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Inside M&M this week

IRELAND’S ‘SOUND MAN’

Donal Lunny has collaborated on
more than 100 albums, and seems
to have been at the centre of every
new Irish music project in the last
25 years. But now, for the first time
in 15 years, he’s releasing an album
with a band of his own. Page 8

(e GOMEZ TAKE
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Hut/Virgin UK. act
Gomez have won the
1998 Technics
Mercury Mu-
sic Prize, one
of UXK.s most
influential ac-
{ colades, for
| their debut al-
| bum Bring It
| On. Page 21

GERMANY DECIDES

As Germans prepare to go to the
polls for federal elections on Sep-
tember 27, what outcome is the
country’s music industry hoping
for? Page 3

wwv e tallilscs to r=adio

by Howell Llewellyn

MADRID — A Barcelona court has

charged Miguel Dega, the president
of Spain’s biggest indie label Max
Music, with “inducement to illegal-
ly detain and threaten” the compa-
ny’s co-founder Ricardo Campoy.
The charges were laid on Sep-

tember 14, five days after Dega was

arrested together with four Mexi-
cans, who police claimed had been
hired to kill Campoy, his father and
sister, and two executives working
for Campoy’s Vale Music label. At

Top Spanish label boss
faces kidnap charges

presstime, Dega and the Mexicans
remained in custody.

Max Music is Spain’s only whol-
ly-domestically owned multination-
al record label, with offices in Mia-
mi, Hollywood, Mexico, Puerto Rico,
Germany, Portugal and Brazil. It is
the country’s leading specialist in
dance compilations.

Dega and Campoy, who founded
Max Music together, split acrimo-
niously last year, with Campoy tak-
ing four of Max Music’s in-house
mix-specialists—the so-called “Dre-

continued on page 21
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The Manic "Street Pfeachefs
kicked off a new seriés_of live gon-

certs on Spanish publig.broadcast:

er RNE Radio 3 on Se
The concerts for the

music station are ! i
recorded for later TV transmissi
on public channel TVE 2. 1'%

New pressure for

by Rémi Bouton

PARIS — An increasing number of

representatives from different sides of

the music and the radio industries are

asking for changes to the French air-
play quota law.
The law, which was passed by par-

quota changes

liament in 1994 and implemented in
1996, requires all stations to broadcast
a minimum of 40 percent of French-
language music, half of which must be
either from new talent or new produc-

tion less than six months old.
Airplay monitoring figures show
continued on page 21
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REM. sfill automatic
for the programmers?

by Paul Sexton

-LoNDON — Throughout the ’90s,

they've juggled the roles of sensitive
album artists and daytime-friendly
pop tunesmiths. So what’s the fre-
quency for R.E.M. in 1998?

With their new single Daysleeper
now at radio, early signs are that the
answers are (a) most stations and (b)
often. WEA took the accessible, dis-
tinctive track (in stores on Warner
Bros. from October 12), to program-
mers across Europe last week, as
anticipation builds for Up, due Octo-
ber 26 and the first R.EM. album
since last year’s departure of drum-
mer Bill Berry.

The band’s last set, 1996’s New
Adventures In Hi-Fi, may have per-
formed less spectacularly than its *90s
predecessors Out Of Time, Automatic
For The People and Monster, but
Warner Music Europe reports that
album’s sales outside the U.S. still
totalled close to three million. First
indications for Daysleeper suggest a
return to the kind of daytime radio
acceptance which R.E.M. found earlier
in the decade with songs such as Shiny
Happy People and Losing My Religion.

Daysleeper—a song “about people
who are doing their jobs, often in a

continued on page 21
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Upfront

by Emmanuel Legrand, Music & Medlia editor-in-chief

In a country not renowned for its ability to reach broad con-
sensus, at least there’s one thing that everybody in France
agrees on—the French radio quotas don’t work.

But unfortunately that’s about as far as the consensus
goes. Nobody is quite sure what to do next. Som® voices are
calling for a stiffer quotas regime, others for a softer system,
while radio stations by and large wish the quotas had never
come into existence.

It’s hard to deny that the quotas did put an end to the
downward spiral which saw the broadcasting of French music
on radio reach an all-time low in the early '90s, and eventu-
ally boosted the sales of domestic repertoire. However, the
system has now proved its limitations. The main problem is
that quotas have attained the exact opposite of one of their
key original goals, namely to promote new talent.

The 1994 quota law requires stations to play a minimum
of 40 percent French-language music, half of which was sup-
posed to come from new talent and/or new production. But
th1s latter requirement has never been fulfilled (stations

instead pl play more oldies from established French art1sts) and

—NEWS

broadcasting authority the CSA has not effectively enforced
the rule.

Perhaps the time has now come to try a more radical mea-
sure: to drop the quotas altogether.

The government and the CSA should instead look at indi-
vidual radio stations and their different formats. In the UK.,
broadcasters are subject to a programming “promise of per-
formance” as part of the terms of their licence. Why not intro-
duce a similar system in France, making some specific French
music content requirements on a more sensible station-by-
station basis, taking into account the nature of each station’s
format? This could work, providing it was properly enforced
by the CSA.

It’s also hard to understand why some French stations still |
resent broadcasting French content. That attitude goes agamst
all the recent trends in Europe— :
after all, which French station has
made the biggest audience gains in
the past few months? The answer
is Skyrock, a formerly mainstream
CHR network which took the risk
of majoring on a musical genre
(rap) performed by local artists.

Playing local repertoire can
pay off!

Germany awaits gov't change

by Wolfgang Spahr
German bureau chief, Billboard

BERLIN — The German music indus-
try is hoping that improvements in
both the current level of music sales
and its standing with government will
follow as a result of the country’s fed-
eral elections on September 27.

According to the latest opinion polls,
Chancellor Helmut Kohl’s centre-right
Christian Democrats (CDU/CSU), the
party which has held office for the past
16 years, look set to be replaced by
Gerhard Schroeder’s centre-left Social
Democratic Party (SPD).

In the past 12 months, music sales
in Germany have plummeted, which
most in the music industry blame on a
stagnant economy and a record unem-
ployment rate of 10.6 percent.

Comments a leading music
industry executive: “What
we need before the German
record market can recover is
a clean political break from
the state of stagnation.”

In recent years, the SPD,
currently leading the polls by
five to six percentage points,
has paid particular attention
to the German record indus-
try. North Rhine-Westphalia’s SPD gov-
ernment, for example, has done much to
promote the PopKomm. trade fair.

The potential new German chancel-
lor, Gerhard Schroeder, is also thought
to be relatively open to the concerns of
the record industry. He is one of the
founders of the Sound Foundation
sponsored by Volkswagen, which pro-
motes up-and-coming young bands. In

Dieter Gorny

addition, he has
i requested informa-
tion on the particular
troubles of the
German record ind-
ustry. Should an SPD
government be elect-
ed, a federal cultural
minister would be
made responsible for
, the concerns of the
music industry for the first time.

Some industry executives hope
that the fact that Dieter Gorny, the
managing director of the Viva music
TV channel, has been named an offi-
cial advisor to Schroeder will also
have some impact—Gorny has been
publicly arguing for an end to the dis-
tinction between “high” and “pop” cul-
ture by government.

Swedish labels

by Anders Lundqulst

StockHOLM —  Three
Swedish independent
labels are to merge to
form a new “umbrella”
company, Underground
Technology (UT).

UT will be formed by
pooling the resources of
North Of No South
Records (NONS) in Umea, Vibrafon
Records in Malms, and Dolores
Records, which has offices in Stockolm
and Gothenburg. The companies hope
the new venture will bring benefits
across the range of creative, marketing
and management activities.

The move was expected to be offi-
cially announced at the Musikméssan
trade fair in Gothenburg, which takes
place September 17-20.

Each of the three indies will hold a
30 percent stake in UT, with the
remaining equity held by industry vet-
eran Peter Yngen, who formerly ran the
Swedish Mistlur/MVG labels. Yngen

vibrafon

INKINng Up

will oversee the merger
as managing director of
the new company.

Earlier this month,
Yngen took control of
NONS, which has recently re-
emerged from bankruptcy.
Vibrafon Records is owned by the
members of the pop group
Eggstone; its roster includes
Freewheel and The Mopeds.
Dolores Records previously caught the
attention of the Swedish music busi-
ness when Klas Lunding, founder of
the Telegram and Stranded labels, left
Warner Music to join the company.

There will be a four-month mora-
torium on releases from all three
labels while the details of UT’s struc-
ture are worked out. It is thought
that A&R responsibilities will be
organised in various undisclosed
departments and split between each
of the labels, but the three companies
will still retain their individual iden-
tity and separate offices under the
UT corporate banner.
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Danish act Cartoons (Flex/EMI-
Medley) recently collected a plat-
inum disc marking over 10,000
domestic sales of their single
Doodah. Pictured (back row, l-r):
Thomas Hohme (director of inter-

national  exploitation, EMI-
Medley); Ole Mortensen (general
manager, Flex); and Kenneth
Bager (A&R manager, Flex).
Middle row (l-r): group members
Boop, Toonie and Puddy with
(front, 1-r) Fronti, Sponge, Buzz
and Shooter.




Open mike

Allen Kovac
Chairman/CEO,
Left Bank Organisation
. Head of the Los Angeles-
based artist management
company left Bank and
principal of U.S. record label
group Beyond, Kovac was
scheduled fo deliver a key
address at the Billboard/
Airplay Monitor Radio Sem-
A inar in Pheonix, Arizona on
“, September 18. He is also
involved in a partnership with
Strategic Research, applying
demographic research fo the mar-
keting and promotion of arlists.

Q: The radio and record industries
are increasingly relying on audi-
ence research: does that affect the
artists’ creative process?

A: People think that when we talk
about research, we're testing 10 sec-
onds of a song with the audience.
What we’re actually doing is artist
profiles with the audience. We're ask-
ing 10,000 people what their affection
is for the artist, what their habits are,
what radio stations they listen to,
what newspapers they read, what
their lifestyle is, so we can communi-
cate with them. Our artists would
rather hear from the consumer, who is
their fan, than from a bunch of mid-
dle-aged men who are trying to tell

them what their gut says the audi-
ence’s feelings are. I've found that
when we show an artist what it is that
[his or her] audience wants, the artist
is more capable of creating a trust and
a relationship with that audience to
garner success.

Q: Does research ever conflict with
what the artist wants to do?

A: Tve never found that to happen.
When artists find out that radio stations
test 10 seconds of a song, they reject that
immediately. But when they understand
that you're asking the audience ques-
tions about them, they always want to
know what their fans have to say.

Q: How do you see the labels’ per-
spective on that?

A: T have found it very difficult to talk
about audience profiles with record
companies. Executives at record compa-
nies have made their careers by assum-
ing they know what the audience
wants.

Q: Five years from now, what is the
biggest change you expect to see in
the music business?

A: The record business as we see it
today will become marketing compa-
nies that work with content
providers—the artists. That will be a
change from the way things are now,
where labels are the distribution com-
panies that also own artist content.
The future is marketing companies,
where an artist will partner with
management, not his record company.
Interview by Chuck Thylor, radio editor, Billboard

'

Bulgarian pirates
jailed by French

by Mark Solomons
international editor, Billboard Bulletin

‘| PARIS — In what is being hailed as a

landmark case, a court in Caen has sen-
tenced two unidentified Bulgarians to
jail terms and heavy fines for music
piracy offences in a case also involving
French mastering company Digipress.

The pair, employees of Bulgarian
companies Unison and Hit Music,
were arrested in Nice on their way to
the 1998 Midem trade fair at Cannes
in January, and have remained in
jail in Caen ever since. They should
be released in the next few days,
having already served their eight
month sentence. The defendants
were given 10 days to appeal against
the judgement.

“It’s the toughest court decision in a
piracy-related case in France so far,
says Laurence Marcos, in charge of the
anti-piracy bureau at French collecting
society SCPP.

For Marcos, what makes the
judgement unprecedented is that—for
the first time—pirates have been sen-
tenced to jail and a CD mastering
plant has been convicted for process-
ing illegal masters.

The jail sentences are a sign of the
increasing support the music industry

the million selling uk no.1 single.

is receiving from judges in enforcing
anti-piracy laws in France, believes
Marcos. “The judge was very quick and
efficient in this case,” she notes. “There
was just a year before the start-up of
the case and the arrest. The magistrate
was definitely motivated and con-
cerned by those piracy issues.”

The court fined Digipress and its
director Jean Ledieu Ffr150,000
($25,890) for the illegal manufacture
of CD masters for an international
piracy scam involving the two
Bulgarian companies.

The court also ordered all the defen-
dants to pay damages totalling Ffrl mil-
lion to BMG, East West, EMI,
PolyGram, Sony, Universal, Virgin,
Warner and a number of independent
labels. Material pirated included 1995-
96 releases from Madonna, Robert Plant
and Greenday among others.

Marcos praises interaction between
the SCPP, the U.K.s BPI and IFPI on
this case. “There was good cooperation
and information sharing between us,”
she declares.

Marcos also says the court decision
sends a clear warning to all CD master-
ing facilities and manufacturing plants.
“I expect [the judgement] to encourage
them to set up control procedures to
avoid these problems,” she says.
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Info:
® More than 250.000 copies sold in Italy of her stunning
debut album Pipes And Flowers
# On tour in Europe with Eros Ramazzotti Autumn ‘98
o o Album ‘Pipes and Flowers' out now in Europe

® Album including the hit-singles ‘Sleeping In
Your Hand, ‘Labyrinth’ and ‘A Feast For Me’
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CD 539024-2 MC539024-4
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BARONI WINS POLISH SONG CONTEST

WaRsAW — Italian singer/songwriter Alex
Baroni (BMG Ricordi) won the 35th annu-
al Sopot Festival in Poland on September
6-7. The televised show, which attracted
10 million viewers to Polish public TV
channel Telwizja Polska, is the country’s
principal annual musical event. Some 12
newcomers from 12 European countries
took part in a competition format, whilst
established international stars were also
invited to perform. This year’s interna-
tional guests included Ace Of Base, The
Corrs, Chris Rea and Tanita Tikaram.
Baroni’s new album Onde is set for inter-
l national release this autumn.

NEW SPaNISH music TV SHOW DEBUTS

MADRID — A new weekly live music programme was
launched on Spain’s most popular TV channel, the gen-
eralist public station TVE 1, on September 14. El Sépti-
mo de Caballeria is to be broadcast for 90 minutes every
Monday at 23.00, making it the most ambitious music
show for some years on terrestrial TV in Spain. The pro-
gramme’s presenter, Miguel Bosé, says: “There will be
no playback [performances], and we’ll have plenty of
new national and foreign artists, as well as established
acts. We'll also try to get historic moments such as
musicians with different styles playing together for the
first time—Miguel Rios and Brian May, for example.”
Among the stars appearing on the first show last week
were Manolo Garcia and Jarabe de Palo.

IFPI SCORES PIRACY VICTORIES

BERLIN — Music industry trade body IFPI Germany
has revealed some recent victories in its war against
piracy. In Dusseldorf, customs officials confiscated more
than 10,000 bootleg copies of Deep Dance Mix 54, a com-
pilation of current chart hits with a street value of DM
300,000 ($176,000), while in Bochum police seized
15,000 counterfeit records worth DM450,000. So far
this year, German authorities have captured a total of
1 180,000 illegal CDs valued at more than DM5.4 million.

EMI promOTE BIGGINS

LoNDON — EMI in the U K. has promoted Gordon Big-
gins to general manager of its EMI/Chrysalis label
group, with responsibility for marketing, creative and
press functions. Biggins, who will report to EMI/
Chrysalis managing director Mark Collen, relinquishes
the A&R duties that came with his previous title of
GM/A&R director. Sas Metcalfe, previously A&R direc-
tor for the EMI label, now adds A&R duties for
Chrysalis. She also reports to Collen. Meanwhile, mar-
keting director Tracey Connelly is leaving after 12 years
with EMI, “by mutual agreement,” according to
the company.

105 POACHES Swiss CHART KING

BN Austrian music panel

slaoms ‘weak’ stations

by Susan L. Schuhmayer
VIENNA — Austria’s radio sta-
tions were roundly criticised at
a panel discussion on the coun-
try’s place in the European
music market held during Euro-
music Vienna 98, the country’s
first music industry trade show.

The September 10 session
turned into a catalogue of
gripes from the Austrian
industry over how local talent
is treated by the country’s
radio stations.

Members of the panel and
audience alike complained that
Austrian radio programmers
will only schedule international
hits, and think that no-one
wants to hear domestic product.

Although the Austrian pub-
lic broadcaster ORF has a
mandate to focus on local cul-
ture, that mandate is “negated
and ignored,” according to
singer Andy Baum, who was in
the audience.

Part of the problem, said
Horst Unterholzner, A&R man-
ager for EMI Austria, is that

national CHR station O3 (the
country’s only
nationwide
contemporary
music service)
is a “cash cow” °
for ORF, so its mandate to air
cultural programming is cast
aside as the station strives to
make a hefty profit.

Austria’s new regional and
local commercial stations did not
escape criticism, either. With the
exception of CHR broadcaster
Radio Energy/Vienna, argued
Unterholzner, the commercial
broadcasters were “poorly-made
copies of 03.”

Composer and pianist
Robert Lehrbaumer said that
the conservative playlisting
occurs because “there are no
courageous decision makers [in
radio]...there are only weak-
lings who are afraid to take
risks and test new artists.”

Mario Rossori, of Music Infor-
mation Centre Austria (MICA),
which is charged with promoting
Austrian music abroad, said sta-
tistics showed that only 12.4 per-

eurROMuSIC

VIENNARA

cent of the music played by Aus-
trian stations was
domestic, compared
to the European aver-
age of 25 percent.

" EMI’s Unter-
holzner reminded disgruntled
audience members that record
companies must also turn in a
profit, so what they produce has
to fit existing radio station for-
mats. “Anything outside the for-
mat won't be aired,” he said, “so
artists must balance their need
for commercial success with
their own personal convictions.”

The artists who are most
marketable either underscore
their Austrian identity with
their work, or perform in Eng-
lish, added Unterholzner.

An outsider’s perspective
was provided by panel member
Henry Brinker of Klassik
Radio in Hamburg, who told
the Austrian industry “your
house is not in order,” and said
that this situation must be cor-
rected before the country could
hope to succeed in the Euro-
pean music market.

PolyGram moves closer to Czech mate

by Michele Legge

PRAGUE — PolyGram Czech
Republic (PGCR) is poised to
become the country’s market
leader with the purchase of a
majority stake in local inde-
pendent label B&M Music.
Tomas Filip, managing
director of PGCR, says his com-
pany has not yet finalised the
deal with B&M, but expects to
do so before the end of the year.
Nonetheless, he says that
PGCR will begin to distribute
the independent label’s reper-
toire from October 1, although
the two labels will continue to
function from sepa- s
rate offices. Filip

company in
the Czech
Republic. Its
biggest sellers
during  the
past 12
months have
included rock
super-group
Lucie, pop act
Chinaski, and rock band
Wanastowi Vjecy.

According to figures sup-
plied by IFPI Czech Republic,
B&M had a 10 percent share of
the domestic music market
last year, and 4.0 percent of
the Czech music market over-

—_— — —

all. PGCR, mean-
while, took a mar-
ket share of 17
percent. Monitor-
EMI were the
' Czech Republic’s
market leaders in
1997, accounting
for 24 percent of
: PP the market.
PolyGram stands to gain
further market share in the
Czech Republic from April 1
next year, when it will take
over distribution of the Uni-
versal label, which is currently
under the wing of BMG’s
Czech office.
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| GENEVA — Basle-based CHR
cable network Radio 105
Switzerland has hired one of
the country’s best known pre-
senters. Gabriel Felder, who

moves from public broadcaster
SBC’s AC network DRS3, will

would not disclose
how much Poly-
Gram will be pay-
ing for its stake in
the label.

“We are acquir-
ing the repertoire

internet in-site

Dave Stewart has become some-
thing of an iconoclast since his days
with the Eurythmics, so it comes as
no surprise that he’s doing unusual

sigeirnetuortdoue stewort

s

present a weekday afternoon and the really great | things with his web site. Fans can !
programme and a chart show artists that are on = watch a series of eccentric short L
(Hit 105) on Sunday after- the roster at B&M,” | films featuring the likes of Bob :

Dylan, Jon Bon Jovi and Natalie
Imbruglia, or a spoof commercial
starring Isabella Rossellini. At the
other extreme, there’s a “Sly-Fi Spy-
Cam” displaying whatever bits of Stewart’s real life occur in its scope. The
capability to download his entire new album is promised for the near future,
as is a live Internet jam session and the opportunity to co-write songs with
Stewart. There are also competitions, news, a discography, a mailing list
and all of the usual offerings now expected of good artists’ web sites.
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Filip explains. “All
current staff will
continue to work
for B&M —they
have had excellent
results during the
past few years.”
B&M is the mo-
st successful inde-
pendent  record

noons, shadowing the chart
show he presented on DRS3 in
the same slot. Radio 105 pro-
gramme director Grant Ben- ;
son says: “It’s a coup for us to steal one of DRS3’s most
popular presenters, and demonstrates the impact we
have had since we started less than a year ago.” Radio
105 Switzerland broadcasts via cable to the German-
speaking cantons of Switzerland, and is partially owned
by Italian CHR network Radio 105.
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