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ROCK GOES TO WESTMINSTER - MTV Europe celebrated its fifth
birthday on November 5 by bringing rock 'n' roll into the Houses of
Parliament, for a party which was attended by over 200 guests. An
unusual combination of guests of honour cut the birthday cake. Pictured
(l -r) are: Jon Bon Jovi, secretary of state for health Virginia Bottomley,
Bon Jovi guitarist Ritchie Sambora and MN chief executive Bill Roedy.

UK Units Down
7% In 3rd Qtr.

by Miranda Watson and
Mike McGeever

Following the pattern in France
and Germany, UK soundcarrier
sales figures just released by
record industry body BPI show a

P3 Network
Restructured;
Readies For
Commercial

by Ken Neptune

Local and national outlets of
Swedish pubcaster Riksradio
will be merged in January next
year as part of a major restructur-

(continues on page 25)

fall in unit shipments of 7%.
Meanwhile, the retail value of the
industry is steady at £147.7 mil-
lion (app. US$294 million), up
1% on last year's figures.

Total revenue has stayed
around the £700 million mark for
nearly three years, during which
time nine million singles and 27
million albums have been lost,
according to BPI statistics. BPI
says revenue has only been sus-
tained by the growth in high
value formats-it stood at £704.8
million in the year to September,
2.7% up on the previous year's
figures.

Zomba Records MD Steven
Howard blames the industry and
not the recession for the decline
in unit sales, however. He claims,
"The biggest reason is that we the
industry aren't giving the public

(continues on page 25)

PolyGram Holland Taps
M&M's Roos As New CEO

by Adam White

European music industry veteran
Theo Roos has been recruited by
PolyGram to run its Dutch affili-
ate and to build a European artist
development unit. Roos joins the
multinational on January 1, 1993.

Currently European president
of BPI Communications and
publisher of Music & Media,
Roos will serve as president/
CEO of PolyGram Holland and
vice president of artist develop-
ment for PolyGram Continental
Europe. BPI Communications is
the parent company of Billboard,
as well as Music & Media.

Roos will have his headquar-
ters in Hilversum, Holland,
reporting to London -based Allen
Davis, president of PolyGram

Continental Europe. The two men
worked together at EMI in
Europe during the early '70s.
Coincidentally, Davis ran CBS
Records Holland on assignment
in the '70s.

Music &
Media,
founded by
Roos, will
appoint a

new publish-
er, although
no announ-
cement has
been made
yet. BPI
Communica-
tions presi-
dent Jerry

Hobbs called Roos "an innova-
tive leader" and paid tribute to his

Theo Roos

Diamond Replaces
Webster At Virgin UK;
Draper Exits Virgin

by Mike McGeever

Charlie Diamond, commercial
director and long-time veteran at
Virgin Records UK, will replace
Jon Webster as international
MD, according to sources there.
Webster announced last month
that he was leaving to pursue a
free-lance career.

Sources described Diamond's
function at the company as trou-
ble-shooter and mediator, who
looked after many aspects of the
label. Changes in the department
are expected when Diamond

TAU'. !T

O

YARD '92

takes over early next year. How-
ever, company insiders empha-
sized that the moves will not be
tantamount to a restructuring in
that department. "He will be look-
ing at ways to improve the
department," says one insider. "It
will be an overview, not a restruc-
turing. I don't think there will be
any casualties. On the contrary
more people probably will be
brought in."

Diamond is expected to con-
tinue to reduce the international
artist roster.

(continues on page 25)

"vision, judgement and ability to
motivate."

At PolyGram Holland, Roos
will succeed Paul Hertog, who
left as president last month to join
Sony Music Holland as MD
(M&M September 26). Roos will
oversee its Phonogram and Poly-
dor operations, as well as Poly -
Gram Music Publishing and
PolyGram Video there. The
company also owns the Wisselo-
ord recording studios in Hilver-
sum.

As VP of Continental Europe,
Roos is expected to build an artist
development structure to exploit

(continues on page 25)
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Watch out for
GERMAN TALENTS!!!
More news next week!
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News

No Relief In Sight For Slow
Sales, Say Industry Leaders

by Miranda Watson

GERMANY A down econo-
my and the

growing impact of parallel im
ports have contributed to the

decline in unit shipments in Ger-
many for the first nine months of
1992, and record company execu-
tives do not foresee any immedi-
ate improvement.

Third quarter figures for 1992
show unit shipments of soundcar-
riers to have dropped by 8% com-
pared with the same period in
1991, while they have plummeted
12% over the first three quarters.

Peter Zombik, MD of record
industry body BPW, says the
downward trend of the first two
quarters of this year has not con-
tinued into the third quarter, and
that the market is now levelling
out. "The industry has stabilized
on a high level in the third quar-
ter, but this can't compensate for
the losses in the first half," he
says. "We expect the market to
stabilize further over the next
year. We don't see any reason for
cheering or being content, but
there is no reason for us to be
afraid either."

MD of EMI Electrola Hel-
mut Fest says he foresees a stag-
nating market over the next few
months in Germany. He adds,
"That does not mean a decrease in
volume, simply a temporary
standstill."

Sony Music Germany MD
Jochen Leuschner agrees, say-
ing, "I don't think the current situ-

ation of stagnating retail value
and declining unit shipments is
going to change much over the
next few months. This means
we'll have to take a more inten-
sive approach to cost manage-
ment within this company. I don't
see any cause for panic, howev-
er."

President of PolyGram Ger-
many Wolf D. Gramatke says
only meager increases in sales
can be expected in the months
ahead. According to the trade, the
tendencies of the fourth quarter
could be described as cautiously
optimistic, says Gramatke. He
comments, "We have to try
everything to lead the Germans
out of their low spirits and what
could possibly be better than
good music? If we could generate
a new trend, the future would
look much better.

"PolyGram is using its leading
market position to move into the
next months with optimism and
excellent products, but prepared
to act on market changes. Only
the Christmas sales will show if
the weakness in demand Ger-
many has suffered is really com-
ing to an end."

Commenting on the growing
problem of parallel imports,
EMI's Fest says, "They are a
threat to our business and we
must be on our guard against this.
If there had been no parallel
imports we would not have had
this decline in unit shipments to
contend with. This is an issue
which is becoming more and

more acute as Europe opens up
and unites. It is a matter which
should be addressed by the music
industry Europe -wide."

Like Fest, Gramatke sees
putting a stop to parallel imports
as one of the priorities of the
industry. "The slump of the US
dollar and the British pound has
led importers to crawl out of the
woodwork. We have to try and
stop the flood of parallel imports
with internationally co-ordinated
release strategies."

Leuschner also acknowledges
the threat posed by parallel
imports and stresses the need for
an improved international coordi-
nation to tackle the problem, in
particular with regard to release
dates and prices. He says that
Sony will be working harder than
ever to develop and establish new
local talent, which he sees as fac-
ing little danger from parallel
imports.

German Record Sales
January to September 1992

(in millions of units)

1991 1992 % chg.

Singles 19.0 19.3 +1.6
LPs 15.9 3.5 -78
MCs 51.4 35.6 -30.8
CDs 64.6 76.3 +18.1
Total 150.9 131.7 -12.3

Source: BPW
Note: Club sales are not included.

UK Promotions, Sponsorship
Revenue Growing 116%

by Mike McGeever

UK In an industry
where it is

becoming more difficult to
increase the share of the ad rev-
enue pie, especially in the grips
of a recession, commercial radio
is realizing that there is money to
be made in promotions and spon-
sorship deals, according to a sur-
vey of marketing and promotions
managers from 44 independent
radio stations.

The survey, conducted by
radio marketing and sales special-
ists Curtis Hoy in London, indi-
cates that promotions and spon-
sorship is one of the biggest
growth areas for commercial
radio. Over half the respondents
reported that between 20%-35%
of their stations' total revenue is
generated by promotions and

sponsorships. A total of 92%
claim promotions and sponsor-
ships revenue increased on aver-
age by 116% over the last year.
No station reported a decline.
During the past year, 65% of the
respondents claimed they
achieved between 50%-70%
repeat business.

Comments Curtis Hoy director
Mark Curtis, "It is encouraging
to see radio promotions growing
at such a healthy rate. Our
research endorses the fact that
promotions and sponsorship man-
agers are making a significant
impact on the marketplace and a
major contribution to commercial
radio.

"It is important to note that
from an agency standpoint, our
repeat business is reflected by the
same percentage as that of the
stations surveyed."

Meanwhile, the survey
showed that all the stations
viewed the government mandate
increasing the number of services
as less of a threat and more of an
opportunity for the industry. But,
when asked to list what they saw
as potential threats, the report
says 62% replied, the advent of
new national and regional sta-
tions. A total of 54% saw BBC
Radio 1 and 2 as a major threat,
while 48% considered satellite
TV, such as MTV Europe, as the
third -greatest threat.

The least potential threatening
media to commercial radio,
according to the survey, was BBC
local radio and cable TV, at 62%,
local and regional press 54% and
Dublin -based long -wave Atlantic
252 also 54%.

EUROPE AT A GLANCE
EUROPE: Elton, PolyGram Step Up Fight Against AIDS
Elton John will donate all the royalties from his current single The
Last Song to AIDS charities in the UK, France and Germany. Mean-
while, olyG m president/CEO Alain Levy also says the multina-
tional ill ma h John's donation in each country. PolyGram has initi-
ated the orts with an immediate advance against royalties of
US$100.000. John is also in the early stages of establishing the Elton
John AIDS Foundation in the UK. Mike McGeever

ITALY: New Music Launches Underground Label
Indie record company New Music has launched the new underground
dance music label Special Underground with the release of six 12"
mix singles by acts and artists Urban Ice, Pireno, M.B.4, Jam Café,
Cat & Fox and Kaagom. The growth in popularity of underground
dance music on the domestic market prompted the launch, says pro-
motions manager Massimo Recine. New Music also owns the labels
PLM, Meet Records and New Music. David Stansfield

PORTUGAL: Radio Commercial Privatization Set
The government has published guidelines for the privatization of
Radio Commercial, until now part of pubcaster RDP. The govern-
ment hopes to sell 80% to the public and raise around Esc 1 billion
(app. US$75 million) through the sale, about the amount RDP invested
in the station. Employees/management will be able to buy 20% of the
station, while foreign investors will be limited to 10%. The station will
become one of the threq-biggest nets in the country.

Jorge Alexandre Lopes

UK: BMG Buys Asian Specialist Label Multitone
BMG Records UK has bought a majority stake in Bhangra music spe-
cialist label Multitone Records. The label, based in the UK, is the
leader in the UK Asian market with over 35 artists on its roster and
more than 200 albums in its catalog. SW

SWITZERLAND: Concert Promotion Hotting Up
Opus One, a new promotion triumverate of the Paleonyon Festival,
the Montreux Tourist Office and Good News, the country's largest
independent concert promoter, is planning 25-35 concerts in the
French-speaking part of Switzerland next year, including eight shows
at Montreux's new Stravinsky Hall. That could put pressure on number
three promoter, Very X Show Production's Gerard Heritier, who is
facing financial difficulties with the Leysin Rock Festival, which has
accumulated Sfr4 million (app. US$3 million) in debt. Last year, spon-
sor Swiss Banking Society pulled its sponsorship while the festival
was still in progress. Peter Klein

SPAIN: Radio Subsidy Long In Coming
Despite government assurances that a subsidy to help prop up pubcast-
er RNE is forthcoming, over a year has passed and there is still no aid
in sight. Director General of the public television group RTE, Jordi
Garcia Candaup warned the Spanish parliament that if the subsidy
did not come through by next year, RNE would be forced to accept
advertising, which would surely upset an already over -saturated radio
ad market. Anna Marie de la Fuente

ELTON INCREASES FIGHT FOR AIDS - Elton John announced his
plans to promote and sponsor research info AIDS at his recent press con-
ference in London (see above). He is pictured here (I) with Phonogram UK
MD David Clipsham. Photo:Mike McGeever
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Sweden Declares Its First
Radio Academy Open

by Kai Roger Ottesen

SWEDEN
Sweden now
has a Radio

Academy, which was officially
opened in Stockholm on October
26 at the Swedish Local Radio
Conference (M&M October 3).
Chaired by Anne Chabaane,
who raised the idea of creating
the Academy in February, the
new organisation is expected to
develop and coordinate commer-
cial radio stations-soon to be
launched in Sweden-and to
serve as a forum for the industry.

"The Radio Academy isn't
going to exist just for the radio
executives, but for the entire
radio and radio -related industry,"
says Chabaane. "The board,

consisting of 15 members,
features representatives from the
different kinds of radio stations in
Sweden, and also jingle
producers. The first board
meeting takes place in De-
cember."

Chabaane was satisfied that
200 people attended the seminar.
"All the people I wanted to attend
came. It was a good seminar.
Sweden's radio workers are very
professional and they're
enthusiastic about talking radio."
Radio employees in Sweden can
become members of the Radio
Academy for a fee of Skr300
(app. US$53) a year.

When commercial radio was
introduced in Norway in 1987,
there were no controls over the

The Voice, Uptown Down,
ABC Aims For Top Spot

DENMARK Many private
stations in

Denmark are losing listeners,
according to the daily listening
survey conducted by Gallup.
One factor behind this is thought
to be the arrival of Denmark
Radio's EHR P3, which began
targeting younger audiences in

January 1 this year. Slumps in
listener figures have been regis-
tered for key outlets such as The
Voice in Copenhagen and
Odense and Radio Uptown/
Copenhagen.

However, while Radio
Viborg/Viborg is still the
number one station in the survey,

Top Danish Private Stations
Daily Listener Figures '92

In Thousands

Radio ABC/Ost
Jylland has made a
60% gain in daily
audience figures,

Station Format 1991 1992 % chg. putting it at

Radio Viborg EHR 220 190 -13 number four with
Aalborg Narradio EHR 132 120 -9 91.000 listeners.
The Voice EHR 179 111 -38 Radio ABC has
Radio ABC
Radio Uptown

AC/AOR
Hot AC

57
108

91
80

+60
-26

recently launched

Radio Odense EHR/AC 52 65 +25 two new stations.
Arhus Narradio EHR 68 65 -4 Vejle Lokalradio
Vejle Lokalradio EHR/NT 37 60 +62 in Vejle also rose
Radio Horsens
The Voice/Odense
Source: Gallup

AC/EHR
EHR

. 61

71

55
49

-10
-31

62% to 60.000
listeners. KRO

MULTI AWARDS FOR IRON MAIDEN - Iron Maiden, headliners at
this year's Superrock Festival in Mannheim, were presented with a gold
disc for their albums "The Number Of The Beast," "Seventh Son Of A
Seventh Son" and "Live After Death," which each sold over 250.000
units in Germany. Pictured (I -r) are: Jannick Gers, Dave Murray, guest
musician Meril Mercuriadis, Bruce Dickinson, EMI Germany GM TV pro-
motion Bernd Piepenbring, Nicko, EMI UK GM Jan Garich, product
director Michael Golla, Steve Harris and manager Rod Smallwood.

use of sponsorship and
commercials, which lead to
unprofessional conditions in the
radio community; but Chabaane
isn't afraid that this will happen in
Sweden. "When adverts were
approved in Norway, the
government introduced them to
already existing companies. In
Sweden, the situation is
different-advertising is now
introduced to new companies."

Outlines for commercial radio
have now been passed on to the
Swedish government and a

decision is expected before
Christmas, although a launch date
hasn't yet been decided.

PLATINUM FROM PAST TO PRESENT - Toto were presented with
a platinum award for sales of over 400.000 copies of their album "Past
To Present" after a concert in Den Bosch, Holland on November 3. Pic-
tured (l -r) are: Sony MD Paul Hertog, artist Mine Porcaro, senior product
manager Ruud Roben and artists Steve Lukather and David Paich.

Studio Brussel Releases
"Update" Show Album

by Marc Maes

BELGIUM
Pubcaster
BRTN's youth

station Studio Brussel has
released its first album of material
from its daily new releases -show
"Update," after two -and -a -half

years of the programme.
The album Update Live was

released on the Artisjok label
(owned by Lieven Vanden-
broeck and Chris Dierick and
distributed by N.E.W.S. for
Belgium and IMC in Holland)
and features acts such as the
Scene, Elliott James Murphy,
Thin White Rope, Green on
Red and Southside Johnny.

"It all started as a radio show,"
says "Update" programmer Eric
Smout, who compiled the album
with producer Jan Hautekiet.
"We wanted to do something
different from interviews, and
asked artists [now numbering
over 300) to play a few songs live
in our studio. Those recordings
were never meant to be released,
but due to the success of
initiatives like the VARA's
successful 'Twee Meter' acoustic
sessions and MTV's 'Unplugged,'
record company Artisjok wanted
to make an album out of it."

Recordings for the radio show
were carried out in two-hour
sessions before the broadcast and
artists had full control of the
recorded material.

"Update Live" also features
recordings from four Belgian
artists, Poisie Noire, Charles et
les Lulus, La Fille D'Ernest and
blues singer Jo Steen.

"Although the album sold
2.000 units without pre -orders
immediately upon release, it cost
us blood, sweat and tears to get

the necessary licences from the
majors," says Artisjok's Dierick.
"I hope we'll get along better and
faster next time. The main idea
was to release a document from

the BRTN vaults rather than just
another hit -compilation. Luckily,
the project is doing well so we
will be able to invest in Update
Live Vol. 2 by spring next year."

Swiss Radio Association Freezes
Commercial Broadcast Licences

SWITZERLAND
Allocation of
commercial

broadcast licences in Switzerland
will be frozen until the end of
1994, it was announced at a Swiss
local radio association meeting on
October 17 by director of commu-
nication department Marc
Fuluvr.

The department of com-
munications is waiting for the
completion of a PTT feasibility
study re-evaluating the top-
ography before determining the
possible allocation of new

frequencies. The study has taken
longer than expected, and a
department of communications
source says that between 150 and
200 applicants will be forced to
postpone commercial broad-
casting projects. Problems will
mostly affect German parts of
Switzerland.

Licencing projects which may
gain special dispensation involve
non -urban areas in the French-
speaking parts of Switzerland and
former licence holders who have
restructured due to bSnkruptcy.PK

Aussie Researchers BPR
Plan Euro Expansion

HOLLAND
Australian -
based interna-

tional radio programming and
research consultancy Broadcast
Programming & Research
(BPR) is planning to open a Euro-
pean office, probably in Holland.
Tha move follows the company's
work in helping Classic Hits
98FM become number one in
Dublin and launching KISS
98FM on October 2 in Prague.

The company has been
operating in Europe for about_

three years, having been initially
introduced to the market through
contacts with London news/talk

station LBC.
Comments co-owner Bill

Clemens, "Europe is a market
where we feel very much at
home. As for what markets we
will target, we will be
concentrating on those markets
where that is occurring."

Clemens says the software and
the consultancy work fit hand -in -
glove. "This is a system that we
developed to help in our
consulting work," he says. We
advise clients about research
priorities, and provide support to
process and analyse that data."SW
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