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Keeping pace with 
in fla tion... in attempt to stem calls for 
reregulation, most cable operators recognize that 
double -digit rate hikes are on their way out. PAGE 27. 

NBC offers formula to 
help determine affiliate 
compensation NBC -TV network 
proposes audience delivery as "benchmark" for 
determining how much money to compensate 
affiliates. PAGE 31. Cable news efforts also topic at 
meeting. PAGE 32. 

Mooney: Cable's 
even 
k eel. NCTA 
President James Mooney 
provides steady 
leadership at time when 
cable industry is 

increasingly under fire. He 
discusses challenges 
facing industry on eve of 
NCTA's annual meeting 
in Dallas. PAGE 35. 

28/ JOKE'S ON CABLE 
HBO and Viacom announce 
plans to launch basic cable 
comedy channels. 

32/ BREAKING UP? 
Rupert Murdoch's Sky 
Television, which six months 
ago entered into joint 
venture with Disney Co., sues 
latter for $1.5 billion, 
charging "obstructive tactics." 

40/ DALLAS DIARIES 
Both pre- registration and 
amount of exhibit space are up 
this year for National Cable 
Television Association's 
convention, which starts 
today (May 22) under banner: 
"Cable Television: Informing 
and Entertaining America." 

42/ NEW LEADER 
Newhouse Broadcasting 
President Robert Miron will 
emphasize importance of 
good cable- community 
relations and customer 
service when he takes over as 
NCTA chairman this week. 

44/ FRENCH 
CONNECTION 
U.S. delegation is one of 
some 130 countries facing 
tough issues at International 
Telecommunication Union's 
plenipotentiary conference 
in Nice, France. 

44/ NOT MADE 
IN JAPAN 
NHK Chairman Keiji Shima 

tells BROADCASTING that 
NHK has bought more than 
$100 million worth of 
programing from overseas 
production houses and 
broadcasters. 

53/ AFFILIATE TALK 
ABC and CBS groups head 
into affiliate meetings with 
questions about 
compensation agreements and 
concerns about prime time 
program development. 

58/ SEE IT 
ON THE RADIO 
Among latest examples of 
growing radio -cable 
connection is simulcasting 
of televised radio shows. 

54/ NBC'S FALL 
AMMUNITION 
Five new series are added 
to NBC's fall prime lime 

schedule, including Sister 
Kate (above), story about nun 
supervising unruly orphans. 

56/ FOX LINEUP 
Fox Broadcasting Co. 
announces its new schedule for 
1989 -90 season, including 
expanding to Monday night. 

65/ 15- SECOND 
REPORTS 

Use of fifteen -second 
commercials is growing, 
according to recently 
released data by Television 
Bureau of Advertising and 
study by Bozell Inc. 
Advertising. 

95/ ON POINT 
NCTA's number -two man 
Decker Anstrom is usually 
found behind scenes, 
making sure association keeps 
cable's interests in forefront. 
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Now the personal lives of famous athletes are ready to become America's Number One spectator sport. 

InSport - Weekends with Ahmad Rashad and Robin Swoboda. 
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NORFOLK 

Prime rate 
Telecable's cable systems 
now on block ( "In Brief') are 
held in such high regard that 
one broker suggested per - 
subscriber price could hit 
$3,000 for nearly 600,000 - 
subscriber company, 
putting purchase price at $1.8 
billion. Many of larger 
Telecable systems are adjacent 
to American Television & 
Communications systems and 
to Warner Cable systems, 
soon to merge with ATC. 
Added ATC connection is 
that it and Telecable, with 
addressability in 70% of 
systems, are both partners in 
Viewer's Choice PPV 
networks. Comcast also has 
systems near Telecable's. 
But soundness of operations, 
said one broker, could make 
any large company likely 
bidder. 

DALLAS 

Deja vu 
For cable industry, 1980's 
are blowing out same way they 
blew in. Nine years ago, at 
National Cable Television 
Association convention in 
same city of Dallas, host of new 
services made debuts, 
including such now pillars of 
industry as CNN, ESPN and 
Cinemax. It was also 
convention at which 
Hollywood studios introduced 
Premiere, which became 
their ill -fated attempt to enter 
pay cable business. CBS 
and Hearst Corp. also 
announced plans to launch 
cable programing units, which 
eventually met with mixed 
success. 

In that regard, 1989 looks 
lot like 1980. Giant programers 
HBO and Viacom will be 
making full -court press of 
operator carriage of 
Comedy Channel and "HA" TV 
Comedy Network, 
respectively. Mizlou 
Communications will be 
seeking carriage for its 24 -hour 
Sports News Network, 
Cable promotion service Prime 
Time Tonight will be seeking 
more affiliates for August 
launch, as will NBC's 
Consumer News & Business 
Channel, which, like 

Dallas 

' Conventìo enter n 

Turner's TNT, is attending first 
NCTA convention. 

Bird watching 
Lifetime cable channel 
decided last Friday to join 
Viacom Networks, The 
Weather Channel and C -SPAN 
aboard next -generation GE 
Americom satellites. Lifetime 
vice president, operations, 
Stuart Lefkowitz, declined to 
value deal, but well -placed 
sources have valued average 
pricing at $10 million to $12 
million per transponder. 
Lifetime will acquire two 
transponders, said Lefkowitz, 
who also declined to 
comment on reports that 
Lifetime had been bumped 
out of original Viacom -Weather 
Channel -C -SPAN 
handshake agreement with GE 
last March. East and West 
Coast feeds now split between 
Hughes Communications 
and GE birds will become GE- 
only after Americom 
launches Satcom C -3 and C -4 
in 1993. 

Talent scouting 
Search for program hosts for 
HBO's new Comedy Channel 
(story, page 28) will focus on 
famous and unknown men and 
women who have broadcast 
experience and are able to 
write their own material, 
according to Stuart Smiley, new 
service's senior vice 
president, original programing. 
"We're looking for 
comedians, radio disk jockeys, 
journalists and people who 
can talk, be funny and reflect a 
specific point of view." 

People such as Elvira, 
who create their own "unusual" 
comedy shows within the 

context of hosting films on 
television, "fit very much into 
what we are trying to do," 
Smiley said. He will be 
asking comedy club owners to 
send tapes of their own 
showcases, hold auditions in 
local markets and look for 
hosts with regional appeal. 
"People who will be right are 
those who have done this type 
of tbing before or are now 
doing it somewhere." 

In prospect 
National Cable Television 
Association is close to picking 
new vice president of 
industry communications - 
successor to Louise 
Rauscher, who left to marry 
NCTA President James 
Mooney. Announcement is 
expected this week or next. 
Latest word is that scores of 
applicants have been 
winnowed to two, both from 
outside industry. 

WASHINGTON 

Long goodbye 
When FCC Chairman 
Dennis Patrick announced his 
resignation on April 5, 
conditioned on qualification of 
his successor, he thought 
mid -summer would be exit 
date. Now, over six weeks 
later, worry that Bush 
administration may delay 
even longer in naming new 
chairman leads to 
speculation that Patrick could 

be in post well into fall. 
(Congress is in recess from 
Aug. 5 through Sept. 5.) 

In meantime, chairman 
has made personal plans of 
another kind. It became 
known last week that he will 
marry Paula Grace, New 
Jersey native now Washington 
real estate professional, this 
fall. They've narrowed potential 
residences to "New York, 
Washington and California." He 
has entertained no career 
interviews, will not until officially 
free of FCC post - 
circumstance that makes 
prospect of prolonged delay 
uncomfortable. 

Running for office 
Field of candidates has 
emerged for seats on National 
Association of Broadcasters 
executive committee -with 
exception of television vice 
chairmanship. It is considered 
key post: according to 
association tradition, that 
person would become next 
joint board chairman in two 
years. As of last week Tom 
Goodgame of Westinghouse 
Broadcasting is seeking TV 
board chairmanship, and 
current TV chairman Ben 
McKeel of Nationwide 
Communications says he is 
willing to serve for year as vice 
chairman if no other 
candidate surfaces. Ron 
Townsend, who has 
assumed new assignment as 
president of Gannett 
Television Group, has toyed 
with idea of running for vice 

Capitol connection 
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Soon 
Clark Won't Be 
The Only One 

InThe Newsiuom 
\Mth Super Powers. 

No cape, no X -ray vision ... just 
AP NewsDesk. A superpowered software 
system for radio and television stations, 
coming soon from AP Broadcast 
Services. 

Designed to run on any IBM - 

compatible PC, AP NewsDesk sav 

you time and 
money- 
gives you 
control 

of your information flow. 

Stay tuned for upcoming announce- 
ments and details about this full- featured 
program that is sure to increase your 
productivity and efficiency. 

AP NewsDesk. The newsroom man- 
ent tool you've been waiting 

for from the 
best name in 

the news 
business. 

Associated Press Broadcast Services 
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chairman and will make 
decision this week. On radio 
side, Don Newberg, WGOW(AM)- 

WSKZ(FM) Chattanooga, 
Robert Pricer, WCLT(FM) Newark, 
Ohio, and William Sanders, 
KICO -AM -FM Spencer, Iowa, are 
in three -way race for 
chairman. David Hicks of Hicks 
Broadcasting, Kalamazoo, 
Mich., is unopposed for vice 
chairman. NAB directors 
vote at their June 20 -23 
meeting in Washington. 

NEW YORK 

Bargain 
Scoring robust ratings NBC 
did not anticipate, last 
Monday's Roe vs. Wade may 
have provided advertising 
sponsors one of those rare 
opportunities to purchase 
commercial time at dramatic 
discount. Advertisers knew that 
NBC was under gun from 
various pro- and anti -abortion 
groups for airing movie 
about controversial 1973 
Supreme Court ruling, 
according to well -placed 
advertising executive. 
Another source says NBC 
normally would have 
charged $130,000- $150,000 for 
a 30- second spot to 
sponsors, but was leveraged 
into slicing cost to $65,000- 
$75,000 despite Roe vs. 
Wade's 17.2 rating /27 share. 
"No matter how you slice it, or 
measure it, they 
[advertisers] got an excellent 
value for their money," 
source said. "They knew NBC 
was committed to running it 

[$4 million expenditure for Roe]. 
Advertisers know they can 
cut a good deal if they hold out 
for a better deal on ad rates. 
NBC probably lost money in the 
end." 

Ocps 
Could NAB's "Free TV" 
campaign have unexpected 
backlash? Designed to 
educate Americans on social 
and cultural value of 
institution of broadcast 
television, free TV campaign 
could cause viewers to devalue 
institution's quality as 
compared to that of cable, 
some say. General 
tendency among consumers is 
to conclude that higher - 
priced goods are higher 
quality- although specific 

applications are more 
complicated -notes Bernd 
Schmitt, professor studying 
consumer behavior at 
Columbia University Graduate 
School of Business At time 
of release of TIO -Roper poll in 
which respondents ranked 
cable as having greater quality 
and variety than broadcast 
networks and independents 
(BROADCASTING, April 3), one 
explanation offered by TIO 
official was that price of 
cable affected respondents' 
perceptions. Milton Maltz, 
chairman of NAB's free TV task 
force, says pricing 
comparison is not his intent: 
campaign will focus on 
"democratic institution" of free 
access to television. 

Hard to keep quiet 
NAB -RAB Radio Futures 
Committee is working hard to 
convince radio stations 
nationally to go silent for 30 
seconds on May 26 to 
demonstrate importance of 
radio, but not everyone 
appears to be cooperating. 
William Figenshu, president 
of radio division at Viacom 
Broadcasting, said 
company's seven stations will 
not participate in moment of 
silence at 7:42 a.m. local time 
on that day but will instead 
use time to promote medium 
with words. (Actor Ricardo 
Montelban is said to be likely 
spokesman to provide 
Hispanic introduction to 30 
seconds of silence.) 

One from Column A... 
At printers is listing of more 
than 50,000 television 
programs, program 
episodes and movie titles 
containing music licensed 
by performing rights society 
BMI. Once stations receive 
list, expected to be mailed next 
month, they will be able to 
decide whether they will want to 
continue paying blanket 
music licensing fee to BMI or 
pay individually for airing of 
each program containing BMI - 
licensed music. Stations 
expected to benefit most from 
per -program arrangement 
with BMI are independents 
heavy with movies, with 
which ASCAP has traditionally 
done more licensing than 
BMI. 

RALEIGH 
Look, Ma, no pictures 
Radio simulcasts of TV 
station newscasts may be 
growing trend. Beginning 
July 1, at least dozen AM radio 
stations are scheduled to 
begin simulcasting 6 p.m. 
newscasts of WRAL -TV 

Raleigh, N.C. Move will allow 
CBS affiliate's potential and 
existing audience without 
access to TV to listen to 
newscast, and also will provide 
on -air radio promotion. 
Normal advertising on radio is 
complex, said John Greene, 
WRAL -TV general manager, since 
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more than 65% of television 
viewership is outside metro 
area. In return, WRAL -TV will 
alter newscasts to make them 
more appealing to audio - 
only audience. No money will 
change hands between 
WRAC -TV and radio stations. Plan . 

follows on heels of similar 
simulcast begun three weeks 
ago by nearby ABC affiliate 
wsoc -TV Charlotte, N.C. 
(BROADCASTING, April 17). 

EUROPE 

Eureka turned back 
Members of U.S. delegation 
to CCIR (International Radio 
Consultative Committee) 
meetings in Geneva returned 
elated to report that all items 
in new U.S. position on world 
adoption of HDTV 
production standard were 
unanimously accepted. Just 
before leaving for meetings, 
State Department backed 
away from earlier position that 
1,125/60 (SMPTE 240M) 
system should be standardized 
at end of current CCIR study 
period in 1990. U.S. now favors 
delay of decision on world 
standard until end of study 
period ending in 1994 and 
world agreement on "common 
image" system in 1990 in 
meantime. 

Leader of U.S. delegation, 
Jim McKinney, chairman of 
Advanced Television 
Systems Committee, said that 
France, Netherlands and 
United Kingdom staged heavy 
appeal for immediate 
adoption of European - 
developed Eureka 1,250/50 
production system. 

GREENBRIER 
Adbrass 
The American Association of 
Advertising Agencies played 
host to leading lights of that 
industry last week at the 
Greenbrier -and while at it 
chose its new leadership. At left 
(I to r): Glen W. Fortinberry, 
chief executive officer of Ross 
Roy Group, Bloomfield Hills, 
Mich., elected chairman for 
1989 -90; John E. O'Toole, 
AAAA president, and William V. 

Weithas, chief executive, 
Lintas: Worldwide, New York, 
outgoing chairman. 
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W Sto 
Solid box denotes items that have changed 
since last issue. 

At March 30 open meeting, FCC created 
opportunity for as many as 200 new FM 
stations, authorizing new medium -power 
class of station. According to FCC, new 
Class C3 stations with up to 25 kw of power 
and antennas up to 100 meters above aver- 
age terrain could go into communities where 
more powerful Class C2 station would cause 
interference and less powerful Class A sta- 
tions would be "economically infeasible." 
Stations are restricted to Zone II, area that 
excludes Northeast, portions of Midwest and 
Southern California. At same meeting, FCC 
deferred action on proposal to double pow- 
er of all Class A stations from 3 kw to 6 kw. 

FM broadcasters are split over two pro- 
posed plans. Most Class A's support New 
Jersey Class A Broadcasters Association's 
plan for blanket upgrades. Most Class B and 
C stations support NAB plan for upgrade of 
about two- thirds of Class A's, excluding 
many in northeast U.S. 

In hopes of curtailing adjacent -channel in- 
terference and ultimately of improving tech- 
nical quality of AM radio, FCC voted April 12 
to require AM broadcasters to adhere to 
industry- developed NRSC -2 standard limit- 
ing emissions, starting in 1994. In interim, 
agency also ruled, stations will be presumed 
to be in compliance with standard if they 
implement NRSC -1 audio processing stan- 
dard. 

Western Hemisphere countries on June 2, 
1988, concluded second and final session 
of conference to plan use of 100 khz of 
spectrum added to AM band that had end- 
ed at 1605 khz. FCC has indicated that 
some channels will be reserved for national 
licensees, but broadcasting organizations 
have favored allocating new band to day - 
timers in plan to reduce congestion in con- 
ventional band. 

FCC voted Dec. 12, 1988, to give FM 
broadcasters greater flexibility in choosing 
antenna sites and plotting coverage by per- 
mitting limited "short spacing" of FM sta- 
tions. National Association of Broadcasters, 
which believes move will lead to "AM -iza- 
tion" of FM band, has petitioned FCC to 
reconsider. 

. .-.... _...., 

Antitrafficking 

Issue essentially boils down to reimposition 
of FCC's three -year rule, which required 
owners to hold broadcast properties for that 
long before selling. Quiescent at moment. 

Cable television industry remains unde 
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fire from allegations it is "unregulated mo- 
nopoly." Last week bills surfaced in Senate 
and House that would reregulate cable and 
permit telephone industry to compete as 
distributor of video services (see "Top of the 
Week "). Senator Howard Metzenbaum (D- 
Ohio), who chairs Senate Antitrust Subcom- 
mittee, convened hearing last month 
(BROADCASTING, April 17) where broadcast- 
ers, wireless cable industry, Consumer Fed- 
eration of America and city organizations 
called on Congress to reregulate cable. 
Metzenbaum is also pushing for passage of 
bills he introduced in April: one would re- 
store city authority to regulate rates while 
other would require cable programers (par- 
ticularly those in which cable operators have 
interest) to make their programing available 
to cable competitors such as wireless cable. 
It would also restrict horizontal concentration 
within industry by limiting number of sub- 
scribers company can have to 25% of cable 
subscribers in country. 

Also in Senate, Communications Subcom- 
mittee plans to convene hearings on con- 
centration of ownership. Although hearings 
will not focus solely on cable, issue of verti- 
cal and horizontal integration in cable is ex- 
pected to draw congressional attention. 

Motion picture industry, independent 
broadcasters and National Association of 
Broadcasters are pushing for stricter regula- 
tion of cable until there is more competition 
in delivering cable programing to homes. 
House Energy and Commerce Committee 
Chairman John Dingell (D- Mich.) has 
warned cable to be on best behavior or 
Congress may reevaluate regulatory envi- 
ronment. 

National League of Cities is unhappy with 
developments within industry, approving 
new policy week of Dec. 5, 1988, in Boston 
calling for overhaul of Cable Communica- 
tions Policy Act of 1984 in 1989 to strength- 
en cities' regulatory grip on cable and to 
provide opportunity for telephone compa- 
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nies to offer competitive services. Howeve , 

league has assigned action on cable legis- 
lation low priority. 

To discourage groups from using renewal 
process to "extort" money from broadcast- 
ers, FCC at March 30 meeting restricted 
payments broadcasters may make to chal- 
lengers in settlements of comparative re- 
newal cases and for withdrawals of petitions 
to deny renewals. 

FCC banned all settlement payments in 

return for withdrawing competing applica- 
tions prior to initial decision in comparative 
hearing by administrative law judge and, af- 
ter decision, limited such payments to "le- 
gitimate and prudent expenses." Likewise, it 

limited payments for withdrawal of petitions 
to deny to expenses 

FCC also required challengers in compar- 
ative renewal hearings to make more de- 
tailed financial and ownership disclosures 
and eliminated presumption that successful 
challenger would be able to acquire incum- 
bent's transmitter site. 

Apparently because of concerns ex- 
pressed by Congress, FCC deferred action 
on revamping renewal expectancy criteria. 
Incumbents that win renewal expectancies 
are virtually assured renewal. 

In separate proceeding, FCC proposed at 
Jan. 30 meeting replacing comparative 
hearings with lottery to choose among com- 
peting applicants for new radio and full - 
power television stations. If it adopts lottery it 
will be over objections of communications 
attorneys and key members of Congress. 

Comparative new process is also at issue 
in Marco, Fla., case. FCC approved settle- 
ment in which license for new FM in Marco 
will go to established broadcaster who was 
not among original applicants. Several citi- 
zen groups have petitioned FCC to recon- 
sider approval, contending it circumvented 
established procedures designed to pro- 
mote diversity of broadcast ownership. 

, Compùlsöiry icënsé 

FCC voted in October 1988 to recommend 
Congress abolish 12- year -old compulsory 
copyright license, at least for distant signals, 
saying move would benefit consumers, 
broadcasters and cable programing ser- 
vices (BROADCASTING, Oct. 31 , 1988). 

What Congress will do is unknown. At very 
least, if it decides to pass law requiring local 
signal carriage, it will probably also pre- 
serve copyright license for signals. 

On Jan. 3, House Telecommunications 
Subcommittee member John Bryant (D- 
Tex.) reintroduced bill he offered in last Con- 
gress (BROADCASTING, April 4, 1988) to con- 
dition compulsory license on whether cable 
operator is carrying local broadcast signals. 



NotAll NetworksAre Created Equal. 
In the competitive world of television, it is only the network created with vision that succeeds in its 

goal to capture the viewing publk. It is only the network created with quality and a continuing 
commitment to excellence that wins the heads and minds of a critical modern audience. E Tuner 
Broadcasting System, Inc. has created four exceptional cable networks that have taken their place as 

leaders of the industry. Fach network has its own distinct goals and format, providing the corporation 
with a variety of programming for a diverse and insatiable television market. And while each network 
is unique within the company, it is also unique among the cable clutter that, so often, lacks vision 
and purpose. E The Turner vision began in 1970 - 
wdhen cable pioneer, R.E. "Ted" Turner 

purchased a small, local tele- 

vision station which in 

1976 became the world's 
frst superstation. With r 
the development 
of high quality pro- 
gramming such as 

Cousteau's Redis- 

eoeryof the World 
World of Audubon, 
National Geographic 

Specials, Atlanta 
Braves Baseball 
the Goodwill 
Games and the 
Peabody Award- 
winning Turner pro- 
duced series, Par - 

trait of America, 
SuperStation TBS 

has taken its place 
as cable's most 
popular network. 
Today. the Emmy 
Award winning net- 
work is watched 
more than any other 
basic or pay cable 
network, reaching 
aer49 milon homes 
in the United Stat s. A 
second great vision 
and innovation came 
in 1980 when Tumer 
Broadiastingsystem, Mc. 

introduced a new dimension 
in television programming -tie'- 
world's first 24 -hour news network. Eery hour 
of every day, CNN provides complete, comprehensive coverage - 

and international news, headline News is formatted into 30- minute segments that include news, 
business, sports, weather and lifestyle reports, continuously updated throughout the day. With its 

fast- paced, information- oriented approach, headline News is the modern network for modern 
times -a network created to deliver news for the '90s. Currently, headline News reaches 40% of 
all U.S. households and 70% of all cable homes, and is continuing to grow at an extremely impressive 

rate. E In 1988, Turner Broadcasting System, Inc. embarked on a new vision of cable with the 

creation of TNT. Turner Network Television. basic cable's premium -quality entertainment channel, 
is rapidly realizing cable televisions full potential for 

diversity, originality and programming 
excellence. Drawing upon- 

the Tuner Entertainment 
Company's library of 
over 3,000 former 
MGM, RKO and 
pre1950 Warner 

Bros. films (which 
have been honored 
with 265 Academy 

Arerds')TNT off- 

ers exceptional, 
classic entertain- 
ment from the 
Hollywood greats. - - - - Additionally, TNT's - _ = 
setting a new stan- 

dard with the pro- 

duction of to- 
morrow's classics 

-premium quality 
presentations (re- 
ared in cooperation 
with the best of 
the film world's 
talent. Among the 
growigTNT library 

of original pro- 
ductions are Gore 

Vidal s Billy The 
Kid, Martin Sheen 
and Emilio Estevez - in Nightbreaker, 
Faye Dunaway in 
Cold Sassy Tree and 

Farrah Fawcett as 
Margaret Bourke -White, 

a film that set a new ratings 

record, achieving the highest raring ever for a 

made- for -basic cable movie movie. TNT's commitment to quality 
of news events from around the world with live reports viewers cannot find on any other television 
network. When important events occur, and instantaneous information is demanded, the world tunes 

to CNN for responsive and responsible coverage. Among the outstanding journalists who have made 
CNN so highly respected are ACE Mad winners, Bernard Shaw and tarry King Appealing to a broad 

spectrum of the market. CNN is received by over 56% of U.S. television households and 97% of all 

American cable homes. Its international feed is delivered to 83 countries O Inspired by the success 
of CNN, Tuner created I leadline News in 1982. Providing quick, concise reports of the latest national 

continues with the network planning to offer more than 200 nights per year of blockbuster original 

modes and special events. E SuperStation TBS, CNN, I leadline News and TNT have been created 

with a vision of quality and innovation. From the thrill of sports spectaculars to the appeal of detailed 

news coverage, from the nostalgia of classic sitcoms to the future of science and technology, from 
the timeless family fun of cartoons to the exciting debuts of original productions, Tuner Broadcasting 

System, Inc. provides the best in cable television for every audience segment. O No. Not al networks 

are created equal. The most popular and informative ones are made by Turner. 

The most turned on networks in cable. 
SOURCE: Ratings and Coverage, TBS Research from A.C. Nielsen Data. academy Awards is a registered trademark and service mark of the Academy of Motion Picture Arts and Sciences. 
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particularly attractive. 
Mechanical requirements 
match those of the weekly 
Broadcasting. For details on 
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Senate Copyright Subcommittee Chairman 
Dennis DeConcini (D- Ariz.) revived measure 
from last Congress that is virtually identical 
to Bryant's bill. 

Telco -cable -FCC has tentative plans to 
hold en banc hearing in June on cable -telco 
issue. Agency initiated debate on whether 
telcos should be allowed to provide cable 
services in July 1988 when it tentatively vot- 
ed 2 -1 to recommend Congress lift telco- 
cable crossownership ban. 

Last week Senator Al Gore (D- Tenn.) intro- 
duced bill lifting crossownership prohibition 
(see "Top of the Week ") and companion 
measure was offered in House by Rick Bou- 
cher (D -Va.). 

FCC may not be able to affirm decision. 
Commissioner James Quello issued state- 
ment Jan. 13, saying he was reconsidering 
vote favoring repeal. And Commissioner Pa- 
tricia Diaz Dennis, who voted against "tenta- 
tive conclusion," continues to feel ban 
against telcos controlling programing 
should be retained, although she believes 
telcos should be allowed to offer video 
transmission services as common carriers. 

FCC move follows National Telecommuni- 
cations and Information Administration re- 
port on cable TV regulation recommending 
telephone companies be allowed to serve 
as transporters of others' programing, al- 
though not as programers themselves, in 

telcos' own service areas (BROADCASTING, 
June 20, 1988). 

At present, barriers to such BOC cross - 
ownership include not only FCC regulations 
and 1984 Cable Act but also modified final 
judgment issued by U.S. Judge Harold 
Greene in his supervision of breakup of 
AT &T. NTIA has petitioned FCC to preempt 
Greene's regulation of BOC's, arguing that 
judge is hampering their entry into informa- 
tion services including cable. 

Duopoly, one -to -a- market -FCC voted 
Oct. 27, 1988, to relax duopoly rules to allow 
closer spacing of commonly owned AM and 
FM stations, arguing that impact on diversity 
would be negligible and that it let some 
broadcasters reap certain economies of 
scale. 

Using same justification, FCC relaxed pol- 
icy for waivers to one -to -a- market rules Dec. 
12, 1988, saying it would look favorably on 
waiver requests involving top 25 markets 
with at least 30 broadcast "voices." Capital 
Cities/ABC, Great American Broadcasting 
(formerly Taft Broadcasting) and New En- 
gland Television (wNEv -ry Boston) were first 
to apply for waivers under new policy: their 
requests are pending. 

Broadcast- newspaper - Appropriations 
bill (H.R. 4782), which was signed into law, 
includes provision that prevents FCC from 
reexamining its broadcast -newspaper 
crossownership rules. 

Rupert Murdoch won victory in U.S. Court 
of Appeals in Washington March 29, 1988, 
when court ruled that statute passed by 
Congress in session's final hours violated 

n/e/ r/a 
National Economic Research Associates, Inc. 
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First and Fifth Amendments by prohibiting 
FCC from extending current waivers of rule 
banning newspaper -television station cross - 
ownership. Court did not rule on constitu- 
tionality of substance of provision that bars 
commission from repealing or modifying 
television- newspaper crossownership ban. 

Total of 10 permittees and applicants to 
launch Direct Broadcast Satellites (DBS) be- 
lieve that high -power Ku -band birds 10 
times more powerful than average C -band 
birds will mean direct -to -home television re- 
ception via downlinks one -tenth size of aver- 
age C -band dies. Smaller, more afford- 
able dishes woo, then theoretically lead to 
home satellite market three to six times larg- 
er than current two million C -band consum- 
ers. Variety of large and small companies 
have failed since early 1980's, however, to 
get high -power Ku -band DBS off ground. 
Most agree on need to bring together "busi- 
ness system," including consumer equip- 
ment manufacturers, programers and cable 
operators, last as likely retailers to adjunct 
home market. 

Among applicants proposing to launch 
services as early as 1992 are Hughes Com- 
munications, operator of two C -band cable 
programing satellites, top cable operator 
Tele- Communications Inc., through subsid- 
iary, Tempo Enterprises, and group broad- 
caster Hubbard Broadcasting. 

FCC staff says that, once its paired orbital 
assignment proposal is settled, perhaps by 
mid -1989, assignments in separate DBS or- 
bital arc will be made. Due to spectrum 
shortage, they say, possibility exists that 
comparative process may have to be de- 
vised. 

American National Standards Institute has 
reversed its earlier approval of 1,125/60 
(SMPTE 240M) HDTV production standard, 
upholding appeal by Capital Cities /ABC. 
ANSI decision carne following letter to State 
Department by Advanced Television Sys- 
tems Committee (ATSC) requesting that U.S. 
position supporting 1,125/60 approval as 
worldwide standard by CCIR in 1990 be 
shifted to work for world standard by 1994 
with study in meantime on "common image" 
approach to world agreement. State Depart- 
ment subsequently changed position to re- 
flect ATSC suggestions. 

"Blue ribbon" committee of FCC's adviso- 
ry committee on advanced television service 
(ATS) has approved second interim report 
on progress toward recommendation of 
HDTV transmission standard. It outlines 
some of problems, such as agreement on 
software to be used for subjective testing of 
HDTV transmission systems, that must be 
worked out before testing begins. Complete 
test plan is expected to be completed and 
approved in July. During blue ribbon com- 
mittee meeting April 17, group pushed back 
its goal for beginning of testing from Oct. 1 

to Jan. 2, 1990. 
Defense Department will provide up to 



$30 million in funding to private organiza- 
tions researching and developing new, low - 
cost methods of displaying and processing 
HDTV pictures. Pentagon hopes program 
will lead to mass production of low -cost, 
high -resolution screens for consumer and 
defense applications. Defense Advanced 
Research Projects Agency received 82 pro- 
posals. 

On Sept. 1, 1988, FCC tentatively decided 
to eliminate from standardization consider- 
ation transmission systems with continuous 
9 mhz channel, incompatible with NTSC 
sets. Move eliminates possibility of terrestrial 
standardization of NHK's MUSE -E system. 
Commission also decided to restrict any 
possible additional spectrum for advanced 
television broadcasting to currently allotted 
VHF and UHF television spectrum. Use of 
band above 1 ghz for augmentation chan- 
nels was ruled out. 

Giving shot in arm to struggling home sat- 
ellite industry, 100th Congress passed 
copyright legislation authorizing transmis- 
sion of broadcast television signals via satel- 
lite to backyard dish owners. (President 
Reagan signed bill on Nov. 16, 1988.) Under 
terms of Satellite Home Viewers Act of 1988, 
independent television signals can be 
beamed to any of more than two million dish 
owners, but network affiliate signals can only 
be delivered to those in "white areas" - 
those not able to receive network program- 
ing off air and not choosing to receive it via 
cable. 

As mandated by Act, FCC has launched 
inquiries into syndicated exclusivity rules for 
broadcast signals delivered via satellite, 
whether it should set standard for scram- 
bling of satellite signals and whether cable 
programers discriminate against home sat- 
ellite market in pricing. 

Other legislation designed to help home 
satellite industry did not fare as well. S.889 
died in Senate after lawmakers voted 43 to 
36 to table measure but bill's author, Sena- 
tor Al Gore (D- Tenn.), revived issue as ele- 
ment in another measure that addresses 
several issues affecting cable regulation 
(see "Top of the Week "). 

Implementing stringent indecency law 
signed by President Reagan last fall (BROAD- 

CASTING, Oct. 3, 1988), FCC unanimously 
adopted new policy that prohibits "inde- 
cent" broadcasts 24 hours per day. But poli- 
cy and underlying law are being challenged 
in courts on First Amendment grounds by 
coalition of broadcasting and public- interest 
groups, including such diverse groups as 
National Association of Broadcasters and 
Action for Children's Television. On Jan. 23, 
three -judge panel of U.S. Court of Appeals 
in Washington granted request by coalition 
for stay of Jan. 27 start of 24 -hour ban 
(BROADCASTING, Jan. 30). 

U.S. Court of Appeals in Washington had 
affirmed FCC's earlier indecency enforce 

ment policy based on premise that FCC 
could not ban indecency but could channel 
it to times when few children are in audi- 
ence. But court remanded case to commis- 
sion to justify midnight -to -6 a.m. "safe har- 
bor." In light of congressional action, FCC 
will not go ahead with its remand rulemak- 
ing. FCC and number of media groups are 
engaged in court battle over issues in Su- 
preme Court case involving constitutionality 
of ban on "dial -a- porn" messages. 

FCC has delayed decision on petition to 
reallocate UHF channels in eight markets to 
land mobile radio until determination has 
been made that UHF channels in question 
will not be needed for broadcasting high - 
definition systems. During April 17 meeting 
of FCC's advisory committee on advanced 
television service, FCC staff said that noth- 
ing has changed concerning reallocation of 
spectrum since proceeding was suspended 
in 1987 and that it did not foresee change in 

near future (See "High- Definition Televi- 
sion"). 

Time Inc. and Warner Communications Inc. 

announced definitive agreement to merge, 
creating Time Warner Inc. New company 
would have pro forma revenues of $10 bil- 
lion in 1989 if merger were completed, mak- 
ing it largest media and entertainment com- 
pany in world. According to agreement 
announced March 4, Warner shareholders 
will exchange each share of Warner stock 
for .465 of one share of Time stock. Warner 
shareholders will end up holding majority of 
Time Warner. Justice Department said April 
6 that it would not oppose merger on anti- 
trust grounds. To preserve tax benefits of 
merger set -up, companies amended their 
agreement in mid -April: preliminary stock - 
swap preceding merger completion will take 
place only if third party buys or makes offer 
for certain amount of stock of either compa- 
ny. Merger requires shareholder approval of 
both companies, as well as approvals from 
FCC and municipal governments regarding 
change in ownership of companies' cable 
systems. Merger completion expected this 
fall. 

MSO's United Cable Television Corp. 
and United Artists Communications Inc. said 
Feb. 9 that they had reached agreement in 

principle on revised terms of their expected 
merger to form new company, United Artists 
Entertainment Co. (UAE). Companies had 
said in January that they would -be unable to 
meet Feb. 28 merger deadline and were 
reexamining their definitive merger agree- 
ment signed in March 1988 and amended in 

'WNW- 
BY THE NUMBERS 

Summary of broadcasting and cable 

B R O A 

SERVICE 

Commercial AM 

D C A S 

ON AIR 

4,950 

T I N G 

CP's' TOTAL' 

262 5,212 

Commercial FM 4,192 709 4,901 

Educational FM 1,390 258 1,648 

FM translators 1,722 380 2,082 

Commercial VHF TV 547 25 572 

Commercial UHF TV 523 218 741 

Educational VHF TV 121 6 127 

Educational UHF TV 218 27 245 

VHF LPTV 300 205 505 

UHF LPTV 324 1,508 1,832 

2.722 121 2,843 VHF translators 

UHF translators 2,133 443 2,576 

C A B L E f 

Total subscribers 49,538,000 

Homes passed 73,900,000 

Total systems 8,000 

Household penetrationt 54.8% 

Pay cable penetration 32% 

' Includes olf -air licenses. t Penetration percentages are of TV household universe of 
90.4 million. ' Construction permit. 2 Instructional TV fixed service. 3 Studio-transmit- 
ter link 
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The most valuable resource First Boston can 
bring to our clients is an idea. Innovative ideas 
developed and executed by a dedicated team of 

The OWer media specialists with industry knowl- 
edge and expertise 

and 
n facets of 

mergers, acquisitions, a corporate O finance. 
Last year, First Boston handled Ideas approximately $4 billion in public and 

private market financings for its media 
industry clients, and advised them on 
merger and acquisitions valued at over In Media $10 

ideas 
billion. 

l 

So we know firsthand which 
wil work. 

Another important First Boston re- 
source is capital -and the willingness to commit 
it for our clients. 

Whether you're a privately owned company 
operating in a single industry, or a publicly 
owned corporation operating globally, we offer 
the same benefit: innovative ideas that can 
be turned into successful results. 1989 Year -to -date 

Affiliated Publications, Inc. 
has restructured as .58.522, 038 shares of 

C /ass A Common Stork ownership interest in 

McCaw Cellular 
Communications, Inc. 

(Pending) 

The unde 
t' 

dactedas financial advisor to 
Affiliated Publications. Inc 

The First Boston Corporation 

Camellia City Telecasters, Inc. 
a wholly owned subsidiary of 

BMA Corporation 
has sold the Assen of 

KTXI,TV 
(Sacramento- Stockton, California) 

Renaissance Communications Corp. 
The undeni d acted as frnanrw /advisor ro 

MIA Corporation and its affiliates. 

The First Boston Corporation 

BMA Corporation 
has sold 

Centennial Broadcasting Corporation 
KDVR -TV 

( Denver, Colorado) 
ta 

Chase Communications Inc. 
(Pending) 

The undersigned artel as financial advisor to 
BASA Corporation and its affiliates. 

The First Boston Corporation 

GP Group Acquisition Corporation 
a venture between 

Macfadden Holdings, Inc. 
and 

Boston Ventures Management, Inc. 
has merged with 

GP Group, Inc. 
(Owner of the National Enquirer) 

(Pending) 
The undersigned acted as financial advisor to 

GP Group Acquisition Corporation. 

eThe First Boston Corporation 

$150,000,000 

Cablevision Industries, Inc. 
a mho //v owned subsidiary of 

Cablevision Industries Corporation 
Senior Notes Due 1999 

(Pending) 

Direst placement of the above Notes um 
anangd by the undersigned 

The First Boston Corporation 

$1 30,000,000 

GP Group Acquisition Corporation 

Bridge Facility 

The undersigned committed to purchase funding notes 
under the above fad /ity. 

The First Boston Corporation 

:= 
i: 
.r.'::;:.r: ..:: "" i .. .' +.. 
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$ 540,000,000 
KBL Cable, Inc. 

an idimt tubiidiary of 

Houston Industries Incorporated 

Revolving Credit and 
Letter of Credit Facility 

The undenignedacted ar fnancia/dvùor in the amngue 
of the Revolving Credit and tatter of Credit Facility. 

The First Boston Corporation 

King Videocable Company 
har aequired the asset: of 

Suburban Cablevision Company. 
Limited Partnership 

from 

Hauser Communications, Inc. 
(Pending) 

The andrsigned acted as financia /advisor to 
King Videorab/e Company. 

® The First Boston Corporation 

£150,000,000 
A subsidiary of 

The News Corporation Limited 
has Waal 

73fi% Guaranteed Sterling Exchangeable 
Preference Shares due 1999 

Exchangeable for Ordinary Shares of 

Pearson plc 
The o dmind acrd as Lad Manager 

of the above efmrng. 

Credit Suisse First Boston Limited 

The New York Times Company 
has told 

NYT Cable TV 
to e wafter [rearm 

J. Bruce Llewellyn, 
Comcast Corporation and 

Lenfest Communications, Inc. 
(Pending) 

The underigned acted as financial advisor to 
The New York Dynes Company 

eThe First Boston Corporation 

$225,000,000 
KBL Cable, Inc. 

an indirert ,obsddry of 

Houston Industries Incorporated 
$100,000,000 Senior Notes Due 1999 

$125,000,000 Senior Subordinated 
Notes Due 1999 

Diem plan -meat ofthe above Notes was 
arranged by the undersigned. 

The First Boston Corporation 

$107,000,000 

King Videocable Company 

82,000,000 Series A Senior Notes Due 2001 

s25,000,000 Series B Senior Notes Due 2001 

(Pending) 

Dirrrt plarrment of the above Notes ,ear 
teenaged by the udmigned 

The First Boston Corporal( m 

DM 175,000,000 
A sobriddry of 

News Corporation Limited 
har issued 

5% Exchangeable Bonds 1989/1999 
Exchangeable for Ordinary Shares of 

Pearson plc 
The underrigmdeehd eo Lead .Manager 

of the above ojTering. 

Credit Suisse First Boston Limited 

Pegasus Broadcasting, Inc. 
har sold 

WTVM -TV 
(Columbus, Georgia) 

to 

American Family Broadcast Group 

The undersigned acted as financial advisor t -. 
Pegasus Broadcasting. /nr. 

The First Boston Corporation 

$ 300,000,000 

KBLCOM Incorporated 
o soholdi ry of 

Houston Industries Incorporated 

Letter of Credit and Term Loan Facility 

The abord facility rare arranged 
by the undersigned 

Credit Suisse First Boston Limited 

$75,000,000 

Lenfest Communications, Inc. 

Eurodollar Revolving Credit Facility 

The above farthfy lads arranged 
by the ondrrsigned 

Credit Suisse First Boston Limited 

Dfl.100,000,000 
A soheidiary of 

The News Corporation Limited 
hat awed 

556% Guaranteed Guilder Exchangeable Non - 
Voting Preferred Shares 1989 Due 1999 

Exchangeable for Ordinary Shares of 

Pearson plc 
The undenrred aetd ar Lad Manager 

of the above Ong. 

Credit Suisse First Boston Limited 

The E.W. Scripps Company 
ha, raid 

The Sun Tattler 
to 

DTH Media Inc. 

The undersigned acted ar fnanna /advisor to 
The E.W. Snppr Company 

The First Boston Corporation 

First Ideas, 
Then Results. 

First Boston 
A member of the CS Fust Boston Croup 



September 1988. Under that agreement, 
current United Artists stockholders would 
exchange each share for one share each of 
UAE class A and class B common stocks. 
United Cable stockholders would have op- 
tion to receive either cash or unit of stock 
and right to sell that stock to Tele- Communi- 
cations Inc. at specified times in future. Un- 
der terms of new agreement, cash price for 
United Cable shares has been raised 10 %, 
to $37.50. ICI, which owns about 41% of 
United Cable and 66% of United Artists, 
would own majority of newly formed UAE. 
Companies have filed revised proxy materi- 
als at SEC. 

Broadcast and cable industries appear to 
be at impasse on must carry. National Asso- 
ciation of Broadcasters President Eddie 
Fritts is urging Congress to reregulate cable 
by adopting legislation that would establish 
must -carry requirements and channel repo- 
sitioning rules (BROADCASTING, April 17). 
Fritts and National Cable Television Associa- 
tion President James P. Mooney have been 
trying to hammer out deal on must -carry 
language which they would then take to 
Congress. Basis of negotiations is inter -in- 
dustry agreement on must carry that cable 
says it can live with. Broadcasters, however, 
want to go beyond it, and demanded that 
any legislation contain language protecting 
broadcaster's signal from being shifted off- 

Let us do your newsletter 

j; , 

* wxacxxwi 

Big three out -Foxed in 
pilot display! 

Make an extra monthly sales call on every 
client and prospect. You supply the infor- 
mation and a mailing list. We do the lay- 
out, editing, printing and mailing. 

"TBS is a fan of Data Express." 
Jim Gatto, Turner Broadcasting 

"Data Express? Professional and thorough." 
Mark Magistrelli, WXIX -TV, Cincinnati 

"Data Express is a top -notch service." 
Tom Matheson, WBBM -FM, Chicago 

w--- -A 
Call Dana Murphy: 1- 800 -359 -5993 

channel. Broadcasters also want must carry 
for high- definition signals. Both demands 
are believed to be unacceptable to cable. 

FCC's financial interest and syndication 
rules are fast becoming hot item in Washing- 
ton. Networks and Hollywood have been 
meeting but seem far from reaching com- 
promise on rules. Networks say they want 
modification, not repeal, while Motion Pic- 
ture Association of America formed coalition 
whose aim is to preserve rules (BROADCAST- 

ING, April 24). No action on Hill or FCC is 
anticipated. 

FCC's network rules are being reviewed, 
and several may be modified or eliminated 
on ground that networks now face stiff corn - 
petition. FCC rid its books of two -year limit 
on term of affiliation agreements between 
networks and stations at March 16 meeting. 
It has opened proceeding looking at rules 
prohibiting networks from representing affili- 
ates in spot advertising market and from 
owning cable systems. 

Proposal to eliminate network -cable 
crossownership ban has proved highly con- 
troversial. In comments, cable industry 
joined networks in calling for repeal of ban, 
but network affiliates and advertisers argued 
for its preservation. 

Network rules were put on books to limit 
power of major networks, namely ABC, CBS 
and NBC. And FCC has taken actions indi- 
cating that it is disinclined to apply them to 
other, smaller networks that have emerged. 
It ruled that financial interest and syndica- 
tion rules and prime time access rules do 
not apply to Spanish -language Univision 
network, and it granted waivers of PTAR and 
dual network rule to Home Shopping Net- 
work. 

Public Broadcasting 

Annual Public Radio Conference in San 
Francisco, May 17 -21, focused on strategic 
plan for 1990's, with emphasis on expansion 
and new programing. NPR board was 
scheduled to vote on replacing several less 
successful performance programs and on 
$20.3 million FY 1990 dues level. 

PBS and NAPTS believe public TV sta- 
tions found consensus at April annual meet- 
ing to create national programing 'czar'. 
Chief programing executive plan would cen- 
tralize program funds and authority at PBS. 
NAPTS -led National Program Funding Task 
Force is expected to present refined 'czar' 
proposal at PBS Programing Meeting June 
14 -17, in Marco Island, Fla., and to forward 
final version next fall to CPB, which must 
report to Congress next January on national 
program funding efficiency. 

CPB asked House April 18 and Senate 
March 17 to provide full $265 million autho- 
rized for fiscal 1992, plus remainder of $200 
million authorized for replacement of satellite 
due to expire in 1991. Administration has 
recommended capping CPB at 1991 figure 
of $242 million and would also stop funding 
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satellite replacement project at amount al- 
ready appropriated for 1990, $56.8 million. 
CPB board has adopted $254,339,038 FY 
1990 budget. 

CPB Chairman Kenneth Towery asked 
Congress March 21 to remove CPB from 
Inspector General Act, citing concerns that 
First Amendment rights of public broadcast- 
ers could be threatened by inspector gener- 
al's authority to deem programing or other 
budget items unnecessary. 

FCC put off effective date of its new syndex 
rules from Aug. 18, 1988, to Jan. 1, 1990, 
but it otherwise kept rules much as they 
were when adoplpyd last year. Rules empow- 
er broadcasters .o enforce exclusivity of 
programs against cable systems that import 
duplicative programing on distant broadcast 
signals. 

Real delay in implementation of rules may 
come as result of court appeals likely to be 
made by cable operators and satellite carri- 
ers who distribute distant signals threatened 
by syndex. If court stays rules pending reso- 
lution of appeals, implementation of rules 
may be delayed two or three years. If court 
finds fault with them, they may never go into 
effect. 

United Video, carrier of superstations 
WGN -TV Chicago, wPlx(TV) New York and KTvr. 
TV Dallas; Texas Cable Television Associa- 
tion, United Cable Television and Century 
Communications have challenged rules in 
U.S. Court of Appeals. Turner Broadcasting 
System withdrew appeal. 

Backers of Radio Marti -which broadcasts 
news, information and entertainment to 
Cuba -are lobbying Congress to establish 
affiliated television service. Congress last 
year appropriated $7.5 million in start-up 
funds for proposed service, and in April 
House approved legislation authorizing $16 
million for operating funds in each of next 
two years. However, funds could not be ap- 
propriated unless President certifies to Con- 
gress that test of project -and one is 
planned for later this year -has demonstrat- 
ed its feasibility. 

Cuba's vice president has reportedly is- 
sued warning that Cuba will take all "appro- 
priate measures" against TV Marti. 

Wireless cable is up and running in several 
markets and may be in several more within 
next year. 

Microband Companies Inc., New York, is 
industry leader, with systems in Washington, 
Detroit and New York. Metropolitan Cablevi- 
sion has 25,000 subscribers in Cleveland, 
and claims to be holding its own in head -to- 
head competition with Viacom- managed 
North Coast Cable, conventional cable sys- 
tem operator. People's Choice TV has tar- 
geted Sacramento, Calif. 
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This week 
May 20-23- NBC -TV annual affiliates convention. 
Hyatt Embarcadero, San Francisco. 

May 21- 24- National Cable Television Associa- 
tion annual convention. Dallas Convention Center, 
Dallas. Information: (202) 775 -3629. 

May 21 -27 -Input '89, international public televi- 
sion screening conference, "annual forum for the 

exchange of program ideas among producers, 
programers and others interested in improving the 
quality of public television around the world." 
Stockholm, Sweden. Information: (803) 737 -3434. 

May 22- George Foster Peabody Awards lun- 

cheon, sponsored by Broadcast Pioneers. Plaza 
hotel, New York. Information: (212) 586 -2000. 

May 22- 24- Association of National Advertisers 
meeting on creative advertising, media strategy, 
promotion strategy. Stouffer Westchester hotel, 
White Plains, N.Y. Information: (212) 697 -5950. 

May 23- Presentation of Best on Long Island 
Awards for "outstanding marketing and advertis- 
ing campaigns," sponsored by Long Island Ad- 
vertising Club. John Cranford Adams Playhouse, 
Hofstra University, Hempstead, N.Y. 

May 23- Broadcast Pioneers, Philadelphia chap- 
ter, "Person of the Year" award, to Eugene 
McCurdy, past president of Pennsylvania Associa- 
tion of Broadcasters and past chairman of Associ- 
ation of Independent Television Stations. Adam's 
Mark hotel, Philadelphia. 

May 23.24- "Environmental Issues 1989: From 
the Greenhouse Effect to Acid Rain -and Oil 
Spills," conference sponsored by Washington 
Journalism Center. Watergate hotel, Washington. 

Information: (202) 337 -3663. 

May 24- Federal Communications Bar Associa- 
tion monthly luncheon. Speaker: Robert Kahn, 
president, Corporation for National Research Ini- 
tiatives. Washington Marriott. 

May 24- Entertainment and sports conference, 
sponsored by Foundation for Accounting Educa- 
tion. Grand Hyatt, New York. Information: (212) 
973 -8374. 

May 24- National Academy of Television Arts 
and Sciences, New York chapter, newsmaker lun- 
cheon. Speaker: David Poltrack, senior VP -re- 
search and planning, CBS Marketing Division, 
CBS/Broadcast Group. Copacabana, New York. 
Information: (212) 765 -2450. 

May 24-New Jersey Broadcasters Association 
annual sales seminar. Rutgers Continuing Educa- 
tion Center, New Brunswick, N.J. Information: 
(201) 247 -3337. 

May 26- Deadline for entries in Regional Fellow- 
ship Program of Center for New Television, Great 
Lakes Region. Information: (312) 427 -5446. tl 
May 
May 31- Deadline for entries in National Associa- 
tion of Broadcasters Crystal Radio Awards for ex- 
cellence in local achievement, honoring stations 
that represent "best ideals of community involve- 
ment and service," open to all U.S. radio stations, 
regardless of membership in NAB. Information: 
(202) 429 -5420. 

May 31- National Academy of Television Arts 
and Sciences, New York chapter, drop -in lun- 
cheon. Speaker: Edward Bleier, president, pay TV, 

animation and network features, Warner Bros. Co- 

pacabana, New York 0 
June 
June 1-3-South Dakota Broadcasters Associa- 
tion annual convention. The Crossroads, Horon, 
S.D. 

June 2 -Women in Communications, Washing- 
ton chapter, Matrix luncheon. Speaker: Barbara 
Cohen, Washington bureau chief, CBS. Capital 
Hilton, Washington. Information: Cindy Bissett, 
(202) 463 -5682. 

June 2-4-Chesapeake Associated Press Broad- 
casters' Association annual convention. Dunes 
Manor Inn, Ocean City, Md. Information: (301) 
539 -3524. 

June 3- Florida AP Broadcasters 41st annual 
meeting and awards luncheon. Airport Marriott ho- 

tel, Tampa, Fla. 

June 3 -"The role of newspeople: Do we take 
ourselves too seriously ?" seminar sponsored by 
AP Television -Radio Association of California - 
Nevada. Eagle's Nest Inn, Stateline, Nev. Informa- 
tion: Adrienne Abbott, (702) 827 -0980. 

June 3- 5-Sixth annual ShowBiz Expo, exposition 
of tools, techniques and services for film and vid- 
eo professionals. Los Angeles Convention Center. 
Information: (213) 668 -1811. 

June 3-6--CBS-TV annual affiliates meeting. 
Century Plaza, Los Angeles. 

June 3.6-- Summer Consumer Electronics Show, 
sponsored by Electronic Industries Association. 
McCormick Center, Chicago. Information: (202) 
457 -8700. 

June 4-10 -Banff Television Festival, sponsored 

Major Meetings 

May 20-23 -- NBC -TV annual affiliates conven- 
tion. Hyatt Embarcadero, San Francisco. 

May 21 -24 -- National Cable Television Associa- 
tion annual convention. Dallas Convention Center, 
Dallas. 

June 3-6-- CBS -TV annual affiliates meeting. 
Century Plaza. Los Angeles. 

June 1043 -- American Advertising Federation 
annual national conference. J,W. Marriott, Wash- 
ington. 

June 12- 15--- ABC -TV annual affiliates meeting. 
Century Plaza, Los Angeles. 

June 17 -23 -- -16th International Television Sympo- 
sium Montreux, Switzerland. Information: 41 -21- 
963 -3220 

June 20-23--National Association of Broadcast- 
ers summer board meeting. Washington. 

June 21.25 -- Broadcast Promotion and Market- 
ing Executives & Broadcast Designers Associa- 
tion 33rd annual seminar. Cabo Center, Detroit. 

Aug. 20- 23-- -Cable Television Administration 
und Marketing Society annual conference. Marri- 
ott, Chicago. 

Aug. 27- 29--- Eastern Cable Show, sponsored by 

Southern Cable Television. Association. Merchan- 
dise Mart, Atlanta. Future convention' Sept. 16 -18, 

1990, Washington Convention Center, Washing- 
ton 

Sept. 13-16- Radio -Television News Directors 

Association annual convention. Kansas City Con- 
vention Center. Kansas City. Mo. 

Sept. 13-16--Radio '89 convention, sponsored by 
National Association of Broadcasters. New Or- 
leans. Future meetings: Sept. 12 -15, 1990, Bos- 
ton. and Sept. 11 -14 (tentative), 1991, San Fran- 
cisco. 

Oct. 1- 3--- Association of National Advertisers 
annual convention. Homestead, Hot Springs, Va. 

Oct. 3-5-Atlantic Cable Show. Atlantic City Con- 
vention Center, Atlantic City, N.J. Information: 
(609) 848 -1000. 

Oct. 54-- Society of Broadcast Engineers fourth 
annual national convention. Kansas City. Mo. In- 

formation. 1 -800 -225 -8183. Future convention. 
Oct. 11 -14, 1990, St. Louis. 

Oct. 12- 16-- MIPCOM, international film and pro- 
gram market for TV, video, cable and satellite. 
Palais des Festivals, Cannes, France. Information: 
Perard Associates, (212) 750 -8899. Future con- 
vention: Oct. 11 -15, 1990, Cannes. 

Oct. 21 -25-- Society of Motion Picture & Televi- 
sion Engineers 131st technical conference and 

equipment exhibit. Los Angeles Convention Cen- 

ter 

Nov. 13- 15- Television Bureau of Advertising 
annual meeting. Century Plaza hotel, Los Angeles. 

Dec. 13- 15- Western Cable Show, sponsored by 
California Cable Television Association. Ana- 
heim Convention Center, Anaheim, Calif. 

Jan. 3.6, 1990 - -- Association of Independent Tele- 
vision Stations annual convention. Century Plaza. 
Los Angeles. Future convention: Jan. 7 -10, 1991, 
Century Plaza, Los Angeles. 

Jan. 16 -19, 1990 --27th annual NATPE Inter-ra- 
tio al convention. New Orleans Convention Cen- 
ter, New Orleans. 

Jan. 18-21, 1990 - -Radio Advertising Bureau an- 
nual Managing Sales Conference. Loews Anatole, 
Dallas. Future conference: Feb. 1 -4. 1991. Loews 
Anatole, Dallas. 

Jan. 26-27, 1990- Society of Motion Picture and 
Television F,ngieeers 24th annual television con- 
ference. Contemporary hotel, Orlando, Fla. 

Jan. 27 -31, 1990-National Religious Broadcast- 
ers 46th annual convention. Sheraton Washington 
and Omni Shoreham hotels, Washington. 

March 31 -April 3, 1996 -- National Association of 
Broadcasters 68th annual convention. Atlanta. Fu- 

ture conventions: Las Vegas, April 13 -16, 1991; 
Las Vegas, April 11 -14, 1992, and Las Vegas. 
May 1-4 (tentative). 1993. 

April 18- 20,1990 - -- Broadcast Financial Manage- 
ment Association 30th annual meeting. Hyatt Re- 

gency, San Francisco. 

April 20 -25, 1996-- MIP -TV, international televi- 
sion program market. Palais des Festivals, 
Cannes, France. Information: (212) 750 -8899. 

Sept. 21 -25, 1990 - International Broadcasting 
Convention. Brighton Convention Center, Brigh- 
ton, England. 
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by governments of Canada and Alberta, Canadian 
TV stations, corporate sponsors and individual 
contributors. Banff, Alberta. Information: (403) 
762 -3060. 

June 5- Broadcasting /Cable Interface Ill, tele- 
communications policy seminar sponsored by 
Federal Communications Bar Association and 
BROADCASTING magazine. Hyatt Regency 
Washington, on Capitol Hill. Information: Patricia 
Vance, (202) 659 -2340. 

June 6 -MTV Networks local advertising sales 
workshop. Hyatt Chatham Center, Pittsburgh. In- 
formation: David Zagin, (212) 944 -5596. 

June 7- National Academy of Television Arts 
and Sciences, New York chapter, drop -in lun- 
cheon. Speaker: David Meister, president, Finan- 
cial News Network. Copacabana, New York. 

June 8-10-National Association of Telecom- 
munications Officers and Advisors regional tele- 
communications conference. Desmond Ameri- 
cana hotel, Albany, N.Y. 

June 8- 10- "Building the Winning Team," work- 
shop for major market stations on setting, manag- 
ing and reaching audience goal, sponsored by 
National Public Radio and National Federation 
of Community Broadcasters with funding from 
Corporation for Public Broadcasting. Pittsburgh. 
Information: (202) 822 -2000. 

June 8-11- Missouri Broadcasters Association 
spring meeting. Holiday Inn, Lake of the Ozarks, 
Mo. Information: (314) 636 -6692. 

June 9.10- -Sixth annual Broadcasting- Taishoff 
seminar, sponsored by Sigma Delta Chi Founda- 
tion. Speakers include Van Gordon Sauter, former 
president of CBS News, and Arthur Lord, director 
of special news operations, NBC News. Los Ange- 
les. Information: (312) 922 -7424. 

June 10-13-American Advertising Federation 
annual national conference. J.W. Marriott, Wash- 
ington. Information: (202) 898 -0089. 

June 11- 14- JCPenney- University of Missouri 
Community Leadership Television Awards work- 
shop. University of Missouri, Columbia, Mo. Infor- 
mation: Karlan Massey, (314) 882 -7771. 

June 11- 14- International Conference on Corn - 
munications, sponsored by Institute of Electron- 
ics and Electrical Engineers. Sheraton -Boston 
hotel, Boston. 

June 12, 19- Annenberg Washington Program 
technical backgrounder on common carrier com- 
munications. Begins on June 12 and continues on 
June 19. Annenberg Washington Program office, 
1455 Pennsylvania Avenue, N.W., Washington; 
(202) 393 -7100. 

June 12- 15- ABC -TV annual affiliates meeting. 
Century Plaza, Los Angeles. 

June 13- Hollywood Radio and Television Soci- 
ety newsmaker luncheon. Speaker: Lee Iacocca. 
Beverly Wilshire hotel, Los Angeles. Information: 
(818) 769 -4313. 

June 13-USA Network local ad sales seminar. 
Stouffer Madison hotel, Seattle. Information: (213) 
277 -0199. 

June 13 -14- "A Salute to the Humanitas Prize," 
sponsored by Museum of Broadcasting. Seminar 
June 13 focuses on comedy; June 14, drama. 
Museum, 1 East 53rd Street, New York: (202) 752- 
7684. 

June 14- National Academy of Television Arts 
and Sciences, New York chapter, drop -in lun- 
cheon. Speaker: Jack Valenti, president -CEO. 
MPAA. Copacabana, New York. 

June 14-USA Network local ad sales seminar. 
Hyatt Regency /San Francisco Airport, Burlingame, 
Calif. 

June 14- 16- University of Missouri School of 
Journalism management seminar for broadcast 
news directors. UM campus, Columbia, Mo. Infor- 
mation: Charles Warner, (314) 882 -6883. 

June 14- 16- International Radio Festival of New 
York and International Advertising Festival, featur- 
ing awards banquet. Sheraton Center, New York. 
Information: (914) 238 -4481; fax, (914) 238 -5040. 

June 15-Corporate communications workshop, 
hosted by Association of National Advertisers. 
Plaza hotel, New York. Information: (202) 659- 
3711. 

June 15-USA Network local ad sales seminar. 
Radisson Plaza hotel, Manhattan Beach, Calif. In- 
formation: (213) 277 -0199. 

June 15 -Women in Cable, New York chapter, 
party for new members. Extra, Extra. 41st & 2nd, 
New York. Information: Audrey Fontaine, (212) 
557 -6524. 

June 15-18 -"The Use of Microcomputers in Sta- 
tion Management," NATPE management semi- 
nar. Princess Resort on Mission Bay. San Diego. 
Information: (215) 664 -4400. 

June 15.18- Investigative Reporters and Editors 
national conference. Philadelphia. Information: 
(314) 882 -2042. 

June 15- 18-Society of Cable Television Engi- 
neers Cable -Tee Expo. Orlando, Fla. Information: 
(215) 363 -6888. 

June 17- 19- Alabama Broadcasters Association 
spring /summer convention. Lake Guntersville 
lodge and convention center, Guntersville, Ala. 
Information: (205) 942 -4571. 

June 17 -22 -16th International Television Sympo- 
sium. Montreux, Switzerland. Information, in Mon- 
treux: (41) (21) 963- 32 -20. 

June 17-23--National Association of Broadcast- 
ers executive management development seminar 
for radio executives. University of Notre Dame, 
South Bend, Ind. Information: (202) 429 -5420. 

June 18-21- National Broadcast Editorial Asso- 
ciation convention. Keynote speaker: Daniel 
Schorr. Mayflower hotel, Washington. 

®iíl i]/.t 1 WITH REED IRVINE AND CLIFF KINCAID 

Has Walter Cronkite Been Bought? 
To find out, get a FREE copy of the AIM Report. 

Call Deborah Lambert 

Accuracy in Media 
1275 K Street, NW, Suite 1150 

Washington, D.C. 20005 
(202) 371 -6710 

Media Monitor will be back next week 
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June 19-21-Videotex Industry Association 
fourth annual conference. Fairmont hotel, San 
Francisco. Information: (703) 522 -0884. 

June 19-23-Gannett Center for Media Studies 
Leadership Institute. Columbia University, New 
York. Information: Shirley Gazsi, (212) 280 -8392. 

June 20.23- National Association of Broadcast- 
ers summer board meeting. Washington. 

June 21 -Radio Advertising Bureau's 22nd an- 
nual radio workshop. Waldorf Astoria, New York. 
Information: Anne Bendalin, (212) 254 -4800. 

June 21- Federal Communications Bar Associa- 
tion monthly luncheon. Speaker: Ralph Oman, 
Register of Copyrights, Library of Congress. Marri- 
ott hotel, Washington. 

June 21 -Society of Broadcast Engineers, chap- 
ter 15 of New York, discussion of transmission 
techniques. WOXR- AM -FM, New York Times 
building, ninth floor, New York. Information: (212) 
752 -3322. 

June 21- 24- Broadcast Promotion and Market- 
ing Executives & Broadcast Designers Associa- 
tion 33rd annual seminar. Cobo Center, Detroit. 
Information: (213) 465 -3777. 

June 22- 24- Maryland/District of Columbia/ 
Delaware Broadcasters Association convention. 
Hyatt Regency, Baltimore. 

June 22- 24- Cabletelevision Advertising Bu- 
reau sales management school. University Place 
Executive Conference Center, Indiana- Purdue 
University, Indianapolis. Information: (212) 751- 
7770. 

June 23- 25- "Focus on Use of Microcomputers in 
Programing," management seminar sponsored by 
NATPE Educational Foundation and San Diego 
State University. Princess Resort hotel, San Die- 
go. Information: Sarah Key, (213) 282 -8801. 

June 25- Presentation of non -televised portion of 
16th annual Daytime Emmy Awards, primarily for 
creative arts categories, sponsored by National 
Academy of Television Arts and Sciences and 
Academy of Television Arts and Sciences. Regis- 
try hotel, Los Angeles. 

June 28- National Academy of Television Arts 
and Sciences, New York chapter, drop -in lun- 
cheon. Speaker: Marty Ryan, executive producer, 
NBC's Today show. Copacabana, New York. 

June 29- Telecast on NBC -TV of 16th annual 
Daytime Emmy Awards, sponsored by National 
Academy of Television Arts and Sciences. Grand 
ballroom, Waldorf- Astoria, New York. Information: 
Trudy Wilson, (212) 586 -8424. 

June 30- Deadline for entries for 011ie Awards of 
American Children's Television Festival. Infor- 
mation: (312) 390 -8700. 

July 
July 5-8- Montana Cable Television Association 
30th annual meeting and convention Grouse 
Mountain Lodge, Whitefish, Mont. Information: 
(406) 586 -1837. 

July 9.11 -Iowa Broadcasters Association sum- 
mer convention. Dubuque, Iowa. 

July 9-12-New York State Broadcasters Associa- 
tion 28th executive conference. Gideon Putnam/ 
Ramada Renaissance, Saratoga Springs, N.Y. In- 
formation: (518) 434 -6100. 

July 10- 12- "Building the Winning Team," work- 
shop for major market stations on setting, manag- 
ing and reaching audience goal, sponsored by 
National Public Radio and National Federation 
of Community Broadcasters with funding from 
Corporation for Public Broadcasting. San Diego. 
Information: (202) 822 -2000. 

July 11 -Fox press tour, during annual Television 
Critics Association press tours. Los Angeles. 

July 12- Caucus for Producers, Writers and Di- 
rectors general membership meeting. Speaker: 
Michael King, president -chief operating officer, 



King World. Los Angeles. Information: (213) 652- 
0222. 

July 12 -14 -Cable press tour, during Television 
Critics Association annual press tours. Los Ange- 
les. Information: (202) 775 -3629. 

July 12- 16- National Federation of Local Ca- 
ble Programers annual conference. Fairmont ho- 
tel, Dallas. Information: (202) 829 -7186. 

July 13- Presentation of National Federation of 
Local Cable Programers awards. Dallas. Informa- 
tion: (916) 456 -0757. 

July 14-16-Oklahoma Association of Broadcast- 
ers annual summer meeting. Howard Johnson's 
hotel, Lawton, Okla. Information: (405) 528 -2475. 

July 14-16 --33rd annual Television Programing 
Conference. Panelists, speakers include Preston 
Padden, Association of Independent Television 
Stations: Ray Timothy, NBC; Tony Malara, CBS, 
and Jim Sefert, Cosmos. Toledo Marriott Portside, 
Toledo, Ohio. Information: (904) 432 -8396. 

July 15 -17--CBS press tour, during annual Televi- 
sion Critica Association press tours. Los Angeles. 

July 15.18 -- California Broadcasters Association 
first Western region broadcast convention, in 
which CBA expands its convention to include 11 

Western states. Fess Parker's Red Lion Resort, 
Santa Barbara, Calif. Information: Vic Biondi or 
Lillie Player, (916) 444 -2237. 

'y 17-19--New England Cable Television Asso- 
ciation annual convention and exhibition. Opening 
speaker: Congressman Ed Markey, chairman, 
Telecommunications and Finance Subcommittee. 
Newport Marriott, Newport, R.I. Information: Bill 
Durand, (617) 843 -3418. 

July 18- 20-ABC press tour, during annual Tele- 
vision Critics Association press tour. Los Ange- 
les. 

July 18-20- Florida Cable Television Associa- 
tion annual convention. Registry hotel. Naples, 
Fla. 

July 20.22 -South Carolina Broadcasters Asso- 
ciation summer convention. Westin International 
hotel, Hilton Head, S.C. 

July 21- Television Critics Association "TCA 
Day," during annual press tours. Los Angeles. 

July 22- 24-NBC press tour, during Television 
Critics Association press tour. Los Angeles. 

July 24- Presentation of first "Viddy Award." 

Dominant. 

ETC>'ate 

May 8 "Fates & Fortunes" identified 
Patrick J. Devlin's most recent posi- 
tion before joining Home Shopping' 
Network's HSN Communications, 
New York, as president/CEO of Blair 
Television, New York. Devlin was most 
recently VP /general manager of 
WEEK -TV Peoria, Ill. Timothy M. McAu- 
liff is current president/CEO of Blair 
Television. 

May 15 story on proposed public TV 
'czar' should have said public TV 
now spends approximately $220 
million on national programing, not 
total programing, as reported, since 
at least another $220 million is spent 
on local and regional public TV pro- 
duction and acquisition. 

sponsored by National Academy of Television 
Journalists. Omni CNN Center, Atlanta. Informa- 
tion: Dave Walker, (404) 262 -9155. 

July 24- 27- "Stereo audio for broadcast," work- 
shop sponsored by National Public Radio. Den- 
ver. Information: (202) 822 -2730. 

July 25.27 -PBS press tour, during annual Tele- 
vision Critics Association press tour. Los Ange- 
les. 

July 26- National Academy of Television Arts 
and Sciences, New York chapter, drop -in lun- 
cheon. Speaker: Herbert Schmertz, president, The 
Schmertz Co. Copacabana, New York. 

July 27- 29- Louisiana Association of Broadcast- 
ers radio -television management session. Bentley 
hotel, Alexandria, La. Information: (504) 383 -7486. 

July 28- Synditel, annual press preview of first - 
run TV programing held during annual Television 
Critics Association press tour. Century Plaza, Los 
Angeles. Information: Brett Holmes, (213) 653- 
3900. 

Number one in its time period 
103 out of 106 weeks... 
and every week this season. 
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August 
Aug. 5-7 -55th annual Georgia Association of 

Broadcasters convention. Callaway Gardens, Ga. 

Aug. 10-12- Michigan Association of Broad- 
casters annual convention. Shanty Creek, Bellaire, 
Mich. 

Aug. 15- Deadline for entries in Women at Work 
Broadcast Awards, recognizing "outstanding ra- 
dio and television programing about working 
women's issues," sponsored by National Com- 
mission on Working Women. Information: (202) 
737 -5764. 

Aug. 17 -20 -West Virginia Broadcasters Associa- 
tion 43rd annual meeting. Greenbrier, White Sul- 
phur Springs, W. Va. 

Aug. 20-23--Cable Television Administration 
and Marketing Society annual conference. Marri- 
ott, Chicago. 

Aug. 27-29--Eastern Cable Show, sponsored by 
Southern Cable Television Association. Merchan- 
dise Mart. Atlanta. 
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September 
Sept. 13-16 Radio '89 convention, sponsored by 
National Association of Broadcasters. New Or- 
leans. 

Sept. 13- 16- Radio -Television News Directors 
Association 44th annual intemational conference 
and exhibition. Kansas City Convention Center, 
Kansas City, Mo. 

Sept. 16- Academy of Television Arts and Sci- 
ences presentation of nontelevised portion of 41st 
annual prime time Emmy Awards, primarily for 
creative arts categories. Pasadena exhibition hall, 
Pasadena, Calif. Information: (818) 763 -2975. 

Sept. 16-19-Second International Teleproduction 
Society annual forum. Century Plaza, Los Angeles. 
Information: (212) 629 -3266. 

Sept. 17 -41st annual prime time Emmy awards 
telecast (on Fox television stations), sponsored by 
Academy of Television Arts and Sciences. Pasa- 
dena Civic Auditorium, Pasadena, Calif. Informa- 
tion: (818) 763 -2975. 

Sept. 17- 19- Kentucky Cable TV Association 
annual fall convention. Marriott Resort, Lexington, 
Ky. Information: (502) 864 -5352. 



Sept. 20-22 -Great Lakes Cable Expo, sponsored 
by Illinois, Indiana, Michigan and Ohio cable 
television associations. Columbus, Ohio. Informa- 
tion: Dixie Russell, (614) 272 -0860. 

Sept. 22 -27- Cinetex '89, international film mar- 
ket, exposition, conference and film festival, pro- 
duced in cooperation with American Film Insti- 
tute. Bally's hotel, Las Vegas. Information: (818) 
907 -7788. 

Sept. 24-26 -New Jersey Broadcasters Associa- 
tion 43rd annual convention. Bally's Grand Casino 
hotel, Atlantic City, N.J. Information: (201) 247- 
3337. 

Sept. 24-25- "Building the Winning Team," 
workshop for major market stations on setting, 
managing and reaching audience goal, spon- 
sored by National Public Radio and National 
Federation of Community Broadcasters with 
funding from Corporation for Public Broadcast- 
ing. Seattle. Information: (202) 822 -2000. 

Sept. 25 -Women in Cable, Washington chapter, 
annual fall gala commemorating 10th anniversary 
of WIC with salute to 10 women "who have contrib- 
uted significantly to the cable television industry." 
Omni Shoreham hotel, Washington. Information: 
Lynn Levine, (202) 872 -9200. 

Sept 28- International Radio & Television 
Foundation "reunites deans of electronic journal- 
ism: David Brinkley, John Chancellor and Walter 
Cronkite." Plaza hotel, New York. 

October 
Oct. 1-3-Association of National Advertisers an- 
nual convention. Homestead Hot Springs, Va. In- 
formation: (212) 697 -5950. 

Oct. 1- 3- Illinois Broadcaster Association annu- 
al convention. The Abbey, Fontenac, Wis. 

Oct. 3-5- Atlantic Cable Show. Atlantic City Con- 
vention Center, Atlantic City, N.J. Information: 
(609) 848 -1000. 

Oct. 3.8-World Summit for Electronic Media, or- 
ganized by International Telecommunication 
Union. Theme: "Towards Global Information: The 
Electronic Media Explosion." Geneva Exhibition 
and Congress Center, Geneva. Information: 31 
(2968) 6226. 

Oct. 5-8--Society of Broadcast Engineers fourth 
annual national convention. Kansas City, Mo. Call 
for papers: John Battison, (419) 994 -3849. Con- 
vention information: 1 -800- 225 -8183. 

Oct. 6- 7- International Television Association 
region eight conference. Bartel Exhibition Hall, 
Kansas City, Mo. Information: (816) 932 -2792. 

Oct. 11- 14-- Southern Educational Communi- 
cations Association conference. Hyatt Regency 
Crown Center, Kansas City. Mo. Information: (803) 
799 -5517. 

Oct. 11-15-Women in Communications national 
professional conference. San Antonio, Tex. 

Oct 12- 15- Minnesota Broadcasters Association 
40th anniversary convention. Radisson Plaza, Min- 
neapolis. Information: Laura Niemi, (612) 926- 
8123. 

Oct 12- 16- MIPCOM, international film and pro- 
gram market for TV, video, cable and satellite. 
Palais des Festivals, Cannes, France. Information 
Perard Associates, (212) 967 -7600. 

Oct. 17- 19- Mid -America Cable TV Association 
show. Kansas City, Mo. Information: (915) 841- 
9241. 

Oct. 18-20- Indiana Broadcasters Association 
fall conference. Westin hotel, Indianapolis. Infor- 
mation: (317) 638 -1332. 

Oct. 18-21 -Audio Engineering Society 87th 
convention. New York Hilton and Sheraton Center 
New York. Information: (212) 661 -8528. 

Oct 19.21- Friends of Old -Time Radio 14th an- 
nual convention. Holiday Inn -North, Holiday Plaza, 
Newark, N.J. Information: Jay Hickerson, (203) 

248 -2887. 

Oct 19-22-National Religious Broadcasters, 
Eastern chapter, meeting. Sandy Cove confer- 
ence center, North East, Md. Information: Sue 
Bahner, (716) 461 -9212. 

Oct 21- 25- Society of Motion Picture and Televi- 
sion Engineers 131st technical conference and 
equipment exhibit. Los Angeles Convention Cen- 
ter, Los Angeles. Information: (914) 761 -1100. 

Oct. 23-25 -11th annual Satellite Communica- 
tions Users Conference. Convention Center, 
Washington. 

Oct 25-26 -Ohio Association of Broadcasters fall 
convention. Hyatt on Capitol Square, Columbus, 
Ohio. 

Oct. 25-28-Broadcast '89, trade fair for film, ra- 
dio and television. Frankfurt Fair Ground, Frank- 
furt, West Germany. Information: (069) 7575 -6452. 

Oct. 29 -Nov. 2- "Radio in the 1990's" third radio 
news and current affairs conference hosted by 
North American National Broadcasters Associa- 
tion. Washington Sheraton, Washington. 
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November 
Nov. 5-8--Second annual LPTV conference and 
exposition. Riviera hotel, Las Vegas. Information: 
(800) 225 -8183. 

Nov. 8- Presentation of Women at Work Broad- 
cast Awards, sponsored by National Commission 
on Working Women. Washington. Information: 
(202) 737 -5764. 

Nov. 9-11- National Association of Farm Broad- 
casters annual meeting. Crowne Plaza, Kansas 
City, Mo. 

Nov. 13- 15- Television Bureau of Advertising 
annual convention. Century Plaza, Los Angeles. 

December 
Dec. 13.15- Westem Cable Show. Anaheim, 
Calif. Information: (415) 428 -2225. 

January, 1990 
Jan. 16-19 -NATPE International 27th annual 
convention. New Orleans Convention Center, New 
Orleans. Information: (213) 282 -8801. 

Jan. 18-21 -Radio Advertising Bureau annual 
Managing Sales Conference. Loews Anatole, Dal- 
las. 

Jan. 26-27--Society of Motion Picture and Televi- 
sion Engineers 24th annual television conference. 
Contemporary hotel, Orlando, Fla. Information: 
(914) 761 -1100. 
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February, 1990 
Feb. 21 -23 -Texas Cable Show, sponsored by 
Texas Cable TV Association. San Antonio. Infor- 
mation: (512) 474 -2082. 
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April, 1990 
April 18-20- Broadcast Financial Management 
Association annual convention. Hyatt Regency, 
San Francisco. Information: (312) 296 -0200. 

April 20-25, 1990- MIP -TV, international pro- 
gram market. Palais des Festivals, Cannes, 
France. Information: (212) 750 -8899. 

May, 1990 
May 20-23-NBC-TV annual affiliates meeting. 
Hyatt Embarcadero San Francisco. 
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Ope NVi-e 

Drop `dead' 

EDITOR: With the proposal for 10,000 radio 
stations to broadcast a special 90- second 
spot, which contains a 30- second pause of 
silence during morning drive time later this 
month, it made me wonder what could have 
been substituted in the dead air. 

In 30 seconds, surely, one of the creative 
minds at the agency could have created a 
montage of voices representing each radio 
network, major personalities, and events 

that radio has done so well depicting in the 
theatre of mind. 

It is unfortunate that they decided to 
draw a blank. 

We would have liked to hear Paul Har- 
vey, Bruce Williams, Larry King, Casey 
Kasem, Don Imus, Larry Lujack and Art 
Laboe giving us two or three seconds. Not 
to mention the squeaking door from the 
Mystery Theatre. -Mark Heller, president - 
general manager, WTRW(AM) Two Rivers, 
Wis. 

O 

EDITOR: Radio, like a grumbling loser in 
Vegas, plans to flex its muscle with 30 
seconds of silence. At best a weak move, it 
makes me wonder where the vision and 
guts that helped build our industry have 
gone. 

Anyone up for a boycott of all political 
advertising ? -Barry Skidelsky, attorney, 
New York. 



/ond ayVc: 
An AM commentary by Ted Snider, president, Snider Corp., Little Rock, Ark., and NAB immediate past joint board chairman 

AM radio is in desperate straits. 
Consider these points: 

The overall climate for AM is 
deteriorating; 

AM stations have been slow to adopt 
and install the NRSC standard; 

There is no uniform standard for AM 
stereo; 

The FCC's allocation policy assumes 
more stations are better, even if quality of 
service to listeners deteriorates; 

FM translator abuse is widespread; 

More and more radios are being manu- 
factured and sold without an AM band; 

AM -FM simulcasting is increasing; 
AM listenership has shrunk to 24% of 

radio's total; 
An increasing number of AM stations 

are being auctioned off or going dark, or 
both; 

Values of AM stations are plunging; 
FM stations are moving into the few 

remaining viable formats for AM; 

Interference on the AM band is in- 
creasing; 

AM stations are suffering a decreasing 
share of radio revenues. 

How much lower can AM radio sink and 
still survive? Even if AM's decline was 
arrested today, how long could AM last? 
Does the FCC truly understand how desper- 
ate the situation is? If so, why is it not now 
doing more to help AM, using the authority 
it has? 

The problems are abundantly clear. The 
solutions also seem fairly obvious. It's a 
matter of breaking things down to their 
smallest parts. In AM we basically have 
three components: origination and transmis- 
sion; interference, and reception and repro- 
duction. 

Quality origination equipment (micro - 
phones, tape decks, studios, music sources, 
etc.) are all available, at a price, to all AM 
broadcasters. Transmission, on the other 
hand, is largely subject to regulation. In 
fact, the FCC is charged with the responsi- 
bility of setting and enforcing transmission 
standards. Broadcasters should improve 
their transmission facilities. 

One only has to look at the current state 
of affairs to conclude that the FCC has not 
acted to help AM. The NAB has filed for 
and pleaded for transmission standards, 
AM stereo, NRSC preemphasis and RF 
masking. The FCC has allowed itself to be 
thoroughly intimidated and has avoided in- 
volvement in setting AM stereo standards. 

The NRSC standards were put forth by 
the NAB in conjunction with other expert 
bodies two and a half years ago. Only about 
1,000 AM stations have adopted the NRSC 

66 One only has to 
look at the 
current state of 
affairs to 
conclude that the 
FCC has not 
acted to help AM. 
The FCC has 
allowed itself to be 
thoroughly 
intimidated and 
has avoided 
involvement in 
setting any AM 
stereo standards. 

standards. Mandatory adoption of and ad- 
herence to the NRSC and RF masking stan- 
dards would greatly improve these condi- 
tions at the point of transmission (the latter 
of which the commission adopted in April). 

It is possible today for AM broadcasters 
to transmit a clear, high -quality stereo sig- 
nal (only 15% are), but it is ineffective 
unless all AM broadcasters adhere to the 
same standards so receiver manufacturers 
can know what kind of receivers to build. 
Meanwhile, listeners are leaving and/or 1g- 
noting the AM band. So the commission 
carries a heavy responsibility for that situa- 
tion. 

The pathway of transmission is almost 
fatally overcrowded and obstructed. FCC 
policies favoring quantity over quality have 
resulted in so many stations so close togeth- 
er -both on the AM band and geographi- 
cally -that most AM stations cannot cover 
their areas of license with an interference- 

Broadcasting May 22 1989 

24 

free signal. 
It's almost impossible for any but a 50 

kw AM to compete for coverage with a 
Class C FM. It takes extremely high power 
for an AM station to quiet noise caused by 
RF emissions from a myriad of electronic 
devices for which the FCC has refused to 
set RF emission standards. The same high 
power is needed to overcome noise caused 
by co- channel and, in particular, adjacent - 
channel interference. The commission's al- 
locations policies have allowed-even en- 
couraged -this co- channel and adjacent - 
channel interference to develop. 

The FCC needs to find a way to correct 
AM interferenc0. The correction will take 
drastic action. However, it appears the FCC 
is either oblivious to or doesn't have any 
intent to improve matters. In fact, the corn- 
mission is allowing, or proposing to allow, 
exactly the same increase in interference on 
the FM band: Docket 80 -90 FM drop -ins, 
translators, directional FM antennas, blan- 
ket power increases, etc. 

Individual AM operators are powerless to 
do anything about the "pathway" prob- 
lems. It's up to the FCC alone. Here again, 
the commission carries a very heavy re- 
sponsibility. 

Reception of AM signals raises a whole 
new set of problems. Because of the abun- 
dance of interference, receiver manufactur- 
ers have been forced to build sets with very 
narrow bandwidths. Selectivity has become 
much more important than sensitivity or 
fidelity. 

Because of the properties of AM trans- 
mission, only a very selective receiver will 
cut out the noise or the interference on 
adjacent channels. The result is tinny - 
sounding, poor -quality reproduction. 

Most AM -FM receivers sound good on 
FM and poor on AM, demonstrating the 
difference every time a listener switches 
bands. So, listeners quit switching to AM. 
More and more, FM -only radios are being 
manufactured because of the falling de- 
mand for AM. 

The NAB has commissioned the design 
of an "Ultimate Radio" that incorporates 
all the known technology to put AM sound 
on a par with FM: AM stereo, wide -band, 
continuous tuning, NRSC deemphasis, etc. 
Unless the FCC provides for adequate 
transmission and clear pathways for AM, 
the receiver manufacturers will be very hes- 
itant to make the investment required to 
build these "ultimate radios." 

Only the FCC has the authority to ad- 
dress and solve these problems. As individ- 
uals, the FCC commissioners express con- 
cern about the problems of AM radio. But 
as an official body, they have been very 
hesitant to take the necessary steps really to 
address those problems. Will they take ef- 
fective action? And when? If not, will they 
attend the funeral? p 
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NCTA CONVENTION FOCUS 

Inflation's the limit on basic cable rates 
Industry consensus is rate increases 
are likely to track inflation. but 
prospect is not causing concern 

Most large cable operators in Dallas this 
week for the National Cable Television As- 
sociation's annual convention are coming to 
grips with the fact that the days of 15% or 
20% rate hikes are over and that from here 
on out increases may have to stay in line 
with the rate of inflation. 

But the realization is causing little 
angst. The thinking is that the substantial 
rate hikes in the two years since deregula- 
tion have already done much to offset the 
years of artificially low rates caused by 
local regulation, and that steadily increas- 
ing subscribership and promising new 
sources of revenues will keep cash flows, 
system prices and asset values on an up- 
ward track. 

Working to put an inflation cap on cable 
fees is the mounting pressure on Congress 
to restrain cable by either reregulating cable 
rates or, far worse as far as most cable 
operators are concerned, freeing the tele- 
phone companies to compete head -to -head 
with cable (see story, page 29). 

To avoid both alternatives, some cable 
operators -at least the so- called long -term 
players -have recognized that they will 
have to be less aggressive in pricing. 

Nonetheless, if the pressure builds to a 

critical mass -and some operators think 
that is inevitable -cable operators are ap- 
parently willing to relieve it by acceding to 
a federal price cap tied to the consumer 
price index. So far, the CPI is running at a 

6% rate for 1989. Either way- self -regula- 
tion or reregulation -cable rates are unlike- 
ly to grow much faster than the grocery bill 
in the next few years. 

"1 think prices have already started to 
slow down," said John Goddard, president 
of Viacom Cable and outgoing chairman of 
the NCTA. "They certainly will not be as 

great as they have been on a percentage 
basis," he said. Most Viacom systems will 
impose hikes that "approximate inflation" 
next year, he said. The worst of the rate 
increases are over, said James Gray, presi- 
dent, Warner Cable, except, possibly, in 
systems that make major capital expendi- 
tures for expansion or rebuilding. 

It is more than the news from Washing- 
ton that is causing operators to limit the rate 
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increases, Goddard said. "There was a lot 
of catch -up ball going on over the past two 
years," he said. "In the 10 years prior to 
deregulation, cable rates lagged the CPI by 
50 %." What's more, Goddard said, opera- 
tors realized that there is a price point at 
which net subscribership will stop growing 
and that '`there is more to gain through 
increased penetration." 

National Cable Television Association 
President James Mooney and other industry 
leaders are promoting the ideas of self -regu- 
lation and self -improvement as means of 
putting off reregulation and competition. 

Mooney is advising cable operators to 
forego hefty rate hikes and two or three 
points of cash flow as the price of "greater 
regulatory and political stability." As 
NCTA chairman, Goddard is urging cable 
operators to behave themselves and to step 
up public relations efforts. 

The success or failure of cable's effort to 
ward off reregulation may hinge on a sur- 
vey of cable rate hikes now being conduct- 
ed by the General Accounting Office at the 
request of Congress. The results, due this 
summer, will either support or undercut 
charges that cable has been gouging the 
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public in the two years since rate deregula- 
tion. Mooney chooses to be optimistic: 
"My own feeling is that the GAO survey 
will reflect rate increases somewhat smaller 
than claimed by some of our detractors." 

Another key is the report the FCC is 
obliged by the Cable Act to prepare on 
cable rates and submit to Congress next 
year. To have it ready in time, the agency 
will have to begin collecting information 
from the industry by the end of this year. 

Cable's effort to ward off reregulation 
may fail. Indeed, Tele- Communications 
Inc. President John Malone, in an im- 
promptu exchange with reporters after his 
speech at the NAB convention three weeks 
ago, said that cable has become so powerful 
that reregulation is inevitable. 

Others, while not sharing Malone's pes- 
simism, have already begun to talk about 
what form of rate regulation is acceptable, 
if it becomes necessary. Any new regula- 
tory scheme, they agree, should be federal 
rather than municipal and should involve 
price caps tied to the CPI or some other 
indicator rather than rate -of- return regula- 

tion. "If we ever had to," says Amos Hos- 
tetter, chairman and chief executive officer, 
Continental Cablevision, "I feel we could 
live with that kind of regulation." 

Not all cable operators are expected to 
toe the line on rates, of course. Among 
them are the so- called "financial players" 
who buy systems at top prices with the 
intention of increasing rates to boost cash 
flow and then selling in three to five years. 

Industry analysts do not believe rate in- 
creases hovering around the CPI would ad- 
versely affects those operators in for the 
long haul -a group that constitutes most of 
the industry. Any law tying rates to infla- 
tion "would first and foremost affect the 
financial players in the business" who are 
buying systems in the $2,800- per -subscrib- 
er range and looking to flip them in five 
years, said Ken Goldman, an analyst with 
Haniff & Imhoff. 

Goldman points to TCI and Time's 
American Television and Communications, 
the two largest cable operators, which have 
kept rate hikes close to inflation, but have 
been able to sustain their profit margins 

through aggressive marketing. Based on the 
first quarter, he said, TCI's subscribership 
is growing at a 10% annual rate. 

Ed Hatch, an analyst with Merrill Lynch, 
said recent healthy rate increases lessen the 
blow of future increases limited to inflation. 

If some form of rate regulation returns, 
Hatch said the asset value range in which 
cable stocks trade may be slightly lower, 
potentially shifting from the 50% to 80% 
range, to the 40% to 70% range. Mabon 
Nugent's Ray Katz said that asset value 
growth may increase 10% to 12% each 
year, versus 15 %, under such a scenario. 

Given NBC Chairman Bob Wright's as- 
sertion that pay TV is the TV of the future, 
Katz said: "I think it's entirely possible that 
when penetration hits 70 %, the weakest 
network would consider going directly to 
cable." With that sea change, he said, 
"price caps are a detail." 

Advertising is another revenue stream 
that many analysts believe will bolster cash 
flow. Katz said cable's own projections on 
ad sales are conservative. "I don't think 
that they know what they've got yet." 

HBO beats 
But who gets the last laugh may 
depend on who is most successful 
in gaining space on cable systems 

HBO and Viacom have taken their rivalry 
in cable programing services to a new level, 
with both announcing basic cable comedy 
channels last week on the eve of the Nation- 
al Cable Television Association conven- 
tion. 

HBO was first out of the blocks last 
Tuesday, with Chairman Michael Fuchs un- 
veiling The Comedy Channel, a service 
where comedians will host their own pro- 
grams filled with comedy clips from current 
films, classic TV shows, stand -up perfor- 
mances and theater, as well as full -length 
motion pictures. Two days later, MTV Net- 
works Chairman Tom Freston announced 
the "HA" TV Comedy Network, which 
MTV sources said will be primarily long - 
form comedy programing. 

The Comedy Channel -its current, and 
probably permanent, name, according to 
Fuchs -will be launched sometime during 
the fall of 1989. Programing will originate 
from studios in New York, Fuchs said, and 
would contain no R -rated material. A na- 
tional search is currently under way for six 
to 12 comedy VJ's who will also provide 
live comedy segments and host guests - 
both veteran and new comic talent. 

The Comedy Channel is built for "graz- 
ing," or the constant sampling of separate 
programing choices, Fuchs said. "The 
channel will comprise basically short-form 
material, but a viewer can watch for long 
periods, too," he said. There will also be 
dayparts, but not in traditional half -hour 
formats. Fuchs emphasized HBO's continu- 
ing commitment to comedy, and said he 
expected the new channel to complement, 
not compete with, the service's existing 
comedy formats. 

Initially, the service will use "pre- exist- 

Viacom to the 

rucns unveils comeay Lnannei 

ing product," said Fuchs, without relying 
too heavily on reruns. The service will also 
move toward as much original programing 
as it can, he said. Without citing specifics, 
Fuchs said he has already had talks with 
most of the major film studios about acquir- 
ing product, and some deals have been 
signed. 

Fuchs said the channel has received 
strong support from MSO's in initial meet- 
ings, but said there is no subscriber startup 
figure. Once Time and Warner merge, the 
combined cable operations will serve 5.5 
million homes. The service will "come on 
regardless of subscriber numbers," he said. 

Joining Fuchs at a press conference in 
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punch line 
New York to announce the channel were 
comedians Robert Klein, Rich Hall, Gilbert 
Gottfried, Steven Wright, Jim Morris and 
Alan King, all of whom have been involved 
in HBO projects. Dick Beahrs is the new 
channel's president, as well as HBO's se- 
nior vice president, new business develop- 
ment, the division responsible for its devel- 
opment. 

Of MTV's plans, Freston said, "We plan 
to build from our understanding of this mar- 
ketplace a channel that will have the same 
top -of -mind, `home base' status our other 
basic services provide." MTV said the net- 
work will have its own personality (there 
are comedy elements on its other basic net- 
works) and will be targeted to viewers aged 
15 -50. 

Viacom has had comedy channel plans in 
development for 18 months, said Freston, 
but had been hesitant to launch because of 
channel capacity concerns, among other 
reasons. The "HA" TV Comedy Network 
will launch in early 1990, MTV said. With 
channel capacity in mind, Freston said, 
"We are offering a unique and flexible 
approach that is extremely 'cable friend- 
ly.' " A source said discussions are under 
way to determine that approach, possibly 
starting at a base of 10 hours. Indeed, some 
cable operators have suggested MTV Net- 
works Inc. test or convert VH -1 to a come- 
dy channel, but in an interview several days 
before MTV made its announcement, Fres- 
ton said: "We don't have any intentions of 
turning VH -1 into a comedy network. 
We've been talking for some time about 
putting more comedy on VH -I, but the 
same way we have comedy on MTV. It's 
still going to be VH -I. It's not a comedy 
network." 

Like HBO, MTV did not say how much 
its service would cost, although Freston 
said Viacom's service would be "competi- 
tively priced." Both services' rate cards are 
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expected to be in the five- to seven -cent 
range. 

In MTV's announcement last Thursday, 
it said, "We are discussing our channel 
with a number of possible MSO partners," 
which a source said would include equity 
discussions "under the right circum- 
stances." MTV also said it was talking 
with several possible programing partners. 
MTV will have two new studios with the 
MCA's Universal Studios in Florida, which 
opens next year. The studios will also be 
used for production for MTV's Nickelode- 
on. MTV said it will acquire shows and 
movies from existing television and film 
libraries, including those of Viacom. Its 
stable includes I Love Lucy, The Honey- 
mooners, All in the Family, Andy Griffith 
Show, Bob Newhart, Beverly Hillbillies, 
Dick Van Dyke Show, Mary Tyler Moore 
Show, Family Affair, Gomer Pyle, Hogan's 
Heroes and My Three Sons, as well as 
Cosby. Many of those properties, however, 
are of more lucrative value to Viacom in the 
broadcast syndication market, such as 
Cosby, but others are available for the net- 
work, a source said. Likewise, it's possible 
some comedy series from the other net- 
works could move to "HA," but wholesale 
changes are not likely. And Showtime has 
carried original comedy shows, such as It's 
Garry Shandling's Show, plus regular spe- 
cials from comedy nightclubs. 

Viacom's cable operations give it a start- 
ing base of almost one million homes, and 
it has been in discussions with ICI, whose 
11 million homes would be key to getting 
any network off the ground. 

Fuchs said the Comedy Channel will 
have a broader cultural impact than did 
MTV when launched in 1981. HBO inter- 
views conducted among 900 adults and split 
evenly among pay homes, basic -only 
homes and noncable homes show that peo- 
ple preferred a comedy channel by more 
than 49% over a music video channel, 43% 
over a business and financial news channel 
and 35% over an all -sports channel. 

Both HBO and Viacom took note of the 
other's plans in their presentations. Fuchs 
said he does not believe that there is room 
for more than one basic cable comedy chan- 
nel, and that the success of HBO's Comedy 
Channel will depend on how well program- 
ing is packaged and selected. "It will be 
execution that counts; if this concept can't 
work, nothing can," he said. 

In MTV's release, Freston said, "Sub- 
scribers like networks that specialize, and 
so do cable operators. Our specialty is basic 
cable -how to produce for the budgets, 
then program it, market it, sell it and brand 
it with an identity that cuts through the 
clutter of choices." MTV operates four ba- 
sic networks; HBO has minority ownership 
interest in several basic networks. 

One other possible comedy channel en- 
trant is Cox Cable, which has been talking 
with Columbia Pictures about launching a 
channel. Columbia has a large library of 
sitcoms that could feed a daily cable come- 
dy service, but now that HBO and Viacom 
have announced, it could make entries by 
others -indeed, ICI said it has seven com- 
edy proposals before it -more difficult. 

Viacom briefs Hill on Time suit 
Viacom executives last week sought to correct misinterpretations surrounding its 
$2.4 billion lawsuit filed the week before against Time Inc. (BROADCASTING, May 
15), saying the suit was narrow in scope -focusing on what it believes was 
antitrust behavior -and was not an attack on vertical integration. 

"The issue in our minds is a very narrow one," said Frank Biondi, Viacom 
president. "It is abusive behavior by a monopoly" and "is not an attack on vertical 
integration.... This is a private action for which we believe the laws under which 
we brought the action are sufficient to get remedies," said Biondi. 

Biondi and Viacom executives traveled to Capitol Hill last week and briefed 
Senators Howard Metzenbaum (D -Ohio) and Timothy Wirth (D- Colo.) and Repre- 
sentative Ed Markey (D- Mass.) about the litigation. Metzenbaum, as chairman of 
the Senate Antitrust Subcommittee, has been an outspoken critic of vertical 
integration in the cable industry. 

"We don't think additional legislation is required," said Biondi. "We think this is 
basically an issue of abusive predatory behavior by a monopolist. We are 
vertically integrated ourselves and we think that vertical integration is a real 
positive." But knowing of congressional interest in cable issues, Viacom went to 
the Hill "to point out that this action is really a private action," said Biondi. 

To back up one main point in the suit -that Time's cable division favored 
Time's pay services over Viacom's-Showtime Networks Chairman Tony Cox 
pointed to statistics showing HBO had 32% of the pay units on Viacom Cable 
systems, while Showtime had 27 %. Of all pay units on Viacom systems, Showti- 
me/The Movie Channel accounted for 43 %, and HBO and Cinemax, 39 %. At 
Time's American Television & Communications, Showtime/The Movie Channel 
accounted for only 7% of the pay units. 

The suit goes beyond the fair and equitable treatment of Showtime, said Cox. 
"It's the overall behavior of HBO in the pay marketplace," he said. And the 
situation, through time, "hasn't gotten better," said Cox. "If anything it's gotten 
worse.... Certainly HBO's zeal to put us out of business hasn't diminished one 
bit." 

Hill puts heat on cable 
More cable reform legislation 
emerges; Gore bill would admit 
telcos, regulate rates and mandate 
carriage. among other things 

Capitol lull is becoming an increasingly 
hostile environment for cable. Further evi- 
dence of that came last week in the form of 
a Senate bill (S. 1068) offered by Al Gore 
(D- Tenn.), Slade Gorton (R- Wash.) and 
Wendell Ford (D -Ky.) and aimed at reregu- 
lating the industry. 

It would reimpose regulation for basic 
rates, mandate carriage of all program ser- 
vices (including broadcast signals), require 
cable programers to offer their product to 
all technologies and permit telephone com- 
panies to provide television services. It 
would also direct the Federal Trade Corn- 
mission to investigate concentration within 
the cable industry. 

A House version of the bill will be intro- 
duced this week by Rick Boucher (D -Va.), 
Tom Downey (D -N.Y.) and Edward Madi- 
gan (R- III.). Boucher and Madigan, who 
are on the Telecommunications Subcom- 
mittee, have recruited co- sponsors from the 
subcommittee, including Mickey Leland 
(D- Tex.), Jim Cooper (D- Tenn.), Jack 
Fields (R- Tex.), Don Ritter (R -Pa.) and 
Terry Bruce (D- III.). Bruce sits on the par- 
ent Energy and Commerce Committee. 

Gore, Gorton, Boucher and Downey ap- 
peared at a press briefing last week to an- 
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nounce their initiative. "Let's face it," said 
Gore, "cable TV is a natural monopoly" 
with "no regulation and no competition." 
Downey said cable's "studied arrogance 
with respect to rates and programing has 
got to come to an end." And Boucher told 
reporters that he has seen cable rates rise 
25% in a single year in his district. 

Also in the House last week, Norman 
Lent of New York, the ranking Republican 
on Energy and Commerce, introduced cable 
legislation (H.R. 2363). It would, among 
other things, require cable operators to car- 
ry local broadcast signals and the games of 
local professional sports teams. It would 
also restrict franchise agreements to no 
more than IO years and prohibit exclusive 
agreements for programing within the fran- 
chise area. The Cablevision -MSG feud has 
fueled Lent's and the Long Island delega- 
tion's interest. 

This amicable sentiment has been mount- 
ing for some time. Consumer groups, city 
officials, broadcasters and other potential 
competitors are agitating for reregulation. 
Since the convening of the 101st Congress, 
at least nine other bills have surfaced in the 
House and Senate targeting the cable indus- 
try for reform, many of them concerning 
rate regulation. 

Rate regulation is an increasingly sensi- 
tive issue, and cable executives are starting 
to respond (see page 27). Moreover, the 
growing vertical integration within the ca- 
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Co- sponsors of cable regulation bill, l -r: Gorton, Gore, Boucher and Downey 

ble industry is also raising eyebrows on 
Capitol Hill. The merger of Time Inc. and 
Warner Communications (owners of major 
cable MSO's) was the subject of a House 
Judiciary Committee hearing in March. 

Concentration of ownership and vertical 
integration are both key issues the Senate 
Communications Subcommittee will ex- 
plore during hearings in June. The Senate 
subcommittee will also examine the impact 
of cable deregulation at proposed oversight 
hearings later this year. 

Senator Daniel Inouye (D- Hawaii), 
chairman of the Senate Communications 
Subcommittee, is considered a valuable ally 
for cable, but his state legislature has adopt- 
ed a resolution urging Congress to treat 
cable as a utility and reinstate city authority 
to set rates. 

Last week, Inouye told BROADCASTING 
that there is "significant interest" among 
his colleagues to "revisit" the Cable Act. 
He is hearing from senators about rate in- 
creases and about the lack of competition. 
Inouye refrained from making any predic- 
tions. "Our plate is pretty full...but there is 
always room" for more, he said. 

Rates are an issue, National Cable Tele- 
vision Association President Jim Mooney 
told BROADCASTING (see "At Large," page 
35). "There is broadening concern in the 
Congress, especially about cable basic 
rates, and that's something we have to pay 
attention to," he said. "I have to advise 
[NCTA members] that they might consider 
whether two or three points less in cash 
flow is not a good idea as a trade -off for 
greater regulatory and political stability." 

The upshot from oversight hearings held in 
the 100th Congress by House Telecommuni- 
cations Subcommittee Chairman Ed Markey 
(D- Mass.) was a decision by Markey to corn- 
mission the General Accounting Office to 
conduct a survey on rates. The GAO is ex- 
pected to release the results this summer, 
with a hearing to follow. Depending on its 
conclusions, the GAO report could act as a 
catalyst for serious Hill intervention. 

There is an "undefined angst about the 
cable industry" in Congress, said David 

Leach, a key aide to House Energy and 
Commerce Committee Chairman John Din- 
gell (D- Mich.). In his remarks at a Wash- 
ington seminar last week, Leach said there 
is a growing perception that cable is "unac- 
countable." 

The U.S. Telephone Association, whose 
members (including the Bell operating 
companies) are seeking to remove the legis- 
lative and regulatory impediments that pre- 
vent them from becoming full -fledged pro- 
viders of video services, is a driving force 
behind last week's introduction of the Gore 
and Boucher initiatives. USIA President 
John Sodolski hailed the legislation as a 
"major step toward developing a true com- 
petitive environment for cable television." 

Other endorsements came from cable 
competitors such as wireless cable and in- 
dependent television. The Association of 
Independent Television Stations and the 
Wireless Cable Association applauded the 
congressmen. INTV, however, said it was 
taking no position on the telco -entry provi- 
sion. 

The Satellite Broadcasting and Commu- 
nications Association, the home satellite in- 
dustry organization, has not issued a formal 
stand, but it is apt to have problems with 
several aspects of the bill, especially the 
telco -entry provision. 

Gore has twice tried to regulate cable's 
activity in the home satellite marketplace 
but failed to move legislation off the Senate 
floor. His interest in rates stems from the 
complaints he received from 22 Tennessee 
communities about cable service provided 
by Multivision. 

Last month, the National League of Cit- 
ies and Consumer Federation of America 
urged Congress to restore municipal author- 
ity to reregulate rates. That request came at 
a Senate Antitrust Subcommittee hearing 
chaired by cable critic Howard Metzen- 
baum (D- Ohio). The same hearing served 
as a platform for broadcasters to launch 
their own campaign to convince lawmakers 
to restrain cable. Broadcasters want must - 
carry legislation that would force cable sys- 
tems to carry local signals and they want 

Broadcasting May 22 1989 

30 

protection from having their signals shifted 
from one cable channel to another. 

Congressman John Bryant (D -Tex.) and 
Senator Dennis DeConcini (D- Ariz.), who 
chairs the Senate Copyright Subcommittee, 
have offered bills (H.R. 109 and S. 177) 
that would condition a cable system's com- 
pulsory copyright license on whether it car- 
ries broadcaster signals. Moreover, it grants 
broadcasters the final say in where their 
signal is carried on a system. 

Metzenbaum has vowed to pursue pas- 
sage of S. 833, which reestablishes munici- 
pal authority to regulate rates, and S. 834, 
which would force vertically integrated ca- 
ble programers to make their product avail- 
able to all cable companies and competing 
technologies such as wireless cable on "fair 
terms." 

Freshman Senator Joseph Lieberman, a 
Democrat from Connecticut, is a former 
attorney general of Connecticut, and led the 
state's effort in a court challenge of the 
FCC's definition of what constitutes effec- 
tive competition. He is a co- sponsor of the 
Metzenbaum initiative and introduced his 
own rate regulation bill (S. 905). It also 
treats the issue of must carry in the same 
manner as the Bryant -DeConcini measures. 
A companion bill (H.R. 2222) was offered 
in the House by Representative Christopher 
Shays (R- Conn.). 

Other rate legislation has emerged in the 
House, including H.R. 2128 by Represen- 
tative Lewis Payne Jr. (D -Va.) that would 
require cable operators to receive municipal 
approval for basic service rate hikes. And 
under H.R. 1304, offered by Brian Donnel- 
ly (D -Mass. ), cable operators could no 
longer retier their services. 

Democrat Charles Schumer of New York 
has also taken his fight against cable off 
Capitol Hill. He sponsored a hearing in 
New York City that many observers say 
was a "cable bashing" session (BROAD- 
CASTING, March 13). Schumer also intro- 
duced H.R. 1375, which would require ca- 
ble systems to report changes in their prices 
and services to the FCC. 

Senator Larry Pressler (R -S.D.) has in- 
troduced a measure that would help wire- 
less cable, among other competitors. It 
would prevent cable programers from 
granting volume discounts and "exclusive 
distributorships" to cable operators 
(BROADCASTING, Jan. 30). 

The unrest back home only complicates 
the situation and makes the likelihood of 
Hill action more imminent. Perhaps an in- 
terview with senior House Telecommunica- 
tions Subcommittee members Tom Tauke 
(R- Iowa), Billy Tauzin (D -La.) and Al 
Swift (D- Wash.) sums up the congressional 
viewpoint (BROADCASTING, May 1). As 
Tauke said: "I am sure I am not alone in 
hearing about cable subscribers across the 
district who are concerned about the high 
rate of monthly service, the basic cable 
service. That's going to continue to be a 
problem because the prices being paid for 
cable systems are so high that they will 
force rates to go up. That's when members 
of Congress are going to get interested. 
And that's when cable's problems may 
arise again in the form of regulation." El 
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Group 
Group W Satellite Communications, in a 
cash deal approaching $10 million, has tak- 
en a 50% interest in Request TV, the pay - 
per -view operation owned by Reiss Media 
Enterprises. GWSC will handle affiliate 
sales, marketing, advertising, promotion, 
public relations and financial administration 
of the new venture. RME, which continues 
as the 100% owner of Reiss Media Produc- 
tions and Guest Cinema (a PPV programer 
for the lodging industry), will continue to 
handle movie studio relationships, trans- 
ponder, uplink, technical operations and 
engineering, program scheduling, new 
business development and ANI operation of 
Request. 

Reiss Chairman Jeffrey Reiss will contin- 
ue in that capacity, with Lloyd Werner, 
senior vice president, sales and marketing, 
GWSC, taking on added duties as president 
of Request. The new five -member board of 
Request will be made up of Reiss, RME 
Chief Financial Officer James Ganley and 
RME General Counsel Bruce Karpas. and 

W buys 50% of Request TV 
GWSC Controller Robert Buenting and 
GWSC President Don Mitzner. 

Reiss said the deal that brings in 
GWSC's marketing expertise "gives us the 

Mltzner Reiss 

extra strength financially...to really keep up 
with the growth in PPV." Request serves 
4.5 million addressable homes within a 7.5 
million home universe. "We've always 
been limited in capital," Reiss said. "We 
are now set, he said, adding that the 

agreement calls for additional funds if need- 
ed. Reiss said that on an operational basis, 
Request is looking to break even by the end 
of the year. The investment not only puts 
Request on sound footing, said Reiss, but 
will allow the company to invest more in 
original production and strengthen other ar- 
eas of RME. 

With GWSC on board, Reiss said Re- 
quest will look to bring the same promo- 
tions that sell basic and pay cable to PPV, 
such as merchandising tie -ins and price pro- 
motions. With more systems using impulse 
ordering devices, special marketing cam- 
paigns can be used to utilize that technol- 
ogy. 

The GWSC- Request relationship goes 
back several years, said Reiss, as the corn - 
pany helped Request get off the ground. At 
the moment, Atlantic Video handles the 
satellite chores for Reiss's four transpon- 
ders, under a contract that runs two more 
years, said Reiss. GWSC also provides the 
same facilities for other cable networks. 

Network - affiliates: Building bridges in 
San Francisco this week 

NBC links affiliate compensation to audience delivery 
Market size and 'subjective 
factors' also would be 
considered; affiliates meet 
in San Francisco this week 

The NBC television network has proposed 
audience delivery as a "benchmark" for 
determining how much money to pay in 
compensation to NBC affiliate stations. By 
making audience a key criteria in determin- 
ing the hourly compensation rate, NBC 
would link compensation to both a station's 
and the network's "performance." The 
plan may also partly change what had been 
up until now a fixed cost into a variable 
cost, reduced when NBC's own ratings and 
revenue are suffering, and increased when 
ratings and revenue improve. 

The plan was presented last Tuesday 
(May 16) in New York at what NBC Net- 
work President Pier Mapes characterized as 
a "one -issue meeting" between network 
and affiliate board executives (BROADCAST- 
ING, May 15). The general reaction to what 
the network has termed a "modernization" 
of its relation with affiliates drew a positive 
reaction from most of those commenting 
last week, but affiliate reaction was not to 
be known for sure until yesterday's busi- 
ness meeting in San Francisco. That meet- 
ing is part of the network's three -day annu- 
al meeting at the Hyatt Embarcadero. 

Even if the general concept of perfor- 
mance -based compensation is adopted by 
affiliates, they may still disagree with NBC 
about how much the total amount of com- 
pensation (currently at roughly $145 mil- 
lion) should be and when the new system 
should take effect. 

Specifically, the plan proposes to make 
explicit several criteria which the network 
has used in the past to judge a station's 
contribution to the network. These particu- 
lar criteria will be determined in a "three - 
tiered" formula, according to Mapes: 

I) A station's audience delivery of local 
programing between 4 p.m. and 8 p.m.- 
excluding NBC Nightly News with Tom 
Brokaw -would be divided by the combined 
audience for all NBC affiliates during that 
time period to arrive at a percentage figure. 

2) A station's audience delivery during 
prime time -and perhaps other network 
dayparts -would be divided by the com- 
bined audience for all NBC affiliates during 
those time periods to arrive at a second 
percentage figure. 

3) Those two percentages would then be 
added and divided by two to arrive at the 
percentage of the total compensation 'pool 
to which a station would be entitled. That 
percentage would, however, be adjusted by 
market size -ranked by television house- 
holds, not revenue -with smaller market 
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stations, who are more dependent on com- 
pensation, receiving favorable adjustments. 

One NBC official stressed, however, that 
the formula would only serve .to establish a 
"benchmark" compensation figure, and 
that there would be other "subjective fac- 
tors" influencing the final determination of 
how much money a station receives. Ac- 
cording to Mapes, those other factors would 
include "all the things that tie into the 
business, whether a station promotes well, 
whether they put new money into equip- 
ment..." 

One kind of "subjective" factor that 
NBC will have to take into account in- 
volves strategic protection of its affiliate 
lineup. In a market where there are two 
VHF and one UHF affiliate TV stations, 
NBC might be forced to pay significantly 
more than the formula would indicate, so as 
to obtain or keep a VHF affiliate. The pos- 
sibility that pressure to exceed the bench- 
mark indicated by the formula would be 
greater than pressure to reduce that number 
may be one reason the network is likely to 
have sought a reduction of the total com- 
pensation pool subject to the formula. 

Mapes said he thought the proposed plan 
would not run afoul of FCC rules prohibit- 
ing affiliation contracts from "stopping or 
hindering" affiliate preemptions. Clear- 
ances are a factor in the plan, he said, "in 
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NBC News goes regional 
NBC last week got under way an effort to establish 24 -hour "regional news" 
channels with the appointment of Tom Wolzien as senior vice president, regional 
news, NBC Cable. Wolzien, a 13 -year veteran of NBC and most recently vice 
president, editorial services, NBC News, said he will be identifying markets 
where establishing such a service would make sense and working with local TV 
stations as the providers of news. 

"Wherever possible we would work with the NBC affiliates," he said. "Interest 
has already been expressed by a number of them in major markets." He cited as 
a successful regional news operation News 12 Long Island, jointly owned by 
NBC and Cablevision, with the latter continuing to run that service. Wolzien will 
be responsible for establishing regional news services elsewhere in markets that 
have a "submarket" large enough to attract sufficient advertising, as is the case 
in Long Island. He said the service would also be dependent on cable operators 
willing to pay subscriber fees. Whether cable operators would obtain equity 
interests in such systems would have to be determined on a "case -by -case 
basis." He also said that in some situations, more than one TV station might 
contribute to the news service. 

that a nonclearance in a network daypart and thus affect that station's percentage of 
would deliver zero audience for the station the total audience used to determine its 

share of the compensation pool." A station 
would also still not be compensated for 
network time not cleared. 

Even assuming agreement on the plan's 
general outline, there are still specifics that 
the network and affiliates will likely have to 
work out in future weeks. In particular, the 
second "tier" of the formula, that involv- 
ing network dayparts, has several unan- 
swered questions, including whether audi- 
ence delivery should be determined by 
households or demographics, and if the lat- 
ter, which demographics? Mapes said the 
audience counted would "probably" be 
adults 25 -54: "That is what we sell." That 
"tier" in the formula is also said to need 
clarification on what other dayparts besides 
prime time would be included in the calcu- 
lations. 

Those calculations are tentatively 
planned to be made each summer, "around 
July 15," using data from the November, 
February and May books. One of the ques- 
tions to be decided is whether the first cal- 
culation would be made in 1990, or later. 

Sky sues 
Rupert Murdoch's Sky Television, 
which partnered with Disney to 
gain its program clout for 
fledgling British STV service, 
charges "obstructive tactics" 

What Disney Chairman Michael Eisner de- 
scribed six months ago as a "perfect mar- 
riage"'-a joint venture with Rupert Mur- 
doch's British satellite service Sky 
Television -has suddenly turned into a 

messy divorce, complete with bitter recrim- 
inations over management control and mon- 
ey, and capped last week by a $1.5 billion 
lawsuit against The Disney Co. 

The falling out between the two compa- 
nies, which last November formed an alli- 
ance to bring a pair of pay channels to the 
emerging British satellite TV industry, 
complicates Murdoch's high -risk venture to 
offer multichannel satellite programing to 
British viewers. 

Murdoch's three -month -old Sky service, 
which some speculate could lose $100 mil- 
lion in year one, is already fighting slow 
home dish sales and the potential competi- 
tion of a heavily financed rival, British Sat- 
ellite Broadcasting (itself experiencing dif- 
ficulties, including a probable launch 
delay). 

Initially, the joint venture proved an im- 
portant boost to Sky, providing it with a 

complementary channel of Disney's highly 
regarded family programing, as well as 

bringing the number one studio's theatrical 
output to Sky Movies. Up until that time, 
rival BSB had been outbidding Murdoch's 
pay film service for studio output deals. 

But in the suit, filed May 15 before the 
California Superior Court in Los Angeles, 
Sky charged Disney with refusing to begin 
operating "as agreed" a UK version of 
U.S. cable service The Disney Channel. 
The suit also claims Disney did not staff 
adequately to participate in the venture and 
said the studio "failed and refused to coop- 

Disney for $1.5 billion 

Disney's Eisner and Murdoch, 

erate or even respond in a timely or reason- 
able manner to provide approvals or other- 
wise in carrying out the venture's 
business." 

In addition, Sky alleged Disney had not 
reimbursed it for "reimbursable costs." 
Sky said Disney had agreed to help pay 
for mutually approved output deals with 
other majors, but charged that in one 
multimillion -dollar agreement with 
Warner Bros., Disney "induced" parent 
News Corp. into providing the sole guar- 
antee. 

Sky said it has invested approximately 
$500 million, including cash outlay and 
commitments, in the venture's start-up 
and explained the agreement with Disney 
called for each company to initially con- 
tribute $75 million and to share in profits 
and losses. 

Disney, which has been interested in a 

UK program service as far back as 1983, 
had only this comment last week: "We 
have great regard for Mr. Murdoch and the 
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in happier times 

accomplishments of his organizations, but 
we are surprised at this suit, which has 
absolutely no merit." 

According to Patrick Lopker, managing 
director of the U.K. Disney Channel opera- 
tion, the service is well on the way to a 

planned Aug. 1 launch, with a firm pro- 
gram schedule and a 20 -person staff. "As 
far as Disney's concerned, it's business as 

usual. We're forging ahead with our end of 
the joint venture." 

If the dispute remains unresolved, how- 
ever, it is uncertain whether Murdoch could 
prevent Disney from setting up its own ser- 
vice by enforcing exclusivity clauses in the 
agreement, as well as keep Disney's theatri- 
cal output flowing to Sky Movies. 

According to the complaint, Disney said 
Sky was "moving forward with the ven- 
ture's business too rapidly and [was] not 
fully consulting with Disney as required," 
and it threatened to end the venture if Dis- 
ney was not released from financing obliga- 
tions and afforded better terms. 
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CBS keeps all- comedy Monday for fall 
Network picks up five dramas 
and three comedies for new 
season; LeMasters says sitcoms 
that succeed will likely be 
moved to other nights 

CBS Entertainment announced its new fall 
schedule last Friday (May 19), saying it 
would introduce seven and a half hours of 
new programing to start the 1989 -90 sea- 
son. Three new comedies and five new 
dramas (including a one -hour reality pro- 
gram) join 14 returning series. Two of the 
dramas are from CBS Entertainment. 

The network, apparently pleased with the 
results of the spring tryout of an all- comedy 
Monday night, has kept the format in place 
for the new season. But the network still 
has the fewest comedies, and will start the 
fall with just the six on Monday. 

In additition to the 14 returning pro- 
grams, Beauty and the Beast has been can- 
celed from next fall's starting lineup, but 
has been ordered (12 episodes) as a backup 
program with changes expected in the 
show. 

CBS, which announced its schedule five 
days after NBC (see story, page 54), left 
only Sunday night intact, adding new pro- 
grams on each weeknight and rearranging 
the current Saturday lineup. The network 
changed the schedule between 8 p.m. and 9 
p.m. on four nights, addressing CBS's 
weakest time period. The network also 
eliminated its Tuesday Night Movie. 

Kim LeMasters, president, CBS Enter- 
tainment, said it was the network's strategy 
to nurture three new comedies on Monday, 
which should be helped by the appeal of 
three returning ones -Murphy Brown, De- 
signing Women and Newhart. In time, he 
said, the network expects to spin some of 
Monday's comedies to other nights to serve 
as building blocks. 

In an admittedly risky move, the network 
is putting two of Monday's new comedies 
at the start of prime time, without the bene- 
fit of a lead -in from one of the established 
comedies. At 8 p.m. it's Major Dad (Uni- 
versal), starring Gerald McRaney (Simon & 
Simon) as a marine with three daughters. 

Following Major Dad is The People Next 
Door (Lorimar), about a cartoonist whose 
fantasies come to life (not unlike the late 

Medical report 
CBS Entertainment President Kim Le- 
Masters led last week's presentation 
of its new fall schedule in New York, 
despite being stricken over a week 
ago with a virus known as Bells Palsy 
disease, a condition often related to 
stress. Most visible symptom is a 

deadening of the muscles in one side 
of the face, giving the appearance of 
having suffered a stroke. The disease 
is unpredictable, sometimes going 
away in a few days, but in some in- 
stances lasting a lifetime. LeMasters 
opened last week's press conference 
indicating he'd been stricken with the 
disease. Later he said only, "I don't 
know much about it," and that his 
doctors did not know how long it 

would last. 

sixties comedy My World, And Welcome to 
It). Following Murphy Brown at 9:30 will 
be a third new comedy, The Famous Teddy 
Z, about a young kid at a talent agency 
(Columbia). 

Tuesday night, the networks weakest, 
has been totally reprogramed. CBS Enter- 
tainment is producing the first two hours in- 
house. A reality program with host William 
Shatner, Rescue: 911 leads off the night. 
CBS is partnered with Arnold Shapiro on 

the production. The program got a tryout as 
a special this spring, placing third but im- 
proving the network's position by several 
share points. LeMasters admitted that the 
network's performance is so weak in the 
first hour of Tuesday, "it would be diffi- 
cult" to ask an outside producer to supply a 

show for the time slot. 
The second CBS Entertainment produc- 

tion on the schedule follows at 9 p.m.- 
Wolf, about a framed San Francisco police 
officer thrown off the force. Richard Cham- 
berlain returns to series television for the 
first time since Dr. Kildare Tuesday night 
at 10 p.m. in The Hawaiian, again playing 
a doctor. 

Wednesday leads off with A Peaceable 
Kingdom (Columbia) with Lindsay Wagner 
as director of a metropolitan zoo. Jake and 
the Fatman and Wiseguy round out the 
Wednesday schedule. 

48 Hours returns to lead off Thursday 
nights, followed by a new drama from Ste- 
phen J. Cannell, Top of the Hill, about a 

maverick young Congressman played by 
William Katt. Knots Landing returns to 
round out Thursday. 

Friday will lead off with the new Snoops 
detective show (Viacom), starring Tim and 
Daphne Reid. Dallas and Falcon Crest both 
return to round out the night. 

On Saturday, Paradise returns at 8 p.m., 
followed by Tour of Duty, which shifts 
from its Tuesday night slot this season. A 
reformatted West 57th will return at 10 p.m. 
with Connie Chung as the sole anchor. The 
program will also be retitled and will in- 
clude Chung's name. 

Sunday returns intact with 60 Minutes, 
Murder, She Wrote, and CBS Sunday Mov- 
ie. Other canceled programs include The 
Equalizer, Hard Time on Planet Earth, 
Kate & Allie, Live -In, Heartland, and CBS 
Tuesday Night Movie. D 

Daily viewing drops, says Nielsen 
For the second year in a row, daily television viewing has 
declined, Nielsen Media Research reported last week in its 
annual "Report on Television." Average daily household view- 
ing in 1988 dropped to six hours and 55 minutes, from seven 
hours and five minutes the year before. The 1988 average 
was the lowest since 1982. 

Nielsen did not offer any explanation for the decline. 
Not unexpectedly, households are skewing younger, with 

three or more persons, and those with cable tend to view 
more TV than other households. 

The Nielsen report also notes that television homes broke 
the 90 million mark in 1988. The company's January 1989 
estimate puts total TV homes at 90.4 million, double the 
number of TV homes reported in 1960. Ninety -seven percent 
of those homes have color television sets and 63% contain 
two or more sets. 

With cable television now available to about two- thirds of 
the country, the average television household can now re- 
ceive an average of 27.7 channels, up from 22.4 channels a 

year ago. In 1985, the average was 18.8. 
Nielsen noted that as the U.S. population continues to grow 

older, the proportion of children and teenage viewers contin- 
ues to decline. Adult viewers now account for 77% of the 

232.8 million total viewers in television homes, with children 
and teenagers making up the remaining 23 %. In 1975 the 
comparable ratio was 70% adults to 30% children and teen- 
agers. 

VCR ownership has reached 64 %, Nielsen said, with most 
VCR recording activity occurring during prime time to network 
affiliate stations. 

o 
The annual report on television was not the only report Niel- 
sen issued last week. The company also re- issued its Febru- 
ary 1989 Cassandra Report, because of inaccuracies in the 
first report, released in April. Nielsen said those inaccuracies 
were caused by "stations improperly titling programs that 
have original and repeat designations." 

The errors were first caught by Paramount, which deter- 
mined Nielsen had underreported viewing for its Entertain- 
ment Tonight. Nielsen said 14 programs had flawed viewing 
data reported in the first February book, but not all the errors 
resulted in a ratings change. 

In the top 10, Entertainment Tonight moved into eighth 
place, with an 8 rating /16 share, bumping Donahue, Family 
Feud and Night Court, which had all been tied for eighth, into 
a tie for ninth. 
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Senator Inouye greets FCC Chairman Patrick before hearing 

Congress to the rescue 
Senate leaders respond favorably 
to FCC request for supplemental 
funding that should prevent 
agency's shutdown: Patrick 
exits Hill with high praise 

Congress is responding to the FCC's call for 
financial assistance. At two Senate hearings 
last week, FCC Chairman Dennis Patrick 
was given assurances that Congress would 
rescue the agency. Not only are lawmakers 
willing to support the $400,000 supplemental 
the agency is seeking for its fiscal 1989 bud- 
get, but they appear willing to approve an 
increase in funding levels for the agency's 
reauthorization for FY 1990 and FY 1991. 

Patrick warned House Appropriations Sub- 
committee members in March that if the sup- 
plemental did not come through, the FCC 
might be forced to shut down and furlough 
employes for possibly three and a half days. 
He again emphasized the severity of the 
FCC's financial situation to the Senate. 

The Senate hearings also marked Pat- 
rick's exit. It was probably his last appear- 
ance, since he has resigned, effective with 
the swearing in of a successor. Some bad 
blood has spilled between the FCC chair- 
man and Congress over policy, mainly over 
the FCC's repeal of the fairness doctrine. 
But he was basically well received at a 
Senate Communications Subcommittee 
hearing on the FCC's reauthorization. 

He won high praise from Subcommittee 
Chairman Daniel Inouye (D- Hawaii), al- 
though Inouye expressed some displeasure 
over reading press accounts of Patrick's Hill 
testimony prior to the hearing. "You have 
been a strong and articulate leader," said 
Inouye, who noted that often his colleagues 
complain about "weak and inarticulate agen- 
cy leadership," but when there is strong lead- 
ership they do not always like that either. 

Later, at an appropriations subcommittee 
hearing chaired by Democrat Ernest Hol- 
lings of South Carolina, who also chairs the 
Senate Commerce Committee, Patrick's re- 
ception was friendly. Hollings pointed out 
that although they have had their differ- 
ences, "I have personally enjoyed working 
with you...l wish you well." 

"I must admit that the commission will 
soon be losing ground in the telecommunica- 
tions battle unless it gets additional re- 
sources," Patrick told Inouye. "We are now 

at the point where the trade -off between ac- 
commodating more budget cuts and assuring 
that we can fulfill our public interest mandate 
has been reached or crossed." 

He said the FCC "is becoming less effi- 
cient and less responsive, at a time when 
demands for our services are increasing." 
There is a sizable backlog in applications. 
"The processing of 224 FM radio and 15 
UHF stations will be delayed at least a year." 

The agency is asking for reauthorization 
legislation that would establish appropriations 

levels of $109.8 million for FY 1990 (up 
$10.2 million from FY '89) and $117.8 mil- 
lion for FY 1991. Last week Inouye intro- 
duced a reauthorization measure containing 
those figures. Inouye pledged to help the 
commission in its quest for more funding. He 
was worried about reports that there was a 

shortage of engineers there and he feared that 
the agency's lack of funds might have an 
impact on U.S. competitiveness. 

Reauthorization legislation has yet to 
emerge in the House. Nor did the House 
Appropriations Subcommittee commit to 
meeting the FCC's $109.8 million appro- 
priations request for FY 1990. 

As for the supplemental, Hollings indicat- 
ed that the FCC's request for the $400,000 
would be included in a so-called dire supple- 
mental appropriations bill. Originally, the 
commission asked for $1.4 million, but Pat- 
rick reported that the FCC has been able to 
reduce the budget shortfall to $495,000. FCC 
Deputy Managing Director Marilyn McDer- 
mett told Senate staff the agency could cover 
the remaining $95,000 itself. 

The FY '89 dire supplemental appropria- 
tions bill is slated for a House vote this 
week, with the Senate Appropriations Com- 
mittee expected to report it out quickly. 
Hollings's subcommittee must also approve 
the FCC's request for $109.8 million in 
appropriations for FY '90. 

Budget resolution 
It was mixture of good and bad news for broadcasters last week following 
Congress's adoption of a 1990 budget resolution. The bad news is that the 
resolution calls on the House and Senate Commerce Committees to look for 
additional revenue to help offset the federal deficit, and the FCC is targeted as a 
source to raise such funds. But the good news, according to Senate Commerce 
Committee Chairman Ernest Hollings (D- S.C.), is that it is highly unlikely the funds 
will come from spectrum auction or a tax on the transfer of licenses. "We tried that 
before...there were no votes for it," said Hollings in reference to his efforts two 
years ago to pass a transfer tax. 

The National Association of Broadcasters, in the meantime, alerted its mem- 
bership to be prepared to fight any onerous initiatives that may emerge. "We are 
extremely sensitive to the very sensitive position Senator Hollings and the Com- 
merce Committees have been put in," said Jim May, NAB's executive vice 
president for government relations. 

The situation as Hollings described it to reporters is "not clear." The Senate 
and House have -as one House aide put it- "agreed to disagree" on the amount 
that their respective Commerce Committees will direct the FCC to raise from 
those it regulates. It is believed that the resolution says the Senate Commerce 
Committee must seek to raise $250 million from the communications arena, 
although that amount is not necessarily nailed down. Hollings, a Budget Commit- 
tee member, is refusing to endorse the resolution and did not participate in the 
House -Senate conference on the resolution. 

The House Energy and Commerce Committee, on the other hand, must come 
up with $50 million from the FCC. How the funds would be raised is another 
matter. The budget assumes that the Senate Commerce Committee will direct the 
FCC to auction unassigned spectrum, but the Senate Budget Committee cannot 
specifically instruct the authorizing or appropriating committees, such as Com- 
merce. As for the House, the document refers only to use of "unspecified user 
fees." 

A clearer picture of what the Commerce Committees will do is expected to 
emerge in early June, and they have until July 15 before they must report back to 
the Budget Committees. Among the proposals that may emerge is the idea of 
increasing the FCC's cost -of- regulation fees and possibly readjusting the fines 
contained in the Communications Act of 1934, which have not been changed 
since the act's inception. Dingell's staff has already asked the FCC to explore all 
possible revenue -raising ideas. 
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The grace under pressure of Jim Mooney 
James Pierce Mooney has been president of the National 

Cable Television Association for five years now -long 
enough to have made a historic mark on the cable 
industry and the surrounding Fifth Estate. From 

masterminding the Cable Act to negotiating a must -carry 
compromise, he has been in the thick of things. Now, with 

a reregulatory pendulum swinging back toward cable, 
and the threat of telco entry ever present, he and the 

industry have their work cut out for them. On the eve of 
the NCTA's annual convention in Dallas, Mooney 

described that challenge in this "At Large" interview with 
BROADCASTING editors. 

Our general purpose is to ask you for an assessment of the political 
climate in which cable finds itself on the eve of the NCTA conven- 
tion, and on the eve of the fifth anniversary of the Cable Act. Things 
were going so well; now they seem to be going not so well -at least 
rhetorically, and even in terms of some actions of the Congress. We 
wonder how you feel about things today. 

I think, indisputably, there is widespread concern in Congress 
about the role of television in society generally. You now see a 

whole slew of television -related issues coming to the fore in 
Congress, some of which involve cable and some of which involve 
broadcasting. You see legislation to curb advertising aimed at 
children. You see legislation to reimpose the fairness doctrine. You 
see legislation to give an antitrust exemption to various industries 
so that voluntary efforts to curb depictions of violence on television 
can be considered. You see concern about rising cable rates -a 
concern associated with the increasing importance of television in 
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society and the ability of all segments of society to have access to 
what we might call the video life of the country. While the 
likelihood of Congress taking actions premised on the complaints 
that are made against each other by the various competing video 
industries remains somewhat slim, it would be extremely impru- 
dent to downplay or minimize those concerns of Congress that have 
to do with the impact of the various television industries upon the 
public -which is to say, the constituents that members of Congress 
represent. And we are no more immune to that than anybody else. 

The difference between the initiatives that are affecting broadcast- 
ers and those that are affecting cable is that those directed toward 
cable more directly impact the bottom line. We're talking reregula- 
tion on one hand or, on the other, letting telephone companies 
compete with cable systems. 

I disagree entirely with your premise. I think that the impact on the 
entire television world of letting telephone companies into the TV 
business would be disastrous, and that includes broadcasting. If 
anything, I think broadcasters are even more vulnerable to the 
consequences of telephone entry into TV. 

Why are broadcasters so slow In seeing something that you see so 
clearly? 

1 don't think all broadcasters are that slow. Some of them seem to 
be a bit slower than I think is in their own interest, but I think more 
and more broadcasters are coming to the realization of the conse- 
quences of telephone entry into television. 

If telephone companies are allowed not only to provide transmis- 
sion functions -as the law currently allows them to do-but also to 
get into content, and the telephone companies are able to both 
achieve their longtime dream of having all electronic communica- 
tion into the home go over their wire, if they're allowed to do that, 
and also get into the content business -if Bell Atlantic were 
allowed to have its own news programing, if Bell South were able 
to buy NBC -then I think you will see a wind blow that not only 
would have a sharply adverse effect on the cable industry but on the 
broadcasting industry as well. 

Happily, however, I don't see any evidence that suggests Con- 
gress is likely at any time in the foreseeable future to remove the 
statutory ban against telephone companies being involved in con- 
tent. Indeed, all the evidence I see tends to the contrary. 

But we soon will have bills In both Senate and House calling for 
telco entry... 

Well, just as a matter of practical politics, and given all of the 
dozens and even hundreds of lobbyists the phone companies have 
in town, they ought to be able at least to get somebody to introduce 
a bill. But to have such legislation even seriously considered is 
really the question. I don't think that's going to happen. I don't 
think the government is willing to let telephone companies take 
over the television business. 

You've suggested before that once price caps come for the local 
companies, they will lose interest in upgrading their plants with 
fiber. Do you still hold to that? 

I've never said that they would lose interest in fiber. What I have 
said is that, in my opinion, the telephone companies are blue - 
skying the technology question, that they're holding up a won- 
drous, miraculous, magical technological future primarily as a 
public relations screen to achieve some of their more fiscally 
oriented goals and that when and if they get what they want in some 
other areas, they may tone down a lot of this rhetoric and PR about 
a miraculous future. 

I have said, at the same time, that there can be made a nexus 
between price caps and switched fiber, which is not necessarily to 
their advantage. One of the consequences of price cap regulation, 
in addition to taking them out of a situation where their returns are 
limited, is that their investment decisions would be freed from 
regulatory scrutiny. The question is going to be asked: "If we free 
your investment decisions from regulatory scrutiny, do you have in 
mind the construction of enormously expensive broadband, 
switched fiber plant, costing between $300 billion and $500 billion 
in national terms, the result of which would be that people are able 
to get TV and telephone service ?" Is that what we ought to do in 
this country that apparently has problems with capital formation? 

These issues are not just cable issues, or even television issues, 
they're also telephony issues, and at some point, the interest of the 
telephone rate payer has got to be considered. Why should the 
telephone rate payer be put at spectacular risk for the construction 
of spectacularly expensive plant, when the net result is going to be 
that the consumer only gets essentially what he's getting now, 
which is TV and a telephone? 

The FCC suggests that once the price caps come, the telcos lose the 
economic incentive. Why would they even want to spend hundreds 
of billions of dollars to replace twisted pair with fiber? 

That's another potential result. They might just take the money and 
run. But the FCC has said a lot of things, and has even suggested 
that one of the results of letting the phone companies into the TV 
business would be that the broadcasters should take down their red 
and white towers and free the spectrum to be used for other uses. 
That, I submit, would be catastrophic to the broadcasting industry. 
Once they abdicate the transmitter function -which is, technically, 
the thing broadcasters are licensed to do -they will find themselves 
in no better position, vis -a -vis access either to the cable system or 
the telephone company plant, than your local access programer. 
Their special function and special role evaporates. 

How is the telephone company more threatening to broadcasters 
than is the cable industry, if you assume that, one day, cable will 
completely wire the television universe? 

You can only talk about current issues in today's terms. The thing 
that makes the telephone companies uniquely dangerous to the 
broadcasters is their current universal penetration for telephone 
voice service. If the cable industry ever got into a similar position, 
we might pose a similar problem. 

In terms of today's priorities, are you more concerned about telco 
entry or preventing reregulation of the cable industry and somehow 
quelling this new undercurrent of dissatisfaction in the Congress? 

You know, every year we have this conversation, and every year - 
because this conversation normally occurs during the congressional 
hearing season -I get the question put to me: "Doesn't it seem as 
if everything's closing in on you ?" And my answer, in that respect, 
is no different this year than it has been any other year. 

At the same time, I have to say that there is a broadening concern 
in the Congress, especially about cable basic rates, and that's 
something to which we have to pay attention, and I think that I 
have to advise my own constituents that they might consider 
whether two or three points less in cash flow is not a good idea as a 
trade -off for greater regulatory and political stability. 

As far as reregulation of the cable industry goes, that is a phrase 
being employed by various people for various purposes. I notice 
now that the broadcasters have dressed up their demands for a new 
must -carry law in terms of reregulation of cable, quote /unquote. 
But it is still essentially the same thing. We are quite willing to go 
to the Congress with them and cooperate in the enactment of a new 
must-carry law that would embody essentially the same require- 
ments as did the most recent rule promulgated by the FCC. Now, if 
the broadcasters want to get more this time than they got last time, I 
think there's going to be a problem, but one always hopes that 
sanity and reason would prevail. 

Other than that, it's difficult to speculate on what Congress 
might or might not do, having perceived this or that problem. I can 
tell you that I remain as certain as I can be that Congress has no 
inclination simply to throw us back into the clutches of the city 
councils. I really don't think anybody would seriously want to do 
that. 

Has the political pressure in Washington -the calls for reregulation 
of cable -effectively capped cable subscriber fees? 

I think there is greatly increased sensitivity in the cable industry to 
the political downside of rate increases in general, and I think cable 
operators are quite aware that this is a problem. The political 
message is getting through. At the same time, I think what has been 
going on in the cable industry over the past two years has essential- 
ly been a post deregulation adjustment of basic service prices to 
reflect more accurately the value of the service that we provide to 
the consumer. It is in the nature of such adjustments that there 
should be a blip, and most of the blip has occurred. One reason 
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basic prices don't seem to be going up as much this year, at least in 
percentage terms...is that adjustment has nearly been completed. 

Some cable operators are saying: "Maybe we can accept some sort 
of price regulation -not rate -of- return regulation, but price regula- 
tion -as payment for relieving some of the pressure in Washing- 
ton." 

I don't think that the industry is at a point yet -or will necessarily 
ever get to a point -where they would favor the resuscitation of 
price regulation. We do have in progress a GAO [General Account- 
ing Office] survey of cable rates which most people assume would 
be authoritative and accurate. And we're all very interested in what 
the GAO will have to say. My own feeling is that the survey will 
reflect rate increases somewhat smaller than have been claimed by 
some of our detractors. 

Similarly, next year the FCC must report to Congress on cable 
rates and competition. Presumably the commission will begin the 
proceeding later this year to meet that mandate on time. So, there 
are in place orderly processes for determining what the facts are, 
and for considering what adjustments, if any, might be desirable in 
the regulatory structure. And it seems to us to be not only reason- 
able but responsible to let those processes go forward, not to 
succumb to the shrieks and cries of those whose interest in these 
matters is motivated by commercial interests as distinguished from 
an objective assessment of the public interest. 

Is there any give in cable's stand on channel positioning? 

Sure. The last time we made a must -carry deal with broadcasters, 
channel positioning requirements were not included. But that is not 
to say that channel positioning as an issue was not considered. The 
proposal made to us by the broadcasters and signed by the heads of 
the National Association of Broadcasters, the Association of Inde- 
pendent Television Stations and the Television Operators' Caucus 
specifically disclaimed any channel positioning requirement. 
it did say something about the lowest basic tier, did it not? 

It said the lowest basic tier, but anybody who understands anything 

about the cable business knows that that is not necessarily the VHF 
band; that primarily means basic service. Apparently, some people 
involved in that negotiation on the other side had never heard of 
midband converters, but that's another story. 

Since that time, it is apparent that an issue has grown up having 
to do with what channel goes where, and it seems to me the 
broadcasters really have two discrete problems in this area: One is 
their signals being moved around a cable system, and the other is 
what particular place they should occupy in the cable system's 
channel lineup. 

With respect to the first problem, the remedy would be to give 
them a legally enforceable right to a particular place, not subject to 
being moved at the unfettered discretion of the cable operator. 

That brings us to the second issue: Where should their place be? 
I really don't see how they can hold up a case for having a right to 
be in a place better than that licensed by the FCC. They may desire 
a better place than that, but I don't think they can make a case 
cognizable in terms of public policy. 

Would you accept a grandfathering of positions as they are today? 
The cable industry has had two or three years to move signals 
around any way they've wanted to. 

To the degree that they're currently located on channel, sure. But 
we would not accept a grandfathering that would result in a 
perpetual right on the part of ch. 33 on -air to have ch. 8 in a cable 
system. We think we occupy a pretty strong position on that issue 
and we're going to stay there. 

We picked up some noise that if you remain firm in this, all the 
affiliates might just say, "We'll do it [FCC Chairman] Dennis Pat- 
rick's way. Well get rid of the compulsory license for local signals; 
well just negotiate it- carriage, channel position or whatever." Do 
you think that's a possibility? 

The FCC cannot get rid of the compulsory license -that would 
have to be done by Congress, and I think the broadcasters would 
have a very hard time doing that. If the broadcasters decide that's 
what they want to do, then I guess that's what they'll attempt to do. 
And while I don't think they'll succeed, it's a free country. But I 

wonder if they've considered that the result of such a relationship 
would not necessarily be that the cable operator would end up 
paying them for the right to retransmit the signal. The result might 
be that the cable operator would install an A/B switch. And the last 
time I looked, the broadcasters didn't like A/B switches very much. 

Flow would that work? 

The cable operator, having lost the compulsory license to retrans- 
mit local signals, might decide that the best way to accommodate 
his subscribers is to absorb the cost of A/B switches and let the 
subscriber receive broadcasting signals off -air, while simultaneous- 
ly freeing up cable channel capacity. 

What Is the legal theory or the constitutional argument as to why 
this is not a violation of cable operators' or cable programers' First 
Amendment rights? 

In my opinion, a rule giving ch. 33 a legal right to be on ch. 5-in 
preference to CNN or the Discovery Channel or C -SPAN, let's 
say -would be highly suspect in a constitutional sense. It might 
even bring the whole thing down again. I think in this game, as in 
baseball, with three strikes, that might be the end of it. 

Do you have an argument for supporting the constitutionality of 
must carry in general? 

I think it is primarily the responsibility of the broadcasters. My 
advice is to jettison the too -cute theories about the primacy of 
broadcasting and to go for it strictly on a commerce -clause the- 
ory- preservation of competition between these two television 
media. 

I came out of the National Association of Broadcasters convention 
feeling optimistic that within two to three years, all the animus will 
disappear between broadcasters and cable. A must -carry agreement 
seems to be one element and a common stand on telco another. 
How do you read the tea leaves at this point? 

We don't feel any particular animus toward broadcasting; I certain- 
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ly don't. It seems to me that an agreement on must carry could 
reasonably be expected to diminish the opportunity for political 
friction between the two industries. As for the telco issue, I would 
prefer to see broadcasters oppose telco entry into the television 
business on the basis of their own fundamental interests, rather than 
as part of some political deal with the cable industry. 

Do you think that If you did the must -carry deal, they'd come around 
on telco? 

No, that's not what I'm saying. I'm saying that I don't regard the 
telco issue as particularly linked. I think it's worth pointing out that 
in our judgment, we are moving ahead of schedule in political 
terms on the telco issue, and we are not looking to the broadcasting 
industry as the cowboys coming over the hill to save us. 

Broadcasters assume that we have a telco -based motivation for 
trying to work things out with them on must carry, but that doesn't 
happen to be the fact, so must carry is going to go up or down with 
us on its own merits. quite apart from the telco issue. 

Do you have a feeling as to how soon a deal on must carry might be 
made? 

We're not hanging this thing up. As far as we're concerned, it is 
overdue. But the broadcasting industry organizations have attempt- 
ed to raise the ante in several respects, over and above what they 
got in the last deal, and it's hard for us to understand why we 
should go along with them in view of the fact that A) what they're 
reaching for on channel positioning doesn't seem to us to be 
politically sustainable; and B) the only thing that's really happened 
since the last compromise was reached is that must carry went 
down again in the courts. 

One other thing has happened. Cable is under greater heat than it 
was and its very success has caused concern, and may be creating 
a backlash. 

Sure, but that heat isn't necessarily convertible to their benefit. The 
rational concerns about basic cable rates, for example, do not 
necessarily, or even probably, translate into congressional willing- 
ness to give the broadcasters more than they should get on must 
carry. 
There is a new free TV movement, and an attempt by the broadcast- 
ing Industry to imbue it with a special quality that should give it 
certain merit on the Hill and a special position in legislation. 

On the one hand, they seem to be about to exhort the public to 
watch broadcast television as a patriotic matter. I think the best 
response to the so- called free TV campaign was provided by the 
[now defunct] Television Information Office's Roper poll, which 
said that the public generally regards cable's educational and cul- 
tural programing and its sports and general entertainment program- 
ing as superior to that found on broadcast TV. That, by the way, 
was in my opinion perhaps the most significant event to occur in 
the last year, because apart from the oddity of its parentage, it 
demonstrates the enormous strides cable programing has made in a 
very short period of time and demonstrates that when we talk about 
cable offering the public new, diverse, quality forms of television, 
the public agrees with us. 

It shows that in broad terms the success of cable has been 
beneficial to the public in solid terms, and that is very much related 
to what Congress did in 1984. 

How about the elimination of the rating qualification for carriage? 

That would simply be to expand the burden placed on our cable 
systems and to increase the number of broadcast stations able to 
demand carriage in any given area. I don't know why broadcast- 
ers think that now, after the thing has gone down not just once, 
but twice, in the courts, it is appropriate for them to try to up the 
ante. 
But as the cable universe grows, does not the addition of one or two 
extra broadcasting channels mean less difficulty for you? 

I suppose in one sense it does, but it's helpful to remember that 
what is involved here is not only the cable operators' interest, 
but also the interests of cable programing networks. There are 
now nearly 70 nationally distributed cable programing networks. 

Should there not be some limit to the claims the broadcasting 
industry can make against the cable system's channel capacity to 

the disadvantage of all of these cable programing services? 
Should a broadcaster whose notion of public service is Geraldo 
and Donahue be able to claim a legal preference over Nickelode- 
on and C -SPAN I1? 

But some may ask: Should not a broadcaster, who was given a 

license by the federal government to operate in the public interest 
and the service of that community, be given maximum opportunity? 

That's self- serving and stale. We, too, are licensed to serve the 
public interest in our local communities. They are not the only 
people who have licenses that carry with them public interest 
obligations. We do as well. And I think that the broadcasters have 
come close to wearing that one out, especially in view of the fact 
that they've worked so diligently over the past half -dozen years to 
have repealed virtually all of the specific public interest obligations 
that have been placed on them by the federal government. 

Is syndex over? Is that still a live matter for you? 

It's certainly not over in terms of the disadvantages to the public. 
Indeed, in that respect, it hasn't yet begun. But we made the 
judgment that we are going to do our best to try to live with it and 
to explain to our subscribers what it is that is causing blackouts and 
substitutions. 

What is the status of your talks with Hollywood? 

They're in some kind of suspended state. The fact that they're in 
some kind of a suspended state is a result of Hollywood being 
preoccupied by their problems with the broadcast networks. 

Given the concern in Washington about vertical integration in the 
cable industry. does Viacom's antitrust suit against Time- Ameri- 
can Television and Communication and Home Box Office -cause 
problems for the industry? 

Viacom made some pretty strong statements about vertical integra- 
tion. You would think that somebody who charges the hourly rate I 

imagine is charged by Simpson Thacher & Bartlett would be 
capable of finding less inflammatory language to describe its cli- 
ent's problem, given the other interests of its client. The more 
important point I would like to make, however, is that Viacom 
obviously thinks it has a problem, but also obviously thinks it has 
got a remedy in the antitrust law. That tends to suggest that there 
does exist in current law a remedy for a lot of the complaints that 
are being made about the cable industry by its competitors-the 
difference being, of course, that in court you actually have to prove 
your complaint whereas in political forums you can often simply 
shout at the top of your lungs and some people will take you 
seriously. 

How are things in the world with cable? 

In business terms, its terrific. Our penetration levels are rising, 
both in terms of total TV households and in terms of homes passed. 
Penetration of TV households is about 55%, 55 and change. In 
terms of homes passed, it's about 60%. 

Our revenues are up. People appreciate the value of cable more as a 
television medium, as evinced by the TIO -Roper poll, and we are also 
making progress in terms of figuring out the customer service prob- 
lems inherent in this business and in terms of better communicating to 
the world what we are and what our aspirations are. 

At the same time, it would be foolish not to acknowledge that we 
have political problems in this city. It's my view that, to the degree 
those political problems arise from the self- interested complaints of 
our competitors, we will come through, always bearing in mind 
that a wise concession here and there can save larger problems 
further down the line. 

To the degree that our political problems arise from perceived 
difficulties in the way cable systems operate vis -a -vis consumers, I 

think we'd better pay very careful attention and keep in mind that 
fundamentally, all congressional politics is local and all congressio- 
nal politics is based on constituent attitudes. 

You and [former NCTA spokeswoman] Louise Rauschen have just 
returned from your honeymoon. What is it like being married? 

It means that when I get finished doing this all day and go home, 
somebody is there. It's great. It's even better than cable television. 
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NCTA opens its doors in Texas 
Over 14,000 expected for annual gathering; 

on tap: Jesse Jackson, FCC's James Quello, 
TCI's John Malone, NBC's Robert Wright 

The National Cable Television Association's annual con - 
vention opens today (May 22) at the Dallas Convention 
Center, where more than 14,000 attendees are expected. 

Both pre- registration and the amount of exhibit space are up 
from last year. The number of exhibitors has dropped from 315 to 
284, but the amount of space has increased from 163,000 square 
feet last year to 182,000 this year. 

There may be a greater degree of discussion about programing 
this year, with the announcements on the eve of the convention by 
HBO and Viacom that they will launch comedy channels (see "Top 
of the Week "). It will also be the first national show for CNBC, 
whose creation can be traced back to last year's convention, when 
Tele- Communications Inc. and NBC signed a deal to lease Tempo 
TV, and CNBC was off and running. 

The theme of the conference is "Cable Television: Informing 
and Entertaining America," and begins on Sunday with a series of 
meetings, including several public policy roundtables. Five sena- 
tors and about 35 congressmen will take part in the roundtables. 

The convention begins Monday, with the first of 40 sessions, 10 
of which are technical. The opening general session, "Cable Tele- 
vision: Programing Directions for the 90's," will feature Stewart 
Blair, chairman, United Artists Entertainment; Michael Fuchs, 
chairman, HBO; Alvin Perlmutter, president, Alvin Perlmutter 
Inc.; John Goddard, president, Viacom Cable, and Fred Silverman, 
Hollywood producer, with Robert Wussler, senior executive vice 
president, Turner Broadcasting, moderating. 

Other Monday sessions will explore cable as an investment, 
signal leakage, the franchise renewal process, PPV, program pro- 
motion, and launching new programs. 

On Tuesday morning, the Rev. Jesse Jackson will speak to a 
breakfast sponsored by the National Association of Minorities in 
Cable and NCTA. (C -SPAN plans to tape the Jackson speech and 
the opening session for replay on Saturday, May 27, at 11 a.m.). 
Tuesday panel sessions include cable's stock performance, market- 
ing co -ops, cable opportunities abroad, and two featuring congres- 
sional and FCC staff. Tuesday will also see the return of NCTA's 
"infomart" session, where 12 small discussion groups will exam- 
ine a variety of topics. 

The system ACE awards will be bestowed that evening at a 

ceremony at the Fairmont Hotel hosted by comedian Martin Mull. 
(Other celebrities appearing at the convention include Morgan 
Fairchild and Val Kilmer, at screenings for their respective movies 
on USA and TNT, Carl Lewis and Kelly McGillis, in the Turner 
booth and sportscaster Harry Caray, in the United Video booth.) 

Wednesday features several more panel sessions before the clos- 
ing general session, including the convention's only official telco 
session. The closing general session, a "CEO Perspective," will 
feature John Malone, president and chief executive officer, Tele- 
Communications Inc.; Robert Wright, NBC chairman, and Frank 
Biondi Jr., president, Viacom International. 

Wednesday night will close with the gala dinner dance and 
awards banquet at the Fairmont. The Vanguard awards for leader- 
ship will be given to Brian Lamb, chairman and chief executive 
officer of C -SPAN, and Gayle Greer, vice president, central opera- 
tions, ATC. The young leadership award, for those under 40 
making outstanding contributions, will be given to Terry McGuirk, 
president, Turner Cable Network Sales, and vice president, TBS. 
The programers award will go to Dr. Hal Morse, chairman and 
founder of The Learning Channel. The associates award will go to 
Maggie Wilderotter, senior vice president and general manager, 
CableData. Dave Panrac, director of engineering and technology 
for American Television & Communications, will be given the 
science and technology award. The marketing award will go to Ajit 
Dalvi, senior vice president of marketing and programing for Cox 
Cable. The state and regional association award will go to Paul 
Freas, president and chief executive officer of TKR Cable. 

The President's awards will be given to two individuals and two 
groups. The individual winners are William Strange Jr., chairman, 
Beta Communications, and Wussler of TBS, both for their years of 
service to the cable industry. The two groups are Continental 
Cablevision, for its support of CablePAC, and the ACE awards 
sponsoring networks -BET, Lifetime, Discovery, USA, Nickel- 
odeon, FNN, Movietime, CBN Family Channel and wTBSfrv) 
Atlanta. 

The NCTA board meets Thursday morning, with speaker Gerry 
Abramson, mayor of Louisville, Ky. 

The exhibit hall will be open 11 a.m. to 5 p.m. on Monday, 9 
a.m. to 5 p.m. on Tuesday and 9 a.m. to 1 p.m. on Wednesday.0 
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All we need 
is a minute 

of your time. 
Just :60 of prime time to get our recruiting message out. 

Because more than ever before, it's a message that 
deserves to be heard. 

The National Guard makes up about one -half of our 
nation's combat forces. And we need men and women 
to help keep us strong -ready to protect your community 
and defend your country. 

It's a commitment that takes dedication. Guardsmen 
give at least two weeks a year and two days every month 
to the Guard -and to you. Is a minute of your time really 
too much to ask? 

Run our spots whenever possible. And if you can't 
spare a minute, we'll settle for :30. Even :20 or :10. 

To obtain free dubs of Air and Army National Guard 
PSAs write: National Guard Bureau, Advertising 
Distribution Center, P.O. Box 1776, Edgewood, Maryland 
21040, Attn: SMSgt Pat Campbell. 

na Lion! 
guard 

Americans at their best. 



Miron moves to forefront at NCTA 
Newhouse chief to emphasize 
serving local community, 
customer service issues 
and getting positive message 
about cable across to public 

It may come as a surprise to some in the 
cable industry that Robert Miron, president 
of Newhouse Broadcasting, will take over 
as National Cable Television Association 
chairman at the end of this week's conven- 
tion. For an executive not accustomed to 
the limelight, he will get more than his 
share as chairman of NCTA. 

"It's a departure for me to come out of 
the background," acknowledged Miron. 
He put himself in line for this day when he 
ran for the executive committee several 
years ago. "It was the best way to have a 

say" in what goes on, he said. And "when 
I was asked [to run for chairman], I gave it 
a lot of thought and decided it was some- 
thing I should do." 

For the industry, and for NCTA in partic- 
ular, Miron embodies the qualities they 
want to showcase at a time when cable is 
increasingly under fire. Newhouse systems 
rarely are at the center of controversy, 
whether it be rate increases or positioning 
of broadcasters or alienating city councils. 

"We're driven by doing a job in the local 
community and we intend to own cable 
systems for a long, long time," said Miron. 
"Therefore, relationships are important," 
both short term and long term. 

Miron should know. He has been in the 
cable business and the broadcasting busi- 
ness with Newhouse. Newhouse sold tele- 
vision properties in 1980 and its radio sta- 
tions several years later, but the company 
name remains. Newhouse encompasses 
three cable divisions -Newchannels, Vi- 
sion and Metrovision -and it also owns 
Eastern Microwave, which uplinks several 
broadcast stations, principally WWOR -TV 
New York, as a superstation for cable oper- 

ator 
When he was both broadcaster and cable 

operator, said Miron, "I asked for protec- 
tion and I gave it." But syndex's return, 
said Miron, "is a disaster." There will 
either be holes in the lineup or channels will 
be dropped, said Miron, and in both cases 
"you can never make the public 
understand.... You can always say it's the 
FCC's fault or the local broadcaster's fault, 
but subscribers aren't going to buy that. It's 
the cable operator's fault and that's the way 
it's going to be perceived." 

For instance, he said, "you come out of 
a program and you see: 'Stay tuned for 
Wheel of Fortune next,' and up comes 
whatever." Or the baseball game runs long 
and there is no one in the small system to 
make last- minute scheduling shifts, he said. 
"It gets you and it gets the subscriber," he 
said. Asked if he would feel that way if 
Newhouse didn't own Eastern Microwave, 
Miron said, "Absolutely, 100%." 

What's worse is that many cable opera- 
tors typically raise rates on Jan. 1, when 
syndex is to kick in, said Miron. "So we 
have rates going up and cable operators 
cutting off programing, one way or anoth- 
er," he said, which creates a volatile mix. 

On rates, Miron is concerned about large 
rate increases undertaken by a minority of 
cable operators, which hurts the entire in- 
dustry. "I'd hate to be hung by a few," he 
said. "In my head, overbuilds aren't eco- 
nomically justifiable, generally," he said, 
but if things get out of hand "the economic 
justification may be there. My hope is that 
the marketplace takes care of something 
like that." 

There is an irony to complaints about 
rates, said Miron. "If our programing 
wasn't so good, there wouldn't be a fuss," 
he pointed out. "Nobody would care." 
And, Miron said, "rarely do you hear: 'The 
rates are too high, I'm not getting value.' " 
Instead, "you hear the increase was too 

Hatfields and McCoys 
The broadcaster -cable feud over the issue of channel repositioning continued last 
week as the Association of Independent Television Stations rebuked Turner Broad- 
casting System for its opposition to broadcasters' efforts to have their signals carried 
on a cable system's low- numbered channel positions (BROADCASTING, May 15). Previ- 
ously, TBS Vice President Bert Carp wrote INN President Preston Padden and 
National Association of Broadcasters President Eddie Fritts to express his company's 
objections to any must -carry legislation that would give broadcasters the right to 
displace a cable network such as CNN. Carp warned that such a provision would only 
make any new law vulnerable to a court challenge. 

Padden replied with a lengthy letter pointing to 15 reasons why the issue of channel 
positioning is important. He emphasized that even cable industry officials recognize 
the sensitivity of the matter, and that there is growing congressional support for 
insuring that broadcast signals are not shifted off -channel to a higher channel assign- 
ment. "Basically, you object to our efforts to regain, for our member stations, low - 
numbered channel positions that were wrongfully taken away by vertically integrated 
cable operators," wrote Padden. Padden's letter was copied to 33 individuals as well 
as to all the members of the Senate Antitrust Subcommittee, the Senate Communica- 
tions Subcommittee and the House Telecommunications Subcommittee. 

Any time it takes Preston four pages to answer my one -page letter, I know we must 
have scored some points," Carp told BROADCASTING upon receiving the correspon- 
dence. Padden, however, in his retort to Carp, said "this is not a game of skeeball. We 
are trying to divine the public interest." 
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much," he said, "and there's a fine line" 
between the two. 

There are those who believe some form 
of regulation is inevitable, especially as ca- 
ble reaches toward 70% penetration. For 
the here and now, Miron said the industry 
will wait until the findings of the General 
Accounting Office are released this summer 
and the FCC completes its review of the 
Cable Act, to be finished next year. But the 
industry seems open to discussing changes. 
"Let them have their look, let's see what 
they find and let's talk about it," he said. 
"We've got a good business. We provide a 
wonderful service. I'm confident that the 
good operator has a role. Let the FCC look 
and see what they find," he said. 

On must carry and channel repositioning, 
Miron is in step with the NCTA, to the 
point of being slightly moderate. "I can 
relate to being a broadcaster [and] can rec- 
ognize they don't watij to leave it to the 
good graces or the cha.:ce of cable opera- 
tors behaving themselves because there is 
always one guy who won't behave him- 
self." 

But, added Miron, "if I were the broad- 
caster, I'd make my must -carry deal with- 
out channel repositioning." The rhetoric on 
channel positioning can be effective, said 
Miron. "It's kept the cable operator in line 
to a great extent already," he readily admit- 
ted. But "by coupling the two, you take the 
chance the whole thing goes down," he 
said. After must carry is secured, Miron 
suggested, "you can come back to a second 
level of regulation if we don't behave our- 
selves." 

Most agree the major issue facing the 
cable industry is the threat of telephone 
company entry. Miron said he supports 
NCTA's recent stance to continue its sup- 
port for the consent decree, which bars the 
Bell operating companies from getting into 
cable. "They are tough competitors and 
they don't always play by the rules," he 
said. 

Like other cable operators who go back 
more than 20 years, Miron has his own 
telephone company horror story. He was 
being charged $65 per hour for make -ready 
work when he knew the employe doing the 
work was probably not making more than 
$6 an hour. "I said it was unfair," said 
Miron, and the telephone company supervi- 
sor responded by saying "It's like a base- 
ball game. I got the bat, I got the ball, my 
field, my game and I can make my own 
rules." 

Of the telco campaign to get into the 
business, Miron said his only surprise "is 
that they have gone as public as they 
have." Although many view telco entry as 
inevitable, Miron is not one of them. "Not 
necessarily. Ldon't think it's inevitable. We 
need to do our job in that local community 
[and] do our job with our subscribers, pro- 
gram better and continue to act fairly and 
reasonably." 

On high -definition television, Miron said 
"It is important we slide into this with 
television set compatibility if we can," ex- 



pressing support for a standard that is com- 
patible with broadcasters. Miron said he has 
no favorites among the competing systems 
vying to become the de facto high- defini- 
tion standard. 

To Miron, cable's greatest strength is the 
wide variety of programing it makes avail- 
able to the public. "The sum of what we do 
is the sum of what the public has an appetite 
for," said Miron. 

It took broadcasters more than 30 years 
to develop a fourth network, but cable de- 
veloped a fifth, sixth and seventh and more, 
said Miron, over the past 15 years. "Cable 
developed the niche programing that I, as a 
broadcaster, ran at 5:30 a.m.," said Miron, 
using as examples Discovery Channel, C- 
SPAN and Black Entertainment Television. 
"Why couldn't the broadcasters have done 
that ?" Miron asked. "Their foundation is 

in mass appeal. Ours is niches of the total 
pie. 

"We have got to work on that image, 
which is acting reasonably in whatever we 
do," concluded Miron. All of the indus- 
try's problems can be traced back to rates, 
customer service and the channel lineup, he 
said. "We've got to learn to blow our own 
horn and let the public appreciate us. I 
don't think the public does." D 

Cable not concerned about foreign ownership 
Industry and investment community 
don't see influx of overseas 
investors that would be prohibited 
in bill introduced by Rep. Markey 

Cable industry and Wall Street sources are 
giving little weight to concerns raised by 
House Telecommunications Subscommittee 
Chairman Ed Markey that foreign investors 
are interested in the U.S. cable industry. 

Representative Markey (D- Mass.), who 
first broached the issue in a speech in 
March, has circulated a draft version of the 
Cable Television Foreign Ownership Act, 
which is modeled after outside broadcast 
ownership restrictions spelled out in the 
1934 Communications Act. Current law 
limits direct ownership of a U.S. radio or 
TV company by a foreign individual or 
corporation to 20%, while indirect owner- 
ship is limited to 25% (or more, at the 
discretion of the FCC). 

But according to some observers, there is 
virtually no sign of serious foreign investor 
interest in the U.S. cable business. Steve 
Rattner, general partner, Lazard Freres & 
Co., called the act "a bill in search of a 
problem. I have yet to run into one person, 
either on the Hill or off, other than Markey, 
who thinks this is an issue." 

Cable broker John Waller said his firm 
has spoken to several different foreign firms 
over the last three years, but "none has 
ever stepped up to the plate" or even bid 
for a system. 

Waller, Rattner and others also did not 
think the potential barrier to overseas buy- 
ers would much affect the market for U.S. 
cable systems. Rattner, representing the 
sale of the 672,000- subscriber systems of 
Jack Kent Cooke, which the sellers hope 
will fetch in excess of $1.4 billion, said 
passage of the bill "won't change the price 
in the Cooke deal by a dollar." 

Many are concerned, however, that such 
a measure might prompt retaliatory mea- 
sures by U.S. trading partners. The bill 
comes at a time, for instance, when Great 
Britain, a major target of cable investment 
by U.S. cable and telephone companies, is 
considering the possibility of loosening its 
50% foreign ownership limits (see story, 
page 45). 

Regarding foreign retaliation, the draft 
bill includes a measure that would match 
stricter ownership limits in other countries 
with a sliding scale of ownership limitations 
in this country. 

Markey spokesman Mike Connolly said 
the congressman, in initiating the bill, was 
more concerned with national security 
questions than with overseas competition. 

Earlier this month, congressional cospon- 
sors of the bill -Representatives Markey, 
Al Swift (D- Wash.), Jim Slattery (D -Kan.) 
and John Bryant (D- Tex.) -sent a letter to 
colleagues noting that foreign ownership 
limits in communications have been in ef- 
fect in some form for most of the century, 
and with cable now available to more than 
80% of U.S. households, used by more 
than 53% and the sole means of TV recep- 
tion for many, "it is incumbent upon Con- 
gress to ensure that [systems] are not owned 
or controlled by foreign governments or 
corporations." 

The letter warned that just as American 
production studios have caught the eye of 
foreign investors, cable TV properties "are 
almost sure to be next unless we act quickly 
and decisively.... [The act] will close the 
loophole through which foreign competitors 
could leap to control a critical segment of 
our telecommunications network." 

Among foreign interests, some Japanese 
financial institutions are believed to have 
looked at U.S. cable, although primarily as 
passive investors (Sumitomo, for instance, 
is said to have an indirect passive holding in 
a Tucson, Ariz., cable system). 

The only known European holding is a 
small, unidentified share by Belgian com- 
munications firm Tractabel in Prime Cable, 
which has systems in Atlanta, Las Vegas, 
North Carolina and Texas. (Tractabel also 
has a 20% holding in Act III Communica- 
tions Holdings, a limited partnership with 
several independent broadcast stations.) 

Canadians, traditionally the main non- 
U.S. cable operators, as a group have re- 
duced U.S. holdings in the last several 
years to less than 1% of overall operations, 
according to Philip Patterson, senior vice 
president of U.S. operations for Canadian 
operator Maclean- Hunter. 

Maclean- Hunter, the sole Canadian oper- 
ator in the U.S. since its acquisition of 
Selkirk and the sale of Rogers's U.S. cable 
systems for $1.37 billion last year to Hous- 
ton Industries, probably has the most to 
lose if the bill passes. 

The company, whose approximately 
420,000 U.S. subscribers provide approxi- 
mately 10% of its annual revenues, "[has] 
been operating in the U.S. cable environ- 
ment for 15 years and we've done what we 
think is a pretty good job," said Patterson. 

The executive added that he has ex- 
pressed company concerns over the bill in 
meetings with congressmen in the districts 
where the company has cable systems, in- 
cluding New Jersey, Michigan and Florida. 

Because of the location of its U.S. sys- 
tems- including 215,000 subscribers in 43 
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municipalities in New Jersey -at least one 
source suggested it would not be difficult to 
sell the operations if forced to by law. 

The bill, now with the cosponsorship of 
16 House Democrats and a Republican, 
would also restrict foreign ownership in 
direct broadcast satellite systems and multi - 
point distribution services. O 

Cable increasing 
production outlets, 
creative freedom 
An increased number of outlets for the pro- 
duction community and greater creative 
freedom were among the changes resulting 
from the increased clout of cable, according 
to a luncheon panel in Los Angeles spon- 
sored by the National Academy of Cable 
Programing. 

Moderated by Sonya Friedman, host of 
the Cable News Network's Sonya Live in 
L.A., the panel members were Robert Coo- 
per, senior vice president, HBO Pictures; 
Tony Cox, chairman and chief executive 
officer, Showtime Networks; Kay Koplo- 
vitz, president and chief executive officer, 
USA Networks, and Sanford Wernick, 
president, Brillstein Productions. A consis- 
tent underlying message from the cable 
heads was that big and small studios, and in 
particular, independent producers, will find 
eager ears from the cable programers. 

"We're dealing with a changing environ- 
ment," said USA's Koplovitz. "Producers 
and studios have the chance to expand into 
another venue. We are willing to commit to 
more episodes up front. 

Referring to networks and the traditional 
path that producers have taken in selling 
their product, Wernick said: "Producers are 
getting tired of fighting the same forces 
who want to turn their visions and passions 
into the same faceless product for the mass 
market." 

The record low audience share numbers 
of the three networks this season and the 
negative early reviews of the network de- 
velopment projects for next season are "a 
sign that the times are changing and that 
cable is taking its place within the indus- 
try," said Cox. "Cable's clout," he said, 
can be seen in the number of sports now on 
cable channels, citing ESPN's National 
Football League deal as an example. Cox 
also said the number of off -net series going 
to basic cable services, as opposed to "the 
traditional syndication route, is another 
example of cable's increased clout. D 



Intcrnctional 
Japan's NHK increases foreign program buying 

New Chairman Keiji Shima says last 
year's S100 million may double or 
triple: knocks U.S. for moving too 
slowly toward new technologies 

NHK, Japan's public broadcasting organi- 
zation, is far outpacing last year's projec- 
tions for its purchases of foreign program- 
ing, according to Keiji Shima, the new 
NHK chairman. Shima, who has met with 
Secretary of Commerce Robert Mosbacher 
and with the major network heads, also said 
that U.S. broadcasters were moving too 
slowly toward using new technologies, in- 
cluding high -definition television. 

In an exclusive interview with BROAD- 
CASTING, Shima said that in the past year 
NHK has bought more than $100 million 
worth of programing from overseas produc- 
tion houses and broadcasters. In addition, 
because the number of households receiv- 
ing DBS transmissions (now 1.5 million) is 
expected to double in the next year, the 
amount of money that NHK will spend on 
off -shore acquisitions will double or triple, 
Shima said. Satellite reception penetration 
had been much greater than anticipated, he 
said. 

About a year ago, Shima said that NHK 
planned "eventually" to spend $60 million 
annually on the purchase of foreign pro- 
graming for NHK's two terrestrial broad- 
cast television channels and its two DBS 
channels (BROADCASTING, March 14, 
1988). With next year's scheduled launch 
of the BS -3 satellite, NHK will operate two 
full- fledged, 24 -hour channels-one carry- 
ing news and information, the other offer- 
ing sports and entertainment programing. 
NHK will phase in satellite -based HDTV 
service over the next five years, he said. 

Speaking through an interpreter, Shima 
said that in his recent meetings with CBS 
President Laurence Tisch and Capital Citie- 
s/ABC Chairman Thomas Murphy he was 
calling on them to move aggressively into a 
new era of broadcasting and to be more 
"positive" toward new media, including 
HDTV. "But they're not really willing to do 
so," he said. Shima said he thought the 
reason the network chiefs were not moving 
forward quickly was that they did not have 
broadcasting backgrounds. "I think that is 
where the problem lies," he said. 

Shima also said the U.S. government 
was moving too slowly and too late to 
match the HDTV system developed by 
NHK. Although he said he would support 
an American production standard, Shima 
believes the technology that the U.S. would 
develop would not be as advanced as what 
NHK has already completed. 

Shima mentioned NHK's willingness to 
share HDTV technology at "close to noth- 
ing" with American and European manu- 
facturers. But, he said, Americans appear 

NHK's new chairman, Keiji Shima 
to have lost interest in producing goods, 
and are instead putting too much emphasis 
on issues of trade friction and politics. 
Shima said he spoke briefly with Mos- 
bacher regarding trade issues, and he said 
he hoped to spend more time with him in 
the future. 

Sharing a view common in recent Ameri- 
can debates regarding the future of HDTV, 
Shima said he thought the development of 
integrated circuit technology will be closely 
tied to the development of HDTV manufac- 
turing technology. 

Shima said he understood the FCC will 
delay setting a production standard for up to 

tour years, but, he said, "I don't think they 
can delay it that long." 

Declining to mention names, Shima said 
he had met with several well -known Ameri- 
can investors on his trip to the U.S. regard- 
ing their interest in HDTV, not only for use 
in broadcasting, but also for other applica- 
tions. 

In other programing news, Shima said 
Japanese broadcasters and the International 
Olympic Comnittee will meet in Lausanne, 
Switzerland, next July to continue negotiat- 
ing the price of broadcast rights for the 
1992 summer games. 

Norio Shimamura, general manager of 
NHK America, said that NHK would soon 
be announcing an HDTV co- production 
with a Hollywood producer. Shimamura 
also said NHK was monitoring the CNBC 
cable service launched last month, but had 
yet to determine whether it wanted to pur- 
chase the service for broadcast in Japan. 
Shimamura said that NHK had passed along 
criticisms of CNBC in hopes that the chan- 
nel could improve its content. 

Shima, who has been at NHK in various 
capacities since 1952 and who served as 
executive managing director for the organi- 
zation from 1985 to 1988, said that since 
his appointment as chairman April 12, he 
had already changed high -level manage- 
ment at NHK and replaced executives at its 
21 subsidiary companies. The purpose of 
the reshuffling, he said, was to make NHK 
"more youthful" and "to activate it." 
Shima said that his appointment as chair- 
man did not really change the nature of his 
work at NHK. "I had...two or three years 
to prepare myself for the post," he said. 

ITU begins five -week conference 
Representatives of about 130 countries 
meet to review possible changes in 
organization, elect officers and deal 
with frequency allocation matters: 
group also to consider proposals to 
expel Israel. aid developing countries 
and approve ITU's first constitution 

A U.S. delegation is in Nice, France, today 
(May 22), preparing for the start tomorrow 
of the International Telecommunication 
Union's plenipotentiary conference, confi- 
dent the U.S. is, as Ambassador Travis 
Marshall, head of the delegation, put it last 
week, in the organization's "mainstream." 
Still, a review of the issues with which 
representatives of some 130 countries will 
deal over the next five and a half weeks 
indicates the U.S. may have to pick its way 
carefully through a political minefield. 

The membership of the ITU meets every 
five to seven years to review possible 
changes in the organization, elect officers, 
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set dates for world and regional conferences 
to deal with frequency allocation matters 
and international radio and telephone and 
telegraph regulations -and take up virtually 
anything else members consider important. 

And the potential for controversy is al- 
ways real. This year, it ranges from a pro- 
posal by Arab countries to expel Israel from 
the ITU, to a proposal for a major restruc- 
turing of the organization, to proposals to 
increase technical assistance to developing 
countries, which would involve substantial 
increases in the ITU budget, increases it is 
U.S. policy to avoid. 

Marshall, senior vice president of Motor- 
ola, reviewed these and other issues last 
week, both in a meeting with reporters and 
at a session sponsored by the Center for 
Strategic & International Studies. After 
more than a year of preparation -which 
included some 40 bilateral meetings with 
foreign countries, in Washington and 
abroad -he appeared confident the U.S. 



would prevail on the major issues. "Every 
issue will be debated strongly," he said. 
"But we're in the mainstream [of the orga- 
nization]." 

The proposal to expel Israel -put for- 
ward in separate papers by Syria, Saudi 
Arabia and Qatar- recalls the bitter fight 
over the same issue that consumed more 
than half of the six weeks set aside for the 
last plenipotentiary meeting, in Nairobi, 
Kenya, in 1982. The proposal was finally 
rejected, but only after the U.S. exerted 
considerable pressure that involved the per- 
sonal intervention of Secretary of State 
George Shultz and a threat to leave the 
organization. 

Marshall said that on the basis of talks 
with a number of countries he thinks Israel 
"will not be expelled." Indeed, U.S. law 
requires the U.S. to walk out of a U.N. 
agency that expels Israel. Nor did he think 
the Palestine Liberation Organization 
would succeed in gaining admission to the 
ITU, as he said it might try. Marshall noted 
that the PLO failed two weeks ago in a bid 
to gain entry to the World Health Organiza- 
tion. And Marshall said Secretary of State 
James Baker III has threatened to recom- 
mend that the U.S. withhold its contribu- 
tion to the ITU if the PLO is admitted, a 

threat the U.S. used successfully in oppos- 
ing PLO admission to the WHO. So while 
the U.S. does not foresee the expulsion of 
Israel or the admission of the PLO, Mar- 
shall said the political maneuvering "could 
tie up the meeting" for some time. 

Proposals for changes in the structure of 
the organization are expected not only to 
generate considerable controversy, but pos- 
sibly pit the U.S. and other developed 
countries against the outgoing ITU secre- 
tary general, Richard E. Butler. At issue is 
a proposal by Indonesia to combine the two 
standard -recommending arms of the ITU, 
the International Consultative Committee 
for Radio and the International Consultative 
Committee for Telegraph and Telephone, in 
a single organization. Ethiopia has made a 

similar proposal. And West Germany and 
Greece are said to have called for a merger 
of the secretariats, but that could not be 
confirmed last week. 

Butler has called for a restructuring of 
the ITU and has indicated he would favor a 

consolidation at least of the secretariats and 
some of the two committee's study groups. 
He believes that would enhance the effi- 
ciency of the ITV's standard- setting ma- 
chinery; he says the work of the CCITT has 
increased considerably, while that of the 
CCIR has not. And developing countries 
say savings would result from a merger or 
consolidation that could be used to strength- 
en the technical assistance they say they 
need. Proponents of the move, like Butler, 
also say the lines separating the work of the 
two committees are blurring. 

Marshall said Butler -who is a skilled 
lobbyist and who has considerable support 
in the Third World -"attaches a lot of im- 
portance to the issue" and acknowledged 
that "there will be a number of countries 
who say it's a good idea." And he said the 
U.S. might accept a consolidation of 
"some elements" of the secretariats. But 
he said he knows of "no European country 

that supports" the proposed merger of the 
committees. Marshall also said he had 
talked to government and private- sector 
people who have attended meetings of the 
two committees and that they had agreed 
"unanimously" that "you have to keep the 
functions separate." He also said the U.S. 
disagrees with those who say a merger of 
the committees would produce savings, or 
that the lines separating the committees' 
work are blurring. Marshall said the U.S. 
was losing on the issue last August, but 
now feels it is in the "winning position." 

The U.S. has not always opposed the 
kind of restructuring being proposed. 
Twenty -five years ago, it suggested a merg- 
er of the secretariats of the CCIR and 
CCITT. 

Another proposed structural change -the 
U.S. opposes this one, as well- involves 
the International Frequency Registration 
Board. Several Southeast Asian countries 
have suggested scrapping the present struc- 
ture that involves five elected board mem- 
bers residing in Geneva at ITU headquar- 
ters, and replacing it with one official based 
in Geneva and 18 others located in their 
respective countries who would travel to 
Geneva for semi -annual meetings. Some 
countries feel the five elected board mem- 
bers are taking on the attributes of a court, 
and would prefer to have representatives of 
member governments doing the work of the 
IFRB, which is largely technical. 

The U.S., which finds no fault with the 
present IFRB arrangement, believes the 
proposal would create a board made up of 
members oriented toward their respective 
countries rather than to the international 
organization. And the executive director of 
the U.S. delegation, Dan Clare, said the 
U.S. does not believe the proposal would 
save money. 

The growing pressure on the part of de- 
veloping countries for increased assistance 
in improving their telecommunications sys- 
tems is one to which the U.S. has indicated 
it is sensitive. The State Department has 
prepared a report outlining the more than 
$504 million it says the U.S. has provided 
for communications development assistance 
in 1988, some $390 million of that in the 
form of loans and loan guarantees. In 1984, 
the total was $422 million. The same report 
notes that the U.S. Telecommunications 
Training Institute, a nonprofit organization 

Closing shop 
Gilson International, Los Angeles - 
based international distributor of MTM 
programing, will be closed this year 
by parent TVS Entertainment, British 
broadcaster/producer - distributor 
which last year bought MTM for $320 
million. NS has not determined how it 

will handle overseas distribution of 
MTM product, but company has Lon- 
don -based international sales arm 
Telso, which could take up task. TVS 
has renewed contract of Gilson Presi- 
dent and ex- Lorimar executive Ken 
Page, but could not say if Page would 
stay on or in what capacity. 
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established in Washington after the Nairobi 
conference, has provided training for some 
1,500 trainees from 108 developing coun- 
tries. And the State Department is attempt- 
ing to encourage the private sector to in- 
crease support to the Center for Technical 
Development, another organization set up 
in response to developing countries' request 
for help in Nairobi, this one as an adjunct of 
the ITU that relies on voluntary contribu- 
tions. But whether the developing countries 
are impressed is another matter. 

For they are seeking increases in the 
technical assistance project the ITU added 
to its functions at its meeting in Nairobi. 
The pressures are discomfiting to the U.S., 
since its policy is to hold to a zero -based 
budget, allowing only for inflation. But for 
his part, Marshall believes the U.S. should 
propose some increases, as are Germany 
and France, contending that such an ap- 
proach would be in the U.S.'s self- interest. 
The U.S., he said, "could be a hero for less 
than half a million dollars." He said he is 
continuing to discuss the matter with the 
State Department, whose determination to 
hold the line is a function of congressional 
pressure. "I don't take no for an answer," 
Marshall said, joking. 

Some developing countries are proposing 
that the center be merged with the ITV's 
Technical Cooperation Department, which 
receives funding from the United Nations 
Development Program (to which the U.S. 
contributed about $32 million between 
1982 and 1988 for ITU- related projects). 
But combining the two agencies in a single 
ITU budget item, Marshall said, would re- 
sult in a budget increase. He also said the 
ITU needs about two and a half million 
Swiss francs to cover a shortfall of funds to 
cover administrative costs associated with 
the UNDP support. Marshall cited one po- 
tential source of new technical assistance 
funds that would not cost the member coun- 
tries anything -profits from the Telecom 
trade shows and symposiums the ITU spon- 
sors in Geneva and around the world. How- 
ever, Marshall said that was his idea, not a 

U.S. proposal. 
The U.S. now contributes 7% of the ITU 

annual budget of 102 million Swiss francs 
(about $62 million). And the pressure to 
increase the budget goes beyond the re- 
quests of developing countries for technical 
assistance. For instance, Arab countries, 
the Peoples Republic of China and the So- 
viet Union have requested that the ITU 
translate documents into Arabic, Chinese 
and Russian, as well as the present official 
languages of English, French and Spanish. 
That could result in an increase of at least 
seven million Swiss francs, according to 
Marshall, probably much more. 

Butler's decision not to seek a second 
term as secretary general opens the field to 
would -be successors. Thus far, there are 
three announced candidates -Pekka Tar- 
janne of Finland; Francisco Molina Negro 
of Spain, and Maurice Ghazals of Lebanon. 
Marshall declined- "for strategic rea- 
sons"-to say which candidate the U.S. 
will support. However, Marshall dropped a 

broad hint that the U.S. would vote for 
Tarjanne. "We looked at him," Marshall 
said. "We like him." So, apparently, do a 



(Cctb1ecosthqs) 

number of other ITU members. He is wide- 
ly expected to be elected to succeed Butler. 

The only candidate the U.S. is openly 
backing in an election contest is the Ameri- 
can, Richard Kirby, who is seeking reelec- 
tion to what would be his fourth term as 
director of the CCIR. He is being opposed 
by Illija Stojanovic, a Yugoslav, who 
served as chairman of the two sessions of 
the Space WARC and is regarded as a for- 
midable candidate. But Marshall said Kir 
by's chances "look pretty good. We're 
confident he'll win." 

The U.S. may get the constitution it 
wants. Prevailing on some of the other is- 
sues to be debated in Nice may not be so 
easy. 

UK cable 
wins some, 
loses one 
The British government has backed off con- 
troversial new cable TV regulations after 
strong opposition from the country's infant 
cable industry, but in turn has proposed the 
liberalization of satellite master antenna 
television, a key cable competitor. 

Britain's Home Office, which revised 
rules originally proposed in a wide -ranging 
overhaul of all UK media regulations, 
dropped proposals to separate the business- 
es of cable programing and cable delivery, 
and jettisoned requirements to consider 
competitive franchises, as well as the impo- 
sition of a tax on operators. 

The Home Office did not, however, in- 
troduce a much sought -after relaxation of 
restrictions on non -European Community 
companies' ownership in the cable area 
(currently limited to a noncontrolling 
share). But in its statement to Parliament, 
Home Secretary Douglas Hurd said the 
government branch has given "careful 
thought" to the general question of non -EC 
ownership and control in both cable and 
broadcast and said "we hope to announce 
our views on this whole area before too 
long." 

In other revisions, the government also 
ruled out use of microwave frequencies in 
the 2.5 ghz and the 28 ghz band for multi- 
channel video services allowed most cable 
operators, but will continue to consider use 
of 12 ghz and 40 ghz bands. 

UK Cable Authority head Jon Davey was 
positive on the changes in the government's 
positions, but warned that the proposed 
loosening of SMATV rules could undercut 
the cabling process by allowing individual 
apartment blocks to remove themselves 
from the cabling process to install an 
SMATV system. 

Praising the SMATV proposal, however, 
was Rupert Murdoch's Sky Television, the 
multichannel satellite service first made 
available to British satellite and cable view- 
ers last February. Sky indicated it hopes the 
proposal would help harmonize rules gov- 
erning the use of satellite dishes by individ- 
ual homes and apartment blocks. 

In related news last week, Sky TV 
reached an agreement with Murdoch rival 
Robert Maxwell to carry Sky programing 
on Maxwell's extensive UK cable opera- 
tions. Maxwell withdrew from the sale 
block his combination of older and upgrad- 
ed cable relay systems from the market 

earlier this spring. Although Maxwell's 
system is the UK's largest, only about 
56,000 subscribers have access to six to 
eight channels of service. Another 230,000 
can get four channels, which provide limit- 
ed access for Sky's current four -channel 
service. 

HSC investigation settled 
Home Shopping Club has settled an 
investigation brought by the New York state 
attorney general's office regarding 
comparison pricing policies. The attorney 
general's office had alleged that service 
had inadequate or nonexistent 
substantiation of "retail" and 
"manufacturer's suggested retail" prices 
announced during the course of the 
show. Without admitting wrongdoing, the 
company agreed to conform its pricing 
comparison and documentation policy to the 
attorney general's specifications. Home 
Shopping deputy general counsel Tom Acey 
said HSC had been fulfilling one 
provision of the agreement -an on -air 
explanation of its pricing policy -since 
the attorney general began the investigation 
in October 1987. Acey also objected to 
the charge of deceptive advertising 
practices, saying: "How can there be any 
deceptive advertising if we let you send [a 
purchase] back if you don't like it ?" The 
attorney general's settlement is similar to 
that reached with Cable Value Network. 

More fiber 
Warner Cable has announced a $35.6 
million rebuild of its Columbus, Ohio, system 

that will incorporate fiber optics. The 
system will expand from 300 mhz to 550 
mhz (77 channels) and incorporate six 
new hub sites linked to the master site by 
fiber optics. Subscribers will receive a 
wireless remote control and a new converter 
featuring a lockout device for parents. 
Warner said the new, smaller converters are 
10 times more reliable than the Qube 
converters they will replace. The upgrade is 
expected to be completed in three to four 
years. 

Winners with women 
Women in Cable will present six 
Accolade Awards at the NCTA convention in 

Dallas this week. Pat Thompson, 
president, Pat Thompson Co., will receive 
the Woman of Year award. Other 
honorees: Bill Daniels, chairman, Daniels & 
Associates; Sharan Wilson, senior vice 
president, United Artists Communications; 
Geraldine Laybourne, president, 
Nickelodeon /Nick at Nite; Showtime, and 
Washington chapter of WIC. DC chapter 
has announced names of 10 women that 
WIC will honor for their "significant 
contributions to the cable television 
industry." Ten honorees are Carolyn S. 

Chambers, president, Chambers 
Communications Corp., Shelley Duvall, 

Satellite shake. Jerry Farrell (c), senior vice president, Hughes Communications, 
accepts a check and a handshake from Turner Broadcasting System president and 
chairman, Ted Turner (second from right), sealing a contract through which a Turner - 
HBO co- venture will acquire multiple transponders on two Hughes C -band Galaxy 
satellites to be launched in 1991 (Galaxy V) and 1993 (Galaxy I -R). Consummation of 
the deal, which will provide in -orbit backup protection on a third satellite (Galaxy VI, to 
be launched next year), opens the way for other cable programers to join HBO, 
Cinemax, CNN, Headline News and Turner Network Television on the Hughes birds 
( "Closed Circuit," May 8). Also pictured are (I -r) Wes Hanemayer, Turner Direct 
Broadcast Sales; Bob Zitter, vice 'president, network operations, HBO, and Terry 
McGuirk, president, Turner Cable Network Sales Inc. 
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chairman and CEO, Think Entertainment; 
Gayle Greer, vice president, ATC; Kay 
Koplovitz, president and CEO, USA 
Network; Laybourne; Thompson; Ruth 
Otte, president, The Discovery Channel; 
Bridgett Potter, senior VP, HBO; June 
Travis, president and chief operating officer, 
Rifkin and Associates, and Maggie 
Wilderotter, senior vice president and 
general manager, CableData. A 
committee of industry executives selected 
the 10 honorees from a list of over 200 
nominated by WIC. Significant contributors 
will be honored Sept. 25 at WIC's gala 
dinner at the Omni Shoreham hotel in 

Washington. 

New news 
Lifetime plans to carry weekly news 
programs as well as daily news inserts in its 
programing lineup beginning July 7. Five 
news inserts, geared to women and 
focusing on health, family concerns, 
lifestyle, business and entertainment, will be 
carried each weekday. Thirty- minute 
news programs wrapping up each week will 
be carried at noon and 7 p.m. on Friday, 
and Saturday at 2:30 p.m. Conus 
Communications will handle production; 
Lifetime's Karen Katz will be in charge of 
production. 

More movies 
The USA Network has signed a six -film 
deal with Blair Entertainment for television 
movies based on stories by Frederick 
Forsyth. London Weekend joins USA in 
production, which will be part of the 
network's slate of 24 original movies in 
production this year. Movies include Just 
Another Secret, starring Beau Bridges; A 
Casualty of War, starring Shelley Hack, 
and Pride and Extreme Prejudice, starring 
Brian Dennehy. 

Campaign kickoff 
ESPN is producing a multimedia 
promotion campaign for its NFL schedule for 
cable operators. "One Great Hit After 
Another" will feature viewer sweepstakes, 
three affiliate contests, plus marketing 
and ad sales material designed to aid 
subscribership and increase local 
advertising. Viewer sweepstakes prizes 
include a trip to the Pro Bowl, a Mazda 
sports car and cash. System and customer 
service representative prizes include 
Sony Watchman televisions and NFL 
merchandise. Promotional materials 
include billstuffers, tune -in spots, ad slicks, 
CSR reference cards and a host of NFL 
merchandise. 

Showtime shows 
Showtime has ordered 25 additional half - 
hour episodes of Super Dave, currently in its 
second season. The new episodes will 
begin production in Los Angeles in June 
and move to Toronto in July. Super Dave, 
starring writer /producer Bob Einstein, 
chronicles escapades of stuntman Super 
Dave Osborne, and features celebrity 
guests. In other programing news, 
comedian Gallagher will tape his 11th 

Showtime special, the one -hour 
Gallagher on the Warpath, in Lake Tahoe 
over Labor Day weekend for airing in 
December. "The Strange Case of Dr. Jekyll 
and Mr. Hyde," the latest episode of 
Showtime's Nightmare Classics series, 
began production in Los Angeles May 9 
for airing later this year. Michael Lindsay - 
Hogg directs Anthony Andrews and 
Laura Dem in J. Michael Straczynski's 
adaptation of Robert Louis Stevenson's 
novel. Also featured are Gregory Cooke, 
Nicholas Guest and George Murdoch. 
Rue McClanahan will make a special guest 
appearance. Nightmare Classics is a 
production of Shelley Duvall's Think 
Entertainment. 

Selling spot 
The Cabletelevision Advertising Bureau 
is planning a national spot cable advertising 
meeting for July 29 in Chicago. It is a 
follow -up to the initial meeting last year 
designed to increase cable's share of the 
spot pie. The group of cable executives will 
review the growth of interconnects and 
improvements in the paperwork process that 
make it easier for advertisers to buy spot 
dollars on cable. 

Sporting proposition 
New York State Cable Commission 
Chairman William Finneran said that after a 
public hearing into an MSG -Cablevision 
dispute, the commission "may champion a 
nonsports basic" tier if the cost of sports 
programing places too much pressure on 
basic rates. Citing ESPN's gaining of 
Major League Baseball, he said: "We have 
to make sure cable stays affordable." If 
four or five sports services account for much 
of the cost of basic, and the same 
programing is of interest to only a minority of 
subscribers, separating them into 
another package may be advisable, he said. 
The move follows the announcement by 
Cablevision's Charles Dolan that his 
company will offer subscribers the 
choice of buying separate groups of basic 
services a la carte. 

Janesville update 
Jones Intercable met with broadcasters 
from Madison, Wis., and Rockford, Ill., to try 
and resolve the channel positioning 
controversy surrounding Jones's Janesville, 
Wis., system (BROADCASTING, May 1). The 
Rockford stations objected when they were 
moved to the upper band. The system 
said viewer surveys showed a preference 
for the Madison stations, which were kept 
on the lower band. Jones pondered placing 
all broadcast stations on their on- channel 
assignment, which caused further outcry 
from at least one Madison station. 

Jones said after meeting separately 
with both groups that it will review its 
positions and proposals relating to the 
matter. Jones also said it is considering 
another independent viewer survey, 
outlining options for the subscriber and 
asking for their preference. A final 
decision in the matter would then await the 
results of that survey and a study of all 
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the information, Jones said. 

Rediscovering 'Treasure' 
Filming has begun for TNT's production 
of Treasure Island, which will feature 
Charlton Heston, Christian Bale, Oliver 
Reed and Christopher Reed. The made -for- 
TNT movie that is a co- production of 
Turner, Agamemnon Films and British Lion, 
will premiere in February 1990. Heston 
will play Long John Silver. 

Comcast on the move 
Comcast Cable has moved its 
headquarters from suburban Bala Cynwyd, 
Pa., to Philadelphia. The company's new 
address is 1414 South Penn Street, 19102- 
2480. Telephone: (215) 665 -1700. 

Financial feud 
The Motion Picture Association of 
America has filed a complaint against the 
Copyright Office in U.S. District Court 
alleging copyright underpayments by cable 
operators. MPAA claimed that the cable 
operators owe $15 million in interest relating 
to their copyright payments of $100 
million "in underpaid royalties." 

Game advertisers 
Anheuser -Busch has signed a multi- 
million dollar agreement to become the third 
official sponsor of the 1990 Goodwill 
Games, to be held July 2 -Aug. 5 in Seattle. 
TBS is featuring the games as a U.S. 
cable exclusive. It holds the worldwide 
broadcast rights and is the official host 
broadcaster. Anheuser -Bush will also serve 
as the official sponsor of the boxing 
venue at the games. The first sponsor, 
Pepsi, signed on in July 1988, and 
Gillette came aboard in November 1988. 

New stats 
The Discovery Channel said it surpassed 
the 40 million home mark in March, less than 
four years after its launch in June 1985. 
At 40.6 million homes, Discovery reaches 
78% of all cable homes and 45% of all 
U.S. TV households. 

The Prevue Guide, the program listing 
service, said the addition.of 700,000 
subscribers in March kicked it over the 
10 million mark. And the Cable Video Store, 
the pay -per -view service of Jerrold 
Electronics, said it has passed the 500,000 - 
subscriber mark. 

Viewer's Choice 
consolidation 
Viewer's Choice has consolidated offices 
in New York and Los Angeles following its 
merger with Home Premiere Television. 
New York employes are relocating to 909 
Third Ave., 10022, (212) 486 -6600; Los 
Angeles office is at 1888 Century Park East, 
Suite 830, Century City, 90067, (213) 
785 -9094. VC serves 5.5 million cable 
homes. 



Television with a little bit of sou 

BET is the only cable network that consistently delivers 
the important black audience - America's heaviest TV 
users. That's because the soul of Black Entertainment 
Television's programming consists of urban contemporary 
videos and jazz showcases, the most extensive live cover- 
age of black college football and basketball, plus regularly 
scheduled news and public affairs shows that address the 
concerns of black Americans. 

In addition to its special a 
BET's great entertainment 
making it highly competitive with of 
services. So if you want to get a whole 
of cable's fastest grow- 
ing networks, call 
Curtis Symonds at 
202 -337 -5260 today. 

audience, 
tes - 

ell -known basic 
lot more from one 

BET 
We're Coming On For You! 
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Television's top 20 
These are the top 20 companies in TV group ownership (ranked by their penetration of the total U.S., 

including 50% UHF discounts). The number in parentheses after each city is the Arbitron ADI market rank. 

The percentages reflect Arbitron's 1988 -89 market and ADI household figures released in November. The 

UHF stations are computed with a 50% reduction in coverage, according to FCC rules. 

L Capital Cities /ABC 
(24.345 %) 

Ch 30 KFSN -TV Fresno, CA (62) (.23) 
Ch 7 KABC -TV Los Angeles (2) (5.34) 
Ch 7 KGO -TV San Francisco (5) (2.40) 

Ch 7 WLS -TV Chicago (3) (3.4) 
Ch 7 WABC -N New York (1) (7.715) 

Ch 11 WND(N) Durham, NC (34) (.73) 
Ch 6 WPVI -TV Philadelphia (4) (2.93) 

Ch 13 KTRK -TV Houston (10) (1.6) 

2. NBC 
(22.381 %) 

Ch 4 WNBC -TV New York (1) (7.715) 
Ch 5 WMAQ -TV Chicago (3) (3 4) 

Ch 3 WKYC -TV Cleveland (11) (1.57) 
Ch 4 KCNC -TV Denver (19) (1.146) 

Ch 4 KNBC -TV Los Angeles (2) (5.34) 
Ch 4 WNJ(TV) Miami (14) (1.39) 

Ch 4 WRC -TV Washington (9) (1.82) 

3. CBS 
(20.775%) 

Ch 2 KCBS -TV Los Angeles (2) (5.34) 
Ch 6 WCIX(TV) Miami (14) (1.39) 
Ch 2 WBBM -N Chicago (3) (3.4) 

Ch 2 WCBS -TV New York (1) (7.715) 
Ch 10 WCAU -TV Philadelphia (4) (2.93) 

4. Fox 
(19.44 %) 

Ch 11 KTN(TV) Los Angeles (2) (5.34) 
Ch 5 WTTG(N) Washington (9) (1.82) 

Ch 32 WFLD(TV) Chicago (3) (1.7) 
Ch 25 WFXT(TV) Boston (6) (1.135) 

Ch 5 WNYW(TV) New York (1) (7.715) 
Ch 33 KDAF(TV) Dallas (8) (.93) 

Ch 26 KRIV(TV) Houston (10) (.8) 

5. *HSN Silver King 
(19.05 %) 

Ch 46 KHSC(TV) Ontario, CA (2) (2.67) 
Ch 69 WYHS(TV) Hollywood. FL (14) (.695) 

Ch 50 WBHS(TV) Tampa. FL (17) (.645) 
Ch 60 WEHS(TV) Aurora, IL (3) (1.7) 

Ch 24 WHSW(TV) Baltimore (22) (.509) 
Ch 66 WHSH(TV) Marlborough, MA (6) (1.135) 

Ch 68 WHSE(TV) Newark, NJ (1) (3.858) 
Ch 65 WHSP(TV) Vineland, NJ (4) (1.465) 

Ch 67 WHSI(TV) Smithtown, NY (1) (3.858) 
Ch 61 WQHS(TV) Cleveland (11) (.785) 

Ch 67 KHSH(TV) Alvin, TX (10) (.8) 
Ch 49 KHSX(TV) Irving, TX (8) (.93) 

6. Tribune Broadcasting 
(18.688 %) 

Ch 5 KTLA(TV) Los Angeles (2) (5.34) 
Ch 2 KWGN -TV Denver (19) (1.146) 
Ch 46 WGNX(N) Atlanta (12) (.73) 

Ch 9 WGN -TV Chicago (3) (3.4) 
Ch 26 WGNO(TV) New Orleans (35) (.357) 

Ch 11 WPIX(TV) New York (1) (7.715) 

7. Gillett Holdings 
(IL048 %) 

Ch 8 KSBW(TV) Salinas, CA (111) (.228) 

Ch 6 KSBY -N San Luis Obispo. CA (112) (.224) 
Ch 13 W VT(TV) Tampa. FL (17) (1.29) 
Ch 2 WMAR -TV Baltimore (22) (1.018) 

Ch 13 WOKR(TV) Rochester, NY (147) (.158) 
'Ch 4 WSMV(TV) Nashville (32) (.77) 

Ch 39 KNSD(TV) San Diego (24) (.465) 
Ch 5 WAGA -TV Atlanta (12) (1.46) 
Ch 38 WSBK -TV Boston (6) (1.135) 

Ch 2 WJBK -TV Detroit (7) (1.9) 
Ch 8 WJW -TV Cleveland (11) (1.57) 
Ch 6 WITI -TV Milwaukee (28) ( 83) 

8. Univision Station Group 
(10.672 %) 

Ch 21 KFTV(N) Hanford. CA (62) (.23) 
Ch 34 KMEX -TV Los Angeles (2) (2.67) 

Ch 14 KDN(TV) San Francisco (5) (1.2) 
Ch 23 WLTV(TV) Miami (14) (.695) 

Ch 41 WXTV(TV) Paterson, NJ (1) (3 858) 
Ch 41 KLUZ -TV Albuquerque, NM (56) (.251) 

Ch 23 KUVN(TV) Garland, TX (8) (.93) 
Ch 41 KWEX -TV San Antonio, TX (43) (.308) 

Ch 33 KTVW -TV Phoenix (20) (.53) 

9. Chris Craft Industries 
(10.665 %) 

Ch 45 KUTP(TV) Phoenix (20) ( 53) 
Ch 13 KCOP(TV) Los Angeles (2) (5.34) 
Ch 44 KBHK -TV San Francisco (5) (1.2) 
Ch 9 KMSP -TV Minneapolis (13) (1.45) 

Ch 12 KPN(N) Portland, OR (27) (.88) 
Ch 4 KMOL -TV San Antonio, TX (43) (.615) 

Ch 4 KTVX(TV) Salt Lake City (40) (65) 

10. Gannett Broadcasting 
(9.987%) 

Ch 12 KPNX -TV Mesa, AZ (20) (1 06) 
Ch 9 KUSA -TV Denver (19) (1.146) 

Ch 9 WUSA(TV) Washington (9) (1.82) 
Ch 12 WTLV(TV) Jacksonville, FL (57) (.49) 

Ch 11 WXIA -N Atlanta (12) (1.46) 
Ch 56 WLVI -TV Cambridge. MA (6) (1.135) 

Ch 11 KARE(TV) Minneapolis (13) (1.45) 
Ch 2 WFMY -TV Greensboro, NC (48) (. 56) 
Ch 5 KOCO -TV Oklahoma City (39) (.67) 

Ch 24 KVUE -TV Austin (69) (.196) 

11. Westinghouse Broadcasting 
(9.928 %) 

Ch 13 WJZ -N Baltimore (22) (1.018) 
Ch 4 WBZ -TV Boston (6) (2.27) 

Ch 3 KYW -TV Philadelphia (4) (2.93) 
Ch 2 KDKA -TV Pittsburgh (16) (1.31) 

Ch 5 KPIX(TV) San Francisco (5) (2.4) 

12. Telemundo Group 
(9.223 %) 

Ch 52 KVEA(TV) Corona, CA (2) (2.67) 
Ch 48 KSTS(N) San Jose. CA (5) (1.2) 

Ch 51 WSCV(TV) Fort Lauderdale, FL (14) (.695) 
Ch 47 WNJU(N) Linden, NJ (1) (3.858) 
Ch 48 KTMD(TV) Ga'veston, TX (10) (.8) 

13. Cox Enterprises 
(8.975 %) 

Ch 2 WSB -N Atlanta (12) (1.46) 
Ch 9 WSOC -TV Charlotte, NC (31) (.78) 
Ch 7 WHIO -TV Dayton, 01.1 (49) (.546) 

Ch 50 WKBD(TV) Detroit (7) (.95) 
Ch 2 KTVU(TV) Oakland, CA (5) (2.4) 

Ch 9 WFTV(N) Orlando, FL (25) (.919) 
Ch 11 WPXI(TV) Pittsburgh (16) (1.31) 

Ch 30 KDNL -TV St. Louis (18) (.61) 

14. MCA 
(7.715 %) 

Ch 9 WWOR -TV New York (1) (7 715) 

15. Scripps Howard 
(7.569 %) 

Ch 15 KNXV -N Phoenix (20) (.53) 
Ch 28 WFTS(TV) Tampa, FL (17) (.645) 

Ch 5 WPTV(TV) West Palm Beach, FL (50) 1.54) 
Ch 7 WXYZ -TV Detroit (7) (1.9) 

Ch 41 KSHB -TV Kansas City, MO (30) (.405) 
Ch 9 WCPO -N Cincinnati (29) (.819) 
Ch 5 WEWS(TV) Cleveland (11) (1.57) 
Ch 2 KJRH(TV) Tulsa, OK (54) (.51) 

Ch 5 WMC -TV Memphis (41) ( 65) 

16. Hearst Broadcasting Group 
(6.784 %) 

Ch 11 WBAL -TV Baltimore (22) (1.018) 
Ch 5 WCVB -TV Boston (6) (2.27) 

Ch 2 WDTN(TV) Dayton. OH (49) (.546) 
Ch 9 KMBC -TV Kansas City, MO (30) (.81' 

Ch 12 WISN -TV Milwaukee (28) (.83) 
Ch 4 WTAE -TV Pittsburgh (16) (1.31) 

17. A.H. Belo 
(5.648%) 

Ch 10 KXTV(TV) Sacramento, CA (21) (1.06) 
Ch 6 KOTV(TV) Tulsa, OK (54) (.51) 

Ch 8 WFAA -TV Dallas (8) (1.86) 
Ch 11 KHOU -TV Houston (10) (1.6) 

Ch 13 WVEC -N Hampton. VA (42) (.618) 

18. TVX Broadcast Group 
(5.444 %) 

Ch 20 WDCA -TV Washington (9) (.91) 
Ch 38 WNOL -TV New Orleans (35) (.357) 
Ch 22 -'WLFL -TV Raleigh. NC (34) (.365) 
Ch 29 WTXF -N Philadelphia (4) (1 465) 

Ch 21 KTXA(TV) Fort Worth (8) (.93) 
Ch 20 KTXH(N) Houston (10) (.8) 

Ch 35 KRRT(TV) Kerrville, TX (43) (.308) 
Ch 33 "WTVZ(TV) Norfolk, VA (42) (.309) 

19. Walt Disney 
(5.34 %) 

Ch 9 KHJ -N Los Angeles (2) (5.34) 

20. Gaylord Broadcasting 
(5.25%) 

Ch 43 WUAB(TV) Lorain, OH (11) (.785) 
Ch 11 KTVT(TV) Fort Worth, TX (8) (1.86) 

Ch 39 KHTV(TV) Houston (10) (.8) 
Ch 11 KSTW(TV) Tacoma, WA (15) (1.39) 

Ch 18 WVTV(TV) Milwaukee (28) (.415) 

'HSN is purchasing ch. 69 WVEU -TV Atlanta (12) 
(.73), pending FCC approval. Once acquisition is 
completed, HSN's total will be 19.778. moving it to 

number 4 on the list, ahead of Fox Television. 
" Station is in process of being sold. 
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DAILY NEWSPAPER 

COMMUNITY NEWSPAPER 

CONSUMER MAGAZINE 

OUTDOOR ADVEATISIN 

DIRECT MAIL LIST 

Hispanic Media and Markets is the 
definitive source for Spanish language 
media. With over 635 distinct advertis- 
ing opportunities, Hispanic Media and 
Markets helps you quickly and easily 
identify media vehicles targeting the 
Spanish language market. It includes 
comprehensive profiles of radio /TV 
stations, newspapers, consumer and 
business publications, outdoor adver- 
tising and even mailing lists. 

Extensive Media and 
Market Data 

The listings include all the information 
you need to quickly evaluate and 
compare media for your advertising 
programs. Information such as program- 
ming formats, advertising rates, editorial 
profiles, advertising closing dates and 
contact names. Hispanic Media and 
Markets also includes extensive Hispanic 
market data summaries which enable 
you to formulate solid, comprehensive 
advertising plans. 

Free For 20 Days! 

Subscribe to Hispanic Media and 
Markets on a 20 day trial basis. It will 
help you pinpoint the most profitable 
advertising and marketing opportunities 
available in the Hispanic market more 
accurately than ever before. To subscribe 
to Hispanic Media and Markets. com- 
plete and return the attached coupon. 
In a hurry? Call 1-800 -323 -4588 or 
312 -256 -8333. 

Yes, enter my subscription to Hispanic Media and Markets, which includes 
4 completely updated issues and free monthly Bulletin Updates for 5145. If I 

am not completely satisfied, I will return the first issue within 20 days at no 
cost or obligation. 

Payment of $145 enclosed Bill me Send me more information 

Charge: Visa MasterCard American Express 

Charge 6 I I I I I I I I I I I I I I Expires / I 
Signature 

Name 

Title 

Company 

Address 

City /State /Zip 

TVDe of Business 

Telephone( ) FAX 

SRN Circulation Department 
3864 Glenview Road, Wilmette, IL 80091 /1-SEC 

312 -256 -8333 I -800- 323 -4588 
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Closing Closing 
Wed Wed 

May 17 May 10 

BROADCASTING 

(CCB) Capital Cities /ABC 426 1/4 

(CBS) CBS 194 1/8 

(CCU) Clear Channel 13 12 
(HTG) Heritage Media 5 1/2 
(JCOR) Jacor Commun 7 3/8 
(LINB) LIN 98 3/4 
(OBCCC) Olympia Broad 2 1/2 
(OSBN) Osborn Commun 8 3/4 
(OCOMA) Outlet Commun 29 

(PR) Price Commun. 7 1/4 

(SAGS) Sage Broadcasting 4 1/4 

(SCRP) Scripps Howard 71 

(SUNNC) SunGroup Inc. 1 5/8 

(TLMD) Telemundo 5 

(TVXGC) TVX Broadcast 3 

(UNI) United Television 34 1/4 

Mocko 
Market 

Capitali- 
Net Percent PIE ration 

Change Change Ratio (000.000 

415 
191 

13 

5 

7 

12 
3/8 

3/8 

11 1/4 

2 5/8 
1/8 

1/2 

02.71 
01.37 
00.93 
10.00 
00.00 

96 1/2 21/4 02.33 
2 1/2 00.00 
9 - 1/4 -02.77 

29 00.00 
6 7/8 3/8 05.45 
4 1/4 00.00 

66 5 07.57 
1 5/8 00.00 
5 1/4 - 1/4 -04.76 
2 7/8 1/8 04.34 

33 3/4 2 01 48 

BROADCASTING WITH OTHER MAJOR INTERESTS 

N (BLC) A.H. Belo 35 33 3/8 1 5/8 04.86 
O (ASTVC) Amer. Comm.& TV. 1/16 1/16 00.00 
N (AFL) American Family 17 7/8 17 7/8 05.14 
O (ACCMA) Assoc. Commun. 38 1/2 37 5/8 7/8 02.32 
O (BMAC) BMA Corp 31 32 1/4 - 1 1/4 -0387 
N (CCN) Chris -Craft 36 3/8 36 5/8 - 1/4 -0068 
O (DUCO) Durham Corp 32 1/2 33 1/4 - 3/4 -02.25 
N (GCI) Gannett Co 43 41 7/8 1 1/8 02.68 
N (GV) GenCorp 19 18 1 05.55 
O (GMXC) GMX Commun. 3/32 3/32 00.00 

O (GACC) Great Amer. Comm 11 5/8 11 3/8 1/4 02.19 
N (JP) Jefferson -Pilot 34 3/4 33 1/2 1 1/4 03.73 
N (KRI) Knight -Ridder 46 1/2 44 3/4 1 3/4 03.91 

N (LEE) Lee Enterprises 30 1/2 27 1/4 3 1/4 11.92 

N (LC) Liberty 32 1/2 34 - 1 1/2 - 04.41 

N (MHP) McGraw -Hill 69 74 3/8 - 5 3/8 -07.22 
A (MEGA) Media General 37 3/8 35 2 3/8 06.78 

N (MDP) Meredith Corp. 34 5/8 34 3/8 1/4 00.72 
N (MCG) Mich. Energy 34 3/8 34 3/8 00.00 
O (MMEDC) Multimedia 95 94 1/2 1/2 00.52 
A (NYTA) New York Times 30 1/4 29 7/8 3/8 01.25 

N (NWS) News Corp. Ltd. 21 20 3/8 5/8 03.06 
O (PARC) Park Commun. 32 1/2 32 1/2 01.56 
O (PLTZ) Pulitzer Publishing 28 1/4 28 1/4 00.89 
N (REL) Reliance Group Hold., 4 7/8 4 3/4 1/8 02.63 

O (RTRSY) Reuters Ltd. 40 3/8 38 3/8 2 05.21 

O (STAUF) Stauffer Commun. 139 138 1/2 1/2 00.36 
N (TMC) Times Mirror 38 1/4 37 1/2 3/4 02.00 
O (TMCI) TM Communications 5/16 1/4 1/16 25.00 
N (TRB) Tribune 46 1/8 45 7/8 1/4 00.54 
A (TBSA) Turner Bcstg. 'A' 37 39 1/8 - 2 1/8 -05.43 
A (TBSB) Turner Bcstg. 'B' 34 7/8 35 - 1/8 -00.35 
A (WPOB) Washington Post 2413 1/4 240 1/2 7 3/4 03.22 

PROGRAMING 

O (SP) Aaron Spelling Prod 9 14 7 7/8 1 3/8 17.46 
O (ALLT) All American TV 3 18 3 1/8 04.16 
O (BRRS) Barris Indus 10 9 1 11.11 

N (KO) Coca -Cola 57 12 54 1/2 3 05.50 
A (CLR) Color Systems 1 1.4 1 1/4 00.00 
N (KPE) Columbia Pic. Ent 20 1/4 19 7/8 3/8 01.88 
O (CAVN) CVN Cos. 14 1/4 14 1/4 00.00 
A (DEG) De Laurentlis Ent 1/2 1/2 00 .00 
O (dcpi) dick clerk prod 5 5 1/8 - 1/8 -02.43 
N (DIS) Disney 93 86 7 08.13 
N (DJ) Dow Jones & Co 35 34 3/4 1/4 00.71 

O (FNNI) Financial News 7 1/2 7 3/4 - 1/4 -03.22 
A (FE) Fries Entertain 2 3/8 2 1/2 - 1/8 -05.00 
N (GW) Gulf + Western 53 51 3/8 1 5/8 03.16 
O (ONTX) Hal Roach 5 1/8 5 1/8 02.50 
A (HHH) Heritage Entertain 1 3/4 1 5/8 1/8 07.69 
A (HSN) Home Shopping Net. 5 1/8 5 1/2 - 3/8 - 06.81 
N (KWP) King World 27 1/4 25 3/8 1 7/8 07.38 
N (MCA) MCA 55 7/8 54 3/8 1 1/2 02.75 
N (MGM) MGM /UA Commun 18 5/8 18 3/4 - 1/8 -00.66 
A (NHO Nelson Holdings 13/16 15/16 - 1/8 - 13.33 
A (NWE) New World Enter 8 7/8 8 3/4 1/8 01.42 
O (NNET) Nostalgia Network 1 3/8 1 7/8 - 1/2 - 26.66 
N (OPC) Orion Pictures 20 1/4 18 3/4 1 1/2 08.00 

25 6.895 
10 4.587 
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-6 61 

-16 72 
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-10 190 
-6 70 
-6 16 
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17 2,644 
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14 665 
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18 4,949 
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Closing Closing 

Wed Wed 

May 17 May 70 

PROGRAMING 

Market 
Capitali- 

Net Percent PIE ration 
Change Change Ratio (000,000) 

O (MOVOE) Peregrine Ent 5/8 3/8 1/4 66.66 -20 1 

N (PLA) Playboy Ent. 14 7/8 14 1/2 3/8 02.58 16 139 
O (ONTX) Ointes 5 1/8 5 1/8 02.50 -11 35 

O (OVCN) OVC Network 12 1/4 12 1/2 1/4 -02.00 -25 123 
O (RVCC) Reeves Commun 5 1/8 4 3/4 3/8 07.89 25 65 
O (RPICA) Republic Pic. 'A' 11 10 3/4 1/4 02.32 122 46 
O (SMNI) Sat. Music Net 5 1/2 5 1/2 00.00 50 49 
N (WCI) Warner 49 1/4 48 1/4 1 02.07 26 6,212 
O (WONE) Westwood One 10 1/2 10 1/4 1/4 02.43 14 151 

SERVICE 

O (AMEA) A.M.E. Inc 9 3/4 10 1/4 -02.50 10 48 
O (AGRP) Andrews Group 5 5/8 5 1/2 1/8 02.27 -2 37 
O (135IM) Burnup & Sims 22 22 1/8 1/8 - 00.56 47 351 
N (CO) Comsat 34 33 1/2 1/2 01.49 -13 623 
N (DNB) Dun & Bradstreet 55 1/4 51 4 1/4 08.33 21 8,398 
N (FCB) Foote Cone & B. 24 1/4 24 3/8 1/8 - 00.51 12 202 
O (GREY) Grey Advertising 144 129 15 11.62 19 175 
O (IDBX) IDB Communications 7 1/4 7 3/4 1/2 - 06.45 29 29 
N (IPG) Interpublic Group 44 3/8 43 3/4 5/8 01.42 19 996 
O (OGIL) Ogilvy Group 53 1/8 51 1/2 1 5/8 03.15 26 756 
O (OMCM) Omnicom Group 22 1/4 22 1/4 0000 15 547 
N (SAA) Saatchi & Saatchi 15 1/8 14 1/2 5/8 04.31 7 2,203 
O (TLMT) Telemation 2 1 7/8 1/8 06.66 8 9 
A (UNV) Unitel Video 13 5/8 13 3/8 1/4 01.86 20 29 

CABLE 

A (ATN) Acton Corp 22 3/4 18 7/8 3 7/8 20.52 4 26 

O (ATCMA) Amer. TV & Comm. 45 3/4 46 1/2 3/4 - 01.61 101 4,976 

O (CTEX) C Tec Corp 60 58 3/4 1 1/4 02.12 26 330 
A (CVC) Cablevision Sys. 'A'. 41 3/8 40 7/8 1/2 01.22 -14 870 

O (CNCAA) Centel Cable 44 5/8 44 1/2 1/8 00.28 143 1,115 

N (CNT) Centel Corp 46 3/8 45 1/2 7/8 01.92 12 2,016 

O (CMCSA) Comcast 23 1/2 22 1/2 1 04.44 -106 1,050 

A (FAL) Falcon Cable Systems 20 19 3/4 1/4 01.26 -62 127 

O (JOIN) Jones Intercable 17 16 1/2 1/2 03.03 53 216 

T (MHP.0) Maclean Hunter 'X' 13 1/8 12 3/4 3/8 02.94 36 967 

T ( RCI.A) Rogers Commun. 'A' 132 121 11 09.09 -203 1,633 

T (RCI.B) Rogers Commun.13' 111 105 6 05.71 -170 1,373 

O (TCAT) TCA Cable TV 37 7/8 36 3/4 1 1/8 03.06 74 457 

O ( TCOMA) Tele- Commun 36 3/8 32 5/8 3 3/4 1149 72 5.505 
N (TL) Time Inc 123 1/2 118 7/8 4 5/8 03.89 29 7.218 

O (UACI)United Art.Commun. 35 1/2 35 3/8 1/8 00.35 295 1,458 

N (UCT) United Cable TV 39 7/8 40 1/4 3/8 -00.93 -209 1,486 

N (VIA) Viacom 52 1/8 53 1/2 1 3/8 - 02.57 -7 2,781 
N (WU) Western Union 2 1/2 2 1/8 3/8 17.64 79 

O (WSMCA) WestMarc 26 1/4 25 1/4 1 03.96 33 376 

ELECTRONICS/MANUFACTURING 

N (MMM) 3M 73 3/4 73 3/4 01.02 18 16,777 
N (ARV) Arvin Industries 24 1/8 22 3/4 1 3/8 06.04 10 459 
O (CCBL) C -Cor Electronics 13 1/8 13 1/4 - 1/8 -00.94 21 26 
N (CHY) Chyron 3 3/4 3 3/4 00.00 13 38 
A (COH) Cohu 13 5/8 13 7/8 - 1/4 -01.80 13 24 
N (EK) Eastman Kodak 43 1/2 43 5/8 - 1/8 -00.28 12 14,742 
N (GRL) Gen. Instrument 31 1/4 31 1/4 00.00 -22 1,044 
N (GE) General Electric 52 7/8 47 7/8 5 10.44 22 48,399 
O (GETE) Goole( Inc. 15/16 3/4 3/16 25.00 -3 3 
N (HRS) Harris Corp 30 3/4 29 1/2 1 1/4 04.23 13 1,258 
O (ITEL) tel Corp. 22 3/4 22 5/8 1/8 00.55 52 603 
N (MAI) M/A Corn. Inc 8 1/4 7 7/8 3/8 04.76 -5 223 
N (IV) Mark IV Indus 14 1/8 13 7/8 1/4 01.80 8 152 
O (MCDY) Microdyne 3 7/8 3 5/8 1/4 06.89 -2 17 
O (MCOM) Midwest Commun. 5 1/2 5 1/2 00.00 13 16 
N (MOT) Motorola 51 1/4 47 7/8 3 3/8 07.04 21 6.626 
N (OAK) Oak Industries 1 1/4 1 1/4 00.00 12 94 
A (PPI) Pico Products 1 1/2 1 3/8 1/8 09.09 -30 5 
N (SFA) Sci- Atlanta 17 3/8 17 3/8 02.20 14 407 
N (SNE) Sony Corp 52 1/4 52 1/2 - 1/4 -00.47 85 12,082 
N (TEK) Tektronix 23 7/8 22 1/4 1 5/8 0730 795 662 
O (WGNR) Telecrafter 3 7/8 3 5/8 1/4 06.89 17 6 
O (TVTK) Television Tech. 1 3/8 1 -04.01 137 9 
N (VAR) Varian Assoc 26 5/8 26 5/8 02.40 -140 581 
N (WX) Westinghouse 81 57 4 0701 11 8.756 
N (ZE) Zenith 19 3/4 18 7/8 7/8 04.63 -25 511 

Standard & Poor's 400 384.89 352.15 12.74 03.62 

T- Toronto. A- American, N -NYSE. 0 -OTC. Bid prices and common A stock used unless otherwise Standard 8 Poor's or as obtained by Broadcasting's own research. 
noted. P/E ratios are based an earnings per share for the previous 12 months as published by 
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Compensation the talk of affiliates 
ABC and CBS groups anxious 
to see result of NBC proposal to 
base payments on performance 

With NBC considering a performance - 
based affiliation contract (BROADCAST- 
ING, May 15), ABC and CBS affiliates are 
heading into their affiliate meetings with 
questions about their compensation agree- 
ments with the networks, and how big a 

part performance will play in the renegoti- 
ation of same. Both ABC and CBS recent- 
ly agreed to restructure their compensa- 
tion to affiliates on a market -by- market 
basis rather than institute an across -the- 
board cut. 

Aside from the compensation issue, af- 
filiates of the second- and third -place net- 
works also share concerns about prime 
time program development at their respec- 
tive networks. Another concern, this one 
exclusive to ABC affiliates, is the net- 
work's decision to take back a minute 
from the local stations during halftime of 
Monday Night Football. 

According to George Newi. ABC senior 

vice president, affiliate relations, since the 
decision was made to evaluate compensa- 
tion on an individual market basis, "six 
markets have had their compensation re- 
structured, with reductions ranging from a 

third to 100%." 
John Garwood, vice president and gener- 

al manager, WPLG(TV) Miami, said he ex- 
pects the compensation issue will definitely 
be on the agenda, because "it clearly has 
not been resolved." 

"Compensation is always a concern in a 

network -affiliate relationship," said David 
Lane, president, WFAA -TV Dallas, and 
chairman of the affiliate board. 

Lane said not only will the compensation 
issue be discussed but "some of the busi- 
nesses that Capcities has gotten into" will 
be a topic as well. "1 don't oppose ABC 
getting into cable businesses," he said, 
"but when they say they will develop pro- 
graming for cable, when we are in the midst 
of a campaign of supporting free over -the- 
air TV, support for cable would seem to be 

sending mixed signals." 
The performance of prime time program- 

ing will also be a major concern said Lane. 
"Unless the last week of the May sweeps 
finishes better than the first three, that will 
make for disappointing February and May 
sweeps periods," he said. 

WPLG's Garwood expects "some spirit- 
ed debate" on the network's decision to 
withhold an additional minute during the 
halftime of Monday Night Football. Affili- 
ates have been using the three -minute 
window for a local news update. "They 
haven't clearly told us why they're taking 
the minute," he said. "The broad -brush 
explanation is to shore up the halftime 
presentation." 

This is not the first time Monday Night 
Football has provided sparks going into 
the ABC meeting. Last year, some West 
Coast affiliates were chafing at the net- 
work's decision to schedule four games 
on the schedule at 8 p.m. ET in order to 
counterprogram the Olympics on NBC as 
well as other programing. The early start- 
ing time, complained affiliates in the Pa- 

Continues on page 64 
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Funnel Facts 
"Funnel Facts and Fables" is a 10- minute 
program on video that sorts the facts about 
tornados from the myths. 7+, //, 
Produced by the National Coordinating Council on 
Emergency Management, it clears up misconceptions 
about what people should do and when they should do it 
when tornados threaten. 

There's also a 30- second PSA from NCCEM that makes similar points. 
State Farm Insurance funded production of the programs and is offering 
copies to NCCEM offices and the media throughout the country. 

To order, tell us whether you want the program or the PSA, or both, and specify 1/2 

or 3/4 inch cassettes. They're free. Write: 

STATE IlM 1 

friS 
INSYILSNC! 

Or 

Funnel Facts 
Public Relations Department 
State Farm Insurance 
One State Farm Plaza 
Bloomington, IL 61710 
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Fall reckoning: NBC holds on to some prime real estate 
Network keeps four nights 
intact; picks up five new 
shows, three of them for 
Friday, its weakest night 

NBC unveiled its fall prime time schedule 
last week, choosing just five series from a 
slate of more than 30 development projects. 
In doing so, it left four nights -Monday, 
Tuesday, Thursday and Saturday- intact. It 
should come as no surprise that the network 
left so much of its lineup alone, considering 
that that prime time schedule recorded 

NBC's 47th straight weekly ratings victory 
last week (see ratings box, page 55), boast- 
ing all IO of the week's top 10 shows 
(actually l 1 of 11). 

Three of the five new series make up 
NBC's restructured Friday night next fall, 
which the network has reworked several 
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'Mancuso, FBI' 'Baywatch' 

times this season in an attempt to loosen 
ABC's hold on the night. 

The network's effort to produce more 
prime time programing in -house is reflected 
in the new schedule. NBC has an interest in 
two of the new programs joining the prime 
schedule -Friday night entries Hardball 
and Mancuso, FBI. 

In addition, the network struck a deal 
with Disney to supply one of the series 
airing in next season's Magical World of 
Disney, Sundays at 7 p.m. Called Brand 
New Life, the show features Barbara Eden 
as a working mother who remarries. 

NBC Productions also has at least two 
1989 -90 backup series in the wings, both 
produced in association with Grosso /Jacob- 
sen Productions -Truck One, about a po- 
lice emergency unit, and Family Man, star- 
ring Robert Mitchum as a homeless man 
who poses as father to a bunch of orphans. 

The network is putting the bulk of the 
new Friday night schedule in the hands of 
two former NBC executives, Grant Tinker 
and Steve Sohmer. Tinker's GTG Enter- 
tainment is producing Baywatch, an hour 
drama scheduled in the 8 p.m. -9 p.m. 
slot. Starring David Hasselhoff and 
Parker Stevenson, the series looks at the 
lives of a close -knit group of California 
lifeguards. 

Sohmer, former head of advertising and 
promotion at the network and now president 
of Steve Sohmer Inc., is producing Man- 
cuso, FBI in association with NBC Produc- 

tions, for the 10 p.m. -1 I p.m. 
time period. The series stars 
Robert Loggia, reprising his 
role from the NBC mini -series 
Favorite Son, which was 
penned and produced by 
Sohmer. 

The other new Friday night 
entry, Hardball, also an hour 
drama and airing from 9 p.m. 
to 10 p.m., is produced by Co- 
lumbia Pictures Television in 
association with NBC Produc- 
tions. Hardball's storyline fo- 
cuses on the relationship be- 
tween an older cop and his 
young partner. 

The other two shows, both 
comedies, fill the network's re- 
maining needs. Nutt House, 
with Mel Brooks and Alan 
Spencer serving as writers and 
executive producers through 
Disney's Touchstone Televi- 
sion, airs on Wednesday nights 
at 9:30 p.m. -10 p.m. Cloris 
Leachman stars as an over- 
sexed head of housekeeping at 
a family- owned, New York 
city hotel. 

In the season just ended, 

NBC 

The Magical 
World of 

Disney 

NBC's new season 
at a glance 4 ta, 

7:30 -8 . Wednesday 

._ 

Thursday 

8 -8:30 Sister Kate" ALF 

Matlock Unsolved 
Mysteries 

The Cosby 
Show 

Baywatch" 

8:30 -9 My Two y wo 
Dads' 
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Family 

A Different 
World 

Amen 

9. 9:30 -- 

Sunday Night 
at the Movies 

NBC Monday 
Night at the 

Movies 

In the Heat 
of the Night 

Night Court Cheers 

Hardball" 

The Golden 
Girls 

_ 

9:30 -10 Nutt House" Dear John Empty Nest 

10 -10:30 

Midnight 
Caller 

Quantum 
Leap 
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NBC used several series in that time slot, 
including My Two Dada, which moves back 
to 8:30 p.m. on Sundays next fall, as well 
as the now -canceled Nick & Hillary, to 
replace the short-lived Baby Boom, which 
premiered last fall. 

Sister Kate joins the schedule in the 8 

p.m. -8:30 p.m. time slot on Sunday nights. 
The show, which features Stephanie Bea- 
cham as a hard -edged nurse in charge of a 

group of unruly orphans, replaces Family 
Ties, which ends its seven -year run on the 
network this season. Kate is produced by 
Lazy "B " /F.O.B. Productions in associa- 
tion with 20th Century Fox. 

NBC's reworking of Friday night contin- 
ues a years -long effort to get that night on 
track, the only night last fall where the 
network was not competitive. 

The network began this season with Son- 
ny Spoon at 8 p.m., Something is Out There 
at 9, and Miami Vice at 10. Replacement 
shows that came and went on Friday includ- 
ed Father Dowling Mysteries, Unsub and 
The Jim Henson Hour. ABC has consis- 
tently and handily won the night with a 

two -hour block of comedies from 8 -10, 
with 20/20 scheduled at 10-11. 

The network limited its restructuring of 
the prime time schedule by returning three 
low -rated shows rather than go further into 
their development slate. The Magical World 
of Disney ranked 75th for the season, My 
Two Dads ranked 42nd, and Quantum Leap 
ranked 82nd for three telecasts; all return 
next season. 

At the network's schedule unveiling in 
New York last week, NBC Entertainment 

Brandon Tartikoff said the Disney program, 
with its proposed multiple series, movies and 
specials, "was the show that was hit hardest 
by the writer's strike... We promise to deliv- 
er the show we didn't last season." 

One development project that did not 
make the network's fall schedule but will 
be given serious consideration as a mid - 
season replacement is Yesterday, Today 
and Tomorrow. Produced by NBC News, 
the newsmagazine show will be given a 
trial run in August to determine its strength. 
The series is the network's latest attempt to 
produce a newsmagazine show in the mold 
of CBS's 60 Minutes and ABC's 20120. 

Canceled by the network was Aaron 
Spelling's Nightingales, which was criti- 
cized for too often depicting nurses in lin- 
gerie and not enough in nurses' uniforms. 

Forty -seven is magic number for NBC in prime time 

Week four of the summer season ended May 15 with NBC setting 
a new record for consecutive weekly ratings wins by capturing its 
47th straight weekly prime time crown. NBC broke the 26 -year- 
old record held by CBS (for the 1962 -1963 season). NBC broke 
another record during week four -this one held by ABC's 1979 
mini -series, Roots: the Second Generation -by claiming the top 
11 shows in the weekly rankings (see chart below). 

The final installment of Family Ties took the top spot, pulling in 
a 20.8/35, 3.2 rating points above the show's best numbers 
during the 1988 -89 season (17.6/26, week 11), and almost dou- 
ble this summer's week -three rating for the show of 10.5/17. 
Filling out the top five rankings were The Golden Girls (20.5/38); 
The Cosby Show (20.4/36); the Monday movie "Top Gun" 
(20.2/32), and the Jackee special (19.8/33). 

ABC's Wonder Years came in 12th for the week with a 17.3/27. 
CBS's top show for the week, Knots Landing, ranked 17th with a 
16.3/27. Married...With Children came in 55th for the week as 
Fox's top show, with an 8.5/14. 

For the prime time week overall, NBC posted a 15.7 rating and 
27 share. ABC was second with an 11.8/19, and CBS third with 

an 11.3/19. NBC won every night except Friday, which was taken 
by CBS's 11.7/22.1 evening average. On that night, ABC finished 
with an 11.6/22 and NBC had a 7.9/15. NBC's special movie 
offering "Amityville: The Evil Escapes" pulled in an 8.6/16 and 
ranked 54th for the week. The other close- fought win for NBC was 
Sunday night, taken with a 15.6/27 over CBS's 15.1/25. NBC's 
Sunday movie, the theatrical "Ferris Bueller's Day Off," earned a 
17.6/29, over ABC's conclusion to the "maxi- series" War and 
Remembrance, which averaged a 15.9/26. CBS's movie offering, 
Out on the Edge, grabbed a 14.6/23, ranking 27th for the week. 

ABC's War and Remembrance culminated 29 hours of mini- 
series drama with its Sunday finale. The mini -series's climax 
capped 111/2 hours, the second part of an epic which began 
during the November sweeps. Overall, War averaged a 14.8/23 
during its May run and earned an 18.6/29 average for the install- 
ments broadcast during the November sweeps. 

In the evening news race, ABC's World News Tonight pulled 
into first place with a 10.2/21. CBS followed with a 9.4/19. NBC 
closed out the news week with a 9.0/19. 

Nielsen Net Show Nielsen Net Show Nielsen Net Show 

1. 

2. 
3. 
4. 

5. 
6. 
7 

e. 
9. 
10. 

11. 

12. 
13. 
14. 

15. 
16. 

17. 
18. 

19. 

20 
21. 
22. 
23. 
24. 
25. 
26. 
27 
28. 
29. 
30. 
31. 
32. 
33. 
34. 
35. 
36. 

20.8/35 N 
20.5/38 N 
20.4/36 N 
20.2/32 N 
19.8/33 N 
19.6/31 N 
18.6/26 N 
18.0/30 N 
17.8/29 N 
17.7/34 N 
17.6/29 N 
17.3/27 A 
16.9/26 N 
16.926 N 
16.5/27 A 
16.426 N 
16.3/27 C 
15.9/26 A 
15.9/33 C 
15.8/24 N 
15.7/25 A 
15.727 N 
15.425 N 
15.3/26 C 
15.3/25 N 
15.124 A 
14.623 C 
14.422 A 

14.321 C 
14,2/23 A 

13.924 A 
13W23 A 
13.921 C 
13.3/24 C 
13.3/20 C 
13.3/22 N 

Family Des 
Golden Girls 
Cosby Show 
NBC Monday Movie 
Jackee special 
Cheers 
In the Heat of the Night 
Unsolved Mysteries 
L A Law 
Hunter 
NBC Sunday Movie 
Wonder Years 
Cheers special 
Dear John 
Who's the Boss? 
Matlock 
Knots Landing 
War and Remembrance, part 12 
60 Minutes 
Night Court 
War and Remembrance. part 11 

ALF 
Hogan Family 
Murder. She Wrote 
Midnight Caller 
War and Remembrance, part 10 
CBS Sunday Movie 
War and Remembrance. part 9 
Designing Women 
Head of the Class 
Growing Pains 
MacGyver 
Newhad 
Dallas 
Murphy Brown 
Quantum Leap 

37. 
38. 
39. 
40. 
41. 
42. 
43. 
44. 
45. 
46. 
47. 
48. 
49. 
50. 
51. 
52. 
53. 
54. 
55. 
56. 
57. 
58. 
59. 
60. 
61. 
62. 
63. 
64. 
65. 
66. 
67. 
68. 
69. 
70. 
71. 
72. 

12.7/26 
12.6/19 
12.5/24 
12.423 
12.3/20 
11.822 
11.6/25 
112/18 
11.023 
10.9/18 
10.617 
10.820 
10.8/17 
10.5/19 
9.9/20 
9.6/17 
8.9/14 
8.616 
8.5/14 
8.4/14 
8.2/14 
8.2/17 
7.9/14 
7.9/14 
7.7/12 
7.7/14 
7.6/14 
7.0/13 
7.0/12 
6.4/13 
6.0/11 
6.0/13 
5.8/12 
5.7/10 
5.4/11 
5.2/11 

N 
C 
A 
A 
C 
C 
N 
C 
A 

C 
A 

A 
C 
A 
C 
C 
C 

N 

F 

A 
C 
C 

A 
F 

C 
C 
C 
A 
C 

N 

F 

F 

A 
A 
A 
N 

One of the Boys 
Jake and the Fatman 
Full House 
20/20 
Kate and Allie 
Falcon Crest 
227 
Equalizer 
Perfect Strangers 
Wiseguy 
DYnaslY 
Mr. Belvedere 
Rescue'. 911 special 
Just the Ten of Us 
Beauty and the Beast 
48 Hours 
Heartland 
NBC Friday Movie 
Married.. With Children 
ABC News Special 
Live -In 
Paradise 
Unclaimed Fortunes 
America's Most Welted 
CBS Tuesday Movie 
Jesse Hawkes 
West 57th 
North and South Book II, part 1 

Hard Time on Planet Earth 
All Star Tribute 
Cops 
21 Jump Street 
Incredible Sunday 
Moonlighting 
Man Called Hawk 
Jim Henson Hour special 

73. 4.64 F Reporters 
74. 4.0/6 F Garry Shandling Show 
75. 3.8/7 F Beyond Tomorrow 
76. 3.2/5 F Tracey Ullman Show 
77. 2.6/4 F Duet 

Syndication 
Scorecard * 

(Week ending May 7) 

Rtg. Show Stns. Covg. 

1 14.1 Wheel of Fortune, syn. 230 99 
2 12.5 Jeopardy 213 98 
3 9.9 Cosby Show 198 97 
4 9.2 Wheel of Fortune, wknd. 200 92 
5 9.1 Oprah Winfrey Show 217 99 
6 9.1 Star Trek 232 97 n 7 7.2 Current Affair 149 91 
8 7.2 Entertainment Tonight 166 93 
9 6.5 Hunt -War Treasures...Live 

special 118 92 & 
10 6.1 Donahue 226 98 
11 5.8 Star Search 151 95 
12 5.6 People's Court 188 94 ñ 
13 5.5 Geraldo 200 99 
14 5. Mama's Family, syn. 189 92 
15 4.9 This Week in Baseball 114 88 

9.4 World Wrestling Federa- 
tion 247 97 

' Nielsen syndicated weekly pocketptece 
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The program did win its time period on 
Wednesday at 10 p.m., however. In its 
place will go the mid -season Quantum 
Leap, which tried out on Friday before 
moving to Wednesday. Tartikoff cited the 
program's growth on Wednesday, includ- 
ing beating the season finale of Wiseguy, as 
one reason for its renewal. 

Other programs being canceled include, 
Nearly Departed, Dream Street, Day by 
Day, and One of the Boys. The network had 
earlier announced that both Miami Vice and 
Family Ties would not be returning to the 
schedule. 

Fox shows its 
fall colors 
'Jump Street' jumps to Monday 
to anchor new night of programing 

Fox Broadcasting Co. has announced its 
new schedule for the 1989 -90 season, in- 
cluding an expansion to a third night, Mon- 
day. 

Fox Entertainment Group president Peter 
Chemin, at the network's new schedule 
presentation in New York last week, said 
that 21 Jump Street, the network's Sunday 
night hit, will move to Monday at 8 p.m. to 
launch the new night. Jump Street will lead 
into the new Alien Nation, based on the 
movie of the same name, with Ken Johnson 
(V, Incredible Hulk) as executive producer. 

On Sunday nights, which expands to 
three hours, FBC has added three new pro- 
grams, including a complete makeover of 
the comedy Duet, the name of which has 
been changed to Open House. Only half the 
old Duet cast is returning to the new show, 
with several new characters coming on 
board, including Jon Cypher (Hill Street 
Blues) and Philip Charles McKenzie 
(Brothers). 

Leading off Sunday at 7 p.m. in place of 
Jump Street will be a spinoff from the pro- 
gram, Booker, based on a character who 
joined the show this year (from Stephen J. 
Cannell Productions). Booker will be fol- 
lowed by America's Most Wanted. At 8:30 
p.m., the new Hidden Video will debut, a 
Candid Camera remake from Robert Pitt - 
man's Quantum Media. Sources last week 
indicated that Hidden Video is being sched- 
uled in that time period only until FBC 
takes delivery of a new animation show, 
The Simpson, from Jim Brooks's Gracie 
Films in association with 20th Century Fox, 
based on the cartoon short featured in The 
Tracey Ullman Show. The Simpsons should 
be ready by October, FBC officials believe, 
and will go on the air when it becomes 
available in the Sunday 8:30 p.m. slot. At 
that point, Hidden Video would leave the 
schedule or perhaps, if it performs well, 
replace a weaker show (such as Beyond 
Tomorrow, sources suggest, if that show 
does not improve). 

Married...With Children moves back a 
half hour to 9 p.m., Sunday nights, fol- 
lowed by Open House at 9:30. Tracey Ull- 
man follows at 10, and It's Garry Shan - 
dling's Show at 10:30. The three current 
Saturday night programs are scheduled to 

Nick & Hillary, NBC's revamped half -hour version of the low -rated Tattingers, 
has been pulled from the schedule after two airings. The show averaged a 12.6 rating 
and a 21 share for both episodes. The network will use repeats of Cheers and 
Night Court for the next two weeks in the vacated 9:30 -10 p.m. slot on Wednesdays, 
with My Two Dads returning to the schedule May 24. 

ABC's Just the Ten of Us has been renewed for a third season. The show airs on 
Friday nights from 9:30 -10 p.m. and averaged 12.7/21 for the season. 

return, Chemin said. Cops will move to 8 

p.m., and next season may focus on police 
officers beyond Miami, including Los An- 
geles, Portland, Ore., and Honolulu. The 
Reporters will move back to 8:30 p.m., 
followed by Beyond Tomorrow at 9:30. 
Meanwhile, FBC's monthly movie night 
launched May 15 with "The Fly," and will 
most likely move to Tuesday nights in the 
fall. 

"The catchwords at Fox are continuous 
growth and expansion," said FBC Presi- 
dent Jamie Kellner. He said the network's 
demographic ratings are up an average 50% 
over the past year, and that monthly cumu- 
lative viewership for Fox affiliates is up an 
average 22% in the same period. 

ABC names new 
presidents of 
comedy and 
drama divisions 
ABC Entertainment announced the promo- 
tion of two entertainment programing exec- 
utives -Kim Fleary and Gary Levine -to 
head the network's comedy and drama divi- 
sions, respectively. Fleary, formerly direc- 
tor of comedy series development, has been 
named vice president, comedy series devel- 
opment. Levine assumes the post of presi- 
dent, dramatic series development, having 
been director of dramatic series develop- 
ment. Both executives will report to Stuart 
Bloomberg, executive vice president, prime 
time, ABC Entertainment. 

Levine succeeds Chad Hoffman. A 
spokesman for ABC said Hoffman would 
make an announcement in a few days re- 
garding his future. It is possible that he will 
work with Brandon Stoddard, former ABC 
Entertainment president who is moving to 
head ABC Circle Films. Levine will be 
responsible for the creation and develop- 
ment of all dramatic series. Fleary assumes 
the post that Bloomberg filled before his 
move to the top prime time programing 
spot. Fleary will oversee the creation and 
development of all comedy series. 

Levine joined ABC in January 1988 after 
serving as vice president, current programs, 
for Columbia Pictures Television. He was 
responsible for the overall supervision of 
Columbia's prime time series, including De- 
signing Women, Starman and Mike Ham- 
mer. Fleary joined ABC in 1983 and was 
named manager, comedy series develop- 
ment, in January 1985. She was named 
director, comedy series development, in 
July 1986. Among the programs that Fleary 
has worked on during her tenure at ABC are 
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Growing Pains, Head of the Class, The 
Wonder Years, Roseanne, The Robert Guil- 
laume Show and Coach. 

Discovery sections 
off educational block 
Cable service readies one -hour, 
copyright -free block of educational 
programing for use in schools 

The Discovery Channel has joined cable's 
latest pitch to the educational community, 
announcing a one -hour, copyright -free 
block that will be carried at 9 a.m. each 
weekday for teachers to videotape and to 
use within their curriculums. 

Assignment Discovery will premiere 
Sept. 18 and will include two educational 
segments between 20 and 25 minutes, car- 
ried commercial -free. The hour block ends 
with a 10- minute bulletin board, which pro- 
vides teachers with more information on 
upcoming Discovery programing. 

"We're approaching this as a public ser- 
vice opportunity," said Discovery Chair- 
man John Hendricks. Although the service 
will cost money, Hendricks said: "We 
don't expect to incur high losses." Discov- 
ery hopes that companies and foundations 
will financially support the project by be- 
coming institutional advertisers. 

The block will have avails for both Dis- 
covery, which will carry only institutional 
messages (no specific brand or product in- 
formation), and two minutes for local cable 
operators. All avails will appear between 
the educational segments, not within them. 
Discovery hopes operators will follow its 
lead and carry only institutional messages 
in their avails, but they acknowledge it is 
something over which they have no control. 

Advertising has been the crucial stum- 
bling block in the various proposals now 
being pitched to schools. Whittle Commu- 
nications is testing a roughly 12- minute, 
satellite -delivered, daily news service for 
classroom use. Whittle plans to furnish the 
necessary equipment for the schools, but in 
turn is selling advertising within the pro- 
grams. 

Educators who balked at that found Ted 
Turner's idea of sending a 15- minute news 
program to schools beginning next Septem- 
ber (BROADCASTING, May 1) more accept- 
able, especially after Turner dropped plans 
to include corporate underwriters. 

Discovery said its plans were unrelated to 
Whittle's and Turner's. Said Ruth Otte, 
Discovery president: "We've been building 
toward this for a very long time," begin- 
ning with the publication of a teacher's 
guide in 1986. The interest has always been 



there, she said; the problem has been teach- 
er concerns about unauthorized use of pro- 
graming. 

Representatives of the American Associ- 
ation of School Administrators, the Nation- 
al Association of Secondary School Princi- 
pals and the National School Boards 
Association have all backed Discovery's 
proposal and will serve on the advisory 
board to oversee Assignment Discovery. 

Discovery's service will run each week- 
day throughout the entire year, totaling 
some 250 hours of programing. The week 
itself has been divided into five topics, sci- 
ence and technology, social studies, natural 
sciences, arts and humanities and world 
events. The material will be in character 
with other Discovery programing, and is 
targeted to middle and secondary schools, 
although officials said it will also have ap- 
peal to elementary school students. Teach- 
ers can use any or all of the material pre- 
sented. 

Otte said Discovery will continue to ne- 
gotiate for copyright to be extended for 
educational use. The latter calls for a sepa- 
rate fee structure and is more expensive, 
but calculating to what degree was difficult, 
said Otte. 

Hendricks said about 65% of the nation's 
schools can receive Discovery, and the ser- 
vice will urge operators at this week's 
NCTA show to wire remaining schools in 
the name of good local politics. O 

How to survive the 'N.Y. bottleneck' 
All American TV's George Back says 
to be successful' in syndication 
business, you have to have New York' 

The syndication marketplace has shifted 
significantly during the past five years, and 
according to George Back, president of All 
American Television Inc., one of the newer 
obstacles affecting distribution is what he 
referred to as the "New York bottleneck. 
The players in New York now have a great- 
er effect than they did in the past, and to be 
successful you have to have New York." 

Back spoke last week at a New York 
Television Academy luncheon on the topic 
of "Independent Production and Distribu- 
tion-How To Survive in the Land of the 
Giants." He said that the six VHF stations 
now operating in New York are increasing- 
ly powerful, particularly Fox's WNYW(TV) 
(ch. 5), MCA's WWOR -TV (Secaucus, N.J., 
ch. 9) and Tribune's wPIX(TV) (ch. 11), 
which Back described as "the fastest grow- 
ing company in the history of syndication." 
Due to the bottleneck, Back said, "you 
have to buy your way in or shape the show 
for New York." 

Back also talked about the increasing im- 
portance of the European television market- 
place for producers and distributors. This 

was reflected at the MIP convention, he 
said, where he witnessed more program 
deals being made than any similar event 
he'd attended. In the early 1990's, said 
Back, the combined pan- European televi- 
sion marketplace will encompass 125 mil- 
lion homes, exceeding the U.S.'s 91 mil- 
lion TV households, bringing about a 
"revolutionary" shift in the way business is 
done. Back would also like to see advertis- 
ers bring the concept of barter to the Euro- 
pean market. 

NBC, CBS and ABC should also be giv- 
en the right to participate in the ownership 
and backend of programs, according to 
Back. "The financial interest rule was right 
in 1970, but wrong in 1990," he said. 

Back predicted there also will be more 
so- called "trash" TV in the future. He dis- 
cussed what he considers the "hypocritical 
nature" of sensational subjects being ac- 
cepted within a news context, but not in 
general programing. 

Back also said there is the danger of 
"censorship by minority" unless communi- 
ties speak out against the activities of the 
Rev. Donald Wildmon of the American 
Family Association and others who threaten 
boycotts. The atmosphere created by such 
pressures is "reminiscent of blacklisting." 

SyrtrodooaUonNarkeRMaoe 
Republic Pictures Domestic Television has cleared its 
Home of the Cowboys package in 30 markets, corralling five new 
stations with its lineup of western film features. The package is 
currently seen in four of the top 10 markets, featuring 22 western 
films. Among the features are "Ramrod," starring Joel McCrea 
and Veronica Lake; "A Man Alone," with Ray Milland, Raymond 
Burr and Ward Bond; and "Maverick Queen," with Barbara 
Stanwyck and Barry Sullivan. The Home of the Cowboys is being 
sold on a cash basis. 

o 

Advertiser -generated "tabloid turmoil" may have claimed its 
latest victim with syndicator Casablanca IV's discontinuing 
distribution of Crimes of the Century. The distributor 
announced that it will discontinue carrying the Mike Connors - 
hosted tabloid show effective July 23. Ohlmeyer 
Communications Co., producers of the series, will produce and 
distribute new episodes of the show. Casablanca IV will retain 
exclusive domestic and international distribution rights to the 
original 12 half -hour episodes which have either aired or are 
scheduled to air, as well as two one -hour, off -network specials. 
Explaining the turn of events, Casablanca IV president Jack 
Allen said: "While we were pleased with the initial rating 
performance of Crimes of the Century, the decision [not to 
renew] was made due to the lack of support from the advertising 
community, who, we feel, wrongfully placed the show in the 
tabloid category." 

Blair Entertainment has given the nationally syndicated 
Divorce Court a firm go for the 1989 -90 television season. The 
show has cleared 75 markets, including all of the top 10, 
representing 65% coverage nationwide. Divorce Court enters it 
sixth season with top clearances in New York (wNvw -rv), Los 
Angeles (KcoP -rv), Chicago (waBM -Tv), Philadelphia (wrxE -rv) and 
San Francisco (KPix -rv). 

Warner Bros. Domestic Television Distribution has 

stopped production of Superior Court after three seasons. Ralph 
Edwards /Stu Billett Production starred actor Raymond St. 
Jacques as Judge Clayton Thomas. Half -hour show featured him 
presiding over actual court cases adapted to dramatic format. 

Paramount Pictures' Domestic Television Division has given 
the green light for 22 new episodes of the syndicated barter 
series Friday The 13th: The Series for the 1989 -90 season. 
The action /adventure series marks its third season by clearing 
194 stations, representing 98% of the viewing households. As 
part of the series launch, Paramount has also slated a two -hour 
special Friday The 13th to air the week of Sept. 25. Originally 
scheduled for late night, the series now airs in prime time on 25% 
of the stations carrying it. Friday The 13th is one of three 
science fiction /horror entries from Paramount, the others being 
Star Trek: The Next Generation and War Of The Worlds. 
Friday Executive Producer Frank Mancuso Jr. (series co- 
creator) is also taking over top producing billing for War Of 
The Worlds, since series creators Greg and Sam Strangis have 
left the show. 

King World Productions Inc. has cleared approximately 
75% of the country, including nine of the top 10 markets for 
Leonard -Hearns II: The War!, airing in local markets June 5- 
12. The show, a documentary-style look at the rematch between 
Sugar Ray Leonard and Thomas Hearns, is a Davideo 
production in cooperation with Top Rank Inc., distributed by King 
World. 

To date, 32 stations have upgraded Entertainment Tonight 
or will upgrade it for fall 1989. Of these, 18 stations in the top 100 
markets will move the show to prime access time slots, with 
the remainder moving it adjacent to news. In addition to renewals 
for the 1989 -90 season, the show has been renewed in more 
than 50% of the U.S. for 1990 -91, its 10th season. 
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The growing radio -cable connection 
Latest use of synergies between 
two media involves HSN simulcast 
of WMJI(FM) Cleveland 

Home Shopping Network viewers in north- 
ern Ohio are now watching a lot more than 
cubic zirconium stickpins and Capodimonte 
statues thanks to this month's launch of a 
daily four -hour simulcast live from the stu- 
dios of WMJI(FM) Cleveland. The 13 -week 
experiment is the latest effort by the basic 
cable service to use radio simulcasts as a 
promotional tie -in, and one of the latest in a 
series of examples of televised radio studio 
activity. 

"This is purely a marketing tool for us," 
said Richard L. Wexler, vice president, 
sales, Silver King Broadcasting Co., a 
wholly owned subsidiary of Home Shop- 
ping Network Inc. Absorbing a start up cost 
of about $500,000, he said, HSN set up two 
cameras inside the radio station studio and 
began televising the lively morning show. 
The result, in Wexler's words, has been a 
low -budget cross between MTV and Satur- 
day Night Live. 

HSN's latest experiment with Jacor 

Communications' AC- formatted WMJI(FM) 
Cleveland centers on the station's Lanigan 
& Webster morning show, which airs week- 
days at 5:30 -10 a.m. Viewers see the show 
being performed live on ch. 61, WQHS(TV) 
Cleveland, the HSN -owned UHF station 
that the network said is carried by about 45 
cable systems and reaches more than 
600,000 subscribers in the Cleveland ADI. 
Music videos are played in sync with songs 
played during the show; video footage of 
Cleveland is played for any music not avail- 
able on video. 

Wexler said the simulcast is valuable for 
HSN in the amount of publicity and expo- 
sure it generates for its Home Shopping 
Club. "We have gotten a whole new base 
of people," he said. "They learn that UHF 
is viewable, even if they can't get it on 
cable." The participating radio station has 
nothing to lose monetarily, he said, since 
its commitment is based on "good will, 
good time and the willingness to promote 
it." The radio station's promotion- oriented 
history, he pointed out, is an important 
consideration in HSN's selection process. 

The monetary cost for WMJI(FM) in the 
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Video control room for Jones 
Intercable's .0Zootube' 

WMJI's Webster (1) and Lanigan 

Cleveland experiment has been limited to a 
revamp of the air conditioning system at its 
facilities, according to General Manager 
Phil Levine. Changes beyond that, he 
joked, have focused on making sure that 
morning personalities John Lanigan and 
John Webster wear WMJI(FM) T -shirts dur- 
ing the broadcast. The radio station pro- 
motes the simulcast at least once an hour 
throughout the day, he said, and the HSN 
station does likewise. Additional promotion 
has been provided by a direct mailing sent 
by HSN's Home Shopping Club to all area 
members. 

Advertisements that would normally ap- 
pear on the two broadcasting entities are 
kept separate during the simulcast. At the 
same time that the radio station's paid ad- 
vertisements air during the morning show, 
HSN fills the screen with a self -promotion 
for the Home Shopping Club. Plans are 
under way to somehow promote products 
from the Home Shopping Club during the 
televised radio program, said Levine, but 
details on that arrangement still need to be 
settled. 

The simulcasting arrangement is not ex- 
actly new to WMJI(FM) -even prior to the 
agreement with HSN, Levine said his radio 
station had provided background audio on 



area cable program logs. Unlike some radio 
broadcasters who have complained about 
the competitive potential of cable and the 
possible loss of sales executives to the me- 
dium, Levine said that as a radio operator 
he welcomes cooperative ventures. We 
have great relationships with the cable corn - 
panies here," he said. "We've worked 
hard at it." 

The simulcasting arrangement is also 
not exactly new to HSN; the service de- 
cided to target the Cleveland market after 
conducting similar experiments elsewhere 
in the country. And, if all goes according 
to plan, Wexler said the cable service 
"probably will continue down the road 
with some other markets." The network 
just completed a 13 -week simulcast be- 
tween its wHSw(TV) Baltimore and Scripps 
Howard Broadcasting's AC- formatted 
WBSB(FM) there, which provided a daily 
presentation of the Big Don O'Brien 
morning show under the title BTV. Else- 
where in the country, the network took 
part in a 26 -week Florida simulcast run 
between its WYHS(TV) Hollywood and Me- 
troplex Communications' top 40- format- 
ted WHYI(FM) Fort Lauderdale. The latter, 
which ended March 1, presented the daily 
Sonny Fox morning show under the title 
YTV. 

HSN's initiated efforts in Florida were 
not the first; this month, a radio -television 
simulcast from the studios of Edens 
Broadcasting's WRBQ -FM Tampa is cele- 
brating its second year of operation 
(Wexler noted that HSN's WBHS(TV) Tam- 
pa had at one time carried the simulcast). 
Jones Intercable Inc., which televises the 
radio station's daily morning drive 
"Zoo" with Cleveland Wheeler, feeds 
the program to Tampa Bay area cable 
companies as the QZoo Tube. 

To provide the televised coverage, Jones 
Intercable designed an 8 -by -10 -foot video 
control room at the radio station and 
equipped the radio studio with the barest 
essentials: two permanent, remote -con- 
trolled cameras without tally lights, no spe- 
cial lighting and no television monitors. 
The unobtrusive nature of the cable equip- 
ment was to insure that the delicate envi- 
ronment of the radio broadcast...not be dis- 
turbed," according to Ralph Beaver, 
director of legal and technical operations 
for WRBQ -FM. 

Beaver said he recognized the potential 
difficulty of cable companies and radio 
companies working side by side, but said 
the pairing has not created any problems 
in their relationship. "Jones Intercable is 
an entrepreneurial company that will try 
something like this, and so is Edens 
Broadcasting," he said. "Neither of these 
entities is used to each other," he said. "I 
would suggest it, but it's not without ef- 
fort." 

Start up costs for Jones Intercable were 
approximately $500,000, said Beaver, 
and both sides have provided staff in the 
areas of engineering, production and pro- 
graming. The radio and television ver- 
sions of the zoo maintain separate adver- 
tising, he said, but the companies are 
considering the possibility of some form 
of joint advertising. To date, however, he 
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said the televised radio studio concept has 
been considered "just another promo- 
tion" by the radio station. 

Beaver said it is difficult to gauge how 
much the simulcast has increased the radio 
station's audience, since cable system audi 
ences are not measured by Arbitron Radio 
or Birch Radio. "We figure it doesn't 
hurt," he said, adding that a cable subscrib- 
er bill -stuffer survey indicated that 20% of 
cable households that were able to watch 
the QZoo Tube said they did so on a daily 
basis. 

Simulcasting also appears to be working 

Radio talk show of 
Mike Scinto, WHIO -TV Dayton, 

is televised live every morning 

at Cox Broadcasting's MOR- formatted 
WHto(AM) Dayton, where the daily Mike 
Scinto radio talk show is televised live on 
the company's WHtO -TV Dayton from 9:30- 
10 a.m. as Mike Scinto Live. The simulcast 
began as a three -week experiment during 
September 1988 and became a daily pro- 
gram last March, according to a WHIO(AM) 
spokesman. 

Another proponent of televised radio 
station activity is the C -SPAN basic cable 
service, which has approached the con- 
cept in its own way, Within the past two 
months, the service has provided two live 
telecasts of radio call -in programs from 
the studios of noncommercial WAMU(FM) 
Washington. Last year, during the Demo- 
cratic convention in Atlanta, C -SPAN 
provided a live broadcast from the 
WSB(AM) Atlanta morning show. And C- 
SPAN Chairman Brian Lamb, described 
by his colleagues as an aficionado of radio 
call -in programs, appeared with Arizona 
Senator John McCain on a radio /cable talk 
show recorded last month at the studios of 
news /talk KTAR(AM) Phoenix and replayed 
on Dimension Cable Services (the cable 
company labeled the project as "the first 
of more to come "). 

"We like to show people what goes on 
behind different media," said a C -SPAN 
spokesman. "The audiences generally re- 
spond favorably because they don't often 
get to see it." 

qeCc-1 
April showers 
The Radio Network Association reported 
that network advertising revenue for April 
1989 was $32,539,837, a 10.2% increase 
over the same period last year. The year -to- 
date figure as of April 1989 was 
$123,172,072, an 11.8% rise over 
$110,126,519 for year -to -date April 1988. 
RNA bases its results on financial 
information collected each month from 
network companies by the accounting firm 
of Ernst & Whinney. 

From Nashville 
The Nashville Network Radio has 
debuted a new series, Country America, 
based on the magazine of the same 
name that will be launched by The Nashville 
Network cable service next October. The 
Monday- Sunday call -in radio program, 
hosted by Charlie Douglas, airs 10 p.m.- 
2 a.m. ET. Listeners nationally are given the 
opportunity to make song dedications 
and speak with in- studio country artists via a 
toll -free telephone number. 

Getting rhythm 
The National Black Network said that it 

has set today (May 22) as the launch date 
for The Rhythm of America - African- 
American Music, a series of vignettes 
focusing on black music. NBN said the 

program, set for satellite distribution to its 
network affiliates, is sponsored by AT&T. 

Olympia growth 
Publicly held Olympia Broadcasting has 
announced the company's definitive 
agreement to acquire Jim Long 
Companies for $7 million and the 
appointment of Rick Dames to the newly 
created position of radio division president. 
Olympia's purchase of the companies, 
through $5 million cash and $2 million 
convertible preferred stock of Olympia, 
strengthens the company's position in the 
areas of sales and promotion services 
and production libraries for radio and 
television. Dames most recently served 
as managing partner of Clayton 
Communications. 

Circus time 
CBS Radio has announced the launch of 
"Morning Circus," a comedy service geared 
to AOR and CHR morning drive that will 
be available to CBS RadioRadio network 
affiliates begining June 12. The 
announcement came one week after the 
company announced that it would be 
providing CBS Radio Network and 
RadioRadio affiliates with CBS/Time Inc. 
advances. 

With "Morning Circus," participating 
stations each week will receive a digitally 
mastered compact disk with 15 comedy 

Radio awards. Attending the second annual Emerson Radio Hall of Fame awards in 
New York City were (I -r): Joan Benny, accepting the comedy award on behalf of her 
father, Jack Benny; Mel Allen, who was inducted in the sportscaster category; radio 
personality Don Imus, wFAN(AM) New York, accepting the talk radio award; Beatrice 
Welles, receiving the mystery/suspense award on behalf of her father, Orson Welles, 
for his work in "The Shadow," and Ed Ryan, Emerson vice president of sales and 
marketing. 
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bits that include phony commercials, song 
parodies, drop -ins and interactive 
routines. Breaking news will also be 
available to stations via satellite delivery. 

The morning comedy service is being 
offered free to CBS RadioRadio affiliates, 
according to CBS Radio Networks' Vice 
President and General Manager Robert 
Kipperman, who noted that the network 
"could use this as a vehicle for upgrading it 
some markets." The network's almost 
150 affiliates already reach more than 40 of 
the top 50 markets, he said, and a 

council of more than 25 of those affiliates 
has helped mold the content of the new 
service. CBS has not yet looked into the 
possibility of offering "Morning Circus" to 
non -network stations in markets where its 
affiliates may not want the service, said 
Kipperman, but he added that such a 
scenario would be an option. 

A team of 12 comedic talents and four 
singers will present the all- original material 
heard on the service, which is being 
produced by Cutler Productions and a team 
of CBS Radio executives. More than 
$100,000 has been invested in the project 
since work began in July 1988, said 
Executive Producer Ron Cutler. 

The latest offering from CBS Radio 
continues expansion of an audio services 
package that two weeks ago was 
broadened by the addition of CBS/Time Inc 
Advances. The advances, reportedly fed 
to 600 affiliates, provide the stations with 
radio scripts that include stories, 
surveys, features and brief items from pre - 
published issues of Time, People, Sports 
Illustrated, Fortune, Money and Life. More 
than three dozen stories are reworked for 
broadcast and distributed weekly to 
affiliates via CBS InfoLink, the Networks' 
hard copy service. 

Top of the spots 
Sears, Roebuck & Co, topped the list of 
network radio advertisers in 1988, according 
to information just released by the Radio 
Network Association. Rounding out the top- 
10 list, in descending order, were 
General Motors, Warner Lambert, Procter & 
Gamble, Ford Motor Co., Campbell's, 
Cotter & Co. (Tru -Value Hardware), 
Anheuser Busch, AT &T and K mart. New 
to the list of top -25 advertisers using network 
radio was Motel 6, which placed 11th 
with its well -publicized series featuring 
humorist Tom Bodett. Other newcomers 
to the top -25 list included Hershey's, Black 
& Decker, General Mills and J.C. Penney. 

The accounting firm of Ernst & 
Whinney, which supplied the list to RNA, did 
not release dollar figures for individual 
network accounts. 

Station challenge 
WPix -Tv New York is facing a license 
challenge from a group of five New Jersey 
business and broadcast professionals, 
Challengers of NJ Inc. The group claims 
"vital public interests are being blatantly 
ignored by WPIX-TV." The station has also 
had petitions to deny filed against it by 
the Newspaper Guild of New York and 
Downtown Brooklyn Development 
Association (BROADCASTING, May 8). 

J 
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SaU0d6.RsoFo0poluRo 
Journalistic red phone. Turner Broadcasting's Cable News Net- 
work has requested that the FCC expand CNN's authority to 
directly access Soviet domestic satellites as pert of a "reciprocal 
news exchange with Soviet news authorities." CNN also asked, in 
the same May 15 modification request, that it be allowed to also 
bypass Intelsat to downlink' its own news backhauls from the 
region. Already authorized by the FCC and Intelsat to access one 
Soviet bird, CNN said the main distribution feeds of Soviet news 
have been moved to two other co- located Soviet birds. CNN, 
therefore, wishes to access those satellites for the purpose of 
selecting segments of Soviet television news to incorporate into 
its own services. 

Noting a "dearth of Intelsat -compatible earth stations" in the 
USSR and eastern Europe, as well as its own intention to under- 
take "a major expansion of its Moscow news bureau," the filing 
argues that competition with other programers for access to the 
only two Moscow area uplinks to Intelsat has been "so heavy that 
CNN is limited to...on average, five minutes every two weeks" - 
insufficient to handle burgeoning traffic out of the region. Accord- 
ing to CNN, the demands on it "to provide timely reports from 
Eastern Europe have increased with the explosion of news sto- 
ries emanating from that region as a result of Glasnost and other 
policy changes." 

It is in the public interest, said the filing, that the commission 
also remove conditions -six -month renewable terms and poten- 
tial cancelation without hearing -on CNN's previous Soviet ac- 
cess authorization. "Removal of the conditions...is warranted in 

light of the remarkable improvement in U.S.- Soviet reciprocal 
media access," said CNN, noting that its programing is already 
aired within Soviet and Polish TV on a daily basis. Turner has also 
negotiated revenue- sharing use of open UHF frequencies to 
broadcast its services terrestrially in the USSR ( "Distant Signals," 
April 10). 

o 

Another cable satellite puzzle piece. USA Network is close to 
completing a buy, rather than lease, of two transponders on two 
next -generation Hughes Communications satellites, said Ste- 
phen Brenner, senior vice president, business affairs and opera- 
tions, USA Network. Although "things can fall out of bed," the 
major basic cable channel intends to move its separate eastern 
and western time zone feeds from GE Americom's Satcom III -R 
and Hughes's Galaxy I to Galaxy V and Galaxy I -R when those 
birds are launched in early 1992 and mid -1993, respectively. 
Brenner said that a combination of price, some "oddities" of 
uplinking specific to USA and the timing of when new capacity 
will be needed led the network to a deal with Hughes. 

One -by -one, other cable programers are expected to an- 
nounce within the next several weeks whether they will join HBO, 
Turner Broadcasting services and USA on the Galaxy system or 
join Viacom Networks, C -SPAN and The Weather Channel on GE 
Americom's Satcom C -3 and Satcom C -4 when those four satel- 
lites become the primary cable birds of the 1990's and early 
2000's. 

o 

Home and abroad. IDB Communications last week provided 
satellite uplinking of radio, television and data -voice traffic for the 
European Broadcasting Union and Japan's state broadcaster 
NHK for their coverage of the Soviet -Peoples Republic of China 
summit, May 15 -18. Uplinked to Intelsat 180 from two 1.8 -meter 
flyaway earth stations in Beijing, the transmissions were down - 
linked in Hong Kong for the EBU and in Tokyo for NHK. 

Meanwhile, GTE Spacenet and IDB have signed a memoran- 
dum of understanding outlining conditions for sharing facilities at 
The Teleport on Staten Island in New York. The marriage calls for 
GTE to provide space segment for occasional -use video on its 
Spacenet II and Spacenet Ill satellites and for IDB to provide 
uplinking and downlinking services. To carry out the partnership, 
the two will "build a cable bridge" between earth stations at The 
Teleport. Earlier this month, IDB announced the launch of Video 
Express, a co- venture with British Telecom Inc., which it de- 
scribes as "the first occasional -use international video service 

available to customers transmitting from Europe directly to both 
the East and West Coast," via Intelsat 307. 

Still busy on the radio side, IDB said that it uplinked live 
remotes from the opening of the Disney -MGM studios in Orlando, 
Fie., for 70 radio stations -an operation so large that IDB coordi- 
nated the use of four C -band and three Ku -band uplinks and 
satellite capacity on six satellites: GTE Spacenet's GStar I, 

Hughes's Galaxy II, GE Americom's Satcom I -R and K -2 and 
Canadian satellite Anik D -1. 

o 

By any name. As of last week, no new name or management 
sttucture had yet been announced for the merged assets of 
syndicated television programer Wold Communications and 
sports uplinker Bonneville Satellite (BROADCASTING, Jan. 30). But 
the new company did have in hand FCC authorization to operate 
international earth station facilities in Sylmar, Calif.- hardware 
key to what Wold President David Connell described as its intent 
to "launch an assault on the international market," particularly to 
distribute U.S. programing to the Pacific rim. The authorization is 
limited to provision of international television service but leaves 
open application for other uses in the future. 

o 

Single voice. The Satellite Broadcasting and Communications 
Association has committed itself to buying out current trade show 
partner Satellite Television Technology International for -approxi- 
mately two times the 1988 -89 fiscal year revenues, not to exceed 
$2.4 million. STTI launched the twice annual home satellite televi- 
sion trade shows in 1980, and since 1985 has conducted them 
jointly with the SBCA. The purchase could be completed "shortly 
after" the Aug. 3 -5 Nashville show, said the SBCA. 

c 

No- questions -asked pirate amnesty. In its latest effort to re- 
duce the number of illegally altered Videocipfly.r II descrambling 
units, manufacturer General Instrument has joined the Satellite 
Broadcasting and Communications Association in kicking off a 
month -long Module Conversion Program that will "allow consum- 
ers to return working pirate descramblers and purchase a re- 
placement, legal descrambler module at prices set by participat- 
ing retailers." GI said "it will pledge not to seek civil litigation 
against participants." 

The more than 300 dealers enrolled in the program, said GI, 
will be offered a wholesale price of $239 and will have the 
opportunity to qualify for up to $100 in rebates. "A $40 rebate will 
be given for the return of a working module, with a second rebate 
of $50 being issued if the 'converted' consumer has purchased 
subscriptions to TVRO programing. A third rebate of $10 will be 
given," said the company, "if the identity and locations of the 
person, business location or the pirate who supplied the consum- 
er with the pirate descrambler are also provided." General Instru- 
ment, which said it will cover all administrative, handling and 
return shipping costs of the program, will also contribute $5 to the 
SBCA Anti -Piracy Task Force for every pirate descrambler mod- 
ule returned. 

o 

Pacific news exchange. On June 5, WGBH -TV Boston and nine 
other noncommercial stations in Los Angeles, New York, Wash- 
ington, Miami and other major cities will begin to carry Today's 
Japan, a 25- minute weekday news program from Japan's state 
broadcaster NHK. Initially produced in English and aimed at 
foreigners and students of the English language in Japan, said 
NHK America General Manager Norio Shimamura, the program 
was designed "to promote better understanding" between citi- 
zens of Japan and English- speaking nations. Part of what Shima- 
mura described as wGBH -Tv's "ambitious" Overseas Overnight 
project -which seeks to include news programing from multiple 
nations -Today's Japan will be transmitted over the Pacific 
Ocean via Intelsat and to PBS's Westar IV satellite. Japanese 
computer and communications company NEC agreed to cover 
transmission costs in exchange for underwriting credits in the 
U.S. 
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cific time zone, eliminated their early 
newscasts. 

o 
As is the case at ABC, compensation is 
expected to be one of the main topics of 
discussion at the CBS meeting. Ben Tuck- 
er, vice president, KJEO(Tv) Fresno, 
Calif., and head of the CBS affiliates 
board, said there is "definite interest in 
compensation, and much of what happens 
at our meeting will be determined by what 
happens at the NBC meeting. The net- 
work is dealing with compensation as we 
asked, on a market -by- market basis, and 
as far as I know, the board is satisfied that 

that's where it should be." 
Neil Kuvin, president and general man- 

ager, WHAS -TV Louisville, Ky., said: "If 
it works for NBC, the others will fall in 
line," referring to the performance -based 
compensation formula. If that becomes 
the case at CBS, Kuvin said, "the good 
guys will get more compensation and the 
bad guys will get less." What isn't known 
now he said, "is what the criteria will be 
in determining who gets what. Cages have 
been rattled." 

As happened last year, many CBS affil- 
iates are coming to Los Angeles with 
questions and concerns about the lack of 
strong prime time shows and, in particu- 
lar, 8 p.m. comedies. 

"I certainly think that prime time pro- 

And you thought the Greyhound 
was just on buses. 
When you say Greyhound, most people just think buses. But did you know 
that for 25 years Greyhound has been a major business finance company? 
lbday, Greyhound Financial helps broadcasters and cable operators 
acquire and refinance their properties. Our Communication Finance 
team, lead by industry veteran Matt Breyne, offers: 

quick decision making 
loan structuring expertise 
access to a wide range of financing options 

So now, when you want to buy a new property or restructure an existing 
one, think Greyhound -the communications finance people. 

Call Matt Breyne at 602- 248 -2808 or Chris Webster at 602-248-6955, 
Communication Finance Group. 
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graming is the biggest problem," said Sy 
Yanoff, president, WNEV -TV Boston. 
"Eight to 9 p.m. has been a problem for 
us both in the past and in the present. I 
don't know how you resurrect a whole 
prime time schedule. We've really only 
had one winner," he said, referring to 
Murphy Brown. 

"The performance of CBS at 8 p.m. 
has been dreadful," said Kuvin. "They 
just don't seem to have a formula, and it 
certainly isn't Live -In. We're in dire 
straits at 8. They seem to have manufac- 
tured a lot of 9 p.m. shows without any- 
thing at 8 p.m. to support them," he said. 
"We need to hear and see a lot more from 
CBS, and not just about 1990," he said, 
referring to the network's sports lineup, 
which will include Major League Base- 
ball, the Super Bowl and the Olympics. 

Despite the concerns about compensa- 
tion and the weak performance of CBS's 
prime time schedule, many affiliates gave 
the network high marks in promotion and 
communication between the network and 
the affiliates, two areas that were the 
source of much criticism last year prior to 
their meeting. The dissatisfaction with the 
advertising and promotion efforts last year 
led to the ouster of Warren Spellman just 
prior to last year's meeting and the nam- 
ing of Michael Mischler to oversee that 
area. 

"I don't think there's anybody that is 
displeased with where promotion is go- 
ing," said Tucker. "If there's a concern, 
it's whether the product is there to pro- 
mote." 

"Both George Schweitzer and Mike 
Mischler have done a good job," said 
Chuck McKeever, president and general 
manager, WDBJ(TV) Roanoke, Va. 
"They've put the 'business' back into the 
promotion business, by dealing with CBS 
strengths with facts and common sense," 
he said. 

Last year, many affiliates going into the 
meeting complained about the lack of 
communication between the network and 
its affiliates, saying that their concerns, 
suggestions and problems fell on deaf 
ears. A year later, many affiliates are 
praising the network's attentiveness to 
their needs and concerns, with many cit- 
ing Howard Stringer, president of the 
CBS /Broadcast Group, as the reason for 
the change in management's attitude. 

"I think affiliates have a great positive 
feeling about Stringer," said Kuvin. 
"He's such a good communicator." 

"There's been a lot more positive feel- 
ing about CBS hierarchy than there was," 
said Ron Mires, vice president and gener- 
al manager, KERO-TV Bakersfield, Calif. 
"[The hierarchy] is more gutsy and will- 
ing to take off the gloves and get into the 
fray. They've dropped much of that holi- 
er- than -thou attitude that they had, and 
are more open and ready to listen to affili- 
ate concerns," he said. 

"In the past," said Mires, "many of 
the network people looked down at local 
television. Now they're looking at it as a 
partnership. I think they've realized that 
many of the battles we fight on a local 
level, they're fighting on a national lev- 
el -like cable, for instance." 



Following the :15's 
Two new studies show use of 
shorter commercials increasing; 
how much growth will continue 
is subject of disagreement 

Fifteen- second commercials are a growing 
but still relatively small percentage of ad- 
vertising units at the station level, both ac- 
cording to recently released data by the 
Television Bureau of Advertising and to a 

just -released study by Bozell Inc. Advertis- 
ing. 

For the first two months of 1989, "non - 
network" stand -alone :15's and split -:30's 
accounted for 6% of total advertising units, 
up from 4.3% in the same period two years 
ago, said TVB. In the Bozell survey, three - 
quarters of stations surveyed said :15's ac- 
counted for 1% -5% of all commercials, 
while one -fifth said the units made up 6 %- 
10%. How much the percentage of :15's 
will continue to grow is a matter of dis- 
agreement among agency and station exec- 
utives; the comparable network percentage 
is currently almost 40%. 

The Bozell survey shows that 48% of 
stations surveyed indicated using more 
:15's than two years ago; 40% indicated no 
change, while onljt 12% said :15's declined 
as a percentage of their stations' ad units. 
At least some of this gain has come at the 
expense of 10- second commercials, which 
according to TVB had been 5.1% of the 
total but now account for 4.2 %. 

The premium that stations charge for 15- 
second spots, relative to 30- second spots, is 
falling, according to Bozell. The agency 
said that in 1987 only 3% of :15's were 
priced between 50% and 59% of the price 
of a :30, whereas more recently, 13% of the 
shorter units were priced in that range. 
Conversely, in 1987 12% of l5- second 
units were priced at the much higher premi- 
um of 80 % -89% of the price of a :30. More 
recently the percentage of units at that price 
dropped to one percent. The number of 
units priced 60 % -69% increased, while 
those in the 70 % -79% range fell. Paula 
Bolouri, senior vice president, national di- 
rector of regional buying for Bozell, said 
the survey consisted of 473 responses to a 

survey mailed last November. 
Stations seem to be of two minds on the 

15- second commercial, one that sees them 
as contributing to clutter and inventory in- 
flation, another that considers them addi- 
tional sources of revenue. Ron Longinotti, 
general sales manager, KCRA -TV Sacramen- 
to, Calif., said: "Our station...has defini- 
tive concerns about clutter which :15's con- 
tribute to. So far we haven't had to take 
steps to deter :15's, which are priced at a 

hard and fast 75 %" of a 30- second spot. 
Stan Byars, general sales manager, KGGM- 
TV Albuquerque, N.M., said that station 
tried to be flexible to allow the shorter- 

length commercial: "I agree that they can 
be used creatively to bring in dollars...we 
have had some 10- second spots in prime 
time that we have expanded to :15's." 

The Bozell survey indicated that at the 
station level, 60% of I5- second commer- 
cials were stand -alones, while the remain- 
der were part of split -20's. Eighty -six per- 
cent were placed by national advertisers, 
while only 14% came from local advertis- 
ers. 

Those commenting expressed uncertainty 
as to whether there would be much addi- 
tional growth of :15's as a percentage of the 
station advertising mix. TVB President Bill 
Moll noted that :15's are heavily used at the 
national level because they are "reminders 
for already established brands" and may 
not serve as well to impart pricing informa- 
tion, which characterizes much of local ad- 
vertising. Sharon Lalik, senior vice presi- 
dent, director of broadcasting, DMB &B, 
said the increase in the shorter unit among 
stations could be due to their greater will- 
ingness to accept them in the currently soft 
spot marketplace. "I see them growing 
slowly in spot, but not much more and 
never even close to the level on the net- 
works," she said. 

Disagreeing was Betty Coumbe, vice 
president, associate media director, Grey 
Advertising: "If network usage of :15's has 
increased, it is because advertisers can tell 
their creative story in a shorter time, and I 
don't see why that couldn't work also in 
spot television." Coumbe said much will 
depend on station pricing of :15's, which in 
turn will depend on supply and demand in 
the spot marketplace. 

If the networks are successful in their 
attempt to charge a premium for :15's, as 
the stations currently do, advertisers might 
be discouraged from creating as many. That 
may, in turn, reduce their use in spot as 
well. However, network premiums would 
also improve the relative efficiency of plac- 
ing the :15's in spot, as opposed to net- 
work. 

British WPP 
to buy Ogilvy Group 
Merger deal, valued at $864 million, 
will create world's largest ad agency 
London -based WPP Group reached a defin- 
itive agreement to acquire all of the out- 
standing stock of The Ogilvy Group in a 
transaction valued at $864 million. The 
agreement, approved by the boards of both 
companies, opens the way for WPP to initi- 
ate a $54 per share cash tender offer for all 
of Ogilvy's common shares. 

The merger announcement, made last 
Tuesday (May 16), came on the heels of an 
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initially cool reception of WPP's proposal 
made late last month to acquire Ogilvy 
Group (BROADCASTING, May 8). At the 
time that WPP Group chief executive Mar- 
tin Sorrell's takeover proposal was an- 
nounced, Ogilvy Chairman and Chief Exec- 
utive Officer Kenneth Roman emphasized 
that the company's board had long pre- 
ferred that Ogilvy remain independent. 
Ogilvy founder David Ogilvy expressed 
sadness in the press that Sorrell, whom he 
pictured as a businessman, not an advertis- 
ing man, might take over the company 
bearing his name. Sorrell's WPP made a 
hostile acquisition of J. Walter Thompson 
in 1987. 

In a statement issued by Ogilvy last 
week, Roman said: "While we would have 
preferred to remain independent, and pur- 
sued many options to that end, we became 
convinced that a combination with WPP 
represented the most attractive course for 
the future of our organization." 

In announcing the merger, the companies 
took pains to stress the Ogilvy Group's 
planned operating independence within the 
WPP Group and its continuity with current 
management and tradition. Under the agree- 
ment, the Ogilvy group will continue to oper- 
ate as an autonomous entity, reporting to 
Roman. David Ogilvy will become chairman 
of WPP, while current WPP Chairman John 
Symonds will become deputy chairman. 

The new WPP Group is expected to be 
the largest advertising -based company in 
the world, with revenues near $2 billion. 
Operating 645 offices in more than 50 
countries, the new WPP would have as 

clients more than half of the Fortune 500 
companies. according to Ogilvy. 

To finance the tender offer, WPP plans to 
raise $350 million through a rights issue of 
convertible preference shares, with the rest of 
the money coming from loan facilities ar- 

ranged by Samuel Montagu & Co. and com- 
mitted by Midland Bank and Citibank NA. 

The tender offer is subject to regulatory 
and WPP shareholder approvals, and the 
tender of at least two -thirds of Ogilvy's 
outstanding shares. 

Growth problems for children's barter 
After several years of growth, children's 
barter syndication is flat and may get flat- 
ter, according to some advertisers familiar 
with the market. 
Advertising and media buying firms ac- 
counting for large portions of the spending 
in children's barter programs, which totaled 
about $1 IO million in 1988, are predicting a 
decline of between 15% and 30% in the 
1989 -90 season. 

The best -case scenario, according to the 
Advertiser Syndicated Television Associa- 
tion, the trade group representing barter 
sales companies, has the children's barter 
market flat. ASTA executive director Tim 
Duncan declined to speculate on what the 
worst case might be. 

This year's developments appear to be a 
continuation of a trend that started last sea- 
son, when only the top tier of programs, 
such as Disney's Duck Tales, Lorimar's 
(now Warner's) Alvin and Funhouse, Via - 
com's Double Dare, and a handful of oth- 
ers, saw mid -single -digit growth, while the 
remaining two dozen or so programs were 
flat on the revenue side. 

At the same time, the network upfront 
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children's television market, just complet- 
ed, has rebounded from several soft years, 
up almost 15% to $156 million, according 
to Jon Mandel, vice president, national 
broadcast, Grey Advertising. Others put the 
network total even higher, at between $160 
million and $170 million. 

Mandel's estimate for the children's barter 
market is that it may be off 15 %, with the 
top -rated programs showing modest gains 
and the rest experiencing significant revenue 
shortfalls. From the media buyer's stand- 
point, said Mandel, "barter and network are 
almost interchangeable. There may be a 

slight shift back toward barter during the 
scatter market," when network children's 
programs are priced less efficiently. 

Still, Mandel believes that overall, chil- 
dren's barter will total $90 million plus -for 
the 1989 -90 season. He cited the children's 
cable program market as a major contribu- 
tor to barter's downturn. "They [cable 
channels] ate off an extra $27 million" of 
children's advertising in 1988 -89, bringing 
cable's share of the children's advertising 
pie to $40 million, said Mandel. He be- 
lieves cable will maintain that level in the 
1989 -90 season as 

Agency executives last week said many 
advertisers have become disillusioned with 
the children's barter market, citing frustra- 
tion with the medium's practice of "spin- 
ning" pre-sold spots into programs and 
time periods that the advertisers did not 
originally buy. 

Allen Bohbot, president, Bohbot Com- 
munications, a leading buyer of children's 
barter advertising, said his company bought 
$28 million of such advertising last season, 
and will cut that back to perhaps $5 million 
for the upcoming season. "Syndication is 
not a truly national medium," he said. 
"You're never sure where the advertising is 
going to run." 

ASTA's Duncan acknowledged advertis- 
er frustrations in tracking where their spots 
air. "To some degree, spinning spots will 
always be there. It's the nature of the 
beast," said Duncan, due to station pro- 
gram preemptions and cancellations. But he 
also cited Nielsen's inability to track with 
great accuracy where spots eventually air. 

He said ASTA is currently working with 
one company, AirTrax in Van Nuys, Calif., 
which has demonstrated a system that, he 
says, appears to be more accurate than 
Nielsen in tracking advertising spots on the 
air. He stopped short of giving the AirTrax 
system an endorsement, saying it was pre- 
mature. "But we know we can get the 
tracking accuracy higher" than Nielsen's 
current 55% to 60 %, he said. Duncan said 
he's trying to get Airtrax and Nielsen to 
work together on the problem. 

Bohbot said his company, for the first 
time, bought a major piece of children's 



advertising -$10 million -in the network 
upfront market. He also said he'd be shift- 
ing most of the remaining children's dollars 
he has to spend into national spot, going at 
least 100 markets deep, possibly deeper. 

"We don't want to do this," Bohbot 
said. "It's a ton more work for us. But the 
medium no longer has the confidence of 
advertisers." Bohbot agreed, however, that 
the top handful of children's barter pro- 
grams should continue to thrive. He cited 
Disney's two programs, Duck Tales and 
Chip & Dale, Claster's Muppet Babies, and 
Warner's Alvin and Fun House, as shows 
with advertiser demand. "Almost every- 
thing else, I think, will be in trouble," he 
said. 

Some 33 programs were offered in the 
children's barter market last year. up from 
just five such programs two seasons before 
it. According to Grey's Mandel, there are 
probably "15 or 20 [programs) that 
shouldn't have been on the air in the first 
place." This season, the total dropped to 29 
children's barter shows, and the total will 
probably decrease again next season. 

Dawn Imber, media supervisor, Leo Bur- 
nett agency, added that the medium's basic 
problem is one of "segmentation -an in- 
crease in the number of programs fighting 
for the same time periods and the same pool 
of dollars.'' 

CBS and Time 
promote value of 
older demographics 
CBS is continuing its effort against what it 
feels is age discrimination by advertisers in 
their allocation of media dollars. The net- 
work's marketing division teamed up with 
Time Inc.'s magazine division to extol the 
purchasing power and growing numbers of 
the older- skewing audience in which CBS 
is stronger. 

"We have been singing this song for a 

long time," said Tom Leahy, president, 
CBS marketing division, and "realized 
along with Time Inc. that it would help our 
credibility if the message was presented by 
a third party." The two companies chose as 
their third party an Emeryville, Calif. -based 
consultant, Age Wave Inc.. which pro- 
duced a 105 -page report, "The Shifting 
American Marketplace." 

The Age Wave report and presentation 
discusses demographic changes that are re- 
sulting in an older population. It said that 
between 1990 and 2000, the number of 
those aged 18 -24 will decrease 5 %, to 
roughly 24 million; those 25 -34 will decline 
14% to roughly 36 million; those 35-44 will 
increase 16%, to just under 45 million; 
those 45 -54 will jump 45% to roughly 36 
million, and those 55 -64 will increase 13% 
to roughly 23 million. 

The report also suggests that those older 
viewers have higher income than younger 
viewers and also suggests that new indus- 
tries may be created to cater to the aging 
population: 

Leahy said the older viewers of the next 
10 years will also be active consumers: 
"For some strange reason, the young plan- 

ner and brand manager thinks that at 50 
people are brain dead. But the newer older 
viewers are not people out of the depression 
who always considered themselves poor, 

but rather they come out of the post- depres- 
sion, and if they have two plastic cards 
which are not overdrawn they think they are 
in great shape." D 

Cc -a dql -gm Id= ̂ ds 
WDBD -TV Jackson, Ms. o Sold by trustee in 
bankruptcy for Media Central Inc. to D &K 
Broadcast Properties for $9 million. Seller is C. 
Kenneth Still, trustee in bankruptcy for Media 
Central Inc., Chattanooga -based group owner 
that is bankrupt, owned by Morton Kent and 
family. Buyer is owned by Louis T. Donatelli, 
Douglas J. Donatelli, William M. Harvey and 
D &K Media Holdings Inc. Donatelli & Klein Inc., 
which is ultimate controlling entity through its 
100% ownership of stock of sole general part- 
ner of applicant, is sole general partner of ap- 
plicant and is sole general partner and control- 
ling entity of WDSI LP, licensee of WDSI(TV) 
Chattanooga. TN. WDBD -TV Jackson, MS op- 
erates on ch. 40; 1492 kw visual: HAAT: ant. 
1,040 ft. 
WYMJ(FM) Beavercreek, Ohio o Sold by Ohio 
Broadcast Associates to Dayton Radio Inc. for 
$3 million. Seller is owned by Arnold Malken 
who also owns KEYS(AM)- KZFM(FM) Corpus 
Christi, Tex. Buyer is owned by Jose M. 
Lopez, Alan D. Gray, Loyal W. Wilson, and 
Primus Capital Fund II. Alan Gray owns in- 
terest in Stoner Broadcasting System Inc. 
(less than 1%) and Jacor Communications 
(less than 1%). WYMJ operates on 103.9 mhz 
with 3 kw and antenna 528 feet. 

WeuwTV Holly Springs, Miss. Sold by 
Relcom Corp. to Sonlight Broadcasting Sys- 
tern Inc. for $2 million. Seller is owned by 
Doyle Brunson, who has no other broadcast 
interests. Buyer is headed by Paul F. 
Crouch and has no other broadcast inter- 
ests. WBUY operates on ch 40 with 5,000 kw 
visual, 500 kw aural and antenna 1,082 feet 
above average terrain. 

KRLT -FM South Lake Tahoe, Calif. Sold by 
Fuller- Jeffrey Broadcasting Corp. to Regen- 
cy Communications LP for $1.25 million plus 
$250,000 noncompete agreement. Seller is 
Sacramento, Calif. -based group headed by 
Robert Fuller and J.J. Jeffrey. It also owns 
KFMF(FM) Chico, KREO(FM) Healdsburg, 
KHOP(FM) Modesto, KRCX(AM)- KRXO(FM) Rose- 
ville, KLRS -AM -FM Santa Cruz, KSRO(AM) Santa 
Rosa and KRLT(FM) South Lake Tahoe, 
KREO(FM) Healdsburg and KSRO(AM) Santa 
Rosa, all California; KJJY -FM Ankeny and 
KJJY(AM) Des Moines, both Iowa; WBLM(FM) 
Lewiston, Me.; and WOKO(FM) Dover, N.H. 
Buyer is owned by Michael P. Cefaratti, 
Richard D. Singer, and David H. Isenberg, 
all general partners, and CGS Communica- 
tions of Kingman Inc. and Desert Sands 

West -Land Communicators, Inc. 

has completed the acquisition of the assets of 

WZFM -FM 
White Plains, NY 

from 

Sage Broadcasting 
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Ted Hepburn, President 
325 Garden Rd., Fblm Beach, Florida 33480 

14071 863-8995 

Todd Hepburn, t5ce- President 
P.O. Box 42401, Cincinnati, Ohio 45242 

(513) 791 -8730 

Broadcasting May 22 1989 

67 



Communications, both limited partners. 
CGS Communications of Kingman Inc., is 
licensee of KAAA(AM)- K777(FM) Kingman, Ariz. 
Michael P. Cefaratti, is president, director, 
and 26.4% shareholder of CGS Communica- 
tions of Kingman Inc. Richard D. Singer, is 
vice president, secretary, director, and 
shareholder of CGS Communications. David 
H. Isenberg, is president, secretary, direc- 
tor, and shareholder of Isenberg Media Cor- 
poration (dba KOWL RADIO), current licens- 
ee of KOWL(AM) South Lake Tahoe, Calif. 
KRLT -FM operates on 93.9 mhz with 6 kw and 
antenna 58 feet below average terrain. 

KVEE -AM-FM Grand Junction, Colo. Sold 
by Western Slope Broadcasting Co. to MBC 
Grand Broadcasting Inc. for $520,000. Sell- 
er is owned by Barry Turner. Western Slope 
Broadcasting also owns WPFM(FM) Panama 
City, Fla. Buyer is headed by Richard C. 
Dean, and also owns WFMZ(FM) Allentown, 
Pa., and holds CP for WKJE(FM) Hertford, 
N.C., and CP for KJYE(FM) Grand Junction, 
Colo. KVEE is fulltimer on 1100 khz with 50 
kw -D, 10 kw -N, and KVEE -FM operates on 
92.3 mhz with 30 kw and antenna 1,385 feet 
above average terrain. 

KWBG(AM) Boone, Iowa Sold by KZBA Inc. 
to G.O. Radio Ltd. for $400,000. Seller is 
owned by Ben Doud who also owns 100 of 
KGWY(FM) Gillette, Wyo. and 51% of 
KPIN(AM) -KBBT(FM) Casa Grande, Az. Buyer is 
owned by Glen R. Olson, who owns control- 
ling interest in KQWC -AM -FM Webster City, 
KSIB(AM)- KITR -FM Creston, KOIS -FM Clarinda, all 
Iowa, and KDOM -AM -FM Windom, Minn. KweG 
is fulltimer on 1590 khz with 1 kw, day, 500 
w, night. 

WILK(AM) Wilkes- Barre, Pa. Sold by Wyo- 

ming Valley Broadcasting Co. to Keymarket 
of New Orleans Inc. for $350,000 plus 
$300,000 noncompete agreement. Seller is 
owned by Roy E. Morgan and has no other 
broadcast interests. Buyer is owned by 
Kerby E. Confer and Donald J. Alt. Donald 
Alt owns WRUS(AM) -WBVR(FM) Russelville, Ky. 
Kerby Confer also owns WTCB -FM Orange- 
burg, S.C.; WNNK -FM Harrisburg, Pa.; KO- 

KE(AM)- KKMJ(FM) Austin, Tex.; WECZ(AM) Hicko- 
ry, N.C.; WRVR -AM -FM Memphis; WYOM(AM)- 
WKRZ-FM Wilkes- Barre, Pa. WILK is fulltimer on 
980 khz with 5 kw, day, 1 kw, night. 

WSEL -AM-FM Pontotoc, Miss. Sold by 
Northeast Mississippi Broadcasting Co. to 
Tupelo Communications Inc. for $327,000. 
Seller is owned by Jim Powell and has no 
other broadcast interests. Buyer is headed 
by Rod A. Callahan and has no other broad- 
cast interests. WsEL is daytimer on 1440 khz 
with 1 kw, and WSEL -FM 96.7 mhz with 3 kw 
and antenna 405 feet above average terrain. 

i CABLE 

System serving Half Moon Bay and Fort 
Ord, both California Sold by Coastside 
Cable Television Inc. to Weststar Communi- 
cations. Seller is owned by Burnette Hazen, 
who has no other cable holdings. Buyer is 
Fair Oaks, Calif. -based MSO serving ap- 
proximately 18,000 subscribers in California 
and Idaho. It is principally owned by Rodney 
Hansen and Eugene lacopi. It is purchasing 
systems in Idaho (see below). System 
serves approximately 13,000 subscribers 
with 18,500 homes passed. Broker: Daniels 
& Associates. 

System serving St. Merles and Kellogg, 
both Idaho Sold by Clear Water Commu- 

-YOUR FINANCIAL CONCERNS- 
ARE 'MO IMPORTANT 

... too important to entrust 
to just any firm. With over 50 years of collective 
experience in valuation and appraisal matters, 
Harrison, Bond & Pecaro brings unequalled 
technical skills, market and station knowledge, 
and attention to detail to every project. 

The most successful companies in the com- 
munications industry retain our services. For 
appraisals, expert testimony, and financial 
consulting, place your confidence in Harrison, 
Bond & Pecaro. 

-HARRISON- 
BOND & 

-PE CARO- 
1815 H Street, NW Suite 700 Washington, DC 20006 (202) 775 -8870 

Broadcasting May 22 1989 

68 

nications Inc. to Weststar Communications 
Inc. Seller is Couer d'Alene, Idaho -based 
company principally owned by Ted Hughett. 
It has no other cable holdings. Buyer is 
purchasing systems in California (see 
above). System serves approximately 3,529 
subscribers with 4,500 homes passed. Bro- 
ker: Daniels & Associates. 
System serving Spearman and Sham- 
rock, both Texas Sold by Spearman and 
Shamrock Cable Television to Mission Cable 
Co. LP. Seller is affiliate of Cossette Invest- 
ment Co., Shamrock -based investment firm 
with no other cable holdings. Buyer is Aus- 
tin, Tex. -based MSO headed by Jack Mor- 
gan, serving approximately 50,000 sub- 
scribers. System serves approximately 
2,207 subscribers with 2,550 homes 
passed. Broker: Daniels & Associates. 
System serving Osbum and Wallace, 
both Idaho Sold by Teleview Antenna Inc. 
to Weststar Communications Inc. Seller is 
principally owned by William Zanetti and has 
no other cable holdings. Buyer is buying 
systems in California and Idaho (see above). 
System serves approximately 1,750 sub- 
scribers with 2,100 homes passed. Broker: 
Daniels & Associates. 
System serving Foxfire Village and Moore 
County, both North Carolina Sold by 
CableVision of Foxfire to American Televi- 
sion & Communications. Seller is owned by 
Marsha and Russ Davis, and has no other 
cable holdings. Buyer is Stamford, Conn. - 
based MSO that serves approximately 3.7 
million subscribers in 31 states. System has 
200 subscribers and passes approximately 
2,000 homes. Broker: Daniels & Associates. 
System serving Culdesac, Craigmont, 
Nezponce, Cottonwood and Elk City, all 
Idaho Sold by Culdesac Cable TV, Video 
Communications Inc. and Grangeville TV 
Service to Weststar Communications Inc. 
Sellers have no other cable holdings. Buyer 
is purchasing systems in California and Ida- 
ho (see above). System serves 685 sub- 
scribers with 1,170 homes passed. Broker: 
Daniels & Associates. 
SMATV systems serving apartment, con- 
dominium and cooperative complexes in 
Atlanta Sold by The Cable Club to MaxTel 
Cablevision. Seller is headed by Jeff Dorn, 
and also owns two SMATV systems in Chi- 
cago. Buyer is Bethesda, Md. -based MSO 
serving approximately 38,000 subscribers in 
28 states. Systems pass approximately 
4,200 units. Broker: Frank Boyle & Co. 

Systems serving apartment complexes in 
Greensboro, Durham and Charlotte, all 
North Carolina u Sold by Pegasus Commu- 
nications Inc. to American Television & 
Communications Corp. Seller is owned by 
Craig Brubaker, Bloomington, Ind. -based 
SMATV operator with 18 SMATV systems in 
14 states serving 3,000 suscribers. Buyer is 
purchasing other systems in North Carolina 
(see above). Systems serve approximately 
335 subscribers with 735 homes passed. 
Broker: National Satellite Equity Associates. 
System serving Sedan, Kan. Sold by 
Cable TV of Sedan to Mission Cable Compa- 
ny LP. Seller has no other cable holdings. 
Buyer is purchasing systems in Texas (see 
above). System serves about 600 subscrib- 
ers with 700 homes passed. Broker: Har- 
desty, Puckett & Co. 

For other proposed and approved sales see 
"For the Record," page 75. 



Law & Regulationo 
PERSPECTIVE ON THE NEWS 

Of cable and courts, franchising and the First 
Rulings in 'Preferred' case 
may help determine whether 
there has been sea change in 
court's perception of cable 
as First Amendment speaker 

Cities and members of the cable television 
industry are awaiting with varying degrees 
of hope and concern-depending on the 
special interests involved -the formal rul- 
ings of a U.S. district judge in Los Angeles 
on a number of summary judgment motions 
that had been filed in the latest round of 
Preferred Communications v. City of Los 
Angeles. For those formal rulings could 
help provide an answer to the question per- 
plexing government, courts and the indus- 
try of the degree to which cable television is 
a First Amednment speaker. 

It is too much to expect a definitive an- 
swer. As simply additional rulings from 
another trial court judge in another cable 
television applicant v. city case, they might 
be viewed only as additional increments in 
the growing body of court law on a question 
that defies easy answer. But the tentative 
rulings Judge Consuela Marshall issued on 
the motions two months ago -and the back- 
ground of court law against which she is- 
sued them- indicate that a lawyer involved 
in the issue may be right when he says "a 
sea change" has occurred in the manner 
that judges are regarding cable's First 
Amendment rights, at least as they affect 
applications for franchises. 

The courts seem less willing than some 
had been in the past to regard cable systems 
as electronic newspapers. 

For a time, Oakland, Calif., attorney 
Harold Farrow had struck fear in the hearts 
of cities, not to mention the cable television 
establishment, when he argued- success- 
fully -that cable television is entitled virtu- 
ally to the same First Amendment rights as 

the print media and that, as a result, cable 
applicants could not be denied a franchise 
simply because a city was already receiving 
cable service. Essentially, he argues that 
access cannot be denied if there is room on 
the utility poles for the newcomer's wires. 

U.S. judges in the California cities of 
Palo Alto and Santa Cruz accepted that 
argument. And a judge in Sacramento, act- 
ing on a jury's findings, held that the city 
had violated Farrow's client's First Amend- 
ment rights in denying it a franchise. If 
nothing else, the decisions shook the confi- 
dence of cities that the Cable Communica- 
tions Policy Act of 1984 authorizing them 
to issue "one or more franchises" permits 
them to limit the number to one. At least as 

disturbing were the judges' decisions in 
Palo Alto and Santa Cruz holding that most 

Miller and Holbrooke 

franchise requirements- access channels, 
state -of -art equipment, wiring the entire 
city and the like -were unconstitutional. 

But the Farrow wave may have reached 
its high -water mark earlier, in the first 
round of the Preferred case. In 1982 the 
U.S. District Court in Los Angeles had 
dismissed Preferred's complaint against the 
city for denying it a franchise; Preferred 
had refused to participate in the "auction" 
process the city uses to select franchisees 

from among competing applicants. But a 

three judge panel of the U.S. Court of Ap- 
peals for the Ninth Circuit overturned that 
decision in language that echoed Farrow's 
argument as to the purity of cable televi- 
sion's First Amendment rights (BROAD- 
CASTING, March 4, 1985). Farrow had pre- 
vailed. Or so it seemed. 

It was the Supreme Court, finally, in 
June 1986, that made the point that the 
issue was not a simple one. In sending 
Preferred back to the district court for trial, 
the high court agreed that cable television's 
activities "implicate First Amendment in- 
terests." But it also said that where a cable 
system's "speech and conduct are joined in 
a single course of action," those First 
Amendment values "must be balanced 
against societal interests." And Justice 
Harry A. Blackmun, in a concurring opin- 
ion in which Justices Thurgood Marshall 
and Sandra Day O'Connor joined, stressed 
that the court's opinion leaves open the 
question of "the proper standard for judg- 
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Presidential thank -you 
President Bush has accepted Dennis Patrick's resignation as chairman of the FCC 
with a letter praising him for his policies of "open entry" and "well- defined intellectu- 
al property rights" and for his "commitment to protecting the First Amendment 
rights of broadcasters." 

Patrick delivered his resignation to the White House last month (BRoancasr1NO, 
April 10). It takes effect upon the swearing in of his successor, who has yet to be 
named. 

The full text of Bush's letter, dated May 2, follows: 
o 

Dear Dennis: Thank you for your letter of April 4, 1989. I accept, with much regret, 
your resignation as a member and chairman of the Federal Communications Commis- 
sion, effective upon appointment and qualification of your successor. You will be 
missed. 

As you return to the private sector, you can take great pride in your many accom- 
plishments. During your tenure as associate director of Presidential Personnel at the 
White House, you served with distinction, More recently, as a member and chairman 
of the FCC, you have made significant contributions toward our policy objectives 
regarding broadcasting and telecommunications. 

In the advent of the "information age," it is vital that our nation's telecommunications 
be marked by efficiency, innovation and sophisticated technology. You have helped 
to promote this goal by ensuring that government regulation is effective, not exces- 
sive. 

In the area of mass media regulation, you have given emphasis to policies of open 
entry competition and well -defined intellectual property rights. I commend you for your 
commitment to protecting the First Amendment rights of broadcasters. Your capable 
leadership at the Federal Communications Commission has advanced considerably 
our goal of a free, diversified and vigorously competitive mass media marketplace. 

I salute and thank you for your service to our nation during this administration and 
that of my distinguished predecessor, President Reagan. You have made lasting 
contributions to the public good. 

Sincerely, 
George Bush 

SANDLER 
CAPITAL 
MANAGEMENT 
is pleased to announce that 

MICHAEL J. MAROCCO 
formerly with Morgan Stanley & Co. 
Incorporated, has joined the firm as 
President of 

SANDLER 
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ing First Amendment challenges" to a mu- 
nicipality's cable franchising process. 
"Different communications media," 
Blackmun noted, "are treated differently 
for First Amendment purposes:' 

Then, over the past year and a half, 
courts around the country began dealing 
with the issue by avoiding it. Applicants for 
second franchises in Detroit and St. Paul, 
for instance, had claimed their First 
Amendment rights were violated when 
those cities rejected their proposals. But in 
each case, the court held that the would -be 
overbuilder lacked standing to make that 
claim -in Detroit, because City Communi- 
cations Inc. had not filed for a second fran- 
chise, and in St Paul, because a jury found 
that Nor -West Cable Communications did 
not have the capability to build a second 
system. (However, the court in that case 
approached, at least, the First Amendment 
issue in a jury finding that a second fran- 
chise would have an adverse impact on the 
city, and that as a result the city would have 
been entitled to deny access even if Nor - 
West had standing.) 

There has been at least one case in which 
a court considered and rejected the First 
Amendment argument that served as the 
basis of a suit against a franchise authority. 
Chicago Cable Communications contended 
that a franchise requirement that it produce 
locally originated programing -and do so 
within the city limits -was an unconstitu- 
tional, content -based regulation. But the 
court disagreed; it said the franchise author- 
ity did not dictate content of the program- 
ing, and added that the qualities embodied 
in the term "localism," such as community 
pride, justified the requirement of local pro- 
duction. The decision has been appealed. 

It is not only the courts that appear to be 
drawing back from the notion that a purist 
view of the First Amendment is viable in 
the development of cable television policy. 
In January, a communications attorney 
known for what seemed single- minded de- 
votion to the concept of cable television's 
First Amendment rights -he had chal- 
lenged, on constitutional grounds, both ver- 
sions of the FCC rules requiring cable sys- 
tems to carry the signals of local stations, 
and won -raised some eyebrows with a 
speech on cable television and the First 
Amendment. "Any constitutional assess- 
ment of cable television franchise issues 
based on the analogy of cable and newspa- 
pers," said Jack Cole, "will not withstand 
scrutiny in the Supreme Court." 

Cole still contends that efforts to regulate 
the content of cable television systems 
would be unconstitutional. But, as he said 
in his speech to the Colorado Cable Televi- 
sion Association, while city streets have 
been characterized as "public forums," 
where a citizen's right to speak are protect- 
ed, the cable operator is a more complicat- 
ed piece of work than an ordinary citizen: 
"The cable operator comprehends a perma- 
nent, physical installation of a complex of 
wires and associated electronics over and 
under the public domain." The distinction 
between the two kinds of use, Cole said, 
will ultimately lead the Supreme Court to 
"a modified, more limited First Amend- 
ment status or protection for cable televi- 
sion in this complex area of franchising 



relationships." 
And it could be the federal judge in Los 

Angeles, in her formal rulings on some of 
the summary judgment motions in the new 
round of the Preferred case, who points the 
way to such a "modified" First Amend- 
ment status. In one of her tentative rulings, 
Marshall rejected Farrow's contention, in 
behalf of Preferred, that the court should 
follow the First Amendment standard laid 
down by the Ninth Circuit. But she also 
rejected the city's argument that the court 
should follow the public forum doctrine, 
under which a governmental entity can 
deny speech on property it owns without 
violating the First Amendment. 

Instead, Marshall said in March she 
would employ the O'Brien test (BROAD- 
CASTING, March 27). That requires a deter- 
mination of whether a government regula- 
tion impinging on speech furthers an 
important government interest unrelated to 
the suppression of free expression, and 
whether the regulation is no broader than 
reasonably necessary to further that inter- 
est. 

It was Marshall's tentative rulings -an- 
other one would deny Preferred's claim for 
damages of $32 million- coming on top of 
court decisions favoring the cities in their 
franchising battles that led Nick Miller, of 
Miller & Holbrooke, one of the communi- 
cations firms most active in representing 
cities in franchising matters, to speak of a 

"sea change" in the courts' attitude toward 
cable television's First Amendment rights 
in the franchising area. 

Miller & Holbrooke represents the City 
of Los Angeles in its court battle with Pre- 
ferred, a point Farrow notes in dismissing 
Miller's analysis with an expletive. He con- 
tends the decisions in the Ninth Circuit, 
Palo Alto, Santa Cruz and Sacramento 
cases remain "the most widely read" 
among cable television legal literature. As 
for Marshall's tentative rulings, those are 
"just conversation," he huffed. "They 
[Miller & Holbrooke] are trying to make 
the world believe the case is over, but the 
judge hasn't ruled on a thing." His only 
concession was that Marshall "has not been 
a sympathetic judge." Still. he said, "We 
damn sure haven't lost yet, and I don't 
expect to lose. I may have to go to the 
circuit court [on appeal], but I'll win." 

(Despite such apparent confidence in the 
validity of his arguments in court. Farrow 
seems to be developing fallback positions. 
He talks of Congress and state attorneys 
general -with state courts as their arenas - 
taking the lead in breaking up what he sees 
as cable television monopolies as a means 
of "advancing the goals of the First 
Amendment." He talks, too, of the cable 
television industry yielding on political is- 
sues. "Cable was freed up from the dead 
hand of local government so it could report 
on local government," Farrow said, in an 
apparent reference to the Cable Act. "But it 
will have to give up the monopolies it main- 
tains with the aid of the local city coun- 
cil.") 

George Shapiro is a communications 
lawyer who represents cable interests and 
who agrees "the jury is still out" on cable 
television's First Amendment right to serve 
a city. But he is sympathetic to Farrow's 

Cole Shapiro 

arguments; he is concerned about a scenario 
in which municipalities have the power to 
grant access to their streets to only one 
cable system. For then, he said, "you have 
cities rather than the marketplace determin- 
ing which system provides better communi- 
cations service." In most instances, he add- 
ed. the First Amendment is designed to 
deny the government the power to make 
such choices. When government makes 
such a choice, he said, it has the power to 
impose a variety of obligations on a system. 
And he noted there is a rising tide of efforts 
at renewed regulation of the industry-of 
reinstating rate regulation, for instance, and 
must carry. He sees cable operators facing 
the same kind of political and moral "tur- 
moil" he says broadcasters are confronting 
in connection with the fairness doctrine: 
Accept the doctrine and the regulations that 
will accord security; reject it and face the 
denial of that security. 

An interested but relatively passive ob- 
server of the court fights that will have a 
major impact on cable policy is the Nation- 

al Cable Television Association. As an or- 
ganization devoted to the well being of its 
members, it is not interested in pressing 
hard for multiple franchising and the com- 
petition that could generate for incumbent 
systems. But it is interested in its members' 
First Amendment rights. So there is a nice 
tension between the two interests, a tension 
that requires watchfulness and care to pre- 
serve. And NCTA seems confident it can 
manage that, with the aid of the Cable Act. 
"The Cable Act recognizes that the First 
Amendment applies to [cable] content but 
allows cities to impose legitimate business 
regulations on systems," says NCTA 
spokesman John Wolfe. "We think a city 
has the right to award as many -or as 
few -franchises as it wants, but on equal 
terms," a reference to Farrow's position 
that the First Amendment protects appli- 
cants seeking to become second systems 
from most of the requirements being borne 
by incumbents. But the feeling at NCTA 
headquarters seems to be that things are 
going its way. 

Whether NCTA's laid -back attitude re- 
mains justified when cable television law 
becomes more fully formed remains to be 
seen. If nothing else, cable television has a 
dynamism all its own, one with which the 
law sometimes has trouble keeping up. Of 
course, it may be that Shapiro's, and Far- 
row's, concerns about cable operators mak- 
ing Faustian deals with cities are misplaced. 
But it may be that Marshall, the U.S. judge 
in Los Angeles will call the game to be 
played O'Brien. And in that one, there are 
no sure winners. 

We know where the money is; We know who 
is ready to buy; We know who is ready to sell; 
And we know how to get them together. 
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107 N. Pennsylvania Street, Suite 503, Indianapolis, IN 46204 
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High definition gets more Hill time 
House and Senate subcommittees 
hear testimony on bills to 
strengthen U.S. hand in HDTV 
with changes to antitrust laws 

The United States' competitive standing 
with Japan and Europe in the race for high - 
definition television was a hot topic on 
Capitol Hill again last week as the subject 
of hearings in both houses of Congress. 

The Senate's first hearing specifically ex- 
amining HDTV was held last Tuesday 
(May 16) by the Senate Science, Technol- 
ogy and Space Subcommittee, chaired by 
Albert Gore (D- Tenn.). The following 
morning on the House side, where HDTV 
has been the subject of hearings for a year 
and a half, the Judiciary Committee's Eco- 
nomic and Commercial Law Subcommit- 
tee, chaired by Jack Brooks (D- Texas), was 
involved in the more routine business of 
discussing bills that have been introduced to 
strengthen U.S. competitiveness in HDTV 
and other high- technology industries 
through reform of the current antitrust laws. 

A common event to both hearings was 
criticism of Commerce Secretary Robert 
Mosbacher. The chairmen of both commit- 
tees complained that Mosbacher or a repre- 
sentative from the Commerce Department 
were invited to appear at both hearings, but 
declined. "It is a keen source of disappoint- 
ment that the Department of Commerce has 
elected to remain away from this hearing, 
since the department will presumably be the 
focal point of any action the United States 
Government may take," Gore said. 

Mosbacher has recently given interviews 
to the New York Times and other publica- 
tions indicating that he is in favor of some 
form of change in the antitrust law to aid 
U.S. HDTV manufacturing. Brooks said at 
his antitrust hearing that Mosbacher would 
be invited to other hearings in the future. 
"He will have the opportunity to express 
his views, whatever the are," Brooks 

Subcommittee Chairman Gore makes a point 

said. 
"We .must have some idea of how to 

proceed. In what stages? With what kinds 
of support from the government? With what 
kinds of divisions of tasks within the gov- 
ernment and with what levels of coopera- 
tion in industry?," Gore said. In order to 
address what he considered Mosbacher's 
inaction, Gore introduced a bill that would 
require the Commerce Department to com- 
plete a report to the President and Congress 
on strategies for establishing an HDTV set 
manufacturing industry in the United 
States. The report would be due 90 days 
after the passing of the bill. (Commerce had 
indicated previously that it plans to com- 
plete such a report by this summer.) 

Craig Fields, director of the Defense De- 
partment's Defense Advanced Research 
Projects Agency (DARPA), however, had 
praise for the Commerce Department. He 
said that communication between DARPA 
and the Commerce Department has im- 
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proved since Mosbacher arrived. He said 
that Congressional involvement in HDTV 
has been high. "What I'm concerned about 
is industry. Who can speak for the indus- 

There was news to report on the progress 
toward deciding which companies will re- 
ceive shares of the $30 million DARPA has 
set aside to fund research and development 
of HDTV displays and video processing 
systems. At Congressional hearings the 
week before, Fields reported that DARPA 
has narrowed the field to 49 proponents and 
that announcements on who will receive 
contracts should be made later this month 
(BROADCASTING, May 15). Only three or 
four candidates are expected to be awarded 
contracts. A DARPA spokeswoman said 
last week that the announcement will likely 
be made following the Memorial Day holi- 
day (May 29). 

Fields used his appearance at the Senate 
hearing last week to list and prioritize the 
steps he feels government and industry 
must take in order to establish a viable 
HDTV manufacturing industry in the U.S. 
Among the highest priorities he listed: im- 
provements in display and other HDTV 
technologies through American R &D ef- 
forts; the building of new U.S. -owned man- 
ufacturing facilities in the U.S., and new 
trade policies that will insure that American 
goods can compete in both domestic and 
foreign markets without resorting to protec- 
tionist measures. 

To the surprise of some, Fields placed 
the selection of an HDTV transmission 
standard by the FCC as a "medium priori- 
ty... We have to choose standards that are 
Flexible to accommodate rapid technologi- 
cal change. Whatever standards we choose, 
they are not going to last 30 years like the 
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last standards." 
Some, such as John Abel, executive vice 

president, National Association of Broad- 
casters, who later appeared on a panel be- 
fore the Senate Committee, disagreed with 
Fields, saying that choosing a transmission 
standard should be the first priority. "Once 
the standard is set, the receiver manufactur- 
ers will know to what standard they should 
build their receivers. A single standard is 
absolutely required if consumers are to have 
access to advanced television receivers at 
the lowest possible price," Abel said. 

He also said that the U.S. is not lagging 
behind Europe and Japan in development of 
HDTV terrestrial transmission systems and 
pointed to the progress that broadcasters are 
making toward recommending a standard to 
the FCC through the work of the FCC's 
industry-led advisory committee and the 
Advanced Television Test Center. "We 
plan to do this without government subsi- 
dies, government loans or antitrust exemp- 
tions," he said. 

James Carnes, vice president of consum- 
er electronics and information sciences for 
the David Sarnoff Research 'Center, also 
stressed the importance of a transmission 
standard over other considerations. "Free 
local television with local information con- 
tent has been the bedrock of our broadcast 
and television policy, and the public has 
come to expect it. It is key to our way of 
life in America and our HDTV transmission 
system must reflect this," he said. 

But most of the witnesses before the 
committee were more concerned with 
American trade policy. Many of them 
claimed that the U.S. share of the semicon- 
ductor industry is at stake. Japanese and 
European companies that build the high - 
tech TV sets of the future, which will re- 
semble computer terminals in construction, 
will tend to use their own chips rather than 
American built ones, it was argued. Wil- 
liam Connolly, president of Sony Advanced 
Systems, Teaneck, N.J., disputed that 
claim. "There's a myth that Japanese com- 
panies buy only from themselves. When 
high -quality, reasonable cost components 
are available from U.S. firms, they buy 
them," he said. 

At the core of the discussion was a ques- 
tion often repeated by Gore: "Who is us ?" 
What characteristics, he asked, determine 
whether a company is American or foreign, 
since although some may be foreign - 
owned, they might have substantial 
amounts invested in manufacturing facili- 
ties in this country, while U.S. -owned 
countries might do much of their manufac- 
turing abroad. Gore said that he tended to 
agree with a list of criteria developed by 
DARPA, which Fields said, includes the 
amount of U.S. -based manufacturing; the 
location of R &D facilities; the nationality 
of the R &D scientists; the nationality of the 
employes; the nationalities of those who 
own voting stock; where dividends of the 
company are disbursed, and where compo- 
nents for the sets are purchased. 

Both Connolly and Donald F. Johnstone, 
president and CEO of European-owned 
Philips Consumer Electronics, both claimed 
large manufacturing and R &D facilities and 
large U.S. work forces. Johnstone said that 
Philips employs 52,000 Americans at 96 

different facilities and holds $3 billion in 
assets in the U.S. Sony employs over 
14,000 at 10 facilities and holds $2.2 bil- 
lion in assets, Connolly said. 

In answer to a question by Gore, Jerry 
Pearlman, president and CEO of Zenith 
Corp., the only U.S. -owned manufacturer 
of TV sets, said that the concentration of 
American -made components in a Zenith 
and Philips TV set are about the same. He 
added: "North American Philips meets the 

in current antitrust law to encourage joint 
manufacturing ventures. Among the main 
goals of the bills is to stimulate U.S. pro- 
duction of high -definition television equip- 
ment and other high -tech products. Spon- 
sors of bills who appeared before the 
Economic and Commercial Law Subcom- 
mittee: Representatives J.J. Pickle (D- 
Tex.), Rick Boucher (D -Va.), Tom Camp- 
bell (R- Calif.) and Ron Wyden (D -Ore.). 
Members of the subcommittee present who 

DARPA Director Craig Fields 

test that Dr. Fields laid out for receivers. I 

suspect that they wouldn't meet the test for 
picture tubes, which are going to be 50% of 
the content." He said that he felt the crite- 
ria for R &D facilities in this country are not 
met by Sony. Connolly replied: "We have 
about the same 8,000 employes in consum- 
er electronics" as are employed by Philips. 

Pearlman turned heads by proposing that 
the federal government pay for its funding 
of extensive HDTV research through an 
exise tax of $5 on every color TV set sold 
for three or four years. The money would 
be used to establish an "HDTV trust fund" 
that would be administered jointly by the 
Commerce Department and DARPA. Pearl- 
man estimated that the tax would accumu- 
late $100 million a year. "Not too many 
industries ever say: 'Tax us to help pay for 
what we need.' But . that's exactly what 
Zenith proposes," Pearlman said. 

But there was little evidence that the rest 
of the consumer electronics industry was 
prepared to accept the Zenith proposal. 
Thomas P. Friel, group vice president of 
the Electronics Industry Association's Con- 
sumer Electronics Group, which represents 
U.S. and foreign -owned companies, said 
that an exise tax "is a tempting but unfair 
solution to aid Congress in its quest to fund 
research for HDTV. Such a tax will be 
passed along to the consumer.... We at EIA 
heard the President loud and clear when he 
said `no new taxes.' We hope the Congress 
will read his lips as well." 

o 

At the House hearing, congressmen re- 
viewed several bills proposing adjustments 
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are also sponsors of antitrust reform legisla- 
tion were Don Edwards (D- Calif.) and 
Hamilton Fish (R- N.Y.). 

The lone dissenter to the general consen- 
sus that some antitrust reform is needed was 
Mike Synar (D- Okla.). "I am not yet con- 
vinced that the changes proposed are neces- 
sary. For some reason, there is a growing 
belief that removal of antitrust protections 
in various areas of business is the panacea 
to all of America's real or imaginary indus- 
trial and manufacturing problems," Synar 
said. He said that under current law, several 
joint ventures already exist and that the 
Justice Department has never charged a 
joint venture with breaking the antitrust 
laws. 

Campbell agreed that under current law, 
most joint ventures are not in danger of 
violation. But the code is not always explic- 
it and companies cannot always be sure of 
how a court will rule on antitrust cases. 
Boucher, who is co- sponsoring the "Na- 
tional Cooperative Innovation and Corn - 
mericalization Act of 1989" with Camp- 
bell, added that a prudent corporate counsel 
would be justified in advising against many 
joint ventures under today's laws. 

Boucher agreed with Synar's statement 
that joint ventures do not have much to fear 
from the Justice Department. However, 
suits will always be a high risk, he said. 
Campbell also said that while many joint 
ventures are not in violation of federal 
laws, state antitrust laws stifle the creation 
of joint ventures in some parts of the coun- 
try. The Boucher -Campbell bill would pro- 
vide for federal and state exemptions, he 
said. 



o= n 
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As compiled by BROADCASTING from May 
11 through May 17 and based on filings, 
authorizations and other FCC actions. 

Abbreviations: AFC -Antenna For Communications: AU -Ad- 
ministrative Law Judge: alt. -alternate: ann.- announced; 
ant.- antenna; aur- aural: aux.- auxiliary: ch. -channel; 
CH- critical hours.: chg.- change: CP construction permit; 
D-day: DA -directional antenna: Doc. -Docket: ERP -eBec- 
tive radiated power; Freq -frequency; HAAT- height above 
average terrain: H &V- horizontal and vertical; khz- kilohertz; 
kw- kilowatts; lic.- license; m- meters: mhz- megahertz; 
mi.-miles; MP- modification permit; mod. -modification; 
N- night; pet. for recon. -petition for reconsideration; PSA- 
presunrise service authority: pwc- power: RC -remote control: 
S- A- Scientific -Atlanta; SH- specified hours; SL- studio loca- 
tion; TL- transmitter location; trans. -transmitter; 1 PO-- trans- 
mitter power output: U or unl.- unlimited hours: vis.- visual; 
w- watts; - noncommercial. Six groups of numbers at end of 
facilities changes items refer to map coordinates. One meter 
equals 3.28 feet. 

Ownership Changes 

KWHN(AM)- KMAG -FM Fort Smith. AR (AM: BA 
L890504E8; 1320 khz, 5 kw -U, DA -2; FM: BAL 
H890504EC; 99.1 mhz, 100 kw; HAAT: ant. 2,000 ft.) - 
Seeks assignment of license from Johnson Communication 
Inc. to Fort Smith FM Inc. for SI .2 million. Seller princi 
pally owned by Dewey Johnson and James Cypert, who 
have no other broadcast interests. Buyer is owned by Alan 
M. Germond, 85 %; Donald A. Lynch. 10 %. and James 
David Raugher. 54. Main principal of Fort Smith FM Inc. 

is owner of Columbia FM Inc., licensee of KARO(FM) 
Columbia, MO. Filed May 4. 

KRLT -FM South Lake Tahoe, CA (BALH890428EJ; 
93.9 mhz; 6 kw; HAAT: ant. minus 58 ft.)- -Seeks assign- 
ment of license from Fuller -Jeffrey Broadcasting Corp. to 
Regency Communications LP for 51.25 million plus 
5250,000 noncompete agreement. Seller is Sacramento, 
Calif. -based group headed by Robert Fuller and 1.1. Jef- 
frey. It also owns KFMF(FM) Chico, KREO(FM) Healds- 
burg, KHOP(FM) Modesto, KRCX(AM) -KRXQ(FM) 
Roseville. KLRS -AM -FM Santa Cruz, KSRO(AM) Santa 
Rosa and KRLT(FM) South Lake Tahoe. KREO(FM) 
Healdsburg and KSRO(AM) Santa Rosa, all California; 
KEY-FM Ankeny and KJJY(AM) Des Moines, both Iowa; 
WBLM(FM) Lewiston, ME. and WOKQ(FM) Dover, NH. 
Buyer is owned by Michael P. Cefaratti, Richard D. Singer 
and David H. Isenberg, all general partners, and CGS 
Communications of Kingman Inc., and Desert Sands Com- 
munications, both limited partners. CGS Communications 
of Kingman Inc. is licensee of KAAA(AM) -KZZZ(FM) 
Kingman. AZ. Michael P. Cefaratti. is president, director. 
and 26.4% shareholder of CGS Communications of King- 
man Inc. Richard D. Singer is vice president, secretary, 
director and shareholder of CGS Communications. David 
H. Isenberg is president. secretary. director and sharehold- 
er of Isenberg Media Corp.. dba KOWL Radio, current 
licensee of KOWL(AM) South Lake Tahoe. CA. Filed 
April 28. 

KSUE -AM -FM Susanville, CA (AM: BAL890505EA; 
1240 khz; 1 kw -U; FM: BALH890505EB; 93.3 mhz; 100 

kw; HAAT: ant. 1,155 ft.) -Seeks assignment of license 
from Radio Lassen to Sierra Broadcasting Corp. for 
$950.000 ( "Changing Hands." May 8). Seller is principal- 
ly owned by Cecil and Dayne Webb, who have no other 
broadcast interests. Buyer is new California -based corpora- 
tion headed by Rodney Chambers, president, and George 
Carl. chairman Roth principals are pan o1 management 

team of KVON(AM) -KVYN(FM) Napa, CA. Carl wil 
remain in Napa. and Chambers will relocate to Susanvill 
to manage properties. Filed May 5. 

KVEE -AM -FM Grand Junction, CO (AM: BA- 
L890428EH; 1100 khz; 50 kw -D, 10 kw -N, DA -2; FM: 
BALH890428E1; 92.3 mhz; 30 kw; HAAT: ant. 1,385 
ft.) -Seeks assignment of license from Western Slope 
Broadcasting Co. to MBC Grand Broadcasting Inc. for 
5520,000. Seller is owned by Barry Dean who also owns 
WPFM(FM) Panama City. Fla. Buyer is headed by Richard 
C. Dean and also owns WFMZ(FM) Allentown, PA, and 
holds CP for WKJE(FM) Hertford, NC, and CP for 
KJYE(FM) Grand Junction, CO. Filed April 28. 

KSGM(AM) Chester, IL (BAL890503EC; 980 khz; I 

kw -D, 500W -N, DA -N) -Seeks assignment of license 
from Channel One Communications Inc. to Donze Com- 
munications Inc. for $200,000. Seller is owned by Lester 
Elias, who also owns KSTZ(FM) Ste. Genevieve, Mo. 
Buyer is headed by Elmo L. Donze, president, and has no 
other broadcast interests. Filed May 3. 

New FM, South Whitley, IN (BAPH890427GN; 101.1 
mhz; 3 kw; HAAT: ant. 100 ft.) -Seeks assignment of 
license from Gary A. Salach to Larko Communications Inc. 
for SI ,000. Seller has no other broadcast interests. Buyer is 

owned by Philip Larko and has no other broadcast interests. 
Filed April 27. 

KWBG(AM) Boone, IA (BAL890427EB; 1590 khz; 1 

kw -D, 500 w -N, DA -N) -Seeks assignment of license 
from KZBA Inc. to G.O. Radio Ltd. for 5400,000. Seller 
is owned by Ben Doud, who also owns 100% of 
KGWY(FM) Gillette, Wy. and 51% of KPIN(AM)- 
KBBT(FM) Casa Grande, Az. Buyer is owned by Glen R. 
Olson, who owns controlling interest in KQWC -AM -FM 
Webster City, KSIB(AM) -KITR -FM Creston, KQIS -FM 
Clarinda, all Iowa, and KDOM -AM -FM Windom, MN. 
Filed April 27. 

Ceder Raleigh Ltd. Partnership 
has acquired 

WAKS /WAZZ 
Fuquay-Varina, North Carolina 

from 

Meca Broadcasting Co., Inc. 
for 

$1,430,000 

We are pleased to have brokered this transaction. 

CINationwide Media Brokers 

la man 
Associates 

Corporate Offices Washington. DC 202/822 -1700 

BOSTON 
817/330 -7880 
Kevin Cox Bob Maceini 

WASHINGTON 
202/822 -1701 
Mitt Younts Kent Replogle 
Bill Cate 

ATLANTA 
404/898.9100 
Ernie Pearce Ed Shaffer 

JACKSONVILLE 
904/730-2522 
Jim Brewer George Reed 

DALLAS 
214/788.2525 
Bill Whitley 

LOS ANGELES 
818/893 -3199 
Jim Mergen Ray Stanfield 

SAN FRANCISCO 
415/937 -9088 
David LaFrance 

KANSAS CITY 
818/932 -5314 
Bill Lytle 

SALT LAKE CITY 
801/753-8090 
Greg Merrill 
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 WBUY -TV Holly Springs, MS (ch. 40; 5,000 kw visual; 
HAAT: 1,082 ft,) -Seeks assignment of license from Rel- 
com Corp. to Sonlight Broadcasting System Inc. for S2 
million. Seller is owned by Doyle Bronson, who has no 
other broadcast interests. Buyer is headed by Paul F. 
Crouch and has no other broadcast interests. Filed May 3. 

WSEL -AM -FM Pontotoc, MS (AM: BAL89050IGK; 
1440 khz; I kw -D, DA; FM: BALH890501GL; 96.7 mhz; 
3 kw; HAAT: 405 ft.) -Seeks assignment of license from 
Northeast Mississippi Broadcasting Co. to Tupelo Commu- 
nications Inc. for $327,000. Seller is owned by Jim Powell, 
who has no other broadcast interests. Buyer is headed by 
Rod A. Callahan, who has no other broadcast interests. 
Filed May I. 

WDBD -TV Jackson, MS (ch. 40; 1492 kw visual; 
HAAT: 1,040 ft.)-Seeks assignment of license from C. 
Kenneth Still, trustee to D &K Broadcast Properties Ltd., 
for $9 million. Seller is trustee in bankruptcy for Media 
Central Inc., Chattanooga -based group owner that is bank- 
rupt, owned by Morton Kent and family. Buyer is owned 
by Louis T. Donatelli, Douglas J. Donatelli, William M. 
Harvey and D &K Media Holdings Inc. Donatelli & Klein 
Inc., which is ultimate controlling entity through its 100% 
ownership of stock of sole general partner of applicant, is 
sole general partner of applicant and is sole general partner 
and controlling entity of WDSI LP, licensee of WDSI(TV) 
Chattanooga, TN. Filed May 3. 

WYMJ(FM) Beavercreek, OH (BALH89050IGM; 103.9 
mhz: 3 kw; HAAT: 528 ft.)- -Seeks assignment of license 
from Ohio Broadcast Associates to Dayton Radio Inc. for 
$3 million. Seller is owned by Arnold Malkan, who also 
owns KEYS(AM)- KZFM(FM) Corpus Christi. Buyer is 

owned by Jose M. Lopez, Alan D. Gray, Loyal W. Wilson 
and Primus Capital Fund II. Alan Gray owns interest in 
Stoner Broadcasting System Inc. (less than 1 %) and Jacor 
Communications (less than 1 %). Filed May I. 

WILK(AM) Wilkes- Barre, PA (BAL890428EK; 980 
khz; 5 kw -D, 1 kw -N, DA -2) -Seeks assignment of license 
from Wyoming Valley Broadcasting Co. to Keymarket of 
New Orleans Inc. for $350,000, plus $300,000 noncom - 
pete agreement. Seller is owned by Roy E. Morgan who 
has no other broadcast interests. Buyer is owned by Kerby 
E. Confer and Donald J. Alt. Latter owns WRUS(AM)- 
WBVR(FM) Russelville, KY. Kerby Confer also owns 
WTCB -FM Orangeburg, SC; WNNK -FM Harrisburg, PA; 
KOKE(AM) -KKMJ(FM) Austin, TX; WECZ(AM) Hicko- 
ry, NC; WRVR -AM -FM Memphis, TN, and WYO- 
M(AM)-WKRZ-FM Winces -Barre, PA. Filed April 28. 

WKNL(AM) Knoxville, TN (BAP89050IEA; 760 khz; I 

kw -D, DA) -Seeks assignment of license from Family 
Stations Inc. to Tennessee Broadcasting Inc. for $100,000. 
Seller is nonprofit corporation headed by Harold Camping. 
It owns WBFR(FM) Birmingham, AL; KPHF(FM) Phoe- 
nix; KPJO(FM) Avalon, KECR(FM) El Cajon, KFNO(FM) 
Fresno, KEFR(FM) Le Grand, KFRN(AM) Long Beach, 
KXFR(FM) Redding, KEBR(AM) Rocklin, KEAR(FM) 
San Francisco, KCRN(FM) Santa Rosa, KFTL(TV) Stock- 
ton and KPRA(FM) Ukiah, all California; KPFR(FM) 
Pueblo, CO; WCTF(AM) Vernon, Cr; WFDA(FM) Arca- 
dia, WJFR(FM) Jacksonville and WWFR(FM) -WYFR 
(shortwave) Okeechobee, all Florida; WFRC(FM) Colum- 
bus, GA; WJCH(FM) Joliet, IL; KDFR(FM) Des Moines 
and KYFR(AM) Shenandoah, both Iowa; KEFK(FM) 
Hutchinson, KS; WFSI(FM) Annapolis, MD; 
WBMA(AM) Dedham, MS; WBYF(FM) Bay City, 
WGRF(FM) Rockford and WWM1(FM) Sebewaing, all 
Michigan; WKDN -FM Camden and WFME(FM) Newark, 
both New Jersey; WFBF(FM) Buffalo, WFFR(FM) Smith- 
town, WFNY(FM) Syracuse and WFRW(FM) Webster, all 
New York; WAHD(FM) Wilson, NC; WCNF(FM) Cincin- 
nati, WCUE(AM) Cuyahoga Falls, WOTL(FM) Toledo 
and WYTN(FM) Youngstown, Ohio; KCOO(FM) Coos 
Bay and KQFE(FM) Springfield, both Oregon; WFR1(FM) 
Johnstown and WFQA(AM) Nicholson, both Pennsylvania; 
WFCH(FM) Charleston, SC; WKNL(AM) Knoxville, TN; 
KTXB(FM) Beaumont and new FM in Bridgeport, both 
Texas; KUFR(FM) Salt Lake City; KARR(AM) Kirkland 
and KJVH(FM) Longview, both Washington, and 
WMWK(FM) Milwaukee. Buyer is headed by Michael 
Glinter, president, and has no other broadcast interests. 
Filed May I. 

KJUN(AM) Puyallup, WA (BAPL890425ED; 1540 khz; 
1 kw- U)- -Seeks assignment of license from 777 Broad- 
casting Inc. to KLDY Inc. for $500,000. Seller is owned 
by Ray E. Courtemanche and Cheri Patch, and has no other 
broadcast interests. Buyer is owned by Josephine Schilling - 
Baine and has no other broadcast interests. Filed April 25. 

Actions 
WNYM(AM) New York (BTC890309EC; 1330 khz; S 

kw -U, DA -I)- Granted app. of assignment of license from 
Salem Communications Corp. to Radio Vision Christiana 

Management Corp. for $13 million ( "Changing Hands," 
April 3). Seller is Camarillo, Calif. -based group that also 
owns KGER(AM) Long Beach, KDAR(FM) Oxnard. 
KAVC(FM) Rosamond, KLFE(AM) San Bernardino and 
KPRZ(AM) San Marcos, all California; KHAA(FM) Port 
Sulphur, LA; WEZE(AM) Boston; WNYM(AM) New 
York; WRFD(AM) Columbus -Worthington, Ohio; 
KCFO(AM) Tulsa, OK; KPDQ -AM -FM Portland, OR. and 
KGNW(AM) Burien- Seattle, WA. It is equally owned by 
Edward G. Atsinger III and Stuart W. Epperson. Atsinger 
also owns 50% of KKLA(FM) Los Angeles and 
KFAX(AM) San Francisco, and 35.05% of KKXX -FM 
Delano, Calif. Epperson also owns 50% of KFAX(AM) 
San Francisco and 35.05% of KKXX -FM Delano, Calif. 
Buyer is owned by Radio Vision Christiana Inc., headed by 
Luciano Padilla Jr., president. It has no other broadcast 
interests. Action April 25. 

WPSC(AM) Pageland, SC (BAL881123ED; 1510 khz; 
500 w -D)-- Granted app. of assignment of license from 
Sandhill Broadcasting Co. to Michael B. Glinter for 
$4,022. Seller is owned by Jack L. Nicholson. It has no 

other broadcast interests. Buyer owns WTNX(AM) Lynch- 
burg, TN. Glinter is permittee of new AM stations in 
Atlantic Beach, SC; Gladstone, MO; Fairview, NC and 

Florence and Blythewood, both South Carolina. Action 
April 25. 

KKVU -AM -FM Tremonton, UT (AM: BAL890306EA; 
1470 khz; 5 kw -D, DA; FM: BAPLH890306EB; 104.9 
mhz; 3 kw; ant. 150 ft.)- Granted app. of assignment of 
license from McAlester Broadcasting Systems of Utah Ltd. 
to Northern Utah Broadcasting Co. This assignment is 

pursuant to court order; consideration is partial resolution 
of pending lawsuit. KKVU is presently dark. Seller is 

headed by Bob McAlester. Buyer is owned by Glacus G. 
Merrill, Darla D. Clark and Marie B. Merrill. Action April 
25. 

KSPO(AM) Dishman, WA (BAP890213EA; 740 khz; 
500 w- D)- Granted app. of assignment of license from 
Classical Music Broadcasters to KOL Radio Corp. for 
$1,200. Seller is owned by Jim L. Key, who has no other 
broadcast interests. Buyer is headed by Thomas W. Read, 
who has interest in KTB1(AM)- KGDN(FM) Ephrata, WA. 
He also owns eight FM translator stations in Washington. 
Action April 19. 

KTKL(FM) Casper, WY (BALH890224GN; 106.9 mhz; 
100 kw; ant. 1,833 ft.)-- Granted app. of assignment of 
license from Wyoming Family Broadcasting Inc. to WEDR 
Inc. for $375,000. Seller is owned by Karen Loucks who 
has no other broadcast interests. Buyer is owned by E.D. 
Rivers III, Rex B. Rivers, Kells R. Faulkner, Lucy R. 

McCartney and Georgia R. Salva. It also owns interest in 

WGUN(AM) Atlanta, WEAS -AM -FM Savannah and 

WGOV (AM)- WAAC -FM Valdosta, all Georgia; KWA- 
M(AM)-KRNB-FM Memphis; WCTH -FM Plantation Key 
and WSWN -AM -FM Belle Glade, both Florida. Action 
April 19. 

New Stations 

Applications 
FM's 

Conway, FL (BPED890412MJ) -Bible Broadcasting 
Network Inc. seeks 88.3 mhz; 1.9 kw; 300 m. Address: 
P.O. Box 1818, Chesapeake, VA 23320. Principal is 
equally owned by Lowell L. Davey, Georgeanna Davey, 
Keith Wohlenhaus, H. Ron White, and Lindsay Poteat. It 
has no other broadcast interests. Filed April 12. 

Sylvester, GA (BPH890413N1)- Southwest Georgia 
Broadcasters seeks 106. I mhz; 3 kw; 100 m. Address: 3333 
Urban Ave., Columbus, GA 31907. Principal is headed by 
Albert E. Smith, general partner, and has no other broad- 
cast interests. Filed April 13. 

Christopher, IL (BPH890405ML)- Kenneth W. and 
Jane A. Anderson seek 103.5 mhz; 3 kw; 100 m. Address: 
Route 7, Box 385B, Marion, IL 62959. Principal has no 
other broadcast interests. Filed April 5. 

Henryville, IN (BPED890418MA)- Henryville Commu- 
nity Radio Inc. seeks 88.3 mhz; 3.2 kw; 77 m. Address: 
806 Tower Place, Louisville, KY 40223. Principal is equal- 
ly owned by Jerry D. Cooper and Robert Stoll, and has no 
other broadcast interests. Filed April 18. 

Winchester, NV (BP890501)- Winchester Broadcasting, 
LP seeks 620 khz. Address: 2340 Sawtelle Blvd. West, Los 
Angeles, CA 90064. Principal is headed by Clair Higgins. 
and has no other broadcast interests. Filed May I. 

Stamford. TX (BPED8904I3NE)- Perez -Lone Star Edu- 
cational Foundation Inc. seeks 92.1 mhz; 3 kw; 100 m. 
Address: P.O. Box 90277, Long Beach. CA 90809. Princi- 
pal is headed by Diane R. Perez, president, and has no 
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other broadcast interests. Filed April 13. 

Brandon, VT (BPH890413NG) -Bach 'n Roll Radio of 
Brandon Inc. seeks 101.9 mhz; 3 kw; 100 m. Address: 
5211 Wehawken Rd., Bethesda, MD 20816. Principal is 

owned by Joan M. Bader, 51 %, and Michael H. Bader, 
49%. Filed April 13. 

Brandon, VT (BPH890413NI) -James G. Kirkpatrick 
seeks 101.9 mhz; 2.5 kw; 109 m. Address: Box 369, 
Brookfield, VT 05036. Principal has no other broadcast 
interests. Filed April 13. 

Vancouver, WA (BPH8904I3NL)- Trans- Columbia 
Communications seeks 105.9 mhz; 9.084 kw; 343 m. Ad- 
dress: P.O. Box 61684, Vancouver, WA 98666. Principal 
is equally owned by Andrew L. Brown and Lester M. 
Friedman, and has no other broadcast interests. Filed April 
13. 

Vancouver, WA (BPH890413NH)- Columbia FM LP 
seeks 105.9 mhz; 7 kw; 384 m. Address: 7012 Sleret Ave., 
Vancouver, WA 98664. Principal is headed by Catherine 
C. Edmiston, general partner, and has no other broadcast 
interests. Filed April 13. 

West Liberty, WV (BPED890418MC) -West Liberty 
State College seeks 91.5 mhz; 150 w; 65 m. Address: 
Media Resources Center, West Liberty, WV 26074. Princi- 
pal has no other broadcast interests. Filed April 18. 

Bums, WY (BPH890407MH)- William L. Moir seeks 

101.9 mhz; 50 kw; 150 m. Address: 11920 Gay Glen, St. 

Louis, MO 63043. Principal has no other broadcast inter- 
ests. Filed April 7. 

TV 
Newark, NJ (BPCI'890501)- Arthur S. Liu seeks ch. 68; 

2667 kw visual; 436 m. Address: 449 Broadway, New 
York, 10013. Principal has no other broadcast interests. 
Filed May 1. 

Actions 
AM's 

Union City. IN (BP821122AG)- Granted app. of Union 
City Radio for 1030 khz. Address: 400 Alleghany Street, 
Blacksburg, VA 24060. Principal has no other broadcast 
interests. Action March 23. 

Sartell, MN (BP840502AP) -- Granted app. of Hercules 
Broadcasting Company for 1010 khz. Address: 47325 
Blossom Lane, Utica, MI 48087. Principal has no other 
broadcast interests. Action May 3. 

Berlin, VT (BP871130AG) -- Granted app. of Harvest 
Broadcasting for 870 khz. Address: P.O. Box 105, Hins- 
dale, NH 03451. Principal is owned by Brian Dodge, who 
also owns WT11(AM) Roxbury, NH, and 49% interest in 
KTII Elk City, and KTTL Alva, both Oklahoma. Action 
May 4. 

Camas, WA (BP871230AD)- Dismissed app. of Family 
Stations Inc. for 700 khz. Address: 3108 Fulton Ave., 
Sacramento, CA 95821. Principal is nonstock corporation 
owned by Harold Camping, Scott L. Smith, and Richard 
Van Dyk. It also owns WBFR(FM) Birmingham, AL; 
KPHF(FM) Phoenix; KPJO(FM) Avalon, KECR(FM) El 
Cajon, KFNO(FM) Fresno, KEFR(FM) Le Grand, 
KFRN(AM) Long Beach, KXFR(FM) Redding, KE- 
BR(AM) Rocklin, KEAR(FM) San Francisco, KCRN(FM) 
Santa Rosa, KFTL(TV) Stockton and KPRA(FM) Ukiah, 
all California; KPFR(FM) Pueblo, CO; WCTF(AM) Ver- 
non, CT; WFDA(FM) Arcadia, WJFR(FM) Jacksonville 
and WWFR(FM) -WYFR (shortwave) Okeechobee, all 
Florida; WFRC(FM) Columbus, GA; WJCH(FM) Joliet, 
IL; KDFR(FM) Des Moines and KYFR(AM) Shenandoah, 
both Iowa; KFFK(FM) Hutchinson, KS; WFSI(FM) An- 
napolis, MD; WBMA(AM) Dedham, MS; WBYF(FM) 
Bay City, WGRF(FM) Rockford and W W M1(FM) Sebewa- 
ing, all Michigan; WKDN -FM Camden and WFME(FM) 
Newark, both New Jersey; WFBF(FM) Buffalo, 
WFRR(FM) Smithtown, WFNY(FM) Syracuse and 
WFRW(FM) Webster, all New York; WAHD(FM) Wilson, 
NC; WCNF(FM) Cincinnati, WCUE(AM) Cuyahoga Falls, 
WOTL(FM) Toledo and WYTN(FM) Youngstown, Ohio; 
KCOO(FM) Coos Bay and KQFE(FM) Springfield, both 
Oregon; WFRJ(FM) Johnstown and WFQA(AM) Nichol- 
son, both Pennsylvania; WFCH(FM) Charleston, SC; 
WKNL(AM) Knoxville, TN; KTXB(FM) Beaumont and 
New FM Bridgeport, both Texas; KUFR(FM) Salt Lake 
City; KARR(AM) Kirkland and KJVH(FM) Longview, 
both Washington, and WMWK(FM) Milwaukee. Action 
May 9. 

FM's 
Tucson, AZ (BPH870515MB)- Dismissed app. of Kle- 

cic Broadcasting Inc. for 104.1 mhz; 3 kw H &V. m. 

Address: 10905 Wintergreen Hill, Austin, TX 78750. Prin- 

cipal is owned by Johnny Klecic, and has no other broad- 

cast interests. Action April 26. 



 Tucson, AZ (BPH870515MX)- Dismissed app. of FM 
Tucson LP for 104.1 mhz: 3 kw H &V; m. Address: 7525 
E. 33rd, Tucson, AZ 85710. Principal is owned by Charles 
Ford, and has no other broadcast interests. Action April 26. 

Laurel. DE (BPH8709I4MA)- Granted app. of Dennis 
N. O'Neal for 95.3 mhz: 3 kw H &V; 100 m. Address: 109 
Central Ave.. Laurel, DE 19956. Principal has no other 
broadcast interests. Action April 25. 

Springfield. FL (BPH870629MT) -- Granted app. of Ran- 
dall R. Wahlberg for 101.9 mhz; 3 kw H &V; 100 m. 
Address: 4324 W. 20th St., E -232. Panama City, FL 
32405. Principal has no other broadcast interests. Action 
April 19. 

Lakeland, GA (BPH8709IONV) -Omnted app. of Flan- 
son R. Carter for 105.9 mhz; 3 kw H &V; 100 m. Address: 
P.O. Box 711, 808 River Rd., Nashville, GA 31639. 
Principal also owns WNGA(AM) Nashville, GA. Action 
April 20. 

Camer Mills, IL (BPH880825MW)- Granted app. of 
Kenneth W. and Jane A. Anderson for 104.5 mhz; 3 kw 
H &V; 100 m. Address: Rte. 7, Box 385 -B, Marion, IL 
62959. Principals have no other broadcast interests. Action 
April 21. 

Dekalb, IL (BPH870817MG)- Granted app. of Tana S. 
Knetsch for 94.9 mhz; 3.0 kw H &V; 100 m. Address: 1018 
Dekalb Ave., Sycamore, IL 60178. Principal has no other 
broadcast interests. Action April 28. 

Washington, IN (BPH880825MM)- Granted app. of 
Greene Electronics for 107.9 mhz; 3 kw H &V; 100 m. 
Address: 104 East Main, Washington. IN 47501. Principal 
is owned by William A. Greene, who has no other broad- 
cast interests. Action April 26. 

Salyersville, KY (BPH8808I6MS)- Granted app. of 
Licking Valley Radio Corp. for 97.3 mhz; 2.55 kw H &V; 
107 m. Address: Box 550, Salyersville, KY 41465. Princi- 
pal is owned by Charles K. Belhaveen, 50 %; Luther G. 
Carpenter, 25 %, and Kenny Dingus, 25 %. It also owns 
WRLV(AM) Salyersville, KY. Action April 21. 

Utica, MS (BPH880621MB)- Granted app. of Hollings- 
worth Broadcasting Co. for 92.9 mhz; 3 kw H &V: 100 m. 
Address: P.O. Box M, Utica, MS 39175. Principal is 
equally owned by Joseph K. Hollingsworth and Mary Hol- 
lingsworth. Joseph K. Hollingsworth and Mary Hollings- 
worth are 51% and 34% shareholders, respectively, of 
Chautauqua Broadcasting Co., licensee of WCST(AM) 
Crystal Springs. MS. Action April 25. 

Vicksburg, MS (BPH851216NH)- Granted app. of 
Bishop Broadcasting Inc. for 101.1 mhz; 3.0 kw; 89 m. 
Address: Route I, Box 159 -A, Vicksburg, MS 39180. 
Principal is headed by Bobby F. Bishop. and has no other 
broadcast interests. Action April 25. 

Ada. OH (BPH880616MH)- Returned app. of Clear 
River Communications Inc. for 94.9 mhz; 3 kw; 100 m. 
Address: 1990 Hamrock Dr., Powell, OH 43065. Principal 
is equally owned by Robert Casagrande and Mark S. Lit- 
ton, and has no other broadcast interests. Action May 2. 

Alamogordo, NM (BPH870820MC)- Returned app. of 
American Indian Broadcast Group for 103.7 mhz; 100 kw 
H &V; 981 m. Address: Suite 2, Country Village Shopping 
Center, Smyma, TN 37167. Principal is equally owned by 
Jack Bursack, Lynwood Eaton. and Fritz Niggeler. It has 
no other broadcast interests. Action May 3. 

Gallup, NM (BPH880603MP)- Granted app. of MBC 
Communications Southwest Inc. for 106.1 mhz; 50 kw 
H &V; 43 m. Address: East Rock Rd., Allentown, PA 
18103. Principal is owned by Richard C. Dean, 90%; 
David G. Hinson, 5 %, and Barry N. Fisher, 5 %. It also 
owns KKJY(FM) Albuquerque, NM, and WFMZ -FM -TV 
Allentown, PA. Action April 19. 

Erwin, NC (BPED880412MA)- Granted app. of Central 
Carolina Community College for 88.3 mhz; 3 kw H &V; 61 
m. Address: 1105 Kelly Drive, Sanford, NC 27330. Princi- 
pal is headed by Charles J. Alexander, and has no other 
broadcast interests. Action April 24. 

Wagoner. OK (BPH8807IIMP)- Granted app. of Em- 
body Broadcasting Co. for 102.1 mhz; 3 kw H &V; 100 m. 
Address: P.O. Box 329, Muskogee, OK 74402. Principal is 

equally owned by Richard S. Embody, and Patricia B. 
Embody. It also owns KBIX(AM) Muskogee. OK. Action 
April 19. 

Erie, PA (BPED840302CC)- Granted app. of Family 
Stations Inc. for 88.1 mhz; IO kw; 658 m. Address: 3108 
Fulton Ave., Sacramento, CA 95821. Principal is nonstock 
corporation owned by Harold Camping, Scott L. Smith and 
Richard Van Dyk. It also owns WBFR(FM) Birmingham, 
AL; KPHF(FM) Phoenix; KPJO(FM) Avalon, KECR(FM) 
El Cajon, KFNO(FM) Fresno, KEFR(FM) Le Grand, 
KFRN(AM) Long Beach, KXFR(FM) Redding, KE- 
BR(AM) Rocklin, KEAR(FM) San Francisco, KCRN(FM) 
Santa Rosa, KFTL(TV) Stockton and KPRA(FM) Ukiah, 
all California: KPFR(FM) Pueblo, CO: WCTF(AM) Ver- 

non. CT; WFDA(FM) Arcadia, WFFR(FM) Jacksonville 
and WWFR(FM)WYFR (shortwave) Okeechobee, all Flor- 
ida; WFRC(FM) Columbus, GA; WFCH(FM) Joliet. IL; 
KDFR(FM) Des Moines and KYFR(AM) Shenandoah, 
both Iowa; KFRK(FM) Hutchinson. KS: WFSI(FM) An- 
napolis, MD; WBMA(AM) Dedham, MS; WBYF(FM) 
Bay City, WGRF(FM) Rockford and WWM1(FM) Sebewa- 
ing. all Michigan; WKDN -FM Camden and WFME(FM) 
Newark, both New Jersey; WFBF(FM) Buffalo. 
WFRS(FM) Smithtown, WFNY(FM) Syracuse and 
WFRW(FM) Webster, all New York; WAHD(FM) Wilson, 
NC; WCNF(FM) Cincinnati. WCUE(AM) Cuyahoga Falls, 
WOTL(FM) Toledo and WYTN(FM) Youngstown, Ohio; 
KCOO(FM) Coos Bay and KQFE(FM) Springfield, both 
Oregon; WFRJ(FM) Johnstown and WFQA(AM) Nichol- 
son, both Pennsylvania; .WFCH(FM) Charleston. SC; 
WKNL(AM) Knoxville, TN; KTXB(FM) Beaumont, and 
New FM Bridgeport, both Texas; KUFR(FM) Salt Lake 
City; KARR(AM) Kirkland and KJVH(FM) Longview, 
both Washington; and WMWK(FM) Milwaukee. Action 
April 24. 

Rapid City, SD (BPH850712SW)- Granted app. of 
Tom -Tom Communications Inc. for 104.3 mhz; 100 kw 
H &V; 985 m. Address: P.O. Box 1680, Rapid City, SD 
57709. Principal is owned by Thomas J. Brokaw, and 1. 

Thomas Kearns, Meredith A. Brokaw, and Sandra M. 
Kearns. It is licensee of KTOQ(AM) Rapid City, SD. 
Meredith A. Brokaw is director of Gannett Co., which is 
licensee of KISS -AM -FM Los Angeles, KSDO -AM -FM 
San Diego. both California; WDAE(AM)- WIQ1(FM) Tam- 
pa. FL; WGCI -AM -FM Chicago, IL; WLQU(AM)- 
WCZY(FM) Detroit, Mt; KOSA(AM)- KSD -FM St. Louis, 
MO; WWWE(AM)- WDOK(FM) Cleveland, OH; 
KKBQ(AM) Houston, KKBQ(FM) Pasadena, both Texas; 
KPNX -TV Mesa, AZ; KUSA -TV Denver, CO; WXIA -TV 
Atlanta, GA; WLVI -TV Cambridge. MA; WTCN -TV Min- 
neapolis, MN, and KOCO -TV Oklahoma City, OK. 13m- 
kaw owns less than I% of common stock of Gannett Co., 
whose shares are traded on the NYSE. Action April 26. 

Winters, TX (BPH881209MK)- Returned app. of AFM 
Associates, General Partnership for 95.9 mhz; 3 kw; 100 
m. Address: P.O. Box 736, Myrtle Beach. SC 29577. 
Principal is owned by Albert D. Ervin, 30 %; David A. 
Rowley Jr., 35 %, and P.A. Thomas Sr., 35 %. Action May 
5. 

Kelso, WA (BPH881215ME)- Returned app. of Wash- 
ington Interstate Broadcasting Co. for 94.5 mhz; 3 kw; 100 
m. Address: P.O. Box 90, Kelso, WA 98626. Principal is 
owned by Stephen Hanson. and has no other broadcast 
interests. Action May 2. 

TV 
Hartford, CT (BPET890301KG)- Dismissed app. of 

Connecticut Public Broadcasting Inc. for ch. 18. Address: 
240 New Britain Ave., Hartford, CT 06106. Principal is 
headed by David Carson, chairman, has no other broadcast 
interests. Action May 2. 

Facilities Changes 

Applications 
AM's 

El Paso, TX, KELP 1590 khz -May 2- Application 
(BP890123AB) granted for CP to change TL to El Paso, 
TX; changes in antenna system and from Non -DA to DA; 
31 44 38N 106 23 45W. 

South Hill. VA, WJWS 1370 khz -March 29- Applica- 
tion (BP881129AG) granted for CP to change antenna 
system (by increasing tower height) and radiation efficien- 
cy. 

FM's 
Demopolis, AL, WZNJ 106.3 mhz -April 13- Applica- 

lion for CP to change ERP: 50 kw H &V; HAAT: I50 m 

H &V; FREQ: 106.5 mhz; class: C2; TL: 1.4 km SE of 
Dayton, AL; 32 20 40N 87 37 43W; per docket 87 -451. 

Phoenix, AZ, KPHF 88.3 mhz -April 13- Application for 
Mod of CP (BPH8406291L) to change ERP: 25 kw H &V; 
HAAT: 306.8 m H &V; TL: Top of Shaw Butte, Phoenix, 
AZ. 

Little Rock, AR, KUAR 89.1 mhz -April 26- Applica- 
lion (BPED881026ID) granted for CP to change HAAT: 
269 m H &V; TL: Shinall Mountain antenna farm 3 mi W of 
Little Rock, AR. 

Paradise, CA, KRIJ 92.7 mhz -April 12- Application for 
CP to change ERP: 3 kw H &V; HAAT: 59 m H &V; class: 
BI; per docket 86-488. 

Placerville. CA, KHTN 92.1 mhz -April 12- Application 
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for CP to change ERP: 1.41 kw H &V; HAAT: 144 m 
H &V. 

Santa Cruz, CA, KLRS -FM 99.1 mhz -April 07- Appli- 
cation for CP to change HAAT: 803 m H &V; correct 
antenna and tower heights of present license. 

Pueblo, CO, KATM -FM 100.7 mhz -April 14- Applica- 
tion (BPH890130IB) granted for CP to change ERP: 13 kw 
H &V; HAAT: 647 m H &V. 

Punta Gorda. FL. WQLM -FM 92.7 mhz -April 18 -Ap- 
plication (BMPH881114II) granted for Mod of CP 
(BPH880316IB) to change HAAT: 150 m H &V. 

Venice, FL, WCTQ 92.1 mhz -April 28- Application 
(BMPH6812021D) granted for Mod of CP (BPH8703311P) 
to change ERP: 3 kw H &V; HAAT: 90 m H &V; coordi- 
nates: 27 06 20N 82 24 OIW. 

Vero Beach, FL, WAVW 105.5 mhz -April 26- Applica- 
tion (BPH880718IA) granted for CP to change FREQ: 
103.7 mhz; ERP: 50 kw H &V; HAAT: 145 m H &V; TL: 
East side of Rte. 505, 1.5 km S of Wabasso Rd. near 
Wabasso, FL; class: C2; per docket 86 -284. 

Chicago, IL, WNUA 95.5 mhz -April 14- Application 
for CP to change ERP: 4.2 kw H &V; HAAT: 474 m H &V; 
TL: Sears Tower. Chicago, IL; 41 52 44N 87 38 IOW. 

Iowa City, IA, KRNA 93.9 mhz -April 12- Application 
for CP to change HAAT: 222 m H &V; TL: about 1.7 km N 

of Oxford, IA, .5 km N of intersection of U.S. Hwy. 6 and 
State Hwy. 109. 

Sioux Center, IA, KVDB -FM 94.3 mhz -April I8 -Ap- 
plication (BPH881205IF) granted for CP to change FREQ: 
93.9 mhz; ERP: 50 kw H &V; HAAT: 150 m H &V; TL: 
10.5 km W of Sioux Center, IA; class: C2; per docket 88- 
165. 

Ann Arbor. MI, WAMX 107.1 mhz -April 10- Applica- 
lion for Cl' to change ERP: 2.1 kw H &V; HAAT: 116 m 

H &V; TL: Tower Plaza Bldg., 555 E. William St. at 

Maynard Street, Ann Arbor, MI; 42 16 41N 83 44 32W. 

Vicksburg, MS, CP FM 101.1 mhz -April 25- Applica- 
tion (BMPH890123U) granted for Mod of CP 
(BPH8512I6NH) to change ERP: 1.325 kw H &V; HAAT: 
146 m H &V; TL: Old WKYU -FM tower, 4.5 km ENE of 
Vicksburg, MS. 

Red Lodge, MT, KAFM 99.3 mhz -April I1- Applica- 
lion for CP to change ERP: 3 kw H &V; FREQ: 99.5 mhz; 
class: CI; TL: Grizzly Peak Electronic Site, Custer Nat'l. 
Forest, 4.6 mi W of Red Lodge, MT. 

Socorro, NM, KMXQ 92.7 mhz -April 06- Application 
for CP to change FREQ: 104.7 mhz; ERP: 100 kw H &V; 
HAAT: 574 m H &V; TL: 50 km NW of Socorro, NM; 
class: C; per docket 87 -308. 

Cobleskill, NY, WACS -FM 103.5 mhz -April 14 -Ap- 
plication for CP to install directional antenna. 

Valhalla, NY, WARY 88.5 mhz -April 18- Application 
for Mod of CP (BPED8508I6MB as Mod) to change ERP: 
.05 kw HH and .046 kw V. 

Ketchum, OK, KGND 107.5 mhz -April 20- Application 
(BMPH8901031A) granted for Mod of CP 
(BPH870304MB) to change HAAT: 150 m H &V; from 4- 
bay to 6-bay antenna. 

Stillwater, OK, KKND 105.5 mhz -April 20- Applica- 
tion (BPH870618IA) granted for CP to change TL: 5304 N 
Richmond Hill Drive, Stillwater, OK; HAAT: 52 m H &V; 
change main studio; 36 10 40N 97 03 15W. 

Eugene, OR, KLCC 89.7 mhz -April I2- Application for 
Mod of CP (BPH8608291A) to change ERP: 81 kw H and 
54 kw V; HAAT: 354 m H &V; antenna power split. 

Eugene, OR, KZEL -FM 96.1 mhz -April 12- Applica- 
tion for Mod of CP (BPH8607031B) to change HAAT: 
525.24 m H &V. 

Bethlehem. PA, WZZO 95.1 mhz -April 11- Application 
for Mod of CP (BPH870722IB) to change directional an- 
tenna pattern in elevation plane. 

Alamo, TX, KJAV 104.9 mhz -May 2- Application 
(BPH8902091B) returned for CP to change HAAT: 79.6 m 

H &V; TL: 2 mi N of Alamo, TX. 

Bay City, TX, KMKS 92.1 mhz -April 25- Application 
(BPH8807211B) granted for CP to change FREQ: 102.5 
mhz; ERP: 50 kw H &V; HAAT: 150 m H &V; TL: .9 km N 
of farm to Market Rd. 2853, in Matagorda County, TX; 
class: C2; per docket 87 -208. 

Kilgore, TX, KM-FM 95.9 mhz -April 18- Applica- 
tion (BPH8811141K) granted for CP to change FREQ: 96.1 
mhz; ERP: 31.7 kw H &V; HAAT: 189 m H &V; TL: .6 km 
NE of junction of Lee Road and County Road 2276, Rusk 
County, TX; class: C2; per docket 87 -73. 

Livingston, TX, KETX -FM 92.1 mhz -April 27- Appli- 
cation (BPH8806131A) granted for CP to change ERP: 50 
kw H &V; FREQ: 92.3 mhz; class: C2. 
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Meticel, TX, KFQX -FM 102.3 mhz -April 17- Applica- 
tion (BMPH890109IG) granted for Mod of CP 
(BPH8708171B) to change ERP: 66 kw H &V; HAAT: 350 
m H &V. 

Tyler, TX, KTYL -FM 93.1 mhz -April 12- Application 
for Mod of CP (BPH870302MR) to change HAAT: 389 m 
H &V. 

Wichita Falls, TX, KKQV 103.3 mhz -April 21 -Appli- 
cation (BPH861222ID) granted for CP to change TL: 3.4 
km E of Texas Hwy. 26 on Hwy. 240, Haynesville, TX; 
HAAT: 309.6 m H &V; 34 05 35N 98 52 44W. 

Bridgeport, WV, WDCI 104.1 mhz -April 18- Applica- 
tion (BMPH890208IA) granted for Mod of CP 
(BPH8704030D) to change TL: 1.1 km W of I -79, 1.4 km 
SW of the Country Club. 

Milwaukee, WI, WMYX -FM 99.1 mhz -April 26 -Ap- 
plication (BPH8902021B) dismissed for CP to change ERP: 
26 kw H &V; HAAT: 205 m H &V; TL: .8 km N of East 
Capital Drive on North Humboldt Ave., Milwaukee, WI. 

Watertown, WI, WTFX 94.1 mhz -April 17- Application 
(BPH880801IE) granted for CP to change HAAT: 150 m; 
TL: from intersection of Hwys. 73 and 1218, 3.5 km N, 
then due E .93 km, site is 1.4 km NE of Deerfield Village, 
WI. 

TV's 
Washington, DC, WETA -TV ch. 26 -April 28- Applica- 

don (BPET890111KE) granted for CP to change ERP: 
2296 kw (V(v); HAAT: 766'; ANT: RCA Dielectric TFU- 
25G (h)- PolarvWmni (v); TL: 5202 River Rd., Bethes- 
da, MD; 38 57 49N 77 06 I8W. 

Pensacola, FL, WHBR ch. 33 -April 28- Application 
(BMPCT881031KE) granted for Mod of CP 
(BPET820209KE) to change ERP: 3500 kw (v). 

Kansas City, MO, KMBC -TV ch. 9 -April 28- Applica- 
tion (BPCT890222KL) granted for CP to change ERP: 316 
kw (vis); HAAT: 257 m; TL: 5701 E. 22nd St., Kansas 
City, MO; ANT: Dielectric/ TCL -12A9; 39 05 OIN 94 30 
57W. 

Huntington, WV, WPBY -TV ch. 33 -April 28- Applica- 
tion (BPEI'88113OKE) granted for CP to change HAAT: 
378 m; TL: 38 29 41N 82 12 03W. 

Actions 
FM's 

Aspen, CO, KAMX 91.5 mhz -May 02- Application 
(BPED890111MG) returned for CP to change HAAT: - 
300.7 m H &V; TL: 1.7 km ENE of Aspen, CO. 

Ouray, CO, KURA 104.9 mhz -May 05- Application 
(BPH890113IG) dismissed for CP to change HAAT: -5 m 
H &V; ERP: 3.1 kw H &V; TL: 3.5 km NNW of Ridgway, 
CO; FREQ: 105.7 mhz; class: C2; per docket 88 -73. 

Rock Harbor, FL, WKLG 102.3 mhz -Feb. 15- Applica- 
lion (BPH870327MM) granted for CP to change ERP: 50 
kw H &V; HAAT: 71 m H &V; FREQ: 102.1 mhz; class: 
C2. 

Buffalo, MO, KBFL 90.3 mhz -May 01- Application 
(BPH881Q27IB) granted for CP to change TL: 8.6 km at 
96.33 degrees from Buffalo, MO. 

Wilson, NC, WARD 90.5 mhz -May 02- Application 
(BMPED890303ID) dismissed for Mod of CP 
(BPED840229CC) to change ERP: 3.8 kw H &V; HAAT: 
30 m H &V; TL: 2351 Gordon and Pulley Rd. 

Philadelphia, PA, WMMR 93.3 mhz -May 01- Applica- 
tion (BPH871015ID) granted for CP to change TL: 1650 
Market St., Philadelphia, PA; HAAT: 271 m H &V; 39 57 
09N 75 10 05W. 

Crockett, TX, KBHT 93.5 mhz -May 01- Application 
(BPH8901301A) granted for CP to change TL: Crockel, 
TX. 

Winchester, VA, WINC -FM 92.5 mhz -May 03- Appli- 
cation (BPH8902061G) granted for CP to change TL: on 
Appalachian Trail, atop mountain peak, 27.4 km SE of 
Winchester, VA. 

Parkersburg, WV, WMGP 99.3 mhz -May 04- Applica- 
lion (BPH881007IF) granted for CP to change FREQ: 99.1 
mhz; ERP: 11.4 kw H &V; HAAT: 148 m H &V; TL: 91 m 
E of State Rte. 339, .24 km N of U.S. 50, Belpe Township, 
OH; class: BI; per docket 87 -444). 

TV's 
Fort Bragg, CA, KDKI ch. 8 -May 5- Application 

(BMPCT880819KI) granted for Mod of CP 
(BPCT851018KP) to change ERP: 225 kw (vis); HAAT: 
746 m; TL: Canto Peak Communication facility; ANT: 
BognerB6VG; 39 41 38N 123 34 43W. 

Las Vegas, NV, KFBT ch. 33-May 5- Application 
(BMPCf890130KL) granted for Mod of CP 
(BPCT850725KI) to change ERP: 1349 kw (vis); HAAT: 
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CONSULTING ENGINEERS 

AM -FM -TV Engineering Consultants 
Complete Tower and Rigging Services 

'.tien -ù.g Ike Breedeol AM41ry 
fer errr Se leer: 

Box 2727 Bath, Ohio 44210 
(216) 659-4440 

Mullaney Engineering, Inc. 
Cwwuiug TdKeRw1IRNAtNIIa togiNws 

9049 Shady Grove Court 
Gaithersburg, MD 20877 

301- 921 -0115 
Member AFCCE 

C. P. CROSSNO 8 ASSOCIATES 

ConsWmnp Eny/neers 

P.O. Box 18312 
Dallas, Texas 75218 

(214) 669 -0294 

Member AFCCE 

1 

LAWRENCE L MORTON 
ASSOCIATES 

oi' N NNW UM 
le Amme Nees rNun . AA COOl 51 CAli; CIR.FA W63G 

LAWRENCE L. MORTON, P.E. 
AM FM TV 

APPLICATIONS FIELD ENGINEERING 

(714) 859-6015 
MEMBER AFCCE 

FCC Data Bases 

eCC Applications and Field Engmeenng 

Frequency Searches and Commanon 
AM-FM-CATVITFS.LPTV 

VE ENGINEERING, INC. 

Coshing Commancrhaa Engineers 

1306 W. County Road F, St. Paul, MN 55112 
(612)6311338 'Renee AFCCE" 

LOHNES a CULVER 
CONRAN Radio-TV Engineers 
1158 15th. St.. N.W. , State S06 

w.$Mngton . D.C. 20005 
®(2021 296-2722 

ewe. tie. MUe.1.a AFCCE 

ANDRUS AND ASSOCIATES, INC. 
ALVIN N. ANDRUS, P.E. 

351 SCOTT DRIVE 
SILVER SPRING. MD 2090E A 301 384.5374 

NICa 

VIR JAMES 
CONSULTINO INCH 

Appbca!ons and Feld Engmeeling 
Cnmpulei zed Feouency Surveys 

3137 W. Kentucky Ase. -8021e 
(303)93? -1000 

DENVER, COLORADO 
Member AFCCE & NAB 

HATFIELD & DAWSON 
Consulting Engineers 

Broadcast and Communications 
4226 6th Ave., N.W., 

Seattle, Washington, 98107 
(206) 783-9151 

Member AFCCE 

JOHN F.X. BROWNE 
a ASSOCIATES, PC. 

525 1M7odward Ave 
Bloomfield Hills, MI 48013 

(313) 642-6226 
Washington Office 

(202) 293 -2020 
Member AFCCE 

Consulting Engineers 

P.O. Box 356 
McKinney, Texas 75069 

(214) 542 -2056 
Member AFCCE 

George Jacobs 
& Associates, Inc. 

Consulting Broadcast Engineers 
Domestic 8. International 

Member AFCCE 

8701 Georeis Ase. 
sawn SPANS MO 

20910 
Suite 110 

(301) 5874800 

JOHN E. HIDLE, P.E. 
Broadcast and Telecommunications 

Consulting Engineer 
P.O. BOX 126 

NEW PALTZ, NEW YORK 12561 

(914) 255-0449 
Member AFCCE 

COHEN, DIPPELL 
and EVERIST, P.C. 

CO.eYLTYO ENOFeelle 

1015 15th. Street N.W_ Suite 703 
W..hegtun, D.C. 20005 
(202)783-0111 

AFGCE 

HAMMETT & EDISON, INC. 
CONSULTING ENGINEERS 

Box 280068 
San Francisco, California 94128 

(415) 342 -5200 
(202) 396-5200 

Member AFCCE 

E. Harold Munn, Jr., 
& Associates, Inc. 

Broadcast Engineering Consultants 

Box 220 
Coldwater, Michigan 49036 

Phone: 517-278-7339 

ENTERPRISE ENGINEERING P.C. 

Consulting Engineers 
FW HANNEL. PE 

PO Boo 9001 Peons. IL 61614 
(309) 691.4155 

Memoe, AFCC( 

D.C. WILLIAMS 
& ASSOCIATES, INC. 

. Le,v r 
oOS. C,CI B0. ' 

^ FOLSOM. CALIFORNIA 95630 
(916) 933-5000 

PAUL DEAN FORD. P.E. 
BROADCAST ENGINEERING CONSULTANT 

R.R. 12, Box 351 

WEST TERRE HAUTE, INDIANA 47885 
812-535-3831 

Member AFCCE. 

DON'T BE A STRANGER 
To BnmelGeaongs 1t6.42r Readers 
Display your Prolessanal or Service Card 
here It will be seen by statnn and cable TV 
system owners and decision makers. 

1986 Readership Survey showing 3.5 
readers per Copy 

AFCCE 
Association of 

Federal Communications 
Consulting Engineers 

P.O. Boo 19333 
200h Street Station 

Washington. DC 20036 
1202)659 -3707 
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Actions 

FCC Grants Waiver Request for WNZK(AM) Westland 
MI, to Operate on Split Frequency (Report MM -395, Mass 
Media Action). Commission has granted request by Birach 
Broadcasting Corporation, licensee of WNZK -AM at West- 
land. MI, for waiver of Commission's rules. Waiver will 
permit Birach to file application for authorization to pro- 
vide AM broadcast service on frequency 690 khz at in- 
creased power during day, and on frequency 680 khz at 
night. Action by Commission May 9 by Direction Letter 
(FCC 89 -147). 

Arlington, TX. Granted application of channel 68, North 
Texas Television Limited Partnership, for new commercial 
television station on UHF channel 68 at Arlington; and 
denied competing applications of Charisma Broadcasting 
Corporation, Arlington 68 TV, Inc., United Broadcast 
Group, Ltd., Southwest Communications Ltd., Johnson 
Television, Ltd., Briscoe Broadcasting Ltd., LouRay Cor- 
poration, Metroplex Communications Inc., Sammy A. 
Thornton, and Native American Broadcasting Company 
Limited Partnership. (MM docket 85 -234 by Initial Deci- 
sion [FCC 89D -16] issued May 2 by AU Joseph P. Gonza- 
lez). 

Geostar Authorized to Provide Radiodetermination Satel- 
lite Service (Report CC -316, Common Carrier Action). 
Authorized Geostar Positioning Corp. to operate transmis- 
sion link in 4/ 6 GHz bands, using facilities leased from 
GTE Spacenet Corp., to provide radiodetermination satel- 
lite service (RDSS) to Geostar's receive -only user termi- 
nals. Action by Commission May 8 by O &A (FCC 89- 
142). 

Maryland PSC. Denied review of staff order that declared 
that FCC had properly preempted states from regulating 
billing and collection services offered by local exchange 
carriers to interstate carders. (By MO &O [FCC 89 -120] 
adopted April 14 by Commission). 

Commission Grants Settlement Agreement for RKO'S 
KRTH -AM -FM Los Angeles, CA. - MM dockets 84-1184, 
et al. (Report DC -1411, Action in docket case). Granted 
RKO General Inc.'s settlement agreement for KRTH -AM- 
FM Los Angeles, under which Beasley AM Acquisition 
Corp. and Beasley FM Acquisition Corp. will pay RKO 
$86,600,000. RKO will pay $30,350,000 to other appli- 
cants. Action by Commission May 9 by MO &O (FCC 89- 
144). 

FCC Approves Settlement Agreement in Chicago RKO 
Proceeding - MM dockets 84 -1085, et al. (Report DC- 
1405, Action in docket case) Approved settlement agree- 
ment allowing RKO General Inc., to sell its station WFYR- 
FM, Chicago, to Summit- Chicago Broadcasting Corp. for 
$21 million. As approved, RKO would receive 65.4 per- 
cent of proceeds of sale, with remainder going to other 
competing applicants. Action by Commission May 9 by 
MO &O (FCC 89 -145). 

Settlement Reached in St. Simons Island, GA, FM pro- 
ceeding - BC dockets 81.307, 81 -309 (Report DC -1404. 
Action in docket case). Approved settlement agreement 
granting application of Dale Bell. Action by Commission 
May 9 by MO &O (FCC 89 -146). 

FCC Reallocates Local TV Transmission Service to 14.2- 
14.4 ghz Band - gen. docket 87 -136 (Report DC -1410, 
Action in docket case). Amended roles to reallocate fre- 
quencies for local television transmission service (LTTS) 
from 11.7 -12.2 GHz to 14.2 -14.4 GHz band. Existing 
LTTS operations in 11.7 -12.2 GHz band are being grand - 
fathered. Action by Commission May 9, by R &O (FCC 89- 
148). 

Las Vegas, NV, et al. Granted Larry L. Cummings 
appeal and reinstated his application on condition that he 

select Sun City or Youngstown, AZ, as his community of 
license; otherwise AU is authorized to dismiss his applica- 
tion for new standard broadcast station. (MM docket 88- 
562 by MO &O [FCC 89R -30) adopted May 2 by Review 
Board). 

FCC Upholds Grant of Sherbum Wright Educational 
Technology Corporative's Application for ITFS channels in 
Buffalo, MN (Report MM -394, Mass Media Action). 
Commission has upheld Mass Media Bureau action grant- 
ing application of Sherbum Wright Educational Technol- 
ogy Corporative for Instructional Television Fixed Service 
channels, GI, G2, G3 and G4 in Buffalo. MN, over 
objection of Twin Cities Schools Telecommunications 
Group, Inc. Action by Commission May 4 by MO &O 
(FCC 89 -140). 

Swanton, OH. Denied appeal of dismissal of motion for 
protective order filed by Nunn Corporation in matter of new 

FM station on channel 297A (107.3 MHz) at Swanton. 
(MM Docket 88 -432 by MO &O [FCC 89R -291 adopted 
May I by Review Board) 

Open Network Architecture. Commission commenced 
mlemaking examining methods for tariffing Open Network 
Architecture (ONA) elements in existing federal access 
tariffs. Commission also considered alternative means of 
affording enhanced service providers an exemption from 
federal access charges but tentatively concluded that pre- 
sent exemption should be retained. Finally, it proposed 
eliminating certain ONA pricing requirements. Comments 
are due June 26, replies July 26. (CC Docket 89 -79 by 
NPRM [FCC 89 -105] adopted March 30 by Commission). 

Myrtle Creek, OR. Revoked license of KRGL(AM), 
licensed to Jack E. Ondracek, for violating rules by going 
off air in 1986 without notifying FCC. (MM Docket 88 -561 
by Order [DA 88 -489] adopted April 27 by Acting Chief, 
Mass Media Bureau). 

Conroe, TX. Remand to presiding AU to determine 
whether Jo Ann Garcia lied to, misrepresented facts to, or 
lacked candor with FCC in Blanco, TX comparative TV 
(channel 52) proceeding; and if so, effect thereof on basic 
qualifications of G -A Communications, Inc. to be Commis- 
sion licensee. (MM Docket 85 -331 by MO &O [FCC 89R- 
27 adopted April 26 by Review Board). 

Allocations 

Sonora, CA. At request of H. Group Inc., proposed 
amending FM table by substituting channel 224B1 (92.7 
mhz) for channel 224A at Sonora, and modifying license of 
KZSQ -FM to specify operation on BI channel. Comments 
are due July 6, replies July 21. (MM docket 89 -108 by 
NPRM [DA 89 -510] adopted May 3 by chief, Allocations 
Branch, Mass Media Bureau). 

Dahlonega, GA, and Murphy, NC. Effective June 29, 
amended FM table by allotting channel 282A (104.3 mhz) 
to Dahlonega; and by substituting channel 274A (102.7 
mhz) for channel 282A at Murphy, and conditionally modi- 
fying construction permit of WCNG(FM). Filing window 
opens June 30. closes July 31. (MM docket 88 -356 by 
R &O [DA 89 -512] adopted May 3 by chief, Allocations 
Branch). 

Harlem, GA. At request of TM Broadcasting, proposed 
amending FM table by allotting channel 236A (95.1 mhz) 
to Harlem as its first local broadcast service. Comments are 
due July 6, replies July 21. (MM docket 89 -110 by NPRM 
[DA89 -513] adopted May 3 by chief, Allocations Branch). 

Pearson, GA. Effective June 29, amended FM table by 
allotting channel 270A (101.9 mhz) to Pearson. filing win- 
dow opens June 30, closes July 31. (MM docket 88 -416 by 
R &O [DA 89 -515] adopted May 3 by chief, Allocations 
Branch). 

Valdosta, GA. Effective June 29, amended FM table by 
substituting channel 244C2 (96.7 mhz) for channel 244A, 
and conditionally modifying license of WZLS(FM) to spec- 
ifying operation on C2 channel. (MM docket 88 -436 by 
R &O [DA 89.514] adopted May 3 by chief, Allocations 
Branch). 

Sun Valley, ID. At request of Sun Valley Television, 
proposed amending TV table by allotting VHF channel 5 to 
Sun Valley as its first local commercial service. Comments 
are due July 6, replies July 21. (MM docket 89 -109 by 
NPRM [DA 89 -511] adopted May 3 by chief, Allocations 
Branch). 

Jefferson City and Vandalia, MO. Effective June 29, 
amended FM table by substituting channel 261C2 (100.1 
mhz) for channel 261A at Jefferson City, and conditionally 
modifying license of KJMO -FM to specify operation on C2 
channel; and by substituting channel 282A (104.3 mhz) for 
channel 261A and conditionally modifying license of 
KLRK at Vandalia to specify operation on channel 282A. 
(MM docket 87 -294 by R &O [DA 89 -509] adopted May 3 

by chief, Allocations Branch). 

Big Pine, CA. At request of Janice D. Levin, proposed 
allotting channel 2276 (93.3 mhz) to Big Pine as its first 
local broadcast service. Comments due June 29, replies 
July 14. (MM docket 89 -104, by NPRM [DA 89 -493] 
adopted April 24 by chief, Allocations Branch, Mass Me- 
dia Bureau). 

Coos Bay, OR. At request of California Oregon Broad- 
casting Inc., proposed allotting channel 41 as its second 
local TV service. Comments due June 29, replies July 14. 

(MM docket 89 -105 by NPRM [DA 89 -494] adopted April 
1' by chief, Allocations Branch). 

Coalmont, TN. At request of Cumberland Communica- 
tions Corporation, proposed allotting channel 284A (104.7 
Has) to Coalmont as its first local FM service. Comments 
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due June 29, replies July 14. (MM docket 89-107 by 
NPRM [DA 89-496] adopted April 27 by chief, Allocations 
Branch). 

Weston, WV. At request of Stonewall Broadcasting Cor- 
poration, proposed substituting channel 272A (102.3 mhz) 
for 272BI and modifying license for WSSN(FM) accord- 
ingly. Comments due June 29, replies July 14. (MM docket 
89 -106 by NPRM [DA 89 -495] adopted April 27 by chief, 
Allocations Branch). 

Freedom and Morgan Hill, CA. Denied petitions for 
reconsideration of action allotting channel 241A (96.1 
mhz) to Morgan Hill and substituting channel 298A (107.5 
mhz) for channel 240A (95.9 mhz) at Freedom. (MM 
docket 86 -100, by MO &O [DA 89 -456] adopted April 19 

by chief, Policy and Rules Division. Mass Media Bureau). 

Vidalia, LA. Effective June 19, amended rules to allot 
channel 284A (104.7 mhz); filing window June 20 -July 20. 
(MM docket 88 -267, by R &O [DA 89 -471] adopted April 
24 by chief, Allocations Branch, Policy and Rules Divi- 
sion). 

Sargent, NE. On request of E. Eugene McCoy Jr., pro- 
posed amending FM table by allotting channel 221CI (92.1 
mhz); comments June 26, replies July II. (MM docket 89- 
100, by NPRM [DA 89 -473] adopted April 24 by chief, 
Allocations Branch). 

Chateaugay, NY. On request of Four Seasons Communi- 
cations Inc., proposed amending FM table by allotting 
channel 234A (101.3 mhz); comments June 26, replies July 
1 1. (MM docket 8901, by NPRM [DA 89 -474] adopted 
April 24 by chief, 'Bocations Branch). 

Bumham, PA. On request of DB Communications, pro- 
posed amending FM table by allotting channel 262A (100.3 
mhz); comments June 26, replies July I I. (MM docket 89- 
102, by NPRM [DA 89 -475] adopted April 24 by chief, 
Allocations Branch). 

Henderson, TN. Effective June 19, amended FM table by 
allotting channel 299A (107.7 mhz); filing window June 
20 -July 20. (MM docket 88 -286, by R &O [DA 89 -470] 
adopted April 24 by chief, Allocations Branch). 

Fannville, VA. Effective June 19, amended FM table by 
alloting channel 267A (101.3 mhz); filing window June 20- 
July 20. (MM docket 88 -271, by R &O [DA 89-472] adopt- 
ed April 24 by chief, Allocations Branch). 

North Crossett, AR. At request of Contemporary Com- 
munications, proposed substituting channel 274C2 (102.7 
mhz) for 274A at North Crossett, and modifying permit of 
KWLT(FM) accordingly. Comments due June 26, replies 
July 11. (MM docket 8999 by NPRM [DA 89 -468] adopted 
April 24 by chief, Allocations Branch, Mass Media Bu- 
reau). 

Davis and Winters, CA. At request of Hilding Communi- 
cations, proposed allotting channel 288A (105.5 mhz) to 
Winters as its first local broadcast service, and substituting 
channel 282A (104.3 mhz) for 288A at Davis. Comments 
due June 26, replies July 11. (MM docket 89.98 by NPRM 
IDA 89 -467] adopted April 24 by chief, Allocations 
Branch). 

Woodbury, TN. Effective June 19, allotted channel 285A 
(104.9 mhz) as its first local FM service. fling window 
opens June 20, closes July 20. (MM docket 88 -164 by 
R &O [DA 89 -469] adopted April 24 by chief, Allocations 
Branch). 
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Classified Advertising See last page of Classified Section for rates, 
closing dates. box numbers and other details. 

RADIO 
HELP WANTED MANAGEMENT 

Colorado mountain AM/FM. small market, needs turn- 
around. Covers 2 ski resorts. Need sales oriented general 
manager who can purchase 49% ownership with $25.000 
down. Rush resume and financial qualifications to: Bill 
Kitchen, P.O. Box 160, Louisville, CO 80027. EOE. 

Sales manager: Develop and implement effective sales 
strategies for new FM radio station. Supervise three to five 
part time sales people. Base salary and commission with 
override on total station sales. Send resume to WCRI. 103 
North Major St., Eureka, IL 61530. EOE. 

General manager with entrepreneurial spirit needed to 
launch brand new Class A FM "start up" in north central 
Indiana, scheduled to sign on late summer. Strong sales 
background is a must. This is a golden opportunity for a 
goal oriented, success minded individual. Your success 
will be rewarded with a piece of the station. If you've gone 
as far as you can in your current situation send your 
resume in confidence to John A. Bulrner, President, 
Bulmer Communications Group, c/o W200-FM, P.O. Box 
102, Ashtabula. OH 44004. No calls please. Equal oppor- 
tunity employer. 

Station manager for AM/FM station in northern New En- 
gland. Good opportunity for a person with a strong sales 
and management background. Salary plus bonus. Please 
respond to Box D -55. EOE. 

Northeast. Aggressive medium market AMFM combo 
seeks general sales manager to recruit, train, motivate. 
and manage for currently successful lull- service AM and 
contemp Country FM. Salary. Override. More. Box D -68. 
EOE. 

Sales manager for WDEN AM/FM. Middle Georgia's 
100,000 watt Country FM, rated #1 in Macon. Responsi- 
ble for managing 5- person sales department and han- 
dling local agency list. Prefer college educated, RAB 
trained individual with 5+ years experience who is able to 
maintain on going sales training. motivation. education 
and idea support to already successful sales staff. This is 
a major financial opportunity for the right person t0 join an 
acquisition oriented group operator. Send resume to: 
WREN, Box 46, Macon, GA 31297. Attn: Doug Grimm 
EOE. 

General manager for Class C -2 in Midwest Texas market 
of 200000 on July 1, 1989. Successful management and 
sales background absolute. Send resume: WSVT, Country 
Village, Smyrna. TN 37167. EOE. 

Saba manager wanted. Do you enjoy challenges? Can 
you move salespeople to commitment? Can you build a 
sales team to be the best? Do you strive to meet goals? Do 
you build meaningful relationships with your salespeople? 
If so, we may have an outstanding opportunity for your 
NewCity Communications is an innovative. growth- orient- 
ed company, seeking a leader to manage the sales staff 
at our Orlando. Florida station. We offer: An innovative 
environment focused on success, cutting edge sales and 
management training, an opportunity to loin a company 
with a record of success and a sense of purpose. If you 
feel you have the talent - act now! Send resume to: Ray- 
mond Cal. General Sales Manager, WDBO /K92FM. 4192 
John Young Parkway. Orlando, FL 32804. EOE. 

General manager: Top 30 market, revenue driven with 
programing sensitivity. good people skills. great company 
with lots of performance incentives. Box D -76. EOE. 

Medium market AM station has opening for a sales 
manager to build and train sales team. Must be strong in 
sales presentations, organization, and be able to moti- 
vate. Send resume to General Manager. WRRO Radio, PO 
Box 1440, Warren, OH 44482. EOE, 

HELP WANTED SALES 

Imagine a fast -growing radio market, with over 2 million 
people, no local TV, no full -area newspaper and no format 
competition. Now, imagine yourself selling in southern 
California at Lite Hits KOLH -FM! It you're motivated, ag- 
gressive, enjoy direct retail and making lots of money, call 
Robin Abercrombie, LSM, now at 714 -737 -1370. Imme- 
diate opportunity! EOE, M/F. 

Trumper Communications is seeking account execu- 
tives for present and future openings. If you are a radio 
salesperson with a minimum 2 years experience with a 
successful track record, we want to hear from you. We are 
a growing broadcast group offering excellent opportuni- 
ties and earnings potential. Send resume to: Trumper 
Communications, Inc., 900 Oakmont Lane, Suite 210, 
Westmont, IL 60559. EOE. 

Start now. Heavy duty sales peope. Mast oe motivated. 
100.000 watts rated #1 25-54, 25 -49, 18 -49, 18-34, 12 -24, 
18 +, 12 +, 6am -12 mid, Mon/Sun. Resume to: KXGO FM. 
Personnel Director, P.O. Box 1131, Arcata, CA 95521. 
EOE. 

Southwest major market group owner wants proven 
professional who can handle significant responsibility now 
and in the future. Translation: great list, great city, growing 
station, advancement opportunity. This is a highly com- 
petitive situation in which only the strong, creative, hard- 
working. innovative quick -thinkers survive. If you can meet 
the challenge, you will be amply rewarded. Reply with 
resume. references and last three year's billing history. 
EOE, M/F. Box D -47. 

Excellent written and verbal communications skills are 
needed for this rare opening in our sales department. If 

you're creative, aggressive, presentable, and want to 
make money. call Mike Harris, WEOK/WPDH. Poughkeep- 
sie, NY. 914-471-1500. EOE. 

General sales manager. New Adult Contemporary FM in 
Palm Beaches. WTRU -FM. Box 848. Jupiter, FL 33458. 
407- 744 -6398. LOE. 

Sales manager for Florida superpower rocker. Supervise 
five person staff. Don't apply unless you're ready to carry 
list and sell! Call Ron Kight, 904 -485 -9549. EOE, M/F. 

Attention, grads! Northern Ill FM looking for aggressive, 
motivated, creative person to add to our sales team. We 
have the people and experience to make you successful. 
Excellent benefits. Send resume to: Joe Locke, WRWC, 
PO Box 345, Rockton, IL 61072. EOE. 

Radio sales: Stuck in small market, you can move up to a 
larger market with great potential. Send your resume to 
Joe Locke, WRWC, PO Box 345, Rockton, IL 61072 or call 
815-624-2603. EOE. 

KBIM AMFM Radio needs experienced sales manager. 
Generous remuneration plan including family benefits. Ca- 
reer oriented applicants sought. Send resume and refer- 
ences to John King, Box K, Roswell, NM 88201. EOE. 

KBIM AMFM has immediate opening for bright, positive 
individual to join results oriented sales team. Experience 
preferred. Send resume and references to John King, Box 
K. Roswell, NM 88201. EOE. 

Account executive: KFMN. Kauai wants an experienced 
small /mid -market consultant sales pro. Hawaii or resort 
area experience preferred. We're a NEW AC leader in a 
growing market. Send resume, copy samples. and date 
available to: General Manager. KFMN. Box 97, Lihue, HI 
96766. EOE. 

Peoria's #1 combo has rare sales openings - both AM & 
FM. Proven track record a must. Established high income 
list. Your chance to move up! Resume and billing history 
to WIRL/WSWT, Box 3335, Peoria, IL 61614. EOE, M/F 

Determined salesperson wanted to join aggressive radio 
team in north central Illinois. Full -time AM - Class A FM 
(move to 25k this summer). We have the people and the 
experience to help make you successful. Send resume 
today to: J. McCullough, WPLO/WAJK. P.O. Box 215, 
LaSalle, IL 61301. EOE. 

HELP WANTED ANNOUNCERS 

Moonlight wdh Davis Deetays. if you I.ve in the Balti- 
more/Washington area and do not have a Saturday air - 
shift, you can make good supplemental bucks doing wed- 
dings and private parties. Call 1- 800- 999 -DAVIS. EOE. 

WNNZ, New England's 50 KW Oldies station Seeks pro- 
fessional. hardworking, team player for air shin, produc- 
tion. No beginners. Great opportunity. T & R to Jack 
Morrow, Box 30064, Springfield, MA 01103. EOE. 

Afternoon drive position open. Good A/C communicator 
needed. T&R to WLBR. P.O. Box 1270, Lebanon, PA 

17042. EOE. 

Medium market AM station has opening for aggressive 
talk show host. Must have three to five years Talk format 
experience. Send tape and resume to General Manager. 
WRRO Radio, PO Box 1440, Warren, OH 44482. EOE. 

Wanted: Talshow host for high energy, morning -drive 
talk -block with heavy information, interview and telephone 
segments. Tape and resume to Bill Brady, WSPR, P.O. 
Box 1270, Springfield, MA 01102 -1270. EOE. 

Broadcasting May 22 1989 

81 

HELP WANTED TECHNICAL 

Unique position available for unique person. AM /FM 
group seeking broadcast technical type to work with 
group chief. Must be flexible, responsible and able to 
travel. Prefer at least 2 yrs experience. Headquarters in 
Mid -South. Attitude most important. EOE. Box D-33. 

Chief engineer some part-time announcing and produc- 
tion. Automation experience a must. Excellent facilities. 
Top 100 market. Compensation commensurate with expe- 
rience. Send tape and resume to M. Jones Fuquay, GM, 
WDEF AM/FM, 3300 S. Broad St.. Chattanooga, TN 37408. 
EOE. 

Keymarket Communications is looking for a chief engi- 
neer to handle its newest acquisition WWL, WLMG, New 
Orleans. High power directional AM, FM. and construction 
experience is required. Send your resume in confidence 
to Lynn A. Deppen, Keymarket Communications. 804 Car- 
olina Ave., North Augusta, SC 29841. EOE. 

Nationwide Communications Inc. has an immediate 
opening for an experienced chief engineer at WKZL -FM, 
in Winston- Salem. NC. A well equipped, 100kw facility 
with a possible 80 -90 transmitter site move. Applicant 
should be competitive and communicate well. Call Jeff 
Gulick. Corporate Group Engineer. 614 -224 -9624. EOE, 
M/F. 

HELP WANTED NEWS 

Medium market NewsTalk station in sunny South looking 
for fulltime sports assistant. Must have excellent writing 
and reporting skills, strong on air delivery and thorough 
knowledge of sports. Pep and Talk show work a plus. 
Rush tape and resume to Jim Powell. WVOC Radio, 56 
Radio Lane, Columbia, SC 29221. EOE. 

Broadcast news director: Aggressive broadcaster with 
news, documentary and production experience. Degree 
in journalism or broadcasting, professional experience in 
news, on- campus work, knowledge of radio and manage- 
ment ability required. Salary competitive. Starting date: 
July 1. Send resume and demo tape to: Director. Public 
Relations. The University of Mississippi, University, MS 
38677. AAEEO. 

Major market, All News radio station seeks anchors. All 
News anchor experience required. EOE. Box D -71. 

HELP WANTED PROGRAMING 
PRODUCTION & OTHERS 

PD and morning drive personality for hot Florida AC. 
Combo or separate positions. Top- flight salary and man- 
agement. Send tape andor resume in strict confidence to: 
Westwood Personalities, 6201 Sunset Blvd., #8, Holly- 
wood, CA 90028. 818-848 -1209. EOE. 

SITUATIONS WANTED MANAGEMENT 

General managership sought. Revenue- and -results fo- 
cused major market operations manager willing to trade 
market size for positive, mutual growth opportunity. Star- 
tup specialist with substantial, broadbased background. 
J. Young, 301 -424 -6061. 

13 year veteran, self -employed, returning to radio. Solid 
experience. Seeking small - medium GM or medium - 

large SM position. 305- 770-6450. 

General manager /general sales manager available now! 
Proven record of dramatic ratings and sales increases 
every FM radio station managed past several years. Ag- 
gressive. Mature. CRMC. My references and resume 
prove il all. Box D -42. 

Sales boosting general manager /consultant. Deisre 
beautiful location on the ocean for base. 413 -442 -1283. 

General manager available now. Proven leader with 
track record for permanent or interim/consulting position. 
John Wagner, 915- 581 -7208. 

Graduating MBA, Stanford alumnus, seeks entry-level 
position. Hungry, aiming for long -term advancement. Bob 
Pettit, 213 -820 -9876. 

Aggressive young CPA/broadcaster seeking financial 
position with young. growing broadcast group. Big 8, 
radio and television experience. 615 -794 -4571 eve- 
nings. 

Programing /sales oriented G.M. Last 7 years my sta- 
tions were #1. l'll do it for you. Florida 8 East Coast 
preferred. Bill James, 804 -232 -5197. 

Seeking general managership, with stable. professional 
organization. Strong sales and management background. 
Experienced in a forty station market. Will consider smaller 
market, for other advantages. M. Korman, 305 -961 -4586. 



General manager: Highly successful former VP. GM in a 
major market looking for new challenge, preferably in 
Southeast. Strong sales background during my 18 years 
in management with major broadcast ownership compa- 
nies. Excellent profits in the high 50's, low 60's with solid 
references. Call Paul Nugent, 404- 955 -5389 

Veteran broadcaster, teacher seeks upper manage- 
ment, hands -on position small to medium market, radio or 
TV. If you want hard- working, honest, personable leader, 
I'm your man. Production, writing, sales, news. sports 
strengths. Will relocate. salary negotiable. Write Box D -72 
today! 

Business manager, 10 years management experience. 
experienced all phases of broadcast business manage- 
ment, computer literate, willing to relocate. salary 30K +. 
Reply Box D-77. 

SITUATIONS WANTED SALES 

Successful five year radio sales veteran seeks a new 
radio sales challenge in a large Southern market. Top 
biller. Abilities and experience include developing low 
billing existing accounts, adding new accounts and soft 
selling agencies. Box D -54. 

I don't want a list. I expect to prove myself as your AE. 
Young, hungry, knowledgeable. Bob Pettit. 213 -820. 
9876. 

SITUATIONS WANTED ANNOUNCERS 

Please hire eel General announcing and music. First 
blind graduate from Columbia School of Broadcasting, 
Chicago. Harold Bocock, 3502 Ted Ave., Waukegan, IL 
60085. 312-623 -6997. 

27 years Easy Listening experience. Final career move. 
Bonneville or similar only! Neil Sher. 717 -675 -6982. 

Experienced Oldies jock wants to go Country, Soft Rock. 
After five, Bill, 308 -534 -1211. 

One of the best play by play announcers is available. Pro 
and college extensive experience. Four years in present 
position. Excellent studio skills witlilletwork experience in- 
both. 40k plus. 314-441 -3380 after 5 p.m. Central time. 

8 year broadcasting vet, AC. CHR, seeks major or top 
medium market. Humor, phones, PM drive a speciality. 
Jeff. 614-389-2640. 

Versatile ennouneer with 4 years experience in news and 
production. Broadcast graduate. Dave. 303 -278 -0106. 

Easy listening music FM's only. Bonneville or similar only. 
Years of experience. Final move. 717-675-6982. 

PBP pro Want major college football, basketball and /or 
baseball. 12 years. M.S. Communications. Owned compa- 
ny that originated football. basketball broadcasts. Some- 
one who can make a difference. Box D -60. 

College GM. Excellent voice, great writing and editing 
skills. The NFL drafts out of college, wny not radio? Rob 
Morosca. Box 616, Lodi, NJ 07644. 201-470-8591. 

Experienced, creative female broadcaster wisheds to 
relocate to New Jersey, north- eastern Pennsylvania, or 
northern Delaware. Multi- talented individual who can do it 
all: air -personality, news, producer, copy, production. 
Concentrating mainly on air talent and producer, but will 
consider any offer. Currently employed as co-host/pro- 
ducer of a morning magazine format. Salary negotiable. 
Call Casey, 304 -788 2105. 

LA pro, 29 years experience. seeks challenge LA or SD 
area: News, Soft Rock, Oldies, Easy. etc. Peter, 805- --498- 
5191. 

Experienced announcer, professional sound, looking to 
make a move. Call anytime, Bill, 308 -534 -1211. 

15 year veteran recently returned to radio after one year 
absence. I've programed stations including AC, CHR and 
Gold. Also major on -air experience. Currently working 
small market Country format and now ready to return to 
larger market. Box D -73. 

SITUATIONS WANTED TECHNICAL 

AM FM TV transmitter maint, studio operations. Prefera- 
bly Alaska. 215- 743 -' 028 

SITUATIONS WANTED NEWS 

Sportscaster. 14 yr. experience. 16 AP awards for sports - 
casts and PBP. Medium/major markets only. 303 --241- 
6452. 

Sportscaster: High -energy professional with talk show, 
PBP and color commentary experience in large media 
market. Knowledge of all sports as well as technical engi- 
neering aspects. Bruce Reicher, 264 Mountain Rd., Wind 
sor, CT 06095. 203-683 -1656. Will relocate. 

Lost broadcast rights to exclusive packager. Top shelf 
sportscaster looking for college football and basketball. 
Big ten experience. Al at 608- 755 -9976 or 752 -7895. 

Talented young PBP /sports anchor looking for opportu- 
nity with college or minor league events. Also news repor- 
ter /anchor. 503-386 -1511. 

Sportscaster: High- energy professional with talk show. 
PBP and color commentary experience in large media 
market. Knowledge of all sports as well as technical engi- 
neering aspects. Bruce Reicher, 264 Mountain Rd., Wind- 
sor. CT 06095. 203-683-1656. Will relocate. 

I need a break! Looking for an entry level position at a 
small market radio station as a newscaster, disc jockey. 
and staff announcer. I can write news very well. Willing to 
relocate, all I need is an opportunity. Contact Kevin at 
314 -867 -9385. 

Ohlo and Pennsylvania. Time for me to return home. I'm 
34, a college graduate and have won awards for news 
and sports reporting. Box 0 -72. 

Ten years major market experience in sports. AM and 
PM drive reporting, sports, talk and major college play -by- 
play.Seeks stable position involving same at major or 
medium market level. Also news and sales experience. 
Call 404-482-4164. 

SITUATIONS WANTED PROGRAMING 
PRODUCTION & OTHERS. 

Attention sports directors. Live updates, wrap -ups. and 
Intewews available from all Detroit area major sports 
events. including NBA playoffs, by veteran sportscaster 
and network correspondent. 313- 357 -2000. 

Spanish translations: broadcast quality. Scripts, voice - 
overs. Voice directing and coaching. 212 -877 -8880. 

Dynamic sales- minded OM for small -medium contempo- 
rary. Department head experienced in marketing, retail 
and agency sales, news, promotions, music, automation, 
talent development. Box D -67. 

MISCELLANEOUS 

It's working! Successful, experienced account execu- 
tives can find rewarding opportunity in operating their own 
broadcasting business. Dealerships still available. Part 
time/minimal investment. Contact Audio Quest. 614-486- 
7710. 

101 ways to Increase billing: Free details. Don Sabatke, 
1033 S.E. 19th Place, Cape Coral, FL 33990. 

TELEVISION 
HELP WANTED MANAGEMENT 

Program /promotion director: Opportunity for seasoned 
manager with minimum of three years experience who 
knows movies and how to promote them. Group owned 
operation needs strong hands -on manager. Background 
in commercial and/or program production a plus. Send 
resume to General Manager, WZTV, 631 Mainstream Dr., 
Nashville, TN 37228. EOE, M/F. No phone calls, please. 

Top 20 VHF Independent wants results- producing, 
hands -on marketing manager to direct development ef- 
forts involving vendor. promotional events and product 
usage research. Resumes to GSM, KCPO -TV, 100 South 
King, Seattle, WA 98104. FOE. 

GM for small Sunbelt startup. Opportunity for comer who 
enjoys hands -on and has skills to do all aspects of startup. 
Must be ready to move quickly. Call Mr. Durst, 301 -654- 
2250 

HELP WANTED SALES 

Unlimited potential for sales manager with desire to suc- 
ceed. We're the only TV Station serving a beautiful area 
with over two billion dollars annual retail sales. Part of that 
is yours if you're right for this job in southern California. 
Call Ray Webb. 619 -241 -KVVT. EOE- 

Marketing specialist: California's #1 Independent TV 
station seeks to fill the position of marketing specialist 
(Northern division). Broadcast sales experience preferred. 
Position requires skills in creation of new business and 
servicing existing accounts. Comprehension of Indepen- 
dent television helpful. Immediate reply essential. Send 
resume to: Personnel Department, KMPH -TV 26, 5111 E. 
McKinley Ave., Fresno, CA 93727. No phone calls, please. 
An EOE, MIF/H. 

Top list available for aggressive self -starting account 
executive. Fastest growing area southern California 
means good money where the living is great. Opportunity 
knocks. Call Brent Cox, KVVT, 619 -241 -5888. EOE. 

No wimps! Immediate sales opportunities. broadcast ser- 
vices and products, for Northeast US compeny. Call or 
send resume to: Suite 209, 45 John St., New York, NY 
10038. Attn: Ms. Hausman. 212-406-3925. 212 -732- 
3443 FAX. EOE. 

Account executive: Iowa's #1 television station is seek- 
ing a seasoned marketing professional. Qualified appli- 
cants must have years of experience in helping busines- 
speople effectively and effeciently advertise their 
products. Applicants must also have a proven ability to 
solicit new business. Send resume to Sales Manager, 
KCCI -TV, P.O. Box 10305, Des Moines, IA 50306. No 
phone calls. KCCI is an EOE. 
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46th market, ABC affiliate central Pennsylvania, seeks 
aggressive, self -motivates account executive with 2 -3 yrs 
experience for local and regional sales. Well -rounded 
marketing background helpful, opportunity for advance- 
ment within a fast growing company. Send resume to 
LSM, d o WHTM -TV, P.O. Box 5187, Harrisburg, PA 
17110. EOE. 

Small market NBC affiliate seeking aggressive, local /na- 
tional sales manager. Must have excellent organizational 
and motivational skills, strong personal sales ability, a 
proven track record in small market sales management. 
and desire tor future promotion to Station Manager. Box 
1219, Great Falls, MT 59405. EOE. 

Account executive: The successful candidate will have 
at least two years proven track record in television sales, 
the ability to communicate persuasively, demonstrated 
leadership, and a commitment to a career in broadcast- 
ing. Respond in writing to: Gil Fitts, Local Sales Manager, 
WND, Capital Cities/ABC, P.O. Box 1950, Raleigh, NC 
27602. EOE. 

HELP WANTED TECHNICAL 

TV station maintenance engineer: Must have experi- 
ence with Sony 3/4" VCR's. players and production equip- 
ment. RCA, Sony 1' oird and UHF transmitter experi- 
ence a plus. Combined station/transmitter operation. 
Located 30 miles north of Indianapolis- opportunity for ad- 
vancement. Call WMCC -TV 23. 317 -552 -0804. Equal op- 
portunity employer. 

Chief engineer: Fast growing CBS affiliate seeks leader 
with mobile KU /satellite truck experience. Proven supervi- 
sory, personnel and hands -on skills a must. Send resumes 
to Frank Imes, General Manager, WCBI -TV, Columbus. 
MS 39703 No calls. EOE. 

Operational engineer: Oklahoma's #1 television station 
is looking for the best. Experienced SNG /ENG and master 
control operator needed for major facility. Competitive 
compensation and excellent benefits. Send resume to Box 
D -52. EOE, M /F. 

Translator maintenance technician: KGSW -TV is seek- 
ing a maintenance technician to perform maintenance 
and installation on its Translators. and assist others with 
studio and transmitter maintenance as required. Candi- 
dates should have five years combined transmitter and 
studio experience. Salary depends on experience. Send 
resume and salary requirements to: James Gonsey, Tech- 
nical Operations Manager, KGSW -TV, P.O. Box 25200, 
Albuquerque, NM 87125. EOE. 

Chief engineer: WLIG -TV, Long Island NY, seeks experi- 
enced chief engineer. Complete knowledge of UHF trans- 
mitter and studio equipment required for this hands -on 
position. Excellent salary and full benefits. Immediate 
opening. Call or write Marvin Chauvin, GM, WLIG -TV, 300 
Crossways Park Dr., Woodbury, NY 11797, 516-364- 
1500. EOE. 

No wimps! Wanted: SATCOMNideo techs & operators. 
Experience in up /downlink, exciters, HPA's and RF repair 
and maintenance essential. Call or send resume to: Suite 
209, 45 John St., New York, NY 10038, Attn: Ms. Haus- 
man. 212 -406 -3925, 212 -732 -3443 FAX. 

Graphic designer: With strong typography /design skills. 
BFA/graphics plus 1 -2 years experience in' print/TV. 
Knowledge of news necessary. Varied shifts. Salary 
based on experience. Send resume: Pat Costello, CNN 
Graphics, 100 International Blvd., Atlanta, GA 30348. 
EOE. 

University television repair manager: Requires Bache- 
lor's degree, or equivalent experience in video/electronics 
maintenance; two years experience. Pays $24,800. 
Closes July 1. Submit resume, transcripts, and three let- 
ters of recommendation to Harvey Hughett. Media Center, 
University of Idaho, Moskow, ID 83843. Details on request. 
AA/EOE. 

Production engineer for Public Television station. Assist 
in remote broadcasts, studio production and editing. Mini- 
mum two years education in electronics theory, three 
years experience in engineering production and broad- 
cast equipment maintenance. Current FCC General li- 
cense required. Send resume to Personnel, WNI, 42 
Coliseum Dr., Charlotte, NC 28205. Closing date June 2, 
1989. EOE. 

Fulltime poelion available in the engineering opera- 
tions. Must have experience'for master control: TCR -100, 
one -inch, two inch, and on -air switcher. Light equipment 
maintenance a plus. Looking for assertive type who works 
well with others. Hours may vary. Full company benefits. 
Salary DOE. Send resume to Charles Goode at P.O. Draw- 
er X, Santa Barbara, CA 93102 by close of business May 
19, 1989. No phone calls, please. KEYT -TV is an EEO 
employer. 

Assistant chief: Established CBS affiliate in sunny South- 
west seeks motivated self- thinker. Strong technical and 
management skills. 5+ years as broadcast studio engi- 
neer and SBE certification or FCC license required :Expe - 
rience with Ampex 1 ", Sony 3/4 ", Ampex switcher, RCA 
TK -47 cameras desirable. Please include referencesd and 
salary history. Box D -75. EOE. 



Editor: Industry leader company in long form TV advertis- 
ing seeks editor. Position requires creative attitude and 
some experience. Must have 1" and 3/4" videotape edit- 
ing experience: computer editing capabilities preferred. 
Slate -of-the -art facility in Midwestern college town of 
10.000. Great opportunity to grow with our company. 
Send tape /resume to. Dawn Bentley, Hawthorne Commu- 
nications. Inc., 406 W. Depot, Fairfield, IA 52556. Calls 
welcome: 515-472 -3800. EQE. 

Chief engineer for small Southwestern VHF station. Must 
have extensive experience, preferably as assistant chief 
engineer. Send resume to Box D -74. EOE. 

Technical director: Washington. DC government news 
operation. Motivated problem -solver with 3 -4 years exp. 
live studio productions and ENG. Perform preventive 
maintenance, troubleshooting 3/4" equipment, studio and 
ENG cameras. Salary low 30's. Resume & salary history. 
Box SRC, Washington, DC 20510. EOE. 

HELP WANTED NEWS 

News producer: KCRA -TV needs a creative thinker to 
produce its weekend newscasts. Superior writing skills 
required. Experience in a computerized newsroom con- 
sidered a plus. If you're good at working under time 
pressure deadlines and enjoy a heavy work load, send a 
non- returnable tape and resume to: Bob Jordan. News 
Director, KCRA -N, 3 Television Crl.. Sacramento, CA 
95814. EOE, M/F. No beginners, and no calls, please. 

Special feature reporter: Looking for a very special fea- 
ture reporter _someone to travel the backroads of north- 
ern California and bring back interesting stories devoid of 
cliches or drivel. We want a story teller - son-eons who 
can weave words and pictures together in a memorable 
way. If you're good at telling interesting stones and dont 
mind hying out of a suitcase now and then. send non- 
returnable tape and resume to. Bob Jordan. News Direc- 
tor, KCRA -TV, 3 Television Crl., Sacramento, CA 95814. 
EOE, M /F. No beginners. and no calls, please. 

Feature photographer: KCRA -TV is looking for someone 
to (ravel the backrbads of northern California. We dont 
want "quick and dirty." We want beautiful, memorable 
pictures. NNPA award winners encouraged to apply. In- 
terested/ Rush non- returnable tape and resume to: Bob 
Jordan. News Director, KCRA -TV. 3 Television Crl., Sacra- 
mento, CA 95814. EOE. WE No beginners, and no calls, 
please 

General assignment reporter: Seeking an aggressive. 
prolóic. idea -generating general assignment reporter. This 
ones for serious folks only. If you're the best in your shop. 
we want to see your tape. We offer a great opportunity for 
a great reporter. If you're ready to become a part of one of 
the best news operations in the country. send a non- 
returnable tape and resume to: Bob Jordan, News Direc- 
tor, KCRA -TV, 3 Television Crl.. Sacramento. CA 95814. 
EOE. M/F. No beginners. and no calls. please. 

News producer: Industry leader in top thirty market 
needs a take charge hard news expert to produce fast - 
paceo. well -written newscast. BA/BS and 2 years experi- 
ence needed handling all the tools: Live, uplink. graphics. 
Send resume to Box D -53. EQE, M/F. 

Play-by -play sportscaster. Exciting opportunity involving 
major college football/basketball for big -league profes- 
sional! Box D -41. EOE. 

Tropical paradise: Work in one of the most interesting 
places in the world. Dominant station does one hour. live 
newscast each night. Staff expansion continues. Need 
one investigative reporter and one general assignments 
reporter. Anchor work possible. Contact John Morvan. 
News Director, Guam Cable TV 530 W. O'Brien Dr., Aga- 
na, Guam 96910 or 671-477-9484. EOE. 

Weekend anchor /reporter: 2 -3 years hard news experi- 
ence including live. Will consider cut -ins or substitute 
anchors ready for own weekend shows. Non -returnable 
tapes resume/references to: News Director. WEAR -TV. 
4990 Mobile Hwy.. Pensacola. FL 32506. (UPS) or Box 
12278, Pensacola. FL 32581. No calls. EOE, M/F. 

Reporter/anchor: We're looking for a reporter who wants 
to lead the newscast every night. Should demonstrate 
ability to enterprise and produce hard news and features. 
Must have strong writing and production skills as well as 
anchor potential. Send lape and resume to Michael Sulli- 
van. News Director. WCBD -TV. P.O. Box 879, Charleston. 
SC 29402. No phone calls! Well call you. EOE, M/F. 

News producer: Two years experience in blocking and 
writing news programs including live and newscenter seg- 
ments. ability to lead and motivate a reportorial staff of 
number 1 rated 11:OOPM broadcast. EOE. Box D-63. 

Morning anchor /consumer report«. Southwestern net- 
work affiliate seeks experienced consumer reporter to 
head new consumer unit. Solid anchor skills a must. Send 
resume to Box D -51. EOE. 

Co-anchor: If you're the best anchor /reporter on the beat 
and your' tape can back it up. let's talk. We need a 
dynamo right away. Mid -70's Midwestern market. Tapes 
and resumes only, no phone calls to News Director. 
WHBF -TV, 231 18th St. , Rock Island. IL 61201. EOE. 

Assignment editor. Run day -to-day news operations of 
top rated CBS affiliate in beautiful Big Sky Country. Coor- 
dinate coverage efforts and closed circuit feeds for four 
station state network. Two years commercial experience 
and Bachelor's degree or extensive additional experience 
required. Management positoin. Salary DOE. Tape, re- 
sume, references. statement of news philosophy by 6/19 
to News Director. KTVQ -2, 3203 3rd Ave. North. Billings, 
MT 59101. No calls. EOE, M/F /Hit. 
We are looking for a news photographer who can tell the 
story with pictures and natural sound. Send resume and 
tape to Steve Kenrick, WJBF -TV, 1001 Reynolds St.. Au- 
gusta. GA 30903. EOE. 

Producers. CNN Headline News is looking for intelligent. 
creative people to produce half -hour news shows. Mini- 
mum two years experience producing local news. Must be 
able to work overnights. Send resume. tape of one show 
and five re- writes of recent national and international sto- 
ries from the newspaper (including originals) to Headline 
News, 1 CNN Center. Box 105366. Atlanta, GA 30348. 
Attn: Producers. Do not call EOE. 

KMOT -TV Is currently accepting applications for news 
director. Individual must have an extensive news back- 
ground. strong leadership abilities and an aggressive 
news attitude. Previous news management experience 
preferred. Send resume to: Wayne Sanders, KMOT -TV 
Box 1120, Minot, ND 58702. KMOT -P/ is an equal oppor- 
tunity employer. 

We're not !lust looking for another pretty lace. were 
looking for someone who's serious about being a journal- 
ist. Commitment to the highest standards and to the corn - 
munity a must. Jobs include anchor work and reporting 
Send tape and resume to: News Director. KIFI TV-8. 1915 
N. Yellowstone, Idaho Falls, ID 83403. No phone calls, 
please. EOE. 

Producer needed for weekday late newscast. We are 
seeking a person With three years minimum producing 
experience and excellent writing skills. Must have the 
ability to successfully intregrate SNG and live coverage 
into newscast. College degree required. Send resume to- 
Hope Brown. WPCO-TV, P.O. Box 18665. Charlotte. NC 
28218 -0665. EOE. 

News photographer needed for Charlotte, NC NBC affili- 
ate. Must have mininum 2 years experience in shooting 
and editing for television news. Send resume to. 
Middleton, WPCQ -TV, P.O. Box 18665, Charlotte, NC 
28218 -0665. EOE. 

HELP WANTED PROGRAMING 
PRODUCTION & OTHERS 

SE Coastal market looking for a co -host of top rated early 
morning and noon news programs. Excellent opportunity 
with group -owned network affiliate. Send resume and sal- 
ary requirements to Box D -40. We will ask for a tape later. 
EOE 

Director of production: Production director needed by 
multi -state consortium of public television state networks 
and state education agencies. Duties include working with 
advisory councils to set priorities for the development and 
production of satellite -delivered student and teacher 
courses, budget oversight and fundraising. Must have 
Bachelor's degree in Broadcasting, Communications, In- 
structional Technology or Instructional Design or related 
field. A minimum of ten years direct experience in instruc- 
tional television programing, a minimum of five years di- 
rect experience supervising instructional production bud- 
gets required. Knowledge of and experience in public 
broadcasting also required. Job located in Columbia, 
South Carolina. Send resume by June 1. 1989 to: Produc- 
lion Director. SERC, P.O. Box 50,008, Columbia, SC 
29250. EOE, M/F. 

Host/hostess for daily Entertainment Magazine show in 
top 25 market. Experienice in magazine format and field 
producing desired. EOE. Box D -56. 

Vldeographer/editor wanted for award winning creative 
services department. Must have at least three years expe- 
rience shooting and editing commercials, promos or pro- 
graming. Must be able to direct and work well with talent. 
possess excellent lighting skills and be able to contribute 
to as well as execute creative. Will be able to participate in 
35M film shoots. If you have a great reel, a desire to live in 
a top twenty market in the Southwest and want the oppor- 
tunity to do breakthrough work. send a reel and resume to 
Creative Services Manager, KTVK -TV, P.O. Box 5068. 
Phoenix, AZ 85010. EOE. 

ACE editor, Lull -blown Ampex post facility. Looking for 
strong commercial background using 2 -ch ADO, AVC 33, 
Chyron, 4 -ch Still Store. VIDEOGRAPHER/TECH. minimum 
of 4 yrs. prefer commercial background. Studio experi- 
ence a must. Doug Furce, WATL 36, One Monroe Pl., 
Atlanta. GA 30324. EOE, M /F. 

Instructional television manager: Requires Bachelor's 
degree. two years experience, ability to lift production 
equipment. Pays $26,000. Closes July 15th. Submit re- 
sume, transcripts, and three letters of recommendatiOn to 
Harvey Hughett, Media Center, University of Idaho, Mos- 
cow, ID 83843. Details on request. AA/EC/E. 
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Production manager: WXXI -N, Rochester, New York, a 
top notch PBS station, is looking for a strong leader to 
oversee every phase of production planning and imple- 
mentation, integrating the creative process with support 
services. The successful candidate will coordinate re- 
sources. maintain quality, esthetic and technical stan- 
dards, select and train production staff. and develop long 
term strategies for growth. WXXI is a production center 
with a 6 camera remote truck, two full equipped studios, 
and a state -of- the -art 1" editing suite. Salary: 20's. Re- 
sume and cover letter to WXXI Personnel. Department, 
P.O. Box 21, Rochester, NY 14601. EOE. 

Exceptional producer /director wanted. A major South- 
east production company with proven twenty-year track 
record seeks a producer /director with high end corporate 
communications experience. Only those with ten years 
production experience will be considered. Resume, refer- 
ences. salary history lo: Box D-65. EOE. 

Producer: We're looking for the best morning show pro- 
ducer. Our show is topical, but not tabloid. Tampa's #1 
morning show. We like to do the unusual. If you're a 
producer and not a booker, have four years experience 
producing or associate producing a daily show and think 
you're great. send a demo tape and resume to: Larry 
Cazavan, Program Director, WISP -TV, 11450 Gandy 
Blvd.. St. Petersburg, FL 33702. EGE. 

Director /producer: Telemation Productions. Inc /Seattle, 
a full Service production company is seeking a director - 
/producer with five years experience in corporate and 
commercial video and film. Send resume and sample reel 
to Kurt Horn, Telemation Productions, Inc., 1200 Stewart 
St.. Seattle, WA 98101. No telephone calls, please. EOE. 

Producer/wrfter: The South's premiere TV station has a 
dream job in local programing. We are seeking a person 
to produce and write documentaries, entertainment spe- 
cials and other long form programs that communicate and 
get ratings. You must have long form news or programing 
writing experience. No calls, please. Send resume and 
tape to Mark Engel, WSB -TV, 1601 W. Peachtree St., 
Atlanta. GA 30309. EOE. 

Seeking experienced taps librarian. Maintain and set -up 
tracking and traffic system for all air masters. production 
elements including camera masters, graphics, music, etc. 
Purchase tape stock and manage dubbing system. Com- 
puter skills helpful. Must be able to manage department. 
No phone calls. Send resume to The Travel Channel, 1370 
6th Ave., New York, NY 10019. EOE. 

SITUATIONS WANTED MANAGEMENT 

Young, mid 30's, self -starting OM with mid 20's all 
experience desires another OM challenge. 

bottom line oriented OM track record. Proven motivation, 
people and training skills. Proven innovative and integrat- 
ed operations. Proven ratings builder. Three degree plus 
Lifetime General. Box D -32. 

Hire a part-time sales manager with fulltime experience. 
Help for the small to medium absentee or Owner operator. 
Let's talk! East Coast, AI Wunder. 201 -697 -1414. 

Aggressive, young CPA/broadcaster seeking financial 
position with young, growing broadcast group. Big 8. 
radio and television experience. Box D -66. 

SITUATIONS WANTED TECHNICAL 

Chief engineer: SBE Senior Television/FCC General. IKE 
357's ADO, 1 ", 1/2", 2", 3/4 ", Grass & Ampex switchers, C 
& Ku band. etc. And can handle people and budgets. 
Ready to move 504- 733 -3540. 

SITUATIONS WANTED NEWS 

Meteorologist with AMS seal, Master's from Penn State 
and 5 years in a top -40 market. Liveline and WSI experi- 
ence. and weather feature reporting. Call Mike at 803- 
268 -5164 

I want out of New York City! But, I won't leave news. Can 
shoot, write, and edit - seeking reporter position in 
cable /small /medium market. Tom: 201- 984 -5802. 

Excellent sportscaster - 12 years experience - looking 
for a good station. 216- 929 -0131. Box 0 -48. 

Meteorologist, completing weekend contract in South- 
east 50's market. Seeking fulltime Northeast or cool cli- 
mate, Greenhouse effect is for real. Get me out of this 
heat! Tom "Hurricane" Haut, 301 -235 -0324. 

Seek new opportunities: Outstanding TV-radio sports- 
caster-- currently underutilized. Instant credibility. Attrac- 
tive, excellent sources, competitive, energetic journalist. 
Well -known in 4 major markets. Innovative video storyteller 
and performer. Currently in TV-radio in Northeast. Exten- 
sive pro and college play -by -play experience. Vast sports 
knowledge. Clean living ex- athlete. Box D -58. 

TV announcer. Currently MOYL radio - PBS N. 27 years 
combined experience. Final career move. 717 -675- 
6982. 

Depth, insight, enthusiasm! Knowledgeable sportscast- 
er seeking key radio/TV opportunity that includes PBP. 
Five year pro ready to make a major move. Bill, 914 -620- 
1814. 



Male, 29, seeks entry -level position in small market N 
newsroom. Some TV. 2 years radio announcing. BS. high- 
est GPA. Good presence. Strong writer. R.L. Slaughter, 
P.O. Box 367. Perry, FL 32347. 

Give me a break! '88 grad with ENG and production 
experience, good visual sense, seeks photographer posi- 
tion. Brian Heath. 216-928-4010. 

TV anchor /reporter: Experienced anchor /reporter /news 
director seeking small or medium market. nightly news or 
magazine anchor /reporter position. All markets consid- 
ered. John: 508 -778 -0095. 

Weather anchor: 5 of 9 years in N. Now a member of the 
American Meteorological Society. Broadcaster since age 
13 (1963) Gerald Brinkley, P.O. Box 13642. Tallahassee. 
FL 32317 -3642. 

Aggressive meteorologist, 2 years merket experience 
seeking M -F small to medium market. Strong graphics 
background. Call Patrick at 404-438-8370. 

Sports anchor /reporter. Experienced nightly news sports 
anchor /reporter in Long Island /NYC market. Developed 
and produced local features. Have host and play -by -play 
experience. Call Mike 718 -934 -1434. Messages 212- 
545 -5661. 9 -5. 

MISCELLANEOUS 

Primo People: Hosts, interviewers, entertainment critics 
and reporters, we need you. Send 3/4 tape and resume to 
Steve Porricelli or Fred Landau, Box 116, Old Greenwich, 
CT 06870 -0116. 203 -637 -3653 

Bill Slattsr and Associates offers talent coaching for the 
individual anchor ana reporter. Also help with audition 
tape for reporters, anchors and photographers. Affordable 
cost. 601- 446 -6347. 

Clip this out for further reference! Freelance video - 
graphers: We buy footage of fire, emergency medical 
service and law enforcement incidents. Call American 
Heat Video Productions, Inc. at 1-800--722-2443. 

Broadcast talent. Entertainment Law Firm seeking estab- 
lished on -air N /radio broadcast clientele for representa- 
tion with full service management division. Minimum 3 

years experience. Submissions to: Broadcast Manage- 
ment Division, P.O. Box 8257, Northridge, CA 91327. 

Reporters 8 anchors: Are you growing? Get the specific 
feedback you need. Customized confidential service. Ron 
Tindiglia Enterprises. News talent coaching. 914 -967- 

. 8472 Cat! now' 

ALLIED FIELDS 
HELP WANTED INSTRUCTION 

R/TV /F graduate assistantships: News. research, pro- 
duction. management. in a leading mass communication 
program. Stipend plus tuition. Undergraduate programs in 
management. production, performance, filmmaking. and 
broadcast news. Contact Dr. William R. Rambin, Depart- 
ment of Communication Arts, Northeast Louisiana Univer- 
sity, Monroe. LA 71209. EEO /AA. 

Teaching assistantships: Earn a Master of Arts as a 
graduate assistant within an interdisciplinary program, 
School of Media and Arts. Competitive stipend and 9 
credits a semester for assistance in TV, film, radio, elec- 
tronic purnalism, computer graphics labs. Contact: New 
York Institute of Technology, Old Westbury, NY 11568. 
Attn: Prof. A. F. Piazza. EOE. 

Coffeyville Community College, Coffeyville, Kansas, has 
a vacancy for a telecommunications instructor /station su- 
pervisor. Masters degree preferred. Experience in Intro- 
duction to Mass Communications, Broadcast Writing, 
Television Production, Advertising, and supervision of sta- 
tion operations. Duties begin in August. This is a perma- 
nent, full -time position. Send letter of application, resume, 
transcripts and credentials ASAP to: Mr Frank Thoendel, 
Dean of Instruction, Coffeyville Community College, Cof- 
feyville, KS 67337, 316 -251 -7000, Ext. 2035. EOE. 

Telecommunications instructor to teach television pro- 
ducton utilizing broadcast facilities. Requirements: Mas- 
ters degree in Telecommunications or related field, full 
time experience in commercial or public television. eligi- 
bility for California Community College Instructor Creden 
fiat. Salary range $25,758 to $37,095 for 10 months. Appli- 
cations must be postmarked no later than May 31, 1989. 
Contact Patricia A. Monica. Director of Personnel Ser- 
vices, San Bernardino Community College District, 441 
West Eighth St.. San Bernardino, CA 92401 -1007. 714- 
884 -2573. An equal opportunity, affirmative action em- 
ployer. 

EMPLOYMENT SERVICES 

Programing, ,news talent and air personalities. 
Westwood staffs for many of the most respected names in 
broadcasting and invites your tape andor resume for im- 
mediate consideration. Westwood Personalities, 6201 
Sunset Blvd., #8, Hollywood, CA 90028. 818 -848 -1209. 

Government Jobs $16,040 - $59,230/yr. Now hiring. Call 
1. 805- 687 -6000 Ext. R -7833 for current federal list. 

Be on T.V. Many needed for commercials. Casting into 
1- 805 -687 -6000. Ext. TV-7833. 

Attention hiring! Government pbs - your area. $17,840 
$69,485. Call 1- 602-838 -8885. Ext. R8435. 

EDUCATIONAL SERVICES 

On- camera coaching: For TV reporters. Polish anchoring, 
standups. interviewing. writing,. TELEPROMPTER. Learn 
from former ABC Network News correspondent/New York 
local reporter. DEMO TAPES. Critiquing. Private lessons. 
212- 921 -0774. Eckhert Special Productions (ESP). 

On-camera presentation video instruction tape. This tape 
has benefited entry level to network reporters. Send 
$49.95 to : The Media Training Center, P.O. Box 7151, 
Phoenix. AZ 85011 -7151. Private instruction also avail- 
able. 

WANTED TO BUY EQUIPMENT 

Wanting 250, 500, 1,000 and 5,000 watt AM -FM transmit- 
ters. Guarantee Radio Supply Corp.. 1314 Iturbide Street, 
Laredo, TX 78040. Manuel Flores 512- 723 -3331. 

1" videotape. Looking for large quantities. 30 minutes or 
longer will pay shipping. Call 301 -845 -8888 

Maze Broadcast pays cash for selected television & vid- 
eo equipment. Phone or fax your list now. 205 -956 -2227. 

Cash or equipment trade for TV antennas, transmitters 
and /or parts. Jerry Servatius, J.S. Broadcast Antenna- 
Transmitter Sales and Service, 8604 Hopewell Dr., El 

Paso, TX 79925. 915 -772 -2243. 

LPTV equipment: Six month project requires ten. used 
100K UHF transmitters and/or translators with related 
equipment. Call Astro, 301- 961 -6530. 

FM antenna(s) - Will buy used FM broadcast antenna(s) - 
Any make - Ary model - Call 806 -372 -4518. 

FOR SALE EQUIPMENT 

AM and FM transmitter, used excellent condition. Guar- 
anteed. Financing available. Transcom. 215-884-0888. 
FAX 215 -884 -0738. 

50KW AM " CCA -AM 50.000D (1976). excellent condi- 
tion. " Transcom Corp. 215-884-0888. FAX 215 -884- 
0738. 

FM transmitter " CCA 27,000 (1980) " RCA BTF20E1 
(1976, 1976) " 3.5kw McMartin (1985) " 5kw Gates FM 
5G (1967) " RCA 5D (1967) " CSI T -12 -F (1980) " 
Transcom Corp. 215-884 -0888. FAX 215- 884 -0738. 

1KW AM transmitter " CSI TIA (1981), Sparta SS1000 
(1981) " Collins 20V3 (1967) " Transcom Corp. 215- 
884 -0888 FAX 215- 884 -0738. 

AM transmitters " CCA AM 10,000 (1970), " Collins 
820F (1978) " Harris MW5A (1976/81) " Gates BC -5P2 
(1967) " McMartin BA2, 5k (1981) " Transcom Corp. 
215 -884.0888. FAX 215 -884 -0738. 

New UHF TV transmitters: Klystron, MSDC Klystron, 
Klystrode, all power levels 10kw to 240kw. Call TTC. 303- 
665 -8000. 

RCA UHF transmitter: 30 or 60Kw, available as is, or 
converted to MSDC Klystrons with new TTC warranty. Call 
TTC. 303 -665 -8000. 

New LPTV transmitters: UHF and VHF. all power levels. 
Turn -key installation available. Call TTC. 303- 665 -8000. 

1000' Kline tower. Standing in Nebraska. including 1000' 
of 61 /8" coax. Great for TV or FM. Can be moved econom- 
ically. Call Bill Kitchen, TTC. 303- 665 -8000. 

FM antennas. CP antennas, excellent price quick delivery 
from recognized leader in antenna design. Jampro Anten- 
nas, Inc. 916 -383 -1177. 

TV antennas. Custom design 60KW peak input power. 
Quick delivery. Excellent coverage. Recognized in design 
and manufacturing. Horizontal, elliptical and circular po- 
larized. Jampro Antennas, Inc. 916 --383 -1177. 

Betacant, 3/4' 8 1" blank videotape. Broadcast quality 
guaranteed and evaluated. Betacam - $5 99 3/4" - 20 
minutes $4.99, 3/4" - 60 minutes $8.99. r -60 minutes 
$24.99 in quantity. Magnetically examined, cleaned and 
packaged. Guaranteed to perform as new. Sony, 3M, Fuji 
or Ampex. Free shipping. For more info. call toll free, 1- 
800 -238 -4300. 

Broadcast equipment (used): AM -FM transmitters. 
RPU's. STL's, antennas, consoles, processing, turntables, 
automation, tape equipment, monitors, etc. Continental 
Communications, 3227 Magnolia, St. Louis, MO 63118. 
314 -664 -4497. 

Rent our complete multi- camera mobile production truck 
for your next Shoot. Competitive rates and reliable ser- 
vices - Call Media Concepts at 919 -977 -3600. 
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Wowl What an NABI We've got so many new listings. If 

you're not on our mailing list, you need to be! Call now to 
receive info on some of the best for less. Media Concepts. 
919 -977 -3600. 

Complete basic TV station equipment for sale. Channel 
22. RCA TTU -60D transmitter, antenna, microwave, studio 
plus more. Used only 2 years. FOB Washington state. Best 
otter takes all. Maze Broadcast, 205 -956 -2227. 

RCA TTU -110D mid band UHF transmitter with solid state 
exciter. Only 8 years old. Available immediately. Best 
offer. Maze Broadcast 205 -956 -2227. 

Sony BVU -800 3/4" VTR's. Several available in good 
op- erable condition. Only $5995.00 each. Maze Broadcast. 

205 -956 -2227. 

Fidelipac audio cartridges, new, model 300, from 20 
seconds to 10 minutes. $2 each. Technichrome, 702 -386- 
2844. 

Kline tower 645 ft with two platforms, has been disman- 
tled. 205-322 -6666 WBRC -TV. 

RCA TP-66 film projector and RCA TP -15 multiplexer for 
sale. 205 -322 -6666. WBRC -N. 
Equipment financing: New or used 36 -60 months, no 
down payment, no financials required under $25000. Re- 
finance existing equipment. Exchange National Funding, 
214-422 -5487. 

Used -new AM, FM, TV transmitters, LPN, antennas, ca- 
ble. connectors, STL equipment, Etc. Save thousands. 
Broadcasting Systems. 602-582 -6550. 

Harris FM 20-K. 9 years old, $29,000 like new. Collins 21- 
E, 5KW AM. $7,000. Jerry. 315 -673 -9049. 

RCA TTU -30C 30KW UHF TV ransmitter, excellent, on -air. 
$75,000. Jacques, 315-488-1269. 

Best prices broadcast quality videotape - professionally 
evaluated - 100% guaranteed - all major brands! KCS20- 
$4.00, 1" 60 min. - $22.00. KCA6O- $8.00. Toll Free VSI, 
1 -800 -346 -4669. 

For male: 105 AM - FM transmitters - All powers - All 
manufacturers. All in stock - All inst. books - All spares. 
50kw - 10kw - 5kw - 1 kw AM's. 40kw - 20kw - 10kw - 5kw - 

3kw -2.5kw - 1kw FM's. Besco Internacional. Rob Malany, 
Sales Manager, 5946 Club Oaks Dr., Dallas, TX 75248. 
214 -630 -3600. FAX # 214 -226-9416. World leader in 
AM -FM transmitters. 

LPTV transmitter, TTC XL 1000 MU. 1 kilowatt, for UHF 
LPTV. Low hours, available immediately. Paul Baillon, 
406-232-5626. 

For perte and service on Townsend Transmitters! Call 
417 -451 -1440, BMA, Inc. 

Two Ampro-Scully model 280B reel -to -reel recorders. 
Very low useage. One rack mounted: one console. man- 
uals. patch cords. Call Bill Wood, Tex, WATS 1 -800- 
392 -4390. National 1-800 -231 -6275 

RADIO 
Help Wanted Management 

OPERATIONS MANAGER 

The Mutual Broadcasting System, Inc. has 
an immediate opening for an Operations 
Manager. 

Individual responsible for direct on -duty 
supervision of technical staff in conjunction 
with Mutual 8 NBC Radio Networks on -air 
operations, including program distribution 
systems, program switching and automation 
systems and networks satellite delivery. 

Position requires 3-5 years experience in 

operations of broadcast facility, with one year 
supervisory experience. Skills pertaining to 
technical operations essential. Ability to work 
all shifts, including nights, weekends etc. Must 
have valid driver's license. 

Qualified candidates are invited to submit a 

resume with salary requirements to: 

t7 MUTUAL 

's BROADCASTING SYSTEM 

1755 S. Jefferson Davis Highway 
Arlington, Virginia 22202 

EOE M F 



Help Wanted Management 
Continued 

CONTROLLER - RADIO STATION 
NEW YORK CITY 

Seeking an accountant to manage the business office 
of a New York City radio station of a major group 
owner. Responsible for general accounting. budget- 
ing. forecasting. financial reporting and human re- 
sources coordination. CPA and/or MBA preferred. 
Competitive salary and comprehensive benefits pack- 
age. EOE. 

Reply Box D -71. 

Capitol Broadcasting Corp. 
is looking for a General Sales Manager 

in Raleigh, NC. 
Only strong, well- experienced 

radio sales managers need apply. 
Send resume to Darrel Goodin, 

VP GM 
WTRG -FM, 

3100 Smoketree Court, #709. 
Raleigh, NC 27604. 919- 876 -1007. 

EOE. 

Help Wanted Technical 

BROADCAST ENGINEER 
Knight Quality Station Group 
seeks individual to fill a broad- 
cast engineering position at NH's 
largest radio station, 
WGIR /WGIR -FM. Technical 
background required; broadcast 
experience helpful. 

Send resumes to: Knight Quality 
Stations. P.O. Box 610, Manchester. 
NH 03105. Attention Warren Small 

WGIR and WGIR -FM 
are Equal Opportunity Employers 

Situations Wanted Announcers 

TALK HOST 
#1 DETROIT 18.7 SHARE 

#1 WASH. DC 14.1 SHARE 
Would you like numbers like this for fall? 20 yr Mal Mkt 
Pro seeks new opportunity, talent/programing experi- 
ence. Great record, great references. 

For TAR: ART DINEEN (602) 846.9695 

TALK SHOW HOST WHO'S STILL 
TALKING! 

I'M LOOKING FOR ENVIRONS 
WHERE I CAN 

RAISE MY CAREER AND FAMILY. 
YOU'RE AN 

AM HERITAGE STATION THAT 
NEEDS TALK TO COUNTER FM. 

YOU NEED 
TALENT MANAGEMENT DIRECTION. 

I'VE ALWAYS BEEN THE BEST 
FRIEND OF SALES TOO! 

POP. 250,000 
CALL MEL YOUNG 602 -963 -9144 

Situations Wanted Management Help Wanted Technical Continued 

BOB BOLTON 
IMMEDIATELY AVAILABLE FOR MANAGEMENT 

PROGRAMING OR CONSULTING POSITION. 
MY CAREER SPANS 29 YEARS AND 

INCLUDES VAST BROADCAST EXPERIENCE. 
CALL ME FOR DETAILED RESUME 

205 -626 -7875 

Help Wanted News 

JOURNALISTS 
Radio Free Europe /Radio Liberty, Inc. 
seeks experienced professionals to 
write, re- write, and edit news copy for 
our central newsroom in MUNICH, 
WEST GERMANY. 

Applicants should have several years of 
newswriting and /or editing experience. 
preferably including wire- service work 
A good knowledge of foreign affairs is 
essential. 

We offer an excellent salary/benefits 
package, generally including COMPA- 
NY -PAID HOUSING, and the opportunity 
to live abroad and grow professionally in 

an exciting and demanding news envi- 
ronment. 

To apply, please send a detailed re- 
sume, including salary history, and writ- 
ing samples to: 

RFE /RL, INC. 
Personnel Division 

1201 Connecticut Avenue, NW 
Washington, DC 20036 

EOE. M F 

TELEVISION 

Help Wanted Technical 

I 
TELEVISION ENGINEERS 

Turner Broadcasting System, the 
leading News, Sports and Entertainment 
system in satellite communications, has 
career opportunities for engineers with 
broadcast maintenance experience. 
These positions demand an extensive 
background in television engineering 
and at least two years training in elec- 
tronics technology. Turner Broadcasting 
System offers an excellent benefit and 
compensation program. 

Send resumes to: 

Jim Brown, Corp. Engineering 
Turner Broadcasting System, Inc. 

One CNN Center 
Box 105366 

Atlanta, Georgia 30348 -5366 
TBS is an equal opportunity employer. 
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VIDEO EDITOR 

OrvOff -Line Ednor wanted lar Tampa production 
facility. Candidate must have five years experience 
in 1' editing and an A.A. degree in TV/Film or related 
field; BA/Bs degree highly desired. Working with Sony, 
Abekas, Chyron a Grass Valley production tools, the 
successful candidate will edit high-end long -form 
corporate a business television programs. Poskán 
requires strong editorial and people skill and T.D. 
ability for live multi- camera sessions. 
We offer a competitive salary commensurate with 

experience and the kind of comprehensive bents 
program you would expect from an industry leader. 
Please forward resume and salary history in strict 
confidence to: GTE, Technical Manager,PO Box 374, 
Tampa, FL 33601 -0374. 

®GTE 
Corporation 

an equal opponum y employer m/1 

BROADCAST 
MAINTENANCE 
TECHNICIAN 

QVC, America's quality cable 
shopping network, has an immediate 
opening for a Broadcast 
Maintenance Technician at our West 
Chester operations center. 
Our 24- hour -a -day facility is 
equipped with Sony Betacam, Grass 
Valley Switching and Routing, 
Hitachi SK -97 cameras, Ampex ADO 

Interested candidates must possess 
5 years broadcast maintenance 
experience. Must have an FCC 
General Class license. 
We offer a comprehensive benefits 
package and a competitive salary. To 
be considered for this exciting 
opportunity, promptly forward resume, 
including salary history and 
requirements to: Gloria Savoia, QVC 
Network, Goshen Corporate Park, 
West Chester, PA 19380. An equal 
opportunity employer. 

QVC 

Help Wanted Sales 

ACCOUNT EX:ECUTIVE 
SF teleproduction facility seeks 
an intelligent, enthusiastic, ag- 
gressive, organized and motivat- 
ed person to handle existing ac- 
counts and develop new ones. 
Experience necessary, good writ- 
ing and communication skills and 
computer literate. Position avail- 
able immediately. 
SEND RESUME AND SALARY/ 
COMMISSION HISTORY TO: 

BOX D -61 EOE 



Help Wanted News 

WANTED! 
Experienced Reporters, Producers, 

Camerapeople, VTR Editors, 
Assignment Editors. 

For: ` CRIMEWATCH TONIGHT ", an 
upcoming, nationally syndicated 
program, from the producers of 
"PEOPLE MAGAZINE ON TV ". 

Please apply only if you have solid 
experience in your field, and can show 
examples of high quality, imaginative 

work. 

Send tapes and resumes to: 
Ted Kavanau 

c o "PEOPLE MAGAZINE ON TV" 
Current Trends Productions 

555 West 57th St., 10th Fl. 
New York, NY 10019 

EOE 

Situations Wanted News 

PRIMARY WEATHER ANCHOR 

WERE NUMBER ONL'IN \FWS AND h_AN TO KEEP THAT 
WAY SO, WE NEED A GREAT WEATHERPERSON TO JOIN 
OUR TEAM. THIS OPENING WILL NOT LAST LONG.. WERE A 
SMALL MARKET LIFESTYLE INTENSIVE, GROUP- OWNED. 
NETWORK Arr . 4'F WITH DETERMINATION TO BE SOME- 
BODY" WHE'' ';MES TO NEWS. IF YOU DO WEATHER. 
ANO CAN HELP 

SEND YOUR RESUME TO BOX D -43. 
EOE 

Help Wanted Programing 
Production & Others 

IVIDEO PRODUCTION 
PROJECT MANAGER 

GTE Corporation seeks a creative video pro- 
duction specialist to showcase and maximize 
our competitive edge as a multi -national cor- 
poration by producing professional teleproduc- 
lions for internal and external "use. 

The selected candidate will be an effective 
communicator with 3 -5 years experience pro- 
ducing professional level communications pro- 
grams. Additional requirements include an 
Associate's degree in Communications 
(Bachelor's degree preferred), proven exper- 
tise in video production and good photography 
skills. The ability to direct a project from con- 
ception through budgeting, scripting, directing 
and editing is essential. Extensive contact with 
clients as well as outside creative and technical 
contractors will be involved. 

GTE provides a generous compensation 
package and continued opportunity for protes- 
sional development within a state -of- the -art 
business environment. For confidential con- 
sideration, forward resume with salary history 
and requirements to: Loureen Weber. 

GTE Corporation 

One Stamford Forum 
Stamford. CT 06904 

An Equal Opportunity Employer M/F /HN 

Help Wanted Programing 
Production & Others Continued 

t:ttitii' 
ctoc 

We are a major broadcast station /production facility actively involved 
in national production. We seek a Senior Lighting Director with a 
minimum of 5 years major market televis2>1 lighting (studio and 
field) experience. Proven lighting /design ability, familiarity with 
state -of- the-art computerized lighting boards and dimmer systems 
necessary. 

For confidential consideration, please send resume with salary 
history and requirements to: Human Resources4B32, Box 0513P, 
c/o 12th Floor, 5 West 37th Street, New York, NY 10018. Equal 
opportunity employer m /f /h /v. 

AMERICA'S 
NETWORK 

DIRECTOR, 
PROMOTION & PUBLICATIONS 

Talented creative professional needed to di- 
rect marketing Communications efforts. Direc- 
tor of new dept. will develop & implement a 

promotional program to build consumer 
awareness of cable's unique public affairs 
network. Oversees staff responsible for print & 
video promotion materials, awareness adver- 
tising, & collateral publications, including a 
weekly newspaper. Understanding of C -SPAN 
& the cable industry a plus; interest in news & 
public affairs a must. Also a full portfolio repre- 
senting B yrs. increasingly responsible cre- 
ative experience, including 4 yrs. mgt. 

Send resume w /cover letter 
& salary history to: 

H.R., 444 N. Capitol St., N.W. 
#412, Washington, DC 20001 

EOE 

FORMER NETWORK TV 
NEWS PRODUCER 

Sought for a very lucrative (675K ) NYC -, 
or Chicago -based position as a consultant 
to an expanding, high -powered TV publicity 
firm with national clients and contacts. We 
are a group of former producers doing TV 
publicity to high journalistic standards. We 
require the same commitment plus a good 
working relationship with the most influen- 
tial contacts at the network TV news level. 
Work from your home year- round, on easy 
schedule. Send resume plus general out- 
line of areas of media influence to: 

PRIMETIME 
240 MOUNTAIN VIEW LANE 

MILL VALLEY, CA 94941 
EOE 
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PROMOTION 
PRODUCER - 

WFLA -TV, the Number 1 station in 
the Nation's 13th largest market 
has a career opportunity for a 

Promotion Producer who is ready 
for the big time. You must be an 
outstanding writer with break- 
through creative abilities, thor- 
oughly versed in state -of- the -art 
production techniques and ready 
to be part of an aggressive Promo- 
tion team with an award winning 
track record. College degree and 
3 years Promotion experience pre- 

ferred. Send resumes and 
tapes in confidence to: 
WFLA -TV, Personnel Ad- 
ministrator, 905 L Jackson 
Street, Tampa, FL 33602. 
EOE M/F 

Miscellaneous 

THE HOT SHEET 
BROADCASTING'S LEADING JOB JOURNAL' 

813. 786 -3603 
We advise where to look. who to contact, and what additional 

openings lo expect in the weeks ahead Ask about our 

complimentary issue Bonus Plan and FREE Demo Tape /Job 

Material Evaluation! 

For fast 
Action Use 

BROADCASTING'S 
Classified Advertising 



CABLE 
Help Wanted Management 

GENERAL MANAGER 
PUBLIC ACCESS 

Prominent public access channel, serv- 
ing 170,000 homes in suburban Virginia, 
seeks General Manager. Responsibil- 
ities include administration of: Budget, 
fund development, community liaison - 
marketing, operations management, 
personnel oversight, and volunteer ser- 
vices. Experience in business manage- 
ment, community relations, and televi- 
sion production required. Salary 
commensurate with experience. Submit 
resume, cover leter. and salary history 
to: 

Search Committee: 
General Manager 

P.O. Box 2465 
Fairfax, VA 22031 

EOE 

Help Wanted News 

*Reporter 
*Photographer 
*Producer 

Connecticut's best Newscast seeks 
qualified Reporter. Photographer and 
Producer. Each should have minimum 1 

year of television news experience and an 
overwhelming desire to "get the story ". 
Resumes and tapes to: 

Jim Sweeney, Executive Producer 
CABLEVISION NEWS 12 

28 Cross St., Norwalk, CT 06851 
(No Calls Please) 

ALLIED FIELDS 
Programing Services 

Lum and Abner 
Are Back 

...piling up profits 
for sponsors and stations. 
15- minute programs from 
the golden age of radio. 

PROGRAM DISTRIBUTORS PO Drawer 1737 
Jonesboro. Arkansas 72403 501972 -5884 

RADIO STATIONS MAKE 

HISTORY JULY 1ST 
Buy TimeLine=1 and sell long-term schedules. 
Bright, day -by -day historical vignettes, staged 
for single or dual sponsorship...just a few dol- 
lars a day. Any format...starts 3rd quarter. 

_- r r w_- r_ _- r ,._ a 1 \ -a-- -- -- - 
Douglas Morgan Call Now 

Adverfhing/Producfions For Demo 2330 Timber Shadows Drive 
Kingwood, Texas 77339 (713) 359 -8844 

Employment Services Business Opportunity 

PROMOTION AND 
PRODUCTION JOBS 

Great jobs are available...but do you 
know about them? The MediaLine daily 
telephone report puts you in touch with 
the best jobs. MediaLine has jobs for re- 
porters, anchors, sportscasters, weather - 
casters, producers, assignment editors, 
promotion and production and pro- 
gramming people. For details call: 

800 -237 -8073 

aee 
THE BEST JOBS ARE ON THE LINE 
2156 Tee Alameca. Sao Jose. CA 95'26 

THE MEDIA TRAINING CENTER 
ON -CAMERA PERFORMANCE TRAINING FOR ENTRY -LEVEL 

TELEVISION NEWS REPORTERS 
THREE DAY ONE-ON-ONE INSTRUCTION - PROFESSIONAL 
AUDITION TAPE 
VIDEOCASSETTE INSTRUCTION TAPE AVAILABLE 
EMPLOYMENT ASSISTANCE 
WE MAKE GETTING THAT FIRST ON-AIR POSITION, EASER I 

CALL (602) 265-1143 

JOBS...JOBS...JOBS11 
Hundreds of them, Published weekly. 

H you're looking, look here. 
Media lobs at a price"you can afford! 

3 mos. S20 6 mos, S35 1 year $60 
Classified Communication 

P.O. Box 4065 -8 . Cambeilsviho KY 42718 

SPORTSCASTERS -NEED HELP? 
Station management wont give you any fee::,. 

Invest in yourself and your career CAP, INC. 

provides professional consultants who can r , 

your on -air performance. Our goat? To help you 
better position or land your first fob in the business Play 
by play. color commentary. studio work (radio 8 TV) 

CAP. INC. - (801) 277 -5065 

r 
I 

1 

I 

California 

Broadcast Job Bank 
For application information call 

(916) 444-2237 
California Broadcasters Association 

1 

IL - r_ aa. a=11 r MEN r ONE r_ - J 

SELLING /MANAGEMENT CAREER 
DERAILED? GET ON TRACK. 

Professional preparation for getting the next job you want 
in broadcast. Individual custom oed plan developed to get 
you where you want to be What to say, how to say it, follow 
up. Contacts coast to coast: Stations, Reps, Syndication, 
Cable Free initial confidential consultation. 

ANTONELLI MEDIA 212 .2064063 

PLEASE NOTE: 
When answering a Blind 
Box ad, DO NOT send 
tapes. BROADCASTING 

does NOT forward 
tapesorotheroversized 

materials to Blind 
Boxes. 
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DO YOU HAVE 
A UHF OR LPTV? 

NOT SURE WHAT TO DO? 
ARE YOU INTERESTED IN A NEW 

PROGRAMMING CONCEPT? 
IF NOT, ARE YOU INTERESTED 

IN SELLING? 

CALL IMMEDIATELY - 
J. GARZA 

AT 213-284-6808 
FAX # 213- 284 -3290 

For Sale Stations 

millar 
Iln 

company 
Serving 

ALABAMA 
Two Small 

One: $190K; 
One: $250K; 

Our Best 
Class C 100Kw 

Great Growth 
$4,000,000 

GEORGIA 
5 Kw Small 

Good Beginners 
$175K, 105K 

Class A FM 
C -2 Application 

$1,580,000 

Class A FM 
$690,000 

MISSISSIPPI 
100Kw Class 

Large Mkt Tower 
Bargain At 

Class A FM 
Application 

Priced To Sell 

TENNESSEE 
Class A Combo 

Mkt. $840,000 

CALL RANDY 
CORPORATE 

205- 734 -4888 

li Si: 
the Nation 

Mkt. AM's 
$75 Down 
$50 Down 

Buy: 
FM Combo 

Mkt 

Mkt AM 
Station 

Down 

With 

Small Mkt 

C FM 
Move 

$2.25 M 

Combo 
C -2 
$460K 

-Near Big 

MILLAR 
OFFICE 



WEST / CLASS A 
Beautiful Colorado. Single market 
station -plus two translators serving 
area cities. $450,000. 

AM /POWER 
10,000 Watts. Single station market. 
Western North Carolina. $200,000. 

TN /UPGRADE 
Class A with CP for 50kw. Middle 
Tennessee. $650,000. 

GULF COAST 
AM/FM. Urban format in booming 
area. $1.4 million. 

PA /COMBO 
Medium Pennsylvania city. Full 
AM. 50kw FM. $1,675,000. Firm. 

SNOWDEN Associates 

MEDIA BROKERS 

Dick Paul Tom Snowden 

919 -355 -0327 

MEDIA BROKERS APPRAISERS /4 
RADIO TV LPTV 
A Confidential & Personal Service .; 

BURT 

SHERWOOD INC 

7125 Maple Lear D, Glenview IL 600255 

312.272.4970 Ì'-41( 
J . 

TRI CITIES TN 
Kingsport, Johnson City, Bristol, TN 
Arbitron Market 490 MSA 4106 870 

AM 10,000 Watts 
All equipment four years old or newer 

$360.000 

Jim Charron 615-349-6133 

Must Sell: 
Profitable AM FM Combo 
Small West Texas town. 

Owner ready to retire, 
will negotiate for cash. 

All serious inquiries 
from qualified buyers considered. 
Call owner 806- 272 -5378. 

ATTENTION 
FIRST TIME RADIO STATION OWNERS 

10,000 Watt AM Kansas City 

Low Price - Terms Available 
Well- equipped - State -of -the art 
Must see - Inspection invited 

Contact: Rich Bott, 10841 E. 28th St. 
Independence, MO 64052 816 -2525050 

For Sale Stations Continued 

More than 90 radio & TV stations 
nationwide listed for sale. 

" Call to get on our mailing list. 

p roi,òrnst Tonnnuuiadinus Eltuisim, 

BUSINESS BROKER ASSOCIATES 
615- 756 -7635 - 24 Hours 

millar 
the 

company 
usa 

Serving the Nation 

FLORIDA 
UHF -TV Explosive Mkt 

$5 Million - Good Terms 

5 Kw Fulltime AM 
Large Mkt. $1,600,000 

Central Florida AM 
1 Kw Fulltime - Good Mkt 

$350K; $100 K down 

Large Market AM 
5 Kw -D $550K, $150K 

SOUTH CAROLINA 
Class A FM Combo 
Small Mkt -Priced To 

Sell $620K 

NORTH CAROLINA 
Large Mkt AM 

$300K, 30K Down 

Class A FM With 
C -3 Possible -Priced 

Sell at $550K 

ALABAMA 
Big Mkt Class C 100Kw 

Combo $4,000,000 

MISSISSIPPI 
Class C 100 Kw FM Combo 

Big Market 
Bargain at $2.500.000 

KENTUCKY 
Fulltime AM - Good Buy 
at $610K, $150K down 

CALL JOHN HUTSON 
ASHEVILLE, N.C. OFFICE 
THE MILLAR COMPANY 

704 -274 -8667 
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CASH FLOW FINANCING 
We purchase Accounts Receivable 

National and Local 

MFR FINANCIAL (714) 544 -7131 

ILLINOIS CLASS A 

Profitable station in large metro. 
Includes buildings and real estate 
and good equipment. Owner has 
other interests and must sell by 
July. 

Best cash offer above S600.000. 

Send for brochure: 
General Manager 

P.O. Box 583 
Wilmette, IL 60091 

FOR SALE: 
Profitable AM FM Combo 

with C -2 Upgrade available in Michi- 
gan. 

S250,000 Terms. 
Includes Real Estate. 

Contact T. L. Laidlaw at 701 -256 -1080. 

BOB KIMEL'S 

NEW ENGLAND MEDIA, INC. 

ILLINOIS STARTER 
Full-time AM In single -station market, ideal for 
first -time owner /operator. Modest current cash 
flow exists with no full -time sales effort. Prom- 
ising economic developments in local econo- 
my offer prospect of significant appreciation in 
the immediate future. Real estate and attrac- 
tive terms with low down payment are includ- 
ed. Total price $225,000. 

8 DRISCOLL DR., ST. ALBANS, VT. 05478 
802 -524 -5963 

SOUTHWEST FLORIDA 

Construction Permit 
(FCC Approved) 

UHF 

Contact Stevel Hamel 
813- 481 -7400 



For Sale Stations Continued 

VENTURE CAPITAL 
DEBT FINANCING 

For broadcasters 
Sanders & Co. 

1900 Emery St., Ste. 206 
Atlanta, GA 30318 

404 -355 -6800 

FOR SALE: 
FM AM WEST CENTRAL INDIANA 

METRO 
GOOD BASE BILLING 

NEEDS HANDS ON MANAGEMENT TO 

REACH POTENTIAL 
5440.000.00 -- TERMS NEGOTIABLE 

INDIANA FM IN LARGE UNIVERSITY 
MKT PLACE 

51,000.000.00 TERMS NEGOTIABLE 

MIDWEST MEDIA COMMUNICATIONS 
127 WEST 3rd STREET 

RUSHVILLE, INDIANA 46173 

317- 932 -3964 

M the 
millar 
company 

usa 
Serving the Nation 

UTAH 
Class C 100Kw FM 
With Fulltime AM 

2.4 Million 

ARIZONA 
On- The -Air VHF -TV 
Check This One For 

$6,000,000 

Fulltime AM 5Kw /1 Kw 
Middle Frequency 

$775K, $250K Down 

Class C. 100Kw FM 
Tower High On Mt. 
Covers Large Area 

$950,000 

ARKANSAS 
Class A FM Resort City 

520 Ft. Tower With 9 Acres 
Over 100,000 pop. 1mV /m 

$360K, $173K Down 

CALL KENT COLBY 
SALT LAKE CITY /RICHFIELD 
MILLAR CO. UTAH OFFICE 

801- 896 -8869 

Public Notices 

NOTICE OF PUBLIC SALE OF PERSONAL PROPERTY 
FIRST AMERICAN NATIONAL BANK, JACKSON, TENNESSEE ( "Bank "), pur- 

suant to its rights as a secured party under certain Security Agreements dated August 
29, 1985; December 28, 1987; June 3, 1988; February 1, 1989; February 3, 1989; 
February 17, 1989; February 23, 1989; March 1, 1989; March 14, 1989; March 15, 
1989; March 31, 1989; April 17, 1989; and May 1, 1989; executed for the benefit of 
Bank as Secured Party by The Golden Circle Broadcasting, Inc., a Tennessee 
corporation, as Debtor, will offer for PUBLIC SALE pursuant to Section 47 -9 -504 of 
the Tennessee Code Annotated on THURSDAY, JUNE 8, 1989, AT 11:00 O'CLOCK 
A.M., CENTRAL DAYLIGHT TIME, at the north door of the Madison County, Tennes- 
see Courthouse, Main Street, Jackson, Tennessee 38301, in cash, or by certified 
funds, or by wire transfer, to be paid not later than 5:00 o'clock P.M., central daylight 
time, on Thursday, June 8, 1989, to the last, highest, and best bidder, the following 
items of personal property ( "Personal Property "): 

All of The Golden Circle Broadcasting, Inc. tangible and intangible personal property 
of whatsoever type, including accounts, inventory, equipment, chattel paper, instru- 
ments, general intangibles, and all proceeds and products thereof. 

NO FEDERAL COMMUNICATION COMMISSION LICENSES OR 
AUTHORIZATIONS ARE INCLUDED IN THIS SALE. 

By way of category, some of the equipment to be sold is: Office furniture, 
IBM Computer System, VCR's, Monitor, Cameras, Audio and Video 
Equipment, Receivers, Transmitters, Modulator, Satellite Receiver, Trans- 
mitter Tower. 

The Personal Property will be sold in conjunction with certain real property owned 
by The Golden Circle Broadcasting, Inc. and the Personal Property may be slod 
separately and /or jointly with such real property. Bank, as secured party, reserves the 
right to make verbal announcements at the time of the public sale which shall apply to 
the terms of the sale. 

The Personal Property will be sold by Bank as Secured Party only under its rights 
as a secured party under the Uniform Commercial Code as adopted by the State of 
Tennessee, Section 47 -9 -101, et seq., of the Tennessee Code Annotated. Bank will 
convey the Personal Property to the successful purchaser subject to .any unpaid 
personal property taxes and subject to any liens which may have priority over the 
rights of Bank. 

Bank reserves the right to bid at the sale. Bank reserves the right to adjourn the 
sale from time to time, without further public advertisement, by means of public 
announcement at the date and time of the sale set forth above. 

A more complete list of the Personal Property to be sold can be obtained by 
contacting Dudley Pritchard, Executive Vice President, First American National Bank, 
P.O. Box 309, Jackson, Tennessee 38302; Telephone Number (901) 422 -9781. The 
Personal Property can be inspected at the place of business of The Golden Circle 
Broadcasting, Inc. at 1002 South Highland Avenue, Jackson, Tennessee 38301, 
during regular business hours, upon appointment with the General Manager of The 
Golden Circle Broadcasting, Inc., (901) 424 -1600. 

This 12th day of May, 1989. 

FIRST AMERICAN NATIONAL BANK 
BY: DUDLEY E. PRITCHARD, JR, 

TITLE: EVP 
P.O. BOX309 

JACKSON, TN 38302 

For Fast Action Use 
`c3 L©QVOMI29 
Classified Advertising 

Broadcasting May 22 1989 

89 



Public Notices Continued 

RADIO STATIONS 
FOR SALE 

Independent fine arts and big band radio 
stations together with real properly in 
Chapter 11. Service Phoenix Valley of the 
Sun Phoenix Metro Market. Present offer 
before court is a total price of S1,800,000.00 
with S750,000.00 related to the personal 
property including FCC licensing. and 
S1,050,000.00 related to the land. June 6, 
1989 sale date set by Court. Bids should be 
submitted by June 1. 1989. Contact: 

Stanford E. Lerch 
Bankruptcy Counsel 

Kennedy. Wilson & Lerch 
3300 N. Central Ave., #900 

Phoenix, Arizona 85012 
602 -264 -5800 

NOTICE OF 
PUBLIC AUCTION 

WETO -TV FULL POWER 
UHF TV STATION 

IN TENNESSEE'S FASTEST 
GROWING MARKET. 

TRI- CITIES ADI RANK 87. 
TO BE SOLD AT 
PUBLIC AUCTION 

JULY 7, 1989 AT 2 PM. 
ALL ASSETS TO BE SOLD 

SEPARATELY 
AND AS A GOING CONCERN 

WITH THE 
HIGHER PRICE PREVAILING. 

BIDDERS MUST POST 
ACCEPTABLE 

BANK LETTER OF CREDIT 
TO QUALIFY. 

INSPECTION OF FACILITY 
BY APPOINTMENT. 

FOR INFORMATION CALL 
615- 639 -0181 

WRITE P.O. BOX 1074, 
GREENEVILLE, TENNESSEE 37744. 

SALE OF VALUABLE COPYRIGHTS 
Pursuant to a security agreement dated May 3, 1988 

from SportVid -RSM. the undersigned shall sell at public 
sale. all rights oertaining to the following video c'o 
grams: 

"Automatic Golf" 
"Isometric Stretch" 

"Instant Karate" 
"Weight Training at Home" 

Inc sae snarl be held a::te offices of the unuersigned 
at 8300 -C Merrifield Avenue, Fairfax. Virginia 22031 or 
June 2, 1989 at 3:00 p.m.. local time. The property shah 
be sold to the highest bidder. Deposit of ONE THOU- 
SAND DOLLARS ($1000.00). or ten percent of the sales 
price, whichever is less, cash or certified check, shall 
be required of the succesful bidder at the time of sale. 
The balance of the purchase price shall be in cash or its 
equivalent at the time of settlement which shall oe held 
on or before fourteen (14) days after the date of sale 
Time shall be of the essence with respect to settlement. 
The deposit without interest thereon shall be applied to 
the credit of the successful bidder at settlement; or in 
the event of purchaser's failure to compete settlement 
within fourteen (14) days after the date of sale the 
deposit shall be forfeited and applied to the costs of 
sale. and the property shall be resold at the risk and 
cost of the defaulting purchaser. 
The subject property shall be sold in 'as is" condition 

without warranties of any kind. Should the undersigned 
be unable for any reason to convey marketable title to 
this property, then it shall be a term of this sale that the 
purchaser's sole remedy in law or equity shall be the 
refund of the deposit to the purchaser only. Upon refund 
of the deposit, the sale shall be void and of no effect 

This nonce supersedes al prior rotices of sale. 

For information contact: 
MEDIA ASSOCIATES. INC. 

James G. Smalley 
10605 Judicial Drive 
Suite B -1 
Fairfax. Virginia 22030 
(703) 385-6411 

EARLY DEADLINE NOTICE LI 

For the June 5 issue, the deadline will be: 

FRIDAY, MAY 26 Noon, EDT 

When responorng to a blind box ad. 

address your reply as: Box (the letter and number 
as shown in the ad) 

Broadcasting 
1705 DeSales St., NW 

Washington, DC 20036 
Do NOT send tapes, oversized material or use folders, 

report covers or the like. 

BROADCASTING'S CLASSIFIED RATES 
All orders to place classified ads & all correspondence pertaining to this section 
should be sent to: BROADCASTING, Classified Department, 1705 DeSales St., 
N.W., Washington, DC 20036. 

Payable in advance. Check or money order only. Full & correct payment MUST 
accompany ALL orders. All orders must be in writing 
Deadline is Monday at noon Eastern Time for the following Monday's issue. Earlier 
deadlines apply for issues published during a week containing a legal holiday, & a 
special notice announcing the earlier deadline will be published above this 
ratecard. Orders, changes, and /or cancellations must be submitted in writing. NO 
TELEPHONE ORDERS, CHANGES, AND /OR CANCELLATIONS WILL BE AC- 
CEPTED. 

When placing an ad, indicate the EXACT category desired: Television, Radio, 
Cable or Allied Fields; Help Wanted or Situations Wanted; Management, Sales, 
News, etc. If this information is omitted, we will determine the appropriate category 
according to the copy. NO make goods will be run if all information is not included. 
No personal ads. 
Rates: Classified listings (non -display). Per issue: Help Wanted: $1.00 per word, 
$18 weekly minimum. Situations Wanted: 600 per word, $9.00 weekly minimum. All 
other classifications: $1.10 per word, $18.00 weekly minimum. 
Rates: Classified display (minimum 1 inch, upward in half inch increments), per 
issue: Help Wanted $80 per inch. Situations Wanted: $50 per inch. All other 
classifications: $100 per inch. For Sale Stations, Wanted To Buy Stations, Public 
Notice & Business Opportunities advertising require display space. Agency 
commission only on display space. 
Blind Box Service: (In addition to basic advertising costs) Situations wanted: 
$4.00 per issue. All other classifications: $7.00 per ad per issue. The charge for 
the blind box service applies to advertisers running listings and display ads. Each 
advertisement must have a seperate box number. BROADCASTING will not 
forward tapes, transcripts, portfolios, writing samples, or other oversized materi- 
als; such materials are returned to sender. Do not use folders, binders or the like. 

Replies to ads with Blind Box numbers should be addressed to: (Box letter & 
number), c/o BROADCASTING, 1705 DeSales St., N.W, Washington, DC 
20036. 
Word count: Count each abbreviation, initial, single figure or group of figures or 
letters as one word each. Symbols such as 35mm, COD, PD,etc., count as one 
word each. Phone number with area code, zip code count as one word each. 
The publisher is not responsible for errors in printing due to illegible copy -all 
copy must be clearly typed or printed. Any and all errors must be reported to 
the classified advertising department within 7 days of publication date. No 
credits or make goods will be made on errors which do not materially affect the 
advertisement. 
Publisher reserves the right to alter classified copy to conform with the provi- 
sions of Title VII of the Civil Rights Act of 1964, as amended. Publisher reserves 
the right to abbreviate, alter, or reject any copy. 
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Eàies & fbrtunes)o 
Media 

Jones McReynolds 

Appointments at Meredith Corp., Des 
Moines, Iowa, based -group owner: Philip 
A. Jones, executive VP, broadcasting 
group, and VP and general manager, 
KCTV(TV) Kansas City, Mo.. named presi- 
dent, broadcasting group. Jones succeeds 
William C. McReynolds, who will be named 
senior VP, broadcasting group. Meredith 
owns seven TV stations. 

Morrie Beitch, VP and general manager, 
WMKW -TV Memphis, joins KRRTaV) Kerr- 
ville, Tex., as VP and general manager. 

Sam Francis, president and general manag- 
er, noncommercial WLtwow) Garden City, 
N.Y., retired after five years in that posi- 
tion. Successor has not been named. 

Cephas Bowles, assistant general manager. 
noncommercial KUAT -AM -FM Tucson, 
Ariz., named acting general manager, 
KUAT- AM- FM -TV. 

Richard Ramirez, managing general partner, 
WHCT -TV Hartford, Conn., joins WGIR -AM- 
FM Manchester, N.H., as general manager. 

Jack Mason, director, pension and benefits, 
Capital Cities/ABC Inc., New York, joins 
WBTV(TV) Charlotte, N.C., as controller. 
Thomas C. Griesdorn, general manager, 
WXYZ -TV Detroit, has been named VP of 
Scripps Howard Broadcasting, parent corn - 
pany of wxYZ -TV. 

Bob Burch, general manager, KXOK(AM)- 
KLTH(FM) St. Louis, joins WXCL(AM)- 
WKQA(FM) Peoria, Ill., as VP and general 
manager. 

Edward T. Hardy, general manager, KUPL- 
AM-FM Portland, Ore., named VP. 

Tricla Brooks, business manager, WEVO(FM) 
Concord, N.H., named acting general man- 
ager. 

Marketing 

Appointments at WJBF(TV) Augusta, Ga.: 
Marty Fraser, national sales manager, 
named local and national sales manager; 
Marsha Radford, account executive, WAGT- 
TV Augusta, named account executive. 

Robert W. Lerew, 
marketing manager, 
Television Bureau of 
Advertising, New 
York, named director 
of market develop- 
ment. 

Gloria Coscarelli, se- 
nior account execu- 
tive, wzrv(TV) Nash- 
ville, named local 
sales manager. 
Mike LaMacchla, ac- 
count executive, KMOL -TV San Antonio, 
Tex., named market development manager. 

Scott W. Stuart, senior account executive, 
KAMJ -AM -FM Phoenix, joins KTTU -TV Tuc- 
son, Ariz., as local and regional sales man- 
ager. 

Charlotte Harwood, local sales manager, 
WTKR -TV Norfolk, Va., named national 
sales manager. 

David D. Antuno, regional sales manager, 
KMSB -TV Nogales, Ariz., joins WPMI(TV) 
Mobile, Ala., as sales manager. 
Ken Jarvis, general sales manager, WCAX- 
TV Burlington, Vt., named VP, sales. 
Stephen Frelfeld, account executive, MMT 
Sales Inc., Los Angeles, joins wrxxcrv) 

Conn., as national sales manag- 
er. 

Lerew 

Garry Porterfield, account executive, KTUL- 
Tv Tulsa, Okla., named local sales manag- 
er. 

Rose Szmajda, account executive, WHBF -TV 
Rock Island, Ill., joins WREX -TV Rockford, 
Ill., in same capacity. 

Rita Williamson, account executive, WAVY - 
TV Portsmouth, Va., joins WVEC -TV Nor- 
folk, Va., in same capacity. 

Steve Youngetrom, account executive. 
wKFT(Tv) Fayetteville, N.C., joins WTVR- 
TV Richmond, Va., as regional sales direc- 
tor; Judith C. Lundberg, director of media 
and research, Laster and Miller Advertis- 
ing, El Paso, joins wrvR -Tv as research 

director. 

Dominic Mancuso, account executive, WON - 
Tv Chicago, named regional sales manager. 

James Zogg, account executive, KIRO -Tv 
Seattle, named local sales manager. 
Appointments at WLVI -TV Cambridge, 
Mass.: Matthew Donegan, account execu- 
tive, Cablevision Advertising Sales, Bos- 
ton; Dick Dunster, national sales manager, 
Boston Phoenix, Boston, and Lisa Goyette, 
account executive, WLNE(TV) New Bedford, 
Mass., to account executives. 

Cheryl Savastano, advertising sales repre- 
sentative, WLNE(TV) New Bedford, Mass., 
joins WJAR(TV) Providence, R.I., as account 
executive. 

Kay McKellar, regional sales manager, Di- 
mension Cable, Texarkana, Tex., joins 
KRBK -Tv Sacramento, Calif., as account ex- 
ecutive. 

Andi Polieky, national sales manager, KOFY- 
AM-FM San Francisco, named general sales 
manager. 

Glenn D. Lucas, general sales manager, 
WICE (AM) Providence, R.I., named VP. 

Appointments at WKU(FM) Albany, N.Y.: 
A. Kristine Daley, regional marketing con- 
sultant, named sales manager; Leslie J. 
Malello, radio marketing consultant, named 
regional marketing consultant. 

Steve Wilder, account representative, KVET 
(AM)- KASE(FM) Austin, Tex., named general 
sales manager. 

Jim Agius, sales service executive, Turner 
Broadcasting Sales, Detroit, joins CBS Ra- 
dio Networks there as account executive. 

Cynthia Schell, senior account executive, 
WLS(AM) Chicago, joins WMMB(AM) there as 
account executive. 

Appointments at WRKO(AM) Boston: Matt 
Redd, sales representative, wMJX(FM) Bos- 
ton, named sales representative; Terrance 
Conway, talk show producer, WBZ(AM) Bos- 
ton, named sales representative. 

Chuck Meng, production assistant. KTXL(TV) 

The Most Experienced 
Executive Search Firm In Broadcasting. 

Joe Sullivan & Associates, Inc. 
Executive Search and Recruitment 

44210 North Road 
Southold, New York 11971 

(516) 765 -5050 

The person you describe is the person we'll deliver 
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Sacramento, Calif., joins KRBK -TV there as 
account executive. 

Eduardo B. Fernandez, account executive, 
WSB -TV Atlanta, joins WXMI(TV) Grand 
Rapids, Mich., as local sales manager. 

Bruce Swearingen, Southeast market man- 
ager, Television Bureau of Advertising, At- 
lanta, joins WCJB(TV) there as general sales 
manager. 

Gary Powers, VP and general manager, 
WAPT(TV) Jackson, Miss., joins WSPA -TV 
Spartanburg, S.C., as general sales manag- 
er. 

Tom Williams, general manager, KRMD -AM- 
FM Shreveport, La., joins WMIX -FM Nash- 
ville as general sales manager. 

Karen Gagne, account executive, WHDH(AM) 
Boston, joins WFXT(TV) there in same ca- 
pacity. 

Appointments at WWWE(AM) Cleveland: 
Donald Blesse, assistant sales manager, 
named local sales manager; Matt Gutbrod, 
account executive, named assistant local 
sales manager. 

John Comenos, VP, stations, Eastern Divi- 
sion, Christal Radio, Detroit, joins 
WLTI(FM) there as general sales manager. 

John Lynch, manager, Republic Radio, At- 
lanta, joins WGTR(FM) Miami as national 
sales manager. 

Clarence Johnson, regional manager, In- 
terep, Chicago, joins WRVR -AM -FM Mem- 
phis as general sales manager. 

Mary Galda, retail sales manager, WKRS -FM 
New York, joins WPU(FM) there in same 
capacity. 

Patty England, account executive, WIBC 
(AM)- WKLR(FM) Indianapolis, named nation- 
al sales manager. 

Sandy Stahl, promotion director, WLUP -AM- 
FM Chicago, named director, marketing 
communications. 

Bob Oakley, president, Oakley Kelly Suger - 
man Inc., advertising agency, Boston, joins 
WBOS(FM) there as director of marketing. 

Robert L. Shave, general sales manager, 
WTHR(TV) Indianapolis, joins WXLW(AM) 
there as VP, sales. 

Lee Grover, account executive, KUPL -AM -FM 
Portland, Ore., joins KUDY(AM).KKZX(FM) 
Spokane, Wash., as local sales manager. 

Programing 

Thomas E. Freston, 
president and CEO, 
MTV Networks, New 
York, named chair- 
man and CEO, MTV 
Networks. Freston - 
will continue to have 
overall responsiblity 
for comapny which is 
comprised of MTV: 
Music Television, 
VH -1, Nickelodeon 

Freston and Nick at Nite. 
Frank J. Biondi Jr., president and CEO of 
MTV's parent company, Viacom Interna- 
tional Inc. said that under Freston "MTV 

Networks has experienced unprecedented 
financial growth." 

Frons Lune 

Appointments at 
NBC, Burbank, 
Calif.: Brian Frons, 
VP, daytime pro- 
grams, NBC Enter- 
tainment, named VP, 
creative affairs, NBC 
Productions; Leslie 
Lurie, VP, creative 
affairs, NBC Produc- 
tions, named VP, 
comedy develop - 

Smith ment; Jacqueline S. 
Smith, president, Pygmalion Productions, 
Los Angeles, and former VP, daytime pro- 
grams, ABC Entertainment, named VP, 
daytime programs. 

Appointments at Columbia Pictures Televi- 
sion, Los Angeles: Russell Marcus, writer 
and producer, Fox's Duet, joins Columbia 
as writer and producer; Stephanie Knauer, 
director, business affairs contract adminis- 
tration, named VP, business affairs admin- 
istration. 

Tom Melange, VP, finance and administra- 
tion, MGM/UA Television, Los Angeles, 
named senior VP. 

Beth Clearfield, man- 
ager, story develop- 
ment, CBS /Fox Vid- 
eo, New York, joins 
BBC /Lionheart Tele- 
vision there as direc- 
tor of programing. 

Appointments at Arts 
& Entertainment Ca- 
ble Network, New 
York: Gerard 
Gruosso, deputy con- 
troller, named con- 
troller; Tom Atkinson, manager of account- 
ing, named assistant controller; Patrick 
McFarland, writer and publicist, named na- 
tional publicist. 

Ruthe Benton, director of development, 
Lewis Chesler Productions, MGM/UA, Los 
Angeles, joins King -Phoenix Entertainment 
Inc. there as director of development. 

Barbara Javitz, senior VP, programing, 
Nelson Entertainment, Los Angeles, joins 
Prism Entertainment there as acquisitions 
VP. 

Jack Sheehan, president, Video Production 
Resource, production company, San Fran- 
cisco, joins VTE Mobile Television Pro- 
ductions Inc., Los Angeles, as VP, director 
of operations. 

Timothy Mahoney, general manager, Holly- 
wood Center Studios, Hollywood, named 
executive VP and chief operating officer. 

Joey Plager, manager, story department and 

Clearfield 

Class ACT. Action for Children's Television honored achievements in broadcas 
television, cable and home video at its 17th annual awards presentation in Boston 
Shown above with ACT President Peggy Charren (third from right) are commercial TV 
award winners Squire Rushnell, vice president, late night and children's television, 
ABC, for "Daddy Can't Read," an ABC Afterschool Special; Eda Hallinan, producer, 
"Daddy Can't Read"; Edward Bear (Winnie the Pooh), star, The New Adventures of 
Winnie the Pooh, ABC; Jerry O'Connell, My Secret Identity, Scholastic Productions; 
Chris Metcalfe, director, children's program unit, KRON -TV San Francisco, for Buster's 
Ape Show and Home Turf 
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 c stater 
Decker Anstrom: NCTA's 
policy point man 

Decker Anstrom, the number -two man at 
t'. National Cable Television Association. 
timed up on NBC's Today show two weeks 

ago, providing counterpoint to Senator Jo- 
seph Lieberman (D- Conn.) and his charge 
that cable operators were price -gouging ca- 
ble subscribers. It was one job he would 
rather not have had. 

"I don't shun the [media spotlight]," he 
says during an interview at NCTA's Wash- 
ington offices. "But I am quite comfortable 
in a reasonably anonymous role. In some 
ways I feel I am more effective here to the 
extent that others -[NCTA President Jim] 
Mooney or department heads -are out tell- 
ing our story." 

Fortunately for the 38- year -old Anstrom, 
public appearances and speechmaking are 
but a small part of being executive vice 
president. In addition to handling personnel 
matters and keeping the association on bud- 
get, Anstrom's principal duties are, as he 
puts it, "to make the trains run on time and 
to insure quality control. 

"There is a lot of talent and creativity here 
and part of my job is to insure that we have 
people working in the same direction and that 
we bring to bear all the expertise and ability 
we have on any particular issue." 

At the same time, Anstrom says, assign- 
ments have to be done right. "We want to 
make sure the things we are doing are well 
thought out. that our thinking is mature and 
that we have touched all the bases before 
we do something or say something." 

Put simply, Anstrom is responsible for ex- 
ecuting NCTA policy. "I make a great effort 
to make sure I am implementing what [Moo- 
ney] wants implemented and that the priori- 
ties I am working on are his priorities." 

Like other senior staffers at the associa- 
tion, Anstrom also contributes to formulating 
the plans -the strategy and the tactics. And 
he is sometimes called on to lobby on Capitol 
Hill as he did last fall to insure that Senator 
Albert Gore's (D- Tenn.) home satellite bill 
went down to defeat. The bill would have 
weakened cable control over its programing. 

Anstrom describes his relationship with 
Mooney as "strong" and "cooperative." "I 
have been very delighted by the way our 
chemistry and understanding of each other 
have evolved as we have worked together." 

Mooney's assessment of Anstrom's year 
and a half at NCTA is enthusiastically posi- 
tive: "He is extremely capable and has an 
enormous capacity for work." 

Anstrom credits his predecessor, Bert 
Carp, with recommending him for the 
NCTA post. He and Carp knew each other 
from their days in the Carter White House 
and from their efforts on behalf of Walter 
Mondale's bid for the Presidency in 1984. 

When Mooney called in 1987, Anstrom 
was president of Public Strategies, a manage- 

DECKER ANsTRoM-- executive vice 
president, National Cable Television 
Association, Washington; b. Aug. 2, 
1950, Conway, S.C.: BA, American Studies, 
Macalester College, St. Paul, Minn., 
1972; graduate studies, Woodrow Wilson 
School of Public and International Affairs, 
Princeton University, 1972 -73; executive 
assistant, U.S. Commissioner on Aging 
(Arthur Flemming), 1973 -76; senior staff 
positions, Office of Management and 
Budget, 1977-78; assistant director, Office 
of Presidential Personnel, 1979 -80; 
director of policy analysis, Public Strategies, 
1981 -85; president, Public Strategies, 
1985 -87; present position since November 
1987; m. Sherry Hiemstra, April 15, 1978; 
children- Thomas, 8. 

ment and public policy consulting firm he 
had helped form seven years earlier. That the 
firm advised several trade associations led 
Anstrom to accept Mooney's offer. "It struck 
me that after providing advice about how to 
think strategically and how to plan and man- 
age a public policy process it might be fun to 
actually try it." 

Anstrom remains a liberal Democrat, 
even though the political philosophy is 
somewhat out of fashion. It is something he 
inherited from his father, a high school 
mathematics teacher who moved from 
school to school throughout the Midwest 
organizing teachers' unions. 

When it came time to go to college, he 
chose Macalester College in St. Paul, 
Minn., a center of liberalism then and now, 
and studied history and political science 
with an eye toward elective politics. Its 
alumni include Mondale. 

One of Anstrom's professors was Hubert 
Humphrey, who lectured at the school be- 
tween his failed bid for the Presidency in 
1968 and his successful run for the Senate 
in 1970. Anstrom, following his election as 
president of the student body, recalls that 
Humphrey invited him to a meeting at 
which the former Vice President advised 
him on how to pull together a working 
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coalition from among the many campus fac- 
tions. "He was an instinctive political ani- 
mal," Anstrom says. 

Macalester also introduced Anstrom to 
Arthur Hemming, a Teddy Roosevelt Re- 
publican and longtime public servant (he 
was secretary of Health, Education and 
Welfare in the Eisenhower Administration) 
who assumed the presidency of the college 
in 1968. "If one has a mentor in life, 
Flemming is mine," he says. 

When Flemming was named the U.S. 
Commissioner on Aging in 1973, he brought 
Anstrom, then doing graduate studies at 
Princeton, to Washington to be his executive 
assistant. Anstrom keeps in touch with Hem- 
ming, who at 84 is still active in Washington 
on aging and civil rights issues. 

It was during his first years in Washington 
that Anstrom gave up on being an elected 
politician. To pursue the ambition, he says, 
he would have had to leave Washington, 
which he had fallen in love with, and, more 
important, he would have had to give up his 
privacy. "I am amazed at what people on the 
Hill have to give up in terms of private family 
life. I sure wouldn't want to do that." 

Anstrom joined the Carter Administra- 
tion as it was setting up shop in 1977. As a 
senior staffer at the Office of Management 
and Budget, he was involved in Carter's 
ambitious reorganization of the federal gov- 
ernment. He was on the team that con- 
vinced Congress to create, over consider- 
able opposition, the Department of 
Education. 

Anstrom was able to sate his appetite for 
political intrigue when he moved over to 
the White House personnel office in 1979. 
There, he says, he was, in essence, a head- 
hunter for the administration and, by virtue 
of time and place, a part of Carter's reelec- 
tion effort. 

After the defeat, he joined other Carter 
Administration officials Jim Johnson and 
Richard Holbrooke in forming Public Strat- 
egies. In addition to advising Wall Street 
investment bankers on the ways of Wash- 
ington, the firm, on a pro bono basis, 
worked on Mondale's Presidential cam- 
paign. Johnson, in fact, was chairman of 
the campaign. Anstrom describes the cam- 
paign as a "four -year death march." 

When he finds the time, Anstrom enjoys 
reading histories, biographies and the who- 
dunnits of Elmore Leonard and following 
the fortunes of the New York Yankees and 
Georgetown Hoyas. 

But Anstrom says his real joy is his fam- 
ily -his wife of 11 years, Sherry, and his 
eight -year-old son, Tom. Anstrom says he 
and hi& son have a "great time" together, 
learning about dinosaurs and other impor- 
tant things. The boy is a fan of Nickelode- 
on's Inspector Gadget, but Anstrom has 
tried to broaden his appreciation for the 
television arts by introducing him to such 
old -time favorites as Wile E. Coyote and 
The Road Runner. U 
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RKO has tentatively agreed to sell WAXY(FM) Fort Lauderdale, Fla., 
to Ackerley Communications for $21 million. Station was previ- 
ously sold to Evergreen Media for $24 million, but deal fell 
through (BROADCASTING, Oct. 10, 1988). Deal will be completed 
when RICO has reached final arrangements with competing 
applicants. Broker for Ackerley was Gary Stevens & Co. 

e 

Commissioners James Quello and Patricia Diaz Dennis outvoted 
Chairman Dennis Patrick to continue FCC support for two minority 
ownership policies under challenge in U.S. Court of Appeals. By 
separate 2 -1 votes, FCC decided to petition court for en banc 
rehearing of March 31 ruling in Shurberg, striking down dis- 
tress -sale policy as violation of equal- protection clause of Con- 
stitution, and it decided not to support en banc hearing of April 
21 ruling in Winter Park upholding constitutionality of giving 
minorities preferences in awarding new station licenses. Dis- 
tress -sale policies allow stations whose licenses have been 
slated for license- revocation hearing to sell to minorities at 75% 
of market value. In dissenting statement, Patrick said he sup- 
ports insuring "minority perspectives" in broadcasting. "But 
our station licensing and transfer policies must, above all else, 
guarantee equal protection of the laws to all Americans," chair- 
man said. "As such, our race -conscious policies must be sub- 
jected to the most rigorous review to insure fidelity to this 
principle." Quello and Dennis chose to appeal Shurberg and 
"let stand" Winter Park "despite hopeless confusion and con- 
flict in the relevant case law," he said. "The principle of 'equal 
protection' deserves better." 

Capital Cities/ABC sent letter last week to National Association of 
Broadcast Employes and Technicians (NABET) saying deadline for 
NABET acceptance of company's "final offer" could be extended 
to June 19. Deadline extension would allow employes to still 
receive 10% bonus for ratifying agreement, but there was no 

Telecable goes on the block 
Telecable, the Norfolk, Va. -based MSO, last week engaged 
Morgan Stanley to explore selling the company, which 
serves 580,000 subscribers in 21 systems across 15 states. 
The reason for the decision, said Telecable President Richard 
Roberts, is that "the business is changing, making econo- 
mies of scale more important." The company was unable to 
grow through acquisition as it had in the early 1980's, he 
said. The company was the 14th largest MSO several years 
ago, but has since dropped to 22nd, said Roberts, and 
"that's a little frustrating." 

Charles R. Cory, principal, Morgan Stanley, said mid -size 
cable companies such as Telecable are evaluating "what's 
going to be the minimum efficient scale" of operation in the 
cable business. Other mid -size companies, such as Ameri- 
can Cablesystems, Rogers, Centel and Cooke, have been 
sold or put on the market in the past two years. 

The stock of the company will be sold to a single buyer, 
said Cory and Roberts, with the shareholders receiving the 
distribution. Telecable was spun off from parent Landmark 
Communications several years ago. Landmark's interests 
include newspaper, radio and television as well as the 
Weather Channel. 

Telecable's properties are primarily located in the South- 
east and Southwest. Its largest system is Overland Park, 
Kan., a suburb of Kansas City, where it serves 70,000 sub- 
scribers, followed by Lexington, Ky., at 60,000 subscribers. 
The company expects to surpass 600,000 subscribers by the 
end of the year. 

Roberts said the company is over 70% addressable, its 
penetration is 66 %, and its pay to basic ratio is 103 %. In 
addition to the cable operations, Telecable owns one -sixth of 
Home Premiere Television, the pay- per -view operation that 
has merged with Viewer's Choice. 

word whether union would agree to hold new vote on offer - 
previous vote was against ratification. Both sides were commu- 
nicating through federal mediator, and renewal of talks was set 
for Tuesday, May 23, in New York. 

Arbiron said cable penetration reached 53.9% in February, 
reaching 48,479,700 homes, up over 700,000 homes from 53.Q' 
figure for last fall, Year ago, Arbitron said penetration stood at 
50.6%. 

Internal Revenue Service has placed a levy on national sales repre- 
sentative Independent Television Sales for $800,000 in 1988 
employe taxes. Some stations represented by ITS received letter 
from IRS directing them to pay money owed to rep directly to 
IRS. Bob Somerville, ITS president, last week said company was 
negotiating with IRS in hopes of releasing levy this week. 

O 

Petry Television has been appointed national sales rep for wsew -ry 
Buffalo, ABC affiliate owned by Queen City Broadcasting. Previ- 
ous rep was Blair Television. Sources said station's commis - 
sionable billing is near $10 million annually. 

o 

Viacom Enterprises has acquired domestic television distribution 
rights for 30 feature films from Trans World Entertainment and 
Epic Productions. Titles include Waiting for the Light. starring 
Shirley MacLaine and Teri Garr; Men at Work with Charlie 
Sheen and Emilio Estevez, and an action /adventure film with 
Jean Claude van Demme. 

Garrison Keillor used annual Public Radio Conference in San 
Francisco last week to announce he will return to American 
Public Radio with new sedes in fall, and National Public Radio 
announced specifics on July 1 launch of hourly newscasts. With 
strategic plan for 1990's topping agenda, more than 800 repre- 
sentatives gathered May 17 -21. Keillor, creator and host of 
Prairie Home Companion, said he will launch new series Sept. 
30 in 6 p.m. ET Saturday slot, producing 12 new two -hour 
shows in fall and 12 more in spring. APR announced that former 
Keillor sidekick Dan Rowles will be permanent host of PHC 
replacement Good Evening, which will likely move to Friday 
evenings in most markets. PHC reruns now airing Sunday 
evenings will likely fold into new Keillor series, filling nights 
between new productions, said APR President Stephen Salyer. 
NPR will add eight newscasts every day between 5:01 a.m. 
through 10:01 p.m. ET. 

o 
In releasing fall schedule last Wednesday (see page 54), NBC 
Entertainment President Brandon Tartikoff revealed that eight 
new comedies and four dramas are standing in reserve as 
midseason replacements. Although programing chief did not 
identify all back-up shows, NBC has disclosed two half -hour 
comedies and one hour drama that are awaiting air dates. Family 
Man, Truck One and Ann Jillien Show are three back -up series 
identified as receiving preliminary commitment for limited 
runs. NBC also announced that Morton's By the Bay (half -hour 
pilot starring Nell Carter) will air Monday, May 29, 9:30 p.m. 
(EST). 

o 
House Ethics Committee will open its doors to television coverage 
on Tuesday (May 23) when House Speaker Jim Wright's attorneys 
appear to present arguments for dismissal of charges against 
their client. Committee's decision was in response to request 
by attorneys. There was no indication last week what decision 
will be when committee considers networks' request for change 
in rules to permit coverage of disciplinary hearing. 

D 

Lance Webster, executive director of Broadcast Promotion and 
Marketing Executives, wIN resign post effective Jura 30. BPME 
board of directors will begin search for replacement immediate- 
ly, with Bert Gould of WCBS(AM) New York heading search 
subcommittee. 
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Ait to president of motion pictures, 
,pine Films, Los Angeles, oins Lee 

..ich Productions, Burbank, Calif., as man- 
ager, television development. 

News and Public Affairs 

Goldberg 

Bernard Goldberg, 
staff correspondent, 
CBS News's 48 
Hours, New York, 
named special corre- 
spondent, 48 Hours. 

Appointments at 
NewsAge Communi- 
cations Inc., Wash- 
ington -based satellite 
news feature service: 
William Wagner, exec- 
utive producer, 

WUSA-TV Washington, named executive 
producer, news programing; Nancy Lee 
Roycroft, associate producer, Conus Corn - 
munications, Washington, named news as- 
signment editor. 

Appointments at WCVB -TV Boston: Rose 
Lewis, weekend news producer, named 11 
p.m. news producer; Mimi Wishner, asso- 
ciate producer, 6 p.m. news, named week- 
end news producer. 

Appointments at KTVY(TV) Oklahoma City: 
Stuart Kellogg, news director, named direc- 
tor of news and marketing; Jonathan Ka- 
plan, news director, KSPR(TV) Springfield, 
Mo., named executive producer. 
Appointments at WMAQ -TV Chicago: Joan 
Esposito, co- anchor, noon newscast, and 
Warner Saunders, anchor and reporter, 
named co- anchors, 4 p.m. newscast. 
Mark Sayre, news reporter, KESQ -TV Palm 
Springs, Calif., named anchor and produc- 
er, morning report. 

David Werning, executive producer, Pic- 
Tries Productions, Fort Wayne, Ind., joins 
WTOL -TV Toledo, Ohio, as producer and 
director, 6 and 11 p.m. newscasts. 
Appointments at KUTV(TV) Salt Lake City: 
Doug Jardine, anchor, noon newscast. 
named weekend anchor; Bryan Shifter, re- 
porter. named assignment editor; Karry 
Warren, reporter and producer, named exec- 
utive editor in charge of future story and 
project planning. 

Tom Zizka, general assignment reporter, 
WWTV(TV) Cadillac, Mich., joins wSAz -Tv 
Huntington, W.Va., in same capacity. 

Bob DeBardelaben, weatherman, WRAL -TV 
Raleigh, N.C., will retire June 30 after 21 
years with station. Greg Fishel, station me- 
teorologist, will replace him. 

Appointments at WSCH -TV Portland, Me.: 
Kevin Mannix, news anchor, WHLL(TV) 
Worcester, Mass., named weathercaster; 
Gabe Cagglano, reporter, wrOC -Tv Savan- 
nah, Ga., and Noel Nordqulst, reporter, 
KOMU (TV) Columbia, Mo., named report- 
ers; Phil Willette, intern, wvii -Tv Bangor, 
Me., named photographer. 

Donna Carter, engineer, technical produc- 
tion department, National Public Radio 

Washington, joins Alaska Public Radio 
Network, Anchorage, as producer and di- 
rector, National Native News. 

Technology 

George A. Hanover, director, engineering, 
Electronic Industries Association's Con- 
sumer Electronics Group, Washington, 
named executive director, engineering. 
Hanover replaces recently retired Eb Ting- 
ley. 

Westlund 

manager. 

Jerry Garvin, chief engineer, WKAB -TV 
Montgomery, Ala., joins WHNS(TV) Green- 
ville, S.C., as chief engineer. 
Appointments at WMTW -TV Portland, Me.: 
Richard Cushman, assistant chief engineer, 
named chief engineer; Jack Conner, senior 
electronics technician, Communications 
Satellite Corp., Andover, Me., named as- 

Richard E. Westlund, 
chief engineer, 
WORZ -TV Buffalo, 
N.Y., retired after 35 
years with station. 
Assistant chief engi- 
neer Larry Floss suc- 
ceeds Westlund. 

Andrew N. Tilles, pro- 
duction assistant, Pe- 
ter Jones Produc- 
tions, Los Angeles, 
named production 

sistant chief engineer. 

Boyd Lundberg, engineer, KREM -TV Spo- 
kane, Wash., named chief engineer. 
Christopher Sutphin, VP and general man- 
ager, power semiconductor division, Gen- 
eral Instrument, New York, named presi- 
dent. power semiconductor division. 
Steven Tabankin, supervisor, sales adminis- 
tration, Sharp Electronics Corp., Mahwah, 
N.J., joins Financial News Network's 
home shopping service, TelShop, New 
York, as electronics buyer. 

Rie Boyden, producer, director and produc- 
tion manager, WFrx(TV) Cape Coral, Fla., 
joins Videx Corp., Fort Myers, Fla. -based 
broadcast production and editing company, 
as manager. 

Jerry L. Rankin, Southeast regional sales 
manager, Microtime, manufacturers of dig- 
ital video processing equipment, Liburn, 
Ga., joins Barco Industries, supplier of 
television monitors for broadcast and post - 
production applications, Atlanta, as South- 
eastern regional sales manager. 

Wanda S. Rayle, independent producer, Mi- 
ami, joins Home Shopping Network Inc., 
Clearwater, Fla., as VP and general manag- 
er of HSN's teleproduction facility. 

David M. Baughn, assistant director and 
chief engineer, University of Alabama 
Television Services, Tuscaloosa, named di- 
rector, college of communication. 

Virginia Lee, anchor and reporter, Missour- 
inet, Learfield Communications Inc., Jef- 
ferson City. Mo. -based satellite system, 

Survival Training 
For the 'Nineties 
IT'S A JUNGLE OUT THERE .. . 

Maybe it's time to sharpen your skills... Re- evaluate your career 
strategies... Expand your industry perspective... Gain exposure to 
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able to experience, "hands-on; in your current job... And do it quickly 
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(in cooperation with the Antonelli Media Training Center and The VBS Group Inc) 
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Broadcasting May 22 1989 

93 



named director of station relations. Lear- 
field distributes programing services to ra- 
dio stations. Learfield also operates Brown- 
field Network, agricultural radio network, 
and Radio Iowa, statewide news network. 

Michael Barry, mixer and engineer, Sync 
Sound, sound production company, New 
York, joins East Side Film and Video Cen- 
ter there as engineer. 

Promotion and PR 

Marian Effinger, manager, advertising, pub- 
licity and promotion, Walt Disney Televi- 
sion, Los Angeles, named director, adver- 
tising, publicity and promotion. 

Jayne E. Marsh, development director, non- 
commercial WKAR -AM -FM East Lansing, 
Mich., named assistant director, marketing 
and development, WKAR- AM- FM -TV. Marsh 
is responsible for directing fund -raising and 
marketing efforts. 

Kathi Kolodin, creative services director, 
WAVA(FM) Arlington, Va., joins WTOP(AM)- 
WASH(FM) Washington as director, advertis- 
ing and promotions. 

Allied Fields 

Effinger Riurro 

Genevieve Piturro, director of creative ser- 
vices, All American Television, New York, 
joins D.L. Taffner Ltd. there in same ca- 
pacity. 

McAdory Lipscomb, VP, national accounts, 
Showtime Networks Inc., Denver, named 
senior VP, corporate affairs, New York. 

David Garland, director, promotions, Mo- 
vietime, Hollywood, named VP, studio re- 
lations and promotions. 

Richard L. Mann, marketing communica- 
tions specialist, Medco Group, New York, 
joins All American Television there as di- 
rector of creative services. 

Laura Benavides, promotion and publicity 
coordinator, WDIV(TV) Detroit, named press 
and publicity manager. 

Dick Gave, operations coordinator, WMTW- 
TV Portland, Me., named director of com- 
munity affairs. 

Terry Caywood, promotion manager, WPGH- 
Tv Pittsburgh, named director of promo- 
tion. 

Michael Silverman, recent graduate, College 
of Journalism and Communications, Uni- 
versity of Florida, Gainesville, joins non- 
commercial WKEL-FM -TV West Palm Beach, 
Fla., as publicist. 

Ray Timothy, former 
executive VP, NBC, 
New York, joins Fur- 
man Selz Mager 
Dietz & Birney Inc., 
investment banking 
firm there, as senior 
managing director, 
media and entertain- 
ment group. 

George B. Grills, VP, 

timothy 
engineering and facil- 
ities, Jefferson -Pilot 

Communications Co., Charlotte, N.C., 
joins Lawrence Behr Associates, Green- 
ville, N.C. -based broadcast and telecom- 
munications consulting firm, as VP, con- 
sulting services. 

Nick Boume, staff attorney, tariff division, 
Common Carrier Bureau, FCC, Washing- 
ton, named acting legal assistant to Corn - 
mon Camer bureau chief. 

Kathleen Hall Jamieson, professor, Univer- 
sity of Texas, Austin,_tramed dean of Uni- 
versity of Pennsylvania's Annenberg 
School of Communications, Philadelphia. 

Donna Leonard, director of radio member- 
ship, National Association of Broadcasters, 
Washington, named radio membership VP. 

Alan J. Steiner, accountant and PC special- 
ist, NBC News, Washington, joins Nation- 
al Association of Public Television Stations 
there as chief accountant. 

Abbott Wool, senior VP and media director, 
Cadwell Davis, advertising agency, New 
York, joins Vitt Media International Inc., 
independent media planning and buying 
company there, as group VP, media direc- 
tor and assistant to president. 

Patrick J. O'Keefe, financial consultant, 
Shearson Lehman Hutton Inc., Denver, 
joins Clifton Gardiner & Co., Golden, 
Colo., as investment banking associate. 

Elected officers, Tampa Bay, Fla., chapter 
of Women in Cable: Andrea White, Jones 
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Malarkey -Taylor Appraisals 72 0 MCA TV 21, 23, 25 0 Media Development Project, Inc., The 93 0 Media 
Venture Partners 65 0 MGM /UA Telecommunications, Inc. Front Cover o National Economic Research 
Associates, Inc. 14 0 National Guard 41 o Penn State School of Communications 26 o Professiònal 
Cards 79 0 Sandler Media Group, Inc. 70 0 Select Media Communications 4 -5 0 Services Directory 78 0 
Shearson, Lehman, Hutton, Inc. 9 0 SRDS 51 0 State Farm Insurance 53 in Joe Sullivan & Associates, Inc. 
91 0 Thoben -Van Huss & Associates, Inc. 71 0 Turner 11 u TV Log Cover 3 0 USA Network 47 0 Ward - 
Beck Systems Cover 4 
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Intercable, president; Gayle 
Paragon Cable, VP; Ellen Lawns 
Cable, treasurer; Lori Jacobs, Jon 12 
ble, secretary. 

Robert L. Adams, VP, broadcastii 
Chamber of Commerce, Washing 
ducted into National Academy of 
sion Arts and Sciences Silver Circle of 
Washington Broadcasting for his "signifi- 
cant contribution to Washington, D.C., 
Television." Criteria for induction into 
NATAS's Silver Circle is television career 
of 25 years or more and major contributions 
to television industry in Washington. 
Rose Stanley, senior anchor and reporter, 
KAKE -TV Wichita, Kan., named "Woman 
of Achievement" by Women in Communi- 
cations Inc. 

Ralph L. Lowenstein, dean, University of 
Florida's College of Journalism and Com- 
munications, Gainesville, Fla., elected 
president of Association for Education in 
Journalism and Mass Communication. 
AEJMC is faculty association of journalism 
educators. 

Deaths 

A. Louis Read, 74, 
former president and 
general manager, 
WDSU -AM -TV New 
Orleans, and former 

r chairman of NBC TV 
cF affiliates board and 

National Association 
of Broadcasters TV 
board, died May 21 
of stomach cancer at 
his home in New Or- 

Read leans. Reed's career 
began at WWL(AM) New Orleans in 1938 as 
commercial manager. He served in Navy 
during World War II and then returned to 
wwL in 1946. In 1948 he joined WABB(AM) 
Mobile, Ala., and became general manag- 
er. Read went to WDSU -AM -TV in March 
1949 as commercial manager. Over next 16 
years, Read served in several executive ca- 
pacities before being named president in 
1965. Read became member of NAB TV 
board in 1968 and became chairman in 
1971. In 1972 WDSU(AM) was sold to Cove- 
nant Broadcasting Corp., and TV station 
was sold to Cosmos Broadcasting Co., Co- 
lumbia, S.C. Read remained president until 
1978. After retirement, Read remained on 
board of directors at Cosmos. He is sur- 
vived by his wife, Nathalie, two sons, Mi- 
chael and.Stephen, and two daughters, Su- 
san and Carolyn: 

Jane E. Fisher, 43, station manager, non- 
commercial wuFr -FM Gainesville, Fla., 
was killed May 13 after being hit by car at 
scene of automobile accident in Gaines- 
ville. Fisher had been with station since 
1986. Prior to joining wuFT -FM, Fisher was 
station manager for noncommercial 
WSIU(FM) Carbondale, Ill., and associate di- 
rector of broadcasting services at Southern 
Illinois University. She was also board 
member of Southern Educational Commu- 
nications Association radio division. Survi- 
vors include her parents. 



Despite strong opposition from pressure groups and uneasiness 
from advertisers, NBC aired Roo n. Wade last Monday (May 15) 
on 210 of its 211 affiliates. National Right To Life Commitee and 
American Family Association had called for affiliates and adver 
tisers to pull their support, claiming it advocated a pro -abortion 
stance. National Nielsen rating gave it 17.2 rating /27 share, 
enough for victory against ABC and CBS in 9 -11 p.m. time slot 
NBC drastically discounted its rate for commercial time in what 
one media buyer described as "unfair pressure from interest 
groups looking to torpedo an impartial production." 

o 
Senate Rules Committee last week approved uniform poll closing 
blU, aimed at tackling problem of early election projection 
television networks. Senate measure, authored by Brock Adams 
(D- Wash.) and Donald Reigle (D- Mich.), would mandate that 
polls close at 10 p.m. ET, 9 p.m. central, 8 p.m. mountain and 7 
p.m. Pacific time. Unlike legislation adopted by House, it does 
not affect Daylight Saving Time. 

Prime Cable and Group W signed definitive agreement ias1 
week, calling for sale of Group Ws 98,000 -subscriber Chicago 
cable system to affiliate of Prime Cable for $198 million. Prime 
Cable is buying system with TransAmerica Corp., stand -in 
company for Pacific Telesis, which will eventually gain control 
of system if deal passes MFJ muster. 

Lucy Johnson, independent producer and former VP, daytime 
and children's programs, with NBC and Lorimar Productions, 
Joins CBS Entertainment, Los Angeles, as VP, daytime programs. 
Johnson will be responsible for entire CBS daytime schedule 
and will report to CBS Entertainment President Kim LeMasters. 

Raymond W. Smith, president -CEO, Bell Atlantic, provided de- 
tails last week of proposed co-research by telephone companies 
and broadcasters. But at same time, he said he does not believe 
telephone companies should abandon their legislative iniatives 
to obtain full video transmission rights. Smith raised idea of 
joint trials during NAB convention (BROADCASTING, May 8). In 
letter to NAB President Eddie Fritts, Smith said trials would 
involve various forms of video transmission over fiber optics, 
including HDTV. In earlier letter to Smith, Fritts wrote that 
phone companies should halt lobbying for changes in law be- 
cause "it would not seem feasible to continue legislative initia- 
tives without knowing the results of the experiment." Smith 
disagreed, saying that "it is regulation and government policy 
that place roadblocks in the way of rapid introduction of these 
new technologies today." 

o 
FCC Commissioner James F. Quello, accepting Sol Taishoff 
Award of Washington Area Broadcasters Association May 17, 
reminisced about his relationship with late BROADCASTING 
founder and editor. Saying they had lunch at least once month- 
ly, he called Taishoff "Godfather rabbi," and added: "Even 
though he owned the book and all surrounding property and 
more, he was always a reporter." Commissioner said he once 
showed Taishoff "vitriolic personal letter" but was advised not 
to send it. Quello protested: "I should have a First Amendment 
right to tell that S.O.B. off!" Responded Taishoff: "You have a 
First Amendment right to be outrageous, but not so early in 
your government career. Besides, your advising he act like a 
gentleman is like Quasimodo l'The Hunchback of Notre Daniel 
giving advice on personal hygiene and grooming." Speaking of 
himself, Quello closed by saying: "At my age, an active, tennis - 
playing, call 'em as you see 'em 75- year-old with over two years 
to serve, I'm not looking for anything but decent, effective 
government in a strong, socially progressive America." 

o 
U.S. TV networks' coverage of extraordinary developments In 
China -mass demonstrations in Beijing and other cities over- 
shadowing visit of Soviet leader Mikhail Gorbachev -generated 
hours of coverage last week and at least one complaint of allegedly 
pirated feed. CNN spokesman said NBC on Friday used 20 

Marti movement 
The Senate Foreign Relations Committee last week approved 
a stronger version of TV Marti legislation than had been in 
the foreign relations authorization bill (S. 928) that commit- 
tee chairman Clairbome Pell (D -R.1.) had introduced. The 
committee, in a markup session on the bill, accepted by 
voice vote an amendment offered by Senator Connie Mack 
(R -Fla.) that eliminates provisions Mack believes could pre- 
vent a TV Marti from going on the air, as well as hold 
"hostage to TV Marti operations" aspects of U.S. relations 
with Cuba. 

And like the Pell bill and a TV Marti measure passed by 
the House, the Mack amendment would call on the President 
to determine, on the basis of a 90 -day test, that TV Marti is 
feasible and would not cause interference to domestic broad- 
casters. Current plans envisage a TV Marti transmitter 
beaming signals from a balloon tethered 14,000 feet above 
the Florida Keys. 

The Mack bill also eliminates a provision requring that TV 
Marti operations be in accordance with international law. 
The House bill does not have such a provision, either. The 
presumption, according to a paper Mack issued along with 
the amendment, is that the U.S. "will uphold its obligations 
under treaties to which it is a signatory." 

seconds of CNN feed from Tiananmen Square without permis 
sion. CNN lawyers on Friday afternoon were said to be review 
ing draft of telegram CNN President Burt Reinhardt was plan 
ning to send to NBC News President Michael Gartner to 
complain about incident. NBC spokesperson Peggy Hubble said 
it was "outrageous that CNN should engage in a media blitz - 
there is a more professional way to handle this." She said it 
appeared that there had been misunderstanding. 

o 
Mizlou Communications Company Inc. has appointed Jon Stein - 
lauf, now executive assistant to president and director of adver- 
tising sales, ESPN, to senior VP position at Mizlou's new 24- 
hour Sports News Network. Craig Wilson, senior VP, sales, 
marketing and programing, Request Television, was named 
senior VP, Mizlou Communications, and senior VP, affiliate 
sales and marketing, Sports News Network. 

West German telecommunications minister, in visit to Washing- 
ton last wedh.. suggested that U.S. join Europeans in coordinated 
effort to overcome Japan's lead in development of high-definition 
television. But after Christian Schwarz -Schilling met on Tues- 
day with U.S. Commerce Secretary Robert Mosbacher, Com- 
merce aides indicated there was little likelihood U.S. would 
agree o Innt project. 

O 

UPI Broadcasting last week announced plans - expand beyond 
radio programing to produce news and information programs for 
television and cable distribution. 

o 
Terry Cole, former news director, and Mike Shapiro, former assis- 
tant news director, wrsP -Tv St. Petersburg, Fla., were arraigned 
May 19. Cole and Shapiro had been charged with one conspira- 
cy count and 15 counts of unlawful computer access for using 
computers to steal files from rival station wrvTfrv) ( "In Brief," 
Feb. 13, March 20, April 17, May 15). Both pleaded no contest 
to 16 counts against them. Judge Ward, Circuit Court Judge for 
Hillsboro County, Fla., sentenced Cole and Shapiro to five years' 
probation and 250 hours of community service. Cole and Shapiro 
will also have to make 10 public service speeches during next 
five years, six to journalism students about their actions. They 
will have no criminal record unless their probation is revoked. 
Each was also fined $300 in court costs and $250 for crime. Cole 
and Shapiro may also have to make restitution to wrvfrvl if 
monetary value of any damage done to station because of theft 
can be determined 

Broadcasting May 22 1989 

97 



Hditorialso 

C O M M I T T E D T O T H E F I R S T A M E N D M E N T & T H E F I F T H E S T A T E 

A word to the wise 
In 1961, not long after John F. Kennedy came to office, the 
National Association of Broadcasters met in Washington for its 
annual convention. It was a stellar occasion. Newton Minow, 
the new chairman of the FCC, made his "vast wasteland" 
speech. Kennedy himself came to the opening session, bringing 
with him Commander Alan Shepard, America's first man in 
space. Governor LeRoy Collins made his first appearance as 
NAB president, dedicated to a platform of leading the industry 
to better performance. 

Almost lost amid the pomp and circumstance was an accep- 
tance speech given by Judge Justin Miller, a former NAB 
president who was being given the association's distinguished 
service award. He was then in the golden years of a notable 
career, and empowered to offer some words of caution to 
broadcasters -in the form of two questions: 

"How much profit is enough ?" 
"How close to the line do you come ?" 
That was 28 years ago, and the broadcasting industry- 

particularly the television industry-was booming along on one 
of the great profit streaks in American business history. Double - 
digit increases, compounded, were the order of the day. Judge 
Miller was concerned that broadcasters wouldn't plow back into 
their product the necessary investment to increase service to the 
audience at the same rate dividends were being returned to the 
stockholders. He was concerned, too, that they would push their 
programing practices not only to the line of acceptability but 
beyond it. 

It has always seemed to this page that those two questions 
should be framed and kept forever in sight of all media execu- 
tives. Given the circumstances in which the cable television 
industry finds itself as it gathers for yet another triumphant 
annual convention -similarly poised for spectacular fiscal per- 
formance, and yet challenged by the question of serving both 
customer and audience -it may be particularly appropriate to 
repeat Judge Miller's admonition: 

"How much profit is enough ?" 
"How close to the line do you come ?" 

Roe vs. Wade vs. censors 
Not being in the program reviewing business (at least not since 
predicting a short run for Bonanza), this magazine does not 
make a habit of expressing preferences for particular programs. 
On principle, however, we were pleased to see the strong 
showing by Roe vs. Wade. That is the landmark abortion case 
turned made- for -TV movie that Donald Wildmon of the Ameri- 
can Family Association asked advertisers not to sponsor and 
viewers not to watch. (He reportedly did not view the program 
before deciding it unsuitable for consumption). It was fully 
sponsored nonetheless, and watched by more viewers-by a 
wide margin -than any other program on that night. Of the 211 
affiliates receiving the show, only one did not air it, and that 
because it conflicted with a local baseball game. 

(By way of comparison, in 1973, a controversial abortion 
episode of the CBS series Maude, which the network bravely 
aired in the face of strong pressure from vocal citizen groups, 
was preempted by some 20% of CBS affiliates and deserted by 
all its advertisers.) 

Some advertisers chose to pull out of the program, as is their 
prerogative. And we recognize Mr. Wildmon's right to rally his 
renamed morality squad to battle the windmills of his choosing. 

(They are the same ones who would have the government 
legislate their tastes in the form of content regulation.) But the 
vocal minority "who have a predisposition to judge a program's 
merits based on their own agenda and no information," as NBC 
President Robert Wright described the increasing presence of 
boycott brigades, are not this page's first -or even second - 
choice for arbiters of advertising or programing policy. 

In the case of Roe vs. Wade, they were clearly not the public's 
either. Score it viewers 1, censors O. 

Booty is in the eye of the beholder 
As observers of the passing parade, we have always been 
amazed by the, well, passing parade of each year's NATPE 
convention. Where else could one find Ted Williams, Hulk 
Hogan, Oprah and Bozo under the same big top? Had we to foot 
the bill for some of the more lavish entries in that parade, 
however, we might well lobby for a verifiable RIF (reduction in 
fanfare). Or, as one distributor posed it: "Do we really need 
competition over who has the biggest shrimp ?" 

That brings us to the series of proposals the NATPE board is 
currently considering (BROADCASTING, May 15), the intent of 
which would be to economize on the greasepaint, tidy up some 
of the sawdust and lend a more "businesslike" air to the 
proceedings. 

The suggestion is not a novel one. In fact, it holds within it 
the seeds of the present -day NATPE. When similar complaints 
were raised last year following the 1988 convention in Houston, 
we provided a little historical perspective, which is reprised 
here: 

In Chicago in the 1950's, when the National Association of 
Radio and Television Broadcasters convention at the Conrad 
Hilton Hotel was the hottest ticket around, film companies were 
consigned to a different venue to keep the hoopla at arm's 
length. That sales Siberia eventually led to their defection from 
NARTB (the forerunner of NAB) and even more eventually to 
their alliance with NATPE. 

To the board we would offer these observations: To the extent 
that the battle of the booths -shrimp vs. scallop, decolletage vs. 
midriff, personalized keychain vs. ponderous candy bar -has 
become a one -upping end in itself, there is argument for mutual 
restraint. Certainly, if distributors feel the need to cut costs, the 
first shear would logically be along the frills. But we would also 
point out that flash and glitz, entertainment and even excess are 
the legitimate currency of the business -part of what makes it 
fun as well as profit. 

As for us, we still like those giant shrimp. 

Aaron 
Drawn for BROADCASTING by Jack Schmidt 

'We're putting in the fiber optic system." 
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"With the help of these 
3 TVLoglînes ... 

* Bob Hope's Birthday 
Spectacular From 

Paris' Bicentennial! 

My Paris birthday's 
a big hit!" 

Hope Enterprises 
Burbank, CA 

Every year for over 10 years, we've used 
TV Log to help celebrate my birthday. 
And every year, my birthday party gets 
bigger and better. 

This year, my guests Bea Arthur, Sid 
Caesar, Linda Evans, John Forsythe, 
Ann Jillian, Louis Jourdan, Gipsy Kings, 
Melissa Manchester, Brooke Shields, 
Randy Travis and I will celebrate in 
Paris at the Theatre des Champs 
Elysees, May 24, on NBC from 
8 to 10 p.m. (EST). 

TV Log has always been an affordable 
way to reach potential viewers at the 
right time and in the right place - 
the TV listings. 

No matter what type of program you're 
promoting, TV Log can help find the 
audience you need. 

All around the world, where there's Hope, 
there's TV Log. 

111_los 
A this on of 

Tribune Media Services 

The right time 
The right place 
The right audience 

The newspaper "bold face" 
ad network in the top TV markets. 

1-800-223-1936/FAX No. 212-687-0669 
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MiniCOM° brings a totally new dimension 
to professional communications! 
Until now setting up a production communications system required bulky hardware and 
plenty of space. 

MiniCOM® changes all that! It delivers mainframe performance in a "desktop" sized 
package. A 24 x 36 matrix in just 83/4" of rack space (5 rack units). 

And, because we've been able to put all that traditional Ward- Beck,quality and performance 
into such a compact frame, the price has come down to "desktop" proportions too! 

No need to dream any-more about having a MicroCOM System sometime in the future... 
You really can afford "One today!, 

. 1 

WARD -BECK SYSTEMS 

Ward -Beck Systems Ltd., 841 Progress Avenue, Scarborough, Ontario, Canada MI 2X4. 
Tel: (416) 438 -6550. Fax: (416) 438 -3865. 




