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Because 

Civilian Production Is Still High 
Taxes Have Been Increased 

Living Costs Are Climbing 
Product Prices Are Meeting Resistance 

Credit Terms Are Stiffer 
Store Expenses Have Sky -Rocketed 

Price -Cutting Is Continuing 

arch L951 
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Boj of the Mo 

* Advertised in 

this month's 

March 10 and 31 issues 

March 19 issue 

AIR KING PRODUCTS 

o 

COMPANY, INC., 

th! 
Huge 17" Screen! 

5 95 
Including 

Fed. Ex. Tax 

in Mahogany Finish 

MODEL 17M2 ... Famous Air King 

precision -built chassis in a hand- 

some blond finish table cabinet. 

Contact your distributor today 
for details of the 

AIR KING RETAIL 

MERCHANDISING PLAN! 

In Blond Finish as shown, $259.95' 
o.ices slightly higher West of the Rockies 

. has everything! 

170 -53rd Street, Brooklyn 32, N. Y. 
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THE ECONOMY CHAMPION 

ALL -IN -ONE UNIT WITH 

SELF-CONTAINED SPEAKER 

Fully illuminated dial, built-in chrome 
trimmed control head. Compact yet 
powerful, with a rich, natural stu- 

dio tone. Automatic volume control, 
noise filter. 

- -i' -- 
-- i 

seLOW PRICED, COMPACT 

SET WITH POWERFUL 

SEPARATE SPEAKER 

Easily 

.05 

Easily mounted behind instrument 
panel. Low battery drain; automatic 
volume control, broad range anten- 
na system. Extra -powerful separate 
speaker with rich, full -range tone. 

\ 

ALL -IN -ONE MODEL WITH 

CUSTOM FIT CONTROL HEAD 

AND BUILT-IN SPEAKER 

Illuminated dial, chrome trimmed con- 
trol head. Powerful, self-contained stu- 

dio tone speaker. Automatic volume 
control and patented motor noise filter. 

Motore 
for 21 yeurs. . . the favorite 

AUTO RADIO of millions of motorists 
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SEPARATE SPEAKER 

SET WITH CUSTOM - 

FIT CONTROL HEAD 

Compact, easily installed. Finest 
quality powerful speaker. Nat- 
ural studio tone. High gain an- 
tenna circuit, automatic volume 
control, motor noise filter. 

AUTOMATIC PUSHPUTTON 

TUNING, HEAVY DUTY 

COMPACT CHASSIS 

Powerful speaker mounts behind in- 
strument panel, has life -like full 
range tone. High gain antenna cir- 
cuit. Automatic volume control. Cus- 
tom fit pushbutton tuner. 

DELUXE 8 -TUBE "GOLDEN 

VOICE" ELECTRONIC 

PUSHBUTTON UNIT 

Extra powerful speaker, brilliant nat- 
ural studio tone. Broad range an- 
tenna system. High powered minia- 
ture tubes, long range reception. 
Heavy duty output transformer. 

for most cars and trucks 
Compactly designed with custom -fit contro: heads 

to match most cars and trucks 

asily installed 
Most models with single bolt mounting or simple bracket 

werful 
Long range reception in full -power, natural :one 

amous features Like Motorola's 
olden Voice" tone - patented motor noise filter - extra 

power reception and automatic volume control 

NATIONALLY ADVERTISED 
thq best known name in AUTO RADIOS 
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FROM THE MAKERS 

OF THE INCOMPARABLE 4eituait 
Timed to help you wake up 

THOUSANDS OF NEW CUSTOMERS! 
This new versatile clock radio with ap- 
pliance switch will start your coffee 
perking the minute you wake up-turn 
on the electric blanket half an hour be- 
fore you go to bed. Waken you with a 
stirring march and sing you to sleep 

with a dreamy lullaby. The Capehart 
clock radio -a tireless personal secre- 
tary-does all these jobs and many oth- 
ers, too. Glamorous plastic cabinet has 
distinctive gold -finished grille - clock 
is luminescent. 

Here in this worthy addition to a famed line is superb tone ... and an accurate and 
handsome timepiece. Yes, this Capehart clock radio is so good looking ...and so useful 
for timing electrical appliances ... hundreds of your customers will want it not only for 

bedroom and kitchen use but also as a household companion throughout the day. 
Everything is being done to launch this great new item. Sales -stimulating, four- 

color, full page ads in The Saturday Evening Post. Life, Holiday, The New Yorker, Better 

Homes and Gardens Look, Sunset Magazine and Newsweek will announce its appearance 
next month. Your Capehart distributor is ready with bell -ringing displays and powerful 
local advertising. See that your stocks are adequate! Cash in on this huge promotion! 
It's your big chance for profit! 

\ A>P 

INCOMPARABLE 
FEATURES 

Appliance Switch. Outlet for electrical ap- 
pliances is located at the back of the receiver. 
When the appliance is plugged in and alarm 
set, appliance is automatically turned on. 
Radio Alarm. Four functions possible: 1) 
Radio turns either on or off at time selected. 
2) Radio operates independently of clock. 
3) Buzzer alarm operares independently of 
radio. 4) Buzzer is set to operate seven min- 
utes after radio comes on to awaken espe- 
cially sound sleepers. 
Cabinet. The handsomest, most original de- 
sign for table top radio in the history of the 
industry! Grey plastic cabinet blends with 
any color scheme. 
Smart, modern clock face in clear plastic. 
Luminescent hands. Control knobs in brushed 
bronze finish. Distinctive perforated grille 
in gold color finish. 

CAPEHART-FARNSWORTH CORPORATION, Fort Wayne 1, Indiana 
An Associate of International Telephone and Telegraph Corporation 

4 
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Revolutionary New PHILCO DUPLEX179 9(5 
8, 10 and 12 cu. ft. models... UP IN ZONE 1 

PHILCO 
THE ERc 

usECTIC RANGES 

uilt ln Jiffy Griddle 

Like "Broil -under - 

Glass", it'sí.at 
another g, 

contribution 
to 

electric cooking, 
offered only to 

a Philco. 

ADVANCED 
PHILCO FREEZERS REEZERS 

,$od in I eaC4 
without ut stooping - Philco's exclusive sensationally IT Popular s¡oPin-- 

available 
orn esign 

host 1n two 
wanted sizes. 

8 and 12% cu. ft. 

In one sensational refrigerator, 
Philco combines the two most 
wanted features in public demand 
today-Two Doors and true, honest 
Automatic Defrost. Yes, no defrost- 
ing anywhere in the Philco Duplex. 
It's fully automatic-complete- 
so fast, frozen foods stay frozen, 
ice cream keeps firm. And at last, 
a dry 2 -door refrigerator which 
automatically removes excess mois- 
ure. All at new low prices that 

bring the luxury of 2 -door owner- 
ship within reach of many more 
buyers titan ever before. 

OTHER NEW 1951 MODELS FROM $20995 
9, I1 and 13 cu. ft.-all with full L 7UP 
Itngthdoor. Sensational values in IN ZONE 1 

every size from 7 cubic feet up. 

Prices subject to change wdhout notice 

PHILCO 
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