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(Western Key Station of the Columbia Broadcasting System
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15¢ the Copy

— iS now ecarrying
the largest volume ’
of advertising in

its history

WBBM is carrying more local and national ‘spot’ ad-
vertising than ALL the other major Chicago stations
combined—with three out of four of its clients on
renewals. Sales in 1933 are 14.17 ahead of 1932.
Sales in 1932 were 15.29; ahead of 1931. You

don’t have to theorize about these results!

For Complete Details and “Open-Time” write to:

WBBM—410 N. MICHIGAN AVENUE, CHICAGO

or to RADIO SALES, INC.—485 Madison Ave., New York




Now. .. Hygrade Sylvania Announces

A Complete Electronics
Department

m full production facilities m leading electronics engineers

OR more than 30 years, the Hygrade Sylvania Corporation, and its
predecessors have supplied the electric light industry with standard

lamps of highest quality and uniformity. And since earliest days of radio,

this company has pioneered in the development of radio tubes.

Now, with the formation of its new Electronics Department, the Hygrade
Sylvania Corporation expands to meet the newer demands of electronics.
In addition to lamp bulbs and radio set tubes, this company now produces
radio transmitters, transmitter tubes, special receivers, industrial tubes
and custom-built electronic devices of every specialized nature.

A technical staff composed of William J. Barkley, General Manager;
D. F. Replogle, Chief Engineer; Victor O. Allen, Assistant Chief Engineer;
and 22 other electronics engineers and executives, all formerly associated
with the DeForest Radio Company; a complete research laboratory fully
equipped for any purpose required in the electronic art; and ample pro-
duction facilities insured by a new fully equipped plant where all elec-
tronics work will be coordinated—all of these factors add to the Hygrade
Sylvania resources the same skill and knowledge responsible for today's
most important commercial applications of electronics.

The Hygrade Sylvania Corporation invites you to avail yourself of its
technical experience, and vast production and research facilities. For

consultations, write to:

THE HYGRADE SYLVANIA CORPORATION y

Electronics Division 1
64 Lakeview Avenue Clifton, New Jersey

©1933, T.H. 5. C.
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There can be no question about the dominance of WTAM,
Cleveland, in a wide area which includes northern Ohio,
eastern Michigan, northern Indiana and western Penn-
sylvania and New York. No matter from what point of
view you consider it,—coverage, popularity or results
achieved,—statistics and surveys show an overwhelming
| preference for WTAM.

An interesting chart, “Thirty Major Markets,” tells
WTAM's story better than words. Copies are available
at the office of the NBC Local Service Bureau nearest
you. Send for it.

LOGAL SERVIGE BUREAU

NEW YORK . CHICAGO . SAN FRANCISCO
WEAF & Wiz WMAQ & WENR KPO, KGO & KYa

BOSTON - wBZ SPRINGFIELD, MASS * WBZA SCHENECTADY . WGY WASHINGTON, D. C. * WRC & WMAL
PITTSBURGH °* XDKA CLEVELAND * WTAM DENVER °* K0A PDRTLAND, ORE * KEX SPDXANE * KGA

ONE CONTAGT FOR SEVENTEEN STATIONS SIMPLIFIES LOCALIZED BROADGASTING PROBLEMS
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KDKA, the pioneer broadcasting station of the
world, has always been an influential factor
in the radio business. A pioneer in the de-
velopment of successful commercial pro-
grams, KDKA has grown with the whole
broadcasting industry, its prestige and pop-
vlarity increasing with the years,

To reach — and effectively cover — the
rich, heavily populated market of which
Pittsburgh is the center, use the facilities of
KDKA. lts tremendous power (50,000 watts)
and outstanding programs, both network and
local, assure a maximum, responsive audience
at all times. For records of results and avail-
ability of time, write or telephone the near-
est office of the NBC Local Service Bureau.

MARGARET BOURKE-WHITE

NBC LOGAL SERVIGE BUREAU

SAN FRANCISCO

KPO, KGO & KYA

WASHINGTON, D. C.- WRC & WMAL
SPOKANE - KGA

NEW YORK e CHICAGOD e

WEAF & wJdz WMAQ & WENR

BOSTON - WBZ SPRINGFIELD, MASS. - WBZA SCHENECTADY - WGY
PITTSBURGH - KDKA CLEVELAND - WTAM DENVER - KOA PORTLAND, ORE. - KEX

ONE CONTACT FOR SEVENTEEN STATIONS SIMPLIFIES LOCALIZED BROADCASTING PROBLEMS

Published semi-monthly by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington, D. C.
at the Post Office at Washington, D. C.,

Entered as second class matter March 14, 1933,
under Act of March 3, 1879.




WIL IN ST. LOUIS
GRANTED { §§FULL TIME

IA Distinctive Mark of Merit
Such as This Must be Deserved

WHY..?

Serving the public faithfully over a period of FIRST... to have its own news-gathering organ-

eleven years, WIL has written into the air the ization

following outstanding achievements in this great FIRST...to provide consistent, nightly assistance

metropolitan area. to those in distress or need

FIRST...commercial station on theair in St. Louis FIRST...to have its own Washington news cor-
respondent

FIRST...to broadcast baseball play-by-play
FIRST...to broadcast boxing blow-by-blow
FIRST...to broadcast police news

FIRST...to broadcast music by remote control

In fact, “first’” has come to be such a customary
habit with WIL that listeners of this area have
FIRST...to broadcast election returns learned to look upon this station for leadership.

You Cannot Adequately Cover St. Louis Without Using WIL

ST. LOUIS, MO. w l l ST. LOUIS, MO.
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News Flash!

KNICKERBOCKER
BROADCASTING
CO. ¢ o o & INC.

DONALD FLAMM, President

Washington, D. C., April 3rd. In a decision
rendered here today by the U. S. Court of
Appeals, radio stations WMCA and WPCH are
now authorized to unite for full time operation
on the 570 k.c. channel in the New York
metropolitan area, thus sustaining the verdict

of the Federal Radio Commission.

By virtue of this important decision
WMCA-WPCH becomes the first full time

New York independent station.

America’s Premier Regional Station

M C

WMCA BUILDING
NEW YORK CITY

2
>

CHICAGO OFFICE
FREE & SLEININGER

THE ""AIRLINET TO THE L L s G
METROPOLITAN A REA
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NAB Opens 3-Point Attack On ASCAP

By SOL TAISHOFF

Failure of New Parley Brings Program Bureau Formation,

Decision to Litigate and to Promote Legislation

ABRUPTLY turned away by E.
C. Mills, general manager of the
American Society of Composers,
Authors & Publishers, in a new
effort to negotiate downward re-
vision of the musical copyright
contracts thrust upon broadcast-
ers last fall, the National Asso-
ciation of Broadeasters will em-
bark at once upon a three-point
plan having as its objective the
complete release of the industry
from the grip of the copyright
pooi.

With the law firm of Newton D.
Baker, special NAB copyright
counsel, leading the way, the first
step was taken last week with the
incorporation of the Radio Pro-
gram Foundation, established to
set up a wholly-owned music and
program material reservoir for
radio. The breaking off of nego-
tiations with ASCAP on April 4,
when Mr. Mills refused point
blank even to consider lower fees,
means immediate steps will be
taken for litigation against ASCAP
under the direction of Mr. Baker
—a move that had been held in
abeyance until all hope for re-
opening of conversations was dis-
sipated. Remedial legislation to
check the activity of ASCAP is
the third phase.

Calm Precedes Action

THE DECISION to proceed
against ASCAP was reached in
New York April 5 after Mr. Mills
had been called upon by a com-
mittee of NAB officials, headed by
Alfred J. McCosker, NAB presi-
dent and director of WOR, New-
ark. For more than a month,
copyright affairs had been quies-
cent, since it was the desire of the
NAB board of directors to clear
the atmosphere of all hostility
pending an effort to reopen nego-
tiations in compliance with re-
peated statements by Mr. Mills
that he stood ready to confer with
the NAB on such a revision.
After preliminary conversations
between Mr. Mills and Joseph C.
Hostetler, law partner of Mr.
Baker, a committee of the NAB
met with Mr. Mills April 4. Isaac
D. Levy, WCAU, Philadelphia,
chairman of the NAB special fi-
nance committee, accompanied

Messrs. McCosker and Hostetler.

Hardly was the meeting under
way, before Mr. Mills announced
that there would be no revision of
the contracts, except upward. In
other words, he told the commit-
tee which had come to confer with
him in response to his constantly
reiterated assertion that he was
ready to reconsider the formula
under which stations this year pay
3 per cent of their net receipts,
plus a sustaining license, would
not be reduced. Next year, under
the three-year contracts, the rate

is scheduled to be 4 per cent, and
the third year 5 per cent, added to
the sustaining license.

The committee made its depart-
ure at once. Mr. McCosker then
called to New York for a meeting
on April 5 Philip G. Loucks, NAB
manager director, and Oswald F.
Schuette, NAB copyright director.
At that meeting with members of
the group which had visited Mr.
Mills present, the three-point plan
was decided upon. The new plan
dovetailed with the decision reached
by the NAB board at its meeting

its members.

means of radio communication.

license fees or royalties.

filing.

cational purposes.

tions and business * * *,

The Radio Program Foundation

SALIENT provisions in the incorporation papers of the new Radio
Program Foundation, set up by the NAB to make available to
broadcasters the copyrighted works of independent composers and
publishers who are practically barred from the air by present
ASCAP contracts, are published below. Oswald F. Schuette, NAB
copyright director, will be the directing head of the organization
designed to enable broadcasters to cooperate in the creation of
new program material and to acquire compeositions and manu-
scripts particularly adapted for radio use:

(a) To promote advancement in the means, methods and forms of
sound and visual broadcasting, and to promote and sponsor the selec-
tion of meritorious program material, as a means of promoting the
cultural arts and of extending the benefits thereof to the public.

(b) To these ends, to promote the exchange of information among

(¢) To encourage and assist scientific experimentation for the im-
provement of the operation and for the further development of the

(d) To sponsor and acquire deserving productions of composers and
authors, and to acquire copyrights therein, or rights or any interest
thereunder, and to make application for, buy, sell, assign and license
any such copyrights, or interest or rights therein or thereunder, either
of the United States, or any foreign country.

(e) To enter into agreements with authors and composers and to
establish means and agencies for fixing, collecting, and accounting for

(f) To act as a clearing house or representative in agreements be-
tween authors, composers, and publishers and the users of their works.
(g) To provide a place and means for recording or filing manuscripts
written or composed to be used in connection with radio broadecasting,
to enable authors and composers to give definite proof of a date of

(h) To encourage and promote the use of radio broadcasting for edu-

(i) To own stock in, lend money to, or otherwise assist any corpo-
ration or corporations organized for the purpose of publishing, dis-
tributing or marketing musical compositions, books or other publications,
and to_finance or assist in the publication and distribution of any in-
formation relating to radio communication.

(i) To have one or more offices, to carry on all or any of its opera-

(k) To borrow or raise money for any of the purposes of the corpo-
ration and * * * without limit as to amount * * %,

(1) In general, to have all powers conferred upon a corporation by
the laws of the State of Delaware, except as herein prohibited, or for-
bidden by the by-laws of this corporation.
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in Washington in February as to
what should be done if the‘attempt
to reopen negotiations failed.

Foundation Incorperated

DURING the remainder of the
week a series of conferences was
held in New York, with Mr., Mec-
Cosker directing and with Mr.
Hostetler and Mr. Schuette flank-
ing him. Incorporation of the Pro-
gram Foundation, under the Dela-
ware laws, a move which had been
allowed to drift previously because
of the indefinite status of negotia-
tion, was rushed to completion. Its
incorporators are Messrs. McCos-
ker, Loucks, Hostetler, Schuette
and Donald Flamm, president of
WMCA - WPCH, New York. A
meeting will be held within ten
days to elect officers and press the
organization into action.

With Mr. Schuette as its oper-
ating head, the Foundation will
establish relations with independ-
ent copyright owners and publish-
ers, and at once set up an organil-
zation competitive with ASCAP.
Negotiations will be opened with
certain other copyright pools not
exclusive in their relationships
with users of music probably along
with certain of the foreign asso-
ciations with which ASCAP has
been having much trouble of late.
Internal dissension within ASCAP,
with publishers and composers
complaining about the meagerness
of their “cuts” from the ASCAP
royalty pool, may cause a few of
the present affiliates of that or-
ganization to break away and deal
individually with the Foundation.

Legislation Launched

THAT LITIGATION will be in-
stituted under the guidance of Mr.
Baker is definite. Whether it will
be by independent suit alleging un-
fair competition and restraint of
trade, or in cooperation with the
Department of Justice or Federal
Trade Commission, both of which
have been investigating ASCAP
as an allegedly illegal monopoly,
could not be learned. The next
fortnight, at least, it was indi-
cated, should bring some definite
determination of this matter.
Congressional legislation — the
weapon heretofore feared most by
ASCAP—already has had its in-
ception. There is pending the Dill
bill to revise the copyright law of
1909 and to prevent copyright
pools from “holding up” radio sta-
tions, to use the words of its au-

(Continued on page 31)
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P. A. convention in the Hotel Wal-
dorf-Astoria, New York, April 25
to 28 and at the Associated Press
meeting in the same place April
24.

Newspapers Favor Ban

A. N. P. A. has been polling its
membership as to its attitude to-
ward radio, and preliminary re-
ports are that the returns have
been overwhelmingly unfavorable
to radio in view of the fact that
only a small percentage of the
newspapers have radio interests
or tieups. It is expected that the
A. N. P. A. will resolve against
the broadcasting of news, though
radio-affiliated newspapers will
probably not be forced to abide by
its decision.

On the other hand, the vote of
the membership of the Associated
Press, a cooperative and non-pri-
vate news-gathering organization,
may be made obligatory, and there
is every indication that that vote
will also be unfavorable toward
radio. There are about 100 radio
stations that are owned outright
or corporately affiliated with
broadcasting stations, and there
are perhaps 200 more that have
satisfactory news and promotional
tieups with radio.

Even if all these 300 newspa-
pers held out in favor of radio,
and in spite of the faet that some
of these newspapers are national
leaders, they could undoubtedly be
outvoted by a preponderance of
the A. P. membership of about
1,200.

In a letter to L. B. Palmer,
general manager of the A. N. P.
A., the president of the United
Press, Karl A. Bickel, early in
March stated unequivocally that
the U. P. is “ready to prohibit
broadcasting of its news dispatches
at any time the membership of the
American Newspaper Publishers
Association votes to support that
policy provided the other two
major news services also agree.”
Should the A. P. vote against
radio, and the U. P. move in the
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Beer Gets Off to a Flying Start

FOR AN HOUR and a half after
midnight April 7, date of the legal-
ization of 3.2 beer, CBS staged a
special broadcast from St. Louis,
Milwaukee and Chicago, leading

beer centers. St. Louis was the
scene of broadcast operations the
moment beer became legal, with
CBS microphones and announcers
posted on the roof of the An-
heuser-Busch brewery. Then there
was a switchover to the airport,
where the first cases of beer from
that brewery were shipped to Pres-
ident Roosevelt, Vice President
Garner, Speaker Rainey and for-
mer Governor Alfred E. Smith. In
this picture France Laux, senior
announcer of KMOX, CBS key
station in St. Louis, is broadcast-
ing the event.

When the program shifted to
Milwaukee, the famed Schlitz
plant was the locus, and listeners
heard the clamor of the loading of
the first trucks and their depart-
ure with initial orders. The musi-

cal background was a German
band. The Chicago broadcast was
from the Prima brewery and from

various restaurants, hotels and
night clubs.
Two Chicago stations, WGN

and WBBM, reported the prepara-
tions for welcoming the new beer
era by describing the activities at
several breweries in Chicago, Mil-
waukee and St. Louis during the
last few hours before the beverage
became legal. Quin Ryan con-
ducted his regular nightly fea-
ture “Headlines of Other Days”,
sponsored by the Atlas Brewing
Co., Chicago, from that brewery,
and followed by a description of
the plant. Steve Trumbull, CBS
director of publicity in Chicago,
gave a word-picture of the prepa-
rations at the Schlitz brewery in
Milwaukee, over WBBM, and Pat
Flanagan described the scenes at
the Prima plant in Chicago, which
CBS relayed.

sociation informed BROADCASTING
that an estimate of $20,000,000 for
beer advertising has frequently
been quoted in the industry. This
figure, it said, probably repre-
sents a very rough calculation of
the funds to be spent by individual
brewers, manufacturers of equip-
ment and suppliers to the brewery
trade.

Anheuser-Busch has announced
a $1,000,000 appropriation for ad-
vertising during 1933, a part of
which doubtlessly will be devoted
to network advertising. Jacob
Ruppert, of New York, has ap-
propriated $500,000, to be devoted
largely to periodicals.

Wynn Opening Delayed

FURTHER postponement of the
opening of the projected Ed Wynn
network has become necessary be-
cause studios and offices were not
in readiness April 10, the last
announced opening date, according
to advices from New York. Work
is going forward, however, it is
reported, in aligning an eastern
group of small stations for a
“test” network, in the hope that
operations may start by May 1. It
also was stated that WPEN, Phil-
adelphia, and WTNJ, Trenton,
(formerly WOAX) are still among
the stations which plan to take
the 30-day test programs to be of-
fered by .Wynn’s Amalgamated
Broadcasting System, Inc.

Daylight Time

BOTH nation-wide networks and
the stations in the Daylight Sav-
ing Time zones will operate their
program schedules on Daylight
Saving Time beginning April 30.
In general, program listings will
remain unchanged. For example,
a program scheduled at 8 p.m,,
EST, will be heard April 30 and
thereafter at 8 p.m., Eastern Day-
light Saving Time. The new time
schedules will continue until Sept.
24.
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