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P . ALLO"RY ..Inc. 

Replacement Condensers 
Have Captured the Country .. . 

Thous \: service men from coast to 
coast h.. ready found for themselves the 
time say . !_ . . profit building possibilities 
of these Mallory Condensers. 

Once again V allory's policy of unstinting 

For example 
choose from ... wi 
cathode and sep 
Mallory Tubular C 
need and give the fi 

to the problem of rep 
sive compact receivers. 
versality of multiple se 

investment in development work has been 
justified. Every condenser replacement need 
is adequately covered because the line has 
been built around an exhaustive study of 
millions of condensers now in use as 
original equipment. 

No Condenser Line gives you wider 
replacement possibilities 

th over 50 ratings to 
ommon anode, common 
to sections too . . . 

ensers fill your every 
satisfactory answer 

ment for inexpen- 
ognizing the uni- 

te section units 

A-Unite of larger diameter 
supplied with self-contained 
feature for universal mounting 
... either vertical or horizontal. 
All leads at one end. 

Use 

MALLORY 
REPLACEMENT 

CONDENSERS. _VIBRATORS 

... they have been included in the line 
wherever size permits. Each condenser is at- 
tractive, neat, permanently marked and defi- 
nitely sealed against humidity and moisture. 
Flexible six inch leads and exclusive mount- 
ing features make installation simple. Your 
Mallory-Yaxley distributor will give you 
immediate service. Put yourself in line for 
bigger profits. Order NOW! 

B-Supplied with simple ad- 
justable strap for horizontal 
mounting. Insulated leads at 
both ends. 

P. R. MALLORY & CO., Inc. 
INDIANAPOLIS INDIANA 

Cable Address-PEIMAIIO 

C- These are provided with 
bare wire leads at both ende. 
Because of their small size. no 
mounting feature is required. 

Use z LA)r. 

REPLACEMENT 
VOLUME CONTROLS 
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NO. 420 -PL '13950* 

MAKE POSSIBLE A RECORD LIKE THIS 

Already Str berg -Carlson boasts half 
again as many more dealers as last year! 
When a line attracts the trade to that ex- 
tent, you can be sure it offers sensat' I 

profit possibilities. The answer is values! 
Values that create -volume sales-in big 
units-at a real profit! 
Just look at three of them: The full -featured 
No. 430-M Labyrinth radio with the pat- 
ented Carpinchoe Leather Speaker for only 
$99.95*! The gorgeous Str berg Carlson 
No. 420 -PL automatic radio -phonograph for 
only $139.50*! The big No. 420-L console 
with a chassis that's tops in performance 
for only $75.00*-the lowest priced console 
ever to hear the Stromberg -Carlson name! 
If you haven't already switched to radio's 
hottest line, send for full informat' 
today! 

All price. f.o.b. Roehexter,.V. t 

Sri bjart to change 0111 

Stromberg-(:arlson Telepi Slfg. (:o, 
249 Carlson Road, Headwater, N. Y. 

Tlcue. le .eoík+..q Ir+eas a,, 
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Receivers and Transmitters, Equipped 
with Raytheon Tubes, Play an Important 
Part in the Work of the MacGregor Arctic 
Expedition.' 

When Commander Peary returned from his unsuc- 
cessful dash to the North Pole in 1906, he reported the 
existence of an island chat has since been indicated on 
all Arctic maps as Crocker Land. 

But, when Capt. MacGregor led his scientific expedi- 
tion into the Arctic, he flew over 100,000 square miles 
of Arctic territory without finding a sign of the so-called 
Crocker Land. 

Thus the map of the world is changed-with the 
efficient assistance of RAYTHEON tubes. For Capt. 
MacGregor's Transmitters and Receivers, through which 
he maintained daily contact between airplane and base 
camp and with theta. S. Weather Bureau in Washington, 
D. C., were all equipped with dependable RAYTHEONS! 

Where lives are at stake and cost is no factor you will 
invariably find RAYTHEONS! 

And yet, you can give this same dependable service 
to your customers-without a penny more cost than the 
second best tube! 

The new RAYTHEON price policy takes the sales 
resistance out of the tube replacement business and 
greatly increases your turnover without sacrificing %he 

profits to which you are entitled. 
Ask your RAYTHEON Jobber TODAY! 

EO N 
NEWTON, MASS. NEW YORK CHICAGO SAN FRANCISCO ATLANTA 

"WORLD'S LARGEST EXCLUSIVE RADIO TUBE MANUFACTURERS" 
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eze, ezee,4'ore4 mad 

SpRTK FARN 

The national announcement of the 
Farnsworth line is the biggest news in radio for 
many years. Plan now to tie-up with this public 
announcement by making the week of October 23rd 
"Farnsworth Week" in your store! 

"THE GREATEST NAME IN TELEVISION IS THE 
NEWEST NAME IN RADIO" 

Millions of families will be reading this message in 
The Saturday Evening Post ... the thrilling story 
of America's television genius, Philo T. Farnsworth. 
They will see sales -arousing pictures of beautiful Farns- 
worth consoles, combinations, table models, portables 
. . . created by Farnsworth television engineers . . . 

every model a really competitive value. 

FARNSWORTH PUTS REAL PROFIT INTO THE 
RADIO BUSINESS 

Thousands of orders are pouring in to the Farnsworth 
factories, because progressive dealers know a good 
deal and a good buy when they see one. 

Low list prices meet all competition . . . yet are 
carefully figured to give YOU a longer margin of 
profit. 

It is a complete non -conflicting line . . . every 
type of set for every type of customer. And every 
model has a "buy me" price tag on it. 

HOW TO CASH IN-Here's the way to 
get every dollar of profit out of that sensational 
public announcement in the October 28th issue of 
The Saturday Evening Post. 

1 See your Farnsworth distributor, get proofs of The Saturday 
Evening Post ad to put up in your windows on Monday morn- 
ing, October 23rd-break the news in your neighborhood before 
the magazine reaches the stands. Let people know your store is 
headquarters for the great new Farnsworth Radio. 

2 Display several proofs of the ad-they will help you sell. 

3 Be sure your salesmen have plenty of Farnsworth literature 
to help them close more sales. 

4 A representative line of Farnsworth Radios in your windows 
will be a real traffic stopper. And a special Farnsworth section on 
your floor will attract crowds to your radio department. 
5 Increase the effectiveness of your own newspaper advertising 
by featuring the Farnsworth Radio during this week of peak - 
point interest. 

6 See your Farnsworth distributor now. Let your "Farnsworth 
Week" make more money for you. 

FARNSWORTH TELEVISION & RADIO CORPORATION, FORT WAYNE AND MARION, INDIANA 
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Capitalize on this smashing 

double -page announcement 

in The Saturday Evening Post 

'Here's the knock-out, big -demand item of the sea- 
son-radio-phonograph combination (AK -59). Note 

the richly grained woods in the beautifully proportioned 
cabinet. 7 tubes, 2 wave bands, automatic volume con- 
trol, Silt-In-Tenna, 5 -station push-button tuning, 12 - 

inch electro -dynamic speaker. Phonograph with Cape - 
hart automatic record changer. Television -sound con- 
nection. Your customers will sell themselves when 
they hear it and learn its unbelievably low price. 

Just look at this super -value console (AC -70) illus- 
trated here. Note the superbly figured, classically 
designed cabinet. 8 tubes, 3 wave bands, Flo -Lite dial, 
6 -station push-button tuning, built-in, rotatable loop 
antenna, automatic volume control, 12 -inch electro- 
dynamic speaker, phonograph and television -sound 
connection. An outstanding Farnsworth value ... at 
a list price that will "go to town" for you, and with a 
profit margin that really rings the cash register. 
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G -SOL PUTS YOU 
IN THE 

Every dealer wants to run a profitable 
tube business FREE from cut price com- 

petition and merchandising schemes which push him around. 

YOU CAN IF: 

You have a record as an established dealer maintain- 
ing standard prices for your own welfare. 

You can move an adequate tube stock three or four 
times a year. 

You know how to use sales helps and attractive dis- 
plays to "step-up" sales. 

You are in a neighborhood free from interference 
with already established Tung -Sol Dealers. 

If you fill the bill you qualify for the Tung -Sol plan of protected profit- 
the plan which puts you in the driver's seat. AND ... you secure an 
adequate supply of Tung -Sol Tubes without investment. Write today. 

TUNG-SOL LAMP WORKS INC. 

Dept. B Radio Tube Division 

SALES OFFICES: Atlanta Chicago Dallas 
Denver Detroit Kansas City Los Angeles 

New York 
General Offices: Newark, New Jersey 

PAGE 6 RADIO and Television RETAILING, OCTOBER, 1939 


