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U.K. Mechanical
Royalty Still 62%

By TERRI ANDERSON

LONDON--The U.K. mechanical
royalty rateis to remain at 6%%, with
0.313 pence the minimum pavment
per song.

The decision 1o maintain the rates
follows prolonged debate betore the

July 16, 1977 @ $1.75(U.S))

rzo%_mc_ng\_sg
Labels Pay
$28 Mil To
Musicians

NEW YORK Record manufac-
turers paid out $28.674.476 in wages
o umon musicians last year, an in-
crease of more than 20% over the
1975 1otal of $23.8 million.

Tépe Counterfeiters
New Caper: Cutouts

By IS HOROWITZ

NEW YORK-—Tape counter-

feiters. probing for weak spots in

enforcement nels, are turning in-

creasingly to the duplication of
cutouts.

Evidence of this new piratical

liable 1o detection than pirate
product.

Industry educational efforts
and federal law have combined
to inhibit dealer sales of pirate
tapes and. to a lesser extent.

Blank Tape Tax
Posed By Boom

By STEPHEN TRAIMAN

ploy s surfacing in a growing counterfeits of tront-line mer- ;E The whopping increasc is only in NEW YORK-—Riding a con- Copyright Rovalty Tribunal here by
number of outlets where cutoul chandise. ] part accounted for by the boost in tinuing sales boom here and abroad, opposing forces. and provides a
8-track cartridges are sold, say But in the promotional goods 3 scale pavments called for in the most the blank tape industry is noncthe- foretaste of futurc contests which
industry sources. Indications are  arca. accessibility of cutouts from reeent industrywide contract with less increasingly aware of pressures may surface in the US. before a

the AFM, in effect since November
1975, Scale payments rose by 10%
under that agreement.

that production mills are active 4 multitude of distribution
both in the U.S. and abroad. sources, permits a freer flow of
A spokesman for the RIAA fake distress tapes to slip through
confirms that the practice is ac- detection nets.
celerating. He pegs it o a general Retailers are more apt to
movement during the past year  handle the illegal product. Tape
by unauthorized duplicators 1o cutouts normally fall helter-skel-
traffic in counterfeits as less (Continued on page 77)
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similar government agency.

The U.K. ruling. handed down by
Edmond Bell. secretary of trade, has
been blasted as “mequitable™ and
“derisory™ by composers and pub-
lishers.

Victory for the British Phono-
graphic Industry, which opposed de-

around the world for some type of
tax on software.

Proceeds would go. in part. to
copyrightowners. record companics,
publishers and artists of musical
compositions now recorded off disks
Angeles by far the leader in record and radio, in part to offset what they
date employment. Sidemen  there claim is the multimillion-dollar rip-

(Continued on page 83) oft (Continued an page 48)

Direct-Disks Stretch Price
Level With Hi Fi Retailers

By ALAN PENCHANSKY

CHICAGO -The market for ex
pensive. deluxe. limited edition
recordings. once serviced by major
labels. is alive and well and rapidly
expanding under the acgis of audio
hardwuare outlets.

Linked to the boom in direct-disk
recordings. growing numbers of
high-end audio salons throughout
the country are selling increasing
amounts of records priced between
$12 and $15. These retailers sa
prices even could be higher. so little
does cost inltuence buving decisions

A breakdown of the figures on
1976 session wages 10 U.S. and Ca-
nadian AFM menibers shows Los
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(Continued on page 78)

Imported Disco Disks
Spur License Rivalry

By RADCLIFFE JOE

NEW YORK -Escalating popui-
larity of imported disco records here
has sparked a fieree rivalry among
local labels which are reportedly
bidding record prices for licensing
rights to these viable new products.

According 1o Scott Dockswell, one
of the leading importers of disco

Of all the talents Melissa Manchester has at her command, singin' is what
she does best. Now for the first time, she brings her vocal brilliance to
an album of songs by many of today’s best-known composers. And Melissa
is currently taking that special musical excitement to concert audiences
all across the country. “SINGIN'," produced by Vini Poncia. (AL 4136)

{Advertisement)

disks in this country, imports started
out as a sort of novel alternative 10
locally released products. then grew
indemand as disco deejays sought to
outshine their rivals by spinning

(Continued on page 71)

in this market sector.

One typical oullcl. t‘orging re-
newed razors/blades links is Jerry's
Audio, Phoenix. handling records in
all three of its stores.

(Continued on page 88)

Intraducing an entirely new musical directian for one of the most cele-
brated and successfui flautists around. This is the debut of The Tim Weis
berg Band. Produced by Johnny Sandlin, who did the same for the Allmans,
this is a hard-driving rock 'n roll album. it's Tim's first on United Artists
Records and Tapes. And you won't forget it. (Advertisement)

Produced by the J. Geils Band

www americanradiohistorv com

{Advertisement)
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Judy Collins
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o Farly In"The Spring

Is a Specially-Priced Double Album On Elektra Records and Tapes (8E-6002).

lheatre, Westchester, N.Y. « July 22-23: Central Park, Central Park, N.X « July 24: Rain Date, Central Park * July 27: Milwaukee Auditorium, Milwaukee, Wisc. * July 28: Blossom Music Center, Cleveland, Ohio ¢
: Cape Cod Melody Tent, Hyannis, Mass. « August 15-16: Westbury Music Fair, Westbury, N.Y. * August 19: Orpheum Theatre, Omaha, Neb. * August 20: Assembly Hall, Univ. of Utah, Salt Lake City, Utah August 21:
August 30-31: Universal Amphitheatre, Los Angeles * September 1: Gamage Auditorium, Ariz. State Univ., Tempe, Ariz. * Tour Direction: Charles R. Rothschild « Management: Rocky Mountain Productions, Inc.
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The First 15 Years

{

Side One: Side Three:

The Folksinger, The Interpreter,
understanding tradition touching the words of others

Side Two: Side Four:

The Minstrel. The Songwriter,
expressing the needs of people singing her own songs

q SUMMER TOUR 1977 » July 12.13: Temple Music Festival, Ambler, Pa. * July 13: Ravinia Festival, Highland Park, Ill. » July 16: Northrop Auditorium, Minneapolis, Minn. + July 19: Westchester Premiere 1
-uly 29: Pine Knob Pavilion, Clarkson, Michigan » July 30: Merriweather P3st Pav lion, Columbia, Maryland * August 2: Tanglewood, Lenox, Mass. » August 11: Garden State Arts Center, Holmdel, N.J. » August 1
® A “oncord Pavilion, Concord, Calif. * August 23-24: Seattle Opara House, Seattle, Wash. * August 26-27: Portland Auaditorium, Portland, QOre. * August 28: Queen Elizabe h Theatre, Vancouver, B.C., Canada
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| .ooking Back On'T'he Future,

Celebrating The First 15 Years...
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General News

O

DIGGIN' SALSA—'‘Salsa En Calle,” a new feature of the Newport Jazz festival, draws a capacity crowd to Washington Square Park for the opening fes-

NEW YORK-—In an unusual
twist of irony, the final edition of
New York's version of the Newport
Jazz Festival, which is packing up
and heading upstate to Saratoga be-
cause of financial losses, has
emerged as the most successful in
the five years the festival has called
this city home.

Up to presstime, full tabulations
of the gates were not in, but accord-
ing to Charles Bourgeois, spokes-
man for the festival. with many con-
certs completely soldout, the rest
playing to near capacity houses, the
festival may well realize a profit this
year in spite of the financial setback
suffered by last minute cancellations

tivities June 24. The free concert featured Eddie Palmieri.

Final N.Y. Newport Fest ‘Best’

of the planned Nina Simone shows.
(Wein, incidentally, has decided to
forego any legal action against Si-
mone.)

One of the biggest hits of the I1-
day event wus a series of free Latin
concerts designated “Salsa En La
Calle™ and featuring such top Latin
entertainers as Eddie Palmieri, Hec-
tor Lavoe, Machito and his Afro-
Cubans plus Candido, Bobby Rod-
riguez and Co. and Tito Puente.

The sellout concerts included Sa-
rah Vaughan with special guest
Clark Terry; the Thad Jones/Mel
Lewis Orchestra; Mel Torme/Gerry
Mulligan and the Herb Pomeroy Or-
chestra; the New York Jazz Reper-

tory Co. playing the music of Flet-
cher and Horace Henderson: the
solo flight concert with Art Blakey,
Charles Mingus, Joe Pass. Joe Ve-
nuti, John Lewis and others: Oscar
Peterson, Count Basie, solo piano
with George Shearing, Earl “Fatha™
Hines, Teddy Wilson and Adam
Makowicz; Ornetie Coleman and
Prime Time, Maynard Ferguson and
Phil Woods and all the Staten Island
boat rides.
The other events. according to
Bourgeois, were well attended.
Bourgeois credits the success of
this year's show to the growing inter-
est in jazz as evidenced by record
(Continued on page 38)

Pickwick Expands Upper Management

LOS ANGELES—In its first ma-
jor personnel realignment since the
American Can takeover (Billboard,
June 18, 1977), Pickwick Inter-
national has bolstered its rackjobb-
ing and independent distribution
leadership by adding three newly
created top management posts.

Pickwick president Chuck Smith
has appointed senior vice president
Gene Patch to specifically assume
responsibility for direction of cus-
tomer and vendor relations for all
divisions of the company, largest in
the U.S. Smith has delegated Patch
to work with general managers and
sales and purchasing personnel (o
coordinate customer and vendor
programs at all levels.

To augment Patch at the rack
level, Smith has appointed Jack
Mishler, Pickwick vice president,
who has been regional Midwest
manager, as general manager of the

By JOHN SIPPEL

entire rack services division. Mishler
is a 30-year wholesaling veteran,
who sold out his own Des Moines-
based operation to Pickwick in 1968.
He has been in rackjobbing more
than 20 years. He will move to Min-
neapolis o assume his new post. A
replacement will be named later for
Des Moines.

Jack Bernstein, a veteran of over
20 years in record-tape distribution,
and most recently Dallas branch dis-
tributor chief, will continue to base
there, while heading the newly
created post of national director of
independent distribution. He joined
Pickwick in 1972, when the giant ac-
quired All Tapes, for whom Bern-
stein operated the Dallas branch.

Bernstein says he intends to add
veteran personnel especially at the
management level. Pickwick oper-
ates distribution points in Miami,
Minneapolis, St. Louis, Atlanta and

Dallas. It is the largest single entity
in independent distribution in the
US.

Bernstein is pointing toward a
mid-August general meeting of
Pickwick distribution executives at
an as-yet-undesignated site. Bern-
stein has been commissioned to weld
a stronger bond between his wing
and rack and retail. he says.

It is his intention to sever his con-
nection with actual management of
Dallas and devote full-time to his
new national post.

He will probably announce at
least two top management acquisi-
tions within the next fortnight. In his
new slot. Bernstein will travel exten-
sively, not only between the five dis-
tributorships but to the home office
in Minneapolis and to New York
and Los Angeles, where many of his
labels are based.

«

N
Billboard photo by Arnold Jay Smith
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WB Music’s
Pacific Label
Aids Its Own *

By ELIOT TIEGEL

LOS ANGELES-Pacific Rec-
ords, the new label owned by
Warner Bros. Music, is designed as
the outlet for the publishing com-
pany’s own songwriters.

It is also a singles-oriented label,
adds Ed Silvers, its president, who
now has the happy task of coming
up with his second artist to follow
the No. | single of “Underground
Angel” by Alan O'Day.

Silvers, as president of Warner
Bros. Music, now strides two fast
moving companies and may be a
pioneer in terms of running both a
publishing company and record
wing for the same major conglomer-
ate owner, Warner Communications
Inc.

While there are other record la-
bel--music publisher ownership sit-
vations (United Artists, CBS. RCA,
A&M, Motown, Capitol. Polygram,
for example) there are different
staffs operating the two wings.

The Warner Music situation has
Silvers as president with Mel Bly his
executive vice president for both
firms.

Silvers says he was literally forced
into forming his own record label in
order to provide his staff writers who
have performing capabilities an out-
let—and one in which they would
not be mistreated or forgotten. or
dumped quickly.

Alan O’Day, who has been associ-
ated with Silvers 10 years—dating
back to the days when Silvers ran
Viva Music here and O’'Day was one

(Continued on page 77)

sk Performance Rdyalty Hinges On Copyright Report
, s _-_~;,—."«!“f§§;-,,

Wolff Tells
Importance
At Hearing

By MILDRED HALL

WASHINGTON-—-Record per-
formance royalty for radio play and
other commercial uses will stand a
fair chance of becoming a ‘reality
only if the Copyright Office report to
Congress in January is favorable.

This was the bluntstatement of an
AFL-CIO union spokesman for
recording artists and musicians at
the Wednesday (6) hearing held in
the Copyright Office by the Register
and a panel of assistants.

The prediction came from San-
ford Wolff, AFTRA executive secre-
tary in response to Copyright Office
Council John Baumgarten’s ques-
tion: “What can the Copyright Of-
fice do?” in view of the formidable
broadcaster lobby.

The broadcasters’ political clout
with congressmen has not dimin-
ished since it killed record royalty
in the Copyright revision bill last
year.

Witness Wollt said the Copyright
Office must uphold the ethical right
of performance royalty. “We must
convince you before we can con-
vince Congress. Your recommenda-
tions will carry great weight. We
may lose with you—but we can’t win
without you.”

Wolff, who joined in testimony
with Jack Golodner of the AFL-CIO
unions for professional employes,
said they had Rep. Robert W. Kas-
tenmeier’s promise that if the Copy-
right Office report (required by the
revision law) is favorable, he would
take the issue of record royalty to
Congress.

The record industry spokesmen

(Continued on page 88)

ASCAP Urging
Court For Hike
In Radio Payoff

By DICK NUSSER

NEW YORK-Citing radio’s
“splendid economic health,” infla-
tion and an increase in use of its
members’ tunes, ASCAP has for-
mally petitioned a U.S. District
Court here for a hike in its blanket li-
cense fee from 1.725% to 2%.

In a sometimes sharply worded
reply to an affidavit submitted to the
court earlier by the All-Industry Ra-
dio License Committee seeking to
reduce the current rate to 1.3%,
ASCAP notes that prior rate reduc-
tions were based on a decline in pop-
ularity of the ASCAP catalog.

“That situation has changed radi-
cally since 1972 ASCAP now
claims. bolstering its argument with
statistics showing that its repertory
now has a greater share -of Bill-
board’s charts than it did when the
last five-year contract expired Feb.
28.1977.

The All-Industry Committee rep-
resents some 2.100 independent AM
and FM station owners. Under a
1950 court order. a federal judge is
empowered to set performance fees
in the event the parties cannot reach
an agreement by themselves.

The 23-page ASCAP plea touches

(Continued on page 96)
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General News

C’right Error Will Cost EMI $$

No Royalties Ever Paid On Song In 1964 Beatles Album

LONDON-An astonishing error
by the EMI copyright department
relating 1o a track on the 1964 Bea-
tles LP “Beatles For Sale™ could cost
the company tens of thousands of
dollars in retroactive mechanical
royalties.

Undiscovered for 11 years, the er-
ror is on the Beatles’ recording of
“Kansas City,” which is. in fact. a
medley of two songs—~Kansas City,
running 1 minute 12 seconds and
Litle Richard's “Hey-Hey-Hey-
Hey™ published by Venice Music
Inc. (Los Angeles) and running for
the remaining 1 minute 18 seconds
of the track.

Royalties have always been paid

solely to the original publishers of

the Leiber and Stoller “*Kansas
City.” subpublished in the U.K. by

MacMelodies Ltd. (once a part of

the KPM group and an EM1 subsid-
1ary).

The track was reissued last yearon
the Beatles’ rock’'nroll double al-
bum. The error of failing to credit
“Hey-Hey-Hey-Hey™ also was per-
petuated—and subsequently recti-
fied—on the Lingasong aibum “The

By MIKE HENNESSEY

Beatles Live At The Star Club,
Hamburg 1962.” which features an
earlier recording of the two-song

medley.

The Beatles version of “Kansas
City” was a copy of the original
Little Richard arrangement combin-
ing both songs, but until a year ago

JOINT EFFORT—MCA and Chrysalis co-sponsored .;: promotion at the Roxy

“Hey-Hey” had never had a label
credit on any Beatles issues or
reissues.

As far as can be determined, no
statutory notice was ever delivered
advising Venice of the use of the
song, with no mechanical or per-

(Continued on page 78)

for two of their artists, Frankie Miller and MCA's Mickey Thomas who shared

the bill. Afterwards, this executive traffic jam occurred. From the left: Mickey

Thomas; Mike Maitland, MCA president; Art Keith, Chrysalis Midwest sales

manager; Lou Cook, MCA vice president; Frankie Miller; Dennis Rosencrantz,
MCA vice president, and Sal Licata, Chrysalis vice president.

$7.98 Tape/LP Not Seen
At Rack, Retailer Levels

By JOHN SIPPEL

LOS ANGELES—While most la-
bels are playing follow the leader to
WEA’s pioneering same-price-for-
LP-and-tape in $7.98-and-up al-
bums (Billboard, Jan. 15, 1977),
there’s enough discrepancy to stir
headaches among racks and retail-
ers.

A check of Arista, Columbia.
Elektra/Asylum. RCA, Capitol.
Polydor and Phonogram/Mercury

Set AFM, Pic-TV
Contract Talks

LOS ANGELES—Contract nego-
tiations are scheduled to begin Mon-
day (18) between the AFM and the
Assn. of Motion Picture and Tele-
vision Producers to work out a new
three-vear pact covering film music.

The current contract, covering all
AFM members nationwide who
provide services for film. expires
July 31.

AFM president Hal C. Davis ar-
rived in Los Angeles last week to
participate in preliminary talks and
to work out a package of demands in
cooperation with a committee
headed by AFM Local 47 president
Max Herman.

AFM negotiators declined ad-
vanced comment on the talks, butan
AFM spokesman confirms that the
issue of equalizing rates between
live and taped shows as well as a new
cost of living clause will be consid-
ered.

labels, which recently effected $1

price increases in various categories -

of repertoire, indicates that more
than 90% of the releases are coming

-through with identical tape and LP

suggested list prices.
~ But a similar check of retail and
rackjobbing entities shows that tape
prices are higher than LP prices to
the consumer by anywhere from $1
to $2.25 on the average.

Interestingly. on specials. such as
$3.99 and $4.99 for $6.98 and $7.98
list albums. respectively. which oc-
cur during the introductory stages of
an album. tape prices in more than
807 of the firms checked are sub-
stantially higher. And often tape is
never specialed.

Billboard’s best selling 200 LPs

and Tapes chart reveals some excep-

tions to the trend toward similar LP/
tape pricing.

The CBS “Annie” cast LP goes for
$7.98. while the tape is $8.98. The
RSO “Bee Gees Live™ is $11.98 on
record and $1 more for the tape.

MCA suggests Jerry Jeff Walker's
“Man Must Carry On™ list for $7.98
for the record and $9.98 for the tape.
Capitol has put a $10.98 on the Bea-
tles” new LP. while the tape is $11.98.

Label sales brass feel the similar
LP/tape price will continue, except
for one major label rep who asked
anonymity. He says he feels that
mounting costs. such as the impend-
ing additional % cent for publisher
royalty per song, starting Jan. I,
1977. might force a tape list hike.

COUNTRY STAR CHUCK HOWARD

Fights Heart Disease With Royalties

By SALLY HINKLE

NASHVILLE—A one-man cam-
paign against heart discase is being
conducted by singer/songwriter
Chuck Howard. who is donating
royalty monies from his song “Life™
to combat the disease that occasion-
ally sidelines his career.

The Cream Records artist first
came to grips with heart disease in a
remote region of Utah Where he was
striken by a massive heart attack.

Refusing to give up the fight,

Howard pressed on to Phoenix
where Dr. Ted Dietrich performed
open heart surgerv and saved his
life. Since then. Howard has suf-
fered from threc heart attacks and a
coronary embolism. But he survives.
Wherever Howard travels for en-
gagements or talk shows, he speaks
about this dreaded discase that
strikes all walks of life and suggests
(Continued vii page 44)

SYMPHONIES
ASK AUCTION
HELP OF FCC

By IS HOROWITZ

NEW YORK—Symphony orches-
tras are asking the FCC to relax
regulations barring non-commercial
radio stations from running auction
marathons on their behalf.

In a brief sent to the commission
last week, the American Symphony
Orchestra League stresses the impor-
tance of marathons as a “new and
powerful”™ fund-raising tool. which
now contributes substantially to or-
chestral budgets.

However. marathons which “auc-
tion™ off identifiable products or
services may only be held on com-

h (Continued on page 74)
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Executive Turntable |

Pickwick International has added three new corporate posts, senior vice
president Gene Patch, based in Minneapolis, has assumed responsibility for
direction of all customer and vendor relations. Jack Mishler, vice president,
relocates to Minneapolis from Des Moines as general manager of the rack
services division. And Jack Bernstein, Dallas branch manager, has been ap- °
pointed national director of independent
distribution. ... At CBS Records in New
York, Joseph F. Dash named director of de-
velopment. He was most recently director of
new product development. Betty R. Edell has
¥ been named director, administrative serv-
W  ices, CBS International. She was manager of
ﬁ business affairs administration. And at Co-

N lumbia Special Products, Joseph C. Agresti
pest named assistant to the vice president. He was
associate director, a&r administration. . .. Gerry Hoff, former president/gen-
eral manager of Threshold Records, has been appointed West Coasta&r direc-
tor of Phonogram/Mercury. Prior to his affiliation with Threshold, he was
London Records West Coast a&r chief. ... Matt Parsons joins Polydor Rec-
ords in New York as national director/r&b department. He comes from Capi-
tol Records. ... At RSO Records in Los Angeles, Bob Smith has been pro-
moted to national promotion manager. He formerly served as RSO’s West
Coast promotion manager. Also at RSO, Beb Zurich upped to national album
promotion manager. Prior to joining RSO/Island, he was regional promotion
director for Island Records in the Midwest. ... At Capitol Records, Los An-

geles. former radio personality Paul John-
& son, also known as “Fat Daddy,” joins the la-
bel as national promotion manager, black
product. He was most recently vice president
of promotion at Motown Records. Also at
. Capitol, Tommy Phillips, formerly r&b pro-
© motion manager for the Los Angeles area,
. upped to assistant national promotion man-
ager, black product. And John W. Hargis has
been promoted to director, administrative
services. He was previously based in Capitol’s Glenbrook, Conn., plant where
he was vice president of Capitol Magnetic Products for the past four years. . ..
Corb Donohue exits A&M Records as national director of public relations to
join ABC Records, Los Angeles, as director of artist development, not public-
ity director as reported last week. ... Latest to go in the anticipated house-
cleaning at RCA Records. New York, are Jack Tessler, manager, International
marketing: Bill Mulhern, director of merchandising: Frank Driggs, manager,
special recording projects; and a&r producer Mike Lipskin. . . . Three changes
in Elektra/Asylum’s promotion staff: Dick Lempke will handle East Coast re-
gional promotion working out of E/A’s New York office. He was previously
Midwest regional promo rep based in Chi-
i cago. Randy Ostin, formerly the local WEA
promo rep in Denver, has relocated to Chi-
cago to fill the Midwest regional promotion
slot, and Charlie Reardon, formerly an inde-
B pendent promotion man in Denver. will re-
place Ostin at the Denver WEA office. Also |
at Elektra/Asylum, Los Angeles, Art Fein e
has joined the publicity department as
writer/ publicist. Fein has most recently been
a freelance writer and has worked at ABC and Capitol Records. Bubs Hopper,
a USC journalism student, also joins the E/A publicity staff working on spe-
cial projects. . . . And at ABC Records in Los Angeles, John Sievers is now clas-
sical product coordinator replacing Kathyrn King who has left the label.

*  x x

Jim McCullaugh joins Billboard's Los Angeles editorial staff full-time. For
the past year he has covered recording studios and tape while also working on
Merchandising Magazine, another Billboard Publications property. ... Bob
Baumgart joins Williamson Music in New York where he will promote the
Williamson catalog and act as liaison with Chappell Music, which administers
the Rogers and Hammerstein catalog. He comes from Chap-
pell Music.

Edell

Agresti Parsons

Smith Johnson\

e

& *  x *x

Charles N. Hoffman joins the Electronic Industries Assn. as
o _senior vice president, consumer electronics group. He moves
] to Washington, D.C.. from Chicago where he was with Ad-
miral group/Rockwell International Corp. And Jack Wayman,
EIA staff executive for the past 14 years, becomes senior vice
president, Consumer Electronic Shows. ... Steven N. Fried-
man named vice president of the professional products divi-
sion of Robbins Broadcast & Sound Equipment Corp. in Commack, N.Y. He
comes from Automated Processes Inc.

TIE-IN WITH HIS ALBUM

Daltrey Necklaces Hawked

NEW YORK-—-Goldhawke Pro-

s,
i 5
. o

‘Hoffman

tail stores and boutiques. (New

ductions Ltd. is hawking gold tone
neckiaces featuring a unique holo-
gram protrait of singer Roger Dal-
trey. using Daltrey’s new MCA LP
as the sales vehicle.

Only by buying the album, “One
Of The Boys.” can someone pur-
chase the 1%-inch round pendant at
the listed price of $9.95. plus 50 cents
postage.

The item, believed to be a first in
the area of laser technology as.weil
as jewelry design, will eventually be
offered on an exclusive basis to re-

York's Fiorucci gets it this month,
but the price will be between $13-
$15. a Goldhawke spokeswoman
says.)

Goldhawke. Daltrey’s production
company, is credited with conceiving
the idea, based on its knowledge of
lasers used in the Who's stage show.
Daltrey is lead singer of the UK.-
based rock band, but also records on
his own.

It’s the first hologram to be
hawked via an inner sleeve, where
T-shirts, records and fan club trivia
are featured.

wWWwWwW.americanradiohistorv.com
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 Lefs face it. s a b;g "éonup job ahead of Ls. Years of neglect If you're looking for orher reasors o pitch in, you'll find them on the
hcve bred patterns of indifference; sometimes, it seems like The Man “Lefs Clecn Up the Ghetto” LF It's a spedal collection of dynamic tunes,

D t * has fi hat the gh bef sed, by e C') Teddy Pender-
Bt when you cams from he gheto, ns nard 1o LET'S CLEAN UP THE GHETTD | coaes bos et et e 0 o Doy, penclr

forget. The ghetio inspires Ls it supports us, but THE PH". ADELPHI A Paul. The dtsu a0 includes top hts 2y Dee Dee
mést important, it'is ahome o a lot of us. And we Sharp Gambde, Thedntruders anc The Three Degrees.
want to do something for the ghetc so that the INTERNATIUNAL AI.I.‘STARS Each sox “ells it own stoy of self-1elp and com-
world can be a better place for our children. including: I MLNity awaren=2ss. And the aloum incluces the new

30 along with e releass cf a new album and ' The O'Jays, Lou Rawis, “eddy Pendergrass, ' single “Let's €lacr Up the Ghette!'zss 27 where the
single called "Lets Jean Up the Ghetto, we're Billy Paul, Dee Dee Sharp Gamble, Phi adelchia Internctional All-Stars join tcgether to

Ache Bell & The Drofll's serd the rmessage Fome.

While ycuUr2 listaning, lseeo in mrind that every
album purchase puts money back invo the tight:
Phi adelchia- Interrcitional will -eserve "00% of its
net profie from the “Let's Clean Up the Ghetto”
g LP fofund future ccrmmunity development prosects.
4 Lets llean Up the Ghetto” Th2 new album
A\, and the new community program. Both from
Phiiade phic lmemoﬂonc:i Recorcs and Tapes.
Distribured by LS Aecords. Bonr s

sponsoring a clecnup in cities around the country. |
With funds-from CBS Yecords and Phi adelphia In-
ternatioral Records, kocal graups are forming in
Memphis, Aflantc, Wesnincton, Newark, New York,
Phiadelphia, Chicage, Detroit, Los Angeles and
Cleveland. Bumper sickers ond posers will an-
notnce te program. You'll see youngsters in their
“Let’s Clear Up thaGhetto” ™shirts, swe2ping, scrub-
bing, and shining ever/thing in sight. We hope you'll
rol e the -ime to jon ttem.

WWW.americanradiohistorv.com



www.americanradiohistory.com

JULY 16, 1977, BILLBOARD

Billboard

Founded 1894
The International Music-Record-Tape Newsweekly
Billboard Publications, Inc., 9000 Sunset Bivd., Los Angeles, Calif. 90069
(213) 273-7040 Cable: Billboy LA; NY Telex—620523; LA Telex—698669

EDITOR IN CHIEF: Lee Zhito (L.A ) EDITOR EMERITUS: Paul Ackerman (N.Y.)
MANAGING EDITOR: Eliot Tiegel (L.A.)

NEWS BUREAUS & REGIONAL OFFICES

CHICAGO, Ili. 60606, 150 N. Wacker Dr., Area Code 312, CE 6-9818. Editorial Bureau
Chief: Alan Penchansky; Sales, Bill Kanzer. CINCINNATI, Ohio 45214, 2160 Patterson St.
Area Code 513-381-6450. LONDON: 7 Carnaby St., London W. 1. Telex-262100. Phone
437-8090. Cable: Billboard London. European Editorial Director, Mike Hennessey; U.K. News
Editor, Peter Jones; Regional Publishing Director, Andre de Vekey. MILAN, Italy, Piazzale Lo-
reto 9, Tel: 28.29.158. Bureau Chief, Germano Ruscitto. NASHVILLE, Tenn. 37203, 1717
West End Ave. Area Code 615, 329-3925. Bureau Chief, Gerry Wood: Sales, John
McCartney. NEW YORK, N.Y. 10036, 1 Astor Plaza, Area Code 212, 764-7300. Bureau
Chief, Is Horowitz. JAPAN: Music Labo, Dempa Bidg., Bekkan 8F, 1-11-2, Higashi-Gotanda,
Shinagawa-ku, Tokyo 141, Tel: 449-3761, Bureau Chief, Alex Abramoff. WASHINGTON,
D.C. 20005, 733 15th St. N.W., Woodward Bldg., Rm 915. Area Code 202, 393-2580. Bu-
reau Chief, Mildred Hall.

EXECUTIVE EDITORIAL BOARD

Lee Zhito, Eliot Tiegel, Claude Hall, John Sippel, Mildred Hall, Is Horowitz, Paul Ackerman.

DEPARTMENT EDITORS

CLASSICAL: Is Horowitz (N.Y.); COPY: Dave Dexter (L.A.); COUNTRY: Gerry Wood (Nash.);
DISCO: Radcliffe Joe (N.Y.); MARKETING: John Sippel (L.A.); RADIO—TELEVISION PRO-
GRAMMING: Claude Hall (L.A.); RECORD REVIEWS: Nat Freedland (L.A.); RECORDING
STUDIOS: Jim McCullaugh (L.A.); SPECIAL {SSUES: Earl Paige (L.A.); TALENT: Nat
Freedland (L.A.); TAPE/AUDIO/VIDEO: Stephen Traiman (N.Y.).

FOREIGN CORRESPONDENTS

AUSTRIA: Manfred Schreiber, 1180 Wien XVIIl, Kreuzgasse 27. Tel: 43-30-974; BEL-
GIUM: Juul Anthonissen, 27A Oude Godstraat, 3100 Heist op den Berg. Tel: 015 241953;
BRAZIL: Henry T. Johnson, Av. Rio Branco 25, Rio de Janeiro. Tel: 233-4977; CANADA:
Gerald Levitch, 387 Sherbourne, Toronto, Ontario. Tel: 416-924-7601; CZECHOSLO-
VAKIA: Dr. Lubomir Doruzka, 14 Zeleny Pruh, 147 0O Praha 4 Branik. Tel: 26-16-08; DEN-
MARK: Knud Orsted, 22 Tjoernevej, DK-3070 Snekkersten, Denmark. Tel: (01) 31-30-76;
DOMINICAN REPUBLIC: Fran Jorge, PO Box 772, Santo Domingo; FINLAND: Kari Helo-
paitio, SF-01860 Perttula, Finland. Tel: 27-18-36; FRANCE: Henry Kahn, 16 Rue Clauzel,
75009 Paris, France. Tel: 878-4290; GREECE: Lefty Kongalides, Hellinikos Vorras, Thessalo-
niki, Greece. Tel: 416621; HOLLAND: Willem Hoos, Bilderdijklaan 28, Hilversum. Tel: (035)
43137; HUNGARY: Paul Gyongy. Derekutca 6, 1016 Budapest, Hungary. Tel: 869-710;
IRELAND: Ken Stewart, 56 Rathgar Road, Dublin 6, Ireland. Tel: 97-14-72: ISRAEL: Uri
Alony, POB 28028, Tel Aviv, Israel. Tel: 23.92.97; ITALY: Daniele Caroli, Viale Marche 21,
20125 Milano. Tel: 02-693412. Paul Bompard, Via Gramsci 54, 00197 Rome; MEXICO:
Marv Fisher, Apartado Postal 11-766, Mexico 11, D.F. Tel: 905 5631-3907; NEW ZEALAND:
J. P. Monaghan, ¢/ o Box 79, Wellington; NORWAY: Randi Hultin, Norsk Hydro, Bygdoy Alle
2, Oslo 2, Norway. Tel: (02) 56-41-80; POLAND: Roman Waschko, Magiera 9m 37, 01-873
Warszawa, Poland. Tel: 34-36-04; PORTUGAL: Fernando Tenente, R Sta Helena 122 R/c,
Oporto, Portugal; PUERTO RICO: Lorraine Blasor, PO Box 12333, Santurce, 00914. Tel:
723-4651; RUMANIA: Octavian Ursulescu, Str. Radu de la La Afumati nr, 57-B Sector 2,
Bucharest O.P. 9. Tel: 13-46-10, 16-20-80; SPAIN: Fernando Salverri, Alcalde Sainz de Ba-
randa, 107-Esc.4-31D, Madrid-30, Spain; SWEDEN: Leif Schulman, Brantingsgatan 49, 4
tr. 115 35 Stockholm. Tel: (08)629-873; SWITZERLAND: Beat H. Hirt, Berghaldenweg 19,
8135 Langnau/Zurich, Switzerland. (01) 713-24-30; REPUBLIC OF S. AFRICA: Wynter
Murdoch, 52a Third St., Linden, Johannesburg; URUGUAY: Carlos A. Martins, Panama
1125 Ap. 908, Montevideo; U.S.S.R.: Vadim D. Yurchenkov, 14 Rubinstein St., Ap. 15 Len-
ingrad, 191025, Tel: 15-33-41; WEST GERMANY: Wolfgang Spahr, 236 Bad Segeberg, An
der Trave 67 b, Postfach 1150. Tel: (04551) 81428, Telex: 261656-musik; YUGOSLAVIA:
Borjan Kostic, Balkanska St. 30, 11000 Beigrade, Yugoslavia. Tel: 645-692.

MARKETING SERVICES

DIRECTOR., MARKETING SERVICES: Bill Wardlow (L.A.)
CHART MANAGER: Bob White (L.A.)

SALES

DIRECTOR OF SALES: Tom Noonan (L.A.) ASSISTANT SALES DIR.: RonWillman (N.Y.)
NATIONAL TALENT COORDINATOR: Bill Moran (L.A.); EUROPEAN SALES DIR.: Andre
de Vekey (London); CLASSIFIED ADVERTISING MANAGER: Murray Dorf (N.Y.).

INTERNATIONAL SALES

GREAT BRITAIN: Barry Hatcher, 7 Carnaby Street, London W1V 1PG. Tel: (01) 437 8090;
AUSTRALIA: Mr. Ken Appleton, Adrep Pty Ltd., 41 MclLaren St., North Sydney, NSW. Tel:
929.5088; AUSTRIA, BENELUX, CZECHOSLOVAKIA, HUNGARY, POLAND, SCANDI-
NAVIA: Johan Hoogenhout, Smirnoffstratt 40, s-Hertogenbosch, Holland. Tel: 147688;
FRANCE: Olivier Zameczkowski, 30 Avenue Bugeaud, 75-116, Paris; Tel: 553.1068; ITALY:
Germano Ruscitto, Piazzale Loreto 9, Milan. Tel: 28-29-158; JAPAN: Hugh Nishikawa,
Dempa Bldg., 11-2, 1-chome, Higashi-gotanda, Shinagawa-ku, Tokyo. Tel: (03) 443-8637;
MEXICO: Marv Fisher, Apartado Postal 11-766, Mexico 11, D.F. Tel: 905 631-3907;
SPAIN: Rafael Revert, Plaza Mariana de Cavis 1 & 3, Escalera Derecha 128, Madrid 7, Spain.
VENEZUELA: Christian Roux, Radio Exitos 1090, Calle El Retiro, Qta. Vilma, El Rosal, Ca-
racas, Venezuela. o

PUBLISHING

PUBLISHER: Lee Zhito ASSOCIATE PUBLISHERS: Tom Noonan, Bill Wardlow
BUSINESS MANAGER: Steve Lappin PUBLISHING CONSULTANT: Hal Cook
MANAGING DIRECTOR, BILLBOARD LTD. U.K.: Frederick C. Marks
CONFERENCE DIRECTOR: Diane Kirkland
SPECIAL PROJECTS: Denis Hyland (N.Y.); PRODUCTION MANAGER: John F. Halloran
(L.A.); PRODUCTION COORDINATORS: Tom Quilligan, Ron Frank (Cincy):
CIRCULATION MANAGER: Jack Shurman (N.Y.).

BILLBOARD PUBLICATIONS, INC.

CHAIRMAN & CHIEF EXECUTIVE OFFICER: W.D. Littleford;: PRESIDENT: Dale R. Bauet;
SENIOR VICE PRESIDENTS: Administration & Finance, David Luppert; American Artists
Group, Jules Perel; Broadcasting Division, Mort L. Nasatir; VICE PRESIDENT, DIRECTOR
OF SALES: Maynard L. Reuter; SECRETARY: Ernest Lorch; ASSISTANT SECRETARY: Mi-
chael R. Light: TREASURER: Lawrence Gatto; PRESIDENT, MUSIC LABO (JOINT VEN-
TURE): Ben Okano.

The microfilm edition of Billboard is available fromr KTO Microform, Route 100, Millwood,
N.Y. 10546. For details. contact the company, at the above address.

Subscription rates payable in advance. One year, $70 in U.S.A. (except Alaska, Hawaii.
Puerto Rico, Canada). Other rates on request. Allow 3 to 6 weeks delivery first copy. Subscrip-
tion correspondence: write Subscription Manager, Billboard, Box 2156, Radnor, Pa. 19089.
Change of address should give old and new address. Published weekly. Second-class postage
paid at New York, N.Y. and additional mailing offices. POSTMASTER send Form 3579 to
Subscription Manager, Billboard, Box 2156, Radnor. Pa. 19089. © Copyright 1977 by Bill-
board Publications, Inc. The company also publishes in NEW YORK: American Artist, Gift &
Tableware Reporter, Industrial Design, Interiors, Residential Interiors. Merchandising, Photo
Weekly, Watson-Guptill publications, Whit-
ney Library of Design; LOS ANGELES: Bill-
board;: NASHVILLE: Amusement Business;
LONDON: The Artist, World Radio-TV Hand-
book, How to Listen to the World, Jazz Jour-
nal International; TOKYO: Music Labo. Post-
master, please send Form 3579 to Biliboard
Publications, Inc., Box 2156, Radnor, Pa,
19089. Area Code 215, 687-8200.

SUBSCRIBER SERVICE
P.O. Box 2156, Radnor, Pa. 19089
(215) 688-9186

m . ABP @

Vol. 89 No. 28

® R .

=
L

!\AUSI_CAL TRIBUTE—Sergio Mendes and Elton John present Pele, the New York Cosmos soccer star, with awards dur-
ing his recent appearance in Los Angeles. Mendes gives Pele an honorary citizenship award from the mayor and John,
an owner of the L.A. Aztecs team, gives Pele a certificate for his contributions to the growth of the sport.

PICTURE SALES

LOS ANGELES—In less than a
month, three Sony Betamax projec-
tor units, one each in Oz stores in At-
lanta, Birmingham and Ft. Walton
Beach, Fla., have broken more new,
unknown acts for retailing veteran
Steve Libman than any in-store pro-
motion he’s used in more than |5
years.

Libman backs the merchandising
provided by projecting giant video-
cassette pictures on a more than 10-
foot screen even more strongly than
Greg Savage who introduced his
own home-recorded videocassette
shows in his Dingleberry’s in subur-
ban Dayton. Ohio (Billboard. July 9,
1977).

“Since we began showning an
RCA-produced 30-minute video-
cassette of seven different acts. one
new act on that tape, Helen Schnei-
der, for example, has sold more than
120 albums in our Birmingham
store,” says Libman.

“And that’s more sales movement
than we've had-on that album in the
entire network of more than 2.000
accounts we service.

“Customers like the show. It fea-
tures Waylon Jennings and Jeffer-
son Starship. Shorter segments
within the tape are devoted to Bea-
ver Teeth, Dr. Buzzard and Schnei-
der. She does such a great job vis-
ually in her part of it that customers
in the store when it’s played react by
buying the album,” Libman reports.

Though the oldest Sony unit is less
than a month old, Libman feels the
audio/visual concept has already
paid for itself.

He and David Kaye. owner of
Southland Distributing, Atlanta,
will buy a $7,500 a/v record-and-
playback unit for every new large
important store. And maybe some of

By JOHN SIPPEL
the smaller ones, for the Florida
store is relatively new and it’s a min-
iaturized version of the avant-garde
fantasyland record/tape/bazaar
stores which they pioneered late last
year (Billboard, October 23, 1976).

Though the store is only 1,500
square feet, it too has a small stage
area in its “Emerald City” section,
where, like in its giant counterparts
in Atlanta and Birmingham, noth-
ing was happening most of the time.

Kaye felt that the live perform-
ance area was wasling away. except
for weeckends when local and re-
gional acts would perform there.
Now that largely unused staging
area houses the projection unit and
the huge screen. -

Store personnel at the check ap-
proval stand can insert a video-
cassette and it plays back on the
screen. The customer watching the
screen is locked into a buying envi-
ronment.

Libman, who has solicited 16
company-produced videocassettes
from RCA, CBS, Warner Bros.,
Casablanca, Capitol and MCA., cor-
relates a 24-title stepup LP rack in
front of the screen with what's going
through the projector.

Each of the 24 displayed LPs is on
sale. And, interspersed between the
acts performing on the videocassette
are Libman-produced one-minute
spots selling those select albums.

“We want to feature not perform-
ances taped from tv shows, but per-
formances provided by labels. We
feel there is more interest in a per-
formance which the customer hasn’t
seen before. The best example is a
1975 Boz Scaggs excerpt from a New
Year's concert.

“We feature a Scaggs album that’s
catalog. It contains most of those

Japan Sales Turn Oldies To Goldies

By ALEX ABRAMOFF

TOKYO—Japan is in the midst of
an oldies boom.

The movie “*American Graffiti” is
a big hit here, youth is clothed in
Graftiti fashion, discos are playing
an increasing number of rock 'n’ roll
records, and radio stations are re-
ceiving requests for records of 1950s
and early "60s.

Oldies such as “Rock Around The
Clock™ (released by Victor Musical
Industries) and “Diana” (CBS/
Sony) are on local single charts,
while the original soundtrack of

www.americanradiohistorv.com

“American Graffiti” (Victor), “Rock
'N' Roll Album™ (RVC) by Elvis
Presley and “Paul Anka & Neil Se-
daka™ (RVC) are on album charts.

In addition, local rock 'n’ roll art-
ists such as Miki Curtis, Masaaki
Hirao and Keijiro Yamashita, who
enjoyed great popularity 20 years
ago. are again actively giving con-
certs and their records are selling at
an accelerated pace.

Record companies are doing their

(Continued on page 79)

Veteran Retailer Libman Hypos
Grosses ViaVidcassette Shows

older cuts. And the videocassette
proves it can promote catalog, 100,”
Libman avers.

Kaye and Libman were surprised
by the instantaneous reaction they
got from local and regional label
sales people when they announced
they were buying the Betamax unit.

“RCA really has been tops. Char-
ley Hall helped us a lot. And the
other labels are quickly catching up.
When we get a videocassette from a
label. we take it to a local laboratory
and drop in the commercials where
we want them. IUs expensive. Butit’s
our way of really promoting a label
that cooperates.

“We're trying something radical
in Birmingham. We bought the full
length feature of “The Wizard Of Oz’
for that store. We advertised that we
would show the two-hour feature
starting at 10 a.m. Saturday morn-
ings.

“After the first three weeks, our
audience of 3 to 13-year-olds hit 150.
And at noon. when parents return o
pick up their kids, we have conven-
iently placed our kidisk racks near
the exit area and we are moving lots
more kiddie records,” Libman savs.

Memphis Local
Elects New Top
NARAS Execs

MEMPHIS—Jud Phillips, Mem-
phis a&r director for Phonogram/
Mercury has been elected president
of the local NARAS chapter by its
new board of governors.

Other new officers: Estelle Axton,
owner of Fretone Records, first vice
president: Carl Marsh, producer
and arranger, second vice president:
Sid Garwood, leader of Phase 1I,
secretary: Rick Ireland. recording
engineer and consultant at Phillips
Recording Studio, treasurer.

New members of the board of
governors elected by the member-
ship and installed are: -

William Brown. Harold Dorman.
Steve Gatlin, Bud Hughes, Linda
Lou McCall. Bill McMath, Ron Nel-
son, Larry Robinson, Lester Snell
and Warren Wagner. All were
elected for two-year terms.

Said Jeannie Ryan, executive di-
rector: “Since Memphis will be sa-
luted on the nationally televised
Grammy Awards Show in 1978, we
are looking forward to a great future
in working with the new officers of
NARAS.”
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“PRODUCED BY TED TEMPLEMAN.
~-onWarner Bros. -_Recnrds (WBS 8408).

Doobie Brothers Summer Tour:-. - L :
_July. 14" Fort Wayne, Tndfana” =~ - July 2 ""'Monfgomery, Atabama
_ _ C. .. July.a5 Indianapolis T 7 July 287 Asheville, North Care
- Kansas Gity, Missoufi--- ... July'16  Kalamazoo, Michigan™ . July 29 1, So .
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Financial

NEW YORK-—The merger agree-
ment announced last week between
Book-of-the-Month Club and Time
Inc. not only brings together two
major publishing forces but also two
important direct marketers of prere-
corded music.

And executives at both companies
directly involved with the record
side of activities see accelerated in-
volvement in expanding releases
and broadening market appeal.

Book-of-the-Month  pioneered
with the first record/tape club more
than 20 years ago. and is active to-
day in various album packages

L AV

Specialty Sound Effects Records

18 Volumes of Authentic Sound
Effects attractively packaged in
color-coded albums help you
offer a complete service for the
audiophile. Buy direct from the
manufacturer who pioneered
Sound Effects on records. Send
for catalog and price information
listing these and 15 other spe-
cialty records such as "Silent
Movie Music," "Calliope,” "Car-
ousel,”" “‘Music Box,’” and more.
Write to:

Thomas J. Valentino Inc.

Dept. B - 151 West 46th St., NY, NY 10036
or call (212) 246-4675

TIME & BOOK-OF-MONTH CLUB:

Merger Ties 2 Disk Catalogs

By STEPHEN TRAIMAN

which contributed nicely to last
year’s $65 million revenues.

Time-Life Records, since it be-
came a part of Time-Life Books sev-
eral years ago, has seen both volume
and profits grow with its widened
marketing approach. Conservative
estimates put 1976 sales at more than
10% of the book subsidiary’s $192
million revenues, or some $20 mil-
lion, with a significantly greater fig-
ure anticipated this year.

At Book-of-the-Month, Lester
Troob, who heads “The Classics
Record Library,” emphasizes, “We
are internally committed to expand-
ing this part of our business, as evi-
denced by the last two years’ activ-
ity.”

yA four-LP Vladimir Horowitz set
is due out in early fall, and a second
four-LP package featuring the
Chamber Music Society of Lincoln
Center is in the works, following the
success of the initial quartet of re-
leases last year.

Also doing well is a four-LP set of
Billie Holiday material released
more than a year ago.

The package record business has

NOTICE

Effective June 27, 1977, Her-
man Mizrahi, aka Hy Mizrahi,
and Gary Zangre are no
longer employees, officers or
agents of Roxy Records In-
corporated and/or Platinum
Plus Record Corporation.

Board of Directors

Roxy Records,
Incorporated
Platinum Plus

Record Corporation
9465 Wilshire Blvd.,
Beverly Hills, California

at Le Mans

deE

8645 Sunset Bl.

Ol

An Evocation of
“The Bentley Years”

Classic 1928 Bentley Le Mans 4.5 Styling
Original Bentley Mark VI Chassis,

Engine and Fittings

nglish Clil.ssic Carriages, LTD

213/657-5890

served Book-of-the-Month well
since its initial plunge into music
with the formation of the Music Ap-
preciation Record Club two decades
ago, Troob notes. This was followed
by the Metropolitan Opera Record
Club, and when the big labels got
into the act—Columbia, RCA and
Capitol—Book-of-the-Month  be-
came the fulfillment operation for
the RCA Music Service clubs. The

‘current packaging evolved when it

sold this arrangement to Reader’s
Digest some years ago.

At Time-Life Books, Roger
Lourie, manager of new product de-
velopment, notes that the growing
profits in the record/tape activities
can be traced to 1973 wheri the inde-
pendent Time-Life Records organi-
zation became part of the books di-
vision.

“We've been increasing profits
annually since that time with one
new series a year launched—and
each has been more successful than
the prior one, with eight active li-
braries now being marketed,” he
claims.

Lourie believes a combination of
better value and wider appeal is re-
sponsible for the success of the al-
bum marketing. “At $17.95 or
$19.95 for our four or five-disk set,
consumers are getting at least one
hard-cover book sold separately at
up to $20 or $25. and a ‘Listener’s
Guide’ with program notes.

“We're really offering a greater
appreciation of music for a relatively
loyal audience that appreciates our
Time-Life logo. Our 85 Beethoven
disks, for example, have been cited
as exceptionally good music for the
dollar.”

He also contrasts the relatively
narrow appeal of early *70s releases
of Wagner’s “Ring Cycle” and “The
Story Of Great Music” (periods such
as romantic and baroque) with such
recent series as “Great Men Of Mu-
sic” (Mozart, Tchaikovsky, Mabhler,
etc.) and “Arthur Fiedler’s Favor-
ites,” which are talking to a much
broader audience with greater po-
tential sales.

“If you look at the continuing di-
versity of our product line and new
marketing approach, you'll get an
idea of what the 1980s should be like
for Time-Life,” Lourie says. “I think
we'll see a number of new series that

(Continued on page 83)

" Market Quotations

As of noon, July 7, 1977

1976
High  Low

NAME

46% 37 ABC

10% 7% Ampex
5% 3% Automatic Radio
61% 55 CBS
16 7% Columbia Pictures
15% 10% Craig Corp.
48% 32% Disney. Walt
4% 3% EMI
18% 12% Gulf + Western
8% 4% Handleman
35% 23% Harman Industries
5% 3% K-Tel
Y% 5% Lafayette Radio
26% 21% Matsushita Electronics
44% 36% MCA
25% 16 MGM
57 47% 3M
56% 36% Motorola
36 31% North American Philips
= = Pickwick International
9% 5% Playboy
32% 25% RCA
10% 8% Sony
22% 16% Superscope
42% 21 Tandy
7% 4% Telecor
3% 2% Telex
4% 2% Tenna
17% 13% Transamerica
24% 9% 20th Century
32% 26% Warner Communications
28 20 Zenith
OVER THE P-E Sales Bid Ask
COUNTER
ABKCO Inc. 54 - 2% 3
Gates Learjet 3 3 9% 9%
GRT 30 30 2% 2%
Goody Sam 3 - 1% 1%
Integrity Ent. 3 35 % 1%
Koss Corp. 5 - 3% 4

(Sales

P-E 100s) High Low Close Change
10 486 43'% 43% 43% - %
13 765 10%  10%  10% + W

4 21 3% 3% 3% Unch.
10 65 59 58% 58% Unch.
5 260 14% 13% 14% + %
3 22 12% 12%  12% Unch.
15 298 36 35% 35% - %
8 28 3% 3% 3% Unch.
4 332 13% 13% 13% Unch.
11 143 8% 8 8% + %
9 50 35% 34% 34% +
8 2 3% 3% 3% Unch.
72 20 6% 6% 6% + %
10 4 23% 23% 23% Unch.
9 466 42% 42 42 - %
10 115 23% 22% 23% + %
16 1092 49% 48% 49% + %
12 246 40 39% 39% - %
7 14 32% 32% 324 — %
12 10 7% 7% 7% - %
12 424 31% 30% 30% + . %
16 885 9 8% 9 Unch.
5 2 17% 17%  17% + %
7 1491 28 27% 28 + Y
6 12 6% 6 6% Unch
9 65 2% 2% 2% + %
11 13 2% 2% 2% + %
9 516 16% 15% 16 Unch.
1 1495 21%  19% 21% + 1%
7 112 30 29% 30 Unch.
10 13 22%  21%  22% + %
OVER THE P-E Sales Bid  Ask
COUNTER
Kustom Elec. 7 14 2% 3%
M. Josephson 4 21 16% 17%
Memorex 7 109 25% 26
Orrox Corp. - - 1 1%
Recoton 4 - 2% 2%
Schwartz Bros. 10 - 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas volimer of Loeb, Rhoades & Co., Inc., 9440 Santa Monica Bivd., Beverly Hills,
Calif. 90210, 213-273-7711, member of the New York Stock Exchange, Inc.

Sony’s Home Vid Recorder
Helps 2nd Quarter Profits

NEW YORK-Increasing mo-
mentum in home videocassette
recorder sales and a big gain in affil-
late equity earnings boosted consoli-
dated net income of Sony Corp. 30%
to $36 million, on an 1% net sales
gain t0 $432.6 million, for the second
quarter of fiscal 1977.

Income was equivalent to 17 cents
per American Depositary Share
(ADS) for the three months ended
April 30. Each ADS is equivalent to
one share of common stock.

Overseas sales (outside Japan) ac-
counted for 57% of the total, reflect-.
ing in large part shipments of Beta-
max home video recorders to the

US., with the figure of $246.7 mil-
lion up 16%.

In the three months. sales of VTRs
were up 33.7% and represented
14.5% of net sales: television sets
gained 8% and were 30% of total
sales, while tape recorder and radio
sales were down about 1%.

For the first six months of the fis-
cal year, consolidated net income of
$75.8 million, or 35 cents per ADS,
was nearly 41% ahead of the prior
years’ period. Equity in affiliates’
earnings rose more than 65% for the
six months, to $9.1 million from $3.6
million, with niost of the gain in the
second quarter.

A $4.5 million civil antitrust suit
filed in 1972 against BSR Ltd. and
BSR (USA) Ltd., by Aldshir Manu-
facturing Co., Inc,, Tuckahoe, N.Y ,
has been settled out of court on un-
disclosed terms favorable to Alshir
according to Gerald Shirley, its
owner and president. The suit had
alleged coercive tie-in sales at the
OEM level between record changers
and 45 r.p.m. adaptors.

* * *

Advent Corp. fiscal year figures
for the period ending March 26
show net earnings of $804,000 after a
tax loss carry forward of $410,000,
compared with $227,000 in fiscal
1976 after using a $109,000 tax loss
carry forward. Sales rose 15% to
$27.983 million from $24.343 mil-
lion. However, the fourth quarter
showed a new loss of $39,000 com-
pared with an after-tax profit of
$608,000 a year ago, including a
$292,000 tax loss carry forward
credit. Sales were up 10% to $7.463

wWww.americanradiohistorv.com

Off The Ticker

million from $6.773 million the year
before.

* * *

Ampex Corp. announces a 77% in-
crease in net earnings for the fiscal
year ended April 30 to $14.2 million
or$1.31 pershare, from $8 million or
74 cents per share in fiscal 1976. Fis-
cal '77 earnings included an extra-
ordinary credit of $5.4 million, while
the 1976 figure included $2.5 million
of such benefits and an extra-
ordinary charge of $1.1 million. To-
tal sales and revenues rose about
12% to $287.4 million, compared to
$257.9 million the prior year. Ampex
also announced the signing of new
loan agreements for $55 million of
unsecured credit with its present fi-
nancial institutions.

* k%

Arp Instruments, Inc., electronic
musical instrument manufacturer,
reports earnings of $63.694 for the
quarter ended March 31, compared
with a $16,159 joss ithe year -before.

Sales totaled $1.55 million this year,
up nearly 25% from the $1.110 mil-
lion in the 1976 period.

* k%

RCA directors declared a quar-
terly dividend of 30 cents per share
on common stock, payable Aug. | to
holders of record June 13. The board
also declared dividends of 87" cents
per share on the $3.50 cumulative
first preferred stock and $1 per share
on the $4 cumulative convertible
first preferred stock, both for the pe-
riod July 1-Sept. 30, 1977, both pay-
able Oct. I to holders of record Sept.
16. * k%

Although net sales at Morse Elec-
trophonic dipped about 16% for the
quarter ended May 31, the firm’s net
loss was trimmed by more than two-
thirds from the prior year. Sales in
1977 were $99.6 million, compared
with $120.9 million last year, with a
net loss this past: March-May -of
$10.4 million, versus-a deficit of
$36.6 million theyear before.
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This man has sold more records than
the population total of London, Paris, Rome,
Munich, Amsterdam, Zurich, Stockholm,
Copenhagen and Brussels combined.

Now America is ready to
discover the unique power, the special magic of

DEMIS ROUSSOS

DEMIS ROUSSOS -

MAGIC ¢ il
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JAPANESE CELEBRATION —Paul Anka (above) speaks to members of the King Records company
at a reception in Tokyo heralding King's exclusive pact with United Artists Records for Japan.
Previously, King and Toshiba were the co-licensees for UA. In photo at right, Anka is flanked by
from the left: Harold Seider, president of UA’s international division; Kazumitsu Machigiri, presi-
dent of King Records, and L. Joseph Bos, chairman of the board of the UA Music Division.

General News

N.Y. Dailies Widen Rock Coverage In Readershlp Drive

Post, Times, News Recognize Appeal

NEW YORK-—-New York’s three
major daily newspapers are turning
to rock coverage and promotions in
an effort 1o broaden their audience
and bolster circulation.

NATIONAL
SALES
MANAGER

for catalogue label head-
quartered in New York-New
Jersey area.

Position offers growth, po-
tential, and involvement in
company management. Ex-
perience and references re-
quired.

BILLBOARD, 1515 B’way,
New York, N.Y. 10036.

Send resume to Box 862, |

Of the three. the N.Y. Post, now
under the ownership of Australian
press lord Rupert Murdoch, is the
most aggressive in pursuing a rock
audience.

The Daily News is moving more
into rock as part of its developing
arts coverage, and The New York
Times. which for a while was the
only daily which seriously covered
rock. is also slowly expanding and
giving greater prominence (o rock.

“Rock is part of our overall pol-
icy of reaching a broader audience.”
says John Reistrup, entertainment
editor of the Post. “We take popular
interest seriously here. If it is popu-
lar, we look at it.”

The Post's serious interest in pop
extends to its front page. When there
was a riot recently at a Led Zeppelin
concert in Florida. the story was
given a two-inch banner headline.

When Fleetwood Mac played

KING KAROL . .. NEW YORK’S
#1 ONE STOP

Now has the LARGEST SELECTION
of RECORDS & TAPES at the
LOWEST PRICES!

“WE WILL NEVER BE UNDERSOLD"

"WE HAVE ANY RECORD YOU NEED . . .
DON'T HAVE "IT"—

IF WE

NOBODY DOES!

OPEN EVERY DAY OF THE YEAR!
9:00 AM to 9:00 PM—SUNDAYS 11:00 AM to 8:00 PM

EVERYTHING YOU NEED UNDER ONE ROOF

at 126 West 42nd St.
i $ 00 ot $4§0

LP's

5350

Between Broadway
& 6th Ave.
212/354-7684

LP’s

ALL $7.98 TAPES—$4.30 EACH
SINGLES—60¢ EACH

(Prices are for all domestic records & tapes)

COMPLETE SELECTION OF NEEDLES & ACCESSORIES @(‘“"' @ ~

. BLANK TAPES . ..

T

BUY 1 OR 1,000 ... CASH & CARRY!!!

By ROMAN KOZAK

Madison Square Garden, in the next
issue there was a front page picture
of Stevie Nicks, another picture of
Lindsay Buckingham on page two,
and a review of the concertin the en-
tertainment section. The next day
there was an interview with Chris-
tine McVie, and gossip about the
post-concert party.

To cover rock action the Post has
hired two full-time reporters. One
does concert reviews, which appear
the day after the show, and writes
more in-depth features. The other is
a rather controversial “fanzine™ type
of writer who has a thrice-weekly
column, covering industry person-
alities as well as performers.

In addition, the paper has album
giveaway promotions, features Roll-
ing Stone’s syndicated columns. and
is moving to do its own record re-
views and to carry record chartson a

NEW YORK-—CBS Records Di-
vision has just completed its best sec-
ond quarter in history, with June its
strongest 30-day period of all time.

In the last three months the label
has earned 11 gold records and three
platinums, bringing the year’s total
to 21 gold and seven platinum rec-
ords.

Strong sellers for CBS have been
Barbra Streisand, both for “Star Is
Born” which has now exceeded
quadruple platinum and is still sell-
ing, and “Superman” which is near-

AUDIOTEK
SALES LEAP
ABOVE 1976

MINNEAPOLIS—Audiotek Sys-
tems, Inc. here reports second quar-
ter sales up 57% over the same pe-
riod last year, earnings up 15%. The
firm’s ASI Records division scored
the most dramatic sales increase of
104%, attributed to LPs by the
groups Babyface and Natural Life.

Firm's studio division reportedly
experienced the busiest quarter in its
11-year history. with its Textra pub-
lishing division also posting ad-
vances.

wWwWWwW.americanradiohistorv.com

regular basis. Ironically it publishes
almost no atbum ads.

The Daily News also carries charts
and album reviews. It periodically
gives away rock iron-on transfers
and has contests for concert tickets.
It has one full-time writer covering
the rock and cabaret circuit and also
uses six freelance writers.

“We decided to get more rock cov-
erage to balance out the classical
music. It is tied to a much larger
scheme where we try to cover all the
arts,” says Harry Haun, in charge of
the News' amusement section.

The paper recently premiered its
Friday section, and one of the first
features was on Clive Davis. Haun
says there is an effort to have rock
features also in the Sunday Leisure
section. The News carries about 10
pages a week of tie-in album and re-
tail ads.

.BAGS 11 GOLD RECORDS IN 90 DAYS

Best Quarter In History For CBS

ing platinum, according to the label.
And “Silk Degrees™ by Boz Scaggs is
nearing the 3 million mark.

Other strong Columbia artists in-
clude James Taylor, Kris Kristoffer-
son, Kenny Loggins, Maynard Fer-
guson, Weather Report and the
Emotions.

On Epic, Boston has sold 5 million
units and is still selling, CBS reports.
Other strong Epic acts include Ted
Nugent, Engelbert Humperdinck,
Joe Tex, REO Speedway, Jeff Beck/
Jan Hammer, Southside Johnny and
the Asbury Jukes and Suzy and the

John Rockwell, chief rock critic
for The Times, says that rock cov-
erage in The Times has been “pretty
much status quo.” But he notes that
The Times has begun to run record
charts and that the Sunday maga-
zine is opening up to rock with re-
cent articles on Clive Davis and
Kiss.

Rockwell says that The Times has
been expanding its rock and jazz
coverage for the last three or four
years, and that now its new Home
and Weekend sections are also
opening up to rock.

Music Book Distrib

NEW YORK-—Chappell Music
and the Theodore Presser Co. have
arranged with Optimum Book Mar-
keting Inc. for the distribution of se-
lect material from their catalogs to
bookstores in the U S.

Initial product to be shipped as
part of the deal includes a book by
country artist Tom T. Hall.

Redstripes (Linda McCartney).

Heart, Burton Cummings and
Joan Baez are keeping the new Por-
trait label healthy, CBS claims.
Among the Associated Labels,
“Leftoverture” by Kansas on the
Kirshner label has passed the
double platinum mark. Teddy Pend-
ergrass, the O'Jays and Lou Rawls
are strong on Philadelphia Inter-
national, as is the Isley Bros. on T-
Neck.

CBS also reports good sales on its
jazz/progressive artists and on its
country acts.

London CBS Confab To Draw 1,200

NEW YORK —CBS Records’ con-
vention in London July 24-30 will
attract more than 1,200 representa-
tives, including a large delegation
from CBS Records International.

The convention will be held at the
Grosvener and Hilton hotels. Jack
Craigo, senior vice president and
general manager marketing CBS
Records, will be the chairman of the
event, while Paul Smith, vice presi-
dent marketing and branch distribu-
tion, CBS Records. will act as vice
president.

Heading the list of executives at-
tending the convention will be John
Backe, president of CBS Inc.: Wal-
ter Yetnikoft, president, CBS Rec-

ords Group: Bruce Lundvall. presi-
dent, CBS Records Division: Dick
Asher, president of CBS Records In-
ternational. and Ron Alexenburg,
senior vice president, Epic. Portrait
and Associated Labels.

The convention will include de-
partmental meetings and seminars
covering marketing, promotion, ra-
dio. artist development. etc. The
meetings will be coordinated by
Roseland Blanch, director of mer-
chandising, planning and adminis-
trations, CBS Records.

There will be also new product
presentations and five evenings of
shows featuring both established
and new CBS artists.
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TANGERINE DREAM

TANGERINE DREAM

MUSIC FROM THE ORIGINAL MOTION PICTURE SOUNDYTRACK

A WILLIAM FRIEDKIN FILM

1 _.-’
=

TANGERINE DREAM TOUR
July
12 Los Angeles, CA
14 Boulder, CO
17 Baton Rouge, LA
! 18 Houston, TX
1 20 New Orleans, LA
21 Memphis, TN
Atlanta, GA
Columbia, MD
Poughkeepsie, NY
New York, NY
29 Hempstead, L.l.,, NY
30 wildwood, NJ
August
1 Quebec City, Quebec
2 Montreal, Quebec
4-5 Toronto, Ontario
6 Meadowbrook, Mi
7 Milwaukee, WI

MCA- 2277

Licensed by Virgin Records, Ltd.
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General News

R R

CHICAGO — Phonogram / Mer-
cury is upping its commitment to
Southern music, with establishment
ofa branch office in Atlanta. Itis the
second Southern branch the label
has christened in the past 15 months.

Jud Phillips, who heads the label’s
Memphis outpost, has been given
charge of the new base. Phillips will
divide his time between the two
cities.

“This office is an expansion of our

Deal For Chalice

LOS ANGELES—The Chalice
Music Group has completed a do-
mestic production agreement with
French disco act Space, which has a
single titled “Carry On, Turn Me
On” on United Artists.

The agreement calls for an LP to
be released under Chalice’s arrange-
ment with UA, while Chalice maps
out a fall tour and a marketing cam-
paign to support the release.

SEEKS SOUTHERN MUSIC sy
| Mercury Opening |
' Branch In Atlanta |

overall belief in Southern music,”
says Phillips, who notes that the la-
bel’s commitment to the South in-
volves “more than master pur-
chases.”

While the move is related to Mer-
cury’s recent production pact with
Atlanta’s Lowery Music, Phillips in-
dicates the label will be seeking tal-
ent outside the Lowery organization
and working closely with Adanta
acts it has signed directly, such as
William Bell and Hamilton Bohan-
non.

“There is a wealth of talent in At-
lanta,” he explains, “but sometimes
the talent just cannot get to New
York, L.A. or even Nashville. Our
first-hand involvement will be a def-
inite asset.”

Address of the new office is 230
Peachtree St.. Suite 1800, Atlanta
30303. Mercury says it believes this
is the first time a major label has had
such an office in the Georgia capital.

JULY IS
CAPITOL & ANGEL RECORD
AND TAPE MONTH
AT GALGANO’S

$7.98/$3.75 LP
$7.98/$3.75 8-Tr
& Cassette

$7.98/$3.99 LP
$7.98/%4.25 8-Tr
& Cassette

‘ UTTLE RIVER BAND |
Olewrartire Cocktsd

v
= ! J
$6.98/$3.25 LP
$7.98/84.25 8-Tr

& Cassette

$7.98/$3.99 LP
$7.98/%4.25 8-Tr
& Cassette

$6.98/$3.25 LP
$7.98/84.25 8-Tr
& Cassette

$6.98/83.25 LP
$7.98/84.25 8-Tr
& Cassette

$14.98/%7.10 LP
$14.98/87.25 8-Tr
& Cassette

$6.98/$3.25 LP
$7.98/84.25 8-Tr
& Cassette

Fly Liue An Eagle

$6.98/%$3.25 LP
$7.98/%$4.25 8-Tr
& Cassette

CAPITOL & ANGEL RECORD AND TAPE

All 7.98 List LP’s
All 498 List LP’s

PRICES FOR JULY

All 6.98 List LP's

All 7.98 List 8 Tracks & Cassettes 4.50

A COMPLETE “ONE-STOP” FOR ALL YOUR MUSICAL NEEDS
Write us for Catalogs

Pioneer Chief
Sees AM Stereo
In 50% Of Cars

By CLAUDE HALL

LOS ANGELES—If the FCC ap-
proves AM stereo broadcasting by
the first quarter of 1978, Jack Doyle,
president of Pioneer Electronics, en-
visions 50% of the car market having
units which will play AM stereo.

The Long Beach, Calif., firm spe-
cializes in car and compact home
tape units.

Researching the marketplace to
find out the viability of AM stereo,
Doyle last week visited three AM
stations in Los Angeles—KFI,
KMPC and KPOL. He was ex-
tremely impressed with the enthusi-
asm for the potential of AM stereo
shown by Al Herskovitz, operations
director at KPOL.

“l am personally enthusiastic
about AM stereo,” Doyle says. His
reason for visiting radio stations,
aside from just checking to see which
stations would move to AM stereo
and in what time span was “to show
some of the programming people
how much we’re interested in such a
system.”

Doyle says about 10 million car
after-market stereo units would be
sold this year (this does not include
units installed in Detroit) and these
could be with or without radio,
meaning an 8-track or cassette unit.

“And the general trend has been
toward in-dash installation. Well,
once it’s installed into the dash, as a
rule it's usually an AM-FM radio
and tape unit. Out of the 10 million
units sold, I'd estimate that 60%-70%
of them will include a radio. mean-
ing either an FM stereo and a stereo
cassette or tape unit.”

But he feels many of these radios
feature both AM and FM. If AM
stereo is approved for broadcast by
the FCC, he says it would only take
six to eight months to gear up pro-
duction on car receivers.

“So, we're really looking at 1979
and 1 think the switch over to AM
stereo in cars will be fast. Our busi-
ness is kind of a fadish industry. So,
a year beyond that, depending on
the FCC approving AM sterco early
in 1978, most car units would feature
stereo on both AM and FM.

The combination stereo units
would probably only cost $20 to $30
more than present AM-FM and tape
units, he says.

Everything. of course. depends
upon the U.S. government approv-
ing AM stereo radio.

Changeover in home compact
units would also be rapid, he feels.
“It appears that it's not too difficult
for a radio station to switch to AM
stereo in regard to equipment instal-
lation. So. the switch in home receiv-
ers would also be rather rapid.” He
estimates that about four million

(Continued on page 77)

GALGANO
DISTRIBUTING
CORPORATION

4147 W. Armitage Ave.
Chicago, I11. 60839
(A-C) 312/ 235-3800

A&M FOCUSES
ON MANGIONE

LOS ANGELES—A&M Records
has designated July “Mangione
Month™ in support of Grammy
award winner Chuck Mangione.

The campaign, launched last
week during Mangione’s Los An-
geles Amphitheatre performance.
will consist of sales, promotion, mer-
chandising, advertising and public-
ity campaigns in all major markets.

Special promotional kits have
been designed titled “Informan-
gione.” In addition, catalog flyers,
in-store samplers, posters, radio
spots and localized marketing cam-
paigns have been coordinated.

MUSICAL BONDS—Stanley Adams, ASCAP president (second left), accepts

the Jerusalem plaque of merit from Israeli Ambassador Gideon Rafael (right)

at the recent State of Israel dinner honoring the society leader. Present at the

moment are composer Aaron Copland (left) and Lee Zhito, Billboard’s pub-

lisher and editor-in-chief. More than $250,000 was raised at the Plaza Hotel
function.

MEET WITH FIELD FORCES

E/A Chiefs Travel
To Kill Complacency

By NAT FREEDLAND

LOS ANGELES—Is it dangerous
for a record company to be too suc-
cessful?

Elektra/Asylum’s top three pro-
motion executives have completed a
week on the road meeting individ-
ually and in small groups with every
one of its 29 field promotion men to
examine that very issue.

“We know that E/A is having its
second consecutive all-time record-
breaking sales year,” says Fred De-
Mann, the label’s national promo-
tion director.

“It was starting to be a concern
that the E/A promotion team should
maintain the drive and hunger we're
used to putting forth. We didn’t
want anybody to start slipping into
fat cat habits of laziness or com-
placency.”

Ken Buttice, E/A promotion vice
president, headed the headquarters’
delegation with Burt Stein, national
album promotion director, and De-
Mann.

On consecutive days they met
with Southeast local and regional
promotion men in Atlanta, with
Northeast staffers in New York. with
the Midwest staff in Chicago and
with the West's field men in Los An-
geles.

“It began to look as if we weren’t
popping records onto playlists with
the certainly we were used to,” says
DeMann. “The whole theme of
these field meetings was that it was
time for all of us in E/A promotion
to get more aggressive. We got down
and discussed this openly and
frankly.”

Each of the four regional sessions
started off with a general meeting at-
tended by no more than 12 persons.
These were followed by individual
sessions where every single local and
regional representative met pri-
vately with the national promotion
trio.

“Suggestions and gripes were
aired freely on all levels,” says De-
Mann. “*But the final results left ev-
erybody feeling optimistic and smil-
ing. These were no punishment
sessions; we conveyed our apprecia-
tion of the overall good job that is
being done.

“The idea was simply to take a
close look at any bad promotion
habits which might be developing
along with the label’s success pat-
tern.”

Among the specific tactics dis-
cussed for improving promotion re-
sults was categorizing record prior-
ities so that more radio categories
would be worked weekly. but with
fewer records being plugged to any
single station.

More involvement with WEA dis-
tribution branch efforts and devel-
oping more of an independent-busi-
nessman attitude to watch cost
effectiveness were also stressed.

It was felt that meeting regionally
in small groups with the field pro-
motion staff would be more produc-
tive than bringing the entire staff o
a single site for a larger conference.

E/A is also planning a program
for regional sales and promotional
representatives to work one-week
stints out of Los Angeles headquar-
ters.

[IOKING;:
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See Page 41
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LEARNING PERSONAL MANAGEMENT

Marc Gordon Has
Minority Program

By ED HARRISON

LOS ANGELES—Personal
manager Marc Gordon has es-
tablished what is believed to be
the first minority on-the-job
training program in personal
management.

tape library. It all adds to the to-
tal picture,” Gordon says.

While there is no guarantee for
job placement once the course
ends, Gordon says that with the
knowledge gained, the student is

£0 ok S o W W

GOLDEN SOUL—Representatives from WEA Internatnonal present the U.N.

High Commission for Refugees a copy of the ““Golden Soul’’ LP whose profits

are donated to the agency. Seen, from left, at the U.N. are: George Rossi,

WEA N.Y. branch manager; Virendra Dayal, UN regional representative at UN

headquarters; Rich Leonetti, WEA vice president of sales; and Larry Herman,
N.Y. branch marketing coordinator.

The six-week course, which
commenced two weeks ago, is the
result of Gordon being ap-
% proached by a college student

equipped to step into jobs in
other related areas such as book-
ing agencies and public relations.

Says Gordon: “Depending on
the student’s knowledge. he or
she can probably take an artist

AUTHOR, AUTHOR—Carole Bayer
Sager (right) is joined onstage at

seeking information on how to
become a personal manager.
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Almo Ties With Three Catalogs

LOS ANGELES—AImo Publica-
tions has signed the Burt Bacharach
and Hal David, Ray Stevens and
Fred Ahlert publishing catalogs to
exclusive print representation.

The Bacharach-David deal in-
cludes compositions published by

With You,” ~1 Say A Little Prayer”
and “One Less Bell To Answer.”
According to Joe Carlton, director
of the print division, the focus will
not be confined to the standards but
to new material being penned by the
duo. Almo has also signed the Ahab

1 realized there was no ac-
credited university training.” ex-
plains Gordon, “for a career in
personal management. So | de-
Z cided to train her and one other
by letting them experience per-

from the beginning and apply
the steps in making that artist
successful. They will be able to
avoud some of the pitfalls and be
prepared to know and realize
what must be done.”

% sonal management under my Gordon is hoping other com-
guidance. panies will “take on the chal-
¢ “Theré is not enough black lenge” by hiring and training mi-

norities.

Blue Seas Music, Jac Music, Casa
David Music and New Hidden Val-
ley Music.

Titles include “What The World
Needs Now Is Love,” “Raindrops
Keep Falling On My Head.” “Close
To You.,” *Do You Know The Way
To San Jose,” “I'll Never Fall In
Love Again,” “This Guy’s In Love

Music catalog which is owned and
operated by Ray Stevens.

CBS Gives Temple
Vidcassette Money

NEW YORK-CBS Records has
contributed $15.000 to the video-
cassette series “All About Tae Music
Business™ now being produced at
Temple Univ. in Philadelpaia.

The series consists of 35 Lalf-hour
programs covering the varicus facets
of the business. 1t is designed for
schools, libraries. arts councils.
foundations. performing r.ghts or-
ganizations, record companies, pub-
lishers. cte. It should be completed
by the end of the vear, and it is
planned that the series will be shown
on cable television or PBS.

We call them “Instant Album Co-

Audiofidelity Distrib

NEW YORK -—Audiofidelity En-
terprises has set Adelphi to distrib-
ute its product in Baltimorz, Wash-
ington and Richmond, Va.. while
Chiaroscuro Records, its jazz im-
print, will be handled by House of
Distributors in Kansas City and Disc
Distributors of Boston in New Eng-
land.

vers”. We have 39 in full color
{scenic views, graphic designs, reli-
gious, etc.) which can be imprinted
with your own artist and titie at a
fraction of the cost of a custom
cover. {Of course we also do cus-
tom covers.)

Loe-Myles Assaciate’s inc.
160 East 56th Street Dept. A2
NYC,NY 10022 Tel: 758-3232

Supplying the graphic nesds of the record industry for 20 yesr

CANDY STRIPE RECORDS

371 South Main Street
Freeport, N. Y. 11520 - USA

RACK JOBBERS
WHOLE SALE DISTRIBUTORS
TAPE & RECORD PROMOTIONS

raBEA TLEMANIA

ALL LABELS — COMPLETE CATALOGS — NEW RELEASES

ﬁ’ ASK ABOUT OUR SEMI-MONTHL y SPEe
i4

440

35 TAPES 4”—

-7.98

ALBUMS 3*—

list - 6.98 list

H. Y. PHONE:
L.l. PHONE: (51&) 379-5151

CUT-OUT ALBUMS ..... 35¢ cuT-0uT TAPES ... $1.00

Write or Call Russell for Free Catalogs & Weekly Specials

{212) 895-3930

TELEX 126851 CANSTRIPE FREE

(212) B95-3931
{516) 379-5760 (316) 379-8761

: representation behind the desk.
; Income is generated by black art-
ists and producers but not by ex-
ecutives. There is a need for more
black executives, not just in man-
agement, butin all areas of enter-
tainment,” Gordon says.
“Atrecord companies, the only
executive positions are in r&b
promotion. I'm not complaining,.
I'm doing something about it.”
The training program, says
% Gordon. adheres to a tight sched-
ule whereby the two trainees ac-
company Gordon through his
daily activities. They report to his
office each day for four hours.
“All 1 expect of my students s
that they be here on time and do
whatever is necessary. Some-
times it means being a messenger
or working in the mailroom or

Currently Gordon is teaching
two students but expects to add ?

four more by summer's end. He
says that he “hand selects™ his
students with most applicants ]
hearing about the program -j

through publicity. i
Gordon’s associate. Maggie I
s

Monahan, devised the course I
outline and is in charge of *PE
coordinating the program. “She %
is responsible for setting and ad- }
hering to the schedule and giving i‘,i
me progress reports on the stu- 4
dents,” says Gordon. %E

Gordon manages the Fifth Di- E
mension, a new group Tycoon on EE
Warner/Curb Records and a EE
Nashville duo., Johnny and %‘
Sherry Cobb. He is president of  §2
Mark Gordon Productions. E"

Erva Records, a division of Erva
Music Publishing, launched by
singer Wilson Pickett with a single
“Love Dagger™ due shortly. Offices
at 200 W. 57 St., New York. N.Y.
10019, (212) 765-5722.

* * *

Roman Entertainment Ltd.,
formed by Cesare Sportelli for man-
agement, disk production and book-
ing. Offices located at 750 Wash-
ington St., Easton, Pa. 18042, (215)
252-5840.

*  x %

Big Sound Records opens as a new
wave label by rock writer Jon Tiven,
managing director, and partners
Doug Snyder, Rudolf Szlavi and
Thomas Cavalier. Initial release is a
sampler LP of Phil Spector songs
covered by label's roster called “Bi-
onic Gold.” Label is distributed by
Record People and Jem. Oftices at
175 Thompson St., New York, N.Y.
10012. (212) 674-2061 and 10
George St.. Wallingford, Conn.
06492. (203) 269-4465.

* k%

Jim Petrie Promotion, an inde-
pendent firm, formed in Nashville
by Petrie. Initial thrust of company
will be on national country promo-
tion. while immediate plans call for
Top 40 and progressive concentra-
tion in the Nashville, Memphis and
Atanta markets. Firm can be
reached at 5025 Hillsboro Rd., Apt.
21-J, 37215, (615) 385-3896.

*  xx

Libra Enterprises formed by Tom
Sluder, president, and Gordon Reid,

www.americanradiohistorv.com

. New Companies_ |

vice president, and will include
Farmwell Music, a BMI publishing
division. Firm will concentrate ini-
tially on booking Brian Ford and
Country Pleasure. Address is ['1 Mu-
sic Circle South, Nashville 37212.
(615) 255-0956.
* *
Chances R Productions lauached
by David Crowder and Rodger Eck-
ler as concert promoters in Kansas
and Oklahoma. Firm is located at
2333 Farmstead, Wichita 67220,
(316) 682-2163.

o

the Roxy in Los Angeles by Melissa
Manchester to perform their co-
written hit ‘‘Midnight Blue."

RIAA

RO

Wlnners_
Singles

Alan O'Day’s “Undercover Angel”
on Pacific; disk is his first gold
single.

Kenny Rogers’ “Lucille’” on
United Artists; disk is his first gold

single.
Albums

Kiss’ “Love Gun” on Casablanca
has achieved platinum status and
“Hotter Than Hell” are its sixth and
seventh gold albums.

Barry Manilow’s “Live” on Arista
has achieved platinum status.

Crosby, Stills & Nash’s “CSN” on
Atlantic is the trio’s second gold al-
bum.

Bee Gees’ “Here At Last . .. Live”
on RSO is its fourth gold album.

Label Checks Out

LOS ANGELES—Bareback Rec-
ords is now distributing the single
“Check 1t Out (Parts 1 and )™ by
the Sophisticated Ladies after a
worldwide distribution agreement
was reached between Bareback pres-
ident Stephen Metz and Joe Webb.
Mayhew Records president.

The agreement also involves a
split publishing agreement between
Weedock Music and Bareback Mu-
sic.

PARTY TIME—Hall & Oates celebrate an SRO appearance at the Garden State

Arts Center in New Jersey with a toast backstage. Seen from left are: Daryl

Hall; Tommy Mottola, the group’s manager; John Oates; Doree Berg, RCA's

New York field promotion rep; and Mike Abramson, RCA's director, artist de-
velopment.
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46 Record Promo Folk Go Into
Intl Radio Forum Awards Finals

LOS ANGELES—Forty-six
record promotion executives, rang-
ing from chief promotion executives
to local and independent promotion
persons, have made the finals in the
annual International Radio Pro-
gramming Forum awards competi-
tion.

The winners—in each of five dif-
ferent categories, chief executive in
charge of promotion, national pro-
motion, regional promotion, local
promotion and independent promo-
tion—will be announced at the
awards banquet of the International
Radio Programming Forum Aug. 3-
6 at the Harbour Castle in Toronto,
according to Gary Stevens, senior
vice president of Doubleday Broad-
casting and general manager of
KDWB in Minneapolis, and Keith
James, vice president of program-
ming for Moffat Communications
headquartered in Calgary, Canada.

James and Stevens are co-chair-
men of the Forum this year. Awards
chairman is Al Herskovitz, oper-
ations direction of KPOL in Los An-
geles. Coordinating the awards cere-
monies this year is Jodie Lyons,
head of Compro, a division of Mof-
fat, Winnipeg, Canada.

Finalists for chief executive in
charge of promotion were: Bruce
Wendell, vice president, Capitol
Records, Los Angeles; Jack Hakin,
20th Century Records, Los Angeles;
Danny Davis, vice president of na-
tional exploitation, Screen Gems-
EMI Music, Los Angeles; Dick
Kline, vice president, Atlantic Rec-
ords, New York; Bob Sherwood,
Columbia Records, New York; Har-
old Childs, A&M Records, Los An-
geles; Fred Rupert, Polydor Rec-
ords, New York: and Dave Carrico,
Phonogram Records, Chicago.

Making the finals among national
record promotion persons are Chuck
Thagard, Columbia Records, Los
Angeles: Scott Jackson, Arista Rec-
ords, New York: Ray Tuskin, Capi-
tol Records, Los Angeles; Dave
Urso, Warner Bros. Records, Los
Angeles: Vince Faraci, Atlantic Rec-

KZ-100 Debuts
Top 40 Format

SAN ANTONIO—-KZ-100 (KZZ-
FM) signed on the air in San An-
tonio. It was previously KSAQ-FM.
The station is mass appeal Top 40.
KZ-100's program director is Ron
Dennington, previously of G-98
Cleveland, WDHF, Chicago.

The station has split from KSAQ
and is under new ownership and
management. Pat Riley is assistant
program director. Studios are in the
GPM Building, South Tower Plaza
Level.

ords, New York: Nick Hunter. Play-
boy Records, Nashville: Larry Bau-
nach, ABC Records, Nashville:
Steve Meyer, Capitol Records: Los
Angeles: and Rich Fitzgerald, RSO
Records, Los Angeles.

Finalists for local promotion exec-
utive of the year are: Andy Philpot,
United Artists Records, Memphis:
Jason Minklen, RSO Records. Los
Angeles: Gene Rumple. Capitol
Records, Atlanta: Gene Denono-
vich, Columbia Records, St. Louis:
Gloria Haneca, Pickwick, Min-
neapolis; Ron Counts. WEA, De-
troit; Bill Brill, Polydor Records, Los
Angeles: Chuck Lackner, Asylum
Records, Kansas City: Chris Crist,
Warner Bros. Records, Los Angeles;
Art Fields, Capitol Records, Phila-
delphia; Jan Basham, A&M Rec-
ords, Los Angeles: Dain Eric, Capi-
tol Records, Los Angeles, and
Johnny Bee, Heilicher, Atlanta.

Finalists for regional promotion
executive of the year Bobby Hurt,
RSO Records, Atanta; Timothy D.
Kehr, 20th Century Records, Min-
neapolis; Phillip Rauls, 20th Cen-
tury Records, Memphis; Dick
Bethel, Capitol Records, Cincinnati;
Wynn Jackson, Lifesong Records,
Atlanta; and Barry Freeman, Atlan-
tic Records, Los Angeles.

Once again, many familiar names
such as Lu Fields and Mel Turoff of
Los Angeles and Tom Gelardi of
Detroit are among the finalists for
independent record promotion per-
son of the year. Other finalists in-
clude Fred de Sipio, Philadelphia;
Jerry Meyers, Buffalo, N.Y.: Jimmy
Davenport, Atlanta: Dave Ezzell.
Nashville: Doug Lee, Midwest Pro-
motions, Minneapolis; Don Anti,
Anti/Muscolo, Los Angeles; Tim
Riley, Southern Records, Memphis;
Paul Gallis, Chicago; Augie Blume,
27th Music, San Francisco; and
Howard Bednoe, Bednoe-Wright,
Chicago.

Winners will be decided by a na-
tional committee of radio program
directors who have considerable in-
terface with the music industry. The
major criteria on which final judg-
ing will be based is the individual
rapport of the person with his con-
temporaries in radio.

Finalists were determined by na-
tionwide voting conducted through
ballots printed in Billboard with the
largest vote-getters moving on to the
finals.

Votes from radio personnel
counted double that of other promo-
tion executives in this level of the
competition, since the purpose was
to dramatize the personal relation-
ship and image of the promotion ex-
ecutive with his peers in the radio
field.

All of the finalists attending the
10th annual International Radio
Programming Forum will be hon-

ored at the traditional awards ban-
quet Saturday night, Aug. 6, by the
1,000-plus radio program directors
and general managers from the U.S.
and Canada, around the world.

The Forum, the world’s leading
educational event in radio program-
ming, is being held outside the conti-
nental boundaries of the U.S. for the
first time to draw significance not
only to the true international broth-
erhood of radio people everywhere,
but to pay tribute to the outstanding
qualities of the Canadian radio and
music industries.

The Forum itself will consist of
speeches and workshop situations

(Continued on page 33)
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BULLET BABY—Even before h|s enormous success with h|s “Live Bullet” aI

bum on Capitol, Bob Seger wrote and recorded a song called *‘Rosalie’’ dedi-

cated to Rosalie Trombley, veteran music director of CKLW in Detroit.

Presenting her a gold ‘‘Live Bullet" plaque for her support of Seger over the

years are, from left: Punch Andrews, manager of Bob Seger; Craig Lambert,

Capitol’s Detroit promotion manager; and, left, Alto Reed, member of Seger's
Silver Bullet Band.

Vox Jox

LOS ANGELES—It’s going to be
interesting watching—as opposed to
listening to—KLOS in Los Angeles
over the next few months. One feels
like calling up L. David Moorhead,
vice president and general manager
of KMET in the city and offering
strong congratulations, since the ma-
jor thorn in his competitive side has
been removed—namely Tom Yates,
the ex-program director of KLOS.

It’s virtually impossible for me to
believe it, but KLOS fired Yates af-
ter he’d made the FM the most suc-
cessful in the entire ABC chain; he
probably was responsible for the sta-
tion earning at least $5 million in
profit during his six years there. Pol-
icy differences in programming, ac-
cording to Yates. True, the station
slipped in the last Arbitron, but
that's little justification for termi-
nating a program director, it seems
to me, considering all of the prob-
lems that Arbitron has been going
through of late in other markets.

I don’t think KLOS general man-
ager John Winnaman was respon-

By CLAUDE HALL

sible: I think the flaw lies with head-
quarters in New York. Meanwhile,
Yates is looking for another pro-
gramming job and can be reached at
213-392-1954.

* w *

Len 'Hensel, vice president and
general manager of WSM in Nash-
ville, has been elected chairman of
the radio board of directors of the
NAB and David G. Scribner, presi-
dent of Doubleday Broadcasting,
Dallas, elected vice chairman. Two
excellent radio men and indicative, |
feel, of the beefing up of the radio
side of the NAB these days. ...
While | was on vacation, Bill Hennes
and Burt Sherwood moved into
WMAQ and WKOX in Chicago as
program director and general man-
ager, respectively. No format
changes are contemplated, since
both stations are doing well. But I
guess that both will now have to buy
some cowboy boots and a Stetson for
WMAQ, which is a country music
station. The two had previously

_Programming Comments_

Jim Slone, President
KCUB, Tucson

1 know this subject has been hashed and rehashed, but in light of what's

happening today 1 feel it should be addressed again.

The profanity, suggestive lyrics and downright raunchy songs we’re receiv-
ing from the record companies are just unbelievable. Unless there is some sort
of stand taken by those of us who disagree with the direction record producers
are taking, they are going to continue to send us garbage in hopes that we’ll

play anything they feed us.

At KCUB we don’t play records with profanity or overly suggestive and ex-
. yet, our playlist has gotten rather short at times. However. when
that happens, we just throw in a few more oldies to fill up the holes. This prac-

plicit lyrics ..

tice has helped rather than hurt us.

KCUB listeners appreciate our presentation of decent country music and

have helped prove you can be No. | without playing junk.

been at WIBG in Philadelphia as a
team and Hennes once worked with
Sherwood at WMEE in Ft. Wayne,
Ind., for a couple of years. Sherwood
has been a manager for the past sev-
eral years, but his background in-
cludes working as a rock jock in the
early days of Top 40. Both men have
considerable experience: they
should be able to continue the suc-
cess pattern of WMAQ as soon as
Hennes learns to talk country.
x kK

Shel Lustig, air personality at
WIKL in Elgin, I, is now doing
weekends on WXRT in Chicago. . ..
Mark Cooper, formerly of KWST in
Los Angeles, is now into album pro-
motion for Motown Records, Los
Angeles, handling the West Coast
area. ... Reginald Henry has been
program director of WXEL, New
Orleans, replacing R. J. Jenkins.
Lineup at the station now features
Reg “El Ethiopian™ Henry 6-10 a.m.,
Donnie Taylor 10 am.-3 p.m., Na-
thaniel Jackson 3-7 p.m., Sherman
Saul 7-midnight and Gaylord Boyd
midnight-6 a.m.

L S

Tommy Hadges, a seven-year vet-
eran of WBCN in Boston, has been
named program director of the pro-
gressive station. Bob Shannon leaves
to join KZEW in Dallas. . . . R. Peter
Straus has been named dxrector of
the Voice of America; he owns
WMCA in New York. ... They're
trying to put some new life into
KLIF in Dallas. Afternoon drive
personality Randy Robins is now
tossing happy hour parties Thurs-
days 6-7 p.m. at various spots
around town.

L

Staff at WMHE in Toledo, Ohio,
now has assistant program director

(Continued on page 22)

v, .. there’s nothing that cannot be
accomplished by an individual.”

on the Robert W. Morgan Special of the Week

WATERMARK, INC. 10700 Ventura Bivd.,
No. Hollywood, CA 91604 » (213) 980-9490

ELECTRIC LIGHT ORCHESTRA—STEVE MILLER —LOU RAWLS —KENNY ROGERS — THE TEMPTATIONS
Fp_.a.Hmr: VALLI AND THE FOUR SEASOMS—THE LOVE SONGE OF PAUL WILLAMS

i = 7 L2

FRANKIE VALLI

ABBA—THE BEEGEES— BREAD —JUDY COLLING

www.americanradiohistorv.com

THE ROBERT
W. MORGAN

SPPLECIAL OF
THE WEERK



www.americanradiohistory.com

WNEW New York
WLIR Long Island
WBAB Long Island
WPDH Poughkeepsie
WQBK Albany
WCMF Rochester
WOUR Utica
WAAL Binghamton
WCAS Boston
WHFS Washington
WGTB Washington
WKTK Baltimore
WMYK Norfolk
WNOR Norfolk
WCOL Columbus
WVUD Dayton
WABX Detroit
WWCK Flint
KFMH Muscatine
KSHE St. Louis
WTAO Murphysboro

s GROWING
EVERYWHERE.

WRAS Atlanta
WLYX Memphis
WOOR Oxford
WKDF Nashville
WLBJ Bowling Green
KZEW Dallas

KAFM Dallas

KMOD Tulsa

KATT Oklahoma City
KOKE Austin

KNCN Corpus Christi
KLOL Houston

KISS San Antonio
KMAC San Antonio
KLBJ Austin

KUFO Galveston
KAYD Beaumont
WSHE Miami

WINZ Miami

WOSR Sarasota

WFSO St. Petersburg
WORJ Oriando
WHLY Orlando
WDIZ Orlando
WSRF Ft. Lauderdale
WGVL Gainesville
WFSU Tallahassee
WAIV Jacksonville
WJAX Jacksonville
KEZY Anaheim

KTYD Santa Barbara
KTMS Santa Barbara
KZ0OZ San Luis Obispo
KXFM Santa Maria
KFLY Corvalis
KDKB Phoenix
KWFM Tucson
KMYR Albuquerque
KRST Albuquerque
KSAN San Francisco
KIOl San Francisco
KYA San Francisco
KOME San Jose
KSJO San Jose
KTIM San Rafael
KZAP Sacramento
KINK Portland
KVAN Portland
KZEL Eugene

KFMY Eugene
KLAY Tacoma

Mercury SRM-1-1169
8-Track MC8-1-1169
Musicassette MCR4-1-1169

Produced by
Robert John Lange

A GROUNDSWELL OF AUDIENCE ADULATION PLUS A FRESH NEW SINGLE,
“TAKE ANOTHER LOOK,” SHOWS CLOVER IS TAKING ROOT.

=73935

Management:

Dave Robirison

Allen Frey

ARSE Management Inc.
157 W. 57th St.

New York, N.Y. 1001¢&
(212) 489-7731

product of phonogram. inc.. one IBM plaza. chicago. iil.

a polygram company

Booking Agent:
ICM Booking
8899 Beverly Blvd.

Los Angeles, CA. 90048

(213) 550-4000
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AGENDA

WEDNESDAY, AUGUST 3
10 am-6:30 pm.  REGISTRATION
8pm-9:30 pm COCKTAIL RECEPTION

THURSDAY, AUGUST 4

10 am-11:30 am

FLYING AIRCHECKS BRUNCH AND RAP SESSION

Bring a cassette aircheck of your radio station or disk jockey
show; a major successful program director will be stationed
at every table. Play your aircheck and he will critique it as
well as guide critiques from other general managers and
program directors at your table. This is your chance to find
out what other PDs and GMs really think of your station and
format!

Introduction: ED PREVOST, Chairman, CAB and President
du Conseil d'Administration, Radiodiffusion Mutuello, Mon-
troal

Participants to include: JERRY DEL COLLIANO, Inside Radio;
KEITH ADAMS, KDIA, San Francisco; MICHAEL SPEARS,
KHJ, Los Angeles; GERRY PETERSON, KCBQ, San Diego;
J. ROBERT wWOOD, CHUM, Toronto; BILLY PEARL, KIQQ,
Los Angeles; LEE ABRAMS, Kent Burkhart/Lee Abrams &
Associates, Attanta; GEORGE JOHNS, Fairbanks Broad-
casting, Indianapolis

11:30 am-12:30 pm
“THE TWO-WAY WORLD OF COMMUNICATIONS"”
12:30 pm-1:30 pm
TWO CONCURRENT SESSIONS
(1) RADIO — The Realities
“How Timebuys Affect Your Station, Your Life, and Your
Pocketbook™
Moderator: PAUL CASSIDY, Gen. Mgr.,
KTNQ & KGBS, Los Angeles
Panelists:  TED ATKINS, VP & Gen. Mgr.,
WTAE, Pittsburgh
NICK VERBISKI, Gen. Sales Mgr.,
WHN, New York
(2) MUSIC — The Realities
“How Records Affect Your Station, Your Life, and Your Poc-
ketbook™
Moderator: DANNY DAVIS, VP Promotion
Screen Gems/EMI, Los Angeles
Panelists: DAVID URSO, Nat. Promo. Dir.,
Warner Bros. Records, Los Angeles
SHELLY COOPER, Dir of Adv.,
Wamer Bros. Records, Los Angeles
MIKE KLENENER, Sen. VP,
Atlantic Records, New York
LENNY SILVER, owner,
Best & Gold Records Distributors, Buffalo
1:30 pm
LUNCH BREAK
You're on your own to eat at one of the fabulous restaurants
in the Harbour Castle or one of the great eating spots nearby.
3 pm-4:30 pm
PROMOTION SUMMIT MEETING
“Television is The Way To Win In Radio™
...a presentation of successful TV commercials and a frank
discussion of their value, pro and con.
“Billboard Signs That Sign You On”
...a presentation of successful billboard signs and a per-
sonal discussion of their impact, pro and con.
Panelists: ANDY BICKELL, Asst. VP, Oper. Mgr.,
WBT. Charlotte
GEORGE JOHN, Nat. Prog. Dir.,
Fairbanks Broadcasting, indianapolis

“Airborne Promotions That Score With Listeners™
...an audio presentation of successful promotions and a
more-than-acoustic analysis of why they worked or didn’f
work.
Moderator: JOHN LUND, PD,
WISN, Milwaukee
Panelists: BOBBY CHRISTIAN, PD,
WXKX, Pittsburgh
4:30 pm-6 pm
RATINGS SUMMIT MEETING

... a panel discussion of the pros and cons of various ratings
services, how to program your station to ratings, how to use
special computations to improve or deprove average quar-
terhour, etc.

Moderator: STAN KAPLAN, Pres.,
SIS Radio, Charlotte

Panelists:  MILES DAVID, Pres.,
Radio Adv. Bureau, New York

TODO WALLACE, Pres.,
Radio Index, Phoenix

JACK McCOY, Pres.,
DPS, San Diego

8 pm
ENTERTAINMENT

FRIDAY, AUGUST §
10 am-11 am
Two Concurrent Sessions
(1) SALES — The Realities
“How Sales Aftfect Your Station's Programming, Your Pock-
etbook, and Your Job"
Speakers to be announced.
(2) ENGINEERING — The Realities
“Your Sound Is More Important Than You Are”
Moderator: JOHN HARVEY REES
Panelists:  JIM LOUPAS
11:00 am-11:15 am
BREAK
11:15 am-12:30 pm
Five Concurrent Sessions
(1) READING RATINGS — The Realities
...a one-on-one discussion that will teach you secret tricks
about the ratings and how to do them yourself.
Moderator: JERRY DEL COLLUIANO, Publisher,
Inside Radio
Panelists: KEITH ADAMS, PD,
KDIA, San Francisco
(2) COMPUTER INROADS — The Realities
...a personal one-on-one encounter session with the com-
puter and how it can improve your ratings.
Panelists: STEVE MARSHALL, PD,
KNX-FM; Prog. Consultant to
CBS-FM, Los Angeles
STEVE CASEY, Corp. Research Dir.,
Doubleday Broadcasting, Minneapolis

(3) PRODUCTION MAGIC — The Realities
...a unique one-on-one demonstration on modem produc-
tion techniques with outstanding authorities in the field.
Speakers to be announced.
(4) NEWS TO [MPROVE RATINGS — The Real Realities
...leading newspersons reveal how they built #1 ratings
that disk jockeys took credit for; you have a chance to con-
tradict and question.
Speakers to be announced.
(5) SYNDICATION TO BUILD RATINGS AND DOLLARS
...those radio specials might make you a hero with the
audience and management if you knew how to use them
properly.
Panelists: BOB MEYROWITZ, Pres.
DIR Broadcasting, New York
12:30 pm-2:30 pm
LUNCH
Speaker: DICK ORKIN, Pres., and BERT BERDIS
Dick Orkin Creative Services, Chicago
3 pm-5:30 pm
HOT SEAT SESSION
... ask those questions you've always wanted to know from
leading industry figures.
Moderator: GARY STEVENS, Senior VP
Doubleday Broadcasting
KDWB, Minneapolis
Targets: BOB PITTMAN, PD
' WNBC, New York
KEN PALMER,
Ken Paimer Enterprises, Denver
MICHAEL SPEARS, Oper. Dir.

(VU B ey DN PN
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Harbour Costle'HoIeI,Torontc; Conodo

CHUCK RENWICK, Dir. Affiliate
Relations, NBC Radio, New York
...and more.
SATURDAY, AUGUST 6
10 am-11 am
THE REGULATORS
...an in-and-out discussion of the values of regutation in
radio with top-level decision makers from the FCC and the
CRTC, Canada, participating on a panel; this is your oppor-
tunity to personally confront them on a one-to-one basis,
to ask questions and find answers.
11 am-11:15 am
BREAK
11:15 am-12:30 pm
“FM Faces The Future”
Panelists:  BILL PARRIS, Prog. Consultant
United Broadcasting, Baltimore
LEE ABRAMS, Kent:Burkhart/Lee
Abrams & Associates, Atlanta
BILL TANNER, PD, Y-100
Miami
IRA LIPSON, Oper. Mgr.,
KZEW, Dallas
12:30 pm-6:30 pm
FREE TIME
6:30 pm
AWARDS BANQUET
Awards Chairman: AL HERSKOVITZ, Oper. Mgr.,
KPOL, Los Angeles
Music: JODIE LYONS, Arranger and Conductor
Entertainment to be announced.
ADDITIONAL MODERATORS AND SPEAKERS TO
BE ANNOUNCED.

REGISTER NOW FOR SPECIAL EARLYBIRD RATES!
F—— — == — — = — —
I Complete this registration form and mail to
Diane Kirkland, Billboard, 9000 Sunset Boulevard,
I Los Angeles, Calit. 90069
Please register me for the 10th Annual
| Radio Programming Forum, August 3-6, 1977,
at the Toronto Harbour Castle Hotel
| | am enclosing a check or money order in the amount of:
[ EARLYBIRD RADIO STATION
| (Before July 16) $180
; [] EARLYBIRD NON-RADIO STATION
| (Before July 16) $220
I [] EARLYBIRD SMALL MARKET RADIO STATION
(Before July 16) $160
I After July 16, Small market pays same as

Regular Radio. Small Market means Market
size of 200.000 metro or less.

[ Regutar Radio Station $220
[ Regular Non-Radio Station $250

I
I
I
I
I
|
I
I
I
|
Do combmton of hres porsces arene |
Radio Station. (Example: Gen. Mgr..P.D.. D.J.) I
I

I

I

I

l

|

|

l

I

I

NAME

COMPANY

ADDRESS - . .

PHONE

NOTE: REGISTRATION FEE DOES NOT
INCLUDE HOTEL OR AIRFARE COSTS

1 wish to charge my registration on:
[] MasterCharge(Banknumber )
[ Diner's Club

!

I [J American Express
I [] BankAmericard

I

I

CARD NUMBER

EXPIRATION DATE

SIGNATURE
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THERE’S MAGIC
IN THIS ALBUM.

“It's A Game?” The sensational new album by
the Bay City Rollers features “You Made Me
Believe In Magic; their fastest-breaking single
since the 2,000,000 selling number one smash,

“Saturday Night”
“I’'s A Game” The Rollers make you believe.

. ON ARISTA RECORDS

WWW.americanradiohistorv.com
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CHICAGO RADIO SYNDICATE PRESENTS

CHICKENMAN RETURNS
FORTHE LAST
TIME AGAIN!

——AND———

WRIF
Detroit, Michigan
WWWM
Cleveland, Ohio

WBSR
Pensacola, Florida

KSTT
Davenport, lowa

WSGA
Savannah, Georgia

wCOL
Columbus, Ohio

WREC
Memphis, Tennessee

KOzZA
Odessa, Texas

Philadelphia, Pa.
WNDR
Syracuse, New York
WKLO
Louisville, Ky.
KGMB
Honolulu, Hawaii

KIXY
San Angelo, Texas

KICK
Springfield, Mo.
KWSL
Sioux City, lowa
CFQC
Saskatoon, Saskatchewan

WCIL CHED
Carbondale, lllinois Edmonton, Alberta

CKY WINA
Winnipeg, Manitoba Charlottesville, Virginia

WCAI CKXL
Ft. Myers, Florida Calgary, Alberta

KNwzZ KATO
Albuquerque, New Mexico Safford, Arizona

\AYe) ¢ WAME
Charlevoix, Michigan Charlotte, North Carolina

WBRW KORN
Sommerville, New Jersey Mitchell, South Dakota

KTGR WJBC
Columbia, Missouri Bloomington, lllinois

WLNH WLAV
Laconia, New Hampshire Grand Rapids, Michigan

WDBR CKLG
Springfield, lllinois Vancouver, British Columbia

WEIF WVFV
Moundsville, West Virginia Dundee, lllinois

WWGP KXXL
Sanford, North Carolina Bozeman, Montana

WSML WVLC
Graham, North Carolina Sheboygan, Wisconsin

WLOE WHNC

Eden, North Carolina Henderson, North Carolina

*
65 ALL-NEW EPISODES
*
BRAND NEW HILARIOUS CHICKENMAN LP
(terrific traffic builder)

*

LARGE COLORFUL CHICKENMAN DISPLAY POSTERS

(great for sponsors and listeners)

*
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WE'D LIKE TO RUSH YOU A DEMO!

*
CALL OR WRITE:
CHICAGO RADIO SYNDICATE, Inc.
TWO E. OAK ST., CHICAGO, IL 60611

312-944-7724

ROCKETING— Cllff Richard does

the promo bit at KNX-FM in Los An-

geles with Dara Wells. The subject:

the Rocket LP “Every Face Tells A
Story."”

Trenton Hears
Format Switch

TRENTON, N.J.—Radio WBUD
on the AM band, which dropped its
all-news programming several
weeks ago in favor of “contempo-
rary music with beautiful flair,” will
soon return with the all-news for-
mat. Station dropped news on May
29 when NBC abandoned its na-
tional news and information service.

However, the new music policy,
provided under a syndication ar-
rangement, will be carried on by the
station’s FM affiliate, Radio WBJH.
Music is largely by pop artists such
as Glen Campbell, Olivia Newton-
John, Neil Sedaka and Bobby Vin-
ton. Until the AM station puts to-
gether its new all-news format, the
FCC has given permission to simul-
cast the FM music syndication. The
new music format for WBJH coin-
cides with the FM station’s increase
to 50,000 watts and the addition of a
more modern transmitter, according
to Theresa Rose, general manager
for both stations.

KSAQ Now KZZY

SAN ANTONIO—-Dave Noll,
former general manager of WGCL,
Cleveland, has taken over KSAQ-
FM and has changed the call letters
to KZZY and rounded up a team of
high powered disk jockeys in a ma-
jor effort to revitalize the station.

The new on-the-air music team
includes Pat Riley from CHUM, To-
ronto:; “Keev” Kristie from WJON,
St. Cloud, Wis.; Dave Bradley, who
last worked at KRLY, Houston;
Mike “Mother Bear” Kelly, from
WPTR, Albana, N.Y. and “The
Captain” who was previously with
KLOL, Houston.

Radio-TV Programming

® Continued from page 18.

John Fisher doing the morning show
6-10 a.m., Dennis Bowen 10 a.m.-3
p.m., program director Jim Dunkin
3-7 p.m., and Timm Morrison 7-
midnight, with Don Jardine and
Cathy Lamb on overnight and week-
ends. Paul Goldberg is music direc-
tor, Ruth Ray is general manager.
It's an album-rock station.

*x  x %

Ed Hartley, program director of
WCLS, Box 229, Columbus, Ga.,
31902, is looking for a morning per-
sonality. “Where are all the good
rock jocks when you need one? We
are a Bill Parris-programmed station
in a very competitive medium mar-
ket. Looking for an entertainer for
our morning. It’s a great chance for a
guy to learn a lot and move up in the
Bill Parris Organization if he’s
good.”

*  x %

Staff at WIGL in Miami, an adult
contemporary station, includes Dave
Graveline 6-10 a.m., Joel Kaplan 10
a.m.-2 p.m., Shirley Peters 2-6 p.m.,
Steve Van Dyke 6-midnight, and
Jeff McGraw midnight-6 a.m. Part-
timers include Tracie Lynne, Natalie
Segal, Carl Turner and Ileana Bravo.
... Big scores in the last Arbitron in-
clude Keven Methney at KMJC in
San Diego (who immediately got a
job programming WIBG in Phila-
delphia with a lot of future things in
store far above and beyond that),
WXKX in Pittsburgh which in one
book knocked off 13 Q and made
general manager Ted Atkins happy
and WUSL in Philadelphia. an
MOR station programmed by Jim
Nettleton. Atkins, of course, gives

credit for the success of WXKX to

program director Bobby Christian
and his staff for “a super job . ..and
it's only just begun.”

* * *

Some of the people who've regis-
tered for the 10th annual Inter-
national Radio Programming Fo-
rum in Toronto Aug. 3-6 include:
Michael O’Shea, WFTL, Ft. Lau-
derdale. Fla.; Jerry Groner, KRZY,
Albuquerque, N.M.. Rick Green
and Alex Walling, CIHI in Fred-
ericton, Canada; Jimi Fox, program
director of KTNQ in Los Angeles;
Curt Hahn of WJR in Detroit; Mark
Blinoff and Alene McKinney of
KMPC in Los Angeles, Don Nelson
of WIRE in Indianapolis; almost the
entire staff of RSO Records in Los

Hurst's Philly Stanza To Syndication

ATLANTIC CITY, N.J.—Ed
Hurst, veteran Philadelphia disk
jockey returning “The New Steel
Pier Show,” televised record stanza
for the 19th summer season, will be
nationally syndicated next summer
as part of the resort’s renaissance as
a result of casino gambling. The

KRLA Interim Ops
May Lose License

WASHINGTON—The interim
operators of KRLA, Pasadena,
Calif., Oak Knoll Broadcasters, have
been asked by the FCC to show
cause why it should not have its li-
cense for interim operation revoked.

The interim operator has also
been ordered to appear and give evi-
dence at hearings to be set at a later
date.

KRLA has been run by this in-
terim operator for many years while
the FCC approves its new owners.

a%‘ ¢ station i§ ®urrently ar, auto-

ated golden Rits blended “with
some new tunes formatted oper-
ation.

www.americanradiohistorv.com

wheels will be spinning at the hotel
casinos by next summer. Originating
on the Steel Pier, Boardwalk enter-
tainment complex, the disk dance
show is televised in Philadelphia
over Station WPVI-FM for two
hours on Saturday afternoons.

With national syndication in
mind, Hurst will use names to co-
host the weekly shows. Produced by
his wife, Cissie, he will have Fabian
co-hosting July 2, 9 and 16; Bobby
Rydell on July 23 and 30 and Aug.
6; with James Darren for the three
remaining Saturdays. The opening
show was a repeat of the best from
last summer with Lou Rawls, Tony
Bennett, the Crown Heights Affair
and Melba Moore among the guests.

The series concludes Sept. 3 with a
flashback of the season’s highlights.
Hurst was one of the first record
spinners in radio. The Joe Grady
and Hurst Show on Radio WPEN,
Philadelphia, in the "30s and '40s
was forerunner for later disk shows.
The TV show follows the dance
party format with record stars com-
ing in to lip-synch their new releases.

Vox Jox

Angeles including Al Coury and
Janis Lundy; Herbert McCord, Dick
Bozzi, and Rosalie Trombley of
CKLW in Detroit; R.J.W, Bean of
Radio 3MP in Frankston, Australia;
and Bryan Mcintyre of WCOL in
Columbus, Ohio. Ted Randal, now
with CHF1 in Toronto, will be there,
along with Bill Weaver, general
manager of KLOK in San Jose,
Calif.

Incidentally, though we are an-
nouncing the finalists in the record
promotion competition this issue,
the finalists for air personality and
program director and station of the
year haven't been decided yet. But |
may be able to report on them in the
next issue. The competition is much
fiercer than ever before. Among
those entering in Top 40 radio was
Dan Ingram, afternoon personality
at WABC in New York. Among
those entering in MOR radio was
Gary Owens, afternoon personality
at KMPC in Los Angeles.

* * *

Al Casey is the new program di-
rector of WHB in Kansas City re-
placing Johnny Dolan, who'd been
with the station nine years. As Dolan
said when he called, it was time to
move along anyway. Dolan would
be interested in programming and/
or just jocking at a medium to large
market station. His home phone is
816-741-3887. He'd done well for
the station over the years. Casey, of
course, is also a good program direc-
tor. He'd been at KCMO in Kansas
City and was a regional judge in the
annual air personality competition
this year for the International Radio
Programming Forum.

*  x %

Steve Runner, formerly of WLRS
in Louisville, is now music director
of Q-FM-96 (WLVQ) in Columbus,

(Continued on page 33)
BubblingUnderThe

__HOT100

101—SUNSHINE, Enchantment, Roadshow 991
(United Artists)

102—MAKE IT WITH YOU, Whispers, Soul Train
10996 (RCA)

103—BOOGIE NIGHTS, Heatwave, Epic 8-50370

104—FUNKY MUSIC, Jupar Universal Orchestra,
Jupar 8002 (Motown)

105—1 FEEL LIKE P'VE BEEN LIVIN' (On The
Dark Side Of The Moon), Trammps, Atlan-
tic 3403

106—} GET LIFTED, Latimore, Glades 174 (TK)

107—SHORT SHORTS, Salsoul Orchestra, Sal-
soul 2037

108—SWEET SUMMERTIME, Q, Epic/Sweet City
850404

109—THEME FROM STAR WARS, David Mat-
thews, CTI 039

110-YOU’'LL NEVER ROCK ALONE, Tata Vega,
Tamla 54282 (Motown)

BubblingUnderThe

__ToplLPs

201-CELI BEE & THE BUZZY BUNCH, Apa
77001 (TK)

202-MORRIS ALBERT, Love & Life, RCA APL1-
2020

203—STEPHEN BISHOP, Careless, ABC ABCD
954

204—CHUCK MANGIONE, Land Of Make Be-
lieve, Mercury SRM-1-684 (Phonogram)

205—STEVIE WONDER, Innervisions, Tamla T
326 (Motown)

206—BLACKBYRDS, Unfinished Business, Fan-
tasy F 9518

207-SYLVERS, Something Special, Capitol ST
11580

208—CHILLIWACK, Dreams, Dreams, Dreams,
Mushroom MRS 5006

209—MINK DeVILLE, Capitol ST 11631

210—STEVIE WONDER, Talking Book, Tamla T
319 (Motown)
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- Thats what we call “Rollin” With the Flow”
Charlie chh on Eplc Records.
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Bilboard Singles Radio Action

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

LEO SAYER—How Much Love (W.B.)

(D) EMOTIONS —Best Of My Love (Columbia)

FLEETWOOD MAC—Don't Stop (W.B.)

D-Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed: as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station’s
playhst. as determined by sta
tion personnel
BREAKOUTS—Billboard Chart
Dept summary of Add On and
Prime Mover information to re
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

(D) EMOTIONS—Best Of My Love (Columbna)
LONDON SYMPHONY ORCHESTRA—Theme
From “Star Wars” (20th Century)
JAMES TAYLOR—Handy Man (Columbia)

* PRIME MOVERS

ANDY GIBB—| Just Want To Be Your Everything
(RSO)

RITA COOLIDGE—Hgher And Higher (A&M)
BAY CITY ROLLERS—You Made Me Believe In
Magic (Arista)

BREAKOUTS

ENGLAND DAN/JOHN FORD COLEY—It's Sad
To Belong (Big Tree)

ABBA—Knowing Me, Knowing You (Atfantic)

JOHNNY RIVERS—Swayin' To The Music (Big
Tree)

KHJ—Los Angeles

De EMOTIONS—Best Of My Love (Columbia)

o LONDON SYMPHONY ORCHESTRA—Theme
From Star Wars (20th Century)

* ANDYGIBB -1 Just Want To Be Your
Everything (RSO) 15-7

* KISS—Christeen Sixteen (Casablanca) 29-
21

TEN-Q (KTNQ) —Los Angeles

o NONE
.

* ANDYGIBB—1Just Want ToBe Your
Everything (RSO} 14-12

* ELECTRIC LIGHT ORCHESTRA—Telephone
Line (U.A.7Jet) 25-23
KDAY—LosAngetes
© VARIOUSARTISTS—Let's CleanUpThe
Ghetto (Phila. Int’l.)
[ ]

* WHISPERS—Make It With You (Soul Train)
2417

* CANDISTATON—Nights On Broadway
(W.8)20-15

KEZY —Anaheim
e ABBA—Knowing Me, Knowing You
(Atlantic)
© BAY CITY ROLLERS—You Made Me Believe
InMagic (Arista}
* PETER McCANN—Do You Wanna Make Love
(20th Century) 16-11
* BARRY MANILOW—Looks Like We Made It
(Arista) 21-16
KFXM —San Bernardino
o JIMMY BUFFETT—Margaritaville (ABC)
[ ] N
* RITACOOLIDGE—Higher And Higher (A&M)
1812

* SHAUN CASSIDY—Da Doo Ron Ron
(Warner/Curb) 20-16

_ KCBQ—San Diego

KRIZ—Phoenix

Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (7/7/77)

PRIME MOVERS-NATIONAL

(D) EMOTIONS —Best 0f My Love (Columbia)
JAMES TAYLOR-Handy Man (Columbia)
BAY CITY ROLLERS—You Made Me Believe In Magic (Arista)

KJOY—Stockton, Ca.

WTAC—Flint, Mich.

SANFORD-TOWNSEND BAND—-Smoke From A Distant Fire (W.B.)
ELECTRIC LIGHT ORCHESTRA—Telephone Line (U.A./Jet)
LEQ SAYER—How Much Love (W.B.)

WPEZ—Pittsburgh

WKY—0klahoma City

o JAMES TAYLOR—Handy Man (Columbia)

o ENGLAND DAN/JOHN FORD COLEY-It's
Sad To Belong (Big Tree)

* ANDREW GOLD~Lonely Boy (Asylum) 15-8
* ALICECOOPER-You AndMe (W.B.) 20-16
KTKT—Tucson

o ELVIS PRESLEY—Way Down (RCA)
© BEEGEES—Edge Of The Universe (RSO)

* ANDY GIBB—IJust Want ToBe Your
Everything (RS0) 12-6

% BAY CITY ROLLERS —You Made Me Believe
InMagic (Arista) 21-15

KQEO—Albuguerque
o LEOSAYER—HowMuch Love{(W.B.)
© LEBLANC & CARR—Something About You
(BigTree)
* BAY CITYROLLERS—You Made Me Believe
In Magic (Arista) 24-17

* COMMODORES—Easy (Motown) 27-21
KENO—LasYegas

o HEART—Barracuda (Portrait)

© WILDFIRE—Here Comes Summer
(Casablanca)

* MERIWILSON-Telephone Man (GRT) 17-8
* RITACOOLIDGE—Higher And Higher (A&M)
21-15

Pacific Northwest Region

® TOP ADD ONS

LEO SAYER—How Much Love (W.B.)
FLEETWOOD MAC—Don't Stop (W.B.)
ABBA—Knowing Me, Knowing You (Atlantic)

* PRIME MOVERS

MER! WILSON—Telephone Man (GRT)

RITA COOLIDGE—H gher And Higher (A&M)
BAY CITY ROLLERS—You Made Me Believe In
Magic (Arista)

BREAKOUTS

COMMODORES —Easy (Motown)

CROSBY, STILLS & NASH—)Just A Song Before |
Go (Atlantic)

ELECTRIC LIGHT ORCHESTRA—Telephone Line
(UA.7)et)

KFRC—San Francisco

o LEOSAYER—HowMuch Love (W.B.)

o FLEETWOOD MAC—Don't Stop (W.B.)

* HOT—Angel In Your Arms (Big Tree) 23-14

* COMMODORES—Easy (Motown) 22-18
KYA—San Francisco

o JAMES TAYLOR—Handy Man (Columbia)
o ABBA—Knowing Me, Knowing You

(Atlantic)

* JIMMY BUFFETT—Margaritaville (ABC) 23
17

* ALAN 0'DAY —Undercover Angel (Pacific) 7-
2

KLIV—San Jose

o COMMODORES—Easy (Motown)

o DOOBIE BROS.—Little Darling (I Need You)
(W.B)

* BARBRA STREISAND—My Heart Belongs To
Me (Columbia) 17-12

* JIMMY BUFFETT—Margaritaville (ABC) 18-
13

KNDE—Sacramento
o CROSBY,STILLS & NASH—Just ASong
Before | Go (Atlantic)
[ ]

 SHAUN CASSIDY—Da Doo Ron Ron
(Warner/Curb)9-5

* ANDY GIBB—IJust Want To Be Your
Everything (RS0) 18-14

KROY—Sacramento

o RITACOOLIDGE—Higher And Higher (A&M)

© JOHNNY RIVERS—Swayin' ToThe Music
(BigTree)

* ANDY GIBB—|Just Want To Be Your
Everything (RS0} 19-8

* BARRY MANILOW—Looks Like We Made It

{Arista) 12-4
KAFY—Bakersfield

© FOREIGNER—Cold As Ice (Atlantic)

[ ]

* ALICECOOPER—YouAnd Me (W.B.) 19-13

* RITACGOLIDGE-Higher And Higher (A&M)
94

® LEO SAYER—How Much Love (W.B.)
o FLEETWOOD MAC—Don't Stop (W.B.)

% RITACOOLIDGE —Higher And Higher (A&M)
28.20

* SHAUN CASSIDY—Da DooRon Ron
(Warner/Curb) 13-7

KYNO—Fresno

' ELECTRIC LIGHT ORCHESTRA—Telephone
Line (U.A./Jet)

o KISS—Christeen Sixteen (Casablanca)

* JAMES TAYLOR—Handy Man (Columbia)
EX-28

® FLOATERS—Float On (ABC)

o DAN FOGELBERG— Love Gone By (Full
Moon)

* ROD STEWART—The Killing Of Georgie
(W.B.)7-2

* HEART—Barracuda (Portrait) 6-4
KGW—Portland

De® EMOTIONS—Best Of My Love (Columbia)
® ALICECOOPER—You AndMe (W.B.)
* SYLVERS—High School Dance (Capitol) 25-
18

* BAY CITY ROLLERS—You Made Me Believe
In Magic (Arista) 21-15

KING—Seattle

o ENGLAND DAN/JOHN FORD COLEY—It's
Sad To Belong (Big Tree)

* BARRY MANILOW—Looks Like We Made It
(Arista) 8-3

* RITACOOLIDGE—Higher And Higher (A&M)
139

KJRB--Spokane

© B) THOMAS—Don't Worry Baby (MCA)
® HELENREDDY-You're MyWorld (Capitol)

* BAYCITY ROLLERS—You Made Me Believe
InMagic {Arista) 17-11

* JAMES TAYLOR—Handy Man (Columbia)
20-14

KTAC—Tacoma

o CROSBY, STILLS & NASH—Just ASong
Before | Go (Atlantic)

o ELECTRIC LIGHT ORCHESTRA—Telephone
Line (U.A./Jet)

* BARBRA STREISAND —My Heart Belongs To
Me{Columbia} 15-10

* BARRY MANILOW-Looks Like We Made It
(Arista) 11-7

KCPX—Salt Lake City

e CATSTEVENS—0Id School Yard (A&M)
® LEO SAYER—How Much Love (W.B.)
* MERIWILSON—Telephone Man (GRT) 10-1

* WILDFIRE—Here Comes Summer
(Casablanca) 18.14

KRSP—Satt Lake City

De EMOTIONS—Best Of My Love (Columbia)
© BROS.JOHNSON—Strawberry Letter 23
(A&M)

* JIMMY BUFFETT—Margaritaville (ABC) 13-
9

* COMMODORES—Easy (Motown) 26-22
WGRD—Grand Rapids

® PETER McCANN—DQo You Wanna Make Love
(20th Century)

o COMMODORES—Easy (Motown)
* PABLO CRUISE—Whatcha Gonna Do (A&M)
31.25

* JIMMY BUFFETT—Margaritaville (ABC) 19-
15

WRIE—Erie, Pa.

o ROD STEWART—The Killing Of Georgie .
(W.B.)

© PABLO CRUISE—Whatcha Gonna Do (A&M)

% PETER McCANN—Do You Wanna Make Love
(20th Century) 15-6

* ABBA—Knowing Me, Knowing You
(Atlantic) 19-11

KOMA—OKklahoma City

® SYLVERS—High School Dance (Capitol}

o ANDYGIBB—IJust Want To Be Your
Everything (RSO)

* PETERFRAMPTON—I'm InYou (A&M) 12-2

* BARRY MANILOW—Looks Like We Made It
{Arista) 7-4

1-96 (WZZM-FM)—Grand Rapids
© NONE
°

* ANDYGIBB-I)ust Want To Be Your
Everything (RS0} 26-19

* PETERMcCANN—Do YouWanna Make Love
{20th Century) 29-23

WAKY—Louisville

© SANFORD-TOWNSEND BAND—Smoke
From ADistant Fire (W.B.)

© LONDONSYMPHONY ORCHESTRA—Theme
From “Star Wars" {20th Century)

* RAM JAM—Black Betty (Epic) 18-10

% BAYCITY ROLLERS—You Made Me Believe
InMagic (Arista) 10-3

WBGN—Bowling Green

© MICHAEL STANLEY BAND—Nothing's
Gonna Change My Mind (Epic)

o BOB SEGER—Rock & Roll Never Forgets
(Capitol)

* JAMES TAYLOR—Handy Man (Columbia)
EX-21

% BROWNSVILLE STATIONS—Lady (Put The
Light On Me) (Private Stock) EX-24

WGCL-ClI

fand

o NOLIST
o COMMODORES—Easy (Motown) .
o LEOSAYER—How Much Love (W.B.)
* MERIWILSON=Telephone Man (GRT) 162 * NOLIST
* HEART-Barracuda (Portrait) 21-13 *
KTLK—Denver WMGC—Cleveland
© ABBA—Knowing Me. Knowing You o NOLIST
(Atlantic)
o FLEETWOOD MAC—Don't Stop (W.B.) ¢
* *
WSAI-Cincinnati

North Central Region

® TOP ADD ONS

JAMES TAYLOR—Handy Man (Columbia)
CROSBY, STILLS & NASH—)ust A Song Before |
Go (Atlantic)

ELECTRIC LIGHT ORCHESTRA—Telephone Line

® JAMESTAYLOR—Handy Man (Columbia)
[ ]
* HEART—Barracuda (Portrait) 19-16

% JOHNNY RIVERS —Swayin' To The Music
(BigTree) 24-21

Q-102 (WKRQ-FM)—Cincinnati

(UA/let)

* PRIME MOVERS:

PETER FRAMPTON—I'm In You (A&M)
ISLEY BROS.—Livin’ In The Life (T-Neck)
PABLO CRUISE—Whatcha’ Gonna Do (A&M)

BREAKOUTS

SANFORD-TOWNSEND BAND—Smoke From A
Distant Fire (W.B.)

COMMODORES—Easy (Motown)

HEART—Barracuda (Portrait)

CKLW—Detroit

o HEART—Barracuda (Portrait)

* BAYCITY ROLLERS—You Made Me Believe
in Magic (Arista) 22-18

* BURTON CUMMINGS—Timeless Love
(Portrait) 23-20

WILB—Detroit

o WAR-L.A.Sunshine (Blue Note)

o TINACHARLES—Rendezvous (Columbia)

* ISLEY BROS.—Livin’ in The Life (T-Neck)
25-9

* SYMBOL8—Party Life (Shock) 17-11

© -ENGLAND DAN/JOHN FORD COLEY—It's
SadTo Belong (Big Tree)

® ELECTRIC LIGHT ORCHESTRA—Telephone
Line (U.A.7 Jet)

* RITACOOLIDGE—Higher And Higher (A&M)
22-15

* PETERFRAMPTON—I'm In You (A&M)7-3
WCOL—Columbus

o CROSBY, STILLS & NASH—Just A Song
Before | Go (Atlantic)

® ELECTRIC LIGHT ORCHESTRA—Telephone
Line (U.A./Jet)

% MERIWILSON —Telephone Man (GRT) 9-1
* ALICECOOPER—YouAndMe (W.B.) 20-12
WCUE - Akron, Ohio

® KISS—Christeen Sixteen (Casablanca)

© CATSTEVENS-OId School Yard (A&M)

o SANFORD-TOWNSEND BAND—Smoke
From ADistant Fire (W.B.)

* JAMES TAYLOR—Handy Man (Columbia)
25-20

* BRUCEFOSTER—Platinum Heroes
{Millenium) 30-26
WIET-Erie, Pa.

© STEPHEN BISHOP—0n And On (ABC)
o FLEETWOOD MAC—Don't Stop (W.B.)

% SHAUN CASSIDY—Da Doo Ron Ron
{Warner/Curb) 20-13

* RITACOOLIDGE—Higher And Higher (A&M)
26-20

KAKC—Tulsa

o LEO SAYER—How Much Love (W.B.)

e ELECTRIC LIGHT ORCHESTRA—Telephone
Line (U.A./Jet):

* MERIWILSON—Telephone Man (GRT) 21-
15

* FOREIGNER-Feels Like The First Time
(Atlantic) 27-21

Southwest Region

I ® TOP ADD (.)‘NS

(D) EMOTIONS—Best Of My Love (Columbia)
FLEETWOOD MAC—Don't Stop (W B )
ENGLAND DAN/JOHN FORD COLEY —It's Sad

To Belong (Big Tree)

* PRIME MOVERS

ABBA—Knowing Me, Knowing You (Atlantic)
PETER FRAMPTON—I'm In You (A&M)
HEART-Barracuda (Portrait)

BREAKOUTS

GLEN CAMPBELL—Sunflower (Capitol)
LEO SAYER—How Much Love (W.B.)
ROD STEWART—The Killing Of Georgie (W.B.)

KILT—Houst

De EMOTIONS—Best Of My Love (Columbia)
o JIMMYBUFFETT—Miss You Badly (ABC}
* HEART—Barracuda (Portrait) 36-22

* (3;(|).EN CAMPBELL—Sunflower (Capitol) 38-

KRBE—Houst

o LEOSAYER—How Much Love (W.B.)
® GLENCAMPBELL-Sunflower (Capitol)

* ABBA-—Knowing Me, Knowing You
(Atlantic) 19-15

* JAMES TAYLOR—Handy Man (Columbia)
20-16

KNOK-Dallas

o NOLIST
°

* NOLIST
*
KLIF—Dallas

De EMOTIONS—Best 01 My Love (Columbia)

o ENGLAND DAN/JOHN FORD COLEY—It's
Sad To Belong (Big Tree)

* ANDYGIBB—1Just Want To Be Your
Everything (RS0) 21-8

* AI3.AN 0'DAY—Undercover Angel (Pacific)
23-10

KNUS-FM—Dallas

o NOLIST
°

* NOLIST
*
KFJZ-FM (Z-97)—Ft. Worth

© FLEETWOOD MAC—Don't Stop (W.B.)
* COMMODORES—Easy (Motown) 26-16

* ANDYGiBB-1Just Want To Be Your
Everything (RS0) 23-17

13-Q (WKTQ) —Pittsburgh

o CROSBY, STILLS & NASH—Just A Song
Before | Go (Atlantic)

© JAMES TAYLOR—Handy Man (Columbia)

* PABLOCRUISE—Whatcha Gonna Do (A&M)
2314

* PETERFRAMPTON—I'm InYou (A&M) 12-6

www.americanradiohistorv.com

o NONE
°

* ABBA—Knowing Me, Knowing You
(Atlantic) 19-11
* RITACOOLIDGE—Higher And Higher (A&M)
13-7
KINT—EI Paso

De EMOTIONS—Best Of My Love (Columbia)
o COMMODORES—Easy (Motown)

* HELEN REDDY~You're My World (Capitol)
19-10

* PETER FRAMPTON—I'm In You (A&M) 16-8
KELI-Tulsa
© SANFORD-TOWNSEND BAND—Smoke
From A Distant Fire (W.B.)
o FLEETWOOD MAC—Don't Stop (W.8.)

* BAYCITY ROLLERS—You Made Me Believe
In Magic (Arista) 20-15

* HEART—Barracuda(Portrait) 18-14
WTIX—New Orleans
© WILDFIRE—Here Comes Summer
(Casablanca) -~
o SLAVE—Slide (Cotillion)

* SHAUN CASSIDY—Da Doo Ron Ron
{Warner/Curb) 15-11

* JIMMY BUFFETT—Margaritaville (ABC) 12-
g -

KEEL—Shreveport

De EMOTIONS—Best Of My Love (Columbia)
[ ]

% PETERFRAMPTON—I'm In You (A&M) 26-
12

* ABBA—HKnowing Me, Knowing You
(Atlantic) 23-18

Midwest Region

® TOP ADD ONS

JAMES TAYLOR—Handy Man (Columbia)
BROS. JOHNSON —Strawberry Letter 23 (AGM)
LEQ SAYER—How Much Love (W.B.)

* PRIME MOVERS:

HEART—Barracuda (Portrait)
JAMES TAYLOR—Handy Man (Columbia)
{D)EMOTIONS~Best Of My Love (Columbia)

BREAKOUTS

ELECTRIC LIGHT ORCHESTRA-Telephone Line
UA./let)
DOOBIE BROS.—Little Darling (I Need You)

WB)
RITACOOLIDGE—Higher And Higher (A&M)

WLS—Chicago

o DEAN FRIEDMAN—Ariel (Lifesong)
o RITACOOLIDGE~Higher And Higher (A&M)

% PETER McCANN—Do You Wanna Make Love
(20th Century) 14-1

* HEART—Barracuda (Portrait) 15-9
WMET—Chicago

o NONE

[ ]

D EMOTIONS—Best Of My Love (Columbia)
2417

* BAY CITY ROLLERS—You Made Me Believe
InMagic (Arista) 12-6

(Continued on page 26)

o WAYLON JENNINGS —Luckenbach, Texas
(RCA)

© FLEETWOOD MAC—Don't Stop(W.B.)
* ALICECOOPER—You And Me (W.B.) 22-11
* COMMODORES-Easy (Motown) 22-18

+ Copyright 1977, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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HELP IS ON ITS WAY

(4428)

From Their Chart Album DIAMAN TINA COCKTAIL

SW-11645

e e el S e e | NOW ON THEIR SECOND U.S. TOUR!

€ 1976, 1977 EMI { Australia) Limited
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Playlist Top AddOns @
Playlist Prime Movers #

Billboard Singles Radio Action

Based on station playlists through Thursday (7/7/77)

JULY 16, 1977, BILLBOARD

® Continued from page 24
WVON-Chicago

o BROS. JOHNSON-Strawberry Letter 23
(A&M)

o SMOKEY ROBINSON—Vitamin U (Tamia)
* DELLS—Our Love (Mercury) 17-13
*

WNDE— Indianapolis

® JAMES TAYLOR—Handy Man (Columbia)
o KISS—-Christeen Sixteen (Casablanca)
* rIERIWILSON—Tdephone Man (GRT) 20-
* ANDYGIBB—I Just Want To Be Your
Everything (RSO) 15-8
WOKY —Milwaukee

© JAMES TAYLOR—Handy Man (Columbia)

o BARBRA STREISAND—My Heart Belongs To
Me (Columbia)

# HEART—Barracuda (Portrait) 11-3
D% EMOTIONS—Best Of My Love (Columbia)
25-18

WIUU-FM—Milwaukee

© LEO SAYER—How Much Love (W.B.)

o DOOBIE BROS.—Little Darling (| Need You)
(w.B)

+ ALAN 0'DAY—Undercover Angel (Pacific) 8-
1

# HEART—Barracuda (Portrait) 14-8
WiIRL—Peoria, .

© JAMESTAYLOR-Handy Man (Columbia)

® ALICECOOPER—YouAnd Me (W.B.)

+ PETER FRAMPTON—K'm In You (A&M) 14-7

* HEART—Barracuda (Portrait) 22-15
KSLQ-FM—St. Louis

® LED SAYER—How Much Love (W.B.)

® ELECTRIC LIGHT ORCHESTRA-Telephone
Line (U.A./Jet)

* JAMES TAYLOR—Handy Man (Columbia)
3424

+ BAYCITY ROLLERS—You Made Me Believe
In Magic (Arista) 27-21

KXOK—St. Louis

o BROS.JOHNSON—Strawberry Letter 23
(AZM)

® FLEETWOOD MAC—Don't Stop (W.B.)
D« EMOTIONS—Best Of My Love (Columbia)
22-11
+ RITACOOLIDGE—Higher And Higher (A&M)
1410
KIOA—Des Maines

o JAMES TAYLOR—Handy Man (Columbia)

® ELECTRIC LIGHT ORCHESTRA—Telephone
Line (UA./Jet)

* HEART—Barracuda (Portrait) 29-23
# PETERFRAMPTON—I'm inYou (A&M) 11.7
KDWB—Minneapolis ]

® SANFORD-TOWNSEND BAND—Smoke
From A Distant Fire (W.B.)

® CROSBY, STILLS & NASH-Just ASong
Before | Go (Atlantic)

+ JAMESTAYLOR—Handy Man (Columbia)
30-14

* RITACOOLIDGE—Higher And Higher (A&M)
229

KSTP - Minneapolis

& NONE

+ JAMES TAYLOR—Handy Man (Columbia)
1613

+ RITACOOLIDGE—Higher And Higher (A&M)
21-18

WHB— Kansas City

o HEART—Barracuda (Portrait)
De EMOTIONS—Best Of My Love (Columbia)

D MARVIN GAYE—Got To Give It Up (Tamla)
11-6

+ PETERFRAMPTON—!'m In You (A&M) 15-
11

KKLS—Rapid City, S.D.

© RONNIE MILSAP—It Was Almost Like A
Song (RCA)

© DOOBIE BROS.—Little Darling (I Need You)
(WB)

+ CROSBY, STILLS & NASH-Just A Song
Before | Go (Atlantic) 24-19

* HEART—Barracuda (Portrait) 10-8

KQWB—Fargo, N.D.

WBBF —~Rochester, N.Y.

WPGC—Washington

WSGA—Savannah, Ga.

WTMA—Charleston, S.C.

« WAYLON JENNINGS- Luckenbach, Texas
(RCA) 10-4

+« SHAUN CASSIDY—Da DooRon Ron
{Warner/Curb) 8-3

Northeast Region

® TOP ADD ONS

(D) EMOTIONS—Best Of My Love (Columbia)
RITA COOLIDGE—Higher And Higher (A&M)
BAY CITY ROLLERS—You Made Me Believe In

Magw (Anista)

* PRIME MOVERS

MER WILSON—Telephone Man (GRT)

BAY CITY ROLLERS—You Made Me Believe In
Magic (Ansta)

PETER McCANN—Do You Wanna Make Love
(20th Century)

BREAKOUTS

TAVARES—Goodmight My Love (Capitol)
LEO SAYER—How Much Love (W.B.)
PABLO CRUISE-Whatcha' Gonna Do (A&M)

WABC—New York

De EMOTIONS-—Best Of My Love (Columbia)
o PABLO CRUISE—Whatcha Gonna Do (A&M)
+ PETER FRAMPTON—I'm In You (A&M) 125

+ BARBRASTREISAND —My Heart Belongs To
Me (Columbia) 20-17

WBLS—New York

© BOB MARLEY & THE WAILERS— Exodus
(Istand)

® TAVARES—Goodnight My Love (Capitol}
* NONE
*

WPIX—New York

o NOLIST
L]
+ NOLIST
*
99-X—New York

® LOURAWLS—See You When | Git There
(Phila. Int’l.)

@ BAY CITY ROLLERS—You Made Me Believe
In Magic (Arista)

+* PETER McCANN—Do You Wanna Make Love
(20th Century) 29-23

Dx EMOTIONS—Best Of My Love (Columbia)
2116

WWRL—New York

o JUPAR UNIVERSAL ORCHESTRA—Funky
Music (Jupar)

© GRAHAM CENTRAL STATION-Stomped
Beat-Up & Whooped (W.B.)

* FIRST CHOICE-Dr. Love (Gold Mind) 22-7

+« TRAMMPS—| Feel Like I've Been Livin’
(Atlantic) 8-4

WPTR—Albany

o LEOSAYER—How Much Love (W.B)

® ELECTRIC LIGHT ORCHESTRA-Telephone
Line (U A./Jet)

+« ANDYGIBB- | Just Want To Be Your
Everything (RS0) 15-10

+ COMMODORES—Easy (Motown) HB-22
WTRY—Albany

o SUPERTRAMP—Give A Little Bit (ASM)
© FLEETWOOD MAC—Don't Stop (W.B.)
* MERIWILSON—Telephone Man (GRT) 24-1

* RITACOOLIDGE—Higher And Higher (A&M)
2312

WKBW-—Buffalo
® RITACOOLIDGE—Higher And Higher (A&M)

o BAY CITY ROLLERS—You Made Me Believe
In Magic (Ansta)

 BARRY MANILOW— Looks Like We Made It
(Arista) 11-5

 ANDY GIBB—! Just Want To Be Your
Everything (RSD) 20-15

WYSL—Buffalo

o BARBRASTREISAND—My Heart Belongs To
Me (Columbia)

® ALICECOOPER—You And Me (W.B.)

* BAY CITY ROLLERS—You Made Me Believe
InMagic (Arista) 28-14

* COMMODORES— Easy (Motown) 24-19

o LEO SAYER—How Much Love (W.B.)
o STARZ-Singlt, Shout it (Capitol)

+ BAY CTY ROLLERS—You Made Me Believe
In Magic (Arista) 28-12

* PETER McCANN-Do You Wanna Make Love
(20th Century) 2216

® STEPHEN BISHOP—On And On (ABC)

© JOHNNY RIVERS—Swayin' To The Music
(Big Tree)}

* JAMES TAYLOR—Handy Man (Columbia)
2319

% WAYLON JENNINGS —Luckenbach, Texas
(RCAYHB-29

WRKO—Boston’
WOL—Washington
De EMOTIONS—Best Of My Love (Columbia)
. . o NOLISY
o RITACOOLIDGE—Higher And Higher (A&M)
* PETERMCCANN—DoYou WannaMakeLove
(20th Century) 16-8 * NOLIST
« HEART-Barracuda (Portrait) 25-17 *
WBZ-FM —Boston WGH—Washington

o NOUST

.

* NOLIST

*
WVBF-FM—Boston

e NONE
L]
* NONE
*
WORC—Worcester, Mass.

® STEPHEN BISHOP—0On And On{ABC)

® ELVIS PRESLEY—Way Down (RCA)

+ MERIWILSON-Telephone Man (GRT) 18-
10

+ ANDYGIBB—I Just Want To Be Your
Everything (RSO) 14-9

WORC—Hartford
® NONE

+ SHAUN CASSIOY—Da Doo Ron Ron
(Warner/Curb) 12-4

« HELEN REDDY—You're My Worid (Capitol)
1911

WPROD —Providence

De EMOTIONS—Best Of My Love (Columbia)
® TAVARES—Goodnight My Love (Capitol)
* JIMMY BUFFETT—Margaritaville (ABC) 20-
11

O+ MARVIN GAYE—Got To Give It Up (Tamla)
10-5

Mid-Atlantic Region

® TOP ADD ONS

STEPHEN BISHOP—0n And On (ABC)
JAMES TAYLOR~Handy Man (Columbia)
ROD STEWART—The Killing Of Georgie (W B.)

* PRIME MOVERS

(D) EMOTIONS—Best Of My Love (Columbia)
BAY CITY ROLLERS—You Made Me Believe In
Magic (Arista)
COMMODORES-Easy (Motown)

BREAKOUTS

FLEETWOOO0 MAC—Don't Stop (W.B.)

JOHNNY RIVERS —Swayin' To The Music (Big
Tree)

ELECTRIC LIGHT ORCHESTRA—Telephone Line
(U.A./Jet)

WFIL—Philadelphia

o JAMES TAYLOR—Handy Man (Columbia)

® ROD STEWART—The Kilting Of Georgie
(WB)

+ STEVE MILLER BAND—Jet Airliner (Capitol)
85

*
WIBG—Philadelphia

o ENGLAND DAN/JOHN FORD COLEY—It’s
SadToBelong(Big Tree)

® ALICECOOPER—You AndMe (W.B.)
 HMMY BUFFETT—Margaritaville (ABC) 12-
7

« HELEN REDDY—You're My World (Capito!)
16-12

WIFI-FM—Philadelphia

® LEQ SAYER—How Much Love (W.B.)

D EMOTIONS—Best Of My Love (Columbia)
20-12

+ BAYCITY ROLLERS—You Made Me Believe
In Magic (Arista) 12-7

© WILDFIRE—Here Comes Summer
(Casablanca)

® LEO SAYER—How Much Love (W.B.)
+ NONE

*

. WQAM—Miami

o BARBRA STREISAND—My Heart Belongs To
Me (Columbia)

o PABLO CRUISE—Whatcha Gonna Do (A&M)

O+ EMOTIONS—Best Of My Love (Columbia)
19-8

% COMMODORES—Easy (Motown) 2618
Y-100 (WHYI-FM)—Miami

© RAM JAM—Black Betty (Epic)

o SANFORD-TOWNSEND BAND —Smoke
From A Distant Fire (W.B.)

D+ EMOTIONS—Best Of My Love (Columbia)
208
% RITACOOLIDGE—Higher And Higher (A&M)
126
WORD —Spartanburg, 5.C.

® POCO-IndianSummer (ABC)

e LAKE—OnThe Run (Columbia)

* ELVIS PRESLEY—Way Down (RCA) 15-10

* STEPHEN BISHOP—0nAnd On (ABC) EX-20
WLAC —Nashville

o JAMESTAYLOR—Handy Man (Columbia)
o FLEETWOOD MAC—Don't Stop (W.B.)
+ HEART-Barracuda (Portrait) HB-17

+ ROD STEWART—The Killing Of Georgie
(W.B)HB-18

WCAO—Baltimore

® STEPHEN BISHOP—On And On (ABC)

o ELECTRIC LIGHT ORCHESTRA—Telephone
Line (U.A./Jet)

+ BAYCITY ROLLERS —You Made Me Believe
InMagic (Arista) 15-9

+ SHAUN CASSIDY—Da DooRon Ron
(Warner/Curb) 5-1

WYRE—Baltimore

© MERIWILSON—Telephone Man (GRT)

® FLEETWOOD MAC—Don't Stop (W.B.)

* COMMODORES—Easy (Motown) 21-10

* ELVISPRESLEY—Way Down (RCA) 25-21
WLEE—Richmond, Va.

® STEPHEN BISHOP—On And On (ABC)

D+ EMOTIONS—Best Of My Love (Columbia)
14-9

* BARBRA STREISAND —My Heart Belongs To

Me (Columbia) 16-11

Southeast Region

® TOP ADD ONS

LEO SAYER—How Much Love (W.B.)

FLEETWOOD MAC—Don't Stop (W.B.)

BARBRA STREISAND—My Heart Belongs To Me
(Columbia)

 PRIME MOVERS

(D) EMOTIONS—Best Of My Love (Columbia)
JAMES TAYLOR—Handy Man (Columbia)
BAY CITY ROLLERS —You Made Me Believe In

Magic (Arista)

BREAKOUTS

PABLO CRUISE—Whatcha' Gonna Do (A&M)

SLAVE—Slide (Cotilion)

SANFORD-TOWNSEND BAND—Smoke From A
Distant Fire (W.B.)

WQXI—Atlanta

® FLOATERS—Float On (ABC)
® STEPHEN BISHOP—On And On (ABC)

D EMOTIONS—Best Of My Love (Columbia)
26-10

+ JAMES TAYLOR—Handy Man (Columbia)
22.16

193 (WZGC-FM)—Atlanta

® BOB SEGER—Rock & Roll Never Forgets
(Capitol)

© FLEETWOOD MAC—Don't Stop (W.B.)

+ ANDY GIBB—1Just Want To Be Your
Everything (RS0)20-15

D« EMOTIONS—Best Of My Love (Columbia)
22-14

WBBQ —Augusta

e NOLIST

]

* NOLIST

*
WFOM-Atlanta

o NONE

* ELVIS PRESLEY—Way Down (RCA) 37-24

* BAY CITY ROLLERS—You Made Me Believe

In Magic (Arista) 18:13

WWW americanradiohistorv.com

o BARBRASTREISAND My Heart Belongs To
Me(Columbia)

® SLAVE-Slide (Cotiltion)

+ PETERFRAMPTON—I'm InYou (A&M) 15-9

# DEAN FRIEDMAN-Arie (Lifesong) 18-13
BJ-105 (WBJW-FM)—Orfando

® BAYCITY ROLLERS—You Made Me Believe
In Magic (Arista)

e KISS—Christeen Sixteen (Casablanca)
* NONE
*

WMAK —Nashville

® JAMES TAYLOR—Handy Man (Columbia)
® LED SAYER—HowMuch Love (W.B.)
« HEART—Barracuda (Portrait) 29-20

+ ANDY GIBB—I Just Want To Be Your
Everything (RS0) 23-15

Q-105 (WRBQ-FM)—Tampa, St. Petersburg

e LEQSAYER—How Much Love (W.B.)
o FLEETWOOD MAC—Don't Stop (W.B.)

D EMDTIDNS—Best Of My Love (Columbia)
20-12

+« ANDY GIBB—!Just Wart To Be Your
Everything (RSO) 15-10

WQPD—Lakeland, Fla.

® NATALIE COLE—Party Lights (Capitol)

o DOOBIE BROS.— Littte Darling (I Need You)
(W.B)

* SLAVE—Slide (Cotillion) 36-18
* ALICECOOPER—-YouAnd Me (W.B.) 26-12
WMFJ)—Daytona Beach

o SUPERTRAMP—Give ALittle Bit (A&M)

o BEE GEES—Edge Of The Universe (RSO)

+ DR.HOOK-Walk Right In (Capitol) 24-16

* ALICE COOPER-YouAndMe (W.B.) 14.7
WHBQ—Memphis

o LEOSAYER—How Much Love (WB) —

o BARBRASTEISAND—My Heart Belongs To
Me (Columbia)

* PABLO CRUISE—-Whatcha’ Gonna Do
(A&M) 29-20

« COMMODORES—Easy (Motown) 14-7
WMPS—Memphis

® GLEN CAMPBELL-Sunflower (Capitol)

© LONDON SYMPHONY ORCHESTRA—Theme
From'Star Wars" (20th Century)

+ PABLO CRUISE—Whatcha' Gonna Do
(A&M)HB-20

*

WGOW-Chattanooga

o RITACOOLIDGE—Highzr And Higher (A&M)
® SLAVE-Slide (Cotillior)

+ JOHNNYRIVERS—Swayin’ To The Music
(Big Tree) 12-4

+ PETERFRAMPTON—I'm In You (A&M) 81
WAPE—Jacksonville

o SANFORD-TOWNSEND BAND—Smoke
From ADistant Fire (W.B.)

® JOHNNY RIVERS—Swayin' To The Music
(BigTree)

# MERIWILSON-Telept one Man (GRT) 14-8

* JAMES TAYLOR—Handy Man (Columbia)
22-18

WAYS—Charlotte

® PABLO CRUISE—Whatcha Gonna Do (A&M)

« ANDY GIBB— I Just Want To Be Your
Everything (RS0) 21-4

D+ EMOTIONS—Best Of My Love (Columbia)
25-15

WGIV—Charlott

® |IMPRESSIONS—Can't Get Along (Cotillion)

® BETTY WRIGHT--You Can't See For Lookin’
(Alston)

* FLOATERS—Float On (ABC) 31-22

* IDRIS MUHAMMAD—"urn This Mutha Qut
(Kudu) 41-30

WKIX—Raleigh, N.C.

o LEOSAYER—How Much Love (W.B.)

o ELECTRIC LIGHT ORCHESTRA—Telephone
Line (U A./Jet)

+ NONE
*

WTOB—Winston/Salem

® LEO SAYER—How Much Love (W.B.)

® ROD STEWART—The Killing Of Georgie
W.B)

+ BARRY MANILOW—Looks Like We Made It
(Ansta) 14-7

+ SHAUN CASSIDY—Da Doo Ron Ron
(Warner/Curb) 6-1

WERC —Birmingham

® GLADYS KNIGHT & THE PIPS—Baby, Don't
Change Your Mind (Buddah) .

® LEO SAYER—How Much Love (W.B.)
« COMMOOORES—Easy (Motown) 22-12

+ JAMES TAYLOR—Handy Man (Columbia)
2313

WSGN—Birmingham

o LEQSAYER—-How Much Love (W.B.)

® LE BLANC & CARR—Something About You
(Big Tree)

+ JAMES TAYLOR—Handy Man (Columbia)
1810

D+ EMOTIONS—Best Of My Love (Columbia)
2117

WHHY—Montgomery

o FLEETWOOD MAC—Don't Stop (W.B.)

o HOT CHOCOLATE—So You Win Again (Big
Tree)

« HEART—Barracuda (Portrait) 20-10

+ SANFORD-TOWNSEND BAND—Smoke
From ADistant Fire (WB.) 17-8

KAAY - Little Rock

® HELENREDDY—You're My World (Capitol)

o FLEETWOOD MAC—Don't Stop (W.B.)

+ JAMES TAYLOR—Handy Man (Columbia)
29-19

% MERIWILSON—Telephone Man (GRT) 159

© JOHNNY RIVERS—Swayin' To The Music
(Big Tree)

o FLEETWOOD MAC—Don't Stop (W.B.)

D+ EMOTIONS—Best Of My Love (Columbia)
25-18

« ANDY GIBB—1Just Want To Be Your
Everything (RS0)7-5

« Copyright 1977, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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STATE OF WISCONSIN : CIRCUIT COURT : MILWAUKEE COUNTY

C L L L D L L]
MERCURY RECORD PRODUCTIONS, INC.,

ABC RECORDS, INC., MCA RECORDS, INC,,

COLUMBIA BROADCASTING SYSTEMS, INC,,

ELEKTRA RECORDS, INC., A & M RECORDS, INC.,
BUDDAH/KAMA SUTRA RECORDS, INC,,
LONDON RECORDS, INC.,

ATLANTIC RECORDING CORPORATION,

Plaintiffs,

NOTICE TO
CLASS MEMBERS

Case No. 405-986
ECONOMIC CONSULTANTS, INC.,
d/bsa E-C TAPE SERVICE, INC.,
and DAVID L. HEILMAN,
Defendants.
C L T 1T 1T T T P T T I T T I

We are the attorneys for the plaintiffs in the above-cap-
tioned matter.

This is a class action brought by the nine named plaintiffs
on behalf of all persons engaged in the manufacture and sale
of recordings whose recordings have been pirated by the de-
fendants E-C Tape, Inc. and David L. Heilman. This action was
commenced in December, 1972. The plaintiffs seek an in-
junction permanently enjoining and restraining the defend-
ants from continuing their piracy and a judgment for dam-
ages. On June 17, 1974, the Wisconsin Supreme Court,
reversing the trial court, held that record piracy was unlawful
in Wisconsin and that plaintiffs had stated a good cause of
action against the defendants. On October 3, 1974, the trial
court issued a preliminary injunction restraining the defend-
ants from continuing their piracy during the pendency of this
action. On January 26, 1976, the trial court found the defend-
ants in contempt of court for having again advertised their
pirated products. On April 6, 1976, the trial court struck all of
the defendants’ affirmative defenses. On September 21,
1976 the trial court again found the defendant David L. Heil-
man in contempt of court and ordered that he be incarce-
rated in the Milwaukee County House of Correction for a pe-
riod not to exceed 6 months. David L. Heilman was so
incarcerated from September 20, 1976 to February 8, 1977.
No counterclaim has been asserted by the defendants in this
action. The named plaintiffs anticipate bringing on motions
for summary judgment as to the defendants’ liability in the
near future.

The following is a listing of recordings pirated by the de-
fendants herein as to which no named plaintiff or other mem-
ber of the class has claimed ownership and as to which the
defendants have not identified the owner. Any person or en-
tity who owns the master recordings for any of these recorded
performances is a member of the plaintiff class in this civil
action. This notice is addressed to such persons.

RECORDING ARTIST
Fools Rush In Dean Martin
Speak Low Lana Cantrell
When Somebody Loves

You Frank Sinatra
For All We Know Shirley Bassey
Unchained Melody John Gary
(They Long To Be) Close

to You Dionne Warwicke
The Touch of Your Lips Andy Williams
Help Me Make it Through

the Night Peggy Lee
We've Only Just Begun Perry Como
All the Things You Are John Gary
| Will Love You - Shelby Flint
Theme From Mondo Cane  Riz Ortolani
Love Theme From

Phoedra Nikis Theodorakis
My Way Lana Cantrell
Stanya Street Rod McKuen
As Long As He Need Me Dionne Warwicke
The Shadow of Your Smile  Sergio Franchi
You Don't Have to Say You

Love Me Vikki Carr
There Will Never Be

Another You Lana Cantrell
If You Go Away Rod McKuen
If You Go Lana Cantrell
Do Wah Diddy Diddy Manfred Mann
Sugar Sugar Archies
Silhouette Rays
We Got Love Bobby Rydell
Wild One Bobby Rydell
Butterfly Charlie Grace
96 Tears ?and the Mysterians
Wishful Thinking Wynn Stewart
That's a No No Lynn Anderson
Sixteen Candies Crests
Jean Oliver
Knock Three Times Dawn
Donna Richie Valens
LaBamba Richie Valens
Come Softly To Me Fleetwoods
Mr. Blue Fleetwoods
Tears On My Pillow Little Anthony
Tragedy Thomas Wayne
A Thousand Stars Kathy Young
Hold Me Tonight Johnny Nash
Last Kiss J. Frank Wilson
Good Morning Starshine  Oliver
You Send Me Sam Cooke
Wonderful World Sam Cooke
Harlem Nocturne Viscounts
The Letter Box Tops
Cry Like a Baby Box Tops
Joy Apollo 100
Let's Dance Chris Montez
I'm Leaving It All Up to

You Dale & Grace
You've Got Troubles, I've

Got Mine Fortunes
The Big Hurt Tony Fischer
Lier, Lier Castaways
Mule Skinner Blues Fender Men

~ Ain't Misbehavin’

Button Up Your Overcoat
Marie

Me and My Shadow
Stardust

Great Day

| May Be Wrong But

Tip Toe Thru the Tulips
I'll See You Again

Can't Give You Anything

ut

With a Song in My Heart

Why Was | Born?

Embraceable You

Strike Up the Bank

Get Happy

Malaguena

Sunny Side of Street

Bidin’ My Time

Walking My Baby Back
Home

Stein Song

Body and Soul

Because

What is This Thing Called
Love?

Heartaches

Life is Just Bowl of
Cherries

Paradise

Mini the Moocher

Blue Skies

0f Thee | Sing

The Peanut Vendor

All of Me

As Time Goes By

Moon Comes Over
Mountain

Lady of Spain

Night Was Made For Love

Dancing in the Dark

I've Told Every Little Star

Willow Weep For Me

Drums in My Heart

Put Out Lights & Sleep

Speak to Me of Love

Soft Light Sweet Music

How Deep is the Ocean

Getting to be a Habit

| Gotta Right to Sing the
Blues

Night & Day

One Hour With You

| Wanna Be Loved By You

The Carioca

Ever See a Dream
Walking?

Stormy Weather

Easter Parade

Lover

Green Eyed Dragon

Heat Wave

Orchids In the Moonlight

Temptation

You're the Top

What a Difference a Day
Makes

Don't Blame Me

Cocktails for Two

| Get a Kick Out of You

Moon Glow

Deep Purple

Good Night my Love

Blue Moon

Auf Wiedersehen, My Dear

You & The Night & The
Music

Alll Do is Dream of You

I'm In The Mood for Love

My Man’s Gone Now

East of the Sun, West of
the Moon

Music Goes Round &
Round

Summertime

Begin the Beguine

Red Sails.in the Sunset

Foolish Things Remind Me

| Got Plenty of Nuttin’

Moon Over Miami

A Sweet Mystery of life

Bess, You is My Woman
Now

You Are My Lucky Star

I'm Through With Love

1t Ain't Necessarily So

Smail Hotel

Whiffenpoof Song

It's a Sin to Tell a Lie

| Only Have Eyes For You

Is It True What They Say
About Dixie

In The Chapel By The
Moonlight

All My Life

The Touch of Your Lips

Limehouse Blues

Pennies from Heaven

Dream Boat Comes Home

Ponciana

Moonlight & Shadows

Thanks for the Memories

Bei Mir Bist Du Schon

Where or When

Nice Work, If You Can Get
It

Donkey Serenade
So Rare
Veini, Veini

). Teagarden/P. Whiteman
Ronnie Ogden

T. Dorsey w/J. Leonard
Jack Smith

Marton Gould

Peter Knight

R. Squires w/W. Scott
Terry Baxter

Gladys Swarthout

Claire Sisters

Wally Scott

Gogi Grant

T. Dorsey w/Jo Stafford
Peter Knight

R. Squires w/Wally Scott
First Piano Quartet

T. Dorsey/Sentimentalist
J. Blockton w/Lee Roberts

M. Chevalier
Rudy Vallee
Terry Baxter
Richard Crooks

Mel Torme
Elmo Tranner

M. Chevalier

Terry Baxter

Cab Calloway

Arranged by G. Williams
Robert Mandell

Perez Prado

Connee Boswell

Terry Baxter

Columbia Orchestra

Hugo Montenegro

R. Page w/H. Bowen
Terry Baxter

B. Johnson/D. Hume

Robert Mandell

L. Horne w/L. Hayton
Robert Bentley

Wally Scott

E. Fisher w/H. Winterhalter
G. Lombardo w/B. Crosby

L. Armstrong

R. Peterson w/W. Scott
Maurice Chevalier
Helen Kane

Hugo Winterhalter

M. Cheavalier

Lena Horne

Peter Knight

Terry Baxter

John Charles Thomas

Cella Markwell w/R. Ogden

T. Martin w/A. Sandrey

Artie Shaw

Johnson & Williams w/H. Bowen

Frank Hunter

Malt Dennis

S. Jones w/City Slickers

Hal Mcintyre

Ames Bros. w/Sid Ramin
Terry Baxter

E. Fitzgerald w/B. Goodman
Terry Baxter

Russ Columbo

Robert Mandell

Malcalm Lockyer

Ken Barrige/Johnny Gibbs
Helen Jepson

E. Wright w/T. Dorsey
Eleanor Steber

Artie Shaw

V. Monore w/Moonmaids
B. Goodman w/H. Ward
Lawrence Tibbett

L. Sherwood w/E. Duchin
J. McDonald & N. Eddie

L. Tibbett & H. Jepson
E. Powell w/T. Dorsey
Sarah Vaughan
Lawrence Tibbett
Johnny Douglas
Johnny Douglas

Fats Waller

). Gibbs w/Dreamers

P. Harris

Fats Waller

Silty Dan

Duke Ellington

Robert Mondel

G. Lombardo w/H. Lombardo
David Rose

E. Duchan w/C. Lombardo
Terry Baxter

Guy Lombardo

Wally Scott

F. Carle

Allen Jones

G. Lombardo w/C. Lombardo
Rudy Vallee

Once in aWhile

Lady isa Tramp

Bob White

Moon Got In My Eyes

That 0Id Feeling

Jeepers Creepers

Must Been A Beautiful
Baby

| Married an Angel

Flat Foot Floogie

I'll Be Seeing You

Music Maestro Please

T.P.Tin

You Go To My Head

Any Old Time

My Romance

My Reverie

Change Partners

This Can't Be Love

Lara’s Theme

Three Little Fishes

Dol Love You?

Sent Yesterday Here
Today

God Bless America

Over the Rainbow

Beer Barrel Polka

All the Things You Are

South of the Border

My Prayer

Wishing

Day In Day Out

Songs My Mother Taught
Me

The Last Time | Saw Paris

We Three

Tuxedo Junction

All or Nothing At All

Taking Chance on Love

You Stepped Out of a
Dream

When You Wish Upon a
Star

Nearness of You

Make Beautiful Music

Heart of Texas

Buckle Down, Winsocki

| Cover the Waterfront

Don't Walk Without You

Bewitched

White Cliffs of Dover

How High the Moon

Don't Take Your Love for
Me

Paper Doll

Jingle, Jangle, Jingle

Sleepy Lagon

Warsaw Concerto

That 0ld Black Magic

Rose 0'Day

Tangerine

Speak Low

For Me and My Gal

A Pink Cocktail for a Blue
Lady

Kansas City

Manhattan Serenade

Mairzy Doats

People Will Say We're In
Love

Dearly Beloved

Moonlight Mood

Let's Get Lost

It's Always You

It Had to be You

Strange Music

San Fernando Valley

I Love You

Dance With a Dolly

Dream

Don't Fence Me In

You Hurt the One You
Love

I'm Makin’ Believe

Twilight Time

And The Angels Sing

June is Busting Out All
Over

Grand Night For Singing

It I Love You

Goody Goody

Rock & Roli Music

Money

Please Mr. Postman

Boys

NoReply

I'ma Loser

Baby's In Black

Mr. Moonlight

The Night Before

You've Got To Hide Your
Love

I've Just Seen a Face

Norwegian Wood

Run for Your Life

I'll Follow The Sun

Honey Don’t

I'll Be Back

A Taste of Honey

Baby It's You

If | Need Somone

Sgt. Pepper

With a Littie Help From
My Friends

Lovely Rita

Lucy In The Sky With
Diamonds

When I'm 64

- Fool on the Hill
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Tommy Dorsey

S. Grover w/R. Mandell

B. Goodman w/Martha Telton
H. Kamp w/Bob Allen

G. Lombardo w/C. Lombardo
Terry Baxter

M. Chevalier

Benny Goodman

Benny Goodman

Terry Baxter

T. Dorsey w/E. Wright

G. Lombardo w/Lombardo Bros.
). Savitt w/Top Hatters

Billy Holiday w/W. A. Shaw
Adele Lugh w/Richard Benson
Larry Clinton w/Bae Wain

Johnny Desmond

Kay Kyser
A. Shaw/Helen Forrest

J. Mercer/B. Goodman
Kate Smith

Hill Bowen

Glabe Musette Orchestra
). Leonard/T. Dorsey
Sons of the Pioneers
Lanny Ross

Skinney Ennis

H. Forrest/R. Eberle

). Dragonette

Lanny Ross

Bob Chester/Delores 0'Neill
Glenn Miller

F. Martin/C. Rogers

S. Kaye/3 Kadets

Catrina Valente

Frank Barber

L. Clinton/H. Sontlew

Buddy Clark/W. King
A.Rey/B. Schaller/S. Herfurt
James Walker

Arty Shaw

A. Shaw/Paula Kelly

Wally Scott

Ken Barrie

Terry Baxter

The Three Suns
Johnny Gibbs

F. Martin/C. Rogers
Tommy Dorsey
F.Martin/). Fina
Terry Baxter

F. Martin/E. Stone

V. Monroe

C. Markwell/R. Ogden
A. Lymer/B. Sherman

G. Miller/Skip Nelson
Lee Dixon

T. Dorsey/). Stafford
Four King Sisters

A. Drake/). Roberts

A. Rey/B. Schaller

G. Miller/ Skip Nelson

G. Miller/R. Eberle .
Teddy Powell/ Peggy Mann
Earl Hines/Madeline Green
Johnny Douglas

Four King Sisters =
Wally Scott

Tony Pastor

Marlene Dietrich

Roy Roewers

S. Kaye/B. William

H. McIntyre/R. Gaylor
The Three Suns
Benny Goodman

Peter Knight

James Melter

M. Mosar/R. Preston/R. Mandeli
B. Goodman/Helen Ward
Beatles

Beatles

Beatles

Beatles

Beaties

Beatles

Beatles

Beatles

Beatles

Beatles
Beatles
Beatles
Beatles
Beatles
Beaties
Beatles
Beatles
Beatles
Beatles
Beatles

Beatles
Beatles

Beatles
Beatles
Beatles

Michelle Beatles

Two of Us Beatles

I've Got a Feeling Beatles

Maggie Mae Beatles

Here Comes the Sun Beatles

Lennon John Lennon
Oh Yoko John Lennon
Oh My Love John Lennon
Gimme Some Truth John Lennon

If Not For You Geroge Harrison
Too Many People Paul McCartney

The Lovely Linda
Maybe I'm Amazed

Paul McCartney
Paul McCartney

Every Night Paul McCartney
Bye Bye Blackbird Ringo Starr
Stardust Ringo Starr
Love For Life Ferrante & Teicher
My Rock and Foundation  Peggy Lee
Can't Take My Eyes Off

You Vikki Carr
Moonlight Shelby Flint
My Sweet Lord Peggy Lee
Something Perry Como
Where Is Love? Shirley Bassey
Gimme a Little Kiss, Will

Ya Huh? Dean Martin
The Heart Sergio Franchi
You Stepped Out of a

Dream Lana Cantrell
Dleidoscope Rod McKuen
Maybe This Time Tony Bennett
The Lock of Love Shirley Bassey
I'm Confessin’ Dean Martin

All the Things You Are
The More | See You

Lana Cantrell
Sergio Franchi

She Loves You Beatles
Love Me Do Beatles
P.S. 1 Love You Beatles
Twist and Shout Beatles
A Summer Song Chad & Jeremy
Elusive Butterfly Bob Lind
Louie, Louie Kingsmen
Any Day Now Chuck Jackson
Cherish Association
You Lost That Loving

Feeling Righteous Brothers
Frankie's Man Johnny Johnny Sea
I Fought the Law B Fuller 4
Love's Made a Fool of You B Fuller 4

The Bible on Sound—King

James Version of the

New Testament.

The purpose of this notice is to advise you that as a mem-
ber of the plaintiff class, your interests have been and will
continue to be represented by the undersigned unless we re-
ceive a communication from you on or before July 31, 1977,
indicating that you do not wish to seek relief in this action. If
such a communication is received from you on or before that
date, the Court will exclude you from the class. If you do not
choose to be excluded from the class, you will share in the
benefits of any relief which may be obtained in this action;
you will also be bound by any determinations of fact or of law
made by the Court herein.

The undersigned are also the attorneys representing one
of the members of the plaintiff class, A & M Records, Inc., in
its attempts to collect a judgment which A & M Records, Inc.
obtained against E-C Tape, inc. and David L. Heilman on
March 10, 1976 in the Supreme Court of the State of Califor-
nia for the County of Los Angeles. This judgment is in the
amount of $136,027.82. A & M Records, Inc. has consented
that any funds which may be collected on that judgment will
be applied for the benefit of the entire plaintiff class. Specifi-
cally A & M Records, Inc. has consented that those funds first
be applied against costs and expenses occurred in this case
(N. 405-986) and that any funds collected in excess of costs
and expenses be treated as the property of the plaintiff class.
The undersigned have undertaken substantial efforts to col-
lect that judgment including the taking of supplementary ex-
aminations and the commencement of garnishment actions;
these efforts have to date been unsuccessful.

You may, if you so desire, remain a member of the plaintiff
class and at the same time enter an appearance with the
Court through other counsel of your own choice. However, if
you elect to retain your own counsel, such representation will
be at your own expense.

If you desire additional information regarding this action
before arriving at your. decision as to whether to remain a
member of the class or your decision as to whether to retain
other counsel of your own choice, you are urged to contact
the trial court at the following address:

The Hon. Michael J. Barron
Room 503

Milwaukee County Courthouse
901 North 9th Street
Milwaukee, Wisconsin 53233

We anticipate bringing on for hearing motions for sum-
mary judgment as to the defendants’ liability on behalf of all
members of the plaintiff class. Unless you choose to be ex-
cluded from the class or to appear by other counsel of your
choice, we request that you review the above listing of record-
ings and contact the undersigned at some time prior to July
31, 1977, and provide us with the following information:

(1) your name and address;

(2) the identities of the master recordings for which you

claim ownership.

Correspondence may be addressed to:

Foley & Lardner

777 East Wisconsin Avenue
Milwaukee, Wisconsin 53202
ATTENTION: Richard S. Florsheim

RONALD L. PIETTE
MITCHELL, SILBERBERG & KNUPP
HOWARD S. SMITH
FOLEY & LARDNER
- STEVEN E. KEANE
RICHARD S. FLORSHEIM

(Advertisement)
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Billboard Album Radio Action

JULY 16, 1977, BILLBOARD

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

BASED ON STATION PLAYLISTS THROUGH WEDNESDAY JULY 6, 1977

Top Add Ons-National

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOPADD ONS

JAMES TAYLOR-IT (Columbia)

STEVE WINWOOD—(Island)

KISS—Love Gun (Casablanca)

ROGER DALTREY—One Of The Boys (MCA)

*TOP REQUEST/AIRPLAY:

CROSBY, STILLS & NASH—CSN (Atlantic)
STEVE MILLER BAND—Book Of Dreams (Capi
tol)

HEART-Little Queen (Portrait/CBS)
SUPERTRAMP—Even In The Quietest Moments
(A&M)

BREAKOUTS

JOHNNY WINTER—Nothin’ But The Blues (Blue
Sky)

STRAWBS—Buming For You (Oyster)
MELISSA MANCHESTER-Singin' (Arista)
OMAHA SHERIFF—Come Hell Or Waters High
(Ren)

KSAN-FM—San Francisco (Bonnie Si

STEVE WINWOOD-(Island)
JAMES TAYLOR-)T (Columbia)

JOHNNY WINTER-Nothin’ But The Blues (Blue Sky)
ROGER DALTREY—One Of The Boys (MCA)

o JOHNNY WINTER—Nothin’ But The Blues (Blue
Sky)

NICKLOWE—Bowi(Stiff)
AC/DC—Let There Be Rock (Atco)

GEILS—Monkey Island (Atlantic)
MINK DE VILLE— (Capitol)
STEVEWINWOOD—(Island)

# CROSBY, STILLS & NASH—CSN (Atlantic)
KLOS-FM—Los Angeles (Dabarr Horretbeke)

* % % © & & & ®

NEIL YOUNG—American Stars'N’ Bars (Reprise)
JAMES TAYLOR T (Columbia)
TEO NUGENT —Cat Scratch Fever (Epic)

CROSBY, STILLS & NASH—CSN (Atlantic)

STEVE MILLER BAND—Book Of Dreams (Capitol)

SUPERTRAMP —Even |n The Quietest Moments
(A&M)

KMET-FM—Los Angeles (Billy Juggs)

* % % % ®© ® o ® ® @

KENNY LOGGINS—Celebrate Me Home (Columbia)

JAMES TAYLOR—IT (Columbia)
STEVEWINWOOD —(Island)
DERRINGER—Live (Blue Sky)

LE BLANC & CARR—Midnight Light (Big Tree)

STEVE MILLER BAND—Book Of Dreams (Capitol)
FLEETWOOD MAC—Rumours (W.B.)
HEART—Little Queen (Portrait/CBS)

* FOREIGNER—(Atlantic)
KGB-FM—SanDiego (Steve Capan)

* % % ®© o ° o 0 @

KISS~Love Gun (Casablanca)

JAMES TAYLOR—IT (Columbia)

CROSBY, STILLS & NASH—CSN (Atlantic)

JOAN BAEZ—Blowin' Away (Portrait/CBS)

MiNK DE VILLE—(Capitol)

PAT TRAVERS—Makin' Magic (Polydor)

FLEETWOOD MAC—Rumours (W.B.)

PETERFRAMPTON—I'm In You (A&M)

HEART-Little Queen (Portrait/CBS)
 FOREIGNER—(Atlantic)

KOME-FM—-San Jose (Dana Jang)

* % % © o ®© ® o @

STRAWBS —Burning For You (Oyster)

THE SECTION—Fork It Over (Capitol)

MELISSA MANCHESTER—Singin’ (Arista)

SAMU IGTANIMA—(Island)

OMAHA SHERIFF—Came Hell Or Waters High (RCA)
FLORA PURIM—Encounter (Milestone)
STEVEWINWOOO—(Istand)

CROSBY, STILLS & NASH—CSN (Atlantic)

THE ALAN PARSONS PROJECT—| Robot (Arista)
DAN FOGELBERG—Nether Lands (Full Moon/Epic)

* % % % © ® © ® © @

Top Requests/Airplay-National

CROSBY, STILLS & NASH—-CSN (Atlantic)

STEVE MILLER BAND-Book Of Dreams (Capitol)
FLEETWOOD MAC—Rumours (W.B.)
HEART-Little Queen (Portrait/CBS)

National Breakouts
OMAHA SHERIFF-Come Hell Or Waters High (RCA)

BURTON CUMMINGS—My Own Way To Rock (Portrait/CBS)
PIERCE ARROW—(Columbia)
NORTON BUFFALO—Lovin' In The Valley Of The Moon (Capitol)

KBPI-FM ~Denver (Jean Valdez)

KMOD-FM ~Tulsa (Bill Bruin)

WCOL-FM—Columbus (Guy Evans)

WSHE-FM—Ft. Lauderdale (Gary Granger)

WLIR-FM~New York (Denis McNamara)}

* % * % o o 0 0o o

JIMMY BUFFETT~Changes In Latitudes—Changes
In Attitude (ABC)

STEVE WINWOOD—(Island)
ROGER DALTREY—One Of The Boys (MCA)

HEART —-Little Queen (Portrait/CBS})
FLEETWOO0 MAC~Rumours (W.B.)
STEVE MILLER BAND—Book Of Dreams (Capitol)

- CROSBY, STILLS & NASH—CSN (Atlantic)

KISW-FM—Seattle (Bill Bartlett)

* % o o o ©® o o

»

*

STYX—Grand Illusion (A&M)
KiSS—LoveGun (Casablanca)
STAR WARS/SOUNDTRACK—(20th Century)

TEONUGENT—Cat Scratch Fever (Epic)

SUPERTRAMP—Even In The Quietest Moments
(A&M)

HEART —Little Queen (Portrait/CBS)
STEVE MILLER BAND—Book Of Dreams (Capitol)

KFIG-FM—Fresno (Art Farkas)

* % &

»

ROGER DALTREY—One Of The Boys (MCA)
WAYLON JENNINGS—O1' Waylon (RCA)
GEILS—~Monkey Island (Atlantic)

NORTON BUFFALG—Lovin’ [n The Valley Of The
Moon (Capitol)

CAROLE BAYER SAGER—(Eekira)
MAC McANALLY—(Ariola America)
CAT STEVENS—2itso (A&M)

SUPERTRAMP —Even in The Quietest Moments
(ASM)
JAMES TAYLOR-IT (Columbia)

# CROSBY, STILLS & NASH~CSN (Atiantic)

Southwest Region

® TOPADD ONS

STEVE WINWOOD—(Island)

MELISSA MANCHESTER-Singin’ (Arista)
COUNTRY JOE & THE FISH—Reunion (Fantasy)
JOHNNY WINTER—Nothin' But The Blues (Blue
Sky)

* TOP REQUEST/AIRPLAY

PETER FRAMPTON—I'm In You (A&M)
HEART—Little Queen (Portrait/CBS)
CROSBY, STILLS & NASH—CSN (Atlantic)
FLEETWOOD MAC—Rumours (W.B.)

BREAKOUTS:
BURTON CUMMINGS—My Own Way To Rock
(Portrait/CBS)
NORTON BUFFALO—Lovin' in The Valley Of
The Moon (Capitol)
CAROLE BAYER SAGER—(Elektra)
LAURA NYRO—Season Of Lights. . . In Concert
(Columbia)

KZEW-FM —Dallas (Mike Hodges)

STEVE WINWOOD —(Island)

JOHN LEE & GERRY BROWN—Still Can't Say
Enough (Blue Note)

®  MELISSAMANCHESTER-Singin’ (Arista)
® JOHNNY WINTER—Nothin’ But The Biues (Blue

* % % o 0

»

Sky)

DAN FOGELBERG —~Nether Lands (Full Moon/Epic)
WAYLON JENNINGS—O1" Waylon (RCA)

PETER FRAMPTON-I'm In You (A&M)
FLEETWOOD MAC—Rumours (W.B.)

KLOL-FM—Houston (Sandy Mathis)

* % % ® 0 @

*

DIXIE OREGS —Free Fall (Capricorn)
STEVE WINWOOD— (Island)

LARRY CORYELL & ALPHONSE MOUZON—Back
TogetherAgain (Atlantic)

CLOVER—(Mercury)

COUNTRY JOE & THE FISH—Reunion (Fantasy)
STEELEYE SPAN—The Original Masters (Chrysalis)
HEART—Little Queen (Portrait/CBS)

DAN FOGELBERG—Nether Lands (Full Moon/ Epic)
CROSBY, STILLS & NASH—CSN (Atlantic)

JAMES TAYLOR—JT (Columbia)

WNOE-FM—New Orleans (Jim White/Scott Segraves)

* % % 0 o0

RICHARD PRYOR—Greatest Hits (W.B.)

ROY BUCHANAN—Loading Zone (Atlantic)
BURTON CUMMINGS—My Own Way To Rock
(Portrait/CBS)

CROSBY, STILLS & NASH—CSN (Atlantic)
FLEETWOOD MAC—Rumours(W.B.)
LITTLE RIVER BAND—Diamantina Cocktail
(Capitol)

HEART-Little Queen (Portrait/CBS)

® THEALAN PARSONS PROJECT | Robot (Arista)
STEVE WINWOOD - (Island)
CROSBY, STILLS & NASH—CSN (Atlantic)

HEART —Little Queen (Portrait/CBS)

CATSTEVENS~lzitso (AGM)

STEVE MILLER BAND—Book Of Dreams (Capitol)
% PETER FRAMPTON—I'm In You (A&M)

KBBC-FM—Phoenix (.0. Freeman)

* % % © ®© ® o O

® LAURANYRO—Season Of Lights. . . In Concert
(Columbia)

GEILS—Monkey Island (Atlantic)

CAROLE BAYER SAGER— (Elektra)
BLUE—Another Night Time Flight (Rocket)
MAC McANALLY —(Ariola America)

NORTON BUFFALO—Lovin' In The Valley Of The
Moon (Capitol)

JAMESTAYLOR-{T (Columbia) _
STEVE MILLER BAND—Book Of Dreams(Capitol)
JOAN BAEZ—Biowin’ Away (Portrait/CBS)

LITTLERIVER BAND—Diamantina Cocktail
(Capitol)
KMYR-FM—-Albuquerque (Bruce McCaleb)

* * % %

JAMES TAYLOR-IT (Columbia)

COUNTRY JOE & THE FISH—Reunion (Fantasy)
MELISSAMANCHESTER—Singin’ (Arista)
WAVES—(Polydor)

STEVE WINWOOD—(Island)

LITTLEFEAT—Time Loves AHero (W.B.)

PETER FRAMPTON—1'm In You (A&M)

CROSBY, STILLS & NASH—CSN (Atlantic)

NEIL YOUNG—American Stars'N’ Bars (Reprise)

Midwest Region

® TOP ADD ONS

STEVE WINWOOD~(Island)

ROGER DALTREY—One Of The Boys (MCA)
JAMES TAYLOR-IT (Columbia)

THE ALAN PARSONS PROJECT—I Robot
(Anista)

* % % % © o o & o @

*TOP REQUEST/AIRPLAY:

FLEETWOO0 MAC—Rumours (W.B.)
CROSBY, STILLS & NASH—CSN (Atlantic)
STEVE MILLER BAND—Book Of Dreams (Capi
tol}

HEART—Little Queen (Portrait/CBS)

BREAKOUTS:

DERRINGER—Live (Blue Sky)

PIERCE ARROW—(Columbia)

OMAHA SHERIFF—Come Hell Or Waters High
(RCA)

BURTON CUMMINGS—My Own Way To Rock
(Portrait/CBS)

WABX-FM—Detroit (Jim Owens)

DERRINGER—Live (Blue Sky)

FLEETWOOD MAC—Rumours (W.B.)

PETER FRAMPTON—1'm In You (A&M)

STEVE MILLER BAND—Book Of Oreams ( Capitol)
# CAT STEVENS—zitso (A&M)

WIKL-FM—Eigin/Chicago (Tom Marker/ Trudy Fisher)

L]
L]
L]
L]
L]
L]
*
*
*

® LONNIE LISTON SMITH—Live (RCA)

Us (Alantic)

STEVE WINWOOD—(Island)
STRAWBS —Burming For You (Oyster)
DELBERTMcCLINTON—Love Rustier (ABC)

JOHNNY WINTER—Nothin' But The Blues (Blue
Sky)

WMMS-FM—Cleveland (Shelly Styles)

* % % % © o o @

AVERAGE WHITE BAND & BEN E. KING—Benny And

SUNSHINE—(Roulette)

JESSE WINCHESTER—Nothing ButA Breeze
(Bearsville)

CROSBY, STILLS & NASH—CSN (Atlantic)
ROGER DALTREY—0ne Of The Boys (MCA)
GEILS—Monkey Island (Atlantic)

JAMES TAYLOR-IT (Columbia)

* % % % ® & & O

© BURTON CUMMINGS—My Own Way To Rock
(Portrait/CBS)

SCARLET RIVERA—(W.B.)
STEVEWINWOOD—(sland)
FOOLS GOLO—Mr. Lucky (Cotumbia)

CROSBY, STILLS & NASH—CSN (Atlantic)
AC/OC—Let There Be Rock (Atco)
HEART—Little Queen (Portrait/CBS)

THE ALAN PARSONS PROJECT —| Robot (Arista)
WDVE.FM—Pittsburgh (Marsy Posner)

* % % % ®© o o O o

STEVE WINWOOD—(Island)
STARWARS/SOUNDTRACK—(20th Century)

FLEETWOOD MAC—Rumours (W.B.)

OAN FOGELBERG—Nel her Lands (Full Moon/Epic)

°
°
°
°
°
°
 CROSBY, STILLS & NASH—CSN (Atlantic)
*
*
*

FOREIGNER—(Atlantic)
WIME-FM—Milwaukee (Don Rockwell)

CHARLIE DANIELS BAND—The Whiskey (Epic)
CAIN—Stinger (ASI)
PIERCE ARROW—(Columbia)

FRANK MARINO & MAHOGANY RUSH ~World
Anthem (Columbia)

COUNTRY JOE & THE FISH—Reunion (Fantasy)
U.F.0.—Lights Out (Chrysalis)
HEART—Little Queen (Portrait/CBS)

SUPERTRAMP—Even In The Quietest Moments
(A&M)

* TEDNUGENT—Cat Scratch Fever (Epic)
KADI-FM—St. Louis (Peter Parisi)

* * % @

OMAHA SHERIFF—Come Hell Or Waters High (RCA)

KISS—Love Gun (Casablanca)

ROGER DALTREY~-One Of The Boys (MCA)
STEVEWINWOOD —(Island)

THE ALAN PARSONS PROJECT—| Robot (Arista)
RAINBOW—0n Stage (Oyster)

JAMES TAYLOR—IT (Columbia}

STEVE MILLER BAND—Book Of Dreams (Capitol)
FLEETWOOO MAC—Rumours (W.B.)

TED NUGENT—Cat Scratch Fever (Epic)

LITTLE RIVER BAND—Diamantina Cocktail
(Capitol)

Southeast Region

* % % % © © ® ® ® ®

® TOP ADD ONS

STEVE WINWOOO—(island)

JAMES TAYLOR—IT (Columbia)

JOHNNY WINTER—Nothtn’ But The Blues (Blue
Sky)

MELISSA MANCHESTER—Singin’ (Ansta)

*TOP REQUEST /AIRPLAY

CROSBY, STILLS & NASH—CSN (Atlantic)
PETER FRAMPTON—I'm In You (A&M)
JAMES TAYLOR-JT (Columbia)

STEVE MILLER BAND—Book Of Dreams (Capi
tol)

BREAKOUTS:
GRAEME EOGE BAND—Paradise Ballroom
(London)
STRAWBS —Burning For You (Oyster)
OMAHA SHERIFF—Come Hell Or Waters High
(RCA)
BURTON CUMMINGS—My Own Way To Rock
(Portrait/CBS)

WRAS-FM—Atlanta (John Wynn)

STRAWBS —Burning For You (Oyster)

JAMES TAYLOR-IT (Columbia)

THE DEMONS—(Mercury)

MINK DE VILLE—(Capitol)
CLOVER—(Mercury)

CHARLIE—No Second Chance (Janus)

10 CC—Deceptive Bends (Mercury)
MICHAEL STANLEY BAND—Stagepass (Epic)

GRAEME EOGE BAND—Paradise Ballroom
(London)

WHFS-FM—Washi 0.C. (David Einstein)

* % % % ® o & 9 o O

OMAHA SHERIFF—Come Hell Or Waters High (RCA)

. JSOﬂNNV WINTER—Nothin’ But The Blues (Blue
ky)

STRAWBS —Burning For You (Oyster)

ROGER DALTREY—One Of The Boys (MCA)

DAVE MATTHEWS—Night Flight (Muse)

TOWNES VAN ZANDT—Live At The Old Quarter,

Houston, Texas (Tomato)

MELISSA MANCHESTER-Singin’ (Arista)

CROSBY, STILLS & NASH—CSN (Atlantic)

STEVE WINWOOD—(lsland)

JAMESTAYLOR—IT (Columbia)

AL JARREAU—Look To The Rainbow (Live In

Europe) (W.B.)

* % % % 0
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*
*
*

*

BURTON CUMMINGS—My Own Way To Rock
(Portrail /CBS)

STEVE WINWOOD—(Island)
TROOPER-Knock 'Em Oead Kid (MCA)
GEILS—Monkey Island (Atlantic)
PIERCE ARROW~(Columbia)

GRAEME EDGE BAND—Paradise Baflroom
{London)

JAMES TAYLOR—JT (Columbia)

CROSBY, STILLS & NASH—CSN (Atlantic)
PETERFRAMPTON—I'm In You (A&M)

DAN FOGELBERG —Nether Lands (Fult Moon/ Epic)

WORJ-FM—Orlando (Bill McGathy)

L]
L]
L]
L]
L]
L]
*
*
*

*

STEVE WINWOOD—(Island)

COUNTRY JOE & THE AISH —Reunion (Fantasy)
PAT TRAVERS—Makin’ Magic (Polydor)
RAINBOW—0n Stage (Oyster)

STEVEMILLER BAND—Bock O Dreams (Capitol)
CRbSBV, STILLS & NASH-CSN (Atlantic)
PETERFRAMPTON—I'm In You (A&M)

HEART —Little Queen (Portrait/CBS)

WKDF-FM—Nashville (Jack Crawford, Dave Walton)

* % % @

*

JAMES TAYLOR-IT (Columbia)
STEVE WINWOOO - (Island)
MELISSA MANCHESTER—Singin’ (Arista)

JOHNNY WINTER—Nothin’ But The Blues (Blue
Sky)

GRAEME EDGE BAND—Paradise Ballroom
(London)

ISLEY BROTHERS—Go For Your Guns (T-Neck)
STEVE MILLER BAND—Bock Of Dreams (Capitol)
CROSBY, STILLS & NASH—CSN (Atlantic)

PETER FRAMPTON-I'm In You (A&M)
FLEETWOOO MAC—Rumours(W.B.)

WQOR-FM—Raleigh (Chris Miller)

* % % % © o © ® O

LAKE—(Columbia)
STEVE WINWOOD—(Island)
THE ALAN PARSONS PROJECT—| Robot (Arista)

FLEETWOOD MAC —Rumours (W.B.)
CROSBY, STILLS & NASH—CSN (Atlantic)
JAMES TAYLOR-IT (Columbia)
PETERFRAMPTON—I'm In You (A&M)

Northeast Region

® TOP ADD ONS:

STEVE WINWOO0O —(Island)

JOHNNY WINTER—Nothin' But The Blues (Blue
“ky)

STRAWBS —Burning For You (Oyster)
STUFF—More Stuff (W.B.)

*TOP REQUEST /AIRPLAY:

CROSBY, STILLS & NASH—CSN (Atlantic)
FLEETWOOD MAC—Rumours (W.B.)

PETER FRAMPTON—I'm In You (A&M)
STEVE MILLER BAND—Bock Of Oreams (Capi
tol)

BREAKOUTS

OSAMU KiTA JIMA—(island)

PIERCE ARROW—(Columbia)

NORTON BUFFALO—Lovin' In The Valley Of
The Moon (Capitol)

LAKE—(Columbia)

>
WNEW-FM—New York (Tom Morrera)

* % % % ®© o & o © O

THE SECTION—Fork It Over (Capitol)
REVERBERI—Stairway To Heaven (Pausa)

CROSBY, STILLS & NASH—CSN (Atlantic)
STEVE WINWOOD —(island)

FLEETWOOD MAC—Rumours (W.B.)

THEALAN PARSONS PROJECT—| Robot (Arista)

WRNW-FM—New York (Meg Griffin)

* * % *

AVERAGE WHITE BAND & BENE. KING—Benny And
Us (Atlantic)

OSAMU KITAJIMA—(Island)

P{ERCE ARROW—(Columbia)

LAKE—(Columbia)

STUFF —More Stuff (W.B.)

éOH)NNV WINTER—Nothin’ But The Blues (Blue
ky,

VAN MORRISON A Period Of Transition (W.B.)

STEVEMILLERBAND—Book Of Dreams (Capitot)

PETERFRAMPTON—I'm ln You (A&M)

DEAF SCHOOL-Second Honeymoon—Don't Stop
The World (W.B.)

* % % % © © o & ®

NORTON BUFFALO~Lovin' In The Valley Of The
Moon (Capitot)

OERRINGER ~Live (Blue Sky)

RAINBOW—On Stage (Oyster)

EARTHQUAKE —Leveled (Beserkley)

JUDAS PRIEST—Sin After Sin (Columbia)

LES McCANN—Music Lets Me Be (ABC/ Impulse)
STEVE MILLER BAND—Book Of Dreams (Capitol)
CROSBY, STILLS & NASH—CSN (Atiantic)
ROGER DALTREY—0ne Of The Boys (MCA)
PETER FRAMPTON—('m In You (A&M)

WOUR-FM—Syracuse/Utica (Jeff Chard)

*

*

STEVE WINWOOD —(Island)

STRAWBS—Burming For You (Oyster)

NORTON BUFFALO—Lovin’ In The Valley Of The

Moon (Capitol)

;2")’"" WINTER—Nothin' But The Blues (Blue
Y.

MELISSA MANCHESTER~Singin’ (Arista)

NEW ORLEANS JAZZ & HERITAGE FESTIVAL 1976—
(Island)

JESSE WINCHESTER—Nothing But A Breeze
(Bearsville)

MINK O VILLE—(Capitol)

SUPERTRAMP—Even In The Quietesl Moments
(A&M)

JAMES TAYLOR—JT (Columbia)

WBUF-FM—Buffalo(Eric Traver)

* * % * o @

STEVE WINWOOD —(Island)
STYX—Grand lllusion (A&M)
STRAWBS—Burning For You (Oyster)

JOHNNY WINTER—Nothin’ But The Blues (Blue
Sky)

0SAMU KITAJIMA—(Island)

FLEETWOOO MAC—Rumours (W.B.)
HEART-Little Queen (Portrait/CBS)
PETER FRAMPTON—I'm In You (A&M)
CROSBY,STILLS & NASH—CSN (Atlantic)

WCOZ-FM—Boston (Begonia Mire)

o TED NUGENT—Cat Scratch Fever (Epic)
© DONNASUMMER-| Remember Yesterday

* * % o ® o o

*

WM MR-FM—Phil

(Casablanca)
RUSTY WIER—Stacked Deck (Columbia)

FLEETWOOD MAC—Rumours (W.B.)

CROSBY, STILLS & NASH—CSN (Atlantic)

STEVE MILLER BAND—Book Of Dreams (Capitol)
HEART—Little Queen (Portrait/CBS)

Iphia (Paul Fuhr)

* * % o ® & ® o o

*

STEVE WINWOOD - (Island)
SANFORD TOWNSEND BANO—(W.B.)

BONNIE RAITT—Sweet Forgiveness (W.B.)
CROSBY, STILLS & NASH—CSN (Atlantic)

BOB MARLEY & THE WAILERS —Exodus (Island)
FOREIGNER~-(Atlantic)

WBRU-FM —Providence (Glen Stewart)

WENE-AM—Bingh

STEVE WINWOOD - (Island)
STRAWBS—Burning For You (Oyster)
LITTLE VILLAGE—(Quiet Canyon)
FOCUS—Ship Of Memories (Sire)

JOHNNY WINTER—Nothin’ But The Blues (Blue
Sky)

CRUSADERS —Free As The Wind (ABC/Blue
Thumb)

ATLANTARHYTHM SECTHON—A Rock & Roll
Alternative (Potydor)

GARLAND JEFFREYS— Ghost Writer (AGM)
FLEETWOODMAC—Rumours(W.B.)
DAVE MASON—Let it Flow (Columbia)

ton (Gary Allen/£d Levine)

®  ABUNCH OFSTIFFS—(Stiff)

* o o © @

*
*
*

LITTLE RIVER BAND—Diamantina Cocktail
(Capitol)

NUTZ-Hard Nutz (AGM)
PIERCEARROW—(Columbia}
STUFF—More Stutf (W.B.)

PAT TRAVERS—Makin’ Magic (Polydor)

JESSE WINCHESTER—Nothing But A Breeze
(Bearsville)

JAMES TAYLOR—IT (Columbia)
PETER FRAMPTON—1'm In You (AGM)
1LLUSION—Out Of The Mist (Island)

© Copyright 1977, Bitlboard Publti-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanicat,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Radio-TV Programming

Vox Jox

® Continued from page 22

Ohio. Air lineup at the station,
which features the Lee Abrams Su-
perstars format, includes Steve Run-
ner 6-10 a.m., Bill Dancer 10 a.m.-3
p-m., Tom Teuber 3-7 p.m.. Frank
Baum 7-midnight, and Jeff
Wakefield midnight-6 a.m., with
weekenders Jo Dancer, Jeff Smith
and Mike Eiland. Teuber adds: “I'm
looking forward to seeing you in To-
-~ ronto in August. Make sure there’s
lots of Old Vienna in your suite.”
Okay, as soon as I can find some.
Also just heard from Phil Stout of
Schulke Radio Productions, who's
coming to the Forum and bringing
his wife. Yes, there will be special

- sessions for spouses and yes, you can
deduct their trip from your income
taxes.

*x KX %

J.B. Stone, who’d been doing all-
> nights on KHJ in Los Angeles, is
now doing mornings at KDIA in
San Francisco. ... Audio Exposure
has hired Stubby Stubbifield, Nash-
ville, 615-859-1567, to rep themon a
new country music special of the
month series. The hour monthly ra-
dio specials will cost $600 for the
year; they were produced by Don El-
lott, a real blade and production
manager of KIIS in Los Angeles.
Stubby will also be piacing the free
Bill Anderson hour special, so you
might ask him for a copy of that
hour show when you call to ask for a
demo of the special of the month
series. I've heard the Bill Anderson
show; it's damned good—just as if
Bill Anderson dropped by your sta-
tion and decided to do a radio show.
*x  x %

-~y

Okay, it's more “together” now
and here’s the official date: George
Burns, Nick Anthony and Bernie
Torres have formed Computer
Broadcast Services. It’s to be a com-
puter-linked information bank;
there will be a terminal in every sub-
scriber’s office. What they’ll provide
is information. Everything from
budget counseling, employment
data, music research, sales advice,
engineering advice, bookkeeping in-
formation, programming advice.
Burns, of course, owns and operates
Burns Media Consultants, Los An-
geles; Anthony was director of
broadcasting for Globetrotter Com-
munications, but has resigned that
to move to Los Angeles and become

president of Computer Broadcast
Services. Torres was a vice president
of Drake-Chenault Enterprises in
Los Angeles for several years and
has lately been doing record promo-
tion. Torres will be in charge of op-
erations. Burns, again, will continue
all of the activities of Burns Media
Consultants. This is just an extra ac-
tivity for him, but a logical one since
he has been growing more and more
interested in the computer for some
while. His function, and that of his
wife Judy Burns, will be in market-
ing and sales of the mew service.
Why don’t you call Judy Burns at
213-654-6412 if you're interested in
more details. Be sure and mention
my name and you might get a free
copy of the Burns Media Album as a
gift.

* * *

The Southern California Promo-
tion Men’s Unassn. will host a B.
Mitchell Reed roast July 15 at the
Sheraton-Universal Hotel, 3838
Lankershim Blvd., North Holly-
wood. Everyone is invited, from
both the music and the radio indus-
tries. Ticket price is $15 per person,
with a no-host cocktail party starting
at 7:30 p.m. Call Dale Ann White for
details at 213-659-6530. On the roast
committee are Jan Basham of A&M
Records: Chris Crist of Warner
Bros.; Ellen White of Arista; Den
Stowne of Lifesong; Bill Brill of
MGM/Polydor; Brad Cramer of
Record Merchandising and Dale
Ann White of Ariola America. To-
day, of course, B. Mitch Reed is the
morning personality at KMET in
Los Angeles; he was also once a
“good guy” at WMCA in New York
when it was a rocker programmed
by Ruth Meyer. It shouid be an ex-
cellent roast because I'm sure that
Ruth knows a lot of interesting
things to say about him and if this
was Hustler Magazine we might be
able to print them.

* * *

The extra legendary Cliffie Stone
held a party at his Rolling Stone
Ranch in Saugus, Calif, June 16
and the Reinsmen performed with
Harold Hensley sitting in on fiddle.

* * *

The almost legendary Jess Cain,
morning man at WHDH in Boston,
has signed a new contract with the

B. Mitch Reed Is Subject
Of Roast By L.A. Friends

LOS ANGELES—B. Mitch Reed,
an air personality at KMET here
who has seldom been caught short
with words, will be dragged over the
coals by experts Friday (15) at a
“roast” sponsored by the Southern
California Promotion Men’s Unas-
sociation.

Chuck Blore of the Chuck Blore/
Don Richmond commercials firm,
will emcee the event and roasters in-
clude L. David Moorhead, vice pres-
ident and general manager of
KMET: KMET program director
Sam Bellamy; KABC personality
Bill Ballance, Russ Regan, president
of Parachute Records. Los Angeles;
Ray D’Ariano, Cleve Herman, El-
liott Field, and Gene Weed.

The roast at $15 per person is
open to everyone. No-host cocktails
will be served at 7:30 p.m. Site is the
Sheraton-Universal Hotel, North
Hollywood.

Comprising the roast committee
arexJan Basham, A&M; Chris Crist,

Warner Bros.: Don Stowne, Life-
song; Ellen White, Arista; Bill Brill.
MGM/Polydor; Brad Cramer.
Record Merchandising: and Dale
Ann White, Ariola America.

Forum Award

® Continued from page 18
dealing with the computer in today’s
radio in both programming and
sales usages, time buys and pro-
gramming, how records affect a ra-
dio station’s budget, television pro-
motions of radio, billboard
promotions of radio, a special au-
dience ratings summit meeting to
deal with potential new audience
ratings services, engineering as a
way of boosting ratings, production,
syndication and governmental regu-
lations in both the U.S. and Canada.
One of the highlights of the four-
day meeting will be a luncheon pres-
entation called “Spots Before Your
Eyes—Creating  Humorous Radio
Commercials” by Dick Orkin and

MOR station for five more years.
One of the top personalities in the
nation, Cain is involved in the Bos-
ton community through work with
such organizations as the Boston/
American Cancer Society, the Ret-
ina Foundation and the March of
Dimes. He has been with the station
21 years. ... Debbie Morgan of
BHIG Productions, San Cruz, Calif,
wrote me a note to plea for attention
for the staffat KSJO in San Jose, cel-
ebrating 10 years: Steve Rosetta,
Den Wright, Paul Wells, Tawn Mas-
tery, Tom Mix, Mether Deal, Billy
Vega, Sam Pense, Su Garfield, Liz
Deacey, Paula Porter, The High
Wire Radie Cheir, Linda Cassidy,
Tom Bennett, Greg Bell, Jane Oli-
ver, Judy Signer, Eddie Mason, Pearl
Okuda, Dale Harvison, Rock Allan
Dibble and Doug Holland. Looks
like she mentioned everybody but
Johmny Delar, the janitor.

Rock Cards
Promo Ploy
For Stations

ONTARIO, Calif.—“Superstars!
The Rock Music Game,” a promo-
tion designed for both sales and au-
dience results, has been launched for
Top 40 and album rock format radio
stations by Country Consultants,
headed by Bill Taylor.

Taylor, a former air personality
and program director, has a similar
game (it's designed much like bingo)
designed for country music radio
stations that’s been used by about 50
radio stations, including KCUB in
Tucson and WHOO in Orlando, Fla.

“Superstars,” the rock music ver-
sion, features the names of 138 lead-
ing rock groups and artists in a total
of 36,000 combinations.

There are 3,000 different cards.
The radio station can either give the
cards away to listeners or sell them to
a local client who would then dis-
tribute them in-store.

Radio stations can control the dif-
ficulty of winning via their playlist
and, in fact, vary the tempo of win-
ners to be almost hourly, daily or
weekly.

Everything is legal, says Taylor.
“Some stations give the cards away.
but I feel they should be used to gen-
erate traffic for local stores.”

“Superstars” will be available for
delivery to stations Sept. 1. Cost to
station depends on number of game
cards orders. Artist names include
Simon & Garfunkel, Stevie Wonder.
Beach Boys, Bee Gees, Captain &
Tennille and the Eagles, among oth-
ers.

Finalists

Bert Berdis of Dick Orkin Creative
Services, Chicago.

Radio station personnel may reg-
ister before July 16 for $180; after-
wards it will cost $220. Small market
radio personnel may register until
July 16 for $160. Non-radio person-
nel registration fee is $220 before
July 16 and afterwards $250.

Late registrations will be accepted
at the registration desk in the hotel
Aug. 3. Radio and music spouses
may attend all functions by buying
tickets at the door. Tickets for the
cocktail reception Wednesday night,
Aug. 3, and the awards banquet Sat-
urday night, Aug. 6, will be available
at the Forum registration desk on a
first come, first served basis.

www.americanradiohistorv.com

As Of 7/5/77
s by the Record Market Research Dept. of Billboard.

tad kinhh

Complied from sel [

1 UNDERCOVER ANGEL—Alan
0'Day—Pacific 001
2 DA DOO RON RON—Shaun
Cassidy—Warner/Curb 8365
3 LOOKS LIKE WE MADE IT—Barry
Manilow—Arista 0244
4 DO YOU WANNA MAKE LOVE—
Peter McCann—20th
Century 2335
5 SIR DUKE—Stevie Wonder—
Tamia 54281
6 LUCILLE—Kenny Rogers—United
Artists 929
7 ANGEL IN YOUR ARMS—Hot—Big
. Tree 16085
8 | JUST WANT TO BE YOUR
EVERYTHING—Andy Gibb—
RSO 872
9 I'M IN YOU—Peter Frampton—
A&M 1941
10 GONNA FLY NOW (Theme From
“"Rocky’’)—Bill Conti—United
Artists 940
11 LONELY BOY—Andrew Gold—
Asylum 45384
12 MARGARITAVILLE—Jimmy
Butfett—ABC 12254
13 YOU MADE ME BELIEVE IN
MAGIC—Bay City Rollers—
Arista 0256
14 KNOWING ME, KNOWING YOU—
Abba—Atlantic 3387
15 DREAMS—Fleetwood Mac—Warner
Bros. 8371
16 HIGHER AND HIGHER—Rita
Coolidge—A&M 1922
17 MY HEART BELONGS TO ME—
Barbra Streisand—
Columbia 3-10555
18 I’'M YOUR BOOGIE MAN—K.C. &
The Sunshine Band—TK 1022
19 .LIFE IN THE FAST LANE—Eagles—
Asylum 45403
20 HIGH SCHOOL DANCE—Sylvers—
Capitol 4405 .

21 LUCKENBACH, TEXAS (Back To
The Basics Of Love)—Waylon
Jennings—RCA 10924

22 ARHEL-—Dean Friedman—
Lifesong 45022

23 JET MRLINER—Steve Miller Band—
Capitot 4424

24 YOU AND ME—Alice Cooper—
Warner Bros. 8349

25 SLOW DANCIN' DON'T TURN ME
OM—Addrisi Brothers—
Buddah 566

26 TELEPHONE MAN—Meri Wilson—
GRT 127

27 FEELS LKE THE FIRST TIME—
Fereigner—Atiantic 3384

28 BARRACUDA—Heart—Portrait/
CBS 6.70004

29 IT'S 8AD TO BELONG—Engiand
Dan & John Ford Coley—

Big Tree 16088

30 WHEN | NEED YOU—Leo Sayer,
Warner Bros. 8332

31 TELEPMONE LINE—Electric Light
Orchestra—United Artists/

Jet 1000

32 LOVE'S GROWN DEEP—Kenny
MNolan—20th Century 2331

33 HEARD IT IM A LOVE SONG—
Marshal Tucker Band—
Capricorn 0270

34 WHATCHA GONNA DO?—Pablo
Cruise—A&M 1920

35 GOT TO GIVE IT UP, Pt. 1—Marvin
Gaye—Tamla 54280

36 SOUTHERN NIGHTS—Glen
Campbell—Capitol 4376

37 HANDY MAN—James Taylor—
Columbia 3-10557

38 ALL YOU GET FROM LOVE IS A
LOVE SONG—Carpenters—
A&M 1940

39 EASY—Commodores—Motown 1418

40 ON AND ON-—Stephen Bishop—
ABC 12260

As Of 7/5/77
Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard.

1 RUMOURS—Fleetwood Mac—
Warner Bros. BSK 3010
2 LIVE—Barry Manilow—Arista
AL 8500
3 I'M IN YOU—Peter Frampton,
A&M 4704
4 HOTEL CALIFORNIA—Eagles—
Asylum 7E-1084
5 BOSTON—Epic PE 34188
6 BOOK OF DREAMS—Steve Miller
Band—Capitol SO 11630
7 ROCKY/ORIGINAL MOTION
PICTURE SOUNDTRACK—United
Artists UA-LA693-G
8 LITTLE QUEEN—Heart—Portrait/
CBS JR 34799
9 SUPERMAN—Barbra Streisand—
Columbia JC 34830
10 A STAR IS BORN/ORIGINAL
SOUNDTRACK RECORDING—
Barbra Streisand & Kris
Kristofferson—Columbia
JS 34403
11 THIS ONE'S FOR YOU—Barry
Manilow—Arista AL 4090
12 HERE AT LAST ... LIVE—Bee
Gees—RSO RS-2-3901
13 THEIR GREATEST HITS 1971-
1975—Eagles—Asylum 7E-1052
14 OL’ WAYLON—Waylon Jennings—
RCA APL1-2317
15 DESTROYER—Kiss—Casablanca
NBLP 7025
16 SONGS IN THE KEY OF LIFE—
Stevie Wonder—Tamla
T13-340C2
17 LEFTOVERTURE—Kansas—Kirshner
PZ 34334
18 STAR WARS/SOUNDTRACK—20th
Century 2T 541
19 NIGHT MOVES—Bob Seger & The
Silver Bullet Band—Cap. ST 1157
20 SILK DEGREES—Boz Scaggs—
Columbia PC 33920

RCA Promotion For

LOS ANGELES—RCA Records
has launched a month-long promo-
tional push on artist/producer D.J.
Rogers and his current LP “Life.
Music And Love.”

Rogers himself was scheduled to
climax the “Hot Hits In The Sum-
mertime” campaign by hosting a
dance contest in the parking lot of
the main VIP Record Store here on

21 THE BEST OF THE DOOBIES—
Doobie Bros.—BS 2978

22 DREAMBOAT ANNIE—Heart—
Mushroom MRS 5005

23 LOVE GUN—Kiss—Casablanca
NBLP 7057

24 FOREIGNER—Foreigner—Atlantic SD
18215

25 FRAMPTON COMES ALIVE—Peter
Frampton—A&M SP 3703

26 COMMODORES—Motown M7-884R1

27 TRYIN' TO GET THE FEELING—
Barry Manilow—Arista 4060

28 FLEETWOOD MAC—Reprise
MS2225

29 CAT SCRATCH FEVER—Ted
Nugent—Epic PE 34700

30 CAROLINA DREAMS—Marshall
Tucker Band—Capricorn CP 0180

31 GREATEST HITS—Linda Ronstadt—
Asylum 7E-1092

32 ROCK AND ROLL OVER—Kiss—
Casablanca NBLP 7037

33 ALIVE!—Kiss—Casablanca
NBLP 7020

34 PART 3—K.C. & The Sunshine
Band—TK 605

35 - MARVIN GAYE LIVE AT
THE LONDON PALLADIUM—
Tamla T7-352R2

36 SHAUN CASSIDY—Shaun Cassidy—
Warner/Curb BS 3067

37 CHANGES IN LATITUDES ...
CHANGES IN ATTITUDES—
Jimmy Buffett—ABC ABC AB 990

38 1ZITSO—Cat Stevens—A&M SP 4702

39 ANYTIME ... ANYWHERE—Rita
Coolidge—A&M SP 4616

40 BROTHERS JOHNSON-—Right On
Time—A&M SP 4644

D. J. Rogers

Crenshaw Blvd. Saturday (9) at 3

.m.

KGFJ radio personality Lee
Barry was to spin records from the
station’s mobile disco while Rogers
selected winners.

In addition, all eight VIP Record
Store locations were decorated with
D.J. Rogers displays during the
campaign.

advosaTg ‘261 ‘9L AN
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Vic Damone, With His Own
Label, Shoots For Charts

By HANFORD SEARL

LAS VEGAS—Armed with his
own record company, a new single
and two albums soon to be released,
veteran crooner Vic Damone hopes
to revitalize his disk career.

Rebecca Records, named after his
present and third wife, is the com-
pany. “My World Is You,” is the
single and “Vic Damone’s Feelings™
and “My World Is You™ are the new
LPs.

“I've been looking for the right
songs,” confides Damone, in show
business for 31 years. “The ‘World’
album, due out at the end of July, is
mostly MOR with lush songs and
some hustle-disco.”

A resident of Houston, Tex.,
Damone says Richie Rome, of the
Richie Family, and Philadelphia
base player Jim Dilulio worked on
the album at Sigma Sounds in Phila-
delphia.

The “Feelings™ album contains
such ballads as Bread’s “If,” “Wind-

mills Of Your Mind™ and “Over The
Rainbow.” Damone’s favorite
writers include Stévie Wonder, Kris
Kristofferson, Paul Williams and
Neil Sedaka., he says.

Best known for his sensitive han-
dling and phrasing of lyrics, Dam-
one has had six gold records with
such labels as Mercury, RCA, Co-
lumbia and Capitol in his career.

Damone fondly recalls having
such arranger-players as Burt Bach-
arach, Johnny Mandel and Johnny
Williams in the early days of his vo-
cal training.

Thirty-five weeks out of the year
finds Damone performing across the
country in concerts, clubs and
theatres.

Like fellow singer Tony Bennett’s
Improv Records, Damone started
Rebecca Records, now moved from
Indiana to Houston, as an outlet for
his songs in a predominantly rock
music market.

[Unsurpassed in Quality

15¢

GLOSSY | =
PHOTOS 1000 LOTS

1000 POSTCARDS $70.00
100 8x10 $18.95
CUSTOM g9
COLOR PRINTS ]
COLOR LITHD %210
ped 1000
$180
per 3000

30540
$20.00

COLOR
POSTCARDS
MOUNTED
ENLARGEMENTS

207130"
$14.00

A Division of JAMES J. KRIEGSMANN
165 W. 46th St, N.Y. 10036
(212) M. 7-0233

SEEKING CONCERT STAGE
MANAGER WITH AT LEAST
(3) YEARS OF EXPERIENCE.
MUST HAVE EXTENSIVE
TOUR EXPERIENCE WITH
ALL TECHNICAL ASPECTS
OF PRODUCTION. RESUME
REQUIRED AND ALL IN-
QUIRIES WILL BE TREATED
CONFIDENTIALLY.

CONTACT:

[sie

Lewis Grey Productions
9460 Wilshire Blvd.
Suite 425
Beverly Hills, CA 90212
(213) 550-1065

TO: KENNY LOGGINS
FROM: AL PORKOLAB

RE: BOGART'S APPEARANCE, 6/25 & 26

SPECIAL THANKS FROM ALL OF US AT

BOGART‘S, THE CAPACITY, S.R.0. AUDIENCES.
AND YOUR MANY THOUSANDS OF FANS IN THIS
CITY, FOR ONE OF THE MOST MEMORABLE MUSIC
EXPERIENCES IN CINCINNATI‘S HISTORY.

ALL OF US ANXIOUSLY AWAIT AND
LOOK FORWARD TO YOUR RETURN.

ALSO, PLEASE EXTEND OUR THANKS TO
LARRY LARSON. JIM RECOR, FLO, AL WHITE &
ABBEY KONOWITCH AT ICM, JON, VINCE, GEORGE,
TRIS, RON, BRIAN. MIKE, TIM, FRED, RANDY,
AND ALL OUR FRIENDS AT COLUMBIA RECORDS FOR
HELPING TO MAKE IT ALL POSSIBLE.

9621 Vine-CincinnotiOhio-45219-513281-8400

BASS TICKETS

SAN FRANCISCO—Bay Area
Seating Service, whose BASS logo
with a cartoon of a ticket-wielding
fish in top hat and tuxedo has be-
come a Northern California music
institution in the past three years,
faced probably the biggest challenge
yet to its computerized ticket selling
operation Tuesday (5).

And in contrast to injuries and
ugly crowd confrontations that
plagued other stops on the current Led
Zeppelin tour, the BASS opening
day sales for Zep's July 23-24 Oak-
land Stadium *“Days On The
Green,” went off with fast-moving
smoothness thanks to Careful plan-
ning.

BASS sold some 60.000 Zeppelin
tickets in the first 12 hours after
show admissions were made avail-
able. There were no incidents at any
ticket outlets and lines rarely got
longer than six or seven people.

Due to contractual obligations,
San Francisco concert impresario
Bill Graham was unable to an-
nounce the dates of the Led Zeppe-
lin Oakland appearances until sales
closed for the July 2-4 “Days On The
Green™ headlining Peter Frampton
with Lynyrd Skynyrd, Santana and
the Outlaws.

Final gross for the Frampton
dates at Oakland was some $1.3 mil-
lion with 102,239 attending at $1!
general admission.

The first public announcement
was actually made at Oakland Sta-
dium towards the start of the final
Frampton/Skynyrd concert. As ex-
pected, this spread the news of the
coming Led Zeppelin shows
throughout the Bay Area youth
community overnight both by word
of mouth and via local radio news-
casts.

Graham had already reserved
time on key local radio stations for

By NAT FREEDLAND

) g ] -
Jerry Seltzer: Boss of BASS Tickets.

spot announcements to air the
morning of July 5. Tapes for the
commercials weren’t delivered to the
stations until the day of broadcast, in
order to keep the Zeppelin concerts
secret until the July 4 stadium dis-
closure.

But this left BASS president Jerry
Seltzer to prepare for thousands of
Zeppelin-hungry fans to storm his
60 outlets for ticket sales to a major
rock event announced less than 24
hours previously.

Fortunately, Bill Graham
Presents had arrived at its basic plan
for announcing the Led Zep con-
certs with maximum fairness to the
potential audience as early as June
21. Seltzer, who sells some 80% of
Bill Graham concert tickets via
BASS, thus had ample time to make
sufficient crowd control prepara-
tions.

“We asked all the stores with
BASS computer outlets to open sev-
eral hours earlier than normal July
5.7 says Seltzer. “We also suggested
strongly that they hire as many uni-
formed guards as they felt were nec-
essary for proper crowd control.”

BASS’s own boxoffice adjacent to
its Oakland administrative head-
quarters opened for business at 6
a.m. The three Bill Graham Rock
Merchandise Shops in the Bay Area
also opened their BASS outlets at
the crack of dawn.

“A very important timesaver was

'Success Comes Late To
- Johnny ‘Guitar’ Watson |
] By ROMAN KOZAK i

NEW YORK-—If 1ls good for
business, then [ like it,” says Johnny
“Guitar” Watson, the “seriously hu-
morous™ performer and songwriter
who after years of playing the blues
is now finding commercial success.

Previously best known as the au-
thor of Steve Miller's “Gangster of
Love.” Watson is now seeing his “A
Real Mother For Ya™ LP climb to
No. 20 and beyond on the pop chart.
He was in New York recently head-
lining a show as Carnegie Hall.

“As far as | am Concerned I have
already crossed over,” says Watson,
who estimates his audience is now
about 30% white. He says. however,
that he in fact would be interested in
bookings that had him playing with
large established white rock groups.

Watson, just having returned
from a European tour, is now on a
trek around the country, playing
2.000-10-4,000 seat halls. While in
Europe he appeared on BBC's “Top
Of The Pops™ program and was fea-
tured in a special for German tele-
vision.

“I like to have a lot of fun,” says
Watson in describing his perform-
ances. Dressed in bright costumes,
he performs with a nine-man band
called the Watson Institute. He says
his whole approach to performing is
“against the grain.” He calls his mu-
sic now a bridge between r&b and
jazz.

“I have always been on the theat-
rical side,” says Watson. “I try to do
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both, the theatre and music. l always
try to do a loose performance that’s
very humorous. [ try to keep the en-
ergy level up.”

However, he says that he has not
given up on the blues. “Hardcore
blues is not happening now.” he
says, but admits that “I am basically
doing the same type of thing I have
always been doing.”

Watson was born in 1935. He was
an r&b artist in the '50s, doing feed-
back and reverb instrumentals on
his guitar back in 1951 on a song
called “Space Guitar.”

Now signed to the DJM label, dis-
tributed by Amherst, Watson says
that he has a copublishing agree-
ment with DIM in Europe, but for
the U.S. he owns 100% of his pub-
lishing,

Watson believes radio stations
that play his music should have first
crack at promoting his concerts. He
says that while there may be abuses
or conflict of interest. “‘radio stations
&can do it best.”

In describing the cover of his lat-
est LP, he says it is a reaction to his
previous “Ain’t [t A Bitch™ LP cover.
That provoked a certain amount of
controversy among feminists since it
showed Watson sitting on a couch
between two dogs, while two leashed
women lie on the floor near him.

“But they can’t be against my
mother,” says Watson. The new LP
cover shows Watson in a baby car-
riage modified to look like a toy car.

No Hassles For Led Zeppelin’s
Concerts Despite Little Time

" rather than on the spot.”

our use of the computer to print up
thousands of tickets in advance,
says Selt-
zer. “Since ‘Days On The Green’
are general admission events, there
was no problem in allocating rea-
sonable amounts of pre-printed tick-
ets to each outlet. This kept the lines ‘1
moving as fast as possible and kept
crowds from backing up.”

Looking down on the Zeppelin
ticket lines were specially printed
posters of the BASS fish symbol re-
laxing on a beach. The caption was,
“There are plenty of Led Zeppelin
Tickets for everybody. Keep cool.”
Oakland Stadium holds 55,000 fora .
rock concert.

Seltzer, who promoted the Roller
Derby tours for some 15 years, had
dealt with Ticketron and other ticket
agencies in every major U.S. market.
He felt he could develop his own
merchandising-oriented approach
to computer sales and won the mil-
lion-plus annual Bill Graham con-#
cert sales exclusive with a detailed
presentation.

Among the BASS innovations is a \ \
24-hour information phone service
which provides both recorded mes-#
sages and live assistance by dialing *
T-E-L-E-T-1-X. Another BASS
phone service will mail out lleClS
purchased via oral credit Car
charges. %

About 80% of the 2 million tickets:,
BASS expects to sell in 1977 will be
for concert and nightclub music
events, although Seltzer is also active ||
in ticket brokering for major league
sports, family events like the circus
and even such offbeat items as guar-_
anteed seats for ultra-popular mov- |
ies like “Star Wars.”

BASS’ service charge to customers
averages 50-75 cents although each;
deal with a promoter is different.

Seltzer commissioned his own
computer program that does futuris-
tic things like display a diagram of#
all available seats on a hall’s ﬂoor{
plan over each store outlet’s tele-,
vision tube. The central computer
not only delivers up-to-the-minute;
sales totals for each BASS event, 1t
can show the sales at each individual ;
outlet and give each outlet’s percent-
age of total sales demographics.

About half the Bay Area BASS
outlets are at CBS-owned Pacific
Stereo stores. The rest are at busy,
record stores or department stores.
All report increased customer traffi
drawn by the ticket terminals.

In recent months, Seltzer has
made various partnership or fran-
chise deals to bring the BASS syste
to CPI Tickets of Toronto, to Van:
couver Ticket Centre’s chain, to the
government-operated theatres of
Adelaide, Australia.

Most recent BASS move was a
teaming with Pace Management of
Houston, which holds master leases
for shows at the Astrodome and
Summit and the New Orleans Su-
perdome. It was reported in New
York recently that the League Of
Broadway Theatres is negotiating for
rights to computerize its member
boxoffices with the BASS system.

Selizer is having new BASS cen-
tral computer units customized from
existing components, because no
existing system meets all the special-
ized needs of his ticket handling.

He places an advertisement of all
BASS events in San Francisco Sun-
day entertainment newspaper sec-
tions weekly and distributes posters
with the weekly schedule. BASS is
also starting its own giveaway
events-guide magazine for the Bay
Area this fall. The publication will
be handed out with tickets pur-
chased at each computer outlet.
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Talent

Music Festival Comparison

By GERRY WOOD

COSBY, Tenn.—Willie Nelson
can sing better than Chuck Neese.
But Neese can run a music festival
better than Nelson.

The Smoky Mountain Bluegrass
Festival held here July 1-4, though
not scoring impressive attendance
figures, displayed how a festival
ought to be run, especially when
compared to Nelson’s last July
Fourth Picnic in 1976.

Examining the difference be-
tween the two events provides a
valuable lesson in successful logic
and logistics that can be beneficial to
those who plan future festivals.

Neese’s “mountain party” fea-
tured such bluegrass and country
acts as Lester Flatt & the Nashville
Grass, the Lewis Family, Tennessee

TOP QUALITY

8X10
f:';,'x PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

]

BLACK & WHITE 8x10's
500 - $32.00 -1000 - $47.50

COLOR PRINTS
1000 - $224.00

SEND FOR SAMPLES AND COMPLETE PRICES
ON 8x10s. OTHER SIZE PRINTS,
AND POSTERS

/o PICTURES

1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803

Pulleybone, Bobby Smith & the
Boys From Shiloh. the Katie Laur
Band. Doc Watson, Mac Wiseman,
Gove, Dick Feller, Grandpa Jones
and square dance caller Loy Bow-
man. Several thousand persons at-
tended the fete. Tickets were scaled
at $5 per day per person.

The Nelson festival ran its course
in Gonzales, Tex., last year after pre-
vious stays in Dripping Springs.
Bryan and Liberty Hill.

The shows were artistic successes
and managerial debacles. Misman-
agement, confusion and antagonism
ruled. besmirching the reputation of
Nelson who, a kind and compas-

(Continued on page 43)

‘Sun’ Concert
Attracts 10,000

NASHVILLE—A crowd est-
mated at 10,000 jammed the Hermi-
tage Landing Recreation Area in
Nashville for a “One For The Sun”
concert June 11.

Atco recording artists, the Winters
Brothers Band, headlined the eight-
hour outdoor concert sponsored by
WKDF, Nashville, and Schlitz Beer.
The charity concert netted more
than $5.000 for Parents Anonymous
and Santa For All Seasons, two
Nashville organizations aiding in
the treatment of abused children.

Members of the Charlie Daniels
Band—Taz DiGregerio and Tom
Crain—and Richie Havens made
surprise guest appearances at the
event that saw the Winters Brothers
Band win three encores.

PATSY D'AMORE'’S

Holiday Inn

Chinese
Theatre

Highland
gAve

Serving the finest in Italian

cuisine till 1:00a.m.

%o
Lunch-Dinner - Cocktai

Banquets
465-4148
6735 Yucca Street, Hollywood.
(Closed Sundays)

Talent
- Talk |

Pink Floyd had a private party after openinga
four-day holiday stint at Madison Square Gar-
den. No press was invited. A reporter from this
publication was thrown out of the festivities 10
minutes after he arrived even though he was
allowed in “as a human being.”

The members of Floyd were in a pretty foul
mood during the concert earlier, publicly curs-
ing the Garden's unionized lighting technicians
for not allowing the band's own crew to work the
complicated light show.

The Garden has been pretty busy with rock
these days with multi-shows by Emerson, Lake
& Palmer following Led Zeppelin, Fleetwood Mac
and Pink Floyd in short order. As the July fourth
holiday came closer and closer the sound of fire-
crackers at the Garden got louder and louder.
Fortunately no one was reported seriously hurt.

Warner Bros. threw a party for Fleetwood Mac
when it was in the Big Apple, and about 1,000
guests showed up. Held at Les Mouche disco, a
list of the who's who for that event would take
up the rest of this column. But there were
enough of them there that the limos outside
were triple parked all the way up and down the
block.

Convention Hall at Asbury Park, N.1., is the
site of a series of 10 summertime shows featur-
ing such acts as the Kinks, Jerry Garcia Band,
Lynyrd Skynyrd, 10cc, Renaissance, Marshall
Tucker Band, Dave Mason. . . . B. B. King to tour
Europe in the fall.

The Star Spangled Washboard Band, one of
the nation's top college attractions, is settling in
for a four-week stint at New York's Tramps club
beginning Tuesday (13). The band says it is will-
ing to dig in for a longer stint if that is what it
takes to secure a major record deal. . . . A&M
“normal person” Paul Williams and his wife
have given up drinking screwdrivers to protest
Anita Bryant's anti-gay campaign.

Jersey Arts Center
Sees Record Season

HOLMDEL TOWNSHIP, N.J.—
A record season for the summer’s
popular and classical concert series
at the state-operated Garden State
Arts Center here has been forecast
by F. Joseph Carragher, executive
director of the facility.

His optimism is based on heavy
advance ticket sales beyond every-
one’s expectations as well as the fact
that the opening concerts are draw-
ing exceedingly well. This 10th sea-
son for the 5,500-seat outdoor am-
phitheatre is expected to top last
summer, which brought the highest
gross in the history of the Arts Cen-
ter.

In 1976, the summer concert reve-
nue amounted to $2,203,222 up by
6.5% over the 1975 gross with total
attendance of 336.165. Carragher
says that by the last week in June,
advance ticket sales already hit the
$1.3 million mark.

Carragher credits the Nederland-
er organization, which put together
the 1977 season, as one of the main
reasons for this year’s success. Also
helping is the Art Center's improved
sound system and increased park-
ing.

Among the pop concerts, advance
ticket sales indicate sellouts for En-
gelbert Humperdinck, Linda Ron-
stadt, Johnny Mathis and Liberace
with heavy advance already in for
Jackson Browne and Neil Sedaka.

_Signings._|

Leon Thomas to Bareback Records after for-
merly vocalizing on the Flying Dutchman label. . . .
Bruce Fisher to Mercury, he was a writer on the
Billy Preston hits “Will it Go Round In Circles”
and “Nothing From Nothing.”

Gamble Rogers to Mountain Railroad Records
of Wisconsin. . .. Linda Cooke, 24, daughter of
the late Sam Cooke, to Ed Wright's Global Enter-
tainment for representation. . .. Limpic & Ray-
bum, Myrrh artists, to Rayborn Agency of L.A.
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HODGES, JAMES & SMITH
“Since I Fell For You/I'm Falling In
Love” —96

Female trios have long been popular in soul
music, from the Supremes and Honey Cone to
the Emotions and Hot. This latest trio to join
that lineup got started in 1970, when veteran
producer William “Mickey” Stevenson heard his
secretary Jessica Smith sing, and urged her to
get an act together.

Smith, a soprano originally from Detroit,
joined talents with two L.A.-based singers that
had been friends since grammar school: Denita
James, alto, and Pat Hodges, second soprano.

The ladies, who are using as their group title
their last names in alphabetical order, have di-
verse musical backgrounds: Hodges' roots are in
jazz, fames' in r&b and Smith’s in gospel.

The trio began by showcasing its harmony
skills on Crosby, Stills, Nash & Young material,
which was certainly unique coming from a soul
act in 1970. It had an album on 20th Century in
1973, but it was overshadowed by the label's
huge success with Barry White.

Around the same time an opening stint for
the Temptations at the Roxy in L.A. led to an
opening slot for Ann-Margret in Las Vegas. The
ladies have since opened for Buddy Hackett and
Charro and done backup for Connie Stevens.
They toured Japan with Wilson Pickett, were fea-
tured on Richard Pryor’s recent television spe-
cial and will be frequent guests on the come-
dian’'s fall series.

The ladies, all of whom have extensive theat-
rical backgrounds, have been managed and pro-
duced from the beginning by Stevenson, a
former Motown producer who helmed such top
10 pop and soul hits as the Marvelettes’ “Play-
boy,” Martha & the Vandellas’ “Dancing In The
Street,” Jimmy Ruffin's “What Becomes Of The
Broken Hearted,” Marvin Gaye's “Pride & Joy”
and Mitch Ryder’s “Good Golly Miss Molly/Devil
With A Blue Dress.” Stevenson is based in L.A.
at (213) 656-8565. There is no separate agent
at this point.

This single is a medley of “Since | Fell For
You," the classic torch song that was a top give
hit for Lenny Welch in 1963, and “I'm Falling In
Love,” a Stevenson original. It is on the trio's
first London LP, “What's On Your Mind,” which
was released in April. The hit debuts on the soul
chart this week at 87.

Talent
_In Action_|

PINK FLOYD
Mudison Square Garden, New York

Pink Floyd began its four-day Fourth of July
weekend stint in New York July 1 right on time,
at the 9 p.m. scheduled start. The band played
for two hours with an intermission, then broke
off and put the houselights on.

After much stomping and yelling from the
SRO crowd the band came back, and cursing
unionized New York lighting technicians, did
one encore, “Money.” Through it all the band
showed that if nothing else it can provide a good
soundtrack for its special effects.

These were spectacular. During “Pigs On The
Wing" from the latest “Animals” gold LP the
band floated a 40-foot pink pig above the au-
dience. Supported by wires, it glided to the back
of the hall and then returned.

The show stealer was a giant round screen
behind the band, where slides and animated
features were projected. The animation was not

(Continued on page 38)
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__New On The Charts_

-,

MAC McANALLY

“It’s A Crazy World”—

This 20-year old artist was born Lyman Cor-
bitt McAnally Jr. in Red Bay, Ala., and was
reared in Belmont, Miss. He claims never to
have been more than 50 miles outside of Bel-
mont in his whole life, until February 1977,
when he signed with Ariola America.

The songs he writes are all based on real
people and events from this quiet upbringing, as
is suggested by the fact that his favorite song-
wrjters are Randy Newman, Harry Chapin, Jack-
son Browne and Joni Mitchell. As Mac states, “if
you've ever read Mark Twain and William Faulk-
ner, you should have a pretty good idea of the
kinds of stories I'm trying to create.”

After learning trombone and piano, Mac
switched to guitar when he was 15, the same
time he wrote his first song, a piece entitled
“People Call Me Jesus” that is included on his
debut album. At 17 he began playing clubs in
local country bands.

His talent ultimately took him 50 miles to
Muscle Shoals, Ala., where he became sought af-
ter as an acoustic session guitarist. During one
of those sessions Mac came to the attention of
producers Terry Woodford and Clayton Ivey (who
helmed Hot's current top 10 hit “Angel In Your
Arms"), which led to their handling his first al-
bum. Though there is no agent at this point, Mac
is managed by Woodford in Muscle Shoals,
(205) 381-1455.

The artist's first album, which was released
in May, combines a husky Charlie Daniels bari-
tone with the bizarre sense of humor of a Randy
Newman. This zany quality is demonstrated in
Mac’s insistence that even as a baby he had a
genius-level 1Q and an adult-size head. “It's al-
ways been as big as it is now,” he notes, “but
with my normal child's body | was something of
a conversation piece during grade school.”

LONDON SYMPHONY ORCHESTRA
“Star Wars (Main Title)”—

This is the first time on a single billing the
London Symphony Orchestra has made the Hot
100, though the orchestra was featured along
with the Chambre Choir and guest soloists on
Ode’s “Tommy" revival LP, which went top five
in January 1973, and on 20th Century’s “All This
And World War I1” soundtrack, which was con-
siderably less successful this past January.

20th is more than making up for that with its
double-pocket “Star Wars” soundtrack, which is
number 21 in its fifth chart week and is sure to
follow the soundtracks to “Car Wash,” “A Star Is
Born" and *‘Rocky” into the top 15. Further evi-
dence that this has been an extraordinarily re-
ceptive year for film music is found in the fact
that title singles from all three of those LPs
made No. 1.

It is noteworthy that “Star Wars” is being
widely predicted to ultimately top “'Jaws” as the
biggest-grossing movie of all time, and that the
music to both films was composed and con-
ducted by John Williams. Witliams won an Oscar
for “Jaws” and has also received Academy
Award nominations over the past 10 years for
scoring disaster films “The Poseidon Adven-
ture” and “The Towering Inferno™; musicals
“Fiddler On The Roof,” “Goodbye Mr. Chips"
and “Tom Sawyer”; and dramas “Valley Of The
Dolls,” “Cinderelfa Liberty,” “The Rievers” and
“Images.”

“Star Wars,"” a space fantasy that unites the
hardware of contemporary science fiction with
the romantic fantasies of sword and sorcery, was
helmed by producer Gary Kurtz and writer-direc-
tor George Lucas, the same team responsible for
“American Graffiti,” which produced a sound-
track album that went top 10 in February 1974.

Williams explains the romantic, fanciful na-
ture of the music by saying, “George felt that
since the picture was so highly different in all of
its physical orientations—creatures unknown,
places unseen, and noises unheard of—that the
music should be on a fairly familiar emotional
level. He didn't want electronic music. Rather he
wanted a dichotomy to his visuals, an almost
19th Century romantic, symphonic score set
against these unseen sights. The disparity of
styles was the right thing for this film.”
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The Sahara has a winning System.

Everybody prays for a litle miracle 'n
Las Vegas. The folks af the Sahara
Hotel gof theirs in a little speaker
from Shure.

At first, the sound engineers for the
newly constructed Casbar Lounge
thought the odds were stacked
against them because of an
impossible ser of conditions. Their
speakerrequirements called fora full
range, high powerhandling speaker
system that would fit into the small
soffit above the stage.

The answer was the versatile, new,
super-powerful, super-compact

Shure SR112 speakersystem. . .  unit

so small that four of them fit

comfortably info the soffit. And so
efficient that they are 6 dB more
sensitive than comparab e-size units
noted for their efficiency.

For the Sahara—and nightclubs and
auditoriums all across America—it
takes the gamble out of
enterrainment.

Shure Brothers Inc.

222 Hartrey Ave.

Evanston, IL 60204

In Canada:

A. C. Simmonds & Sons Limited

TECHNICORNER

The Shure SR112 is a two-way
loudspeaker system ufilizing a bass reflex
enclosure and a 120° radial high
frequency horn.

Frequency Resgonse: 45 fo 16,000 Hz.
Power Rating: 100 watts.

Impedance: 8 ohms.

Sound Pressure: EIA 48 dB, equivalent to
95.5dBSPLat 1.2 m (4 ft.) with T-wats
input.

High Frequency Attenuator: 2 dB steps
(+2to0 —4).

Size: 400 mm H x 584 mm W x 381 mm
D(15%in. x23in. x 15in.).

Weight: 17.25 kg (38 Ibs. ).

Optional Accessories: A112A and A112B
tilt and swivel brackets. A112Cslip on
protective cover.

S1SHURE ]

MANUFACTURERS OF HIGH FIDELITY COMPONENTS, MICROPHONES, SCUND SYSTEMS AND RELATED CIRCUITRY.

www.americanradiohistorv.com
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Tolent

Final N.Y. Newport Jazz Fest Judged As the Best Yet

® Continued from page 5

sales and club attendance, and the
fact that the program included
something of interest for every jazz
palate.

For the first time this year, and in
response to audience complaints
about sound. the festival experi-
mented with a number of totally
acoustic events.

Although Newport is moving to
Saratoga next year (Billboard, July
9, 1977), the city will still host a jazz
festival sponsored by Wein called
the Big Apple Jazz Festival.

The following are highlights of
this year’s 11-day extravaganza:

Pianist and double Grammy win-
ner Eddie Palmieri and his orchestra
opened the first of five “Salsa En La

* SOUND SYMPHONY—Mel Torme is

JULY 16, 1977, BILLBOARD

assisted by saxophonist Gerry Mulli-
gan at the vocalist’s first Newport
stint.

Calle” (Salsa On The Street), out-
door Latin music festivals on June
24 presented by Schlitz and the
Newport Jazz Festival.

The 2% hour midday show in
Washington Square Park reaped an
audience of more than 1,000. How-
ever, considering the sponsors of this
event, the sound system was of the
worst caliber by far of almost any
outdoor concert. Half the music did
not come through the speakers and

the vocalist was barely heard al-
though he was trying to shout above
the inadequate mike.

Yet the audience greeted Palmieri
with the overwhelming enthusiasm
reserved for superstars. Although
much of the music was lost, the
crowd seemed to know the tunes by
rote and were dancing and singing
along with him.

The festival’s opening night con-
cert June 24 at Carnegie Hall spot-
lighted Sarah Vaughan, her trio,
Clark Terry and surprise guest,
Dizzy Gillespie. The resuit: some ex-
pert scat singing by all three, a trip
down memory lane to the bebop era
and proof that the Sassy One’s voice
is as clear, powerful, octave reaching
and as unique as ever.

She makes time stand still. 1t’s that
simple. Her 19-tune program leaned
heavily on past era tunes with her
trio of Carol Schroeder, Walter
Booker and Jimmy Cobb offering
just the correct amount of rhythmic
and melodic flow to enable her to
toy with the melody, the beat and
the meaning of a lyric.

Sarah’s ability to scat sing was em-
phasized over and over as she played
with this device and drew her two
hornmen associates into the ploy.
Despite some secondary loses of
memory here and there, Sarah’s con-
tribution was first-rate, her voice
seemingly preserved in its individ-
ualistic mold.

A solo sans support of “Sum-
mertime” was her pinnacle of
achievement with fully developed
versions of “What Are You Doing
The Rest Of Your Life” and “Send
In The Clowns™ both good but not
as great as “Summertime.” The full
house loved it all.

The Pointer Sisters June 25 at
Carnegie Hall showed with “Salt
Peanuts” and a Duke Ellington
Medley what can be done with in-
telligent writing. In the Ellington
they performed “I Ain’t Got Nothin’
But The Blues™ which segued into
the bridge of “In My Solitude” and

into “Rocks In My Bed,” *“Satin
Doll/I Got It Bad,” **And That Ain’t
Good” and “Mood Indigo/Azure”
all over a pattern that sounded for
all the world like Ellington himself
wrote it.

conga player with hollow nuts
strapped to his feet, a pianist and a
guitarist who also plays many Afri-
can flutes and also sing. Its music is
harmless enough and this night they
were joined by Herbie Mann on

' VOCAL TRIO—Sarah Vaughan scat smg§ during her Newport concert with

Clark Terry (left) and Dizzy Gillespie.

g b
CONCENTRATION—Bassist Charles
Mingus weaves his musical spell to
a packed Carnegie Hall audience.

The balance of the program was
pop. assuming the audience was in
that vein. The place started to empty
rapidly although there were enough
remaining to join in some clap-along
for their closing number.

Malombo, the opening act, is a
South African trio which features a

flute, Buddy Williams, drums, and
Jeff Berlin, bass.

Betty Carter, backed by the John
Hicks trio, performed some of the
finest moments of pure jazz singing
June 25 at Carnegie Hall. Her move-
ments, physical as well as vocal,
proved the highlight of the evening.
She wove around the chords of the
tunes she sang paying little attention
to the lyrics and hardly any to the
melody. The lyrics became a tool
only to the extent that she used them
to hang her emotion-packed per-
formance upon. In her hands songs
became moments to be savored not
necessarily tunes to be hummed.

The Thad Jones-Mel Lewis Or-
chestra did a 25-minute set that set
Carnegie on fire. Although playing
through its standard book, the or-
chestra’s soloists were outstanding.
Harold Danko, piano; Frank Gor-
don, trumpet; Dick Oats, Richie
Perry, Jerry Dodgion and Pepper
Adams, saxophones, took their
turns.

The trio of tunes were among the

best of Thad Jones’ arrangements
including “Don’t Get Sassy.” Dod-
gion’s “Thank you,” his deep bow to
some of the alto saxophonists who
have come before him, was of partic-
ular interest for its changing tonal
colors.

The reunion of the Jones family
(Thad, cornet; Hank, piano; Elvin,
drums) with bassist Rufus Reid
added never quite made it. They
jammed through three tunes, all
standards, but the set didn’t catch
the spirit of the moment. What did
come through was a beautifully ro-
mantic side of Thad on “My Funny
Valentine.”

With the entrance of Dizzy Gil-
lespie the proceedings became
lighter. Thad and Diz ran over some
more of the band’s book stopping
long enough to offer “A Child Is
Born,” Thad’s ballad feature. The
two trumpeters lovingly exchanged

HAPPY MAN—A smiling Oscar Pe-

terson plays joyfully to the delight

of his audience at his Carnegie Hall
concert.

choruses until a delicate flute en-
semble passage near the close sig-
nalled the out chorus.

Gerry Mulligan’s new sextet con-
tains some of the finest elementsof a
rhythm section he has ever had. This

(Continued on page 83)

® Continued from page 36

of the cheerful variety, but rather more akin to
what is found in the pages of Heavy Metal maga-
zine.

There were heads being severed and bodies
lost in dark holes, while the band sang about
being a rock star.

As the band's visuals seemed outside itself,
s0 too the band’s concert sound seemed less its
own playing then the creation of the soundman
in the middle of the hall, who seemed to have

more equipment with him than the band did on-
stage. But one cannot fault the band for this.
Pink Floyd is about the only band that uses a big
hall's acoustics as part of its sound, quadra-
phonically bouncing echoes and sound effects
around the hall.

All this greatly enhances Pink Floyd's music,
which sometimes behind the whine and echo
consists of little more than variations on four
notes. The music, which used to be performed
with a certain amount of reckless abandon, is
now played with a cold mechanical precision to

AR,
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waiting to be deilvered to your next show!

This curved Truss was designed and buiit by TRIAD and is
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serving the
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Talent In Action

duplicate the formality of the band’s later al-
bums.

The days are long gone when the band could
“set the controls to the heart of the sun,” and
breathlessly fly into new musical frontiers.

ROMAN KOZAK

SOUTHSIDE JOHNNY &THE
ASBURY JUKES
RONNIE SPECTOR
Bottom Line, New York

Not too many more people could have been
squeezed into the Bottom Line for Southside
Johnny and company’s late show june 13. Ru-
mors were circulating that Bruce Springsteen
might turn up to help out his jersey Shore bud-
dies, but his failure to show did little to dampen
the enthusiasm of the boisterous, ready-to-
dance audience.

The group’s 85-minute set was divided into
three parts. First came nine songs showcasing
the jukes' brassy, rock-flavored rhythm & blues
style. At times drowned out by his own accom-
panists, particularly a mighty horn section,
Johnny still proved himself an energetic and in-
gratiating performer.

Strutting up and down the limited playing
area, he reminded one of a demonic monitor as
he supervised the nine members of the band,
adding to the group’s image as a collection of
hard-working, loose-living characters.

Next came the real delight of the evening. In-
troduced as “the Queen of Rock and Rol!,” Ron-
nie Spector, erstwhile fead singer of the Ro-
nettes, hit the stage in a form-fitting jumpsuit
and launched into “Baby | Love You,” which
fondly recalled the ensembie’s 1964 classic.
She followed it with “Walking In The Rain,"” from
the same era, and her recent single, the Billy
joel tune, “Say Goodbye To Hollywood.” She
closed her mini-set with the Ronettes’ biggest
hit, “Be My Baby," as the crowd cheered wildly.

www americanradiohistorv.com

Had there been any doubts about her con-
temporary appeal, Spector turned in a perform-
ance to remove them. Though she tore through
her vintage material with obvious relish, she was
even more dynamic on joel's bittersweet rocker
of today. And, to their credit, Southside Johnny
& the jukes gave here the full spotlight and sup-
ported her in style. She deserves a whole new
career.

The band returned for some loosely-struc-
tured blowing on four more tunes, including its
first single “I Don't Want To Go Home" and the
Sam Cooke oldie, “Having A Party.” The fatter
seemed an appropriate encore for the highly fes-
tive occasion. ED KELLEHER

KIKI DEE
BLUE
Roxy, Los Angeles

There was an urgent sense of anticipation
and excitement in the air june 30 as Rocket
Records showcased two of its acts who also hap-
pen to be Elton john proteges. And with Elton in
the audience, an impromptu stage appearance
by him was anticipated.

Playing for only the second time with her new
band, which proved to be tight and polished,
Dee took command of the audience from the
outset and continued to build in intensity
throughout her 13-song, 60-minute set.

Her wide-range vocal, clear and sharp, were
equally effective on rockers and ballads. When a
song required bellowing, she beliowed, and
when she did a soft ballad, she was compelling
and sensitive.

Her dignified stage presence, full of body
movement and hand clapping, further enhanced
her delivery. Dee performed songs from her lat-
est album including the single “Chicago.” She
based much of her set on older, more familiar
material like “I've Got The Music In Me,” “Sugar

On The Floor,” “Lovin’ And Free,” “Heart And

Soul” and “Loving You.”

Topping off her set was the awaited appear-
ance by Elton, who joined her for an electrifying
rendition of their No. 1 hit “Don’t Go Breaking
My Heart.”

Blue, a four-piece Engiish band, got the show
rolling with a lively 10-song, 45-minute set of
tunes culled from its debut LP “Another Night
Time Flight.”

Led by lyricist Hugh Nicholson who doubles
on guitar and keyboards, the band displayed
versatility in handling cheery rockers, poignant
ballads and a country-tinged tune all with in-
strumental continuity.

Yet Blue's strength lies in its extremely tight
harmonies. The band's melodic compositions,
though somewhat lightweight in thematic sub-
stance, nonetheless are convincing and refresh-
ing to listen to.

Among the highlights of the set were “Fan-
tasy,” an upbeat ballad that gains in intensity,
“Capture Your Heart," “Bring Back The Love,
“Women” and the album’s title tune.

ED HARRISON

LOUDON WAINWRIGHT Il
Bottom Line, New York

Wainwright displayed a controlled stage pres-
ence and a slightly more melodic vocal style
here for an SRO audience.

His 90-minute early show May 21 was a
neatly balanced cook's tour of this artist's sad,
hilarious, often biting material and the crowd
greeted the opening notes of virtually all 19
songs with cheers of recognition, obviously on
familiar, agreeable ground.

Loudon Wainwright Ill opened, appropriately
enough, with “Say That You Love Me,” his bit-
tersweet demand for three little words. Solo for
the first dozen numbers, he concentrated on the

(Continued on page 39)
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Billboard SPECIAL SURVEY For Week Ending 7/3/77
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t | ARTIST—Promoter, Facility, Dates Ticket Price Gross
& | DENOTES SELLOUT PERFORMANCES Sales Sf:ale Receipts BOOkers
m
_ Stadiums & Festlv:ls (More Than 20,000) i
1| PETER FRAMPTON/LYNYRD SKYNYRD/SANTANA/ 102,239 $11 /$1,129,879 _ .
THE OUTLAWS, “Day on The Green 4 & #5-Bil LOS ANGELES “The NECAA's
FLOATERS Graham, Stadium, Oakland, Calif., July 2 & 4 national convention last kebruary
“Float On" Yy 2| PETER FRAMPTON/FOGHAT/). GEILS BAND/ 78910 $9.$10 | §772382 | | Proved to be a shot in the arm for
. . . . . BLONDIE CHAPLIN—John Bauer Concerts Denver-based Colorado Talent In-
Thls_ four-man soul group from Detroit has a lot in common wnh_the“Detrmt Emeralds, the ve}eran Kingdome, Seattle, Wash., June 27 & 28 (2) dustries, an eight-month-old book-
ﬁoul trio that scored back-to-back Top ’40 crossover hits in 1972 with “You Want It, You Got It" and 3| WILLIE NELSON/WAYLON JENNINGS/LYNYRD 56,980 $10-$12 | $580,062 ing agency, which has since ex-
Baby Let Me Take You (In My Arms). _ SKYNYRD/JESS! COLTER/JERRY JEFF WALKER/ panded its industry contacts, roster
The Floaters have toured Florida and West Virginia with the Emeralds, and its debut album on ABC ASLEEP AT THE WHEEL—Feyline Presents Inc., Expo and staff.
;vlastco-prodduget:hbybEmtT]rald ;ﬂ;mt:e’fws.chaﬂII'mbWI!:IS anq thmes Mitchell, Jr. Mitchell also manages the Sq: Speedway, Tulsa, Okla., July 3 Agent Brad Miller, who launched

oaters and is the brother of Paul Mitchell, baritone in the group. — - ; .

The Floaters’ ineup also includes lead singer Ralph Mitchell (no relation), first tenor Charles Clark Arenas (6,000 To 20,000) g‘:u“}l'ﬁﬁazryn '"hI:S?Z:SmtEZr[ vlvl::zhrr?(())sbt
and second tenor Larry Cunningham, the senior member of the group and the choreographer. : benegﬁciai resgll of the convention
The group’s first album is a blend of r&b, pop and funk that is highlighted by a 11:49 version of 1 | PINK FLOYD-Ron Delsener, Madison Sq. Garden, 58,000 $9.50-$10 | $608,000* th b £ t d
“Float On,” which is already number 13 soul after just a month on the chart. NYC., July 1, 2,3, 4 (4) LR WIS IIIISIES 81 (TGS S
In its fourth week the album is top 10 soul and number 59 pop. All of the songs on the album, with 2 | FLEETWOOD MAC/KENNY LBGGINS—Cedric 35,440 | $7.50-$8.50 | $287,270* Says Mll,lef- Without question,
the exception of a remake of the standard “You Don't Have To Say You Love Me,” were written and Kushner, Madison Sq. Garden, N..C., June 29, 30 the best thing that happened from
arranged by James Mitchell and Marvin Willis of the Detroit Emeralds, along with Brimstone Ingram, an ) the NECAA convention was the
instrumentalist with that group. The LP also features horn arrangements by Detroit guitarist Dennis 3| 80B SEGER/HEART/NAZ‘ARFTH/LIHLE RIVER 30577 $9-$10 |$280,379* contacts we made, especially with
Coffey. gﬂo';o/lr‘glgﬂlﬂg ;Ag(:vKa'y ‘fwh;f?ﬁo ’Jwalg:] -Jﬁ'll;cggo thedEgst ‘Coastt.lThet:e‘s no other way
The Floaters, now enjoying its first national label affiliation after one or two local label deals, are it Uik i 3D LTI to do it in such a short time.”
booked by Steve Ellis of Gemini Artists in New York, (212) 246-1700. James Mitchell, the manager, is 4 I'::]':I:d?lg:ig_I’Ealecjtlrjlrfel:g?o% (ég;lcerts, Spectrum, 30,500 | $7.50-$9.50 | $269,085* He reports that he is now working
based in Detroit at (313) 925-1265. [ R y et closely with Athena Artists, and Va-
6 | PETER FRAMPTON, . GEILS BAND/BLONDIE 12,536 $10 | $125,360 port with the William Morris
d CHAPLIN-John Bauer Concerts, Col., Vancouver Agency. Miller adds that as a new-
N Q en n c Ion B.C., June 29 comer to the market, the convention
e — _— 7 | PETER FRAMPTON/). GEILS BAND/BLONDIE 11,984 $10 | $119,840* was “a tremendous learning experi-
® Continued from puge 38 ers accompanied by only acoustic guitar and a f”“’;g“]"h" Bauer Concerts, Col., Portland, Ore . e"]c_‘il-” . bookine 15
themes of self-pity, alienation, paranoia and ur- music box. The dissonance of Powers' strong but une ) _ I'he agency 15 now booking 15 re-
e desperati(:)n ythatehave d?stinguished ol rough voice against the haunting melodies im.- 8 E:g::rfs/we[;:ti’mfg;&;%ﬁSoMu::] Choizc%r:s; 12,000 | $8.50-$9.50 ;3109,207* gional acts, an increase of seven
work from the very beginning. parlied asglstlnct}vebq;al|_ty.th ) ) s ! . pnis, ?nce: the _convention. Sz?.gllor’lgj ll;(e
His on-stage persona, less crazed and frantic _ Any '60s music buffs in the crowd were de- " \ = irm's major acts are Slidin’ Jack, <
than in previous appearances, still went a long lighted with a medley of Tony Powers” hits be- 8 Egs%ﬁs%ﬁgrﬂgﬁtg/(I?:HRJ(I;:PIY RUSH-Alex | 15377 | $5.50-$7.50 | $104,158 who played with Doug Kershaw for c
way toward underscoring the passion and sin-  Einning with "Remember Then.” first recorded 10 | CROSBY, STILLS & NASH—Wolf & Rissmiller, Sports | 10,895 | $7.50.59.50 | $96,441 four years; Desperadoes. Timothy <
cerity of the lyrics, even while the audience was by the Earls in 19,5? and later by Sha Na Na. Arena, San Diego, Calif., June 30 P., Rural Route Three and Cooder g
laughing at the absurdity and cleverness of it~ Derek Van Eaton joined the group on this por- 11| TED NUGENT/MAHOGANY RUSH/FOREIGNER-Mid- | 12,000 $6:$6.50 | $74,498* Browne. .
all. No small achievement, as any good satirist ~ tion of the set, contributing nice vocals. Taryn South Concerts, Mid-South Col., Memphis, Tenn., And to ensure adequate attention ©
can testify. Power did a lead vocal on “Today | Met The Boy July 3 for his clients, the company has ex- <
Perhaps Loudon's greatest talent lies in his I'm Going To Marry" which segued into the 1966 12 | TED NUGENT/FOREIGNER/MICHAEL STANLEY 11530 $5:36 | $69,368 panded its staff from two agents to g
ability to conceptualize. Many of his songs hit “98.6" recorded by Keith. The jam finished BAND—Electric Factory Concerts, Riverfront Col four. In addition to Miller and =
spring from ideas that are such interesting re- up with “Lazy Day.” STARR ARNING Cincinnati, Ohio, July 1 Laughlin, the other agents are Ron ;
versals or abstractions that, once we grasp the 13 | HEART/CHARLIE DANIELS BAND—Star Date Prod , 9,057 | $6.50-$7.50 | $60,551 Singleton and Chris Haydin. Ann O
general notion, we can almost anticipate the di- JAMES BROWN Dane County Col., Madison, Wisc., July 1 Rei il 4 >
:  we mrid ! ' o iver, formerly of Athena Artists
rection Loudon will take. SUN 14 | Z ZTOP-Feyline Presents Inc./Bill Graham, Hic 8,920 | $5.50-37.50 | $59,300 ' ) b

é . . Arena, Honolulu, Hawaii, July 1 (which recently closed its Denver of- ©
i IEILTIE TG, o (15 Il Wy e 15| KINKS/PIERCE-ARROW—Don Law Co. Cape Cod | 7,100 | $7.50.88.50 | $53,000 | | fice) hasalso been hired as secretary.

W3 (el Usy” Chidn 13 peimm It is hard to believe that James Brown has Col,, So. Yarmouth, Mass., July 2 ' o ' As an agency specializing in pro-
toward the end of his set, accompanied by his  gotten away with doing essentially the same act 16 | REO SPEEDWAGON/JUDAS PRIEST/STARZ—Mid 8,000 $6-$6.50 | $48,11% gressive country acts, Miller is con-
five-piece band, Slow Train. This is a reggae for nearly 20 years. Most performers would have South Concerts, Col._ Jackson, Miss., June 30 tinuously seeking new talent in this
number (and a very good one, even on that level  peen out of the business long ago had they not 17 | WAYLON JENNINGS/JESSI COLTER/WAILERS - 5290 | $6.50-57.50 | $37,334 enre without difference to resion as
alone) told from the point of view of a tourist in substantially updated their act. But Brown’s act Wizard Prod., Pavilion, Concord, Calif., July 4 | g W ith Cooder B gton 3
Jamailca(i He is laughed at in thelduts:1 free Shoﬁ' is so good it has become an American institu- Under 6.000 - ‘r)lv:vsvl[y :iZiiedW/;“uslir‘l’%a‘;L : fg‘m}‘; a
ridiculed at the swimming pool and generally tion. iton = .
made to feel unwelcome, except for his trav- So there was May 13 with all the things he Auditoriums (Under 6,000) . . All of Colorado Talent’s acts have.
eler's checks. Since it's all done deadpan and has turned into cliches, his dance steps, his 1| HEART/THE LITTLE RIVER BAND~Star Date Prod , 4,000 | $6.50-$7.50 | $26,000* been working Colorado, ‘Wyoming,
we suspect that the tourist is really Loudon, the processed hair, his cape, his singers, his danc- Mary E. Sawyer Aud., LaCrosse, Wisc., June 30 Oklahoma and N.ew Mexico playing
overall effect is devastatingly funny. ers, his band and his simple funky music. The 2 | CHUCK MANGIONE~Doug Clark, Celebrity Theatre, 2,595 | $7.25-$8.25 | $19,908 campuses, “boogie bars” and show-

He encored with “Prince Hal’s Dirge,” which crowd was not as large as it used to be but that Phoenix, Ariz., July 2 cases which Miller claims are draw-

with its Shakespearean references and dramatic
lighting, provided a tragicomic portrait of the
artist. It was an inspired closer to a highly origi-
nal, subtly manic set. ED KELLEHER

TONY POWERS
Troubadour, Los Angeles

Veteran songwriter Powers re-emerged here
May 17 establishing the fact that his music did
not die with the '60s. His material was fresh and
relevant, solidly backed by a group of musicians
called Friends.

The opening number, a ballad titled “Some-
times You Know" incorporated a jazz-folk blend
with full, resonant string arrangements, lending
a mystical overtone. This led into “The Day |
Lost My Watch,” a humorous bluesy-rock tune
that ably displayed Power's wit and comfortable
stage personality.

In the same vein was the tongue-in-cheek
"“Nobody Move (This Is A Heist)"" which spot-
lighted the boisterous antics of violinist Toni
Marcus who came close to stealing the show
with her energy and versatility. Especially nice
solo work by Marcus also accompanied ““Come
To Bed" and the catchy “What Did | Do Right?”
with Power's delivery making it one of the
strongest songs of the set.

The 15 song, 1% hour set contained a nice
blend of jazz and blues with rock highlights.
However, the lyrics were the forte of the show.

Powers' vocals were backed by a string trio of
Roger LeBow and Fred Silverman on cellos and
Marcus on violin. The theme song to Norman
Seeff's new movie “Life Is A Game” offered Pow-

was due more to the poorly promoted date than
to Brown's waning popularity.

Like all James Brown shows this one started
with a 30-minute set from the supporting cast,
Brown’s always excellent band the JBs and his
background singers. Then, after the usual rap by
Brown's persanal emcee, the Godfather of soul
entered and proceeded to work his audience as
he has been doing since 1958.

Brown did a mix of early material, like “Try
Me" and “Papa’s Got A Brand New Bag" and
newer songs like “Body Heat” and “Kiss For
71.” As always Brown ended the show with
“Please Please" which featured his classic cape
bit. Brown, as expected, was called back to cap
the 12-song, 45-minute set with an encore of
“Get Up Offa That Thing" and though everyone
knew what was going to happen no one went
home unhappy.

Opening the show was the Capitol Records
act, Sun, a large horn band that has been the
subject of a great deal hype. In its first New York
showcase Sun did absolutely nothing to justify
the considerable promotion. The 5-song, 40-
minute set was lethargic and uu.reative and
only excited the crowd when the musicians
started to give away sunglasses.

ROBERT FORD JR.

ENGELBERT
HUMPERDINCK
Riviera Hotel, Las Vegus

Epic recording artist Humperdinck, three
months into his 1977 world tour, notched a
powerful June 2 performance in the overflow

Riviera showroom, much to the delight of ador-
ing female fans. In executing a musical comedy
production, sparked by his ad lib humor, the
dark-haired crooner sweated through a non-stop
15-song program within a tight 70-minute set.

The slim singer scored well with recent plati-
num hit “After The Lovin' " and appears to have
yet another hit in the making with his current
single release “| Believe In Miracles.”

The main drawback involved the over-ampli-
fication and ear-deafening loudness of the
sound system, except on quieter ballads such as
“What | Did For Love" from “A Chorus Line” and
Neil Sedaka's “Hungry Years." Disco song
“Can't Live A Dream” may yet be another hit for
Engelbert, who also delivered an entertaining
list of impressions, which included fair mimics
of Dean Martin, Lou Rawls, Elvis, Jerry Lewis
and of course Tom Jones.

A five-song medley of past hits culminated
with “Release Me" in closing out the effort. This
time around, Humperdinck seemed more to-
gether. and farther away from the often-made
comparisons with rocker Tom Jones.

His continued strong voice and intense inter-
pretations, coupled with his personable stage
approach will keep him in the forefront of male
cabaret vocalists for however long he desires.

HANFORD SEARL

TURBULENCE
Ford Theatre, Los Angeles
Turbulence, a young group of 12 Los Angeles
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musicians fusing contemporary jazz, rock and
funk in a big band setting, provided a most en-
joyable way to spend a sunny, blue-sky Sunday
afternoon June 12 for an audience spilling out
from the outdoors theatre's hillside setting.

Under the guidance of drummer Dave Crigger
(Don Ellis, Willie Bobo and Toni Basil) and Craig
Pallett (Willie Hutch, Street Corner Symphony
and Toni Basil) on trumpet, Turbulence's three
reeds, five horns and rhythm section of two gui-
tars, bass and drums filled its two-hour set with
original compositions such as “Amphibious
Phase 11" and “Seven Twenty-Eight” alongside
arrangements of pieces by Charlie Mingus, The-
lonious Monk and Tom Scott.

Moving through synthesized funk sections,
slow sensuous pieces, compositions of various
meter changes or swinging progressive selec-
tions, the group’s appeal surfaced in its youthful
and invigorating style and presence mixed with
an infectious peak level of energy produced by
crisp arrangements, versatility and an abun-
dance of personality.

in a pace that never let up, the 10 selections
remained far from excessive, highlighting nu-
merous solo passages, most outstanding of
which came from guitarists Dave Storrs and
Steve Bartek, trombonist Brien Matson, bassist
Leon Gaer and crowd favorite Mike Morera on
saxophone, all of whom combined various ef-
fects with conventional instrumentation that
both amazed and delighted the audience.

KEVIN MERRILL

ing “receptive crowds.”

Miller admits his biggest concern
now is breaking Desperadoes, Slid-
in” Jack and Cooder Browne na-
tionally.

“In the case of Slidin” Jack, we're
trying to get the group its own iden-
tity,” says Miller. “Two agents are
leaving to check out the Midwest
and East and then we’ll concentrate
in the Northwest, using the college
market and showcase clubs.”

With campus activity relatively
slow in the summer, Miller is work-
ing his acts at fairs, rodeos and a
“strong nightclub network.”

Desperado, he reports, is booked
through November throughout the
Rocky Mountain region and Mid-
west.

Colorado Talent will be increas-
ing its NECAA profile in the coming
year. In addition to the 1978 na-
tional convention in New Orleans,
Miller says he plans to attend at least
four regional confabs.

Cassidy To ASCAP

LOS ANGELES—Television and
recording artist Shaun Cassidy has
signed with ASCAP. Cassidy stars in
the tv series “The Hardy Boys™ and
records for Warner/Curb.
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Real Estate
Exec Runs
D.C. Label

By JEAN WILLIAMS

LOS ANGELES—Washington.
D.C., has at least two r&b labels: Al
Bell’s Independence Corp. of Amer-
ica and now Arrest Records.

Arrest, formed by local real estate
executive Oliver Cowan. has todate
signed 12 acts with releases due on
three this month and “Old Bald
Head Man” by Dicky Williams, a
blues artist, released in June.

Larry Bryant, director of market-
ing and promotion at the label. says
that although Arrest’s major thrust
will be in r&b. the label will also
record pop and jazz acts.

“We already have two pop acts
which we are working with,” says
Bryant, a former independent pro-
ducer who worked with Van McCoy
for two years.

Why was the label formed?

“While there’s a lot of talent in
Washington. these people have had
1o go outside to get recorded,” says
Bryant.

“We have been in communication
with Al Bell and we feel the two
companies can work together to of-
fer local talent a recording vehicle.”

Bryant contends there’s a distinc-
tive sound emanating from Wash-
ington, high energy coupled with
heavy rhythm and percussion.
“People in this area relate to that
sound,” he says.

“We're initially dealing with this
sound in trying to break our acts in
their home market first.”

The firm has two staff producers,
Charles Fuller. former member of
the Soulsearchers, and Bryvant him-
self.

Arrest is currently being distrib-
uted through independents. The la-
bel is the recording arm of the year-
old, 24-track Arrest Recording Stu-
dio. Several acts have come to the la-
bel through the studio facility, says
Bryant.

“We have pcople who come in to
record but are not affiliated with a
label. If we feel they are marketable
we sign them 10 Arrest.”

Other acts have come through
producers and still others have come
through word of mouth, he adds.

Bryant explains the firm is build-
ing an in-house staff to work the
product. The records to be released
this month are by Father’s Children,
Stringfield and Standing Room
Only. All three groups are r&b-ori-
ented.

*  x

Louis Brown, bclieved to be the
only full-time black announcer in
the state of Arizona, hosting the eve-
ning drive-time slot at KXTC-FM,
Phoenix’s only jazz/r&b station, was
honored by 1.D. Hill Enterprises in a
tribute called “Soul Dimension
Third Anniversary™ on Sunday (3)
at the Thunderbird Country Club
there.

J.D. Hill Enterprises is headed by
Detroit Lions’ receiver J.D. Hill.

Brown, who has been an r&b an-
nouncer for threc years, was given
the salute at a disco dance at the
country club. In addition to his
drive-time slot he hosts a disco pro-
gram on Saturdays.

On Monday (4), Brown tossed a
bash for radio announcers, J.D. Hill
personnel and label reps.

* k%

Papa John Creach, with a new
DIM LP “Cat And The Fiddle,”

(Continued on page 41)
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General News

Black Agency Seeks Act Loyalty

Affiliated Enterprises, Promoters Face Same Problem

LOS ANGELES—Affiliated En-
terprises, Inc., a Washington, D.C.,
booking agency with offices in New
York. is possibly the largest black
booking agency in the country rep-
resenting more than 150 artists in-
cluding r&b, country, jazz. comedi-
ans and novelty acts.

“Of our 150 acts, we book as many
black acts as possible because of the
existing problems for blacks trying
to play certain arenas.” says Aerial
R. Simmons. executive director of
the 10-year-old firm.

Prior to Affiliated becoming a ma-
Jor black agency. Queen Booking,
formerly owned by Ruth Bowen.
was the number one black-owned
agency.

Simmons claims a black booking
agency has the same problems as
some black promoters with acts.

“We will start with an act when
the act is new. Then when the act
makes it they turn to the other
(white) agency. I don't know why
because those agencies can’t offer

By JEAN WILLIAMS

the act any more than we can, but
the acts seem to feel they can,” says
Simmons.

Dick Griffey, well-known concert
promoter who has been outspoken
on this issue, charges several artists
with the same lack of loyalty, saying,
“Black promoters are willing to take
a chance on helping new acts, trying
to establish these acts. When the acts
reach a certain status they want to
play for white promoters.”

Says Simmons: “We don’t try to
tie an act up. Our procedure is not to
sign talent for exclusive booking in
the first year. There’s an advantage
for the act in this method.

“We want to give talent a chance
to know us and how we operate and
at the same time we can watch the
act develop during this year.”

As to where these acts can be
booked by Affiliated, Simmons says.
“We have our own clients, inter-
national, national as well as the
armed services, theaters in the
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RONNIE LAWS
PAULL ANKA
SPINNERS
ALICE COOPER

PARLIAMENT LIVE
I. HAYES & D. WARWICK

EMERSON, LAKE & PALMER

MOCDY BLUES LIVE 5

round. hotels, cruises and the stand
ard nightclub circuit.”

He notes that for the most part,
most of his attractions are based on
the East Coast and most of his U.S.
performing facilities arc also in the
East but this is expanding. “We at-
tended Billboard’s Talent Forum in
New York recently and made sev-
eral connections for facilities on the
West Coast plus additional show-
places on the East Coast.”

As 10 selecting its acts Simmons
says, “Affiliated’s concept is based
around variety in performers. We
have tried to build a reputation of
booking many kinds of acts. But we
tend to ride with the market trends.

“It depends on which way our
client market is fluctuating. We will
take additional applications for that
particular type of act that's in de-
mand. We also must decide if the ap-
plicants are bookable. There are art-
ists currently recording who are not
bookable.

“Other areas of consideration are
the responsibility of the artist. its at-
titude. grooming, wardrobe, man-
agement and transportation.”

Management as most understand
is possibly the most valued arm of an
artist.

According to Simmons, Affiliated
works closely with Better Informed
To Counsel His Or Her Eclate Suc-
cess (BITCHES) a local manage-
ment firm.

“When we find an act that has re-
corded but is in need of manage-
ment services, we will not register
that artist on our roster but first help
them obtain management. They can
initially sign non-exclusive contracts
until they’re sure of their direction.”

Simmons contends that getting
into the booking business is tough
and his firm spent its first four years
Just laying a foundation. “But today
we have one of the most modern
procedures available for securing
contracts.

Soul
Sauce

8 Continued from page 40

gained national fame as a member
of the Jefferson Airplane group.
now Jefferson Starship. He made the
rock transition after performing as a
Jjazz violinist for many years in Los
Angeles clubs.

Creach. at least 20 years Starship’s
senior, received his “Papa John™ tag
from the group. He recorded his first
solo LP on Grunt, Starship’s RCA-
distributed label.

Moving from Grunt with his own
group to Buddah Records and now
DJM Creach says. “I am with DJM
because [ feel it can do the same
thing for me that it did for Johnny
‘Guitar’ Watson.” Watson received
his first gold disk after joining DJM.

Creach, who plays r&b, pop. jazz,
biues and gospel on his fiddle. is
backed by Joey Brasler on guitar,
Stephen Heberman, keyboards;
Bryan Tilford, bass, and Reid King,
vocals. '

According to Gretchen Creach.
group manager and Papa John’s
wife, Jefferson Airplane exposed the
violinist to the young white college
audience and with more blacks at-
tending white-oriented schools,
young blacks are now becoming
aware of him.

x k%

Remember ... we're in communi-
cations, so let’s communicate.
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Ohio Players, Mercury
SRM-1-3701 (Phonogram)

E #STAR  Performer—LP's  registering E
S | greatest proportionate upward prog- b=t
= | % [ [ res this week = o [
A o | Tme 2|2 o | T
ol Artist, Label & Number gl g Artist, Label & Number
€ | 3| = | (Dist. Label) E | S| x| (Dist Label)
1| 1|15 COMMODORES 31 | 33| 7| TURN THIS MUTHA OUT
Motown M7-884R1 |dris Muhammad, Kudu 34 (CTI)
B! 2| 9| RiGHT ON TIME Y| 0| 3| oeuws cun
Brothers Johnson, A&M SP 4644 CJ. & Co., Westbound
WB 301 (Atantic)
3| 2|14 | GO FOR YOUR GUNS
Isley Brothers, T-Neck PZ 33|128; 7| HOT
34432 (Epic) Big Tree BT 89522 (Atlantic)
A 8| 3| oo 34| 3438 | PART 3
Emotions. Columbia PC 34762 K.C. & The Sunshine Band, TK 605
5| 5115 | MARVIN GAYE LIVE AT 35| 35| 24 | A-A-A-AH, THE NAME
THE LONDON PALLADIUM IS BOOTSY BABY
Tamla, 77-352R2 (Motown) Bootsy's Rubber Band,
6| 313 | A REAL MOTHER FOR YA L et O B
Johnny “Guitar” Watson 9 | ARE YOU SERIOUS
DM DILPAT (Amherst) 36, 36 RichardYgrym, Laff A196
7| 7| 4| RICHARD PRYOR'S
GREATEST HITS 37| 37112 ggxICEDO U WANNA
TR, GRS B Graham Central Station
ﬁ 10| 5 | FREE AS THE WIND Warner Bros. BS 3041
Crusaders, ABC/Blue Thumb
' 38| 38|24 | ASK RUFUS
ElF G Rufus featuring Chaka Khan,
9| 9| 8| TRAVELIN' AT THE SPEED ABC 48 975
OF THOUGHT
. h . . 39| 39| 12| LOVE STORM
lea;:és:m(l;zz;m'a Intemational Tavares, Capitol STAO 11628
oAy 17| 4 | rLoaters fy| 51| 5| enchanTMENT
ABC AB 1030 Roadshow RS-LA682-G
(United Artists)
11 | 11{16 | SLAVE
i . 41| 46| 2| THE GREATEST/
Cotiltion SD 9914 (Atlantic) ORIGINAL MOTION
12 | 12|18 | TEDDY PENDERGRASS PICTURE SOUNDTRACK
Philadelphia International George Benson, Mandrill & Michael
PZ 34390 (Epic) Masser, Arista AL 7000
13 [ 13119 | MAZE featuring FRANKIE 42 ) 48| 2| SHOTGUN
BEVERLY ABC AB 979
Capitol S
Pl ST 607 Pyl 54| 2| AL creen's GReaTEST
14 | 6| 5| SWEET PASSION HITS VOLUME 1
Aretha Franklin, Atlantic SD 19109 HI SHL 32105 {London)
15 | 14|21 | UNPREDICTABLE 44 (50| 2| TAILOR MADE
Natalie Cote, Capitol SO 11600 Bobbi Humphrey, Epic PE 34704
16 | 1540 | SONGS IN THE KEY 45( 47| 10| MAGIC
OF LIFE T-Connection, Dash 30004 (TK)
Stevie Wonder, Tamla
IS0 (Hotown) 46| 49| 6| PHASE N
Bohannon, Mercury
17 | 20| 4 | LET'S BE CLOSER SRM-1-1159 (Phonogram)
TOGETHER
i FINGER PAINTINGS
UA0 B R 19 £ ﬁw Eart Klugh, Btue Note BN-LA737H
18 | 18|11 | FRIENDS & STRANGERS (United Artists)
R T Ea 48| 41| 15| ROMANTIC JOURNEY
Norman Connors, Buddah BDS
19 | 19/ 11 | PARLIAMENT LIVE- 5682 (RCA)
P. FUNK EARTH TOUR
49 421 5| IN MY STRIDE
ﬁ G RN D7 TS David Ruffin, Motown M6-88551
26| 4| EXODUS
Bob Martey & The Wailers, Island 50 53 3 CARDIAC ARREST
ILPS 9498 Cameo, Chocolate City
CCLP 2003 (Casablanca)
21 | 24| 5| THELMA & JERRY
Thelma Houston & Jerry Butler. 51|43 8 lélnzlgavtNSoilEizilryAL
Motown M6-88751 BVL1.2289 (RCA)
22 1 16| 6| | REMEMBER YESTERDAY
Donna Summer, Casablanca 52|57 3 MAGIC JOURNEY
NBLP 7056 Saisoul Orchestra,
Salsoul S5 5515
23 | 27| 14 | UNMISTAKABLY LOU
Lou Rawls, Philadelphia 53| 44|14 | STILL TOGETHER
International -PZ 34488 (Epic) Gladys Knight & The Pips,
ﬁ Buddah BDS 5689 (RCA)
31| 4| LIFELINE
Roy Ayers Ubiguity, Polydor 54| 2318 SWEET BEGINNINGS
PD-1-6108 Marlena Shaw, Columbia PC 34458
ﬁ 32| 4| LOOK TO THE RAINBOW 55 (55| 2 BUMBS AND BRUISES
AL JARREAU LIVE IN Joe Tex. Epic PE 34666
EUROPE
56|56 | 2 DISCO INFERNO
U (22, B2 Trammps, Atlantic SD 18211
26 | 29| 5| HAVIN' A HOUSE PARTY
Wilie Hutch, Motown M6-87451 57|58 | 6 | REFLECTIONS IN BLUE
Bobby Bland, ABC AB 1018
27 (21|21 | IT FEELS SO GOOD
Manhattans, Columbia PC 34450 58 m E:;LeEYSgAg; THE
28 | 22 23| IN FLIGHT Ohio Players, Westbound
George Benson, Warner Bros WB 304 (Atlantig)
BSK 2983
59159 3 SO SO SATISFIED
29 | 25 6| HERE AT LAST ... LIVE Ashtord & Simpson,
Bee Gees, RSO RS-2-3901 (Polydor) Warner Bros. BS 2992
30 | 30| 16| ANGEL 0 |CFENII UNIVERSAL LANGUAGE

Booker T & The MG's,
Asylum 7E-1033
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# % 3 % STAR PERFORMER-Singles registering greatest proportionate upward progress this week.
2 |3 © 33 s £ 1 5
0 MEIEE SR == €2 $|E |22 .
) O By & g | % |#o| TTLE-Arist 2 | 5 |Ec | TITLE-Artist > | B |85 | nnE-aist ‘
= J : E 8 g = 3 © | (Writer), Label & Number (Dist. Label) (Publisher, Licensee) = 3 S 1 (Writer), Labet & Number (Dist. Label) (Publisher, Licensee) E ﬁ = S | (Writer), Label & Number (Dist. Labei){Publisher, Licensee)
(o] o
@ m (7] I 1| 21 8 | ITWAS ALMOST LIKE 35|24 |11 | BORN BELEVER- 6 | 71 6 | THINGS | TREASUREboss bumete
T < - ‘(‘A SJ?:E‘aEiﬂﬁgc:g) BT (6. Harju), RCA 10067 (Filmways, ASCAP) ' ' ' '
S (= n ! L ™ 6 27 |12 | 1 WAS THERE st o Y| |2 | JoNGHT YoU BELONG T0 ME-sue vs
2 271 9 I'LL BE LEAVIN’ ALONE—Charley Pride (D. Reid). Mercury 73906 (Phonogram) {American (Chappell/Intersong, ASCAP)
S < o . Lee, W. Holyfield), RCA 10975, (Hall-Clement/ Cowboy, BMI)
4 5 Maplehill/Vogue, BMI) ' _ ) 70 (73 {4 WHY NOT TONIGHT—Jacky Ward
Q m T i 2 4 MY WEAKNESS —argo Smith {). Foster, B. Rice), Mercury 73918, (Phonogram)
) X o 4 7 | CAN'T LOVE YOU (N. Wilson, M. Smith), Warner Brothers 8399 P 3l ASCAP :
= g Catlica. BM! (Jack & Bill, )
S I m a ENOUGH — Loretta L’"C"/c%"‘z%' Twitty (Galamar/Dusty Roads/Al Gallico, ) ﬁ 1 . o Hee Lol T e
" Seals, M. B , MCA 407 —Dale McBride
E3 ? @ gowﬁa'sN‘ Dixlea/':‘v:?r)\g,‘Screen Gems-EMI, BMI} ﬁ 35 3 gSBY]' lStLOVIE You . MDcBride-F. !’owers),Rcoano 121 (NSD) (Con
£ P Q S ﬁ 14 | 8 | ROLLING WITH THE (8. Sherril, N. Wikon), Epic 8 50410, (Algee, B) Brio/Dale McBride/Val fio. BMD
o GO ¢ FLOW—chare fich , 72 [ 77 |3 | WITH HIS PANTS IN HIS
o % & Rl |70 | 2 | DONTIT MAKE MY BROWN EYES HANDS—Jery Reed
& m > 2 IuI‘ g 5| 6 |10 IF PRACTICE MAKES ?RLEE—hffﬁsﬂt' b (C. Parks), RCA 11008, (Greenwood, BMI)
. Leigh), Unite: ists b
" E o 3 PLE%F[;:CT—lnhnnyI’;%dlrigl(l;; s (Uriled Attist, ASCAP) ﬁ m THE PLEASURE’S BEEN ALL
- . Gatlin), M 4 (Phonogram), (Firs! )
SW= *, | G 57 0P 0 (5| AT T POOL e A
[=] L , D. Goodman), ABC/Dot ) 4 . dikg
i = ZF 5 S IR R e R s o i Bt oy 85 |3 | LOVE SONGS AND ROMANCE
S (7p) LL Ot 8§ | (Prima Domna, BMI) 41 {33 |10 | | CANT STOP LOVING MAGRZINES Wik Waon e
- YOU —Sammi Smith . Walls, eicheg), Mercury , (Phonogram
J - o (o) E < ﬁ 3|0 gzﬁs&[,igﬂr;bﬁ:‘ Emhe,s (0. Gbson), Eleira 45398 (Acuff-Rose, BMI) (aner Bros, ascap)
ol = (5. Whipple). Playboy 85803 (Epic), (Tree, BMI) 42 |35 |10 I'M A MEMORY —willie Nelson 75 |75 6 YOU'RE SO GOOD FOR ME (And That's
R — S| 11 | 8 | ! DONT WANNA CRY—tary ot (W Nelson), RCA 10969, (Wilie Neison, BMI) Bad)— Bobby Wayne Lot
(L. Gatlin), Monument 45-221, (First Genesation, BMI) (C. Fietds, D. Ruis, T. Chnsllanv), Charta 108 (NSD),
) 43 |37 | 8 1 DON'T HURT (Sandburn, ASCAP/Slars & Stripes, BMI)
ﬁ 12 8 MAKING BELIEVE—Emmylou Harris ANYMORE = Narvel Feits
(- Work). Warmer Bros. 8388, (Acuff-Rose, BMI) (1. Rollins:D. Robertson), ABC/Dot 17700, ﬁ m WHERE ARE YOU GOING, BILLY
10 { 10 9 { DON'T KNOW WHY (Intersong, ASCAP) (BGOL—nl}iII [A]nngr;oy; JJEAM:GSIQDU(T“mel;MI)
(I Just Do)~ Marty Robbins 44 146 | 6 DIXIE HUMMINGBIRD—Ray St b LU U LSRR S
Tl AT B AR T L (R Stevens), Wamner Bros 839, (Ray Stvens, 8M) | 77 | 82 | 2 | JUST ONE KISS MAGDALENA— Bobby 5. fice
s | 7| asonemme 45 | 41 | 8 | MERRY-GO-ROUND—Freddy Welie gl T SR
NIGHT— fohany Dunc ?[ W%IIer-vT, Roe“ Codlurgm)3 10539, !
3 e N s ow-Twi/Young World, 78 (79 |5 HOME SWEET HOME—
ow (B. Springfield), Columbia 3-10554, . |
ZO= (House Of Gold, BMI) 46 (36 |15 | YOUR MAN LOVES YOU, i D 8150049,
< U= ﬁ 16 | 7 | A TEAR FELL- HONEY—Tom . Hail (Twitty Bird/Coal Miners, BM()
woEn Bily “Crash” Craddock o gy 13899 (Prorogramy 79 |83 | & | COCONUT GROVE=Mauy f
2 b4 (€. Randolph. D. Burton), ABC/Dot note, —Maury Finney
=  Owens), NSD "
E XXao N I z;‘:cz‘::;‘:;'irg ] 47 |39 |16 | MARRIED BUT NOT TO EACH R
= Jimmy Buffett =
8 2 ﬁ g ﬁ (). Buffett), ABC 12254 (Coral Reefer, BMI) %T'E;Es':lée%'ﬁu’fe.iﬂ,{‘%&flﬁm 17688 ﬁ m (YS’A&L E?”’\ECBOAF'1(7751A0L82:‘:gas{nildg:sg:;;
— Mi A (Ordena/Bridgeport, BMI . Yaughn), /00f b n ,
m 20 6 ‘HONKY TONK MEMOR_IES Mickey Gilley
E m E e L AT S 48 |45 | 9 | PICKING UP THE PIECES 81 | 87 | 3 | GOOD EVENING HENRY—Ppeggy Sue
E ouw ﬁ ' ' OF MY LIFE—mac Davis (C. Branz), Door Kriob 7-036 (WIG), (Door Knob, BMI)
Eor S e AR A (M. Davis), Columbia 31035, (Song Painter, BMD | g9 | g6 | 3 | JULIANNE=Roy Head
T = ; : 61 4 CALIFORNIA LADY—Randy Barl (R. Bowting, B. Emerson), ABC/Dot 17708,
g & oE 1830 ? TGE NS!eLEﬁna 9.-55;[.').“!?(:: %’9’7§te(?§',fest Hills/ gll?“l}‘a)vlri: ; Keéla)l.) Gaze":':"{n:“; ﬁ (Brougham Hall/Golden Horn, BMI)
SZ= | Rose Bridge, BM) : (Frear 93 | 2 | PAINTED LADY—Chuck Wosler
g (/7] - — ol 50 | 58 5 TELEPHONE MAN—Meri wil (N. Wilson-C_ Wollery-L. Hargrove), Warner Bros. 8381
~ o 8 2 1 ' i u {E !’ggs)wlmzd wngsrsségg (Jgevs‘p;:::rs, BMI) (M. Wilson), GRT 127, (Casfl’;rid;;:?'}tSCAP) (Al Galfico/ Algee/Window, BMI)
= w w w ﬁ 23 6 I'M THE ONLY HELL 51 | 56 5 | LOVE WHAT MY WOMAN DOES TO 84 | 89 2 BABY, DON'T KEEP ME
Oa o a (Mama Ever Raised)—Johany Paycheck ME—David Rogers HANGIN' ON—susie Allanson
¢oD- (o] (M. Vickery, W. Kemp, B. Borchers), Epic 8-50391, (R. Klang, B. Thunderkloud), Republic/IRDA 001 ‘ (L. Schoonmaker-R. Broome), Warner/Curb
77 w w (Tree, BMI) (Singletree, BM1) 8429, (Calente, ASCAP)
Lg o E el ﬁ 26 | 7 | (After Sweet Memories) PLAY BORN 70 52 |40 |14 IT'S A COWBOY LOVIN' ﬁr 98 | 2 BEHIND BLUE EYES—Mundo €arwood
w20 ; (LP S.f»f%'?c??ﬁﬁ% (Pi-Gem, BMI) rf;'GHT_Ta"'ca e 8 (T:':nesrwwa(;oﬂootgg ]éJ&I)M01ldw»de), Lt
. Robbins), I-Gem, (R. Rogers), MCA 40708 (Newkeys, BMI}
= Quw ﬁ 25 (5 COWBOYS AIN'T SUPPOSED TO ﬁ THE COWBOY AND THE LADY-rt Cash
>= 63 3 IF YOU EVER GET TO HOUSTON (Look ommy Cas
3 3 ?n“h'ﬂi”cﬁ?u"ﬂﬁ.a 3.10558, (Acuff-Rose, BMI) :de NDOW“))—ADB%H Gion et e 841 ﬁ (P. Russell), Monument 45222, (Clancy, BMi)
W\ 3 ' b boegls U Ll 97 | 2 | MIDNIGHT TRAIN TO
q “ g | [dr|2 ]| LA A6 | 3 | viRcvg, How FAR wiLL GEORGIA—Esae Wgdetn
f ’ f : ’ g (L Martine Jr/F. weayshingron D. Robey). RCA 10998 YOU GO—Dickey Lee (. Weatherly), Epic § 50338, (Reca, )
| = (Ahab/Lion, BM!) ' wamfi“?\fégﬂe Hg;sig). RCA 11009, 88 |90 | 2 TWEEDLE-O-TWILL—Kathy Barnes
& 2|5 IN THE JAILHOUSE NOW—Sonny ) ' (6. Autry-F. Rose), Republic/IRDA 389 (IRDA),
s < ﬁ (J. Rodgers), Columbia-310551, (Pee?,méym;m 55 | 44 (16 {Ecgr:;‘i'lgESEP M)'Sefﬁf'f;’?é% Rabbitt ﬁ (Western/Milene, ASCAP)
= - e T i CZEEID | DREAMS OF A DREAMER— arer mecat
% =9 % YR R prgkLmneJ?)hnA;‘(??'[:t)yt Wero (harel (B paii DSl N | (0. Brown), Columbia 310576, (Wull T Hit, BM)
3 The Marvel, BMI) 5 | 47 [13 BURNING MEMORIES —mel Tills )
i Q 3 # § ﬁ 38 | & | TILL THE END=vern costin (M. Tills, P. Walker), MCA 40710 {Cedarwood, BMI) ﬁ m {JC&IP::“STMOIiytu?vslt;n;:/ecmg%g
a5 2 (C. Gosdin), Elektra 45411, (Hookit, BM)) 57 157 | 6 | UNTIL ) MET YOU=Tom Bresh (Power Play. BMI)
® LLl <z $ Y| s | 7 | GENTLE TO YOUR G Bl St R Lt CID 91 [ 43 |13 | IT'S NOTHING TO ME—sim Reeves
Z G4 SENSES—Mel McDaniel - G Libion. BMI
2 m Ll < E (L. Williams), Eapitf:taanalgo, (Loaves & Fishes, BMY) ﬁ m Egg{'}ﬁyaﬂ\h{fgﬁwﬁem (P Patterson) RCA 10936  (Gregmark/Libion, BM)
o = 3 ﬁ 2|7 SHE'S THE GIRL OF (B. Sherill, G. Richey, R Bowling), Epic 8.50418, 92 m BARTENDER BLUES—James Taylor
2 2 — Q > 2 MY DREAMS—Don King (Brougham/Aigee, BMI) (). Taylor), Columbia 3-10557, (Country Road, BMI)
Q ‘.N— p~— @ % (0. King, ). Walker), Con-Brio 120 59 {53 7 SWEET DECEIVER—cristy Lane 93 [ 95 3 GOODBYE MY FRIEND—Engelbert Humperdinck
[ — # o g O ﬁ (NSD), (Wiliex, ASCAP) OOETLDIY 121 (6T (A Berstein, R. Adams), Epic 8 50365, Not Listed
mz & 38| 3 | RAMBLIN FEVER/WHEN MY e o 0 94| 9 | 4 | HURTIN' KIND OF LOVE—fun s
8 é (8] Q ¢ BLUE MOON TURNS 10 ﬁ m THAT'S THE WAY LOVE (R. Shaw), Pacific Challenger 1511 ooy
(= m O (74 % G'?LHD A%‘/“GNg-meﬂe Haggard 0 (0 S SHOULD BE—Dave -and Sugar (Pacific Challenger, BMI)
L i an, W. er), b i
@ > =4 E o & e e internshional oA Enm'f,':s‘“:g&% Gilln J. Dougherty), RCA 11034, 95 m NEVER ENDING LOVE
L @ 28 | 30 8 DIFFERENT KIND OF ! . AFFAIR— Melba Montgomery
[=) 61 |69 5 LOVE LETTERS—Debi Hawk . . R. Bowling, S. Tutsie), Uni ists 1008,
[+ 4 o : m E 2 FLOWER — Ray Price (£ Hoyman, V. Voung),eV;ar:; Il;rsos T ?l]nB:rtilleér:ughml-ﬂfll,sBMT;S'E) nited Artists
g o J L3 9 {G. Sefton), ABC/Dot 17690, (Memory, BMI) (Famous, ASCAP) % TROUBLE IN MIND s
—Hank
Q — < E § 29| 7|14 | LUCKENBACH, TEXAS (Back To The Pr!72 | 2 | CRUTCHES=ruron Yoy m TROUBLE IN MIND--n suox
o > Q ° cz> ?Basgcs 0f %o;&e)—v)da{‘lg: )1%':3"2'5'35 % Anaeyson[);, Mercury 73925 (Phonogram) SHE| BESY, PRI 08 T s
m = W o (B’abymg;g?:' B'Ml)uman' A 97|66 ; 9 HE BEST PART O !
- : L i Wi Are My Nights With You)—pavid wil
7 30| 5|11 | DONTGO CITY GIRL G G20 g | K Lo S S TP T T el e B AL
ON ME—Tommy Overstreet w 7 s | HdLD ME' ' ' (Hacienda, ASCAP)
m | o | el S 0 Fovter 8 e P 14338, 98 | 99 | 2 | THE COWBOY AND THE
(Jack & Bill, ASCAP) LADY — Bobby Gotdsbor
il s el ATl - Lla':TLE Iwmrz MOON — oyt Axton (@ Gl e B 50413, hous of o 6D
. Lunnn| m). umby 1 , ) =
3221 {11 | HEAD TO TOE—sin Anterson (W Doy A8 131, (3t i, W) 99 CXECZNp | DONT WANNA TAKE A CHANCE ON
(B. Braddock), MCA 40713 (Tree, BMI) ﬁ 76 3 | MISS YOU ALREADY —Jerry Wallace LOVIN’ YOU —ann 1. Morton
ﬁ 5 | 3 | SUNFLOWER—Glen Campbel L e g O R (NSO,
| (N. Diamond), Capitol 4445, (Stonebridge, ASCAP) Wallace/Ken Sheldon, '
P 42 | 4 | BARBARA DON'T LET ME BE THE LAST [ 67 |62 | 5 | I'M NOT THE ONE YOU LOVE ('m The | 100 m IT'S BEEN A LONG, LONG
TO KNOW—Mel Street et oy lc) sty ey
(B. McDill, W. Holyfietd), Polydor 14399, (Hall- (). Foster, B. Rice), Playboy 85806 (Epic . Knutson, P. lones), Warner Bros. g
Clement/Vogue, BMI) (Jack & Bill, ASCAP) (Blue Book, BMI)
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Country

More Than Music To a Festival

Nelson, Neese July 4 Picnics Primers On Planning

® Continued from page 36
sionate entertainer, deserved a better
fate. Realizing the excesses of the
1976 event, Nelson decided to termi-
nate the festival which had attracted
crowds of more than 80.000.

Bearing in mind that Nelson's
larger crowds put an increased strain
on facilities which smaller festivals
wouldn’t encounter, the Picnic
people did have more money avail-
able for better control. yet failed to
achieve it.

Here are the vital differences be-
tween the two events:

® Site. The Cosby concerts took
place on Kineauvista Hill. a sloping.
grassy hillside providing a natural
amphitheatre for the stage. The
Smoky Mountains provided an in-
spiring backdrop, nestled cool and
serene and offering mountain
breezes that kept the temperatures in
the 80s during the daytime and let
them slip to the 60s at night.

The Texas sites for the Nelson fest

ranged in temperatures from 90 to
100-plus, humidity from 99%-100%,

and ranked in aridity somewhere be-
tween the Mojave and Sahara.
There was enough dust to choke a
Texas longhorn.

® Security. Nelson’s team hired
guards with Hell’s Angels men-
talities and minds—ruffians who
would rather punch out than please.
Neese. as festival director. wisely put
security control under Will Byrd,
who handles rock and pop concert
security for Joe Sullivan’s Sound 70
Productions. Byrd hired strong but
intelligent football players from
Vanderbilt Univ. and the Univ. of
Tennessee to keep everything or-
derly.

® Attitude. The picnic people
were antagonistic toward the press
and only mildly tolerable to some of
the acts. The Smoky Mountain crew
respected the performers, press, and.
most important, the fans.

® Music. Neither event can be
faulted here. Nelson's picnics fea-
tured brilliant performances by a
wide variety of country and rock acts
with an emphasis on such acts as
Jerry Jeff Walker. Leon Russell.

Attendance Swelling
At ‘Jubilee’ Events

NASHVILLE—The “Nashville
Jubilee” concert series, initiated in
April by the Assn. of Country Enter-
tainers, continues to grow in popu-
larity as it concludes its third month
at Nashville’s War Memorial Audi-
torium.

Offering one show only in April as
a testing ground for future shows in

Country DJs |
To Ohio For
‘Jamboree’

NEW YORK—-Many of the na-
tion’s top-rated country DlJs say
they'll attend the two-day “Jam-
boree In The Hills” hosted by Co-
lumbia Pictures Industries and
WWVA at Ohio’s Brush Run Park
Saturday (16) and Sunday (17).

The board of the Federation of In-
dependent Country Air Personalties,
the Country DJs’ professional asso-
ciation, will be holding its semi-an-
nual meeting Friday (15) in Wheel-
ing, West Va., in conjunction with
the outdoor fete, to be held 15 miles
outside Wheeling, home of WWVA.

Three dozen top flight country
stars are set to appear at the festival,
planned as a permanent site for fu-
ture musical entertainment (Bill-
board, July 9, 1977).

Set to attend are Mike Burger
(WMOO): Billy Cole (WHO);
Charlie Douglas (WWL): Dale Ei-
chor (KWMT); CIiff Haynes
(KNEW); Mike Hoyer (KFGO);
Bob Ingram (WRJW); Jim Kizzia
(KMUS); Corky Mayberry
(KFOX): Billy Parker (KVOO);
Larry Scott (KFDI); King Edward
Smith (WSLC); Grant Turner
(WSM): Buddy Ray (WWVA).

Headlining are Johnny Cash,
June Carter, Donna Fargo. Freddy
Fender, Mickey Gilley, Merle Hag-
gard, Tom T. Hall, Barbara Man-
drell, Charlie Rich, Johnny Russel,
Tammy Wynette, Asleep At The
Wheel, Ernest Tubb and many oth-
ers.

the planned series, the series grew in
May with three shows, and in June,
offered four.

“Attendance is building as the
series progresses,” states Vic Willis,
executive director of the Assn. of
Country Entertainers, “and more
shows are scheduled for July and
Augustas the pace of visitors builds.

“Millions of persons, mostly fam-
ily units, visit Nashville every year,
and many are unable to get their fill
of country entertainment housed in
an auditorium setting suitable for all
persons, all ages. Our programs are
designed to give these people what
they came to Nashville for, country
music performed not only by some
of the biggest names in the business,
but also by new and young talent
Jjust now being discovered.”

The association hopes to provide
the Nashville scene with weekday
shows as well as weekend shows in
July and August as it works toward
nightly performances.

Performers having appeared thus
far at the “Nashville Jubilee™ in-
clude Rusty Adams, Ed Bruce, Mar-
tha Carson, the Dean Twins, Penny
DeHaven, the Duke of Paducah, Joe
Heathcock, Barbara Lea, Bobby
Lewis, Patsy Montana, Melba
Montgomery, Lorrie Morgan. Har-
old Morrison, Vernon Oxford, Deb-
bie Lynn Pierce, Webb Pierce, Max
Powell, Kenny Price, Bobby G. Rice/
Speck Rhodes, Kathy Sue Shaw,
Patsy Sledd, Red Sovine, Jan Stark,
Roni Stoneman, the Stonemans,
Wilful Stumble, Gordy Tapp, Tom
and Newell and the Country Grass-
cutters, Little Roy Wiggins and
Faron Young.

In the weeks to come, more name
artists will be appearing as contracts
have been finalized with Wilma Lee
Cooper, Charlie Louvin, David
Houston, Jim and Jesse, Stu Phillips,
Billy Grammer, Little Jimmy Dick-
ens, Jean Shepard. Del Wood,
Grandpa Jones, Justin Tubb, Merle
Kilgore, the Sgro Brothers, Lonzo
and Oscar, Ray Pillow, Laura Lee
McBride and Charlie Walker,
among others.

According to Willis, each show
presents anywhere from five to 10
acts. SALLY HINKLE

Kris Kristofferson and Wavlon Jen-
nings.

The bluegrass festival gained solid
performances from its acts playing
to the crowd that had an insatiable
appetite for “Fox On The Run™ and
other traditional bluegrass numbers.
Long stage waits were common at
both events.

® Fans. The median age was
higher for the Smoky Mountain fes-
tival. but, similar to Nelson's event,
the college age fan was in the major-
ity.

® Profit (and lack of it). The Nel-
son picnic officials would never of-
fer an accurate profit picture and of-
ten indicated the event lost money
because of gate crashers. The Smoky
Mountain Bluegrass Festival will
more than likely be a red ink situ-
ation this year since attendance to-
tals fell below projections.

A shorter event, the inclusion of a
country or rock superstar, a slightly
higher ticket cost. and receiving a
percentage of the food concessions
profits could resultin this becoming
a financially potent event.

Hopefully, this is what will hap-
pen. Just because Willie Nelson and
Chuck Neese give country and blue-
grass fans a lot of music is no reason
they should end up singing the
blues.

CMA BOARD
TO SEATTLE

NASHVILLE—Seattle is the site
of the third 1977 quarterly meeting
of the CMA board of directors,
Wednesday and Thursday (13-14).

Topics for discussion include Oc-
tober’s CMA Awards Show and
other country music month activi-
ties, a review of the 1977 Fan Fair,
nomination of board members for
the October election, membership
activities, the 1977 talent Buyers
Seminar and the Country Music
Deejay Awards.

The meeting will be held at
Seattle’s Washington Plaza Hotel.

Opry House
In W. Va.
Celebrating

NASHVILLE—The Mountaineer
Opry House in Milton, W. Va., cele-
brates its fifth anniversary in July.
Festivities will climax with a special
bluegrass concert July 30. '

Built and opened during the sum-
mer of 1972, the Mountaineer Opry
has become a Saturday nightinstitu-
tion for country music fans on the
Ohio-West Virginia-Kentucky bor-
der. -

Paul King, who owns the Moun-
taineer Opry House, estimates he
has booked more than 300 local acts
for the show, along with Nashville
stalwarts such as Ernest Tubb,
Charlie Louvin, Skeeter Davis,
Kenny Price, Jim and Jesse and the
Osborne Brothers.

Because of the success of local
acts, there has been a decline in the
booking of big name talent. King
plans to soon put more energies
toward expansion of his music proj-
ect by building a larger auditorium,
restaurant and motel.

Several radio stations have carried
programs of Mountaineer Opry
-House music and segments are being
videotaped and distributed to cable-
vision stations.
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KEY PRESENTATION—Spartanb

urg, S.C., Mayor Frank Allen presents the
key to the city to Marshall Tucker Band mermbers Tommy Caldwell (right) and
George McCorkle for the group’s efforts in raising $23,500 at a special home-
coming concert for the Shriner's Crippled Children's Hospital in nearby

Greenville, S.C, as Toy Caldwell (left) observes.

NASHVILLE—Utilizing an
$18.000 budget, ABC Records
plans o blitz the Australian mar-
ket with one of the biggest coun-
try music promotional film pack-
ages ever attempted overseas.

As of July 1, ABC/Dot’s distri-
bution is being handled by
RCA/Australia—a change from
distribution through Festival
Records of Australia—and in
coordination with the “Dot/
RCA Launch™ program planned
for August, the label will be of-
fering the largest conglomeration
of artists filmed at one time for
country promotional use.

“RCA Records/Australia has
been the licensee for all of the
ABC product with the exception
of Dot Records prior to July 1.”
notes El:iine Corlett, inter-
national virector artist develop-
ment for £BC in Los Angeles.

“So to fwus on the August
launch of ihe association be-
tween RCA aad Dot, we decided
to film four ¢* the top Dot acts
since we werer 't able to have an
artist to be there personally due
o tour commitments.’

RCA/Australia has committed
a 85,000 donation to the filmings,
which.took place at Nashville's
Hume Fogg High School audito-
rium June 30 and July | and in-
clude Don Williams, Barbara
Mandrell—two artists already be-
coming hot items in Europe and
Australia—Roy Clark and
Freddy Fender performing cur-
rent hits and new singles.

“These are promotional film
clips for television airing,” ex-
plains Corlett, “that hopefully
will be aired on various tv shows
in Australia. For instance, there’s
a new country show airing na-

sseessseess: $18,000 PROMO BUD GE Troasoonssosagy

ABC Prepping An
Aussie Film Blitz

By SALLY HINKLE

tionally three times a week be-
ginning this month that will be
using all of the films along with
some of the pop shows.”

The films will also be available
for airings in other countries as’
well. including Holland, Ger-
many, England, Canada. New
Zealand and the Scandinavian
countries.

“Our licensees will be aware
that these films have been done
and they will be able to obtain
one or all of these countries as
potentially big country music
markets along with Australia,
which “is going to be a very big
country market.”

Promotional films or personal
tv appearances are viewed as an
important and imperative move
for artists by Corlett “because it’s
about the best sales/marketing/
merchandising promotional tool
available.

“Anytime these films are
shown, you can definitely see
sales results. That’s why it’s so
imperative for artists to either do
the promotional films or be there
todo the tv, and | constantly feed
my licensees with films that are
obtained or done by us.”

Promotional film usage is also
extended to salesmen, retailers,
accounts, radio and press person-
nel. “GRT, which distributes
ABC in Canada, will be showing }
the films on a continuous loop in
August at the Canadian National
Exhibition in Toronto over an
Advent video unit,” notes Cor-
lett, “and they expect around one
million people to come along
that path that month.

“So basically, these films will
get aired all over the place, plus
be available for domestic use.”

Air Personalities Due At ‘Jamboree’

NASHVILLE—Members of the
Federation of Independent Country
Air Personalities will be guests of
WWVA radio and *Jamboree
US.A.” for the “Jamboree In The
Hills.”

The group holds its semi-annual
meeting in Wheeling, W. Va. Friday
(15), the day before the two-day fes-
tival featuring 35 top country music
‘stars.

Board members of the organiza-
tion expected to attend include:
Mike Burger, WHOO, Orlando;

Billy Cole. WHO, Des Moines;
Charlie Douglas, WWL, New Or-
leans. Dale Eichor, KWMT, Ft.
Dodge, lowa; Cliff Haynes, KNEW,
Oakland: Mike Hoyer. KFGO,
Fargo, N.D.; Bob Ingram, WRJW,
Picayrine, Mich.: Jim Kizzia,
KMUS, Muskogee, Okla.; Corky
Mayberry. KFOX, Long Beach,
Calif.. Billy Parker, KVOO, Tulsa;
Larry Scott, KFDI, Wichita, Kan.;
King Edward Smith, WSLC, Roan-
oke, Va.; Grant Turner, WSM,
Nashville; and Buddy Ray, WWVA,
Wheeling.
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PEN PALS—Sonny James autographs copies of his LP, “‘Sonny James In

r

Prison In Person,’’ for inmates of the Ten-

nessee State Penitentiary during a recent visit to the prison where the album was recorded using inmates for musi-
cians. James also donated several instruments to the prison’s music room.

Heart Disease Campaign

e Coniinued from page 6.

ways to detect and perhaps prevent
the cause.

Howard’s songwriting career be-
gan with A Thing Called Sadness,”
which has reportedly sold more than

Cliffie Stone
New President
Of Country Org

LOS ANGELES—The Academy
Of Country Music has elected Cliffie
Stone, president; Eula Thompson,
vice president; Janice Smith, secre-
tary, and Selma Williams, treasurer,
for the 1977-78 year.

Ron Martin was named chairman
by the board of directors with Fran
Boyd retaining her position as exec-
utive secretary.

The new board is comprised of:
artist/entertainer, Carl Albert and
Howdy Glenn; promotion, David
Mirisch and Kenn Kinsbury; musi-
cian/bandleader, Danny Michaels
and Harold Hensley; publications,
Jean Marchand and Steve Lappin;
record company, Steve Stone and
Carson Schreiber: music publisher,
Buddy Mize and Herb Eisman;
composer, Sandi Warner and Ken
Halverson; club operator. Sherry
Thomas and Ralph Hicks; advertis-
ing/radio/tv sales, Mal Ewing and
Mark Williams; disk jockey, Chuck
Sullivan and Hugh Cherry; radio/
tv/motion pictures, Gene Weed and
Ron Martin; manager/booker, Bill
Boyd and Steve Stebbins; nonaffi-
liated, Ron Anton and Ben Susman.

Directors at large are Patsy Mon-
tana, Judy Rose, Lynda Peace,
Johnny Mosby, Bob Hinkle and
Johnny Thunder.

four million copies and was re-
corded by some 40 artists, including
Vikki Carr, Ray Price, Bobby Vin-
ton and Kitty Wells.

He has also written songs re-
corded by Eddy Arnold, Jerry Lee
Lewis, Charley Pride, Roy Clark;
and has written for Merle Haggard,
contributed to Ringo Starr’s “Beau-
coups Of Blues” LP and was fea-
tured on Lefty Frizzell’s “Greatest
Hits” LP.

Now his aim as a singer/song-
writer, with his first LP out with
Cream Records, is to produce hit
records and hit songs. “I don’t want
my children or my children’s chil-
dren to go through what I have,” ex-
plains Howard. “And the fastest way
to do this, to get the best results. is to
have hit records and hit songs so that
my voice will mean more to the
people when 1 go on talk shows, or
whatever.”

“Right now, at the end of my en-
gagements, I do a thing on heart dis-
ease explaining that I've had open
heart surgery and through science,
my life has been prolonged some-
what. Some club owners don’t like it,
but I do it anyway. Then I close with
a song that I wrote for my children
entitled ‘Great Dreams’ which deals
with a father tatking to his son.”

Gratis Country
Fest For N. Y.

NASHVILLE—An extensive pro-
motion effort drew some 5,000 per-
sons to a supermarket parking lot in
New York City June 27 for a free
country music festival.

The show starred Kitty Wells,
Johnny Carver, Johnny and Bobby
Wright, Walt Conklin, Fiddlin’ Hal
Casey and WHN deejay Lee Arnold.
The festival was presented by Met-
ropolitan Friends of Country and
sponsored by the Lincoln Savings
Bank in cooperation with the Mas-
peth, Queens, Chamber of Com-
merce.

Promotion efforts coordinated by
promoter Richie Allen included
placing 10,000 flyers into area
homes, giving merchants posters
and flyers for distribution, ads in lo-
cal papers, notifying music depart-
ments of area schools of the concert
and running a contest with the win-
ners dining with the stars of the
show.

WHN contributed hourly public
service announcements. Posters
were distributed in the EJ. Korvette
department stores and Sam Goody
record shops. displays featured at
King Karol record stores and flyers
distributed at the Times Square In-
formation Center.

~ NashvilleScene

By PAT NELSON

The M/S Boheme will launch its first country
theme cruise out of the Port of Miami, Sept. 10-
17, headlining Epic artists Johnny Paycheck and
David Wills along with Diane Jorden and Marty
Martel.

A complete western motif is planned for the
cruise with each passenger receiving a cowboy

D.J.’s-P.D.’s
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(WS-115)
b/w

Pig Latin Song

b

y
SALLY BISHOP

Produced by Weldon Myrick

__featuring the
Lea Jane Singers

on Woodsmoke Records

Distributed by

NATIONWIDE SOUND DISTRIBUTORS

hat and an autographed photo from each per-
former, nightly square dancing and clogging les-
sons, and contests for the most original western
attire. Destinations for the country cruise are
Puerto Plata, St. Thomas, San Juan and Cap Hai-
tien.

Dickey Lee and co-producer Roy Dea were
back in the studio during the last part of June
working on Lee's next RCA album ... Singer-
composer Geof Morgan and producer Tom Col-
lins are finishing the MCA artist's latest session
at Woodland Sound Studio. All songs are original
Morgan compositions. ... John Hartford re-
turned to Nashvill2's Exit/In Tuesday (5)-Thurs-
day (7). While in town, he did a guest shot on
WSM-TV's “Noon Show” and taped a segment
for “Good Ole Nashville Music.’

Beginning Aug. 1, KWSM Radio in Tulare/Vis-
alia, Calif., will bzcome K-JUG Stereo Country
107. K-JUG will be the only 24-hour stereo coun-
try music outlet for the Fresno, Visalia and Tu-
lare markets. Chuck Carson, program director,
would like to have country artists' greetings for
the opening. They should be sent to his atten-
tion at 717 North Mooney Blvd., Tulare, Calif.
93274.

That pretty four-year-old cover girl for the
July issue of Good Housekeeping magazine 1§
the daughter of Capricorn Records exec Phil
Walden. ... Kenry Rogers has been producing
demo tracks on his five-piece backup group,
Tuming Point, at Jack Clements Studios. Rogers
is label shopping for the group that also writes
for his MR Music publishing company. . .. Roni
Stoneman and George Lindsey will be running
the relay event on ABC-TV's “Celebrity All Stars
Anything Goes" summer series filmed in Los An-
geles, Wednesday (13).
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Billboard SPECIAL SURVEY
For Week Ending 7/16/77

Country LPs.
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* Star Performer—LPs registering proportionate upward progress this week.

é 5’ *s TITLE—Artist, Label & Number (Distributing Label)
1 1 9 | OL' WAYLON-Waylon lennings, RcA APL 1.2317
3 | 13 | KENNY ROGERS, united Artists UA-LAGS9-G
3| 2 18 | CHANGES IN LATITUDES ... CHANGES IN ATTITUDES-
Jimmy Buffett, ssc B 930
4| 4 9 | BEST OF FREDDY FENDER, a8C/Dot D02079
51 6 [ 10 | WILLIE/BEFORE HIS TIME-Willie Nelson, rca apL1-2210
ﬁ 10 | 4 | RABBITT-Eddie Rabbitt, Eiextra 7€1105
Y| 9| 6 | RAMBLIN' FEVER-Merle Haggard, wox 226
8| 5| 19 | NEW HARVEST ... FIRST GATHERING—Dolly Parton, rca apL1-2188
9 7 | 12 | | REMEMBER PATSY—Loretta Lynn, mca 2265
Y| 15| 3 | DYNAMIC DUO-Loretta Lynn & Conway Twitty wca 2278
1m| 12|13 pszgxi;xsptflzjzser] AN OLD LOVE TURNED MEMORY—Charley Pride,
12| 11 | 25 | LUXURY LINER—Emmylou Harris, warner Bros. BS 2998
ﬁ 17 4 | FIRST CLASS-Mickey Gilley, Playboy k234776 (Epic)
14 | 16 | 45 | CRYSTAL—Crystal Gayle, united Artists UA LAGL4.G
ﬁ 29 | 2 | TO LEFTY FROM WILLIE-Willie Nelson, Columbia KC 34695
164 8 9 g?;(ég% OF KRISTOFFERSON—Kris Kristofferson, Columbia
17| 14 | 18 | SOUTHERN NIGHTS—Glen Campbell, Capitol 11501
18| 13 7 | A MAN MUST CARRY ON-Jerry Jeff Walker, mca 26003
19| 18 6 | PRACTICE MAKES PERFECT—Johnny Rodriguez, mercury SRM 1.1144
(Phonogram)
20| 20 5 | WANTED: THE OUTLAWS—Waylon, Willie, Jessi, Tompall, rca apL1-1321
21| 21 | 13 | WELCOME TO MY WORLD—Elvis Presley, rca apL1-2274
221 19 | 6 | LETS GET TOGETHER—Tammy Wynette, Epic KE 34694
23| 24 | 5 | SLIDE OFF OF YOUR SATIN SHEETS—Johnny Paycheck, Epic KE34693
24 | 23 | 21 | FARGO COUNTRY—Donna Fargo, warner Bros. BS 2996
25| 25 | 15 | PLAY GUITAR PLAY—Conway Twitty, mca 2262
2 | 28 4 | THE BEST OF ... VOLUME 1-Moe Bandy, Cotumbia KC34715
21| 27 6 | LOVER'S, FRIENDS AND STRANGERS—Barbara Mandrell, aBC/Dot D0-2076
281 30 IN PRISON, IN PERSON-Sonny James, Columbia KC34708
29 | 22 | 18 | CAROLINA DREAMS—Marshall Tucker Band, Capricorn CP 0180 (Wamer Bros.)
30 3 7 | SCORPIO-Bill Anderson, mca 2264
31| 33 5 | ALL-TIME GREATEST HITS-VOLUME 1-George Jones, Epic kE 34692
32| 3 5 [ IT'S NOTHIN’ TO ME-Jim Reeves, rca APL1-2309
33 | 26 | 10 | SONGS I'LL ALWAYS SING—Merle Haggard, Capito! SaBB-11531
34 | 34 | 22 | HOTEL CALIFORNIA—Eagles, Asyium 7E-1084
351 35 | 23 | VISIONS—Don Williams, asc/DoT DOSD 2064
36| 38 ! 28 | GREATEST HITS—Linda Ronstadt, syium 7€-1092
ﬁ m LIVE-Billy Crash Craddock, aBc/Dot DO 2082
ﬁ m I'M JUST ME—Charley Pride,RCA ANL 11214
39 | 39 | 13 | YOUR PLACE OR MINE-Gary Stewart, Rca apL1-21%9
Yr | EZXZE)| M00DY BLUE-ENis Presley, ron art 1208
41 | 41 ‘ 5 | JERRY REED RIDES AGAIN RCa APLI-2346
42 m IF YOU WANT ME—Billie Jo Spears, united Artists UA LA 748G
43 | 37 | 20 | THE BEST OF DONNA FARGO, agc/Dot DOA 2075
44 | 44 5 | THE PLEASURE’S BEEN ALL MINE-Freddie Hart, capito) ST-11626
] m RETROSPECTIVE-Linda Ronstadt, capitor skes 11629
46 | 49 | 2 | THE BEST OF JOHNNY CARVER, aBc/Dot DO 2083
47 m RED HEADED STRANGER—Willie Nelson, Cotumbia K 33482
48 ( 36 | 11 | ABOUT LOVE=Tom T. Hall, wercury SR 1139 (Proncgram)
49 |CEXZID | SATURDAY NIGHT DANCE—Joe Stampley, tc ¢ 36732
50 | 43 I 20 | HEART HEALER—Mel Tillis, mca 2252

KLAC Radio will broadcast its third consecu-
tive year of shows from the Los Angeles County
Fair being held Sept. 16-Oct. 2. Art Nelson will
conduct his weekday program from noon 'til 3
p.m. and will be joined on the weekends by Jay
Lawrence, Harry Newman and Gene Price. .
The Country Cavaleers have been broken up for
the past year, but are back in business again
and will be playing at the Red Raider in Lub-

bock, Tex., Aug. 15-20, the Cow Palace in Colo-
rado Springs, Aug. 22-27, and the Caravan East
in Albuguergue, N.M., Aug. 29-Sept. 3.

Hank Williams Jr. underwent his last facial
surgery June 2 and is already back to work
recording a few songs for his next album being
co-produced with Waylon Jennings and Richie
Albright.
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TRADE ‘DEFICIT’

Seek French
Hi Fi Action

PARIS—The French government
has asked Beaulieu. a firm of well-
known camera manufacturers here,
to consider moving into the hi fi
market.

At present France imports hi fi
equipment of an annual value of
$160 million, mainly from Japan,
followed by Germany. Holland and
the US.

French hi fi, however, totals only
$22 million of the trade and the
drain on the balance of payments is
considered at government level to be
worrisome. France exports around
$3 million worth of amplifiers an-
nually.

Jacques Beaulieu, director of the
company, says heis interested but by
no means optimistic. He realizes that
the French are technically inexpe-
rienced and would have to gain ex-
perience fast to come near standards
of Japanese equipment.

But he does say that if new tech-
niques could be found to “revolu-
tionize™ the local industry, the way
would be open, particularly if the
few existing French manufacturers
of high standard could be brought
together in one setup.

(Continued on puge 67)

Tape/Audio/ Video

KAN. INDIE BOOSTS CASSE1TES

Kief’s Creates Product Demand

{ This concludes an exclusive report
on a leading Kansas City-urea inde-
pendent dealer thar began lusi week
with a profile of blank 1ape mark ei-
ing.)

LAWRENCE. Kan.—John Kicfer
doesn’t feel a demand for any item
exists—it has to be created. Selection
is the key to creating business.
whether il’s for blank tape or prere-
corded tapes or LPs, he maintains.

The credo has paid off for the per-
sonable owner of Kiefs Discount
Records & Stereo, which serves the
greater Kansas City metro area from
a new 10.000 square foot facility in
the recently opened Holidway Plaza
Center here.

Last year, Kief's racked up a re-
ported $1.4 million gross, with stereo
software responsible for about 65%
of that velume, and the remainder
coming from audio lines and blank
tape.

His belief that “total entity of

source™ is a must to generate the
traffic to compete with discounters
extends trom a full range of blank
lines to his theory on prerecorded
product.

Citing prerecorded cassettes as an
example, he contends “vou aren’t in

«HOFFMAN & WAYMAN:

EIA Shuffle Splits

CEG, CES Posts |

NEW YORK-—The splitting of
duties at the EIA/CEG between two
senior vice presidents will free Jack
Wayman to concentrate on the semi-
annual CES and its funded industry
development programs. including
the ongoing consumer attitude study
it is co-sponsoring with the RIAA.

With Charles “*Chuck™ Hoffman
coming aboard from Admiral Aug. |
as senior vice president, EIA/CEG
(see Executive Turntable), he will
have responsibility for the CES. gov-
ernment and consumer affairs, com-
munications, engineering and mar-
keting services activities.

Wayman, in the new post senior
vice president, CES, will focus on

Hammond Gets
Ferrograph Line

NEW YORK—Hammond Indus-
tries has been named exclusive U.S.
distributors for Ferrograph audio
test equipment. The U.K. lin¢ had
been handled by Elpa Marketing In-
dustries.

Jack Kelly, Hammond sales engi-
neer. notes the units include the RTS
2 test set with a signal generator,
millivolt meter, distortion analyzer
and wow and flutter meter; the ATU
I with blanced inputs and outputs,
speaker monitoring and extended
level capability. and the APA 1 self-
contained frequency response
analyzer with a large [2-inch screen
readout.

Tape Exchange

BOWLING GREEN, Ohio—
Tape Exchange Newsletter has be-
gun publication as a monthly offer-
ing of prerecorded tapes of all types
for historians, music collectors and
buffs. A sample copy of the $10 a
year newsletter is available from edi-
tor Ed Morris, Box 21, Bowling
Green, Ohio 43402.

-2

the mammoth job of producing the
twin events that have grown bigger
with each successive year. The sixth
Winter run next January will shift to
Las Vegas for the first time and the
12th Summer show is set for Chicago
in June.

Additionally. the CES chief will
coordinate all related activities fi-
nanced by show income. which also
have grown considerably. This in-
cludes the joint RIAA survey, IHF
promotions such as the Atlanta
newspaper audio section run in
March, and the service technicians’
courses conducted across the coun-
try.

y/\propo:; of the Winter CES com-
ing up, the management staff
headed by Bill Glasgow in Chicago
has just redrawn the entire floor
plan at the Las Vegas Convention
Center to accommodate up to
280.000 square feet of display space
now expected to be needed, Way-
man notes.

He reports more than 200.000
square feet in contracts and applica-
tions alrcady received for the Jan. 5-
8 run. Included are large blocks for
virtually every major home video
marketer—Sony, Panasonic, JVC.
RCA, Magnavox, Sanyo. Hitachi
and Toshiba, with only Zenith’s de-
cision still awaited.

Wayman also anticipates the
question of PC 78 to be resolved
very quickly. Talks have been un-
derway with the EIA communi-
cations division, which began the
CB-only show two years ago at the
height of the industry boom, to
merge the event into CES.

It is tentatively scheduled for Feb.
14-16 in Las Vegas, but with the in-
dustry in disarray, the likelihood is
that the event will join CES in Janu-
ary. A separate CB/Autosound area
is set aside for companies involved
in this segment of the market, al-
though there would be no separate
identity as “PC ’78.”

STEPHEN TRAIMAN

By GRIER LOWRY

T et

Billboard photo by Grier Lowry

John Kiefer, owner of Kief's Discount Records & Stereo, shows off innovative
prerecorded tape display that allows customer browsing through an exten-
sive in-store catalog, with virtually zero pilferage loss reported.

the ballgame with a couple of hun-
dred selections. If you aren’t stock-
ing $25.000 to $30.000 worth of in-
ventory you're not competing,
you're merely toying with cassettes.

“If that format represents 8% of
the over-all market, then 1 want
100% of that 8. he emphasizes.
“People drive 30 miles from Kansas
City regularly and select 100 worth
of cassettes here because they know
we're really in the business.”

The innovative retailer contends
he has the tape pilferage problem
licked with an array of glass-topped
display cases that shows cassettes
and &-tracks in rows with levers
similar to those on old jukebox
table-top selectors. Customers can
“flip™ through the entire selection.

The main anti-pilferage measure
is built into the interior design of the
store itself. The unique wall struc-
ture, with walls angled but parallel
to cach other. eliminates blind spots
and permits two or three employes to
control the entire layout. This makes
it possible to stand in any one of the
three audio sound rooms at the rear
and view all other areas of the store.

Between 30.000 and 35,000 titles
are shown on the software sclling
floor. The game plan at Kief's in-
volves underselling the mass mer-
chandisers on 1,000 titles and realiz-
ing a “legitimate profit™ on the
remainder. Bolstered with an in-
depth inventory. the firm attracts an
average ot 700 customers daily from
a 150-mile radius which takes in the
competitive Kansas City market.

The basic intent in stocking is to
carry every single selection of every

WHAT'S THE
GREEK FOR
‘GOOD BUDDY?’

ATHENS—The first Greek Com-
munity Broadcasting Assn. has been
set up here with 200 members.
though only 10 so far have been
granted licenses from the Ministry of
Communications to install CB
equipment in their cars.

Athenasios Tsaldaris. the min-
ister. says the licenses are valid until
May 31. 1978, on an experimental
basis, operating on six channels, The
equipment can be used only for non-
profit. making ventures. such as indi-
vidual communication, or reporting
accidents or fires.

Y. Vardinoyiannis, president of
the association, says member cars
will soon have special signs on them
so citizens can spot them easily and
ask for assistance.
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major artist in the catalog. The in-
ventory is departmentalized with all
jazz and soul grouped: soundtracks
and easy listening assembled in an-
other section: country, folk and
blues in another, etc. All top pops
arc grouped together. The major
classical catalogs are covered totally
in numerical order. The buyer for
Beethoven's “Fifth™ finds 15 differ-
ent recordings in that one LP.
Certain artists and certain titles
are regularly isolated for the pur-
pose of spotlighting them. This may
involve isolating the top 10 albums
or the latest releases by artists such
as Wings, etc.
Software pricing is on a sliding
scale, according to Kiefer, governed,
(Continued on puge 67)

1st IN U.S.

Ear Drum
Clicks With
Direct-Disks

By JIM McCULLAUGH

LOS ANGELES—"People are
asking for them. There’s more of a
demand.” says Mike Lewis, co-
owner of the Ear Drum. an esoteric,
high-end audio salon here on West
Imperial Highway in suburban Ing-
lewood.

The “them™ are direct-to-disk al-
bums. an increasingly popular phe-
nomenon which Lewis and the Ear
Drum have parlaved into a very
profitabte adjunct to merchandising
sterco.

Boasting a regular inventory of
approximately 500 direct-to-disk
LPs. the store may have the largest
sclection of these unique albums
available to the consumer anywhere.

While 500 doesn’t sound like a
high number. Lewis explains, “We
are prohibited from buying over a
certain amount from the various
companies offering them. We can
only order 20 from Crystal Clear. for
example, and 35-40 from Sheffield
Labs. So it limits our total inventory
in that sense. The limited production
necessitates this.”

Apart from no longer available
collector’s titles such as Lincoln
Mayorga's “The Missing Lin¢,” Vol.
1. on Sheffield. which would value
$350-360 from a collector today, Ear
Drum now stocks most titles from es-
tablished and newer entries.

Included are Shefficld Labs.
Crystal Clear, and a relatively new
label. Umbrella Records of Canada
which is distributed in the US. by

(Continued on page 67)

Consumers Get Adfa
In Studio West Line

By ALAN PENCHANSKY

CHICAGO—Studio West. Inc.. a
custom cassette duplicator here, has
begun loading blank cassettes for
the consumer market. The firm is
utilizing a premium Agfa-Gevaert
ferric-oxide formulation which it
says has not previously been offered
1o American consumers.

The new line. dubbed Century
FD (Ferro Dynamic), is being sold
here locally to audio and record
stores, with a national marketing ef-
fort underway. Firm is offering three
sales plans which include free goods.
in-store display rack, posters, pro-
motional T-shirts and pre-produced
advertisements.

Dennis Cline. Studio West gen-
eral manager, says the line is being
distributed in New York and New
England by B&F Audio Corp.. Al-
bany, N.Y.. and that “deal is pend-
ing” for distribution in the South. In
the Midwest, sales are handled by
the company’s Len Fogarty.

The duplicator began loading
blanks for the educational and in-
dustrial market one year ago and
quickly showed 30% of its volume in
this area, says Cline. Move to con-
sumer blank tape was begun in De-
cember. Cline notes the decision to
load blank tape has been influenced
by shrinking margins in commercial
duplication, caused by intense com-
petition.

Century FD tape comes in four
lengths, C-47, C-62, C-92 and C-
122, each offering a two-minute
bonus over conventional cassettes.

Suggested list prices are respectively,
$2.76. $2.97. $3.48 and $5.08. The
manufacturer is offering three pre-
pack mixes. each provided with free
goods and advertising. promotional
and merchandising aids.

Cline says his company is publish-
ing complete technical specifications
for each of the cassettes. "We found
the tape we were using for dupli-
cating was better than anything in
the retail market for its category,” he
explains.

Cline maintains that the Century
FD shell. made in Korea, is one of
two leftin the world still identical to
the original Norelco specifications.
He says this indicates that no corners
are being cut, and claims superior
durability for the housing.

Cline says Studio West has no
plans to introduce a ferrichrome or
chrome cassette, believing that *'the
bulk of the market is staying with
regular ferric oxide.”

New IHF Directors

NEW YORK-—Named to two-
year terms on the IHF board of di-
rectors are Jon Kelly. vice president
and general manager, Audio-Tech-
nica, U.S.. and Allen Novick. vice
president. TEAC Corp of America.
They succeed Arthur Gasman,
B.I.C., and Jay Schwab, Dual. Re-
elected as directors are Ken Busch,
Empire Scientific; Vic Amadar, BSR
(USA) Lid.. and Ed Hopper, Stereo
Review.
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The global record industry's claim is that while it's true
prerecorded sales have broadened steadily since the ad-
vent of the 8-track and cassette a decade ago, the loss in
sales to home recordings has increased geometrically
over the last five years in particular. Retail losses are put
into the tens of millions of dollars, with accompanying
royalty losses all the way down the line to publisher, com-
poser and artists.

Pressure is being felt in all four major music marts for the
first time—the U.S., U.K., West Germany and Japan. And the
prospects for relief at various governmental levels is much
more feasible today than just a year or so ago.

The GEMA meeting recently in Germany called for a 3-mark
($1.25) per unit surtax, in addition to the existing 5% levy at
wholesale on all audio recording equipment. . . . The Univer-
sal/ Disney suit versus the Sony Betamax has implications for
audio recording as well as home video taping, and Harvey
Schein, Sony America president, acknowledges that some
type of hardware and/or software tax might be a viable solu
tion to the alleged loss of royalty payments. . . . The U.K. Whit-
ford Committee report on proposed revision of the copyright
law has posed a hardware recording tax for the first time, al
though software is not mentioned. . . . In Japan, JASRAC, the
equivalent to ASCAP and BMI in the U.S., for the first time
has called for government relief on the growing losses of
royalties due to the extensive home duplication of rec
ords.

Few in the blank tape industry will go on record on
this potent issue, and certainly there are conflicts of
interest when a CBS also has a Columbia Magnetics,
or a Capitol Industries/EMI operates Capitol Mag- %
netic and EMI Tape divisions involved in consumer e
and bulk blank tape manufacturing and market- ;
ing.

The feeling is that the situation will come out
in the open relatively soon, with the growing rap-
proachment between the RIAA and the EIA/
CEG, sponsor of the semi-annual CES, one good

%

BLANK

HE BOOMING
TAPE MARKET

Home Recording Ripoff
Issue Erupts As Blank

Tape Sales Burgeon

video as the next real breakthrough, as more consumer video-
cassette machines hit the U.S. market in the last quarter of
1977. With conservative estimates of 250,000 recorders fore-
cast for sale in October-December 1977 from at least a half-
dozen major suppliers, and perhaps a million machines in
homes by the end of 1978 from 15 or more
companies, the blank tape potential is

staggering.
Sony’s $38 million investment in
Dothan, Ala., is geared entirely to
Betamax software, and its track
record of 15 to 20 cassettes per
year bought by initial Betamax
buyers has other suppliers
drooling. 3M already is pro
ducing Beta-format cassettes
and has shown VHS pro-
totypes as well, with the latter
currently supplied by TDK and
Fuji for Matsushita-built blank
shells. Ampex is known to be af
ter licenses for both formats,
as is Memorex, and BASF will
supply its own software for
the promised Ya-inch LVR
video recorder to be built by
Bell & Howell and Bosch by
early 1979. In Europe, Phil-
Ips Is readying a consumer
version of its Y-
inch VCR,

with Grundig and ITT to build machines to the same standard.

Audiotape is not standing still, with metallic particle form-
ulations such as 3M’s Metafine |V offering potential in the not
too distant future for a micro-mini music cassette teamed
with capstan-drive recorder/players. The current four-hour
videocassette promised for the VHS machine to be built by
Matsushita for RCA, Sylvania, Magnavox, Panasonic, Curtis
Mathes and others, also is the result of “‘extended range’
formulations that have been waiting in the lab for hardware
on which it can be used.

The newest products on the consumer side of the audio-
tape market represent the tip of the iceberg in what is feasible
for the medium. The Maxell UD-XL back-coated open reel is
an extension of that firm's mastering line, and Memorex
Quantum reel-to-reel is to be bowed in a high-end cassette for-
mat by year end. 3M's newly formulated Master |, || and Il is
that firm's gambit in the across-the-board premium cassette
market, and Ampex is packaging its Grand Master open reel
for consumers after successful tests—with hopes for its high-
end cassette by early 1978. BASF also has a super form-
ulation in the works for the U.S. market, as well as an im-
proved chrome product, and TDK just bowed an AD normal-
bias cassette and 8-track it hopes will match the success of its
SA chrome-equivalent formula that has become a reference
tape for a number of major hardware decks.

Consumerism is obviously on the mind of all blank tape
marketers, with the pending legislation for a consumer advo-
cacy agency in Washington getting the support of virtually the
entire industry. TDK’s Bud Barger, with a history of his firm’s
nipoff by an imitation “KDK'' product last year making a vi-
able horror story, got the support of Esther Peterson, special
assistant to the President for consumer affairs. With the
trend to higher quality products in all levels of the industry,
the attention to warranty and other consumer interests by
government will be vital to continued growth.

The trend toward more accessory sales in the blank tape
area Is also noted, with the higher profit margins finally get-
ting across to the typical retailer. Accessory specialists, such
as an A.l. Rosenthal in Philadelphia, are now providing ‘‘one-

sign for a constructive approach to a growing prob-

lem.

Meanwhile, the blank tape industry is looking to

New York

The importance of the metro
area to the blank tape industry
can't be understated—it accounts
for as much as 20% to 25% of the
volume for a number of major sup-
pliers, both domestic and foreign,
and certainly ranks a solid No. 1 in
the consumer area.

Competition is both lively, and in
some areas cutthroat, with a num-
ber of major marketers vying for an
expanding volume that is keeping
up with new hardware technology.
Overall, bottom-line margins may
be down slightly from last year, but
are basically steady.

Feedback from blank tape buyers
for the 15 Sam Goody stores in the
area, six King Karol outlets, the
three Leonard Radio units, and in-
dependent Liberty Music provide a
generally upbeat picture of both the
first half of the year, and prospects
for the last six months—tradition-
ally the biggest.

While cassette is generally ac-
knowledged the fastest growing
configuration and biggest volume
mover, open reel is surprisingly
strong in the area. The 8-track mar-
ket, in contrast, is dwindling, al-
though the quartet of buyers ac-
knowledge the growth of cartridge
recorder capability, particularly in
compact stereos.

Goody accessory buyer Jeff Levy,
son of president George Levy, re-
ports consistent, steady growth the
first six months. Full lines carried
are TDK, Maxell, Scotch, Ampex,

Memorex, Fuji and Capitol, plus Ad-
vent cassettes.

Jeff Levy sees autosound growth
as a big factor in the expansion of
blank tape sales, with cassette on
top, but 8-track also important—
contrary to the other dealers inter-
viewed. He also carries a full line of
open reels and feels the growing
semi-pro mart is helping expand
this part of the business.

At King Karol, accessory buyer
Stuart Triff says the first six months
were nothing to rave about, but he
sees a distinct sophistication in the
customer looking for a premium
tape versus a year ago. The chain
stocks the full TDK, Scotch, Maxell
and BASF lines, budget Capitol
Mod, Ampex 20/20+ cassettes
and reels, and Memorex cassettes.

Fastest turnover for all lines is
TDK, from its budget “D" to pre-
mium SA, with cassettes in all price
ranges showing the biggest growth.
Reel is also climbing, due to the ex-
panding semi-pro market, he feels,
with a minority of 8-track interest.

He sees a significant move away
from chrome to the chrome-equiva-
lent tapes like TDK SA and Scotch
Master Il, although he still carries
the BASF chrome series and is con-
sidering adding the Advent cas-
settes this fall

(Continued on page 55)

Chicago

The cassette is dominant here
and expected increasingly to eclipse
the other formats. **The future is di-
finitely cassette,” comments one
retailer, who summarizes expecta-
tions among those surveyed.

Without questioning the cas-
sette's supremacy, one large retail
chain sees a resurgence this year in
reel tape. ‘‘The same time next year
open reel sales will be up,’’ vouches
Bob Kovacs, product sales manager
and assistant new product develop-
ment manager, representing 59
Playback outlets. A number of new,
popularly priced reel decks will spur
this growth, says Kovacs, who iden-
tifies Playback's tape lines as TDK,
Maxell, BASF, Capitol Music Tape,
Audio Magnetics and Ampex. One
of the lines will soon be dropped,
says Kovacs, because of **too many
stock-keeping units per brand.”

Reel tape presently represents
13% of Playback’s total blank tape
sales, with cassettes accounting for
75% of the product mix, according
to Kovacs.

Chicago’'s three United Audio
Centers report a mix with 10% 8-
track and 20% open reel. Lines are
TDK, Scotch, Maxell, and BASF.
“We handle no promotional lines as
such,”” explains the chain’'s Cliff
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stop'” accessory service along with multi-line tape stock-

Johnson, a statement representa-
tive of most audio outlets con-
tacted.

Johnson says the chain offers
quantity discounts on all tape
brands, to ‘‘get people into the
store and establish a low price im-
age.’’ Also, volume tape purchasers
often return as tape hardware pur-
chasers, the retailer notes.

Johnson says deck purchasers
are encouraged to have their ma-
chine's bias and equalization ad-
justed for optimal performances
from a particular brand of tape,
most often Maxell UD or UDXL.

“We tell people it's like dealer
prep on a car,” he explains. “‘We
tune it up for better than stock per-
formance.”

Quantity discounts are promoted
by Audio Consultants, an Evanston
shop doing what one observer calls
“‘a landslide business in semi-pro."”’
The outlet handles Maxell, TDK,
Nakamichi, Scotch and Sony in cas-
sette, Maxell, Scotch and Sony in
open reel.

Predictably, cartridge sales are a
more significant factor with mass
merchandisers. Lieberman Enter-
prises, a major rackjobber, says car-
tridges account for 30% of total
blank tape sales. Open reel
“‘doesn’'t even register’” on the

(Continued on page 55)

ing, and more hi fi firms like Rotel, TEAC and Audio-

(Continued on page 54)

EPORT

Los Angeles

Premium cassettes—particularly
C-60 and C-90—are spearheading
what is shaping up to be a banner
year for all types of blank tape mer-
chants in what is one of the most
fiercely contested marketplaces in
the U.S.—Los Angeles.

Practically every type of retailer—
from the tonnage hi fi chains such
as University Stereo, Shelley’s Au-
dio, Pacific Stereo, Federated, Now
Sound, and Henry's Camera/Hi Fi/
Video; to the mass merchandisers
such as May Co.; to record retailers
like Music Plus, Licorice Pizza,
Wherehouse and Tower, all indicate
blank tape sales are “thriving."”

By virtue of its sheer size and
muscle, Pacific Stereo is the ac-
knowledged prime mover of blank
tape—at least among the hi fi
chains. But other dealers, long rec-
ognizing blank tape’s promotability
and profitability are doing sizable
volume.

Reflecting the nation-wide trend
towards premium merchandise,
dealers also report cassette is the
configuration leader—snaring
about 65%-80% of the market with
cartridge doing 10%-20% and open
reel 5%-20%.

One sour note, however, has
crept into the mileau.

Wilfred Schwartz, president of
the Federated chain, explains:
““Margins are eroding on blank tape
and there’s really no reason for it.
There seems to be an awful lot of
price pressure and discounting

(Continued on page 55}
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Billboard’s 1977 Product Chart

CASSETTE OPEN REEL
R 5 &
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AMPEX BASF AMPEX
45/60/90/120 20720+ series FO 3.09; 3.49; 5.09; 6.79 45/64/90 Performance LN/ER 2.89;3.19;3.49 12/18/36* 20/20+ FO 7.79; 9.69; 26.39
45/60/90/120 Plus Series FO 2.49; 2.89; 4.19;5.79 45/64/90 Studio LN/HO 3.29;3.59; 3.99 12/18 Plus Series [ 589;7.79
60790 Chromium Cr0, 3.49;519 CAPITOL MAGNETIC 12/18 406/407 FO 8.45/9.50

AUDIO MAGNETICS ) 32/40/64 Capitol 1 ) 1.69; 1.79; 1.9 12/25* Grand Master ) 10.55; 26.45
45/60/90/120 Audio HD 1.39; 1.49; 2.09; 2.99 80/100 Capitol 1 FO 2.09; 249 25(17/2) Grand Master FO 75.00;164.35
45/60/90/120 XHE XHE 1.99; 2.29; 3.09; 3.59 40/60/80/%0 4-pack Spedial 0 4.99; 5.49; 5.99; 6.39 AUDIO MAGNETICS
40/60/90/120 Tracs LN .89;.99; 1.49; 1.79 45/60/90 The Music Tape ) 2.29; 2.49; 2.69 12/18/24 Tracs LN 3.89; 4.59; 5.39

BASF 1007120 The Music Tape FO 2.79;3.39 12/18/24 XHE XHE 5.49; 6.49; .79
45/60/90/120 Performance LN/HO 2.29;2.49;3.59; 4.99 CERTRON CORP. BASF
60/90/120 Studio HD 2.99; 4.49;5.99 45/65/90 l Certron I LN I 1.49; 1.59; 1.89 18/24/36* Performance LN/HO 7.49;9.99; 15.99
607907120 Chromium Dioxide Cr0, 2.99; 449; 5.99 COLUMBIA MAGNETICS 18/24/36° Studio HO 9.99; 14.99; 19.99

CAPITOL MAGNETIC 40/50/80/100 Columbia | punno | 299;3.29,3.49:3.99 18/36* Professional HD 14.99; 29.99
45/60/90/120 Capitol 1 ) 89;.99; 149;1.99 Full CAPITOL MAGNETIC
45/60/90/120 The Music Tape FO 1.79: 2.19; 3.29: 4.39 45/90 | Fuii | o | 480630 6*°/9%*/18** Capitol ) 2.69; 2.89; 4.19
60/%0 The Music Tape Cr0, 2.79; 4.09 INTERMAGNETICS 12/18/24 Capitol Fo 349;399;5.19
30/60 3-pak Special FO 1.99;2.39 40/64/80 LInlerMagnelics [ F I 1.49;1.89; 1.99 12/18/24*/36* The Music Tape FO 5.79; 6.99; 17.29; 19.98

CERTRON CORP. IRISH MAGNETIC 5/6/9/10/12 Audiotap Q-15(LN) various prices
60/90/120 Certron'HE HE 1.89; 2.39;2.79 32/40/64/80 Mortone FS 1.65; 1.70; 1.85; 1.95 18/23/25/50/72 and configurations.

" 30/45/60 Certron LN LN .79; .89; .99 42/88 Yrish Fs 2.00;2.30 [

90/120 Certron LN LN 1.39;1.59 LE-BO 9/12/18 FM HO/LN [ 7.50; 8.55;9.75
30/45/60 Certron HD HD 99;1.19;1.29 40/45/80/90 Le-Bo FO 1.89; 1.89; 1.99; 1.99 12/18/36 FG H/F FO/M 9.00; 12.00; 33.75
30/120 Certron HD HD 1.69; .99 90/180 Twin Pack FO 349:3.95 12/18/36 FB-151A/P FO/MB 12.75; 16.50; 45.00

COLUMBIA MAGNETICS 2 FB-101 Prof FO/MB 36.00
40/60/90/120 | Columbia [ punsmo | 259, 2.99;3.99;4.99 What's New? Prices/Products IRISH MAGNETIC ]

L The blank tape market is stronger than ever, but certain 51912 frich B 3.25,3.60;4.95
45/60/30 L PEANC/LN L6335:25.47.09 trends in production and consumer buying patterns are 18/24/36 lish Fs 6.10; 10.60; 10.95
60/90 ru!! FC Cr0, 5.25;7.05 emerging. The first major trend developing in tape production 12/18/25/36 trish F/BC 8.75; 11.50; 22.45; 27.00
/U020 | FuibhL SLNZHO 3.00:375; 5.40; 7.0 is the disappearance of lower end merchandise. Since last RATEIL _

INTERMAGRETICS year, Columbia has removed its lower quality cassettes and 1218724 Lowois 60 1.35,8.00,12.35
40/60/90/120 InterMagnetics F .89;.99; 1.49; 1.98 . . 25°/36/36* Low Noise GFO 16.10; 15.25; 22.00
40/60/90/120 L aser ) 1.24; 1.34; 1.84; 2.33 cartridges from its roster an.d left the i reel mar'ket ellio- 12/18/25*/36° | Ultra Dynamic PxGH 8.05;9.35; 21.70; 25.00

RISH MAGNETIC gether. Ampe'x has d_ropped |t§ 300 line in bo'th cartrldge and a1l Ere 960 1135 28.50: 3230
45/60/90/120 rish IS 115 140, 210, 3.25 open reel', while Audio Magnetu;s has goltten r!d of its least ex- WEMOREX

60790 rish Fs 115, 1.50 pensive line. Accompanying this trend is an |m'pro_vement in 1271872 R F7SPTROZN 5.49; 659,899
45/60/90 Jrish F 185:2.10:3.10 the high end. Intermagnetics has added its Lasér line, Maxell 1824736 Quantum F7HP/LN/HO 8.59 11.39; 21.49
60/%0 irish c 3.65: 5.35 has upgraded UDXL to UDXL | and II, and 3M has replaced RECOTON

LE-BO Classic cassettes with Master |, il and lil. 6°/9*/12*/18° | Recoton Poly 2.85; 3.60; 4.15;6.95
30/60/90/120 Le-Bo FO 99; 1.19; 1.69; 1.99 There are no significant price change trends within each 12#/18*724*/36* | Recoton Poly 4.25; 6.20; 9.50; 11.95
60/90/120 Le-Bo F0 1.59; 1.99; 2.9 category from last year's grind, but within companies some ROBINS
180/270 Le-Bo FO 2.39:3.79 uniformity is present. 3M and Capitol Magnetic have both 3/6/9/12 Robins sc 1.25; 2.00; 4.00; 4.00

MAXELL pulled a “*Colonel Sanders,"’ lowering their prices throughout. 18/24/36 Robins sC 5.75; 7.00; 10.50
23/30/45/60 Low Noise 6F0 2.10,2.35,3.75,5.00 Some of these drops are considerable, as in the Capitol Mag- SONY
23/30/45/60 Ultra-Dynamic Px GH 3.25; 3.60; 5.30; 7.20 netic “*Music Tape" series, where drops average $1 in all 3/9**/18/36* Sony 1.99; 3.49; 6.49; 17.95
30745 UXC EC/EO (IR types. 3M’s drops average in the 30 cent to 50 cent range, 18/36" Sony LN/KO 199:22.95
3045 UDACH] EC/ED 450650 with some variation outside these boundaries. 36 Sony ECh 39.95

MEMOREY Price increases were across the board for Ampex, and e
30/45/60 MRX2 ) 2.19;2.39;2.59 nearly so at BASF. Hikes were small, mostly from 10 to 20 18/36 Audua BC HO/ER 8.69; 22.95
H12 HRX2 7o 369,509 cents at Ampex, with bigger jumps at BASF, often 50 cents to 12418 hudia HO/ER =
45/60/90 Cr0, Cr0, 2.99;3.19; 4.69 ! ! 36P*/36M* Audua HO/ER 15.49; 19.95

MERITON d dqllar.. . . . 12/18 Superior LN/HO 4.99;5.99
607907120 Low Raise T 149, 229, 3.49 \(|deo |s_.b|g news this year as several companies are now of- TR Saperir N/HO 13.99.17.49
50/ T Low Noiseri0 LN/HO 249,359 .ferlng.va rious format ca ssettes for use with the hardware that I SCOTCH
60 Ferri-Chrome FE 379 is beginning to break into the consumer market. ) w136 g Low Noise (N 1069 14.19; 23.29
60 Cheomim Dioxide | Cr0, 319 Sales appear to be concentrating in the high end, according 12118 ighlander/LN P/LN 3.99; 5.49

NAKAMICH! . to our dealer reports, and the semi-pro market is one which is /12 LN/ Dynarang P/ 2.99; 4.49
60/90 Nakamichi EX FCr 3.70; 4.80 coming alive. More do-it-yourself recording sessions are tak- 9**/18/24 LN/Dynarange P/LN 3.49; 5.99; 8.99
60/90 Nakamichi EXII FCo 4.40;5.80 ing place and as a result demand is growing for mastering 18724 LN/Dynarange P/LN 5.99; 11.99
60/90 Nakamichi SX FCo 4.60; 6.00 quality open reel tapes. Cassettes are apparently popular for 12/18/24*/36* | High Output/LN P/LN/HD 5.99; 7.49; 13.39; 18.89

RECOTON home mixdown; thus a need for the highest quality cassettes 12/18/24 Classic PP 6.99; 8.49; 10.99
607907120 Recoton Mylar 1.59;1.99; 2.79 creates a semi-pro impact on the cassette market as well. 247/36% 748 Classic PP 17.99; 20.99; 27.99
40/60/90/120 Deluxe Mylar 1.49;1.79; 2.29; 2.79 — -

ROBINS
10/20/30 Robins s¢ 2.00; 2.00; 2.0 PRODUCT CHART KEY
60/90/120 Robins sC 2.10;2.75;3.50 g\é_@"" M HF —high ferric VIDEO

SUPERSCORE e € , nfo—hr‘ﬁghhhod:tm& :

62/92/122 Superscope Hi 1.49;1.99; 2.79 CD eq—chrome equivalent HP—high performance
62/92/122 Superscope SHi 1.99; 2.79; 3.9 CrO2—chromium dioxide LN—low noise -
o e ke .

SONY F—ferric NB—normal bias o§§’ <§ & 5’§
11/6/92122__| Sony + 2 N 1.59; 169; 2.49; 2.9 FC—ferric cobalt P—polyester < < © h
62/92/122 Sony +2 LN/HO 2.69;3.79; 4.99 i O Hﬁﬂ‘;,’,%;ﬁﬁ,‘.ﬁ low noise AMPEX
60/90 Sony G0, 349,429 FCr—ferrocrystal PP—pOl&Ster premium 10-60 | Umatic Cartridges | Helical | 19.40t04253
62/92 Sony + 2 FCh 399 4.79 FG—ferric gamma hemate PxGH—Px gamma hematite DUPONT (afl tapes chrome)

G FO—ferric oxide SC—super coating pes chrome

TDK FS—ferrous SF—standard ferric 20-60 Crolyn VCN 21.00 to 36.00
60/90 Super Avilyn (SA) FC/AV 3.29;4.79 GFO—gamma ferric oxide SHf—super high fidglity 10-90 Crolyn U-Matic 17.00 to 50.00
45/60/90712___| Audua (AD) NB/HOZER 2.49; 2,69 3.99; 549 HD—high density SLN—super low noise v

HE—high energy SP—standard performance 20/20ENG Crolyn U-Matic 25.00/25.00
30/45/60 Dynamic LN/HO 49.769.11°89 “_10%2" reel  **—5" reel XHE—extra high energy 1250t-3600it Crolyn Open reel 27.00 and up
90/120/180 Dynamic LN/HO 2.59;3.29;4.79 Full
60/90 Maverick LN 1.69;2.29 10/15/20 Fuji Beridox U-Matic
20sec/30sec/l | Endless LN/BC 3.99;3.99;3.99 MAXELL 30/60 Fuji Beridox _ U-Matic
3/6/12 Endless LN/BC 4.19; 4.59;5.49 46/60/90 Low Noise GFO 3.10:3.35:3.75 IRISH

3MSCOTCH 36730 Uttra Dynamic EAlGH 1:1045.00 20730760 lash W (reel) 17.95,24.95: 43.95
45/60/90/120 ighland SF/LN 1.29; 1.49: 2.19; 3.49 NEMORER 10/20/30760 Iish % (cas) 19.95: 24 95, 29.95; 40.95
45/60/90/120 Dynarange. SF/LN 219;2.49;3.49;4.99 45/60/90 [ Cartridge [ Ho/Lw | 299.3.29:359 MEMOREX'
45/60/90/120 Chrome Cr0, 2.29:2.59. 3.59; 4.99 MERITON 1060 UCA UCA (%) 2150103550
45/60/90/120 Master HP/HF 2.69.2.99. 3.99.5.49 60/90 [ Low NaisesHo [ o [ 249:299 2 ues ENG (%) 28.50
45/60/90 Master | HP/HF 2.99;3.29;4.29 RECOTON SONY
45/60/90 Master |1 HP/HF/CD eg 3.69:3.99; 4.99 35/40/70 Recoton Myfar 2.25.2.45,2.95 30-60760-120 V" cassetle Beta Max 12.45: 1695
45/60/90 Master IIl Fe 3.69;3.99; 4.99 80/100 Recoton Mylar 325:375 1060 W casselte U-Matic 20.00-45.00

ROBINS 20/30/60 open reel (%) e 15.95. 20.00; 36.00

son:oxsuao | Robins [ sc | 2.40:260:2.85 T it oY T
8-TRACK 40/60/90 | Sony +2 ] twvmo | 349,399 .09 mao/so reel (47 A0, 20 an

SUPERSCOPE 30/60 [ avitgn | u-matic [ 25.00:35.00

— TM::S/sm [ Superscope [ we [ 2.79:349 PR
%0 20720 + series 0 339,399 T Aodoa D) T T5o%153 30/60 Scotch videocassette Beta 12.45; 16.95
45/90 Plus series F0 289,339 45/90 Dynamic HO/LN 28,019 149 Sath LMalc Z4 055

- SRS 10/20/30 Scotch £l 17.00; 22.00; 25.00

AUOIO MAGNETICS 3IM-SCOTCH =

45/90 Tracs LN 1.69; 1.99 45/90 Dynarange SF/LN 2.79;3.49 5/15/40 Broadeast U-Matic 22.00; 26.25; 35.00
- A 10/20 Scotch Mini U-Matic 22.40; 26.70

45/90 Audio HD 1.99; 249 45/90 High Output/LN HP/HE  ° 3.29;3.99

45/90 .XHE XHE 1.99; 249 45/90 Classic HP/HF 3.79; 4.49 *Offer full range of open reet vided tapes
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A Billboard Spotlight

JULY 16, 1977, BILLBOARD

'BLANK TAPE

Blank tape and enticing dealer/
consumer promotions. They've
gone hand in hand for the last sev-
eral years and 1977-78's market-
place mosaic will be no exception.

The marketing/merchandising
script, of course, will be updated,
including luring new sweepstakes,
artist-related and contemporary tv,
print and radio ads, dealer trip in-
centives, innovative point of pur-
chase material, hardware tie-ins,
clinics, increased co-op and local
promotions, and the usual ‘‘buy
one ... get second at half-price"
merchandising ploys. Just about
every supplier—3M, Memorex, Au-
dioMagnetics, Ampex, TDK, Maxell,
BASF, Columbia Magnetics, Capitol
Magnetic, Certron, Fuji, Inter-
magnetics, etc.—have programs up
their sleeves designed to maximize
interest and market share.

The focus this year, however, has
shifted somewhat. All industry in-
dicators point to a definite step-up
in premium, branded merchandise
among more quality conscious con-
sumers and manufacturers will tar-
get neavily on that segment. More
than one firm, as evidence, has tied
in with a tape hardware maker.

The quality end is expected to
grow some 25% this year while the
industry overall is looking -at 10-
15% growth.

Cassette continues to be the
strong suit although open reel is re-
ceiving stimulus from the exploding
‘garage studio” market, and ex-
pected to be up 5%. Cartridge, stilf

important in many markets, is an
ticipating only 1% growth.

And the rosy picture at retail is
directly linked to the increased
amount of home music recording
as more and more consumers are
purchasing portable cassette
recorders and tape decks, many of
which have become mind-bog
glingly sophisticated. Added to that
1S the “‘new’’ market of automotive
audio with its emphasis on in-dash
cassette.

Of course, blank tape suppliers
take a bow because of their on-

By JIM McCULLAUGH

blank tape sales for 1977 at 258
million units to be sold as compared
with last year’s total of 230 miilion.
Cassette is anticipated coming in
at 212 million as opposed to 1976's
approximate 186 million; cartridge
is looking at 12.7 million as con-
trasted with 12.5 million in 1976;
while open reel is looking forward to
33 million pieces moved as com-
pared with 31 million for 1976.
No one has a clear handle yet on
the mushrooming videocassette or
microcassette
markets but they
are beginning
= to take off as
/ well.
A company

Barry, Robin and Maurice G

going, excitable merchandising
ploys and identity-creating tactics
which they all concur has done
much to motivate the action at re-
tail. Some strategies—such as tv or
local dealer promotions as opposed
to national print ads or give-
aways—work better for some and
not others. But the total impact
from all has been significant.
Industry estimates put totatl

ibbs and Ampex

national sales director Ivan Pato (all from left)
during presentation of Bee Gees' acceptance as
two-time winner of the firm's Golden Reel Award.

by company
breakdown:
The Am-
pex salvo for
the batance
of the year
centers on a
new sweepstakes featuring a *'su-
per" stereo system, a $12,000
value, as a first prize with national,
regional and district prizes totaling

Joint Maxell and Kenwood promot
creasing hardware/software consciousness in b ank
tape marketing. From left: George Arantani, president,
and Bill Kasuga, executive vice president, Kenwood,
with Gene LaBrie, Maxell national sales manager, and
Maxell national product manager, Paul Miller.

$7,000 for dealers participating in
this in-store tape sales promotion.
Last year the company gave a new
gold-painted Corvette awey to an
18-year-old Connecticut pa-ticipant
of the 1976 “Gold Award Sweep-
stakes,” one of nearly 100,000 en-
tries from several hundrec dealers
throughout the U.S.

The esoteric top prize features
the ATR-700, Ampex's own TEAC-
built semi-professional rezl-to-reel
tape recorder; a Yamaha ZT-7000
tuner, an Infi ity

expander, and Audio
Research 1-D speak-

: - Firms Reel Off Fast-Paced Promos e o

ticipants (who must be

over 18) put their
name and address on official entry
blanks and the sweepstakes will un-
fold over the next several months
with the winner to be announced at
Winter CES next January in Las
Vegas. A year's supply of Ampex
tape complements the prize.

The national prize to dealers is a
seven-day Caribbean cruise for two
with three regional prizes of home
sound. movie systems, and seven
third place prizes, for district win-
ners, of microwave ovens.

pre-amp, a
Mcintosh MC-2205
power amp, the Mi-
cro Seiki DDX-1000
turntable, an Infin
ity Black Widow
tonearm, a Grado

ion typifies in-

Signature One cartridge, a Naka-
michi 10CO/It cassette -ecorder,
Stax headphones, an SAE 2800
equalizer, a dbx 3BX dynamic range

1 3M’s Don Rushin explaining the firm’s

strategy at a rep meeting.

Gene Phelps, Ampex marketing
manager for consumer products,
states, “‘We expect this year's con-
sumer sweepstakes to generate
more consumer excitement than
last year's successful campaign.”

The theme of the program witl be
“If It’s Worth Taping It's Worth Am-
pex,’”’ thus taking a position with
consumers and dealers that expen-
sive, high performance tape record-

MASTRO INDUSTRIES, INC.

RELIABLE - FUNCTIONAL - SUPERIOR

® 8T Cartridges,
assembled . ..

ready for loading

® *8T Cartridges,
tape loaded, 45 & 90
minutes, or made
to order

@ Cassette Parts:
housing, hubs &
roller guides

* Ask for our
MARMAC high quality
line of tape-loaded

® C-O Cassettes cartridges and cassettes.

® *Cassettes, tape
loaded: C-30, C-45,
C-60, C-90, C-120, or

made to order Mastro Products are precision

engineered for top performance
and smooth functioning.

3040 Webster Ave.
New York, N.Y. 10467

MASTR

INDUSTRIES, INC. (212) 547-5600
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ing systems need equally high per-
formance recording tape. Ampex
has been attempting to link its es-
tablished reputation in the profes-
sional end with its consumer prod-
ucts.

“Our Gold Reel presentations to
nearly two dozen recording artists
and groups over the past year have
enhanced the reputation of Ampex
Grand Master professional tape
and Ampex professional mastering
recorders in the tape industry,”
added Phelps.

“We're trying to become more
visible in the marketplace with the
products we have,” emphasizes
Phelps, “*and more responsive to
dealer needs.” In addition to beef-
ing up its own sales force by 20%,
several new rep firms have also
been added and the firm will con-
tinue to eye new distribution chan-
nels such as department stores.

The 3M focus revolves around
the completed line of three Scotch
Master hi fi cassettes featuring new
tapes, special high performance
shell and packaging, and demon-
strated at the recently concluded
CES. Bob Burnett, 3M's retail mar-
ket development manager, ac-
knowledges that the premium au-
diophile segment is growing and
3M intends to be a major factor in
it.

The company maintains that it is
now the first with premium cas-
settes for each of the three equip-
ment bias switch positions. The
Master | cassette is designed for
recorders with no switch option or
the optional ““normal’’ bias switch
position.

The Master Il is a ‘*‘chrome
equivalent-type' cassette, de-
signed for tape machines in the
“*chromium dioxide'” or ‘‘chrome”
bias and 70 micro-second playback
equalization position. Master 111, al-
ready introduced in some markets,
is an improved ferri-chrome cas-
sette tape designed for hi fi stereo
systems featuring a ferri-chrome
(FeCr) switch position.

All three Scotch Master cassettes
feature a special hi fi shell, specifi-
cally designed to offer superior me-
chanical performance, the com-
pany claims, on the most
demanding three head units and to
aesthetically complement the
newer front loading recorders.
Burnett indicates the shell was de-
veloped with input from leading
hardware firms and that it repre-
sents a significant advancement in
the state of the art and is not just a
mere cosmetic package change.

Scotch Master will be available in
45, 60 and 90-minute lengths in al-
bum packaging and the 60 and 90-
minute lengths in the optional C-
Box containers. Suggested retail
prices for a C-60 are $3.29 for Mas-
ter 1 and $3.99 for Master Il or Il in
the album. C-Box packaging is $.40
additional and 90-minute lengths
of these cassettes are $1 more.

Keying 3M visibility for the re-
mainder of 1977 will be Ray Charles
radio and tv spots featured in top
markets as well as several Scotch
brand cassette and 8-track ‘‘buy
one, get one free”” and ‘‘buy one,
second at half price’” promotions.

3M is also now making Scotch
brand video cassettes compatible
with Sony Betamax home video
record and playback systems al-
ready being marketed in Min-
neapolis/St. Paul and scheduled
for Southern California in the third
quarter with national distribution to
be on stream in the fourth quarter.
Suggested retail prices are $12.45
for the K-30 video cassette and
$16.95 for the K-60 video cassette.
A VHS tape is in the works.

“We see an explosion in the video
cassette market,” says Burnett
who also acknowledges that the
premium end of the cassette busi-
ness is mushrooming.

“Is It Live Or Is It Memorex'' will
continue to spearhead that Santa

Clara, Calif., firm’'s tv and print ad-
vertising theme for the balance of
the year. Having built up a long rep-
utation with jazz singer Ella Fitz-
gerald shattering a glass, first with
her own voice and then with her
voice recorded on a Memorex tape,
the firm believes, it has created an
almost indelible recognition stamp
among consumers. Most recently
sengstress Melissa Manchester, to
appeal to younger consumers, has

been added to the commerciais.
The concept will be used extensively
in all Memorex merchandising pro-
grams, product displays and in-
store sales materials.

Key product in the Memorex
lineup is the MRX2 Oxide cassette
available in 30, 45, 60, 90 and 120-
minute lengths, which the firm
claims offers one of the densest,
strongest signal-holding iran oxide
formulations available.

Memorex also offers chromium
dioxide cassettes in 45, 60 and 90-
minute lengths; 8-track cartridges
in 45, 60, and 90-minute lengths;
and 7-inch low noise/high output
open reel tape in 60, 90 and 120-
minute.

Also offered is a broad accessory
line for tape and record care needs.

Earlier in the year Memorex intro-
duced Quantum, a high perform-
ance open reel tape for serious

recording enthusiasts available in §1

7-inch reels (1,800 and 2,400 feet)
and a 10%-inch aluminum reel
(3,600 feet), which is a top of the
line complement to Memorex’s
existing ferric oxide open reel line,
which just began shipping to retail
outlets in May.

The next product step, according
to Jake Rohrer, audio marketing
manager, is a Memorex Quantum

{Continued on page 53)
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you

Or two. Or ten.

[ 'Wéll make
a fast
million.

Nobody custom duplicates tapes as fast
as Ampex. Ampex produces millions in a
month. That’s fast. And if your order is small,
our special kind of service will make you feel
as important as the biggest label in the country.
Besides being fast, we’'re complete. We

can print and heat-seal your labels. Customize
your cartridges and cassettes. Correct, equal-

stereo, or quad.

ize, filter or compress your signal. In monaural,

We'll even warehouse your stock and take
care of your order fulfillment.

You already know Ampex as the leader in
magnetic recording. Now we’re out to take the
lead in magnetic re-recording.

The next time you have a million seller on
your hands, call Ampex.

So you’ll have a million copies on hand to

AMPEX

sell.

Name

Bob Schuitz
Max McCollough

Ampex Custom Services Specialists

Ampex O-mce Address & Phone

75 Commerce Way, Hackensack, NJ 07601 201/489-7400
10215 Fernwood Road, Bethesda, MD 20034

301/530-8800

Bob Douglass 3135 Chestnut Drive, Suite 101, Atlanta, GA 30340
404/451-7112

George Weymer 2201 Lunt Avenue, Elk Grove Village, IL 60007
312/593-6000

Jerry Nevill 1615 Prudential Drive Dallas, TX 75235 214/637-5100

Bob Sheehy 500 Rodier Drive Glendale CA 91201 213/240-5000

Jerry Lind 401 Broadway, MS 22-02, Redwood City, CA 94063

415/367-4611
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A Billboard Spotlight

] ' BLANK TAPE
ST

Home Duping Threatens

| ~ Japanese Disk Sales

By ALEX ABRAMOFF

The production of magnetic
blank tapes in Japan has been
growing at a rapid pace during the
past years. According to statistics
released by the Magnetic Tape As-
sociation of Japan, the production
grew by 52.7% in 1976 reaching 25
million miles. 1975 total production
was 15 million miles. An official of
the association points out that
slightly over 80% of the total pro-
duction of magnetic blank tapes
was for audio uses.

According to the Economic Plan-
ning Agency, the penetration rate
of tape recorders in Japan was 56%
of the total households by the end
of 1976. The majority of these tape
recorders are *‘one-touch’ radio-
cassette recorders.

It is no secret that the majority of
blank tapes, both audio and video,
sold in this country are used for pri-
vate recordings.

A survey was recently conducted
jointly by the Japanese Society for

Rights of Authors, Composers and
Publishers (JASRAC), Japan
Phonograph Record Association
(JPRA) and Japan Council of Per-
formance Organization (JCPO).
The results of the survey made it
possible to estimate that 21% (23
million people) of the total popu
fation of Japan (111.2 million) have
made private recordings. A closer
look showed that 73% of junior
high and high-school students
make private recordings, as do 59%
of college students.

The survey showed that 76% of
households with a tape recording/
playback system have a family
member who has made a private
recording during the past year.

The survey also showed that
96.2% of the total readers of FM
magazines do air-checkings using
these magazines as their guide
book. Research which was con-
ducted last November by four com-
mercial FM broadcasting stations in

Japan showed that 70% of teenage
FM listeners, 50% of FM listeners in
their 20s and 20% of FM listenersin
their 40s do air-checkings.

The joint survey of the three asso-
ciations revealed that those who
make private recordings »btain on
the average 205 titles by this
method, while they obtain an aver-
age of 47 titles by actually buying
records. The number of titles they
obtain by private recordings is
nearly 4.4 times as many as those
they obtain by purchasing records.

As for private video recordings,
the survey showed that 98% of own-
ers of video recording/playback
systems did on average 69 private
recordings during the year.

The survey led to a conclusion
that the longer people own record:
ing/playback equipment, the more
they make private recordings.

Upon the results of this survey,
the three associations submitted a
request to the Agency of Cultural

Newest configuration n the blank tape market is the mini and
micro-size already being represented by numerous brands.

Affairs to revise Article 30 of the
current copyright law which permits
recordings of sound and film for
private uses. The request asks that
the article be amended to recognize
the right of copyright owners, per-
formers and record producers to re-
ceive a percentage of the retatl price
of hardware and software used for
sound and film recordings from
manufacturers of such equipment.
The request demands that a per-
centage be added to the retail price
of hardware and software to protect

The answer to all
your Gasset

RN

A New Standard

In Open Reel Tape

Memorex’s Finest Tape for
Protessional Performance

Memorex Quantum

A.l. ROSENTHAL ASSOCIATES

29 E. Glenside Ave. * Glenside, Pa. 19038 « 215 885-5211

Wait till you hear
what you’ve been missing.

SPECIAL 20%

SAVINGS

Buy 2 Highlander® C-90 cas-
\ \ settes and save 20%. Avail-
\\ \ able as long as supplies last.

SCOTCH ¢ SHURE

AMPEX ¢ AUDIO TECHNICA o BASF ¢ DISCWASHER ¢ EVEREADY ¢ MAXELL ¢ MEMOREX ¢ NUMARK ¢ PICKERING
» RECOTON =«

SOUND GUARD ¢ TDK
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the rights of copyright owners, per-
formers and record producers.

When restricted to audio blank
tapes, production in 1976 showed
an increase of nearly 40%. Even
though the growth was supported
by a steady expansion of the do-
mestic market, it was also sup-
ported to a large extent by the ex-
pansion of exports.

The total export of audio blank
tapes in 1976 reached $86.4 mil-
lion, jJumping 52% over a year ago.
The growth, both volume- and
money-wise, was the largest in the
history.

The largest importer of the Japa
nese audio blank tapes in 1976 was
the U.S. which consumed 18.1%
($15.7 million worth) of the total
blank tapes exported from Japan
during the year. A total of 13.2%
($11.4 million) of the exported
blank tapes were shipped to the EC
countries, while 10.0% ($8.7 mil-
lion) were shipped to Saudi Arabia.
South Korea consumed $5.21 mil-
lion worth of Japanese audio blank
tapes and Iran consumed $5.2 mil-
lion worth of these tapes during the
past year. In addition, a large vol-
ume of audio blank tapes were ex-
ported to countries in Southeast
Asia and the Middle East. It is evi-
dent that the made-in-Japan audio
blank tapes are sold worldwide.

Domestically, audio blank tapes
are sold in packages of two or
three. This packaging is proving to
be very economical for manufac-
turers. Also, this style of packaging
is well accepted by consumers, an
indication that the demand for
blank tapes is growing rapidly.

There was a period when the re-
tail price on audio blank tapes was
confused because of a *““price-war"
created by manufacturers. How-
ever, the market is under the con-
trol currently and the price has now
been stabilized with a discount of
10% to 15% of the suggested retail
price.

Even though manufacturers of
audio blank tapes used to come up
with a new product once a year or
once every two years, this cycle has
become somewhat shorter recently.
In October last year, Hitachi Maxell
introduced the UD-XLI and -XLII
cassettes to the market. These cas-
settes are specially adequate for
“normal” and ‘high-level” posi-
tions. These are available on C-90,
60 and -46 formats.

TDK introduced on March 1,
1977, the **AD (Acoustic Dynamic)
Series” where it utilizes “‘linear fer-
ric’’ (gamma hematite) form-
ulation. These are available on C-
120, -90, -60 and -45.

Sumitomo 3M started marketing
the Scotch Crystal cassettes (CY
Series) in the Tokyo area on June
11, 1977. The series is available on
C-90, -60 and -46 formats. This
series utilizes transparent cassette
cases making it possible for a user
to easily see how much tape is used
and/or left and is balanced for the
“high-level” position. C-60s and
46s are sold at 550 yen (approxi-

(Continued on page 54)
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Fast-Paced Promo

e Continued from page 51

cassette, nearing completion. Also
on the drawing boards for early
1978 are several new tape and
record care accessories which will
be marketed under the Quantum
brand.

The TDK attack is multi-fold.
First, this high end specialist will get
a great deal of visibility from hard-
ware manufacturers who have cho-
sen top of the line SA cassette as a
reference tape—including such
firms as Kenwood, TEAC, Tan-
dberg, Nakamichi, Pioneer, Tech-
nics, Yamaha, and a number of oth-
ers, many of which will feature TDK
tape in their own ads.

In addition, Ken Kohda, market-
ing manager, indicates that the
firm will continue to encourage con-
sumers to upgrade to a premium
quality cassette as it is now doing in
its “The Machine For Your Music”
advertising campaign, emphasizing
quality.

The main new product from the
firm is the AD cassette, a second
generation of TDK's Audua cas-
sette which is a normal bias/equal-
ization tape *‘which will serve as the
reference for quality in the normal
setting, just as SA serves as the ref-
erence for quality the high setting,”
comments Bud Barger, TDK divi-
sion sales manager. Supporting the
introduction TDK is launching ex-
tensive promotion programs in
print, radio and tv.

Other TDK marketing plans in-
clude: continued support for SA;
advertising and heavy promotional
support, particularly at the local
level for TDK D(Dynamic) and Mav-
erick cassettes; which will include
“buy one, get the second at half
price’’ and more in-store merchan-
dising aids in the form of counter,
floor and bin design; an open reel
tape advertising and promotional
program to be initiated in the fall to
target in on the home recording en-
thusiast; and enlarged co-op pro-
grams, backed by increased local
support, product showcase and
clinic demonstration tours includ-
Jng participation in the *Great
American Music Machine'" college
campus tour.

Maxell, the other premium spe-
cialist, is also tieing in with a hard-
ware manufacturer in a special joint
promotion. A special arrangement
has been developed with Kenwood,
according to Gene LaBrie, national
sales manager, and any consumer
who buys a Kenwood cassette deck
during August, September and Oc-
tober will receive three coupons
from Kenwood upon his return of a
warranty registration card. Each
coupon is good for a 30% discount
on the purchase of four Maxell UDC
90 cassettes.

Recently introduced was a new
professional open reel mastering
tape, Maxell UD-XL, as well as four
high precision empty reels as an en-
try in the tape accessory market. In
addition to the UD-XL back-coated
professional tape, Maxell now mar-
kets open reel tape in UD and LN
formulations, UD-XL, UD-XL 11,
UD and LN cassette tape and UD
and LN in 8-track cartridges.

The Maxell thrust will be to con-
tinue to highlight quality in its ad-
vertising and promotion and has
just inaugurated a new sales pro-
motion and advertising program in-
cluding two new tv ads.

Jerry Hubeny, director of audio
marketing, BASF, sums up his
firm's stance by saying, *‘Our ad-
vertising plans for the balance of
the year will be built upon a contin-
uation and expansion of our ‘Accu-
racy Of Sound’' theme. We will uti-
lize a broad schedule of national
consumer and trade print coupled
with dealer tagged FM radio flights
in key markets. Our promotion

plans for the balance of the year in-
clude a number of unique pro-
grams which will be announced as
they are ready for introduction.”

The company has also just
doubled its co-op advertising allow-
ance to 10% which will be retroac-
tive to Jan. 1, 1977.

“This is another expression of

our determination to enter into a
partnership with our dealers,” says
Robert Blanck, vice president audio
marketing and ard sales. ‘‘Instead
of expanding our ambitious na-
tional advertising effort, with all its
attendant geographic and de-
mographic inefficiencies, we have
decided to channel more of our
money into the retail market, where
it can be targeted to do the most
good. Dealers can now run twice the

amount of BASF advertising and
get twice the results at no added
cost to them.”

At the CES, retailers were given
10% off on all purchases of Studio
cassettes and cartridges and BASF
also prepared a limited time offer of
pre-wrapped poly bags with a “Buy
One .. Get Second At Half Price”
deal on all Performance C-90 cas-
settes and 90-minute cartridges.
Blanck said the promotions were

created to provide dealers with 53

profitable, high turnover items for

the summer selling season.
AudioMagnetics will have multi-
thrusts. Merchandising-wise, the
firm has come up with what they
think is a breakthrough in blank
tape audio displays—a modular dis-
play that can be custom designed
to fit individual dealer needs and
space. Consisting of nine metal
(Continued on page 54)

Don’t Treat YourCustomer
Like a Thief ...
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THE INTERNATIONALLY POPULAR SILENT SALESMAN
SECURITY TAPE DISPLAYS

@ ECONOMICAL . . . and inexpensive to install.

@ LOCKABLE . . . or non-ockable if you wish.

@ EYECATCHING DISPLAY . . . for your tapes—all sides of tape can be viewed.

@ HI-DENSITY . . . puts a lot of tape-in a small space and allows

maximum number of people to browse.

@ MODULAR . . . many sizes to meet your requirements.

@ ROBUST . . . tough, long lasting.
Cassette and 8-Track M odels.

Join the ranks of our satisfied customers in 27 countries world wide.
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“ Fast-Paced Promo

® Continued from page 53

compenents that can be joined to-
gether in literally dozens of differ-
ent combinations, the unit joins
existing wooden floor units and
spring loaded metal counter racks.
The AudioMagnetics product
lineup is made up of Tracs cassette,

cartridge, and open reel; XHE cas-
settes, 8-track and open reel aimed
at the premium end; and Audio
cassettes.

Advertising in major publica-
tions—such as National Lampoon,
Oui, Cosmopolitan and People—will
be consistent throughout the rest
of the year for Tracs, coordinated in

tandem with ongoing consumer
and trade promotions.

New in the AudioMagnetics prod-
uct family is Mini-Tracs, a mini-cas-
sette for this burgeoning market
with 30-minutes playing time.

The strategy at Columbia Mag-
netics will be to increase retail mar-
gins on its line by virtue of a price
restructure.

“Retailer reaction to our wide
margin concept has been excel-

lent,”" according to Glenn Hart, di-
rector of sales.

Columbia has eliminated the
costly ““two-for-one, get one-free,”
and similar promotions that the
firm claims consistently drive tape
prices up. The company intends
that retail savings on its line can be
funneled into more local custo-
mized dealer promotions. The firm
will also, at its own expense, pre-
pare custom local promotions for

il

Why do you think it's called public address?
The audience is there to have a good
time. You're there to work. But, if you're not
projecting the sound you've worked so
hardto perfect, you just wasted all those iong

hours in rehearsal.

Now that you're increasing your public,
it’s time to address yourself to an investiment
in PA. Check out Yamaha's EM-Series of
affordabile, fully-integrated sound reinforce-

ment systems.

The EM-80, 100 and 150 integrated mixer/
amplifiers. From four to six input channels,
from 60- to 150-watts RMS. Link them together
for even greater flexibility. They're reliable
and roadable because they’re built Yamaha

tough.

Yamaha's unique stereo balance control
lets you optimize sound levels in different
parts of a room. Practically any setup is
possible with combinations of microphones
and electric instruments taken direct,
amplified and submixed.

When it comes to speakers, Yamaha has
two impressive models to choose from.

Every component is made by Yamaha to our
own exacting specifications. Yamaha's
super-efficient, two-way $4415H enclosures
with a horn-loaded 15" woofer, HF horn/
driver combination with level control, and
100 watts power handling, make perfect
mains. On the other hand, our S0112T
enclosure with 10" and 12" woofers, four 2"
cone-type tweeters, and 80 watts power
handling, are ideal as stage monitors or
excellent low-cost house mains. Both
models have built-in passive crossovers,
and are available with built-in power amps.
For all the facts, send this ad along with
four dollars. (Please, certified check
or money order only. No cash or personal
checks.) We'll rush you an operation
manual complete with block diagrams on
our EM-Series. Or befter yet, see your
Yamaha dealer and plug-in to an EM.
It may be for your audiences, but their

enjoyment is going
to pay off for you.

€ YAMAHA

Musical Instrument/Combo Division
6600 Orangethorpe Avenue, Buena Park, CA 90620
Write: P.O. Box 6600, Buena Park, CA 90622
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retailers ordering certain quantities
of its blank tape.

Columbia blank recording tape
products included 8-track Conver-
taQuad cartridges in 40, 50, 80 and
100-minute lengths, plus head
cleaners, and cassettes in 40, 60,
90 and 120-minute lengths, plus
head cleaners.

Capitol Magnetic will continue to
emphasize its widened marketing
direction, having recently expanded
its sales thrust with audio reps. In
addition to distribution through the
Capitol Records sales force, the
company expects its products to at-
tain more visibility in varied out
lets—such as massy merchandisers,
audio salons and chains.

The promotional thrust will re-
volve around four ‘“‘Music Tape"”
promotions ongoing year round in
self-shipper floor displays.

Fuji is expanding its co-op allow-
ances and extending its dating in a
recharged marketing/promotion
campaign for its lineup of product—
which includes Pure-Ferrix at the
high end, Super Low Noise, Chrome
Dioxide, 8-track cartridges and
open reel.

Intermagnetics is emphasizing
its promotion/marketing with new
gravity feed cassette racks, leather-
ette TapeTotes which are available
free with four C-60 or three C-90
cassettes or three 45-minute car-
tridges; storage cases that inter-
lock; and a storage cassette system
called Flip-A-Tape.

Certron will continue to highlight
its mini-tapes aimed at the develop-
ing mini and micro-cassette mar-
kets.

Home
Duping

® Continued from page 52

mately $1.83) and 450 yen ($1.50),
respectively. The price for C-90s is
750 yen ($2.50).

“We priced C-90s at 100 yen
($0.33) lower than the price of UD-
90 of Hitachi Maxell or AD-90 of
TDK. A large quantity of C-90s are
used for private recordings and air-
checkings. Our intention is to pene-
trate our new CY-90s among those
people who use audio blank tapes
for such purposes. That's why we
priced CY-90s at 100 yen lower than
the corresponding tapes of our
competitors, namely Hitachi Maxell
and TDK,” says a spokesman for
Sumitomo 3M.

Home Ripoff
Issue Erupts

® Continuned from page 48

Technica are getting into the tape
accessory field.

With a 12% increase forecast for
1977 across the board for blank
tape, excluding the audio/visual
market, and the emphasis contin-

uing on cassettes where a 14% gain

is seen, the industry is bullish from
manufacturer to retailer. A stable
or only slightly increased price level
for base film and oxides is seen
through year-end, and margins at
wholesale have held relatively
steady with a few exceptions.

The real “‘kicker’ is the latent ef-
fect of the potential levy on blank
software. It behooves the industry
to consider the prospect, and work
toward a constructive meeting of
the minds with the global recording
industry. The stakes are high
enough for all concerned toreach a
viable accommodation.

% Increase

+ 14%
+ 1%
+ 5%

+12%

1977 1976
212,500,000 Cassettes 186,500,000
12,726,000 8-Tracks 12,600,000
33,180,000 OpenReel 31,600,000

258,406,000  Total 230,700,000
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Market Report

New York

® Continued from page 48

Bob Rullo at Leonard Radio had an
excellent first half, with open reel
the big improvement, definitely due
to both the availability of new ma-
chines and semi-pro interest. The
chain stocks Scotch, Sony, Memo-
rex, Maxell, BASF and Capitol, with
the biggest volume in Maxell and
Scotch reels, and TDK showing the
best improvement in cassette sales.
Very little 8-track interest is noted
in the hardware-oriented chain,
with sales split about 60% cas-
sette/40% open reel.

Liberty Music, one of the pioneer
independents in the area, just set
up a separate blank tape/accessory
department under John Carpenter,
a former audio salesman, with Max-
ell, TDK and Meriton (Sony) carried
at this time. The latter ferrichrome
IS touted as an exceptional value for
its performance and price, and the
Nakamichi EX also is noted as a
good buy.

Right now the store is selling a
pair of Tandberg open reel decks,
and will be adding other tines.
“We've always attracted excellent
sound buffs who want near-perfect
transcriptions of their disks, so we
see definite growth in this home
recording area for us,"” Carpenter
notes.

Accessories are important items
for all the chains, and the quartet of
buyers agrees that the profits here
are solid across the board. Liberty’s
Carpenter sees them as valid for
bringing new business into the
store, Leonard’s Rullo emphasizes
there's no question that they offer
the biggest profit margins, and
Goody's Levy notes that the con
sumer is getting more educated in
caring for the equipment, tapes
and disks in which he or she has in-
vested so much money.

All see a better second half, with
both back-to-school and holiday
business accounting for a big share
of annual volume.

Chicago
® Continued from page 48

firm’s computer printouts, explains
Lieberman's Dennis Sinclair, who
indicates that blank tape accounts
for 3% of the company’s net busi-
ness in Chicago.

The rack handles Audio Magnet-
ics' Tracs, Memorex, and has
recently taken on Scotch. Promo-
tional product—the Tracs line—rep-
resents 55% of the rack's blank
tape sales.

Cartridges continue to sell well
through record stores also. ““‘Eight-
tracks are still real popular,” ob-
serves Bobby Criz of the Hear Here
Records chain. Criz says the format
accounts for 75% of the blank tape
mix at the chain's Cicero Ave. out-
let. The record dealer praises
Memorex tv ads, and multiple pack-
age promotions—the industry
standard. Educating the sales force
is his concern. ““The information is
available, but half the time it takes
a rocket scientist to understand
what they're talking about,” he
chides.

Chrome tape sales continue to
slide here—the report from all
sources handling the formulation.
Some are dropping chrome en-
tirely, like Gill Custom House in sub-
urban Palos Heights, a high end au-
dio store catering to many semi-pro
recorders.

Los Angeles
® Continued from puge 48

among the chains here and that’s
too bad. Biank tape is a good item
and a profitable one.”

Schwartz, like other observers in
the area, feels that with the demise

of fair trade, some retailers have
felt the need to discount high mar-
gin product like blank tape, acces-
sories and headphones, thus erod-
ing what have always been good
money makers for retailers.
Schwartz acknowiedges, *‘About
80% of our business is cassette, a
lot of that with premium merchan-

dise. Cartridge does about 12%
with open reel atout 10%." Feder
ated does an a:tive business in
semi-pro hardwere, such as the
TEAC/Tascam line—and Schwartz
says he is able tc do well with fegh
end open reel wit1 that equipment

“We've found that the best ~vay
to move blank tape is open mer-
chandising,”” adcs Schwartz. **¥ou
lose more but you sell more. We ike
to put it right out there in the open

for the consumer. We also carry ev-
ery major brand and give the cus-
tomer the widest choice possible.”

Seys University Stereo’s Marty
Herman, ‘“Blank tape has been
thriving, way up over last year, as
has our entire business. Our mer-
chardising philosophy has crystal-
ized into selling a few major brands
and then stocking more of it. Far
and away our biggest seller is Max-
ell C-90 UDXL.

‘We will advertise the super gg

schlocky C-90 cassettes because |
think that's a good way to create
traffic. We just ran an ad for a C-90
at $.49. But consumers will grav-
itate to premium merchandise.

Notes Ken Platt, senior merchan-
dise manager for Platt Music Corp.
which has the leased audio/tape
departments in the May Co. chain,
says, ‘‘We are doing a very good job

(Continued on page 56)

IF OUR TAPE SOUNDS BAD ON YOUR HI Fl SYSTEM
YOU NEED A BETTER HI Fl SYSTEM.

Maxell tapes are the best
way to see just how good or bad
your hi fi system is. Because
Maxell tapes are made to stricter
standards than many hifi systems.

To begin with, only the highest

quality materials go into Maxell

tapes. The finest polyester, screws,

hubs and pressure pads.

Every batch of magnetic
oxide we use gets run through an
electron microscope. If every
particle isn't perfect, the sound
you hearwon't be either.

Since even a littte speck of
dust can make a difference in

Maxell.The tape that’s too g_ood for most equipme

what you h=ar, no one gets info
our plant until they've been

washed.drassed in a special dust-

free uniform, even vacuumed.
The fact that we're such

fanatics akzout making Maxell

tapes pays off foryou in the

enjoyment of superior sound. And

in the Maxell guaraniee,

Which says if you everhave a
problem with any Maxell tape,
send it back and we' | send you
a new one. No questions asked.

Naturatly, a product this good

doesn'tcome cheap. Infact, a
single reel of our best fape costs

Maxell Corporation of America. 130 West Commercial Ave.. Moonachie. b
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more than many inexpensive
tape recorders.

So if you don't have a good
hi fi system, save yourseif some
money and buy cheaperiapes.

T e s

' maxellUs...

maxelliB.8T90| :
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56 The growing home recording—or

A Billboard Spotlight

JULY 16, 1977, BILLBOARD

“semi-pro’’ mart, as well as in-
creased use of high-end cassettes
as reference tapes for studio dubs
of masters, are only two of the ma-
jor factors in the slow but steady
growth of what might be termed the
“professional side” of the con-
sumer business.

While 3M and Ampex are still
battling it out for the studio market,
with Capitol Magnetic making some
inroads with its new Q-15 and Q-19
products, the crossover potential
from studio to other areas is a key
trend.

Equally important is the growing
likelihood that the Japanese majors
including Maxell, TDK, Fuji and
Sony will be taking a more aggres-
sive posture in the professional
marts in which they have not con-
centrated due to build-up of con-
sumer business.

From Europe, there are signs that

BASF will be moving more into this
side of the business as well, and
pressure continues on Agfa-
Gevaert to extend its relatively lim-
ited mastering line availability to
the semi-pro market. Whether Phil-
ips, on its own, will join the U.S.
blank tape battle is still undeter-
mined, but with its share of the
Continental market that possibility
has to be watched as well.
- Ampex has recognized its promo-
tional opportunity to convey its pro-
fessional image to the consumer
with its “Golden Reel” campaign,
honoring those million-seller disks
mastered on its tape. More than a
dozen top groups, most recently
the Bee Gees, have been cited, with
their producers and studios also
given plaques, and $1,000 checks
to the charity of the artist's choice.

One result has been the growing
acceptance of the Grand Master
open-reel product which was tested

BLANK TAPE
O m €

successfully in the Northeast in a
plain white box. It is directly linked
to the firm’s mastering line, and will
be repackaged for consumer identi-
fication and broad distribution later
this year.

3M, which split its magnetic A/V
tape division into consumer and in-
dustrial segments earlier this year,
sees a definite crossover potential
as well. Bill Madden, speaking for
the industrial markets, notes that
numerous technical innovations in
tape and equipment in the past few
years, plus increased exposure of
professionals to the media, has
multiplied the demand for mag-
netic tape.

“It's hard to imagine a radio or
television broadcast station, for in-
stance, functioning without mag-
netic tape,” he says. ‘‘Today,
broadcasters are virtually depend-
ent upon tape for a multitude of ap-
plications. New developments like
ENG (electronic news gathering)
have resulted in a much broader
customer use and accelerated the
demand for new tape formats and
formulations.”

Don Rushin, Madden’s counter-
part on the consumer side of 3M's
tape operation, is joined by retail
market manager Bob Burnett in
committing the firm to a Master
open-reel line to complement the
new Master I, Il and Il1 cassettes de-
buted at the recent Summer CES.
*By this time next year we'll have a
Master reel product to supplant the
existing Classic line,"” says Burnett.

Semi-Pro E

“It reflects our strong feeling that
the home recording market is just
beginning to take off. Open reel is a
market that hasn't died, but is
shifting to the hi fi marketplace,
and with our new rep organization
we intend to promote our presence
much more vigorously."

3M has an impressive research
program ongoing in its St. Paul
headquarters complex, and is con-
stantly upgrading its product capa-
bility. Tests of Classic open reel ver-
sus its 206/207 mastering
products, for instance, at 3% i.p.s.
on Revox A-77 decks, show a better
frequency response at the high end
for the current Classic product line.
The new Master formulation in the
works is expected to surpass these
specs by the time it is readied for in-
troduction.

Harry Preston, now heading the
Capitol Magnetic marketing effort,
sees the viability of the semi-pro
market for his company, which has
aggressively been pushing its new
mastering formulations bowed
about a year ago at the AES conven-
tion. While no definite commit-
ments are made, certainly the com-
pany is eying the prospect for a
consumer version of its mastering
line.

Memorex, which recently put its
Quantum top-end open reel line
into national distribution, has seen
fast acceptance of the product,
notes Jake Rohrer, audio market-
ing manager. A high-emd Quantum
cassette will be bowed by early next

year, also utiliz-
ing an advanced
formulation, and sev-
eral innovative ‘‘state-of-
the-art'’ tape and record
care accessories also are promised.

The potential in the studio mart
for high-end cassettes hasn't been
scratched, believes Bud Barger,
TDK division sales manager. Based
on increasing sales of their SA
chrome-equivalent cassettes to stu-
dios, he feels that more and more
are using the medium to provide
clients with dubs of master tapes.
“They're smaller, more convenient
and easier to handle than open-reel

" duplicating,” he notes.

improved technology and per-
formance of cassette equipment is
leading to high-speed duplicating of
low-run copies for custom clients,
he says. “'it’s one area where their

razors and our blades have worked
together to provide continually su-
perior performance.

He points to Nakamichi's grow-
ing success in convincing the indus-
try that cassette duplication is both
feasible and economical. The firm’s
“Sound Center" at its Carle Place,
L.l., headquarters has seen a
steady stream of generally skeptical
audio people observe cassette
recording of live performances, and
subsequent duplicating efforts, re-
sult in high quality dubs that cer-
tainly offer food for thought.

The growing studio business is

(Continued on page 63)

CASSETTE LOADER

Super-reliable
Super-economical
Easy to operate
Easy to maintain

A super buy from

AUDIOMATIC CORPORATION

1290 AVENUE OF THE AMERICAS

NEW YORK N Y 10019 PHONE (212 582-4870
CABLE AUDIOMATIC TELEX 12-6419
OVERSEAS OFFICE: 4 RUE FICATIER

CABLE AUDIOMATIC TELEX 620282

Designed to Produce

SUPERSCOPE. AUTOMATIC

92400 COURBEVOIE FRANCE PHONE 333 30 90

Market Report

Los Angeles
o Continued from page 55

with blank tape and business is def-
initely up. We carry six different
brands including such names as
Ampex, 3M, and TDK."

Like University's Herman, Platt
adds, “We've found the best way to
merchandise blank tape is to pro-
mote the low end and then have the
high end available when the con-
sumer comes into the store. Cas-
sette is our sales leader, about five
to one over cartridge although 8-
track is still important. Merchandis-
ing has to be a continous thing. Pro-
motions must be ongoing.”

Says Lou Fogleman, head cf the
Music Plus chain of record outlets,
“Blank tape is an impulse business.
We like to have it near the cash reg-
ister or else nearby on wall units.

[an

RECORTECG, INC.

777 PALOMAR AVENUE, SUNNYVALE, CA. 94086 USA PHONE: (408) 735-8821, TELEX: 910 339 9367

CASSETTE TAPE LOADER
with AUTOMATIC CASSETTE FEEDER

* Highest throughput per operator.
* No adjustment for tape thickness.

* Upgradable to cassette duplicator.
* No need for external air or vacuum.
* Handles pancakes of all sizes.

¢ Fully automated operation.

* Field proven world-wide.

* Minimum maintenance.

The new automatic cassette feeder is a simple add-on to any Recortec
Cassette Tape Loader. Our current customers may adapt their present
loader to take advantage of this feature.

Cassette tape loaders for digital cassettes and U-matic video cassettes

also are available.

www.americanradiohistorv.com

We merchandise Maxell and Memo-
rex, and Capitol at the low end.

*In general blank tape sales have
been up and we like to push it also
through various promotions. The
blank tape companies, themselves,
create a lot of excitement with their
own promotions and specials.

*| am not so sure that blank tape
sales are up because people are
doing that much more recording of
music at home. At the same time
prerecorded tape sales are also up.
It's hard to judge.”

Dallas/Ft. Worth

The unpredictable Dallas/Fort
Worth blank tape market is begin-

ning to show some signs of stabili-

zation and the increasing sales of
cassettes appears to be largely re-
sponsible. Retail outlets selling
mainly to the general public, but
also to professionals to some ex-
tent, report sales of blank cassettes
outnumbering both reel-to-reel and
cartridge sales, sometimes by as
much as two to one.

This trend is attributed largely to
two factors: increasing inclination
on the part of manufacturers and
distributors to promote cassettes,
including training programs for
sales employes, offering literature
to customers and co-op support for
advertising, and an overall improve-
ment in quality and the public’s rec-
ognition of that fact.

John Curci, a technician with the
Recorder Center, one of the metro
area's largest biank tape outlets,
says most of his store's customers
know what they want, and what
they want is cassettes by about
55% over reel-to-reel tapes (35%)
and cartridges (10%).

The Recorder Center pushes
Sony and Fuiji lines because, Curci
says, “The response we've gotten is
that the sound quality is just excel-
lent.”” The Fuji line is new with his

store, and the response from cus-
tomers has been heavy. In the past
year, Recorder Center has dropped
BASF and Audio Magnetics’ XHE
lines, though the decision to do so
was strongly opposed by many cus-
tomers.

Frank Blatt, tape buyer for Teco
Electronics, reports his store em-
phasizes reel-to-reel and has had
good results with BASF. Open reel
sales account for about 55%, with
cassettes taking almost all the re-
maining 45%. Blatt says an article
in Consumer Reports last summer
comparing the quality of various
lines of blank tape, declaring BASF
the “best,”" has had a still-contin-
uing effect on his sales.

Bill Walters, buyer with Burstein-
Applebee, agrees with the majority
that cassettes are by far the best
seller. But 8-track tapes did better
in his store than in most others sur-
veyed, probably because con-
sumers have learned by word of
mouth which stores stock good sup-
plies of which types of tapes.

Most Dallas/Fort Worth area re-
tail outlets carry several major
brands, but in almost every case
push one or two to the exclusion of
the others. Burstein-Applebee finds
Scotch and Memorex brands do
well in cassettes, but employes are
attached to, and consequently rec-
ommend, TDK.

Jerry Sendker, manager of Olson
Electronics, has found Scotch tapes
suitable for his general public cus-
tomers and therefore stocks only
limited quantities of other names.
This is an advantage, he says, be-
cause employes become familiar
with the product and are better able
to advise customers, who prefer to
build libraries with one brand of
tape best suited to their needs.

The only new development in the
area of any significance is the sharp
decline in interest in chromium
dioxide tape. Word of mouth and
the reluctance of retail stores to
buck that information have caused
sales to drop by 20%-35%, from a
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The continuing boom in blank
tape sales in the U.K. and most
of the major European terri-
tories is more than ever worrying
record companies who see the
prospects of dipping disk sales
because of home recording, allied
to copyright royalties lost to per-
formers, writers and publishers, as
nearing a crisis situation.

The result is an ever stronger agi-
tation for a form of direct levy on
blank tapes at retail level, with an
added tax on hardware as an al-
ternative.

In fact, many blank tape com-
panies do recognize that a tape levy
would at least end arguments on
the subject. These manufacturers
accept that a levy would mean a
price increase in blank tape lines, in
turn leading to a sales depression,
but they are confident that it would
be a short-term drop.

For the U.K., some 30 million
blank cassettes were sold in 1976.
Because of economic difficuities in
the marketplace, estimates for
1977 are on the cautious side, but
the expectation is for an increase to
33-35 million units.

In percentage terms, 1973 was
30% up from the previous year.
1974 was 23% up again. 1975 was
up by 35% and 1976 showed a fur-
ther 20% growth, but the projected
figure for 1977, taking into account
inflation and other economic hur-
dles, is for little more than 10%
growth.

Last year underlined the success
of quality product in that while the
low-noise standard tapes ac-
counted for 78% of the total, super-
ferric lines at 11% had almost
doubled their sales, mostiy at the
expense of the standard lines. And
in the last quarter for which figures
are available, of the total blank tape
sales, 94% were cassettes, 3% car-

Blank

tridges and 3%
reel-to-reel.

Henry Pattin-
son, chairman of
BASF Tapes and
chairman of the
European Tape In-
dustry Assn., says:
“On this question
of a tax or levy on
blank tape, in
1968 Paul Spring
of Grundig wanted
to pay 50p (around 85 cents) per
cassette machine, following the
German practice. He was told by
various industry bodies to forget it,
because ‘they wouldn’t know what
to do with the money.’ Thatisa true
story.

‘I take the line that far from kill-
ing off the record business, the
blank tape market helps towards a
wider appreciation of music. People
tape a song from the radio, like it,
then buy the artist's album. So
people are depressed now, because
they are not selling anything, but
the principle holds good. Any re-
spectable tape manufacturer would
go along with the idea of a levy pro-
vided it was administered properly
and was not just milked off by the
fat cats. I'd like to see at least part
go to help subsidize musicians and
composers, or a benevolent fund.”

For Pattinson, the urgent prob-
lem would be policing the scheme.
He wants a sum of money paid into
a fund right away to cover legal pro-
ceedings, so the scheme has legal
teeth to counter nonpayers. He be-
lieves no percentage levy should be
involved, just a straight rate per

Fape Erodes Disk

unit, regardless of retail prices. A
one penny per unit levy in the U.K.
would raise more than $500,000 in
a year.

He further believes the ETIA ac-
countants are the best people to
collect—"'they cover the legitimate
70% of the U.K. market already and
could round up the cowboy 30%."

Pattinson adds: '‘But no levy
board should be set up unless there
are strong record company argu-
ments to have one. It is no good to
have the industry moaning that for
every disk sold, there are nine
copies put on tape. Our argument
at the other end could be that if it
wasn't for blank tape, that one
record wouldn’'t be bought in the
first place. Incidentally, the reel-to-
reel market is definitely dying.”

David Claridge, of EMI Tapes in
the U.K., says he fully understands
the desirability of a levy on blank
tape in order to recompense writers
and publishers.

In the U.K. there is an ‘“obliga-
tory” home-recording license avail-
able at around $2.50 from the Me-
chanical Copyright Protection
Society, but only a few thousand of
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the 50% (1975
survey figures) of
the population
with access to
tape-recording

SRS
L A
¥ o

T,
{

fraly
3

P;E\:‘? equipment have
= paid up.
The U.K. blank

tape market is
fairly evenly split
among more than
a dozen com-
panies.

Blank tape sales in France last
year were also around the 30 mil-
lion mark, an increase of 10% over
the previous year, with cassette
recorder sales up 17% over 1975.
Around 80% is imported from the
U.S. and Germany. Copyright and
industry organizations like SNEPA
and SACEM are indignant at reve-
nue harm done to artists, writers
and publishers.

In 1976 the government intro-
duced a bill to tax cassette and tape
recorders, and it was expected to
raise about $4 million, with 75% of
that paid to the newly established
National Music Fund. But it was se-
verely criticized by record com-
panies and SACEM and was thrown
out by the National Assembly.

Now the Secretary of State for
Cultural Affairs is drawing up a bill
for imposition ¢f a “licensing fee”
on all blank tape, for debate in par-
liament in October. Aimed at com-
pensating composers and so on,
this is feit to be psychologically ac-
ceptable to the public.

A SACEM survey last year showed
that one family out of three in
France owned a tape-recorder, so

arket

home recording was available to
5.5 million people. And 88%
bought blank tape for recording
music; 12% using it for dictation
or speeches. Pop accounted for
30% of the music recorded.

As, in France, blank tape costs
around $2 for one hour, and rec-
ords range from $2.50-$10 at retail
pricing. The estimated loss to
record companies—though virtually
incalculable—is clearly very high.

In Germany the blank tape con-
troversy has reached a peak where
major manufacturers (BASF and
3M) are fighting hard the demand
of copyright society GEMA, compos-
ers and the record industry that
3DM ($1.25) should be paid as duty
on each tape sold.

Tape manufacturers claim they
sold 60 million blank tapes in 1976,
but the record companies claim the
figure was nearer 100 million and
as such is constituting a grave dan-
ger for the record industry. One
record company director said:
“There is a growing young-person
mentality not to buy a record or
prerecorded tape but instead to
record independentiy at home."

In Germany the law provides for a
levy or duty on hardware recorders,
but not for the software area. Blank
tapes outsell prerecorded on an
80:20 ratio. While the demand for a
3DM levy goes on, tape manufac-
turers claim the tax would lead to
sales drops, to industry unemploy-
ment and to an increase in tape
prices from 3.50 DM to 8DM.

Friedrich E. Wottawa, EMI| Elec-
trola managing director, says he
would welcome a switch of tax from
hardware to blank tapes and that it
would help make up some of the
lost income for record companies—
“but this one measure would not
solve the whole problem."

(Continued on page 62)

year ago, according to sources here,
The major complaint—denied
vehemently in tests by DuPont—is
that chromium dioxide is abrasive
enough to damage tape heads.
Scotch’s ferrichrome, TDK and
Maxell chrome-equivalent tapes
seem to be finding popularity as
substitutes.

The Dallas/Fort Worth market
for videotape is still weak. The prob-
lem is in the cost of equipment,
which has not found a large follow-
ing locally, at this time. Almost the
only name mentioned in videotape
in this area is Sony’s Betamax. Buy-
ers are asking more frequently for
two-hour tapes, expected to go on
the shelves here later this summer.

Dealers in both Dallas and Fort
Worth are predicting a gradual
upswing in sales of blank tapes over
the next three to four years. This is
due, in part to the growth of the
professional recording business
here, and the subsequent filtering
down of influence to the general
public. The major reason cited is
that customers are more knowl-
edgeable about what is available in
blank tape and are looking for prod-
ucts that suit their needs.

Miami

The general trend toward blank
tape cassette domination in the
Miami area is being felt by most re-
tail merchandisers. According to
Ben Hershman, Sound Advice,
“sales have gone entirely toward
cassette”” with 85% of blank tape
sales in that direction. **We have no
cartridge business at all,” says
Hershman. The remaining 15% of
sales is in open reel.

About 70% of the total blank tape
sales at Stereo Shop is in cassettes,
20% in open reel and 10% in 8-
track. At Luskins (four stores), Jo-
seph Luskin reports percentages of
50% in cassette, 40% in open and
10%, 8-track. *'The percentages are

ifting slightly toward cassette

and | find 8-track is going out,”” Lus-
kin explains.

Chuck Horsely at Sound Compo-
nents claims his store does not deal
with 8-track and *‘never will. It's not
in our line of marketing,” he says.
“To give you an idea of where our
company is, we're strictly high end
audio and we start off where most
companies end up as far as quality
is concerned.”

Horsely finds where profes-
sionals are concerned open reel is
extremely important and they as
well as ‘‘semi-pros'’ are Sound
Components’ prime customers.

“We carry the finest blank line,
and the only tape we stock is the
Ampex Grand Master. Reel-to-reel
has not been a big seller for us. For
one reason, our lowest price open
reel deck is pushing $2,000.” As far
as tape sales are concerned, 75% to
85% are in cassettes, with the bal-
ance in reel-to-reel. Horsely recom-
mends Maxell for cassettes.

Most dealers do not stock chro-
mium product. “We carried it until
a year or so ago, but found it abra-
sive and not good for most ma-
chines,”” Stereo Shop's George Au-
try explains. Horsely says Sound
Advice doesn’t recommend it and
Hershman claims it isn't necessary
anymore. Only Luskin refutes: *Of
course it’s still selling; anyone who
says it isn't doesn't stock it.”” How-
ever, he admits sales of chrome
product have diminished.

Sound Advice and Stereo Shop
are 60% high end stores; Luskins
reports 80% high end and 20% low
end ‘‘the same as last year and ev-
ery other year we’ve been in busi-
ness.” Sound Components is to-
tally high end.

Successful promos and manufac-
turer tie-ins are a rarity in South
Florida, especially in the tape indus-
try. Says Horsely: *'We have a lot of
shows that go on in our store, but
not with tape manufacturers.’” Oc-
casionally, and generally in the
form of advertising support, Hersh-
man gets help from tape people.

Autry believes Maxell is the most co-
operative by providing in-store clin-
ics. Luskin, on the other hand, finds
all suppliers cooperative. "“They all
have clinics and make them avail-
able to us and we take advantage of
all of them."

There are few gripes among high
end retailers. ““The only gripe |
have," says Hershman, ‘‘is the
amount of trashy equipment avail-
able, particularly in the cassette
market. There has been a complete
rush of new cassette machines and
most of them are pure garbage.”

Dealers interviewed either don't
react or don't know about new cas-
sette machines ‘‘crossing over'' to
the semi-pro mart, although Hersh-
man contends that some manufac-
turers are trying to get into ‘‘where
the money is'" and they can't com-
pete. “The manufacturers who've
been making pro tapes still are.””

There's been a great deal of activ-

(Continued on page 58)

Buy Direct From

Manufacturer

PINGH ROLLS

o Siticoe or SBR Rubber
Pinch Rolls

o Four Lb. Density Foam Heat
Tested Pressure Pads

o Specials Made To Order

*Du Pont Trademark

Standard Sizes in Stock

Teflon* Washers and Mylar Rings in stock

TROY MACHINERY CORP.

501 DIVISION ST. - BOONTON, N.J. 07005 - 201-334-2020

Still 64:1

For years high speed tape duplication has required two
distinct operations. These are (1) Duplication using a
bin loop master and open-reel slaves, and (2) Loading
duplicated bulk tape into individual cassettes. The two
step procedure makes the overall duplication operation
inefficient, especially for short runs.

RECORTECG, INC.
777 PALOMAR AVENUE, SUNNYVALE, CA. 94086 USA _PHONE: (408) 735-8821, TELEX: 910 339 9367

Recortec’s Automated Cassette Duplicator

is a simplified open-reel system combining high speed
duplication with automatic cassette loading. For small
users it provides the least investment to move into the
open-reel type, and gives the large volume user higher
productivity at lower operating cost.

www americanradiohistorv.com

57

Biods pieoqing ¥

adgvoang ‘2261 ‘9L ANC


www.americanradiohistory.com

*Market Report

Miami

® Continued from puge 57

ity in videotape at Luskins and
Sound Advice with Hershman re-
porting his store does *‘a big thing
with video tape.” Sound Compo-
nents has no interest at all and
Stereo Shop sees it as a possibility.

Philadelphia

Blank tapes continue to figure
prominently, with emphasis on
quality tapes, as the quality of the
customer’'s home equipment im-
proves. Moreover, the swing contin-
ues to be up for cassette as com-
pared to 8-track cartridge and reel-

to-reel product. For both the audio
store chains and the discount
chains throughout the Eastern
Pennsylvania, Southern New Jersey
and Delaware area, cassette rates
60% of all blank tape sales.

Jetf Quillen, regional manager
for Stereo Discounters, with stores
in Wilmington, Del.; Cherry Hill,
N.J.; and Feasterville, King of
Prussia and Harrisburg, Pa., says
cassettes picked up some 10% over

last year. This is mostly at the ex-
pense of cartridges, which are now
down to 30%, with open-reel ac
counting for the remaining 10%
For Harry Rosen, who operates a
chain of eight Wee Three Sound
and Record Shops in Conshocken,
Plymouth Meeting, Lancaster,
Lebanon, Glenolden, Springfield
and Horsham, all Pa.; and at Moo
restown, N.J., the blank tape sales
breakdown is about the same as

TAPEMANUFACTURING EQUIPMENT

If you are loading or duplicating cassette, 8-track,
or open-reel tape, why not consider the savings
of up to 40% which you can achieve by purchas-
ing a DAK precison web slitter. Prices start at

only $18,000.

If you are currently slitting magnetic tape, mil-
ling, coating, and calendering are the next logical

steps.

DAK Industries, Inc., with more than 10 years
of experience, builds some of the finest tape
manufacturing equipment available on the world

market. The tape we manufacture on this equip-
ment has received rave reviews in such maga-
zines as “AUDIO”, “TAPE DECK QUARTERLY”,
“FM GUIDE.” They say things like *. .. excellent

frequency response, good headroom,

[EIY}

extreme

uniformity,” “low dropout” and much much more.

Let DAK show you the way to better tape and
better profits. All DAK equipment sales include
FULL in-plant training of your engineer before
shipment. Contact us for quotations or infor-

mation.

Precision Coaters
From $35,000.00

BALL MILLS--FORMULATIONS--OXIDE--CALENDERS--PRELEADERS
SLITTERS--WINDERS--TEST EQUIPMENT

Precision Preleader-Siitters
From $18,000.00

Cassette Tape Winders

From $1,750.00

COMPLETE FACTORIES FROM ONLY $200,000

PROFESSIONAL GRADE BULK TAPE

DAK'’s family of fine magnetic tapes is your ideal choice for loading and
duplicating. From California to New York, from Brazil to Hong Kong,
DAK tapes represent remarkable value, reliability, and on-time delivery.

stock # HEC60
stock # HEC90

4200’ hub

Member

DAK HIGH-ENERGY BULK CASSETTE TAPE
$.05 per hundred foot
$.06 per hundred foot

DAK OPEN REEL % INCH RECORDING TAPE
stock # 1200-10R 2400 hub
stock # 1150-10Y 3600 hub

$195 1200’ reel $ .74
$3.50 1800’ reel $1.05
DAK DUPLICATION GRADE 8-TRACK LUBE TAPE
$.05 per hundred foot

COMMUNICATION
Phone 1-213-984-1559
Toll-Free: 1-800-423-2636
Telex 651396
Cable DAKENT
Corres. 10845 Vanowen Street

North Hollywood, Ca. U.S.A. 91605
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last year—60% cassettes, 3&% car
tridges, and open-reel only 2%,

Stereo Discounters handle rrinst
major lines including TDK, 3M,
BASF, Scotch, Maxell, Memorex and
Capitol. Interestingly enough, it's
the hist-end tapes which are the
big se . ., especially Maxell and
TDK, representing 75% of sales.

‘We find that as customers up-
grade the quality of their stereo
equipment, they also want better
quality tapes,” says Quillen.
""People are becoming more saphis
ticated about sound and caontin
ually are seeking out the things
which will make the sound betier
They are definitely quality-con
scious, "

Since the emphasis is on high
end tapes, the many promotiorial 3-
for-2 and 2-for-1 deals which are
mostly on the low end, do not
create as much sales excitement as
before. The response to the promo-
tional sales are only “*fair,” Quillen
says; ‘“‘they still want something
better and the lower price is not an
incentive,

For Rosen’'s WeeThree store
chain, the mix of sales at high-end
and low are exactiy the opposiie.
The high-end tapes, principally
Maxell and BASF, account for only
20% of sales. In order to stimulate
the high-end level, Rosen is adding
the Fuji tape line.

A wide variety of top brands are
presently carried, including Scotch,
Memorex, TDK, Ampex, Maxell, Co-
lumbia, BASF, Capitol and Audio-
Magnetics. Also carried is a low
budget private label brand, Pic-Pac,
in cassette only.

The attraction of chromium diox-
ide tape is fast fading from the
scene, largely because of the im-
proved quality of chrome-equiva-
lent tapes. For the WeeThree
stores, the chrome product has
dropped to 3 to 4% from 5% last
year. And with heaviest sales in the
low-end product, the promotions
are highly effective in stimulating
volume.

For both the WeeThree stores
ar ' Stereo Discounters, the rela-
tionship with the manufacturers is
highly favorable. There are no prob-
lems with shipments, pricing and
make-goods—which are at absolute
minimum as factory quality for all
product is good.

While there is no call for video-
tape now, Rosen is looking forward
to the day when his stores will be
stocking the product. The only rea-
son he is not handling it now is that
the hardware is not visible in any of
the communities served by his
stores. However, as more sets get
into circulation and as pricing
comes down to fit home budgets,
Rosen feels that videotape will be-
come as strong a sales factor as au-
dio tapes. *Once they can afford to
buy the sets, they'll be rushing to
the stores for blank videotapes,’
says Rosen.

Washington/
Baltimore

The inexorable growth of cas-
settes continued during the last
year in the Washington area with
some dealers reporting that cas-
cettes captured as much as 90% of
e sales mix.

And in the highly affluent Wash-
ington market, many dealers report
that a majority of sales are in the
high end of the spectrum.

The 90% estimate for cassettes
came from dealers as diverse as
Wilson Gill, Inc., which deals primar-
ily with professionals in the record-
ing fields; Audio Associates, a chain
of five suburban hi fi stores; and W.
Beli and Co., a high-volume dis-
count department store.

More restrained estimates came
from other sources, David R. Walst-
rom, president of Saxitone Tape
Sales, one of the East Coast’s larg-
est tape distributors, said that cas-
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settes accounted for about 55% of
his sales, about the same as last
year, and John Matthews, manager
of Record and Tape Ltd., downtown
record stores, said that the mix was
about 60% to 70% cassette, 20% 8-
track and 10% to 20% reel-to-reel.

But Matthews said that the cas-
sette share of sales was up about
10% to 15% in the last year, all at
the expense of cartridges, and Mi-
chael Zazanis, president of Audio
Associates, said that the cassette
share was up from 70% last year to
90% this year, again at the expense
of the 8-track share.

Many dealers reported carrying
only a limited number of brands.
Wilson Gill's comptrolier, Ron Blan-
kenship, said his firm sold only Am-
pex, while Audio Associates sells
only Maxell, and W. Bell carries only
Ampex and 3M. In each case,
spokesmen said they had found
one or two brands which satisfied
them and sold well, and decided to
stick with them.

Matthews said that Record and
Tape Ltd. handles Maxell, TDK, 3M
and Advent, Advent was a new
brand, he said, but Maxell was by
far the biggest seller. Saxitone car-
ries a large number of brands.

Whatever the brand, the high end
sells well, though there are excep-
tions like W. Bell, where buyer Paul
McLellan reports about 70% of
sales going to low-end cassettes
such as an Ampex 60-minute tape
that the discount house sells for 65
cents.

That, however, is an exception.
The philosophy encountered is best
expressed by Record and Tape’s
Matthews, who says, ‘‘People gen-
erally prefer the upper end if there
is a choice. Most don’t know what
they want and you have to get down
and find out what they need.”

New premium lines such as 3M's
Master series are beginning to

make their appearance on the ’

Washington scene, but dealers say
there hasn't been much activity in
them yet. “They're just getting
started at the consumer level,”
says Saxitone’'s Walstrom. “It's ex-
cellent, but nobody knows about
it

The dealers say there still is a
minimum amount of sales in chro-
mium dioxide tape, largely because
there always seems to be someone
offering a good deal on it. On the
other hand, there has been almost
no impact made by home videotape
systems; ‘‘we sell to about half a
dozen customers,”” says Welstrom.

Manufacturers can be happy
about the fact that dealers say that
service and quality complaints are
almost negligible.

Atlanta

Blank tape dealers in Atlanta re-
port that cassettes are accounting
for about 70% of their business, a
figure little changed from last year.

Of the retailers contacted, the
percentage of cassette sales ranged
from less than 50% at Peaches, one
of the national record outlets, to a
high of between 80% and 90% at Hi-
Fi Buys, a local stereo chain. Car-
tridges and open reel generally ran
well behind cassettes, except at
Peaches, where cartridges account
for 50% of sales, according to a
spokesman.

Brands carried most often in-
cluded TDK, BASF, Scotch, Memo-
rex, Maxell and Capitol. That lineup
was essentially unchanged from
last year.

TDK came in for particularly high
praise from Hi-Fi Buys manager
Nick Prince. “TDK Super Avalon
has shown itself to be superior to
virtually any other tape on the mar-
ket,”' Prince says. Memorex also got
a strong endorsement from a
spokesman for the stereo depart-
ment of Rich's Department Store.
Franklin Music’'s Dan Hicks adds
that TDK, Maxell, Scotch and Capi-

tol are carried a lot because of over-
all performance and guarantee.

Prince says that while the appeal
is broadening for premium lines of
tape, he still carries mostly mid to
lower end product.

Other dealers contacted seem to
agree. ‘‘We especially don’t get
many requests for high end tape at
our downtown store, though we
might get some in our suburban
stores,”” the Rich’'s spokesman

says. “‘People who shop here are
not as well off, | guess,” he adds.

The mix of sales was heavily
weighted toward lower end product,
with only Franklin Music reporting a
higher percentage of high end tape,
which accounts for about 70% of
tape sales there.

Chromium dioxide tapes seem to
have passed from the market here
for the most part. ““It has basically
passed,” says Prince. ‘“We have

moved into ferrichrome and co-
balt-treated tape which works much
better without the wearing disad-
vantages of chromium.'' Only
Rich’s had recently added any chro-
mium dioxide tape to its inventory.
“We're exploring the market, but
there hasn't really been much de-
mand,”
says.
In-store clinics or seminars seem
to be the most effective promotion

the Rich’s spokesman’

or manufacturer tie-in here. “Our
in-store seminars have done very
well. They produce specs and prove
that the tape really has an edge to
both customers and our sales
people,”" Prince says. TDK is the
brand he has worked with.

At Franklin music, Maxell bring-
ing in an oscilloscope proved suc-
cessful. Memorex has helped
Peaches.

(Continued on page 62)
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Nothing is everything )

Nothing less than total accuracy will ever satisfy us.

Nothing. Because what you should hear on a cas-
sette is nothing more than you record and nothing less.
No noise, no hiss, no distortion, no wow or flutter, no

hyped high end. That's what total accuracy is all about.
And that's what BASF is all about. Since 1932, when
we invented recording tape, BASF has worked
toward one goal: the purest, most accurate sound
that tape can reproduce.

There are no shortcuts. We use the best quality
ferric oxide, milled by a patented process, for maximum
packing density and uniform coating. We use an exclu-
sive polymer binding, which will never deteriorate and
cause frictional noise or wow and flutter. Even our
P cassette case is different, incorporating our patented
Special Mechanism, for years of smooth and dependable
tape feed. Compared to most cassettes, it's over-engineering.
But what wouldyou prefer to buy . . . under-engineering?

At BASF, we're purists. We've dedicated the efforts of the

world’s largest magnetic tape research and development staff
to the goal of totally accurate sound. When you use our Studio
Series cassettes, we want you to hear nothing . . . nothing more

than you record, and certainly nothing less.

. B BASF The Purist.
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A Billboard Spotlight

JULY 16, 1977, BILLBOARD

PRATT-SPECTOR CORPORATION

46 MERRICK ROAD * ROCKVILLE CENTRE, N.Y. 11570 « 212/227-0008 or 516/764-5061

CASSETTE LABELER
AND IMPRINTER IN ONE

Fast, efficient, precise, economical

(Attachment
for 8-track
available)

» Cassette labels * Splicing tapes * Sensing tapes
* Duall manual tape dispenser * Paper leader tape * Bulk cassettes

» Sensing tabs ¢ Editing blocks * No abrasive head cleaner
* “Pro-Splice” kit « Acetate edit tape » Sensing tape leader

FOAM LINED HEAT-SEALABLE MAILERS
FOR CASSETTES, CARTRIDGES & LP’s

These foam mailers are also available with self-sealing
adhesive strips for maximum verstaility.

These foam lined mailers meet all postal and shipping
\ requirements for strength and durability.
$ ) SEVERAL MODELS OF HEAT SEALING

MACHINES ARE AVAILABLE FOR
EVERY REQUIREMENT.

-

-
\.

Write for samples and complete details.
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European Roundup

® Continued from page 57

A technical solution would be to
insert “'gates’ making copying “‘im-
possible,” but Wottawa feels that
one technical development can be
overcome by another. Therefore his
one real answer is that record man-
ufacturers have to supply the con-
sumer with “‘quality so outstanding
that it would oust any private
recording.”

He adds: ‘‘We have recently
achieved an important improve-
ment in quality on our prerecorded
cassettes and while it will take a
little while to put the whole catalog
to this high standard, we are at
least on the way.

Hans Georg Baum, RCA manag-
ing director, says it has to be as-
sumed that at least 95% of blank
tape is used to record music. “‘The
main sufferers are the copyright
owners and artists, whose intellec-
tual properties are not properly pro-
tected. We're faced with thisincred-
ible situation where disk jockeys
animate listeners into recording at
home and so prejudice inteltectual
property rights.

And Oskar Drechsler, director of
Phonogram, says: ‘“‘Though basi
cally legal, home recording is dan-
gerous for the industry. The num-
ber of songs pirated in this way
runs into billions. My assumption is
based more on personal links with
taxi drivers, my own children and
their friends than on official statis-
tics. The price of blank cassettes al-
lows private copying to assume the
status of a fashionable pastime for
aduits as well as kids. The small
percentage of cassette turnover in
relation to albums in contemporary
music confirms the point—all Ger-
man firms release albums in cas-
sette form as well.

In Italy, while blank tapes sell
consistently, the economic situ-
ation is-holding back any potential
boom—and the introduction of
color tv by state network RAI has
also helped keep sales at a reason-
able level.

There is no tax on blank tape in
ftaly and so far no demands to have
one. Edgardo Lisi, secretary of AFI
(the Italian Record Manufacturers’
Assn.), says it is virtually impossible
to give blank tape sales figures or
get them from manufacturers.
Most of the raw material is im-

ported, then used by various com-
panies. In this field there is a kind of
piracy, with counterfeited blank
cassettes carrying internationally
known trademarks.

Cassettes are the most commer-
cial product in the ltalian blank
tape field, with virtually no market
for 8-track. Sales growth is around
5%-6% a year. Competition is fierce
on technological developments.
While chrome tape was fashionable
just a year ago, now ltalian buyers
go for chrome-ferrite tape.

Some years ago cassettes were
mainly used to tape music from the
radio, but now the growth of hun-
dreds of "‘free”” FM stations means
that records are frequently inter-
rupted by announcements, so
home duplication is more restricted
to record-to-cassette taping, which
involves expensive hi fi equipment,
so restricting the usage.

Tape recorder owners in ltaly
tend to use cassettes several times
and statistics, though roughly esti-
mated, suggest 3-5 cassettes for
each recorder. The reel-to-reel mar-
ket, though steady, is restricted to
professional users and even the in-
dependent radio boom has not
really affected sales, though most
of them use sophisticated tape
recorders.

Video tapes are also for profes-
sional users in Italy. Besides RAI,
the manufacturers’ best custom-
ers, they are used by scores of pri-
vate semi-legal local tv stations,
basing their programming on mov-
ies or live shows and they usually
reuse their tapes anyway.

3M (ltaly) is starting a national
campaign to promote cassettes,
aiming at the young. But generally
because of high prices, tape record-
ersand hi fi hardware is for the mid-
dieaged and older. 3M has a factory
at Caserta where 1,200 are working
on manufacturing blank loaded
tape and tape for data processing.
This will be fully operational next
year, having involved a near $40
million investment.

SASEA-BASF, which claims to
control 35% of the blank tape mar-
ket in Italy, looks for a sharp in-
crease in blank cassette sales in the
next few months, but there is prob-
ably noimminent expansion in reel-
to-reel. So much in Italy depends on
the current state of the national
economy.

Market Report

Atlanta

® Continued from page 61

Maxell and TDK were the brands
named most often as being the
most cooperative in such promo-
tions.

There were few gripes voiced by
the Atlanta retailers. **Tapes are a
good add-on sale and our custom-
ers generally turn out to be repeat
customers,” says Prince.

Hicks says that though tapes sell
fast, he doesn't see the manufac-
turer reps enough. ‘| have never
seen the Scotch representative,” he
adds.

Only Hi-Fi Buys and Rich's carry
any video tape at this point, **‘Some
customers have expressed interest
in it, and we carry some Betamax
tape as a convenience, but it is not
a demand item,"' Prince says.

At Rich's, which carries the Beta-
max line of video tape recorders,
blank tapes generally sell fairly well.
“We sell 10 to 20 blank tapes with
each deck,” the spokesman says,
adding “‘there is definitely a market
there."” BILL KING

Seattle/Portland

Brand mixing of low, medium
and high-end is a major factor in
Seattle with customers going for
the better quality product. Mean-
while, cassette sales are booming in
Portland where 8-track had been
holding its own as opposed to
Seattle where cassette has been
strong for two or three years.

In Seattle there’s not so much a
mix of brands, however, as there is
a mixture within the same lines, be-
lieves Rick Cummins, manager of
the Wide World of Music. ‘“Most
people like to stay with one particu-
far brand,” Cummins says, ‘‘so we
strive to carry those that offer a
choice.” Maxell, he says, is one of
the store’s best sellers because it
provides a range from medium to
high-end and this appeats to the
buyer. His store also carries Scotch,
BASF, and a smaller stock of Memo-
rex.

Paul Yacoe, sales manager of the
Electricraft Stereo Center chain,
also leans to Maxell because he con-
siders it “‘best quality.” He, too,
likes the range of *‘full-line choice.”’
In addition to Maxell, Electricraft

(Continued on page 64)
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Semi-Pro Explosion

® Continued from page 56

also noted by A.l. Rosenthal, whose
six-year-old  Philadelphia-based
company is one of the Northeast's
leading distributors of blank tape
and accessories. ‘“‘There's more
and more of that kind of business
around,” he claims. *Maxell UD-XL
I and Il are being used as reference
tapes by a number of studios in this
area, and TDK SA also is well
thought of."" He sees similar pros-
pects for the new TDK normal-bias
AD cassette just introduced.

The veteran tape marketer sees
the semi-pro area as one of the real
growth markets, and notes that the
just introduced Maxell UD-XL back-
coated open-reel line already is get-
ting good feedback. BASF open-reel
has been a steady seller, but with
recent hefty price increases at the
wholesale level, he's a bit con-
cerned over the dealer margins. He
also reports a ‘'nice start'’ on the
Memorex Quantum reel line.

At BASF, Bob Blanck, who heads
the blank tape marketing oper-
ation, reports that open reel busi-
ness the last six months has been
particularly good, with the firm's
No. 1 rating in Consumer Reports
not hurting at all. He acknowledges
the demand for the BASF master-
ing tape in the U.S., but explains
it'’s just prohibitive to import and
sell at a profit in the current com-
petitive market.

However, with its new coater now
on-line at Bedford, Mass., head-
quarters, everything will now be
manufactured in the U.S. except
open reel. Until now, chrome cas-
settes were imported loaded and
just *finished'" here, but now rolls
will be brought in for loading in the
U.S. The possibility of manufac-
turing open reel is feasible in the fu-
ture, he says.

BASF's r&d effort in Germany
has promised him a high-bias prod-
uct to compete with the TDK SA and
Maxell UD-XL 1l cassettes perhaps
by year-end. Also in the works is a
superior chrome formulation that
may be previewed here before its
initial bow in Europe, where chrome
is still an important market factor.

The European firm which devel-
oped blank tape also has had me-
tallic-particle research under way
since 1972, Blanck reports. It has
shown a coated base film with ex-
tended range properties like those
of 3M’s Metafine IV to several com-
panies in Europe. *“It’ll be out when
the equipment is there to handle
it,”” he maintains, echoing the com-
ments of 3M’s r&d team which sees
the formulation as extending both
audio and video tape capabilities.

Maxell national sales manager
Gene LaBrie is extremely bullish on
both the semi-pro and professional
markets for the Japanese com-
pany's high-end product lines. He
sees the firm, which has a solid
share of this side of the businessin
Japan, taking a more aggressive
posture in the U.S. as well.

The introduction of the new UD-
XL back-coated reel line at the re-
cent CES is just one indication of
how Maxell feels about this growth
area, he notes. LaBrie also sees the
studio market as a prime target for
the high-end Maxell cassettes, ack-
nowledging reports that the dub-
bing concept is expanding.

While Maxell is a factor in the
mastering field in Japan, there is no
definite timetable for bringing in
those products, he says. Video has
a higher priority with the fast
emerging home market about to
take off, LaBrie believes, though he
isn't ruling out an entry into the stu-
dio and broadcast market in the fu-
ture.

Fuji, which recently put its audio
and video marketing wings under
one division headed by John Dale,

is definitely looking at the profes-
sional audio area. *“We're already a
major 8-track lube supplier in Ja-
pan, and see a very viable market
here for our bulk products in both
the cartridge and cassette areas.™

The company’s mastering lines

are a significant factor in the Japa-
nese market, and there are aggres-
sive plans afoot to compete in the
U.S. in this area as well, he says.
Certainly the high-end open reel
mart will get increasing attention,
once the Fuji cassette products are
into broadened distribution, Dale
maintains.

The trend on all consumer levels
to “trading up’’ has the best conno-

tations for the future of the semi-
pro market, all major suppliers
agree. The continuing crossover of
products, from the studio to the
consumer, and now in the cassette
area from consumer to studio, is
another important growth factor.
And Elcaset, the new formulation
to span the gap between cassette
and open reel, may well make it in
the professional broadcast, studio

and disco areas long before (if ever) 63

it is accepted at the consumer level.
Certainly the hardware lends itself
to professional applications, with
random access features preemi-
nent.

The semi-pro mart has still just
been scratched. It's the tip of a
profitable iceberg that is just begin-
ning to melt into dealer and sup-
plier cash registers.

We give you
the new one-two.

There’s a better reason than ever before for you to feature
TDK as your leading cassette line: our new AD cassette.

AD, the second generation of our Audua, has been
carefully designed as the ultimate cassette for “Normal”
bias/EQ settings, for recorders with or without switchable
bias/EQ, whether in quality home decks, portable or car
stereo units.

More important for your sales, AD is the only
such tape with the hot high end energy to handle what
many of your customers are looking for—the ultimate
tape for rock and jazz.

Of course, AD has everything else you have come
to expect from TDK: low noise, high output, extended
dynamic range, perfect compatibility with all decks and
noise reduction systems (Dolby*, ANRS and others).
Overall, AD produces a clearer, crisper sound than ever

before possible in a cassette of its type.

AD comes in TDK’s super precision cassette mech-
anism, for lifetime warranty-backed reliability. And is
available in 45, 60, 90 and 120-minute lengths.

So now, with TDK, you have the best tapes for any
bias/EQ setting: SA (Super Avilyn), for the “High” (CRO2);
AD, for “Normal”. They join D (Dynamic) and M (Maverick)
to give you the highest quality, best price/performance
cassettes on the market today.

Get the full story from your TDK rep, about the
advertising, POP, displays and other support materials that
will boost turnover in your

e

can give your customers
the new one-two, too.

AD: The Machine for Your Machine
... Your Profit Machine.

*Dolby is a registered trademark of
Dolby Laboratories, Inc

TDK Electronics Corp., 755 Eastgate Boulevard, Garden City, New York 11530
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A Billboard Spotlight

JULY 16, 1977, BILLBOARD

Consumer videotape is now mov-
ing into the U.S. retail pipeline on a
broad scale. The coming Christmas
selling season will see the U.S. con-
sumer literally “‘wrapped in tape’
by some 14 or more different mar-
keting brand efforts involving the
new Yz-inch videotape cassette for-
mats which have already passed
their out-of-town tryouts in Japan.

But as Richard O'Brion, JVC; Alex
Stone, Quasar; Harvey Schein, Sony
America; and Jack Sauter, RCA, all
agreed at this June’s Chicago Con-
sumer Electronics Show Video
panel, supply will be running way
behind demand as each brand
fights for market position.

Total present production capac-
ity for all Japanese manufacturers
vying for the Y2-inch consumer
videotape market is between
500,000 and 600,000 units.

Out of this total, U.S. manufac-
turer sales to its distributors for
1977 will range from 200,000 to
250,000 according to estimates.
Sales for Sony America's Betamax
available at retail since November
1975 are pegged at about 100,000
this year and the remainder will be
divided among Sanyo, Quasar (both
entered the market in early 1977)
and models to be introduced at re-
tail starting later this year by RCA,
Zenith, JVC, Panasonic, Magnavox,
Sylvania, Mitsubishi, Sears, Tosh-
iba, Sharp and others to be an-
nounced.

Total Japanese manufacturing
runs for 1978 should be more than
one million with U.S. sales pre-
dicted as reaching as high as
750,000.

In spite of the large number of
different marketing efforts which
will be mounted in the last haif of
this year, all are variations of four
basic but different and incompat-
ible Japanese developed '2-inch

BLANK TAPE
O €D

videotape cassette formats coming
from Sony, Sanyo-Toshiba, Matsu-
shita and Japan Victor.

Although Sony's initiative with its
one-hour capacity Betamax gave it
a year's jump on the market, Sony
lost critical ground to its manufac-
turing competition by failing to
heed consumer preferences for a
two-hour capability.

But Sanyo (V-Cord [), Matsushita
(Quasar), and Victor (JVC Vidstar
VHS) moved to enter the market
with two-hour capacity machines
which immediately proved they
were better suited

Video Set To Explode

By KEN WINSLOW

achieved national distribution,
learned that the stand-alone deck
was a much more successful con-
sumer product configuration than
the console and by putting 50,000
units into the hands of users
showed it was in the U.S. market
with a home VTR to stay.

By the start of this year the in-
tense competition for the U.S. mar-
ket turned toward a combination of
extended playing time and the sign-
ing up of licensees.

Sony began the 1977 round by
going two-speed with its one-hour

Betamax in order to achieve a
switchable two-hour capacity and to
sign up Zenith along with Sanyo
and Toshiba.

Not to be outdone, Matsushita
announced a switchable two-speed
version of Victor's two-hour VHS
system in order to achieve an ulti-
mate four-hour capacity and that it
had signed up RCA and more
recently Magnavox and Sylvania.

By the recent CES the battle for
the U.S. home videotape market
had come down to the Betamax and
the VHS formats. U.S. Quasar con-
tinued to sell its

for the main rea-
son U.S. con-
sumers were buy-

PERFORMANCE CHARACTERISTICS OF

N Format Betamax Betamax
ing. People seemto  Capacity Lhr ;-hom/
. -hour
want_tp do off-air  poeiper Sony sony
television broad- Marketing Commitment Sony Sony
cast recording of gg;‘:
sports, feature Toshiba
films, and other z:’;"'
“event''-oriented Teac
s . 1-hour 1-hour
tel_eV|S|on prOgram Recording Compatibility mode mode
ming which has only only
been characteristic  Tape Width In Cassette Y-inch Y-inch
. , 8 Tape Speed 1.57ips 0.79 ips
of this year's in- yeqToTape (Wriing) Speed 272ips
tense rating war mw%*eaimm 2:,. 2
1dec Track W n I
among the net- Videotape Consumption Per Hour 19.4ft 9.7t
works. Cassette **(%-hour) (1-hour)
. Suggested List Price $12.45 $12.45
With unchal- (1-hour) (2-hour)
lenged access to SRR HIBEE
the U.S. market in
ile i . Tape Consumption Cost Per
1976, while its riv- 0 $16.95 $8.48

als were sorting
things out in the
Japanese domestic
market, Sony

*firms may be in both configurations.
**in both Betamax versions, the 1-hour and the 2-hour versions, compatibility is enly in the 1-hour mode on both machines.
***in both VHS versions, the 2-hour and 2-hour/4-hour versions, compatibility is anly in the 2-hour mode on both machines.
****Price remains the same; obviously there is a price saving when using the extended play mode.

LEADING HOME VIDEOTAPE CASSETTE EQUIPMENT MODELS

VHS
2-hr

Victor
e

Panasonic*

Sharp*
Hitachi

Mitsubishi*

2-hour
mode
only
Y-inch

1.31ips
228 ips

03u
58

166 ft*
(*-hour)

$11.95

$1-hour)

31595

(2-hour)

$19.59
$9.98

machine as fast as

it could supply its
ViS distribution but
2-hour/ readily admits it
s would switch (to
RCA VHS) when the
market calls for it.

Panasonic
Magnavox .
Sanyo and Toshiba

Sylvania

. are now manufac-

turing Sony's two-

2oy hour Betamax and
mode
only have already re-
;”6"7”";5 duced monthly V-
) Cord |l production
to 1,000 each.

Other Japanese
manufacturers
with U.S. brand
marketing efforts
have jumped onto
both the band-
wagons.

Those now com-
mitted to Betamax
are Sony, Zenith,

By

841t
(1-houry***
$11.95
(2-hour)
$15.95
(4-hour)
$19.95

$4.99

Sanyo, Toshiba, Pioneer, Aiwa and
probably Sears through its Sanyo
tie-in.

In the VHS camp are JVC, RCA,
Panasonic, Sharp, Hitachi, Mitsu-
bishi, Magnavox, Sylvania, Curtis
Mathes and eventually Quasar.

There is general agreement that
Betamax and VHS tape formats can
co-exist along with the Philips/
MCA /Magnavox videodisk system
due the end of this year with all
three emerging as consumer video
standards. While work has been an-
nounced on new formats, such as
the BASF Y-inch fixed-head system
licensed by Bell & Howell for the
U.S. and predicted by the end of
1979 at the earliest, the consumer
video future seems set into the
early '80s.

In going two-speed with the origi-
nal Betamax and VHS formats,
both maintained the ability to use
their originally designed cassette
shells interchangeably between
normal or extended play versions.

This means that Sony's $38 mil-
lion Dothan, Ala., plant, now exclu-
sively devoted to Betamax cassette
manufacturing at a monthly capac-
ity of 600,000 pieces, will serve
both one-hour and two-hour Beta-
max users. In its extended two-hour
mode the retail per-hour Betamax
tape cost to the user based on the
$15.95 tist of a maximum load cas-
sette comes to $7.98.

Cassettes for all VHS machines
which will serve both two-hour and
four-hour users are being supplied
by Matsushita, TDK and Fuiji. In its
extended four-hour mode the retail
per-hour VHS tape cost to the user
based on the $19.95 list of a max-
imum load cassette comes to
$4.99.

U.S. tape manufacturers led by
3M are moving rapidly to supply
blank cassettes for both the Beta-

(Continued on page 66)
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CASSETTE SUPPLIER

TRANS-AM

INDUSTRIES

Meets all industry standards
Provides high reliability

Offers immediate delivery

Has the capacity—over 50 million

C-0 CASSETTES

(Colors Available)

Contact us today for price list and samples.

TRANS-AM INDUSTRIES

845 BROAD AVE., RIDGEFIELD, N.J. 07657
Tel: (201) 945-2000 - Telex: 133396
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Market
Report

Seattle/Portland

® Continued from page 62

carries TDK, Scotch, BASF and Am-
pex. Daryl McGlenn, owner of Ren-
ton Music, sees not only a greater
tendency to mix both different
brands and within brands, but a re-
cent over-all explosion in blank tape
demand. His blank tape sales, he
says, have skyrocketed in recent
months. ‘‘People seem to be on a
nostalgia kick and want to preserve
moments that are precious to
them,"" he observes. His *‘big five"
are Memorex, BASF, Scotch, Craig
and GRT. He likes Memorex ba-
cause an increasing number of cus-
tomers keep coming in asking for it.
He credits its popularity to attrac-
tive packaging and strong national
advertising.

Twelve months ago cartridge and
cassette volume in Portland was on
even ratio at Stereo Unlimited, but
today cassettes have forged ahead
to a 65% lead, reports Jack Hart,
the store's general manager. Cas-
settes average 65%, 8-tracks
32%, and open reels 3% at D.J.'s
Sound City in Washington Square,
according to manager Tim Ream.
Cassette sales volume has in-
creased 15% to 20% over the past
year, he says. At Westman's in
downtown East Portland cassette
sales during the past two years
have gone from a mere 20% to
80%. Open reel and 8-track
square off, each with about with
10% of today’s volume, reports
owner Gary Krueger. Cassettes ac-
count for 90% of the volume at the
Record Plant in southwest Port-
land, with 8-tracks falling to 9%
and open reel to a shadowy 1%. At

‘Morry's Record Rack in suburban

(Continued on puge 65)
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® Continued from page 64

Tigard, however, 8-track and cas-
sette sales maintain a more equal
ratio with cassettes holding a 60-40
advantage. Tom Godfrey, manager
of Morry's, and Steve Ramsby, co-
owner and manager of the Record
Piant, both point to a substantial
upturn in cassette sales over the
past year.

At Tape Town (10 stores in the
Seattle area) blank tape sales are
definitely up and customers are in-
clined to mix high, medium and low-
end products primarily to deter-
mine which products adapt best to
their particular equipment. **When
they determine that, they usually
stop mixing,”” says Mark Mano,
stock superintendent at the main
downtown store. Maxell, BASF, TDK
and Scotch are among the best sell-
ers at Tape Town. The Griggs De-
partment Store chain in the Tri-
Cities region of southeastern Wash-
ington (somewhat removed from
Seattle, but in the same general
trading area) reports a hefty upturn
in blank tape sales. ‘“There's a
tendency to mix, but toward the
higher end products,” says elec-
tronics buyer Tom Watts. Three-
packs, for example, he points out,
are dropping off. The chain carries
BASF, Ampex, Memorex and Cer-
tron.

At World Wide cassettes domi-
nate 60% to 70%, with 8-track ac-
counting for 20% and open reel the
rest. Renton Music sells 90% cas-
sette to 10% 8-track, while Electric-
raft reports cassettes at 70%, open
reel at 24%, and 8-track only 6%.
Tape Town, too, sells 70% cassettes
but lists 8-track volume at 29% and
open reel at 2%. Griggs Department
Stores sell no open reel, volume
being split 50-50 between cassettes
and 8-track. ‘A year or so ago,”
Watts notes, ‘‘the ratiowas 70-30in
favor of 8-track.

McGlenn at Renton Music finds
his “‘buy two, get one free” items
his best movers and most dealers
take advantage of special promo-
tions to boost over-all sales.

Wide World is doing well with
chromium dioxide, featuring both
BASF and Scotch. Most other deal-
ers, however, shy away from the
product because of customer indif-
ferences.

In the semi-professional field
Oregon Audio Video Systems is
doing a specialized job for indus-
trial and institutional customers.
Educational outlets lean almost ex-
culsively (99%) on cassettes, with
Capitol being the heavy favorite, re-
ports George “Bud’’ Crockett, vice
president and general manager of
the firm. The 3M Master series in
open reel is popular with industrial
accounts and radio stations are
heavy users of broadcast cartridges
(Fidela-Pak and Capitol A-2), he
notes.

The versatility of cassettes, their
compactness, and their recording
ease are reasons given by D.J.'s
Tim Ream for the growing popu-
larity of the product. Maxell and
BASF top the wanted list at D.J.'s,
as they do in many other Portland
area stores. “It's a good mix of high
end and middie of the road price
appeals,”” Ream says. Morry's, too,
uses Maxell as its quality line with
Memorex as a price buffer. At the
Record Plant, Memorex is the best
seller with Audio Magnetics’ Tracs
BASF and TDK also doing well.

BLANK TAPE

€ ] €)

Ramsby, however, swims against
the Maxell current in the area and is
planning to drop the line. *‘Our cus-
tomers just don't ask for it any-
more,”” he says. At Stereo Unlim-
ited Capitol, Tracs and Ampex are
the best sellers.

“‘People are becoming more qual-

*

ity conscious all the time,”" observes
Gary Krueger at Westman's.
““Price,” he adds, ‘‘doesn't seem to
be terribly important any more."
His primary lines are TDK, BASF
and Fuji. Krueger is a strong advo-
cate of quality. Poor quality tapes,
he contends, have a dampening ef-
fect on component sales. ‘“When
the tape performs badly the cus-
tomer has a tendency to blame the
equipment.”” Cheaper tapes, he

states, have inferior hubs, poor de-
sign and a tendency to jam, thus
prompting the customer to fault
the machine. “If you’re in the busi-
ness of selling stereo hardware,"'' he
declares, ‘‘you’'d better convince
your customers to buy quality soft-
ware." Like most Portland dealers
interviewed, he frowns on private
labels because of what he terms
“generally sub-quality standards.”’

Chromium dioxide isn't doing too

—

BLANK TAPE

Oml O

well in the Portland area. Abra-
siveness and higher cost seem to be

.the determining factors.
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THIS IS WHERE TOMORROW’S

GREAT MUSIC IS COMING FROM.

styles change

talents change.

much about

he does about
playing it. And

also be used to
improve it.

The Mode! 5-EX shown with four
optional 20! input modules.
Model 5 shown with optional 204

©TEAC 1977

We think musical

because musical

There is hardly a

musician making

money today who
doesn't know as

recording music as

recordists know as
much about playing
music as they do
about recording it.

Because both know
the equipment that
captures music can

So while musical
styles may change,
the interdependence
of musician, recordist,
and the instruments
they use will not.
And that is the
reason for the
TASCAM Series by
TEAC.

For not very much
money TASCAM

lets both musician
and recordist get
their hands on
mixers and recorder/
reproducers that let
both tailor their
music their way.

talk back/slate module.
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For every kind of
music, for every
kind of need, at
home and on

the road, by price
and application,
everything we make

TASCAM SERIES - TEAC,

A new generation of recording instruments
for a new generation of recording artists.

TEAC Corporation of America

7733 Telegraph Road, Montebello, California 90640
In Canada TEAC 1s distnibuted by White Electranic Development Corporation (1966) Lid.

has the same goal
as everything you
make-—Dbe the best.

Because it still takes
great talent to make
great music.
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“Video To Explode

A Billboard Spotlight

JULY 16, 1977, BILLBOARD

® Continued from page 64

max and VHS formats. At CES 3M
used its already retailed Betamax
tape and a sample of its VHS cas-
sette under development to provide
one of the first industry compari-
son-switched ‘‘A/B" demonstra-
tion of an extended play two-hour

Betamax. The comparison to a nor-
mal play JVC Vidstar VHS two-hour
machine using the same tv set
showed very little difference. While
this indicated 3M is ready to go with
tape product for both formats, the
real test between Betamax and VHS
will come when an ““A/B" test can

be made with a four-hour VHS
model.

With videotape hardware and
blank cassette gearing up to serve
the start of a mass video market
timed for 1978 when the retail tick-
ets are expected to drop from to-
day’s $1,000 to $1,300 to the $700
to $800 range, the industry is turn-
ing to programming.

By hanging its hat on personal in-
‘home off-air recording Betamax not

only established a foothold in the
market but also got slapped with a
Universal-Disney lawsuit claiming
that the aggressive promotion, in-
store demonstration, and sale of
Betamax aided and encouraged vio-
lations of its motion picture copy-
rights.

The suit tied in Sony’s ad agency,
major mass retailers with outlets
across the nation, and even a pri-

vate purchaser. This benchmark ac-

Money can't buy it
because we'e giving it
awavy.

It's the first prize in

the Ampex Ultimate
Stereo System Sweep-
stakes. A promotion
offering your customers
a chance at the ultimate
in sound. A stereo system
that drew raves at CES.

And that $12,000 prize
is followed by 99 other
prizes.

All the public has to
do is come to your stores

for the entry blanks

(no purchase necessary)).
And once theyre there,
you have a shot at them
for anything else you
sell, too.

This is just one of a
series of exciting promo-
tions we're planning for
this year to push Ampex
recording tape.

And we're buying
nearly a million dollars
worth of radio com-
mercials to tell the
public about these

promotions and our fine
quality tapes. '
Ask your Ampex rep
for details about the
Ultimate Stereo System
Sweepstakes dealer ad
and display contest. You
could win a seven-day
Caribbean cruise.

And that should be
music to your ears, too.

AMPEX

If it’s worth taping,
it's worth Ampex®

© Ampex Corporation, 1977.
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tion is scheduled for initial argu-
ments around the end of this year.
Either way appeals are expected to
take several years and run to the
Supreme Court unless Congress
gets involved; which is a growing
possibility.

Bootlegging of motion picture
and other properties into these new
consumer video formats is a grow-
ing problem and law enforcement
agencies are starting to act.

As the number of machines in
the hands of home-owners grows,
program producers are moving to
make their product available. Test
marketing and pricing is now un-
derway by Time-Life, Paramount
Pictures and others with regional
promotion due later this year.

Leading sellers already are R- and
X-rated properties going at $150 to
$250 a title. Some 20 to 30 video
program distributors have already
started to provide rental and sale
product in Betamax. They and oth-
ers will add VHS in the months to
come.

Key to a pre-recorded videotape
program market is high speed pro-
gram duplication. Matsushita can
be expected to redesign its success-
ful 10:1 bi-fillar Y2-inch E}AJ/Car-
tridge system to service the Y2-inch
VHS video-cassette format. King in-
strument, Westboro, Mass., is in
the final test phase of a 10:1 ther-
mal pancake duplicator unit.

Billboard photo by Maxell
NO. 1 SALESMAN—Ron Johnson of
B&B Electronics, Denver rep for
Maxell blank tape, accepts prize of
Advent 750 VideoBeam as sales-
man of the year at recent national
convention, from Gene LaBrie, na-
tional sales manager, left.

FUJI TEAM—Dennis Hedlund, left,
is congratulated on appointment as
Fuji Eastern regional sales manager
by Terry Donnelly, magnetic tape
division sales/marketing manager,
in front of display for ‘‘Wheeler
Dealer” 10-speed bike promotion
and Mennen bonus giveaways.

Credits

Earl Paige, editor. Editorial direction,
Stephen Traiman, Tape/Audio/Video
Editor (he contributed lead, semi-pro
story and New York market round-up).
Jim McCullaugh, Sound Business Editor
(marketing story and Los Angeles report).
Alan Penchansky, Chicago Bureau Chief
(Chicago market report). European
roundup under direction of Peter Jones,
U.K. News Editor. Japanese round-up,
Alex Abramoff. Other market reports:
Susan Sanders (Dallas-Fort Worth); Ken
Fitzgerald (Portland-Seattle); Sara Lane
(Miami); Maurie Orodenker (Philadel-
phia); Bilt King (Atlanta); Boris Weintraub
(Washington/Baltimore). Product grid,
Tom Cech and Susan Peterson. Ken
Winslow (video story). Cover art, Saiva-
tore Scorza with special assistance from
the Federated Group stores. Production,
John Halloran.
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Creatmg Product Demand Key To Kief’s Success

® Continued from page 47

largelv, by the “street value™ of the
iem.

“The whole idea is to stack up as
the most over-all compettive soft-
ware outlet in the market,” explains
the retailer. “We don’t look at the
cost o' single albums but at competi-
uve conditionsand the balance sheet
at the end of the year. We may price

‘Ear Drum’

® Continued from page 47
Audio-Technica. a leading cartrnidge
manutacturer. and Telare Records.

Jon R Kelly. vice president of Au-
dio-Technica. was most vocal at a
recently concluded CLS audio semi-
nar about the poor guality of an av-
erage LP and indicated his firm be-
gan distributing direct-to-disk
albums to make the record industry
aware of the increasing gulf between
sophisticated sterco gear and normal
software (Billboard, June 18. 1977).

Disewasher. a leading record care
accessory manufacturer. is handling
distribution of Telare whose first en-
try is “Direct From Cleveland.™ the
Cleveland Orchestra conducted by
Lorin Maazel captured by this proc-
CSs.

The average retail ticket on a di-
rect-to-disk LP is $12.99, Markup is
20%.

Interestingly. Ear Drum doesn’t
advertise direct-to-disk albums ex-
cept when it gets a new tle, indi-
cates Lewis.

“For example,” says Lewis. “we
made mention of the fact that we
had a new Charlie Byrd album from
Crystal Clear. Ear Drum’s sole
method of advertising is the classi-
fied scction of the L.A. Times which
many other high end dealers use.

“Yel, we are getting an awful lot
of inquiries about direct-to-disk
LPs.” adds Lewis. “People are hear-
ing them at friend’s houses and are
being exposed to the medium for the
first time. Of course, real audio-
philes arc hip to the process but now
there's more diversity to the music
on them. The record buyer is more
particular.”

The overall bulk of Ear Drum’s
business, however, 15 sull audio
equipment, and Lewis savs sales so
far this year are up a whopping
250% as compared to the same time
last year.

“I don’t know what it 18" adds
Lewis. “but business has been phe-
nomenal for stereo ecquipment. That
was really our intention three years
ago when we first opened the store.
To give the customer the best sound
equipment possible.”

For that reason Ear Drum siocks
only the most high-cnd gear with
such names as Dalquist. GAS (Great
American Sound). Infinity, Amp-
zilla. and top-of-the-line TEAC,
Kenwood. Marantz and Micro-Seiki
featured in the 7.500 square foot
shop. The decor is accented by soft
lights and living room furniture. An
average system exits Ear Drum at
$1.200.

Albums are in wooden bins
against one wall and the store also
merchandises selected non-direct-
to-disk albums, like Pink Floyd's
“Dark Side Of The Moon.” which
Lews teels are cxceptionally well-
recorded. well-mixed, and good
sounding albums.

French Hi Fi Action

® Continued from page 47

There is general agreement
though that the market is growing,
and is well worth attempting to
snatch from foreign competition.

a $13 album that costs us $8 tor $6
on the premise that the low price will
pull sutficient traffic and offset the
loss in other sales.

“But we'll attack the guy up the

street pricing an album at $2.99 or
$3.99 with a $1.99 tag.” he says.

In & price sign posted at the en-
trance, “marked specials™ at $6.98
list are quoted at $3.99. “Unmarked

specials™ listing at $6.98 are marked
$4.98. “Red hot specials™ at $7.98
are marked $5.98.

A varied array of in-store and out-
store promotions lift software vol-

ume. Among them is a continuous
in-store slide show projected be-
tween the [2-foot openings in the
vaulted ceiling. Every 10 seconds a

(Continued on page 69)

whWant Viemorex
go when they

can't buy it from you?

Thousands of Memorex
cassettes, 8-tracks, reels, and
accessories will be bought today.
So it figures that if you're not selling
Memorex products, the consumer is
buying them somewhere else.

And probably spending the rest of his
audio money somewhere else.

Now there’s a very easy way to get
people to buy Memorex in your store:

Make sure you carry the full
Memorex line.

MEMOREX Recording Tape.

Is it live or is it Memorex?

www.americanradiohistorv.com
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Wewest Cases with A LOW PRICE Clowr!

Write us for complete
catalog and SPECIAL DEAL Today! ¥

#77DLX

DISTRIBUTORS
PRICES
AVAILABLE

Custom (ase Mfg. Co., Inc.

6232 Bragg Blvd. P.O. Box 5836, Fayetteville, N.C. 28303
Phone: Area Code 919-867-6111

JULY 16, 1977, BILLBOARD

__Tape/Audio/Video

Miami-based Sochin Sales was presented
the. annual award of Boman Industries for
achieving over $1 million in sales of car stereo
and CB products. The rep firm also got a second
citation for the largest increase in sales for the
second year in a row, presented by Ray Mallen,
Boman Eastern zone manager.

* k%

Dale Aldridge has joined Jim Finnegan & Co.,
16710 Pearl Rd., Cleveland 44136, to head the
firm's new inside sales department. Formerly
with Lafayette Radio, Aldridge is responsible for
processing of all OEM and distributor sales
leads, order entry to principals’ factories, sales
forecasting, customer service, 0EM and distrib-
utor product sampling.

* * &

Newest rep for VOR Industries, Vac-0-Rec
manufacturer, is Dude Barber & Assoc., 11652
Amanda Dr., Studio City, Calif, phone (213)
877-6438. Firm will service Southern California,
Southern Nevada, Arizona and Hawaii, accord-
ing to Mike Govorko, VOR national sales man-
ager.

* *x %

At Robins Industries, Commack, N.Y.-based
manufacturer/marketer of record/tape care and
CB audio accessories; broadcast, recording and
sound-reinforcement equipment, Charles Con-
dike is promoted to vice president of the distrib-
utor division. He joined Robins in 1976 as dis-
tributor sales manager, consumer products
division.

* * %

Elrep Sales Co., headed by Ben Van De Kreke,
has been named manufacturers rep to handle
dealer refations for the AKG Acoustics fine of
mikes, headphones, cartridges and rever-
beration systems. Firm is headquartered at Box
61, Tucker, Ga. 30084, phone (404) 938-7108-
9.

Billboard photo by Maurie Orodenker
PRESIDENTS ALL—Trio of chiefs at
recent meeting of Mid-Lantic Chap-
ter, ERA, in Philadelphia, from left,
are Bob Trinkle, Trinkle Sales,
Cherry Hill, N.J., national ERA
president, 1973-74; Harry Ester-
sohn, Estersohn Assoc., Willow
Grove, Pa., current national chief,
and Joe Casele, also of Estersohn,
Mid-Lantic topper. Both Trinkle and
Estersohn formerly headed chapter.

" ‘J
i

TOP TDK REPS—An award of professional salesmanship and overall contri-
bution to TDK blank tape sales is presented to Damark Industries, Van Nuys,
Calif., with from left, Sho Okiyama and Ken Kohda, TDK president and mar-
keting manager respectively; Damark’s Jim Dillard; Sandy Cohen, TDK West
division sales manager, and Damark president George DeRado. Also cited
with Golden Cassette Awards for highest sales in three regions were L. Haas
Co., Inc., North Miami, East; R.A. Albrecht Co., Rochester, Mich., Midwest,
and H.P. Marketing Inc., Littleton, Colo., West.

FRAUD ALLEGED

Pioneer Sues Ohio Chain

CINCINNATI-U.S. Pioneer
Electronics was granted a temporary
restraining order in Hamilton
County Court of Common Pleas
here on allegations of consumer
fraud against Audio Warehouse,
Inc, and its affiliate, Creative Mar-
keting.

The Moonachie, N.J.-based audio
marketer is seeking a preliminary in-
junction and subsequently a perma-
nent injunction to prohibit the five-
store chain from engaging in adver-
tising and selling practices that
would violate the Ohio Deceptive
Trade Practices Act.

Judge William Morrisey granted
the 14-day order July 1, with the
hearing scheduled for Monday (1}).
The chain has stores in Cincinnati,
Dayton, Cleveland, Youngstown

and Akron, with Creative Marketing
in the latter city.

The restraining order enjoins the
plaintiffs from advertising or offer-
ing for sale any U.S. Pioneer product
without selling plaintiff's products
as advertised, or without supplying,
or with insufficient inventory to sup-
ply, reasonably expectable public
demand for plaintiff’s products, or
in any manner otherwise violative of
the Deceptive Trade Practices Act.

Audio Warehouse is also prohib-
ited from disparaging plaintiff’s
products by false representation of
fact or misrepresenting in compari-
son.to plaintiff’s products the quali-
ties and specifications of competing
products sold by the defendants,
and from engaging in any such ac-
tivities not restricted to those listed
above, which constitute “bait and
switch advertising.”

Precision, precut
Cassette liners

SPLICE

e Stock or custom designs
¢ Singles or continuous rol!
» Solid or zone coated Mylar

Pressure sensitive

Q/Splice®

* Precut cueing and sensing tape
splices for 8-track cartridges.
* Production cost savers

CARRIER TAS

AND
LOTS

Pfanstiehl is (B Accessories <t

PFANSTIEHL has a complete line of CB connectors, cables, noise sup-
pressors, microphones and other accessories . . . plus a broadened line
of audio cable & connectors, record care accessories, magnetic tape
and accessories, electronic accessories, 45 adaptors, etc. . .
all packaged TO SELL FAST in attractive blister packs with
product identification in BIG LEGIBLE TYPE and pre-
priced for convenience.

f You'll like doing business with PFANSTIEHL!

3300 WASHINGTON STREET / BOX 498 / WAUKEGAN, iL. 60085

WRITE FOR COMPLETE INFORMATION
TODAY ON YOUR LETTERHEAD

High performance & dependability make

‘jrackmaster ®e A Better Choice

For information and samples. call or write:

* World's largest manufacturer Cartridge Winder Cassette Duplicator Duplicator

Modet PL501D Model CS403 Model PD401
We specialize In Custom Duplication ¢ 8 track & cassette.
Duplicators: Model PD400, 401
Cassette Winders, 8-Track Winders,

Sleeves, Labels, Shrink Tunnels, Shrink Wrap.
Complete Line of Audio Tape Equipment
Trackmaster, InC. 1310 South Dixie Highway, West
(305) 943-2334 Pampano Beach, Fla. 33060

4326 W. Pico Blvd., Los Angeles, CA 90019
(213) 937-3511

6440 Ridgeway Ave., Chicago, IL 60645
(312) 679-5470

WEBTEK CORPORATION

"Qf Splice" is a registered trademark of Webtek Corporation
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Sound Business

> e = R E AT COST OF $500,000 T e ey e 3 =

4th Studio For Miami Criteria |

MIAMI—Claiming it will achieve
“the ultimate mixing studio,” in-
corporating the most advanced
acoustical techniques and avant-
garde equipment, Mack Emerman
and Criteria Studios here have be-
gun construction on a fourth major
room. .

ICs the third major addition since
Emerman opened Criteria in 1956
and the new project will cost in the
neighborhood of $500,000 and is
slated for completion by Oct. 1.

The control room of the new stu-
dio, dubbed Studio D, will be
equipped with an MCI JH 536 auto-
mated mixing console with all op-
tions as well as an MCI 24-track tape
machine, Dolby andsdbx noise re-
duction systems.

Studio D, indicates Emerman,
will also be wired for 32-track capa-
bility and will feature four separate
speakers systems, one of which will
have a full range of electrostatic
speakers not usually found in
recording studios.

By SARA LANE

Emerman says he is also excited
about a new EMT 250 reverb unit
which will be available in the new
room.

“We feelit’s a marvelous ‘in’ tool,”
he explains, “and Criteria is one of
the first studios in the U.S. to take
delivery of the new unit.

“Windows,” add Emerman, “in
the control room will reach from the
floor to the ground and will open up
the area for greater visual contact
between artist and producer.”

Emerman also feels the new addi-
tion will give a new ambience to the
existing facility, making it a more
workable, unified entry.

“We've done a great deal of exper-
imenting with such materials as
pecky cypress, a wood indigenous to
Florida, and have found that in its
rough form, it has extremely good
acoustical properties,” he continues.

“Because of natural fissures and
the random nature of these, it is able
lo soak up sound in a very even,

smooth way. We're incorporating
the pecky cypress with stained glass
areas which will be used as a reflect-
ant in places where regular glass
can't be used. :

“Ordinary glass is a large mem-
brane whereas stained glass is bro-
ken into irregular small panes that
are leaded together. The result is un-
usual accoustical properties which
tie together and make a very smooth,
clear transparent sound.

“Notonly will the new addition be
totally functional, we are also
changing the facade of Criteria.
Trees will now be planted around
the area, hanging plants will deco-
rate the interiors and there will be
plants on the roof and on the bal-
cony. It's a whole new approach for
us,” he says.

Onhand for a recent ground-
breaking ceremony were members
of Wishbone Ash, Robin Trower,
and TK’s Henry Stone and Steve
Alaimo.

LOS ANGELES—Cher and Greg Allman fin-
ished doing some tracking and overdubbing for
an album at the Record Plant, Johnny Sandlin
producing with Tom Flye engineering helped by
Rick Smith.

In other Plant action: Brooks Arthur pro-
duced Bette Midler, Bob Merritt at the board;
singer/songwriter Michael Smotherman worked
on an LP for Windsong, Mickey Crofford engi-
neering with Mike Clink assisting; Columbia’s
Dane Donohue was in for overdubbing with
Terry Boylan producing and John Henning at the
controls; and Bruce Botnick did some produc-
tion work on Eddie Money's forthcoming LP for
Columbia, Andy Johns engineering.

The same team also did mixing on Starwood's
next album, also for Columbia. At the Sausalito
Plant John Fogerty did production work on his
own LP with Bob Edwards at the board; Bob
Johnston produced Columbia's Cheryl Lynn, Ed-
wards engineering; and Sly Stone began a new
LP with Chris Morris engineering.

LT. Horn for Supertrek Sound Services
recently completed mastering a new Donny Os-
mond LP at Artisan. Present were Brian Holland
and Osmond manager Karl Engemann.

Crane was laying down a few tracks for a de-
but Capitol LP at Brother Studios with Chuck
Crane (an ex-Criteria engineer), Steven Gold-
berg and Ben Edmonds splitting production
chores.

Peter Banks (ex-Yes member) and Sidney
Fox were working on a new Tatoo project at
Group 1 V. x * %

In out of town notes:
Edgar Winter began a new LP for Blue Sky

Studio Track

By JIM McCULLAUGH

Records at Wally Heider Recording in San Fran-
cisco with engineers Ken Hopkins and Steve
Malcolm. In other Heider activity, Jefferson
Starship began laying down tracks for its fol-
lowup to “Spitfire.” Larry Cox is the producer/
engineer assisted by Dave Frazer. Once again
Pat “Maurice" leraci co-ordinates the RCA proj-
ect. Hot Tuna is due in also to mix a live LP with
engineer Harry Maslin. feraci is also co-ordinat-
ing that effort.

Carl Maultsby, formerly of RCA, is producing
his new group Maltese Falcon at Recording
Wordd Studios in Orlando, Fla. Jason Richards
and Peter Maletta handled the board.

Trutone Records disk mastering labs have
moved from Northvale, N.J., to 163 Terrace St.,
Haworth, N.J. The new quarters are larger, with
two cutting rooms, a tape duplication room and
a second disk mastering system. Phil Austin re-
mains in charge. Cart Rowatti is chief engineer
and studio manager.

Secret Sound, N.Y., now has 24-track capa-
bility. Harry Chapin, the Jayne Olderman Band
and Michael Mainieri, have been cutting there
recently with owner Jack Malken engineering
sessions. Malken and wife Suzanne also had
their second child, Jordan Eric, May. 27.

Kiss was rehearsing at Star Sound, N.Y., after
booking it on a 24-hour basis. Bassist Stanley
Clarke is also due in for a marathon workout
with his band.

Lou Reed and producer Richard Robinson
sweetened some tracks for Reed's forthcoming
Arista effort at Sound Mixers, N.Y., the new stu-
dio complex still under construction in Gotham's
Brill Building.

believe it?
dbxgﬁﬁ?nauon
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Minot Studios, White Plains, N.Y., was the
scene of a session featuring Alfie Davison, disco
artist, produced by Michael Berman for Sudden
Rush and Bergen Whitelaw productions. Final
tracks were mixed at Philadelphia’s Sigma
Sound.

Epic artists Coal Kitchen were doing sessions
at Silver Dollar Recording Studios, Urbana, IIl.,
with Michael Day producing and engineering.

Professional Artist Recording & Sound Pro-
ductions, St. Louis, has been busy, according to
Ken Keene, president. Among artists in recently
were Majik Dust, Ellipsis, Frankie Ford, Jimmy
Haislip, the Lesters, the Old Guys and Terry
House & Harvest.

The Imperials were in recently at Nashville's
Sound Shop recording with Chris Christian pro-
ducing and Rich Adler at the control board.

Gamble Rogers began cutting an LP for
Mountain Railroad at Sound 80, Minneapofis.
... Eddie “The Old Philosopher” Lawrence fin-
ished up a new LP at Chappell's New York
recording studio.

Producing himself, Stanley Turrentine was
working on a new project at Generation Sound
Studios, N.Y. Claus Ogerman was doing the ar-
rangements with Tony May at the board helped
by Franklin Fletcher.

Strutter was in Kingsmill Recording Studio,
Columbus, Ohio, laying down a few tracks. . . .
Cowboy with Scott Boyer and Tommy Talton
were putting down tracks for a new LP at Capri-
corn Studios, Macon, Ga., with Sam Whitesides
manning the dials.

Several Buddah artists have completed al-
bums due for release soon. Sunrise, co-pro-
duced by ex-Beach Boy Bruce Johnston and
Lewis Merenstein recorded at Bell Labs, N.Y.,
and mixed at Electric Lady, N.Y. Melba Moore's
fourth LP for the label is being mixed at Sigma
Sound’s New York complex. Aquarian Dream,
produced by Norman Connors, is putting finish-
ing touches on its second LP at ABC's LA.
recording complex. And Gladys Knight & The
Pips put in time at United Sounds, Detroit, for a
new release as well as Gladys' debut solo effort
for Buddah.

Programming Co.
In Dallas Grows

DALLAS—TM Programming
here is building a new studio facility
encompassing 14,000 square feet,
making it one of the largest record-
ing complexes in the country.

Equipment for the four-studio fa-
cility will” include Audiotronic
boards and MCI tape machines.
Also planned are new offices and
client facilities to service the more
than 200 coast-to-coast stations
which utilize TM’s five syndicated
music formats.

www.americanradiohistorv.com
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__Tape Duplicator

Home video recording's potential for schools
will be brainstormed by hardware and educa-
tional software figures July 18-19 at a seminar
sponsored by Media and Methods A/V magazine
at the World Trade Center's Windows on the
World in New York.

Among speakers are Harvey Schein, Sony
Corp. of America; Bob Pfannkuch, Bell & Howell
Video: Dick O'Brion, VC Industries; lrwin Tarr,
Panasonic Video; jules Yarnell, RIAA, and Dick
Kelly, Telectronics International.

Program is termed an intensive, self-con-
tained course on the home video recorder and
its implications for education by M&M publisher
Martin Keltz. Registration is $225, with details
from M&M, 545 Madison Ave., New York 10022,
phone (212) 371-4100.

* * *

A general price increase between 2 and 7%,
depending on customer volume, will take effect
Aug. 1 on all Fuji videotape products, according
to John Dale, magnetic tape division general
manager. He cites increased prices of raw ma-
terials and plastic in shipping containers, higher
labor costs due to new wage agreements, and
higher freight costs. Substantial sales growth
made it possible to limit the size of price hikes,
Dale notes.

Key To Kief’

® Continued from page 67

slide blips a new release, or pro-
motes tickets for a concert, or
spotlights a $7.98 price on an $11.95
LP.

The firm sponsors sorority bicycle
races at the Univ. of Kansas, runs
software promos at the movies and
keeps a newspaper campaign going
all the time.

Approach in the newspapers is
two way, embodying institutional
text merely advising readers a new
album is available with the price. Or
a price ad may push an $11.98 al-
bum for $6.98. The entire classical
listing of a company like Angel is
run on occasion with prices like
$6.98 albums for $3.99 “for three
days only.” Classical buffs arrive
with as many as 10—sometimes
more—items checked on the ad-list.

Says Kiefer: “Typically. retailers
earn chunky markups on top LPs

Scotch “U-Do-It" Reload Kits have been in-
troduced by 3M Magnetic A/V Products for on-
site rebuilding of %-inch U-Matic video-
cassettes, at an estimated cost savings of 26%
to 33%. Kits supply new reels of tape to be in-
serted in any existing U-Matic shells, using only
a Philips-type screwdriver and a pencil, with il-
lustrated simple instructions.

The 60-minute kit at suggested $27.50 has
the same Scotch high-energy tape used in its U-
Matic cassettes; the 30-minute (regular) and
15-minute (mini) cassettes, at $21 and $17.50
respectively, use the new, tougher Scotch MBU
tape developed for such field applications as
electronic news gathering.

* * *

Dick Kelly, formerly with Time-Life Multi-
media, has joined Teletronics International to
head a new corporate video operation that will
involve systems design and installation. Tele-
tronics recently sold its 60% interest in MGS
Services, a television commercial distributor, to
joint venture partner Sonderling Broadcasting.
Under terms of an option agreement, the pur-
chase was executed as of June 30 for $1.5 mil-
lion. Teletronics chairman George Gould notes
that the capital will provide the base for expan-
sion into other areas.

Success

and discount lesser sellers. We work
in reverse. We shake buyers and
earn kudos by special-pricing the
latest and most popular stuff. We get
on major radio stations in Kansas
City with 200-mile coverage and yak
away on the low price we have on
that big seller.”

The store is staffed with 13 em-
ployes. Merchandise is bought
directly from factories. Physically,
the store is on three levels with a
wholesale department, Kief's
Record & Stereo Supply. on the
lower floor.

The building design incorporates
three access doors, one for incoming
and outgoing service equipment, the
main front entrance, and a side re-
ceiving door which opens into a
small alcove off the retail floor. In-
coming goods can be channeled
directly into the retail area or
shunted to a conveyor and trans-
ported to the lower stocking section.

the1l

minute sale...

YOU POCKET
THE PROFITS |

when you buy the

CEV-GAME
SELF-SERVICE

NEEDLE/CARTRIDGE
FINDER™ SYSTEM

The customer looks, finds, buys. You
ring up more profits from a 1 sq. ft.
counter system. For details,
contact our sales dept.

FEV-GAME Inc.

Freeport, New York 11520 — (516) 378-0440
a gm company
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AUGUST 28-31, 1977
AMERICANA HOTEL, NEW YORK CITY

DISCO I AGENDA

Sunday, August 28

10 am-6 pm REGISTRATION

ENTERTAINMENT & DISCO
DANCING

GLORIA GAYNOR,
TRAMMPS, and others

8 pm-1:30 am

THE

Monday, August 29

9 am-10 am CONTINENTAL BREAKFAST

WELCOMING REMARKS
KEYNOTE SPEECH—*“The Impact
of Discos on the Recording Industry”
LARRY HARRIS, Exec V-P
Casablanca Records & Filmworks

10 am-11 am

11 am-11:15 am COFFEE BREAK

11:15 am-12:45 pm CONCURRENT SESSIONS

(1) Disco Cilub Owner/Manager
Seminar

(2) Disco DJ Seminar

(3) Mobile Disco Seminar

1 pm-2:30 pm LUNCHEON

CONCURRENT SESSIONS

(4) The Communications Gap be-
tween Club Owners/Managers
and Disco DJs

(5) Disco Product Promotion and
Marketing

(6) Franchising

2:30 pm-4 pm

4 pm-4:15 pm COFFEE BREAK

CONCURRENT SESSIONS

(7) Disco Theme Movies—A Major
Force in Promoting Disco Aware-
ness, Disco Artists, and in the Pro-
motion & Sale of Disco Product.

(8) Disco Hardware Package Con-
cept—Hotel & Restaurant Chain
Operators

(9) Merchandising Disco Product in
Retail Stores and Discotheques

4.15 pm-5:45 pm

12 noon-7 pm~ EXHIBITS OPEN

7 pm-12:30 am ENTERTAINMENT & DISCO
DANCING

CROWN HEIGHTS AFFAIR.
TAVARES, SILVER CONVEN-
TION, VICKIE SUE ROBIN-

SON

Tuesday, August 30

9 am-10 am CONTINENTAL BREAKFAST

CONCURRENT SESSIONS

(10) Television (cable TV, Syndi-
cated TV, Network TV)—A Ma-
jor Force in Promoting Disco
Awareness, Disco Artists, and in
the Promotion & Sale of Disco
Product

(11) Disco Pool Seminar

10 am-12 pm

12:15-1:45 pm LUNCHEON

CONCURRENT SESSIONS

(12) Disco Sound & Lighting—Manu-
facturers Presentation Seminar,
Part 1

(13) The 12-Inch Single Seminar
(Profitability of use as a promo-
tional tool)

(14) The Euro-Disco Music Scene

1:45 pm-3:15 pm

3:15-3:30 pm COFFEE BREAK

3:30-5 pm CONCURRENT SESSIONS

(15) Disco Sound & Lighting Manu-
facturer Presentation Seminar.
Part [}

(16) Promotion of the Disco Artist
(Disco Artists, Their Managers
& Promoters)

(17) Producers Panel--Disco Sound
Trends

SOARD S"DISCOTT

X

EXHIBITS OPEN

ENTERTAINMENT & DISCO
DANCING DOUBLE EXPOSURE.
Ist CHOICE, CLAUDJA BARRY.
K.C. & THE SUNSHINE BAND, and
others.

12 noon-7 pm

7 pm-1 am

Wednesday, August 31
9 am-10 am CONTINENTAL BREAKFAST

.
HOT SEAT SESSION

Moderator: BILL WARDLOW. Bill-
board

Panelists from every facet of the disco
world in a question and answer ses-
sion

10 am-12 noon

12 noon on Forum attendees free to make plans
for individual meetings, visit Disco 111

Exhibits
EXHIBITS OPEN
DISCO AWARDS DINNER

ENTERTAINMENT & DISCO
DANCING

SALSOUL ORCHESTRA, Featuring
CHARO and LOLEATTA HOLLO-
WAY, and others

12 noon-5 pm
6:30-9pm
9 pm-1:30 am

THREE TIMES THE NUMBER OF EX-
HIBIT BOOTHS THIS YEAR ... SEPA-
RATE SOUND AND NON-SOUND EX-
HIBIT AREAS. CONTACT YOUR
NEAREST BILLBOARD OFFICE FOR DE-
TAILS ON AN EXHIBIT BOOTH AT
AMERICA’S ONLY DISCO FORUM AND
SHOW!

I REGISTER NOW for Billboard's Disco HI. Complete this registration form and mail to Diane Kirkland. c¢/o0

Billboard. 9000 Sunset Boulevard. 12th Floor, Los Angeles 90069,
Please register me for Billboard's International Disco 111 Forum
I at the Americana Hotel. New York August 28-31. 1977

I am enclosing a check o- money order in the amount of: (Please check)

0O $225-Early Bird Rate (Before Aug. 1)

0O $240—Regular Rate (After Aug. 1)

0 $175—Disco D.J.'s/Disco 1 Panelists/Student/Military/Spouses
You can charge your registration if you wish:

O Master Charge Bank No

Signature
Registrant (Please print):

I O BankAmericard Card No.

O Diners Club Expiranon Date.
I O American Express

I Address

City

All information on hotel -ooms will be sent immediately upon receipt of your reservation. For further information. contact:
I Diane Kirkland, Billboard. 9000 Sunset Blvd.. 12th Floor. Los Angeles. Calif. 90069 (213) 273-7040

I REGISTRATION DOES NOT INCLUDE HOTEL OR AIRFARE. NO REFUNDS AFTER

JAUGUST 12.

Company/Disco:

Title:

|
|
|
|

|

State . Zip

BREGISTER NOW! REGISTRATION AT THE DOOR WILL BE $25 :
|HIGHER THAN NOTED ABOVE.
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Discos

Poor Sound Hurts

Discos In Russia

MOSCOW—Poor sound equip-
ment is the achilles heel of Russian
discotheques, according to an article
by Arkadiy Petrov, in Russian
Magazine Club and Amateur Artis-
tic Activity.

According to Petrov, the Russian-
built equipment, including the

Akord model 001, the Wega model

002, the Melodia stereo players and
the Jupiter stereo tape recorders are
inadequate to handle the sound
needs of the Russian clubs.
(Continued on page 73)
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MOBILE PACKAGES
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light and sound company

Send $1 for your copy of
Our New Color Catalog

Hammond Industries Inc.
155 Michael Dr., Syosset, N\r/‘ 11791
(516) 364-19500

— )

Imports Spark Licensing Rivalry

® Continued from page 1

products to which no one else had
access.

The rivalry and resulting demand
which continues in spite of the fact
that imports cost almost twice the
price of domestic records, have had
their advantages and disadvantages.

Dockswell explains that this fierce
rivalry has, to some extent, retarded
the growth of the imports market, as
deejays in their zealous efforts to
maintain exclusivity over their
record collections, go to any lengths
to camouflage the identity of the rec-
ords they spin.

It has also hurt business for
Dockswell who got in on the ground
floor but who, admittedly, does not
have exclusive distribution rights to
the products he brings into the coun-
try. He also faces regular competi-
tion from other importers who are
trying to cash in on this lucrative
market.

Dockswell, who imports disco
products from England, Canada,
Germany, France and Italy, states
that the market is booming because
the American disco audience has a
voracious appetite for new and orig-
inal sounds, and local entertainers

Capricorn Ties
With Duds Firm

NASHVILLE—A tie-in between
Capricorn Records and Faded
Gilory Clothing has resulted in a suc-
cessful promotion involving Faded
Glory merchandise and Capricorn
LPs, concert tickets and dinners with
Capricorn artists.

More than $5,000 in Faded Glory
merchandise was given away in the
national promotion, along with
Capricorn Records catalogs, Mar-
shall Tucker Band catalogs and Sea
Level LPs. In the markets where the
Marshall Tucker Band and Sea
Level were performing, concert tick-
ets were awarded. Dinners with
band members and deejays also
were presented as special prizes.

Participating in the promotion
were 12 radio stations: KTNQ, Los
Angeles; WDRC, Hartford; WMC,
Memphis; WSGA, Savannah;
WKTK, Baltimore, KSAN, San
Francisco, WHHY, Montgomery;
KAAY, Little Rock; WDGY, Min-
neapolis; WGNG, Providence;
WSLQ, St. Louis; and WAYS,
Charlotte.

The promotion was coordinated
by Phil Rush, Capricorn’s national
promotion director, and Paul
Wunsch of the Faded Glory Co.

and producers seem unable to cope
with the demand.

“Consequently,”” he continues,
“the originality of a German, Cana-
dian, or British sound sparks a ready
market of buyers willing to pay pre-
mium prices for the distinction of
being the first to spin the new prod-
uct.”

Dockswell, who operates exclu-
sively as a wholesaler, says that the
biggest markets for imports are New
York, Philadelphia, Washington,
D.C., and San Francisco. Sales pat-
terns are pretty much the same as
with domestic products where the
deejays gobble up the first releases,
and after they are heard in the clubs,
then consumer sales start building.

Twelve-inch disco singles are big-
ger sellers than their 7-inch counter-
parts, and Dockswell explains that
this is primarily because the deejays
prefer their fidelity, and consumers
are attracted to them because they
are more visible, often contain
graphics like an album, and lend
themselves to easy display for im-
pulse buying.

Dockswell does not rely solely on
his own ears in the selection of im-
ports for the domestic market. He
has enlisted the aid of about six top
deejays here and in Canada to help
him select likely hits. In spite of this,
however, the risk is great, and when
a record bombs, Dockswell who
pays cash upfront, takes a bath.

Promoting the import is also
something of a problem as, accord-
ing to Dockswell, they do not enjoy
radio airplay until after they have
broken out as hits. As a result, the
young entrepreneur must rely on the

competitive spirit of the deejays, and -

the willingness of retailers to display
the product. Release of the disks in
colored vinyl is also helping to boost
sales.

Still, in spite of the setbacks, the
market import record flourishes, and
Dockswell continues to enjoy a com-
fortable business, while hoping that
record labels continue their cautious
policy of monitoring initial successes
of an import before moving to ac-
quire licensing rights.

Disco Mix

", n i
TENNESSEE TRAVELERS—Ed
Bruce, Epic recording artist, meets
his new horse, a Tennessee Walking
Horse named Tennessee Traveler.
Bruce, in his advertising role as
“The Tennessean'’ serves as a
spokesman for tourism in Ten-
nessee. The gift horse was
presented by the Tennessee Walk-
ing Horse Breeders and Exhibitors

Assn.

Site For Spinners

CHICAGO—Dingpbats is the new
site here for semi-monthly meetings
of the Dogs Of War disco spinners
association. The pool will convene at
the downtown disco each first and
third Tuesday of the month.

By TOM MOULTON

NEW YORK—United Artists Records is rush
releasing the Space LP titled “Magic Fly." This
French import has been around for about a
month on the original Vogue label of France, and
more recently has been coming in from Canada
on the Able label.

There are three strong cuts, “Carry On, Turn
Me On,” “Tango In Space,” and the title cut
“Carry On, Turn Me On" features Madeline Bell
on lead vocals. The sound is much like Donna
Summer with the whispering style of vocals. The
track itself is “German sounding” with a pre-
dominant bass drum and bottom sound.

“Tango In Space” features all electronic in-
struments with a good percussion break. “Magic
Fly" follows the same styling as “Tango In
Space” with its melody weaving in and out with
synthesizers and string ensembles. it embodies
the same sort of approach as “Popcorn,” the
worldwide hit of several years ago.

TK Records has picked up the rights to Can-
ada's Kebekelectrik's “Journey Into Love”
backed with “Return From Love,” which has
been available on a 12-inch 33% r.p.m. disco
disk for several weeks. The Canadian Record
Pool is responsible for the new mix which now
runs for 6:39 minutes. The single has been get-
ting some exposure here, and with the introduc-
tion of the 12-inch version it should enjoy added
popularity.

Polydor (Canada) has released the new Soul
Iberica Band’s 12-inch 33% r.p.m. disk titled
“Baby Sitter.” This record is much more com-
mercial than the group’s last release. There is a
baby crying in the introduction, as in other parts
of the song. The track has an exciting, uptempo, =
Sitver Convention sound, and no one doubts it
will generate a lot of imports from Canada. There
is a longer mix of “Funky Flamenco” on the flip-
side. An album by this Belgium group is due
shortly.

Casablanca Records will release the debut LP
by the Village People titied “Village People.”
This is an unusual album. It runs to just over 10
minutes per side, indicating that it was probably
intended as a 12-inch 33% r.p.m. disco disk. The
theme deals with human rights and the freedom
of self-expression. It also offers advice on the
do’s and don’ts of survival, such as is heard on
the song “Fire Island.”

It is the first album of its kind, and one of the
best musically. The vocals are a bit fuzzy, but
the outstanding tracks more than compensate
for this. The “A" side is the stronger of the two
with a 10:16-minute medley titled; “San Fran-
cisco/Hollywood.” The track revolves around
the knock bass drum sound which had been
popular with many European imports. The lyrics

Ovation Falls In

CHICAGO—Ovation  Records
has entered the 45 r.p.m. disco sin-
gles field, with the release of two cuts
off Cleveland Eaton’s “Instant Hip”
LP. These are “Funky Cello” and
“Bama Boogie Woogie.”

www americanradiohistorv com

are about the openness and freedom one finds
in San Francisco. It then goes into the Holly-
wood segment, detailing how everyone is a star
in that Los Angeles suburb. The track on this
song is unusually strong.

The flipside contains two songs of just over
five minutes each. “Fire Island” is the only reai
disco cut. This too is an exceptional track. This
unusual LP comes from Can't Stop Productions
which is also responsible for the Richie Family.

TK Records has released several new disco
disks, including the theme of the syndicated
television disco series “Disco ‘77" by Sassy. The
sound ts exactly like the tv version with vocals
incorporated on the second part. Also new is

“Wrap Your Arms Around Me” by Lady Love.
This song is Memphis style with a funky, me-
dium tempo track not unlike the Emotions.
“Don’t Turn Away" by Midnight Flite is a record
that has been available for several months in

(Continued on page 73)

DISCO D.J.’s
AND OWNERS

Every disco should
have a BIBLE

350 WEST 42ND ST.. NEW YORK, N.Y. (212) 695-1114

Open at 9:00 PM

Closes at 7:00 AM FRI. & SAT.

WED., THURS., SUN. $5.00 Passengers

$8.00 Guests
$8.00 Passengers $10.00 Guests

v
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ATLANTA

This Weelt

1

3

) U

| NEED A MAN—Grace Jones—Beam Juaction (12-inch)

BEWL'S GUN/WE GET GUR OWN THING—C.). &
Company—Westbound (LP)

| FEEL LOVE-Donna Summer—Casablanca (LP)

QUART VALLAGE /AFRICAN QUEENS —Ritchie Family—TK
(O

ANBREA/ DISCO SYMPHOWY —Hamitton Bohannon—
Mercury (12-inck)

MAGIC BIRD OF FIRE/MURAWAY —Saisoul Orchestra—
Salsoul Orchestra (L)

THENE FROM STAR WARS—Graffiti Orchestra—Prodigal

THEME FROM THE BEEP—Donna Summer—Casablanca
[1Es]

| FOUND LOVE —Love & Kisses—Caseblanca (LP)

THE YIAY YOU DO THE THINGS YOU DO—-Foxy-TK (12-
inch)

DR. LOVE—Firs| Choice—Gold Mind (12-inch)

HOLD TIGHT—Yickie Sue Robinson—RCA (12-inch)

THE MAGIC 18 YOU MEBLEY—John Davis & the Monster
Orchestra—SAM {LP)

NOWHERE T WM —Bymamic Superiors—Motown (LP)
GOT TO GIVE IY UP—Marvia Gaye—Tamla (LP)

BALT./WASH.D.C.

This Week

13
14

15

| FOUND LOVE—Love & Kisses—Casablanca (LP)

NEY YOU SHOULD BE DARCING—Gene Farrow—Magaet
(impost)

ERORC SOUL—Larry Page Orchestra—Penny Farthing
(12-inch import)

EXPRESS YOURSELF—N.Y. Community Choir—RCA (12-
inch)

| FEEL LOVE—Bonna Summer—Casablanca (LP)

AFRICAN QUEENS,/ QUIET WLLAGE —Ritchie Family ~TK
(LP)

BURNING LOVE/SHOPPING BABY—D.D. Sound-Baby
(12-inch impert)

CARRY ON, TURN ME ON/TANGD IN SPACE—Space—
United Artists (12-inch)

DEVIL'S GUN/WE GOT OUR OWN THING—C.). &
Company—Westbound (LP)

NOWHERE TO RUN—DBynamic Superiors—Motown (LP)

THE MAGIC IS YOU MEDLEY—John Davis & the Monster
Orchestra—SAM (LP)

GET ON THE FUNK TRAIN/MEDLEY—Munich Machine—
Casablanca (LP)

DR. LOVE—First Choice—Gold Mind (12-inch)

CERRONE'S PARADISE / TAKE ME—Cerrone —Malligator
(LP import)

WINGS OF FIRE/FREE SPIRIT—Dennis Coffee—
Westbound (LP)

BOSTON

This Week

1

2

3

.~

DEVIL'S GUN/WE GOT OUR OWN THING—C.}. &
Company—Westbound (LP)

MAGIC BIRD OF FIRE/RUNAWAY —Salsoul Orchestra—
Salsoul (LP)

| FOUND LOVE—Love & Kisses—Casablanca (LP}

GET ON THE FUNK TRAIN/ MEDLEY —Munich Machine—
Casablanca (LP)

AFRICAM QUEENS/QUIET VILLAGE—Ritchie Family—TK
(LP)

THE MAGIC IS YOU MEDLEY—John Davis & the Monster
Orchestra—SAM (LP)

SPAN DISCO—Love Child's Afro-Cuban Blues Band—
Midsong (LP)

PIPELINE—Bruce Johnson—Columbia

1 FEEL LOVE/I REMEMBER YESTERDAY MEDLEY -Donna
Summer—Casablanca (LP)

COULD HEAVEN EVER BE LIKE THIS—Idris Muhammad —
CT1(12-inch)

THE WAY YOU DO THE THINGS YOU DO—Foxy—TK (12-
inch)

BEST OF MY LOVE—Emotions—Columbia (LP)

HOLD TIGHT —Vickie Sue Robinson—RCA (12-inch)

NOWHERE TO RUN—Dynamic Superiors—Motown (LP)

EXPRESS YOURSELF/HAVE A GOOD TIME-N.Y.
Community Choir—RCA (12-inch)

CHICAGO

Week
| FEEL LOVE/LOVE'S UNKIND—Donna Summer—

Casablanca (LP)

DEVIL'S GUN/WE GOT OUR OWN THING—C.L. &
Company—Westbound (LP)

| FOUND LOVE—Love & Kisses—Casablanca (LP)
DR. LOVE—First Choice—Gold Mind (12-inch)

MAGIC BIRD OF FIRE/RUNAWAY —Salsout Orchestra—
Salsoul (LP)

CERRONE'S PARADISE/ TAKE ME—Cerrone —Maligator
(LP import)

BEST OF MY LOVE—Emotions—Columbia (LP)

| BEED A MAN—Grace Jones—Beam Junction (12-inch)

THE WAY YOU DO THE THINGS YOU DO—Foxy-TK (12-
inch)

GET OM THE FUNK TRA{R/ MEDLEY —Munich Machine—
Casablanca (LP)

SWEET DYNAMITE-Claudja Bamy—Salout {LP)

MAGIC FLY (Journey Inte Love)—Kebekelektrik—TK (12-

inch}
QUIET VILLAGE/ AFRICAN QUEENS—Ritchie Family—TK
(%]

NOWHERE TO RUN—Dynamic Superiors—Motown (LP)

THE MAGIC IS YOU MEDLEY—John Davis & the Monster
Orchestra—SAM {LP)

DALLAS/HOUSTON

This Week

1

2
3

10

1
12
13

14

15

| FEEL LOVE/LOVE'S UNKIND—Donna Summer—
Casablanca (LP)

BEST OF MY LOVE—Emotions—Columbia (LP)

DEVIL'S GUN/WE GOT OUR OWN THING/SURE CAN'T 60
T8 THE MOON—C.). & Company—Westbound (LP)

MAGIC BIRD OF FIRE/RUNAWAY —Salsou! Orchestra—
Salsoul (LP)

AFRICAN QUEENS/QUIET VILLAGE —Ritchie Family—TK
(LP)

GET ON THE FUNK TRAIN/MEDLEY—Munich Machine—
Casablanca (LP)

SWEET DYNAMITE/WHY MUST A GIRL LIKE ME—Claudja
Barry—Salsoul (LP)

MY CHERIE AMOUR-Soul Train Gang~Soul Train (12-
inch)

BISCO '77—Sassy~TK (12-inch)

SPAN DISCO~Love Child's Afro-Cuban Blues Band—
Midsong (LP)

| FOUND LOVE—Love & Kisses—Casablanca (LP)

HOLD TIGHT—Vickie Sue Robinson—RCA (12-inch)

BITE YOUR GRANNY —Morning, Noon & Night—Roadshow
(12-inch)

THE WAY YOU DO THE THINGS YOU DO—Foxy—TK (12-
inch)

COULD HEAVEN EVER BE LIKE THIS—Idris Muhmmad—
CTI (12-inch)

DETROIT

This Week

1

2

3

DEVKS GUN/WE GOT OUR OWN THING—C.). &
Company—Westbound (LP)

WINGS OF FIRE/FREE SPIRIT—Dennis Coffee—
Westbound (LP)

THE WAY YOU DO THE THINGS YOU DO—Foxy—-TK (12-
inch)

RUNAWAY/MAGIC BIRD OF FIRE—Salsoul Orchestra—
Saisoul (LP)

| FEEL LOVE—Donna Summer—Casablanca (LP)
| FOUND LOVE - Love & Kisses—Casablanca (LP)

FEEL THE NEED—Detroit Emeralds—Westbound (12-
inch)

THE MAGIC IS YOU MEDLEY—John Davis & the Monster
Orchestra—SAM (LP)

COULD HEAVEN EVER BE LIKE THIS,/ TURN THIS MUTHA
OUT -Idris Muhammad—CTI (12-inch)

BEST OF MY LOVE—Emotions—Columbia (LP)

DR. LOVE—First Choice —Gold Mind (12-inch)
NOWHERE T0 RUN—Dynamic Superiors—Motown (LP)
DON'T TURN AWAY—Midnite Flite—TK (12-inch)

EXPRESS YOURSELF/HAVE A GOOD TIME—N.Y.
Community Cheir—RCA (12-inch)

LOVIN IS REALLY MY GAME—Brainstorm—Tabu (12-
nch)

LOS ANGELES/SAN DIEGO

This
1

2

3

Week

| FEEL LOVE/LOVE'S UNKIND/| REMEMBER YESTERDAY
MEDLEY~Donna Summer—Casablanca (LP)

| FOUND LOVE/ACCIDENTAL LOVER—Love & Kisses—
Casablanca (LP)

DEVIL'S GUN/WE GOT OUR OWN THING—C.). &
Company—Westbound (LP)

AFRICAN QUEENS/QUIET VILLAGE —Ritchie Family~TK
(LP)

CARRY ON, TURN ME ON/ TANGO IN SPACE-Space—
United Artists (12-inch)

NOWHERE TO RUN—Dynamic Superiors—Motown (LP)

THE MAGIC IS YOU MEDLEY - John Davis & the Monster
Orchestra—SAM (LP)

MAGIC FLY (lourney Into Love)—Kebekelektrik—TK (12-
inch)

| NEED A MAN—Grace Jones—Beam Junction (12-inch)

THEME FROM STAR WARS —Graffiti Orchestra—Prodigal

MISS BROADWAY/BLACK IS BLACK—Belle Epoque—
Shadybrook (LP)

LOVIN IS REALLY MY GAME—Brainstorm—Tabu (12-
inch)

GET ON THE FUNK TRAIN/MEDLEY—John Dawis & the
Monster Orchestra—SAM (LP)

THE WAY YOU DO THE THINGS YOU DO—Foxy—TK (12-
inch)

SPAN DISCO-Love Child's Afro-Cuban Blues Band—
Midsong (LP)

MIAMI AREA

This Week

1

2

DEVIL'S GUN/WE GOT OUR OWN THING-CJ. &
Company—Westbound (LP)

| FEEL LOVE/| REMEMBER YESTERDAY MEOLEY—Oonna
Summer—Casablanca (LP)

| FOUND LOVE—Love & Kisses—Casablanca (LP)

THE MAGIC IS YOU MEDLEY—John Davis & the Monster
Orchestra—SAM (LP)

MAGIC BIRD OF FIRE/RUNAWAY—Saisou! Orchestra—
Salsoul (LP)

SWEET OYNAMITE/WHY MUST A GIRL LIKE ME—Claudja
Barry—Salsoul (LP)

WINGS OF FIRE—Oennis Coffee —Westbound (LP)
BEST OF MY LOVE~Emotions—Columbia (LP)
GOT TO GIVE IT UP—Marvin Gaye—Tamla (LP)

SPAN DISCO—Love Child's Afro-Cuban Blues Band—
Midsong (LP)

CERROMNE'S PARADISE /TAKE ME~Cerrone —Malligator
(LP import)

THE WAY YOU DO THE THINGS YOU DO—Foxy—TK (12-
inch)

DR. LOVE—First Choice—Gold Mind (12-inch)

NOWHERE TO RUN—Dynamic Superiors—Motown (LP)

THEME FROM THE DEEP—Donna Summer—Casablanca
(LP)

NEW ORLEANS
This Week
1 | FEEL LOVE/TARE ME-Donna Summer—Casaplanca
(LP)
2 DEVIL'S GUN/WE GOT OUR OWN WHNE—C). & -
Company—Westbound (LP)
3 MAGIC BIRD OF FIRE/RUNAWAY— Salsoul Orchesira—
Saisout (LP)
4 | FOUMD LOVE—Love & Kisses—Casablanca (LP)
S HOLB TIGHT-Vickie Sue Robinsen—RCA (12-inch)
6 SWEET DYMAMTE—Claudja Barry—Salseut (LP)
7 GET ON THE FUNK TRAN/ MEDLEY—Munich Machine —
Casablanca (LP)
8 EXPRESS YOURSELF/HAVE A QOOD BME—N.Y.
Community Cheir—RCA (12-inch)
9 FEEL THE NEED—Destroit Emeralds—Westbound (12-
inch)
10 WNSS BROADWNY /BLACK IS BLACK—Belle Epoque —
Shadybrook (LP)
11 AFRICAN QUEENS/ QUIET WHLLAGE —Ritchie Famity—TK
(LP)
12 DR. LOVE—First Cheice—Gold Mind (12-inch)
13 THE WAY YOU DO THE FIHINGS YOU BO—Foxy—TK (12-
inch)
14 LASO SQUANE—LaSe—MCA (LP)
15 NOWHERE TO MUN—-Dynamic Superiors—Motown (LP)

NEW YORK
This Week

1 | FOUMND LOYE/ACCIDENTAL LOVER—Love L Kiases—
Casablanca (LP)
2 | FEEL LOVE/LOVE'S GIIRD/|) REMENBER YESTERDAY
MEBLEY—Donna Summer—Casablanca (LP)
3 DEVIL'S GUN/WE GOT UR OWN THING—C ). &
Company—Westbound (LP)
4 MAGIC BIRD OF FIRE/RUMAWAY —Salseul Orchestra—
Salsowl (LP)
S THE MAGIC IS YOU MEBLEY—John Davis & the Menster
Orchestra—SAM (LP)
6 QUIET VILLAGE/AFRICAN QUEENS —Ritchie Family—TK
(LP)
7 DR.LOVE—First Choice—Gold Mind (12-inch)
8 CERROME'S PARADISE/ TAKE ME ~Cerrone—Malligater
(LP import)
9 NOWHERE YO RUN—Dynamic Superiors—Mstown (LP)
10 WINGS OF FIRE/FREE SPIRIT—Dennis Coffee—
Westbound (LP)
11  THE WAY YOU DO THE THINGS YOU DO—Foxy—TK (12-
inch)
12 SINCE | FELL FOR YOU—Hodges, James & Smith—London
(12-inch)
13 THEME FROM THE DEEP—Donna Summer—Casablanca
(LP)
14 CARRY ME, TURN ME ON—Space —United Artists (12-
inch)
15  BITE YOUR GRANNY—Morning, Noon & Night—Roadshow
(12-inch)

PHILADELPHIA

Week

1 | FOUNO LOVE—Love & Kisses—Casablanca (LP)

2 | FEELLOVE/I REMEMBER YESTERDAY MEDLEY/LOVE'S
UNKIND—Donna Summer —Casablanca (LP)

3 DEVIL'S GUN/WE GOT OUR OWN THING—C.). &
Company—Westbound (LP)

4 MAGIC BIRD OF FIRE/RUNAWAY —Saisoul Orchestra—
Salsoul (LP)

5 DR. LOVE—First Choice—Gold Mind (12-inch)

6 CARRY ON, TURN ME ON—Space—United Artists (12-
inch)

7 LET'S CLEAN UP THE GHETTO—Philly Allstars—
Philadelphia International

8 CERRONE'S PARADISE/TAKE ME—Cerrone—Malligator
{LP import)

9 WINGS OF FIRE/FREE SPIRIT—Dennis Coffee—
Westbound (LP)

10  BEE STING—Camouflage—Honeybee (12-inch)

11 I DON'T LOVE YOU ANYMORE/YOU CAN'T HIDE FROM
YOURSELF—Teddy Pendergrass—Philadelphia
International (LP)

12 COULD HEAYEN EVER BE LIKE THIS—Idris Muhammad—
CTI (12-inch)

13 SHUT OUT/HEAVEN IS A DISCO/DANCE - Paul Jabara—

Casablanca (LP)

MAGIC FLY (Journey Into Love)—Kebekelektrik—TK (12-

inch)

15 THEME FROM THE DEEP—Donna Summer—Casablanca

(LP)

PHOENIX
This Week

1 | FOUND LOYE—Love & Kisses—Casablanca (LP)
2 OEVIL'S GUN/WE GOT OUR OWN THING—C ). &
Company -Westbound (LP)
3 | FEELLOVE/I REMEMBER YESTERDAY MEDLEY/ TAKE
ME—Donna Summer—Casablanca (LP)
4 BABY LOVE, SWEET SWEET LOVE—Wilton Place Street
Band—Island (12-inch)
5 MAGIC BIRD OF FIRE/RUNAWAY—Salsoul Orchestra—
Salsoul (LP)
6 GET ON THE FUNK TRAIN/MEDLEY—Munich Machine -
Casablanca (LP)
7  THEME FROM THE DEEP—Donna Summer—Casablanca
(LP)
8 CERRONE'S PARADISE/ TAKE ME—Cerrone —Malligator
{LP import)
9 QUIET VILLAGE/AFRICAN QUEENS —Ritchie Family—TK
P)
10 BEST OF MY LOVE—Emotions—Columbia (LP)
11 CARRY ON, TURN ME ON—Space—United Artists (12-
inch)
12 DON'T TURN AWAY—Midnite Flite—TK (12-inch)
13 THE MAGIC IS YOU MEDLEY—John Davis & the Monster
Orchestra—SAM (LP)
14 NANAKISS & GOODBYE—Garrett Scott—West End (12
inch)
15 EXPI!SS)VOUIS[U-N.V. Community Choir—RCA (12-
inch

PITTSBURGH

This Week

1

2

3
4

12
13

14
15

DEVH'S GUN/WE GOT OUR OWN THING-C ). &
Company—Westbound (LP)

| FEEL LOVE/) REMEMBER YESTERDAY MEDLEY/ TAKE
ME—Donana Summer—Casablanca (LP)

€87 TO GIVE IT UP—Marvin Gaye—Tamla (LP)

MAGIC BIRD OF FIRE/RUNAWAY —Satsoul Orchestra—
Salsoul (LP)

GET ON THE FUNK TRAIN/MEDLEY—Munich Machine—
Casablanca (LP)

SWEET DYNAMITE —Claudja Barry—Salsoul (LP)

SPAN DISCO-Love Child’s Afro-Cuban Blues Band—
Midsong (LP)

THE MAGIC IS YOU MEDLEY—John Davis & the Monster
Orchestra—SAM (LP)

DR LOVE—First Choice—Gold Mind (12-inch)

CARRY ME, TURN ME ON—-Space—United Artists (12-
inch)

SINCE | FELL FOR YOU—Hodges, James & Smith—London
(12-inch)

NOWHERE TO RUN—Dynamic Superiors—Motown (LP)

THE WAY YOU DO THE THINGS YOU DO—Foxy—TK (12-
inch}

| FOUND LOVE—Love & Kisses—Casablanca (LP)

COULD HEAVEN EVER BE LIKE THIS—Idris Muhammad—
CTI (12-inch)

SAN FRANCISCO

This Week

1

2

3

4
15

| FEEL LOVE/| REMEMSBER YESTERDAY MEDLEY/LOVE'S
UNIND—Donna Summer—Casablanca (LP)

CERROME'S PARADISE, TAXE ME—Cerrone—Malligator
(LP import)

LOVIN' IS REALLY MY GAME —Brainstorm—Tabu (12-
inch)

1 FOUND LOVE/ACCIDENTAL LOVER—Love & Kisses—
Casablanca (LP)

THE MAGIC IS YOU MEDLEY—John Davis & the Monster
Orchestra—SAM (LP)

WSS BROADWAY /BLACK IS BLACK—Belle Epoque—
Shadybrook (LP)

WIE(TL:I)UAGE/AFIICM QUEENS—Ritchie Family—TK

MAGIC FI.)V (Journey Into Love)—Kebekelekirik—TK (12-
inch;

HOLD TIGHT-Vickie Sue Robinson—RCA (12-inch)

DON'T TAKE AWAY YOUR LOVE/SINCE | FELL FOR YOU—
Hodges, James & Smith—London (12-inch)

DOWN D)(MN DOWN/OVER & OVER—Sylvester—Fantasy
(LP;

WINGS OF FIRE/FREE SPIRIT—Dennis Coffee—
Westbound (LP)

EXPRESS YOURSELF/HAVE A GOOD TIME—N.Y.
Commumity Choir—RCA (12-inch)

NOWHERE TO RUN—Dynamic Superiors—Motown (LP)

CARRY ME, TURN ME ON/TANGO IN SPACE—Space—
United Artists (12-inch)

SEATTLE

This Week

This Week
1

| NEED A MAN—Grace Jones—Beam Junction (12-inch)

GET ON THE FUNK TRAIN/ MEDLEY —Munich Machine—
Casablanca (LP)

DEVIL'S GUN—C.J. & Company—Westbound (12-inch)
DICOMANIA—Lovers—TK (12-inch)

| FEEL LOVE—Donna Summer—Casablanca (LP)

GOT TO GIVE IT UP—-Marvin Gaye—Tamla (12-1nch)

SHUT OUT/HEAVEN IS A DISCO/DANCE—Paul Jabara—
Casablanca (LP)

BEST OF MY LOVE —Emotions—Columbia (LP)

DO YOU WANNA GET FUNKY WITH ME~Peter Brown—TK
(12-inch)

| CAUGHT YOUR ACT—Hues Corp.—Warner/Curb (12-
inch)

THE WAY YOU DO THE THINGS YOU DO—Foxy—TK (12-
inch)

STOP | DON'T NEED NO SYMPATHY—AIma Faye Brooks—
RCA (12-inch)

SINCE | FELL FOR YOU-Hodges, James & Smith—London
(12-inch)

AFRICAN QUEENS—Ritchie Family—TK (LP)

FEEL THE NEEO—Detroit Emeralds—Westbound (12-
inch)

MONTREAL

MAGIC FLY—Kebekelektrik—RCA (12-inch)

EVERYBOOY DANCE—Bumbilebee Unlimited—RCA (12-
inch)

SUPERMAN—Celi Bee & the Buzzy Bunch—RCA (12-inch)
DISCOMANIA- Lovers—TK (12-inch)
{ FEEL LOVE-Donna Summer—Quality (LP)

GIRL, YOU'LL BE A WOMAN SOON—Bidu Orchestra—CBS
(12-inch)

MAGIC BIRD OF FIRE—Saisoul Orchestra—RCA (LP)

STOP | DON'T NEED NO SYMPATHY—Alma Faye Brooks—
RCA (12-inch)

S.EE YOU WHEN | GET THERE—Lou Rawls—CBS

MY CHERIE AMOUR—Soul Train Gang—RCA (12-inch)
BABYSITTER—Soul Ibena Band—Polydor (12-inch)
MISS BROADWAY —Belle Epoque—Trans Canada
BLOOD & HONEY—Amanda Lear —RCA

BURNING LOYE—D.D. Sound—RCA (12-inch)
SHOPPING BABY—D.D. Sound--RCA (12-inch)

National
Disco
Action

Topas

1 IFEEL LOVE/IREMEMSER
YESTERDAY MEDLEY / TAKE ME—
Donna Summer—Casablanca (LP)

2 DEVIL'S GUN/WE GOT OUR OWN
THING—C.). & Company—
Westbound (LP)

3 IFOUND LOVE/ACCIDENTAL
LOVER—Love & Kisses—
Casablanca (LP)

4 MAGIC BIRD OF FIRE/RUNAWAY—
Salsoul Orchestra—Salsoul (LP)

5 QUIET VILLAGE/AFRICAN QUEENS—
Ritchie Family—TK (LP)

6 THEMAGIC IS YOU MEDLEY—John
Davis & the Monster Orchestra—
SAM(LP) 2

7 GETON THE FUNK TRAIN/MEDLEY—
Munich Machine—Casablanca (LP)

8 DR.LOVE—First Choice—Gold Mind
(12-inch)

9 NO WHERE TO RUN—Dynamic
Superiors—Motown (LP)

10 THEWAY YOU DO THE THINGS YOU
DO—Foxy—TK (12-inch)

11 CERRONE’S PARADISE /TAKE ME—
Cerrone Malligator—(LP import)

12 CARRY ME, TURN ME ON/TANGO IN
SPACE—Space—United Artists (12-
inch)

13 BEST OF MY LOVE—Emotions—
Columbia (LP)

14 WINGS OF FIRE/FREE SPIRIT—
o Dennis Coffee—Westbound (LP)

15 WHYMUST AGIRL LIKE ME/SWEET
DYNAMITE—Claudja Barry—
Salsoul (LP)

16 | NEED AMAN—Grace Jones—Beam
Junction (12-inch)

17 EXPRESS YOURSELF/HAVE AGOOD
TIME—N.Y.C. Community Choir—
RCA (12-inch)

18 SPAN DISCO—Love Child’s Afro-
Cuban Blues Band—Midsong (LP)

19 HOLD TIGHT—Vickie Sue Robinson—
RCA (12-inch)

20 MAGIC FLY (Journey Into Love)—
Kebekelektrik—TK (12-inch)

21 MISS BROADWAY/BLACK IS
BLACK—Belle Epoque—
Shadybrook (LP)

22 LOVIN'IS REALLY MY GAME—
Brainstorm—Tabu (12-inch)

23 THEME FROM STAR WARS—Graffiti
Orchestra—Prodigal

24 SINCEI FELL FOR YOU—Hodges,
James & Smith—London (12-inch)

25 GOTTO GIVE IT UP—Marvin Gaye—
Tamla (LP)

26 THEMEFROM THE DEEP—Donﬁa
Summer—Casablanca (LP) *

27 COULD HEAVEN EVERBE LIKETHIS/
TASTY CAKES—Idris
Muhammad—CTI (12-inch)

28 FEEL THE NEED—Detroit Emeralds—
Westbound (12-inch)

29 ANDREA—Hamilton Bo Hannon—
Mercury (12-inch)

30 DON'T TURN AWAY—Midnite Flite—
TK (12-inch)

31 EROTIC SOUL—Larry Page
Orchestra—Penny Farthing (12-
inch import)

32 BITE YOUR GRANNY—Morning, Noon
& Night—Roadshow (12-inch)

33 BURNING LOVE/SHOPPING BABY—
D.D. Sound—Baby (12-inch import)

34 BABY LOVE, SWEET SWEET LOVE—
Wilton Place Street Band—Isiand
(12-inch)

35 YOUSHOULD BE DANCING—Gene
Farrow—Magnet (Import)

36 PIPELINE—Bruce Johnson—Columbia
(LP)
37 SHUT OUT/HEAVEN IS ADISCO/

DANCE—Paul Jabara—Casablanca
(LP)

38 LASO SQUARE/ANOTHER STAR—
LaSo—MCA (LP)

39 YOU CAN'T HIDE FROM YOURSELF/I
DON’T LOVE YOU ANYMORE /THE
MORE | GET THE MORE | WANT—
Teddy Pendergrass—Philadelphia
International (LP)

40 DISCO '77—Sassy—TK (12-inch)

Compiled by telephone from Disco D J Top Audience Response Playlists representing key discotheques in the 16 major U.S. Disco Action Markets.

Compiled from Top Audience Re-
sponse Records in the 15 U.S. regional
lists.
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‘Discos

Mixed Reaction In Canada To 12-Inchers
Quebec Receptive To Product; WestBalks

By GERALD LEVITCH

TORONTO-—Although RCA
Records claims to have sold close to
200,000 12-inch disco disks in this
country since August of last year,
most other record companies com-
plain that with the exception of the
Montreal/Quebec area, the Cana-
dian market has been a tough one
for the 12-inchers to crack.

According to Peter Horvath, a&r
director for English product with
Polydor Records of Canada, part of
the difficulty is dealer resistance. He
says, "It is difficult, first of all, to get
the disks into the stores, especially
small franchise shops in areas out-
side of Toronto where a healthy
disco scene exists, and Quebec
where most retailers provide special
bins for 12-inch disco product.

Horvath continues, “Outside of
Montreal/Quebec and Toronto, my
company does not do very well with
12-inchers in the rest of the country.
The further west we go, the less suc-
cess we have.”

Horvath estimates that 80% of all
Polydor’s 12-inch disco disk sales are
in the Montreal/Quebec market
“where dance music is generally big
business.” The other 20% is spread

Beantown Spot
Reimburses 13

NEW YORK-—-Whimsey’s, th e,

Boston-based discotheque which
last year was found guilty of racial
discrimination by the Boston Li-
censing Board, has agreed to pay
$150 in restitution to each of 13
blacks who were denied admission
to the club.

The nitery, in an agreement
reached recently with the Massachu-
setts Commission Against Discrimi-
nation, will also hire a black door-
man and is in the process of
preparing a compliance statement
which will be prominently posted.

It is the commission’s feeling that
a black doorman will be sensitive to
discrimination, and will also help re-
duce feelings of apprehension
among blacks about the club’s ad-
mission policy.

Whimsey’s, which had its liquor
license suspended for four days last
January because of the charges, will
also issue a joint préss release with
the commission, stating that the.club
is open to all people.

The commission will also work
closely with the club’s owners on a
non-discriminatory dress and ad-
mission policy. The group also plans
follow-through meetings and in-
spections to insure that the club does
not deviate from its promises.

Disco Mix

® Continued from page 71

the Miami area and is now available on a na-
tional basis. The song is built around a simple
melody line, with a female chorus singing the
title with a haunting echo sound. The track is
not in the high-energy category, but there is al-
ways room for records of this genre.

Island Records is releasing the new Wilton
Place Street Band's 12-inch 33% disco disk ti-
tled “Baby Love, Sweet, Sweet Love.” Thisis a
much stronger record than the group's last of-
fering, and is not a cover record.

It incorporates a good melody and arrange-
ment, with some excellent breaks and a tempo
that is in the style of “Disco Lucy.” The flipside
features “Gonna Have A Party”; which is as
strong as the “A” side. it incorporates a piano
groove like Bumblebee Unlimited and is a
catchy, likeable sort of tune.

throughout Canada, with the bulk
going to Toronto and Vancouver.

A big stimulus for the Montreal-
area demand for 12-inch singles is
the uniquely intimate relationship
between the disk jockey and his
clientele in the Montreal discos.

Toronto DJs tend to be locked
away in a sealed booth, frequently
above the dance floor.

In Montreal, Horvath says, “I see
customers and friends hovering in-
side the booth many times, whereas
in Toronto they don’t get a chance.”
Which means the Montreal disco
regulars get to see the records being
played and they can learn when a fa-
vorite cut is available in the 12-inch
format.

Adds Horvath: “The disco freaks
in Montreal hover around a few re-
tail locations, just waiting for the
new l2-inch—whatever it is, no mat-
ter how good or bad—they just grab
it because it’s become almost a cuit
thing. There seems to be a damn
good grapevine in Montreal.

“I'm not talking about the line be-
tween the DJs and pool members:
I’m talking about the disco regulars.
In Montreal they’re also a lot more
hip to what’s happening in New
York than Toronto is.”

Inevitably, the Montreal domina-
tion of the disco market influences
the choice of releases themselves.
“When we select music for a 12-inch
disco, we're influenced by the kind
of music that Montreal buys.

“Let’s say we pick up something
from Europe that’s only available in
a 7-inch three-minute version. Be-
fore we go to the expense of looping
it and editing it, and perhaps even
remixing it, we look at Montreal to
see whether it’s suitable for that mar-
ket. We can’t look at it on a national
scale really.

“Denise McCann has a new
record cut called ‘I Don’t Want To

Jimmy’s To
Sponsor 20
N.Y. Shows

NEW YORK-Jimmy’s Music
World in association with the Six
Towns Committee, a coalition of 12
New York State Assemblymen, is
sponsoring a series of summer disco
concerts in inner city parks.

According to Ray Bischoff,

f spgkesperson for the legislators, the

38-store chain will supply a disco
package of sound. lights, two danc-
ers and a deejay, Glen Blakeney.
from its Times Square store. An-
other six dancers will be sponsored
by Dale Dance Studios.

Fifteen of the planned 20 concerts
will take place in what Bischoff de-
scribes as parks where no one else
wants to stage concerts, in the South
Bronx, the Bedford/Stuyvesant dis-
trict of Brooklyn, Prospect Park also
in Brooklyn, and “other parksin low
income neighborhoods.” The re-
maining five concerts will be staged
in Manhattan’s Central Park.

The series of two-hour concerts
got underway June 24, and accord-
ing to Bischoff, has been packing in
crowds of up to 2,000 persons.
Jimmy’s Music World expects that
the public relations eftfort will help
boost sales of its record products in
general and its disco disks in partic-
ular.

The idea of the disco concert
series was first undertaken last year
when individual record companies
sponsored 14 concerts.

Forget You,” which was mixed, first
of all, as a 7-inch record. And the
producer, who's sitting out in Van-
couver, really isn’t totally hip to
what a disco mix should be.

“Although he'’s a marvelous pro-
ducer and arranger, he doesn’t really
have that New York-Montreal
touch. His 12-inch mix wasn’t really
suitable for today’'s discos. Again,
I’m talking about New York-Mon-
treal tastes.”

Denise McCann is from Van-
couver, but Polydor’s a&r depart-
ment isn’t really very active in the
search for native Canadian disco
product. “The McCann disco thing
came as quite an accident. Her first
song. “Tattooed Man.” was origi-
nally aimed at the Top 40 market.

The Montreal discos got onto it.
and they came pounding on our
door—Hey, let us remix it, let us
loop it. So we decided, ‘Well, it’s got
a chance.” We lengthen it to 6% or 7
minutes. And it became an over-
night smash.

“In addition, it still got onto to

many Top 40 stations right across
Canada. So we had it both ways. But
unfortunately for the artist—and this
is a problem we’re going to have to
face in the near future—she was im-
mediately tagged as a disco act.

“There was something else about
that record. We didn’t have a release
in the U.S. on that yet, But the disco
grapevine in the U.S. is pretty good.
We started getting calls from disco
pools all over the States for a couple
of samples here and there.

“We sent out a few hundred rec-
ords to pools right across the U.S.
The next thing you know, distribu-
tors were calling us. And we started
selling records in the American mar-
ket.

“We sold a few thousand 12-inch
records. And meanwhile, Polydor in
the U.S. had decided to release it. It
had gotten as high as number 10 on
Billboard’s national disco chart.
And, of course, it got to No. | in
Montreal. In San Francisco, it got to
number two. It was charted in Phila-

(Continued on page 80)

“Sept. Opening For
INew Paul Anka Club

By HANFORD SEARL

LAS VEGAS—The final construc-
tion phase is underway for singer-
composer Paul Anka’s Jubilation
restaurant/disco club, billed as the
newest concept in late night enter-
tainment.

Named after an Anka hit, the
brick multi-tiered windowed club will
be completed in mid-September af-
ter one-year construction and two-
year planning periods.

“We're not skimping on anything,
we’re paying top dollar for top
drawer results,” says Andy Anka,
Paul’s father, who’ll manage the
disco. “It’s a whole new concept in
nightclub dancing-eating.”

The $3-million structure, of which
Anka is a percentage owner with
Hot Spurs Assoc., a Chicago-based
disco corp., is located at 75 E. Har-
mon Ave., directly across from the
Aladdin’s $10-million, 7,500-seat
Theatre For The Performing Arts.

Hot Spurs reportedly owns and
operates the highly successful Chi-
cago disco BBC with the Hot Spurs
Restaurant and recently purchased
the defunct Mr. Kelley’s to open
Sweetwater’s, a popular restaurant-
bar.

According to the elder Anka, son
Paul will do the bulk of national and
local public relations, taking part in
broad decisions as part owner, but

will not be active in operating, pro-
gramming or hosting.

The popular entertainer, who was
inked to return engagements at Cae-
sars Palace from the MCM Grand,
already has marketed advertising
spots in the Northeast for the new
disco.

Although no details have yet been
revealed about the type of musical,
lighting and technical equipment,
father Anka says an impressive list
of sound, visual and architectural
experts are working on the club.

Mixed, personalized sound equip-
ment is being handled by Lee Wind-
miller and Hank Cataneo, who has
worked with Frank Sinatra’s as well
as Anka’s stage sound systems;
award-winning Mel Cohen & Assoc.
of Chicago will design the lighting,
along with Anka’s light man Don
Dillingham. Chicago’s Paul Magie-
rek is the overall architect for the
project.

Discos In Russia
® Continued from page 71

On a more positive note, Petrov
praises the fact the Russian discos
are blending live with recorded mu-
sic, and use a lot of young, upcoming
local musicians to play the songs of
such entertainers as Woody Guthrie,
Joan Baez and Bob Dylan.

D Nationwide

DISCO IMPORTS 12"-LP’s-7"

France—Germany—Italy—England—Canada

DJ Service

O %  Call us. Give your location and type of
w club. We'll send you disco records
COD. Return unsuitable records and

Now Available:

LP—Mwiss Broadway, Belle Epogue
(dom.); Bg Time, Smokey Robinson;
Simon Peter, Sphinx; Choosing You,
Lenny Williams; Walking in Space. Jen-
nifer. 12''—Certan Kind of Music, Mis-
tura; Hymn for Africa. Daniel Jackson

W
“

We have all
youneedin
equipment
and
know-how.

e Controllers

e Super Strobes

* Design
Cassettes

* Wheels

e Special Effect
Lenses

e Color Splodes

* Lasers

Everything
to make
your Disco
moveis at

The Original Disco
Projection People

5000 Hemy
Farmingdal

AUDID DEALERS:

Get in an theé Disco lighting
boorm. Write To
“Protils Fante

o
s

we will apply them against your

next order.
S Send stamped, self-addressed
envelope for complete list of
-[ domestic and imported disco

55 W. 42nd St records.
New York, NY A

1

(212) 3544684 I

or 221-8989

9
RECOLDS

Expioxion (red disc). Blood and Honey.
Amanda Lear. Hold Tight, Vicki Sue
Robinson; Spirt of Sunshine, Chuck
Dawvis Orch. 7—Hey! You Should Be
Dancing. Gene Farrow; Show Me What
You're Made Of, Mista Charge; No Way
Out, Doris Jones.

SINGLES 1929-1977

Originals & Reissues—Over 10,000 titles in stock
Send $1.25 for catalog, deductible against 1st order
We Ship UPS Within 24 Hours of Recelpt of Order
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. Billboard SPECIAL SURVEY For Week Ending 7/16/77 °
Topso. ' CIQSSICQ
Top50 sy rignt 1977, 8i-
i i Sy e o FLiobll(i gralgllﬁ S%pttee New ABC-Melodiya Pact
o M. 4% Upgrades Product Priorit
LISan PHILADELPHIA-Moe Septee. pgra es ro uc rlorl y
4 impresario who has had a lock on lo- By IS HOROWITZ
™ cal concert promotion _for CATS RIS NEW YORK—-ABC Records has U.S. remains CBS Records. which
. , . . facing a strong competitive bid from signed a new agreement with Melo- will continue to have first refusal
~ These are best selling middle-of-the-road singles compiled from James R. Robb’s Performing Arts diya which gives it a higher release rights to the Russian catalog.
-] radio station air play listed in rank order. Society. _ L priority on recent product recorded Meanwhile, ABC reports tgood re-
1 % s _ Lauer has expanded its activity by the Soviet label. sponse to its recent reduction in
£ F g for next 5‘;‘150“ W”l}l‘a number of :iop Until now, Melodiva albums is- dealer cost on Westminster Gold to
2 B 8§ . . " . names who usually appear under sued on ABC’s budget Westminster $1.73. which brings it into line with
F 4J = TITLE, Atist, Label & Number (Dist. Label) (Publisher, Licensee) Septee auspices. Among these are Gold series have ébcen severely other budget linegs.lFl(:lrmer devzvller
such luminaries as Victoria de Los dated, with some of the titles re- price was $1.92.
Bl 8 g:gafﬂ)a:o&%kr?':gd Coley. Big Tree 16088 Angeles, Deitrich Fischer-Dieskau, corded as long ago as 20 years. Sievers, in charge of ABC’s classi-
(Atlantic) (Famous/ronside, ASCAP) Andre Watts and ergnl.Fox. In the future. says John Sievers. cal program since the departure of
21 2| 7 MY HEART BELONGS TO ME Septee. meanwhile, will mount an newly appointed classical product Kathryn King last month, says that a
, . X y app p L g 5
Barbra Stresiand, Columbia 310555 (Kiki/Koppelman-Bandier, BM1) all-star series resentin such as coordinator, Melodiva material of second batch of - 1 al-
! RICSCRIING 1 g b y e Seon-derived al
313 |11 légf?yKiﬂal;llllKosl erEist':A(gE:i'{Irvin BMI) Mstislay ROS”QPOWCh‘ Vlanmnr recent vintage will appear on ABC bums will be released on ABC Clas-
al alll's ALL YOU GE]" FROM LOVE IS&A LOVE SONG As_hlfenazy, Luciano Pavarotti and Classics. the company's prestige sics in August.
Carpenters, ABM 1940 (Hampstead Heath, ASCAP) Alicia de Larrocha. classical label, with some older and It has been months since the first
14 YOU'RE MY In the past, Robb has concen- erhaps more obscure items still go- release. but new product will appear
5] 7 U WORLD p L P p ! g p pp
Helen Reddy, Capitol 4418 (Chappell, ASCAP) (Gruppo Editoriale Ariston, BMI) trated largely on chamber music ing the Westminster route. on a more regular basis in the future,
6 |16 JMARGA;';AX";ALBEC NN, BT - events. Prime licensee for Melodiya in the he says.
MMy, Butiett Qlprceier Due next month are an album of
7113 5 HANDY MAN
James Taylor, Columbia 310557, (Unart, BM) 5 mrmeemzsHE AR HERE e comssgsn Dach flute sonatas performed by
3| 8|12 HIGHER AND HIGHER e Frans Bruggen and Gustav Leon-
Rita Coolidge, A&M 1922 (Chevis/Warner-Tameriane/BRC, BMI) & § L hardt, a disk of harpsichord pieces
9| 9| 6| COME IN FROM THE RAIN @ PreferrEd BUdgetS by Jacques Du Phly, woodwind
Captain & Tennille, A&M 1944 (Times Square/Rumanian Pickle Works, BMI) B transcriptions of music originally
10| 5 7 AMARILLO : ted fi 1
. Boost Dealer Volume |z i e mechanical e
1m0 7 JUST A SONG BEFORE | GO & &2 S
Crosby, Stills & Nash, Atiantic 3401 (Thin Ice, ASCAP) By ALAN PENCHANSKY q“}‘;‘l ﬁes e Iy
12 | 15 | 11 | 1 JUST WANT TO BE YOUR EVERYTHING = T ([T . ion i © same ume, as rews-
Andy Gibb, RSO 872 (Polydor) (StigwoodUnichappell, BMI) ICHI‘CIA SO besfe l'bg‘"y do.': TL;:.men‘says the r:jr-ogl(l)l"on §  sued three albums on ABC Classics
B3lulwe KNOWING ME, KNOWING YOU classical music in “preferre reaching consumers directly an originally recorded for its Command
Abba, Atlantic 3387 (Countless, BMI) budget recordings is being promoted through the vehicle of store person- series. No additional in-house pro-
14 16| 4 DON'T WORRY BABY here by the Hear Here Records nel who themselves are becoming duction is contemplated. savs Sie-
B.J. Thomas, MCA 60735, (lrving, BMI) chain. The library, more than 125 al- better versed in the classics. The pro- — p » 38y
151412 DREAMS bums merchandised together under motion also has resulted in more in- 5
- h . H Y
ibetwoal Mas. Iarrer Brs_ 571N (Geptaapielh Wichh EM1) a “Best Of The Budgets” banner, is  store play of classical disks, he indi- ¢ adds that a new approach 1o
16|12 |15 LOVE'S GROWN DEEP 18 . play cover art will be explored for West-
Kenny Nolan, 20th Century 2331 (Sound Of Nolan/Chelsea, BMI) the cornerstone of improved classi- cates. minster Gold, and applied to older
o | 7|17 | 7| LUCKENBACH, TEXAS (Back To The Basics Of Love) cal sales, reports Max Tuchten, The chain. with outlets on the  (illes as stock runs out. There are
& Waylon Jennings, RCA 10924 (Baby Chick, BMI) owner of the lhree-oullel We_b' city’s northside and in Evanston,  _ more than 200 items currently avail-
3 el G gg:Fcli;?nv;Egl Capitol 4445 (Stonebridge, ASCAP) i saten of he et salaiopeand g STelCprices he budgetlines at32.49. " able in the budget lin.
m | 19|18 |13 LUCILLE nz)sales O i3 Lo i el ops i) £ The budget library promotion also is ABC Classics continue to carry a
= Kenny Rogers, United Atists 929 (Brougham Hall/Andite Invasion, BMI) 10% over-all classical SPurt 10 the - peing hyped with local newspaper  suggested list price of $6.98, but are
- il uk, Fr mo, ulay, . . " B | )
Sla|z|3 WAY DOWN The chain operator says the li- e el elsgouned] S50 pieds]
&2 Sl i (E)I:CIS'A:?)A (;("‘998 (Ahab, BMI) brary was devised as an inducement . =
: A . for nonclassical customers to experi- Sy ph R q t H Ip
©0 Stephen Bishop, ABC 12260 (Stephen Bishop, BMI .
; 5|2 : n:‘pﬂe.gssnslc:;)“ (Stephen Bishop, BMI) T, el (© @l aleien o T m on’es e ues e
- Burton Cummings, Portrait/CBS 670003, (Shillehagh, BM1) “exceptional values in these budget ® Continued from page 6 sume importance about five years
2|32 |4 IT WAS ALMOST LIKE A SONG ) lines.” mercial stations if the beneficiary is ago, with only scattered use of the
- el Al e ;":&';‘;‘g':ago’z)c; IT‘:’I?G((;‘S_S{EC;” David, ASCAP) Seraphim, Victrola, Odyssey, other than the station itself. concept before that time. And it has
Olivia Newton-John, MCA 40737, (Uncle Doris/Ackee, ASCAP) g:;;:ZnTZZ?:rorgs‘ I:,—(;nle:;;};da?)(; [l-:f:: f OrClllCSlraS pow want (o e)]“end the bu{ge(t)}?edl Si:‘lcle‘./ hest
26 |24 |13 SIR DUKE 2 : ! ormula to non-commercial stations n the las > years orchestras
7 | % 6 St:;viiuv(l;onder, Tamia 5‘:;28; E)Motown) (Jobete/Black Bull, ASCAP) Eblfaf)’}wl:“d‘ “:5 SCIC“C‘: wtht_he as well, where much of their listen- across the COU“}:")’ have used the de-
PICKING UP THE PIECES OF MY LIFE elp o ear Here employes Jim ing audience lies. In addition to vice. Among them were ensembles
a5l 2 h,ﬂac Davis, Columbia 3-10535 (Song Painter, BMI) Glax and Barry Bender, the chain’s funds garnered, they feel the broad- in Boston, Buffalo, Chicago, Cincin-
il (Almo, ASCAP/Irving, BMI) Sl ComelsE: . cast auctions work to involve a far  nati, Cleveland, Dallas, Detroit, Erie
29 39| 4| vouanp ME ' ' Each month, the chain features broader segment of the population (Pa.), Eugene (Ore.) Miami, Indian-
Alice Cooper, Warner Bros. 8349, (Ezra/Early Frost, BMI) gozu(r\oof lhﬁ bagn}:1 b.udgel mlgs at in good music than is normally apolis, Kansas City, Portland, Phoe-
30|29 8 DO YOU WANNA MAKE LOVE .00 each, with in-store flyers reached. nix, Sacramento, San Francisco,
e ¥ ;:g[:(cz((?)avrvzhle';\cc[elntury 2335 (American Broadcasting, ASCAP) created to expose the disk’s virtues. The league‘s brief states that in the Denver, Norfolk (Va.). Phila-
i . Featured titles have included Bruno - delphia, San Diego. Milwaukee and
) : ! past 18 months more than 20 sym phia, S 2o,
o o ﬁsrb'(()[nl;yb;acvnf(n)cUOOI (Attantic), (Wamner Bros., ASCAP) V\F/)alter slr"ecosrdmghof the B(e)glhoven phony orchestras, with a combined the District of Columbia. .
Bread, Elektra 45389 (Kipahulu, ASCAP) “Pastoral” - Symphony (Odyssey),  deficit in excess of $2.7 million, have What the league hopes to avoid in
B3 |7 PEOPLE IN LOVE Rodrigo Guitar Concertos (Stereo held radi th “earning” the future is the necessity of devisin
10cc, Mercury 73917 (Phonogram) (Man-Ken, BMI) Treasury), Gershwin Plays Gersh- meore :}?a,:OSIga:img:‘s & special formulas to av);)id conﬂicgl
34 |40 | 2 Eﬁ:nodo’es e T e () win (Victrola) and Pachelbel’s With fund-raising essential to the with FCC rules.
: ' Canon (Seraphim). financial health of all orchestras In Cincinnati recently, for in-
Biip a3 SDrguI:ocgss'f((i)yuvﬁ?ranurb 8365 (Trio/Mother Bertha, BMI) The t.hird batch of featured dis}(s. (none can operate on ticket sales stance, the resident orchestra’s
36 (33 |15 ANGEL IN YOUR ARMS to be introduced this month, in- alone), the income from marathons marathon was shared by several ra-
Hot, Big Tree 16085 (Atlantic) (Song“Tailors,"BMl) clgdes Jussi BJoerlmg in operau‘c is considered a significant segment dio stations, both commercial and
37135 |10 GONNA FLY NOW (Theme From “‘Rocky”) arias (Seraphim), Tchaikovsky’s of total dollar input. educational. On the latter, however,
P 3":'],50'3;:';:3‘1“2"':;;942]funged Artists, ASCAP/Unart, BMI) First Piano Concerto (Victrola), duo In the case of the orchestras cited pledgees received musical gifts, such
Jack Jones, RCA ]09.!).5 (F'Erst ArIistE/Emanuel/ZOth guitarists Presti arld Lagoya (None- radiothons have raised 2.1% of lotai as lhe,bfoadcam of a favorite record,
Century/Warner Bros., ASCAP) Such? and Twentieth Century Flute g e e 5.7% of or an in-home recital by members of
. p g gets, or some
39 (38 | 6 LONELY BOY Music performed by Jean-Pierre ; the orchestra. Actual products were
Andrew Gold, Asylum 45384 (Luckyu, BMI) Rampal (Odyssey). supplemental uncamed income, the offered only by the commercial sta-
a0 (25 | 8| HEARD IT IN A LOVE SONG ' league asserts. o 2
i 2 ) :Eg;\‘allmT;E;er Band, Capricom 0270 (Warner Bros.) (No Exit, BMI) Irhe F’%:C l,is currently reviewipgl Bu.[‘ says the league. product pre-
Mlanta Rhythm Section, Polydor 14397 (Low-Sal, BMI) e s CRgonconmercia miums account for much of the
2|4 |3 I'M IN YOU o 0 HNH IN NOD &rgi(:)?cseurgg;)\:zrhfsoﬁﬁx?c;:lc rcelﬁi- pledged revenue and they want to be
Peter Frampton, A&M (Almo/Fram-Dee, ASCAP) 2 a allowed to pitch them on non-com-
43 | 41 3 GOODBYE MY FRIEND ter” on public airwaves, where by g L
" (E;gelberthumT;;'erdiI;ck, E(l;lfc ?hwfﬁgl.(gilgzﬂstl;gi:s::;) CHI?GOQ}{HEENd ) design or inadvertence commercial mercial stations also.
m emember The Days € = ecords 1s roducts or corporate titi re sas =3
PN o Ca;S;et;:zc&xol::S(Colgems-EMl, ASCAP) commemorating the Queen’s Silver ﬁienliﬁed P entities 4 British SUbS|d|ze
T . . ) Jubilee with release of four disks o . .
(T o o o o cprsening word et The e s et smphonie At Fall Musexpo
Charlie Rich, Epic 850392 (Aigee, BMI) ings of works by British composers. -\ 4 (oo Symphony Orches- A e Drhsh S race
, Al- Board will again subsidize the ap
47 |50 | 2 PIANO DANCIN including Gerald Finzi, William tra L B3 ] e @
George Fischoff, Columbia 310533 (April, ASCAP) wyn, Frank Bridge, E.J. Moeran and e} LIS S v STEEL 2 pearance of a group of U.K.-based
43 m WALK RIGHT IN Alan Rawsthorne tion in New Orleans June 20-24. A n companies at the third annual Inter-
Or. Hook, Capitol 4423 (Peer, BMI) Cene Tva B entire convention semunar was de- national Musexpo Oct. 28-Nov. | in
9 | WOBODY DOES IT BETTER e e he er . voted (0 marathons and their place  Miami Beach. Other Common-
| Carly Simon, Elektra 45413 (United Artists, ASCAP/Unart, BMI) lish firm Lyrita, each has a cover de in orchestral : ; S
: : : : : g lor by th In orchestral economics. wealth nations subsidizing appear-
50 | GOT LOVE FOR YOU RUBY sign featurmg a watercolor by the R K R -
| Chad Everett, Calliope 8006 (Chappell, ASCAP) British painter J.M.W. Turner. . H'St‘)”;a“)," the radlt:) marathon aAnces ‘Tf their firms are Canada and
or symphonic groups began to as- ustralia.
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Billboard SPECIAL SURVEY For Week Ending 7/16/77
(Published Once A Month)

Best
Selling

assical LPs.

=|.t |25
28|58 |E
= | ¥ 5 | TITLE, Artist, Label & Number
1 4 9 | RAVEL: Boiero
Chicago Symphony Orchestra (Solti), London CS 7033
2 2 76 | JEAN-PIERRE RAMPAL & CLAUDE BOLLING: Suite for
Flute & Jazz Piano
Columbia M 33233
3 10 5 | GERSHWIN: Porgy & Bess
Houston Opera Company, RCA Red Seal ARL3-2109
4 1 18 | THE GREAT PAVAROTTI
London 0S 26510
5 3 22 | PACHELBEL KANON: Two Suites; FASCH: Two Symphonies
Paillard Chamber Orchestra (Andre), RCA FRL1-5468
6 6 9 | MAHLER: Symphony #9
Chicago Symphony Orchestra (Giulini), DDG 2707.097 (Polydor)
7 7 9 | GIORDANO: Andrea Chenier
RCA Red Seal ARL-3-2046
8 8 90 | LUCIANO PAVAROTTI: The World’s Favorite Tenor Arias
London 0S 26384
9 9 18 | PUCCINI: Tosca
Montserrat, Caballe, Carreras, Royal Opera House Covent Garden
(Gardelli), Philips 6700.108 (Phonogram)
10 14 26 | HOLST: The Planets
Tomita, RCA Red Seal APLI-1919
11 24 9 | PAGANINI & GIULINI: Duos
Perlman, Williams, Columbia M 34508
J2 12 31 | PARKENING AND THE GUITAR: Music Of Two Centuries
Angel S 36053 (Capitol)
13 13 18 | PAVAROTTI IN CONCERT
London 0S 26391
14 17 18 | IMPROVISATIONS: West Meets East, Vol. 3
Shankar, Menuhin, Rampal, Angel SFQ 37200 (Capitol)
15 5 14 | PUCCINI: La Boheme
Pavarotti, Berlin Philharmonic Orchestra (Karajan), London 0OSA
1299
16 36 5 | WAGNER: Flying Dutchman
Chicago Symphony Orchestra (Solti), London OSA 13119
17 18 5 [ SIBELIUS: Symphony #2
Boston Symphony Orchestra (Davis), Philips 9500.141 (Phonogram)
18 28 94 | PACHELBEL KANON: The Record That Made it Famous
And Other Barogue Favorites
Stuttgart Chamber Orchestra (Munchinger), London CS 6206
19 31 9 | MUSSORGSKY: PICTURES AT AN EXHIBITION
Chicago Symphony Orchestra (Giulini), DGG 2530.783 (Polydor)
20 m OFFENBACH: La Grande Duchesse
Mesple, Vanzo, Plasson, Columbia M2 34576
21 38 5 | PRESENTING SYLVIA SASS
London 0S 6524
22 22 '35 | BOLLING: Concerto for Classic Guitar and Jazz Piano
Lagoya, RCA FRLI-0149
23 23 5 | LEONI: L'Oracolo
Sutherland, Gobbi, National Phitharmonic Orchestra (Bonynge),
London 0SA 12107
24 34 5 | OPERATIC DUETS
Sutherland & Pavarotti, London OSA 26437
25 25 5 | INSTRUMENTS OF THE MIDDLE AGES & RENAISSANCE
Early Music Consort Of London (Munrow), Angel SB2-3810 (Capitol)
26 33 44 | GO FOR BAROQUE
Paillard Chamber Orchestra, RCA Victrola AVM 1-1687
27 | RECEEES | GERSHWIN: Porgy & Bess
Cleveland Orchestra & Chorus (Maazel), London OSA 13116
28 15 94 | BEETHOVEN: Symphony No. 5
Vienna Philharmonic Orchestra (Kleiber), DGG 2535.016 (Polydor)
29 16 18 | PAVAROTT!: Primo Tenore
London 0S 26192
30 m SCHUMANN SONATAS
Berman, Columbia M 34528
3l 19 9 | BEETHOVEN: Symphony #6
Chicago Symphony Orchestra (Solt), London CS 6931
32 11 22 | MEYERBEER: Le Prophete
Horne, Royal Philharmonic (Lewis), Columbia M4 34340
33 20 22 | FRENCH OPERA ARIAS
Von Stade, London Philharmonic Orchestra (Pritchard),
Columbia 34206
34 39 5 | OFFENBACH: La Vie Parisienne
Crespin, Mesple, Choir & Orchestra Of The Capitol at Toulouse
(Plasson), Angel SBLX 3839 (Capitol)
35 m BEETHOVEN: NINE SYMPHONIES
Cleveland Orchestra (Szell), Columbia M7X 30281
36 21 18 | SIBELIUS: Symphony #1
Boston Symphony Orchestra (Davis), Philips 9500.140 (Phonogram)
37 | TN | CARNAVAL DE RAMPAL
RCA JRL1-2315
38 29 14 | PUCCINI: Suor Angelica
Scotto, Horne, Cotrubas, New Philharmonia Orchestra (Maazel),
Columbia M 34505
39 26 85 | BEETHOVEN: NINE SYMPHONIES
Chicago Symphony Orchestra (Solti), London CSP 9
4 | TN | GRANADOS: GOYESCAS
|-

De Larrocha, London CS 7009
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S-37277

N Philburmarchesm

$-37412

Let Angel Provide You. ..

CLASSIC
SUMMER
BUSINESS

New Merchandise from Grammy Award winner André Previn...

S-37409

A mini-LP concert of favorites show-
cases the popular conductor and his
England-based orchestra.

S-37268

Shakespeare's twice-told fantasy . .
here, the incidental music, ideally
complete with vocal soloists, chorus
and full orchestra.

S-37277

The first of two LPs Boskovsky will
devote to fiery presentation of all
six Rhapsodies.

S-37412

Muti’s ltalian love for interpretative
clarity is solidly apparent in this pair
of favorite “fourths.”

S-37424

Chabrier showpieces appealingly and
proficiently presented by the suc-
cessor to Martinon’s position as
today's front-ranking French
conductor.

And from soloists Freni and Ohlsson.

3-37446

$-3724¢

S-37446

Eleven lyrical favorites. “I sing these
roles my way, with my own person-
ality.” “She creates instant delight—
one of few opera stars who commands
that pleasurable impulse.” N.Y. Times

S-37249

Brahms’ “arrangements” that.display
Ohlsson’s phenomenal musicality at
its impeccable best. Only superlatives
can properly describe these
performances.

On Seraphim’s Quarterly Release Plan — NINE budget-price offerings...

et Sepriqog of the Corun - TEm
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S-60290

< r 1
\ @ SIB-6106 (2 LPs!

5-60288

60274

Thirteen immortals of the soprano
voice. In the true tradition of
Seraphim’s “Great Recordings of the
Century” Series.

S-60287

Debost has earned international fame
.. these three impeccably played

concertos tell why.

IB-6105 (2 LPs)
31 selections presented in tribute to
the great Lotte Lehmann (1888-1976).

S-60250

Fifteen beautiful performances of
unfamiliar Tchaikovsky repertoire-
this LP’s greatest attraction!

60286

Pianist Solomon, at the peak of his
career, plays the “big three” of
Beethoven’s 32 Sonatas.

SIB-6106 (2 LPs)

Vol. lil conclusion of the Nielsen
Orchestral Music cycle by Blomstedt.
{Vol. 1, SIC-6097; Vol. 2, SIC-6098.)

S-60290

Eleven of the all-time great Dragon/
Hollywood Bowl performances. . . all
favorites; all together for the first time
as one program.

5-60289

Berglund's Sibelius ranks him among
the most eminent of interpreters. The
Bournemouth knows it!

S$-60288

Two literary-based tone poems are
expertly communicated by Kempe in
superbly engineered compatible
stereo/SQ quad.

7 SERAPHIM
Ky o o )

All 16 albums — available today from your Capitol / Angel Sales Representative.
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CB POWER SUPPLIES || :

Buy direct from manufacturer.
Small or large quantities.

High quality U.S. made.

Find out what our unique POWER
BOOST teature does to your
sales! g

NEW, TOLL-FREE
HOT-LINE FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

800-223-7524

Ask for Evelyn Warren.

MA P

Call or write:
Richmond Instruments
ESP Division
33800 Ridge Road
Richmond, MICH. 48062
(313) 727-3655

Bank Americard/VISA &
Mastercharge accepted. _aub

WANTED TO BUY

WELL ESTABLISHED FIRM IN ITALY
wants to buy complete coating plant for mag-
netic tape, to be set-up in GREECE. Produc-
tion capacity 600M to 1,000,000 pancakes of
7,200 feet, for cassettes and lubricated tape
(8-track) yearly. Forward all information to:
Angelos Manolis, ‘318B Fairmount Avenue, Jer-
sey City, NJ 07306, jy16 /

WANT RECORDS, LP'S, 45'S, TAPES, SUR-
BOOKING WANTED

plus overstock. Harry Warriner, 101 Gedney St.,
EURO/U.S.

Nyack, N.Y. 10960. (914) 358-5086. iv16
TOUR WANTED!

5 piece British Rock Band Recording
Artists, album on release this Fall. Own
transport. Support band aiso availabie.

Call Kevin, Collect 0734 594939,

(Hot-line is for fast, personal serv-
ice placing Classified Ads only. For
all other business call the regional
oftice nearest you
or the main otfice
- in New York: 212-
764-7316)

HELP WANTED

FOR SALE

® A\ ¢ I INIE ‘:\ 5 » ——VELVET POSTERS ——
9"\"9-{’ L (KPORTS 8-T,RPA':§(M:!uLhA‘NKs LIGHTING PRODUCTS

Large velvet blacklight posters $1.25

Major Record Company Seeks
The Following Personnel:
¢ ASSISTANT PRODUCTION
MANAGER

Lear Jet style cartridge with rubber rolier
Professional duplicating tape. 90 lengths
in 1 min. increments. Pnvate labeling
available.

each. Money House blessing spray
$13.00 per case of 12 cans. Strobe
Lights $9.00 each. Display box of 25

ized Zodiac Car Tags $18.00 a doz.

e PUBLICITY WRITER
o MANAGER SINGLE SALES
o PRODUCT MANAGER

(U.K.). jiy23

] . . blacklight bulbs $15.00. 18" black- ADMIN. ASSIST TO V.P. OF R
1 min. to 45 min. any quantity 63¢ lights $ . A ° k P. &B
46 min. to 65 min. ti 68¢ g 8.00 each. Zodiac Light W NE OPPORTUN
BRI I Is H 6 min. 1080 min any Quani 3¢ e ¥ . 00/casa « Colx Persowal. :22:YR,£';';§§£NTATWE SRS OFE LM TR ES

PRODUCT

SPECIAL

MYLAR COATED LIMERS

DOUBLE FLANGED ROLLERS T SHIRTS iy23 MINIMUM CHARGE SYSTEM
CASSETTE SHELLS 2 WRITE OR PHONE FOR
somc - SCREW One of the leading custom record pressing COMPLETE DETAILS.

DONRAK INDUSTRIES
P.0. Box 422
Ridgefield, N.J. 07657

201-945-6820 el

T-SHIRTS
Lett2ring Systems
Iron On Transfers
Trarsfer Machines

BEST PFICES FAST DELIVERY

DOWKTOWN ARTCRAFT

81 min. to 90 min. any quanti
HeadcCleaners................. + .45¢ea.
$25.00 minimum orders, C.O.D. only.

PROFESSIONAL 8-TRACK DUPLICATORS—S$895

Fish nets 6' x 30’, $2.50 each,
TRI-CITY PRODUCTS
99 B Guess St., Greenville, S.C. 29605

PROFESSIONAL 8-TRACK CALIBRATORS & ERASERS

Phone (803) 233-9962 jy23

Studio quality high speed operation. Com-
plete warranty. Write for literature.

LOW PRICES FREE CATALOG

LOVE UNLIMITED T SHIRT
44-25 Jamaica Ave.. Jamaica N.Y. 11435

212) 658-1850 or 658-1975 dec24

8 TRACK BLANKS
Studio Quality Cartridge
Low Noise. High Output Tape

1MIN.to55Min. ..o
56 Min.to 70 Min. ..
71 Min. to 90Min. ...

$25.00 Minimum Orders C.0.D. Only

Andol Audio Products, inc.
4212 14th Ave., Brooklyn, N.Y. 11219

Call Scotty
(212) 354-3748 Teiex 666 754 Ha_ven

A GREAT BOOKLET

“Experiences of a Collegiate Singer.”
True story nostalgia days entertaining the
Racketeers and Collegians. AcQuaintance
with Big Band music and Showbusiness
personalities. Information music—compos-
ing and recording. $2.00 postpaid. Sorority
Fraternity Records Publications., Morn-
ing and recording. $2.00 postpaid. Sorority
Fraternity Records Publications, Mom-
ingside Station, Box 46, New York, NY
10026. jy16

BUDGET TAPES
ALBUMS AND LP’S
Have best seiections, quality and service

in budget field. Also have some exciusive
areas for highly qualified distributors, rack

© DIRECTOR MEDIA PLANNING

o ART DIRECTOR

oDIRECTOR OF CREATIVE
SERVICES
An Equal Opportunity Employer m/f
Resumes in Strictest Confidence to:

Box 7141

New York. N.Y. 10036 jyie

and tape duplicating companies in
France seeks
EXPERIENCED
COMMERCIAL AGENT
 to prospect British market for orders;
Good French knowledge required. Please
write to:
Audiographic Industries
124bis, Avenue de Villiers
75017 Paris, France iy16

ONE STOP MANAGER

Northeast distributor requires energetic
buyer/manager. Excelient salary. Bonus
plan and company benetits for the rightman.
Send resume including salary information to:

STUDIO FOR SALE

Excelient opportunity in music recording in
Austin, the “'new Nashville.” Profitable exist-
ing business, excellent market develop-
ment in studio sound, location recording,

(=] BUDGET TAPES E and tape duplication. Serious inquiries only.
o D E A L BAZZY. ELECTRONICS CORPORATION Mave (Srguist|Saibalion. i ariginal-afist B Billboard, 1515 Broadway Call (512) 478-8288, or write: Box 7144, Biil-
g 39 N. Rose. Mt. Clm:gs Ihgch 48043 tracks in the country. Heavy in CAW, Rock, New York, NY 10036 ir16 :8(73:, 1515 Broadway, New VOﬂ(.jy’:;
[ Phane: 31 -2592 ttn Gospel and Spanish categories. Displays, -

3 PLA"l llFE FOI.K lABEl . B 3] $ Zignsandsalesaid.sfurnisheduponrlequaeyst.
__J EXGLUSIVELY ouns all Bill (405) 364-5034 or write:
- VIRGTN e Soond S 1o IG5 s°"“‘28”‘ c GENERAL MANAGER SCHOOLS &

- ectro- ensing Tape 15/16”x80° A
Y ot iafons speciality Lube o 1700 DO s TAPE &ORE RDGS, INC. for sutcessful fast growing rack INSTRUCTIONS
@ 9-11 Woodeeld Foad London W9 284 Engiand Loop bin splicing Tape 1"xI50 ... P.0. Box 94 jobber and retail operator east

i Telephwne 01-286 6090 - Teiex 22164 guzx%v_e‘aﬁ'ﬂsggo‘m B51 .. Norman, Okla. 73070 jy1é coast city. RhEl FIVE WEEK COURSE FOR FCC IST
© 7 Cassette Tabs 5000/Roll . phone license. Six week course for Radio/TV
> — e e SALARY LOW 208 || st ity REbll Py
% [ GASSETTE - PARTS O e PLUS BONUS water Trail, Fredericksburg, Va. 22401 tfn
3 | STANDARD - SPECIAL e Cotlog aaable in BASED ON PROFITS

HUBS SHIELDS Brandwein . . . Tapemaker 629 W. Merrick Rd pisco '-,'::,’?RTS Please send resume and eamings
WINDOWS LEADER TAPE Valey Stream, NY. 11582 51&5;1-50&0 e B history to: SHOWCASE
WHOLESALE ONLY
SPRING PADS PINS FXPORT INQUIRIES WELCOMED RECORD HAVEN Box 7142. Billboard
GASSETTE TABS 233 W. 42nd St., New York, N.Y. 10036 1515 Broadway DISCO’S AND DANCE HALLS

ADD EXTRA PROFIT USING OUR

VAN BROOK OF LEXINGTON
P.0O. BOX 5044 LEXINGTON, KY. 40505
PHONE: 606/255-5990 mh25

When Answering Ads . . .
Say You Saw It in Billboard

GOLDEN OLDIES

jobbers and reps. For turther information Box 7139, Biliboard

212) 435-7322 de31
21 cail: CHUCK, (704) 377-5623 or write to 1515 Broadway, New York, N.Y. 10036
GENERAL MUSIC CORP., P.O. Box 1611, jy23
Chariotte, N.C. 28231. sel?
. BEULAHS HIT RECORD “RAPE OF PA-
MAJOR LABEL WHILE OTHER PEOPLE ARE RAISING | Hicia Herst” “Spot Tavern Bar Maki” $100.

Beulah, Crossville, Il 62827. Need agent.  jy23

EXPERIENCED RECORD SALES REPRE-
sentative with classical background wanted by
national distributing company. Many temn-
tories open. High commissions. Box 7135, Bill-
board, 1515 Broadway, New York, N.Y. 10039,

yle
ADVERTISING SALES (EAST COAST)
solid fast growing Consumer/Youth/Music Pub-
lication seeking experienced space sales personnel
(for East Coast). Either independent or staff.
Compensation open. Superb opportunity for right

8 TRACK CUTOUTS
AND CASSETTES

Call or write for a free catalog to:
J S J DISTRIBUTORS
2512 W. Fullerton, Chicago, Il. 60647
(312) 227-0551 ttn

MEN’S COLORED T SHIRTS
PRINTED IN COLOR
WITH LATEST ROCK AND
SOUL GROUPS
ASSORTED SIZES

$15 PER DOZEN

PALMETTO STATE ENTERPRISES
Route 1, Hwy. 86, Piedmont, S.C. 29673

(803) 269-6554 (B03) 845-6862
de31

their prices, we are lowering ours. Major label LPs
as low as 508. Your choice. Write for free listings.
Scorpio Music, 2933 River Road, Croydon. Pa.
19020. tfn

ELVIS RECORDS, 45'S, 78'S, E.P.'S, FOR-
eign, promotional, original, re-issued discs.
Send $6.00 for 44 page Discography-Catalog:
King’s Voice, Box 45, Massapequa Park, N.Y.
11762, jyl6

REAL ESTATE

OLDIES RECORDS, 20,000 IN STOCK,
1950-77. Send 50¢ for 2,000 record catalog. Mail
Orders filled. Record Center, 1835 West 25th St.,

Cleveland, Ohio 44113. We export. eow) individual. Send resume in confidence to Mr.
DISCO-MOBILE, SULTAN 24—100W/CHNL z;y Howdy, P.0. Box 1064, Birmingham, Mich.
Sony TS4750 turntabl 000. Y 3858 11. jy16
8 TRACK & CASSETTE CUTOUTS B, Temaiine b iy 00 Yoem, 3088 SOUTHERN CALIFORNIA ” FOR SALE

BEST OF THE MAJOR LABELS
COLUMBIA - LONDON - ETC.
For a free catalog call or write:

AUDIO DISTRIBUTORS
1182 Broadway, New York, N.Y. 10001

(Topanga Canyon)retreat. 3 bedroom
home adjoining state park. 3 baths,
study, winecellar, pool, decks and
patios, on large wooded lot with room
for horse. $250,000. Owner.

OLDIE COLLECTORS! ORIGINAL LABEL
oldies from 50s, 60s and 70s. Send $1.00 for large
64 page catalog containing 10,000 titles. Record
Scavengers, Box 387, Cockeysville, Md 21030.

tfn

SEARCHING FOR OLD RECORDS? DIS-

DISTRIBUTORS AND DEALERS WANTED
for Dolly Parton doll. Call Al Bell - B & B
SALES, INC., 420 E. 70th St., Shreveport, La.
71106 (318) 869-3381. iy1l6

FREE CATALOG, POSTERS, PATCHES, IN-

SITUATION WANTED

YOUNG L.A. SUPERHUSTLER WITH SOME
media: sales experience looking for Account

212) 725-4570 cense oils, jewelry, novelties, closeouts. New Eng- ; f : col | 3 3 s
De.(alers only—please ap29, land, 25 Snow St, Dept. B, Providence, RJ. (213) 455'228?/ or (21 3) 393'01”62% Ex.ecutive opening within radio or televw}on. continued, 444 S. Victory, Burbank, California
02903. 23 ! - Will relocate. (24 hrs.) (714) 761-1628. iy16 91502. eow
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PROMOTIONAL SERVICES

additional charge. Contact B L Boll , B

RECORDS

You need singles for better radio play. 500 45 RPM records for four hundred U.S. dollars ($400.00),
or 1000 for only five hundred fifty U.S. dollars ($550.00). This includes studio, mastering, plating,
and pressing. If you have already recorded and tapes are ready for mastering, deduct $50.00. All
original material published through BMI, at no charge to you. You keep 100% of songwriters.
If you wish, up to 200 of your records mailed"to radio stations throughout the United States, at no

Texas 75228. (214) 271-6022,

Internatlonal f ds, PO Box 28553, Dallas,

jy16

RECORD PROMOTION
Career Builders—Promotion—Distribution
Specializing in services for New Labets and
New Artsts
Roger Ricker Promotions

26 Music Square East—B
Nashvlile, Tenn. 37203
(615) 254-5074—Day
(615) 822-3583—Day/Night

EXCLUSIVE DISCO 1J's ONLY-FREE

LIGHTING

LIGHTING HANDBOOK

Dimmers, Spots, Minimanuals, Footrols,
Stroboscopes, Mirrorbalis, Fogger, Bub-
bler, Chasers, Discoprojector, Motion-
slides, Lasergraph, Underlit Dancefloors,
Animated Displays . . . and more!

Send $3 shipping:

General News

newly released Disco Records—most major labels. ROCKTRONICS
Dues required. 814-886-9931. D P A, 631 Front, 22-BB Wendell, Cambridge, MA 02138
Cresson, PA 16630, tfn se3
COMEDY MATERIAL REPAIR SERVICES
PROFESSIONAL REPAIR SERVICES
COMEDY MATERIAL AMPEX., TELEX.VIKING, TRACK-
MASTE MAKE-A-TAPE, CHT,

{The Service of the Stars Since 1940)
*THE COMEDIAN"
Original Monthly Service—$45 yr. pstg. $8
(Sampie Order) 3 issues, $15, pstg. $1.80
35 “FUNMASTER" Gag Files, $45, pstg. $7
“Anniversary issue,” $30. pstg. $3
“How to Master the Ceremomes,” $6, pstg. $2
Every item different! No C.0.D.'s.
“WE TEACH STANDUP COMEDY" via mall
Payable to: BILLY GLASON
200 W. 54th St.,
N.Y.C. 10019 tin

ﬁﬁf

BECAUGE YOU'RE MORE THAN A COSC,,
YOUW'RE A FERBONALITY !

FRESH 18 TO 20 HUMOROUS QUIPS,
weekly, 3 mos. trial $20. FREE sample, Farquhar,
2315B S. Tekoa, Spokane, Wash. 99203. eow

HUNDREDS OF DEEJAYS RENEWED
again this year! We guarantee you’ll be funnier.
Freebie! Contemporary Comedy, 5804-A Twine-
ing, Dallas, Texas 75227. tfn

KALEIDOSCOPE IS NOT COMEDY MATE-
rial. Kaleidoscope 1S the world's only TOTAL
radio PERSONALITY service. 500 subscribers.
Sample at P.O. Box 4819, Walnut Creek, CA
94596. tfn

DEEJAYS: NEW SURE-FIRE COMEDY.
11,000 classified one-line gags, $10. Catalog free.
Edmund Orrin, 41171-A Grove Place, Madera,
California 93637. tfn

FREE SAMPLE ISSUE OF O'LINERS SHOWS
why we're radio’s fastest-growing comedy service!
O'LINERS, 366-H West Bullard, Fresno, Cali-
fornia 93704. tfn

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT PAYS.

MISCELLANEOUS

BILLBOARD IS ON MICROFILM:

Back copies of BILLBOARD are available
on microfilm dating from November 1894 to
December 1974.

Microfilm copies of articles or charts from
any of these issues may be obtained from
Biilboard Publications at a cost of $1.50 per
page up to 5 pages.

For prices on additional copies and for
further information contact:

Bill Wardlow
General Services
Bliiboard Publications
9000 Sunset Blvd.
Los Angeles, Cal 90069
213/273-7040

BILLBOARD —
Group Subscription Discounts
Save 20% on subscriptions to Billboard for
groups of 10 or more. For rates and informa-
tion write: BOX 6019
c/o Blliboard, 1515 Broadway

New York, N.Y. 10036 tfn

LOOKING FOR 1971 WDRC AIRCHECKS
and complete “friends” jingle package. Will
trade vintage WPRO jingles, others. Paul
Ciliano, Yantic Lane, Yantic, CT 06389. jyi6

TRACKMASTER INC.
1310 S. DIXIE HWY. W.
POMPANO BEACH, FLA. 33060tin

RECORD MFG. SERVICES,
SUPPLIES & EQUIPMENT |

RECORD PRESSING
IN LOUISIANA
Quality 45 & LP pressings. Dependable

FAST Personal Service! Send us your
tape and let us do the rest!!

VILLE PLATTE RECORD MFG. CO.
120 E. Cypress St., Ville Platte, La. 70586
(318) 383-2104 de10

DISTRIBUTING SERVICES

ACCESSORIES

24 HR. FREIGHT-PAID SERVICE
Largest Selection at Lowest Cost Anywhere
MAXELL - MEMOREX * SCOTCH * TDK
* BASF » AMPEX « WATTS » DISCWASHER
* SOUND GUARD * SHURE * PICKERING
* AUDIO TECHNICA - RECOTON * EVEREADY

SEND FOR FREE CATALOG

A.l. ROSENTHAL ASSOCIATES
Dept. A 29. E. Glenside Ave.. Glenside. Pa. 19038

[215) 8855211 tfn

ATTENTION RACK JOBBERS

18 for sale

and album . needs
Jim Adama

{314) 354-7100
RECORD WIDE DISTRIBUTORS

1755 Chase Drive
Fenion (5t Louwls), Ma. 83028
{314) 343-7100 i

EXPORT ONLY

All brands phonograph records and pre-
recorded tapes. Also largest selection of
attractive close-out offers. 30 years of
speciallzed service to record and tape
Importers throughout the world.
Dealers and distributors only.
ALBERT SCHULTZ, INC.
116 West 14th St.

New York, N.Y. 10011

Cable: ALBYREP Telex: 236569

eow
WE HAVE THE BEST
CUT-OUT
record and tape list
in America
Major Labels . . . Major Artists
Dealers Only .

ALEX A. ARACO, CO., INC.
507 High St., Burlington, N.J. 08016
(609) 386-3288 de24

INDEPENDENTS ~ PRODUCERS

Let us distribute your record Label.
Write or call for Information:
Mr. Bibbins {213-464-4795)
PHONO RECORD OISTRIBUTING CORP.
6425 Hollywood Bivd.. Suite 208

Holywood, California 90028 jy23

MAKE MORE PROFIT WITH OUR LOWER
prices on LPs, 8-tracks, and cassettes. Top 1000
list updated weekly. Write Tobisco, 6144 High-
way 290 W, Austin, Texas, (Mexican list avail-
*able also). tfn

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 456 rpm oldies and
goodies and also major lable LP listings at pro-
motional prices. Send for free listings. All orders
welcome. Apex Records, Inc., 947 U.S. Highway
#1, Rahway, N.J. 07065. tfn

BELATED GOLD—Buddy Miles with
his gold LP for ‘‘Band Of Gypsies"
cut seven years ago with Jimi Hen-
drix which he just received in Los
Angeles. With him are Jim Paris of
the Roadrunners band and manager
Robert Fitzpatrick (right).

Phony
Cutouts

® Continued from page 1

ter into promotional bins and less
care is exercised in separating the
legitimate from the phoney.

Also, it is believed that the multi-
tude of marginal retail locations for
8-tracks, such as truck stops and
swap shops, provide fertile ground
for fhe new-wave counterfeiters.

Once largely pirate serviced. they
have been turning to tape cutouts as
pirate sources dry up (Billboard.
June 18, 1977). Now. say trade
sleuths, spurious cutouts are also
being peddled by these outlets.

Recent estimates by the RIAA
have placed the increasing traffic in
counterfeits at an annual level of
about $50 million. However. new
evaluations tend toward a higher
figure as awareness of the extent of
counterfeits in the cutout mix grows.

An important contributing factor
cited is the heavy import trade in 8-
track cutouts. This has been a sig-
nificant source for legitimate im-
porters for at least two years. reflect-
ing the fast-diminishing demand for
8-tracks in most European markets
as compared to cassettes.

But observers are beginning to
wonder why the pool of European
distress tapes still hasn’t dried up.
The suspicion is growing that at least
a portion of the incoming cutouts are
in reality counterfeits.

Steps are being taken, itis learned,
for industry groups on both sides of
the Atlantic to exchange informa-
tion on suspected cutout duplication
mills.

Free trade in recorded product
between common market countries
is seen as exacerbating the problem,
as counterfeits, both of cutouts and
front-line cartridges, may pass
through a number of international
hands before final delivery to a do-
mestic retail outlet.

Detected at some later point in the
distribution chain it is often diffi-
cult, if not impossible, to trace the
phoney goods back to its source.

The counterfeit cutouts are well
masked. Cosmetic costuming even
goes so far as to exhibit packaging
scars normally used to prevent re-
turn to legitimate manufacturers.

Only last month, Geoffrey Bridge.
director-general of the British Pho-
nographic Industry, described the
counterfeit problem as assuming
proportions requiring urgent inter-
national attention (Billboard. June
25, 1977).

In his annual report to the associ-
ation he said, “It seems now that
counterfeits, as we have suspected
for several years, will take up the
trend for 1977.”

www.americanradiohistorv.com

WB’s Pacific Label

® Continued from puge 5

of its scribes—was Silvers’ choice to
be the label’s tirst artist from the out-
set.

“Our understanding was that we
wouldn’t sign a second artist until we
had a hit with Alan.” Silver says.
Now with “Underground Angel”
solidly establishing Pacific—through
Atlantic Records distribution—Sil-
vers is eyeing his 10-member writer
staff to select his second artist.

O'Day’s debut LP. produced by
Steve Barri and called “Appetizers.”
is slated for release at the end of this
month. There are 10 tunes, seven
new and one, “Angic Baby™ done to
emphasize the point that O'Day is its
author. He also wrote “Rock And
Roll Heaven.™ another smash from
past times.

Pacific’s slogan is “The Song-
writers Company™ and Silvers em-
phasizes that he and Bly and the
Warner Music professional staff are
involved in the selection of material
and in all the ancillary aspects of re-
lease, merchandising and promo-
tion, working with the Atlantic Rec-
ords and WEA Distribution
promotion forces.

Silvers says Pacific is designed to
buck the trend of major companies
paying super royalties to superstars
and thus not having the cash to pro-
mote new artists.

Pacific will initially develop its
own talents and pay competitive
royalty rates, Silvers says, adding. "I
don’t like what I see in terms of esca-
lating superstar royalties. You see
companies with larger grosses but
smaller profits because they're pay-
ing as much as they are for their su-
perstars.”

In time, once Pacific has a hard-
core of successful names. then Sil-
vers may have the funds to go out
and buy a name act. he admits.

Silvers says he was motivated to
form a record label because he had
seen his writers with performer tal-
ent signed to labels only to be lost
among huge rosters with no close
contact with the manufacturer in
terms of merchandising and exploi-
tation.

“And if they fail on the first re-
lease, the record company wants out
of the deal. So | thought if I start my
own company I won't have to turn
the artists out into an ice cold situ-
ation of being the new guy in town.

“Within that statement, Pacific
was born to see that my writers got a
good shake in the industry.”

Pacific was formed in the begin-
ning of the year in terms of clearing
its name, with the O'Day single re-
leased two months ago.

Silvers admits the last thing
Warner Communications nceded
was another label since it already
owns Atlantic/Atco. Elektra/Asy-
lum and Warner Bros. But he con-
vinced the corporate bigwigs that
the new fledgling would not inter-
fere or compete with the existing
companies.

He had spoken with Epic and
MCA anent distribution_when Ah-
met Ertegun said Pacific belonged
with Atlantic. Silvers says he was
looking for physical guarantees of
promotion, merchandising and dis-
tribution, not upfront advances.

“I want to be able to call the
shots.” he says, “with our product.
We want to be deeply involved with
all phases of a record.”

O'Day. Silvers notes. had been
turned down as an artist by at least
10 companies.” The mid-"30s com-
poser has a young vocal sound on
recordings.

O'Day plus two others are what
Silvers will be searching for this first
year in terms of artists.

“We will not sign an artist if we
have to do an album,” says Silvers.

“We will not go into the studio to do
an album unless we have a big hit
single that's preceded it. Each song
will be personally picked by Mel
and me for each artist. There will be
no fillegs.”

Warner Music has placed O'Day
with Brian Lane for personal man-
agement. Lane who handles Yes and
Rick Wakeman (out of London) is
already associated with the publish-
ing company: it publishes folios by
Yes.

“We're dealing with people we
like and trust. Since we're a small
company we have this luxury. |
don’t want the kind of record com-
pany where you speak to managers
and lawyers and producers and
don’t have any creative contact with
the artist. It doesn’t have to be that
way within a small company.™

Silvers says the O'Day single was
first given to Tom Dowd to produce
but the association didn’t work, so
Steve Barri and Michael Omartian
were called in. Omartian also ar-
ranged the hit.

Silvers himself won't do any pro-
ducing. but "I have an awful lot to
say about it.” Among his 10 staft
writers are some with a bent for pro-
duction whocould be given a chance
at a&ring.

Established writer/performers (of
which there are sundry published by
WB Music), are not included in the
signing situation—at the outset.

Straddling two presidencies
presents no conflicts, Silvers says.
Both he and Bly have had extensive
record company experience with
heavy emphasis on promotion.

Says Silvers:

“A publishing company can be
the perfect nesting ground for the
development of new talent until it's
ready for record exposure. I have an
axiom that to be a successful record
executive you don’t have to know
the first thing about the publishing
business. But to be a successful pub-
lishing executive you have to know
all about the record business.™

Why the No. | status right out of
the box?

Silvers says O'Day had cut three
strong songs, the Atlantic promotion
staff got behind the tune and he and
Bly had fun getting back in promo-
tion again werking the single. The
song was correct and the personal
support was there.

And while he may not just yet
know who his next artist will be, Ed
Silvers has that gut feeling that in
the new Alan O’Day LP there are
four potential hitsingles. That's a re-
warding feeling to have after just
two months in business.

Pioneer Chief

® Continued from puge 14

home compact units are sold an-
nually.

“It's hard for me to believe that
AM stereo won't affect program-
ming at radio stations when it hap-
pens. And the majority of radios are
in cars. Of course. we're all limited
by what the government does. I'm
just in the process of gathering tech-
nical information on the three best
systems.”

Though Pioneer might carry re-
ceiver developments to a certain
breadboard stage. final develop-
ments of a unit depend on which
system is approved by the FCC.

Japanese To U.S.

LOS ANGELES—The Storyville
Dandies, a dixieland jazz combo in
Tokyo, were the first Japanese group
of its kind ever to play in the U.S,,
June 19 at Larchmont Hall.
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U.K. RATE HOLDS AT 6%%

International

Bid To Hike Disk Royalties Fails

® Continued from page 1

mands by tunesmiths and copyright
owners for a rise in the rates, is said
to have cost the manufacturers’ asso-
ciation more than $300.000 in cam-
paign funds.

But this figure, says Robert Abra-
hams, chairman of the RPI copy-
right committee, is a reasonable out-
lay compared to the $4 million or
more which the suggested 8% statu-
tory rate would have cost the record
industry on an annual basis.

The public enquiry started Nov. |
last year and filled 27 working days
over two months for the three-man
tribunal, chaired by Hugh Francis.
There were 20 witnesses and the
tribunal made outside visits to
record studios, factories and copy-
right and royalty departments.

To plead their case. the writers
had set up the Record Royalty Revi-
sion Assn., representing the British
Copyright Protection Assn.. the
Composers and Writers Guilds, the
Mechanical Right Society and the
Music Publishers Assn.

They said the rate and the min-
imum, fixed in 1928, had ceased to
be equitable and demanded a rise to
8% to fall in line with European
rates. They wanted the minimum
“which now has a real value of less
than the smallest coin of the realm”
to be raised to at least one pence (1.7
cents) per work.

In its original submission the BPI
simply opposed any rise, but after
receiving a statistical report from its
advisors altered its position and
asked not just for the status quo but
for a reduction in the rate and the
abolition of the minimum, described
as “obsolete.”

Says Robert Abrahams: “We did
not ask for the enquiry, the writers
did. We were happy enough with the
position as it was, but when we saw
the report from our advisors, we re-
alized it would be wrong not to go
further and press for a reduction.”

In outlining the evidence from
both sides, the tribunal made the
point that “the Royalty Revision
Assn. was unable to present statisti-
cal information of a reliable nature
with respect to earnings of copyright
owners from mechanical royalties,
probably because the MCPS collects
only between 7% and 15% of total
mechanical royalties.”

BPI figures had shown how a suc-
cessful song may continue to earn
mechanical royalties for a consider-
able period, while an unsuccessful
song was shown to earn little be-
cause it did not sell. and not because
the rate was low.

Imports Rise By
30% In Austria

VIENNA—-The Austrian record
industry registered an import boom
last year. In total, the number of
disks imported was 30% up on 1975.
Official statistics show records worth
$11.76 million, calculated at factory
prices, came into the country in
1976. .

Exports totalled $2.61 million,
compared with a 1975 figure of
$3.17 million.

A breakdown of the import tally
on a country-by-country basis shows
most came from West Germany
($9.41 million), the Netherlands

($1.1 million), the U.K. ($642.295)

and the U.S. ($247.940).

On the export side, West Ger-
many was the main customer
(3308.470), followed by the UK.
($155,352), the U.S. (348,059) and
the Netherlands ($34.823).

The report quoted Sir Joseph
Lockwood, former EMI chief, on
evidence claiming that break-even
figures for EMI for 1974-75 showed
only 54 of 432 singles releases hit the
break-even figure. Of 571 albums
released, only 119 did. The big suc-
cesses made up losses on failures.

The Royalty Assn. had main-
tained throughout that what was at
issue was the return to the composer
from his copyright on each record
and that this had dropped drastic-
ally since the rate was set.

SALES AID

The tribunal view: “It is not sen-
sible to regard the value of the roy-
alty per record as the yardstick for
determining whether the royalty rate
is equitable. This has fallen in value
considerably owing to the decline in
the value of money since 1928, but
the question is whether the loss has
been made good by other factors.

“Partly by reason of the increase
in record prices and the enormous
increase in the volume of record
sales, the value of the total mechani-

(Continued on page 81)

DJM Aims Paper Barrage
At Public To Hit At Slump

LONDON-DJM Records here is
working on one of what seems the
few remaining offbeat responses to
the current slump in record sales.
The idea is to promote catalog and
current releases through direct mail
and door-to-door leaflets.

The company is using a leaflet de-
livery firm, which distributes gro-
cery bargain sheets at the same time,
and the pilot scheme involves
150,000 random addresses in areas
of North London. Given hopeful re-
sponse, the scheme will be extended.

The mail-out promoted the full
DJM Elton John back catalog, a full
list of tape titles and full range of
current material. Collected from
DJM sources and from a mailing or-
der bought by the company, the list
is aimed at “people who buy more
than average numbers of records.”

oo
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formance royalties paid in respect of
the Little Richard song on the track.

Accurate figures for worldwide
sales of LPs and EPs containing the
track in the past 12 years are hard to
determine. Four million is the esti-
mate of Rod Buckle, managing di-
rector of Sonet Productions Ltd.,
U K. representative of Venice Mu-
sic.

“At the most conservative esti-
mate, I would say that EMI owes
Venice Music something in excess of
$30,000 in back royalties for all terri-
tories outside North America,” ac-
cording to Buckle.

Money due in respect of “Hey-
Hey" for U.S. and Canadian sales of
the track is a matter being resolved
by negotiation between Capitol Rec-
ords in the U.S. and Venice Music.
The majority of sales were recorded
in North America.

Buckle arrived at his figure by
taking the lowest estimate of sales in
each country, allowing for local sales
taxes, giving EMI the benefit of a
medley rate, basing the mechanical
fee on 6%% of retail (it is 8% in many
countries). working out the retail
price at the lowest prevailing rate of
exchange for the pound, and assum-
ing most of the sales were in 1964
and 1965 before prices went up.

EMI freely admits the error and
has amended the label information
on the 1976 double album ‘““Beatles
Rock 'n’ Roll Music.” Mechanicals
will be paid to Venice Music in re-

Stephen James, managing direc-
tor, has been looking for a way of at-
tracting consumers to record shops
at a time when record sales across
the board are low. Graham Moon,
DJM marketing manager, says:
“Primarily it is an exercise in talking
directly to the record buying public.

“Really, the retailers should be
doing this for themselves. It is ex-
pensive, but it will be justified if
each mailing results in just one extra
album being bought.”

DJM is also using the leaflet drop
to distribute 10,000 questionnaires
asking for detailed information on
what people want from the manu-
facturers and retailers, with views on
price and quality among other as-
pects. The results, says Moon, will be
analysed for the benefit of both sides
of the music business.

S AR T R A e HEY-HEY, WHAT HAPPENED ? s

spect of the use of “Hey-Hey-Hey-
Hey™ on this album.

For earlier releases, notably on
the 1964 “Beatles For Sale” album,
EMI is offering $5,160 in full settle-
ment of unpaid mechanicals on sales
of the track in the UK. since it was
first released.

Laurie Hall. EMI business affairs
manager, says, “We don’t dispute
the validity of the claim and we are
prepared to pay an equitable sum in
respect of mechanicals due since the
original release of the record.

“We could have invoked the stat-

ELVIS FANS
GET TROPHY

INDIANAPOLIS—Representa-
tives of the 12,000-member Elvis
Presley Fan Club of the Common-
wealth of Nations received a trophy
from the RCA star himself as he ar-
rived here for a recent SRO concert.

Todd Slaughter, executive secre-
tary of the club that brought over
250 members from the U.K., Neth-
erlands, France and Germany, ac-
cepted the award on behalf of the
2}-year-old group. After the Indian-
apolis gig, the charter group caught
a second night of Elvis at Niagara
Falls, after presenting the singer a
group of European gold records for
his RCA releases in their home
countries.
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Polish Thirst For Foreign
LPs Slaked By ‘Importers’

By ROMAN WASCHKO

WARSAW—Despite tremendous
consumer demand, there are hardly
any legitimate foreign records to be
had in Polish retail outlets.

The few releases through foreign
licensing deals, for instance with
EMI. CBS and more recently Chrys-
alis, simply do not meet that de-
mand.

But at various “junk” fairs and
disk sales in various Polish towns,
hundreds of new and old records are
available. They are mainly from
well-known UK., US., West Ger-
man and Dutch companies, many of
them bearing the words “Not For
Sale” or “Disk Jockey Copy.”

It is a fact that wily record traders
here take advantage of the market
situation. They write to foreign
record companies, introducing
themselves as publishers, producers
or disk jockeys, using fake stationery
as backup evidence.

They promise that in return for
the records, they will give full pub-
licity and promotion to them. Some
even assert they will buy large quan-
tities of the records at a later date.

Records sent in this way immedi-
ately go on to the black market
where they are sold at up to 10 times
normal prices.

Prices for these albums go as high
as $32 dollars. Some of the sellers
have permanent stalls offering hun-
dreds of records.

The situation has been heavily
criticized in the Polish press but so
far no real action has been taken to
stop the trafficking.

There are established prices
known to both buyers and sellers.
The best sellers on the black market

Copyright Gaff On Beatle Sla&‘jé
EMI To Pay Back Royalties |

ute of limitations restricting our lia-
bility to the last six years, but we rec-

ognize that the bulk of the sales of

the original album must have oc-
curred in the first year or so of re-
lease.

“What is astonishing is that no-
body has discovered this oversight
until now.”

Hall says the $5.160 offer repre-
sents an averaging-out of the me-
chanical fees due from U K. sales.

As far as the rest of the world out-
side North America is concerned,
EMI has compiled figures for global
sales of the track in an attempt to
compute back royalties due. Says
Hall: “Our offer in respect of over-
seas sales, excluding North America,
is $10,320 which we feel is a fair fig-
ure.”

Hall admits that, as a result of the
error, too much money has been
paid to the writers and publisher of
“Kansas City.” “Technically we are
entitled to a refund—but the prac-
ticability of collecting it is another
matter.” he says.

The mistake first came to the at-
tention of Venice Music’s Dorothy
Rupe when she noticed in a book
about the Beatles, “All Together
Now,” published in 1975 by Perian
Press, a reference to the fact that ti-
tles on early Beatles releases were
sometimes inaccurate.

“For example,” the authors noted,
“the song called ‘Kansas City’ is, in
fact, a clearly demarked medley of

(Continued on page 80)

are “Beatles At The Hollywood
Bowl™: *Beatles 1962-66"; Stevie
Wonder's “Songs In The Key Of
Life”: Manfred Mann’s “Roaring
Silence™: “Animals” and “Dark Side
Of The Moon™ by Pink Floyd; “Chi-
cago X and “A New World
Record™ by the Electric Light Or-
chestra.

In addition, records of such
groups as Led Zeppelin, Uriah
Heep. Moody Blues, Yes, the Bees
Gees, and solo singers like CIliff
Richard and John Denver attract
keen interest and stimulate big sales.

It should be noted that not every-
one in Poland receiving foreign rec-

(Continued on page 81)

Young Polish fans crowd black mar-
ket stall selling records ‘‘imported”’
from abroad.

Japan Mounts 2
Major Festivals
In July Splurge

TOKYO—A 10-day rock music
festival, and a three-day blues/jazz/
pop festival will help turn Japan into
a center of international music this
summer.

The blues/jazz/rock festival, des-
ignated the 1977 Green, Green Mu-
sic Festival, is being staged as a pilot
for a much larger event which will
be produced next year in conjunc-
tion with George Wein, producer of
the U.S. Newport Jazz Festival.

It will be held at the Mother
Ranch in Chiba Prefecture, about 45
miles southeast of Tokyo. The facil-
ity, located within a national park, is
designed to accommodate an esti-
mated 30,000 people.

According to spokespersons for
Kambara Music Office and FM
Tokyo. sponsors of the festival, the
three-day show which will run from
July 29-31 will feature top Japanese
acts. However, future concerts in the
genre, will spotlight international
talent. The festival's liaison with
Wein will also allow Japanese acts to
perform at other Wein’s shows inter-
nationally.

Meanwhile, the 10-day festival,
designated Hot Summer Rock Car-
nival, will run from July 22-31, and
is aimed at revitalizing and develop-
ing Japanese rock music, and boost-
ing the fortunes of the music which
has not enjoyed any major hits in al-
most a year. .

More than 30 Japanese rock acts
are scheduled to appear at the show
which is being sponsored by JOLF, a
major Tokyo radio station and
Kyodo Tokyo, a leading concert
promoter.
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Oldies Blossom In Japan

® Continued from page 8

utmost to heat up this boom. They
are coming up with collector’s items,
omnibus albums, original singles,
medley singles and product of new
artists singing oldies.

Included among collector items
are special compilations for Japan.
“Rock "N’ Roll Album,” the double

album by Presley, has already sold

20,000 sets, and another double al-
bum, “Paul Anka & Neil Sedaka,”
has sold 65.000 sets.

Collector items released in their
original form by such artists as Se-
daka, Anka, Presley and Bill Haley
& the Comets are enjoying consider-
able sales. “Endless Summer” and
“Spirit Of America,” both by the
Beach Boys released from Toshiba-
EMI, have sold 25,000 copies each.

Omnibus albums are generating
the biggest sales. The original
soundtrack of “American Graffiti,”
a double album, has sold nearly
150,000 sets. Another double album,
“Rock 'N’ Roll Graffiti” (CBS/
Sony), featuring Anka, Bobby Vin-
ton and Little Richard, among oth-
ers, has sold nearly 80,000 sets. while

a King two-record album, “The
Twist,” featuring Chubby Checker
and Ray Charles has sold 10,000
sets.

Nippon Columbia has come up
with four volumes each of “ABC
Paramount Oldies Hits” and “Dot
Oldies Hits” featuring such artists as
Barry Man, Steve Lawrence, Brian
Hyland, Pat Boone, Gale Storm and
Tab Hunter. All are selling well.

Current product includes oldies
by local artists, oldies by foreign acts
and oldie-flavored disks by local
acts. CBS/Sony came up with “Rock
'n’ Roll Special,” planned by the la-
bel and recorded by the British
group, Flying Saucers. which ac-
companied Chuck Berry on his Eu-
ropean tour.

Discos are also playing an increas-
ing number of rock records. A disco
in Shibuya, Tokyo, which used to be
called Soul Train has dropped Soul
from its name and is now simply
called Train. It no longer plays
soul—only rock 'n’ roll.

How long will the oldie boom con-
tinue?

At least until the end of summer,
say many dealers.

International Turntable

Jack Boyce has returned to Pye
Records in the U K. as head of mar-
keting, reporting to general manager
Robin Taylor. He was previously
with Precision Tapes, then left to
work briefly at RCA and later for a
year with Transatlantic. Richard
Jakubowski has left Pye after two
years in the marketing department
and Jim Flynn, a&r manager UK,
has left to operate as a freelance.
Flynn’s background includes a spell
with B&C Records.

Tony Peyton has left AP Creative
Services in London and his own
company, Tony Peyton Graphics, is
now fully operational. He will con-
tinue offering a service specifically
to the record industry and his cur-
rent clients include Arista, GTO,
Private Stock and Track. His offices:
26/28 Brewer Street, London W.L
(phone: 01-439 7567).

Former Phonogram U K. press of -

ficer Mac Mclntyre and Nick Mas-
sey, previously with Threshold Rec-
ords, have set up Mclntyre Massey
Associates, a press and public rela-
tions consultancy in London for the
music business.

Peter Ryves is appointed manager
of the EMI Group royalties depart-
ment, reporting to Alex Mears, roy-
alties controller. He was previously
with Polydor, working in the royal-
ties and a&r department.

Ginny O’Sullivan has been ap-
pointed export manager for DJM
Records following the departure of
Sue Partridge. She still reports to
John Mepham, where she was previ-
ously assistant, and Mepham’s own
duties now include overseas produc-
tion. And Fergus Martin, formerly
of the DJM royalties department,
has been moved over to the produc-
tion department, as DJM/CBS lia-
ison assistant.

UK. Society Net
Hits Record High

LONDON—Performing . Right
Society gross revenues increased by
more than-25% last year. rising $7.9
million from 1975 figures to a new
high of $36.76 million. And 1975
was a record year for PRS.

At the society’s annual meeting
last week, chairman Allan Frank
also reported that net distributable
income rose by more than $6.84 mil-
lion to $31.8 million. a gain of al-
most 27%.

He said: “Impressive though these
figures are, they have to be viewed in
the context of inflation. This contin-
ued through 1976 at an alarmingly
high rate, though less so than in
1975. During 1976, the Index of Re-
tail Prices rose by 15.1%, compared
with a 1975 rise of 24.8%.”

This was reflected in administra-
tion expenses, which rose by 16%
from $4.27 million to $4.95 million,
but as a percentage of income they
fell from 14.6% to 13.6%.

Gross royalty collections in the
society’s own territories of adminis-
tration, together with investment in-
come, increased by more than $4.2
million to $22.9! million, an in-
crease of 24.3%.

New directors elected were Bill
Martin, writer-director replacing
Richard Rodney Bennett, who re-
signed because of overseas commit-
ments: and Peter Phillips, publisher
director, replacing Bob Kingston, no
longer eligible since leaving South-
ern Music. Re-elected writer-direc-
tors were Roger Greenaway, John
Gardner, Joseph Horovitz and Er-
nest Tomlinson, and publisher-di-
rectors Roy Berry, David Platz and
Tony Fell.

Korean Govt. Mulls
New Copyright Law

SEOUL—-The Korean govern-
ment is reported considering enact-
ment of a new copyright law that
will offer stronger protection for me-
chanical and performance rights.

Korea, which is not a member sig-
natory of the Universal Copyright
Convention, has long been known as
a haven for record and print pirates.

LONDON

At fund-raising Music Therapy Charity lunch,
when proceeds exceeded $25,000, the Duchess
of Gloucester presented a silver clef award to
Cliff Richard and the Shadows for outstanding
achievement in the world of music, and first
prize in raffle went to June Bolan, estranged wife
of Marc.

Sonet U.K. moved offices to 121, Ledbury
Road, London W.II (phone 229 7267), just
around the corner from the old Sonet produc-
tions’ headquarters. . . . Ninth Atlantic album by
Yes group, now with Rick Wakeman back in the
fold, is “Going For The One,” out as preface to
U.S., U.K. and European tour with Donovan as
special guest.

Warner Bros. releasing a Beach Boys LP to tie
in with forthcoming U.K. concert visit, featuring
four tracks from four different albums. ... And
the company is launching a major tape cam-
paign, “The Tape Gallery,” comprising packs of
50 of WEA's best-selling cassettes, the promo-
tion starting Aug. 1. .. . Phonogram latest to fol-
low recent price-increase decisions in album,
single and tape areas. . . . CBS U.K. driver Tony
Edwards repeated last year's success as Lorry-
Driver of the Year (London section), his test per-
formance rated 24% above average for the un-
der two-ton lorry division.

Punk-rock gr\o‘b'p the Jam raised $400 for the
Tower Hamlets Arts Project as a result of a gig in
the East End of London. ... Barry J. Green now
operating in his new job as executive assistant
to Leslie Hill, managing director, EMI Records
U.K. ... Disk jockey copies of Max Bygraves’ al-

bum ‘Hits From The Forties” carried “Hits From
Thirties" fabels, a mistake discovered "on-air”
by BBC DJ Pete Murray.

EMI rush-released “This Perfect Day” by Aus-
tralian punk-rock band the Saints, the first
12,000 copies of the single available in 12-inch
form. . .. Big campaign by Polydor for electronic
album "“Oxygene,” by French composer Jean-Mi-
chel Jarre, son of Maurice Jarre, composer of
“Gone With The Wind” and “Dr. Zhivago”
soundtracks. . . . Fast ending to U.K. court case
involving George Harrison's alleged plagiarism
of the Chiffons’ "He's So Fine" for his own “My
Sweet Lord,” with out-of-court settlement from
Harrison to publishers Peter Maurice Music.

Recent flurry of tape-record price increases
due almost entirely to costs of manufacture,
with polyvinyl chloride prices" rising faster in
1976 than the Retail Price Index here. ... New
K-tel album features one-time “pirate” disk
jockeys Tony Blackburn, Ed Stewart, Keith
Skues and Paul Kaye, marks demise of off-shore
“pirates” in August, 1967.

Series of six half-hour peak-time television
shows starring David Essex to be screened
weekly by BBC-TV this fall, guests including
Twiggy, Small Faces, Real Thing, Ronnie Spector
and Denny Laine. . . . Tie-up between EMI Rec-
ords here and skateboard manufacturer Morris
Vulcan supports release of “Skate Out" by Ricky
and the Kween Teams, with special skateboard
selling at around $12.

David Paramor quit general managership of
EMI Music here to join United Artists Music in a
similar position. ... Phonogram early in field
with 16-track new-wave compilation album with

__From The Music Capitals Of The World

acts ranging from Patti Smith, the New York
Dolls, through the Ramones to a first recorded
track from the Boomtown Rats, who built fame
(notoriety) on recent Tom Petty and Heart-
breakers’ tour.

Country Joe McDonald now represented for
management and agency worldwide by Phil Ban-
field of Nems. ... Mervyn Conn, U.K. country
promoter, is to open an office in Nashville,
Tenn., has taken on management of Carl Perkins
and is to present next year's 10th Wembley fes-
tival in Russia. ... Neil Diamond reported to
have made $350,000 from his open-air concert
at Woburn Abbey here. . . . WEA chief John Fruin
to take delivery of a 1934 replica Bentley con-
vertible car very much in the James Bond mold.

PETER JONES

TOKYO

Victor Musical Industries will handle distribu-
tion for Trio Records starting July 21. Trio, which
has five distribution centers, one each in Sap-
poro, Tokyo, Nagoya, Osaka and Fukuka, will
now have five more in Sendai, Yokohama, Kanto,
Hiroshima and Shikoku, as the result of this new
working relation, strengthening its distribution
network and allowing it to concentrate more on
production and sales activities.

CBS/Sony recording artist Mayumi Itsuwa
left for the U.S. to record an album in Los An-
geles. She recently returned from Paris where
she appeared at the Olympia. ... A Fuji tele-
vision network program, Music Fair, featured
Captain & Tenille, Tanya Tucker and Vicki Carr.

{Continued on page 80)
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Lyttelton’s Challenge
Is Rebuffed By PRS

By PETER JONES

LONDON—A resolution de-
manding an independent enquiry
into the affairs of the Performing
Right Society. result of a long cam-
paign spearheaded by composer-
lawyer Trevor Lyttelton at a per-
sonal cost of some $15,000, met with
total defeat at the society’s annual
meeting here.

He was supported by just one
member, with 10 voters abstaining
and 183 going against him.

Lyttelton, whose bitter fight for a
review of PRS activities has been
run by mail, through press and radio
and via the courts, still alleges that
the society is over secretive about its
financial affairs and has too narrow
a franchise to represent its members
fully.

Following what was described as
“humiliating” defeat, he said: “The
result is as I anticipated and publicly
predicted. I have been unable to
canvas, campaign or communicate
with voting members over an inde-
pendent review in the face of the
PRS’s continued refusal to make a
list of voting members available to
me.

“But the society has campaigned
strenuously, apparently contacting
almost every member by mail, tele-
phone or at personal level.”

The vote was so decisive that
proxy votes were not called into
play, but Michael Freegard, PRS
general manager, said that votes
against the Lyttelton proposals far
outweighed those gathered by the
Campaign For Independent Re-
view, led by songwriter/publisher
Doug Flett.

At the annual meeting, the PRS
council took the unusual step of al-
lowing a vote on the Lyttelton reso-
lution even though it was not sec-
onded by a full voting member.
Martin Humphrey, of Island Music,
had proposed the resolution but his
was the lone hand raised in favor.

Allan Frank, PRS chairman, in
turn unveiled the council’s own pro-
posals, which have been two years in
the making, for a widening of the
voting franchise.

Currently only 14% of members
have a vote, but soon it is expected
70% will have the right to attend and
vote at general meetings. New mem-
bers with sufficient earnings will
have a vote after only one year’s
membership instead of the present
five-year stipulation.

But it was stressed that ultimate
control of the society will remain in
the hands of “the professionals,” or
those who rely for total income on
songwriting.

Freegard said after the meeting:
“Trevor Lyttelton clearly represents
a tiny handful of members’ opin-
ions. His activities have resulted
from time to time in near paralysis of
the society's functions and time has
been taken up to an extraordinary
degree.”

After the vote was taken, a num-
ber of members called for his expul-
sion and this suggestion was greeted
with prolonged applause.

The PRS is to continue with its
High Court appeal against last
month’s ruling that it should supply
Lyttelton with a list of its full voting
members.

Proby To Focus
As Lead Singer

AMSTERDAM —Controversial
U.S. singer P.J. Proby is to be the
new lead singer of Dutch rock group
Focus. He won international fame,
and notoriety. in the early 1960s
with hits like “Hold Me.,” “To-
gether,” “Somewhere™ and *I
Apologize.”

His enlistment with the highly
successful local group leaves former
lead vocalist Thijs van Leer free to
concentrate on keyboards and flute.
Other changes in the Focus lineup
bring in Eef Albers as lead guitarist,
having recently recorded an impres-
sive solo album for CBS: new drum-
mer Steve Smith, until recently with
violinist Jean-Luc Ponty’s backing
band: and Belgian jazz-rock guitar-
ist Philip Catherine returns after six
months working away.

Focus is rehearsing at van Leer’s
studio in Geel, Belgium, and cuts a
new album this summer for world-
wide release in mid-October
through EMI. The group's last LP,
*Mother Focus,” was released more
than two years ago. Concerts are
scheduled for November.

Dutch Labels Mark
Centenary Of Sound

AMSTERDAM — To commemo-
rate the centenary of recorded sound,
the Dutch record companies will
collectively release a series of 26 al-
bums of popular music and 16 of
classical product.

The move is on the initiative of
NVPI, the local branch of 1FPI. the
International Federation of Produc-
ers of Phonograms and Videograms.
All records will carry a special cente-

(Continued on page 81)

Polygram Shifts Continue

HAMBURG-—Further appoint-
ments in the Polygram management
reshuffle (Billboard, July 2) were
announced last week.

Effective Oct. | this year Metro-
nome GmbH managing director Dr.
Gerhard Weber will join the man-
agement of Phonogram in Hamburg
as deputy managing director, report-
ing to managing director Oskar
Drechsler. Weber will be succeeded
as managing director of Metronome
by Wolfgang Gassner, who is at
present sales manager of Deutsche
Grammophon in Hamburg. Taking
over as deputy managing director of
Metronome from Oct. I will be
Guenter Hensler, present head of
the Polygram corporate planning
department.

Hensler’s place will be taken by
Dr. Bennie Hagels., who until

recently held a senior position with
Pye of Cambridge in the UK. and
has served in a number of capacities
with the Philips company in
Eindhoven, Holland. The Polygram
corporate planning department is
being enlarged to take responsibility
for corporate organization and
structure and will be renamed “cor-
porate planning and corporate or-
ganization.”

Wolfgang Arming, general mar-
keting manager, and Reinhard
Stein. general manager, finance and
administration, Deutsche Grammo-
phon, have been appointed deputy
managing directors of the company.
at the same time retaining their
present responsibilities. Both report
to DGG managing director Richard
Busch.
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... Dennis Power, international manager of Ar-
rowtabs, was here for one-week stay.

Polydor will release “Look At Me” by Roy
Ayers with lyrics written by a Japanese lyricist,
Kohan Kawauchi, in the U.S. in August. Polydor
K.K. will release the single in Japan Sept. 21.
Ayers himself wrote the music for this single. . . .
Frank Phillet of Manhole Music, a twice winner
of BMI Canada's certificate of honor, will be
writing English lyrics for Japanese singer/song-
writer Jiro Ohta, who is under contract to GP
Music Corp. . . . Warner-Pioneer is dispatching a
group of its field salesmen to the U.S. at the end
of July to study American marketing technigues.
The group which will be fed by Shojiro Namba,
sales manager of the company, will visit main
offices of Warner Bros., Elektra/Asylum and At-
lantic, as well as major distributors and retailers
in New York and Los Angeles.

Joe Boss and Harold Seider of United Artists
Records were here to sign an exclusive licensing
deal with King Records, whereby the latter will
represent the complete UA catalog in Japan.
King Records used to represent only a part of
the UA catalog. Blue Note, World Pacific and
Liberty were represented by Toshiba-EMI.

ALEX ABRAMOFF

LISBON

The 15th international music courses of
Costa do Sol, promoted by the tourist depart-
ment of Estoril, July 25-Aug. 31, include big-
name tutors such as Helena Sa e Costa (piano,
Bach), Fernando Lopes Graca and Mario Mateus
(choral, conducting and aesthetic), with wind
instrument tuition by teachers from the Na-
tional Conservatoire.

President Ramalaho Eanes attended a suc-
cessful festival of folk songs and dances of
Beira-Baixa at the Coliseu dos Recreios, Beira
Baixa being a district rich in folk music history.
Guests included the Orquestra Tipica Albicast-
rense, Rancho Silvares, Rancho Monsanto, Or-
feao de Castelo Branco, Orfeao da Covilha, Eu-
genia Lima and the Popular Drums of Almadeda.

The Russian Stanislavsky Ballet, from Mos-
cow, had a successful five-day season at the
Teatro San Carlos in Lisbon, and a three-day
stint in Oporto. . . . Pianist Sequira Costa played
a solo concert at Teatro Gil Vicente in Cascais,
including music by Bach-Busoni, Beethoven, Ra-
vel and Strauss-Godowsky.

Valentim de Carvalho reporting big advance
orders for the Beatles’ “Live At The Hollywood
Bowl” and Supertramp’s “Even In The Quietest
Moments” and the release schedule also in-
cludes the Kinks' “Sleepwalker,” the Horslips’
“Book Of Invasions,” and the Moody Blues'
"Caught Live Plus Five” and de Carvalho has
also signed new German label Sky for Portugal,
the artist roster including Michael Rother, Oc-
topus, Cluster and Ramses.

-Latest top-selling albums here are Georgio
(Ariola) and “Knights In White Satin” and Neil
Diamond’s CBS LP "Love At The Greek.” . . . Sin-
gles breaks by Peter Gabriel (Charisma) on
“Solsbury Hill" and Leo Sayer’s Chrysalis single
“You Make Me Feel Like Dancing.” . .. Big suc-
cess for concerts of Iberian and Italian avant-
garde music, promoted by the Gulbenkian Foun-
dation, and including music by Jorge Peixinho,
Emanuel Nunes, Constance Capdeville, Cristo-
bal Halfter, Luis Pablo, Tomas Marco, Silvano
Bussotti, Marcello Panni, Lorezno Ferrero.

FERNANDO TENENTE
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Electra now re-introducing the first five Black
Sabbath albums on the Nems label, the product
having been unrepresented here for several
years. ... Swedish jazz-rock group EGBA con-
cluded a Danish tour which included a live
recording at the Copenhagen jazz club Mont.
martre for Sonet release. . . . Racking company
Toniton setting up a new production company,
Sound Of Scandinavia, with its own label T-
Bone, artist roster including Stig Hallen, Ann-
Christian Barnsten, Bernt Dahlback and Kennet
Greuz. ... Electra releasing the four final al-
bums in the RCA series “The Legendary Glenn
Miller,” making available the full 17-LP package
in Sweden.

EMI has released all 13 titles in the “Odeon
Swing Music” series. . .. Metronome has intro-
duced the Westbound label with four albums,
including product from the Ohio Players and the
Detroit Emeralds. . .. Swedish jazz-rock guitar-
ist Janne Schaffer, whose latest album “Kath-
arsis” has been well-received in the U.S., per-
forming in a tefevision show from Montreux July
23, together with Dexter Gordon, Stan Getz, Al
Dimola and others. N

Frituna releasing an album of Russian-born
singer Viktor Klimenke, “Do Dna,” the LP in-
cluding Russian drinking songs and produced by
Mikael B. Tretow, Abba’s chief engineer. ...
Among tv series to be shown in Sweden this fall
are U.K. producer Tony Palmer’s “All You Need
Is Love” and “Rock Follies,” plus 13 pop shows
linked by U.S. disk jockey Wolfman Jack. ...
Mats Olsson, former a&r manager at CBS, now
setting up his own independent fabel Planet, to
feature local talent, and his CBS job is taken
over by Johan Langer, former president of April
Music. . .. Electra releasing the Klaus Wunder-
lich album “Wunderlich In Scandinavia,” which
includes individual treatments of Scandinvaian
folk songs. ... EMI releasing the initial 15 al-
bums from the United Artists low-price series
Sunset, including LPs from Rick Nelson, Bobby
Vee and De! Shannon. LEIF SCHULMAN

PARIS

Motown has announced an eight-title disco
album featuring Theima Houston, Jermaine
Jackson, Diana Ross, Eddie Kendricks and oth-
ers. ... Cuban Jorge Luis Drats (21) won the
Marguerite Long Piano Grand Prix. ... French
sleeves now carry the date titles were first
pressed here. . .. The Pavillion de Paris, famed
as a rock, pop and punk venue, has raised its
stage to a height of six feet to prevent fans rush-
ing the performer. ... Unconfirmed rumors say
Bob Dylan will perform at Communist Party
newspaper Humanite's festival next September.

Comedienne Annie Cordy presented British
group Genesis with three gold disks for the sales
of their albums “Foxtrot,” “A Trick Of The Tail”
and "“Wind And Wuthering” here. ... Paul Mau-
riat, just returned from a tour of Japan where he
has sold one million records, re-signed with
Phonogram for another five years. ... Polydor
now distributes British label Virgin in France.
... A National Jazz Competition is being organ-
ized by Radio France. ... Fines ranging from
$400 to $1,000 were imposed on the skipper of
Boulogne-based vessel ““Mi Amigo” for providing
supplies to the pirate radio ship Radio Caroline.

HENRY KAHN

EMI Copyright Oversight

® Continued from page 78

that song and Little Richard’s *Hey-
Hey-Hey-Hey’.”

In June last year Rupe wrote to
Capitol’s copyright licensing depart-
ment to point out the mistake and
negotiations between the publisher
and the EMI group have been in
progress ever since.

Says Rod Buckle: “The ramifica-
tions of this massive oversight go far
beyond the question of retrospective
payment of mechanicals.” He cites
interest charges on unpaid mechani-
cals, the matter of performance fees,,
and the fact that the publishers of

. 4
“Kansas City” have for years been
receiving money in respect of an al;’

bum track which was not wholly
their own.

Buckle maintains that back me-
chanicals due for sales in the U.S.
alone—estimated at something ap-
proaching 800,000 units—work out
at more than $7,240 (without inter-
est). The figures supplied to him by
EMI for sales in all other territories—
excluding North America—show
that the major markets have been
Argentina (113,000 units), South Af-
rica (52,000 units), Brazil (44,000
units), Spain (39,000 units), Italy
(34,000 units), Australia (33,000
units), France (30,000 . units) and
Germany (22,000 units). EMI com-
putes total sales” outside North
America to be just in excess of twov

million units? te’
Aln e N 3o o

Canada

Title Changed
Over Copyright

TORONTO—Direction Records
of Montreal is reservicing a disco hit
by Kebelektrik. The reason is a title
change necessitated by copyright
problems with the original title,
“Journey Into Love.” The new title is
“Magic Fly,” and has since been re-
leased in the U.S. by T.K. Inter-
national.

Other recent activities by Direc-
tion include the signing of a Mon-
treal-based Celtic folk group called
Bard. The first album under the
same name is being released in two
editions, with covers and liner notes
in French and English. The album is
distributed by RCA.

12-INCH SINGLES

CRIA Exhibit Costs
Should Top $400,000

TORONTO—Costs are mounting
for CRIA's Canadian Recording In-
dustry Pavilion at this year’s Cana-
dian National Exhibition that will
open Aug. 17.

According to Arnold Gosewich,
president of Capitol Records-EMI
of Canada Ltd., and chairman of the
organizing committee of CRIA, total
operating costs are expected to be at
least $400.000.

Material costs include the con-
struction of the 2000-seat-capacity
concert hall area. which covers
30.000 square feet within a 100.000
square foot building.

Market Reaction Is Mixed

® Continued from page 73

delphia, Boston and Chicago. This
was all as an import from Canada.

“We're pumping records into the
States like crazy. Meanwhile, Poly-
dorin the U S. is still more or less sit-
ting on its thumbs, wondering when
it should release the 12-inch. It had
gotten the 7-inch out all right. I
mean, that was no problem. But it
had never released a 12-inch single.
And itdidn’t know what to do about
a jacket. I said, ‘Take our jackets.
We'll give them to you for nothing.
Get this bloody record out.” ™

Even the economics of the disco
single are deceptive. Horvath says,
“To release a 12-inch disco disk is
not a profitable thing. To put a 12-
inch record out costs exactly the
same as to put out an album. The
4-color, back-to-back jacket—as a
matter of fact, it's got a hole
punched out of the center, which isa
little more money.

“To press a I2-inch record is the
same whether it’s got one cut or 10.
Generally, the length is more than
five minutes, so you're involved in
the extra copyright payments. Any-
thing over five minutes, copyright
doubles and triples itself. Artists:
royalties are always based on the
suggested list price of the record, so
we're not paying royalty on $1.29:
we’re paying royalty on $2.98.

“Our average selling' price is
$1.50, so by the time you press it, pay
off the publishers, in addition to the
artists, there’s really nothing left.

“So generally, we try to get a roy-
alty break from the artist, whereby
we ask them to take payment on
$1.29, or we try to make a deal with
the publisher to make the music
publishing payments a flat fee based
on a length of five minutes.

“Unless we get at least one of
those factors down, we generally
lose—not a great deal of money—but
a few cents per disco record.

“A lot of that has to do with our
internal costing factors. I only know
Polydor’s situation but I would say
that it also applies to the other major
companies, if they really analyzed it
carefully which we did.

“At first we thought, ‘Isn’t this ter-
rific, getting $1.50 for a single. sell-
ing 150,000 or 20,000 units.” But
then, our accountant types with the
quill pens got to it and figured out
that it wasn’t all that hot.”

So will Polydor stay in the 12-inch
disco business? “The answer is defi-
nitely yes. If for no other reason than
to promote the artist and to promote
forthcoming albums from that artist.

“Now we can’t draw the line and
say we're only going to release 12-
inch singles of artists who are going
to have albums because we do have
a lot of acts thaEmare essentially‘l)ésin-

'; snove T
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gles acts or they're one-offs that we
score in Europe at MIDEM or what
have you. Definitely we will con-
tinue to release those.”

Horvath appreciates that the 12-
inch single is not an unmixed bless-
ing. And he’s had more opportunity
than most to think through both the
phenomenon and its market.

“Basically, we've been in it for
more than two years now. And con-
trary to opinion we were actually the
first people to issue a 12-inch 45
r.p.m. in Canada.

“RCA did issue the first commer-
cial 12-inch—the first one for sale—
but more than two years ago, we re-
leased a 12-inch 45 r.p.m. by a group
called Black Blood, a Belgian disco
band.

“We initially pressed 250 copies
and released it in a plain white
sleeve just to service discos. The
disco people demanded more and
eventually, we gave away more than
2.000 copies of this record.

“It got into the stores, and some-
body reported to us that in some
cases it was selling for as much as
$11 or $12. We looked at that and
said, ‘If these people are crazy
enough to buy these records for that
kind of price, next time around let’s
getinto charging for them. About six
months later, we released the next
one. By this time, RCA had also
come out with one.”

Meanwhile WEA Canada has
manufactured only one 12-inch
single for retail sale and promotion
director Larry Green says, “We're
just not in the business of manufac-
turing 12-inch pieces of disco prod-
uct at this point. We are considering
i.”

As for MCA Canada’s position,
they’re not involved as a company
spokesman reported. It could
change, but there’s no definite inten-
tions to do s0.” In a similar vein, Al-
lan Matthews, director of national
promotion for United Artists of
Canada Ltd., admits to “very little
activity” in the 12-inch market. “We
do intend in the future to get more
into the 12-inch single.” he adds.

A marketing executive at CBS of
Canada Ltd. concedes that CBS got
into it “very late. We decided to do
heavy research before we got into it,
and we probably researched it far
longer than we should have. In other
words, we should have been in it six
months ago.” It just released 14 or 15
in June.

On the other hand. A&M of Can-
ada is active. Quality Records has re-
leased seven or eight disco singles
over the past year, and London Rec-
ords has issued 17 titles.

As London’s Armand Beaudin
says: “It’s starting to pick up tremen-
dously. Everybody wants them now.

A 132-foot long by 40-foot high
wall is being built to acoustically iso-
late the concert hall from the rest of
the pavilion. The wall itself is being
constructed of masonite on one side
and burlap on the other and is filled
with seven-pound density insula-
tion, which is supposed to be two
pounds heavier than the material or-
dinarily recommended for studio
use.

From the 40-foot high level to the
ceiling, they are hanging absorbent
black material. Again, this was done
on the advice of studio engineers.
Gosewich says the wall alone costs
$25.000.

In the recording studio apart of
the pavilion, they are installing an 8-
track board. “There is roughly
$200,000 worth of equipment in the
studio. Various sources in the sound
supply business are loaning them,”
says Gosewich.

He adds, “*Because of the way the
studio is being built, the public will
be able to watch and hear the activi-
ties within the studio and inside the
control room. In terms of construc-
tion, the studio is costing around
$30.000.”

In addition to funding the costs of
preparing the historical exhibit of
early Canadian recordings, sheet
music and antique phonographs,
they are also preparing a special
souvenir record, to be sold for 49
cents. It will be an extended seven-
inch disk and will consist of six to
eight cuts of transfers from rare early
Canadian recordings. dating back to
1897. D

As Gosewich notes, “This is ob-
viously not being produced for
profit. In fact, we’re budgeted to lose
$5,000 by doing it. But we feel it’s
appropriate that the public should
have a chance to hear this material.”

Gosewich anticipates a total of at
least one million visitors to pass
through the pavilion during the 20
days of CNE. If that happens CRIA
will regard it as a success, and may
well exercise the option it holds on
the building for next years’ exhibi-
uon.

Chieftains Plan
September Tour

TORONTO—The Irish Celtic ren-
aissance group, the Chieftains, is
scheduled to make its third Cana-
dian tour in September. The tour
will be coordinated by the Music
Arts Co. of Toronto and will include
concerts in Halifax. Frederickton,
St. John’s, Newfoundland, the Na-
tional Arts Centre in Ottawa and
Ontario Place in Toronto.

The band will also tape a CBC
special to be filmed at Montague
Bay, Prince Edward Island. The
Chieftains seventh album, “The
Chieftains Live” was partly re-
corded during the bands last visit to
Toronto, at an SRO concert at Mas-
sey Hall. The album is due for re-
lease on Island Records.

We're going to continue making
them because it's so big in Mon-
treal.”

Capitol Records-EMI of Canada
released its first 12-inch single on
July i, while GRT of Canada has
also released only one. GRT started
by importing U.S. product for the
Canadian disco pools and as its
spokesman says, rather self-
evidently “We're doing it cau-
tiously.” .
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BRITAIN

(Courtesy Music Week)
*Denotes local origin
SINGLES

SO YOU WIN AGAIN—*Hot
Chocotate (RAK)—Istand (Micky
Most)

SHOW YOU THE WAY TO GO—

FANFARE FOR THE COMMON
MAN—*Emerson, Lake & Paimer
{(Attantic)—Boosey & Hawkes
(Greg Lake)

BABY DON'T CHANGE YOUR
MIND—Gladys Knight & the Pips
(Buddah)—Warner Bros. (Van
McCoy /Charles Kipps)

MA BAKER—Boney M (Atiantic)—
ATV (Frank Farian)

SAM—*Ofivia Newton-John (EMI)—
Rondor/Blue Gum/Carfin/DJM

Albion /April (Martin Rushent)

YOU'RE MOVING OUT TODAY—
Carole Bayor Sager (Elektra)—
Chappell/Copyrigivt Control
(Brooks Arthur)

A STAR IS BORN (Evergreen)—
Barbra Striesand (CBS)—Warner
Bros. (B. Streisand/P. Ramone)

DO WHAT YOU WANNA DO-T.
Connection (TX)—Sunbury’(Cory
Wade/Aex Sadkin/Trans America
Prod. Co.)

YOU'RE GONNA GET NEXT TO ME—
Bo Kiridand & Ruth Davis (EMI
l'!hml‘liwﬂ—hﬁl! (Bo

Kiridand)

TELEPHONE LINE—*Electric Light
Orch. (Jet)—UA/Jet (Jeff Lynne)

O LORI—Alessi (ASM)—Alessi
(Bones Howe)

§ FEEL LOVE—Donna Summer
(GTO)—Heath Levy (Moroder/
Bellotte)

HALFWAY DOWN THE STAIRS—

TOO HOT TO HANDLE/SUP YOUR
DISC TO THIS —*Heatwave
(GTO)—Rondor/ Tincabell (Barry
Blue)

SLOW DOWN—*john Milles
(Decca)—Velvet (Rupert Holmes/
Widescreon Prod.)

GOD SAVE THE QUEEN—*Sex
Pistols i
Control (Chris Thomas)

FEEL THE NEED—Detroit Emeralds
(Atantic)—Carfin (Abrim Tilmon)

§ CAN PROVE IT—*Tony Etoria
(GT0)—Fast Western/Andrew
Heath (Don Schroeder)

OMNE STEP AWAY—Tavares
(Cagitol)—ATV (Freddie Perren)

EXODUS—*Bob Mariey & the

§ DON'T WANT TO TALK ABOUT
IT/THE FIRST CUT IS THE

LiPuma)
UID0 SHUFFLE—Boz Scaggs (CBS)—
Heath Levy (Joe Wissert)
COME WITH ME—*Jesse Green
Bus (Ken Gibson)
GOOD GOLLY MISS MOLLY/RIP IT
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GOT TO GIVE IT UP—Marvin Gaye
(Motown)—Jobete (Art Stewart)
ANYTHING THAT'S ROCK & ROLL—
*Tom Petty & the Heartbreakers

(Island)—ATV (Denny Cordell)

STRAWBERRY LETTER 23—8rothers
Johnson (A&M)—Sunbury (Quincy
Jones)

UNDERCOVER ANGEL—*Alan O'Day
(Atiantic)—Warner Bros. (Steve
Barri/Michael Omartian)

OLD SCHOLLYARD—*Cat Stevens
(Istand)—Screen Gems (David
Kirschenbaum)

PRETTY VACANT—*Sex Pistols
(Virgin)—Copyright Control (Chris

Thomas)

DREAMS—*Fleetwood Mac (Warner
Bros.)—Copyright Control
(Floetwood Mac)

SPOT THE PIGEON—*Genesis
(Charisma)—Fuse (David
Hemtschel /Genesis)

THREE RING CIRCUS—*Barry Biggs
(Dynamic)—Carlin (Byron Lee)

THE CRUNCH—*Rah Band (Good
Earth)--Rondor/ Tin Lid (Richard
Newson/Tin Lid)

HEAVEN ON THE 7TH FLOOR—*Paul
Nicholas (RSO)—Pendulum/

A STAR IS BORN (Soundtrack)
(C8S)

THE MUPPET SHOW—Muppets
(Pye)

THE JOHNNY MATHIS COLLECTION

(CBS)
THE BEATLES AT THE HOLLYWOOD
BOWL (Parlophone)
ARRIVAL—Abbs (Epic)
STRANGLERS tV (United Artists)
LOVE AT THE GREEK—Ned Diamond

arwick)
THEIR GREATEST HITS 1971.1975
(Asyhum)
TOM PETTY & THE
HEARTEREANERS (sland)

SILK DEGREES—Boz Scaggs (CBS)
COMING OUT—Manhattan Transfer

(Atfantic)

CAT SCRATCH FEVER—Ted Nugent
(Epic)

EVEN IN THE QUIETEST
MOMENTS—Supertramp (ALM)

BOOK OF DREAMS—Steve Miller
Band (Mercury)

I'M IN YOU—Peter Framplon (ALM)

OLD FOUR EYES 1S BACK—Mike
Harding (Philips)

SONGS IN THE KEY OF LIFE—Stevie
Wonder (Motown)

CROSBY, STILLS & NASH—CSN
(Atlantic)

20 ALL TIME GREATS—Connie
Francis (Polydor)

ATLANTIC CROSSING —Rod Stewart
(Wamer Bros.)

A NIGHT ON THE TOWN—Rod
Stewart (Riva)

TUBULAR
(Virgin)

ROCK FOLLIES OF 77 (Polydor)

DARK SIDE OF THE MOON —Pink

Floyd (Harvest)
TIME LOVES A HERO—Little Feat
(Wamner Bros.)
THE CLASH (CBS)
HAWKWIND (Charisma)
IN THE CITY—Jjam (Polydor)
HEARTBREAKS—Various Artists (K-

Tel)

YOU TAKE MY HEART AWAY—
Shirley Bassey (United Astists)

VIBRATORS (Epic)

1ZITSO—Cat Stevens (Island)

PORTRAIT OF SINATRA—Frank
Sinatra (Roprise)

ALL TO YOURSELF—Jack Jones
(RCA)

52

53

54

55

This
Week

BRNONEWN -

13

14

15

16

17

13
19

45 TWO DAYS AWAY—Elkie Brooks
(A&M)

51 SNEAKIN' SUSPICION—Dr. Feelgood
(United Artists)

—  GREATEST HITS—Hot Chocolate
(RAK)

— HIS 12 GREATEST HITS—Neil
Diamond (MCA)

—  WISH YOU WERE HERE—Pink Floyd
(Harvest)

55 SILVER CONVENTION: GREATEST
HITS (Magnet)

— THIS IS NIECY—Deniece Williams
(CBS)

WEST GERMANY

(Courtesy Musikimarkt)
As of 2/0/77
ALBUMS

GREATEST HITS—Smokie (RAK)

ARRIVAL—Abba (Polydor)

HOTEL CALIFORNIA—Eagies (Asylum)

OTTO (Das Wort zum

ANIMALS—Pink Floyd (EM)

LOVE FOR SALE—Boney M. (Hansa intT)

STATUS QUO LIVE—Status Quo (Vertigo)

1ZITSO—Cat Stevens (Istand)

ZANDER'S ZORN—Frank Zander (Hansa)

DEDICATION—Bay City Rollers (Arista)

RUMOURS—Flestwoosd Mac (Warner Bros.)

THE BEATLES AT THE HOLLYWOOD
BOWL--The Beatles (Odeon)

JAMES LAST SPIELT ROBERT STOLZ—
James Last (Horzu/Polydor)

RICKY KING PLAYS GOLDEN GINTAR
HITS—Ricky King (Epic)

WISH YOU WERE HERE—Pink Floyd
(Harvest)

AUF DER AUTOBAHN NACHTS UM HALB
EINS—Wike Kruger (Philips)

TAKE THE HEAT OFF ME—Boney M.
(Hansa)

BOSTON—Boston (Epic)

DIE BIENE MAJA—Verschiedene Interpr

(Poly)
THE VERY BEST OF ABBA/ABBA’S
GREATEST HITS—(Polydor)

JAPAN
(Courtesy Music Labo)
*Denotes local origin
As OF 7/4/77
SINGLES

Week
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i1

12

13
14

15

16

17

13

19
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NAGISANO SINDBAT—*Pink Lady (Victor)
(NTVM, Nichion)

KATTENI SHIYAGARE—*Kenj Sawada
(Polydor) (Watanabe)

HOSHINO SUNA—*Rumiko Koyanagi
(Reprise) (Watanabe)

AZUSA NIGO—*Karyudo (Warner Brothers)
(JCM, Nichion)

AMAYADORI—*Masashi Sada (Blektra)
(JCM, Bird)

SUCCESS—*Down Town Boogie Woogie
8and (Express) (PMP)

SEXY ROCK 'N' ROLLER—*Hideki Saijo
(RCA) (Geisi)

AMENO MONOGATARI—*iruka (Crown)
(cMP)

NOTO HANTO—*Saywri ishdawa
(Columbia) (Tokyo)

SHOCHU OMINA! MDLISHEAGEMASL—
*Candies (CBS/Sony) (Watanabe)

HOTEL CALIFORNIA—Eagles (Asylum)
(Nichion)

GARASUZAKA—*Mizue Takada (Teichiku)
(Ful, PMP) .
DANCING QUEEN—Abba (Disco) (Shinko)

MUKASHING NAMAEDE DETEIMASU—
*Akira Kobayashi (Crown) (CMP)

KIMAGURE VENUS—* hnko Sakurada
(Victer) (Sun)

CHERRY BOMB—The Runaways (Mercury)
(High Note)

YUMESAKI ANNAININ—*Momoe
Yamaguchi (CBS/Sony) (Tokyo)

RENAI YUGI—*Hiromi Ohta (CBS/Sony)
(Watanabe)

MAKKANA SEISHUN—*Beauty Pair (RCA)
(Fuji)

KANASHIKI-MEMORY —*Hiromi Goh (CBS/
Sony) (Burning)

ITALY

(Courtesy Gernano Ruscitto)
As Of 6/28/77
SINGLES
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AMARS| UN PO'—Lucio Battisti (Numero
Uno—RCA)

_ GONNA FLY NOW (Theme From Rocky)—

Maynard Ferguson (CBS—MM)
ORZOWAY—Ofiver Onions (RCA)
TU Mi RUBI L'ANMMA —Collage (Saar)
A WOMAN IN LOVE—Adriano

(Clan—M)
BLACK 1S BLACK—La belle Epoque (EMf)
DISCO BASS—D.D. Sound (Baby Records)
ALLA FIERA DELL'EST—Angelo Branduardi
(Phonogram)
BLOOD AND HONEY—Amanda Lear

(Phonogram)

MA PERCHE'—Matia Bazar (Ariston—
Ricordi)

SOLO—Claudio Baglioni (RCA)
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‘A CANZUNCELLA—Alunni Del Sole (P.A.—
Ricordi)

BELLA DA MORIRE—Homo Sapiens (Rifi)

DOMAN|—Guardiano Del Faro (Cetra— |
Fonit/Cetra)

MIELE—II Giardino Dei Semplici (CBS—MM)

HOLLAND

(Courtesy Stichting Nederlandse Top 40)

SINGLES

This
Week

UL W N=

~

This

[ M&NN!—I‘

-

ow oo~

MA BAKER—Boney M (Hansa)

WHAT KIND OF DANCE 1S THIS—Veronica
Unlimited (Philips)

| DON'T WANT TO TALK ABOUT IT—Rod
Stewart (Warner Bros.)

OXYGENE FOUR—Jean-Michel Jarre (CNR)

YES SIR | CAN BOOGIE—Baccara (CNR)

YOUNG AND IN LOVE—~Internationals
(CNR)

CHERCHEZ LA FEMME—Dr. Buzzard's
Savannah Band (RCA)

A REAL MOTHER FOR YA—Johnny Guitar
Watson (CBS)

AIN'T GONNA BUMP NO MORE—Joe Tex
(CBS)

IT'S YOUR UIFE—Smokie (Rak)

LPs

HOTEL CALIFORNIA—Eagies (Asylum)

LOVE FOR SALE—Boney M (Hansa)

RUMODURS —Flastweod Mac (Warmer Bros.)

OXVYGENE—Joan-Michel Jarre (CNR)

AMERICAN STARS 'N BARS—Neil Young
(Wamer Bros.)

BOOK OF DREAMS—Steve Miller Band

(Philips)
YEAR OF THE CAT—Al Stewart (RCA)
BESTE VAN BOUDEWULIN DE GROOT—
Boudewijn de Groot (Philips)
LOVE AT THE GREEX—Neil Diamond (CBS)
DOUBLE TAKE—Mark and Clark Band
(CBS)

MEXICO
Courtesy Radio M)
As Of 6/24/77
SINGLES
This
Week

11
12
13

M
15

This

SIEMPRE EN M1 MENTE—Juan Gabriel
(RCA)

A PESAR DE TODO—Neison Ned (U.A.)

OTRO OCUPA MI LUGAR—Miguel Gallardo
(Capitol)

VIVE—Napoleon (Raff)

LA FERIA DE CEPILLIN—Capiliin (Orfeon)

GAVILAN O PALOMA—Jose Jose (Ariola)

PARA QUE NO ME OLVIOES—Lorenzo
Santamaria (Capitol)

ALL DAY AND ALL NIGHT—Laurie Marshall

€L PROGRES0—Robaria Carlos (CBS)

NEW ZEALAND
As OF 7/3/77
SINGLES

Week

awv »w N -

w e~

MY BROKEN SOUVEMIRS—Pussycsl (EMI)

IT DOESN'T MATTER ANYMORE —Mark
Williams (EMI)

LUCH LE—Kenny Rogers (Festival)

DON'T'CRVFOIIIEI.IHIN'I'IHI—M

Covington (MCA)
WHEN § NEED YOU—Leo Sayer (Festival)
THEME FROM A STAR IS BORN—Barbra
Streisand (Phon)
SOUND AND VISION—David Bowie (RCA)
| WANNA GET NEXT TO YOU—Rose Royce
(MCA)
THEY SHOOT HORSES DON'T THEY—
Racing Cars (Festival)
CAR WASH—Rose Royce (MCA)
LPs

This
Wesk

SCAONOTNLEW Nm
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This

A STAR 1S BORN—Barbra Streisand (Phon)
EVEN IN THE QUIETEST MOMENTS—

(ALM)

HOTEL CALIFORNIA—The Eagles (WEA)
DECEPTIVE BENDS—10c.c. (Phon)
ENDLESS FUGHT—Leo Sayer (Festival)
YEAR OF THE CAT—Al Stewart (RCA)
BOOK OF DREAMS —Steve Miller (Phon)
CHILDREN OF THE WORLD—Bee Gees

(Phon)
ROCK FOLLIES—Rock Follies (Phon)

ARGENTINA
(Courtesy Prensario)
As Of 6/23777
SINGLES

Wesk

1
2

0J0S SIN LUZ—Pomada (RCA)
Mi VIEJO—Nicola di Bari (RCA)

w

OTRO OCUPA Mi LUGAR—Miguel Gallardo
(EMY)
VEN COMMIGO—Donna Summer (Microfon)
Y TE AMARE—Ana & Johnny (CBS)
PEQUENA DEMOISELLE—Art Sullivan
(Philips)
PALSO AMOR—Los Bukis (Microfon)
WULLY BULLY—Sam The Sham (MGM)
RECUERDOS DE UNA NOCHE—Los
Pasteles Verdes (Microfon)
10 NENA ME GUSTA TU FORMA—Peter
Frampton (EMI)
LPs

auh
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This

Woek

RUIDOS EN ESPANOL—Selection (Philips)

LOS EXITOS DEL AMOR—Selection
(Microfon)

LOS COMSAGRADDS—Selection (RCA)

TRILOGIA DE AMOR—Donna Summer
(Microfon)

ROBERTO CARLOS—Ruberin Carlos (CBS)

ROMANTICOS DE HOY—Selection (EMI)

AMERICA—Julio iglesias (CBS)

Y TE AMABA—Nicola di Bari (RCA)

UVE AT THE STAR CLUB—Beatles

o w N -

caNOG

(Microfon)
10 UVE AT THE HOLLYWOOD BOWL—Beatles
(EMI)

UK. Rate Holds

® Continued from page 78
cal royalties paid to composers has
greatly increased.”

The tribunal offered the view that
superstars already made fortunes on
their writings; that successful and
moderately successful composers
with a hit now and then made a good
living; and the unsuccessful whose
songs did not sell would not be
helped by a rise to 8% or even 10%,
nor would classical composers.

A Royalty Assn. proposal that
the statutory rate should be fixed at
a high level so that the industry and
writers could negotiate under that
ceiling to find a fair rate was not, the
tribunal said, possible as “a matter
of law.”

Collective bargaining between the
two sides would not be fair because
the “public that pay the pipers
would not be parties to the agree-

- ment.”

Following the tribunal decision,
Abrahams said the BPI is now look-
ing to “continuing and increased
collaboration with the copyright
owners for the benefit of both™ and
that negotiations on the next per-
haps three-year agreement between
the Mechanical Right Society and
the industry had begun.

The BPI view is that having all the
issues so thoroughly aired at the en-
quiry would be good for those nego-
tiations.

Polish ‘Importers’

® Continued from page 78

ords sells the product. As a rule,
though, a typical fan does not write
direct to a record company but sim-
ply tries to buy the records at a rea-
sonable price.

Now some overseas record com-
panies executives are returning
“begging” letters to Poland for veri-
fication. But the black marketeer is
still scoring with big profits through
the illegal sale of imported records.

Centenary Of Sound

® Continued from page 79
nary logo and will be on sale for just
one year.

The pop series, first to be released,

.includes product from the Rolling

Stones, the Beatles, Nana Mous-
kouri, other international rock and
country acts and some Dutch

groups.
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Latin

FANIA’S GALLO SEES IT HAPPEN:

Latin America Hails Salsa

LOS ANGELES—For several
years now, most salsa watchers have
had their eyes on the U.S. market,

- waiting for the moment of the large-

JULY 16, 1977, BILLBOARD

scale salsa crossover.

Meanwhile, it scems, this New
York-based Latin music was taking
off in another unsuspected direc-
tion, growing surely and steadily
southward into the Latin American
continent.

Returning from a recent trip to
Lima. Peru, Fania Records’ control-
ler Victor Gallo, not known for mak-
ing hysterical declarations, declares
there is a “salsa explosion™ under-
way in certain Latin nations.

“You really have to see it to be-
lieve it,” Gallo exclaims. “In Lima
its fantastic. The sound is in the air,
and it’s the sound of salsa from New
York.”

Gallo was impressed by the
amount of salsa on Peruvian radio
and the number of local groups in
the country imitating New York
salsa stars.

But while the growth may be im-

SAN ANTONIO (Pop)

By AGUSTIN GURZA

pressive in Peru, Gallo notes that
Venezuela is by far salsa’s largest
southern market. He even goes so far
as to claim that in Venezuela Hector
LaVoe sells as much, or more, than
Spanish MOR king Julio Iglesias.

True or not, Fania, as this coun-
try’s major exponent of salsa, has
lined up as a series of licensees in
nine Latin nations over the last few
years, and is now beginning to fully
comprehend the potential of that
market.

States Gallo: “We've been grow-
ing without interruption in that area
since 1973. And 1 believe now that
we will arrive at a stage where salsa
artists become continental musical
figures.”

And elsewhere, Gallo reveals a
certain frustration with the pace of
crossover growth in the U.S. which
makes the South American expan-
sion even more significant.

He says: “Ismael Miranda, Willie
Colon, Hector LaVoe, Isamel Riv-
era—put any name you want in
there, and still in the US. they are

CIAL SURVEY

or Week Ending 7/16/77

EAST COAST (Salsa)

TITLE-Artist, Labei &

Ths | TITLE—Artist, Label &
Week | Number (Distributing Label)

This
Week | Number (Distributing Label)
1 CHELO

La Voz Ranchera Musart 10638

2 LOS CADETES DE LINARES
Una Lagrima Y Un Recuerdo, Ramex 1012

3 NELSON NED
| La Magia De Neison Ned, West Side Latino
4076

4 | AMALIAMENDOZA
Con Mariachi_Gas 4151

5 | VICENTE FERNANDEZ
La Muerte De Un Gallero, Caytronics 1492

6 | JUANGABRIEL
Con Mariachi, Arcano 3283

7 | JUAN GABRIEL
Con Mariachi, Vol. 2, Arcano 3353

8 | NELSON NED
Por La Puerta Grande, West Side Latino
4077

9 COSTA CHICA
Tapame, Fama 549
10 LOS CADETES DE LINARES
Dos Amigos, Ramex 1003
11 | JIMMY EDWARD
Solo, 6C 128

12 | LOSTERRICOLAS
En Mexico Discolando 8240

13 | VICENTE FERNANDEZ
E! Hijo Del Pueblo, Caytronics 1441

14 | SALVADOR HUERTA
En Mi Mesa Favorita Peerless 1975

15 | JIMMY EDWARD
Love Songs, GC 131

16 | THELATIN BREED
The Latin Breed GC 124

17 PEOPLE ~
People, GC 132
18 LOS UNIDOS

Que Me Entierren Canatndo. Perez 501

19 YOLANDA DEL RiO
Se Me Otvido Otra Vez, Arcano 3293

20 | GRUPO MIRAMAR
Una Lagrima Y Un Recurdo, Accion 4014

21 LOS TERRICOLAS
Un Sueno, Discolando 8325

22 MANOLO MUNOZ
Llamarada, Gas 4153

23 | THE BROWN EXPRESS
La Maquina 501, Fama 542

24 AGUSTIN RAMIREZ
Damelo, Freddie 1047

25 JULIO IGLESIAS
A Mexico, Athambra 21

1 | JOHNNY PACHECO
The Artist, Fania 503

2 | ORQUESTA BROADWAY
Pasaporte, Coco 126

3 | ISMAEL RIVERA

De Todas Maneras Rosas, Tico 1415

4 | WILLIE COLON/RUBEN BLADES
Metiendo Mano_Fania 500

5 | WILFREDO VARGAS
Wilfredo Vargas Y*Su's Beduinos, Karen 28

6 | CHARANGA 76
Encore, TR 128

7 | ELCIEGUITO DE NAGUAS
El Cieguito De Naguas, Karen 27

8 | PUERTORICO ALL STARS
Puerto Rico All Stars, PRAS 001

9 | SOCIEDAD 76
Sociedad 76, Borinquen 1312

10 | HECTOR LAVOE
De Ti Depende, Fania 492

11 | LASONORA PONCENA
Coaquista Musical, Inca 1052

12 | THEFANIA ALL STARS
Rhythm Machine, Columbia 34711

13 | SAOCO
Siempre Sere Guajiro, Mericana 144
14 | TIPICAT73

Both Sides 0f Tipica 73, Inca 1053

15 | TITO PUENTE
The Legend, Tico 1413

16 | ANGEL CANALES
Angel Canales Con Sabor, TR 125

17 | WILLIE COLON
E1 Baquine De Angelitos Negros, Fania 506

18 | RICARDO RAY/BOBBY CRUZ

Reconstruccion, Yaya 57

19 | CELIA, JOHNNY, JUSTO Y PAPO
Recordando EI Ayer, Vaya 52

20 | EDDIE PALMIERI/CAL TJADER
Palmieri & Tjader, Tico 1414

21 | BOBBYRODRIGUEZ YLA
COMPANIA

Saisa At Woadstock, Vaya 58

22 | LIBRE
Con Salsa, Con Ritmo, Vol. 1, Salsoul/
Salsa 4109

23 | OSCARDE LEON
Con Bajo Y Todo, TH 2012

24 | RAPHY LEAVITT
De Frente A La Vida, Borinquen 1311

25 | ROBERTOROENA
La Octava Maravilla_International 914

nobody. These are first class creative
talents, but in the U.S. there is a bar-
rier that has kept them in a kind of

underground. They are simply not -

recognized for what they’re worth.

“For the artists, therefore, the
growth in South America constitutes
a tremendous creative opportunity.
It means that salsa no longer has to
be a ghetto music.”

At this time that statement re-
mains more promise than fact. Com-
bining all foreign territories, Gallo
says a truly big salsa hit can do
150,000 units “with huck.”

But he notes that some albums of
lesser U.S. commercial success can
do better outside the country.

None of this means, however, that
Fania has abandoned its crossover
drive, although some major Fania
artists certainly have thrown in the
towel.

Fania president Jerry Masucci is
said to have the U.S. market still
clearly in his sites. But as Gallo
points out, the two goals are not mu-
tually exclusive.

Gallo admits a personal prefer-
ence for going after the Latin na-
tions. “I think it’s easier,” he ex-
plains. “The people in those
countries can accept the music as
their own. They have the same lan-
guage and the same cultural roots.
So it’s less costly and less problema-
tic.”

Gallo says that Fania has been
negotiating its labels independently
so as not to give a salsa monopoly to
a single firm.

He claims this occurred in Brazil
where RCA pacted for all Fania la-
bels. But disillusioned with results,
Fania cancelled its Brazilian con-
tract after less than a year. The
Fania license is now being nego-
tiated with another Brazilian major.
RCA contnues to hold the Fania li-
cense for Japan, the Philippines and
France.

The latest development in Fania’s
South American venture is its dual
intention to record salsa talents from
southern territories, and to selec-
tively release Fania albums in South
America prior to their U.S. debut.

Specific plans call for the release
of a pair of Fania All Star LPs in Ca-
racas before New York.

“You can call it a publicity gim-
mick, if you like,” says Gallo. “It’s
just a way of giving a different focus
to this business which depends so
heavily on a sense of excitement.
And I think it will alsd’ give (the
other nations) a feeling that this is
not a foreign product.”

In this regard, and in the potential
for developing South America salsa
talents, Gallo calls Fania’s relation
with South America “symbiotic in
the sense that both parties stand to
be nourished by it.”

It should be noted that some
South Americans have already
achieved international salsa fame,
notably La Dimension Latina and
Los Satelites from Venezuela and
Fruko from Colombia.

Fania’s latest foreign licensee is
Sonido Industrial for Central Amer-
ica.

Its others are Infopesa (Peru), Ei
Palacio de la Musica (Venezuela),
Philips for Fania/Vaya and Disco-
moda for Tico/Inca (Colombia), Es-
tudio Il (Ecuador), Ricardo Klein-
man (Argentina), and Discophon
(Spain).

Fania has its own international
branch in Panama.

www.americanradiohistorv.com

LOS ANGELES

A tour of retailers over the July Fourth week-
end provided some interesting insights into Cali-
fornia’s salsa market. At Westwood's Tower Rec-
ords outlet, a tall, blonde and blue-eyed athletic
type (perhaps down from one of UCLA's frat
houses) was found rummaging the meager pick-
ings of the store’s dwindling salsa section. He
was shightly nervous, looking at several albums
with noticeable confusion and indecision. “I like
the sound,” he said in a casual coversation, “|
just don’t know what to buy.” He did specify,
surprisingly, that “| don't want any strange
stuff. Just straight salsa, and | want it with vo-
cals.” With minimum guidance, he walked out
happily with Eddie Palmieri’s “Gold” LP and the
aew Fania Al Stars “Rhythm Machine” on Co-
lumbia, indicating recognition of Ruben Blades’
name on the latter.

As if from another planet attogether, a couple

of Mexican buyers hailing from semi-rural Bak--

ersfield were said to have been at Ramiro Alva-
rez’ Pico Bivd. store, La Feria Del Disco, and
walked out with a mind-boggling mix of music,
part Megres De Teran, part Johmmy Pacheco,
part Grupo Miramar, part Hector LaVee. And
Ramirez insists that the Mexican buyer is more
frequently including the salsa product with pur-
chase of his traditionally favored Mexican mu-
sic. An indication, at ieast, that vested interests
opposing salsa in this area with the contention
that the Mexican wili never go for it may be
proven wrong in the long run.

Meanwhile, Fania's Victor Gallo reports that
upcoming releases from lasmel Miranda and the
Cefia Cruz/Willie Colon coliaboration contain
cuts related to the Mexican buyer. Miranda of-
fers a powerful cut, “A Mexico Con Amor,” a
tribute inspired by his recent concert visits to
that country. Cruz and Colon do a salsa rendi-
tion of the Mexican song "Bajate De Esa Nube.”
Mexico is still among Fania's slowest markets in
Latin America. But efforts like these, and the
consistent five appearances, can do much to
convince the Mexican listener.

Caytronics West Coast chief Joe Ramirez re-
ports a merchandising first for that label.

RCA’s Intl
Wing To Host
Latin Parley

LOS ANGELES—RCA Records
International will host a Latin
American convention for its subsidi-
aries and licensees from 17 nations
at the Marriott Motor Hotel in
Miami Wednesday to Friday (13-
15).

Specially prepared product pres-
entations from most of the attending
firms will provide the focus of the
three-day meeting, which has been
held on a yearly basis for some time.

Representatives from RCA affil-
iates in Argentina, Brazil, Mexico
and Spain will be joined by execu-
tives from RCA’s licensees in Bo-
livia, Chile, Colombia, Dominican
Republic, Ecuador, El Salvador, Ja-
maica, Panama, Puerto Rico, Peru,
Uruguay, Venezuela and the U.S.

Mindful of the strength of some
Italian product in the Latin market,
RCA’s ltaly affiliate will also make a
presentation. In addition, a special
European showing will be provided
by firms in England, Germany,
France and Sweden.

Inciuded as well will be a special
unveiling of American product by
TK Records and RCA.

Karl J. Kurz Jr., newly appointed
division vice president, RCA Rec-
ords International. will open the
meetings by addressing the visiting
executives.

The confab will be chaired by Joe
Vias, director of RCA’s inter-
national headquarters operations.

The timing of the meetings, Vias
explains, is to allow the participating
firms to plan their heavy release
schedules for the fall.

LatinScene.

Spurred by the instant reception given the new
Juan Gabriel single, “Siempre En Mi Mente,”
the firm is putting together an album for domes-
tic release without waiting for the RCA affiliate
in Mexico to provide the LP. “For once we're try-
ing to be timely with the product,” Ramirez ex-
plains, registering annoyance with Mexico's pol-
icy of releasing albums only after two or three
singles have been created. “By the time a Mexi-
can atbum gets into the pipeline,” he says, “it
can have five or six hits on it. But it screws us
up, and I'm tired of losing sales on albums.” The
firm, then, is mounting its own art work, collect-
ing Rine Gabriel cuts from former albums, and
rushing the new release with only a month’s
time span between single and album. Ramirez
expects this tactic to foil smaller latin labels
who “can cover a hit and mitk it for all it's worth
because the majors are so damn slow.” The urgency
surrounding the Gabriel release is partly under-
stood if one accepts Ramirez’ claim that it is
“taking off fastest and in the largest quantities”
than any other single in his considerable experi-
ence with one exception: Vicente Fernandez’
“Volver, Volver.”

Less enthusiastically, Ramirez reports that
the Million Dollar Theater appearance of Leo
Dan with Maria Victoria over Fourth of July
weekend here feil substantially short of being a
million-dollar success. “I guess all the Mexicans
were down at the beach,” offered the usually
well-tanned Ramirez. The pair's show was
scheduled through the following week-end with
better attendance predicted. ... Ray Barretto,
who produced the new album by Jose Fajardo on
Coco, is himself being produced by the Cru-
saders for his new Atlantic LP. . . . Larry Harlow,
never known for complacency, is said to be re-
hearsing an all-woman salsa group, the first of
its kind. Initial reports are that, far beyond gim-
mickery, the group is going to be a serious crea-
tive unit. Harlow plans to produce an album by
the group.

Tony Fernandez, some-time concert promoter
in this city, has opened a new retail shop
dubbed Discolandia. External appearance is at-
tractive, but initial visit shows that stock is rela-
tively thin. . . . Ray Conniff is joining the growing
number of once-hot American MOR artists going
into Latin American exile in terms of their
recording activity. A Latin album and tour are in
the works for Conniff. . .. Fama's Ron Sprohenle
insists that “my whole thing is to do things no-
body else does.” His boast is well-founded in
the case of a new publication the label is issuing
to promote its artists. The prototype, a four-page
tabloid on heavy stock, was issued last month. It
contains articles on the label's new artists in-
cluding Ritmo 7, Manuel Eduardo, Mary Santa,
Los TJ Soul, Riviera 76, La Batatla and Brown Ex-
press. It also prints a partial catalog list for sin-
gles and 8-tracks, and includes photos of Fama
executive Francisco Garcia in his Tijuana office
and a shot of Sproehnle himself receiving an
award from Mexico’s publication, Disco Mexico.
The newsletter, says Sproehnle, is slated for
some improvements. Plans are to distribute
3,000 copies per month to radio, retailers and
distributors. The clean, attractive graphic design
is by talented album cover artist AdoHfo Blanco
whase work for Fama and others is a solid contri-
bution to Latin records.

There is indication that the void created by
financially troubled Baly distributors and others
is being filled by smaller, newer, more aggres-
sive firms. In Los Angeles, former salsa special-
ist Amigo Records is among the up-and-coming,
as are Luna Records and Aztec in Northern Cali-
fornia. The latter two are providing and espe-
cially crucial service to the north which has de-
pended so long on L.A. distributors. The growing
north, then, is benefitting from on-the-spot-
service from financially responsibie outfits. And
one major label reports it is doing the same
amount of sales or more as before the financial
crisis of a few months back. Meanwhile, Manny
Rangel was back in California continuing his
uphill battle to break the stubborn impression
that Texas product will not sell in this area. He is
particularly convinced of the possibilities for a
new group called People. It is composed of
members from other hot Chicano groups, the
Latin Breed, the Royal Jesters and Jimmy Ed-
wards. The album is indeed surprisingly sophis-
ticated. The group comes off as a hip, young Chi-
cano unit tuned into the contemporary New
York Latin scene while bringing a fresh spirit to
the traditional Tex-Mex Poika. The attractively
packaged LP includes a competent version of
Tito Puente’s “Picadilio” and the Tito Rodriguez
bailad “Lo Mismo Que Usted.” Both cuts have
been recorded by the Fania Al Stars.

AGUSTIN GURZA
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General News

Final Newport Jazz Fest In Manhattan a Major Click

® Continued from page 38

was evident June 26 at Carnegie
Hall. Vibist Dave Samuels adds a
light, airy touch while Tom Fay’s pi-
ano contributes chords and fine
solos. Mike Santiago, on guitar, adds
an additional harmonic line.
Sweeten the group with legendary
bassist George Duvivier and drum-
mer Bobby Rosengarden and you
have a faultless sextet. They swung
nicely, not exuberantly, but.didn’t
make anything really happen until
their closing blues number. (It was a
miracle they completed the set at all,
what with Mulligan breaking a key
on his baritone sax and later ripping
a connector chord out of Fay’s elec-
tric piano.)

The Herb Pomeroy band started
nowhere and went that far. Consist-
ing mostly of teaching pros, the 16
pieces performed over-ambitious ar-
rangements that got lost in the mud-
dled sound system of the hall.

Pomeroy’s bravura, unprofession-
alism and just plain poor manners
nearly caused Mel Torme the au-
dience were it not for the superb
showmanship of the singer. He per-
formed a series of his own charts that
féatured tubaist Don Butterfield and
Mulligan. The standouts were his
symphonic arrangement of “Blues
In The Night,” which featured a
Stravinsky-like undertheme, and a
two-part “Misty.” The two were
done as a tribute to Johnny Mercer
and Erroll Garner, respectively,
both recently deceased. *Misty’ had
Mulligan at the piano while Torme
sang the lyrics; then Torme picked
up the tune on piano as Mulligan
sprang to life on baritone. 1t was a
most moving experience.

The versatile and progressive mu-
sic of Tipica 73 was heard on June
28 from 7 to 9 p.m. on the west side
of 91 St. and Columbus Ave.

Tipica *73 performed two 45-min-
ute sets to the rough but cheering
crowd. The first set consisted of
tunes primarily from its last effort
“The Two Sides Of Tipica *73”
which features the band performing
dance music on one side and concert
music on the other.

The group performed *Salsa
Suite,” a classically tinged number
which goes through several tempo
changes even including a charanga
(violin, flute and percussion empha-
sis) thythm in one of the changes.
From this tune, the group wenton to

play “Botijo” a danceable tune also'

from the new LP. It closed the first
set with a hit from its previous LP
called “Pare Cqchero” a funky ren-
dition of an old Cuban tune featur-
ing a tremendous violin solo by Al-
fredo De La Fe.

The Music of Fletcher & Horace
Henderson highlighted a June 27
concert at NYU Loeb Student Cen-
ter. Horace Henderson, the affable
and active 7l-year-oid younger

Kansas City Distrib
Expands To Texas

HOUSTON-—House Distributors
of Kansas City has opened a Texas
sales branch here under the direc-
tion of Bruce Litvin, formerly with
KPFT radio.

Litvin has been granted authority
to represent more than 20 of the
House lines, says Hal Brody, who
heads the distributorship. Brody
says Litvin’s territory will extend to
New Orleans.

Chicago, Cleveland, St. Louis,
Omaha and Wichita are among
markets into which House also
reaches. The wholesaler specializes
in small independent labels pressing
blues, folk, bluegrass, jazz and nos-
talgia.

brother of the late composer-ar-
ranger. Fletcher, performed a series
of big band and small group num-
bers associated with either himself
or his famous sibling. Of the former,
there were pitifully few of the origi-
nal band arrangements and there
was far too much of the latter group
jamming. The New York Jazz Rep-
_ertory Company’s charts of items
such as “Christopher Columbus,”
“Sometimes I'm Happy™ and “Don’t
Be That Way"” may be well and good
in their place. but even Benny
Goodman still uses Fletcher’s ar-
rangements of some of those same
tunes he (Goodman) performed in
the "30s.

There were some originals. how-
ever, the most popular being
“Shanghai Shuffle” on which
trumpeter Francis Williams, who
was strong throughout the perform-
ance, showed fine choruses. Saxo-
phonist Jimmy Heath, one of the
“younger” members of the band,
stood out on a reprise performance
of “Christopher Columbus” and on
“Body And Soul,” made famous by
another tenor saxist with Fletcher’s
band, Coleman Hawkins.

One of the biggest turnouts for the
free Latin shows in the streets was
Machito on June 28 with famed Cu-
ban conguero Candido. There were
about 4,000 strong at this event
which was televised over channels 2,
4 and 7.

Vocalist/bandleader Frank
“Machito” Grillo played two 45-
minute sets consisting of 13 tunes
which had the sardine-packed au-
dience so mesmerized that all were
miraculously silent while the orches-
tra played. Machito played his leg-
endary hit “Babarabatiri” in addi-
tion to some of his new tunes which
will be featured on his upcoming LP
for Coco Records.

Also sharing the vocals with
Machito was Lalo Rodriguez. the
young 19-year-old vocalist from
Puerto Rico who’s been making
much noise on the Latin scene since
his debut with Palmieri three years
ago.

Candido played with the orches-
tra but he did a half-hour perform-
ance where his music *“Singing
Skins” was featured. Candido, who
has played with Paul Anka, Frank
Sinatra, and many other major
American stars as well as being the
house band at the Chateau Madrid,
had never before played in Spanish
Harlem for his own Latin commu-
nity.

MecCoy Tyner’s June 28 concert at
Avery Fisher Hall emphasized there
probably isn’t a more complete
acoustic pianist extant than Tyner.
His performance ran the gamut
from solo through string-woodwind
ensemble. His work with his group is
somewhat strident, almost to the
point of anger. Yet when he soloed,
or when he added the strings, the
anger disappeared.

The strings were conducted by
Bill Fischer as they were on his al-
bum, “Fly With The Wind.” All of
the pieces chosen for performance
were from that album. There was a
variety of tonal colorations present
ranging from piano, bass and
strings, to flutes, piano and strings,
to strings as backdrop for his group.
Reedmen Ron Bridgwater and Joe
Ford, drummer Eric Gravatt, bassist
Charles Fambrough and percus-
sionist Guilherme Franco all had
their places, but it was up to each to
feel his spot. Gravatt became obtru-
sive at times while Franco added
texture while flinging his arms with
an instrument clutched in his hands.

Playing in the streets of “El Bar-
rio” (Spanish Harlem), timbalero/
composer/arranger/bandleader

Tito Puente received and exuberant
welcome June 30 from the fans in
the area where he was born and
raised.

Puente. who began his musical ca-
reer as a child prodigy and has been
playing for some 30 years, per-
formed for two hours and played 2
tunes. The traditional “Oye Como
Va” and “Para Los Rumbcros,”
which Carlos Santana catapulted
into national recognition, was done
in addition to some other Puente
classics.

Assistance in preparing this report
provided by Radcliffe Joe, Arnold
Jay Smith, Aurora Flores, Ed Kelle-
her, Robert Ford and Eliot Tiegel.

The band, which sounded tight
and always looks the professional
big band role, also did some recent
tunes from its latest release “La Le-
yenda” (The Legend) on Fania Rec-
ords. :

One of the most eagerly awaited
concerts of the Newport Jazz Festi-
val took place June 30 at Avery
Fisher Hall when avant-garde musi-
cian Ornette Coleman performed
here for the first time in four years.

As with most innovators, the times
seem to have caught up with Or-
nette, who divided his 2%-hour con-
cert about equally between a searing
jazz octet sound and something seri-
ously approaching good old
rock’n’roll.

Ornette defines his approach to
music as “harmolodic,” meaning
that each part of a song is played
separately, then all together. This
was particularly evident in the five-
number part one of the program,
during which Don Cherry and Bus-
ter Williams contributed rousing
solos on trumpet and bass violin re-
spectively.

Following intermission, and a
brief appearance by the Music Rev-
elation Ensemble, a four-man group
led by guitarist James Blood Ulmer,
Omette returned with a heavy elec-
tric sound for five more songs. The
finale, entitled “Song X found the
ever unpredictable Coleman dis-
playing his versatility on trumpet
and electric violin, in addition to the
alto sax he’d been concentrating on
all evening.

Jazz history deals with the water,
New York’s answer is the Hudson
River.

On the main deck for a cruise up
river July 2 there was the Wallace
Davenport band from New Orleans.
Davenport played a good mixture of
popular traditional tunes (“Bill
Bailey,” “Down By The Riverside™)
and solid older items (“Shakin® &
Breakin’ ” and “Tin Roof Blues”).
The old time two-beat tempo got the
cruise off in good spirits especially
so when a group up from New Or-
leans paraded between the benches
in the manner of the second line.

On the trip down river the Dukes
of Dixieland serenaded the throng.
Here was a group of not very old
musicians playing old music. The
original Dukes of the Assunto fam-
ily nolonger have a part of the band,
but one of them, the trumpet player,
looks like Al Hirt in girth and mirth.
The current Dukes are a well-re-
hearsed band, which includes an
electric bass of all things, that serves
up crowd-teasing tunes in a festive
manner.

The New York Jazz Repertory
Company under the direction of
Dick Hyman rearranged some of
trumpeter Roy Eldridge’s solos for
large orchestra, sax section, or three
trumpets, at Carnegie Hall, July 2.

The all-star organization did not
have the efforts of Eldridge, who

www americanradiohistorv com

was appearing two blocks away at
Jimmy Ryan’s. so it utilized a stellar
trumpet section and an ingenious re-
working of “Rockin’ Chair” for sax
choir. Jon Faddis. Joe Newman and
Jimmy Maxwell played unison tran-
scriptions of Eldridge’s solos made
famous with such bands as Artie
Shaw and Gene Krupa. Singer An-
ita O’day. who was with Krupa
when Eldridge was a star attraction,
offered some of their patented vocal
exchanges.

Standouts amidst the group’s
soloists were Budd Johnson, the ar-
ranger who helped (and hurt) the
Horace Henderson show earlier in
the week: Norris Turney who gave
some of the more exuberant solos of
his career, and Hyman himself.

However, it was up to the second
half to really crack the audience
wide open. Fatha Hines was on
hand to personally take charge of his
show. He played, conducted the
Budd Johnson arrangements. nar-
rated and jabbed at his own matura-
tion process as it fell before him.

The July 2 midnight show at Avery
Fisher Hall featured the solo piano
of George Duke and the full orches-
tra of Don Ellis in what was the festi-
val's most unusual pairing. Duke,
who is best known as an electronic
keyboardist, opened the show by
strutting about the stage in top hat
and tails.

After a bit of conversation Duke
sat down and delivered a mean-
dering 40-minute set that lacked
taste or direction. The tedious non-
stop set enabled much of the au-
dience to do what they normally do
at that hour, sleep.

By contrast Ellis and his orchestra
dazzled the audience with a lively
85-minute set that spotlighted Ellis’
state of the art orchestrations. The
seven-song set started with Ellis’
most familiar composition, the
theme from the film “The French
Connection.” Other standout selec-
tions included “Open Wide,” “Lone-
liness,” “Future Feature” and “Go
No Go.” Throughout the set Ellis’
orchestra worked with the precision

of a completely programmed com-
puter.

John Klemmer got the July 3 pro-
gram at Avery Fisher Hall under-
way. Although he is a truly gifted
tenor saxophonists, Klemmer had
little success reaching the audience.
His problems were due to a hor-
rendous sound system and an un-
disciplined backup band. The 55-
minute eight-song set gave much of
the audience a chance to leave its
seats and wander around the lobby.

The second half of the evening be-
longed to Herbie Hancock and his
V.8.0.P. quintet, bassist Ron Carter,
reedman Wayne Shorter. trumpeter
Freddie Hubbard and drummer
Tony Williams. In recent years these
men have received much scorn from
jazz purists for their heavily ampli-
fied, gimmick-laden music which
few people classified as jazz.

But there was no doubt what kind
of music was being played during
the one-hour, five-song set. 1t was
jazz at its best, no gimmicks, no elec-
tronic alteration. Hancock displayed
the genius that first catapulted him
to prominence as a pianist. The
highlight of the evening came when
the quintet went into a captivating
rendition of Hancock’s classic com-
position, “Maiden Voyage.” The
tune featured some brilliant solo im-
provisation by Hancock as well as a
stunning solo by Carter.

The Roseland Ballroom was
packed July 4 as Sy Oliver played as-
sorted arrangements he and others
did for Jimmie Lunceford’s fine or-
chestra. The spotlight fell on two
soloists. Barney Bigard was the fea-
tured clarinetist early in the program
dnd Arnett Cobb’s tenor sax did a
medley of “Deep Purple,” “Smooth
Sailing” and “Flying Home™ which
drew that segment to a close.

Mama Lu Parks and her Lindy
Hoppers did a brief jitterbug routine
until Count Basie’s band climbed
aboard. Basie has a new singer, Den-
nis Rowlands, who jumped right in
with the Joe Williams hit “Every-
day.” Williams was on hand to hug
the newcomer.

UA’s LP Slanted To Gospel Market

LOS ANGELES—United Artists
and Roadshow Records have fash-
ioned a promotional program for
Shirley Caesar’s new “First Lady”
LP specifically tailored to the black
gospel market.

Advance collectors item copies
will be shipped to radio stations and
each LP will have the day it was
shipped and the radio station’s call
letters on the cover.

In addition, advance copies will
be mailed to 100 college stations, the
first time a gospel LP has been given
a major college push, according to
UA.

AFM Payments

® Continued from page |

earned $10.2 million in 1976, or
some 35% of all wages paid.

Musicians in the New York AFM
jurisdiction garnered $5.6 million, in
Nashville the take was $3.5 million,
and Chicago came in a poor fourth
at $1.2 million.

Of the grand total, symphony or-
chestra players earned $890,157 in
recording scale payments. The re-
mainder is not broken down by mu-
sical categories.

Figures derive from reports to the
AFM & Employers Pension & Wel-
fare Fund. Under the industry-
union contract, 10% of all scale pay-
ments are contributed to the fund by
record manufacturers.

IS HOROWITZ

UA/Roadshow will also make
available to retail outlets such point-
of-purchase material as easel-back
covers, two different posters and
life-sized cutouts of the artist. Major
black consumer publication adver-
tising is also slated.

2 Disk Catalogs

® Continued from page 10

are much closer related to the gen-
eral music market—country and
western or Americana music, and
possibly even theatrical.

We'll never' be a Columbia
Record Club, but the future will cer-
tainly be more geared to what the
market is like, with all thatimplies.”

Under the merger, with a stock
value of about $63 million, share-
holders in Book-of-the-Month Club
will get either $30 cash per share, or
one share of Time Inc. convertible
preferred stock for each share of
common stock of Book-of-the-
Month Club Inc. The merger is sub-
ject to approval by both boards of
directors, and authorization by the
respective stockholders.

‘Regine To Vegas

NEW YORK—Regine, of chain of
discotheques which carry her name,
is returning to performing her caba-
ret act in this country, at least on a
selective basis.
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BAY CITY ROLLERS—It's A Game, Arista 7004. The Rollers
in this LP seem to have retreated from a game plan in its past
several albums which was meant to show the Scottish four-
some as capable of rocking as heavily as the best, despite
being teen idols. On its latest, the Rollers are content with a
diet of cheerful, upbeat teen lovesongs, a diet presumably
more natural to the singing foursome. Recorded in Gothen-
borg, Sweden, the atbum tosses in a few disco string back-
grounds a la the Sylvers to see if the Bay City Rollers can be
accepted in that market area. But mostly the LP is sieekly
produced and sincerely performed light-rock love calls calcu-
lated expertly to appeal to the traditional audience for clean-
cut, happy-looking young rock groups.

Best cuts: “You Made Me Believe In Magic,” “It's A
Game,"” “Love Fever,”™ “Don’t Let The Music Die.”

Dealers: The Rollers are touring the U.S. this summer.

257 Soul %

DOROTHY MOORE, Malaco 6353 (TK). This is an excellent
blending of straight out singing with the added element of
some nifty disco charts adding another plum to the basket of
goodies. But the LP is really a top-flight soul package, not a
disco-slanted effort. Moore’s strong vocal ability with ballads
pius her inbred abshity to swing with the uptempo disco num-
bers provides a well blanaced program with the background
sounds of the Muscle Shoals Horns plus strings and accom-
panying singers all melding together tightly, thanks to the
fine production work of Tommy Couch, James Stroud and
Wolf Stephenson.

Best cuts: “Let The Music Play,” “I Believe In You,” “‘Lov

ing You Is just An Old Habit,” “Too Blind To See.’
Dealers: TK's hot streak is continued with this program

Number of LPs reviewed this week 41 Last week D7

musicianship in solo segments.

Spetlight

WAR-Platinum Jazz, Blue Note BNLA690J2 (United Artists). Although released on UA's Blue Note jazz label and
predominantly instrumental rather than vocal, this two-disk package is not drastically unlike the prior seven War LPs on
UA that have been consistently goid and platinum. The idea here seems to be to show off the ciass side of War's act as
opposed to the happily funky novelties with which it has made its greatest commerciakimpact. It's not that War is playing
more jazz on this set than has on previous cuts, rather it's that the album is sequenced to show just how much of the
smoothly percussive rock-soul progressive crossover style of War is really a tightly organized form of jazz technique.
About five of this album's songs originally appeared on earlier War LPs, probably to less attention than they deserved.
Here the material is showcased in more extended versions that allow all seven members of the group to show their sotid

Best cuts: “L.A. Sunshine,” “City Country City, “War Is Coming, War Is Coming!”
Dealers: “L.A. Sunshine” is built around a funky vocal as commercial as any of the group's hits. War's heavily percus:
sive, lushly produced instrumental group sound is perfect for summer partying.

constantly changing percussive and string/brass arrange-
ments. Boredom is averted since the cuts progress with sus-
tained surprise, returning often to the original theme. Lyrics
on “Accidental Lover,” handled by a female chorus, lean
more to r&b than disco, though the required repetition ulti-
mately dominates.

Best cuts: “Accidental Lover.’

Dealers: Cover art is sexually striking.

.
. )
0
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First Time Around

PETER McCANN, 20th Century T544. This debut effort, hot
on the heels of the smash “Do You Wanna Make Love” single,
substantiates McCann as a premier writer/composer. He also
penned “Right Time Of The Night,” with his own inter-
pretation included here. The music is a versatilly orches-
trated, extraordinarily commercial but textured blend of bal-
lads, midtempo and breezier pop fare. Above all are catchy,
sensitive lyrics about romantic experiences we've all shared.
But the mood is optimistic, never maudlin. A satisfying work
with depth.

Best cuts: “Do You Wanna Make Love,” “Everybody's Got
To Hold On To Something,” "I Can't Live Without You,” “Save
Me Your Love,” “If You Can't Find Love.

Dealers: Artist is rniding huge momentum.

.
. .
*tagpa?

BLUE—Another Night Time Flight, Rocket PIG2290 (MCA).
Elton John and Clive Franks produced this tasteful debut al-
bum highlighted by tight harmonies and melodically swaying
rockers and ballads. Guitarist and keyboardist Hugh Nichol-
son penned eight of the 10 songs while brother David and
bassist lan MacMillan also have writers’ credits. The Blue
sound is filled with snaring hooks and easygoing vocals.

Best cuts: “Capture Your Heart,” “Another Night Time

g which can stimulate sales via in-store play. tunes offered, with additional tunes contributed by Rory First side is a continuous, 15-minute collage of cuts from the Flight,” “Bring Back The Love,” “Fantasy,” “Strange Thing.”
é Bourke and Sterling Whipple. movie (all john Williams compositions) spiced with zip-gun Dealers: Group is on tour with Kiki Dee.

o Best cuts: “Cheap Perfume And Candlelight,” “They Don't sound effects to evoke the film's action. The beauty an?

- Make 'Em Like That Anymore,” “Whispers,” "' Can't Keep M variety of the cut, combined with the film's fanatic appeal, )

= Hands Of Of You.” ’ ’ ’ brings it powerful impact. Second side, dubbed on the outer CHRISTOPHER MORRIS BAND, MCA MCA2282. This debut
@ Dealers: Proven to be a strong seller, this latest LP should sleeve as “Other Galactic Funk,” is divided on the disk label album, produced by Al Kooper, sparkles with professionalism
~ catch the attention of old and new fans alike. into three cuts: “Other,” “Galactic,” and “Funk.” Oddly, it and first rate instrumentals. With Kooper handiing all key-
> still works as a single piece, though not nearly as effectively boards, synthesizers and strings, and the Tower Of Power
- as the Star Wars side. horn section casting its distinct sound, the result is a well
«©  BOBBY BORCHERS, Playboy KZ34829 (Columbia). Follow- ) » . tailored set of nine instrumental dominated tunes with Mor-
™ ing strong chart success with “They Don't Make 'Em Like Best cuts: “Star Wars. ris’ casual vocals varying the pace. Guitarist Morris and wife/
5 That Anymore,” “Whispers'” and a currently charted single Dealers: The movie's devoted fans are a sure-fire market. bassist Janet, in addition to penning all but one tune, display
S listed in the top 10 of Bitlboard’s Hot Country Singles chart, their instrumental ability with some spunky riffs. Kooper's
™ “Cheap Perfume And Candlelight,” Borchers' latest LP con- LOVE & KISSES, Casablanca NBLP7063. Originating with eerie synthesized sounds perk up some of the instrumentals.

tinues along the same pathway with material laidback in
tempo garnished with steel guitar, guitars, string arrange-
ment and accompanying background vocals. A songwriter as
well as a vocalist, Borchers penned or co-wrote five of the 10

pop

SMOKEY ROBINSON—Big Time: Original Music From The Mo-
tion Picture, Motown T6355S1. While we know little about
the film, if it is as good as the soundtrack it should do well.
Moving from jazz-funk to disco to MOR ballads this produc-
tion by Robinson also works well as an album in itself. Robin-
son is one of the top singers and sengwriters of this time, and
here he is near the top of his form. That his ballads are
smooth as silk is no surprise, but he can also pull out the
stops with a souf band that can cook. Best cuts: “If We're
Gonna Act Like Lovers,” “Big Time Theme.’

TIM WEISBERG BAND—TWB, United Artists UALA773G. Rock-
jazz flutist Weisberg gets a fast-paced setting from Southern
rock production specialist Johnny Sandlin and guest shots
from the Tower Of Power horn section. Weisberg plays clean,
coherent lines that move fast but never meander far from the
rhythmic statement. Relaxing yet technically impressive mu-
sic is his forte. Best cuts: “Cascade,” “Gene, Jean.”

PAKALAMEREDITH, Elektra 7E1106. Jimmy Pakala and Larry
Meredith are a writing-singing duo whose energetic, good-
timey music sounds a bit like an update of the Righteous
Brothers without any overdone studio blitzes. Only a few
string fills get in with the punching vocal exchanges and
cooking rhythm tracks laid down largely by keyboardist
Booker T. and his long-time studio associates. Best cuts:
“What'li | Do,” “The Goodness From Your Heart.”

LESLEY DUNCAN—Maybe It's Lost, MCA MCA2274. An easy
blend of pop, folk and tranquil, acoustic flavored ballads.
Duncan'’s voice and the simple charts have a pleasingly me-
lodic quality. Best cuts: “The Sky's On Fire,” “Maybe It's
Lost,” “Ride On The Wind," “Let It Roll.

DAVID BOWIE—Starting Point, London LC50007. Earlier,
formative Bowie that belies the demonic, moody and high en-

MECO-Star Wars & Other Galactic Funk, Millenium
MNLP8001 (Casablanca), Riding the booming “Star Wars”
craze, this LP consists of “music inspired by” the hit fiim.

France’s Barclay label and recorded in England, this work was
composed and produced by Alec R. Constandinos of “Love In
C Minor” fame. Each side is a single song extended for disco
play. Catchy vocal melody lines weave in and out through

Billboard LPs

ergy vocal character of later songs. Nonetheless, an inter-
esting insight into this artist. A mixture of folk-group, up-
tempo pop and more tranquil tunes characterized by off-beat
lyrics. Best cuts: “The Laughing Gnome,” “} Love You Till
Tuesday,” “Come And Buy My Toys,” “Karma Man."

TIGER—Going Down Laughing, Capitol ST11660. An am-
bitious effort by this English seven-man band, this LP is a
fusion of blues, jazz, rock and folk. It moves well, with vari-
ations in pacing and volume. On some cuts the lyrics work
better than on others. Best cuts: “Gamblin® Gambler,” “Dan
Dare Dreams.”

GENESIS~In The Beginning, London LC50006. A collection of
early works from this British quintet that was available origi-
nally on an import disk in 1969 titled “From Genesis To Reve-
lation.” The music had a simpler, airier pop quality before the
band took on a harder electric, surrealistic feet. Early in-
fluences such as the Moody Blues and the Bee Gees can be
detected and there are many Peter Gabriel vocals amid soft
guitar, flute and string lines. Best cuts: “When The Sour
Turns To Sweet,” “Fireside Song,” “The Serpent,” “In Hid-
ing,” “Window,” “Silent Sun.”

TEN YEARS AFTER—Greatest Hits, London LC5008. Music
spans first three years of this pioneer British jazz/blues/rock
band powered by guitarist Alvin Lee. Plenty of thumping
boogie and a real treat is “I'm Going Home," which was re-
corded live at Woodstock. Best cuts: “Hear Me Calling,”
‘Love Like A Man,” “I'm Going Home,” "I Woke Up This
Morning.”

DAVID GRISMAN QUINTET, Kaleidoscope F5 (Flying Fish).
Fire-breathing acoustic string music that fuses the emotional
freedom of rock to the tight precision of bluegrass to create
something new and unique in contemporary instrumental
groups. Grisman and his folk-jazz troupe have been playing
around Bay Area clubs for some years. By transcending in-
strumental boundaries on these fast rags, it has displayed the

stunning power for growth latent within all branches of mu-
sic. Best cuts: “E.M.D.,"” “Swing 51."

0SAMU, Island ILPS9426. One might not expect the blend of
Japanese traditional koto music and electronic medium-vol-
ume rock to work that well but Osamu Kitajima and his mixed
Japanese-L.A. septet brings it off with surprising unity. The
sound has a beat and peaceful textures. Best cuts: “Sui-In,”
“Frost Flowers.’

STYX—Best Of, Wooden Nickel BWL12250 (RCA). It would
seem a little early in the career of Styx to release a “best of”
LP. This hard rock outfit sounds very young on some of the
tracks, and since it gears many of the songs to the young
ladies in the audience, why no picture of the musicians on
the cover? Best cuts: “Lady,” “Southern Woman,” “The
Grove Of Englantine.

MOTHER'S FINEST—Another Mother Further, Epic PE34694.
This group moves easily from soulful ballads to hard rock. The
vocal performance by Joyce “Baby Jean” Kennedy shows her
to be one of the most underrated singers working today. Best
cuts: “Thank You For The Love,” “Dis Go Dis Way, Dis Go Dat
Way."

soul

JERMAINE JACKSON—Feel The Fire, Motown M688S1. Judg-
ing from the cover and some of the music Jackson seems after
James Brown's soul-funk crown. But Jackson contrasts his
get-up-and-dance numbers with some tuneful ballads. He
sings, plays guitar and coproduced this album, using string
and horn arrangements as well as a basic soul band. Best
cuts: “You Need To Be Loved,” “Got To Get To You Girl.”

WwWwWw . americanradiohistorv.com

Best cuts: “Do You Want To Be Loved,” “Go Down Be-
lievin',” “Train In My Heart,” “! Feel Like I've Never Felt
Before.”

Dealers: Look for FM acceptance early.

STUFF—More Stuff, Warner Bros. BS3061. This six-man New
York-based outfit concentrates on funky instrumentals that
can crossover into disco, soul or pop. Whether the cut is gui-
tar or violin dominated, the band maintains fluid instrumen-
tal passages without becoming over indulgent. Gordon Tee's
rasping vocals adds further dimension to this group that has
been seen nationally on “Saturday Night” and Chevy Chase's
special. Van McCoy and Charles Kipps production is clear and
uncluttered. Best cuts: “Need Somebody,” “This One's For
You,” "And Here Your Are,” “Honey Coral Rock.”

ANN PEEBLES—If This Is Heaven, Hi HLP6002 (Cream). This
seasoned vocalist's strained, yet soulful voice provides a
heart-tugging lesson in human relationships. The program of
standard commercial love songs draped in slick funk is han-
dled well by producer Willie Mitchell backed by strings, brass
and Teeds plus some cooing gal background singers. Best
cuts: “If This Is Heaven,” “I'm So Thankful,”” “When I'm In
Your Arms,” “It Must Be Love.”

0.V. WRIGHT —Into Something (Can't Shake You Loose), Hi
HLP6001 (Cream). Producer Willie Mitchell, who co-wrote
several cuts and helped write charts for the Memphis Horns
and Memphis Strings, takes vocalist Wright from the ultra-
funky title cut through gospel-tinged tunes to mellow r&b
ballads. Wright's powerful, raw-edged vocals are inspiring

(Continued on page 86)

Spotlight—The most outstanding new product of the week's releases
and that with the greatest potential for top of the chart placement;
picks—predicted for the top half of the chart in the opinion of the
reviewer; recommended—predicted to hit the second half of the
chart in the opinion of the reviewer, or albums of superior quality.
Albums receiving a three star rating are not listed. Review editor:
Nat Freedland; reviewers: Eliot Tiegel, Gerry Wood, Is Horowitz,
Ed Harrison, Jean Williams, Dave Dexter Jr., Pat Nelson, Sally Hinkle,
Agustin Gurza, Roman Kozak, Dick Nusser, jim McCultaugh.
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SD 19105 Produced by Arif Mardin and Jerry Greenberg. Ably assisted by Average White Band.
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Average White Band and Ben E. King.
) ® A great collaboration. On Atlantic Records & lapes.
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DOOBIE BROTHERS—Little Darling (2:58); producer: Ted
Templeman; writers: Holland, Dozier, Holland; publisher:
Stone Agate, BMI. Warner Bros. WBS8404. A classic Motown
hit gets a timely revival in the Doobies’ mellow but rocking
style with chunky rhythms and perky vocal harmonies. A per-
fect summer song in its cheerfully basic shout-for-love struc-
ture gets crisp contemporary production elements.

YVONNE ELLIMAN—| Can't Get You Outa My Mind (3:05);
producer: Freddie Perren; writers: B. J. Verdi, C. Yarian; pub-
lisher: Perren Vibes, ASCAP. RSO RS877. A midtempo soul-
oriented baftad of parting with a soaring chorus melody line
treated with smooth loveliness by this hot-again vocalist.
Strings float in and out behind the memorable melody and
Elliman’s pretty but intense singing.

recommended

BEE GEES—Edge of the Universe (3:01); producers: Karl
Richardson, Albhy Galuten; writers: B. Gibb, R. Gibb; pub-
lisher: Casserole/Unichappell, BMI. RSO RS880.

ALESSI—Oh, Lori (3:21); producer Bones Howe; writers: Billy
Alessi, Bobby Alessi: publisher: Alessi, BMI. A&M 19558.

BILLION DOLLAR BABIES—Too Young (3:15); producers: Lee
Decarlo, Biltion Dollar Babies; writers: M. Bruce, M. Marconi,
N. Smith; publishers: Billion Dollar Babies, C.A.M., BMI. Poly-
dor PD14406.

MARY MACGREGOR—For A While (2:52); producers: Peter
Yarrow, Barry Beckett; writers: P. Yarrow, K. Hunter; pub-
lisher: Silver Dawn, ASCAP. Ariola 7667.

JOHN MILES—Manhattan Skyline (3:06); producer: Rupert
Holmes; writers: J. Miles, B. Marshall; publisher: British
Rocket, ASCAP. London 5N20094.

BIG WHA-KOO—Love's Been Known (3:54); producer: Roy
Halee; writers: D. Palmer, D. Douma; publisher: Wha-Koo,
ASCAP. ABC AB12290.

RUBY —Life Is But A Dream (3:24); producer: Tom Fogerty;
writers: R. Oda, T. Fogerty: publisher: Woodmont, BM!. PBR
PBR 507.

® Continued from page 84

and work especially well against the smooth background vo-
cals of a female chorus. Best cuts: “Into Something,” “You
Gotta Have Love,” and “Precious, Precious.”

TYMES—Diggin’ Their Roots, RCA APL12406. This vocal quar-
tet serves up eight solid numbers, helped by a full, rich Bitly
Jackson production featuring a multitude of strings and
horns. The album’s title takes on added relevance via a musi-
cal tribute to Kunta Kinte of “Roots” fame. Best cuts: “How
Am | To Know,” “Girl, You Btew It,” “Kunta Kinte (He Oug His
Roots).”

YOUNGHEARTS—AN About Love, ABC ABC1032. This trio has
re-emerged maintaining its mellow sound but with a new ma-
turity and vocal control. If there's a flaw on this LP, it's the
sameness of the lead singer's falsetto vocal style. Instru-
ments are kept at a minimum. Best cuts: “‘Let’s Fall In Love
Again,” “Sho’ Nuff Must Be Love,” “Number One Attraction,”
Ui

MAXI—Blue Note BNLA738H. (United Artists). Co-produced
by Gene and Billy Page, the music on this LP is an appealing
blend of pop, MOR and r&b, with some jazz combo touches
thrown in for flavor. Most cuts are smooth ballads or medium
tempos and vocalist Maxi sounds fine on both. Besides ar-
ranging and producing, Gene Page shares keyboard duties on
some cuts. Best cuts: “Dancin’ To Keep From Cryin',” “This
One's For You.”

JACK JONES—With One More Look At You, RCA APL12361. A
collection of mostly ballad material, this LP should please
Jones' old fans. He sings well and the arrangements and or-
chestration are functional without breaking any new ground.
Best cuts: “With One More Look At You,” “Belonging,” “Dixie
Chicken.”

HARNELL, Capitol ST11657. Keyboardist-composer Joe Har-
nell had a '60s hit with “Fly Me To The Moon" and has been a
prime force in studio work, currently scoring the “Bionic
Woman" television series. This is a tasty, contemporary MOR
keyboards-orchestra package combining standards and off-
beat soundtrack themes. Best cuts: “For A Brief Time,” “Bio-
nic Woman Theme.”

recommended

JIGSAW—!f | Have To Go Away (3:03); producers: Peate,
Scott, Dyer; writers: M. Sutin, T. Hayashi; publisher: Belsize,
ASCAP. 20th Century TC2347.

BRUCE FISHER—Red Het (3:41); producers: Jerry Schoen-
baum, John Lee; writers: B. Fisher, K. Burke; publisher: Rich
Fiss, ASCAP. Mercury 73940 (Phonogram).

CLOVER-Take Another Look (3:20); producer: Robert John
Lange; writers: S. Hopper, H. Cregg, A. Call; publisher: Chap-
pell, ASCAP. Mercury DJ504.

NEW BIRTH—Deeper (3:27); producer: Frank Wilson; writers:
J. Footman, F. Wilson, J. Wieder; publishers: Screen Gems-
EMi, BMI/Colgens-EMI, ASCAP. Warner Bros. WBS8422.

SIDE EFFECT—Finally Found Someone (2:33); producer:
Wayne Henderson; writer: Esau Joyner; publisher: At Home,
ASCAP. Fantasy F796AS.

_

Country_~

FREDDY FENDER—If You Don’t Love Me (Why Don’t You
Just Leave Me Alone) (2:35); producer: Huey P. Meaux;
writer: Tommy McLain; publisher: Crazy Cajun, BMI. ABC/
Dot DO17713. Fender's new release has some new instru-
mental flourishes and feel. Piano is more upfront and the pro-
duction renders a timeless quality that bridges the country
and pop realms. An interesting change of pace that's aided by
fresh sounding voices.

CONWAY TWITTY—I've Already Loved You In My Mind
(2:45); producer: Owen Bradley; writer: Conway Twitty; pub-
lisher: Twitty Bird, BMI. MCA 40754. Twitty returns with an-
other saucy love song. Here the man tells the woman they're
not strangers because he has already loved her in his mind.
The strategy works. Twitty is flanked by plenty of guitar and a
rock-steady bass line.

BOBBY BARE—Red-Neck Hippie Romance (3:11); produc-
ers: Bobby Bare-Bill Rice; writer: Shel Silverstein; publisher:
Evil Eye, BMI. RCA JB11037. Another outlandish number from
Bare who loves to shock. Shel Silverstein supplied the wit and
wisdom behind the lyrics and melody. 1t's about the ultimate
culturat gap between a redneck and a hippie, solved only (in
the song) by the former getting drunk and the latter getting
stoned. Radio programmers should be aware that one side is
edited for airplay while the other contains a four-letter ver-
sion of a five-letter word.

FAL RAKES—'Til | Can't Take It Anymore (3:05); producer:
Norro Wilson; writers: Clyde Otis-Ulysses Burton; publisher:
Eden/Time Square, BMI. Warner Bros. WBS8416. Rakes went
high with his last number and return with a love song made
powerful by his strong singing style. An effective use of steel
guitar and strings adds to the song's potency.

recommended

NAT STUCKEY—Buddy, | Lied (2:58); producer: Snuffy Miller,
writer: Glenn Martin; publisher: Tree Publishing Co., Inc.,
BMI. MCA MCA40752.

AVA BARBER—Don't Take My Sunshine Away (2:28); produc-
ers: Dean Kay & Mac Curtis; writers: Foster-Rice; publisher:
Jack And Bill Music Co., ASCAP. Ranwood R1080.

RED STEAGALL—Freckles Brown (2:59); producer: Glenn Sut-
tan; writer: Red Steagall; publisher: Otter Creek Music, BMI.
ABC/Dot DO17709.

MARIE OWENS—Ease My Mind On You (3:47); producer:
Jean Zimmerman; writer: Chuck Riddle, Jr.: publisher: Sing
Me Music, ASCAP. Sing Me SM4512A.

CATES SISTERS—Throw Out Your Loveline (2:11); producers:
Margie & Marcy Cates; writers: Joe H. Hunter—Roger J. Le-
Blanc; publisher: Sound Corp. Music, ASCAP. Caprice
CA2038B.

V'_(

Easy Listening

recommended

MICHEL LEGRAND—The Other Side Of Midnight (Noelle’s
Theme) (3:47); producers: Michel Legrand, Norman

Billboard LPs

country

RONNIE SESSIONS, MCA MCA2285. This lively LP—a series of
strictly uptempo songs from a wide variety of writers—has a
timely release in the heart of summer. Recorded at the
Youngun' Sound Studios in Murfreesboro, Tenn., the LP re-
ceives some spirited vocalizing from Sessions and potent
background contributions from such musicians as Bobby
Wood, Johnny Christopher, Joe South and Chip Young, Ses-
sions’ producer. Best cuts: “Wiggle Wiggle,” “There Goes My
Heart Again,” “The Losing End,” ““Me And Millie (Stompin’
Grapes And Gettin’ Silty),” “I Like To Be With You,” “Wonder
Woman."”

disco

TINA CHARLES—Rendezvous, Columbia PC34807. Charles’
second LP is a standard collection of disco material mixed
with some ballads. Her wide-range vocals coupled with the
orchestrally dynamic danceable instrumentals, keeps the LP
moving without boredom. Best cuts: “It's Time For A Change
Of Heart,” “Dr. Love,” “Dance Little Lady Dance.”

EDDIE DRENNON & THE B.B.S. UNLTD.—Would You Dance To
My Music, Casablanca NBLP7062. This tasty collection of
predominately disco material offers more than the standard
repetitious dance beat. The five-piece B.B.S. Unltd. fronts
Drennon’s cool vocals with some soulful instrumentals. A
string and horn section also varies the pace. Best cuts:
“Would You Dance To My Music,” “If You Really Don’t Love
Me,” “Save Your Love For Me.”

BECKETT—Disco Calypso, Casablanca NBLP7059. This new
rhythmical hybrid was introduced in Casablanca’s film “The
Deep." Expanding the theme, composer Beckett (nee Alston
Cyrus) offers an album whose celebrative spirit is infectious.
The idea also brings a welcome fresh approach to the stand-
ard disco formula. Vocals are rendered in the distinctive ac-
cent of islands as intricate Caribbean percussion underpins
most cuts. An alternate name for the style could be reggae
disco. Best cuts: “Disco Calypso,” “St. Thomas Mas.”

jazz

DAVID AXELROD—Strange Ladies, MCA MCA2283. The noted
Jazz composer’s return to MCA is an introspective view of six
ladies in his life pictured through a fusion of jazz with quasi
rock and Latin thythms and played with verve and zest by
some of LA.'s top studio blowers. The problem with Axelrod’s
writing is its lack of string pullout melodies. The orchestral
works are multi-hued but the LP is too little rock and too little
jazz. Best cuts: “Aunt Charlotte,” “Mujer Extrana,” “Terri's
Tune,” “Sandy.”

HENRY FRANKLIN—Tribal Dance, Catalyst CAT 7618. Sterling
blowing by this septet of young modernist instrumentalists
cooks up a brew of modern and avant-garde patterns. Leader
Franklin's acoustic bass has a distinct foreground position in
the ensemble for straight ahead chording and arco passages.
Charles Owens’ tenor and soprano is violent yet works well
with Jerry Rush's equally implanting trumpet. Best cuts: “Tri-
bal Dance,” “For Penny.”

DAVE FRISHBERG—Getting Some Fun Out Of Life, Concord
Jazz CJ37. There's an abundance of humor in Frishberg's pi-
ano and vocals as he ripples through 12 tunes with backup by
Marshall Royal's alto, Bob Findley's trumpet, the bass pluck-
ings of Larry Gales and Steve Schaeffer's drumming. Best
cuts: “Lotus Blossom,” “In A Mist,” “Dear Bix,” “Violet
Blue,” “Wonderful One.”

EARL HINES & MARVA JOSIE—Jazz Is His Old Lady And My
0fd Man, Catalyst CAT7622. Josie dominates this 10-song
program with her vocals, but it is the aged Fatha at the piano
who sparks the album with solid assists from Rudy Ruther-
ford, Tom Griffin, Benny Morton, Johnny Letman and a laud-
able rhythm section. Some of the tunes are old and lyrically
feeble but all in all, it's a pleasing if unexciting LP, well-pro-
duced and with informative Stanley Dance annotation. Best
cuts: “Just Squeeze Me,” “Hey Love.”

JAKE HANNA QUINTET—Jake Takes Manhattan, Concord Jazz
CJ35. Noted for his sensitivity as well as his physical skills on
drums, Hanna weds his talents with John Bunch, Danny
Stiles, Michael Moore and Carmen Leggio on a swinging well-
programmed LP. Commendable engineering by Phil Edwards
adds to the package's attractiveness. Best cuts: “Them There
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Schwartz; writer: Michel Legrand; publisher: 20th Century,
ASCAP. 20th Century TC2346.

GEORGIE AULD—Theme From “New York, New York” (2:47);
producer: not listed; writers: J. Kander, F. Ebb; publisher:
Unart Music Corp., BMI. United Artists UAXW1030.

recommended

HAMILTON BOHANNON—Bohannon Disco Symphony (3:46);
producer: Hamilton Bohannon; writer: Hamilton Bohannon;
publisher: Bohannon Phase 11, ASCAP. Mercury 73939.

SUNRISE—Dirty Mind (Part I) (2:51); producer: G. Thomas;
writers: G. Thomas, R. Manigault; publisher: Sambo, BMI.
Polydor PD14403.

MANZEL—Space Funk (3:19); producers: Shad 0'Shea, Man-
zel Bush; writer: M. Bush; publisher: Counterpart, BMI. Fra-
ternity 3401A.

CASSIANO—Onda (7:50); producers: not tisted; writers: Cas-
siano, Paulo Zdanowski; publisher: not listed. Polydor.

e
FirstTime Arcound

MICHAEL KATAKIS—I Got No Lights (2:54); producers: Mi-
chael Katakis, Joel Cohen; writers: Michael Katakis, Milo An-
gelo Adamo; publisher: Hampstead Heath, ASCAP. A&M
1958S. The tribulations of the down and outer are chronicled
in a realistic tone that dramatizes the plight of aspiring art-
ists with empty pockets. Katakis' keyboards and direct vocal
permeates the tune which fails in the Billy Joel vein of so-
cially-oriented works.

Picks—a top 30 chart tune in the opinion of the review panel which
voted for the selections released this week; recommended—a tune
predicted to land on the Hot 100 between 31 and 100. Review editor—
Nat Freedland.

Eyes,” “Lester Leaps In,” “A Smooth One,"

nade.”

VARIOUS ARTISTS—Jam Session 102, Jam Session 102. Cali-
fornia label serves up four LPs, of which this is representa-
tive, offering jazz of the early '50s featuring Jimmy Rowles
and Paul Smith, piano; Gerry Mulligan, Dave Pell, saxes; Joe
Mondragon, bass; Howard Roberts, guitar, and others in infor-
mal romps taped at the old Haig nitery on Wilshire Blvd. in
Los Angeles. Best cuts: “I Cover The Waterfront,” “Qut Of
Nowhere,” “Lullaby Of The Leaves.”

McCOY TYNER—Supertrios, Milestone M55003 (Fantasy).
This double LP features pianist Tyner with Ron Carter and
Eddie Gomez, bass, and Jack Delohnette and Tony Williams,
drums. Carter and William assist on two sides; Gomez and
Delohnette on the other two. It doesn’t sound that different.
Tyner dominates as player and composer although there’s
some good interchanges among all players. Mostly fast-
paced, predictable jazz. Best cuts: Any one.

HANK CRAWFORD-Tico Rico, Kudu KU3551 (CTI-Motown).
Crawford plays mellow alto sax in a jazz-funk vein. Here he is
aided by such studio heavies as Steve Gadd, Eric Gale and the
Brecker Bros. The LP is almost all instrumental and producer
Creed Taylor has made it all very lush and smooth. Best cuts:
“Tico Rico,” “I've Just Seen A Face.”

BARNEY KESSEL & HERB ELLIS—Poor Butterfly, Concord Jazz
CJ34. Two celebrated guitarists again collaborate on a techni-
cally sleek, faultless program of nine titles, five of them
classy standards. Monty Budwig's bass and Jake Hanna's
drums lend impeccable support. There’s a wide variety of
tempos and ingenious “chase" passages reflecting marvelous
interplay between the two virtuosi. Best cuts: “Early Au-
tumn,” “Hello,” “Poor Butterfly.”

RICHIE KAMUCA—Drop Me Off In Harlem, Concord Jazz CJ39.
Another excellent disk produced by Carl E. Jefferson in San
Francisco. Dave Frishberg, piano; Ray Brown, bass, and Herb
Ellis, guitar, back the gifted Kamuca's tenor sax improvisa-
tions on seven old but rarely recorded titles plus Frishberg's
new “Dear Bix” sporting an odd Kamuca vocal. It's moving,
pretty mainstream jazz and uncluttered with clumsy elec-
tronic effects. Best cuts: “‘Drop Me Off In Harlem,” “It Must
Be True,” “Dear Bix,” “All Alone.”

“Sultry Sere-
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“TOP LPs” CHARTS

Joel Whitburn's Top LPs book and
supplements include every artist and
record to hit Billboard's "Top LPs” album
Charts from '45-'76.

PACKED WITH INFORMATION INCLUDING:

o Date (month, day. year} record hit
charts.

e Highest numerical position record
reached.

«Total number of weeks on charts.

eLabel and record number.

PLUS:
oSoundtracks and originai cast section.
oPicture index of Top Artists and Albums.
o Trivia index of interesting and useful
facts.
eChronological listing year by year
of No. 1 records and much more.

Be an authority on charted music.
Order your set today!
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§ Record Research Inc., P.0. Box 206

[ Menomonee Falls, Wl 53051

1 OTop LPs '45-72........... $30
OTop Pop '55-'72 {Hardcover) . $40

1 O Top Pop '55-'72 (Softcover) . $30

B OTopPop40-55........... $20

g OTopC&W'a9-71 ... .. $25
OTop R&B (Soulj '49-71. . ... $25

: O Top Easy Listening '61-74.. $25

§ SUPPLEMENTS ........ $10 Each

| 76 '75 '74 '73°'72°73

g Top LPs

[ Top Pop (Hot 100)
1 Top Country

Top Soul
Top Easy Listening (O O
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__Closeup_

JAMES TAYLOR—JT, Columbia
JC34811.

Taylor knows how to entertain in
a pure. simple manner. His writing
continues to provide clear. crystal-
line word pictures of life as he
probes through its confusion and
distended images.

He rhymes lines and phrases with
an ease of handling that produces
delights for the ear and joys to hear.

Taylor’s debut LP for Columbia
after a string of hits for Warner
Bros.. retains the formula for past
success: a tight. quartet of friends
and musicians with everything
charted for direct passage from start
to finish. There are no way stations
in any of Taylor’s songs.

He sets his course. his direction
and takes us there with a modicum
of circumventing the main idea.

Taylor’s friends on this voyage are
guitarist Danny Kortchmar, bassist
Leland Sklar. keyboardist Clarence
McDonald. drummer Russ Kunkel
with guest appearances by wife
Carly Simon. Linda Ronstadt. Leah
Kunkel (vocalist). Red Callender on
tuba and David Sanborn on saxo-
phone.

Peter Asher remains a passenger
on Taylor’s ship of songs as pro-
ducer/first mate. Ten of the 12
works are by the captain himself.
with one a co-authorship with Carly
("“Terra Nova.” the LP’s most inter-
esting and fascinating chart).

The already established hit single.
“Handy Man.” is the work of Otis
Blackwell and Jimmy Jones and is
typical of the laidback type of com-
position emphasized.

“Your Smiling Face.” the opening
cut. is aided by a catchy instrumen-
tal phrase which pops up to aid his
longing for that beaming face which
always affects his inner self. and
which means that love of his life is
shining upon him.

“There We Are™ is a personal
statement of his love for Carly al-
though he infers he never tells her
that. however “you are my universe/
you are my love.”

“Honey Don’t Leave L.A." is the
first of several jump tunes (where
the rhythm and instrumentation
take us into the rock idiom with no
holds barred). James' smooth. con-
trolled voice distills some gritty
phrases, albeit briefly, and a sax solo
by David Sanborn injects a funky
element to the saga of the lost love
who splits for warmer climes in Eu-
rope.

“Another Grey Morning™ is a dis-
mal song with a dreary story in
which “life is unkind/she’s frozen in
time™ and the “she™ in the story can-
not escape from her trappings and
find beauty in life.

The real surprise tune is “Bar-
tender’s Blues,™ a slow country blues
in which James pronounces astray A
stray and rather with a New English
accent. And while his lyrical reading
seems erratic for a country song, the
background sound is effectively
Nashville, aided by Linda Ron-
stadt’s nasal twang. But the song
really doesn’t fit with the others.

“Secret O" Life™ is a positive view
of life, enjoy. smile, groove, love all
proseltytized in a slow, soft manner.

“1 Was Only Telling A Lie” has a
pushing rhythmic pulse which helps
James glide along through his tale of
motel one-nightstand “love affairs.”

“Terra Nova is a standout work.
There is a changing tempo for the
chorus which injects a gospelish
quality; Carly sings harmony and on
the last two verses over a sustaining
organ chord, she sings two parts and
James adds the third. The repeat ef-
fect is haunting. Red Callender'’s

® Coniinued from puge 3

will not come before the record roy-
alty panel until the Beverly Hills,
Calif.. hearings scheduled for July
26, 27 and 28. But RIAA president
Stan Gortikov was a close observer
at the Virginia Copyright Office
hearing.

Other proponent witnesses were
Robert Wade, general counsel of the
National Endowment for the Arts
and spokesmen for the American
Symphony Orchestra League and
for the Associated Council of the
Arts.

Opponent witnesses at the explor-
atory hearing Wednesday and
Thursday (6 and 7) were James J.
Popham, assistant general counsel of
NAB: Theodore Dorf, general man-
ager of beautiful music radio station
WGAY here, and Nicholas Allen,
Washington attorney for the juke-
box operators.

Thomas Gramuglia. one-time
spokesman for the tape pirates and
head of the so-called Record & Tape
Assn., was a scheduled witness but
failed to show.

On the Copyright Office panel
were Register of Copyrights Barbara
Ringer: counsel John Baumgarten,
and assistants to the Register, Dick
Glascow and Waldo Moore. A spe-
cial team of Copyright office attor-
neys handling the record royalty re-
port, headed by Harriet Oler.
completed the panel.

The panel was frequently skepti-
cal about familiar arguments by the
NAB and broadcaster Dorf as to
why broadcasters should pay noth-
ing in performance royalties for the
use of copyrighted recordings.
(Broadcasters pay only for the li-
censing of the music on the records.)

NAB argues that Congress did
rightin protecting recordings, as cre-
ative works, from piracy, but broad-
casters say it is unconstitutional to
give these works the same kind of
performance royalty granted to all
other classes of copyrighted works
under the law.

The contradiction in the broad-
caster arguments left the Copyright
Office panel obviously uncon-
vinced, and Register Barbara Ringer
called it “threadbare.”

The recent Supreme Court deci-
sion protecting the “performance”

British Group To
Help At Musexpo

NEW YORK-—The British Board
of Trade will sponsor a group of
companies to exhibit at Inter-
national Musexpo *77 for the second
year. The UK. joins previously an-
nounced government-sponsored
subsidies by Quebec. for the third
year; Australia, for the second, and
Canada. for the first time.

All four groups will have their
own exhibit areas at the third Mus-
expo, Oct. 28-Nov. | at the Doral
Hotel in Miami Beach, according to
president Roddy Shashous.

The event will have a theme for
the first time, composed by Andre
Gagnon, 1977 Juno award winner as
the best selling album artist in Can-
ada. Gagnon and his 15-member
band will kick off the International
Gala night with the theme to offi-
cially open Musexpo.

tuba probes through with consi-
stency like the pluck of a bass.
“Traffic Jam” is a cute taik/song
about the terrors of being stuck in
autos at the wrong time done with
only brushes on a snare drum. “If |
Keep My Heart Out Of Sight” is a
casual notation about wanting
someone but afraid of scaring them
away with words of love.
ELIOT TIEGEL
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of a human cannonball act from ex-
ploitation without payment, by the
ABC-TV Network. seemed like a
clincher to proponents of perform-
ance royalty rights for record pro-
ducers and performers whose
recordings are played for profit by
broadcasters.

An NAB-commissioned study by
an economics professor based on
“random samples™ brought a charge
of “flim flamming™ from the Regis-
ter of Copyrights.

The study claimed to show how
money from radio play and record
sales is ultimately distributed among
segments of the music and entertain-
ment industries.

The study found that money
“generated™ by performance (music
licensing royalties) and by record
sales was distributed 59% to record
companies; 9% to composers: 7% to
publishers, and 25% to performing
artists.

The economist, Dr. Fred Stuart of
Hofstra Univ., concluded from these
figures that “'the performing artist is
well ahead of composers and pub-
lishers in the distribution of income
generated by the broadcasts and
sales of records. . .."

The Copyright Office will have an
economic study of its own, under a
spectally commissioned consultant.
o examine the potential economic
effects of a record performance roy-
alty.

RIAA has promised more eco-
nomic data at its California appear-
ance before the Copyright Office
panel later this month, and NAB
also promises to come up with more
statistics on radio revenues.

Under challenging questions by
the panel. NAB spokesmen backed
down on former claims that a record
royalty would put some radio sta-
tions out of business. NAB now
claims only that paying the royalty
will mean less money for public
service and news on “marginal” sta-

tions and those FMs already in the
red.

The NAB's reasoning produced
near apoplexy in AFTRA's Sanford
Wolff. He especially attacked the

. NAB argument that “record produc-

ers and performers don't need the
money” as totally irrelevant to the
principle involved.

He also attacked the argument
that broadcasters should not have to
pay for profitable record program-
ming. because they "promote™ the
recordings.

Wollf said the performers™ union
has agreed to the 50-50 split w~ith
record companies because “we know
they have big costs and do take risks.
We think they deserve the 50%.”

Attorney Nick Allen. testifying for
jukebox operators, pleaded declin-
ing revenue of the industry, and like
the broadcasters, he said the record
companies and performers already
had enough—they don’t need the
performance royalty.

Book To Show
550 LP Covers

NEW YORK—Those who believe
album cover art is as important as
the music inside. take note: A & W
Visual Library is publishing a 12-
inch by 12-inch softcover book of
550 top album cover designs called.
approrpriately enough. “Album
Cover Album.”

Put together by English designer
Roger Dean and Hipgnosis, the
U.K.-based graphic firm which spe-
cializes in LP design. the 160-page
tome bows in August. according to
A & W Publishers Inc. of New York.
which is bringing the book out with
a suggested list of $10.95.

Plans are being discussed with the
Columbia Records Club and Tower
Records. the Los Angeles retailer. to
have “Album Cover Album™ mer-
chandised through their organiza-
tions in addition to bookstores.

Direct-Disks Stretch Level

® Continued from page |

“To the person who is interested
in these records it wouldn’t matter if
they were $12 or $17." says owner
Jerry Kowitz. The retailer says he
will buy any direct-disks he learns
of, 50 certain is demand now.

Kowitz estimates his three stores
combined are doing $1.500 per
month in records, a figure which has
doubled since the winter. The disks
are being merchandised out of plain
countertop bins, and Kowitz has
plans to install pole fixture displays.

Kowitz says his salesmen tele-
phone customers when new direct-
disk and audiophile releases arrive.
explaining this is a measure of the
anxiousness of customers for the al-
bums. “They don’t even care about
the program,” he points out. “they
can be rock fanatics but they'll buy a
classical release.”

At Chicago’s Paul Heath Audio
sales of records are approaching
$3.000 monthly from one outlet, re-
ports Jerry Bennett, part owner.
Bennett says the store soldout in a
week of 10 copies of a two-record
Bach set on the Gale label, listing at
$20—a sales volume which record
stores might envy.

Bennett estimates his margin on
recordings at 30%, while in Phoenix,
Kowitz reports a figure of 35%.

The majority of the recordings
sold in these outlets are being pro-
duced specifically for the audiophile
trade, most from firms that have
arisen in the past two years. Increas-
ingly, the outlets also are cherry-
picking classical import catalogs, in-
cluding EMI and Decca, for releases

outstanding sonically and musically.

Andre Previn's recording of the
*1812 Overture™ is cited as a “really
popular reference disk among au-
diophiles.” Roth-Sindell. a West
Coast one-stop. services the market
with a list of the most outstanding ti-
tles in import pressings, and the rec-
ords are commanding prices ap-
proaching $10 in the audio shops.

Most costly and exclusive of the—-
audiophile software offerings is a
performance of Bach's “Art Of The
Fugue,” on Levinson Records,
lavishly spread across four 45 r.p.m.
disks (conventional labels fit the
work comfortably on two LPs). Price
of the setis $60 and no discounting,
please.

Audio salons are getting list price
in most cases. with some asking $15
for disks actually listing at $12.

Other audiophile labels are Tel-
arc, Direct Disc. Direkt To Disk
(Sonic Arts Corp.), M&K, Gale,
Denon, Burwen. Umbrella, Crystal
Clear and Nautilus. whose parent
firm Orion Marketing has begun im-
porting jazz direct-disks manufac-
tured by Nippon Phonogram.

The leader of the pack remains
Sheffield Lab Records, reinventor of
the direct disk process, which had
the field to itself less than 1% years
ago.

The label this month undertakes
its most ambitious project yet, direct
disking of three albums with the
L.A. Philharmonic. A separate story
in this issue’s tape section profiles
another audio outlet catering to de-
mand for expensive, “super-fidelity”
recordings, Ear Drum in Inglewood,
Calif.
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Billboard

Copynight 1977, Biliboard Publications, Inc. No part of this pubi
cation may be reproduced. stored in 2 retneval system, or trans-
mitted. in any form or by any means. electronic, mechanical, photo.
copying. recording. or otherwise, without the prior written

permission of the pubiisher.

“Chart Bound

LITTLE DARLING (I Need You)—Doobie Brothers

{Warner Bros. 840B)
| CAN'T GET YOU OUTA MY MIND—Yvonne Elliman
{RSO BBO [Poiydor])
EDGE OF THE UNIVERSE —Bee Gee (RSO 877 [Polydor])
SEE TOP SINGLE PICK REVIEWS. page B6

& TITLE—Artist 5 |32 | TITLE-Artist sz | TITLE—Artist
- = (Producer) Writer, Label & Number (Distribuﬁrz_hlél_)_ = : (Produci) Writer, Label & Number (Distributing Labed) B H % (Producer) Writer, Label & Number (Distributing Labet)
ﬁ 2 |10 |DA DOO RON RON—shaun Cassidy . 3B 125 17 | LUCILLE—Kenny Rogers ® 69 | 69 22 | COULDN'T GET IT RIGHT—climax Blues Bang
&Michat;lcll%v%)ésls- Barry, P. Spector, E. Greenwich, cPP (Larry Butler), R. Bowling, H. Bynum, United Artists 929 B-3 (Climax Blues Band), Climax Blues Band, Sire 736 ABC) CHA
. 36 (38 | 9 |DEVIL'S GUN—c1 | = )
* 3 11 LOOKS LIKE WE MADE ”—Barry_ Manilow (Mike Theodore, DennisJCOEflfe(;‘;. Gregory Carmichael, 70 73 1 Lmuﬁ?nl)‘NE thi(tz!IJdr‘MC:o:NRZolyc MCA
(Ron Dante, Barry Manilow), R. Kerr, W. Jennings, Arista 0244 ALM a_g:en'dg_sg);;,iﬂ(t;l_ spu),,‘ - w - s o litsne GaD
i estboun: antic — Mac McAna
3 1 |16 |UNDERCOVER ANGEL- nan 0'0ay @ ) ﬁ 1 |1 RIEL ) {Clayton tvey, Terry Woodford for xishbrn: Inlg), M. McAnally,
(Steve Barri, Michael Omartian), A. 0'Day, Pacific 001 (Atfantic) WBM 4 4 ﬁtob Ste;r?sl;a"DF’F]fi?a:‘;gn \ifesong 45022 8.3 Ariola America 7665 (Capitol) CPP
5 |13 |1 JUST WANT TO BE YOUR : ' BOOGIE ‘ 72176 | 7 | DONT TURN THE LIGHT OUT—ci Ricar
t EVERYTHING— andy Gibb B 125 g2 !,m z,?elmicﬁ%o;ﬁ!s,oh,nQu':s;"'(fgaﬁ,‘Tdh'éns,f‘)"'s"'"e Sand gmce Welch), G. Fletcher, D. Flett, Rocket it e’ ALM
D O D 1 O P ) e L R A
11 8 |’M |N YOU—Peler Frampton ~ I — Sanford-Townsend Ban 1. _
i (Peter Frampton), P. Frampton, A&M 1941 ALM ELBryEWeiler',oBdarTr‘; Bfaf:k:tl[;, E‘? Sanford, J. Townsend, Stewart, 74 74 3 (Pshgl;(!)mgmu!:egg&sg Fﬂa’sl:‘:, Fh:isltlz:mmm
«l7 |2 ANGEL IN YOUR ARMS—ys 2l | b 810 CHA 502 Cosabonc)
layton lvey, Terry Woodford), T. Woodford, C. Ivey, —Elvis Pri
‘ T lasield, B Tee 16085 (tanic) Ch (Ewis Presiy, Feto v, L Marine Jr. RGA 10998 ALM ﬁ 8 12 sggéElT‘gEaiosLL NEVER
i |9 MY HEART BELONGS TO ME~ s g, 41 {43 | 9 |1 DONT LOVE YOU ANYMORE—tesy renderrs (Bob Seger, Punch Andtews), B. Seger, apitl 4449 cpp
2 ein, rlic Calello for the Entertainment Co.), A. Gordon, hn Whitehead, Gene n, Victor Carstarphen), K. Gamble,
“Colmbia 310555 B f.onuﬂ. Ph?laedelph(i;ae tenatons 3627 o ) 83 * 86 2 SGU NFL_O'WEER-GI_EH e RN Dizmod, B 5 WBM
—Steve Miller 6 BLACK BETTY— i (Gary Klein for Entertainment Co.), N. Diamond, Capitol -
A bl (o {sEtheAmliﬁeLr!,NP.Egen:'gapixlnluzeand WBM ﬁ il (Kasenetz-Kato), H. Ledﬁe’t‘i‘e:'.amipic 850357 ﬁ m CHRISTINE SIXTEEN— Kiss
9 9 |16 | MARGARITAVILLE— yimmy Buftett ﬁ 53 9 |ON AND ON-—stephen Bishop i (Kiss, Eddie Kramer), G. Simmons, Casablanca 889 ALM
(Norbert Putnam), J. Buffett, ABC 12254 WBM ﬁ (Henry Lewy, Stephen Bishop), S. Bishop, ABC 12260 ALM ﬁ 89 2 LSTAR SWARS gMain Title)—
| — Peter ann 4 ] —Slav ondon Symphony Orchestra
ﬁ i 8 23 VIe?glI‘:r),wl’l.‘ucNC?nnMZﬁtﬁECek?vy E}ssme g cep : d g%ﬁ!?)ison),s';.:Washinngn, M. 3i°34‘ihMi Adcam;, l;.l Webster, (George Lucas), J. Williams, 20th Century 2345 cep
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11 4 |13 EONNA FLY NOW (Theme From Cotillion 44218 (Atlantic) (With No Big Fat Woman)—re re @
(aﬁo cco‘,(.t.) )n CT.I‘InCOC"“Conno[s' A. Robbins, 56 4 1(Remember The Days Of The) (Buddy Killen), B.L. McGinty, B. Killen, Epic 850313 B3
Unte it 40 B3 Rt wawises cep || 90 | 2 | A REAL MOTHER FOR YA stmny cuter it
ﬁ 14 6 BEST OF MY LOVE—emotions ﬁ 57 4 LIVIN' IN THE LIFE (Johnny Guitar Watson), J. Watson, DIM 1024 (Amherst)
ﬁ :rla(:':e Wh'::‘g ::EEH;RMCM, ColumbiaLo AcM (isley Brothers), R. sley, 0. ;s-lslesyle {(Bl'sfﬁe';ﬂé Isley, ﬁ m I('I} JHIE JMlDQLtE;L:"l '::;l'em s =
15 11 ER —Rita Coolj_dge M. Isiey, C. Jasper, T-Neck 2267 (Epic) ichael J. Jackson), T. re, u
(David Anderie); P Stith, Glackson, RolMumery WBM 47 148 6 | SUPERMAN—cCeli Bee & The. Buzzy Bunch 82 | 82 6 | ONLY THE LUCKY —water €gan
ﬁ D. gty RENTTIGHE (P.L. Soto, T. Rossi), P.L. Soto, Apa 17001 (TK) PSP (ngsey Bcuckingha?, Ste;(iie Nicks, Duane Scott, Walter Egan), 0
4 HATCHA GONNA DO?—rpablo Crui o a . . | W. Egan, Columbia 3-105
ﬁ L : (vl!ill Schnee), Lerios, Jenkins, AZM lP92I:]Io * ALM ﬁ 58 7 (Lsﬂgi)evp(sy(aﬁgtlop;eemb:agﬂet szl.),MP,ev?ainv:’a?,"?v%Eogit:gr:“ e ﬁ w SO YOU WIN AGAIN—Hot chocolate
17 12 | YOU AND ME —lice Cooper Private Stock 45149 (Mickey Most), R. Ballard, Big Tree 16096 (Atiantic) WEBM
(Bob Ezrin), A. Cooper, D. Wagner, Warner Bros. 8349 WBM 49 49 5 }]{ERE COMEKS sSl{'MshMER_'Wi[I)‘""T S 84 88 17 IT FEELS SO GOOD 10 BE LOVED
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TAR PERFORMERS: Stars are awarded on the Hot 100 chart based on the following upward movement. 1-10 Strong increase in sales / 11-20 Upward movement of 4 posl(lo.ns / 21-30 Upward movement of 6 posi-
tions / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. Previous week's starred positions are maintained without a star if the product is in a holding period. This will, in some cases,
block out products which would normally move up with a star. In such cases, products will be awarded a star without the required upward movement noted above @ Recording Industry Assn. Of America seal of certi-
fication as “'million seller.”” (Seal indicated by bullet.) & Recording Industry Assn. Of America seal of certification as “‘two million seller.” (Seal indicated by triangle.)

Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ALF =
Three Pub.; CHA = Chappell Music; CLM = Cherry Lane Music Co.; CPI = Cimino Pub.; CPP = Columbia Pictures Pub.; FMC =
Plymouth Music; PSI = Publishers Sales Inc.: WBM = Warner Bros. Music

Alfred Publishing; ALM = Almo Publications; A-R = Acuff-Rose; B-M =
Frank Music Corp.; HAN = Hansen Pub.; IMM = ivan Mogull Music; MCA =

Belwin Mills; BB =
MCA Music; PSP =

Big Bells; B-3 = Big
Peer Southern Pub.; PLY =

- i It Was Aimost Like A Song (Chess/ Lucille (Brougham Hall/Andite Seaside Woman (MPL Superman (Peer International, BM1)... 47
HOT 1 00 A z-(PUbIISher-L'censee)Feelsoh:‘:sl:‘eis'a':;gr\?se ASCAP) ... 27 He;esgog\es o 49 Caassa Dagii ASCAP, EX 62 Dnva;ionA éM ) . Communlc;tlo(:séﬂ;‘v. %MI). 59 Swayin' To The Music (S‘DVASCAP) %
Ain't Gonna Bump No More (With Come In From The Rain (Times Fiame (Lizzies. BMI . 93 High School Dance (Ros ). 17 Its A Crazy World {I" ve Got The Luckenbach, Texas (Back To The Sheena Is A Punk Rocker (Taco Dancin’) (_Warner Bros.. ;.

No Big Fat Wo&an) (Tree,(BMl) 79 Squ«;ve/Rumaman Pickle Works, o Fioat O(n (ABC- Dunran/Woodsangs Hig :ﬁ;;?:n:.%rm (Chevis/Warner. B sMgastlicTﬁsBCeA\:r:g o 71 BaMs|>cs Of Love) (Baby Chick, 2 5.nl‘;"fééff‘?ﬁrDy’f,ﬂ“("w;‘,snﬁf?;m 92 }:::g:g:: biEﬁ ((g:sa'l;te/’;l‘;eg«.etalr;ﬂhl’l)'i - ;.g

All You Get From Love Is A Love BMI) 1 ASCAP/EI Patricio, BMI " 9
t It Right (Bleu Dls ue, / How Much Love (Screen Gems- ironside, ASCAP). . 23 Margamavllle (Coral Reefer BMI) 9 'El Patricio. ). ]’ne Doodle Song (Chrysalis.

S"s%g e N 95 cou?g oy e : 9 G'v,fs?; SsilomaeTE | EMI/Summerhill, BMI/Chrysatis. Jet Arliner (Sailor/No Thought, My Heart Belongs To Me (Kiki/ s.nsgt;:ms:o:wcaﬂfc;‘ocs;e?géw) o 100
Amarillo (Nel| Sedaka BMl) 81 Da Doo Ron Ron (Tno/ Mamer Gonna Fly ‘Now (Theme From . 55 " ASCAP).. 8 Koppeiman-Bandier, BN:I) 52 Sir Doke (ﬁobete/slack Bult - The K:Ihng ot Georgle (ASCAP) 32
Angel In Your Arms (Song Tailors. Bertha, BMI) 1 Rocky ") (United Artists, 88 Just A Sons Before | Go (Thm ice, Neon Nights (Low-Sal, BMI) ASCAP g5 Undercover Angel (Warner Bros.,

BMI/t've Got The Music, ASCAP) 6 Devil's Gun (ATV, BMl) 36 ASCAP/Unart, BMI) ... 11 I Dor i los ek VBt A D ore (Mlgh!y' AP).. 29 On And On (Stephen Bishop, BM|) 43 Slide (Spurtree BMI). SCAP)......... - 8
A Real Mother For Ya (Vir-Jon, Don’t Stop (Gentoo. BMI). 60 Gonna Fly Now (Theme From Three, BMI). i a1 Knowmg Me, Knowmg You Only The Lucky (Deluxe/Sweil/ Siow Danein’ Don't Turm Me O Walk R»ght In (Peer International

BMI) ... 80 Don't Turn The ngm Out (Almo/ “Rocky™') (United Artists, | Just Want To Be Your Everything (Countless, BMI) ... 16 Sedak, ASCAP).. 2 (Music Way./Flying Addris), BMI). 67 M) -

Ariel (Blendingwell. ASCAP). 37 Big Secret, ASCAP). e 72 ASCAP/Unart, BMI)....... 98 | Red Cow/Andy Giob/Joy g Lady (Put The Light On Me) g Pratinum Heroes CAMPSA, Smoke From A Distont Fire Way Down (Ah )
Baby Don‘t Change Your Mind Don't Worry Baby (Irving, BMI). 63 Gonna Love You More (Sunbury/- & Barbara, ASCAP) 4 (Utopla/Delamus, A Ve BM)) . 7: (Salmon/Muhonmmchappe”/ Whatcha Gonna Do? (|mng/pab[o
(Van McCoylWamer Tamerlane. Down The Halt (All Seasons, Fermata International Melodies, If It's The Last Thing LA Sunshine (Far Out, ASCAP)...... 68 (Remember The Days ot The) oid Turkey Tunes. BMI) .. Cruise, BMI)... .14
BMI)... 85  ASCAP)... . ‘. B9 ASCAP). 73 7 (Chappell, ASCAP). 51 Life In The Fast Lane (Not Listed).. 24 School Yard (Colgems-EMI, Something Abou, You (Stone While I'm Alone (Pecle. BMI) ... 91
Barracuda ( |Ison/Know/P\ay My Do You Wanna Make Love Goodbye My Friend (deer Blue, I'm Going Down (Duchess. BMt) .. 70 Light Of A Clear Blue Morning ASCAP). 45 Agate. B 88 You And Me (Ezra/Early Frost,

Music, ASCAP) .......co...c..... - (American Broadcasting. ASCAP) 10 I i Y (Almo/Fram Dee. (Velvet Apple. BMI)..+........ - 87 Rack A"d Roll Never Forgets (Gear, So You Wm Agaln Island, BMI)..... 83  BMI)... LB
Best Of My Love (Sagglhre BMmi/ Dreams (Gentoo/Welsh Witch, BMI) 22 Got To G.ve lt Up PL 1 (Jobete AP 5 Livin’ In The Life (Bovina, ASCAP) 46 ASCAP). .. S Star Wars (Main Title) (Fox You Made Me Beheve ln Maglc

Steelchest, ASCAP; - 12 Easy (Jobete/Commodores AP). 19 'm Your Boogie Man (Sheriyn/ Lonely Boy (Luckyu. BMI)... . 56 Runaway (Vlkkl/BeIln Fanfare, BMI}. (Chrysalis, ASCAP).................. 18
Black Betty (Robert Mellin, BMI)... 42 _ ASCAP, .21 Handy Man (Unaﬂ BM') Harrick, BMI) . 38 Looks Like We Made It (Ivvmg BMI). 2 Save Me (Almo, ASCAP) Strawberry Letter 23 You're My Waorld (Chappel/

Christine Sixteen {Kissongs. Everybody Ou ht Heard It In A Love Song (No it Feels So Good To Be Lov Love's Grown Deep (Soun Save Me, Donna McDanil The Wall, BMI} Intersong, ASCAP/G':nuppo 0

ASCAP). 77 (Paulanne, BM|) M1} Bad (Razzle Dazzle, BMI 84  Nolan/Chelsea, BMI)... ASCAP).. Suntlower (Stoneb: 76 Editoriale Ariston, BMI) ... 2

A reflection of national sales and programming activity by selected dealers, one-stops and radio stations as complled by the Charts Dept. of Billboard.
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DAVID BOWIE
STARTING POINT |
The Laughing Gnome i }

Karma Man
The London Boys

LC 50007

Ten of Davids early sides which include: “The Laughing
Gnome; “Karma Man” and "Join The Gang.’ The man, like
his music, is ever changing, these early performances are
well worth rediscovery.

GENESIS
IN THE BEGINNING

The Serpent
In The Wilderness
Silent Sun

TEN YEARS AFTER

GREATEST HITS

I'm Going Home
Woodchopper's Ball
Hear Me Calling

LC 5C006

This |.p. represents the perfect chance to check out the roots
of the band who were to become one of the most popular
cult/commercial groups of the 70’s,

LC 50008

Ten Years After came out of the British Blues circuit of the
late sixties and this L.p. traces part of their careers and in-
cludes "I'm Going Home,' unquestionably Ten Years After's

ﬁ /m/ anthem, which was immortalized in the movie “Woodstock”
wr W fﬂ%ﬁ&‘ 7.

= T

featuring Van Morrison
Stormy Monday Blues
1 Got A Woman

B

PRIMAL SOLOS—
featuring Eric Clapton,
Mick Taylor and Jack Bruce

Train To Nowhere
m Tired
Hellbound Train

ROCKER (1971-1974)
Little Darling  Whiskey In The Jar
The Rocker

GREATEST HITS
It's Not Unusual  Delilah
What's New- Pussycat
Green Green Grass Of Home

LC 50000 LC 50001 LC 50002 LC 50003

speciaLLy PRICEDSEREs  =t= LONDON

Bl e COLLECTOR SERIES =~

© 1977, London Records, Inc.
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FOR WEEK ENDING JULY 16, 1977
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AL JARREAU

After a dose of his breathtaking, improvising vocals, the crowds can't stop talking. On a recent European tour
he left the continent panting with comments like: “To see and experience him ‘live’ was a greater sensation
than one could dream of. He made a deep impression and on an international level there are few. it any,
to compete with him"  —Afternposten. Norway

“Seldom had the Hamburg Music Hall experienced such a commotion when 15 minutes after the encore
people were still frantically clapping, stomping, and yelling. Critics and public agree on one thing:
this man has a whole orchestra in his throat” —Der Spiegel, Germany

The chronicle of that whirlwind ‘our 1S now
available with Al Jarreau's live double LP
LOOK TO THE RAINBOW
On Warner Bros. Records and Tages. 2BZ 3052

Produced by Tommy LiPuma and Al Schmutt
S e S e e
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Silver Convention

Slave

SOUNDTRACKS

Stevie Wonder ...
Neil Young
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"My God, an AM anthem. )
Buy it, and help change the course of history.

Billy Altman—CREEM
New Single

. the most commercial single
I’ve heard in weeks.
Caroline Coon MELODY MAKER

IRE RECORDS Inc.
. the best pop group on the planet . Marketed by ABCnC

at this moment in time
Phil McNeill NEW MUSICAL EXPRESS

. Punkhood is here to stay ... Sensational!
Jimmy Fox P.D. KTNQ Los Angeles

SA 7528
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CARRIE SIGNS—RCA artist Carrie Lucas sign

Music World outlet on Times Square in New York.

'ASCAP Into Court

® Continued from puge 5

also on the thorny issues of per pro-
gram licenses, hinting that it would
be amenable to “modernize™ the
procedure for these licenses.

The strongest attacks on the
present ASCAP rate structure have
come from all-talk classical music
stations which claim most of their
programming comes from works in
the public domain.

However. the Concert Music
Broadcasters Assn. claims the cur-
rent per program license procedure
is so onerous only a blanket fee plan
is feasible.

A settlement of this issue could
break one of the main impasses that
combine to siall negotiations be-
tween radio and ASCAP.

However, ASCAP warns the court
that a modification of the per pro-
gram license would entail an exam-
ination of programming changes in
radio since 1940, and a look at pos-
sible antitrust violations by its chief
competitor, BMI.

“That (alleged) violation would
be exacerbated if radio broadcasters
were given a legitimate economic
justification for playing BMI rather
than ASCAP works because of the
different forms of license.” the affi-
davit states.

ASCAP also claims that radio sta-
tion owners use complicated finan-
cial procedures to “distort™ their
profitability in an effort to hold li-
cense fees down.

Although broadcasters relate li-
censing fees to net income before
taxes. ASCAP says they don’t relate
labor, talent, rent utilities and sala-
ries to pre-tax revenue.

UA COUNTRY
IN SPOTLIGHT

LOS ANGELES—July has been
designated “Country Month™ by
United Artists, according to vice
president of sales Joe Carbone and
Lynn Shults, director of country
product.

The label is launching a major
merchandising campaign for the
month with its largest country LP re-
lease ever.

New LPs by Larry Butler, Crystal
Gayle, Susan Raye, Billie Jo Spears,
Johnny Tillotson, Dottie West and
Slim Whitman are slated for the na-
tionwide campaign supported by ra-
dio spots, pussters, newspagers, trade
and consumer ads, radiw stition con-
tests and a performance competilion
it the distributor level on behalf of

each LP

As a percentage of total expenses,
ASCAP says, local radio program-
ming costs have gone down, with li-
cense fees from all collecting
agencies down from 2.9% in 1971 to
2.6% in 1975.

“It is obvious that the low cost
programming made possible by ra-
dio’'s almost exclusive reliance on
music has contributed greatly to the
increase in the number of local radio
stations since the 1940s and to
sharply rising revenues,” the affida-
vit claims.

One of the All Industry Com-
mittee’s demands is that an incre-
mental or “stair-step” formula be
adopted under which only one-half
the blanket rate would apply on rev-
enues above a certain level. A simi-
lar formula is employed in setting tv
license fees as well as BMI radio
fees.

But ASCAP lashes out at this sort
of thinking by claiming that broad-
casters often wear two hats.

“They don their radio hats in this
proceeding and protest that tele-
vision uses (of music) are more valu-
able: in a few months they will put
on their television hats and assert
that radio uses are more valuable,”
ASCAP charges.

As usual, ASCAP had strong ob-
jections to the fact that BMI's board
of directors includes broadcasters
themselves. An incremental formula
would ostensibly entitle broad-
casters to further rate reductions
from ASCAP. bringing itin line with
BMTI's rate.

“However,” ASCAP says, “what
the radio industry chooses to pay
BML is the result not of arm’s-length
bargaining ... but rather of self-
dealing by the broadcasters on
BMT’s board of directors, acting for
their industry.”

ASCAP also notes that the new
copyright law will extend the terms
of many tunes under its jurisdiction
which otherwise would fall into
public domain, thereby increasing
the value of its catalog.

Kalapana Contract
Firmed For Japan

LOS ANGELES-Trio-K enwood
Records and Watanabe Publishing
have made a record distribution and
publishing deal in Japan with Abat-
toir recording artist Kalapana.

The agreement calls for Kala-
prami’s st twee glbums asowell as o
debut LP from another Abuttoir
proup. catled Summer. Both Kala
P LPs are due Tor simultineons
rush relesse Aug. 10,

Late General News

s autographs at the Jimmy’s

Inside Irack

Growing public acceptance of $7.98 album product be-
comes more manifest weekly. Eleven of Billboard’s top 25

_best selling albums are $7.98 product, seven of which

hover in the top 10. Filling out the vaunted 10 positions
are two $11.98s and one $6.98 album. Filling out the 11th
to 25th slots are three deluxe priced multi-record sets and
10 $6.98 albums. ... Rumor has it that Paul Drew, Phil
Walden and Sis Kaplan are also being considered for
possible appointment to the FCC along with Joe Smith
who earlier was noted (Billboard, June 18, 1977). Several
slots in that important federal radio/television agency
come open in the near future. . . Mercury executive vice
president Charlie Fach is another label topper getting
into album production. He was in Los Angeles last week
doing two nights’ overseership at Jimmy Smith’s Van
Nuys jazz boite, where the Hammond keyboarder was

. cutting a live album.

Jan. 10 is the tentative trial date agreed on by both
parties in the Universal/Disney suit versus Sony and its
Betamax home videocassette recorder system alleging
off/air taping is in violation of copyright. Site is U.S.
District Court, Central District of California, Los An-
geles. Industry-wide implications on both audio and
video recording has the EIA/CEG polling its members
for their feelings on support of the Sony position, with a
report due before the next board meeting in October.

Australia’s musicians’ union hinted ready to campaign
against discos which won't employ live talent. ... The
Who looking over London’s Shepperton Film Studios
with an eye toward leasing a portion as a multi-media
center for future film, video and laser projects. ... Don
Kirshner’s “Rock Awards” moving from CBS to NBC-
TV thisfall. ... The city of Boston blueprinting a 20,000-
seat, $30 million arena to replace the 14,000-seat Boston
Garden. . .. Tampa, Fla., declares a moratorium on rock
concerts in the wake of the riotous June 3 Led Zeppelin
date that was rained out. Apparently, Peter Frampton's
Sept. 3 gig there will be affected by the ban. ... Will
Guillermo Infante, currently vice president of inter-
national for RCA in Mexico, take over the top slot va-
cated by Louis Couttolenc when he joined RCA U.S.A.?
... Aretha Franklin broke in a brand-new stage show late
in June at the Ford Theatre, Detroit, and now will take it
on the road.

Donald Byrd was so intrigued by Alex Haley’s gen-
calogical research that he had his own family tree
“rooted.” On Aug. 13, he’s inviling'his farflung rediscov-
ered kin from all over the U.S. to join him at his home
in Detroit. ... Captain & Tennille couldn’t make a pro-
jected Beach Boys” Wembley, London, concert because
of conflicting dates in Canada. Bread was so good that
they are trying to reschedule the gig. Will the Captain do
a solo album on keyboard for A&M next? . .. Chet Cap-
lan, who runs American Music Marketing, a cutouts
firm in Los Angeles, firsted a schlock sale to the public
Saturday (9). First time we know of a wholesaler making
it available for one day only to the public. And cham-
pagne was served free to sweeten the appeal.. .. The cur-
rent shortage of pressing plants in Mexico will be amelio-
rated by a brand new one opening under the auspices of
Federico Riojas Coro, expansion of the present Orfeon fa-
cility and an addition to the Composers’ Society plant
within the next year.

RECORD INDUSTRY RECORD: Evelyn Dalrymple,
manager of Lieberman Enterprises’ Omaha One-Stop,
has marked her 25th year with the Minneapolis-based
firm. She’s also in the new edition of the Nebraska
“Who's Who.” ... Is Pickwick International mulling a
major diversification program, including not only books,
paperbacks and periodicals, but even a greater range of
racked and retailed products now that American Can is
taking more of a hold? ... “Star Wars” movie grossed
more than $32 million through the July 4th Holidays,
spurring original track and cover albums sales.

Inadvertently omitted from a story on the Record
Town/Sound Town chain (Billboard, June 11, 1977)
were Ron Peebles and Keith Dubbs, management princi-

pals. ... A 20-minute power blackout at the after-open-
ing fest for Chuck Mangione at the Universal Amphi-
theatre, North Hollywood, disrupted the affaer.
especially when it was discovered, after the kleigs re-
turned, that someone made off with the huge nine-inch
top layer of a cake baked for the occasion. A&M 15 seek-
ing the thief, somebody with a two-pound pimple. .
Milt Salstone, M.S. Distributing founder, is a granddad
for the first time. Daughter, Mrs. Susan Mall, topper of
his Bay Area distributorship, bore a daughter, Elisa,
June 23 in San Francisco And Ira Heilicher
presented Amos and Cele with his first, a daughter,
Michele, born in Minneapolis June 19. ... And Sam
Klayman, founder of Ohio’s oldest independeni luhel
distributorship, Supreme of Cincinnati, added a daugh-
ter-in-law when son Charles wed Gail Westendorf July 3
in the Cream City. Charles is assistant sales manager of
Supreme.

Angered when they could not obtain tickets to the
SRO concert by the Commodores Sunday (3) at Nash-
ville Municipal Auditorium, a rock-throwing mob did
$5.000 damage 1o the site. Police made one arrest. . ..
Steve Lawrence and Eydie Gorme readying an Irving
Berlin tribute special for NBC-TV in a deal thatalso calls
for another special and Steve to do a dramatic segment.
... Sam Sclafani, Michigan salesman for ABC Record
And Tape Sales, Detroit, and his wife, Marilyn, are in-
fanticipating. ... Tom Keenan of Everybody’s Records,
six-store Oregon chain. was presented with a daughter,
Sarah Nicole, by his wife. Mia, June 21. ... The RIAA
program to introduce bar coding on record albums was
slowed up for a couple of weeks by some minor changes,
necessitated after Stan Gortikov, RIAA president, hud-
dled personally with Tom Wilson, UPC representative.
... Al Eggly, Sears Detroit overseer of records/tape/au-
dio, reports that the first month of ABC Record and Tape
Sales’ takeover of the 10-store departments leveled off at
a 61% increase. He was most encouraged by the overal’
impact of the heavier traffic, which also boosted radio-
tv-audio playback unit sales in the adjoining depart
ment. ...New York Daily News running an Emerson.
Lake & Palmer sweepstakes giving away audio equip-
ment, albums and concert passes. . . . Disc-O-Mat, New
York low-baller, was robbed by a high-balling bandit
who ran off with a hefty. though unspecified, take: . ..
IU's strictly mail-order to get tickets to the Aug. 22-23
concerts by Peter Frampton at Madison Square Garden.
... John Denver makes his only concert appearance of
1977 Aug. 26 to Sept. 4 at Harrah's Lake Tahoe. Other-
wise, it's strictly fund-raisers. including the Democratic
Congressional Campaign soiree June 25 at L.A’s Uni-
versal Amphitheatre where Denver was praised by Vice
President Walter Mondale. . .. Getting less and less punk-
ish by the album, producer Kim Fowley in the studio
working on the first American project for European
recording star Vicki Leandros, recently signed to Colum-
bia Records International. Artist's European LPs are
said to have racked up 22 million units. ... WEA San
Francisco sales manager Bill Perasso was presented with
sales manager of the year award by Odyssey Records
owner Richard Bullock at the 16-store, West Coast
chain’s recent marketing meet in Santa Cruz. ... Ron
Townson, ex of the Fifth Dimension, sweetening his solo
act with Wild Honey, a four-girl backup group to be
composed of Brenda Gooch, Paula Franklin, Patty Pow-
drill and Marie Marsh. ... Murray Deutch plugging
three hot scores, “New York, New York,” “Annie” and
“A Bridge Too Far.” ... Portrait act Heart skedded for
next Rolling Stone mag cover. ’

LATE SIGNINGS: Singer/Songwriter Philip Mitch-
ell 1o Atlantic. He sang on Norman Connors' Buddah
LP. ... Sire’s Climax Blues Band to Irv Azoff for man-
agement. Azoff has the Eagles. . .. Singer Leon Thomas
to Bareback Records. ... Sonny Fortune, versatile jazz
instrumentalist, to Atlantic. ... Soundtrack of RSO'’s
“Saturday Night Fever™ film to Polydor International
for distribution.

Leapin’ Lizards! Annie Goes To Court

NEW YORK—"Annie,” the little
orphan who has won seven Tony
awards, is having her share of legal
sciaps.

A New York Supreme Court
judge recently enjoined the fashion-
able Bonwit Teller department store

Poll Reveals

NEW YORK-A recent nation-
wide poll of teenagers by the Gallup
Organization reveals that only &%
are. unable b name o favorile
recarding proup. And of the [066
teens polled, the ronaway favorite of
both hovs and eirls was Kiss;
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from selling “Annie™ frocks, follow-
ing a complaint brought by Thomas
Meehan and Charles Strouse, the
show’s authors and composers.
Judge Charles Tierney also tempo-
rarily barred Bow Age, the dress
manufacturer from making the Or-

The only MOR acts listed among
the top 20 favorites were Barry
Manitow at 11, Barbra Streisand at
15 and John Denver at 20, Runner-
up w Kiss at number 2 was the
Eagles. followed by the Beatles.

Other listings were: 4, Led Zeppe-

phan Annie garment.

And Broadway publicist Max
Eisen is suing the “Annie” company
for more than $600.000 on a claim
that the company did not honor its
agreement to hire him as its publi-
cist.

Kiss Teeners’ Favorite

lin; 5, Boston; 6, Chicago; 7, Ae-
rosmith: 8, Peter Frampton; 9.
Earth, Wind & Fire; 10, K.C. & the
Sunszhine Band

Eleven wa:z Manilow; 12. Elton
John: 13, Beach Boys: 14, Sievie
Wonder: 15, Streisand.
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THE ROCKET RECORD COMPART

Presents

Kiki's album “Kiki De2” (PIG -2257} is available naw

and

To be relecsed in July, Blue’s album “Another Night Time Flight” (P1G-2290)

June 24 . Berkeley - Zellerbach Auditorium
June 27 - Phoenix - Dooleys
June 28 . San Diego - FoxTheatre
June 30 - Los Angeles - Roxy Theatre
July 1 - Los Angeles - Roxy Theatre
July 2 . Los Angeles - Roxy Theatre
July 3 - Los Angeles - Roxy Theatre
July 7 . Chicago « lvanhoe Theatre
July 8 « Chicago « lvanhoe Theatre
July 11 . Cleveland - Blossom Festival
July 13 . Atlanta - Great South East Music Hall
July 14 . Atlanta - Great South East Music Hall

July 15 » Houston . Astro World
July 16 - Dallas - Six Flags Over Texas
July 19 « Nashville « War Memorial Auditorium
July 20 - Detrait - Royal Oak Theatre
July 22 . indianapolis - Circle Theatre
July 23 . Milwaukee - Performing Arts Center
July 24 - Minneapolis - State Theatre
July 26 - Toronto - University of Toronto
July 28 - Boston - Derkeley Theatre
July 30 - Philadelphia - Tower Theatre
July 31 - Washington, D.C. - Lisner Auditorium
August 1 - New York - Central Park

MANAGEMENT: JOHN REID ENTERPRISES INC, 211 BOUTH BEVERLY DRIVE, SUITE 200, BEVERLY HILLS, CALIF. 90212
MCA RZCORDS
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Visit Intriguing

ANDRE MIDANI

Andre Midaii is managing directcr cf
Discos WEA (Warr er-Elektra-Atlantic) B-az-l.
We remind yo 1 how good Midani really is.
Midani ran EMI’s Mexican operation.
He then made Phonogram in Brazil the largest
record compary in Latin America.
Midani discovered and recorded
Joao Gilberto and Jorge Ben.
Today Midani’s Discos WEA Brazil
is the company to catch. It’s out

front in the Brazilian music market —
thanks to newly-selling \WWEA artists Antoni=
Carlos Jobim, -Joao Gilberto, Flora Purim a-zd
Belchoir.
Thanks also to non-samba Best Sellers ~om
Led Zeppelin to Rod Stewart.
Visit in~rigning Andre Midani in W-E-A’s
mode-n offices in Sao Paulo and Rio,
wherz International is making
music happen faster.
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