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FonGram To
A&M

Buy

New York - PolyGram has
confirmed that it will ac-
quie  A&M  Records.
Although no figures were
tevealed, the deal s
estimated at US 500 million.

The sale involves all
A&M record operations and
music video interests plus
the company’s LA office
property and its recording
studio. A&M’s  music
publishing business is not
part of the deal.

PolyGram  claims its
worldwide market share is
about 15'and estimates that

&M acquisition will
give it a group turnover of
over US 2 billion. A&M’s
1988 global turnover was
approximately US 300
million.

Herb Alpert and Jerry
Moss, who founded A&M
in 1962, will continue their
day-to-day roles, together
with the company’s Presi-
dent Gil Friesen.

David Fing, President

PolyGram: ““We are not see-
ing the demise of the in-
dependent record company,
rather the emergence of a
new breed of independent.
An independent with all i
musical creativity, all its
culture and all its street
with the
resource and marketing in-
frastructure of a major
worldwide group”

4 best-seller  in
Europe is  Supertramp’s
1979 LP, Breakfast In
America, at three million

. Other successes in-
clude Sting’

The Sun

The Police’s Regatta De.

Blanc (1 million).
Itis not clear if redundan-
ollow the purchase.
In the UK, Bnan Shepherd
headsa round 75 at

| A&M  Records. A&M’s

Paris  office  currently
employs 11 pwpln under
3 fice President

Radio Syndicators
Aim For Europe

Ada

London - Two UK-based
radio  programme  syn-
dicators are taking aim at
the pan-European market.
The twist is that the outgo-
ing Chief Executive of one,
Simon Cole of PPM
Radiowaves, will become
the Chief Executive of the
other, The Unique Broad-
casting Company, from next
month.

Unique is a new venture
formed by Cole and another
former PPM Programming
Executive, Tim Blackmore
(see Extra! October 14).
London’s Capital Radio has
a24% stake in the company,
which will specialise in
sponsored network pro-
gramme production. For-
mer Controller of BBC TV,
Michael Peacock, is to be
Chairman and media pe
sonality Noel Edmonds

| WEA Leads

WEA is Europe’s leading
album company according
to Music & Media’s chart
survey of the first three
quarters of 1989. With
strong-selling debut releases
from Tracy Chapman, Tani-
ta Tikaram and Guns N’
Roses as well as LPs from
established artists Madonna

m White
| joining the company as a
| Director.

Unique’s first project will
be a live satellite relay to the
UK of the Eurythmics
Rome concert on October
27 (M&M, September 23).
Around 20  independent
radio stations in the UK will
take the show

Meanwhile, PPM em-
barks om its new business
strategy with a fresh mana-
gement team; David Thom-
pson becomes Managing
Director, Linda Skates is
Head Of Programmes and
David Biggar is Head Of

continue as Managing Direc-
tor of Leeds-based Radio
Aire, part of Ow n Oyston’s

Wurld) which also' owns
PPM. I

Chart Survey

and Prince, the company

has a chart share of 20.4%.
The leading singles

pany is PolyGram (17%)

|

thanks to hit singles from |

Robin Beck, Fine Young
Cannibals and Banana-
rama,

For full details see pages 26-27.

|, MD & CEO CBS UK (left)

Shares a z‘odgem car with Malcolm McLaren at the company's
recent convention in Bournemouth, UK.
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3rd album from US rapper.

Turned gold in USA. Includes hit single

“THEY WANT MONEY"* and new smash " 1 GO TO WORK"'<ffiz
[ Produced by Teddy Riley, M. Dewese, lavaba & Peter Q Harris. ™~
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WEA UK Follows Int. Strategy

London - The forthcoming split
of WEA Records UK into two
companies (M&M October 14) ex-
tends a business strategy evident
in other parts of WEA Interna-
tional.  This includes new
domestic A&R units and the sub-
division of repertoire from WEA’s
US companies into more than one |
affiliate per market.

In West Germany, for example,
Atlantic Records’ product has
been moved from the long-
established WEA subsidiary to
recently-acquired Teldec. Like-
wise, licensee MCA was switched
from WEA to Teldec; and MCA
International ~ Vice  President
Stuart Watson says this has con-
tributed to a significant sales
boost for MCA product.

In Italy, Atlantic is expected to
be transferred from the existing
WEA affiliate to the newly-
acquired CGD. Not only will this
improve CGD’s market share, but
it will also help polish its image in
the creative community.

[-IVENTS|

East Berlin;
(49) 221-552026

by Adam White

In the UK, the new organisa-
tion will see separate A&R teams
working to feed domestic needs
and - perhaps even more impor-
tantly - expand the supply of
talent to sister companies
worldwide. The current A&R
team of WEA UK will move to
one of the new companies, while a

| new team will be recruited for the

other.

The current company’s existing
roster will be divided between the
two. Enya, The Pretenders, Aztec
Camera, The Jesus & Mary Chain
and Everything But The Girl will
go to one. Simply Red, Tanita
Tikaram and Magnet’s Chris Rea,
among others, will put down roots
at the other.

“Company no. 1”7 - as WEA
UK Chairman Rob Dickins
describes it until new names have
been finalised - will have US
repertoire from Warner, Elektra
and Geffen. “Company no. 2”
will handle Atlantic, the “‘new””
Atoo (headed by expatriate Briton
Derek Shulman) and WEA Inter-
national artists such as Donna
Summer and the London Boys.

Separate UK classical and
music video units will also be
created. The former will have its
own A&R, marketing, sales and
publicity functions. The latter, a
more modest venture, will focus
on all the WEA group’s music
video properties. O

Erty Dancing Celebrates 3

100 Weeks

Amsterdam - This issue of Music | on the European Top 100 Albums,

& Media sees the Dirty Dancing
soundtrack celebrating 100 weeks
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with sales in Europe reaching 4.3
million.

Worldwide sales amount to 19
million, making it the second
most successful soundtrack ever;
global sales of Saturday Night
Fever, released in 1978, are
estimated at 20-25 million.

Dirty Dancing entered the
European Top 100 Albums on
November 14, 1987. In April 1988
it hit no. 1, where it stayed for
four consecutive weeks, while the
follow-up LP, More Dirty Danc-
ing, crept up to no. 4. So far, the
latter has sold over six million
copies worldwide.

The soundtracks have produc-
ed three hit singles. The most suc-
cessful was the duet by Jennifer
Warnes & Bill Medley, (I’ve Had)
The Time Of My Life, which sold
625.000 copies in Europe and
reached no. 8 in the Eurochart
Hot 100 Singles.

New CD

Storage Unit

Vienna - Merchandising firm Lift
has launched a new storage
ystem for CDs, called Master-
piece, which can hold 23 unboxed
CDs and is also available in a
CD-3 version. It is claimed to save
33% space, and allows for finger-
tip browsing. The company says
the system is for a relatively small
group of heavy users who object
to jewel packaging.

ewtrag
eMtrae

Luigi Calabrese has been promoted
10 the newly created position of
President WEA Music Intermational
(France). Replacing Calabrese as
President. WEA Music France is
Christian  Paternot, ex-Senior VP
Southern Europe for RCA Video. It
is not yet clear what the difference
between WEA Music Intemational
(France) and WEA Intemational
Inc.in New York is. But what is cer-
tain is that the WEA operation in
France will be expanded (0 find new
ways of exploiing its repertoire:
*  x  *

In France it is belioved that
Catherine Regnicr, who is in charge
of music and variety shows at M6, is
© leave the elevison channel. No
rasons’ have been  given

*  x  *

Owen Oyston's Miss World Group,
now called Trans World Com-
munications, has been cleared of
allegations ~ over  share  price
‘manipulation during the company’s
takeover of Manchester-based Pic-
cadilly Radio, The claims were made
by the Sunday Times newspaper,
which now faces legal action by
Trans World.
* % *

Silvio Berlusconi ’s Fininvest group
says it is more interested in movi
into US television than gaining con-
trol of Saatchi & Saatchi. The state-
ment was in response (o rumours
that Fininvest was about (0 launch a
takeover bid for the advertising
gant. Finimvest has built up a 1%
sharcholding in the company, which
it claims is “for investment pur-
poses”, but @ spokesperson  says
Finimest was not responsible for
Saaichi's share price soaring recently

* * *
Meanwhile, French broadcaster RTL
is to relaunch Adventure FM as
Maximmum FM on October 23.
Programming details are being kept
secret unil the day.

* *

CBS Spain recently celebrated its
20th birthday at a party in Madrid
Talented MD Manolo Diaz not only
hosted the event, but also accepted
an invitation from M&M Sales Exec.
Suzanne Melizer to dance - what else
but the lanbada!

* * *

‘The first album on Luc Van Acker's
World Domination label, Mussolini
Headkick's Themes For Violent
Retribution, has met with distribu-
tion problems because of s con-
troversial cover. “Our troubles began
when our CD manufacturer in
Austria refused to print the covers
says Erik Dries, of distribution com-
pany Antler. “West Germany and
Austria forbid the publication of any
material featuring swastikas. But
they did not realise that this is an
anti-fascist product””

AD.
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London - Radio Luxembourg,
which last month revealed plans
to become a satellite station
(M&M September 16), is also to
launch a separate daytime service
for Scandinavia.

The new Scandinavian service,
which has the potential to take the
station into a million homes
across Sweden, Norway, Den-
mark and Finland, is expected to
be broadcast via the Astra satellite
from 06.00 hours to 19.00 hours,
when the station’s regular service
geared to the UK would take over,
running through until  03.00
hours. The British service will
continue to run on 208/1440 KHz

Looking East

o
To Berlin

East Berin - Around 500
delegates are expected to attend
the Looking East conference here
from November 7-9, aimed at im-
proving music and media business

opportunities between East and
West. The event is hosted by the

e vt onostes | | East German Ministry Of Culture

Gloria Estefan and funded by delegate fees.
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ference organisers Tribute Pro-
ductions (UK), wants to bring
together six areas of the industry -
record companies, music TV,
radio, rights agencies, video and
agents/promotors - to discuss
closer co-operation across the
East bloc countries.

Hollingsworth: ““To date, com-
panies have been making in-
dividual forays into the East and
setting up their own relations 1ips.
This is all very well, but there’s
been no opportunity for cross-
reference between the various
streams of the industry”

The event’s 24 seminars include
‘Can A Co-Ordinated Tour Cir-
cuit Be Set Up For All Socialist
Countries?” and ‘Can Satellite TV
Ensure It Encourages The Music
Of All Countries To Which It
Transmits?”

Speakers include  William
Roedy (Managing Director, MTV
Europe), Guy Marriott (Senior
Vice President, General Council,
EMI Music Worldwide), Sergei
Semenov (Head Of Music Divi-
sion, VAAP, USSR), Marialina
Marcucci (President, Beta TV)
|| and Stephen Hedges (Managing
‘ ' Director, The Station Agench

UK).

Pan - European

News

by Chris Fuler
medium wave.

Programme  Controller  Jeff
Graham says the Scandinavian
service will be in English, hosted
by the company’s existing 208 DJs
and featuring UK, US and Scan-
dinavian chart music. It will also
carry Scandinavian advertising.

Luxembourg recently launched
a promotion campaign in the UK,
including 5.000 posters and
cinema advertising worth a total
of around £ 800.000.

At press time, Managing Direc-

Luxembourg To Launch New Service

tor Maurice Vass said the satellite
signal was likely to be carried via
Astra, on the back of the signal
used by Luxembourg’s parent
company RTL/CLT for the new
Dutch commercial TV channel
RTL/Veronique. The full service
would be launched as soon as the
deal was finalised, “hopefully
within the week”. The switch to
satellite means that for the first
time in its 55-year history, the sta-
tion can be heard in high quality
stereo. O

EC Agreement
On Broadcasting

EC Foreign Ministers have given
final approval to the community

of the directive, its insistence on a
minimum  legal quota for
E oduced

directive on border TV,
Television Without Frontiers. On-
ly two countries - Denmark and
Belgium - voted against the pro-
posal, which sets standards for
advertising and  programme
content.

The most controversial aspect

pean-p!
was reworded at the insistence of
the UK and West Germany.
Cross-border stations must now
attempt “‘where practicable’” to
air over 50% of European shows,
although even this requirement is
not legally binding. [m]

[R_A D I _O R _A_P]
' Coaching For DJs |

Show prepamnon.

discussed earlier in
this column (M&M
September 30), va-
ries from station to
station. Some DJs

do a lot of research

like, we can always -
suggest it to the
head of music’
At Radio 10, the |
Dutch commercial |
satellite station, DJs

themselves, decide = show. “It is ab-

1 on the records for by Machgiel Bakker o) tely essential for
the playlist and don’t have real in- a DJ to have
transcribe inter- put. The station has  musical taste}” says

* views. However, at a very highly-tuned  Ferry Maat, Radio
Milan-based Rete sound and cannot 10’s Head Of

| 105, Italy’s top afford to let the D Music. ““T want their
private network, have carte blanche.  enthusiasm for a
DJs are carefully ‘We are given a list particular record to
coached by pro- with records and shine through.
ducers, competitions and Otherwise, you

According to Rete  anything else, like create bland pro-
105’s Grant Benson,  gigs dnd so on, that ~ gramming.
who has a two-hour  we have to promote. ““Our DJs com-
weekday morning ““It does not pile their own pro-
show, DJs have to mean, however, that ~ gramme, based on
follow the leads we don’t have any the station’s format.
given by the pro- input at all. The For a three-hour
ducer or the head best thing a DJ can  show, this means
of music. do is to be on the roughly two hours

' Benson: “When ball about of preparation, plus
it comes to show everything. If we another 30 minutes
preparation, we find something we  for administration:*
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2 New lIrish Radios To Go On Air

Ireland’s first legal private station,
Dublin’s Capital Radio, faces stiff
competition from two new local
commercial stations - Radio 2000
and Horizon Radio - which are
due to be launched within the next
six weeks.

Radio 2000, whose on-air name
will be shortly, plans to

by Jon Henley

vious reasons, I don’t want to give

too much away at present.”
Radio 2000 will target the 25-44

age group and has a potential au-

dience of over 1.25 million. Har-

dy: “Qur target group is slightly

older than Capital’s but competi-

tion will still be tough?”

ile, Horizon Radio will

start mid-November. Competing
directly for the Dublin audience
with Capital (no connection with
London’s Capital radio), the sta-
tion will be music based with a

24-hour  adult  contemporary
format.
Assistant  Programme  Con-

troller & Music Director Tom Har-
dy is reluctant to discuss pro-
gramme details: “We'll be in
competition with Capital, the new
national private station Century
Radio, three RTE state-run sta-
tions and Atlantic 252. For ob-

broadcast an MOR format to a
potential audience of 300.000 in
North  Wicklow and South
Dublin. Horizon’s signal will also
overlap with Capital’s in the
southern part of the region, but
neither Capital nor Radio 2000
see Horizon as direct com-
petition.

Targetting a 25-plus audience,
Horizon’s daytime programming
will largely be easy listening from
07.00 to 19.00 hours, with
specialist rock, jazz and blues
shows in the evenings. The station

will also carry an Irish chart pro-
gramme every day from 16.00 to
17.00 hours.

Capital denies competition
from Radio 2000 is unwelcome.
“Our own research shows we
already have S0% of the audience
after seven weeks on air” says
Programme  Controller Martin
Block.

““Obviously we cannot hope to
hold that, but the station is clearly
popular and we’ve just launched a
Ir£ 10.000 (app. £ 8.700) promo-
tion campaign to further endorse
the Capital message. There’s
room for two good stations in
County Dublin, but hopefully
Radio 2000 will not target the
same audience because the
resulting battle would not benefit
anyone, least of all the listeners:

Sunset
Ready
For Launch

Manchester’s Sunset Radio - the
first of the UK’s new community
stations - is scheduled to go on air
on October 22.

The driving force behind
Sunset is Mike Shaft, a popular
radio presenter in the Manchester
area, who has worked on Piccadil-
ly and Greater Manchester Radio.

During the day Sunset will be a
black music station with Chinese
and Asian programming in the
early evening and specialist music
and talk at weekends.

Other community stations ex-
pected on air before the end of the
year include Sunrise Radio, serv-
ing West London’s large Asian
population; Belfast Community
Radio, which plans to start on
November 1; and KNBC in Ket-
tering. a

GLR Campaign To Increase Audiences

by Paul Easton

BBC local station Greater London
Radio (GLR) has made drastic
programme changes in an attempt
to improve disappointing audience
figures. And to coincide with the
station’s first anniversary on Oc-
tober 25, the station will launch
what it claims to be the biggest-
ever promotion for BBC I

10.

Last April’s figures, the most re-
cent to be published, gave the sta-
tion a daily reach of 1.7%, com-
pared to 2% for the former BBC
Radio London.

GLR was launched in a low-
budget promotion last October,
offering an adult rock and news
format. Using well-established
presenters, like Johhny Walker and
Tommy Vance, the station target-
ted listeners in their 30s.

‘With the new on-air slogan of
“The greatest music and the latest
news for London from the BBC’,
the programme changes at GLR
include a new breakfast show
featuring a stronger news element
with Janice Long. Meanwhile
Johnnie Walker moves to mid-
mornings from lunchtime, Tim
Smithy has a new afternoon show,
and Chris Evans presents an even-
ing show - billed as ‘the greenest
show on radio’ - directed at GLR’s
younger listeners.

GLR will also increase its pro-
motional activity. Promotions
Producer Paul Leaper: “Although
our current figures are good, con-
sidering we have been building up
a brand-new audience, we are
becoming more aggressive.

““We have a 30-second trail run-

ning three nights a week on BBC 1
TV during the peak viewing
period and we are about to an-
nounce a major publicity cam-
paign to coincide with our first
birthday on October 25. This is
BBC local radio’s biggest-ever
promotion.”

While GLR still seems to be
struggling to establish itself,
Greater Manchester Radio - also
relaunched a year ago - appears to
have successfully reversed the for-
tunes of the former BBC Radio
Manchester.

GMR'’s Senior Producer Colin
Sykes has no doubt about the
reasons why: ‘“What we have been
doing is sharpening our music
policy. We are now playing more

| familiar and melodic music. Even

though we are still doing news and

current  affairs, we  have
strengthened our entertainment
value and improved our standard
of presentation.

““We have also been looking at
jingles and promotional activities
- we are now getting better
coverage in the local papers and
getting our name seen around.
Our policies seem to be paying
off2”

Meanwhile, Manchester’s in-
dependent radio (IR) station, Pic-
cadilly Radio, has seen a drop in
audiences since splitting its pro-
gramming last year and recently
made programming changes to
both its FM and AM services in a
bid to win back listeners.

(averdisement)
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he seeds of success
were sown for Tears for Fears in
1982 with their first album
“The Hurting’. With help and

A encouragement from PolyGram

; they went on to create ‘Songs
rﬂ from the Big Chair’ which sold

9 million copies worldwide. Their
new album ‘The Seeds of Love’

m was released on the Fontana

Jabel in September. With music

a from Curt and Roland, and
w simultaneous marketing from
.-

PolyGram in over 50 countries,
‘The Seeds of Love’ will grow
and grow.

1 THE WORLD'S BEST
~ 4q AND WE PUT THAT ON RECORD
&

e Ij*f“"‘ﬂ DECCA
' onng if;"“%}]

AmericanRadioHistory.Com




Atlantic 252 Denies
Poor Advertising Sales

by Chris Fuller

Dublin - Atlantic 252 Station
Manager Travis Baxter has denied
that the response from advertisers
has been disappointing and claims
airtime worth £ 1 million has been
booked for 1990.

Atlantic 252, the Irish long-wave
station which can be heard
through most of the UK, went on
air at the beginning of September
but has so far only carried com-
mercials for Philips VCRs, and the
newspapers Daily Express and
Daily Star.

Baxter: “We expected adver-
tisers to be initially cautious but in
fact their response has been solid.
The station was intended to
develop over a period of three to
six months, with advertising and
audience growing as we went |
along, and that’s exactly what’s
been happening.”

This month, the Kimberly-Clark
group and San Miguel lager will
begin campaigns on 252, with
other major household names

taking advertising in the period
up to Christmas and early in the
New Year.

Baxter says that a local
residents campaign -against the
siting of the station and its
transmitter mast ‘“‘appears to be
quietening down” and claims to
have received around 10.000 let-
ters of support for the new
station.

Meanwhile the police are in-
vestigating several acts of van-
dalism on Atlantic 252’s power
lines. In the worst incident, the
station was taken off the air for
half an hour and the power was
switched to an auxiliary supply,
with DJ Charlie Wolf completing
his show from a makeshift studio.
The transmitter is now guarded
around the clock.

Atlantic 252 claims a potential
audience of 30 million in Ireland
and the UK. It is on air daily for
13 hours from 06.00 hours and
targets the 15-35 age group. () |

UK & IRELAND

IRS Wins GWR Contract

The hotly contested contract for
the GWR Group’s national sales -
worth more than £ 10 million - has
been won by Independent Radio
Sales.

IRS will not only continue to
handle national airtime sales for
GWR-FM, its AM service Brunel
Radio and Plymouth Sound, but
will also act for Radio 210 and
2CR, which had formerly been
sold by Broadcast Marketing Ser-
vices (BMS).

GWR Group Managing Direc-
tor, Ralph Bernard: “In the fast
changing world of Independent |

Radio we had to be sure that we
took the right decision for our
young, ambitious group. Our con-
tract with IRS ensures our growth
and development’’

GWR is the second major con-
tract to be won by IRS in the past
few weeks. Metro Radio Group
recently switched its national sales
to IRS after 15 years with BMS.

Meanwhile, redundancies have
been announced at one of the
GWR Group’s stations, 2CR in
Bournemouth, following a reorga~
nisation of its company structure.

TOP 10 UK MUSIC VIDEOS

|
| 1. Jason - The Videos Jason Donovan ) {
| 2 The wan Pink Floyd (PMVIChamel5) |
‘ 3. Rare Live Queen {PMI) ‘
4. Put It There Paul McCartney (ML),
| 5. Kylie - The Videos Kylie Minogue (PwL)
| 6. In The Round In Your Face Live Dl Leppard (PMVIChanrel )
7. ing Concert G M v ‘
8. Substance 1989 New Order (Virgn)
9. Rattle And Hum U2 (CIC/Screen) 1
| 10 Innocents Erasure (Virgin)

(c)BP1L. Compiled by Gallup for BPI, BBC and Music Week Based on sales.
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Bavarian Local Privates
Defend Low Ad Sales

by Philipp Roser

Local private radio stations in the
Nuremberg area are airing far
fewer commercials than the legal
maximum allows, according to a
survey by the Bavarian Media
Authority, BLM.

The area’s three 24-hour sta-
tions - Radio Gong Nurnberg,
Radio Charivari and Radio F - are
permitted to allocate 20% of their
airtime to advertising per day.
However the BLM says Radio
Gong’s commercials amounted to
only 5% of its airtime, Radio
Charivari’s to 3% and Radio F’s
to 4%.

Wolf-Dieter Ring, BLM Mana-

music, deny they are unpopular
with local advertisers,

Harald Greiner, Marketing
Manager Radio Gong Nurnberg:
“The survey was carried out in
April and May, which were
unusually bad months for local
advertising. The legal maximum
of 20% per day represents around
12 minutes an hour and we usual-
ly carry at least eight minutes per

| hour - in fact we’re back up to that

ging Director, says the survey |

should be used to re-examine the
way local radios serve the adver-
tising needs of businesses in their
area. But the stations, which are
dominated by Anglo/American

level now.

““Obviously this can be improv-
ed on, but it’s more than enough
for us to survive on. Advertising
revenue has been growing steadily
and you have to remember that
commercial radio in West Ger-
many is a relatively young adver-
tising medium. Advertisers need
time to adjust: o

Gottschalk To Cut Ties With BR

Munich - Thomas Gottschalk,
one of West Germany’s most
popular radio and TV per-
sonalities, is to cut all ties with
Bayerischer Rundfunk  (BR),
Bavaria’s public  broadcaster,
when his contract expires in
March. The move follows his deci-

BLM Inventory

Munich - The Bavarian media
licensing authority (BLM) says 53
of Bavaria’s planned 92 radio sta-
tions are now in operation.
Thirty-three of the stations
already operating independently
produce their own programmes.
Klaus Kopka, Chairman of the
Bavarian media council, says at
least 40 stations will ultimately
broadcast 8 to 24 hours of self-
produced programming.

sion to give up his radio show on
BR3 to develop an entertainment
programme on private television
station RTL  Plus  (M&M
September 23).  However Gott-
schalk has confirmed that he will
continue his relationship with
public TV channel ZDF. ZDF
claims Gottschalk has committed
himself “exclusively to the ZDF
for the big budget Saturday even-
ing entertainment slot”’. And he is
scheduled to host at léast six in-
stalments of the game and enter-
tainment show ‘Wettén Dass’.
Guenter Jauch, who also laun-
ched his media career at BR but
was made redundant because of
his criticism of BR’s Head Of
Radio Entertainment Claus-Erich
Boetzkes, has also committed
himself to the ZDF for the next

0 | two years. O

RSH & Radio 107 Audience Up

Hamburg - Kiel-based Radio
Schleswig-Holstein (RSH) and
Hamburg’s Radio 107 have both
increased their audience share, ac-
cording to an Infratest market
survey for the state of Hamburg
during September.

However the private stations

Saxony Licence Challenged

Hanover - PRO Niedersachsen, a
former applicant for the second
statewide private radio licence in
Lower Saxony, has brought
charges against the state over the

allocation of the licence to Radio |

Niedersachsen Gong.

PRO Niedersachsen claims it
was unfairly excluded from the
selection process because it would
allegedly not last long due to the
business groupings behind the ap-

EMI Media Campaign

are still behind state broadcaster
NDR 2, which has a 25.2% au-
dience share, compared to 28%
| six months ago. Radio Hamburg
| follows with 24.9% (down slightly
from 25%), while RSH increased
its share by 5.3% to 19.3%. [

plication.

However PRO Niedersachsen
says the company - which com-
prises 15 separate groups - was to
have been transformed into a
limited partnership after -obtain-
ing a licence, thereby securing the
company’s future. If the court
rules in PRO Niedersachsen’s
favour, it can then appeal against
the state media authority’s deci-
sion. O

For Charity LP

by Phiipp Roser

Cologne - EMI is to launch an ex-
tensive media campaign to pro-
mote a new charity album called
SOS United. The campaign will
include nationwide TV advertis-
ing on Tele 5, SAT 1, RTL Plus
and Pro 7 from November 16,
plus radio advertising on all

public and major private stations
in West Germany.

Under the direction of pro-
ducer Harald Kloser, 70 children
from 15 countries sang such pop
classics as Guantanamera, We
Are The World and Imagine.

The first two singles from the
LP are Lullaby For Grown-Ups,
featuring ex-Manfred Man singer
Chris Thompson, and ABC -
SOS, featuring Katrina Leskanich
(Katrina & The Waves).

Proceeds will go to the 90 SOS
villages throughout the world
which provide refuge for over

(advertisement)

60.000 homeless children. ~ Chris
Thompson is also involved in
another fund-raising project - this
time for the Brazilian rainforest.
A group of international pop and
rock stars have recorded a single
called Yes We Can, which
Thompson co-wrote with pro-
ducer Harald Faltermeyer.

The artists included Joe
Cocker, Ian Anderson, Chaka
Khan, Michael McDonald, Jen-
nifer Rush, Caroline Decker
(T’Pau), Sandra and Munchener
Frejheit.

In West Germany Yes We Can
will be distributed by Virgin. Pro-
ceeds will be donated to the
Munich-based environmental
group, Artists United For Nature
(AUFN), which will distribute
funds to organisations such as the
World Wildlife Fupd and the

Rainforest Foundation O
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Maffay’s Train Promotion

Munich - Record company ex-
ecutives and journalists recently
joined Peter Maffay on a
marathon train ride to promote
his new Teldec album, ap-
propriately titled Kein Weg Zu
Weit (No Distance Too Great).
During the nine-hour, 800
kilometre journey - from Munich

to Hamburg via Stuttgart,
Frankfurt and Cologne - more
than 100 journalists boarded the
train at various points. Other
guests included Fritz Rau and
Marcel Avram, who will promote
Maffay’s tour next year, and
Teldec ~ Managing  Director
Juergen Otterstein.

Gold & Platinum Awards

by Robert Lyng

Hamburg - Ten singles and 29 LPs
were awarded gold discs for sales
of more than 250.000 units in
West Germany during the first
half of this year, according to in-
dustry body, the BPW. Meanwhile
platinum discs were awarded to
one single and nine LPs, for sales
exceeding 500.000 units.

‘Two of the 10 singles that went
gold were national product: CBS’
Das Omen I by Mysterious Art
and BMG Ariola’s Looking For
Freedom by David Hasselhoff.
The Hasselhoff single also went
platinum.  National artists to
receive gold awards for LP sales

were: the Original Naabtal Duo
for Patrona Bavariae and Ein
Bisschen Glueck (Ariola); An-
dreas  Vollenweider (Caverna
Magica, CBS); Udo Lindenberg
(Gaensehaut, ~ Polystar);  the
MSSO (Pop Goes Classic Vol 2,
Polystar); Grand Prix . Der
Volksmusik by various artists
(Teldec); and the Dieter Bohlen
TV soundtrack Rivalen Der
Rennbahn (BMG/Ariola).

Rivalen Der Rennbahn also
received one of the two national
platinum LPs. The second went to
Juliane Werding Sehnsucht Isz
Unheilbar (WEA).

y & Aust

& Switzerla

MSG At Their Hard Rocking Best

by Philpp Roser

The McAuley-Schenker Group
(MSQG) are at their hard rocking
best on their new EMI album
Save Yourself (1C-064-792752).
Although Michael ~Schenker’s
powerful raw guitar work is pro-
minently featured on the LP,
Schenker insists that the group
feeling has never been stronger.

The album, which will be
released next week, was recorded
in LA. It was produced by Frank
Filipetti (Survivor, Foreigner) and
Steve Mann, who has also return-
ed to the group as a musician. The
title track single is out this week
(October 20).

The LP will be supported by a
nationwide in-store display cam-
paign, as well as posters during
the first two weeks of November.
Stores will also be provided with
window banners and EMI Na-
tional  Product Manager
Wolfgang Funk says that 2.300
sticker postcards have been sent to
retailers and another 700 to the
media.

EMI is offering MSG's new
product in nine formats, in-
cluding LP, CD, MC, 7"’ and 12
singles, colour and shape discs
and 3"’ CD. Meanwhile, the media
have been offered an interview
CD featuring five of the LP
tracks.

-

Funk says EMI will initially
concentrate on the heavy metal
press and. appropriate teen-
oriented magazines. He adds that
Tele 5 will broadcast a 20-minute
special on MSG later this year.
““We hope this show will reach all
of the hard-core MSG fans while
the second single, a ballad
scheduled for release at the end of
the year, is aimed at the crossover
market:‘ C

D ¥ R AN G
Euromusique Seeks Expansion

by Emmanuel Legrand

Figures showing that private
French TV programmer Euro-
musique is attracting up to a 10%
market share in its targetted areas
has led the station to seck cable
networks in Paris and other major
cities, just four months after its
launch.

At the moment, Euromusique
produces and supplies a 17-hour
service called MCM  (Monte
Carlo Musique) for Tele Monte
Carlo (TMC). According to
research  commissioned by
Euromusique this is considered a
“‘good music channel”” by 90% of
15-35 year olds.

As well as its current deal with
TMC - which has a total audience
reach of 2.2 million - Euromusi-
que is to make similar program-
‘mes for Tele Toulouse (total reach

400.000).

Videos are the backbone of
Euromusique’s  programming.
About 55% are by French acts
and 15% from other European
performers.

MCM’s day-long mix of music
videos linked by animations and
occasional appearances by Vs

has also proved popular with
many big advertisers, like Coca-
Cola and Levi.

Francois  Thiellet, General
Manager Euromusique: “‘Our
results in the south of France
show that our programmes serve a
market need. We have approached
the CSA  (France’s media
regulatory body) to ask for ter-
restrial transmitters and we are
going to fight to have more chan-

nels made available to us’

Euromusique operates with a
small team and most of the pro-
gramming is handled by Annie
Amsellem, Music Programme
Director of Radio Monte Carlo.
The station has a yearly budget of
Ffr 150 million (app. £ 147
million).

Euromusique is owned by radio
operators NRJ and NRC (both
12%), CBS Records and

New Ad Campaign For RTL

by Jacqueline Eacott

France’s top radio station, RTL,
has launched a Ffr 30 million
(app. £ 2.9 million) advertising
camapign which will run until the
end of the year.

A series of TV spots and press
and poster advertising will focus
on the station’s leading presenters
rather than around any one
slogan. A total of 672 eight-
minute TV spots will be shown on
the private channels TF1, Canal
Plus and M6 over the next three
months. These will be supported
by national press and poster

advertising in which 1.600 posters
will be displayed throughout the
country.

The campaign has been devised

by RTL Director-General Philippe |

Labro and Director Of Com-
munications Stephane Duhamel
in conjunction with advertising
agency Meunie Granier-Deferre.
The commercials are similar to
those used by RTL’s rival, RMC.
They feature a black and white
portrait of an RTL personality
with the only text being that
presenter’s catch-phrase. ]

PolyGram France (each with 8%)
and a variety of banks, financial
institutions and insurance com-
panies. [}

Virgin
Figures

Virgin France has announced a
turnover of Ffr 345 million (app. £
33.8 million) for the last financial
year and a market share of 8%.
The statement came at the com-
pany’s recent annual convention
in Elbe. This compares with a tur-
nover of Ffr 198 million and a
market share of 6% for the
previous year. The company’s
priorities for the rest of this year
include double live albums from
Renaud and Daho, both to be pro-
moted by TV advertising, and the
debut LP from La Mano Negra.

Apologies 10 La Mano Negra and

their new alburm, featured in last week’s |
‘ mini-spotlight. Putasse Fever should
have read Puta’s Fever.

(advertisement)
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Off The Track Signs
Polydor Deal

Independent label Off The Track
(OTT) has signed a three year
licensing deal with Polydor
France. OTT will retain all artistic
control but promotion, marketing
and distribution will be handled
by Polydor.

Peter Murray, founder of the
label: “Off The Track has not
been sold to Polydor as rumours
have suggested. Marc Lumbroso
(Polydor Managing Director) call-
ed me to make an offer to buy the
label but I refused. What we have
agreed is just a regular licensing
deal for which I have obtained
good guarantees and a good
royalty rate.

“It is the first time Polydor has

S P (<] T

L

signed such an agreement in
France and [ think it is an
acknowledgement of our creativi-
ty. This deal will give us more time
and opportunities to focus on
A&R and on the international
markets!”

OTT retains all foreign rights to
its productions, including those of
Les Negresses Vertes, the label’s
most successful act. The band
have just finished a sellout tour in
the UK and Mlah 1, their first LP,
has been released in most Euro-
pean countries.

Polydor representatives say they
are delighted with the deal but do
not wish to make any comment. (']

1 G H T

Amina Steps Onto World Stage

by Jacqueline Eacott

With her first album Yalil
(Phonogram 836 6091-4-2) and
the single Belly Dance, Amina
makes her contribution to the
concept of world music. The
Tunisian-born artist mixes tradi-
tional chants and lyrics with the
heat of modern techno pop.

The album, released in France
at the end of September, is due
out in Japan in December and in
West Germany next January.
Other release dates are currently
being negotiated.

-

Yalil was produced by Martin
Meissonnier (producer of the La
Sept/Channel 4 world music pro-
gramme ‘Megamix’) and co-
produced by Maurice Polo
Doudongo and Wasis Diop.
Recording took place at Paris
studios Local, Do, Plateforme,
Music Ange, Polygone and Plus
Trente Studios with additional
mixing at the Artistic Palace and
Jop Studios.

Memorable tracks are Le Cercle
Rouge and the Belly Dance which
was co-written by Amina and

Meissonnier and scratched by DJ
Dee Nasty.

Marie-Agnes Beau, Phonogram
Export Manager: “It is the first
time that so much interest has
been generated by an artist’s
debut album. Qutside Europe, the
reaction has been quite excep-
tional with articles in the US
Vogue, Spin and a host of
Japanese magazines. Everybody
has fallen for this girl. She has a
natural charm and offers a
definite change in style from a lot

of other French artists.”

Amina released her first single
Sheherezade in  1983.  More
recently she signed  with
Epic/Sony in Japan (before sign-
ing with Phonogram), and has
already toured there extensively.
She will shortly be in Japan again,
along with Meissonnier, for a ma-
jor seminar on world music.

rsonal appearances in France
and West Germany, together with
press and TV interviews elsewhere
in Europe, are planned for the
coming months. [m]
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" Japan/US To Buy RMC
ew Age Shows!

by David Stansfield

nEmMm=Z

Radio Monte Carlo (RMC, Italy)
says it has had an enthusiastic
response from the US and Japan
about plans to sell its new age
music shows on the world market.

The first to be sold is expected to
be ‘New Age & New Sounds’, a
three-hour show which is broad-
cast daily on RMC from
22.00-01.00 hours in ltalian.
Hosted by Scottish DJ ‘Nick The
Nightfly’, it features music by ma-
jor artists and vocals by acts such
as Enya and Julia Fordham.

The playlist is based on the top
10 new age tracks worldwide, plus
listeners’ requests. It is also
distributed in the form of a chart
to about 700 record stores
throughout Italy, and a playlist
poster features an artist of the

month and new release informa-
tion. Programme  Controller
Novella Hazan believes the chart
is the first of its type in Europe.

RMC, which Hazan describes
as a music and news station for
young adults, also broadcasts a
new age track every two hours
plus a 30-minute show from
17.00-17.30 hours. And it presents
a new age interview every month;
last month it talked to Andy Sum-
mers and this month Nona
Hendryx.

The private network broadcasts
on the French Riviera and
throughout Italy where a recent
survey conducted by Data Media
showed that it has an average dai-
ly audience of 1.1 million. C

Interbeat Signs WEA Deal

Italian indie Interbeat has signed a
distribution deal with WEA ltaly
for the whole of Europe, excluding
the UK but including the home
market. Distributed for the last
five years by Dischi Ricordi, In-
terbeat Creative Manager Roberto
Prosperi says the new deal is in line
with the label’s plans for European
expansion.

Interbeat is the only Italian in-
die distributed by WEA and will
soon release product by Marilyn,
Stefano Rosso, Mirella Felli and
Miani. WEA Managing Director
Marco Bignotti: “With this new
venture | believe Interbeat has the
ability to develop some very in-
teresting music:*

I

Private networks Rete 105 and RMC recently hosted ltaly’s first radio
advertising convention in Monte Carlo (M&M Oclober 14). From |. to r:
Awanagana, RMC DJ; Cesar Solamito, Pres. RMC; and Alberto Hazan,

Pres. Rete 105.

Pathe Buys Into Odeon TV

France’s Pathe Communications -
owned by Giancarlo Parretti and
Florio Fiorini - has injected L 30
billion (app. £ 14 million) into the
ailing Italian network Odeon TV,
giving it a 59% controlling stake.
The move follows the resignation
of former co-owner Edoardo

Longarini (M&M August 26).

The remaining owner, Calisto
Tanzi, is left with a L 20 billion
capital investment and a 41%
share. Pathe says it intends to inject
a further L 100 billion in two
stages.

[m]

’Notte Rock’ Fights
Time-Slot Problems

The new series of ‘Notte Rock’ -
state broadcaster RAI I's weekly
late-night rock series - continues to
face the problem of irregular time
slots despite its recent move from
Tuesdays to Fridays. Advertised at
2245 or 23.00 hours, the 30-
minute show is often broadcast
late.

Programme  Creator  Cesare
Pierleoni: ““In the last series we
had around one million viewers a
programme. It was an act of faith
on their behalf, because there was
always the risk that it would be
screened 30 minutes late!”

RAI I's Manager Mario Maf-
fucci denies there is a lack of com-
mitment to popular music at the
state network. “‘Quite the con-
trary. Five years ago we only had
the San Remo shows. Since then
we have become one of the
leading European channels for
presenting live rock concerts.”

’Notte Rock’ is sponsored by
Coca-Cola but the contract runs
out at the end of December. Maf-
fucci: “We do not foresee any dif-
ficulties in renewing the contract,
but the series will run until June

S P
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1990 in any case)”

’Notte Rock’ is directed by
Mark Cochrane. The presenters
are Paolo Biemonte, Ernesto
Assante and Cesare Pierleoni.
The first programme in the new
series was a special devoted to the
Rolling Stones. It was screened on
October 6 - 22 minutes late.

RAI | To Replace

‘Discoring’
State TV RAI 1 is to replace its
weekly afternoon  programme

‘Discoring’ with a new series, pro-
visionally called ‘Pop & Roll’.

RAI | Manager Mario Maffucci
says that like ‘Discoring’, the series
will be devoted to charts, based on
sales. And he says RAI will remain
independent in its choice of music,
rather than meeting the demands
of the record industry. Maffucci:
““The programmes will be aimed at
the young. They will be light, yet
intelligent, and we will be more
rigorous in our choice of music!”

The series will begin at the end
of this month, screening on
Fridays at 14.00 hours.

| G

Sergio Caputo Takes Control

by David Stansfield

Sergio Caputo took total control
on his new CGD album Lontano
Che Vai (246178-1) - he not only
wrote all the lyrics and music, but
was also responsible for the ar-
rangements and production.
Caputo has recorded seven
albums for CGD; Promotion
Manager Andrea Rosi believes he
is one of the most original artists
in Italy and says he is a firm priori-

| ty for the label. Rosi: *“Over the

last five years Caputo’s popularity
has increased steadily and we hope
to sell 100.000 units of this new
album?”

Lontano Che Vai was recorded
at Milan’s Logic and Morning
Studios and mixed at the city’s Ex-
calibur Studios by Maurizio
Maggi.

The album’s tracks range from
gentle swing to earthy blues plus a
purely commercial pop number,
Rifarsi Una Vita. Although a
single will not be released, the
LP’s opening track, Dammi Un
Po Di Piu, has been issued as a
promo single for radio airplay.
Caputo also directed the video for

Dammi Un Po Di Piu, which was
recently video of the week on Ita-
ly’s 24-hour music channel
VideoMusic.

A radio commercial, produced
by Caputo, is being aired on
leading stations and networks and
the artist is scheduled to make
some important appearances on
state and private TV. Rosi has
high hopes for Caputo in the in-
ternational market over the next
three years, particularly in Spam
and southern France. u]

Contact To

A 20.6% overall audience increase
for private Belgian radios and a
jump to the top of the ratings for
the Radio Contact network are the
main findings of a recent survey by
the Centre For Media Information
(CIM).

The success of Radio Contact,
which now attracts 740.000 daily
listeners, is based on its 39 fran-
chises throughout the country.

The figures also showed that
Radio Antigoon lost is top posi-
tion in most of Flanders to Radio
Contact except in Antwerp where

New Radio Ratings

p by Marc Maes

it maintained its lead. Antigoon
attributes its losses to its change of
frequency in June last year.

The ratings for Antigoon have
dropped from 100.700 daily in
1986 t0 62.2000 in the 1988 results.
Radio Contact attracts 76.200 dai-
ly listeners throughout the same
region.

Piet Keizer, Managing Director
Radio Antigoon: “‘We have plann-
ed a thorough investigation as to
the causes of our downfall and we
will adapt our programming if the
CIM figures are confirmed.”

In Wallonia, the RFM network,
with its mix of music and news,
has done well, increasing its au-
dience by 167.000 listeners to
387.000 and doubling audiences
for its Brussels station.

The new figures reveal a decline
in the popularity of state broad-
casters. Only BRT’s Studio Brussel
(up 8.4%) and RTBF 2 (up 1.9%)
have increased their audiences.
Foreign privates which can be
heard in Belgium, including RTL,
Europe 1 and Dutch stations, hav:
all lost listeners.

RTBF Chief
Reprimanded
Robert Stephane, Administrator
General of RTBF, the French-
language state broadcaster, has
been severely reprimanded by his
board of directors. The decision to
publicly warn Stephane comes
after a detailed inquiry into allega-
tions of misconduct and financial
mismanagement (M&M  August
5). The board concluded that
Sl:phanc had been “‘seriously defi-
cient” in his duties. A new in-
dependent controller of RTBF is
expected to be appointed shortly.

Minister Call

s For Dutch

Media Law Reforms

by Jon Henley

Government opposition to com-
mercial TV in Holland ended last
week with Culture Minister Eelco
Brinkman’s admission that the
Media Law must be amended *‘as
a matter of priority” to allow
Dutch-based private broadcasting.

Brinkman’s about-turn follows
aruling by the Supreme Court that
RTL Veronique (formerly known
as RTV), the L

Supreme Court has now effective-
ly admitted that it cannot over-
rule European law. We will win in
the long run;’ says TV10’s Media
Director and legal expert, An-
dreas Overste.

The Minister has proposed a
scheme under which public
broadcasters such as TROS,
AVRO and Veronica, which have

i for i

commercial TV station launched
earlier this month, must be allow-
ed access to Dutch cable networks
under Dutch law. The Court also
said that any attempt to ban
Veronique would almost certainly
be defeated in the European
Court.

Veronique’s competitor TVI0,
declared illegal by the Media Com-
mission (M&M October 14), sees
the Supreme Court’s ruling
as proof that its proposed Oc-
tober 28 launch must be allowed
to go ahead under European law.

The station is currently looking
for involvement with a foreign
broadcaster similar to Veronique’s
link with its parent company,
CLT. “‘But even if we are not suc-

status in the past, will be charged
far less for access to the networks
than foreign commercial stations.

SIBESA ApproVes ’
Radio Advertising

The record industry in Belgium
has been granted permission by in-
dustry body SIBESA (IFPI
Belgium) to buy advertising on the
country’s private radio stations.
SIBESA members are involved
in a long-running dispute with the

‘privates over the payment of

copyright fees as a result of which
stations are still being deprived of
samples, product information and
interviews.

Jan  Theys, Vice-President
SIBESA: “The industry is pre-

Of The Two P(ijeters, a leading Dut

cessful in that, the Dutch

BMG Music Publishing has acquired a majority interest in The Company

music publishing company. BMG-

Two PfiJeters Music will be based in Hilversum; copyrights include Prince,
Eurythmics, Milli Vanilli, 2Z Top, Frank Boeijen and Eros Ramazzolti.
From | to r: Martin Kleinjan (Dir. BMG Ariola Benelux); Peter
Schoonhoven and Pieter Van Bodegraven (The Company Of The Two
P(ijeters); Nick Firth (Pres. BMG Music Publ. Worldwide).

pared to invest heavily in radio
advertising despite the dispute over
fees. We hope the privates are
beginning to understand the
benefits they will get from the
record industry when they accept
they will have to pay a broad-
casting fee!”

BMG Ariola, of which Jan
Theys is Managing Director, has
already launched a Bfr 150.000
(app. £ 2.300) campaign for Milli
Vanilli on the Radio Contact net-
work. Indisc also intends booking
airtime on Contact stations for a
Superhits album to be released
this month.

At WEA Belgium Product
Manager Francois De Kock says
he feels positive about the idea of
placing advertisements on private
stations, but he insists he is not in-
terested in making exclusive deals
with one station or single net-
work. ]
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(sdvertisement)

THE WokD 1S RAP AND JIVE'S
BOOGIE DOWN PRODUCTIONS -
GHETTO MUSIC.. THE BLUEPRINT OF HIP HOP(LpimcicD)
Indeed a blue-print of hip-hop!
2nd album of KRS-ONE, nearing gold status in USA.

Includes hit singles *’YOU MUST LEARN"’, " JACK OF SPADES"’
and Europe break-out cut “BO!BO! BO!",
Produced by KRS-ONE.
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_SCAND NAVIA
B

New Plans For CBS
Artists In Scandinavia

by Chris Fuller

The four Scandinavian offices of
CBS plan to combine their A&R
and promotion efforts for selected
acts. The aim is to improve chart
performance across the region and
increase the profile of company ar-
tists worldwide.

The decision to pursue possible
co-production on some acts and to
co-ordinate release dates and pro-
motion across all four territories
was taken at a recent Helsinki

A&R, George Reispass, describes
the forthcoming album from
Swedish artist Magnus Uggla as a
“pilot CBS Scandinavia project”.
Entitled The 35-Year-Old Magnus
Uggla, the LP is released simul-
taneously across Scandinavia on
October 20, with all four CBS
companies working together to c

ordinate press, radio and TV in-

“We will see how it

works, and then look to establish
a more permanent division,
maybe called CBS Scandinavia,
early in the New Year” He says
this division will concentrate on
new acts, though current signings
such as Trance Dance (Sweden),
Pretty Maids (Denmark) and
Tomboy (Norway) have “‘genuine
potential to do well in neighbour-
ing countries”.

As well as increased success
within ~ Scandinavia, ~Reispass
hopes co-operation will have in-
ternational benefits: “‘In the past
it’s been easier for us to break
Swedish acts in Belgium or
Holland rather than in Scan-
dinavia, and that’s a ridiculous
situation. If we work together and
pool our resources to achieve suc-
cess across the four territories,
then Europe and the world will be
more likely to take notice of our
music:‘ ]

Danish Dynamite
From Electra

Sweden’s Grammofon Electra,
Virgin and BMG have joined
forces to release a compilation of
Danish artists entitled Danish
Dynamite.

The album features 14 tracks
(16 on the CD and cassette), in-
cluding songs by Sanne Salomon-
sen, Thomas Helmig, Anne Li
net, and Dodo & The Dodo’s. It is

out on Electra in Sweden this
week (October 16). A Norwegian
release date has not yet been
finalised.

Electra, Virgin and BMG are
splitting the cost of a retail cam-
paign, sponsored by Tuborg
Breweries, to promote the release
with posters and displays in
around 200 Swedish outlets. (]

TV Norway Seeks

Foreign Investment

Oslo - Norway’s only national
commercial television station, TV
Norway, says it wishes to sell 20%
of the channel to foreign investors,
to raise around Nkr 68 million
(app. £ 6.1 million) for future
development.

Ola Steinsrud, Vice-President
Programming & Production and
one of the station’s four current
shareholders, says foreign backers
are necessary because of a slow
response from potential Norwe-

gian investors. TV Norway is cur-
rently negotiating with TV stations
and finance companies in the UK
and US.

TV Norway currently broad-
casts four to five hours an evenil
about 20 minutes of whi
advertising. Steinsrud claims the
station averages around 200.000
viewers per day - a larger
Norwegian audience than its main
commercial competitor, Scandina-
vian satellite ScanSat TV3. o

SPAIN & PORTUGAL

CD Sales Up 72% In
Portugal, Singles Down 66%

by Deborah Tuinman

Lisbon - CD sales in Portugal in-
creased by 72% in the first half of
this year according to AFP, the na-
tional IFPI organisation. Mean-
while sales of singles, MCs and
LPs all decreased - by 66%, 37%
and 8% respectively.

Eduardo Simoes, AFP General
Director, does not expect such a
big increase for CDs in the second
half-year because he believes the
level of CD-player penetration is
“close to the limit”,

Simoes says sales of full-price
MC:s are stable, but that the market
for low-budget product in the for-
mat is now much smaller than
when MCs were introduced last
year, retailing at the same price as
pirate tapes and backed by an ex-
tensive publicity campaign.

Simoes also reports a 91% in-
crease in music videos over the
first two quarters of 1989, the first
year the AFP has recorded music
video sales. He says that from
January to March, 4.340 units

were sold, compared to 8.310 in
April to June. Simoes: ““This is
the first year there has been major
commercial activity in music
videos. All the sales are of inter-
national artists, such as Bruce
Springsteen and Dire Straits?”
Simoes predicts a further in-
crease in the next quarter and at-
tributes the popularity of music
vidoes in Portugal to their retail
price, which is only slightly higher
than CDs. ]

Tele Madrid

Launches

‘Pop 7’

by Anna Marie De La Fuente

Programming on Madrid’s new in-
dependent TV channel Tele
Madrid includes a daily 30-minute
music show called ‘Pop 7’ screened
at prime time.

Broadcast at 19.00 hours, the
programme has a different host
and theme for each day of the
week. On Mondays for example,
the theme is London pop, while
Wednesdays are devoted to Euro
pop, featuring chart busters in
Europe. Madrid is the centre-of at-

Portuguese Market Figures

Units (Millions)
Jan-Jun 1988

Singles.

7" &1 055

LPs 105

MCs 175

CDs 017

Industry Tarnover

(Esc) 145 bilion

Units (Millions)
Jan-jun 1989

019
0.97
R
029

1.82 billion

Figures supplied by AFR % changes are caleulated on actual figures while

other figures have been rounded off.

tention at weekends with ‘Capital
Pop’, screened at 17.00 hours, in-
cluding concerts, promo visits by
international artists and future
events in the city. Top video hits
will also be aired. The Sunday
show will consist mainly of inter-
views, pop music news, videos and
classic pop songs. ‘Pop 7’ is made
by independent production com-
pany ARIANNE.

Tele Madrid has also launched
a talk show called ‘El Ruedo’
which will include videos, inter-
views and live concerts by top na-
tional and international artists.
And a variety show, ‘Musica
Musica), is expected to go on air
s001.

The station, which went on air
on October 2 and broacasts 50
hours of programming per week,
aims for at least 80% of Madrid’s
population of four million. [
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BILLY
JOEL

STORM FRONT

AVAILABLE ON LP,CD ANDMC

NEW ALBUM INCLUDING THE HIT SINGLE
WE DIDN'T START THE FIRE

ASTER CHAR

YOUR WEEKLY PROGRAMMING GUIDE

E X PLOGSIVES

Explosives features the major new releases by established and new artists.
It includes recent releases stillin need of support on European radio.

[SINGLES OF THE WEEK

| Vital for your play list.

Chris Rea - The Road To Hell (WEA)
Roxette - Listen To Your Heart (Parlophone)
Jean-Louis Murat - Amours Debutants (Virgin)

Mental As Anything - Rock & Roll Music

Wild Weekend - Ignition (Pariophone)
Cliff Richard - Lean On You (EMI)
Pandora’s Box - It's All Comming Back To Me Now (Virgin)
Adeva - | Thank You (Cooltempo)

[EURO-CROSSOVERS |

Continental records ready to cross-over

Jean-Louis Murat - Amours Debutants (Virgin)
Camouflage - One Fine Day (Metronome)

\

New acts with hot product.

Ruthjoy - Don't Push k¢ (MCA)
Syd Straw - Future 40's Vi
Christy Moore - The Voyage

The Wedding Present - Kennedy (RCA/BMG)

[ENCORE T | A, 1T
Former M&M tips still in need of your support.

FM - Someday (You'll Come Running)  (Epio)
Clara - Gimme Little Sign

Roger Christian - Take It From Me

Jesus Jones - Bring It On Down

The Sugarcubes - Regina

JMS OF THE WE

Max Q - Max Q

Timbuk 3 - Edge Of Allegiance (RS)
John Hiatt - Y'All Caught? (Geffen)
The Sugarcubes - Here Today,Tomorrow,Next Week! (One Litle Indian)
Rickie Lee Jones - Flying Cowboys (Geffen)
Bros - The Time (CBS)
Neil Young - Freedom (Reprise)
Kate Bush - The Sensual World (EMI)
The Mighty Lemon Drops - Laughter (Chrysalis)

SINGLES
Madonna Airplay Tracy Chapman Airplay
Kaoma Sales Tina Turner Sales

European Top 50 charts. Chart positions are indicated where appropriate
CHART ENTRIES

irplay Top 50
Liza Minelli - Losing My Mind (42) (Epic)
Randy Crawford - Knockin' On Heaven's Door (4%) (Warner Brothers)
Chris Rea - The Road To Hell (45) (WEA)

Hot 100 Singles

Jive Bunny - That’s What | Like (/2) (Music Factory Dance)
Vaya Con Dios - Puerto Rico (68) (BMG Ariola)
Sinitta - Love On A Mountain Top (73) (Fanfare)
Fresh 4 - Wishing On A Star (78) (10 Records)
Chris Rea - The Road To Hell (86) (Magnet)

Top 100 Albums

The Wonder Stuff - Hup (27) (Polydor)
Jean-Michel Jarre - Jarre Live (55) (Dreyfus/Polydor)
The Sugarcubes - Here Today (60) (One Liccle Indian)

[FAST MOVERS y |

Airplay Top 50

Madonna - Cherish (/-2) (Sire
Milli Vanilli - Girl 'm Gonna Miss You (9-3) (Hansa/BMG Ariola)
Tracy Chapman - Crossroads (10-/4) (Elektra)
Wet Wet Wet - Sweet Surrender (/4-40) (Mercury)
Billy Joel - We Didn't Start The Fire (19-46) (c8s)

Hot 100 Singles

Milli Vanilli - Girl 'm Gonna Miss You (9-22) (Hansa/BMG)
Double Trouble & The Rebel MC - Street Tuff (23-45)  (Desire)
Billy Joel - We Didn't Start The Fire (26-36)

Cher - If | Could Turn Back Time (27-43)

David Hasselhoff - Looking For Freedom (39-79) (White/BMG)

Top 100 Albums

Tracy Chapman - Crossroads (2-91)

Bob Dylan - Oh Mercy (16-79)

Melissa Etheridge - Brave And Crazy (20-53)
Tracy Chapman - Tracy Chapman (30-43)

London Boys - The Ten Commandments Of Dance (

[HOT ADDS

| Breaking Out On European Radio

Chris De Burgh - This Waiting Heart (&M
Martika - | Feel The Earth Move ) |

YESTER HITS the Eurachart top five from fie years ago. OCTOBER 21 - 1984

Singles

Stevie Wonder - | Just Called To Say | Love You (Motown)
Ray Parker Jr. - Ghostbusters (Arista)
George Michael - Careless Whisper (Epic)
David Bowie - Blue Jean (EMI)
Bronski Beat - Why (Forbidden Fruit/London)

.

. MASTER CHART - October 21, 1989
PadioH ‘Ccom

Iston

Albums

Stevie Wonder - OST - The Woman In Red (Motown)
Julio Iglesias - 1100 Bel Air Place (CBS)
Mike Oldfield - Discovery (Virgin)
Iron Maiden - Powerslave (EMI)
Prince - Purple Rain (Warner Brothers)
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united kingdom

Most played records in England during

e week of publication on the follo-
wing stations BBC |, BBC 2, Capital
Radio, Greater London Radio and the
major independents.

1. Bl o et s T e

From the airplay hit parade from Me-
dia Control including 29 radio stati-
ons. For more info please contact
Media Control - Postfach 625,
D7570  Baden  Baden, tel
(0)7221-33086.

3 o et T e

4. Belinda Carlise -Leae A i On

5. Tina Turner -The bes

6. Oh Well-Ohwel

7. Black Box - e On T

8. Wet Wet Wet - Suee Surendec
‘Beautiful South -You Kesp k1

10. The Call-LetThe Dsy begn

11. Erasure -Drama

12. Bros -Crocole box

13. Gloria Estefan - Oye i Cato

14. Madonna -Chersh

15. Liza Mineli - Do’ rcp s

16. Tracy Chapman - Crosw

17, Mill Vanill - Gel ' Gosea s You

18. Chris Rea - The Roxd To el

19, Aerosmith - Lov i 40 Eeter

20. Curisity Kiled The

1. Ka
1. Tina Turner -The bes.
Madonna - Ghrsh

<ﬁnm‘mm Swag The Mood
5. Paul McCartney -

6. Elton John - mnm-a

7. Mike Otdfield -t

10. Tears For Fears -Sowng The et Of Love
11. Jason Donovan -tveryDsy

12. Liza Minell - osg ¥y e

13. The Beach Boys - Crosn

14, Richard Ma

Most played records as checked by
Media Control on the national station
DRS 3, Coleur 3 and 4 private stati-
ons. For more info please contact Me-
dia_Control, Post Passage 2 Basel
4002, tel 61- 228989.

L T oy Pearsu TS f o
2. Tracy Chapman - Crowross

3. Kaoma - Litscs

4. Elton fohn - Hesng Hinds

5. Tina Turner - The b

6. Gloria Estefan - Oye Mi Canto

7. Madonna - Cherish

12. Randy Crawford -Kaock' On Heave's Docr
u Cry Before Dawn . Wienss Fo The Word

15. Gladys Knight -Leece To Ko
16. Ml Vanill - Gl Gor Mis You
17. Spandau Ballet - Free Wi Yor Love

Most played records as checked by
Media Control on the national station
03 and Radio Brenner.

e el

2 Paul McCartney -

5. Tin Turser - heten

4 mm,:mnmm Swng The Moot

‘Donovan -Every Ory

& Dt N il ot

7. Kaoma -Lnists
Katrina & The Waves - Ths T Way

. Madonna -G
10. The Beach Boys -5l
1. Roxette -Oresed For Suces

12, Cher -1 Coi T Buck T

1o Vo
e R e

18, Rollng Stones -HisedEncices

19. Boris Bukowski - Trag Mene Lie W
20. Soul Il Soul - 8accTo e

holland

Airplay checked on Radio 2and 3, the
Dutch national pop stations. For info
contact Stichting Nederlandse Top
40, PO Box 706, 1200 AS Hilversum,
tel (035 - 231647,

| Kaoma - Lambsds

2. Carly Simon - Hard To Be Terder

3. ady Cavlrd-oa s o

4. Poco -G

. Spine Toungblood .1 owCoud

6. Billy Joel - We D' S The e

7. Luy- Wekame ToPy Py

& Mill Vanill - Ge i Gora s You

11. Maarten Peters - White Horses In The Snow.
12, Tears For Fears -Soing Thesees Of Love
13. Wet Wet Wet - Sweet Surrender

14, Cher - It | Coud Turn Back Time

15. Kadanz - De Wind

17. De Dijk - Wa ke Veou
18, Rob De Nijs - Toses in Pt
19, Level 42 -Tae e Of Yosrset
20, Tracy Chapman - Grosrosts

18. Kacrina & The Waves - Thac The Way
19. Maria ~kh Denk An

|§ Eurythmics -Reii

18.Ziggy Marey | e
n Art Of

Most played records as compiled from
RAI Stereo Due.
1. Bob Dylan -poiscal Worid
2. Tears For Fears -Sovag Te st Of Love
3. Ladri Di Biciclette - Uono Di Colore
4. Rickie Lee Jones - Suehtes
5. Jefferson Airplane - Sunmer Of Love
. Alice 150k NetPogga

0. /tnm-,x The Masterikes - swing The

spain

The 20 best played records in Spain
from Cuarenta Principales, covering
the major Spanish stations.

1

0m3 - Lanbads
e busace

.

ance

From the airplay hit parades provided
by Media Control France. For more
info please contact Media Control
France 29 Blv Tauler - 67000 Stras-
bourg - France - tel (88)366580.

Radios Peripheriques (AM Stations)

1. Phillpe ~Conrdelop

1 EddlemIl b

3. Francis Cabrel -Cta

4. Francos Feldman & Joiece farison - o P
. Mylene Farmer -A Qui e e

oy
0. pem,nmm«m Swig Te Mocd
11. Madonna - Ces
12, Pari Ko Qurdfmy O
13. Jeanne Mas - Caroee
U4 Corring Horas Dt
. Rolling Stones - HaedEmosirs
16 Teamor P Sowing The et Of Love
17. The facksons - AcOf Hitnss
. Jean-Louis Marat - Amors Desans
19. Marc Lavoine . CtstLa Ve
20. Sheila - Tam Tan Du vert

Radios FM

1. Tears For Fears -Sowg The ecs Of ove.
2. Phiippe Lafontaine - Coer te Loy

3. Francis Cabrel -Cix Ecrt

& Glays Knight e Toka

4 i el ary e e
. Los Inhumanos - Acd

e Catanin £ L Fabos o
7. Mill Vanill-Bane s On Te Ran

Naeologa...

13 Los Ronaldos - SexsDe Acohol
U4 s Mol Lo i
15. Queen - beiru
16. 091 s Noche
17. Rolling Stones - et Enctrs
18. Bros - Too Much
Mo e

20 o ey iy e

Thog
uﬁ.m:mm Swiog The Mood
7. Mylene Farmer -A Qu e Sers

8. Tina Turner T bex

9. Madonna -Cersh

10. Don Johnson -Texk ke ks
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@ airy-pplcey

.g‘ TITLE
£ | ARTIST - ORIGINALLABEL - (PUBLISHER)
{ , , Cherish
Madonna- Sire (Various)
| .. The

Bes
Tina Turner. c:pw (Zomba Husc)

Sowing The Seeds Of Love

?® Tears For Fears. Fontana/Phonogram (Virgin Musi)
,; Lambada
Kaoma- CBS (HMLO BV/BM Productions)
; . Right Here Waiting
Richard Mar. EM) USA (Vaious)
o o Swing The Mood

Jive Bunny & The Mastermixers- Musc Factory Dance (Copyrght Conirol)

If Only | Could
Sydney Youngblood- Circa (Copyright Control)

Healing Hands
Elton John- Rocket/Phonogram (Big Pig Music)

Girl I'm Gonna Miss You
Mill Vanilli- Hansa/BMG Ariols (FAR Music)

Crossroads

Tracy Chapman- Elektra (58K Songs)

Oye Mi Canto (Hear My Voice)
Gloria Estefan- Epic (Foreign Imported Product)

| ]

12+ This One
Paul McCartney- Parlophone (MPL)

Mixed Emotions
Rolling Stones- Roling Stones/CBS (Promopub)

Sweet Surrender

©
2 Wet Wet Wet. Mercury (Chrysais/Deprecious)

Coeur De Lou
Philippe Lafontaine- Vogue (Lafontaine/Doultremont)

Pump Up The Jam
Technotronic- ARSICNR (Bogam/BMC Pubisting)

C’Est Ecrit
Francis Cabrel- CBS (Warner Chappel)
Tell It Like It ls '

Don Johnson- Epic (ArdmorefBeechwood EMI)

We Didn’t Start The Fire
Billy Joel- CBS (EMI Music)

If 1 Could Turn Back Time
Cher- Gelfen (Resbongs)

16 » -
17 o«
| 18w«

Love In An Elevator
Aerosmith- Gefen (Swag Song Mus)

21 e
200

That’s The Way
Katrina And The w:m SBK (Screen Gems/EMI Music)

Still Cruisin’
The Beach Boys- Capitol (Daywin/Claraudient)

Ride On Time
Black Box- de/Construction/RCAIBMG (Intersong/Copyeight Ctrl)

A Quoi Je Sers
Mylene Farmer- Folydor (Bertrand LePage/PolyGram)

DANET.
25 -

H
3

N
°

) e

£
Ei TITLE
€ ARTIST . ORIGINAL LABEL - (PUBLISHER)
Leave A Light On
~_ Belinda Carlisle. Virgin(Foure FuritreiVrgn)

ence To Kill
Gladys Knight- MCA (5BK Song)

You Keep It All In
Beautiful South- Go! Discs/PolyGram (Got Discs Music)

Name And Number
Curiosity Killed The Cat- Mercury (Various)

Let The Day Begin
The Call- MCA (Warner Chappeli/Neeb)

Innocent
Mike Oldfield. Virgin (Oldfield/Virgin)
« ; OhWell
Oh Well- Parlophone (EMI Music)
2 ¢ 1Just Don't Have The Heart
Ciif Richard- EMI (ANl Boys Music)
35 ; Drama
Erasure- Mute (Sonet/MusicalMoment/Bell
25 1 Joue Pas
Francois Feldman & Joniece Jameson- Plydor (ig Bns)
o Street Tu"
Double Trouble & The Rebel MC.- Desie Ficton Songs Limted)
e 1 Every Day (I Love You More)
Jason Donovan- PWL (Al Boys Musi)
A b Personal Jesus
Depeche Mode- Mute (Grabbing Hands/Sonet)
« 2 Chocolate Box
Bros. CBS (EMI/Grahanincerseng)
5 2 The Sensual World
Kate Bush. EMI (Kate Bush Music)
3 3 Goodbye Marilou

 Michel Plnaref Epic (Oxpgene Mus)

Losm My Mind
42 m Liza Mmeg)h Ep‘(Y‘Clrln Music)

43

Mantra For A State Of Mind

AR
S'Express- Rhychm King (Rhythm King Music)

44 m Knockin’ On Heaven’s Door

Randy Crawford: Warner Brothers (Warnr Chappe Music

45 » The Road To Hell (Part 2)

46 » Don’t Drop Bombs
Liza Minelli Epic (Cage Music/l0 Music)

47

Chris Rea- WEA (Magnet Music Lid.)

Be Free With Your Love

2K ~ Spandau Blle- CBS Reformtin Pu. Co)

48 Ia Eye Know
¥ De La Soul- Tommy Boy (Tee GilDuchess Musi)

49 m Love On A Mountain Top

50

Sinitta- Fanfare (PolyGram Music)

Toy Soldiers

0 1
Martika- CBS (Famous/Warner Chippel)

ericanRadioHistrOSFER{HART - October 21, 1989
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NEW ALBUM

x x
& &
&
TITLE z TITLE % TITLE
ARTIST - ORIGINAL LABEL - (PUBLISHER} COUNTRIES CHARTED E ARTIST . ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED .i. ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED
| . , Lambada UKFGBHSAChSuPoDNFiGr] 35 5o Blame It On The Rain GipASuD 5 , Crossroads e
Kaoma- c8S (HMLO BV/BM Productions) Milli Vanilli- Hansa/BMG Ariola (Reafsongs) Tracy Chapman- Eiekera (SBK Songs)
2 , 1 Swing The Mood WIGBHAD SN 36 = Chocolate Box i « o Wouldn’t Change A Thing Gosorho
Jive Bunny & The Mastermixers. Music Factory Dance (Copyright Controf) Bros- CBs (M/Grabamyincersong) Kylie Minogue- AWL (All Boys Music)
3 ; ;, Pump Up The Jam UKGBHALH! 37 » Licence To Kill GhSwON 71 » = Hand On Your Heart -
Technotronic- ARS/CNR (Bogam/BMC Publishing) Gladys Knight- MCA (SBK Songs) Kylie Minogue- PWL (¥ Boys Music)
4 : Ride On Time LKEBH Sk 38 » ¢ Every Day (I Love You More) UKGADR 72 = Lovesong L
Black Box- de/Construction/RCA/BMG (intersong/Copyright Cerl) Jason Donovan- PWL (Ai Boys Music) The Cure- Fiction/Polydor (Fictionsongs)
, , [If Only I Could [KGaHE - Looking For Freedom & m’ Love On A Mountain Top btk
Sydney Youngblood- Circa (Copyright Control) Dawd Hasselhoff- White Records/BMG Arioia (Young Musikveriag) Sinitta- Fanfare (PolyGram Music)
6 . 5 The Best KGEHACHSeFoBkNRL pr Oye M| Canto (Hear My Voice) UKBHiF: 74 « ¢ Too Much I,
Tina Turner- Capitol (Zomba Music) Gloria Estefan. £ic (Foreign Impored Product Bros. CBS (EMYGraham/Intersong)
7 s 1 French Kiss IKEBHgAGLSO) 4 4« Blame It On The Boogie WKGEH 75 o | Just Don’t Have The Heart (R GARF
Lit" Louis- London (PolyGram Music) Big Fun- jive (Global GEMA) Cliff Richard- £M (A# Boys Music)
8 s  Personal Jesus UKFGBSChSWDF] 42 Megamix f 76 = o Viva La Mamma f
Depeche Mode- Mute (Grabbing Hanas/Sonet) !magmauon ams Ariola (Red Bus Music) Edoardo Bennato- Virgin (Cinguantacinque)
9) 2. Girl ’m Gonna Miss You LKGEHE 43 Das Omen (Teil 1) GAGH 77 What A WOnderfuI World &
Milli Vanilli- Hansa/8MG Ariols (FAR Music) Mysterious Art- CBS (CBS Music} Louis Armstrong- A&M (Hara/d Square Music)
10 - Sowing The Seeds Of Love (KEGBHIpACKSHDRI % Leave A Light On o m} Wishing On A Star w
Tears For Fears- fonana/Phonogram (Virgin Music) Belinda Carlisle- virgin (Future Furniture/Virgin) Fresh 4 Featuring Lizz E- 10 Records/Virgin (Warner Chappel)
1 v Right Here Waiting (KGEHSWIN 39 Revival (KGCh S 79 »: Goodbye Marilou f
Richard Marx- EMI USA (Various) Eurythmics- RCA/BMG (DNA/BMG Music) Michel Polnareff. £oic (m,gm Music)
That’s What | Like GD 46 = The Sensual World WKGHH 80 o 1, Love ls A Shield G4
Jive Bunny & The Mastermixers. Music factory Dance (Copyright Control} Kate Bush- &M (Kate Bush Musm} Camouflage- Metronome (Bive Box/Virgin Music)
|3 5 Cherish KEACHFoD! 47 Dressed For Success GpACh! 8l Secret Rendezvous L
6 14 7o
Madonna- sire (Vanous) Roxette- Partoptone (fimmy Fun Music) Karyn White- Warrer Brochers (Kear/H;pan/Green Skirt)
14 = Drama KGOt 48 « » Back To Life GACHGe 82 = 1 Don’t Want A Lover ¢
Erasure- Muze (Sonet/MusicalMoment/Bell) Soul Il Soul/Caron Wheeler- 10 Records/Virgin (Virgin Music) Texas- Mercury (10 Music)
| 5 s o JouePas 8 49 s o The Invisible Man GHChI 83 w , This One GARo
Francois Feldman & Joni [ameson- Folydor (Big Bang) Queen- Pariophone (Queen Music/EMI Music) Paul McCartney Parlophone (MPL)
16 Coeur De Loup b 50 s - Magic Symphony G 84 =« - The Time Warp N
Philippe Lafontaine- Vogue (Lafontaine/Douitremont) Blue System- HansaBMG Arioka (Hanseatic) Damian- jive (R. O Brien/Druiderest)
|7 . . Batdance ARG . Can’t Forget You “| 85 o » A QuoijeSers ;
Prince- Warner Brothers (Controvagssdtusic) ™= Sonia- cnr,gmmf@ Midowe Faugaas. Polydor (Bertrand LePage/PolyGram)
18 s o Toy Soldiers KGHCHSWNF © ¢ Miss You Much KGHChI 86 m’ The Road To Hell (Part 2)
Martika- €85 (FamousWarner Chappel) Janet Jackson- A&M (Fiyte Tyme Music) Chris Rea- WEA (Magner Music Led)
ﬁ ) ©o» Marina fet 83 4 x Eternal Flame G 87 o o Numero Uno e
Rocco Granata & The Carnations- CardinaliZYX Records (Nanada Music) Bangles- CBS (Various) Starlight- Citybeat (Warner Chappei)
20 o o« Je Te Survivrai e 54 s v Sealed With A Kiss GAR 88 - - Harlem Desire Uk
Jean Pierre Francois- BMG Ariola (Zone Music) Jason Donovan: pwL (Warer Chappel) London Boys- Teldec/WEA (Chappet Music)
21 = Sweet Surrender uk 55 =» Aimons Nous Vivants F 89 > Summer Megamlx f
Wet Wet Wet- Mercury (Chrysais/Deprecious) Francois Valery- WEA (Franceval) Boney M. Hansa/BMG Arioka (FAR Music)
22 v o The Look EpAChFal 56 Name And Number UKk 90 =« Kisses On The Wind 6ChGr
Roxette- Pariophone (jimmy Fun Music) Curiosity Killed The Cat- Mercury (Various) Neneh Cherry.- Circa/Virgin (Virgin/Copyright Ctrl)
B Street Tuff " o , Room In Your Heart H 9 B Rock Wit'Cha UKk
Double Foub!e & The Rebel MC- Desire (Fiction Songs meed) Living In A Box- Chrysalis (Empire/Chappelt Music) Bobby Brown. MCA (ChappelCopyright Ccrl)
24 v o« Tell It Like It Is FeAch Healing Hands ] B Lean On You e
Don Johnson- &pic (Ardmore/Beectwood/EM) Elton John- Recket/Phonogram (Big Pig Music) Cliff Richard- £mr (Warner Chappel)
25 = C Day 4 Les Nuits Sans Soleil 1 93 4 s Flamenco Turistico A
Confetti’s USA (EM! Music) ) Ivanov- Lederman/Pache (Carrere Music) Stefanie Werger- 8MG Ariok (Spiegel Music)
@ % » We Didn’t Start The Fire KK Dessine Moi &3 94 B The Real Wild House UKH
Billy Joel CBS (M| Mm) Corrine Hermes. poiydorindisc (Baxcer Music) Raul Orellana- Bianco Y Negro/IMC (Actual Music)
“ If 1 Could Turn Back Tlme L 6' s o Losing My Mind GBS 95 o - Be Free With Your Love Gl
Cher- Gefen (Realsongs) Liza Minelli- gic (Cariin Music) Spandau Ballet- €8s (Reformation Pub. Co.)
28 » French Kiss GAH & Innocent “| 96 n ¢ 1 Need Your Lovin’ W
Honesty 69-8cM (R:Imen Music) Mike Oldfield- Vingin (OideldVirgin) Alyson Williams- Def jam/CBS (isand Music)
i9) o « YAPasQueles Grands Qui Revent £ 5 Listening G 97 w Tarzan Mamma Mia 0
K Melody- Oriando/Carrere (Atalante) David Hallyday- Scotti Bros./Phonogram (Warner Chappellf Kim Larsen & Bellami- Mediey (Casadids Publishing)
30 n ¢ Partyman UKGHSChDAS 6 4 Love In An Elevator UKH 98 5 1 Too Many Broken Hearts f
Prince- Warner Brothers {Controversy Music) Aerosmith- Geffen (Swag Song Music) Jason Donovan- L (Af Boys Music)
UK i ]
3 s You Keep It All In “ | 65 Jag Mar Ulla B 99 IB Jamais Nous
Beautiful South- Go! Discs/PolyGram (Go! Discs Music) Magnus Uggla- Cas (Uggly Music) Elsa. GMBMG Ariofa (Ed Georges Nary)
32 w o Poison UKGHERSKONA 66 = - Ain’t Nobody (Remix) 1100 Don’t Wanna Lose You G
Alice Cooper- Epic (SBK/EzraiDesmobile/K & M) Rufus And Chaka Khan- Warner Brodhers (Warner Chappelt Music) Gloria Estefan- £pic (Foreign imported Product)
i | i UK FGHACh Pofilr i UKiefi UK = United Kingdom, G = Germany, F = France, Ch = Switzertand, A = Austria, | lualy, Sp = Spain, H = Holland,
33 v . Mixed Emotions - Mantra For A State Of Mind L e e e
Rolling Stones- Roling Stones/CBS (Promopub) S'Express- Rtydm King (Rhythm King Music)
— % A . B —— l:l’ = NEW ENTRY
34 » C’Est Ecrit & Puerto Rico Ao m= FAST MOVERS ;
Francis Cabrel- CBS (Warner Chappel) Vaya Con Dios- BMG Ariols Schoowarts) N/ m = RE-ENTRY
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