’t called the
“Wizard of Westwood” merely for
his success on the basketball court.
He was a master of the silent M's.
One of his favorite maxims about
leadership can be used as a founda-
tion for mastering the art of manage-
ment and morale: “Great leaders
aren’t concerned with always being
right, they‘re concerned with doing
what it takes to make things work.”

Once you've mastered the M’s,
your programming priorities should
focus on the four P's.

www americanradiohistorv com

WHEN KLOL STILL ROCKED! wind-up Rockers Atter Bridge recently
visited the studios of KLOL/Houston for an intimate acoustic performance and
interview. Seen here (I-r) are AB’s Scott Phillips, KLOL Asst. PDYMD Steve Fixx,
AB’s Mark Tremonti, Clear Channel/Houston Director/Rock Programming Vince
Richards and AB's Myles Kennedy and Brian Marshall.

The Four P’s

Promotion: While marketing is
primarily an off-the-air function to
get listeners to sample your radio
station, promotions are what stations
do on the air to get listeners who
have begun sampling the station to
listen longer.

What kinds of promotions are you
doing to keep your listeners tuned
in for longer periods of time? Are
your contests and giveaways effec-
tive? Is there a healthy balance of
TSL- and cume-driven promotions?
Are you doing programming-driv-
en promotions with true listener
benefits, or is your promo time filled
primarily with promotions driven
by sales?

Production & Positioning: ]
group these together because they
often go hand in hand: Great pro-
duction enhances a station’s posi-
tioning, and a solid positioning handle
lends itself to creative production.
Some of the greatest stations in the
nation excel at such stationality, com-
bining exciting production elements
with positioning statements that im-
age the product effectively.

How often do you analyze your
station’s production — both promos
and commercials? How much qual-
ity control do you have over your
station’s production elements? How
effective are your positioning state-
ments at defining your station’s im-
age in the market?

Personalities: Even after morning
drive, the personalities on your ra-
dio station are important factors in
the ultimate success of the product.
These are your troops. Once you've
put together a stellar game plan, the
execution of it is critical.

How do your personalities affect
the overall sound and image of the
station? Do you monitor your talent
with regular aircheck sessions? What
other ways do you keep your airstaff
motivated?

Once you've focused your pro-
gramming with the M’s and P’s,
your station’s success will be mea-
sured by the R’s. Let’s look at those
in more detail.

The Three R’s

Research: Most of your program-
ming decisions should come from
your gut. Research is the gauge to
see if your gut decisions are work-
ing with your audience. Research
allows you to test your listeners. It's
their chance to tell you what music
they like or dont like and what they
think of your station and the rest of
the market.

There are two basic forms of radio
research: music and perceptual. Cur-
rent music is best tested by weekly
callout, while the library should be
tested in auditorium or living-room
music tests. Perceptual research tests
a station’s image and programming
elements beyond the music. The two
basic forms of perceptual research are
focus groups and perceptual studies.

How effective are your station’s
research efforts? Are you doing the
right forms of research? Do you con-
sistently work with the same re-
search companies, or do you search
out new opinions?

Ratings: Ratings are the ultimate
programmer’s report card. While Ar-
bitron’s methodology sometimes cre-
ates sampling wobbles, over several
trends and books the laws of statistics
usually even things out. My advice is
to take the ratings at face value and use
them as another research tool.

How is your station performing in
its target demos and in key day-
parts? Pay particular attention to
cume and TSL trends, as well as the
AQH and cume composition for
your radio station. Also, check out
your station’s cume duplication to
see how much audience you share
with your market competition.

Revenue: This really is the bottom
line. All the MPRs above eventually
come down to revenue. While a pro-
grammer’s priorities should be the
M’s and P’s, most GMs and sales
managers focus on this particular R.
As a programmer, you can't lose
sight of the ultimate fruits of your
efforts. If you focus your energy on
the quality of your station’s M’s and
P’s, the successful R's — ratings and
revenue -— should follow.
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& ., November 26, 2004
LAST THIS TOTAL

WEEK  WEEK  ARTIST TITLE LABEL(S) PNS LTS AJ%%A;{LCE MR app
1 1 VELVET REVOLVER Fall To Pieces (RCA/RMG) 765 -20 36841 17 28/0
2 2 U2 Vertigo /Interscope) 668 -6 34079 9 240
d 8 SILVERTIDE Ain’t Comin’ Home (JJAMG) 590 +10 27184 15 28/0
4 0 COLLECTIVE SOUL Counting The Days (F/ Music Group) 478 +1 22730 9 25)0
b 5  PAPAROACH Getting Away With Murder (Geffen/ 445 -18 22252 19 210
7 6  NICKELBACK Because Of You (Roadrunner//DJMG) an 14 18095 1" 290
8 o BREAKING BENJAMIN So Cold (Hollywood) 422 +21 16940 25 1810
B 8  THREEDAYS GRACE Just Like You (Jive/Zomba) 402 -54 22734 i 2710

10 e CHEVELLE Vitamin R (Leading Us Aleng) (Epic/ 392 +7 14927 16 220
8 10  KENNY WAYNE SHEPHERD Alive (Reprise) 322 -99 10906 14 21)0
12 11 CROSSFADE Cold (Columbia) 316 -8 12348 29 19/0
15 @ SHINEDOWN Burning Bright (Atlantic) 309 +15 8025 6 281
13 13 GODSMACK fIDROPBOX Touche (Republic/Universal) 295 -16 10191 18 1710
16 @' GREEN DAY Boulevard 0f Broken Dreams (Réprise/ 293 +91 13819 3 170
1" 15 GREEN DAY American Idiot (Reprise) 273 -98 18441 15 1810
18 @ THREE DAYS GRACE Home (Jive/Zomba) 236 +4 9069 6 193
21 '@ PAPA ROACH Scars (Geffen) 210 +37 7542 3 201
17 18 JET Look What You've Done (Atlantic/ 196 -5 7326 6 1710
20 @ FUTURE LEADERS OF THE WORLD Let Me Out /Epic/ 186 +3 4954 19 14J0
19 20 MEGADETH Die Dead Enough (Sanctuary/SRG) 169 -20 3251 12 15/0
23 '@ SALIVA Razor's Edge /Island/IDJMG) 130 +7 2375 a4 121
22 @ SKINDRED Nobody (Lava/ 125 0 5921 5 6/0
2B @ CROSSFADE So Far Away (Columbia/ 120 +17 2753 3 131
27 @' SLIPKNOT Vermilion (Roadrunner/IDJMG) 112 +15 2132 3 11j2
24 25 DROWNING POOL Love And War (Wind-up/ 108 -6 2248 1" 10/0
29 @ KORN Another Brick In The Wall (Epic/ 103 +18 4625 2 1013
25 27  SPIDERBAIT Black Betty //nterscope) 101 -1 2827 8 120
@ ALTER BRIDGE Find The Real (Wind-up/ 100 +69 1656 1 1717
28 @' MARILYN MANSON Personal Jesus /Nothing/Interscope) 99 +10 2393 6 100
30 @ HOOBASTANK Disappear (Island//IDJMG) 89 +11 1058 2 5/0

30 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
11/14-11/20. Buliets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.

New & Active

A PERFECT CIRCLE Imagine (Virgin/

Total Plays: 87, Total Stations: 6, Adds: 0
EARSHOT Someone (Warner Bros.)

Total Plays: 79, Total Stations: 9, Adds: 0
SUBMERSED Hollow (Wind-up)

Total Plays: 76, Total Stations: 10, Adds: 1
EXIES Ugly (Virgin/

Totat Plays: 71, Totat Stations: 6, Adds: 0
NONPOINT In The Air Tonight (Lava/
Total Plays: 52, Total Stations: 7, Adds: 0

3 DOORS DOWN Let Me Go (Republic/Universal)

Total Plays: 39, Total Stations: 14, Adds: 13

INSTRUCTION Breakdown (Geffen/

Total Plays: 39, Total Stations: 5, Adds: 0

KILLSWITCH ENGAGE The End Of Heartache (Roadrunner/IDJMG)
Total Plays: 32, Total Stations: 3, Adds: 0

CANDIRIA Down (Type A/

Total Plays: 28, Total Stations: 3, Adds: 0

BLACK LABEL SOCIETY House Of Doom (Spitfire/

Total Plays: 21, Total Stations: 3, Adds: 0

Songs ranked by total plays

Iw!llost/Addedf;,m e

www.rré&ds.com (

ARTIST TITLE LABEL(S) ADDS
3 DOORS DOWN Let Me Go (Republic/Universal) 13
ALTER BRIDGE Find The Real (Wind-up/ 7
THREE DAYS GRACE Home (ive/Zomba) 3
KORN Another Brick In The Wall (£pic/ 3
SLIPKNOT Vermilion (Roadrunner/IDJMG) 2
Most
IncreasedPlays
” ’ ‘ LAY
ARTIST TITLE LABEL(S) INCREASE
GREEN DAY Boulevard Of Broken Dreams /Raprise/ +91
ALTER BRIDGE Find The Rea! (Wind-up/ +69
THREE DAYS GRACE Home (Jive/Zomba/ +41
3 DOORS DOWN Let Me Go (Republic/Universal) +39
PAPA ROACH Scars (Geffen) +
EVANESCENCE Bring Me To Life (Wind-up/ +28
SLIPKNOT Duality {Roadrunner/iDJMG) +25
SUBMERSED Hollow (Wind-up/ +23
A PERFECT CIRCLE Imagine (Virgin/ +23
BREAKING BENJAMIN So Cold (Hallywood) ) +2
Most
Played Recurrents
N ( TOTAL
ARTIST TITLE LABEL(S) PLAYS
JET Cold Hard Bitch (Atlantic/ 287
VELVET REVOLVER Siither (RCA/RMG) 287
LINKIN PARK Breaking The Hahit (Wanner Bros.) 268
ALTER BRIDGE Open Your Eyes (Wind-up) 259
AUDIOSLAVE | Am The Highway (interscape/Epic) 226
SLIPKNOT Duality (Roadrunner//0JMG) 209
SHINEDOWN Simple Man (Atlantic/ 203
NICKELBACK Figured You Qut (Roadrunner/IDJMG) 188
AUDIOSLAVE Like A Stone fInterscope/Epic) 170
TRAPT Headstrong (Warner Bros.) 169

powerED[T]
MEDIABASE

Station playlists for all R&R reporters
are available on the web at
www.radiocandrecords.com.

Reporters ~
' Stations and their adds listed alphabetically by market

KZRR/Albuquerque, NM* WRQK/Canton, OH* KLAQ/E Paso, TX* KZZEMedford, OR KUFO/Portland, OR*
OM: B Moy PO: Garrat Hart OM/PD: Coutimay Nelson g m [ OMPD: Dove Mexnme

AP Judl Chooraie: STYX 3DOORS DOWN ALTER BRIDGE No Adds. 22 LATYBOY
3 DOORS DOWN 3DOORS DOWN * PAPAROACH g;mm
; WHEB/Portsmouth, NH* L e KRTO/Tuisa, OK*
WZZO/Allentown, PA* WPXC/Cape Cod, MA gﬂ'@' "”"Y WDHAMorristow, NJ* e "o R i
:’:‘.‘: POMD: Sezans Tonsins 1 mwmm n‘ll(]{)RN - — ALTER BRIOGE
i e WHJY/Providence, RI* e U
KFLY/Eugene, OR WXMM/Morlolk, VA* el T oy e wm«: X
WTOS/Augusta, ME WKLC/Charleston, WV o P o [ gD e e
- KSRX/San Antenio, TX*
) . INSTRUCTION KFIX/Odessa, TX ﬂgsﬂileigh, NC e
. WEBN/Cincinnati, OH PR, Sow it R I Mok L
KLBJ/Austin, TX o o WRCO/Fayetteville, NC* o
W 1 ) oo oo KCALRiverside, CA* .
30008 bW ok KCLB/Pam Springs, CA ey vernside, KZ0Z/San Luis Obispo, CA
WMMS/Cleveland, OH* o e S
. P02 e ’ itle. SC* 49 Total Reporters
S0 Baton Rovge, LA VO e WBZI Greemville, SC : WROV/Roanoke, VA* KTUX/Shreveport, LA* B
s 10/ CROSSEACE PD: Cralp Ontok WWCT/Peoria, IL e P v o -
i 8 ALTER BRIDGE somis 5 EIGHT DAYS GONE P i o 30 Total Monitored
| 1 ALTER BRIDGE g ilmm
: KNCN/Corpus Christi, TX* WMMR/Philadelphia, PA* WWDG/Syracuse, NY* 19 Total Indicator
Ki0C/Beaumont, TX o o e WRVC/Huntington orberai WXRXRocidord, IL A raese:
14 THREE DAYS GRACE 2 ALTER BRIDGE OMPD: Jay Nenley MO: Sean “That Rabi™ Tymer Lol 5 %s;:.m
2 3000RS DOWN 1 3000RS DOVN m"‘“m" Mo Ao FaNL iy o A
WBUF/Buttalo, NY* 4fnsDu WRKR/Kalamazoo, MI KOKB Phoonix, AZ § S WKLY/Traverse City, MI
RO, o e APO: Jowon Nooainy O Ml Mkl MO Paul etersn ATt i
o § v oo S bown ks 2 3o
G LEPRAET:

KRXQ/Sacramento, CA*
OM: Jw Fox

KMOD/Tulsa, OK*

WMZK/Wausau, Wi
POMD: Mick Swamers.

19 w2
10 BREAKING BENJAMIN
5 3DOORS DOWN

KBZS/Wichita Falis, TX
OM: Cla's Wallers.

P Lk Ayen
APOMO: Vi Vox
7 ALYER BRIDGE
6 EARSHOT

5 SEVENDUST

*Monitored Reporters

rowereD 13

MEDIABASE

Did Not Report, Playlist Frozen (1):
KWHL/Anchorage, AK
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2 ACTIVE ROCK TOP50
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%?ii o November 26, 2004

WX WK ARISTTELES) it PLAYS .J%‘;“Lcs AT e
1 a CHEVELLE Vitamin R {Leading Us Along) /Epic/ 1857 +37 88685 17 59/0
2 2 BREAKING BENJAMIN So Cold (Hollywood) 1631 77 82615 K} 59/0
4 3 VELVET REVOLVER Fall To Pieces (RCA/AMG) 1595 -63 72967 18 58/0
3] 4 PAPA ROACH Getting Away With Murder (Geffen/) 1554 -106 84055 20 5810
5 e FUTURE LEADERS OF THE WORLD Let Me Out (Epic/ 1501 +24 64635 25 57/0
6 6 U2 Vertiga /Interscope) 1203 -37 53133 9 4610
8 o NICKELBACK Because Of You (Roadrunner/IDJMG) 1039 +21 45734 12 5411
8 8  CROSSFADE Cold (Columbia) 1022 -49 4736 43 5310
10 0 THREE DAYS GRACE Home (ive/Zomba) 995 +24 33495 8 571
13 @ COLLECTIVE SOUL Counting The Days (£/ Music Group) 986 +80 41416 10 52/0
12 m SKINDRED Nobody /Lava/ 964 +25 31689 18 55/0
7 12 SILVERTIDE Ain‘t Comin’ Home (/RMG) 950 -144 39549 17 5010
14 @ SHINEDOWN Buming Bright (Atlantic) 913 +38 34996 8 5310
18 @ KORN Another Brick In The Wall /Epic/ 876 +112 46386 6 5477
15 15 SLIPKNOT Duality (Roadrunner/(DJMG) 838 -1 41903 32 54/0
27 @ GREEN DAY Boulevard Of Braken Dreams (Reprise/ 829 +212 32597 4 5214
16 17 THREE DAYS GRACE Just Like You (Jive/Zomba) 817 -31 52186 34 5310
1 18 GREEN DAY American Idiot (Reprise) 801 143 42038 16 410
17 @ SALIVA Razor's Edge (Island/IDJMG) 788 +14 29558 7 5211
19 @ SLIPKNOT Vermilion (Roadrunner/IDJMG) 767 +4 26185 7 531
20 @ DROWNING POOL Love And War (Wind-up) 752 +17 23710 14 a9
23 @ CROSSFADE So Far Away (Columbia) 730 +33 25140 6 542
30 @ PAPA ROACH Scars (Geffen) 705 +175 21478 4 530

24 @ A PERFECT CIRCLE Imagine (Virgin/ 699 +20 19692 8 401

25 @  SEVENDUST Face To Face TV7) 691 +39 19053 8  49.1
21 26 GODSMACK f[DROPBOX Touche (Republic/Universal) 633 -91 32200 19 4210
22 27 MARILYN MANSON Personal Jesus (Nothing/interscope) 615 -87 22317 13 47i0

3 @ EARSHOT Someone (Warner Bros.) 568 +38 15503 17 522

28 @ KILLSWITCH ENGAGE The End Of Heartache (Roadrunner/IDJMG) 564 +13 15670 15 43/0

33 @ EXIES Ugly (Virgin) 510 +59 12087 6 4113
26 31 - KENNY WAYNE SHEPHERD Alive (Reprise) 493 -154 21303 14 3910

32 @ INSTRUCTION Breakdown (Geffen/ 480 0 13531 15 42i0
29 33 MEGADETH Die Dead Enough (Sanctuary/SRG) 440 -109 16450 17 36/0

42 @ ALTER BRIDGE Find The Real (Wind-up} 394 +185 15357 2 5018

35 @ SUBMERSED Hollow (Wind-up/ 393 +38 9286 9 an

38 @ LOSTPROPHETS | Don't Know (Columbia) 391 +53 10774 4 433

37 @ SPIDERBAIT Black Betty finterscape/ 359 +19 11663 12 28/0

40 @ NONPOINT In The Air Tonight [Lava/ 306 +25 8618 4 291

41 @ SHADOWS FALL What Drives The Weak (Century Media) 273 +14 6172 3 2712

39 40  JET Look What You've Done (At/antic) 256 -26 8132 6 26/0

36 41 SUM 41 We're All To Blame (Island/IDJMG) 217 A3 4814 1 24)0

@ 3 DOORS DOWN Let Me Go (Republic/Universal) 203 +203 9698 1 49/38

A 43  KORN Word Up (Epic/ 194 -169 8337 15 2210

47 @ LAMB OF GOD Laid To Rest (Prosthetic/Epic) 169 +18 5006 3 1811

43 45  HOOBASTANK Disappear (/sland/iDJMG) 167 -24 2982 4 15/0

46 46  DAMAGEPLAN Pride (Elektra/Atlantic) 155 1 5901 20 11/0

49 @ JIMMY EAT WORLD Pain (Interscope) 1M +3 3313 2 m

44 48 MAGNA-FI Down In It (Aezra) 137 -47 3982 10 15/0

@ CANDIRIA Down (Type A) 130 +8 2836 1 15/2

45 50  ATOMSHIP Withered (Wind-up) 115 -54 1730 5 140

60 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airplay week
of 11/14-11/20. Bullets appear on songs gaining plays or remaining flat from previous week. 1f two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004,
Arbitron Inc.). © 2004, R&R, Inc.

Most Added"
www.rradds.com
ARTISTTITLE LABEL(S) ADDS
3 DOORS DOWN Let Me Go /Republic/Universal) 38
ALTER BRIOGE Find The Real (Wind-up/ 8
KORN Another Brick In The Wall (pic/ 7
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 4
EXIES Ugly (Virgin/ 3
. LOSTPROPHETS | Don't Know (Columbia) 3
CRADLE OF FILTH Nymphetamine (Roadrunner/IDJMG/ 3
Most
IncreasedPlays .
i TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
GREEN DAY Boulevard Of Broken Dreams (Reprise/ +212
3 DOORS DOWN Let Me Go (Republic/Universal) +203
ALTER BRIDGE Find The Real (Wind-up/ +185
PAPA ROACH Scars (Geffen/ +175
KORN Another Brick In The Wall (£pic/ +112
COLLECTIVE SOUL Counting The Days (£ Music Group)  +80
EXIES Ugly Virgin/ +59
LOSTPROPHETS | Don't Know (Columbia/ +53
AUDIOSLAVE We Got The Whip finterscope/Epic) +41
SEVENDUST Face To Face (TVT/ +39
Most
Played Recurrents
o N TOTAL
ARTIST TITLE LABEL(S) PLAYS
LINKIN PARK Breaking The Habit (Warner Bros.) 595
VELVET REVOLVER Slither (RCA/RMG) 555
LINKIN PARK Lying From You (Warner Bros.) 450
THREE DAYS GRACE (I Hate) Everything About You (ive/Zomba) 458
JET Cold Hard Bitch (At/antic/ 458
NICKELBACK Figured You Out (Roadruaner/IDJMG) 398
GODSMACK Re-Align /Republic/Universal) 396
SHINEDOWN 45 (At/antic/ 388
LINKIN PARK Numb (Warner Bros.) n
LINKIN PARK Faint (Warner Bros.) 294

}

New &Active ... ...

FEAR FACTORY Bite The Hand That Bleeds /Liguid &)
Total Plays: 46, Total Stations: 6, Adds: 1

Station playlists for all R&R reporters
are available on the web at

www.radioandrecords.com.
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ACTIVE ROCK

.o November 26, 2004

] I
_ . America’s Best Testing Active Rock Songs B
(ﬁb]gﬂ'gMﬂs[ﬂ_w’” 12 + For The Week Ending 11/26/04 " ROCKTOP30
o s M M M LAST THIS TOTAL +/-  WEEKSON  TOTAL
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS ~ PLAYS  CHART  STATIONS
1 1 U2 Vertigo finterscope/ 73 4 9 2500
g::"“"“ "i";;“?:," 5o Cold MHollwood) :-3' 445 97%  21% ::7 441 380 2 2 VELVETREVOLVER Fal ToPieces RCAAMG) 612 30 14 240
i S L e e e COLECTIVE SOUL Comtr e sk G 525 18 170
THREE DAYS s:::‘: Hway /J.' e/;‘ 1:':.;;/ elfen) “5 478 ::: % 397 40 3'7]: 6 GREEN DAY Boulevard Of Broken Dreams /Rgprise) 519 +84 1400
i ame FIEAIa o DT 3 5 ALTERBRIDGE Open Your Eyes (Windup/ M1 &2 18 2
SLIPKNOT Duslity (Roacrunner//0JMG) 413 421 8% 19% 414 414 444 .
. . 5 6  JIMMY EATWORLD Pain interscope) 399 M un 1911
THREE DAYS GRACE Just Like You ive/Zomba) 412 422 91% 29% 394 394 393 o
- . . 7 7 o BOY Same Old Song (MapkeMursic/Usiversal 385 38 10 2200
CHEVELLE Vitamin R (Leading Us Along) (Epic/ 412 410 89% 16% 397 403 389 : e, S 268 P .
SEVENDUST Face To Face (7V7) 806 421 56% 6% 416 426 403 " * PROJET onA;T;: T":;"A“ ”"’/;ZZZM  conats) 292 '14 .
CROSSFADE So Far Away (Cokumbia) 397 405 60% 7% 383 410 350 y 3: TEAPARTY S W‘/'M’ o ad”"‘ e . "4 I
SHINEDOWN Burning Bright (Atlantic/ 395 392 50% 6% 365 374 352 g " t;f"f"’A #"” an "”6 . :s1 *; 2 10
EARSHOT Someone (Warner Bros) 390 - 4% % 4@ A1l 383 PAPA ROACH Getting Away With Murder G/ ' .
SUPKNOT Vermilon (Roadrumner/IDJMG) 392 407 64% 8% 375 351 409 12 124y SUM 41 Were All To Blame fisland/JMG) 256 6 12 12
KILLSWITCH ENGAGE The End Of... (Roadrumer/DJMG) 390  — 44% 6% 387 400 369 10 134 TEAPARTY TP.le'Wmul.gs' On... (EMI Music Canada) 284 58 17 210
GODSMACK fIDROPBOX Touche /Reputlic/Universa) 386 402 74% 17% 395 392 398 18 D SILVERTIDE Ain't Comin’ Home L/AME/ 28 +26 5 2
FUTURE LEADERS OF THE WORLD Let Me Out pic/ 386 402 69% 15% 362 388 326 13 154 NICKELBACK Because Of You (RoadumeclLMG) 213 -29 L)
A PERFECT CIRCLE Imagine (Virgin/ 380 379 73% W% 358 392 3. 17 MATTHEW GOOD It's Boen... (mersal Musi Canada) 213 +1 6 90
VELVET REVOLVER Fall To Pieces (RCA/AMG) 379 392 91% 28% 371 357 391 24 8 KILLERS Mr. Brightside /sland//i0/MG) a5 +¥% 3 m
KORN Another Brick In The Wall (Epic/ 379 - 73% 14% 365 379 348 22 BREAKING BENJAMIN So Cold (Hollywood) 197 +3 " 10/0
DROWNING POOL Love And War (Wind-up) 376 400 64% 1% 364 368 358 20 194 TREWS Fleeting Trust (Sany Music Canade) 193 2 4 610
NICKELBACK Because Of You fRoadrunner/IDJMG) 374 315 1% 1% 359 359 359 21 204y TRAGICALLY HIP It Can't Be... (Zoe/Rounder) 176 19 u 14i0
GREEN DAY American Idiot /Reprise/ 371 385 9% 3B% 343 34 341 23 214 BRYAN ADAMS Open Road Universal 167 21 15 15/0
KORN Word Up (Epic) 370 387 93% 24% 365 374 353 27 €D CHEVELLE Vitamin R (Leading Us Along) (pic/ 159 +22 1t 1o
SKINDREO Nobody (Lava/ 363 351 61% 15% 362 335 407 19 23 JET Rollover D.J. Atlantic) 158 43 18 140
SALIVA Razor's Edge fisland/IDJMG) 361 372 48% 8% 348 339 359 @qp BILLY TALENT Nothing To Lose /Atlantic) 155  +25 1 610
COLLECTIVE SOUL Counting The Days (F/ Music Grouy) 358 363 50% 10% 350 349 352 16 25  GREEN DAY American Idiot (Reprise/ 155 79 16 2000
MEGADETH Die Dead Enough (Sanctuary/SRG) 35 362 S61% 12% 360 345 377 29 @q. THREE DAYS GRACE Wake Up (ive/Zomba) 153 +18 3 6/0
MARILYN MANSON Personal Jesus (Vothing/lnterscope) 350 357 86% 27% 333 330 336 25 27 JOHN MELLENCAMP Walk Tall fisiand//IDJMG) 148 42 10 1110
SILVERTIDE Ain't Comin’ Home (/AMG) 331 - 45% 4% 343 329 293 28 KORN Waord Up /£pic/ 128 8 3 8/0
KENNY WAYNE SHEPHERD Alive (Reprise) 330 344 59% 16% 324 313 339 JET Look What You've Done (Atlantic/ 122 +23 1 6l
Total sample size is 447 respondents. Total average favorability estimates are based on a scalg of 1-5. (1=dislike very much, 5 = like very SNOW PATROL Run (A&M/interscope) 105 +19 ! 40
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of 25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
respondents who said they are tired of hearing the song. Songs must have 40% famifiarity to appear on survey. Sample composition is based Networks. Songs ranked by total plays for the airplay week of 11/14-11/20. Bullets appear on songs gaining plays or
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference. remaining ffat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.
RateTheMusic.com results are not meant 1o replace callout research. The results are intended to show opinions of participants on the the Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially
Internet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a

\calling 818-377-5300. Rate TheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. J \.song. ¥ Indicates Cancon © 2004, R&R, Inc.

4 N
Stations and their adds listed alphabetically by market
KEYJ/Abilene, TX WYBB/Charleston, SC* KRBRDuluth WTPT/Greenville, SC* KZCDAawton, 0K WLZRMilwaukee, WI* KUPDMwBﬂlx AZ* WXTB/Tampa, FL*
OM: James Cameron OM/PD: Mike Allen OM/PD: Mark Fleischer (OM/PD: Mark Headrix PD: Don “Critter” Brown PD: Sean Elliott pu Ja Unc z,gm Moms OM/PD: Brad Hartin
PD/MD: Frank Pain No A APD; O-Bach MD: Smack Taylor APD: David Combs MO: Marityno Mee MD Lanvmreehe @ APDMD: Brian Medlin
25 Ford T R T e
2 KORN COHEED AND CAMBRIA
WRXR/Chaita . WXZZLexington, KY* KORMinneapolis, MN*
WOBK/Albany, NY* DM: Kris Van Dyte ) DM: Roden Lindsey OM: Dave Hamiton WXLP/Quad Cities, [A* WRBR/South Bend, IN
PO Chill Wefker el KNRQ/Eugene, OR WOCMHagerstown PD: Jerome Fischer PD: Wade Linder OM: Daren Pira OMED: Ron Stryker .
KoRK MO: Ogie POAMO: Al Scolt OM: Rick Aexander APD: Twitch APDMD: Pablo Dave Levor 3 $283Rs vown KXRX/Tri-Cities, WA
3D0O0RS OOWN g?fés oS e FONO: Mike Holde MO: Stiler 2 HDOSLAE MOl Sage PD: Curl Cartier
3 inn
KZRK/Amarilio, TX WGBFFE ille. N SOl 30000 vown 3 DO0RS OV T Sooane, WA 7 GRAEEN DAY
POMD: Erc Sayter WZDNChicago, IL* GBF Evansville, odesto, CA* KDOTAeno, NV* Spokane, WA*
S PO il Game OM: Mike Sanders WOXAManmishurg, PA* KIBZLincoln, NE m’;ﬂff‘me, CA el McChain POMD: Barry Bennett
APD: Steve Lewy g b PD: Claudine Delorénzo OM: Jim Stoel MD: Jack Pa POMD: Jave Patierson SR Do
ton, Wi Mo James VanOstol APUMD. Sl Wk MD: Nixon PD: im Sheritan NP0 N ol 1§ 3 oS hown mﬁ"ﬁ'&' iy
wwwx( on, WI* ATREYY No Aods aMD: 3 -
/MD: Sparky 3 D0ORS DX CROSSFADE
POMD: G ari PAPA ROACH
1 3DO0RS DOWN H * 3 .
KROR/Chico, CA YWENFlit, MI WRATMonmouth, NJ* . WLZSpringfield, MA
OM: Ran Woodward okl WecCHator, - KDJEA e Rock, AR* OMPPD: CartCrat WKQZ/Saginaw, Mi 0 ﬂm
WCHZ/Augusta, GA* PO/MD: Dain Sandoval : Brian Beddow OMPD: Ken Wall APDMD: Robyn Lane PD: Jerry Tarranis fsky
h APOMD: Tony LaBrie PD: Michael Pi byn APOMD; Mason Lucas 10 3DO0AS DOWR .
POMD: Gk Wiiams iy S o DR e Ko s ot LA Aithsaoce yﬂmﬁmdd’d\naaé .
2 : [l Is
SO00RS DOWN 18 B FoFRm & koA 0008 b MD: Rick Thomas
; KRz Fresno, CA* : WIFXLouiswille, KY* T el WZBH/Salisbury, MD ) oo
KKX/Bakersfieid, CA K]Lolcoloradn Springs, CO* OMPD: E. Curls Johnson WAMXHurtington PO: Michael Lee iy mmec; OM/PD: Shawn Murphy KZRO/Springfield. MO
PD: John Boyte OM: Rich APD: Don De La Cnz PD: Paul Oslund MI]" Frank Webb 10 3 DOORS DOWN APDMD: Miki Hunter OM: Brad Hansen WBSX/Wilkes PA*
HD: 4 Prere o o ok MD: Rick Roddam 5 300RS DOWN '3 00 Cown 52 Gl el L piils Flililev Bare.
3DOORS DOWN mm-?g g;&g : mBR%FmG[?g[ H EX »lglsiren CIRCLE %LVET AEVOLVER 000RS vam GREEN DAY ;tll]:'lihns Ll st
WRTT Huntsville, AL® SOUD A URY M James
KRAB/Bakerstleld CA* KBBM/Columbia, MO WROCF Myers, L e WNDRMorfolk, VA* KISS/San Antonio, TX*
o TAKING elyk STwony OM: Jack Lawson PD: Lance Ha R KFMXALubbock, TX %;;:ﬂi:‘nm“ mj.?f”cv'm” WA racuse, NY*
s POMD, Bt Savose B o roet OMPD: Wes Nessmamn il boLoe OW:Tom Hichen
WRXW dagkson, Ms* g ?’B%%‘%‘Sm - o APOMD: Byro KATSYakima, WA
. Jahn lahoma City, DK* 3000RS DowN oo
WIVY/Baltimore, MD* WB Iumbus L WBYR/F. Wayne, IN* ﬁ”;ﬂ’é’.ﬁm . . MWakc'}J"s lia]kev KI0ZSan Diego, CA 9 3D00RS DOWN
OM: Keny Plackmeyer APDMD Rnnm Hunter PD: Cindy Miler 43 000RS DOWN WA10Madison, Wi S e OM: Jim Richards
PD; Dave Hil et ot SHADOWS FALL POMD: Strauna Moran-Brown
APD/MD: Rob Heclman At " GOOCESEOME No Acds
THRLE DAY G KRPXICorpus Chnsll ™ — KQRC/Kansas Clty, Mo* QL
e WRUF/Gainesville, FL* WYY)X/Panama City, FL POWERED:) ¢
AR mOce APoMD: Doe oss OMPD: Har Gusca o e WEIRManchester, NH PO: Keih Alen KURQ/San Luis Obispo, CA
CRALLE OF FILTH %‘?irm"mm ? e RevoLn PD: Alex James Lo PDOMD: The Freek u':h 5P M F“ I A B A SE
WCPR/Bilox, MS* sTeReetETs ATRBROGE ? Sonns cowm WO: Septanic Bell Y
glr]d 331 YFayInv KBH/D::::;’E%; KLFXXilleen, TX xmm WAVNE SHEPHERD
OM/PD: Bab R . PD/MD: Bab Fonda . WTKX/Pensacola, FL* * N
WD: Mith Cy APDMD WilieB. WKLQ/Grand Rapids, MI* S KFROMcAllen, TX FD: Joel Sampsan Monitored Reporters
ALTER BRIDGE %IM B(;mg MP'A";ri M s%m, Ar:néungO ggmme Shark KXFX/Santa Rosa, CA* 88T IR =
 — 3000 i : Don Harrispn otal Reporters
KAZR/Des Moines, 1A° Crcym Wi asing, W o MO Todd i
D g, HY N KBREMerced, CA : e
AP LAt ;f'l’::ﬂv!" Patrk WZORGroon Bay, W1 MD Camvyn stnne APD: Wikey Martinez Mxom"%& aepkony 60 Total Monitored
7 DROWNING POOL PO/MD: Raxzmne Steele | woms DOWN "D:am LaChance o Adds
(GREEN DAY
. /Seattle, WA* Indi
. WRIF/Detroi, Mi* KOMP/Las Vegas, NV* AT WYSPPhidelghia, PA gsg' s uu:ﬁ WA 28 Total Indicator
WAAF/Boston, MA OM/PD: Douy Podell . PD: Joha Geiffin b e APD: Ryan Castie
PD: Keith m Mark Penningon wxuﬂ/lireemlle NC [ WD e Klkebrew wmsﬁ e Y Witson
MD: Misiress Carrie APDMD: Matt u '3 000RS - Qi OF ALTH
5 GREEN DAY IA CRADLE OF mm ALTER BRIJGE ALTER BRIDGE MD: Spike DAY
3 DOORS DOWN
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KEVIN STAPLEFORD

The New-Media

kstapleford@radioandrecords.com

Revolution

Rewriting the rules of promotion

lFiwhe world is changing. Just as music fans continue
to discover sneaky new ways to get music for free on
the Internet, record labels are using the ‘Net to gain di-
rect access to new music fans. Absolute dependence on
radio is now a thing of the past for the savvy promo-
tion team. New-media departments are creatively im-
pacting sales by putting on their thinking caps and
making things up as they go along.

The potential of the digital com-
munity is staggering, and new-me-
dia experts continue to
develop fresh ways to
profoundly touch their
uber-targeted audiences.
Couriney Holt, new-me-
dia guru at Interscope
Records, says, “Actually,
none of this is really new.
In 1994 we started to play
around with online con-
tent distribution, and we
were messing around
with message boards.

“What is new is the fact that a
large part of the music audience has
migrated online. While the Internet
space is not taking the place of ra-
dio, it has obviously become a ma-
jor source for music. What we're
now finding is that there is a mass
audience living in this space, and it's
growing exponentially.”

Quiet But Deadly

Interscope Alternative Promotion
Director Robbie Lloyd says, “The
Internet is opening up a lot of cre-
ative and quiet ways for us to build
a record. This helps us, and it helps
radio too. Before we bring things to
radio, we build a foundation so that
there’s a fan base already there.
We're now able to show program-
mers that people in their markets are
knowledgeable about our bands,
and radio pecple are smart enough
to recognize what'’s going on.”

What, exactly, is going on? Sim-
ple: Labels like Interscope are push-
ing their artists through the maze of
Internet music sites in an effort to
see what sticks. Some of the online
destinations, like iTunes or AOL, are
gigantic, while others, like www.
iloveradiohead.com or www. greenday
rules.com, are tiny. Either way, new-
media explorers are gaining face
time with active music fans in high-
ly personalized ways.

“We're looking to serve our audi-
ence; it’s no different from anybody

Al s
Courtney Holt

else,” Holt says. “The idea with
marketing online is that there is this
vast wasteland out there,
and we’ve got to create
some meaning within
the mass. Key outlets
like Launch and AOL
will reach a specific au-
dience in a very broad
way, and within them
there are smaller com-
munities and audiences.

“AOL Music is great
because it delivers a
large mass, and yet we also get an
element of community underneath.
We also target smaller, viral commu-
nities. With each project, we come
up with specific plans to reach the
biggest audience in the most mean-
ingful ways. This may involve an
AOL campaign at the top tier, but

“Before we bring
things to radio, we
build a foundation so
that there’s a fan

hase already there.”
Robbie Lioyd

then I'll look at how to go deeper,
deeper, deeper for effective commu-
nity sites that reach only 500 people.
But they‘re the right 500 people,
who will then spread the word to
their own little pockets of 500 peo-
ple.

“We're also finding ways to tar-
get content not just based on music
preference, but also on lifestyle in-
terests and geo-targeting. This type
of social networking is a huge op-
portunity for us, and we're in our
infancy in exploring how to use it.”

The Snow Patrol Model

“The new-media stuff simply

__ALTERNATIVE

November 26, 2004 R&R ® 59

means we have more information to
bring to a PD or MD,” Lloyd says.
“In the old days a programmer
would either like a song or they
wouldn’t, and we could get stuck
there. Courtney is able to develop a
story by putting all sorts of pieces
together for us. If a band like Snow
Patrol is going through a market, for
example, we're able to blast a num-
ber of websites and get the word of
mouth going. We quietly provide
stories that radio can react to.”

“The campaign that I feel most
proud of so far is Snow Patrol,” Holt
says. “We started with AOL by ba-
sically giving them the exclusive
chance to work with the record in
November of last year. We gave
them a music video and a song and
were able to generate a couple mil-
lion impressions on a group that no
one had heard of.

“After the band started to come
over and do some performances, we
expanded into looking at the core
demographic, which was an alterna-
tive-indie type of music fan. We tar-
geted people who were fans of
bands like Coldplay or Sebadoh or
Radiohead.

“We looked at the whole picture
and searched for ways to get people
to experience the music. This way,
when Robbie went to Alternative
radio there was a degree of familiar-
ity with the band that we couldnt
have achieved just a few years ago.
That’s how you develop an organic
sales base.

“With Snow Patrol, on their first
tour of America people were out
there singing the words to the songs

Digital Goes Eclectic:
KCRW Seizes The Day

All these fancy new-media opportunities are not the ex-
clusive domain of record labels. Look at KCRW, the pub-
lic-radio powerhouse in Los Angeles. After being ap-
proached by both AOL and iTunes to be on their media
players, the folks at the station wisely said, “Heck, yes.”

“It gets the word out and continues to brand us,” KCRW MD Nic
Harcourt tells us as he hosts his daily Morning Becormes Eclectic
program. “More and more people are able to discover KCRW through
those players who wouldn’'t know about us otherwise.

“We have a lot of web listeners in Los Angeles, but we didn’t go on
iTunes or AOL to impact L.A.; we went on to spread the word around
the world. This makes us a much bigger entity, a place to go and hear

have to be.”

a radio format that you're not going to get in your own market. As a
result, we've raised our profile. We're an international station now, and |
get e-mails every single day from all over the world.”

Unlike commercial radio outlets, stations like KCRW make their
living off subscriptions, and KCRW's new-media exposure is already
paying rather large dividends. “We have people subscribing from other
cities and other parts of the world,” Harcourt says.

“Twenty-five percent of the online donations that came in during our
last pledge drive came from outside of the terrestrial listening area.
That's pretty awesome, to think that we have 1,200 subscribers in New
York paying to be a part of KCRW.”

Throwing Down The Gauntlet

Warning: Harcourt gets a giggle out of the idea that commercial
radio stations could reap the same benefits. “Honestly,” he says,
“terrestrial radio won't be able to benefit as much as KCRW because
they don't offer anything unique — pure and simple.

“I'm sure there are some commercial stations that do OK on the
web, but we're all about special content. | don't see why someone in
New York, for example, would want to tune in to KROQ in Los Angeles
when they have one in their own town.

“Plus, it's only a matter of time before the web is in the car, my
friend. Look at how things have changed and expanded so quickly. Ten
years ago, when you plugged in your computer, you would sit there for
an hour, waiting for pages to load. Now you can go almost anywhere
and get a wireless signal. Come on! Somebody's working on it — they

went to the station’s website, they
could find out more about the band
with bios, touring dates and streams
of additional music.

“This enabled each station to tell
the story in a bigger way. So we're
not only developing a base, we're
broadening it. That’s important, es-
pecially at our format, where vibe is
so important and people buy in to
bands and not just songs.”

The Next Alternative

Speaking of the format, the iron-
ic thing about this whole new-me-
dia revolution is that it reminds me

before radio ever had a e
chance to play them. This B
meant that the fans were | -
actively seeking out the
band, and I know that
this was happening es-
sentially online.”

Lloyd points out that
while these new-media
efforts created a founda-
tion for Snow Patrol be-
fore radio airplay, the story did not
stop there. “It helped to have Snow
Patrol come through and play to
400-500 people,” he says. “And then,
when radio started to play the
record, we were able to come inand
create things to flesh out the band.

“We sent stations a Snow Patrol
media player, so when a listener

www.americanradiohistorv.com

Robbie Lloyd

of the good old days.
Back when the alterna-
tive scene was still bub-
bling beneath the crust of
the mainstream, there
was a community that
knew with painful cer-
tainty that an explosion
was on its way.

These new-media
fiends have the same col-
lective smirk on their faces. They
know that something big is going
down, and they’re cultivating new
promotional strategies that could
very well become the new standards
within a few short years.

“That analogy actually makes me
feel good,” Holt says. “We already
have some great radio guys transition-

ing into this new space, and they’re
taking the best of what came out of the
early days of the Alternative format.
Look at how Alternative became pop-
ular and artists like Nirvana and
Soundgarden paid their dues at col-
leges and then broke through to larg-
er audiences. It was so organic.

“That’s why, for me, the Alterna-
tive format has always felt a little bit
precious. It was something that
could work for a mass audience, but
it was also very special and real. I'd
like to thinkethat we market with the
same attitude. We want to be pre-
cious about our music, and we want
to target the right audience.”

“This business, and especially
this format, is all about reaction,”
says Lloyd. “When we see some-
thing — whether it’s sales, touring,
iTunes, whatever —it’s all valuable,
and we're all geared to react to
whatever is happening out there.

“What Courtney brings is an in-
stant relationship with music fans
on their computers, and we're then
able to funnel that to radio so that
they can sense the excitement right
away. The Internet is here, it's part
of our lives, and what'’s exciting
about it is that everyone is finding
new ways to embrace it. It's a huge
information source, and we're just
starting to tap in to it.”
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ARTIST TITLE LABEL(S)

JIMMY EAT WORLD Pain fnterscope/

GREEN DAY Boulevard Of Broken Dreams (Reprise)

U2 Vertigo (Interscope)

CHEVELLE Vitamin R (Leading Us Along) (Epic/
CROSSFADE Cold [Columbia)

PAPA ROACH Getting Away With Murder (Geffen)
BREAKING BENJAMIN So Cold (Hollywood)

GREEN DAY American Idiot (Reprise)

MODEST MOUSE Ocean Breathes Salty (Epic/

VELVET REVOLVER Fall To Pieces (RCA/RMG)

KILLERS Mr. Brightside (/sland//DJMG)

JET Look What You've Done (Atlantic/

MARILYN MANSON Personal Jesus Nothing/Interscope)
MY CHEMICAL ROMANCE !'m Not Okay {I Promise} (Reprise/
LINKIN PARK Breaking The Habit (Warner Bros.)
INTERPOL Slow Hands (Matador/)

PAPA ROACH Scars (Geffen)

KILLERS Somebody Told Me fisiand/I0JMG)

FRANZ FERDINAND This Fire (Domino/Epic)

THREE DAYS GRACE Home (Jive/Zomba)

MUSE Hysteria (FastWest/Warner Bros.)

SUM 41 We're All To Blame (Isiand//DJMG)

CAKE No Phone (Columbia)

MUSIC Breakin' /Capitol)

SOCIAL DISTORTION Reach For The Sky (7ime Bomb)
SNOW PATROL Run /4&M/Interscope)

A PERFECT CIRCLE Imagine (Virgin)
LOSTPROPHETS 1 Don't Know (Columbia)

SLIPKNOT Vermilion (Readrunner/IDJMG)
HOOBASTANK Disappear (/siand/iDJMG)
SWITCHFOOT This Is Your Life (Sparrow/EMI CMG)
USED Take It Away (Reprise/

KEANE Somewhere Only We Know (/nterscope)
SKINDRED Nobody (Lava/

FUTURE LEADERS OF THE WORLD Let Me Out (Epic/
SHINEDOWN Burning Bright (Atlantic/

RISE AGAINST Give It All (Geffen/

SEVENDUST Face To Face (7V7)

SUM 41 Pieces (Island/IDJMG)

EXIES Ugly (Virgin/

USED All That I've Got /Reprise/

COHEED AND CAMBRIA Blood Red Summer (Columbia)
STORY OF THE YEAR Sidewalks (Maverick/Reprise/
JAY-Z & LINKIN PARK NumbiEncore (Warner Bros.)
EXPLOSION Here | Am (Tarantula/Virgin)

DONNAS Fall Behind Me (Lookout!/Atlantic)

KORN Another Brick In The Wall [£grc/

DOGS DIE IN HOT CARS | Love You ‘Cause | Have To (V2/
COLLECTIVE SOUL Counting The Days (£/ Music Group)
KORN Word Up Epic/

TOTAL
PLAYS

2376
2295
2151
1943
1763
1535
1504
1426
1421
1379
1341
1187
1170
1124
1061
1042
1014
999
930
987
943
943
917
829
763
753
715
695
690
670
572
565
491
445
a7
342
N
N
320
Na
308
305
304
300
276
275
n
267
264
262

+/=
PLAYS

+95
+199
143
+43
+12
-170
-83
-105
+43
-64
+58
+133
+178
+106
-126
-6
+186
-35
+42
+79
+64
-295
214
+58
-54
-126
+42
+118
+70
+34
+30
-405
+34
110
+15
+107
+23
0
+137
+42
+170
+160
+36

+&1

-57
-218
+67

-30
+18
-109

TOTAL
AUDIENCE
(00)

174821
166752
146391
120820
86781
93007
103649
115946
83816
96312
101742
74101
87049
75751
84600
69194
60575
98990
63562
39787
39233
51957
35659
40998
62123
42884
40645
20496
27002
36049
177117
22850
36744
16405
14312
12563
11978
10905
21403
8700
18273
9662

7422

50793

9521
14497
29719
10673
17150
19072

WEEKSON  TOTAL gTAﬂONSI

CHARY

13

17
27
19
30
16
15
19

12

25
14

29

14
13

13

12

an & W

N = =Y
Q ~ B W

-
P R . I I -

-
N o -

16

ADDS

74)0
74)0
7210
63/0
571
510
5710
64/0
59/1
51/0
58/1
6314
56/2
58/2
630
46/0
G114
50/0
5513
571
543
55/0
490
56/4
35/0
3710
a1
5314
4212
9N
35/0
53/0
2610
3210
15/0
2611
261
18/0
m
2412
3m
3471
2912
14)3
230
2210
12
2210
15/0
20/0

~ MEDIABASE

Most Added’
www.rradds.com
ARTIST TITLE LABEL(S) ADDS
3 DOORS DOWN Let Me Go (Republic/Universal) 19
SUM 81 Pieces (Isiand/iDJMG) "
USED Ali That I've Got (Reprise) . "
UNWRITTEN LAW Save Me Lava/ 1"
COHEED AND CAMBRIA Blood Red Summer (Columbia) 7
BLINK-182 Always (Geffen) 6
U2 All Because Of You finterscope) 5

Most
Increased Plays

" o

ARTIST TILE LABELES) INCREASE
GREEN DAY Boulevard Of Broken Dreams (Reprise/ +199
PAPAROACH Scars (Geffen/ +186
MARILYN MANSON Personal Jesus (Nathing/Interscope) +178
USED Ali That I've Got (Reprise/ +170
COHEED AND CAMBRIA Blood Red Summer (Calumbia) +160
3 DOORS DOWN Let Me Go (Republic/Universal) +150
SUM 41 Pieces (Isiand/I0JMG) +137
JET Look What You've Done (Atiantic/ +133
LOSTPROPHETS | Don’t Know (Columbia) +118
SHINEDOWN Bumning Bright (4tlantic) +107

Most
Played Recurrents . .
S ———— o ™
ARTIST TITLE LABEL(S) PLAYS
THREE DAYS GRACE Just Like You (/ive/Zomba/ 950
SLIPKNOT Duality (Roadrunner/IDJMG) 705
FRANZ FERDINAND Take Me Out (Domino/Epic) 602
VELVET REVOLVER Slither (RCA/RMG) 600
LINKIN PARK Lying From You (Wamer Bros.) 514
JET Cold Hard Bitch (Atlantic) 490
WHITE STRIPES Seven Nation Army (Third Man/V2) 466
FOO FIGHTERS All My Life (Raswel/RCA/RMG) 463
INCUBUS Megalomaniac (Epic/ 43
MODEST MOUSE Float On (£pic/ 436
New & Active
ELEFANT Misfit (Holfywood)

Total Plays: 245, Total Stations: 22, Adds: 3
RAZORLIGHT Golden Touch (Universal)

Total Plays: 217, Total Stations: 18, Adds: 1

SALIVA Razor's Edge (Is/land/IDJMG)

Total Plays: 193, Total Stations: 15, Adds: 0
SILVERTIDE Ain‘t Comin’ Home (/RMG)

Total Plays: 185, Total Stations: 8, Adds: 0

BLINK-182 Always (Geffen/

Total Plays: 167, Total Stations: 19, Adds: 6
STRAYLIGHT RUN Existentialism On Prom Night (Victory)
Total Plays: 165, Total Stations: 11, Adds: 0

3 DOORS DOWN Let Me Go (Republic/Universal)

Total Plays: 150, Total Stations: 28, Adds: 19
UNWRITTEN LAW Save Me (Lava/

Total Plays: 144, Total Stations: 17, Adds: 11

KIVES Two-Timing Touch And Broken Bones flaterscope/
Total Plays: 143, Total Stations: 9, Adds: 0
SUBMERSED Hollow (Wind'up/

Total Plays: 137, Total Stations: 13, Adds: 2

75 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 11/14-11/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurfent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004,
Arbitron inc.). © 2004, R&R, Inc.

Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.

Includes year-end charts
1974 through 2003! Call (310} 788-1625 or email
_moreinfo@radioandrecords.com
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kMediabase Research, a division of Premiere Radio Nelworks.

N
America’s Best Testing Alternative Songs 12 +
ﬁa{gﬂmﬂygm com For The Week Ending 11/26/04
¥ i Persons Men Women
Artist Title (Label) W LW Familiarity Burn 18-34 18-34 18-34
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 437 432 88% 8% 434 433 435
JIMMY EAT WORLD Pain f/nterscope/ 417 419 90% 14% 4.07 4.18 398
GREEN DAY American Idiot (Reprise/ 4.07 an 98% 28% 3.96 395 3.97
KILLERS Mr. Brightside (island//DJMG) 404 405 66% 8% 4.0 3.76 424
SUM 41 We're All To Blame (/sland/IDJMG) 397 393 84% 1t% 384 400 371
KILLERS Somebody Told Me (/siand/IDJMG) 394 398 95% 38% 387 364 404
SOCIAL DISTORTION Reach For The Sky (7ime Bomb/ 391 4.00 69% 9% 393 388 3.98
MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Reprise/ 3.91 3.98 62% 9% 377 370 3.83
BREAKING BENJAMIN So Cold (Hollywood/ 3.88 392 93% 27% 3.78 3.58 3.95
CHEVELLE Vitamin R {Leading Us Along) /Epic/ 3.85 3.86 86% 19% 313 313 3713
CROSSFADE Cold (Columbia) 3718 384 719% 22% 3.69 349 3.88
JET Look What You've Done (Atlantic/ 378 362 13% 13% in 370 3.72
MUSE Hysteria (FastWest/Warner Bros.) 378 368 53% 6% 370 3.52 387
THREE DAYS GRACE Just Like You (Jive/Zomba) 3.75 3.78 96% a8% 362 3.39 3.80
VELVET REVOLVER Fall To Pieces (RCA/RMG) 374, 366 84% 25% 366 3.55 3717
SNOW PATROL Run (A&Mjinterscape) 3714 318 69% 15% 3719 3.56 399
PAPA ROACH Getting Away With Murder (Geffen/ 373 376 89% 22% 355 33 3.75
THREE DAYS GRACE Home (J/ive/Zomba) in n 69% 14% 348 N 3.62
USED Take It Away (Reprise/ 3.69 3.69 67% 13% 349 345 3.53
MODEST MOUSE Ocean Breathes Salty (Fpic/ 350 356 78% 22% 352 3.28 n
A PERFECT CIRCLE Imagine (Virgin/ 31586 359 66% 15% 3 339 349
LINKIN PARK Breaking The Habit (Warner Bros.) 348 363 99% 56% 342 3.32 349
FRANZ FERDINAND This Fire (Domino/Epic/ 345 328 58% 16% 337 3.20 3.50
KORN Word Up (Epic/ 342 13135 91% N% 3 3.25 3.36
INTERPOL Slow Hands (Matador/ 34 3.59 55% 13% 3.33 3n 350
U2 Vertigo (interscope) 3.37 342 91% 32% 3.35 3.65 in
CAKE No Phone ({Columbia) 328 3.37 70% 21% 3.28 kAL 3a
MARILYN MANSON Personal Jesus (Nothing/Interscope)  3.21  3.24 79% 2% 339 3.15 358
Total sample size s 376 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Total familiarity represents the percentage of respondents who recognized the song. Tatal burn represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the [nternet. Once passed, they can take the music test based on the format/music preference. Rate TheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by
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Jimmy Eat World surge to the
top of the Alt heap with “Pain,”
just like | predicted in this very space
last week. Look for Green Day’s
“Boulevard of Broken Dreams” (No. 2)
to supplant J.E.W. at No. 1 next
week, however, further confirming
my laserlike psychic abilities ...
not predict that Shinedown would come up with the week’s high-
est debut with “Burning Bright” (No. 36), but | meant to. No, really.
These fellas from Fort Lauderdale, FL are se.eing all sorts of new
love in places like Buffalo; Albany, NY; St. Louis; and almost ev-
The Used (No. 41) are also making some
impressive headway with “All That I've Got” Recent adds include
KROQ/Los Angeles, XTRA-FM (91X)/San Diego and KPNT (The
Point)/St. Louis. Shark at WSUN/Tampa says, “It's getting solid top
five phones and definitely reacting like a hit song.” Todd Nuke ’Em
at KXRK/Salt Lake City adds, “I put this song in early as a deep
track when the album first came out, and we started to get phones
based on those minimal spins. They played in Salt Lake City last
week, and 5,000 kids were singing every word of the song. This
should be a big hit.” The video is now in the can, and the band will
be headlining the Taste of Chaos tour next year ...
diction: WPLY (Y100)/Philadelphia will add 3 Doors Down'’s “Let
Me Go" next week. | know this because the station actually really
added it this week, but Jim “Don’t Call Me Roger’ McGuinn “for-
got” to get his adds in before the deadline. Let this be a lesson to
the rest of you! Fortunately, Howard Leon didn’t need the help, as
3DD sail into the Most Added column quite easily, thank you very
- And, finally, | would be remiss if | didn’t mention Marilyn
Manson, whose “Personal Jesus” (20-13) took a massive leap on
the strength of big increases at WHFS/Washington and WAVF/
Charleston, SC, as well as recent adds in Richmond, Charlotte, In-

erywhere in Florida ...

much ..

| did

Alternative

One last pre-

dianapolis and Memphis. Happy holidays, Marilyn — you go, girl!

— Kevin Stapleford, Alternative Editor

WHRL/Albany, NY*
DM: John Cooper
PD Lisa Biello

2 Sum 41

KTZ0/Albuquerque, NM*
PO: Scott Souhrada
MD: Don Kelley
1 COHEED AND CAMBRIA
VELVET REVOLVER

WNNX/Atianta, GA*
OM/PD: Leslie Fram
MO: Jay Harren

No Adds

Reporters

WAVF/Chatleston, SC*
PD: Dave Rossi

MD: Suzy Boe
FRANZ FEROINAND
SIMPLE PLAN
UNWRITTEN LAW

WEND/Charlotte*
OM: Bruce Logan
POMO: Jack Daniel
1 3 DOORS DOWN
LOSTPROPHETS

WKQX/Chicago, iL*
PD: Mike Stern

CIMX/Detroit, Mi*
PD: Murray Braokshaw
APD: Vince Cannova
MOD: Matt Franklin
WODEST MOUSE

KHRO/EI Paso, TX*

DM: Mike Preston

PO/MD: Jojo Garcia
BLINK-182

SIM41
3 DDORS DOWN

KXNA/Fayetteville, AR
PD/MOD: Dave Jackson

Stations and their adds listed alphabetically by market

KTBZHouston, TX*
PD: Vince Richards
MD: Don Janizen

Sum 41

WRZXAndianapalis, IN*
PD: Lenny Diana
anulglchul Young

1
FRANZ FEROINAND
BREAKING BENJAMIN

DV{‘PI.AI.Iachsonwlle FL*
APOMO: Chad Crmmley

WMFS/Memphis, TN*
PD: Rob Cressman
MD: Sydney Nabors
3 JAY-Z & LINKIN PARK
3 000RS 00OWN

WLUM/Milwaukee, Wi*
PD: Tommy Wiide

MD: Kenny Neumann

No Adds

WHTG/Monmouth, NJ*
PD: Mike Gavin
APD/MD: Brian Phillips

g LEGAN & SARA

KHBZ/Oklahoma City, 0K*
DM: Bill Hurley
PD: Jimmy Barreda
6 SUBMERSED
1 COHEED AND CAMBRIA
1 3 DOORS DOWN
SuM 41

WJRR/Ortando, FL*

OM: Adam Cook

PD: Pal Lynch

APD: Rick Everetl

MD: Brian Dickerman
Adds

KNRK/Portiand, OR*
PD: Mark Hamilton
Asn: Jair:li Cooley

SUM
MY CHEMICAL ROMANCE

WBRU/PruMence RI*
PD: Seth Resler
APD Sanh Rose
ME: Chris Novello
1 UNWRITTEN LAW
LOSTPROPHETS
MUSIC

XTRA/San Diego, CA*
PO: Jim Richards
MD: Marty Whitney
10 UNWRITTEN LAW
2 JIMMY EAT WORLD

1u2
PINBACK
BLINK-182

KITS/San Francisco, CA*
PD: Sean DemerXx
APDMO: Aaron Axelsen
16 JAY-Z & LINKIN PARK
1 ELEFANT

KCNL/San Jose, CA*

WKRL/Syracuse, NY*
PD: Scoit Pelibone
APDMD: Tim Noble
1 3 DOORS DOWN
Zl[J]TUNS

WSUN/Tampa FL*

OM: Paul Ciliano

PD: Shark

1 LOSTPROPHETS
Sum 41

KFMA/Tucson, AZ*

PD: Matt Spry

APO/MD: Stephen Kallao
USEOD

APDMD .Imnl.laclmn 16 CROSSFAOE LOSTPROPHETS KRZQ/Reno, NV* D: John All
N s n ROACH Y CHEMICAL ROMANCE ., OM: r%‘ Brooks E?’L‘M; m Alers KNYZ/Tutsa, OK*
w.lsE/Allamlc City, N 1 A PERFECT CIRCLE KFRR/Fresno, CA* KMBY/Monterey, CA PD: Jeremy Smith PD: nn Bamw
pannalln MUSE PO: Chirs Squires WRZK/Johnson City* POMO: Kenry Atien WOCL/Orlando, FL* APD/MD; mt Diablo KJEE/Santa Bartiara, CA MD: Cordin
pt Scott Reilly o os Seu et 2 3 DOORS DOWN PD: Babby Smith PD: Eddle Gulierrez ST ORY OFITE YEAR
MO Steven Rapgopir WAQZCincinnat, OH* “THREE DAYS GRACE SHINEDOWN e No Adds AL 1 MD: Dave Hanacek 13 D0DRS DOWN
ORESDEN DOLLS e EONEED A oo TAKING BACK SUNDAY 2UTONS No Adds WPBZ/W, Palm Beach, FL*
USED 9 UNWRITTEN LAW WJBX/Ft. Myers, FL* KNDD/Seattle, WA* PD: John 0"Connell
3 DODRS DOWN O/PD: Joim Aoz R WK20/Myrtie Beach, SC WDYL/Richmond, VA* B Seatts, M Ni Bivers
WXTM/Cleveland, OH* APD: Fitz Matrid KRBZ/Xansas City, MO PD: Mark McKinney WPLY/Philadelphia, PA* PO: Mike Murp APD; Jim Keller DOWN
ot s - i e e T i
DM: Jeft Carmol : Dom 2
MO Jeby oy MO NRRIIEN Law i [ oAt USED KaRASpigted, Mo WHES Washingion, DC*
17 FIREKILLS KASABIAN SUM 41 WBUZ/Mashville, TN* risten Bergman Lisa
1 PAPA ROACH OM: Jim Pairick ) . MO: Shadow Willlans o Llhhy y -
1 MARILYN MANSON " b POMD: Russ Schenck WRXL/Richmond, VA 5 SUM 41 MD: Pat Ferrise
. 0 WNFZ/Xnoxvitle, TN :
£DieED ANo cavBRIA NARLL/Columbia (S WXTW/R, Wayne, IN PD: Anihony Protia 1 TAKING BACK SUNDAY KEDJ/Phoenix. AZ* O e (i No Adds
MD: Da" Farrs i B,’," Gon ;7.“:,, Adds [ HE‘EVS'EETLEDULLVSV PD: Maic Youn, 4 3 DOORS DOWN 2 KASABIAN WWDC/Washington, DC*
RAX/Bi ham, AL* 2 3 DOORS DOWN APD: Matt Jericho PROOIGY MD: Robin Nas| 1 SUBMERSED PD: Joe Bevilacqua
,!‘D s"m'gmg am, lFJXglEGDER ELEVEN MD: Greg Travis KFTELatayette, LA* No Adds KPNT/St. Louis, MO* MO, Sonielle Fiymn
MO: Mark Lind No Adds PO: Scoll Perrin KKND/New Orieans, LA* e PO: Tommy Matiern
13 DODRS DOWN UNRITTEN L WO: Roger Pride O Ton Pt KeXXRiverside. CA* WO it Frssa WSEM/Wilmington, NC
COHEED AND CAMBRIA . COHEED AND CAMBRIA PO: el Clagqus BLINK-182 PD: Brian Bums
SLIPKNOT WWCD/Columbus, OH* WGRD/Grand Rapids, Mi RAZDRLIGHT APD: Nick Pemiciaro KZON/Phoenix, AZ* l’}‘{’b anyl James EXIES APOMD: Mile Keanedy
SISTER HAZEL g m-;a Malloy F0 Bathy Duncan 3000RS DOWN 13 000RS OOWN HO: Wiz Lowis g UNWRITTENITAW 5 3000RS DOWN
. ) v No Adds ;
KaxR/Boise, 0* e KTE Las Vegas, WY+ U2 23 JIMMY EAT WORLD KWOD/Sacramento, CA"
: Dan McColly 3 OM: Curtiss Johnson 5
PD: Eric Kristensen ﬁ%{g"s WXNR/Greenville, NC* MD: Carly Brown WXRKMNew York, NY* PD: Ron Bunce *Monitored Reporters
MO: Jeremi Smith NICK CAVE & THE BAD SEEDS PD: Jett Sanders 1 BREAKING BENJAMIN PO “0““ Cnm WXDX/Pittsburgh, PA* APD: Violet
2 3 DOORS DOWN APO/MD: Charlie Shaw VELVET REVOLVER MD: M PD: John Moschitfa MD; Marco Colting
JET KDGEDaltas, TX* 2 3 DOORS DOWN VELVET Ao MO: Vinnie F. No Adds PGWE“ED
BN | PO: Dyane oherly Musc KROOALos Angeles, CA* WRRVNewburgh, NY M m
APOME: Alan Ayo AU PD: Kevin Wealherly WRRV/Newburgh, | [
No Adds e Sandbloom P T A WoRLo SO .
WBCN/Boston, MA* WEEOMagerstown Mo: MlﬂESmllh UNWRITTEN LAW e E’X‘RK/'Sna"h‘ L"a.ke City, UT
31')%5? s'{:':'.':’;fﬁck WXEG/Daylon, OH* nm Dan Murrelt MUS 3 DOORS DOWN FARNZ FERONAND PD: Todd Noker 85 Total Reporters
g : Tony Tillord MD:
- EHD su'n""'y' e "fod8 o SRS LEi K WRAOXNorlalk, VA* 3 u‘&'g@'nfg"?"g'ﬂ x
: Boomer PD: Michele Diamond STORY OF THE YEAR <
WEDGButialo, NY* o Adds KUCDMonaul, Hi MO c%h'e"m 1] = D e Fover WOYYPortand, ME RISE AGANST 75 Total Monitored
i SUM
USED KTCL/Denver, CO* 40 HANDSOME BOY MODELING ,,D LT .
S000RSIDOWN D: Mike 0Connor 3 FUMESCENCE schdsoom KQRX/Odessa, TX AT KBZT/San Diego, CA* 10 Total Indicator
WBTZ/Burlington* MO: Hill Jordan e T vmm/mul:nn Wi %",',',:"" o STRAYLIGHT AU :g‘:,gp"ﬁmﬁm X
OM/PD: Malt Grasso 33 PEPPER 2 NEW FOUND GLORY My Fari 24 3 DOORS DOWN COLLECTIVE SOLL: 9 SOCIAL DISTORTION Did Not R Playlist Frozen (1):
APOMD ki 17 FRAY TAKING BACK SUNDAY P2 o e 17 CROSSFADE el pier
Maps 14 OFFSPRING KNG ALTER BRIDGE 7 BY DIVINE RIGHT UNWRITTEN LAW NWAITECHICAN WXSHR/Tallahassee, FL
\ 13 UNWRITTEN LAW SuM 41 7 DRESDEN DOLLS TAKING BACK SUNDAY DRESOEN DOLLS ’

)
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JOHN SCHOENBERGER

ischoenber;er@radfoandrecords.com '

ParT Two Or A Two-PART SERIES

The State Of
The Music Industry

TRIPLEA _

More from Triple A promotion executives

Last week’s column began our recap of the label
panel at the R&R Triple A Summit in Boulder, CO. It
touched on consolidation in the music business and all
the things that go along with it, including fewer staff
members, doing more with less, wearing more than one
hat and developing new survival skills.

This week we cover monitored vs,
Indicator airplay, new technologies
and media and how to improve the
relationship between radio
and records.

R&R Publisher/CEQ Eri-
ca Farber was at the lectern,
and on the dais were Co-
lumbia’s Trina Tombrink,
Interscope/Geffen/A&M’s
James Evans, Lost High-
way’s Ray Di Pietro, Van-
guard’s Art Phillips, RCA
Victor Group’s Dave Ein-
stein, Reprise’s Alex Coronfly, Verve
Music Group’s Jill Weindorf and
Virgin’s Ray Gmeiner.

Monitored Vs. Indicator

“We have monitored stations and
we have Indicator stations,” Farber
said. “What is the importance of each
panel, and how do you view them in
terms of trying to achieve your air-
play goals?”

Di Pietro responded first, saying,
“At Lost Highway, we are basically
a Triple Alabel, and that’s all we are,
so every station means something to
us. The Indicator panel, which is a
mix of commercial and noncommer-
cial stations, is crucial to many of our
projects. In fact, success on that chart
can actually be the only real goal we
have.

“Within the halls of Lost High-
way, the importance of success on
the Indicator side is well under-
stood, but I'd have to say that I am
still in an education process with the
new administration at Island on that
point.

“Conversely, there are certain art-
ists or projects that really fit more in
line with the monitored panel, and an
accompanying Indicator story may
not be there. Certainly, the ideal sit-
uation is having a record that does
great on both panels and is success-
ful on both charts.”

Evans said he generally tries not
to draw a distinction between the
two panels. “Each station, whether it
is a monitored station or an Indica-

tor station, represents airplay for me
in a certain market,” he said. “Many
of the Indicator stations are in large

markets but happen to be noncom-
mercial, so, therefore, they aren’t
monitored. But that's not to say that
they aren’t important within my
company, or any other.”

Tombrink said, “Indicator means
something different at other formats.
We all get it here in this room, and
most of us have made good headway
in getting our companies to under-
stand the distinction and importance
of Indicator stations on the Triple A
side. But I still think that a CEO or
president mainly looks to monitored-
chart success when he or she tries to
distill things.”

Airplay Still Rules

Farber referred to an earlier sum-
mit presentation to set up her next
question: “Yesterday we had the pre-
sentation from the guys at SBR con-
cerning the Triple A audience’s listen-
ing habits and ways that they buy
and use music. With the expanding
universe of ways for people to dis-
cover music, has your company’s
strategy changed much in terms of
the role radio plays in developing
and exposing artists to the public?”

Einstein was first to reply, saying,
“With all that is going on out there
—quite abit of it very exciting —and
all of us in the industry still figuring
out ways to tap in to it, radio airplay
is still the primary way to get your
artist out there. It’s what you need to
truly break an act. The public needs
to hear it somewhere first, and radio
is still, by far, the best way for that to

happen. I might add that it will re-
main that way for a very long time
to come.”

Coronfly agreed, with some qual-
ifications. “What Dave says is very
true, but it is also unfair for the label
to put all its hopes on radio as the one
avenue that always has to break a
record or an artist,” he said. “It is
equally important these days tobuild
something to a point before radio
gets behind it, and, when they
do, you have to help them out
via marketing and promotions
to give the song a real shot.

“The days of getting it on the
air and expecting airplay alone
todo the trick are over. The more
realistic model these days for a
new artist is to put out the CD
and do a series of marketing
moves first to see where some in-
terest is starting to develop. Then you
start to bring radio into the mix. It is
really a partnership that ultimately
benefits both of us.”

iPods And Such

During the SBR presentation at the
surmmit, one of the subjects that took
up a great deal of the discussion was
iPods, iTunes and all those other tech-
nologies that are considered compe-
tition for radio. On that topic, Farber
asked, “What kinds of conversations
are going on at the record labels
about all this?”

“We are cheering for iPods and
iTunes, the new Sony system and so on,
as well as all of the new legitimate
download sites,” Gmeiner replied. “We
want them to work. Anything that can
give us momentum to combat illegal
downloading is a plus for us.

“I wonder, though, if all these le-
gal download systems will ultimate-
ly survive, given the fact that most of
them are not interchangeable in
terms of the type of data files they
use. It could end up being the old
Beta-vs.-VHS scenario until it all
shakes out.

“The good news is that it seems
that adults are getting excited about
music again. They want to hear new
music on their favorite radio stations,
they want to hear more variety via
satellite radio, they want to embrace
these new technologies for storing
and playing back music, they want
to explore new ways to purchase
music. We often tend to think this
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ALEX MAKES A POINT this year's “State of the Music Industry”
session at the R&R Triple A Summit included (I-r) Columbia’s Trina Tombrink,
Interscope/Geffer/A&M's James Evans, Lost Highway's Ray Di Pietro, RCA
Victor’s Dave Einstein, R&R’s Erica Farber, Reprise’s Alex Coronfly, Vanguard's
Art Phillips, Verve's Jill Weindorf and Virgin's Ray Gmeiner.

new stuff mostly appeals to the
younger demos, but all indications
are that adults also want to become
part of this revolution.”

Weindorf approached the subject
on a level more specific to Triple A.
“Almost every label noticed the
KFOG/San Francisco-to-iTunes
thing they did initially with The
Thrills and subsequently with a few
other artists,” she said. “These are the
kinds of things we all want to get in-
volved in to help merge the estab-
lished mediums with the newer ones
to the mutual benefit of all involved.”

Evans said, “Another area of
growth that is related is the whole
ringtones phenomenon. You'd be
surprised how popular that is and
the kind of revenue it generates.
These are ways to demonstrate that
people are willing to pay for music,
and, thus, the artists and labels get
paid too. We have to empower that
in any way we can.”

“Each station,
whetheritisa
monitored station or
an Indicator station,
represents airplay
for me in a certain
market.”

James Evans

A Two-Way Street

Farber closed with the following:
”As we wind things down, I want
you to answer this question for me
— with no prompting from the au-
dience, please! — what is the one
thing you are going to think about
and maybe approach a little differ-
ently based on what you’ve learned
at this summit, and what is the one
thing you'd like radio to do for you?”

Phillips responded, “I would say
that patience is very important these
days. If I believe in something and
am getting positive results back on a
given project, I have to bide my time

_and know that I'll get the shot when

[ am supposed to.
“But what aggravates me the most
is when I have been out with a record

for six or eight weeks and I have a
story developing, but I find that cer-
tain decisionmakers at radio haven't
even listened to the song yet.

“I don’t have the luxury of having
a local dancing on somebody’s desk,
making those guys listen to some-
thing. I have to rely on my relation-
ships and the independent team I
hire to get the job done, so that puts
a certain amount of responsibility
back on radio.”

Gmeiner said he feels that his
company, and labels in general, need
to stop being such spin police and get
out from behind computers and cell
phones and BlackBerrys and spend
a little more time learning what each
radio station plays and sounds like,
as well as getting to know the deci-
sionmakers who work there.

He said, “I know I have fallen vic-
tim to that sometimes, and I, who am
lucky enough to have a field staff,
need to make sure that our younger
promotion people don’t fall into that
trap. The pressure for chart action
and growth and all of that can easily
take it beyond reasonable levels.”

Einstein agreed, adding, “We need
to try and engage as many aspects of
a radio station as we can, because
most stations now have very sophis-
ticated websites, and they are learn-
ing how to use their databases in a
variety of ways. The labels have plen-
ty to offer to help make those things
more valuable to their loyal listeners.”

Tombrink brought it all home
when she said, “Over the past 12
months or so I have been trying to get
better at looking at the markets
where Triple A airplay can make a
significant difference. We may not
always be at the top of the charts, but
if you take advantage of where you
are getting play by getting the band
in there and doing specific market-
ing, you can reap some great bene-
fits — namely, sales.

“It can also be very important in
building a base for a newer act, be-
cause, contrary to what the press may
say, we are very much about artist
development these days, particular-
ly with artists who appeal to the Tri-
ple A audience and, therefore, the
adult buying public.

“Communication is key in our
business right now, and, because of
the new realities on both the radio
and record sides, there has been a bit
of a disconnect. This is not good for
any of us, and, with just a little effort
on both sides, we can work better
together for our mutual goals.”
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- TRIPLEA TOP30 POWERED[T]
~/ o November 26, 2004 . MEDIABASE
W T aansr e waeeLs) W s W S oEes| Most Added
1 1 U2 Vertigo (Interscope) 551 20 28276 9 240 www.rradds.com
2 2 REM. Leaving New York (Warner Bros.) 445 24 26490 14 2400 I:AR;\;?]TST(IJTI\;IEE L;gmonﬂm SRl “’;’s
3 @ MARKKNOPFLER Boom, Like That (Warner Bros.) 21 e 28 1 20 | prea e T s
6 o GREEN DAY Boulevard Of Broken Dreams (Reprise/ 391 +56 19246 5 23/t SCISSOR SISTERS Laura (Universal) 3
4 6 KEANE Somewhere Only We Know (/nterscope) 382 - +5 15841 13 22/0 SHORE Hard Road (Maverick/Reprise) 2
7 @  JOHN MELLENCAMP Walk Tall (isiand/I0JMG) 333 +17 22358 14 16/0 JAMIE CULLUM High And Dry VervelUniversal) 2
9 @ LOWMILLIONS Eleanor (Manhattan/EMC) 330 +34 1033 9 221 ;:ﬁg’: sui?uRsAn :Vf[i]":'c':]iVé:'}:eﬁazzmzzm? ;
8 8  SNOWPATROL Run (4&M/interscope) 309 -1 12688 12 21/0 3 DOORS DOWN Let Me Go (Republis/Universal) ?
5 9 BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 305 -38 17354 20 20/0
10 10 RAYLAMONTAGNE Trouble (RCA/RMG) 28t -13 13971 10 180
13 m LENNY KRAVITZ Lady (Virgin) 271 +26 11302 6 18/0
15 @ JET Look What You've Done (Atfantic/ 255 +26 7288 6 19/0
12 5 CARBON LEAF Life Less Ordinary (Vanguard} 247 -9 13383 15 1710 Most
20 JOHN MAYER Daughters (Aware/Columbia) 23 +35 14943 4 141
18 @ RAY CHARLES f/VAN MORRISON Crazy Love (Concord) 227 +20 15534 5 18/0 Increasedplay S o
11 16 JOHNFOGERTY Deja Vu (AllOver Again) (DreamWorks/Geffen) 221 0 mow o | m};&;
16 17 SARAH MCLACHLAN World On Fire (Arista/RMG) 211 -9 11658 12 14j0 GREEN DAY Boulevard Of Broken Dreams (Reprise/ +56
22 @ MICK JAGGER & DAVE STEWART f| SHERYL CROW 0id Habits Die Hard (Virgin) 205 +31 7607 4 170 JOHN MAYER Daughters (Aware/Columbia) +35
19 18 NEVILLE BROTHERS Ball Of Confusion (Back Porch/Narada) 192 -7 6423 8 14/0 LOW MILLIONS Eleanor (Manhattan/EMC) +34
23 @ MAROON 5 She Will Be Loved (Octone/J/RMG) 185 +19 11977 15 8/0 M. JAGGER & D. STEWART f/ S. CROW 0ld Habits... (Virgi)  +31
17 21 STEVEEARLE The Revolution Starts Now (E-Squared/Artemis) 174 34 6269 10 15 | JAMIECULLUM High And Dry WVerve/Universal +30
21 22 ELVIS COSTELLO Monkey To Man fLost Highway) 172 6 8959 10 1400 %cﬁﬁ?i?;ﬁﬁYvo:s(l/,\];ﬁf;%m Ig’;
14 23 CROSBY & NASH Lay Me Down (Sanctuary/SRG) 155 -82 7028 18 14{0 JET Look What You've Done (Atfantic/ +76
27 @ WILCO Theologians (Nonesuch) 154 +22 7380 3 10/1 LENNY KRAVITZ Lady (Vigin/ +26
28 @ HOWIE DAY Collide (Epic) 150 +22 6535 2 80 BUTTERFLY BOUCHER | Can't Make Me (4&M/interscope)  +23
26 @ NORAH JONES Those Sweet Words /Blve Note/EMC) 146 +2 3982 3 1110
24 27  CHARLIE MARS Gather The Horses (V2 143 -21 2463 tt 120
@ MICHAEL FRANTI Yes | Will (iMusic) 125 +27 5901 1 14/1
25 29  DZOMATLI (Who Discovered) America? (Concord) 119 -30 8349 20 16/0
30 @ GAVIN DEGRAW | Don't Want To Be (J/AMG) 115 +4 4369 2 40 Most
25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week PlayEd Recurrents
of 11/14-11/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Sangs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each TOTAL
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience eguals Average Quarter Hour Persons times number CLUEUIES (RERE) . ) G
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, | FINGER ELEVEN One Thing (Wind-up) 201
Arbitron Inc.). © 2004, R&R, Inc. JAMIE CULLUM All At Sea (Verve/Universal) 167
Ne w & A cti ve MODEST MOUSE Float On (Epic/ 157
MINBY SMITH Come To Jesus (Vanguard) 155
MARC BROUSSARD Home fisiand/iDJMG) JOSEPH ARTHUR Can't Exist (Vector) NORAH JONES What Am | To You? (Blue Note/EMC) 151
Total Plays: 106, Total Stations: 9, Adds: 1 Total Plays: 87, Total Stations: 8, Adds: 0 LOS LONELY BOYS Heaven (0r Music/Epic) 130
JAMIE CULLUM High And Dry (Verve/Universal) ALISON KRAUSS & UNION STATION Restless (Rounder) COUNTING CROWS Accidentally In Love (OreamiWorks/Geffen) 129
Total Plays: 105. Total Stations: 9, Adds: 2 Total Plays: 81, Total Stations: 7, Adds: 1 LENNY KRAVITZ Where Are We Runnin'? (Virgin) 120
MADELEINE PEYROUX Don't Wait Too Long (Rounder/ KILLERS Somebody Told Me fis/and/!0JMG) DAVE MATTHEWS Oh (RCA/RMG) 111
Total Plays: 100, Total Stations: 9, Adds: 1 | Total Plays: 80, Total Stations: 4, Adds: 0 JET Are You Gonna Be My Girl (Atiantic) 108
SHORE Hard Road (Maverick/Reprise/ LOS LONELY BOYS More Than Love (0r Music/Epic)
Total Plays: 38, Total Stations: 11, Add_s: 2 Total Plays: 75, Total Stations: 4, Adds: 0 Station playlists for all R&R reporters are
ANNA NALICK Breathe (2am) (Columbia) BUTTERFLY BOUCHER | Can't Make Me (A&M/interscope) ;
Total Plays: 87, Total Stations: 8, Adds: 1 | Total Plays: 73, Total Stations: 6, Adds: 0 available on the web at
— — - www.radioandrecords.com.
Songs ranked by total plays

NE o
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Hot AC: €O
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KTCZ WXRT
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22*
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2 TRIPLE A TOP 30 INDICATOR

ARTIST TITLE LABEL(S) PLAYS PLAYS
U2 Vertigo /interscape) 681 -26
MARK KNOPFLER Boom, Like That (Warner Bros.) 651 -9
R.E.M. Leaving New York (Warner Bros./ 603 71
RAYLAMONTAGNE Trouble (RCA/RMG) 489 +10
KEANE Somewhere Only We Know {lnterscope/ 455 -23
ELVIS COSTELLO Monkey To Man (Last Highway) 437 -12
JOHN MELLENCAMP Walk Tall (/s/and/iDJMG) 428 -34
JET Look What You've Done (At/antic/ 363 +5
SNOWPATROL Run (A&M/Interscape) 358 +15
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 345 +20
LOW MILLIONS Eleanor (Manhattan/EMC) 298 +18
NORAH JONES Those Sweet Words Blue Note/EMC/ 286 +28
RAY CHARLES f/VAN MORRISON Crazy Love (Concord) 284 +76
MADELEINE PEYROUX Don't Wait Too Long (Rounder) 28 +4
STEVE EARLE The Revolution Starts Now (£-Squared/Artemis) 272 -50 -
JOHN FOGERTY Deja Vu (All Qver Again) (DreamWorks/Geffen) 270 -26
JOSEPH ARTHUR Can't Exist (Vector/ 268 -1
CARBON LEAF Life Less Ordinary (Vanguard) 251 -48
MICK JAGGER & DAVE STEWART f/ SHERYL CROW 0id Habits Die Hard (Vigin/ 248 +9
BEN HARPER & BLIND BOYS OF ALABAMA Wicked Man (Virgin/ 246 -49
WILCO Theologians (Monesuch) 205 -9
BRUCE HORNSBY Gonna Be Some Changes Made (Columbia/ 204 -40
MARC BROUSSARD Home (/sland/iD.JMG) 195 +9
FINN BROTHERS Anything Can Happen (Nettwerk/ 186 +3
JAMIE CULLUM High And Dry (Verve/Universal) 186 +17
ALISON KRAUSS & UNION STATION Restless (Rounder) 182 +34
SARAH MCLACHLAN World On Fire (Arista/RMG) 182 +6
LENNY KRAVITZ Lady (Virgin/ 179 +11
DRIVE-BY TRUCKERS Never Gonna Change (New West/ 176 -6
NEVILLE BROTHERS Ball 0f Confusion (Back Porch/Narada) 175 -18

o November 26, 2004

TOTAL +/-

TOTAL WEEKS ON  TOTAL STATIONS/
AU%(EJ;{CE CHART ADDS

6620 8 34/0
1410 " 40[0
5479 13 35/0
5578 1 330
5256 19 2710
6752 1" 3210
2842 14 23/0
2266 5 24/0
3818 6 221
2222 3 20/0
2506 12 241
1132 5 21
Jo3o 3 231
4410 " 2710
1936 14 230
2029 17 23i0
3259 7 24/0
1321 18 19/0
1364 5 181
2839 10 231
123 3 1710
1952 20 1710
3096 2 2411
2701 1 2616
3333 1 213
3146 1 2413
1349 2 10/0

805 1 1110
2051 7 15/0
1657 1" 210

42 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 10/24 - Saturday 10/30.

© 2004 Radio & Records.

Most Added )
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ARTIST TITLE LABEL(S)

HANDSOME BOY MODELING SCHOOL Breakdown (Atlantic/

RUFUS WAINWRIGHT The One You Love (DreamWorks/interscope) 8

MARC BROUSSARD Home fIsland/IDJMG)

FINN BROTHERS Anything Can Happen (Nettwerk/
TEGAN & SARA Walking With A Ghost (Vapor/SRG/
ALISON KRAUSS & UNION STATION Restless (Rounder/
JAMIE CULLUM High And Dry (Verve/Universall

HOWIE DAY Collide (£pic/

U2 Sometimes You Can't Make lt... finterscope)

Most

Inc;eased Plays

ARTIST TITLE LABEL(S)

RAY CHARLES f/VAN MORRISON Crazy Love (Concord)

HOWIE DAY Coliide (£pic/

SHORE Hard Road (Maverick/Reprise/

RUFUS WAINWRIGHT The One You Love freami¥orks/interscope)
BUTTERFLY BOUCHER | Can’t Make Me /A&M/Interscope)
TEGAN & SARA Waiking With A Ghost (Vaper/SRG)

ALISON KRAUSS & UNION STATION Restless (Rounder/
FINN BROTHERS Anything Can Happen MVettwerk)

JOHN MAYER Daughters (Aware/Columbia)

Syndicated

Programming

Added This Week

World Cafe - Erica Zito 215-898-6677

No adds reported this week

Acoustic Cafe — Rob Reinhart 734-761-2043

KASEY CHAMBERS Lost And Found
KEREN ANN Not Going Anywhere
RUFUS WAINWRIGHT Little Sister

TOTAL
PLAY
INCREASE

ADDS
8

1

W Wwwwoe

+76
+64
+57
+48
+43
+37
+34
+31
+29

' Stations and their adds listed alphabetically by market
WAPS/Akron, OH wucsmurlm ton* KRVI/Fargo WMMM/Madison, WI* WCLZ/Portland, ME KRSH/Santa Rosa, CA* WHNXISprmuNeId MA*
PDIMD BIII Gruber nuu MmA umhah %ﬂ nmk.l(al'lul r‘% ‘Ignll' Tau;,her r‘% }q'a:h I\Sy Dgumcgaggslg%rl :gDT%m :w:‘ .
: Ryan Kelly : ha 'arSons : Brlan James lonnie Moorhouse
| NANDSOME 0¥ MODELING SCHOOL SouRoADR o ALISON KRAUISS § LINION STATION HOWIE DAY 3 CHRIS THILE
Nmo%ﬂsawd Black I’ FINN;BROTHERS 1 TEGAN & SARA Lt L'“ wimanu
BhuE HoR
KABQ/Albuguerque, NM WMVY/Cape Cod, MA HANDSOME BOY MODELING SCHOOL HANBSOME BOY MODELING SCHOOL
%u ‘;51:" M‘l PD/MD: Barbara Dacey lchZ/Mlm:‘ea 0|Ifl MN* gm Folk H?cll:lSalelllle
ahon 2 U2 acLeas :
W Scott Warmis 3 S WNCW/Greenville, SC APD/MD. ik ol KINK/Portland, OR* N Dave Sioan- KCL/St, Louis, MO
1 BN FARPER & BOND SOV OF ALABAMA 1 STRAY CATS gaﬂ'ﬁlrll:ué Ir:rlk"m."" (DOORSICOWN| ;%'?(ﬂl';'i"i“v?"l"?"“"' s r‘% félch Rali Iham
JAMIE CULLUM APD /E'Q»D: 0’9”"" Anderson wBht elc HANDSOME BOY MODELING SCHOOL g ET;V:'&V{HELES"'S
WNRN/Charlottesville, VA Gl WGVX/Minneapolis, MN* 2 HANDSOME BOY MODELING SCHOOL
WOKI._/Ann Arbor, M} OM: Jeff Reynolds CERYS MATTHEWS OM: Dave Hamilton Music Choice Adult Alternative/Sateblite]
[y £ Wil S Pl gt
Tupe CA S hnin SR TAIO 10 KASABIAN WXRV/Portsmouth, NH* 8 ZERO7 KFMU/Steamboat Springs, CO
3 MARC s "‘A“NOH‘OSR’;“‘S“DN PO/MD: Dana Marshail PO/MD: John Johnston g
wispen, c0 St e
KSPN/Aspen, C ENTER THE HAGGIS i . Sirius Spectrum/Satellite
: £ LATE BP HELI WZEW/Mobile, AL
" g o et 2 e e
1 ELLIOTT SMITH H PO: Jim Mahanay i KWMT/Tucson, AZ*
ARRY é"oo’l‘félmwm DOCOREAY Mnsaee Ann l(nmk %DE’TSIUP&I meepsw, ¥ LOW MILLIONS DM/PD-/T]';m Richards
3D00RS soMN WADELEINE PEYROUX APDIMD Roger Menell N MO: Blake o Rogers
sasﬁlnlgasrlm ™* :'(Elg"unnaaﬁlmo&O 55 Eﬁ‘éﬁf SeNGSTEEy Etb‘g b@‘gfg" HANDSONE B0Y MODELING SCHOOL
: eve W
PD: Jody Denberg waTlcmca o, IL* 'Mo smua Lanier
AR Y Mershman:foss /MD: John Farieda O man 1 W XM Cate/Satellite WXPK/Westchester, NY
16 U7 Pn """" o PD: Rich Robinson lég,(']‘g/%:p;dccny sD PD: Bill Evans P %las :Tﬂ::,',' !
6 NORAH JONES : Leo Zaccari arlson : Ro u
N WTTSIIndIInapnlls IN* MD; Jetf Raspe PN BROTHERS MO Brian Chamteriain NoAdds
PD: Brad Holtz WAIFS ALISON KRAUSS & UNION STATION 5 BRUCE HORNSBY
WHNHIHammnYe MD : ML suraluncan RURUS WANWRIGHT 3 BRUCE HOSEY
OM: Bob 8 g'B‘_XﬁlcgoLl;lwl‘l:‘l,l’I‘a. Mo 328‘0‘55 HORNSBY ERIC LOWEN & DAVE NAVARRO 2 ELVIS COSTELLO
l:?/!gawkégx annnm APD. Joff Sweatman JACKSON BROWNE W/ BONNIE RAITT KTHX/Reno, NV* :ng 3:; WUIN/Wilmington, NC
3 HANDSOME BOY MOOELING SGHOOL No Adds OM: Rob Brooks RUFLS WAINWRIGHT PO: Mark Keefe
KMTN R WRLTNashville, TN* PD: Harry Reynolds BUEUS WA HRIGH ] MD: ey Gerard
WTMD/Ballimore, MD oW Seot e i Hall AFD/MD-I0avid Harold 2 JAMIE CULLUM
: 2
Mike “Matthews” Vasilikos WCBE/Columbus, OH PDIMD Mm Flsn Fishman ,ﬂ.’émﬂ?}( f oes HANDSOME BOY MODELING SCHOOL WWVV/Savannah, GA 3 >
g 513:3 mn{ﬁ%om%omms SCHOOL OM: Tammy Allen ! SCISSOR SISTERS OM/PD: Bob Neumann
5 ALISON KRAUSS & UNION STATIO PO: Dan Mushalko 1 x[nou smous APD: Gene Murrell
2 FIkn BROTAERg © UMON STATION MD: Magyie Brennan 1 TEGAN & SARA KENZ/Salt Lake City, UT* 1 MARC Ba0uSsARD
OITTY BOPS 3 S,‘{Ti M.ﬁgg‘w“'s‘” WEHM/Nassau, NY l')‘lsﬂ:(ll: B;uuu:' Jones 1 MICK JAGGER & DAVE STEWART # SHERYL CROW F |
R WANWRIGHT . PD: Brian Cosgrove - Kari Bushman Note: For complete
JONATHA BROOKE KTBG/Kansas City, MO MO: Lauren Stone VANISHED 2
BRUCE HORNSBY ; ) MTT .
BEW . WMWV/Conway, NH ru%:J:;rm?ohnsnn 2 JACKSON BROWNE W/ BONNIE RAITT gmn{%?.:'slﬁi WA adds, see R&R
P s onsan ELLIOTT SMITH KPHI/San Diego, CA* APO/MD: Shawn Stewart Music Tracking.
NORAH JONES 0: Dona Shaieb DAMNWELLS
KLRR/Bend, OR [Py . WFUV/New York, NY o
OM/PO: Doug Donoho 4 MARCBROUSSARD KZPL/Kansas City, MO PO: Chuck Singteton
APD: Dorl Denoho 4 sHo gy:r'ﬂrcc:ﬂh' MO it Houston KFOG/San F CA*
bR : Ted Edwards an Francisco
ALISON KRAUSS & UNION STATION MD: Ryan “Stash” Morton PD: David Bonson h & . = o
- cor WAITE STRIPES APOAD ey Jones Monitored Reporters SOWERED
s e e il
: Dan McCol - L
GREENIDAY ! "‘0 Lé(veuh:‘u{uo"s WEanugv?!repmgnn Plzxnnufflflnsawv:l.uw:qulem KBAC/Santa Fe, NM 67 Total Reporters ME“ ABASE
Lh Pl Lo Mo o Po: s ordon,
. | FRAN
gﬁ‘ﬁgaﬂ:ﬂ. MA s i HANDSOME BOY MOOELING SCHOOL %’%\Lvm NLETHOVEN 25 Total Monitored
MD: David Ginsb
10; David Ginsburg PD: Judy Adams N WYEP/Pitisburgh. PA RUFYS WAINWRIGHT
P e wan B e o PO: Resomary Wekch 42 Total Indicat
3 MARG BROUSSARD 2 AREHEST MDE!E“B‘E{‘GDSL.BIE‘&% KTAO/Santa Fe, NM Icator
KMMS/Bozeman, MT . MADELEINE P;ER(E)UX %"Mll:!hlni.l(lu
] rad Hockmeyer
OM/PD: Michelle Wolfe A GIRL CALLED EDDY Paddy Mac . .
5 TEGAN & SARA WYOD/Elizabeth Cly, NC WEPK/Louisville, KY G- MO: Paddy Mac B woncunes svoot Did Not Report, Playlist Frozen (1):
3 M Sumses HO. Tad oo Owen i § Bty eoucHe KPIG/Monterey, CA
5 ANTIGONE RISING U UF WARWRIGHT LONG WINTERS 5 CANTINERO Ys
\_ o
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| MD,WZEWMobile |

There must be some kind of mysti-

masters right on down to the delta and
- bayou blues of Louisiana — and we’re

Lee Ann Konik |

the newest records causing a stir

N ST O AR R A T SR S TR RGP

diate positive reaction, making the song one of our top

der of Carencro (pronounced KARen-crbw) is just as strong.
genetic thing holds true, Marc will be around for quite a while.

: The top 10 stayed pretty much the
i same this week on the monitored
' chart, although Green Day are now in
' the top five. We are beginning to see

some significant growth on the Lenny
- Kravitz track (now 11%), Jet (15*-12%),
~John Mayer (20*-14*), Ray Charles

featuring Van Morrison (18*-15*) and

Mick Jagger and Dave Stewart with
. Sheryl Crow (22*-18*) ... Michael Franti debuts ...
chart, Low Millions, Charles, Norah Jones and Madeleine Peyroux
are heading for the top 10, while The Finn Brothers, Jamie Cullum,
. Alison Krauss & Union Station and Kravitz debut ...
solid building pattern on both paneis are Marc Broussard, The Shore,
Anna Nalick and Butterfly Boucher ...

_ Triple A

. adds from his DVD/CD combo release ... Broussard, Finn Brothers,

Tegan & Sarah, Cullum, Krauss, Ari Hest and The Damnwells close

' some important holes.

cal mojo that flows through the mighty
. Mississippi, from the Chicago blues

. not talking the Britney Spears’ “where’s
my next wedding?” blues! # One of

among WZEW/Mobile listeners is
Marc Broussard’s “Home.” The first spin caused imme-

requests after only two weeks on the playlist. And since
Mobile is also part of the delta, we've already been cor-
rected on Cajun country pronunciation: It's BROO-sard. |

4 “Home” is a great rock 'n’ roll record with enough
Southern spice for audio flavor. John Hiatt fans latched on right away
because the guest guitarist on the track is Sonny Landreth. Broussard
also demonstrates great vocal range with a song that's easy to sing
along to while driving home from work. # Broussard is not a new-
comer to the music biz. His daddy, Ted Broussard, is in the Louisiana
Music Hall of Fame — not an easy feat when you consider all the mu-
sical notables from the bayous of the mighty Mississippi. The remain-
If the |

On the Indicator

Also showing a
In the Most Added category, :

Handsome Boy Modeling School brought in 11 official adds this week
after building quite a ground swell, and Rufus Wainwright grabs eight i

— John Schoenberger, Triple A Editor

A Arnist

OF THE WEEK

armist: Low Millions
eeL: Manhattan/EMC

By JOHN SCHOENBERGER / TRIPLE A EDITOR

0

K. Adam Cohen, the de facto leader

of the band Low Millions, is Leonard
Cohen’s son. Now that that is out of the
way, it should come as no surprise that,
due to the fact that Adam has been sur-
rounded by music and musicians for his
entire life, he would choose music as his
own creative outlet.

We first got to hear what kind of writer
and singer Cohen was with his epony-
mous debut back in the late '90s. It was
not bad for a first outing, but so much ef-
fort and outside micromanaging was put
into the project, we really didn’t get to
hear what Cohen was capable of. That
has all changed with Low Millions.

Certainly, his name and notoriety have
a tendency to make one focus on Cohen,
but he 1s quick to point out that this is
very much a band effort. Comprising
Cohen on vocals and the occasional in-
strument. guitarist Michael Chavez,
keyboardist Zac Rae, bassist Jorgen
Carlsson and drummer Eric Eldenius,
the quintet actively collaborated on most
of the songs and sounds on their debut
effort, Ex-Girlfriends.

It should be noted that, although the
members consider Low Millions their pri-
mary commitment, each has other signifi-
cant things going on in his career: Cohen
is also a successful French-language re-
cording artist and performer, Chavez tours
with John Mayer, Rae goes on the road
with Alanis Morissette, Carlsson works
with John Ondrasik of Five For Fighting,
and Eldenius drums for such diverse art-
ists as Ricky Fante and Donna Summer.

“We've played with each other for at
least four years, sometimes in different

configurations and with many interrup-
tions caused by the unavailability of a

player or several players,” Cohen says.
“But we somehow always drift back to-
gether.”

As the title of the album suggests, ex-
girlfriends, relationships gone sour, ro-
mantic interludes and unrequited love
are the inspirations for most of the songs.
“This record 1s a chronicle of relationships
gone good or bad,” says Cohen. “Exes that
marked me or who make for good stories.
It was done with the knowledge of the
people whose names we used, and in
some cases with their full cooperation
and enthusiasm.”

So Eleanor (“Eleanor”), Jane (“Hey
Jane”), Julia (“Julia”) and Nikki (“Nikki
Don't Stop”) are named in some of the
songs, and there are ladies referred to a
bit more mysteriously in others, such as
“Here She Comes,” “Money Thing” and
“Diary.” And, of course, there is the song
“Low Millions,” which came from the
band’s name. “We were eating at a res-
taurant when Michael came up with the
name,” says Cohen. “After he pronounced
the words together, we knew we liked the
sound and meaning of the name. It even
inspired a song.”

Before Cohen assumed his other per-
sona to support the French version of the
album, he and the band were on the road
in support of Ex-Girlfriends throughout
October and well into November.
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WK WEK  ARTIST TITLE LABEL(S TRNeT elhs BT
1 KASEY CHAMBERS Wayward Angel (Warner Bros.) 703 4 6117

3 0 WILLIE NELSON it Aiways Will Be (Lost Highway) 572 +70 2002
2 e BUDDY MILLER Universal United House Of Prayer (Vew West/ 567 +4 4751
8 o A. KRAUSS & UNION... Lonely Runs Both Ways (Rounder) 510 +136 1005
5 0 CHARLIE ROBISON Good Times [Dualtone/ 442 +20 4636
4 6 STEVE EARLE The Revolution Starts Now (£-Sgaured/Artemis) 430 22 9123
7 a TONY JOE WHITE The Heroines (Sanctuary/SRG) A +41 2592
6 o RICKY SKAGGS... Brand New Strings (Skaggs Family) 415 +18 2831
9 9 TOM GILLAM Shake My Hand /94 North/Haydens Ferry} 380 +24 2008
10 @ VARIOUS ARTISTS Enjoy Every Sandwich... (Artemis) 358 +9 1531
1 m TIFT MERRITT Tambourine [Lost Highway) 340 +8 5694
17 @ NEKO CASE The Tigers Have Spoken (Anti/Epitaph) 324 +65 892
21 @ IRIS DEMENT Lifelines lariets) 297 +56 983
12 14 VARIOUS ARTISTS Touch My Heart... (Sugar Hil) 292 -31 6774
13 15  JUNIORBROWN Down Home Chrome (Telarc/ 218 -34 5605
15 16 MELROYS The Melroys (95 North/ 261 14 3620
16 17 P.ROWAN & T.RICE You Were There For Me (Rounder/ 251 13 2109
18 18 NATHAN Jimson Weed (Nettw-erk/ 242 -10 2201
14 18 K KANE & K. WELCH You Can't... (Compass/Dead Reckoning) 238 48 8644
20 20  NITTY GRITTY DIRT BAND Weicome To Woody Creek (Duakone) 233 11 3804
22 -~ 21 MELONIE CANNON Melonie Cannon (Skaggs Family) 230 -6 3200
@ JESSE DAYTON Country Soul Brother (Stag/ 229 +714 442
%6 @  GOURDS Biood Of The Ram (Eleven Thirty/ 28  +35 851
K] @ DAN HICKS & THE HOT LICKS Selected Shorts (Surfdog/ 227 +43 639
3 25  BURRITO DELUXE The Whole Enchilada (Luna Chica) 226 3 3166
19 26 TODD SNIDER East Nashville Skyiine (Gh Boy/ 224 -25 8038
@ VARIOUS ARTISTS Hard Headed Woman... (Bloadshot 217 +34 559
@ VARIOUS ARTISTS Texas Unplugged (Palo Dura) 207 +26 759
24 23 VARIOUS ARTISTS The Unbroken Circle (Dualtane/ 196 17 4843
25 @ ACOUSTIC SYNDICATE Long Way Round (Sugar Hil] 196 +2 932

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts.
For more information please visit www.americanamusic.org.
© 2004 Americana Music Association.

Americana Spotlight

by John Sc.;hoenberger

Artist: Neko Case
Label: Anti/Epitaph

Like many of the younger generation of alternative
country artists (although she hates that term), Neko Case
P has her musical roots deeply planted in punk and indie
rock. Born in Alexandria, VA but raised in Tacoma, WA,
Case later spent some time in Vancouver going to art
school. While attending to her studies she participated in
a variety of rock bands before settling on an Americana
approach that was more suited to her tastes and talents.
She released The Virginianin 1997 to critical acclaim and
has steadily built a fan base since with 2000's Furnace

i Room Lullaby and 2002’s Blacklisted. Gase recently
NE RS € & S E| racorded a mostly live album, The Tigers Have Spoken,
for her new deal with Anti. Recorded at three different venues, the project features Canadian alt-
country heroes The Sadies as her backing band and special appearances by Brian Connelly, Paul
Morstad, The Pinetops and The Ideacity3 Choir. The disc includes some of Case’s older material,
smart covers of tunes by Buffy Sainte-Marie, The Shangri-Las and Loretta Lynn and two new
tunes: “Hex” and “The Tigers Have Spoken.”

Americana News

Congratulations go out to Americana Music Association Executive Director Jeff Green, who was
recently awarded the Jo Walker-Meador International Award. This award recognizes outstanding
achievement by an individual or company .in advocating and supporting country music’s market
development in territories outside North America ... Pixies singer-guitarist Frank Black plans to
release two albums’ worth of material recorded earlier this year in Nashville, with a solo tour to
follow. The first release will be titled Honeycomb ... The Genius of Ray Charles, a new exhibit
highlighting the music pioneer’s legacy, opened Nov. 24 at the Rock and Roll Hall of Fame and
Museum in Cleveland ... Arlos Smith was named country songwriter of the year at SESAC’s annual
awards banquet, held Nov. 10 ... Jesse McReynolds and Charles Whitstein will release their tribute
album to pioneering brother duos on March 15. McReynolds is the surviving member of the longtime
Grand Ole Opry act Jim & Jesse, and Whitstein performed and recorded with his brother Robert as
The Whitstein Brothers. Titled Gone But Not Forgotten, the album will spotlight cuts made famous
by the Louvin, Delmore, Stanley, Bailes, Monroe, Wilburn and Morris brothers .. If you haven’t had
a chance yet, you should check out Keith and Kent Zimmerman’s new book, Sing My Way Home:
Voices of the New American Roots Rock. They are interested in doing phoners, if you'd like. Just
contact the Z-men at keithz81@pacbell.net.

| Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com. J

Most Added’

ARTIST TITLE LABEL(S) ADDS
NEKO CASE The Tigers Have Spoken (Anti/Epitaph)

ALISON KRAUSS & UNION STATION Lonely Runs Both Ways (Rounder/
JESSEDAYTON Country Soul Brother (Stag/

STRAY CATS Rumbie In Brixton /Surfdog/
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CHRISTIAN.

Thank You Very Much!

We all have much to be grateful for this year

it’s been an interesting year, with hurricanes, nasty
political campaigns, Christian stations signing on, and
some signing off. But no matter what, we all have
something to be thankful for. Here’s what you said you

were grateful for this year.

Scott Taylor

Station Manager,
WAWZ/New York

I'm thankful for a talented and
dedicated team of radio profession-
als who get it and are making a dif-
ference in New York. Thanks,
Johnny, Stacey, Dawn, David, Beth,
Keith, Abel, Frank, Bob, Ed, Allen,
Nancy and Rea.

Michael Grimm

Programming
Coordinator, KLJC/
Kansas City

[ am thankful for the gift of mar-
riage. | got married on July 24, and
[ absolutely love it. God is so good
and has blessed me more than I
could have dreamed of with my
wife.

Derek Jones

VP/Radio Promotions,
Rocketown

I am extremely thankful for my
colleagues and peers in Christian ra-
dio who continue to encourage and
bless me. I am grateful for the
friendships I have with folks at oth-
er labels and for our friends at ra-
dio stations across the country. [
hope the community will continue
to focus on encouragement, rela-
tionships and partnerships with one
another in the coming new year.

Chuck Tyler

Director/Programming,
KFSH (The Fish)/
Los Angeles

I'm thankful to continue to be in-
volved in this life-changing enter-
prise.

Joshua Tanner
PD, KYTT-FM/Coos Bay, OR

I am thankful for Jesus and His
grace. Without both, things would
fall apart real quick.

Tracey Artis

VP/Gospel Promotions,
Gospo Centric

I am thankful that God continues
to give me life, health and strength

and trusts me with a new blessing,
my second child. It is a baby boy to
be born in January. [ am so thankful
for this addition to my family. I al-
ready havea 3-year-old, Jazmyn Lis-
sette Artis. She is so excited about
the arrival of her brother, Jordan.

Dave Arthur

PD, KFIS (The Fish)/
Portland, OR

In my personal life I'm thankful
for my marriage to my gorgeous
wife, Shauna (my encourager and
cheerleader for almost 15 years), and
my three beautiful, healthy daugh-
ters. I'm also thankful for God’s
grace in my life, because Lord
knows I need that daily. No, wait—
hourly. No, wait — constantly!

“| am thankful that
we have seen the
format grow from a
niche format to

mainstream.”
Dave Mack

Professionally, this has been an in-
credible year of growth for KFIS.
That is due in large part to having
the hardest-working people in radio
just happen to work here. Since Jan-
uary we've hired a new morning
show (Roger Manning and Jeanne
Kenney), a new midday host/Mu-
sic Director (Kat Taylor) and a new
night host (Shelby Collins) and add-
ed Summer Hamilton in overnights.
I've never seen a team gel like this
one has. It’s an honor to be their
leader.

Our GM, Dennis Hayes, and Di-
rector/Sales, Damon Balch, have
breathed new life into our sales
force, and we've had many record

months. We also couldn’t be where
we are today without the talent and
hard work of our Promotions Direc-
tor, Leslie Pfau, who has been here
with me since The Fish went on the
air over three years ago. She handles
all three of our stations, and, some-
how, no one is ever left out.

We've also been blessed to have
moved into brand-spankin’-new
studios this past spring. We got to
walk away from the old studios,
leaving everything behind, includ-
ing the trash cans. Have we been
blessed this year? You better be-
lieve it!

Mark Giles
Integrity Music

[ am grateful for the new mercies
of God every day; for my precious
wife and best friend of 24-plus
years; for my two sons, who will be
married within three weeks of each
other; and for being able to partner

with my friends in radio. Thanks be
to God for His many blessings.

Ty McFarland
OM, KTSY/Boise, ID

I'm thankful for my friends in this
industry who treat me more gra-
ciously than I deserve. I'm very
grateful for an extended family of
radio colleagues. I'm thankful that
WPOZ/Orlando was No. 125-54 in
the summer book. Go, Dean, Jim
and crew! Oh, and of course I'm
thankful for R&R.

Mike Couchman

PD, WAYG/Grand Rapids
and WAYK/Kalamazoo, MI

I'm thankful for the impending
birth of our first son (he goes for
adds in early April). We just bought
our first house, and I'm thankful for
being in debt with a purpose. Our
listeners in our markets are awe-
some and very responsive. Our
bosses treat us well (aside from the
10 Hail Marys we say for every $10
we fall short of our shareathon goals
or for every half share Arbitron
takes from us).

And I'm thankful that somehow
R&R still arrives, despite the
bouts we go through of having the
right address but the wrong name
and the right name but the wrong
address. Sometimes it’s a little late
though: I just got done reading a
piece by Mike Joseph on some
new group called Spice Girls.

www.americanradiohistorv.com

They are definitely going to be a
staple of mainstream CHR five
years from now. Peace!

Dan Wynia

Network Music &
Promotions Director,
Skylight Network &

KTIS/Minneapolis

I'm very thankful that I've been
able to get paid for doing something
Ilove for all these years. Even more,
['m thankful to be blessed with a
wonderful wife and two great kids.
God is good.

Lori Cline

Director/National
Promotion, Word

This year has been amazing. I am
so thankful for God’s continued
grace and leading in my life. I
am nothing without Him, and what
I do on a daily basis means nothing
without Him in the center of it all.
I'm thankful for the Word team and
the artists I work with, my friends
in radio who keep this fun, my
church “life group” and the ac-
countability and laughs they bring
to my life, and my cute hubby,
Drew. Now let’s eat!

Ellyn Davey

MD, WNFA & WNFR/
Port Huron, MI

Today I'm grateful for a recent
call from a new Christian and a
new listener who came to know
Christ earlier this year. He said that
he learned of his desperate need of
God by listening to this radio sta-
tion. Just to know that God has al-
lowed me to be a part of His great
work makes all those hectic, tired
mornings worth it. One more soul
for Jesus!

Gary Walsh
PD, WBGB/Jacksonville

I'm incredibly thankful to be in
this business, to serve the best listen-
ers on the planet, that election com-
mercials are finally over, and that
Florida is not the butt of all the elec-
tion jokes this year.

Jonathan Unthank

PD, WYLV (Love 89)/
Knoxville

I am so thankful this year for
God’s faithfulness and strength.
My grandfather passed away ear-
lier this year, and my grandmoth-
er’s health is deteriorating, but God
has proved Himself by giving my
family sustained strength during
this time. We are a very close fami-
ly. I have learned to appreciate my
relationship with my family more
and look forward to this April,
when I start a new family of my
own with my wonderful fiancee,
Melanie.

I also want to thank God for the
awesome staff I have at Love 89.
We're in the trenches day in and day
out, and I am grateful for their work

and dedication to the Lord and our
listeners in Knoxville and East Ten-
nessee.

Phil Conner

National Promotion
Manager, Gotee

I'm thankful for so much, mainly
because 1 have all I could ever ask
for. I am thankful for my amazing
and beautiful wife, Jordyn. I'm
thankful for my family, friends, job,
health and all that God has provid-
ed for me. I truly feel like the lucki-
est man on earth.

Steve Etheridge

Director/Programming,
KBIQ, KGFT & KZNT/
Colorado Springs

I'm thankful to all the courageous
men and women serving in Iraq and
Afghanistan (as well as the sacrifice
made by their families) for allowing
my family to feel safe when we go
to bed each night.

“We’ve been blessed
to have moved into
brand-spankin’-new
studios this past
spring. We got to
walk away from the
old studios, leaving
everything behind,
including the trash

L]
cans.
Dave Arthur

Jenna James
PD, KLYT/Albuquerque
I'm thankful for my family, my
gig and my iPod.
Dave St John
PD, KZZQ/Des Moines

'm thankful that The Passion of the
Christ and Switchfoot were two ex-
amples of top-tier-quality media
reaching beyond the church in 2004.
Love to see more in '05.

Dave Mack
PD, WDJC-AM & FM,

WLGS, WX]JC &
WYDE/Birmingham

I am thankful that we have seen
the format grow from a niche format
to mainstream. Christian radio,
when performed properly, can and

Continued on Page 68
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68 wﬁ«e CHRIS TIAN AC TOP30 POWERED[T]
. T ¢ November 26, 2004 ME“ IABASE
WEEK  WEEC  ARTIST TITLE LABEL(S) il PLAYS VIR sTamows Most Added’
1 0 CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 1040 +51 8 3710 e
2 2 CHRISTOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG) 928 6 16 up | wwrrindicator.com 200
6 O NEWSBOYS Presence (My Heart's Desire) (Sparrow/EMI CMG) 870 +38 12 340 MERCYME Homesick (0 §
5 o - SALVADOR Heaven (Word/CurtyWarner Bros.) 861 +26 6 322 STEVEN CURTIS CHAPMAN Much Of You (Sparrow/EMI CMG) &
3 5. MICHAEL W. SMITH Healing Rain (Reunion/PLG) 860 -33 14 330 THIRD DAY You Are Mine (Essential/PLG) 4
4 6  BY THE TREE Beautiful One fFervent) 776 -62 16 30/0 ;gf:l:ﬁ:lfMGo:e (For;;m;l/t/EM/ cMB) ;
7 7 BETHANY DILLON All | Need (Sparrow/EMI CMG) 737 80 18 32/0 -
8 8  JEREMY CAMP Walk By Faith (BEC) N4 74 28 3710 AVALON | Wanna Be With You (Sparrow/EMI CMG) 3
10 o PHILLIPS, CRAIG & DEAN You Are God Alone /IV0) 704 +32 9 30/0
" @ BUILDING 429 The Space In Between Us (Word/Curb/Warner Bros.) 665 +17 1 28/0
14 m MONK & NEAGLE Dancing With The Angels (Flicker/ 645 +45 5 2700
9 12 POINT OF GRACE | Choose You (Word/Curly/Warner Bros.) 643 -42 9 28/0 M
13 13 TREEG3 Blessed Be Your Name (/npap) 596 -10 42 370 ost
12 14 FFH Stil The Cross (EssentialPLG) 591 23 12 a0 |ICr ea;edP lays
19 B MERCYME Homesick /A0) 551 +185 3 25(6 fomaL
17 D THIRD DAY You Are Mine (Essential/PLG) 491 +34 6 25/4 | ARTIST TTLE LABELES) \HEREASE
22 m STEVEN CURTIS CHAPMAN Much Of You (Sparrow/EMI CMG) 444 +89 3 26/5 MERCYME Homesick (V0 +185
18 19 BEBONORMAN Disapper (EssentlPLG) 390 33 13 2110 ;':';m:g::;‘;’ﬁ’v’:ﬁ”{ﬁ’z %‘3” s
21 20 TREEG3 K|ng //ﬂpl]p/ 362 -2 8 150 SELAH All My Praise (Curby) +53
26 @ MARK SCHULTZ He Wil Carry Me (Word/Curb/Warner Bros.) 312 +44 2 152 CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) +51
24 22 TELECAST The Beauty Of Simplicity (BEC) 293 -10 17 21)0 NEWSONG fINATALIE GRANT When God Made You (Reumion)  +51
23 23 WATERMARK The Glory Of Your Name (Rocketown) 286 19 16 25/0 | MONK & NEAGLE Dancing With The Angels Flcker) +45
23 @I  THIRD DAY/STEVEN CURTIS CHAPMANIMERCYME | See Love (Lost Keyword) 251 +14 7 qagg ) MARKISGUULTZ.HelWiCarry Mo[ WLt Warsiifiasy ~ F583
@  NEWSONG fINATALIE GRANT When God Made You (Reunion) 255 451 o] || CHAELWESMAITH) s s oot Wate ruon L/ 44
@ TOBYMAC Gone (Forefront/EMI CMG) 244 +69 1 1513
27 27  SHANE & SHANE He Is Exalted (/npop/ 239 7 16/1
25 28  BARLOWGIRL Never Alone (Fervent) 215 -68 19 14/0
30 29  SWIFT Alive In Love (Flicker) 210 -30 13 1210 Most
@ ACROSS THE SKY When God Ran (Creative Trust Workshop) 205 +26 1 110
—— : : — , Played Recurrents
39 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
11/14-11/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays ,T,EIC;
is plac_ed first._ Songs below No. 15 are moved to recurrent after 20 weeks on the cha_rt. Most Added is the total nurr_)ber of new adds officially reported to R&R by gach ARTIST TITLE LABEL(S)
eptn o, Sngs oot s s o o coun o ot o s O <o Tl e ol Avrgs Gt o Fon s | ERCAME kMo DL 30
(© 2004, Arbitron Inc.). © 2004, R&R, Inc. CASTING CROWNS Who Am| (Beach Street/Reunion/PLG) 505
- MCDONALD Gravity (Sparrow/EMI CMG,
New & Active m‘mw WESTA More /Unrv:rzalszut/h/Ef///[;‘M/G/ :;;
BUILDING 429 Glory Defined (Word/CurlyWarner Bros.) 413
ANDY CHRISMAN Complete (Upside/SHELTER) THIRD DAY Come On Back To Me (Essential/PLG) MERCYME | Can Only Imagine (/NO/Curb/ 363
Total Plays: 168, Total Stations: 10, Adds: 1 Total Plays: 120, Total Stations: 10, Adds: 0 MERCYME Word Of God Speak N0/ 358
DAVID CROWDER BAND Revolutionary Love (Sixsteps/Sparrow/EM! CMG) NICOLE C. MULLEN | Am (Word/Curl/Warner Bros.) SELAH You Raise Me Up (Curb) 356
Total Plays: 145, Total Stations: 7, Adds: 0 Total Plays: 111, Total Stations: 8, Adds: 1 THIRD DAY | Believe (Essential/PLG) 354
SCOTT RIGGAN | Love You Lord (Spinning Plates) BIG DISMAL Rainy Day fLost Keyword) NEWSBOYS He Reigns (Sparrow/EMI CMG) 346
Total Plays: 134, Total Stations: b, Adds: 0 Total Plays: 109, Total Stations: 6, Adds: 0
SWITCHFOOT This Is Your Life i i : H i
Total Plays: 131, Total Statiuns:/g,ng’::{fw oo ?(lx‘tg:);m:‘ ?U%A#ttzrgzz:uelzlYQUII‘\ZS:DIZY IS Station playl!Sts for all R&R reporters
BIG DADDY WEAVE Set Me Free (Fervent/ MUTE MATH Control Teleprompt/Word/Curt/Warner Bros.) are available on the web at
Total Plays: 126, Total Stations: 8, Adds: 0 Total Plays: 100, Total Stations: 4, Adds: 0 www.radioandrecords.com.
Songs ranked by total plays

Thank You Very Much!

Continued from Page 67

should be a force in the commu-
nity, and it looks like that has be-
come the norm, praise God.

PD, WCVK/Bowling
Green, KY and WJVK/
Owensboro, KY

I'm more blessed than I have a
right to be. Besides a great God
who, in addition to all the bless-
ings of life and salvation, got me a
great job (and they pay me to be
here!), I have a beautiful, under-
standing wife of 18 years who
helps me find my phone when the
second transmitter calls me at
3am. I also have a beautiful 17-
year-old daughter (I really thank
God that she still thinks most guys
are dorks) who still thinks I'm
{mostly) cool. My family and ex-

tended family members and
friends are reasonably healthy. My
kid brother was not called back
into active service after servmg in
Desert Storm.

I can’t remember the poem ex-
actly, but it goes something to the
effect of “I'm thankful for that pile
of dirty dishes. [ eat regularly. 'm
thankful for not finding my favor-
ite shirt. L have clothes to wear. I'm
thankful for a messy house. I have
a roof over my head, warmth and
safety.” I am blessed. Thank you,
God.

John Shirk
PD, WJTL/Lancaster, PA

[ am thankful for the family God
gave me: my wife, Gloria (married
16 years), and our two sons, Ryan
and Austin, ages 10 and 7. They
each have a special place in my
heart. [ am also thankful to God
for our church family.

Daryl Pierce

PD/MD, WAKW/
Cincinnati

I'm thankful that God is always
faithful. I'm not always successful
in my efforts to be holy like He
wants me to, but He continues to
love me anyway.

Paul Tipton
PD, WSCF/Vero Beach, FL

We are very thankful for life. Af-
ter going through two hurricanes
we have come to appreciate the
simple things (water, hot meals,
electricity). Even when it seemed
as if the building was going to
blow away, we were still on the air,
giving listeners encouraging
words. Sometimes we like to mea-
sure success by how much profit
we made this year, but God has
blessed us beyond measure. We
are truly blessed.

www.americanradiohistorv.com

Chris Crain

Asst. PD/MD, WJIE/
Louisville

I am very thankful for God’s
blessings on our country. [ trav-
eled to Thailand with Compassion
International this year, and I saw
how little some of the people have
and the lack of opportunities for
their children. It reminded me
again how much we are blessed in
this country. That is something to
be thankful for every day.

Pastor Ron

PD & host of Emmanuel
on KLMY/Lincoln, NE
and E-Rock on KIBZ/
Lincoln, NE

My professional thanks for 2004
is that E-Rock celebrated its 10th
anniversary on KIBZ and that I
started a new AC/Triple A show
called Emmanuel on KLMY —
double the listeners, double the

coverage, double the ministry
and, of course, double the fun.
Personally, I am continually
blessed with a loving family,
friends and congregation.

Patricia and Bob Felberg

PD & MD, WVOF/
Southbury, CT

We have many reasons to be
thankful this year. We dealt with
sickness, personal changes of loca-
tion, vehicle hassles, job changes
and business closures, but God
was always in the middle of it all.

One huge blessing continues:
We have been on the same radio
station for over 25 years, in the
same time slot for over 20 years
and have had the same DJs for
over 15 years, all at no financial
cost. Such favor has got to be from
the Lord. Through the year we
have continued to learn and grow
in the Lord and in the realization
that His love is truly-amazing.
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'CHR TOP 30 ROCK TOP30 )
P P
WEK  WEEK  ARTIST TITLE LABELS) AS ears "Ear staTons WEEK  WE ARTIST TITLE LABELES) NS elis MG sTAnoNs
1 0 TOBYMAC Gone (Forefront/EMI CMG) 1284 +72 14 30/0 1 1 TOBYMAC Gone (ForeFront/EMI CMG) 419 -7 13 3N
3 ©  BIGDISMAL Rainy Day (Lost Keyword) 948  +38 1 2710 2 ‘2 FURTHER SEEMS FOREVER Hide Nathing (Tooth & Nai} 382 -2 1 2011
4 ©  SWITCHFOOT This Is Your Life (Spamow/eMICHG) 889 +54 5 2710 3 0 DAY OF FIRE Cornerstone (Essential/PLG) 356  +20 13 31/0
9 o MAT KEARNEY Undeniable inpap/ 843  +155 8 2713 4 0 RELIENT K Be My Escape (Gotes) 348 +36 6 3
2 5 BY THE TREE Beautiful One (Fervent) 837 -84 20 220 7 0 MUTEMATH Control (7eeprompt/Word/CurtyWarner Bros) 309 +13 9 3012
6 0 DAY OF FIRE Cornerstone (Essential/PLG) 812 +4 1" 24/0 8 0 MAT KEARNEY Undeniable /inpop/ 294 +18 5 1
7 o BUILDING 429 The Space... (Word/CurtyWarner Bros.) 805 +28 11 2N B 7 FM STATIC Definitely Maybe (Tooth & Nail 280 29 13 1M
5 8 BETHANY DILLON All! Need (Sparrow/EMI CMG) 782 -27 17 200 9 0 SANCTUS REAL Alone (Sparrow/EMI CMG) 275 +12 9 2712
8 9  SHAWN MCDONALD Gravity (Sparrow/EMI CMG) 677 -56 19 17/0 11 o ROPER Amplify (5 Minute Walk/ 274 +14 7 23N
12 @ BARLOWGIRL Mirrar (Fervent/ 656 +85 5 241 6 10 KIDS IN THE WAY Phoenix (Fiicker) 260 -38 16 2210
10 m TREEG3 King finpop) 652 +19 12 200 10 11 SKILLET Open Wounds (Ardent/Lava) 249 12 14 2812
14 @ RELIENT K Be My Escape (Gotee/ 635 +68 6 21 12 12 NATE SALLIE Without You (Curty 236 -18 15 16/0
17 @  NEwSBOYS Presence... (Sparrow/EMI CME) 621 +60 10 2112 13 ®  HAWKNELSON Letters To The President (Tooth & Naif 233 +11 5 211
15 @ MUTEMATH Control (Teleprompt/Word/CurtyWarner Bros.) 621 +57 7 18/0 14 D  FLYLEAF Breathe Today (Octone/ 223 +3 5 232
16 15 RACHAELLAMPA When| Fall /Word/CurtyWarner Bros) 549 13 16 16/0 15 15 12 STONES Far Away (Wind-up/ 196 1 17 210
19 @ JEREMY CAMP Take You Back (BEC) 515 +58 3 2113 16 16 POOR MAN’S RICHES Energy (Word Of Mouth) 195 -1 13 1710
13 17 AUDIO ADRENALINE Miracle /ForeFront/EMICMG) 515 -54 17 16/0 17 m GRETCHEN Fading /independent) 183 +3 10 191
I 18 18 IAN ESKELIN Shout ffapop/ 468 -54 " 17/0 19 @ BDA Maybe You (Creative Trust Workshap) 17 +16 3 16/2
22 @ THIRD DAY You Are Mine (Essentiaf/PLG) 420 +53 4 1813 18 @ GRAND PRIZE King Of Kings (4 postrophe) 169 +4 6 20§12
24 @ CASTING CROWNS Voice... (Beach Street/Reunion/PLG) 407 +57 4 1511 21 @ SWITCHFOOT This Is Your Life (Sparrow/EMI CMG/ 159 +7 3 20/4
21 @ PILLAR Rewind (Flicker/EM! CMG/ 405 +33 1 15/0 20 @ THOUSAND FOOT KRUTCH Faith... (Tooth & Nail/EMC) 158 +4 19 1m
20 22 HAWK NELSON Every Little Thing (Tooth & Nad) 387 22 18 1210 27 @ FALLING UP Escalates (Tooth & Nad) 153 +26 2 15/8
23 @ SKILLET A Little More (Ardent/Lava) 373 +16 3 1m 24 @ SEVEN PLACES Even When (BEC) 149 +9 4 1712
@ THOUSAND FOOT... This Is A Call (Tooth & Nai/EMC) 367 +67 1 1210 22 24 PILLAR Hypnotized (Flicker/EMI CMG) 138 13 2 20/5
25 @ TODD AGNEW Reached Down (Ardent/ 349 +1 1" 110 23 25  STAPLE Pop (Flicker) 138 13 8 15/0
26 @ BDA Maybe You (Creative Trust Workshop) 342 +14 4 1511 26 @ RADIAL ANGEL Not Beautiful (independent/ 137 +3 3 17/4
28 @ KIERRA SHEARD You Don't Know (EM/ Gospel/ K} +20 4 10/0 @ BIG DISMAL Rainy Day (Lost Keyword) 130 +24 1 913
27 @  BEBONORMAN Disappear (EssontialPLG) 328 +1 6 110 29 @D THOUSAND FOOT... Thisls A Call (Tooth & NailEMC) 124 +9 3 15
30 @  RIHELTON Why Don't We Pray (B-Aite 317 412 3 120 30 €@  SOMETHING LIKE... in The Buming (Sparrow/EMl CMG) 110 0 2 3f0
29 @ SALVADOR Heaven (Word/Curby/Warner Bros.) 317 +9 5 120 @ EVERLIFE Evidence (SHELTER) 107 +9 1 1
30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 11/14 - Saturday 11/20. 37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 11/14 - Saturday 11/20.
© 2004 Radio & Records. © 2004 Radio & Records.
New & Active New & Active
KUTLESS It's Like Me (BEC/ EXIT EAST All Of This (Fervent) TINMAN JONES Poetic (Cross Driven) GRITS We Don't Play (Gotee/
Total Plays: 296, Total Stations: 11, Adds: 1 Total Plays: 151, Total Stations: 7, Adds: 1 Total Plays: 102, Total Stations: 12, Adds: 2 Total Plays: 88, Total Stations: 10, Adds: 3
SANCTUS REAL Things Like You (Sparrow/EMI CMG) PAUL COLMAN Gloria (All God's Children} //npog/ UNBOUND Save Tears //ndependent/ ONE DAY LESS Blinded /independent)
Total Plays: 205, Total Stations: 10, Adds: 1 Total Plays: 113, Total Stations: 7, Adds: 2 Total Plays: 102, Total Stations: 8, Adds: 1 Total Plays: 87, Total Stations: 6, Adds:
CHARITY VON Weight Of The Warld (Slanted) STORYSIDE:B More Ta This Life (Silent Majority) KUTLESS It's Like Me (BEC/ ADELAIDE Hard To Find (Word Of Mouth/
Total Plays: 197, Total Stations: 6, Adds: 0 Total Plays: 108, Total Stations: 5, Adds: 2 Total Plays: 98, Total Stations: 8, Adds: 0 Total Plays: 84, Total Stations: 7, Adds: 2
THIRD../STEVEN C. CHAPMAN/MERCY .. | See Love LostKeyword) ~ GRITS We Don't Play (Gotee/ THIRD DAY ‘Til The Day | Die (Essential/PLG) STARFIELD Revolution (Sparrow/EMI CMG)
Total Plays: 194, Total Stations: 5, Adds: 1 Total Plays: 107, Total Stations: 4, Adds: 1 Total Plays: 92, Total Stations: 13, Adds: 3 Total Plays: 76, Total Stations: 7, Adds: 1
SEVEN PLACES Even When (BEC/ MASE Welcome Back /Bad Boy/Universal) EMERY Fractions (Tooth & Nail) BARLOWGIRL Mirror (Fervent/
Total Plays: 177, Total Stations: 8, Adds: 3 Total Plays: 102, Total Stations: 3, Adds: 0 Total Plays: 92, Total Stations: 5, Adds: 1 Total Plays: 76, Total Stations: 4, Adds: 1
\ - o _/

BIG Library —FAST Hooks

» Custom Production - Callouts, Montages & Video Hooks

Email: hooks@hooks.com
www.hooks.com
FAX: (770)452-4675

5 i B 16 Perimeter Park Drive, #109
> Digital, Clear, Consistent Atlanta, GA 30341-1324

> 75,000+ Song Library

For The Best Auditorium
> All Formats & International Titles Test Hook Tapes
> On-Time Delivery H KS Michael Pelaia

UNLIMITED (770)452-HOOK (4665)
@E.uldmsc_s and HitDiscs The World's Premier Music Hook Service

www.americanradiohistorv.com


www.americanradiohistory.com

(r . - CHRISTIAN

' o November 26, 2004
‘INSPO TOP20 | (CHRISTIAN AC )
NSPO TOP
W e e e oo e e ow | | TOP 30 INDICATOR
N . ., LAST THIS TOTAL +/ - WEEKS ON TOTAL
1 o MICHAEL W. SMITH Healing Rain (Reunion/PLG) 412 +6 13 22/0 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS ~ CHART  STATIONS
7 e FFH Still The Cross (EssentiallPLG) 367 +2 1 210 2 o CASTING CROWNS Voice... Beach Street/Reunion/PLG) 1002 +1 g 330
1 2 MICHAEL W. SMITH Healing Rain (Reunion/PLG) 961 -46 14 3210
4 @  CASTINGCROWNS Voie.. Beach StstewionLG) 363 +44 8§ 220 3 3 C.TOMLIN Indescribable (Sixsteps/Sparrow/EM/ CMG) 881 -39 15 310
5 o PHILLIPS, CRAIG & DEAN You Are God Alone /N0) 293 +19 1" 1710 4 o NEWSBOYS Presence... (Sparrow/EMI CMG) 844 +6 12 301
3 5 BEBO NORMAN Disappear (Essential/PLG) 289 35 14 170 5 9 PHILLIPS, CRAIG & DEAN You Are God Alone /NV0) 751 +20 12 30/0
6 6 FFH Still The Cross (Essentialf/PLG) 683 14 15 26/0
6 @  FERNANDO ORTEGA TakeHoart MyFrind () 216 +4 13 170 8 @  BUILDING 429 The Space... Word/CurlyWarner Bros) 650 +2 n o 230
7 o NEWSBOYS Presence... (Sparrow/EMI CMG) 270 +2 9 170 9 o POINT OF GRACE | Choose You (Word/CurtyWarner Bros.) 649 +10 9 240
12 0 SELAH All My Praise (Curt) 250 +81 9 212 1 o THIRD DAY You Are Mine (Essential/PLG) 631 +21 8 26/0
i 10  BETHANY DILLON Alt | Need (Sparrow/EM! CMG) 625 43 18 2310
8 9 WATERMARK The Glory Of Your Name (Rocketown) 245 15 18 16/0 10 11 BYTHE TREE Beautiful One (Fervent/ 592 28 19 2210
9 @ PAUL BALOCHE Offering (Hosanna/ 244 +17 6 170 12 @ SALVADOR Heaven (Word/Curb/Warner Bros.) 589 +56 5 2511
10 @  THIRD DAY You Are Mine (EssentialPPLG) 28 47 7 150 13 8 MONK & NEAGLE Dancing With The Angels (Flcker) 580 +85 6 0
11 @ C. TOMLIN Indescribable (Sixsteps/Sparronw/EMI CMG) 215 +19 8 1411 1'4 MERCYME Homesick 0/ 512 +94 4 2411
’ ) 16 @ STEVEN C. CHAPMAN Much Of You (Sparow/EMI CMG) 443 +74 5 2312
13 @ DELIRIOUS? Majesty (Here] Am (Sparrow/EMICMG) 184 +16 14 910 20 % MARK SCHULTZ He Will... (Word/Curb/Warner Bros) 375  +54 4 1911
18 () CAEDMON'S CALL There's Only One... (Essentia/PLG] 165  +36 4 17 NATALIE GRANT Live For Today (Cur/ 39 +17 4 180
15 @ TODD AGNEW Stil Here Waiting (rdént) 159 3 5 1000 19 @ NEWSONG f/N. GRANT When God Made You (Reunion) 353 +32 5 1511
15 19 TREE63 King dnpap/ 383 40 . 7 150
@D  STEVENC.CHAPMAN Much Of You (SuamowEMICMG) 157 +56 LI VK 21 € AMYGRANT The Water (Word/CurtyWamer Bros) 380 +21 6 13
16 @  POINT OF GRACE | Choose You Word/Curt/Warner Bros 6 +8 5 80 52 % CAEDMON'S CALL There's Only One... EssentialfLG) 306 +5 74
§ 4 BEBO NORMAN Disappear (Essential/PLG) 278 -6 19 110
20 @  MARKSCHULTZ He Wil.. WordCurtyWarner Bros) 138 +20 2 1 R S ey WO e 5 % 130
17 19 TODD SMITH Turn To You (Curt/ 132 3 4 1N @  ANDY CHRISMAN Complete (Upside/SHELTER) 231 +34 1
19 @  SHANES& SHANE Hels Exalted (inpop/ 129 +1 3 100 23 25  TREVORMORGAN Fall Down (BHT) 28 60 17 1210
27 26  ACROSS THE SKY When... (Creative Trust Workshop) 225 -24 5 10/0
22 inspo reporters. Songs ranked by t0©ta]2L()]|8¥15 F{g{;ighg aFi{repclgdv;eek of Sunday 11/14 - Saturday 11/20. ;g g; ::;A:: :nnin::n:t;fr/?::,y/:jf:zz;l/ﬂﬂCMG} ;:l 1gi "; ::]:g
@ NICOLE C. MULLEN ! Am (Word/Curb/Warner Bros) 198 +28 1 1mn
. . . 30 30  SHANE & SHANE He Is Exalted (lnpop/ 192 -14 ) 10/0
Rhythmic Specialty Programming
34 AC reporters. Songs ranked by total plays for the airplay week of Sunday 11/14 - Saturday 11/20.
RANK  ARTIST TITLE LABEL(S) . © 2004 Radio & Records.
1 GRITS We Don't Play (Gotee) New & Active
2 LOJIQUE Adrenaline Rush flllect/
3 SOUL PURPOSE Bounce With Me (BEC) IAN ESKELIN Magnify finpop/ THIRD_/STEVEN C. CHAPMANMERCY... | See Love Lost Keyword]
4 FLAME Open My Heart (Cross Movement) Total Plays: 178, Total Statio.n.s: 10, Adds: 2 Total Plays: 147, Total Stations: B Adds: 0
TODD AGNEW Still Here Waiting (Ardent/ M. WEST You Know Where To Find Me (Sparraw/EMI CMG)
5 PEACE OF MIND We Gon A Make It /BEC) Total Plays: 173, Total Stations: 11, Adds: 1 Total Plays: 136, Total Stations: 10, Adds: 2
6 M.0.C. Blase Move/ TODD SMITH Turn To You (Curby S. MCDONALD All | Need {Is Your Love) (Sparraw/EMI CMG)
7 OUT OF EDEN Soldiers (Gotee) Total Plays: 173, Total Stations: 8, Adds: 0 Total Plays: 133, Total Stations: 10, Adds: 5
8 L.A. SYMPHONY The End Is Now (Gotee/ ‘T’oAtI:Iui!\Ila;:legB',:oT":t‘gImS%avt?:nfglflAdds: 1 ?(ftl;f::y"s:h%[};,mTI:?allcgt,::ions: 10, Adds: 2
9 KIERRA SHEARD You Don't Know (EM/ Gospel) PHIL BAQUIE | Fall (SHELTER/ SARA GROVES Compelled /W0
10 FLYNN f/SHARLOCK POEMS Get Up (ect) Total Plays: 162, Total Stations: 9, Adds: 1 Total Plays: 117, Total Stations: 8, Adds: 1
N\ VAN J
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Small one-on-one groups

Random start of song hooks

0-100 sliding Positive & Burn scales

Faally Hate i ELe

The Music Testing Specialists
www.ComQuestMusicTesting.com

ﬁ - —
COMm|GUEST

www.americanradiohistorv.com


www.americanradiohistory.com

JACKIE MIADRIGAL

Jjmadrigal@radioandrecords.com

_LATIN FORMATS _

November 26, 2004 R&R @ 71

What Are You
Thankful For?

Industry friends share their gratitude

The year is almost over, and each of us has gone
through our share of wonderful — and not-so-wonder-
ful — moments. It has been a year of challenges and
divisiveness for the whole country on issues like Iraq
and the presidential elections. However, Thanksgiving
is a day when we all come together with family, friends
and loved ones to take a look back and analyze the
many blessings we have been given.

For this special occasion I put the
word out to industry friends and
artists asking them to share their
thanks and good wishes with us.
Many of them answered the call and
had kind words to share with every-
one. Many thanks to them, and a
happy Thanksgiving to all.

Radil Rivera

VP/PD/Consultant, WYQE/
Puerto Rico

Today, like every day, I thank

area through our stations. We are
also thankful for the support we've
received throughout the year from
the record labels and promoters.
And thanks to R&R for this oppor-
tunity.

Patty Manrique Vargas
Miami Records
I'm grateful for my family and a

great team of co-workers at Miami
Records. The year 2004 came with

God for my life, health, children,
wife and family. I also thank
him for the wonderful team I |
work with and for allowing me
to carry out my ideas and cre-
ativity. I'm also thankful that
WYQE is the preferred station
of many of the Puerto Ricans
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who live in this area. A sincere
hug to everyone from La Isla
Del Encanto. God bless.

Carlos José Peralta
PD, WRMD/Tampa

On behalf of WRMD (El Ritmo De
La Bahia)/Tampa, we thank God for
the opportunity to serve and enter-
tain the Hispanics in the Tampa Bay

Raul Rivera

uplifting news for the music busi-
ness. Our industry needs encour-
agement and support so we can
continue to make our beautiful mu-
sic available for everyone to enjoy.
Thank you for your constant sup-
port, and [ wish peace and good
health to everyone at R&R.

J

host Kike Posada (third from I).

RESPECTFULLY Mmolotov just released their new afbum, Con Todo
Respecto, to critical acclaim. They are seen here with WRTO/Miami En Fuego

Paulina Rublo

I'm thankful for my family and
friends, for all that Pau-latina has
brought me and, most importantly,
for my fans.

behind the microphone on the left.

IS SHE THERE? K1v&/10s Angeles morning show hosts Omar and Argelia
welcome Graciela Beltrdn to the station. Ah, there’s Graciela — look closely

Carlos Pérez

VP/Promotions, Tropical,
Sony Music Norte

-
N

Paulina Rubio

Manuel Prado

Promotion Rep, Mexa
Entertainment

This Thanksgiving [ would like to
thank [Mexa President] Miguel
Trujillo for believing in me and for
giving me the opportunity to grow.
Also, I'd like to thank the program
directors for their support.

Tony Luna
PD, WPAT/New York

Thanks to our Creator, wherever
he may be; to my family, because
nothing is possible without you; and
to my work team, because without
them I couldn’t be a better coach.

René Ledn

Director/Spanish
Programming, American
General Media

There's a saying that reminds me
a lot of this year: “You will never
know what your greatest accom-
plishments will be until you have
tried — really tried.” I give thanks
for being able to try the best that I
could. In 2005 I will try much hard-
er, and I hope to succeed in whatev-
er | may be doing.

Carlos Pérez

Thanksgiving is one of the
most special holidays of the
year. It is a time when I can
make a parenthesis in my life
and appreciate what the Al-
mighty has given me. It is a
time to love what I do, to be-
lieve music is magic and to
count on a group of artists,
friends and collaborators who
make my and many other peo-
ple’s dreams come true.

Zulelka Deciga
Host, Rock Radical

I'm thankful because Latin alter-
native music is growing.
Julieta Venegas' and Jua-
nes’ crossovers are help-
ing to promote more artists
from this format. Despite
the hard times in the in-
dustry, I can see the mon-
ster growing, and in a few
more years this format

Tomas Cookman

President, Cookman
International

I am grateful for my family, that
more and more great music keeps
getting created, that the Latino mar-
ket keeps on maturing, that my busi-
ness is having its eighth straight
growth year and for my friends and
allies.

Miguel Trujllio

President, Mexa
Entertainment

It really doesn’t matter how we
choose to celebrate this Thanksgiv-
ing, as long as we all remember to
be thankful for all the blessings we
have received: our family; our

a health; our music, which
is our means of living; our
profession; and our pas-
sion. We should also be
thankful to this country
for letting us experience
this great holiday, which
is not a custom in Latin
countries. Let’s be thank-

will be in the midst of a
big boom.

Gisselle
I thank God for all the good
things that have happened in my life
and my career and for the blessing
of having such a family.

Julie Garza

PD, KMJR/
Corpus Christi, TX

I think we should give thanks
every day for the many things we
receive. On this Thanksgiving I
have to thank God for life and all
its blessings. And I have to thank
the people in Corpus Christi who
join us daily and motivate us to
continue to work for them. Thanks
with all my heart. Happy

Gisselle

www.americanradiohistorv.com

Thanksgiving.
John Echevarria
President, Universal
Music Latino

Thanks to our talent and
their fans. They are the reason
for our existence. Special thanks
to those who resist the tempta-

John Echevarria tion of illegal downloads and

cheap pirated product.

Miguel Trujillo

ful for our lives, for there
are many things for which
we should be grateful.

Rocio Gutiémrez

Management Asst.,
Cookman International

I am very grateful for having the
opportunity to once again have a
job in the music industry. I was very
lucky to be able to find a company
that supports and plays the great
music genre known as Latin alter-
native music.

Krishna De Ledn
Press/TV/Publicity, Disa
“Thank you” is the most grati-

fying phrase. That’s when you
bless what life has given you, and
on this day, like every day, first I
thank God for allowing me to feel,
for my health, for my family’s
well-being and for being able to
share with my friends the experi-
ences that I must overcome on a
daily basis. I give thanks for hav-
ing a job that has allowed me to
grow as a person and economical-
ly and that I really enjoy. Many
blessings for everyone.



www.americanradiohistory.com

72 ® R&R November 26, 2004

LATIN FORMATS

~ This Week In Spanish-Language Music

Radio Corner

Thanks to all the radio stations for sharing their events and station news with us in
R&R. You are the reason that Latin music is so hot and making international news. Keep
up the good work.

On behalf of all of us at R&R, we wish all our wonderful friends at the radio stations
and the record labels and all the Latin artists a happy Thanksgiving. May you enjoy this

day with your family and friends.
N

7

See Them Live

26 Alejandro Fernandez, Dodge Arena, Hidalgo, TX

26 Vicente Fernandez, HP Pavillion, San Jose

26 David Bisbal, Congress Theater, Chicago

27 Mikel Erentxum, El Rey Theater, Los Angeles

27 Ely Guerra, Double Door, Chicago

27 Vicente Fernandez & Ana Gabriel, Mandalay Bay, Las Vegas
27 Alejandro Fernandez, Verizon Wireless Theater, Houston

28 Alejandro Fernandez, Laredo Entertainment Center, Laredo, TX
28 David Bisbal, Orpheum, Boston

30 Alejandro Fernandez, Nokia Live, Dallas

1 David Bisbal, B.B. King's, New York

2 Jaguares, House of Blues, Los Angeles

2 David Bisbal, Knight Center, Miami

3 Alejandro Ferndndez, Filmore Auditorium, Denver

4 David Bisbal, Coliseum, San Juan, PR

5 Alejandro Ferndndez, Rosemont Theater, Chicago

6 Volumen Cero & Vaquero, Knitting Factory, Los Angeles

8 Alejandro Ferndndez, Theater at Madison Square Garden, New York
10 Alejandro Fernandez, Waterfront Theater at AA Arena, Miami
12 Alejandro Fernandez, Tabernacle, Atlanta

16 0zomatli, House of Blues, Anaheim, CA

18 O0zomatli, House of Blues, Anaheim, CA

R
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A BIG FAN Mexican saccer player Rafael Mérquez (fourth from 1) is a fan of Los Tigres Del Norte
and didn’t miss the chance to meet them while the band was on tour in Spain.

NEW BEGINNING Toiio Rosario (1 has signed with Universal Music Latino. He's seen here with
UML Presidert John Echevarria while stgning or: the dotted line.

RUMBA TIME Rocio Sancoval intrcduced frer latest album, Peligrosa, to the press and her fas at
an event at the Rumba Roem at Universal City Walk in Los Angeles, where she dazzled everyone v:ith
her performance.

AND MANY MORE Polo Urias celebrated 31 years in the music business during a concert at Los
Arcos Baltroom in Odessa, TX. His label, Fonovisa, gave him a special award in recognition of his kong
career.

www americanradiohistorv.com
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:/ CONTEMPORARY TOP30 POWERED[]

— £
» November 26, 2004 MEDIABASE
WK Wk ARTIST TITLE LABEL(S) o PLAYS VERar  TOLpoNs MOS t AddEd ®
1 1 JUANES Nada Valgo Sin Tu Amor (Universal) 1020 +15 9 240
) www.rradds.com
3 Q ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos) 770 +54 9 21j0 e Y A0DS
2 3 ALEKS SYNTEK f/ANA TORROJA Duele El Amor (EM/ Latin) 127 -25 9 20/0 PAULINA RUBIO Dame Otro Tequila (Universal 2
4 o PEPE AGUILAR Miedo (Sony Discos) 618 +44 9 20/0
7 9 PAULINA RUBIO Dame Otro Tequila (Universal) 563 +96 6 6/t
5 6  LUIS MIGUEL Que Seas Feliz (Warner M.L.) 526 -17 7 2/0
12 ﬂ OBIE BERMUDEZ Todo El Afio (EM/ Latin) 463 +97 5 ajt
6 8  KALIMBA No Me Quiero Enamorar (Sony Discos/ aa1 -73 9 17i0
9 0 ALEXANDRE PIRES Cosa Del Destino (BMG Latin) 410 +40 2 10
10 @ REYLI BARBA Desde Que Llegaste (Sony Discos/ 385 +16 9 14/0
14 @)  YAHIR LaLocura (WamerM.L) 369 +24 9 15/0 Most
11 12 JULIETAVENEGAS Lento (BMG Latin) 356 1 9 o |IncreasedPlays
8 13 FRANCO DE VITA f/SIN BANDERA Si La Ves (Sony Discos/ 353 -51 9 15/0 TOTAL
@ CRISTIAN Te Buscaria (BMG Latin) 352 +278 1 10 ARTIST TITLE LABEL(S) mc’wse
13 15  ANDY & LUCAS Son De Amores (BMG Latin) 318 46 9 10/0 CRISTIAN Te Buscaria (BMG Latin) o)
17 D LAURA PAUSINI Escucha Atento Warner M.L) 299 413 7 6/0 gg:fl:’;:rl‘j’:ﬁ]z; . E' A"‘T’ ’E’T{’ ‘("U”’f’ ) *g;
15 17 GLORIA TREVI En Medio De La Tempestad (MG Latin) 293 18 5 210 JUANES Vovore At vy 50
20 @ MARCO ANTONIO SOLIS MiMayor Sacrificio (Fonovisa) 292 +27 6 2/0 ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos) +54
23 @ DIEGO TORRES Déjame Estar (BMG Latin) 285 +34 9 6/0 DAVID BISBAL Esta Ausencia (Universall +52
22 20  HA*ASH Estés En Donde Estés (Sony Discos) 256 -3 9 13i0 JULIETA VENEGAS Algo Esté Cambiando (BMG Latin/ +49
24 ¢ BACILOS Pasos De Gigante (Wamer M.L) 247 +9 7 6/0 éAm;‘s”:’ f"l :-SSVEOBAASEI':?; rﬁ':’{;:’;:i‘*(“;’;;’g; )"’””"” ::s
16 22 CARLOS VIVES Como Ti /EM/ Latin) 247 -63 9 12/0 PEPE AGUILAR MiZ. do (Sony Discos) 44
21 23 MARIANA Que No Me Faltes T (Univision/ 232 -29 9 10/0
@ DAVID BISBAL Esta Ausencia (Universal) 223 +52 1 1/0
19 25  BETZAIDA Te Tengo Que Aprender A Olvidar (Fonovisa) 221 61 9 9/0
27 @ JENNIFER PENA Hasta El Fin Del Mundo (Univision) 212 +10 8 70
26 27  SIN BANDERA De Viaje (Sony Discos/ 203 -10 5 4/0
29 @ KUMBIA KINGS Fuego (M Latin) 202 +11 3 3/0
| 30 @ ENANITOS VERDES Tu Carcel (Universal) 195 +8 3 4/0
{28 30  PABLO MONTERO Dicen Por Ahi (BMG Latin) 192 -6 7 10 Most

29 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the PlayEd Recurrents

airplay week of 11/14-11/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger TOTAL

increase in plays is plaqed first_. Songs below No. 15 are maved to recurrent after 20 weeks on the chan. Mos} Added is the total number of new gdds officially reported ARTIST TITLE LABEL(S) PLAYS

0 b 01 Sl S oo 5 o 0t 0t o1l Ll 1010 ) e e P, 110 ST 11| 4 R O VAN GO0 s S s i |

assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. ;rn:lgﬁs/:::?sL?nda;sﬁonn;go (B/MG Latin) g::

1 ue Lloro (Soay Discos,

Ne w & A Ctl ve CHAYANNE Cuidarte Ei Alma ({’S‘ony Discos/ 321
MARC ANTHONY Valid La Pena (Sony Discos) EDNITA NAZARID Mis Mala Que Td (Sony Discos) R L 30
Total Plays: 179, Total Stations: 6, Adds: 0 Total Plays: 81, Total Stations: 4, Adds: 0 FRANCO DE VITA Td De: L Vas'(Szmy Discos) )

PAULINA RUBIO Algo Tienes (Universal 243
LA 5A. ESTACION El Sol No Regresa /BMG Latin) BELINDA Angel (BMG Latin) MANA Mariposa Traicionera (Warner M.L.) 224
Total Plays: 175, Total Stations: 3, Adds: 0 Total Piays: 79, Total Stations: 3, Adds: 0 PAULINA RUBIO Te Quise Tanto (Universal) 21
ALICIA VILLARREAL Soy Tu Mujer (Universal ALESSANDRA & RICARDO MONTANER Amarte Es Mi Pecado M/ Latin) | | A0 FERRD Tordes Negras (EM/Latin w2
Total Plays: 115, Total Stations: 4, Adds: 0 Total Plays: 64, Total Stations: 3, Adds: 0 Station playlists for all R&R
TIZIANO FERRO No Me Lo Puedo Explicar (EM/ Latin/ JOSE FELICIANO Cien Anos (Universal) reporters are available on the web
Total Plays: 113, Total Stations: 3, Adds: 0 Total Plays: 60, Total Stations: 3, Adds: 0 ) at www.radioandrecords.com.

Songs ranked by total plays

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R’s INDUSTRY VIP PACKAGE : .z, e s

» R&R Today: The Industry's Leading Daily Fax
* R&R’s Today's News

E-mail updates of breaking stories
* The R&R Directory

The most comprehensive resource guide available

SAVE OVER 25%)!

R&R’'S INDUSTRY VIP PACKAGE IS $44500
(Regular rate $595.00)

Call R&R at: Subscribe online:
310-788-1625 www.radioandrecords.com

U. 5. Only
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REGIONAL MEXICAN TOP 30 _

io November 26, 2004

WEEK  WEEK  ARTIST TITLE LABEL(S) by AT b Rt
1 0 BETO Y SUS CANARIOS Esta Llorando Mi Corazén (Edimonsa) 1072 +16 8 Jojo
2 e KUMBIA KINGS Fuego [EM/ Latin) 1034 +21 8 180
4 9 K-PAZ DE LA SIERRA Volveré (Univision/ 919 +41 8 21/0
5 o GRUPO MONTEZ DE DURANGO Quiero Saber De Ti (Disa/ 914 +118 5 51
3 5 PESADO Ojala Que Te Mueras (Warner M.L.) 893 77 9 33/0
6 0 INTOCABLE Invisible (EM/ Latin) 881 +90 3 6/0

17 0 LOS TUCANES DE TIJUANA El Virus Del Amor Universal) 774 +203 2 5/2
8 0 LOS TIGRES DEL NORTE La Manzanita (Fonovisa) 767 +56 7 51
7 9  LOS RIELEROS DEL NORTE Tu Nuevo Carifiito (Fomovisa/ 716 -6 8 2010

10 10  LOSTEMERARIOS Sombras fFonovisa/ 655 -1 6 5/0
9 11 BRONCO “EL GIGANTE DE AMERICA"™ Basta ffonovisa) 649 -42 8 260
12 12 MARCO ANTONIO SOLIS Mi Mayor Sacrificio (Fonovisa/ 626 -1 5 710
N 13  BANDA EL RECODO Delante De Mi (Fonovisa/ 586 -52 8 23/0
18 @ ISABELA A Manos Llenas (Disa/ 581 +24 7 110
13 15  LOS INVASORES DE NUEVO LEON El Rumbo Que Td Quieras (EM/ Latin) 578 -22 8 16/0
15 16  GRUPO MONTEZ DE DURANGO Lastima Es Mi Mujer (Disa/ 537 -52 8 29(0
20 0 PALOMO Mi Tristeza (Disa/ 531 +21, 2 40
16 18  LOS HOROSCOPOS DE DURANGO Obsesion (Fdimonsa) 531 -53 7 10/0
14 19  LOS TIGRILLOS La Etica (Disa/ 530 -65 8 250

22 @ YOLANDA PEREZ Cuando (Fonovisal 505 +8 4 8/0
19 21 PATRULLA 81 No Aprendi A Olvidar (Disa) an -61 8 240

24 @ ADOLFO URIAS Qué Chulos Ojos Fonovisa/ 464 +8 7 30

@ CONTROL Me Gustas (FM/ Latin) 459 +94 1 5/0

27 @ ANA BARBARA Loca (fonavisa/ 455 +8 2 5/0

25 25 GERMAN LIZARRAGA Enamorado De Ti (Disa/ 446 -6 6 0/0

21 26  CONJUNTO PRIMAVERA Vuelve Conmigo (Fonovisa/ 446 -58 8 26/0

28 @ DIANA REYES Rosas (Universal) 440 +23 3 30

26 28  JENNIFER PENA Hasta El Fin Del Mundo (Univision) 423 -28 8 13/0

@ GRUPO BRYNDIS La Ultima Cancitn (Disa/ 405 +7 1 5/0

= @ LA ARROLLADORA BANDA EL LIMON Abeja Reina (Edimonsa/ 400 +12 3 2/0

49 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 11/14-11/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the
greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.

New & Active

JENNI RIVERA Las Mismas Costumbres (Univision)

Total Plays: 369, Total Stations: 9, Adds: 0

DON FRANCISCO f/BRONCO... Un Amor Entre Dos [Univision/
Total Plays: 358, Total Stations: 7, Adds: 1

LOS REYES DEL CAMINO Tu Historieta (Edimonsa)

Total Plays: 329, Total Stations: 9, Adds: 0

LOS ALACRANES MUSICALES A Cambio De Qué (Univision)
Total Plays: 314, Total Stations: 13, Adds: 0

CONJUNTO LOS TONY'S Andar Conmigo (Procan/

Total Plays: 269, Total Stations: 11, Adds: 0

GUARDIANES DEL AMOR Bebiendo Lagrimas (Fonovisa)

Total Plays: 236, Total Stations: 11, Adds: 0

NOTABLE Dame Una Razdn (Univision)

Total Plays: 229, Total Stations: 8, Adds: 0

ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos/
Total Plays: 225, Total Stations: 9, Adds: 0

BETZAIDA Te Tengo Que Aprender A Olvidar (Fonovisa)

Total Plays: 150, Total Stations: 6, Adds: 0

RAMON AYALA A Mi Mejor Amigo (Freddie)

Total Plays: 87, Total Stations: 5, Adds: 0

Songs ranked by total plays

Most Addedo

www rradds com

ARTIST TITLE LABEL(S)
LOS TUCANES DE TIJUANA El Virus Del Amor (Universal)
CONJUNTO ATARDECER Corazdn De Orope! (Universal)

Most
IncreasedPlays . .

ARTIST TITLE LABEL(S)

LOS TUCANES DE TIJUANA Ei Virus Del Amor (Universal)
BRAZEROS MUSICAL DE DURANGO EI Chiflidito /Disa/
JOSE MANUEL FIGUEROA Regalo A Mi Medida /BMG Latin)
GRUPO MONTEZ DE DURANGO Quiero Saber De Ti (Disa/
CONTROL Me Gustas (EM/ Latin)

INTOCABLE Invisible /EM/ Latin)

A. MARIA & J. SEBASTIAN Amor Del Bueno (Oe Music/
PANCHO BARRAZA Mi Enemigo El Amor (Balboa)
P.BARRON Y SUS NORTENDS... A Veces... (EM/ Latin)
LOS TIGRES DEL NORTE La Manzanita (Fonovisa)

Most
Played Recurrents

MEDIABASE

R

ADDS
2
2

INCREASE

+203
+136
+119
+118
+94
+90
+87
+10
+59
+56

TOTAL

ARTIST TITLE LABEL(S)

PALOMO Miedo (Disa/

LOS HURACANES DEL NORTE Te Perdoné Una Vez (Univision)
LOS HOROSCOPOS DE DURANGO Dos Locos (Disa/
PATRULLA 81 Como Pude Enamorarme De Ti (Disa/

PALOMO Baraja De Oro (Disa/

ADAN CHALINO SANCHEZ Nadie Es Eterno (Sony Discos/

L0S HURACANES DEL NORTE Nomas Por Tu Culpa (Univision/)
INTOCABLE A Donde Estabas (EM/ Latin)

GRUPO MONTEZ DE DURANGO Te Quise Olvidar (Disa/

A. CHALINO SANCHEZ Me Cansa De Morir... (Univision)

PLAYS

467
422
345
298
12
203
180
178
175
160

Station playlists for all R&R
reporters are available on the web
at www.radioandrecords.com.

Own Your Events

If no one can see your signs, do they know who staged
the event? Make sure you claim ownership at all your
events with cost-effective, disposable plastic banners.

]
3
TR TRERARE SR
5o

\/]

We print your logo using up to four spot colors.
Perfect for concerts, events and giveaways.
Packaged on a roll and easy to use.

Up to 3' High and 6' Wide
Durable
Weather-resistant

/B /I I\

\/]

P.0. Box 750250 Houston, Texas 77275-0250
¥ 713/507-4200 713/507-4295 FAX

ri@reefindustries.com www.reefindustries.com

BANNERS

1 800 231- 6074
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LATIN FORMATS _

s N ~
&E‘EK ARTIST TITLE LABEL(S) J&I#s TW  ARTIST Title Label(s)
1 MONCHY & ALEXANDRA Perdidos /&N 252 1 VOLUMEN CERO Autos (Warner M.L.)
2 JUANLUES GUERRA Las Avispias Karen/ 222 2 ELY GUERRA Ojos Claros, Labios Rosas (Higher Octave)
3 TITO MIEVES flLA INDIA YaNo Queda Nada (SGZ Entertamment) 186 . . -
4 MARCANTHONY Vaid La Pena (Sony Discos) 177 MOLOTOWAiTeeT (Lveves)
8 GILBERTO SANTA ROSA Sombra Loca (Sovy Discas/ 171 4 ENANITOS VERDES Tu Carcel (Universal)
6  JUANES Nada Valgo Sin Tu Amor Universal 158 5 LIQUITS Chido (Surco)
7 ELGRAN COMBO DE PUERTO RICO Mi Gorda Bonita (Sony Discas) 144 6 JUANES Nada Valgo Sin Tu Amor (Universal)
8  VICTORMANUELLE TePropongo (Sony Discas) 126
g Co 7 VICENTICO Los Caminos De La Vida (BMG Latin)
9 OSCARD'LEON Enamoraito (Sony Discos/ 17
10 TITONIEVES Fabricando Fantasias (SGZ Entertainment) 96 8 PANTEON ROCOCO La Ciudad De La Esperanza (Delanuca/DLN)
11 CARLOS VIVES Como Tii (EM/Lati/ 91 9 JULIETA VENEGAS Lento (BMG Latin)
12 FRANKREYES QuiénEres Ta L&) 80 10 CAFE TACUBA Qué Pasara (Universal)
i e B 11 CONTROL MACHETE El Apostador (Universal
14 REYRUIZ Mi Tentacin (Sony Discos/ 73 )
15 LAGRANBANDA Amiga Soledad (DAM Prodictions) 67 12 LUCYBELL Hoy Soiié (Warner M.L.)
16 ENRIQUE FELIX Galietitas De Avena (Mayimbia Productions/ 66 13 BACILOS Pasos De Gigante (Warner M.L.)
17 GRUPO NICHE Ni Como Amiga Ni Como Amante (Sany Discos)/ 81 14 ELY GUERRA Te Amo, | Love You (Higher Dctave)
18 DADDYYANKEE Gasofina (VMustc) 60 15 0ZOMATLI Cuando Canto (Concord)
19  LAGREANBANDA Cartas Del Verano (24 Productions) 59
20 ELPUEBLO Shorty VenConmigo (JAM Productions) 58 Songs ranked by total number of points. 11 Rock/Altemative reporters.
21 ANDY &LUCAS SonDe Amares (BMG Latin) 50
22 GASPAR MENDEZ Dime Lo Que Sientes (independients} 48 RE CORD P OOL
23 KINITO MENDEZ Hony Ta Si Jony (/&N 47
TW  ARTIST Title Label(s)
24 ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos) 46
25  WILLY CHIRINO Hechizo DeLuna fLatinum Music) 42 1 MONCHY & ALEXANDRA Perdidos (/&N
Data is complied from the airplay week of November 14-20, 2 ELGRAN COMBO DE PUERTO RICO Mi Gorda Bonita (SDIIy DI.SL‘DS/
d based int system.
L e e ]| 3 TITO MIEVES LA INDIA Ya No Queda Nada (S6Z Entertainmeny
4 GUANABANAS Pa’ Mis Mujeres Del Mundo (Cutting)
BEETZ 0000000000000 0000000 %00 5 OSCAR D'LEON Enamoraito (Sony Discos/
[ ] [ ]
6 MAGIC JUAN Mil Horas (Kach/
7 GRUPO AGUAKATE Reggaetdn Ripiao (Universal)
8 SONORA CARRUSELES El Gato Boogaloo (Fuentes)
CONTEMPORARY 9 GRUPO NICHE Ni Como Amiga Ni Como Amante (Sany Discos/
. _ 10  KUMBIA KINGS Fuego (EM/ Latin/
No Going for Adds for this Week ’
11 VICTOR MANUELLE Te Propongo (Sony Discos)
REGIONAL MEXICAN 12 CELIA CRUZ & DON DINERO Son De La Loma (Guitian Brothers)
13 DOMENIC MARTE Ven Té (/&)
BANDA RAFAGA Adits, Adits Amor (/M) X | 14 PAULINA RUBIO Dame Otro Tequila (Universall
INTENSO Amores Como Este (Serca/ N
JOEL SOLIS No Soy Lo Peor /iM/ § 15 TITO NIEVES Fabricando Fantasias (SGZ Entertainment/
LOS HEREDEROS DE NUEVO LEON Només A La Mitad (Serca/ $
PANCHO “EL REY DE LA CUMBIA NORTENA" Marfa Cristina (Serca/ N '
PESADO Te Apuesto Lo Que Quieras (Warner M.L.) $ Songs ranked by total number of points. 21 Record Pool reporters.
§ \
§
S ™
§
=
S

T

n2® TROPICAL
OBIE BERMUDEZ Todo | Afo (EM/ Latin)

No Going for Adds for this Week

iQué Pasa Radio!

| want to wish every one of you a wonderful holiday. You are the
force that drives Latin music to international recognition. Every
format, every music genre, every style and every variation of Latin
music is representative of our diversity, richness and soulfuiness as
Hispanics. We love our music and support it. Thank you for making it
happen!

And don’t forget to report your adds; the deadline is Tuesday at
noon (PT). | just couldn’t leave that out. Have a very happy Thanks-

giving.

|
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NATIONAL

MAJOR BROADCAST
GROUP SEEKS NEXT
TALK RADIO SUPERSTAR!
IS THAT YOU?

Resume and Tape to: Radio
& Records, 10100 Santa
Monica Blvd., 3rd Floor,
#1128, Los Angeles, CA
90067. EOE

EAST

Morning Drive On-Air
Personality

WARM 103, “the best variety of soft
rock”, is looking for a friendly, enthusi-
astic, relatable and “warm” AC morning
drive co-host for the soft rock leader in
York, Lancaster, and Harrisburg, PA.

Candidates need to be more than an
announcer and personality...they need
to be a companion, a friend, a member
of the family...they need to be able to
share their lives and experiences...they
need to understand their significance in
the community and be part of it. Pri-
mary duties include daily preparation of
creative and relatable on-air content,
production, and representing the station
well at remotes and WARM 103 events.

We offer a flexible benefits program that
includes medical/dental/vision cover-
age, a 401(k) plan with match; vacation,
holiday, and personal days; and ad
option assistance. We are an ESOP
Company.

If you have at least 4 years experience
as a successful on air talent and are
looking for an exceptional opportunity
with a growth-oriented company, please
send resume including salary require-
ments to Rick Sten, Program Director,
~ WARM 103.3 FM, 5989 Susquehanna
Plaza Drive, York, PA 17406 or email
rsten@radioyork.com

_OPPORTUNITIES

NEWS
RADIO

ABC News Radio - the premiere network ra-
dio news organization- is seeking candidates
for several positions based in New York and
Washington D.C.

Openings include Bureau Chief (D.C.), an-
chor, reporter, producers/writers and news
assistant (an entry level position).

Candidates must have a thorough knowledge
of national and world news and be well-
versed in a wide range of subjects from poli-
tics and government to entertainment and
pop culture. Applicants should possess a
strong desire to work in a fast-paced news-
room environment, be available to work
nights, weekends and long hours. This is a
unique opportunity to join the largest net-
work radio news operation in the U.S.

Please send cover letter and resume (no
attachments, please) to
irma.n.aviles@abcnews.com Assistant to
the Vice-President. EOE

THECDIWIT MUSIC STATION

Afternoons/Assistant
Program Director

Can you replace market 415
fifteen-year Queen Of Afternoon
Drive?

Foreground entertainer needed
for Dick Broadcastings personal-
ity-oriented CHR, preferably with
programming and management
experience.

Send audio, resume and photo to:
AFTERNOONS/APD, WKZL, 192
East Lewis Street, Greensboro,
NC 27408. Or Email:
JEFFM@1075KZL.COM.
EOE

PROGRAM DIRECTOR

WMGI-FM: Creative PD with
air shift, 4 years On-air
experience, self motivated
leader, Selector proficient,
identify with CHR audience,
and work within tight
promo budget. Bright
Tower Communications is
an Equal Opportunity
Employer and encourages
fernales and other minorities
to apply. Send package to:
824 S. 3rd Street, Terre
Haute, IN 47807.

R&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumaw®@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 10100 Santa Monica Blvd., Third
Floor, Los Angeles, CA 90067,

HOUSTON’S NEW (Hurban/CHR)
MEGA 101 IS LOOKING FOR A
MORNING SHOW JUST AS

SPEAK ENGLISH AS WELL AS
SPANISH, LIVE THE SPANISH HIP
HOP - RAGGAETON LIFESTYLE
AND POSESS THE SKILLS TO EX-
ECUTE AN ENTERTAINING
MORNING SHOW WE ARE
LOOKING FOR YOU.

RUSH YOUR RESUME AND DEMO
TO: JESSE RIOS, PD MEGA 101,

Awesome opportunity to
Build a Brand.

93.3 LiteFM/Columbus is approaching
its first birthday and we're looking
for a Program Director who
possesses...
...three years of radio management
skills.
... the Selector skills to make our
at-work listeners up-beat and stress-
free.
... proven success coaching an ex-
cellent, developing morning show.

. communication practices to
keep part-time and weekend talent
plugged-in to community.
... the writing skills to create on-air
imaging with minimal interruption.
... a clear understanding of cluster
strength through excellent station
programming.
If this is you, overnight your package
today. We're scheduling interviews
tomorrow!

93.3 LiteFM/CC-C is an Equal
Opportunity Employer
Clear Channel Columbus Radio
Attn: Mike Eiland
2323 W. Fifth Avenue, Suite 200
Columbus Ohio 43204

R&R Opportunities

Advaeartising
1x 2X
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch (560
for 1x, $50 for 2x). In addition, all ads appear on R&R’s
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch.

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw®@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

To appear in the following week's issue, your ad must
be received by Thursday neon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Blvd., Third Floor, Los Angeles,
CA 90067

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. Al letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

Publisher

© Radio & Records Inc. 2004

2000 WEST LOOP SOUTH’ #300’ POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067

HOUSTON TEXAS 77027. NO
CALLS EOE.

Susquehanna Radio Corp. is an Equal
Opportunity Employer.

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 I3tV CL L UG Ot
E -aJ'.'

CIRCULATION: 310-203-8727  moreinfo @ radioandrecords.com
NEWS DESK: 310-788-1699

R&R ONLINE SERVICES: 310-788-1668

310-788-1625 OPPORTUNITIES/MARKETPLACE: 310-788-1621 310-203-8727 kmumaw @ radioandrecords.com
EDITORIAL, OTHER DEPTS:

WASHINGTON, DC BUREAU:

310-553-4330 310-203-9763 mailroom @radioandrecords.com
301-951-9050 301-951-9051

310-203-9763 newsroom @ radioandrecords.com

310-203-9763

cmaxwell @ radioandrecords.com rrdc @ radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450 NASHVILLE BUREAU: 615-244-8822 615-248-6655  l|helton@radioandrecords.com

hmowry @ radioandrecords.com

wwWw americanradiohistorv com


www.americanradiohistory.com

MARKETPM C€/ November 26, 2004 R&R ® 77

| AIR CHECKS |

mm= AUDIO & VIDEO AIRCHECKS ===

+CURRENT #292, WKQX/Mancow Z100/Paut Cubby Bryant WKTU/
Baltazar & Goumba Johnny Ki1S/JoJo Wright KDND/Heather Lee
KZBR.J.D. WPEN/Kim Martin. $13.

+CURRENT #291, WKTU/Bill Lee, WNEW/Ricky & RuPaul, WOGL/
Big Ron O’Brien, KJR/Ric Hansen, KALC/Mr. Mantastic, KTTB/Tone
E. Fly, KXXR/Remy Maxwell, WRTH/Johnny Rabbitt. $13
+PERSONALITY PLUS #PP-200, KGB/Dave Shelly & Chainsaw
KDKB/Tim & Mark WROR/Loren & Wally Z100/Elvis Duran & Z Zoo.
$13CD

+PERSONALITY PLUS #PP-199, WBMX/John Lander, WI0Q/Chio &
Angie Taylor, KKBT/Steve Harvey, KUBE/The T-Man. CD S$13
+PERSONALITY PLUS #PP-198, WOMC/Dick Purtan, WRIF/Drew &
Mike, KMPS/Ichabod Caine, KDWB/Dave Ryan. $13 CD

+ALL COUNTRY #CY-147, WSOC, WKKT, KNCI, KZBR. $13.CD
+ALL CHR #CHE-117, KFMD, WNKS, KSFM, KBMB, KDND, $13 CD.

PRODUCTION SERVICES

BRAND BU".DER It's working for KLOS (LA) @ WRKS

{KISS/NY) « WBCN (Boston) e WSM AM/FM (Nashville} e Microsoft e Time
Warner e Perrier, and many, many more. Affordable rolls of plastic that repeat
your message over and over again. For event planning help, call Susan V.

I . LTy \!‘/L.,
it Ausesmens e 1.800-786-7411 rr@bannersonaroll.com

+ALL A/C #AC-125, WBEB, WLNK, WKQC, WNIC, WMGC $13 CD. oge . L
+PROFILE #5-516 DETROIT! CHR AC AOR Gold Ctry UC $13 CD $10 New! 5th Edition Green Book Of Songs By Subject: ===
cassette . . . !
+PROFILE #5-517 LOS ANGELES! CHR AC AOR Goid Ctry UC $13 CD The Thematic Guide To Popular Music [ /
+PROMO VAULT #PR-58 promo samples - all formats, all market 1,569 jam-packed pages
sizes. $15.50 CD 86.000 listings
+SWEEPER VAULT #SV-44 Sweeper & legal 1D samples, all formats. ' g |
$15.50 CD 35,000 songs
+ 0-26 (All Oldies) +CHN-36 (CHR Nights),+AAA-1 (Triple A), +MR- 1,800 subjects | {
10 (Alternative) +F-28 (All Female) at $13 each All ic f |
+CLASSIC #C-284.. WABC/Charlie Greer-1965 KYA/Chris Edwards- music tormats |
1969 KFRC/Eggs Benedict-1994 KFXM-1973 KCBQ-1974 KEZY/Mark 100 years of music
Denis-1978 $16.50 CD, $13.50 cassette . .
VIDEQ #99, NY's Z100/Joe Rosati, Dallas’ KKDL/Domino, Order via R&R: Save 20% and get free UPS shipping!™* (*on U.S. orders)
Pittsburgh’s WBZZ/KOPG, SWS/MgrkeI & Cris, St. Louis’ KSLZ/Jet Discounted Price: $5 I '96 Softcover/$63_96 hardcover
Biack, Vegas' KQOL/Zippo & Sheri, KSNE/Tom & Nicole. 2 hrs, VHS (CA idents add sales ta )
$30, DVD $35. residents a sales tax . .
+ tapes marked with + may be ordered on cassette for $3 less g;;rgro%:gonf. ::;0'.7_88';?2; c;r :e::‘ld a ChLeZk tg.A 90067
) anta Monica Blvd., 3r oor, L.A,,

s www.californiaaircheck.com
v+ CALIFORNIA AIRCHECK @&
Box 4408 - San Diego, CA 92164 - (619) 460-6104 VOICEO VER SERVICES

_________ARTIME www.mattrawlings.com

“AIRTIME WANTED" VAT
Attorney seeks to purchase 30-60 minutes of live AWLINGS

air time on Southern California station for live talk
317.440.1761

show about real estate. Station must cover city of
“THE NExT GENERATION IN VOICE IMAGING”

ﬂ DAVE PACKER
::S:Q;\f VQICFOVERS
e i il gt etk v

24 at a price any market can afford!

@ . www.davepacker.com 609-290-3333

LA and be within 1 hour driving distance from West
LA. Park80é@aol.com i

CHRISTMAS PROGRAMMING (fadinandrecords comll /VIARKETPLACE ;,,m%m;;,;

ADVERTISING

KRIS STEVENS ENTERPRISES

- Payable in advance. Order must be typewritten and accom-
RADIO’S FINEST HOLIDAY SPECIALS ' panied by payment. Visa/MC/AMEx/Discover accepted. One
gy, inch minimum, additional space up to six inches available
——*————————— R o M o s— in increments of one-inch. N -
Fate; f?]; R&R marketplace 6 insertions  90.00
per inch): 13 inserti 85.00
AMERICA'S NUMBER 1 VOICE R et el e
the voice of FOX, gB”SLcJ:nd The Grammys Marketplace 51 insertions  70.00
ol 20 (310) 788-1621
800-231-6100 IgnO) 2294548 Fax: (310) 203-8727
www.KrisErikStevens.com www.ioecipriano.com e-mail: kmumaw@radioandrecords.com

<
) ’?/g = ,~/\)‘//,.
\g\ “s' “ “:-.'\\‘:gyli' *‘“:,“ =
:a\ i" Rt 3 &{ ¥
\ &\ e 2 J Includes year-end charts for all R&R formats from
AT A i S; 1974 through 2003! Call (310) 788-1625 or email .
= e 1. mal | moreinfo@radioandrecords.com RADI0 & RECORDS.
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26
27
28
29
30

NELLY /TIM MCGRAW Over And Over (Derrty/Fo’ ReelfCurb/Universal)
KELLY CLARKSON Breakaway (Hollywood/

USHER & ALICIA KEYS My Boo (LaFace/Zomba)

DESTINY'S CHILD Lose My Breath (Columbia)

EMINEM Just Lose It (Shady/Aftermattyinterscope)

GAVIN DEGRAW i Don’'t Want To Be (J/AMG)

MAROON 5 She Will Be Loved (Octone/d/RMG)

SWITCHFOOT Dare You To Move (Red Ink/Columbia)

JOJO Baby It's You (BlackGround/Universal)

CIARA f/PETEY PABLO Goodies (LaFface/Zomba)

SEETHER f/AMY LEE Broken (Wind-up/

TRICK DADDY Let's Go (S/ig-N-Skide/Atiantic)

AVRIL LAVIGNE My Happy Ending (Arista/RMG)

SIMPLE PLAN Welcome To My Life /Lava/

RYAN CABRERA On The Way Down (£.V.L.A./Atlantic/

BOWLING FOR SOUP 1985 (Sivertone/Jive/Zomba)

SNOOP DOGG f/PHARRELL Drop it Like It's Hot (Doggy Style/Geffen)
BLACK EYED PEAS Let's Get It Started (A&M/interscope/

GWEN STEFANI What You Waiting For? (Interscope/

N.O.R.E.f/N. SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella//DJMG)
AVRIL LAVIGNE Nobody's Home (Arista/ARMG)

JESSE MCCARTNEY Beautiful Soul (Hollywood)

RYAN CABRERA True (£.V.L.A./Atiantic)

LINDSAY LOHAN Rumors (Casablanca/Universal)

KILLERS Somebody Told Me {/sland//{DJMG)

CHINGY Balla Baby (Capitall

LL COOL J Hush (Def Jam/IDJMG)

HOOBASTANK Disappear (Island/IDJMG)

MARIOQ Let Me Love You L/RMG)

YELLOWCARD Only One (Capitol)

#1 MOST ADDED
ALICIA KEYS Karma L/RMG)

#1 MOST INCREASED PLAYS

SNOOP DOEE FIPHARRELL Drop It Like It's Hot (Doggy Style/Geffen)

TOP 5 NEW & ACTIVE
GOOD CHARLOTTE | Just Wanna Live (Daylipht/Epsc/
FABOLOUS Breathe /Atlantic)
XZIBIT Hey Now (Mean Muggin’) (Columivs)
LUDACRIS Get Back (Def Jam South/IDIMG/

GUERILLA BLACK FIMARIO WINANS You're The One /Virgn/

CHR/POP begins on Page 23.
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LOS LONELY BOYS Heaven (Or Music/Epic)

KEITH URBAN You'll Think Of Me (Capitol)

FIVE FOR FIGHTING 100 Years (Aware/Columbia)

MARTINA MCBRIDE In My Daughter’s Eyes (RCA/

MAROON 5 This Love (Octone/J/RMG)/

PHIL COLLINS Don’t Let Him Steal Your Heart Away (At/antic)

HALL & OATES I'll Be Around (U-Watch/

ELTON JOHN Answer In The Sky (Universal/

MARTINA MCBRIDE This One's For The Girls (RCA/

SEAL Love's Divine (Warner Bros.

KIMBERLEY LOCKE 8th World Wonder (Curb)

TIM MCGRAW Live Like You Were Dying (Curt/

KELLY CLARKSON Breakaway Hollywood)

HOOBASTANK The Reason (Isiand/IDJMG/)

MAROON 5 She Will Be Loved (Octone/J/RMG)

ALICIA KEYS If | Ain't Got You (J/RMG)

JOSH GROBAN Remember When it Rained (743/Reprise/

MICHAEL MCDONALD Reach Out, Il Be There (Motown/Universal)
JOHN MAYER Daughters (Aware/Columbia)

ROD STEWART f/STEVIE WONDER What A Wonderful World (/RM6)/
CELINE DION Beautiful Boy /Epic/

JOSHGROBAN Believe (Reprise/

KATRINA CARLSON Orive (Kataphonic/

JIM BRICKMAN /ROCH VOISINE My Love Is Here (Windham HiljRMG)
LIONEL RICHIE Long Long Way To Go //siand/iDJMG)

SIMPLY RED Home (simplyred.com/Red Ink)

SHANIA TWAIN W/ MARK MCGRATH Party For Two (Mercury/I0JMG)
CHRISTINE MCVIE Friend (Koch/

COUNTING CROWS Accidentally In Love (DreamWorks/Geffen/

JOHN MELLENCAMP Walk Tall (island//0IMG)
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CHR/RHYTHMIC
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1 ﬂ SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Doggy Style/Geffen/
2 2 USHER & ALICIA KEYS My Boo (LaFace/Zombal
3 8 NELLY /TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal)
10 MARIO Let Me Love You (/AMG)
5 5 TRICK DADDY Let's Go (Skp-N-Slide/Atiantic)
7 0 CIARA fIMISSY ELLIOTT 1, 2 Step {LaFace/Zomba)
4 7 DESTINY'S CHILD Lose My Breath (Columbia)
] e JA RULE f/R. KELLY & ASHANTI Wonderful (Murder Inc./IDJMG/
8 N.O.R.E.f/N. SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella//DJMG)
FABOLOUS Breathe (Atiantic/
CHINGY Balla Baby (Capito)
CIARA fIPETEY PABLO Goodies (LaFace/Zombal
TERROR SQUAD Lean Back (Universall
EMINEM Just Lose It (Shady/Aftermath/interscope)
LI’ JON& THE EASTSIDE... flUSHER & LUDACRIS Lovers &Friends (77
AKON f|STYLES P. Locked Up (SRC/Universal)
LIL' WAYNE Go DJ (Cash Money/Universal)
LIl JON & THE EASTSIDE BOYZ f/LIL SCRAPPY What U Gon’ Do (7V7)
YOUNG BUCK Shorty Wanna Ride (/nterscope/
EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermath/interscope)
ASHANT! Only U (Murder Inc./IDJMG)]
4 LUDACRIS Get Back (Def Jam South/IDJMG)
GAME /50 CENT How We Do (Aftermath/G-Unit/Interscope)
LLOYD BANKS Karma (interscope/
DESTINY'S CHILD Soldier (Columbia)
i3 NB RIDAZ Pretty Girl (Upstairs/
JOJO Baby It's You (BlackGround/Universal)
XZIBIT Hey Now (Mean Muggin') (Columbial
LL COOL J Hush (Def Jam/IDJMG)
JOHN LEGEND Used To Love You (Columbia/

Bk PRl S LT ]

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggy Style/Geffen/
USHER & ALICIA KEYS My Boo (LaFace/Zomba)

LIL' WAYNE Go DJ (Cash Money/Universal)

MARIO Let Me Love You (/RMG)

YOUNG BUCK Shorty Wanna Ride (/nterscape/

FABOLOUS Breathe (Atiantic/

JA RULE f/R. KELLY & ASHANTI Wonderful (Murder Inc./IDJMG)
ANTHONY HAMILTON Charlene (So So Def/Zomba)

TRICK DADDY Let's Go (Sip-N-Shide/Atiantic)

CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zombal

DESTINY'S CHILD Soldier (Columbia/

LL €OOL J Hush (Def Jam/IDJMG)

CIARA fIPETEY PABLO Goodies LaFace/Zomba)

CHINGY Balla Baby (Capitol)

LIL’ JON & THEEASTSIDEBOYZ fiLIL SCRAPPY What U Gon’ Do (7V7)
R. KELLY & JAY-Z Big Chips (Jive/Roc-A-Fella/IDJMG)

ALICIA KEYS f/TONY, TONI, TONE & JERMAINE PAUL Diary (/AMG/
ASHANTI Only U (Murder Inc./IDJMG)

LUDACRIS Get Back (Def Jam South/IDJMG)

LI’ JON & THEEASTSIDE... f{lUSHER& LUDACRIS Lovers & Friends (7V7)
LLOYD BANKS Karma (Interscope/

JADAKISS fIMARIAH CAREY U Make Me Wanna (/nterscope/
JUVENILE f/WACKO & SKIP Nolia Clap (Rap-A-Lot/Asylum)
TRILLVILLE Some Cut (BME/Warner Bros.)

T.1. Bring "Em Out (Grand Hustle/Atlantic)

NELLY My Place (Derrty/Fo’ ReelfUniversall

@ BODY HEADBANGERS f/YOUNGBLOODZ | Smoke, | Drink (Universal)
28 AKON fISTYLES P. Locked Up (SRC/Universal)

29 DESTINY'S CHILD Lose My Breath (Columbia)

21 30 JOHN LEGEND Used To Love You (Columbia/

#1 MOST ADDED
2PAC FINATE DOGG Thugs Get Lonely Too (Amarmiurerscis’

#1 MOST INCREASED PLAYS
LIL’ JON & THE EASTSIDE BOYZ FIUSHER & LUDACRIS Lovers & Friends (7¥7]

TOP5 NEW & ACTIVE
TORI ALAMAZE Don’t Cha (Universall
MANNIE FRESH Real Big (Cash Money/Universal
NAS Bridging The Gap (Colunixa/
2PAC FINATE DOGG Thugs Get Lonety Too (dmaminierscame)
NELLY Na-nana-na (Derrty/Fo’ ReeUniversal]

CHR/RHYTHMIC begins on Page 28.
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1 1 MAROON 5 She Will Be Loved (Octone/J/RMG)
2 2 FINGER ELEVEN One Thing (Wind.up/
3 8 JOHN MAYER Daughters (Aware/Columbial
5 GOO GOO DOLLS Give A Little Bit (Warner Bros.)
4 5 AVRILLAVIGNE My Happy Ending (Arista/RMG)
6 6 RYANCABRERA On The Way Down (£.V.L.A./Atlantic)
9 8 KELLY CLARKSON Breakaway (Hollywood)
7 BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba/
8 9 HOOBASTANK TheReason (island/IDJMG)
10 10 10S LONELY BOYS Heaven (Or Music/Epic)
12 8 SWITCHFOOT Dare You To Move (Red ink/Columbia)
n LENNY KRAVITZ Lady (Virgin/
13 13 DURAN DURAN (Reach Up For The) Sunrise (Epic/
14 14 SEETHER f/AMY LEE Broken (Wind-up/
16 U2 Vertigo finterscape)
19 HOWIE DAY Collide (£pic/
.20 LOS LONELY BOYS More Than Love (Or Music/Epic)
15 18 ASHLEE SIMPSON Pieces Of Me (Geffen/)
18 8 KILLERS Somebody Told Me fisiand//0.IMG)
21 HOOBASTANK Disappear fIsiand//DJMG)
17 21 SARAH MCLACHLAN World On Fire (Arista/RMG)
23 @ CALLING Anything (RCA/RMG)
22 23 INGRAM HILL Will | Ever Make it Home (Holfywood)
30 NELLY #TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curl/Universal)
24 KEANE Somewhere Only We Know (/nterscope)
26 JET Look What You've Done {At/antic)
25 27 GWEN STEFANI What You Waiting For? finterscope/
31 @ RICHARD MARX Ready To Fly (Manhattan/EMC)
27 29 JOHN MELLENCAMP Walk Tall fisland/i0JMG)
28 30 LINKIN PARK Breaking The Habit (Warner Bros.)

#1 MOST ADDED
OMARION 0 (Epic/

#1 MOST INCREASED PLAYS
LIL' JON & THE EASTSIDE BOYZ FUSHER & LUDACRIS Lovers & Friends (7V7)

TOP5 NEW & ACTIVE
ANGIE STONE F/ANTHONY HAMILTON Stay For Awhile (J/RMG)
JILL SCOTT Whatever (Hidden Beach/Epic/
RAZAH Feels So Good (Vigi/
AMULA1 Gotta Rok /Sabe/
NICOLE WRAY If | Was Your Girlfriend (Roc-A-Fella/IDJMG/

URBAN begins on Page 32.

DROWNING POOL Love And War (Wind-up/

KORN Another Brick In The Wall (£pic/

SPIDERBAIT Black Betty finterscope/

ALTER BRIDGE Find The Real (Wind-up/

MARILYN MANSON Personal Jesus (Nothing/interscope)
HOOBASTANK Disappear (/sland/i0JMG/

w W
11 VELVET REVOLVER Fall To Pieces (RCA/AMG/
2 2 U2 Vertigo fInterscope)
3 8 SILVERTIDE Ain’t Comin’ Home (/AMG/
4 COLLECTIVE SOUL Counting The Days (£/ Music Group)
5 5 PAPA ROACH Getting Away With Murder (Geffen/
7 6 NICKELBACK Because Of You (Roadrunner/IDJMG)
9 o BREAKING BENJAMIN So Cold (Hollywood
6 8 THREEDAYS GRACE Just Like You (five/Zomba/
10 €@ CHEVELLE Vitamin R (Leading Us Along) (Eaic)
8 10 KENNY WAYNE SHEPHERD Alive (Reprise/
12 11 CROSSFADE Cold (Columbia)
15 (D SHINEDOWN Burning Bright (Atlantic)
13 13 GODSMACKf/DROPBOX Touche (Republic/Universall
16 ) GREEN DAY Boulevard Of Broken Dreams (Raprise/
11 15 GREEN DAY American Idiot (Reprise/
18 g THREE DAYS GRACE Home (five/Zomba)
21 PAPA ROACH Scars (Geffen)
17 18 JET Look What You've Done (Atiantic/
20 @ FUTURE LEADERS OF THE WORLD Let Me Out (Epic/
19 70 MEGADETH Die Dead Enough (Sanctuary/SRG)
21 SALIVA Razor's Edge (island/IDJMG)
2 SKINDRED Nobody (ava/
28 CROSSFADE So Far Away (Columbial
00 SLIPKNOT Vermilion (Roadrunner/IDJMG)
25
26}
%

#1 MOST ADDED
JOSH GROBAN Believe (Reprise/

#1 MOST INCREASED PLAYS
JOSH GROBAN Believe (Reprise/

TOP 5 NEW & ACTIVE
AMY GRANT Come Be With Me (UMe/
RICHARD MARX Ready To Fly (Manhattan/EMC/

RAY CHARLES F/DIANA KRALL You Don't Know Me (Concord)

RUBEN STUDDARD | Need An Angel (/RMG/
LEANN REMES Rockin’ Around The Christmas Tree (Curh/

AC begins on Page 44.

#1 MOST ADDED
GREEN DAY Boulevard Of Broken Dreams (Reprise/

#1 MOST INCREASED PLAYS
GO0 GOO DOLLS Give A Little Bit (Wamer Bros.)

TOP5 NEW & ACTIVE
GREEN DAY Boulevard Of Broken Dreams (Reprise/
RACHAEL YAMAGATA Worn Me Down (RCA Victor/
SHANIA TWAIN W/ MARK MCGRATH Party For Two (Mercury/IDJMG/
TIM MCGRAW Live Like You Were Dying (Curb)
SCISSOR SISTERS Laura (Universal

AC begins on Page 44.

wWwWw.americanradiohistorv.com

#1 MOST ADDED
3 DOORS DOWN Lzt Ma Go (Sepabibic/Universall

#1 MOST INCREASED PLAYS
GREEN DAY Boulevard Of Broken Oreams (Reprise/

TOP 5 NEW & ACTIVE
[ A PERFECT CIRCLE tmapine /Vigin/
| EARSHOT Someone /Warner Bros.)
SUBMERSED Holiow (Wind-up/
EXIES Ugly (Virgi/
NONPOINT In The Air Tonight (Lava)

ROCK begins on Page 55.
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1 1 BRIAN MCKNIGHT What We Do Here (Motown/

2 2 ALICIA KEYS f[TONY, TONI, TONE & JERMAINE PAUL Diary (/RMG/
4 0 PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Jef Soul/i0JME)
3 4 ANITABAKER You're My Everything (Blue Note/Virgin)

5 6 LUTHER VANDROSS Think About You (/RMG)

7 6 T.MARIEf|G. LEVERT A Rose By Any Other Name (Cash Money/Universal)
6 7 PRINCE Call My Name (Columbia)

8 &P ANITA BAKER How Does It Feel (Blue Note/Virgin)

9 €) LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG)

12 ) GERALD LEVERT One Million Times /At/antic/

17 Q) USHER & ALICIA KEYS My Boo (LaFace/Zomba)

14 9 NELLY My Place (Derrty/Fo’ ReelfUniversal)

11 13 KEM Love Calls (Motown/Universal

13 14 0'JAYS Make Up (Music World/SRG)

15 15 JOSS STONE Spoiled (S-Curve/Virgin)

20 8 JILL SCOTT Whatever Hidden Beach/Epic)

21 NORMAN BROWN | Might (Warmer Bros.)

19 18 TAMYRA GRAY Raindrops Will Fal (79/Sobe/

25 @ QUEEN LATIFAH ffAL GREEN Simply Beautiful (Vector/

VAN HUNT Down Here In Hell (With You) (Capitol)

24 EARTH, WIND & FIRE f/R. SAADIQ Show Me The Way (Sanctuary/SRG)
28 BOYZ Il MEN You Make Me Feel Brand New (MSM/Koch/

JEFF MAJORS Pray (Music One)

BOYZ 11 MEN What You Won't Do For Love (MSM/Koch/

27 RUBEN STUDDARD | Need An Angel (/RMG)

ANGIE STONE f/ANTHONY HAMILTON Stay For Awhile (J/RMG)/
AVANT Can't Wait (Geffen/

ALICIA KEYS Karma (J/AMG)

URBAN MYSTIC Where Were You? (Sobe/

AMEL LARRIEUX For Real /B//ss l//el

b 1 ot T
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COUNTRY
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LONESTAR Mr. Mom (BNA/

GARY ALLAN Nothing On But The Radio (ML)

KENNY CHESNEY The Woman With You (BNA/

TIM MCGRAW Back When (Curb/

BLAKE SHELTON Some Beach (Warner Bros.)

BROOKS & DUNN That's What It's All About (Arista)

DIERKS BENTLEY How Am | Doin’ (Capitol)

DARRYL WORLEY Awful, Beautiful Life (DreamWorks)

SHANIA TWAIN W/ BILLY CURRINGTON Party For Two (Mercury)
LEANN RIMES Nothin' ‘Bout Love Makes Sense (Asylum/Curb)
ALAN JACKSON Monday Morning Church (Arista/

BRAD PAISLEY Mud On The Tires (Arista/

SHEDAISY Come Home Soon (Lyric Street)

KEITH URBAN You're My Better Half (Capitol)

GRETCHEN WILSON When | Think About Cheatin’ (£pic/

REBA MCENTIRE He Gets That From Me (MCA/

BIG & RICH Holy Water (Warner Bros.)

RASCAL FLATTS Bless The Broken Road /Lyric Street)

J. BUFFETT /M. MCBRIDE Trip Around The Sun (RCA/Maithoat)
TOBY KEITH Stays In Mexico (Jream Works/

JOSH GRACIN Nothin’ To Lose (Lyric Street)

TRAVIS TRITT f/JOHN MELLENCAMP What Say You (Columbia)
PAT GREEN Don't Break My Heart Again (UniversallRepublic/Mercury)
BILLY DEAN Let Them Be Little (Curd/

LEE ANN WOMACK | May Hate Myself In The Morning (MCA/
SUGARLAND Baby Girl (Mercury)

KATRINA ELAM No End In Sight (Universal South)

i) JAMIE O'NEAL Trying To Find Atlantis (Lapitol)

ANDY GRIGGS If Heaven (RCA)

CRAIG MORGAN That's What | Love About Sunday (BBR/
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SMOOTH JAZZ
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1 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous)
3 RICHARD ELLIOT Your Secret Love (GRP/VMG)/

5 NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.)

2 4  GERALD ALBRIGHT To The Max (GRP/VMG)

4 5 BONEY JAMES Here She Comes (Warner Bros.)

9 8 CHRIS BOTTI Back Into My Heart (Cofumbia/

8 SOUL BALLET Cream (275

7 8 PAUL JACKSON, JR. Walkin' (Blue Note/EMC)

12 8 TIM BOWMAN Summer Groove (Liguid §/

10 QUEEN LATIFAH California Dreamin’ (Vector/

6 11 GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG)
13 MINDI ABAIR Come As You Are (GRP/VMG)

n ANITA BAKER You're My Everything /Blve Note/Virgin)

14 MARION MEADOWS Sweet Grapes (Heads Up/

18 DAVE KOZ Let It Free (Capitol)

16 MICHAEL MCDONALD Tracks 0f My Tears (Motown/Universal)
15 KIM WATERS In Deep (Shanachie/

17 18 PETER WHITE How Does It Feel (Columbia)

22 RAY CHARLES f/DIANA KRALL You Don’t Know Me (Concord)
20 PAUL BROWN Moment By Moment (GRP/VMG/

19 21 EUGE GROOVE XXL (Varada/

21 22 HALL & OATES Love TKO /U-Watch/

23 23 GREGADAMS Firefly (275)

24 8 PIECES OF A DREAM It's Go Time (Heads Ujp/

SEAL Walk On By (Warner Bros.)

25 26 FOURPLAY Fields Of Gold (RCA Victor)

28 @ CRAIG CHAQUICO Her Boyfriend's Wedding (Narada/
26 28 STEVE OLIVER Chips & Salsa (Koch)

— €@ CHRIS BOTTI No Ordinary Love (Columbia)

27 30 RENEE OLSTEAD A Love That Will Last /74%/Reprise)

#1 MOST ADDED
BOYZ 1i MEN You Make Me Feel Brand New (MSMiKoch)

#1 MOST INCREASED PLAYS

FANTASIA Truthis (/RMG)

TOP 5 NEW & ACTIVE
FANTASIA Truth s (J/RMG)
BAR-KAYS Glad You're My Lady (/FA Music/
REGINA BELLE For The Love Of You (Peak/
CARLTON BLOUNT Acting Like You're Free (Magratar)
RAHEEM DEVAUGHN Guess Who Loves You More (Jive/Zomba)

URBAN begins on Page 32.
w  ™w
1 € CHEVELLE Vitamin R (Leading Us Along) (Epic/
2 2 BREAKING BENJAMIN So Coid (Hollywood)
4 3 VELVET REVOLVER Falt To Pieces (RCA/RMG)
3 4 PAPA ROACH Getting Away With Murder (Geffen)
5 6 FUTURE LEADERS OF THE WORLD Let Me Out (£pic/
6 6 U2 Vertigo (Interscope)
9 o NICKELBACK Because 0f You (Roadrunner/IDJMG)
8 8 CROSSFADE Cold (Columbia)
10 THREE DAYS GRACE Home (Jive/Zomba/
13 COLLECTIVE SOUL Counting The Days (£/ Music Group)
12 SKINDRED Nobody /Lava/
7 12 SILVERTIDE Ain't Comin’ Home (/RMG)
14 8 SHINEDOWN Burning Bright (Atiantic/
18 KORN Another Brick In The Wall (£pic/
15 15 SLIPKNOT Duality (Roadrunner/IDJMG)
27 @ GREEN DAY Boulevard Of Broken Dreams [Reprise/
16 17 THREE DAYS GRACE Just Like You (Jive/Zomba)
11 18 GREEN DAY American Idiot /Reprise/
17 SALIVA Razor's Edge (/sland/IDJMG)
19 SLIPKNOT Vermilion (Roadrunner/IDJMG)
20 DROWNING POOL Love And War (Wind-up/
23 CROSSFADE So Far Away (Columbia)
30 PAPA ROACH Scars (Geffen/
24 A PERFECT CIRCLE Imagine (Virgin/
25 SEVENDUST Face To Face (TV7/
21 26 GODSMACKf/DROPBOX Touche (Republic/Universal)
22 27 MARILYN MANSON Personal Jesus (Nothing/Interscope)
31 @) EARSHOT Someone (Warner Bros.)
28 €2 KILLSWITCH ENGAGE The End Of Heartache (Roadrunner/IDJMG)
33 &

EXIES Ygly Virgin/

#1MOST ADDED
BROOKS & DUNN It's Getting Better All The Time (Arista)

#1 MOST INCREASED PLAYS
BLAKE SHELTON Some Beach (Warner Bros.)

TOP 5 NEW & ACTIVE
RANDY TRAVIS Four Walls (Word/Warner Bros.)
SARA EVANS Tonight (RCA/
TRENT WILLMON Home Sweet Holiday Inn (Coksmbia)
MARTINA MCBRIDE God's Will /RC4/
ALISON KRAUSS & UNION STATION Restiess Rounder/

COUNTRY begins on Page 37.

JIMMY EAT WORLD Pain (/nterscope)

GREEN DAY Boulevard 0f.Broken Dreams (Reprise/

U2 Vertigo flnterscope/

CHEVELLE Vitamin R {Leading Us Along) /£pic/
CROSSFADE Cold (Columbia)

PAPA ROACH Getting Away With Murder (Geffen/
BREAKING BENJAMIN So Cold /Hollywood)

GREEN DAY American idiot (Reprise/

MODEST MOUSE Ocean Breathes Salty (£pic/

VELVET REVOLVER Fali To Pieces (RCA/RMG)

KILLERS Mr. Brightside (/siand//DJMG)

JET Look What You've Done /At/antic)

MARILYN MANSON Personal Jesus (Nothing/Interscope)
MY CHEMICAL ROMANCE ¥'m Not Okay (I Promise) (Reprise/
15 LINKIN PARK Breaking The Habit (Warner Bros.)

16 INTERPOL Slow Hands (Matador)

@ PAPAROACH Scars (Geffen)

KILLERS Somebody Told Me fisland/I0JMG)

§ FRANZ FERDINAND This Fire (Domino/Eoic)
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THREE DAYS GRACE Home (Jive/Zomba)
MUSE Hysteria (FastWest/Warner Bros.)
22 SUM 41 We're All To Blame (/sland/IDJMG)
23 CAKE NoPhone (Columbiz)

@ MUSIC Breakin’ (Capitol

25 SOCIAL DISTORTION Reach For The Sky (7ime Bomb)
26 SNOW PATRGL Run /A&M/Interscope/

A PERFECT CIRCLE imagine (Virgin/

) LOSTPROPHETS | Don't Know (Columbial
SLIPKNOT Vermilion (Roadrunner/IDJMG)
€l) HDOBASTANK Disappear (Island/iDJMG)
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#1 MOST ADDED
BONEY JAMES F/JOE SAMPLE Stone Groove (Warmer Bros.)

#1 MOST INCREASED PLAYS
DAVE KOZ Let It Free (Capitol)

TOP5 NEW & ACTIVE
EVERETTE HARP Can You Hear Me (4440)
MICHAEL LINGTON Two Of A Kind (Rendezvous/
THA" HOT CLUB F'm Gonna Love You Just A Little More Baby (Shanachie)
GLADYS KNIGHT F/EDESIO ALEJANDRO Feelin’ Good (Vacilor) (Pyramid)
ALICIA KEYS If { Ain't Got You (/AMG)/

Smooth Jazz begins on Page 52.

TRIPLE A

™
1 U2 Vertigo finterscope)

2 R.E.M. Leaving New York (Warner Bros.)

MARK KNOPFLER Boom, Like That /Warner Bros.)
GREEN DAY Bouievard Of Broken Dreams (Reprise/
KEANE Somewhere Only We Know (/nterscape/
JOHN MELLENCAMP Walk Tall //sland/IDJMG}
LOW MILLIONS Eleanor (Manhattan/EMC)
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8 SNOW PATROL Run (A&M/interscope/
9 BRUCE HORNSBY Gonna Be Seme Changes Made (Columbia)
10 RAY LAMONTAGNE Trouble (RCA/RMG)
13 8 LENNY KRAVITZ Lady (Vigin/
15 JET Look What You've Done (Atlantic)
12 13 CARBON LEAF Life Less Ordinary (Vanguard)
20 8 JOHN MAYER Daughters (Aware/Columbia)
18 RAY CHARLES f/VAN MORRISON Crazy Love (Concord)
11 16 JOHN FOGERTY Deja Vu (All Over Again) (OreamWorks/Geffen/
16 17 SARAH MCLACHLAN World On Fire (Arista/RMG)
22 @ M. JAGGER & D. STEWART f/ S. CROW 0Id Habits Die Hard (Virgin/
19 19 NEVILLE BROTHERS Ball Of Confusion (Back Porch/Narada)
23 @ MAROON 5 She Will Be Loved (Octone/J/RMG)
17 21 STEVE EARLE The Revolution Starts Now (£-Squared/Artemis)
21 22 ELVIS COSTELLO Monkey To Man [Lost Highway/
14 23 CROSBY & NASH Lay Me Down (Sanctuary/SRG/
27 WILCO Theologians (Vonesuch/
28 HOWIE DAY Collide (£pic/
26 NORAH JONES Those Sweet Words (Blue Note/FMC)
24 27 CHARLIE MARS Gather The Horses (1/2/
— @ MICHAEL FRANTI Yes | Will (iusic/
25 29 0ZOMATLI (Who Discovered) America? (Concord)
30 €D GAVIN DEGRAW I Don't Want To Be (/AMG/

#1 MOST ADDED
3 DOORS DOWN Let Me Go (Republic/Universal)

#1 MOST INCREASED PLAYS

GREEN DAY Boulevard Of Broken Dreams (Reprise/

TOP 1 NEW & ACTIVE
FEAR FACTORY Bite The Hand That Bleeds (Liguid 8/

ROCK begins on Page 55.

#1 MOST ADDED
3 DOORS DOWN Let Me Go (Repubic/Universal)

#1 MOST INCREASED PLAYS
GREEN DAY Boulevard Of Broken Dreams (Reprise/

TOP 5 NEW & ACTIVE
ELEFANT Misfit (Holywood)
RAZORLIGHT Golden Touch (Universal
SALIVA Razor's Edge (Islend/IDJMG)/
SILVERTIDE Ain't Comin’ Home (J/RMG)
BLINK-182 Always (Geffen/

ALTERNATIVE begins on Page 59.

www.americanradiohistorv.com

#1 MOST ADDED
HANDSOME BOY MODELING SCHOOL Breakdown (Atiantic/

#1 MOST INCREASED PLAYS

GREEN DAY Boulevard Df Broken Dreams (Reprise/

TOP5 NEW & ACTIVE
MARC BROUSSARD Home (Island/IDJMG)
JAMIE CULLUM High And Dry (Verve/UUmversall
MADELEINE PEYROUX Don’t Wait Too Long (Rounder)
SHORE Hard Road (Maverick/Reprise)
JOSEPH ARTHUR Can't Exist (Vector/

TRIPLE A begins on Page 62.
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== By Erica Farber

his holiday season marks the 25th
o ~ anniversary of the first time the classic
: “Grandma Got Run Over by a Reindeer”
was played on the radio. With over 10
million copies sold, Dr. Elmo's “Grandma”
continues to be America’s most-requested
| Christmas song.
i Dr. Elmo, who is a real doctor,
discovered his love of music as an adult
and has been able to combine that
passion with his wonderful sense of
humor and unique style of storytelling.

His background: “I was raised on a farm, around
horses. My dad was a trainer and a jockey. I was an exercise
boy, hoping to be a jockey. When I was about 18 I got too
big to be a jockey, and I knew I should look for some other
profession. I had always admired veterinarians, so I wanted
to be a vet. I rode horses all through college and became a
vet. I went to New York and worked on the racetracks. I
came to California on vacation around 1968. That's when I
started playing music.

“I started a small animal hospital out here and was
practicing. I saw this bluegrass band, and I used to go
everywhere they went. One night they invited me over to
their house after a gig, and they played all night long. I
was enthralled. I was kind of old to start then — I was
about 35 years old — but I started playing the banjo. I
was in a band about six months later. We weren't that
good, but we had a lot of energy. I never wanted to sing,
but nobody else in the band wanted to sing either. People
laughed when I sang serious songs, so I went with the flow
and started singing funny songs. Then I started to write
funny songs.”

How “Grandma” happened: “We got a job playing in
Lake Tahoe, and there was a big snowstorm the day we got
there. The band that was going to leave couldn’t get out.
Randy Brooks, the bass player, came to our show that
night. He said he had a song that his band wouldn't let
him play but that would be perfect for me. We went back
to the dressing room, and he sang ‘Grandma Got Run Over
by a Reindeer. When I first heard it I thought it was great.
It proves there’s a Santa Claus, was my first thought, and it
had all the elements of Christmas: watching football,
eggnog, a goose on the table. It had a warmth to it, even
though Grandma had to suffer a little bit.

“Soon after that 1 recorded it, maybe March of '79. We
had about 500 vinyl singles made. I didn't think about
much more than just giving them to friends. A friend to

whom I'd given some copies gave one to Gene Nelson on
KSFO/San Francisco. He started playing it. He was my
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favorite guy on radio. One day I turned his show on, and
he was in the midst of this thing where people were calling
in and asking him to play some song. Then others would
call saying, ‘Don't ever play that song again’ They were
going back and forth. I was wondering what it was all
about. Suddenly, he started playing the song, and I
recognized my voice. I was quite embarrassed at first — I
sounded terrible — but I've gotten used to it.”

How the song built momentum: “That year Gene
played it for about a week and a half, then went on
vacation, and the PD took it off. In 1980 the same thing
happened. Maybe three or four other stations in San
Francisco played it, but the first time someone complained,
they took it off the air. In '81 a lot of people were
requesting the song. In fact, most of its success is based on
people calling in to request it. Stations started taping it off
KSFO, and it started sweeping the country even though
there was no product in the stores. We went to Tower
Records and got them to take 10 copies on consignment at
50 cents apiece. When I drove back home there was a
message on the machine saying, This is Tower. Could you
bring in 25 more?’ A second message said, ‘This is Tower
again. Can you bring in 500 copies?’ We gave them all 500
copies, and they sold them right away.

“In "82 we didn’t have much going on. We couldn't
figure out how to get distribution, and I was trying to get
a record company interested. The song was playing on the
radio a lot. In ‘83, even though I hadn’t made a dime off of
it and had actually spent quite a bit, I made a video that
cost about $30,000. One day someone called and said, ‘This
is MTV. We saw the video and want to play it!

"At the same time an independent distributor named
Joe Gibson at Nationwide Sound Distributors in Nashville
called. He was a little guy, but he bought 250,000 copies of
the vinyl, which is a huge undertaking for an independent.
He sold them all that year, but we still had not generated
any income. When Joe sold the 250,000, we got about 7
cents apiece. By the end of ‘83, before Christmas, I was in
for maybe $50,000 on the project, and we really hadn't
made anything back. I vacillated day by day — ‘Am I crazy,
or is it going to happen?”

When he knew it was a hit: "It seemed like
everyone liked it, but I didn’t realize that people were
calling in in droves. In ‘84 Frank Rand at Epic Records
said they were interested and were going to distribute
it. In the middle of the year they called and said they
weren’t interested anymore. In October they called to
say they were interested again. We signed a contract
with Epic, and they did a terrific job of getting it out.
From '79-'84 the public was listening to the song but
couldn't buy it because it wasn't distributed. The first
year Epic put it out, in the first few weeks they sold
approximately 500,000 singles. They said it was by far
their biggest seller at that time. Each Dec. 26 I always
thought, ‘'That’s the end of it I always kept my day job.
Now, unbelievably, the song has been embraced by the
younger generations, and it seems to be even more
popular. The royalties, the merchandising and the
animated movie — all those things have contributed to
make it a much bigger producer.”

His new CD, “Christmas All Across the USA": "My
writing partner, Rita Abrams, wrote the song “Christmas All
Across the USA,” and T thought it was a little too sweet for
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me. But she kept insisting, and she helped me produce it.
It's a Christmas song that makes us glad we live here, even
with all the division and problems we've had over the
election and the war and stuff. It’s just a sweet Christmas
song that makes us happy to be here and happy to have
what we have.”

On founding his own label: “I own my masters, but
this is going to be out on BMG. I have two new records out
on BMG, then I also have a couple of albums on my own
label. Rita and I got down to writing Christmas songs for
the past 10 years. We have a few others, but mostly
Christmas songs, and I've collected a few along the way
that I thought were interesting. We have one called ‘Uncle
Johnny's Glass Eye! Even though it sounds a little bizarre,
it's a great story, especially for kids, but adults love it too.
Whenever I do it live it's a shocker for everyone — in a
good way.”

State of the radio industry: “When ‘Grandma’ first
came out, there were a lot of people in radio who were
afraid of it, and rightfully so. But people called in for it in
droves. In all the radio interviews I've done, probably 70%
of the personalities interviewing me will say, In my entire
career, that is the most requested song we have ever had
in radio’ The public demanded that the song be played,
and [ was very lucky in that respect.

“Today I'm not sure that could happen. A lot of times
radio hosts will do a three-hour show in an hour. They'll
go through the computer, put their part in and then leave
the studio. People can't call them up and ask them to play
a song. I'm not sure if I could get ‘Grandma’ started in
today’s market. When I used to do live interviews on the
radio there would always be six or seven people helping
out and chiming in. It would be like a big party. Most of
the time now there are only one or two people, and
sometimes it's only one guy running the whole board. The
way radio’s consolidated now, there are fewer personalities
than there used to be.”

Favorite radio format: “AC. One of the funny things
about ‘Grandma’ is that I sound very country, and I'm a
bluegrass player, but AC is mostly what I listen to.”

Favorite television show: "Curb Your Enthusiasm.”

Favorite Christmas song: “The Christmas Song.”

Favorite movie: "The Big Lebowski.”

Favorite book: “The Agony and the Ecstasy.”

Beverage of choice: "I'm a runner, so it’s water.”

Hobbies: “Running. I run in about 25 races a year
and run about 25-30 miles a week.”

E-mail address: “docelmo@msn.com.”

Advice for broadcasters: “Do the best you can to
do your show and try to insert as much of your
personality as you can and less of management’s
demands. Any time you have any kind of artistic effort,
you can't cut through unless you do the best you can to
be yourself. Take your lurps and do what you think
you can to be the best until you become a personality
who can be popular. You may get fired a number of
times. With format changes, it’s not necessarily what
you're doing that makes you lose your job, so,
artistically, you should do what you want and be willing
to take the consequences for a while. Howard Stern has
been able to cut through all that, and I'm sure he's had
his hard times. If you're good enough and you stay on
your own path, you can prevail.”
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to bigFon exclusive items online.

|
Also VISIt RAMMY.com for more giving opportunities
that can

__aty

ke a difference this holiday season.

MusiCares provides a safety het of crif§jcal financial assistance and services for music people in times of need.

The GRAMMY Foundatien cultivatgs the awareness, appreciation and advancement of the impact
of music on American culture thlrough music education programs, scholarships and grants.
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Experience “The Dave Effect:
Onliney = www. dav AMSey.com

“Ihe Dave Effect”

Watch the Ratings Spike when Dave Hits the Air...

AFFLIATES EXPERIENCING DAVE BEFORE DAVE DAVE'S HOUR
WYNK BATON ROUGE, LA 0.2 \AS 1.1
WFNMN JACKSON, MS 3.3 VS 4.2
WSBT SOUTH BEND, IN 7.5 VS 8.7
WWTN NASHVILLE, TN** 4.7 VS 8.6

* Arbitron Spring 2004. AQH share increase **ADTS 25-54

These Affiliates Get It. Why Don't You???

23/7 Jefeeds Available | Bob Borquez @ 1-877-410-DAVE (3283) | Listen to Dave onlne @ www.daveramsey.com
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