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NATIONAL CARBON COMPANY, Inc.

presents

EVEREADY RAYTHEON REVUE FOR 1933

featuring

4-PILLAR SUPERIORITY

ACT 1

The strongest newspaper campaign, in size of space and frequency of insertion, ever placed
behind a radio tube, begins this month. It consists of advertising already tested on the printed

page and found to be effective.
ACT 2

To dealers everywhere, new and varied merchandising helps will be made available throughout
the year. These will help bring business into your store. News of this 1933 merchandising cam-
paign is now being made known to dealers.

ACT 3

The 4-pillar support of Eveready Tubes will continue to make satisfied customers for you, and
bring you new customers. For only in Eveready Raytheons are insured tone and longer tube
life available—because of the 4-pillar principle. The footlights are on. Get ready for the show
—the biggest thing in tubes for 1933!

NATIONAL CARBON COMPANY, INc. GENERAL OFFICES: NEW YORK, N. Y.
Branches : Chicago New York San Francisco

Unit of Union Carbide " and Carbon Corporation

EVEREADY RAYTHEON 4-PILLAR RADIO TUBES
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AUTO RADIO'S HEADLINER
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Don't Fool Yourself
About Auto Radio

Yes, there is a growing market for Auto Radio—but there is
one vital thing to consider . . . and that is your proﬁt
Not the difference between vour cost and your selling price,
but the amount of profit that actually sticks.

If you take any other attitude you are just fooling vourself.
There is a vast difference between home and auto radio. It
takes more than metal, tubes, speakers and cables to make an
auto radio that can be installed to successfully operate in a
car—give customer satisfaction—and leave a profit for you.

MOTOROLA Dealers Make Profits. Three years of inten-
sive experience and specialization in auto radio insures that.
Now a new MOTOROLA is about to be introduced. New
in exclusive features. Proved “B” power supply—self-con-
tained all-electric. New design and construction that simplifies
installation past belief. New low prices. New performance
that assures customer satisfaction—that builds sales and makes
your profits stick. Write or wire now for advance information.

GALVIN MANUFACTURING CORPORATION
849 W. Harrison Street . . . Chicago, Illinois

Published meonthly.

McGraw-Hill Publishing Company, Inc., 330 West Forty-second Street, New York, N. Y. $2 per year.

25 cents per copy. Central and South American countries, $2.

class matter April 10, 1925, at the Post Office at New York, N.

. Currency, or 15 shillings. Canada (includinx Canadian dmy) $2.50. Entered as second

.. under the Aet of March 3. 1879. Printed in U.
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DEALERS WHO SELL

T &G-SOL

RADIO TUBES

are never affected by sudden PRICE

CHANGES which reduce inventory

values. .. .That is one of the things
against which the Tung-Seol selling
plan protects them. .. .There are
] also others. .. . Why not write today

for the complete story?

TUNG-SOL RADIO TUBES Inc.
NEWARK, N. J.

BRANCHES

ATLANTA
BALTIMORE
BOSTON
CHARLOTTE
CHICAGO

EMELAND
DALLAS
DETROIT
KANSAS CITY
LOS ANGELES
NEW YORK
ST. PAUL

LICENSED UNDER PATENTS OF RADIO CORPORATION OF AMERICA
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THIS HAS WHAT RADIO LACKS-

REPEAT SALES

VERY dealer has felt
the lack of ‘‘repeat”’
business in radio. Tubes
and repair work help,but
not enough.

Motor Unit of
TELEKTOR

shown with

Receiver Chassis Here is the only thing in radio with real
“repeat’’ — Stromberg-Carlson TELEK-
TOR. It is a complete audio program
= system. You start a customer by selling
o ~.»\$</ D> him a TELEKTOR Radio; then he be-
: comes an immediate prospect for the
Motor Unit and Control Box—this gives
him the beginning of a TELEKTOR
system and he gradually extends the
system to various rooms in his house
through the purchase of additional
Reproducers and Control Boxes.

And TELEKTOR is so fascinating . . .
its lure is so great . . . that it becomes
the most powerful help a salesman can
have to raise his prospect up not only
to one profitable sale, but a series of
profitable sales.

Control Box
of
TELEKTOR

W\:} »W;;

STROMBERG-CARLSON TELEPHONE MFG. CO.

. . ROCHESTER, N. Y.
«“There is nothing finer than

a Stromberg-Carlson”

¢ Sﬁn@@m DErg- @@ﬂg@n

MAKERS OF VOICE TRANSMISSION AND VOICE RECEPTION ‘APPARATUS FOR MORE THAN THIRTY-FIVE YEARS
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Your 1933 Profits
Depend con

TOP trying to operate your refrigera-

tion business without sufficient profit.

No business can stand up indefinitely
under this load, as hundreds of electric
refrigeration dealers learned to their re-
gret in 1932, Prices and discounts brought
about their downfall.

Too late, these merchants learned that
they could not sell enough refrigerators to
pay their overhead when prices were too
high. . ..

Or that service and complaints more than
wiped out their profit on the cheap, flimsy
refrigerators. . . .

Or that their dollar profit on short-profit
refrigerators was so hopelessly small that
they could not build up a cash reserve—no
matter how many they sold.

The shrewd, alert refrigeration merchants
are today turning to Mayflower in con-
stantly increasing numbers because—

1. The Mayflower is a proved success—

February, 1933

witha 13-yeart
for economical
free service.

2. This quality li
competitive pri
extra features, ¢
each model a s

3. It offers merch
sure a worthwl
leader pays you

The new Mayflos

many brilliant ne

iences plus match|

the outstanding li

If you want a ju
selling efforts in
satisfied customer

plete line priced i

of thrift . . . the

Write, wire or ph

TRUPAR MANU1

Dayton

\ MAYFLOWER

. 1933
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L

cord that is unsurpassed
operation and trouble-

e is priced at popular
es—yet offers extra size,
ctra quality which make
per-value.

nts discounts which in-
le profit. Even the price
a handsome profit.

er line for 1933 offers
v features and conven-
'ss beauty which make it
e of 1933.
: profit to show for your
1933 . . . if you want
. if you want a com-
tune with today’s ideas
investigate Mayflower.
sne now for full details.

WCTURING COMPANY
Ohio
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WHERE IS THE UNIT 2

The newest, finest, greatest refrigerator ever offered or even
dreamed about. A triumph of 17 years of scientific research and
engineering development. Made by one of the oldest and largest
manufacturers of refrigeration equipment in the world.
The 1933 Copeland is the most revolutionary development in the
history of the industry.
It wipes out all dealer service problems.
It contains a new hermetic-type cartridge unit.
The 74-pound full-powered unit is not on top, in the bottom,
on the sides or on the front or back of the cabinet.
The Compressor, including the MOTOR, has only 3 small
moving parts.
It slips in and out of the cabinet quicker than a refrigerator
can be filled with ice.
It defrosts automatically.

The 1933
Copeland

It makes the entire cabinet a semi-hydrator.

It’s all food and ice space, in much less kitchen space.
Radical changes have affected every angle of your market for two
years. Copeland meets this 1933 market with the outstanding
challenge of the industry —the most advanced design and—a
new type of mechanism which overturns all existing methods
of distributing and selling.

“
Get the whole Profit and Sales Plan Story—

SEND THIS COUPON NOW
“

COPELAND, Mt. Clemens., Mich.
Gentlemen :
I want to know all about the 1933 Copeland.

I have handled the following refrigerators:

NAME

NAME OF FIRM

ADDRESS.
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5-tube AC-DC

3-GANG CONDENSER
MODEL 155

524

11 inches wide, 7% inches
high and only 5 inches
deep. For AC and DC.
Five tubes, superhetero-
dyne, 5-inch electro-dy-
namic speaker, automat-
ic volume control, 3-
gang condenser, 2 watls
output when on AC and
approximately 1 watt on
DC. It can be used on
25 to 60 cycles. Uses the
new 25-Z5 rectifier tube.

HIS is only one of the smart new radios
Atwater Kent adds to the 1933 line today-
Four startling values are announced—at prices

it’s Atwater Kent quality from Golden Voice to
drawn steel chassis—a REAL radio in the low
price class.

that will wake up the industry—with quality No longer does such a low price mean *cheap-

and eye-appeal that will bring customers into
your store.

Look first at Model 155 shown above: A 5-
tube superheterodyne with 3-gang condenser—
operating on AC or DC—with a tuning range cov-
ering one police channel and the longest wave
length of regular broadcasting stations. And

ness,” toy radio or skimped quality. No longer
need small sales mean trouble, complaints and
red ink. They now mean Atwater Kent Model
155 and good business for you.

And that’s only part of the story. See the fol-
lowing pages for more of Atwater Kent’s sweep-
ing answer to the price (uestion.

Rocky Mountain region and west—prices slightly higher

ATWATER KENT MANUFACTURING COMPANY  A. Atwater Kent, President

E FOR

Eﬁfﬁf*FOCKETBooK"

oty

4700 Wissahickon Avenue, Philadelphia, Pa.
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e .l = MODEL 555
—_— Built to sell and
sell BIG at

HERE is the 1933 leader at $34.90 — Chest type, A. C.,
five-tube superheterodyne Atwater Kent Model 555.

Here’s quality that you’ll never believe until you give
it a tone test in comparison with expensive sets. Here’s a
cabinet job that looks double the money; figured Santo
Domingo mahogany with a beautiful inlay. It is the eas-
iest radio to “place” in the home that you ever laid eyes
on—a truly luxurious cabinet of great beauty—with an
Atwater Kent up-to-the-minute chassis inside.

Model 555 has a six-inch electro-dynamic speaker —
automatic volume control —3-gang condenser. It’s highly
‘ sensitive—highly selective—with an output of 2} watts.
Beautiful Model 555—above with chest closed—  Five tubes, including double-diode triode and Pentode.
and below with chest open for tuning. The tuning Size is 1234 inches wide, 8!8 inches deep, and 8! inches
range covers one police channel and all regular high. New outlets open their doors with Model 555 in

!lroad.casting stations. This Atwater Kent Radio your newer, complete Atwater Kent line.
is built to make sales—to be a leader for you.

Here’s quality in chassis—in cabinet—and in amaz-
ing performance—at $34.90.

ATWATER KENT MANUFACTURING COMPANY -  A. Aucater Kent, Pres. + 4700 Wissahickon Ave. Philadelphia, Pa.

A SALE FOR EVERY PROSPECT

Rocky Mountain region and west—prices slightly higher

e "8 e
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ATWATER IKENT

RADIO
Full sized Atwater Kent Compact $ 97_5_

Chassis and Standard Compact
Speaker in Model 246 —at

ERE is an amazing answer to your request for a FULL perform-
ance radio to sell below $.10. Model 246 is in no sense a “midget”
radio. Its compact size is not too small to provide room for a full
dynamic speaker and ample baffle area—allowing the 6-tube standard
Atwater Kent chassis to deliver a tone and reception that place it in

the FULL PERFORMANCE class.

A watchmaker’s precision in the workmanship, skillfully incor-
porates full size set features into small space...tone control... auto-
matic volume control ...improved superheterodyne circuit...with
a tuning range covering one police channel and entire range of
regular broadcasting stations. The cabinet looks class and quality.
It is! And the price, we announce with enthusiasm, is $39.75.

New Six-Legged Console Model $ 7 5
448—the radio America said it
wanted—atonly . . . . . .

IT’S ENTIRELY NEW__ designed as only Atwater Kent could de-
sign it, to meet the favor of those who seek the UTMOST in radio
receplion.

All the latest improvements that are improvements are in this chassis.
Count them: (1) silent tuning (2) push-pull amplification (3) double-diode
triode tube and Pentode (4) illuminated, quick-vision compensating
dial (5) large size Atwater Kent full dynamic speaker (6) 4-point tone
control (7) 8-tube improved superheterodyne. AND Atwater Kent
tested mechanical excellence.

Model 448 is a beautiful radio with a performance that is only possi-
ble with the laboratory engineering and precision workmanship of
Atwater Kent manufacture. Its performance is unequaled at anything
like the price!

* * * *
Put models 155—555—246 and 448 side by side. Study their obvious
quality. Consider their prices —$24.90 —$34.90 —$39.75 and $79.75.
Compare this radio value dollar-for-dollar with anything on the market
—and see what the Atwater Kent line offers you. On the next page see
the new Motor Car Models.

Rocky Mountain region and west—prices slightly higher

ATWATER KENT MANUFACTURING COMPANY
4700 Wissahickon Avenue A. Atwater Kent, President Philadelphia, Pa.

.

A PROFIT FROM EVERY SALE






