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Artist Bonanza
At IM&MC
Amsterdam International tors, Fatal Flowers, Charlie
superstars and new upcom- Sexton, King Swamp, Noise -
ing bands will invade Am- works, Herman Brood, Hue
sterdam during next month's & Cry, Indigo Girls, Mal-
IM&MC. And it has been calm McLaren, Black Sor-
confirmed that Dim Straits' rows and Diesel Park West.
manager Ed Bicknell and New names will con-

to the
President David Fine will list right up to the event
make keynote speeches et and Conference Organiser,
the Conference. Theo Roos, has announced

As well as the 16 major that several surprise ap-
acts which will perform in pearances by international
the international television superstars are guaranteed
show 'Rock Over Europe, to receive the European
more and more artists are Rock Awards during the
confirming their attendance 'Rock Over Europe' show
just to meet the media. (May 3).

Artists already con- Many international m -
firmed include: Joe Jack- dio and TV stations plan
son, Sheena Eason, -Duran direct programmes from
Duran, Stevie Nicks, The IM&MC. The BBC's Road
Jackson, Rancor, Julian Show' feature prominently
Lennon, Wendy & Lisa, at the conference centre,
Holly Johnson, Paula Ab- and direct broadcasts to

dul, Jason Donovan, Salt 'N West Germany, the US, Ja-
Peps, Animal Logic (feat- pan, Spain, France, Scan-
uring Stewart Copeland and dinavia and Holland have
Stanley Clarke), Tom Petty, been confirmed.
Johnny Diesel & The Injec-

Are European Retailers
Backing New Talent?
Retail support is critical
for breaking new talent but
are retailers fulfilling their
role? Paul Burger, Vice
President Marketing & Sal-
es CBS Records Interna-
tional, says Europe's retail-
ers are generally sympa-
thetic to new talent.

"They have a basic un-
derstanding that the new
acts of today am the super-
stars of tomorrow. With the
very few TV outlets availa-
ble in Europe for breaking
new talent, retail becomes
the vital connection."

But Burger is critical of
the HMV Group's so-called
'No Risk Disc' policy in the
UK which allows customers
to return product that they
do not like. He says this
could encourage home tap-
ing although HMV's Stuart

McAllister says the percen-
tage returned is very small.

Pete Reran, Commer-
cial Director PolyGram Re-
cord Operation, says the big
record chains could work
harder to promote new ta-
lent but praises the tradi-
tional role of the smaller
retailers. "Them is

healthy independent retail
scene but the big companies
remain as cautious as ever
with new acts - with a few
notable exceptions such m
Virgin and HMV. You still
have to go to the smaller
more specialised shops to
buy records by new talent."
In this week's special
feature, M&M talks to
Europe's leading retailers
on how they see their role
in selling new talent. See
pages 1445.

Blow The Swedes Down - Chrysalis ass Living In A lien recends
visited Sweden to promote their single Wens Me House
Down' on the TY show Mina & Sven.'current The band are pictured with
Kay Mr,enlay (3rd I.) from Chrysalis' international efflee inton-
don and Martin Ingestronv MD Chrysalis .Sweden and et.

Madonna Tops All Charts
The dream of any record
company - topping all three
European charts at the same
time. It happens this week
for. WEA with the new Ma-
donna releases. The Like A
Prayer LP takes over from
Simply Red at the top of the
Top 100 Albums while the
title track continues its

domination of the Airplay
Top 50 and Hot 100 Singles.

Madonna managed a

similar feat in 1986 with
Papa Don't Preach and the
LP True Blue. And she is
also the second artist to

have done it twice - Michael
Jackson achieved double
success in 1987 and 1988.E.
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EN MUSIC, LOOK WHO'S COMING!!
THE CONFERENCE TOPICS

Presented in the historic Amsterdam Stock Exchange, the IM&MC conference will bring exciting panels, workshops, keynote addresses and

roundtables on:

7 Marketing Music In The Global Village; 7 Broadcasting Without Frontiers - Is Airplay Fair Play?; 0 Radio In The 90's; 7 Performance

Rights and Wrongs; 7 Perestroika - The 64000 Rouble Question; 7 The Artists Panel Artist Exploitation: How Far Should It Go?; 
The Pacemakers - The Entrepreneurs In Artist Management; D Marketing The Music - How Will The Public Buy Music Entertainment?; 0

Music T.V. In The 90's; 0 The Indications Of Syndication;  Sponsorship, Product + Artist Who Promotes Whom? El Marketing With
Music Or Music Without Marketing? I Is Radio The Medium - Music The Message? 1 Can European Copyright Legislation Be Harmonized?

Research Radio: Target, Ratings, Tipsheets; C How To Promote Local Music?  Kill New Talents With A Narrow Range; 0 D.Day For

Deejay;  Chart Bits Or Creating Hits?

THE ARTISTS SHOWCASES

7 Every night exciting international

bands will be playing live, especially for
the IM&MC delegates, in the famous
Amsterdam clubs, Paradise, The Roxy

and the Escape.

WE'RE GONNA ROCK THIS TOWN!

THE BROADCASTERS

An unprecedented number of European

and U.S. broadcasters will be present in

the IM&MC market place to interview
the artists, transmit their programmes
and report on the conferences. They
include B.B.C. Radio I; Veronica Holland;

W.D.R. Cologne; BR Munich; SER Spain;

Westwood I USA; VARA Holland; Super

Channel; Videomusic; Music Box; MTV;

NDR Germany; RIAS Berlin; RTL+; Esta-

clan 91 Mexico; Swedish Rade; Danish
Radio; RTL; Europe I and many others.

THE SPEAKERS
Confirmed speakers to date:

Ed Bicknell - Damage Management; Monti Lueftner - BMG Music Group; Alain Levy

- Polygram Int.; Paul Russell - CBS UK; Paul Burger - CRI; Russ Curry  A&M; Guy

Deluz - EMI France; Rafael Revert - SER Spain; Marialina Marcucci  Superchannel/

Video Music; Harvey Goldsmith - Allied Entertainment; Lee Harding - Veronica

Radio; Kate Mundle - Music Box; Ralph Peer - Peer Music; Paul Conroy - WEA

UK; Jim Halsey - The Halsey Corporation; Al Mair - Attic Records; Richard Park -

Capitol Radio; Jean-Pierre Dusseaux RTL France; Alexander Chechetkin -

Melodia; Louis Spillman - Phonogram Germany; Gerd Gebhardt - WEA Germany;

Mike Hennessey - Billboard; Stuart Watson - MCA; Machgiel Bakker - Music &

Media; Rik de Lisle - Rias Berlin; Huub Terheggen RTM; Doug Adamson - MCM

Networking; Thomas Erdtman - Hot Management; John Brooks - PPL; Jimmy

Gordon - Radio Clyde; Arthurmey Troitsky - Russian journalist; Steve Saltzman -

Rock over London; Peter Balint - Ring Records; Tim Blackmore - PPM UK; William

Roedy - MTV; Tony McGinn - MCM; Ton Lathouwers - Sky Radio; Jack Eugster -

Music Land USA; Greg Roselli - Granada TV; Dick McCullough - Brown Ad Agency;

Jeffrey Graubart - Cohen + Luckenbacher; Hein Endlich - Buma/Stemra; Gary

Landis - Westwood One.

More to be announced....

ROCK OVER EUROPE

The global Pop Rock T.V. show including

20 worldwide superstars and exciting
new talents broadcast live from the Am-

sterdam Cure and the IM&MC centre.

A coproduction between Veronica,

BETA and IM&MC.

Recording May 2 & 3. Broadcast live on

Veronica May 3 and on Videomusic,
Super Channel and many other channels

throughout Europe, USA and Australia in

the following weeks.

THE COMPANIES

A&M, Adformatie Holland, Allied Ent. UK, Arista, ASCAP, Attic Records Canada, BBC

Radio I, BBC TV, Billboard, BMG Int., BMI, BPI, BR Germany, Brown Ad Agency,

Buma/Stemra, Canadian Forces Network, Capital Radio UK, CBS UK, CGD Italy,

Chrysalis, CMA, CRI, Damage Management UK, Deejay Radio Italy, EMI, Entertainment

Lawyers, Estacion 91 Mexico, Europe I, Export Music Australia Ltd., Finnish Broad-

casting, Frascati Productions, Granada TV UK, Hollywood Reporter, Hot Management,

lbinews, International Music Meeting, Joanne Smale Productions Canada, Kick Musik-

verlag, Lennon Record Shop, London Records, Mainhattan Music Production, McFadden

Ent. USA, MCA Records Int., MCA Music UK, MCM UK, Media Information Services,

Medley Denmark, Melodia USSR, Midem, Morres Nanas Entertainment, MTV, Music &

Media, Music Box, Music Managers SA., Musicland USA, NDR Germany, NMC Music Ltd.,

NOB Holland, Notabene Records, OOR Holland, Peer Music, Phonogram, Polyband

GMBH, Polydor, PolyGram Int., PPL UK, PPM, Pro International Ltd., Puk Studios, Pyn

Oy, Radio 10 Holland, Radio Viborg, Radio City, Radio Voice, RadioVision, RAI, Real Life

UK, Rate 105 Italy, Rias Berlin, Ring Records Hungary, Rob de Boer Productions, Rock

Over London, RPMC USA, RTL, RTM, SACEM, SER, Sky Radio, Super Channel, The

Halsey Corporation, The Raleigh Group, Timeless, Total Support Holland, VARA,

Veronica Holland, Videomusic Italy, Virgin, Virgin Vision, V00 Gids Holland, Warner

Communications, WEA Europe, WEA Int., Westwood One, Young & Rubicam,

Zomba/five, Zycie Warsawy...... and more to come!

THE ARTISTS
0 Paula Abdul (VIRGIN)

I Jason Donavan (PWL)

 Duran Duran (EMI)

D Sheena Easton (MCA)

0 Joe Jackson (A&M)

0 The Jacksons (CBS)

0 Stevie Nicks (EMI)

 Roxette (EMI)
0 Tom Petty (MCA)

 Wendy &)Lisa (VIRGIN)

 Herman Brood (CBS)

I Diesel Park West (EMI)

 Johnny. Diesel & the Injectors (CHRYSALIS)

0 The Fatal Flowers (WEA)

0 Goodbye Mr. McKenzie (EMI)

0 King Swamp (VIRGIN)

0 Malcolm McLaren (CBS)

 Noiseworks (CBS)

I Charlie Sexton (MCA)

Which Witch Rock Opera -

European Concert Premiere

More to be announced__

Amsterdam, For 4 Days The World Capital Of Music, Media And Marketing.
The 4th International Music and Media Conference

Amsterdam, Holland, April 30 - May 3 1989

REGISTER NOW!
0 Please register me for IM&MC '89

Registration fee: Dfl. 700, -/US 360, -/UK 6 200, -

Payment instructions: full fee to be paid in advance.

111 Payment enclosed:

El Please charge'

Card number:

Expiry date:

Signature:

Date

Registrants please include passport photo.

Name DMr. OMs.

Title

Company

Address

Zipcode/City

Telephone Telex

Type of business

Country

Telefax

Worldwide registrations: IM&MC Main Office, Karen Holt, Stadhouderskade 35, P.O.Box 50558, 1007 DB Amsterdam, the Netherlands.
Tel: (31).20.6628483/6627151, Fax: (31).20.799856, Telex: 12938 FLYDU NL.

U.S. registrations: IM&MC U.S.A., Peggy Dold, no Billboard, 1515 Broadway, 39th floor, New York, NY 10036, U.S.A. Tel:(1).212.5365088,

Fax: (1).212.5365236, Telex: 7105816279.
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MOM caught up with the legen-t.

Frank Zappa in Madrid lag
week while he made a brief stop be-
tween Russia and Ibiza. His snits
to both countries involve ambitious
plans to buy hotels (remember
197I'b 200 Molels?...)and am as an

agent fora cultural project in

Leningrad. But he has mg aban- '

donedmusic and his plans them am I

equally big - 7appa is working on a
World Orchestra to perfomt at the
World Expo .92 in Seville. hull
mils next week.

* * *
Sony, which owns CRS Records,

has issued a statement denying
hat a is poised to buy

MCA. A radio station in LA cot
carried Me report, claiming the
Japanese oompam was about 10
quire MCA for US$ 2.5
MCA. chicly has been the subject
M persistent takeover talk, n de-
clining to comment.

* * *
British Telecom is reviewing M
stakes in various cable program -

including a 25% stake in

MTV Eumpe Other MTV share-
holders am Viacom and Robert
Maxwell.

* fr *
If you consider that former Laser
558 Programme Director John
Catlett is a consultant for Atlantic
252 (Radio Thra k. it will come as
no surprise to learn that the new
Irish -based, long -wave swoon is
currently talking with several form-
er Laser jocks. So we could expect
to hear a few familiar American
vocies when the station launches in
September.

* * *
lust announced - Norm winners of
the %rid Musk Video Awards 
Mu, Bryan Adams, RD Laing,
Lisa 1.1sa & Cull Jam.

* * *
TM been aura. week M the UK
with the hue Novelle honours
going to Dire Straits, George
Michael, Paul McCartney and
Stock. Aitken & Waterman], to
N inepin a few. Cliff Richard was
given the first ever Lifetime
Achievement Award. Meanwhile.
at another pany on the same day,
BBC Radio i's Ray Maitre was
named winner of this year, Radio
Academy Award for outstanding
contribution to UK music radio.
Ray Moore sadly lost his brave bat-
ik against cancer in January.

* * *
Remember 70s herr, Noddy Hot-
der?The Made lead singer basal,'
signed on to present an oldies show
a Birmingham's BRMIt commer
cial radio station.

Pan - Euro a ean News

Chart Controversy - The Airplay Factor
The inclusion of airplay in the
West German charts (see Music
& Media issue 14) has met with
mixed reactions from chart or-
ganisations and industry execu-
tives in Europe. Most critics feel
that a chart should reflect what is
happening at retail level and air-
play can only distort that basis.

John Pinder, Charts Mana-
ger at Gallup in London is very
much against the inclusion of air-
play. "Based on reports from an
average of 800 shops a week, we
produce a Top 200 that is straight-
forward and can't be disputed by

anybody. If you allow airplay to
come in, you can't produce sensi-
ble research data any more. Also,
it will make the record industry's
pressure on radio more intense
than it already is, making the ma-
nipulation of the charts easier"

A similar viewpoint is taken
by Tim Blackmore, Programme
Director of PPM, the London -
based radio syndication compa-
ny. "The charts will become a
self-fullfilling prophecy. As there
are so many stations copying each
other, nobody W prepared to take
a risk any more and to stand up

The Bee Gees' New One
WEA Europe is lining up a major
promotion and marketing cam-
paign to launch the new Bee Gees
album, One. Released on April
17, the LP is the band's 26th and
the follow-up to 1987's successful
ESP.

One is produced by the Gibb
brothers and engineered by Brian
Tench at the band's own studios
in Miami. It features tracks like
Tears, Flesh And Blood, House
Of Shame, h's My Neighbour-
hood and Wish You Si, Here -
dedicated to Andy Gibb who died
last year. The LP's first single is
Ordinary Lives.

The B. Gees am currently in
the middle of a European press
and TV promo tour, covering
West Germany, France, Italy,
Holland. Spain. Switzerland and

Bee Gees release 26th album

Belgium. The band also plan a
world concert tour, their first in
over a decade.

The LP sleeve will be featured
in all of WEA's point obsale
material including a three dimen-
sional centrepiece, personality
and album posters. Particular at-
tention will be given to press and
radio advertising in West Germa-
ny and the UK.

Radio Stockholm - Playlists Are Boring!

for main: they are
easy way for the music

industry to gauge the
effectiveness of promo.
tion campaigns and

they allow stations to
finemnc music mnput
to suit their andiencm.

However, not all sta.
donsin Europe reel the
need tar a phrilist. Llo
Massing, DIProducer
III public broadcaster
Radio Stockholm. feels

it limits a station too
mach. have been

listening to a lot of sta-
tions with playlim and
they do gel a bit boring.

think that you get
more variety when Ws
make their own
scleriion."

And that is erectly
what happens at Radio

el.

\-4';1
by Plachgxl Bakker

Stockholm. F.ach DJ
picks our higher own
records, depending on
the format ot the show.
There is only one obit.
galion  Meal music
MUN make up onethird
of Imagramming.

Maasing has
thme-hour Mond.w.
Friday dance show and
the %clean. of foreign

recmds is very much
dependent on what is
coming in via imports.

"Every week I
spend hours in an i

Ne shop in Stockholm
(Vinyl Mania) deciding
on records for my
shrove Some 90% of the
',goals that I play am
new ones. They are
usually nkgrds from
the UK or the US that

have not been neleamd
hem.

"And although the
record companim may
not be loo happy about
it, they have become
used to this situation. I

do get a lot of
comperation ban Mein
and they haw often
rlelmsed cede. mopeds
earlier because of myshow."

for something different. So we all
get the same records on the charts."

However, according to Gerd
Gebhardt, Deputy Managing
Director of WEA Germany,
most record 'consumption' is
through radio. "People don't buy
singles anymore. They listen to
radio a lot and we lose money
through home taping. Retail is no
longer the only way music is con-
remed. This situation should be
flected in the charts. Also, it

will make it easier to get new ar-
tists in the charts"

Jochen Leuschner. Manag-
ing Director CBS Germany, also
welcomes the changes in the
national chart, "A singles chart
should mirror today's tastes. With
the reduction in singles sales, a
retail only basis wasn't sufficient
anymore. Bringing in radio air-
play could improve this situation."

But Sieb Kroeske, General
Manager of Dutch Top 40 Foun-
dation which compiles Veroni-
ca's weekly 40 chart, sees no rea-
son to change current compiling
methods in Holland. "I can un-
derstand the Germans for taking
such a step; it is a big market and
they like to be in line with the US.
However, Holland is far too small
too warrant a similar move." 0

Supraphon

Licenses

Greenpeace LP
Prague - Czechoslavakia's state
record company Supraphon has
licensed the all-star Break-
through compilation from Green -
peace and will release it in sever-
al East bloc territories in both CD
and cassette formats later this
month.

The double -album package,
for which artists, composers and
publishers gave up royalty rights
to Greenpeace, will appear in
Czechoslovakia under the title
Rainbow Warrior. Some 30.000
units will be released, some of
which will go to Poland, Hungary
and Bulgaria.

Despite the high price of CDs
in these countries, Supraphon
predicts a fast sellout of the com-
pilation which includes tracks
from U2, Sting, Bryan Perry, the
Eurythmics, Dire Straits and
Bryan Adams.

Pan - Euro ean News

Ibiza '92 Features Spanish Acts
For the first time, the annual
mum festival llama '92 will in-
clude a Spanish night featuring 10
top national acts. And two of
these will also enjoy worldwide
promotion by joining the 10 inter-
national groups on the second
night.

The two concerts (June 1 & 3)
will take place in the spectacular
setting of the lavish Ku disco. For
the third consecutive year, Pino
Sagfiacco, Director of Barcelona -
based concert promotion compa-

ny Managers, is masterminding
the whole event.

The event will be filmed by
Dutch production company ID
TV and directed by Holland's Eg-
bert Van He., whose interna-
tional credits include 'Madonna -
Who's That Girl' concert shot in
Turin and Lionel Richie's 'Outra-
geous Tour' in Rotterdam.

Two versions of the Ibiza con-
certs will be shot: a one -hour
programme for the international
market and a Spanish -language

Bayern 3 Deal For Top Format
Dutch -based jingle and produc-
tion music company Top Format
Productions is providing Germa-
ny's Bayern 3 state radio with an
extensive jingles package worth
some Dfl 75.000.

The deal is the first time Top
Format has produced jingles fora
state broadcaster. "It's a major
step," said Top Format's Manag-
ing Director Ren Groot. "Tho-
mas Gottschalk at Bayern 3 was
obviously impressed by what we

could offer."
Top Format, which has sup-

plied jingles to RTL, Kiss FM
and RFM in France, Avro, Tros
and Veronica in Holland and a
number of Belgian and German
stations, has also just released a
demo CD. "It's expensive," said
Groot, "but the sound quality,
and the fact that the CD makes it
easy for stations to locate the rele-
vant sections, makes it worth-
while."

on for Spain and Latin Ame-
rica. Around 20-30% of both
shows will include artist inter -

conducted by Dw.zil Zap -
pa and documentary footage of
the island.

International distributors Radio
Vision expect a similar response
to last year when they sold the
event to 13 countries. The BBC in
the UK and TVE in Spain have al-
ready confirmed transmission.0

Sky Appoints
New MDs
London - Pat Mastandrea and
Gary Davey have been appointed
joint Managing Directors at Sky
Television, replacing Jim Styles
who is returning to Australia.

Mastandrea comes from Mar-
doch-owned Fox Television in the
US where she was Senior Vice
President in charge of sales and
marketing. Davey, a consultant at
Sky, was formerly Head Of TV
Services at Sky Channel from
1983 to 1987, before moving to
Fox. 0

VIDE_NEWS
Shake It Up
The video for Bad Company's
Shake It Up was directed by

Aubrey Powell's Peter Chris-
topherson and produced by Fie
Oliver. The clip, which was shot
in an old school, shows a per0r-
mance disturbed by an earth-
quake *

From the same company, Bri-
an Ward directed the promo firm
Bliss' I Hear You Call, which has
a resemblance to the clip for
Crowded House's Don't Dream
It's Over. Tracy Joseph produced.
Another interesting video made
by this team is the one to IQ's
Drive On. Shot at the Jacob Street
Studios in London, it interprets
the lyrics literally. For example,
if the lyrics are 'take your time', a
huge clock is picked up. The
band had about 25 costume chan-
ges and the stage was changed
several times as well *

Another director from Au-
brey Powell, Phil Richardson,
did the clip for Nitaer Ebb's
Hearts ik Minds. It features anew
effect called 'pulse activated cir-
cular wipes', which makes im-
ages appear like drips falling into

Peter Chrmlopherum who dime red the new Had Company crip

a pool of water. This happens ev-
ery beat and every 'ripple' shows
a different image. Alex Panton
produced *

The promo to The The's The
Beaten Generation was made by
MGMM's Tim Pope. It shines by
virtue of its simplicity and shows
the band performing in a large
hail. It was shot at the Albert
Wharf Studios in London and
was produced by Lisa Bryer *

0 -Pictures' director Mary
Lambert is still ruling the Eu-
roclips list with her video for

Madonna's Like A Prayed
Meanwhile U2 go straight to the
top of the video hits with When
Love Comes To Town. This clip
was taken from the movie 'Rattle
And Hum', which was directed by
Phil Jona,. for Midnight Films *

D.M.

Video information and plantne for
inclusion in this column are wel-
come. Please send to the attention
of Diana Mous. We are particularly
interested in receiving more in
from continental European video
companies.

, dm week P
mare In
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UK & IRELAND
Video Sales Overtake
Soundcarriers

by Mike Nicholls

London - Figures just released by
the British Videogram Associa-
tion (BVA) forecast that the video
industry in the UK will be worth
£ 1.3 billion in 1989. This figure
includes hardware but it is esti-
mated that the sell -through mar-
ket for music videos will ap-
proach £ 50 million.

The growth in the music
video industry is reflected by
sales during the week ending
March 25. These jumped by 62%
- while soundcarrier sales a -
creased by only 34% during the
same period.

This sudden surge was helped
by the simultaneous release of
three big -selling videos: U2's
Rattle & Hum, Bruce Spring -
stern's Video Anthology and The
Innocents by Erasure. However,
big names also dominated the al-
bums chart with new LPs by
Madonna and Gloria Estefan be-
ing released on the same day.

John Pinder for Gallup, the
market research organisation
which compiles the charts: "In

the week ending March 25 music
video sales doubled their previ-
ous best. In terms of sides the U2
video could have made the top
five in the albums chart - and if it
had not been for the strong record
releases, maybe no. I.

"The video market went
through the roof over Christmas.
And with the release of Spring-
steen, Cliff Richard and music -
related videos like the film 'Dirty
Dancing', it hasn't tailedoff."

Angus Margerison, Deputy
Managing Director of Virgin Vi-
sion: "Young people today are
brought up on video in the same
way as previous generations were
on TV. So now 10 -year -olds want
videos by Bros and Kylie Mino-
gue, which are selling in almost
the same number as the albums.

"The software industry is

worth £ 200 million as opposed
to £ 600 million for CDs, records
and tapes. But video is catching
up and is likely to double its sale
during the next two or three
years?'

New Organisers For
Reading Festival
This year's Reading Festival will
be organised by the Mean Fiddler
club in West London, instead of
The Marquee club which has
been responsible for booking the
armual three-day event for the last
21 years.

Alison Charles of Mean Fid-
dler says the different style of acts
that play at the venue will be
reflected in this year's August
line-up, which is expected to be
announced shortly. Until now
Reading has been primarily a

heavy rock event featuring many
of the bands popular at The
Marquee.

The Mean Fiddler is mom of
an acoustic club. Tanita Tikaram,
for example, was discovered
there while Lyle Lovett played his
first UK gig at the venue. Recent
bookings have included Dr John,
Pere Ubu, Townes Van Zandt and
John Marryn. And it was where
Roy Orbison played his final UK
gig last year.

Capital Festival On Satellite?
John Burrows, Director of the
Capital Radio Music Festival, is
negotiating for satellite coverage
for part of the event. A Capital
spokesman confirmed that
MACTV, in which Capital has a
SO% share, has been approached
to organise TV coverage.

Satellite Media Services
(SMS), of which Capital is also a
major shareholder, says it is
"waiting to hear" from Capita

on whether its satellite distribu-
tion service would be used to car-
ry stereo sound coverage to IR
stations.

Acts confirmed for the June
22 to July 15 Festival include
Simply Red and The Style Coun-
cil. The spokesman said that
Sarah Vaughan, Miles Davis and
Roachford have also been ap-
preached. E

After two well -received singles,
Big Barn Boo have just released
their debut LP, Fun, Faith & Fair -
play, on MCA. Now Simon Tedd
and Shark, the songwriting duo
that are Big Bam Boo, are about
to leave for a promotion tour of
the US.

In the UK, Big Bam Boo play
with a hill band but in the US,
where they will do interviews and
promo spots on radio, they will
he on their own, with just their
acoustic guitars. Shark: "After
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IBA Will Not Oppose
Piccadilly Takeover

by Paul Easton

London - The IBA has said it will
not oppose Owen Oyston's £ 39.5
million takeover bid for Man-
chester's Piccadilly Radio.

At a special meeting in Man-
chester on March 30, 89% of Pic-
cadilly's shareholders voted to

change the company rules to al-
low the bid, from Oysten's Miss
World Group.

A final decision has not been
made but it is understood that the
current Piccadilly board has been

asked to remain and staff have
been told there will be no redun-
dancies.

There is still speculation that
Miss World may now be planing
to sell off one or two of in exist-
ing radio stations to finance the
Piccadilly takeover (see Extra! is-
sue 14). This would concentrate
its radio interests in the North-
west. It is believed that Oyster's
next target could be Liverpool's
Radio City.

Big Bam Boo - Fun, Faith & Fairplay
by Gary Smith

all, that's how we got our deal. If
the songs don't sound good with
mice and guitar then no amount
of technology will make any
difference. We're fairly happy
with our progress, we're a new
band and things are building up
gradually."

Fun, Faith & Fairplay reflects
the band's well-defined vocal
style and comparisons have been
made with The Everly Brothers
and Simon & Garfunkel. Shark
again: "Basically, it's just good
music. It's the spirit behind it
rather than the style that really
ce

Recently Big Bam Boo sup-
ported Then Jerico on the UK leg
of their tour. And when the duo
return from the US, they will tour
Europe with their band. 0
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UK & IRELAND
First GLR Ratings
Show A Drop

by P.1 Easton

The BBC's local station Greater
London Radio (GLR) has an
average daily audience of
170.000, according to the fast au-
dience figures published since
the station was launched last
October.

The figure represents about
1.7% of listeners' sham, a slight
drop compared to the 2% achiev-
ed by BBC Radio London which
it replaced. The survey was car-
ried out by BBC Audience Re-
search in January and February.

However, GLR Managing
Editor Matthew Bannister says he
is not disappointed with the
figures. "Allowing for the small

sample size, and a margin of er-
ror, the figures are actually about
the same. We radically changed
our programming, presenters,
and even the station name. We did
not expect to inherit many of the
old audience. Therefore most of
these am new listeners."

Bannister says he is delighted
that GLR has managed to gain a
new audience for its adult rock
format, which is aimed at the
25-45 age group, on only a small
publicity budget and word-of-
mouth. The station will soon
embark on mom promotional
activity although no details are
available yet. 0

Virgin UK Releases Daho
French artist Etienne Daho is
currently in the UK working on
promoting his first UK release
before his first major gig at Lon-
don's prestigious Marquee Club
later this month (April 21). Full
support is being given by Virgin
UK which released his LP Pour
Nos Wes Martiennes in October.

Juliette Joseph, Manager Of
International Artist Develop-

ment: "With 1992 coming up
there should be less and less res-
trictions on artists crossing na-
tional borders. We think it is time
to re-educate the UK and break
the traditional reserve of the man
ket hem."

A new single, Stay Tlith Me,
sung in English, will be released
on April 17.

Globe Theatre.Shaftesbury Avenue,Loodon WI. mel 1-4944513

The release of Morrhsey's pro-
posed single. Interesana Dem,
whWh due a few weeks ago. h.
been blocked by its co -writer and
produwr Stephen Street. Be has
taken MA an injunction on the
release bwause or a idispute over
payments"a tucking up seine press
reports of a rift between the an due
as Rnancial arrangements. The two
are thought unlikely to work toget.
her again. However. Morrissey's se-
cond solo album is planned for Sep
tember/Oetober release by EMI and
them is a possibility of live dates
around that time.

Meanwhile. former Smith,
Johnny Mare. has played host to an
unlikely collaboratron. Nell Ten-
nant of the Pet Shop Bow and Bar-
ney Samna" of New Order. spent
ID. days working in Mares holm
studio in Manchester recently. to in.
vestigne the possibilities of working
together on Summer, between the

album. The
helm:

between tinn

groups is producer Stephen
Hague. who has worked on many
big hits for both.

Marillion have found a new lead

Stager

Fish is to be replaced by
Steve Hogarth, who was previously

Morris, new tingle hes been blacked

a member of The Europeans and
The Last Call. Them will be a sin
gle in lam summer. produced by the
band themselves with the engineer
of the Clutelling Ar Soonis album.
Nick Davies.

One of I.ondons rams popular
concert venues. The Dominion
Theatre in Tonenham Coen Road.
is under threat of closure. The near
Ifni -seater auditorium will he
replaced by a howl shops and
of if plans (currently being sub-
mitted to the local Camden Council)
arc approved. -

German & Austria & Switzerland

BMG Ariola
Dominates Charts

by Roberr Lyng

Labels distributed by BMG
Ariola dominated the Media
Control singles and LP charts
from November 28 to February
27 this year with 41 and 45 titles
respectively.

Representing such labels as
RCA, Ariola, Arista, Chrysalis
and Virgin, BMG Allele was able
to capture 29% of the singles
chart and 29% of the LP chart.
Runner up in both cases was
PolyGram (Phonogram, Poly-
dor, Metronome) with 36 singles
tales (20%) and 31 tides (20%) in
the LP chart.

WEA was nest with 16 titles
(15%) in the singles category
and 17 titles (18 %)) for LPs. EMI
Electrola showed a loss Iasi year

in the singles and LP charts,
reaching only 26 (14% repre-
senting a 6% drop) and 16 titles
(13% signifying a 4% reduction)
respectively.

CBS was fifth in the singles
chart with 14 titles (8%) indicat-
ing a loss of 6%. But it was fourth
in the LP chart with 18 songs
(15 %), down 2.6%.

While showing a slight gain in
the singles chart (nine titles,
7%), Teldeolost 1% on the LP
chart, scoring only with six titles
(1%). bytercord, on the other
hand, showed gains in both areas,
scoring with eight singles (4%
representing an increase of I%)
and four LW with 2%.

(;eldareTeerdrops.BMGAriola Germany presents me ogold awards to libmick
Rtionark forsales alma, 250000 cranes of the single Toardrops'orid the LP

'Conscience: From!. to r:Christoph Schmidt. Deputy MD; Hans Peter Bushoff
Ilead Of Press: Mond Lannon Co-Chainnan BMG: Martina Pahl. Island
(Abel Mgr; Linda & Cecil Ilbonaek: and Gerd Daubs, Dir. Int. Re,

Beck Tops Listeners Chart
Hamburg - The Firer Time by
Robin Beck, Tanita, Tikaram's
Twist In My Sobriety and Bobby
McFerrin's Don't Worry, Be Hap-
py headed Radio Hamburg's
(RHH) Top 800 listeners' chart
which was broadcast over the
Easter weekend (see Music &

2 New Stations
Stuttgart - Two new private sta-
tions have been launched in

Baden-Wurttemburg. Stadtradio
Stuttgart and Stadtradio Heil-
bronn belong to Stadre Radio-
ProduktMns, which is owned by
the Ernst Klett Verlag publishing
house. In Stuttgart, the capital of
Baden-Wurttemburg, the local
frequency is to be shared with Ra-
dio Schwabenland, also a Klett
subsidiary.

Media issue 11).
Traffic in the city came to a

standstill as hundreds of RHH
fans gathered around the 'glass-
house studio' to celebrate the
marathon 63 -hour effort by DJs
Marcel Becker and Stephen
Heller.,
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German & Austria & Switzerland

Eurovision Results
Challenged
EURO

VISION

by Philipp Poser

Producer John Anthony
Taylor has challenged
the results of West Ger-

many's finals to select its entry
for the Eurovision Song Contest.
Taylor says his song Unsere Zeit
(Our Time) came last because the
wrong telephone number was
broadcast for audience votes.

Bayerischer Rundfunk (BR),
the public broadcaster which pro-
duced the event, has confirmed
the wrong number was shown
prior to voting. Taylor's song was
performed by Caren Faust. It is
not yet known how the dispute
will be resolved.

The song that did win was
Nino De Angelo's Flieger, writ-
ten and produced by Dieter Boh-
len (Modern Talking, Blue Sys-

tem). It was the clear winner with
14.625 votes. De Angelo enjoyed
chart success several years ago
with Jenseits Son Eden.

Xanadu, who sang lbny Hen-
drik's EM Baum Fur Diese Welt
(A Dream For This World) came
second with 10.891 votes. How-
ever they won the first ARD Ra-
dio Award, following a listener
vote in February, although this
was only made public after the
Eurovision TV vote.

The West German final, held
in Munich's Deutsches Theater
last month, featured entries sub-
mitted by 10 of West Germany's
most commercially successful
producer, for the first time. It
was broadcast live by the ARD.

Regenbogen's Birthday
Gifts To Listeners
Mannheim - To mark its first
anniversary, private broadcaster
Radio Regenbogen gave away
DM 5.000 in gift certificates to
listeners daily from March 28 to
April 9. And the station offered a
trip to the Caribbean as the main
prize.

Radio Regenbogen's Head Of
Music, Markus Wahl: "Because

of our precisely controlled music
format, we have been able to es-
tablish ourselves in this compe-
titive market. Our carefully de-
fined mixture of oldies and current
hits along with 20% German -
language pop (Groenemeyer, Jule
Neigel, Klaus Lage, Fux, etc)
obviously represents the taste of
many radio listeners.

BMG Signs Magazine CD Deal
Cologne - Munich -based HMG
Ariola has signed an exclusive
contract to provide CDs fora new
monthly music magazine. Called
Uebermusik, the magazine will
include a compilation CD with
each issue.

The magazine, published by
Star Corporation, is sold at ki-
osks and newsagents and it is

hoped record retailers will also
provide outlets. The retail price ts
DM 27 and the first four issues
will concentrate on soul music.

The CDs include recordings
by artists such as Wilson Pickett,
Ray Charles, King Curtis, Chuku
Khan, Joe Tex, Percy Sledge and
Patti LaBelle. Future series on
beat music and rock are planned.
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Abendroth Looks To A Wider Audience
by Robert Lyng

If comparisons must be drawn,
the most obvious one in Jocco
Abendroth's case is John Cougar
Mellencamp. Like Mellencamp,
Abendroth's self -filed debui with
Teldec shows hint as a rough man
of the streets.

Following the success of his
first album and the title track,
Herren Muessen Brennen (Hearts
Must Bum) in 1987, there was a
two year silence by Abendroth.
He recorded a second album, but

New BR
Night Show
Munich - Bavarian public broad-
caster Bayerischer Rundfunk
(BR) will now broadcast Sal-
westfunk's (SWF) show 'Lolli-
pop' from midnight to 06.00
hours. This replaces the ARD
network's night-time programme
'Nacht Rock', which BR will
broadcast only on Mondays. BR
says the music in 'Nacre Ruck' is
"too hard" for its listeners. SWF
started producing 'Lollipop'
when it dropped 'Nacht Rock'
over a year ago.

differences of opinion with his
former morel company Metro
nome led to it being shelved.

Undaunted, Abendroth went
back into the Hotline Studios in
Frankfurt with producer Peter
Hauke and began work on a new
LP. And now media reaction to
the first single, Flamingo, shows
he has not been forgotten. Nume-
rous TV appearances and enthu-
siastic airplay have given his
career new momentum.

Abendroth is now looking be-
yond West Germany. And al-
though the songs on the new LP
are sung in German, credible En-
glish versions have already been
recorded - potting Abendroth at
the international starting gate. 0
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Call To Drop Ads On
Antenne 2 & FR3

by Jacqueline Eavott

Paris - Advertising on France's
two public TV channels, Antenne
2 and FR3 should be dropped,

I according to a letter signed by
various broadcasting personali-
ties including CSA member Igor
Barrere.

The letter, which has been
sent to the President and top poli-
ticians, calls for the TV channels
to have a closer identity to the
BBC in the UK and criticism the
way they have been forced to
compete with private networks,
notably TEl.

The issue of how to finance
public television is currently un-
der review in France. The letter
suggests a tax on all French ad-

vertising revenue to compensate
for the Ffr 3 billion that the two
public channels would lose if they
carried no advertising. This
would avoid an increase on view-
ers' licence fees or in the govem-
ment budget.

Meanwhile, speculation on
the future of the French television
scene continues. Them is talk of a
merger between the two public
channels to form one public cul-
tural network. The possibility of
a merger between M6 and La
Cinq or between FR3 and La Sept
has also been discussed; and it
has been suggested that RMC's
Herve Bourges could take control
of Antenne 2.

Laurent Voulzy's Mexican Style
by Heidi Ellison

French singer Laurent Voulzy is
scheduled to make several nation-
al TV appearances in the coming
two months to promote his latest
single on BMG Ariola, Le Soleil
Donne.

Voulzy was inspired to write
the music for the song during a
trip to Mexico, where the accom-
panying video was filmed. He
directed the clip himself and it
features a young Mexican boy
Voulzy heard playing in a family
band.

Voulzy also produced the sin-
gle, which was released in France
at the end of last year and is now
available in Switzerland, Belgi-
um, Norway, West Germany and
Mexico. The lyrics were written
by Main Souchon. The song was
no. 27 in Music & Media's Euro-
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It is five years since Voulzy

released an album of his own.
During that time he has com-
posed and produced for Vero-
nique Jannot, Main Souchon and
Lise Loial. He has also released
several singles including Bopper
En Larmes, Les Nuits Sans Kim
Wilder, Belle -Be -En -Mar, Marie
Galante and My Song Of You.
Voulzy plans to spend .the next
nine or 10 months working on his
next album.

New Rock Show On La Cinq
Paris - French private TV chan-
nel La Cinq is launching a new
weekly music show on April 22.
Produced by Jeff Bouquet, 'Per-
fecto' will be screened each
Saturday at 18.00 hours.

The programme will be shot
as a magazine format, with per-
formances and video clips as well
as an off -screen presenter doing
interviews and reports. Each
show will feature at least one
French artist and the first episode
will include Elton John, Bros,
Etienne Daho and Van. 'Perfec-

to' will be sponsored by Coca-
Cola and all post production will
be done by Prestige Video.

Producer Jeff Bouquet) "The
aim of the show is to be different.
We are offering more than
straight clips and performances.
Feir example, future programmes
will feature a report on the
shooting of Dodo & The Dodos'
latest clip and a behind the scene
look at Bon Jovi's Paris gig with
an interview by the concert's
organiser."

Worldwide Music At
Printemps De Bourges

Xarner shared rap billing at this year

One of the most important events
of the year for the French music
industry, the Printemps De Bour-
ges festival, was held from April
I to 9. More than 100.000 people
were expected and about 150 con-
certs representing all styles of
music were planned.

The theme for this year's
event was 'Worldwide Music' and
artists from around the world
were invited. -The opening per-
formance was by Kass" who
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Printemps De Betimes

shared the bill with Kool & The
Gang.

The Rainbirds from Vre.st

Germany confirmed they are a
band to watch in 1989, while
French artist Charlelie Couture
received a standing ovation. And
Flaco Jimenez, a veteran who play-
ed with Ry Cooder and Dwight
Yoakam, delighted the audience
with his traditional music.

Chinese artist Cui Jian gave
his first concert in the West at
Bourges. A star in his own coun-
try - one of his singles is believed
to have sold more than seven mil-
lion copies - Han showed that the
Chinese can also rock.

During the festival, it was an-
nounced that a special celebrity
show would be held in Paris on
June 25.as part of France's bi-
centenary celebrations, starring
Stevie Wonder, George Michael
and Rod Stewart. The show is the
initiative of the US company
Lorimar Pictures which will tele-
vise it for the worldwide market.

Meanwhile Jack Lang, the
French Minister Of Culture,
speaking at the festival, said that
he has made an agreement with
retail chain FNAC and the Virgin
Megastore, to guarantee security
and the safe distribution of Vero-
nique Sanson's single Allah (see
Music & Media issues 11 & 12).0
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