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Push the RCA Victor Line—and enjoy 
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Magic Voice Series 
• Model 9K-2. con- 
sole wich MaKtc 
Voice. Mugit* Brain. 
Magic Eye. RCA 
Metal Tubes, y-iubc. 
5-band supcrhcU'ro- 
dyne. Foreign, do- 
mestic, police, avia- 
tion. amateur, T S 
ss ea I her reports. 
Phonograph connec- 
tion and J 3 other im 
portani features. 
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RCA VICTOR gives dealers real money- 

makers to sell for Christmas gifts! A com- 

plete price range—with ace sets in every 

bracket from $20 to $600... 28 sets under 

$100 ... 24 outstanding quality features 

for easy selling, led by the famous 

$129,95 
</.pJk Cam den, .V JJ RCA VICTOR MAGIC QUARTETTE 

Magk Voice • Magic Brain • Magic Eye • Metal Tabes! 

Extra Value 
Series 

• 6T-2 - In thii 
.nrrjt-rfvt tihtnet, 
you find a Superb 
chassis. which 
brings in U. S. and 
foreign programs, 
police calls, air- 
ports, amateurs 
Other improvc- 
nu-ms.too,includ- 
ing Metal Tubes. 

GET your share of the Christmas set 
sales. Reap a harvest of Yuletide 

profits by selJing RCA Victor's great 
1957 radios! 

Just look at the matchless RCA Victor 
models! Thai's exactly what they are 
— matchless—in tiuality, performance 
and price! There are 24 great features 
that mark them outstanding. These 
features make RCA Victor radios easy 
to sell! Tliey mean quality! They mean 

performance! That's why you should 
talk features to your prospects. 

And the line is priced to cover all 
important price brackets. From S20 to 
S600 — with 28 models under 3 100! 
Plenty of high unit profits! Plenty of 
mass market profits! Feature RCA 
Victor—and make money' 

Usten to "The Magic Key "evrry Sunday, j lo 
l P* M.. E. S. 7.. on fht NtiC lilur Set work. 

■ CA MTTAt 
TUfelt 

$49.95 
RCA Manufacturing Company, Inc., Camden, New Jersey 

A SERVICE OF THE RADIO CORPORATION OF AMERICA 



What nill Mallory-Yaxley <lo next? 

No wonder YOU Service Men keep a^kin^ (his question. 

F.verv time Mai lory-Yaxley lias done something, il has been 

of tremendous help to VOt/. 

Mallory-Yaxlcy gave YOU the first complete Replaceinent Volume 
Control Manual ever printeil. and the first really SILENT Keplaee- 

menl Volinne Control in radi«» history. 

Mallory-Yaxley gave YOU sixty-nine Replaeemenl Condensers that 

meet the needs of tlioiisnnds and provided a Condenser Manual 
that saved hours of work in servicing. 

Mallorv-Vaxley provided a mere handful of Replacement Vihrators 
to render service to over three million automobile radios, and the 
Mallory Vibrator Manual is YOUR Automobile Radio Encyclopedia. 

W hat will Mallorv-Yaxley do next 2 ? • 

Next month, the question will he answered. 

Coming ! ! I The News" of 1937! 

The biggest help you ever had. Coming ill 

P. R. MALLORY & CO., Inc. 
INDIANAPOLIS INDIANA 

Cable Addroii—Polmullo 
17i m ifoTi A 

REPLACEMENT 
CONDENSERS. .. VIBRATORS 

^Use 

YSSUiEY 
REPLACEMENT * 

VOLUME CONTROLS 
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HELLO, BILL- 

YOU LOOK 

PROSPEROUS 

SURE- 

I'M SELLING 

LABYRINTH 

RADIOS 

- 

NO, 145-1. FOUR RANGE 
CONSOLE. Equipped widi 

si 97.50 

'mm 

m 

jQibyrinth RADIO 

The long, winding passageway 
of the Acoustical I.abyrinlii 
takes llie place of the u.snal 
box-Like cavity in the cabinet 
wbioh is the source of the ex- 
aggerated boom in low tones. 

v fidelity a 

EVERYWHERE the story is tlie same on 
Labyrinth radio easy sales, increasing 

sales and the jingle of money in the pockets 
of the salesmen. The Acoustical Labyrinth is 
the Strom berg-Carl son feature that makes it 
possible for a demonstrator to SHOW why the 
set sounds better. It comes nearer to "selling 
itself" to people than any other development 
affecting tone, that radio has ever seen. 

The Acoustical Labyrinth—every advertise- 
ment of which in the national periodicals 
brings a flood of consumer inquiries* — is now 
available in 12 different models. One of these, 
a beautiful console, is priced at $149.50. 

"There is Nothing Finer Than a Stromberg-Carlson" 
The complete line of Stromberg-Carlsons range in 
price from $49.95 to $985. (All prices slightly higher 

' the Mississippi.) Southeastern States aiu 1 West of 
STKOMBERG-CARLSON TELEPHONE MEG. CO ROCHESTER. N. Y. 

♦These inquiries are sent to dealers by the fac- 
tory. One enthusiastic dealer writes in that he 
sold four Iabyrinlh Radios from four inquiries. 

itPomberi'Carison 
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i irip l e x 

Announces 

eur 

Jobber Policy 

Effective January 1, 1937 Simplex Distributor Fran- 

chises will be restricted to established Jobbers located in 

the large natural trade centers. National Advertising 

and Radio Broadcasting Programs will tie in with this 

new 100% Jobber Policy. 

SEE THESE SENSATIONAL NEW VALUES 

The Simplex Line is complete with at- 
tractive console models as well as the 
table models illustrated here. 

All models can be furnished in two, six 

$27.45 

7 Tube 
Super 

2 Band 

fr 
rv 

rv 

$36.95 

9 Tube 
Super 

3 Band 

1 

or thirty-two volt at proportionate 
prices. 

All models available in 2000 meters—220 
volt A.C.—or A.C.-D.C. 

$19.95 
IK 6 Tube 

Super 
2 Band 

$49.95 

11 Tube 
Super 

3 Band 

The Simplex Line 
has exceptional 
profit possibilities 

because of 

$12.25 

4 Tube 
T.R.F. 
I Band 

LIBERAL DISTRIBUTOR DISCOUNTS 

Your territory may be open. Wire, 
telephone or write for further details 

THE SIMPLEX RADIO COMPANY 

Factory; SAHDUSKY, OHIO 
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