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Virgin, Radio
Authority Jostle

Over FM's
Future In UK

UNITED KINGDOM
by Jeff Clark -Meads

The ultimate radio request show
is currently being run in the UK.
Not only are listeners being
asked to say what they want to
hear, but also how they want to
hear it and what shape the entire
radio market should be given.

The country's first national
private commercial (INR) rock
station, Virgin 1215, is running

Baldwin

a high -profile, highly public
campaign to persuade regulatory
body the Radio Authority to
create the conditions for it to be
able to switch from its current
AM frequency to FM. The sta-
tion hopes that the extensive
petitions it is organising will
mean the Authority bows to
what is ostensibly the public's
request for new FM resources to
go to national services instead of
local. For the Authority, though,
Virgin's clamourings may be no
more than an irritation as the
regulator attempts to fine tune
the UK's radio services.

The Authority has two
impending opportunities to

(continues on page 19)
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NRJ Continues To Step
Up German Expansion
GERMANY
by Miranda Watson

French radio group NRJ has
made another tentative step
towards its goal of forming a
major network in Germany, plac-
ing bids for new local and region-
al licences in the German state of
Baden-Wurttemberg, due to be
distributed this summer. NRJ is
bidding for all three regional
licences in the state, as well as for
14 out of the 15 new local radio
licences.

NRJ has made no secret of its
plans to expand in the German
radio market. GM Main Weill
revealed at the company's annual
financial results presentation that
NRJ's goal over the coming years
was "to be present in Germany's
15 leading towns in order to cre-
ate a full network." And it seems
that NRJ is already well on its

way to achieving this end. If NRJ
is successful in its bid, it will
have four stations in four key
areas of Germany. NRJ is already
represented in Berlin by Energy
103,4 and by Energy Saxony in
the former East German state of
Saxony (cities of Dresden,

Leipzig and Chemnitz) and is

scheduled to finalise its deal to
buy a 40% stake in Munich sta-
tion Radio Xanadu at the end of
the month. A station in Baden-
Wurttemberg will add the major
cities of Stuttgart, Mannheim and

(continues on page 20)

Dutch Radio Bill Gets
Go Ahead From Gov't
HOLLAND.
by Marlene Edmunds

Holland's public broadcasters will
receive a 10 -year licence to con-
tinue operating their national ter-
restrial frequencies, but only if
they follow a strict plan to work
together.

Dutch parliament last week

WARNER'S MID -WINTER DREAM - Staff from Warner offices around
Europe met up in Stockholm in January for their "Midwinter Nights
Dream" conference and showcases. One of the upcoming treats they lis-
tened to was Stina Nordenstam's (seated, right) new album "And She
Closed Her Eyes."

approved a bill giving the 10 -year
concessions after two weeks of
often heated debates. Legislators
charged the decade -long guaran-
tee, requested by Dutch minister
of culture Hedy D'Ancona,
would encourage complacency.
D'Ancona was worried that pub -
casters 'would be trampled on by
new and more competitive private
commercial stations if they had to
give up their near monopoly on
national terrestrial frequencies too
soon.

The upshot was a comprise of
sorts. According to the new bill,
the management of the public
broadcasters must come up with a
new plan which allows them to
work together, otherwise they
must settle for a five-year licence.

Scarce terrestrial frequencies
in the newly deregulated Holland
have been viciously fought over.
The mood of the legislators
reflects a frustration with a major
restructuring of the public broad-
casting system begun 15 months
ago which has failed to stem the

(continues on page 20)

Carboni
Embarks On
Continental
Campaign

ITALY
by Machgiel Bakker

Establishing a new artist on the
market takes time, patience and
commitment. But if that artist
comes from the Continent and
does not sing in English, even
more dedication is needed.

Italian singer Luca Carboni

Carboni

has been recording for RCA
since 1984, sold 800.000 copies
of his '92 album Carboni, but is
unknown in the rest of Europe.
The record company's 1994
challenge is how to change that.

(continues on page 20)

No. 1 in EUROPE

European Hit Radio
ADAMS, STEWART & STING
All For Love
(A&M)

Eurochart Hot 100 Singles
ADAMS, STEWART & STING
All For Love
(A&M)

European Top 100 Albums
BRYAN ADAMS
So Far, So Good
(A&M)

US # 3

Billboard
Hot 100

Whatta Man
SALT 'N' PEPA

Available
Now...
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EMAP Eyes UK Radio
Group Trans World
UNITED KINGDOM
by Jeff Clark -Meads

UK publishing giant and radio sta-
tion owner EMAP is said to have
the inside track in gaining control
of ILR company Trans World
Communications following the
decision by entrepreneur Owen
Oysten to sell his pivotal 24%
holding in the company.

Trans World, the UK's second
largest ILR group, owns eight sta-
tions: EHRs Piccadilly Key
103/Manchester, Red Rose Rock
FM/Preston, Red Dragon FM/
Cardiff and Radio Aire FM/
Leeds, Gold -formatted Piccadilly

Gold/Manchester, Red Rose
Gold/Preston, Magic 828 Leeds
and ACE Touch AM/ Cardiff.

EMAP, which owns EHR City
FM/Liverpool, Gold -formatted
City Gold/Liverpool and dance
station Kis.s 100/London, currently
has a 29.7% stake in Trans World,
while the Guardian holds 20%. If
EMAP were successful in acquir-
ing Oysten's shares, it would
launch a full bid and acquire the
company. Under present ownership
regulations, the Guardian, as the
owner of a national newspaper,
cannot increase its holding in Trans
World beyond 20%. However, it is
believed the company is seeking to

have Oysten's shares purchased by
a friendly third party to keep them
out of EMAP's control. Once cross -
media ownership controls are
relaxed later in the year, the
Guardian could then buy back the
stock.

Meanwhile, Southern Radio
PLC has sold its 21.96% holding
in Orchard Media, the ILR
licence -holder in Taunton and Yeo-
vil in the west of England, to Radio
Investments Ltd. for £282.000
(app. US$423.000). Southern
Radio MD Rory McLeod says the
move is part of the group's strategy
of focussing on its core business in
the South -East of England.

Italian Turnover Slips By 7.1%,
Upturn Hoped This Year
ITALY
by Mark Dezzani

Results released by Italy's IFPI-
recognised industry body FIMI,
representing an estimated 80% of
the market, show that the coun-

Summer Auction
Planned For More
Swedish Licences
SWEDEN
by Alexander Farnsworth

While the exact date has yet to be
set, a third round of frequency
auctions in Sweden is likely to be
held before Summer, says Peter
Schierbeck at the Styrelsen For
Lokalradiotillstand, the govern-
ment body responsible for fre-
quency allocations.

So far, 57 commercial broad-
casting licences have been award-
ed in Stockholm, Gothenburg,
Malmo and other medium-sized
cities around Sweden, which are
bringing in around Skr80 million
(app. US$10 million) in fees.
Plans are .to auction off two
licences in 15 different towns,
including Karlskrona, Kalmar,
Mora and the two Swedish
islands, Gotland and Oland, for a
total of 87 news stations in the
country. A maximum of 100 are
estimated to be licensed. Prospec-
tive bidders have yet to be
announced, but the hope is to
have more independent buyers
rather than networks.

"The frequencies are not ready
yet," says Schierbeck. "Discus-
sions are underway with neigh-
bouring countries to accept the
new frequencies, and of course
there is more interest than there
will be licences."

try's record industry recorded a
7.1% drop in turnover last year
compared with 1992. Total units
shipped were down 16.9%, with
total album units decreasing 18%.

CDs were the only soundcarri-
er to register an increase in 1993,
with units shipped up just 0.33%
at 18.9 million, while cassettes
showed a sharp downturn, falling
20% to 12.1 million units. Vinyl
album shipments are now only
nominal and the format practical-
ly extinct; 346.000 units were
shipped last year, representing an
86% drop against 1992. Signs
that CD singles might finally
establish itself were evident, with
an increase of 33% in shipments
at 836.000 units.

WEA Italy MD Massimo
Giuliano says the results were
not a big surprise, but that he is

hoping for an improvement this
year. He comments, "The crisis
hit everyone, with the recession
forcing customers to become very
selective in their purchasing.
With Italy's poor economic situa-
tion and political instability, the
problem of piracy and CD rentals
affected the market more than in
previous years. ForIVVA we also
had less product release, but
despite the continuing recession,
with a stronger release schedule
this year, we are hoping for a
light improvement."

Italy's music market in 1993
as represented by FIMI's 80%
market share was valued at 421.9
billion lire (app. US$260 million)
down 7.1% against 1992. CD's
accounted for 56.8% of all units
shipped and 67% of the entire
market value.

Classic FM Bids For Finnish
Licences; Sweden Next?
EUROPE
by Kari Helopaltio

Classic FM, the London -based
UK INR broadcaster, is continuing
its planned expansion in continen-
tal Europe with an application for
a local licence in the Helsinki
region of Finland.

In January, the company gain-
ed one of the Netherlands' first
commercial frequency packets
(M&M, February 5) and has now
applied for the franchise for the
Helsinki, Lahti, Tampere and Tur-
ku areas. Informed sources also
suggest that Classic FM is eager to
be represented in northern Finland
and to break into the Swedish mar-
ket.

In Helsinki, the classical mar-
ket is already served by Classic
Radio, a company that is looking
to expand over the same territory

as Classic FM. It is rumoured that
the two companies have had initial
discussions concerning possible
co-operation.

Classic FM, whose owners
include Warner Music and UK
ILR group GWR, was the first
national commercial broadcaster
in the UK. Launched in September
1922, it now has 2.9% of the
British market with a weekly
reach of 4.7 million adults.

Additional reporting by Jeff
Clark -Meads.

For The Record

Dreamtime Records and GALA
(not to be confused with the
Dutch multi -instrumentalist) can
be reached on (+44) 71 385
1816, not at the number cited in
issue 2.

EUROPE A T A GLANCE

BELGIUM: BRTN Gains Highest Pubcaster Ratings In Europe
BRTN Radio boosted its total market share in the north of Belgium
(Flanders) by almost 4% to 88.15% in 1993, according to its own sur-
vey, giving it the highest figures in Europe for a public broadcaster.
Private stations show their share drop from 13.53% in 1992 down to
10.15% last year. Marc Maes

BELGIUM: VTM Celebrates Five Years
Vlemish commercial TV station VTM celebrates its fifth anniversary
this year. The station was launched February 2, 1989, and boosted its
audience share from 25% in the first year to 42.8% in 1993. The sta-
tion is, among others, generally accepted as being a main contributor
to the on -going local talent boom in Flanders. VTM's plans to launch a
regional commercial radio station have been countered by the Flemish
cultural minister. MM

POLAND: First Three National Licences Awarded
The Polish radio 'and TV council allocated licences for three national
FM networks on February 17. Although no more details are available
yet, the winners were announced as EHR-Rock formatted Radio
RMF-FM/Cracow, FS/ACE Radio Zet/Warsaw and Catholic broad-
caster Radio Maryja/Warsaw. Both RFM-FM and Radio Zet can
broadcast on high power transmitters, while Radio Maryja will be
restricted to low power outlets. The council is now holding public
hearings with the applicants for regional licences, which are expected
to be allocated in April. Alina Dragan

SPAIN: Private Advertising Revenues Down 7%
Private stations in Spain lost between Pta5-6 billion (app. US$37-44
million) in 1993 because of the continuing crisis in the sector which
was marked by a 7% fall in advertising. That is according to Alfonso
Cavalle, chairman of the Spanish Association of Commercial Radio
Broadcasting, which groups together 720 private stations.

Howell Llewellyn

SPAIN: EGM, ICP Differ Over Whose Ratings Leader
Spain'§ two radio research companies disagree over which was the
most popular conventional net in 1993, Cadena SER or Cadena
COPE, but agree that SER's Los 40 Principales was by far the most -
listened -to FM net. Estudio General de Medios (EGM), which is the
only research company recognised by all major nets, gives SER a
daily audience of nearly 2.9 million in its recently published ratings,
compared with COPE's 2.7 million. ICP rates COPE in the lead with
3.1 million (M&M January 15). HL

SWEDEN: Proposed 11% Ad Tax Angers Broadcasters
A new motion in Parliament by the Social Democratic Party (SDP) to
levy an 11% advertising tax has outraged radio and TV stations.
Newspapers already pay a similar surcharge and legislators feel they
should not be alone. "The principle is that all advertising which is
directed to the Swedish public should be taxed in the same manner
regardless of the medium," says SDP member Knut Rexed, who
wrote to proposal. Alexander Farnsworth

SPAIN: McEvoy Gives Free Concerst
fish singer Eleanor McEvoy gave a free acoustic concert in the new
French -owned Multimedia store FNAC in the centre of Madrid, orga-
nized by Cadena SER's ACE, news/talk net Cadena M-80 Serie Oro.
This followed the riotous appearance outside the nearby studios of
Cadena SER's EHR Los 40 Principales by two members of New
Kids On The Block, brothers Jordan and Jonathan Knight, during
which 200 police were called out to control thousands of kids who
blocked traffic. HL

GOLD FOR CONTE'S 900 - Paolo Conte was presented with a gold disc
recently for sales in Italy of over 100.000 of his album "900." The album
has reached some 350.000 sales internationally. Pictured (IA are: assistant
to CGD MD Susanna Rossa, CGD A&R director Fabrizio Giannini, Conte,
CGD head of international exploitation Alda Gandini-Dury and WEA Italy
A&R manager Tino Silvestri.
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Carignon Creates Committee To
Monitor Quota Regulations
FRANCE
by Emmanuel Leg rand

French minister of communica-
tions Alain Carignon has
announced the launch of a com-
mittee to monitor the implemen-
tation of the new quota regula-
tions. The decision was made
public during a high -profile pre-
sentation ceremony for the report
on the chanson francaise written
by three members of the national
assembly.

The gathering, invited by
National Assembly speaker
Philippe Seguin (France's fourth -
ranked figure according to proto-
col), numbered politicians, high-
ranking members of the music

fraternity and a few artists. Radio
executives were conspicuously
absent.

The monitoring committee
will be headed by two joint presi-
dents-Michel Pelchat, who
backed the quota discussion in the
Assembly, and senate member
Adrien'. Gouteyron-and will
include representatives of ihe Par-
liament, authors, composers,
record producers and broad-
casters.

Radio stations are just one part
of the problem of the music in-
dustry, according to the govern-
ment report, and only a national
policy could really promote
national production and new
talent. The report claims that, as

far as exposure is concerned, "the
real problem concerns the FM
musical networks, five of which
(NRJ, Fun, Skyrock, Nostalgia
and Europe 2) represent 75% of
the total FM audience," who
were, in some cases, not meeting
CSA requirements. Suggestions
of ways to support new talent
included granting temporary
licences to US -styled university
stations which would broadcast
100% Francophone music and
serve as a platform for new
talents. The report also says that
existing radio stations making
special efforts to support new
talent could benefit from a
specific support of which the state
could be part.

DENMARK: Lars Toft has
been appointed MD BMG Ari-
ola A/S, replacing former MD
Dietmar Glodde. Toft has had
a long career in the European
music business, having held
senior management positions at
EMI and Warner Music Inter-
national.

EUROPE: Chris Haralam-
bous has been appointed VP
strategic marketing at Sony
Music Europe (SME), report-
ing to SME senior VP Tony
Woolcott. Haralambous comes
from BMG UK, where he was
commercial director for the last
five years. In his new job he
will be responsible for budget
and mid -price activities, TV
advertising and direct market-
ing, as well as special products
and record clubs.

GERMANY: Sony Germany

Newsmakers
artist marketing director Hubert
Wandjo has been promoted to
deputy MD at Sony Music Ger-
many. In addition to his present
responsibilities, Wandjo will
work alongside special marketing
director and deputy MD Uwe
Fendt.

FRANCE; BMG Music Pub-
lishing's A&R director Piranha
(as he is known in the industry) is
moving to PolyGram, where he
will set up a new label attached to
Phonogram, whose task will be
to sign and develop new artists.
Piranha has been associated with
the new French rap wave signed
to BMG Music Publishing, such
as MC Solaar, Jimmy Jay and
Soon E -MC.

FRANCE: Francois Giquel,
president of RFO (Radio France
Outremer), a French public radio
station and television channel

which reaches France's overseas
territories, has resigned after a
five-year tenure following
intense political pressure from
minister of communications
Main Carignon.

EUROPE: Nashville -based
trade bOdy the Country Music
Association (CMA) has estab-
lished a team of European rep-
resentatives that will help pro-
mote country music in Europe.
Reporting to CMA international
director Jeff Green, Tony
Rounce has been appointed for
the UK/Ireland, while Fritz
Portner is responsible for the
GSA territories and Karin Holt
for the Benelux. One of CMA's
projects in Europe is to establish
a regular CD service to radio
programmers and the launch of
the first European country air-
play chart, produced in associa-
tion with Music & Media.

El Mundo Staff File New Lawsuit
Over SER's Interest In Antena 3
SPAIN
by Howell Llewellyn

The formation of a specialist joint
management company this month
by Spain's two largest radio nets,
Cadena SER and Antena 3

r Radio, has revived a year -old
legal wrangle between a group of
journalists associated with daily
newspaper El Mundo and the
webs' owners, media conglomer-
ate PRISA and TISA. The law-
suit, issued in June last year,
alleged that the participation of
SER in Antena 3 constitutes
unfair trading, "an abuse of a
dominant position in the market"
and has created a "quasi -
monopoly" in private radio.

The nets formed joint
management company Union
Radio in February in what

appears to be a bid to strengthen
its legal situation, arising from
their purchase of a minority stake
in Antena 3 Radio by SER in
1992.

The journalists, headed by El
Mundo editor Pedro J. Ramirez,
accused the entry last year of
PRISA into Antena 3 Radio of
representing "a collusion between
the country's two largest radio
nets, drastically cutting the
sector's pluralism and infringe-
ment of the Telecommunications
Order Law." El Mundo is a major
competitor to PRISA-owned
daily newspaper El Pais.

Both this and the second law
suit this month were placed
against PRISA chairman Jesus
Polanco, PRISA MD Juan Luis
Cebrian and the government's
director general of telecom-

munications Javier Nadal. The
second and most recent lawsuit
calls on the Competition Defence
Service to investigate the com-
pany on suspicion of breach of
trust, restricting the exercise of
civic rights and of "obstructing
the exercise of freedom of
expression and broadcasting of
information."

Union Radio was set up to
improve and modernise technical
cooperation, such as management
and accountancy between the two
nets, although it will not affect
programming. The idea is to trim
costs and optimize technical
resources. Union Radio was the
name of the pioneer Spanish
commercial radio broadcasting
company set up in 1924.

SELIG PERFORMS IN FRANKFURT - New Hamburg band Selig (Sony
Music) performed at the Blinde Konig club in Frankfurt, where they played
some of the tracks from their self -titled album, and stayed for a quick
schnaps. Pictured (l -r) are: Columbia/Epic Germany local promotion coor-
dinator Ingo Heinzmann, Sony Music Germany deputy MD Hubert Wand-
jo, Selig members Christian and Jan, Columbia/Epic Germany local A&R
manager Sina Farschid, Selig drummer Stoppel, Selig manager Evelyne
Junker and Selig members Malte and Leo.

Frietsch Tapped To
Head AER; Italy Joins
EUROPE
by Emmanuel Legrand

Christian Frietsch, the German
president of Baden Baden -based
Radio Victoria, takes over
from Spain's Alfonso Ruiz de
Assin as president of the Asso-
ciation of European Radios
(AER) following a board meet-
ing in Brussels on February 11.
Benoit Sillard, president of
French EHR Fun Radio, was
named general secretary.

Three main issues are on the
AER agenda identified at the
meeting are:
 The problems of performance
rights, linked to the EC
directive on multimedia

 The balance between private
and public broadcasters
 Access to future technology
such as DAB.

Says Sillard, "Our goal is to
create a real Europe of private
radio stations which will be
open to all, not driven by the
creation of borders between
countries."

AER comprises some 65%
of Europe's private broad-
casters, according to Sillard,
through their professional
organisations in the UK,
Germany, France, Spain,
Belgium and Portugal. During
the Brussels meeting, the AER
decided to include Italy in its
membership.

Radio Donna Celebrates Two
Years With Concert Series

BELGIUM
by Marc Maes

Pubcaster BRTN's EHR web
Radio Donna has lined up an
impressive schedule of events to
celebrate its first two years on
the air with a series of concerts
to take place in March and
April. The net, which debuted
on March 28, 1992, now has a
audience share of 15% in the
north of Belgium.

Two concerts co -promoted
by the station-"Rock in
Symphony," featuring former
Yes members Steve Howe and
Bill Bruford on March 2 and
the March 3 sold -out show by
Patricia Kaas-will be
followed by a dine -and -dance
party on March 5 attended by

Clouseau, The Radios and
Axelle Red, and a March 12
Grace Jones concert in
Antwerp.

A promotion campaign for
Take That's concert in Brussels
on March 27 will follow in an
effort to target the under -20s.
This includes two "Take That
Shows," offering merchandise
and the last concert tickets, and
a heavy schedule of interviews
with the band in the station's
17.00-19.00 show. Radio Donna
will kick off with a new jingle
package on March 28, followed
by a two-week special on The
Radios' new album Baby Yes.
The events will close with an
evening on April 16 featuring
Mud, Suzi Quatro and
Smokie.
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Station Operations
Radio

THE POWER OF RESEARCH:

"It's Not The Answers You Want, But The Real Answers"
by Paul Kavanagh

Over the last few years there has been
much debate as to whether research helps a
radio station or not. At conferences I have
heard comments like, "the research didn't
give us the answer we wanted so we
stopped doing it," or, "we conducted
research, I did what it suggested and our
ratings dropped even lower."

Firstly, research is not about giving you
the answer you want, it's about the real
answers. Secondly, if your audience like
you less after you've researched their feel-
ings, don't assume the research isn't a suc-
cess. Take a close look at the results; so
many things effect the replies and the
action you take based on these.

make sure you are asking the right ques-
tions, that they are clear precise and to the
point. In some ways you almost need to
research the research questions. Formulate
questions that give you actionable results.

Also, make sure you are asking the
right people the questions; age is not the
only thing that makes the person "right."It
is like testing a new steak seasoning on a
person who loves to eat fish. Isn't it better
to talk to people who love steaks? Every-
one eats but as a programmer you have to
know individual preferences.

The Key To Interpretation
Interpretation is the area where I have

seen the most problems in research. For
example, a research company concludes

that listeners of a particular sta-

Successful radio is a mixture between
science and art; in the future the art
may be the interpretation of research
results and the action taken.

In the 14 years I've been in the radio
business I've seen some bad research pro-
jects and I've seen even worse interpreta-
tions of these results from programmers. It
is these situations which have given
research a bad name.

When setting out a research project

tion are looking for more vari-
ety. These results are then
given to the programmer who
in turn adds more oldies to the
playlist, as well as some types
of music never played before
on the station (most likely
because they were never that

popular). Now the station has added more
variety, but the audience only hears songs
they're not waiting for and they tune in to
another station. All the listeners were ask-
ing for was more songs falling into the
same genre.

Another example of bad interpretation

of research is the "Cola Wars" in the '80s.
After Coca-Cola research proved that 50%
of their customers preferred "New
Coke"-while only 45% preferred the
"classic" product-the company switched
over to the new taste. A new recipe was
designed, campaigns were set up, new con-
tainers were created. As a result, the
neglected core cola drinkers who had been
drinking the "old" product
stopped buying Cola, and the
company lost millions of dol-
lars. Within a short time peri-
od, New Coke was withdrawn
and classic coke (the original )
was back on the shelves.

More Than A Hit
Some programmers say

that if you can't tell a hit song without
research you shouldn't be a programmer. I
agree, but that's not all you should know
about a song. Research can access when
your listeners are getting
tired of that song, which
age group is falling for the
song, if it appeals more to
males or females, and if
it's twice as good as
another hit or maybe even
three times as popular.

Successful radio is
mixture between a science
and art; in the future the

art may be the interpretation of research
results and the action taken.

,Research has a role to play in radio; it
will not make a bad programmer good, but
it will help a good programmer to be great.
I would also add that you should beware of
becoming a laboratory coat programmer
who does everything by research, because
your station will sound clinical.

Research has a role to play in radio; it
will not make a bad programmer good,
but it will help a good programmer to
be great.

BPI ENTERTAINMENT NEWS WIRE

1994 "THIS DAY IN MUSIC"

ALMANAC
The 1994 version of the
top daily almanac on pop
music is available now!

"This Day in Music" draws
from BPI -owned publi-
cations including BILL-
BOARD, MUSIC & MEDIA
and MUSICIAN for the most
authoritative source mate-
rial available.

The 1994 "This Day in Music"
provides date -specific pop
items for use every day of the
year. It's ideal for radio per-
sonnel, music professionals or
music lovers.

This noted reference work is
printed on computer paper,
and bound in an easy -to -use
notebook.

Order the 1994 "This Day in
Music Almanac" TODAY, exclu-
sively from the BPI Entertain-
ment News Wire!

BPI
ENTERTAINMENT

NEWS WIRE®
100 Boylston St. Boston. MA 02116
Tel 617 482-9447  Fax 617 482-9562

New York  Los Angeles  Nashville
London  Amsterdam

Research is a tool that helps us make
decisions in line with the listeners' tastes in
a more and more competitive market place
and should be used as such.

PAUL KAVANAGH is the programme
director of the UK's largest commercial
radio station, Long Wave Radio
Atlantic 252. The station has over 5
million listeners (source: RAJAR) and
still continues to grow after four years
on air. Kavanagh has no interest in any
research company.

EXAMPLE:

THIS DAY IN MUSIC for January 8, 1994
from BPI ENTERTAINMENT NEWS WIRE

1993-The U.S. Postal Service issues a postage
stamp in the likeness of a 1950s -era
Elvis Presley.

1992-Steve Clark of Def Leppard is found dead
at his London home. The coroner rules
Clark died of a lethal combination of
drugs and alcohol.

1987-No. 1 Billboard Pop Hit: "Walk Like An
Egyptian." Bangles.

1979-The Canadian government names Rush
"Official Ambassadors of Music."

1974-Kiss is signed to its first recording
contract.

1947-David Bowie (David Robert Jones) is born
in London. His two No. 1 songs are
"Fame" and "Let's Dance,"

1935-Elvis Presley is born in Tupelo, Miss.
Billboard ranks him as top pop recording
artist of all time with 17 No. 1 songs.

To order the 1994 "This Day in Music" almanac report.
please use the attached form.r

LI YES, please send me the 1994 "This Day in Music Almanac "

Name

Stat,on or Company

Address

Cry/State/Country Zip

1". Enclosed is a check or money order for $49.95.
Outside U.S.A., add $15 for postage.
Make payable to: BPI Entertainment News Wire

100 Boylston St.  Boston, MA 02116  USA
Payment must accompany order. Please allow two weeks
for delivery. Payment in U.S. Dollars, please.
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Music Marketing The Music

Sister Marcella Detroit Is Now Doing It For Herself
"Never change a winning team" is usually the bottom line once you

have a successful act together. Marcella Detroit didn't think so conser-
vatively, and decided not to stay with Shakespears Sister but go her own

way. "I Believe" is the first single off her upcoming album "Jewel" due
out by the end of March through London.

UNITED KINGDOM
by Robbert T1111

The problem of solo careers always is, that
you have to re -introduce the artist con-
cerned. By last year's eight -week running
UK number 1 hit Stay, and to a lesser
extent by Hello (Turn Your Radio On) the
weird female duo made quite a mark. As a
result the second album Hormonolly Yours
sold two million copies across the world.
Recognised for their complementing tenor,
falsetto and baritone vocals, and not in the
least for their eccentric videos, but for the
general public it's still hard to say who was
who in Shakespears Sister.

"Who the hell is Marcella Detroit?"
many will think, while others might mis-
take her for her former artistic partner
Siobhan Fahey. What you need in such a
case is a real radio single plus a similarly
striking image, and let's face it, she's got
both. With I Believe Detroit delivered the
"perfect pop single" with the right eye-
catching artwork, showing her with a

Philip Tracey -designed glove -shaped hat,
as if the muse herself is putting her support-
ive hand on her head. Soon she'll be a
familiar face in fashion magazines Elle,
Vogue and Max as well as on MTV

Europe's style magazine programme "The
Pulse," which ,etas already shot a special
feature for its March episode.

Whereas most labels carefully build up
"newcomers", London wants to hit the
jackpot first time round by instantly releas-
ing the best track by far off the album
Jewel due to be released on March 28 (a
renewed collaboration with producer Chris
Thomas). London head of international
Lizzie Anders rationalises, "A frit single is
always the best promotion for an album.
We thought, let's go with the best one right
away. We got such unanimous feedback on
this track from our affiliates, that there was
no way around it."

Anders realises that Marcella Detroit as
a name doesn't mean anything, but "the
base is there. They all know her typical,
high-pitched voice and also by her kind of
sophisticated '40s image. We didn't want to
lose that, so we commisioned Judy Blame,
who has worked with Neneh Cherry, to
put her new image together. We wanted
people to take this seriously, and make
them say 'wow, what on earth is that?'"

Detroit is not just anybody, connais-
seurs know the American songstress from
her co-writership of Eric Clapton's Lay
Down Sally. Having written songs recorded

air

by the likes of Chaka Khan, Belinda
Carlisle, Al Jarreau and Philip Bailey,
she's regarded as a real musician and that's
how London' wants to establish her. Many
acoustic radio sessions all over the place
plus one for mTy Europe's "Most Wanted"
(broadcast on March 25) are scheduled to
focus on her musicianship.

The "Unplugged" sessions are vital in
Anders' plan.
"Armed with just
an acoustic guitar
and a voice sec-
ond to none,
because records
often lie, we want
to convince the
media at show-
cases in the vari-
ous teritories. A
media audience is
always the hard-
est to perform
for-it's always
give, give, give,
and you get noth-
ing back-but we
want to show
them she can
really reach those
high notes."

Detroit's man-
ager John
Campbell, who
also oversees the career of Lena Fiagbe,
hopes for a continuation if not expansion of
ttie success built up with Shakespears
Sister. "However, a longtime number 1 hit

Deep Forest Single Has A long Life
FRANCE
by Robbert Tilli

It's interesting to see how long it some-
times takes before (relatively) new names
come off the ground. That all acts men-
tioned below are Sony recording artists, is
pure coincidence. Look at Soul Asylum's
Grave Dancers Union album, which almost
had a one-year run before actually being
noticed via the Runaway Train single. Or
what about the
Spin Doctors'
Pocket Full Of
Kryptonite CD,
finally making it
big after first
been released in
the summer of
1991? French
dance/world
music duo Deep
Forest-Eric
Mouquet andMichael
Sanchez-can
boast a similar hit history for its Sweet
Lullaby single (on the Columbia label) as
the NY docs for their breakthrough, Two
Princes.

The career path of former M&M insert
CD single Sweet Lullaby-where "Enigma
meets the Pygmies in the African jungle"-
is only comparable to a recycling process.

From France, it went to Australia, from
where it moved to the US, to eventually
come back to Europe-to the UK chart to
be more precisely. Sony Music France
international promotions coordinator
Annick Geisler is the surprised spectator
at the beginning and the end of the line. "In
Australia the album became double plat-
inum (120.000 copies), which warned
many Americans that there was something
going on.

"From France
we send promo
12" singles to the
US clubs and
radio, while the
French export
office in New
York checked the
reactions for us.
They reported ea
buzz on college
radio plus rave
reviews, all
prompting
Columbia US to

release it. Then Epic US wanted to have a
try on it [on the 550 Music imprint], and
now it's bubbling under the Billboard Hot
100 Singles. The album got to number 1 in
the "Heatseekers" chart and is now at 87 in
The Billboard 200. It's a steady seller with
a weekly sale of 17.800 units, and 400.000
in total now. At that point the UK got inter-

ested, where the Apollo 440 -remixed sin-
gle managed to reach the top 10."

But American succes alone is not
enough to convince the British these days.
For continentals always the most difficult
market to crack, something special had to
be done to convert them. Therefore in
January a salon in a big London hotel was
changed into a rain forest, where media
representatives could get a massage, while
listening to the album. Together with all
their bad physical aches, sympathetic
reviews flowed out of the participants.

With a total sale of 800.000 copies
worldwide by now, all the work hasn't
been done for nothing. And at the end of
the day, as the sole European act, Deep
Forest is nominated for a Grammy Award
too in the section world music. In other
words, to be continued...

 Signed to Sony Music France.
 Publisher: Celine/Sony Music.
 Current album: Deep Forest released on
June 3, 1992. It peaked at number 7 in
France.
 New single: Sweet Lullaby originally
released on June 3, 1992. Its remixed re-
release (street date January 24) made the
top 10 in the UK in February.
 Recorded at Synsound/Brussels.
 Producer: Dan Lacksman.
 Promotion: A video shot by Tarsem of
R.E.M.'s Losing My Religion -fame.

is very expensive in terms of bottles of
champagne for the weekly celebration
party! Radio -wise Marcy is already doing
very well, with all 50 regional stations in
the UK having added the song before its
official release. Beyond my expectations,
I'm delighted that her name does ring a bell
for the people. On Capital/London they
played 'her' track off Elton John's Duets,

and contenders in
a competition had
to phone in iden-
tifying the last
three songs to be
aired. To my sur-
prise they knew
her name. That's a
good sign to me."

I Believe is a
programmer's
dream. The intro
is superb for
talkative jocks,
and so is the
outro-if they
can still find
words after the
most stunning
chorus in a long
time. Although
still one month to
go to the album
release, the track
James Brown

should not be overlooked, qua dignity the
sole equal to JB's grand ballad It's A Man's
World. But what would it be without a
woman like Marcella Detroit?

SHORT TAKES
 You thought that Exile had already
disbanded? Wrong, after a 30 -year run
the group, which had its biggest hit in
1978 with Kiss You All Over, is actually
breaking up now.
 Inspired by his majesty's recent search
for The Most Beautiful Girl In The
World, Sandy Reed is the first German
singer ever in Prince's court.
 Former Thompson Twins Tom
Bailey and Alannah Currie have
reformed as a new band called Babble.
Their new album Stone is more experi-
mental than anything they've done
before, mixing sounds and samples from
India with ambient dance grooves.
 Luther "Luke" Campbell and Fresh
Kid Ice are back as the New 2 Live
Crew with a new, more hip hop -
flavoured album Back At Your Ass For
The Nine -4.
 Arista has completed much of the
recording for its fall release Mama's
Hungry Eyes, a combined tribute to
Merle Haggard and a fundraiser for the
American "Second Harvest" food bank
network. Participants on the album
include Clint Black, Enunylou Harris,
Alan Jackson, Willie Nelson, Marty
Stuart and Randy Travis. But where's
"Girl Haggard" Rosie Flores?

Marketing The Music: Artists featured have either achieved Top 15 chart status in the Eurochart or in their country of origin.
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New Releases
Music

SINGLES
ANTHONY
Little Miss Understood - Ray's R/EHR/ACE
PRODUCER: Anthony/Oscar Holleman
Is this a recently discovered track from the
heyday of the Hollies? Anthony doubles
his own lead guitar to achieve the best twin
guitar since Thin Lizzy. Don't let him be
misunderstood!

THE BAND
Remedy - Pyramid/Essential R/ACE

PRODUCER: The Band/J. Simon/A.L. Hurwitz
Hailed by the Black Crowes who reinstored
the values of traditional American rock, the
reunited Band comes up with a similarly
titled tune that smells of big river boats,
harvest moon and a hootenanny on the
front porch.

JIMMY BARNES
Stone Cold - Mushroom R/EHR/ACE
PRODUCER: Don Gehman
Barnes may shake Aerosmith's Steven
Tyler's hand for being the only person able
to sing an epic rock ballad with the right
balance between pathos and kitsch. Rock -
oriented EHR DR P3/Copenhagen DJ/pro-
ducer Alex Nyporg Madsen usually pro-
grammes much heavier stuff. "The soft
songs tend to slip away from us. But
Barnes adds a strong feel to it, while there's
always a rock underlining."

BEVERLEY CRAVEN
The Winner Takes It All - Epic ACE/EHR

PRODUCER: Paul Samwell-Smith
Craven tackles the ABBA classic in the
way the new Swedish gods Ace Of Base
would have done it: on an uplifting reggae
beat.

DR. ALBAN
Look Who's Talking! - SweMix/Ariola EHR/D
PRODUCER: The Menace/Kristian Lundin
His instantly recognisable coffee brown rap
sets the bush doctor apart from the rest in
the Euro dance field with standard synth
riffs and one -line choruses sung by anony-
mous ladies.

FFF

Positive - Epic D/A/EHR
PRODUCER: FFF/Mark Wallis
1-1-4-. means anything, so they say. Let it be
"Federation Football Frangaise" for a while
and kick this ball containing funk, rap and
African music into the air.

ROBERTA FLACK

Back Together Again - Atlantic ACE/D/EHR
PRODUCER: Roberta Flack/Eric Mercury
Featuring her two biggest hits, The First
Time I Ever Saw Your Face and Killing Me
Softly With His Song, this gem of a three -
track single is a Best Of of her current Best
Of CD. The lead track is a funky duet with
the late Donny Hathaway.

ARETHA FRANKUN
A Deeper Love - Arista D/EHR

PRODUCER: Robert Clivilles/David Cole
What would good old Jerry Wexler think
of this? The Queen of the Atlantic soul
now offers her services to C&C's dance hit
factory. NOS/Hilversum DJ/producer Tom
Blomberg is tontinually struck by Aretha's
incredible gospel-esque vocals. "That dance

groove is still very acceptable for radio.
Besides, it's no longer 1967, technique has
developed since then, so why wouldn't she
benefit from that?"

LEVEL 42
Forever Now - RCA EHR/ACE

PRODUCER: M. King/M. Lindup/P. Gold/S. Anderson

What's Level '94 like? Well, the funkateers
present a sparkling horns -driven number a
la Earth, Wind & Fire-maybe an anachro-
nism for dance freaks, but timeless for all
the rest.

SANDY REED
Sweet Love - WEA EHR

PRODUCER: Dieter Falk
With this kind of assertive and exuberant
soulful pop radiating self confidence, we're
not surprised that Prince himself has also
shown an interest in this young German
singer.

JUUET ROBERTS

Again - Cooltempo D/EHR/ACE

PRODUCER: Dancin' Danny
Romantic programmers should pretend that
they are the Romeo, this Juliet adresses her
passion to. Sturdy bass, alto saxophone and
gospel -framed backing vocals give you
three more hooks.

RODELHEIM HARTREIM PROJEKT

Reime - MCA D/EHR

PRODUCER: M. Pelham/M. Haas/R. Sattler
Frankfurt's RHP's MCA debut single is an
engaging and super -catchy slice of hip hop,
delivered with rapid tongues and good atti-
tudes. Can someone reveal the origin of the
sampled intro?

SLEEPER

Swallow - Indolent A/R
PRODUCER: Anjali Dutt
After the stirring autumn release Alice, the
mighty Sleeper, headed by Anjali Dutt,
returns from hibernation. Swallow this
wake-up pill with a Breeders/Nirvana
effect.

STING
Nothing 'Bout Me - A&M ACE/EHR

PRODUCER: Hugh Padgham/Sting
Mr. Sumner tries something new; "robust
cocktail jazz." The drummer hits a kick -ass
beat and a full blast horn section blows
Sting, escorted by female backup singers,
off his white horse.

ULTRAMARINE
Barefoot- Blanco Y Negro A/EHR

PRODUCER: Ultramarine
Ultramarine found the right man to intonate
this reggae -feed parody on the Victorian
patriotic hymn, namely Robert Wyatt, the
man who sung the anti -Falklands War song
Shipbuilding.

ALBUMS

MARI HAMADA
Introducing... - MCA EHR

PRODUCER: M, Tanner/M. Hamada/G. Edward
Bang does the drum, dang goes the guitar,
and a high voice constantly breaks through
the sound barriefs; Japanese singer Hama-
da is introducing the hardline in power bal-
lads according to her self set standards. The
songs on this compilation for the European
market are somewhat ABBA-esque or Kim
Wilde-ish with a good dose of thunder. The
innocence on the rocks as reflected by the
nicely modulated track I Have A Story To
Tell would make a good choice for EHR.

THE INSPIRAL CARPETS

devil hopping

Devil Hopping - Mute A/R/EHR

PRODUCER: Pascal Gabriel
The Aladin film proved there's nothing like
a flight on the magic carpet. More gutsy

"'aild direct than before, the "punk Doors"
have discovered the attraction of outer -
space as the main inspiration for the
lyrics-look at song titles such as Pluto
Man and Saturn 5. By throwing all the pro-
ductional gizmos over board, their airwor-
thiness has only increased. Your station
can have a Party In The Sky too. The cur-
rent single I Want You or Just Wednesday
with that silly Farfisa organ upfront are our
airing advices. Safe flight!

THE BRIAN MAY BAND
Live At The Brixton Academy - Parlophone R

PRODUCER:Brian May/Justin Shirley -Smith
Don't mistake this album for the funfilled
outing of yet another rock -millionaire with
time on his hands. The recorded result of this
home -coming gig sees the band-for it is
truly that-in fine fettle. Free from restric-
tions placed upon him by Queen's latter-day
stadium -status and "Noblesse Oblige" stage
productions, May rocks out in a selection of
recent material and self -penned fruits origi-
nally graced by the voice of Freddy
Mercury. No slick "guitar -enhancing" pro-
duction either, whether the song is Back To
The Light, Tie Your Mother  Down, Too
Much Love Will Kill You or We Will Rock
You the sound is fresh, exciting and the
music exactly what good rock is all about.

LUCKY PETERSON
Beyond Cool - Verve R/A/ACE
PRODUCER: John Snyder
With the Memphis Horns and a groovy
rhythm section behind his back, Mr. Lucky
delivers an extremely soulful blues album.
Sometimes even a touch of Willie Mitchell's
HI sound is tangible. The way he sings
Count On Me evokes memories of Otis

Clay's top days. With each track it becomes
clearer why his name is mentioned in the
credits of so many contemporary blues al-
bums, to which he lends his guitar and Ham-
mond play plus his vocals. In our book Up
From The Skies is the best Jimi Hendrix
cover not listed on the Stone Free tribute.

BILLY PILGRIM
Billy Pilgrim - Atlantic R/A

PRODUCER: Don McCollister/Hugh Padgham
We've heard the word "duets" too often
lately, but Billy Pilgrim-the alter ego for
Andrew Hyra and Kristian Bush-really
understands what singing together is all
about. Their "hard folk pop" has the angst
(Insomniac!) of fellow Athens Georgia
bands Dryvin"n' Cryin' and R.E.M. at their
most intense moments. Drummer Kenny
Aronoff sets the beat, and British pub
rocker Geraint Watkins (of "Skaky"-
fame) plays some heavenly Hammond,
which leaves the question who'll re-release
his 1979 album with the Dominators?

SCHOOLY D
Welcome To America - Ruff House
PRODUCER: Scholly D/Mike Tyler
No parental advisory stickers, yet our curs-
ing urban guerilla is on his way with gun-
fire and all. "Nigga, motha fucka, bitch,
gangsta etc" are the keywords on this polit-
ical rap album. The question is if you can
use a more civilised vocabulary if you want
to get your  social comments through.
Although not as eloquent as Gil Scott
Heron in the past, the sarcastic album title
reveals that Schooly D won't spare the US
in his criticism. The deep dark, 100%
funky rhythm tracks actually
bal outburst quite bearable. Top of the bill
is Niggas Like Me-full of "best dicks"-a
brilliant parody on male chauvinist rappers.

RICK TREVINO
Rick Trevino - Columbia C/ACE/R

PRODUCER: Steve Buckingham

It's hard to believe that babyface Trevino is
the singer of this rocking country set. The
Hispanic has carefully matured under the
wings of Dolly's staff producer Bucking-
ham, who has summoned Nashville's top
sessioneers to join in. Like Elvis, Trevino is
a superb interpreter of other people's songs.
Two of them were (co -)written by Marty
Stuart-Honky Tonk Crowd and It Only
Hurts When I Laugh, which we already
knew in Jann Browne's rendition. By using
big twanging guitars Trevino is clearly aim-
ing at the Dwight Yoakam-ruled "hillbilly
deluxe" market, and the kitsch Spanish bal-
lad Un Momenta ma is his Buenas Noches
From A Lonely Room.

THE VERLAINES
Way Out Where - Slash R/A
PRODUCER: Joe Chiccarelli

Far way from the rest of the world, a scene
completely its own has developed in New
Zealand. Factors from the outside world just
don't reach or impress them, and that's why
the Verlaines-named after Television's
main man?-sound so pleasantly different.
Fortunately L.A.-based producer Chiccarelli
hasn't Americanised the band's natural
sound, which is founded on melodic power-
ful guitars and the voice of Greame
Downes, who's a singer and not a shouter.
In a strange way, Aches In Whisper is a bit
like Pink Floyd "before the Wall."

Singles and albums featured in New Releases are listed alphabetically. Each record is recommended for format or programme suitability. Abbreviations used include: EHR, ACE, R (Rock), D (Dance), C (Country), J (Jazz), EZ

(Easy Listening), NAC (New Adult Contemporary), A (Alternative), W (World) and M (Metal). Please send your samples to Music & Media, Robbert Tilli/Machgiel Bakker, PO Box 9027, 1006 AA Amsterdam, Holland.
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Radio Programming The Music

Focused Playlist Spurs Red Rose's Growth
Graham's
Game Plan

 Focus On Key Demos
 Tighten Up Current Playlist
 Eliminate Unnecessary Songs
 Meet Daily With Head Of

Presentation

 Make Changes Quickly

by Steve Wonsiewicz

It's the heart of music radio: entertaining a
targeted audience musically with a well-
defined and well -structured playlist. Far too
often in Europe EHR programmers get
caught up in placing too much emphasis on
educating people about new music rather
than entertaining listeners. As a result, what
usually occurs is that the playlist becomes
too large, popular songs don't rotate fre-
quently enough and the station loses its
musical image in the market. When that
happens, drastic steps need to be taken
quickly to increase audience cume and get
the station sounding hot and current again.

Such was the case at UK EHR Red Rose
Rock FM/Preston (total survey area 1.1

million). By stripping the playlist and core
music library back to the bone and focusing
on key demos, incoming PD Jeff Graham
managed to increase ratings an impressive
55%, to a 16.7% share from a 10.8% during
March 22 -December 19, 1993, period.

Tightening Up The Playlist
Comments Graham, a Radio

Luxembourg veteran who took the PD
reins in January 1993, "Both Red Rose
Rock FM and Red Rose Gold had been
allowed to become too self-indulgent. The
eye had been taken off the ball somewhat
and the station had strayed away from what
it did best.

"My objective is not to educate, but to
entertain. That's what was going on; there
was far too much education. It just wasn't
consumer friendly; it wasn't easy to listen
to.

"The people who were programming the
station did not exert enough control over the
music, and it fell down along the chain of
command and got bigger and bigger as
more people did what they wanted to. At the
end of the day the DJs didn't have a defini-
tive list of the songs to play; and when they
did have a definitive list, they'd pick and
chose at their discretion. There was no disci-
pline in the programming.

"I think the previous PD had his own

taste of music that very much influenced the
playlist. When he printed a list of 16 songs,
if the DJs wanted to play only 13 then they
would play 13, plus one or two of their own
favourites or songs they weren't supposed to
play."

One of the first things Graham did when
arriving at Red Rose was to invest a lot of
time overhauling Selector and eliminating
many songs from the computer programme.
"It was very obvious that it wasn't being run
properly," he recalls. "A lot of the condi-
tions were being scheduled manually and it
was taking a lot of time. Most of the results

because of all the waffle that was played
around them.

"I eliminated a considerable amount of
songs. There were nearly 5.000 on rotation
on the computer and I cut it right back to the
bone. We're now operating on 857 songs. A
lot that I cut out had a very left field taste; it
was beginning to sound like a guitar rock
station. I know we are called Rock FM, but
it's not a rock station. It's a play on words
because of Blackpool Rock near the city."

On his reconstructed playlist, Graham
now has 11 A songs that rotate every 3.10
hours; 21 Bs that appear every 8.40 hours;

and 15 Cs that show

"[The changes] had to be
made very quickly once I
decided what I was going to
do. Had I lily livered around
then the figures wouldn't
have improved as well as
quickly. You can't afford to
when your station is in trou-
ble."

were erratic. There were also far too many
songs on the computer; too many songs that
were substandard. The station was playing
hits that were not hits, which was diluting
the power of the songs, that really were hits

up every 24.22
hours (those songs
are mostly daypart-
ed after 22.00). He
also has the requisite
rotation of recur -
rents and image
songs. In contrast,
there were two A
lists with about 20
songs apiece, as
well as categories
other than recurrents
and image.

As for new adds, Graham makes on
average about two -three changes to the A
list each week, while the B list sees about
four changes and C about three-four. Three
people attend the playlist meeting, and
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