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LEADERSHIP MUST BE DESERVED 
In the hard fought battle of com- 

merce the title of Leadership is not 
won by any accident of chance. 

Those who win success in this 
strongly disputed contest must be 

upheld by the knowledge that the 

merchandise they offer is right; that 
it is honestly built, and designed 
to outstrip all competition. 

Brunswick with many years of ex- 

perience in building fine musical 

instruments, brings to radio the 

tradition of genuine craftsmanship 
and the technical knowledge of 

acoustical engineering. 

It naturally follows that the com- 

bination Radio-with-Panatrope 
bearing the Brunswick name, is a 

radio and record playing instru- 

ment second to none in the industry! 

Who is more fitted to excel in the 

manufacture of a combination in- 

strument than a house celebrated 
for many years in the world of 
music? The Brunswick Record 
Catalog reads like a roster of the 
great names in musical history; in 

its pages are famous entertainers, 
and artists of every nationality. 

The dealer handling the Brunswick 
line can expect that a large pro- 
portion of his business will come 
from the sale of Brunswick Radio- 
with-Panatrope. He is likely to be 

the type of dealer equipped to 

handle such business and Brunswick 

will attract it to him! 

Arui«fro&k Aadio L'oiporal.ton 
MFRS. OF RADIO, PANATROPE AND RECORDS 

Makers of the World Famous Brunswick Records 

NEW YORK -CHICAGO --TORONTO 

SUBSIDIARY OF WARNER BROS. PICTURES, Inc. 

THE RADIO-WITH-PANATROPE 
This great combination offers sen- 

sational sales possibilities. 
Model 31. Price, less tubes $185 

Ask your jobber about the Auto- 
matic Panatrope-with-Radio that 
handles 20 records without 
attention, 
Model 42. Price, less tubes $480. 

BRUNSWICK 
9 9 1! YitiRADIO FUTURA 
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For the 

Serviceman 

HAVE you been reading our serv- 
ice pages lately ? And have you 

noticed how full of practical ideas 
they are? The "Symptoms at the 
Socket" article, for example, in the 
Trade Show issue. 

" I CONSIDER it one of the best 
1 technical write-ups I have ever 

been fortunate enough to find. I 
have referred to it time and again 
in my service work and have just 
about worn the pages out rereading 
it," writes dealer S. A. Jacobs, of Bar 
Harbor, Maine. 

NEXT MONTH 
WE WILL describe a shielded 
antenna system which permits 

demonstrating receivers in a location 
beset with electrical interference. Not 
only does this jobber employ a modern 
antenna but he has constructed a sys- 
tem of switching which permits the 
antenna to be swung from one set to 
another at the touch of a button. 
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No.11 "Convertible" Console. 
No larger than an ordinary re- 
ceiver. Employs 7 tubes 4 of 
them Screen Grid. Walnut 
finish. Price, less tubes, East of 
Rockies $285 

No.1 Phonograph Panel Assembly- 
(motor, turntable and magnetic Pho- 
nograph pickup) which may be in- 
stalled beneath the lift lid of the No. 
11 "Convertible", converting the in- 
strument into a radio -phonograph. 

Price, East of Rockies . . $75 

Radio Retailing, A McGraw-Hill Publication 

DOUBLE SALES APPEAL - 
TWO POSS I B I LITI ES FOR PROFIT 

"There Is Nothing 
Finer Than a 

Stromberg -Carlson" 

WHEN you sell a No. 11 "Con- 
vertible" Stromberg -Carlson Re- 

ceiver, you have made a new SALES 

PROSPECT as well as a SALE. Your cus- 
tomer is already sold on adding record 
reproduction sometime in the future. 

If he buys both the Receiver and the 
No. 1 Phonograph Panel Assembly at 
the same time, you have made nearly 
25% additional profit. 

By leaving record reproduction option- 
al in the No.11 Receiver,-Stromberg- 
Carlson gives you a sales approach 
enjoyed with no other Receiver,- 
keeps your customer a live prospect, 
and affords you a sales proposition 
more interesting to many people than 
purchasing an unconvertible receiver 
or a costlier combination. 

STROMBERG-CARLSON TELEPHONE MFG. CO., 
ROCHESTER, N.Y. 

Strom e 
MAKERS OF VOICE TRANSMISSION AND VOICE RECEPTION APPARATUS FOR MORE THAN TARTY -FIVE YEARS 
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Compact «u Sturdy « »Adaptable »» 

with famous Utah Tone and Volume 

fetÈv 

AUTOMOBILE DYNAMIC 
SPEAKER 
FOR 6 VOLT BATTERY OPERATION 

Utah Dynamic Speaker Un t, No. 5108. Price 
Designed especially for automobiles. Built into a sturdy, octagon -shaped 
bon 8',2' wide x 31/2' thick. Extremely sensitive speaker entirely en- 

closed. Operates from any 6 -volt battery, (current draw 1 -Amp,). Corn - 

oleic with brackets and 5 tt. of connecting cord. 

This NEW Dynamic Speaker for Automobile use is available NOW 

Manufacturers are Invited to Write or Wire for Specifications 
Prices and Samples » » 

Makers of automobile 

radio sets in search of 

the utmost in Realistic 

Dynamic Quality will 

hail this NEW Utah 

with enthusiasm » » » 

Marvelous Tone 

Amazing Compact 

Sturdily Built 

Operating on any 6 -volt 
Battery with but 1 Amp. 
Current draw 

"12 

SALT LAKE CITY NEW YORK TORONTO, CANADA 

H RADIO PRODUCTS CO.,1 ?3? S. Michigan Ave., Chicago 
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THE TIDE OF TUBES HAS TURNED 

'OlEve r e a d y 

Raytheon 
DEALERS know a good thing when they see it. Radio- 
set owners know a good thing when they hear it. That 
is why both the trade and consumer are turning to Ever- 
eady Raytheon 4 -Pillar Tubes. For these superior -qual- 
ity tubes cost no more than other established brands! 

Eveready Raytheons always deliver and here's 
some of the proof : Thousands of new dealers from 
coast to coast are stocking full lines of these tubes. 
Dealers have found the improvement in reception with 
Eveready Raytheons to be so startling that customers 
are buying them in complete sets, rather than just one 
or two at a time. 

Service -men are equally enthusiastic. They are en- 
gaged in a nation-wide house -to -house canvass of 
prospective tube -customers. They have found home - 
demonstrations remarkably successful with Eveready 
Raytheons ... customers can always hear the difference 
and see the reason. 

And customers ! People in all parts of the country 
are asking for Eveready Raytheon demonstrations, in 
their own radio -sets, at home. The tide of popularity, 
demand, and sales has turned to Eveready Raytheon ! 

Eveready Raytheons come in all types, and fit the 
sockets of every standard A. C. and battery -operated 
radio in present use. Ask your jobber, or write us now 
for the names of jobbers near you. 

Service -men! Information and sales -helps, designed 
for your use, will gladly be sent to you free. Among them 
is a blue -print, giving engineering data on Eveready 
Raytheon 4 -Pillar Tubes. Write our nearest branch. 

The Evereadv Hour, radio's oldest commercial feature, is broadcast every Tuesday 
evening at 9 (New York time) from WEAF over a nation-wide N. B. C. network 

of 31 stations. 

NATIONAL CARBON COMPANY, INC. 
General Offices: New York, N. Y. 

Branches: Chicago Kansas City New York San Francisco 

Unit of Union Carbide ?u and Carbon Corporation 

ÑEREADv 
RAYTHEON 

Trade -marks 
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"Extra profits for me both ways" 

SO says the Grebe dealer and his ledger proves 
it. First, his gross is greater. The new AH1, 

moderate -priced companion line to the SK4, 

means that everyone who enters his store can now 

afford the kind of enjoyment Grebe radio brings 
into the home. And the Grebe store merchandis- 
ing plan, featuring the 7 -check test, means more 
demonstrations-more sales. 

Second, he continues to earn substantial net 

profits. When he sells Grebe radio, his margin is 

not whittled down to the core by incessant service 
calls-precise, troubleproof construction protects 
him. And the unvarying performance of the 

Grebe-the pleasure it consistently gives its owner 
-insures its lasting welcome in the home. 

This dealer's experience with the Grebe fran- 
chise is typical. Without exception, every retailer 
and distributor who handled the Grebe line last 

year found it profitable-highly profitable. Time 
and time again, it was the revenue from Grebe 
sales that eradicated losses and furnished the 
entire margin of gain. 

This year, for dealer and jobber alike, Grebe 
radio is fulfilling the promise of increased earn- 
ings. Franchise holders have made money, are 
making money and will continue to make money. 

Grehe 
racho 

SUPER-SYNCHROPHASE 

Grebe 22531,.AH1 chassis; 
maple console with hinged 
door concealing controls. 
Original design of cabinet 
prevents identification as 
radio. Walnut console, 
225W, is similar in general 
appearance. Price without 
tubes, $225.00; slightly 
higher on Pacific Coast. 

A. H. GREBE & COMPANY, Inc., Richmond Hill, New York 
Western Branch, 443 So. San Pedro Street, Los Angeles, California 
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SENTINEL'S 
Wone4t Chatt&nge 

nzak&J 
RADIO BUYERS 

LISTEN 

MODEL 15 
Model 15-Tone Control --seven tube 
screen grid chassis -3 screen grid tubes. Electro Dynamic Speaker. Antique 
walnut cabinet in distinctive Gothic 
design, superbly ornamented. 

E 137.50 Less Tubes 

Model 11 hn one control-a seven tube screen 
grid chassis Frlilt 3 screen grid tubes-two in two 
stages of tuned radio frequency amplification and 
one a power detector. One 227 tube, resistance 
coupled, two 245's in push-pull, and one 180 
rectifier. Electro Dynamic speaker. Beautiful 
cabinet of burl and butt walnut. 

$130 Less Tubes 

Only a very fine radio could make such a challenge! 
Compare Sentinel-tone for tone-with any radio at any 
price, to find quality. Then contrast Sentinel with the 
same set-dollar for dollar-to find value. 
Yet Sentinel is confidently making this challenge, through 
strong newspaper advertising, to radio buyers in all prin- 
cipal cities. And the result is an interest in Sentinel that 
is bringing large sales. 

Sentinel has every proved feature of fine radio 
The new Sentinel combines every worthwhile feature of 
radio, skillfully designed, soundly engineered. Tone con- trol-a screen grid chassis that is a marvel of radio engi- 
neering. Tone and cabinets of appealing beauty! 

At prices so low! 
Seasoned, successful manufacturing methods, learned in 
8 years in radio, keep Sentinel costs low. All vital parts 
of Sentinel are made at one profit under one roof. Conse- 
quently all Sentinel models are pleasingly low, priced to 
sell in volume in the most competitive markets. 
Alert Dealers can stimulate their business by featuring 
Sentinel-in a wide range of models from $99.50 to $180, 
including a radio -phonograph combination. They will 
find Sentinel-dollar for dollar-tone for tone-the 
finest, most profitable line in radio. 

UNITED AIR CLEANER CORPORATION 
9705 Cottage Grove Avenue Chicago, Illinois 

SENIFANE, 
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renouncing .. . 

A -RADIO that TUNES ITSELF 
For some time the science of radio has been practically at a stand- 
still. All reputable makes feature the same factors of interest to 
the public. Something new . . . something to stimulate new 
interest in radio . . . an element for the dealer to feature that is 
distinctive to his line alone, has been imperative. The answer to 
this pressing demand is twenty -four-hour self - 
tuning, only to he had in the Lyric group. 

Fresh from the undreamed of triumph of the soul- 
ful Wurlitzer Pipe Organ more than a score of 
craftsmen, uncanny in their knowledge of electri- 
cal intricacies, turned to the construction of a radio 
that would give the public what they expect from 
the knowledge held by electrical science today. 
Many Lyric features are enabling Lyric dealers to 
enjoy substantial sales increases in all sections of 
the country. 

In order to be in the fore of the radio situation today, 
no dealer can afford to overlook the amazing new 

attraction Lyric Radio, Product of Wurlitzer, 
is now offering the market. 

ALL-AMERICAN MOHAWK CORP. 
CHICAGO, ILLINOIS . . . NORTH TONAWANDA, N. Y. 

7,o du er of WURLITZE 
,142-AexX 


