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ry Philadelphia pulled a
se .s of "Eye On" lifestyle
ft. .ires after staffers corn -
p1 .,od that the series threat-
en d to blur the lines between
nu s and advertising. Sources

rafters became upset when
al one sponsor of tho seg-
rn. :s. i.etech dealt with beauty,
icy and food and ran in news -

believed he was entitled to
e control over the segment.

The station said that its mainte-
nance of editorial control was
ne.er at issue, and that it simply
kind the series when an adver-
tiser overstepped. Complaints
went both to station management
and to the local American Feder-
atein of Television and Radio
Arsts, which met with station
management over the issue.
AFTRA says it was told at the
meeting that the program was
canceled and that no ethical
Linea had boon crossed. Station
manager Joel Cheatwood said
the'. *Me sponsors were partici-
pat ig in the spots. "we con -
tiered the content 150%. When
we developed the segments we
made it clear that we controlled
the content." Apparently an
ad, ',reser didn't get that mes-
sa Choatwood said ono of the
sic xi's anchors expressed dis-
cc 'art after a sponsor tried to
Co'of the spot and "we pulled
the :lug that day."

Tbc FCC last week said It
wevid accept more comments
on AT&T Corp.'s plan to
acquire Modla0no Group, but
Only on the narrow topic of the
company's request for an 18 -
meth grace period to comply

any possible orders to divest
Ott businesses. Comments are
no due Jan. 27. Parties wishing
to e.scuss the issue directly with
FCC staff have until Jan. 31.
Comments and replies on the
merger originally closed Dec. 21,
ano descussions were to be per-
mitted only through Jan. 14. The
nee deadlines wore sot at the
reqi.est of consumer groups and
ragortal Bell companies, vatich
said they needed additional
Opportunity to comment on the
grace period request, which
AT& r unveiled Dec. 21.

For more "In Brief," see
pages 148 and 149

SPECIAL PRE-NATPE ISSUE

NBC a daytime believer
Network to produce its own nonfiction programming for OctOs and syndication
By Joe Schlosser

Fox produces programming for its
owned -and -operated stations'
daytime lineups. So does CBS.
and Disney and ABC are looking

to do more together in the future.
So what about NBC?
Well. that's what NBC West Coast

President Scott Sassa was wondering
when he came on board recently, and now
he's aiming to do something about it.

Earlier this month, Sasso hired for-
mer Today Show senior producer Linda
Finnell to head the network's newly
created nonfiction daytime program-
ming division. Firma, with the help of
NBC Studios, is now responsible for
developing daytime series both for the
NBC O&Os and national syndication.
Game shows, talk shows and even court
shows are all possibilities, Sassa says.

NBC, which has had some recent bad
luck in daytime with King World's The
Roseanne Show and other failures, is
trying to catch up to CBS and even
ABC. Last week. CBS announced that
its daytime lineup of soap operas and
game shows beat all rival networks for
the 564th consecutive week. And
ABC's The new and soap operas All
My Children and General Hospital arc
regular top 10 daytime performers.

Thc NBC stations arc fairly strong in
the morning with The lock** Show. The
Peacock's prime time is still healthy
despite Who Wants to he a Millionaire?
And even in late -night, NBC is holding
on to the lead with shows such as The
Tonight Show and Saturday Night Live.
But daytime has been an area neglected
by the network. Sassa says, and is an
area with a great upside.

"We need to find daytime shows and
we need to find them in a rational way,"
he says. "We want to start rolling sonic
things out on a test basis on our owned -
and -operated stations and possibly on
another station group. We have the flexi-
bility of not having to sell you a bad show
and then having to keep switching it until
we get it right. We want to take some-
thing out nationally if it's a good show."

Finnell, who had worked at Today
since 1993 and also was a producer on
Sally Jessy Raphael and The Monte!

Sasso: 'We will
probably partner
with someone.'

Williams Show.
says she is talk-
ing to producers
and writers on a
number of poten-
tial projects.

"We're looking
at everything, and
if someone has a
good idea, I'm
willing to listen,"
she says. "We're
not going to rule
anything out.

We'll look at traditional talk, lifestyle
shows, game shows and on and on. We
want to see what will work well for us."

Sassa says there is no timeline for
developing any of these potential day-
time series, but he says next season
there will probably be at least one new
show out of Finnell's division. "This is

not just a one-year deal: there is a possi-
bility that we could have a show coin-
ing out once a year for a long time to
come, depending on how renewals go
and things like that." Sassa adds.

NBC does not have its own distribu-
tion company and has been relying on
its Burbank, Calif.. neighbors at Warner
Bros. Domestic Television to handle
syndication sales for a number of series..
including NW & Grace and the news-
magazine Access llogreood. NBC has
also worked with Carsev-Werncr
recently, letting that studio's syndica-
tion division handle off -net sales of
drama The Profiler. And Sassa says any
sales outside of the NBC owned sta-
tions will most likely be handled by an
outside distributor. "We will probably
partner with someone. I don't think we
want to start our own syndication outfit
in this day and age."

TV's drug deal
Networks exchange anti -drug programming for
public service credits from the White House

By Paige Albiniak

The White House has been
allowing the broadcast net-
works to substitute programs
with anti -drug messages for

public service announcements, net-
works and the White House's Office of
National Drug Control Policy
(ONDCP) confirmed last week.

Online magazine Salon.com first
reported the story in a piece called
"Prime -time Propaganda." Thc net-
works and ONDCP both said that accu
sation was overblown.

Thc exchange between the networks
and the White House is part of a law,
passed in 1997, that requires media out-
lets to match dollar -for -dollar any
advertising the government buys with
an anti -drug message. That same law
provided the administration with SI bil-
lion of federally appropriated money to

buy anti -drug advertising over the
course of five years.

Networks can meet that match by
airing public service announcements
that arc worth as much as the ads the
government buys. For example, if the
government runs $20 million worth of
anti -drug ads on a network, that net-
work is then required to run S20 million
worth of public service announcements
to make its matching requirement.

But the networks can also make that
requirement by providing other forms
of "media value." When the networks
found they were having trouble opening
up enough advertising time to make
their PSA match, they made a deal with
ONDCP that programs with acceptable
anti -drug messages would count.

Critics say that at the very least the
practice reeks of government intrusion
into free speech. "It's an unprecedented

Continuos on page 148
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TOP OF THE WEEK AMR

More new entries
for NATPE
By Joe Schlosser

Anumber of new syndicated
shows for the 2000-01 sea-
son were announced late
last week, including a new

female wrestling series. a relation-
ship series featuring a psychiatrist
who makes house calls and a weekly
half-hour from animal expert Jack
I lunna's daughter.

MG/Perin Inc., the distributor that
first brought GLOW (Gorgeous
Ladies of Wrestling) to television in
the 1980s, is taking another shot
with female wrestling, this time it's
a one -hour weekly series entitled
WOW (Warren of Wrestling).

The creator and original producer of
GLOW. David McLane, is producing
the revamped show that will take the
wrestling aspect of the weekly series a
little mare seriously. MG.Terin Presi-
dent Dick Perin says 48 original
weeks of WOW will be produced for
the upcoming season.

McLane is assembling a group of
women wrestlers in Las Vegas, and
Perin says they recently finished a
demo tape that will be on the floor at
next week's NATPE: conference.

MG/Perin also has acquired the
distribution rights to former Worldvi-
sion Enterprises' weekly series Amer-
icu:s Dumbest Criminals. The half-
hour comedy/reality series is current-
ly cleared in 92% of the country for
the 1999-2000 season, and Perin is
looking to sell it for its fifth syndicat-
ed season. MG/Perin also has a new
weekly animal series called Jim
Fowler's Life in the Wild

Buena Vista Television and Chris-
CraIliUnited Television are teaming
up for a new daily series called
Housecalls. Chris-Craft is producing
the half-hour reality series in associa-
tion with Jonathan Cioodson Produc-
tions, and Buena Vista is handling dis-
tribution. Hotiffecalis follows psychi-

Distributors Mg.,Perm have a demo
tape of 'WOW.' a one -hour weekly
scrios of wrestling women, toady
for viewing at NATPE.

atrist Dr. Irvin Wolkoff into the living
rooms of everyday people as he tries
to solve everything from family to
marriage problems. The show has
already been cleared on the Chris-
Craft/United Television stations.

Litton Syndications Inc.. which dis-
tributes the weekly syndicated shot..
Jack Hanna .i Animal Adventures, is
bringing out a spin-offof the long -run-
ning show starring Ilanna's daughter.
Twenty -nine -year -old Kathaleen
Hanna appeared in nine episodes of
her father's show last season, most of
which were among the highest -rated
oldie season.

The format of the new show,
Kathaleen Hanna in the Wild, will
take a cut from Kathaleen's own
unique style. She will emphasize the
human relationship with nature and
the animal kingdom. Litton says.

The half-hour weekly will be pro-
duced by VideoTours Inc.. which pro-
duces Jack Hanna, and is being
offered on a barter basis for fall 2000.
Litton also announced it will take a
half-hour weekly to NATPE starring
gardening expert P. Allen Smith.

Exceptional issues
To accommodate me heavy volume of programming news and advertising that
is generated around the time of the annual NATPE convention. BeciALCASTING
CAME is publishing in tabloid size this week and next (Jan. 24). The magazine
will return to Rs normal size on Jan. 31

For those attending the NATPE show 4n New Orleans next week. we wit pub-
lish three daily editions, Tuesday through Thursday (Jan. 25-27) Along with the
regular weekly Jan. 24 issue the dailies wall be distributed to rooms in major
hotels and svli be available at the Ernest N. Mortal Convention Center. the site of
ine COnveri.,nn

B&C base of operations
finnan amt & i A111 be in New Oneans to cover tne NAT Ph convention wait
to wall (and booth to booth) for the weekly issue, show dailies and TV Fax. On
hand from the magazine will be Bit McGorry. Don West. Larry Oliver. Harry Jes-
sell. P J. Bednarski Denise °Cornea, Mark Miter, Steve McClellan. John Egger -
ton, Joe Schlosser. Mekssa Grego, Deborah McAdams. Pale Albniak. Dave
Borucki. Dons Ketty,Yvonne Pettus. Dana Levitt. Sandy Friedman. Chuck Bolk-
corn, Rob Payne, Marcia Orcutt. Rd Higgs, John Caggiano. Craig Matthew The
editorial staff will be based in room 352 of the Ernest N. Mortal Convention Cen-
ter We will publish the phone arid far numbers in next week's issue
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Peacock's turn NBC
will try its hand in producing
daytime programming for its
OtkOs and syndication. / 3
Unlikely bedfellows
Networks swap anti -drug pro-
gramming for PSA credit / 3
Rochester station
Roadrunning ads Wl:111
experiments a rub scrolling ban-
ners during some syndicated
programming / 8
FCC powers up low -
power FM Commission is
expected to OK sealed -back
plan this week; NAB vows to
ti Ott in court or Congress /10
NAB face to face with
the future Association's
board ponders NBC's threat to
leave because of differences over
FCC ownership caps. It also
faces a problem front unwanted
Internet streaming. /27

Ready, set, shows
The television production and
station communities gear up
for the 37th annual NATPE
convention, opening next
week in Ncw Orleans. High-
lights of the schedule (and
that of AL -111's annual meet-
ing) appear on page 36. A
NATPI:. buyers guide to first -
run shows begins on page 37,
with capsules of new shows
on page 42. Three industry
veterans analyze this year's
crop on page 76. Take a trip
down :twittery lane with some
images from the CBS Photo
Archive on page 88. The con-
vention's 765 exhibitors are
listed beginning on page 98.
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cle. / 22

For more late -breaking
news, see In Brief- on

pages 148-149
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Pasadena, Calif./ 124

CABLE / 132
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for fellow reseller, Golden Sky.
then sues DirecTV. /132
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wired debut. / 132
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home and up the pole as digital
distribution rolls out. / 133
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designed to avoid terrestrial Inter-
net bottlenecks. / 134
Demand for DTV sets
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say that digital programming isn't
the main selling point; tuner sales
continue to lag. / 134
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Dot -corns dot NATPE
landscape Web companies
will have an unprecedented
presence at this year's conven-
tion, with 140 new media com-
panies set to exhibit in New
Orleans. / 136
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We've last
year's time periods!

Chicago +14% Sacramento +20%
Philadelphia +75% San Diego +67%
Dallas +1 I% Raleigh +50%
Washington, DC +40% Kansas City +33%
Tampa +33% Milwaukee +50%
Minneapolis +45% Salt Lake City +67%
Phoenix +67% Birmingham +40%
Denver +33% New Orleans +33%
Pittsburgh +100% West Palm Beach +50%

NEW LINE TELEVISION

An Action Adventure Netviod., Pres./citation of A Coate es
end TteelICOMP Film Group Production In Association with St.

Clare Entertainment 02000 New Line Productions. Inc.
All Rights Reserved.

Source: 11,99 NS1 wt. 11/98 NS1 Time Period Performance, DMA Homes, Increase in share.



TOP OF THE WEEK I

What did Elian Gonzales say?
Miami community in vigorous disagreement over youngster S comments on WPLG videotape
By Dan Trigoboff

Miami's wto.a(Tv).
which-like all South
Florida news organiza-
tions-. -has been cover-

;I:g. the Elian Gonzales case as a biz.
local story. became one of the story's
focal points last week.

The station broadcast footage
Tuesday night of Elkin playing.
apparently pointing at a plane and
saying-in Spanish, translated by
several Spanish-speaking station
staffers-that he wanted to go back
to Cuba.

Or did he?
By the next day. many in South

Florida-including other media --
were declaring that the boy actually
said he did not want to go back. And
in a community where many rejected
Castro's Cuba at the risk of their
lives, the notion that the subject of
this tragedy and controversy would
choose to go hack was highly
inflammatory. Bill Pohovey, %PM
news director, said that the tape was
reviewed by several staffers fluent in
Spanish. and that they all agreed on

The 6 -year -old cause colotare points to a
plane and speaks for himself.

what Ellin had said. Beyond that. he
noted that "these arc the words of a
six -year -old boy. playing," and per-
haps need not be taken so seriously."

The controversy raged on over
local media and calls came into the
station by the hundreds. One local
newspaper columnist admonished
the station for "running a sensational
video" then trying, to "weasel out" of
the ensuing controversy when it
polled locals as to how they inter-
preted Elian's remark. "Shame on
Yalu -Channel 10," said .tfiami !kr-
ald columnist Terry Jackson. "for
failing to come clean and admit its

news staff blew it." Tbc Ikrahl
hired its own interpreter, who
concluded that Elitist said he
wanted not to he taken back to
Cuba. The paper reported that
several herald reporters. fluent
in Spanish, agreed.

Pohovey said there was
nothing sensational about the
video; it was simply a film of a
boy playing that the station had
gotten by sticking around
when there were, atypically, no
other cameras surrounding the

boy. And initially, he said, there was
no question as to what the boy said.

"We have been called commu-
nists. Castro sympathizers. "
Pohovey said. "The easiest thing for
us to do would have been to go on
the air and say we were wrong. We
have not retreated. We have." he
added, "acknowledged the contro-
versy."

John Garwood. %TEA; vice presi-
dent and general manager, went on
the air Wednesday night: "One word,
was it 'no' or was it 'tu'? Last night
in covering this story we heard Ellin
Gonzalez speak for himself for the

first time," Garwood said.
"In being diligent in interpreting

his words we asked several of our
Cuban -American employees to lis-
ten to the tape and give us their inter-
pretation. After careful review, our
employees determined that Elian
indicated he wished to return to
Cuba. This news organization would
never purposely slant or alter the fac-
tual basis of any story. We carefully
consulted trusted associates as to the
accuracy of what was said before air-
ing the story last night. Through thy
remainder of the evening and
throughout the day today, Eliin's
words have been reviewed by a num-
ber of translators, linguists, and
everyday citizens. Even now. due to
the quality of the audio. there
remains confusion, controversy and
differences of opinions on precisely
what was said or what Elian meant.
As a responsible news organization
(11. 10 strives to present a balanced
and fair perspective on even the most
controversial of issues. We feel that
we have achieved that in reponinv
all aspects of the ongoing story at
Filar' Gonzalez:*

Rochester station RoadRunning ads
li.171F experiments with scrolling banners during some syndicated programming
By Dan Trigoboff

wde E. Coyote might
look for his prey at the
bottom of the TV
screen. Sinclair Broad-

casting's %%1 au( iv ) Rochester, N.Y.,
last week began running banner ads
across the screen, promoting 'lime
Warner's RoadRunner high-speed
Internet service.

John W. Galbraith, president and
creative director at local agency
'Twin Advertising Inc. said the novel
idea came from watching the U.S.
women's team in World Cup Soccer
last year. Because there were so few
breaks in the action --unlike Ameri-
can pro sports, which create com-
mercial breaks-advertising was
scrolled at the top of the screen, Gal-
braith noted. The agency and its
RoadRunner client, he says. "had
been looking for ways we could
stand out." He describes the ad as
consisting of the RoadRunner
pulling a banner across the bottom
part of the screen for a few seconds,
advising viewers that the high-speed
sen, ice is available for half off, and
providing a phone number. The spots
have run in late afternoon and early

evenings during syndicated pro-
gramming, including 3rti Rock From
the Sun and The .S'impson.t.

So far, Galbraith said, there has
been nothing but positive feedback;
Internet users arc certainly less like-
ly to be put off by banner ads, which
arc common on the World Wide
Web. The service has a contract to
run the spots for a year, he says.

This pioneering use of technology
joins numerous other applications
that promote the commercial inter-
ests of broadcasters while altering
content: use of Lexicon machines to
speed up programming without dis-
tortion in order to add spots; squeez-
ing end -show credits to use part of
the screen for promos; and, most
recently, CBS' use of digital technol-
ogy to place its logo wherever space
allows (see story, page 20). But
executives from other stations sug-
gest that because the banner ads dis-
tract while viewers are paying close
attention to the screen, they risk a
greater detrimental cited on content
than the other techniques.

Several station executives con-
tacted said that while station con-
tracts with networks would prohibit
such ads, syndication deals are more

flexible. But they were more con-
cerned with alienating audiences
than syndicators.

"John Galbraith is a good guy,"
said rival general manager Arnold
Klinsky of wittc-tv. "He's a young,
aggressive guy who's always look-
ing for a new way to advertise. And
maw is a fine station. But I'm skep-
tical about this. I don't think WIlIF is
being unethical, but I think it's prob-
lematic whether a conunercial in that
form is effective for that client, and
whether viewers will be put off by
distraction at bottom of scene.

"Today," he said in an interview
Thursday, "is a snow day, and we
have school closings continually up
on the screen. Some people get
aggravated by that. but they under-
stand there's a news value here. Last
year we had a sponsor for weather
closing information. We ran the
advertiser's 1131114: and people were
angry. They said to us: 'I understand
why you run the weather informa-
tion, but why arc you taking up a
fifth of my picture to put up the
name of an auto dealer?'"

"It presents issues of clutter, and
of viewer irritation," said Alan
Bell. president of Freedom Corn-

munications' broadcast division
"There is an obligation to the audi-
ence not to drive them away.. You
have to put yourself in the scat of
the viewer. Does this feel comfort
able for the viewing experience?"
Comedy, he suggested, may play
better than tragedy. "Would you
want to be running an ad during
heartbreaking scene of NIP!
Blue? Everything is context any
everything is judgment. 1 woulc
say a light hand is best."

Barry Drake. CEO of Sinclair
Broadcasting, seemed to agree. "It
would have to be used somewhat
seketively, sparingly. The spots arc
five seconds or less, and they're only
running once a day. I encourage this
type of ingenuity and creativity
while at the same time maintainint
the integrity of the programming
My concern is more for the viewer."
he added. "All advertising has to be
intrusive to some degree to he effec-
tive. They will tell us if this is effec-
tive. This is an exciting idea; all
experiment worth conducting."
Drake said wt: it developed the idea
on its own, and he was not aware o!'
any other Sinclair station with a sim-
ilar plan.

8 BROADCASTING & CABLE 1 JAMS, 17. 2000
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TOP OF TIE WEEK U

FCC powers up
Expected to approve low power FM this week

By Bill McConnell

Several hundred low -power
radio stations could be cre-
ated in the country's top 60
markets under a plan the

FCC is expected to approve this
Thursday.

The new FM service would be
open only to noncommercial opera-
tors. To qualify for a license, appli-
cants must show that they meet the
same standard as full -power non-
commercial broadcasters, namely
that they be non-profit operations
that serve the educational, instruc-
tional or cultural needs of the com-
munity. In addition, the licensees
would have to demonstrate a com-
mitment to programming created
locally. said sources familiar with
the FCC's plan.

To quell broadcaster opposition.
the FCC has scaled back an original
proposal that would have dropped a
prohibition on broadcasts from sec-
ond adjacent channels to existing
signals. Still, the agency did drop
prohibitions on third adjacent chan-
nels in order to fit a number of sta-
tions on to the FM dial in top mar-
kets.

To make sure that the licenses will
reach as many hands as possible. an
organization initially will be limited
to only one low -power permit
nationwide. To make sure the service
is used to its maximum potential.
however, the agency will step up the
individual ownership limit to five
within the next couple of years, and
again to 10 sometime later.

Full -power broadcasters will not
be allowed to control any of the new
licenses and no organization will be
permitted to operate more than one
low -power radio station in a single
market.

The FCC has devised criteria for
choosing among competing applica-
tions for a particular channel, but
will encourage rival organizations to
strike joint operating agreements in
order to get as many voices on the :lir

as possible. If deals cannot be
worked out, the FCC will pick a
licensee based on how applicants
stack up in three categories: quantity
of local programming, amount of
daily on -air time, and established
community tics.

Two classes of low -power licenses
will be issued: for 10 watts and
below and 100 watts and below. The
FCC scrapped plans to permit trans-
missions up to LOCK) watts because
second -adjacent -channel restrictions
allowed too few of the stations in
large markets.

Although the FCC scaled back its
low -power proposal, the National
Association of Broadcasters was try-
ing to delay an FCC vole until next
month.

The NAB radio board last week
resolved to "pursue all avenues to
preserve the integrity of the FM hand
from new interference." At their
annual meeting in la Quinta. Calif..
NAB hoard members said they
would ask Congress to forbid the
service or would appeal the FCC's
decision in court if necessary.

Despite the NAll's threats, FCC
Chairman William Kennard refused
to delay the commission's vote. '1
would never support any commis-
sion action that would disturb the
integrity of the free over -the -air
radio service," Kennard said in a Jan.
13 letter to Fritts.

Low -power advocates said broad-
casters were overreacting. Media
Access Project says its interference
study indicates that roughly 600 sta-
tions could be introduced in the
country's 60 largest markets by
dropping second -adjacent -channel
protections.

The small increase in interference
would be outweighed by the benefits
of allowing new voices on the air_
The current plan would permit only
225 low -power stations in those
markets, MAP said.

"The FCC is cutting the number of
potential stations in half," said MAP
Derintv Director Cher 'l I eani.i.

Letterman gets heart tests
David Letterman underwent neart tests last Friday (Jan 14) to deter-
mine whether he has any problems such as heart disease or clogged
arteries. Letterman made an announcement of the upcoming tests on
the show he taped last Thursday (Jan. 13) that was to have been
broadcast the following evening. Letterman, 52, has a family history of
heart disease His father died of a heart attack ...Alen he was in his
fifties. A spokesman insisted Friday It is that family history-and not
any symptoms or warning signs that have popped up-that prompted
Letterman to undergo the tests.

The announcement came lust a day after Letterman scored huge rat-
ings with an appearance by First Lady Hillary Rodham Clinton. who is
runnavg for a Senate seat in New York. That show got an 8 Nielsen rat-
ing and a 23 share, Letterman's highest non -Olympic rating since his
second broadcast on CBS. on Aug. 31. 1993 -Stove WC-le/Ian

CLOSED CIRCUIT
BEHIND THE SCENES. BEFORE THE FACT

NEW YORK

Soft soap
Encountering resistance from cable
operators. Disney's new soap -
opera channel. All My Soaps, wit I

proceed with a so-called "soft
launch," later this month. That is.
the soap opera episodes will air,
but most of the ancillary program-
ming the company planned to
wrap around the soaps --including
a soap opera news program-bas
been delayed. "We don't have
enough distribution right away and
it doesn't make sense to spend the
money." said one executive with
knowledge of the situation_ Among
the operators resisting the service
is Time Warner_ One issue, sources
say, is that Time Warner wants to
severely restrict the kinds of pro-
gramming Disney can wrap
around the soaps. Executives say
lime Warner fears Disney may try
to morph the program service into
some other genre that would com-
pete with its own services, if the
soap concept doesn't wash. Disney
sources privately say such fears are
unfounded. -1-11cre's a real gate-
keeper issue hem" says one exec-
utive familiar with the issues. "It's
the same kind of behavior that the
networks engaged in 35 years ago
that landed the fin-syn rules on
them." Disney is making some
headway with MSO clearance A
deal with Charter is done, and
deals with Come:ass and Cablevi-
sion are said to be in final review.
Disney and Time Warner officials
declined comment.

Show me the programming
FCC investigators are examining
whether Echostar Corp. is in com-
pliance with federal rules requir-
ing direct broadcast satellite
providers to devote 4% of their
channel capacity to public interest
programming. FCC investigations
chief Charles Kelley informed
Echostar of the review in a Jan. 11
letter to General Counsel David
Moskowitz. Kelley ordered the
company to list by Jan. 26 the
public interest channels carried on
each of its three satellites and the
channel capacity of the birds.
F_chostar also was ordered to list
all of the qualified noncommercial
programmers that have asked for
carriage on the company's DISH
Network and any that have been
refused carriage since the FCC
began enforcing the 4% require-
ment on Jan. 8. The public interest
obligations went into effect Dec.
15, but the agency gave DBS
providers a grace period of more
than three weeks to give them
time to resolve Y2K remediation
concerns. Echostar's request for a
waiver until Jan. 28 was denied.
Echostar officials Friday said they

now carry 14 public interest chan-
nels hut would not comment on
whether their offering u -as suffi-
cient to comply with the rule%

Broadcasters push for
recruitment revamp
As the FCC prepares to establish
new minority and gender recruit-
ing rules for broadcasters and
cable companies at its monthly
meeting Thursday (Jan. 20), TV
and radio stations are hoping that
their up -to -the -last-minute push
for changes to Chairman William
Kennard's plan will win the day.
The new rules will give compa-
nies the option of advertising
their job openings in print or
actively recruiting at locations
where a broad demographic
cross-section of job seekers is
likely. Internet or over -the -air
ads, not print only. should be
allowed to meet the advertising
option say broadcasters, who ran-
kle at the notion of giving ad dol-
lars to competitors such as in -
town newspapers. Kennard
opposes the change, but it was
unclear Friday whether he could
get his plan approved without
giving in. Civil rights attorney
David 'Joni& however, called the
broadcasters' effort "the last
sputter of the segregationists."
Eliminating the print ad require-
ment is as likely as seeing "the
Confederate flag flying over the
FCC." he said.

WASHINGTON

Changing of the guard
The chairman and vice chairman
of the NAB radio board both will
change over in June, when the
terms of Radio Board Chairman
William McElveen, EVP of
Bloomington Broadcasting Com-
party in Columbia, S.C., and Vice
Chairman William Poole, GM of
Vinti-Fht.:110(SK-AWFM Fredericks-
burg. Va.. come to an end. Candi-
dates to replace McElveen
include David Kennedy, president
and COO of Susquehanna Radio
Corp. in York, Pa_, and Walter
May, president of East Kentucky
Broadcasting C'orp.. Pikeville,
Ky. The only candidate so far to
replace Poole as vice chairman is
John Dille, president of Federated
Media in Elkhart, Ind.

HOLLYWOOD

Going the colorized route
will now be able to get

their kicks in color. Whamo
Entertainment, which has the dis-
tribution rights to 1960s CBS
classic Route 66. will be distrib-
uting a colorized version of the
hour drama for 2000. The col-
orization is being handled by
Cerulean Studios.

10 111010CASTINt ti CAM JA0VA1T 17, 2000



Monte! is all about

time period improvement,

nly now he's taking on a slightly

LARGER time period.





ILLENNIUM
nev time periods, Montel is

up 25% with W25-54.



I! r



The first -run
weekly hour.

Up as much as
across

key demos.

Where are
running it?



This Page Is Filled Wit
Gems And Treasure
MARKET
NEW YORK

PHILADELPHIA
SAN FRANCISCO
BOSTON
DALLAS
WASHINGTON

DETROIT

TAMPA

MINNEAPOLIS

CLEVELAND
PHOENIX

BALTIMORE

INDIANAPOLIS
CHARLOTTE
RALEIGH

KANSAS CITY
GREENVILLE

BUFFALO

OKLAHOMA CITY
LOUISVILLE

LAS VEGAS

AUSTIN
MOBILE
FLINT

WICHITA
HONOLULU

OMAHA
SYRACUSE
ROCHESTER

.

RELIC HUNTER'S

STNIA
WWOR/U
WPHUW
KBHK/U
WCVB/A
KXTX/I
WBDC1W

WDWB/W
WTTA/W
KMSP/U
WUAB/U
KUTP/U

WUTB/U
wrrviw
WCCB/F
WLFUW
KSMO/W
WBSC/W
WIVB/C

KOCB/W
WDRB/F
KVWB/W
KNVA/W
WJTC/U

WSMH1F

KINCV/W
KGMEI/C

KXVO/W
WNYS/U
WUHF/F

TIME/DAY
5:OOPMISAT

11:00PM/SAT
5:00PM/SAT
1:30AM/SAT

7:00PWSUN
12.:00NN/SUN
11:00AWSUN

5:00PM/SUN
8:00PM/SAT
4:00PWSUN
9:00PM/TUE

10:00PM/SAT
11:00AM/SAT
6:OOPM/SAT

3:OOPM/SAT

9:00PWSUN
6:OOPM/SAT

12:30AM/SAT
9:00PWSUN

12:00M D/ SU N

10:00 PWSU N

5:00PM/SAT
6:00PWSAT

11:00PWSU N
7:00PM/SAT

10:30PWSAT
6:OOPMJSAT

9:00PWSUN
1:00PM/ SAT
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DMA
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18-49

+140%
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+133%

+20%

+50%

+INF

N/C
+INF

+20%

+600%
+17%

+INF

+160%

+INF

+175%

N/C
+100%

N/C
+200%

+117%

+400%

+INF
+INF

+100%

+INF

+15%

+INF

+INF

+INF
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INCREASE OVER LEAD-IN
SHARES

MEN

25-54
+333%

+INF

+60%

N/C
+100%

+INF

+75%

+INF

N/C
+250%

N/C
+INF

+160%

+INF

+100%

+100%

+100%

+100%

+100%

+124%

+300
+INF

+INF

N/C
+INF

+15%

+INF

+INF

+250%

MARKET

CHAMPAIGN

EL PASO

BATON ROUGE
FT. WAYNE

CHARLESTON

TALLAHASSEE

PEORIA

RENO

MONTEREY

SIOUX FALLS

AUGUSTA

LAFAYETTE

YAKIMA

BOISE

BAKERSFIELD

CHICO

WICHITA FALLS

LUBBOCK

ALBANY

ODESSA

ANCHORAGE

BANGOR

PANAMA CITY

BOWLING GREEN

EUREKA

OTTUMWA

CASPER

PRESQUE ISLE

STN/A

WAND/A

KKWB/W

WAFB/C

WANE/C

WTAT/F

WCTV/C
WYZZJF

KREN/W
KCBA/F

KSFY1A

WFXGIF
KADN/F
KNDO/N

KNIN/U

KBFXJF

KCVU/ F

KSWO/A
KUPT/U

WALEI/ N

KOSA/C

KYES/U
WABI/C

WPGX/F

WBKO/A

KIEWN
KTVO/A

KGWC/C

WAGM/C

DMA SHARE
MEN

TIME/DAY 18.49

11:30PM/SAT +500% +

6:00PM/SAT N/C
11:30PM/ SAT +50%

12:30AM/SAT +160% + 00

11:00AWSUN +INF

1:15AM/SUN +1080% IC:

1:00PM/SAT +400% +

7:00PWSAT +INF

3:00PM/SAT +INF

11:00PWSAT +133% NC

7:00PWSAT N/C 151

9:OOAM/SUN +INF

4:00PWSAT +INF

6:OOPM/SUN +150% 50'

12:00MD/SUN +100% 171

5:OOPM/SAT +INF

1:15AM/FRI WC
5:OOPM/SUN

1:00AM/SUN +INF

11:30PWSAT N/C
7:00PWSAT +20% g
3:OOPMISAT +INF

10:30PM/SUN +INF

1:30AWSAT +369%

7:OOPM/SAT +175%

12:00MD/SAT +36%

11:00PM/SUN +500%

3:00PM/SAT +INF





ilE
won

1-1SWORD

MERCURY0-ralgraMair- 00%111141A I Na Nws P na I

vs 1'



Sold in over 55% of the US,

including Chris-Craft and Sinclair.



TOP OF THE WEEK

CBS' virtual logos a real pain
Rather criticizes use of technology in 'Evening News' broadcasts: Heyward. Moonves defend it
By Glen Dickson

inual technology caused
CBS a Very real headache
last week, as the network's
news division was taken to

task for inserting virtual logos into
newscasts covering Millennium
celebrations in New York_ The use of
the electronic insertion technology
from Princeton Video Image (PVI)
to insert CBS logos into the back-
drop of Times Square (B&C, Jan. 3).
including replacing a real NBC sign
with a virtual CBS billboard, has
raised questions of whether CBS
broke journalistic guidelines and
misled viewers.

At issue are telecasts of the CBS
Evening News With Dan Rather on
Dec. 30 and 31 that originated
from Times Square and included
both live and taped applications of
the PVI technology, called the 1-
VIS Live Video Insertion System.
After the New York Times ran a
story last Wednesday on the virtu-
al logos' appearing in Evening
News, CBS News President
Andrew Heyward and CBS Televi-
sion President and CEO Les
Moonves drew fire during their
presentation to the Television Crit-
ics Association in Pasadena. Calif.
(see story. page 124). USA Tinlay
picked up on the story. and the
Times ran a follow-up piece on
Thursday in which CBS anchor

Dan Rather says he was "not satisfied with how we
met our ethical responsibility to viewers."

Dan Rather called the virtual
covcrup of the NBC sign "a mis-
take" and said he was "not satis-
fied with how we met our ethical
responsibility to viewers."

At the TCA gathering. Ileyward
defended the decision to use the PV1
system to cover up the NBC Astro-
vision display during the Evening
News. "I thought it was a clever
move, and naturally it's going to put
some noses out of joint." he said,

UPN readies comedies, dramas
UPN has a handful of comedy and drama series in development for
next season. including several proTects with agent Michael Ovitz's new
studio ATG and a comedy based on a Latino character.

The male -oriented network apparently is looking to stay strong
in the demographic. BROADCASTING & CABLE has learned of five
new comedy series in development and another five potential
drama programs that all seem to be aimed at young male viewers.
UPN has ordered scripts for at least two comedies and is weigh-
ing a pair of drama series from ATG.

On the comedy front, comedian Freddie Soto is the lead for a com-
edy from ATG about a misunderstood Latino. UPN executives also are
looking at an ATG script said to be in the vein of former Fox comedy In
Living Color. The half-hour series is described as a multi -ethnic sketch
series and is being produced by Al Hayman and Michael Wilson.
Other comedies in the UPN loop include a Claymation series from
Hollywood studio Greenblatt-Janollari and an animated series called
Rat Bastard. The Claymation series centers on talking animals and is
being produced by Eric Fogel, the producer behind MTV's Celebrity
Death Match. Rat Bastard is based on a comic book story of a rat
detective and is being produced by Imagine Television and film direc-
tor Ed Neumeier (Robocop).

ATG and UPN are teaming up for a remake of 1960's Roger Moore
action series The Saint. The former NBC series is expected to adapt the
story of a sophisticated crook into young -male terms. Another action
senes awed Hip -Hop Bounty Hunters also comes from Ovitz. Jon Secret
Young (China Beach) has created Level 9, a new action series. The proj-
ect follows a top-secret government agency's actions. Also. Todd McFar-
lane (Spawn) is working on a Planet of the Apes -like live -action series,
and Aaron Spelling's studio has a "scary" hospital drama in the earty
development stages. -Joe Schlosser

adding that he saw
PVI's system as
"an extension of
electronic graph-
ics.**

Moonvcs was
more forceful:
"Anytime there is
an NBC logo up on
our network, we'll
block it again."
Later, he said that
wouldn't apply if it
affected a news
story. "If somebody
used an NBC logo
to commit a mur-
der, we wouldn't
cut it out," he said.

CBS executives
may be surprised
by the furor, since
they've been rely-
ing the pvi sys-
tem to insert virtual
logos into The

Early Show since its Nov. 1 launch
(B&C. Nov. 8, 1999). 48 Hours also
used the PV1 technology for its Mil-

lennium show on Dec. 30. And CBS
is one of several networks that rou-
tinely use virtual insertion gear to
place imaginary first -down lines on
the field for NFL and college foot-
ball coverage (CBS uses PVI; ABC,
ESPN and Fox use Sportvision).

On Friday. CBS was quick to
clarify that Rather's comments
applied only to Evening News. '77re
b.'arly Show is a completely differ-
ent program." said CBS spokesper-
son Kim Akhtar, who added that
CBS had no official statement
about Rather's comments: "I don't
think anybody's position has
changed today from what the Times
reported yesterday."

All the furor has created nothing
but good publicity for PVI, which
has been peddling its technology as a
virtual advertising and promotional
tool since 1995. "It gels us out of the
closet," says President and CEO
Dennis Wilkinson. "People now
know this technology works. In all
of the coverage, no one's com-
plained that it doesn't work. If any-
thing. it works too well."

+-=10

ABC's money
show delivers
By Joe Schlosser

whe Wants to Be a Mil-
lionaire?'s stock reached
new heights last week.
The quiz show's first

week as a regularly scheduled program
brought ABC some astounding num-
bers, and Millionaire's Wednesday
night (Jan. 12) episode scored the high-
est ratings of any show on network tel-
evision this season. The Jan. 12
episode attracted an amazing 33.7 mil-
lion viewers and an 11.6 rating/31
share in adults 18-49, according to
Nielsen Media Research. Millionaire's
8 p.m. FT broadcast topped CBS. NBC
and Fox combined by 51% in total
viewers (33.5 million for Millionaire
vs. 22.2 million) and by 30% among
adults 18-49 (11.6 /31 vs. 8.9,73),

It was ABC's largest non -sports
audience in the time slot in 16 years
and topped NBC drama ER's season
debut episode (31.5 million viewers)
to become the highest -rated hour of
the season. In addition, the ABC
audience stuck around for Drew
Carty at 9 p.m. that night. bringing
the comedy its best audience number,

The ratings for 'Millionaire' were as
large as its jackpot on Jan. 12.

21.4 million viewers.
Millionaires first Thursday outing

as a member of ABC's regular lineup
didn't fall victim to NBC's Must See
TV programming either. Millionain's
9-10 p.m. ET episode on Jan. 13 (2f, 4
million viewers) beat NBC's combina-
tion of Frasier and Stark Raving Mod
(17.6 million). It was also ABC's best
Thursday night 9-10 p.m. audience
since 1982, when the comedy duo T...0
Close for Comfort and It Takes Two
was winning the time period. tit
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FINANCIAL
WRAP-UP

Week of January 10-14
WINNERS

1(14 % thaw

Unapix S2.25 38.46
Time Warner . ..... S83.25 28.57
TO Satellite $18.13 23.40
Rogers Comm. 528.69 23.06
United Global $72.56 22.21

LOSERS
1/14 % Oases

dick clark $13.63......(9.17)
Sinclair .510.50 (7.18)
Lee Ent. S27.18 (6.51)
Salem Comm ..... S18.88 (6.21)
Granite Scst.........S10.13 (5.81)

BROADCASTING & CABLE / BLOOMBERG STOCK INDEXES
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As Steve Case
and krry Levin
high -lived and
hugged over

their startling deal to
combine America Online
Inc. and Time Warner Inc.,
they looked like football victors
in Warner Bros.' new movie Any
Given Sunday. But other media
executives envision different char-
acters from Time Warner's rich TV
and movie portfolio: Me Sopra-
nos, burly toll collectors holding
the gate to millions of Internet
households, charging outsiders
dearly if they permit access at all.

Certainly, AOL's planned
takeover of Time Warner evokes
plenty of excitement from other
owners of content and cable sys-
tons. If A01. is eager enough to put
a premium valuation on Time
Warner's production, network and
cable system properties, how much
more would someone pay for the
output and brands of NBC. Para-
mount, or USA Network or the res-
idential pipelines owned by Cable -
vision Systems Corp. or Cox Com-
munications Inc.?

But behind the public enthusi-
asm lies private anxiety over the
power of a combined AOL Time
Warner. Suddenly. the company
that serves the largest portfolio of
Internet users will also own the
largest producer of TV shows and
movies, as well as cable program-
ming and cable systems passing
20% of the nation's households.
And those cable systems can distrib-
ute not only TV but high-speed Web
content rich with video and audio.

If, as Time Warner Chairman
Lev in and A01. Chairman Case con-
tend, the Internet is evolving into as
common an outlet for television as
cable has become, this sudden mar-
riage of content and conduit could be
a dramatic threat to competitors.

The combined ,NOL Time Warner
will have se% era' gates that media and
Internet rivals will want to pass. Com-
peting Internet service providers will
want access to Time Warner Cable's
high-speed pipes, a fight they had
been fighting side -by -side with Case.
Competing media companies will
want to push their content to AOL cus-
tomers and ensure that it's accessible
to Time Warner Cable users subscrib-
ing to other sersices. With A01. now
becoming tightly integrated as an
Internet provider, content owner and
high-speed pipe owner, rivals worry

COVER ITORY

Gatekeepers Inc.
AOL Time Warner will

control high-speed

pathway to 20M homes

By John M. Higgins

that, if Case does indeed follow
through on promises of free access,
the payments could be tremendous.

The merger calls for A01. to come
out on top. A shell company will be
formed to acquire A01. and Time
Warner. A01. shareholders will get
one share of the new company for
each share of AOL they own: Time
Warner investors will get 1.5 shares.
However, current A01. investors w ill
have 55% of the equity. while Time
Warner shareholders will have 45%.
The deal is pegged at $181 billion,
the value of the AOL stock essential-
ly being paid and the Time Warner
debt being assumed.

Case will be chairman of the merged
companies, while Levin will be CEO.
The two companies' presidents, Time
Warner's Richard Parsons and AOL's
Bob Pittman, will be co-('(X)s.

AM. already controls the first
screen facing the 22 million sub-
scribers each tinte they log on.

Before, outside producers had at least
as fair a chance as Warner Bros. or
CNN at cutting a deal for that slot.
Now, television executives worry that
Case and Levin may heavily skew
promotion toward their own product.

The AOL Time Warner deal sent
chills through a top executive at one
broadcast network, who called
access -a big issue. If you want to be
in the portal business, how arc you
going to get to Time Warner con-
sumers with Yahoo or Go or Exciter

"It's definitely a concern," said a
top TV producer. "It's a realistic con-
cern to anybody who's a medium -size
producer."

Case and Levin dismissed such
concerns, Levin noting that Warner
Bros. content is sold to outside net-
works, just as the WB network and
Home Box Office buy product from
other studios and producers. -It is in
everybody's interest to have as many
different gateways into this enormous

Internet community, to have content
from many different sources."

Case agreed that, without the best
products, subscribers will surf off
elsewhere. For simply business rea-
sons, A01. needs to -stimulate con-
sumer choice and competition." Toe
good news for subscriber and other
media companies. he said, is that.
"from a commercial and public policy
!mint of view, these things dovetail. -

And some rival media company
executives agree. Says NITVi Pre4-
dent Nicholas Butterworth, "We
look at it as two of our strongest dis-
tribution partners coming together to
promote broadband services. It v.11
accelerate the penetration of Time
Warner broadband, and we expect 10
provide broadband programming to
broadband customers."

The content access issue-which is
slightly different from the open
access fight AC)1. has waged agairist
MSOs-is why media and Will
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Street executives believe the AOL
Time Warner deal will drive "old
media" companies into the arms of
stock -rich '-new media" players . "For
those who question whether the
remaining media companies need to
do deals. there is the nightmarish
alternative Or what happens if they
don't and all the remaining big Web
guys merge with all the other big
media companies, and you're left
alone. out in the cold. facing monsters
in the night." said Sanford Bernstein
& Co. media analyst Tom Wolzicn.

(Ii course, the anxiety centers on
something that barely exists as a
product, much less as a business.
Video over the Internet is generally
low quality, with grainy. frequently
interrupted pictures of public access
cable -quality shows in a tiny win-
dow on a computer screen.

As video technology improves
and access to high-speed data net-
works increases, media executives
believe, the Internet will become in-
creasingly like what traditional cable
is today. Already bootleg copies of
The flair Witch Project and other
recent mos ics can be downloaded
.ind watched on a computer in fairly
high quality.

With high-speed data networks
being deployed by cable. telephone,
wireless and satellite companies and
TV set -top boxes getting smarter and
mare sophisticated. tuning into what
is considered a TV network without
turning traditional broadcast or cable
access is not considered outrageous.

AOL lime Warner power is partly
blunted by other telcom play ors' push
to offer residential high-speed Web
access. Cable is expected to have a hit
more than half that market in 2004
(see story. page 24). 110WeVet, A01. is
pushing to be the largest face to con-
sumers using all those providers.

Flow serious is the prospect of
"real" video over Internet? When
I lome Box Office licenses movies
front Hollywood studios, it already
seeks not just cable and OBS rights
but also Internet streaming rights. The
prospect of streaming is one of the
major reasons 'Time Warner and cable
operators have fought so mightily
against the push to open access of
their high-speed data networks to out-
side Internet service providers. Once
that door is opened, the likes of AOL
or Mintispring could transmit not just
Web pages but eventually full-blown
digital video.

AOL obviously thinks that first
semen is critical. Even though cable
modern users can readily get to AOL
if they want, A01. went to war over
the access issue, pushing federal and
local governments to mandate that
"le subscribers be able to see some-
thing other than the Excite4Home or
Road Runner product every time they
boot up their computers. And it
charges big for access to its own
seen. For example, Travelocity paid
5200 million to be the only online
travel ag..-ncy promoted on A01-

Look at the history of cable, Levin
said in arguing that AOL Time Warn-
er would be an open platform. When
Home Box Office and rival Show -

New media vs. old money
America Online Inc.
Headquarters Dulles. Va
Employees: 12,000
1999 revenue: $4,78 balloon
Not inCOMO: 5778 million

AOL has 20 mason U.S. subscribers, who pay an average of
S19.42 a month, and another 2 mason CompuServe subscribers
AOL has the highest neaten (68%) among U.S Web users and
reported in third quarter 1999 that its subscribers average 55
minutes of usage prer day, up from 47 mriutes at the same time in
1996 During fikneireber and December. it reported. IP-commerce
purchases by subscnbors amounted to S2 5 baton, up 108%
horn a year ago. Approximatety 68% of AOL revenues come from
subscriber fees. 19% horn advortisrig. Other AOL brands include
MovieForie, a movie -ticket -buying service: SPinner, an online
rad.o servois: and Winamp, a digital music payer

Time Warner Inc.
Headquarters; Now York
Employees: 70.000
1999 revenue (osnrnale): 527.1 billion
Net Maxne (estimate): 51.28 billion
Time Warner cable networks, which include HBO. TBS. TNT.
CNN and Cartoon Network. generated S5 8 billion in revenue
for rho 12 months ended Sept. 30. 1999. Its cable distribution
business has 10.5 million subscribers Film and tekaraion pro-
duction contnbuied 57.87 billion, it produces 15 television
series Time Warner magazines, including TOM.. Fortuna, Peo-
ple. Sports niushated and Money, have a combined citcUation
of about 78 million, making it the largest U.S. magazine pub
ether, Its music division had S3 9 boson In revenues for the
year ended Sept 30. 1999, and is the smallest of its operating
units

Sources Comporyy reports. various an.syst resissirch reports
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AOL subscriber growth AOL's big moments
March 1992: LiDe-.; Nitf.:1.1q 511..SU
per share. under symbol AMER
January 1993: Offers Windows version of
Serrert
November 1994: Stock splits two.lor-one
March 1996: Distribution ahances with
AppKi aria AT&T. browser partnership wen
Microsoft and Netscape
September 1997: Says rt van acqure Corn.
vuSeriv
November 1997: Passes 10 mitten mom -t.,
March 1998: Stock spins two -to -one
November 1996: Acquirer) Netscape
January 1999: Partners with (toil Adanoc
February 1999: Sap it wag grey MosnoF coo

June 1999: Forms strategic silence wan
Hughes Electronics
Starot AOL

.0.11me

Steve Ca_,
The best news tot tne mateity
of the combined America
()nine and Tine Warner Inc
loam a that AOL Chairman
Steve Case is wiling to code
control-and the spotlight-to
oomeone who he Works can
run his company bolter

Thal wet be important at
AOL Time Warner. where
Case. 41, as stated to be chair-
man and Time Warner Chair-
man Gerald Lev.n a to stop
down to the number two slot,
chief IMICUtIve °Moor.

A savvy marketer wail roots
as a junior manager at Procter
& Gamble and Pepsico, Case
had the foresight and drive to
push into the online business a
decade bolero the treenail was
known outside peek circles, at
whal was then Control Video
Corp

Now. Case Se" 'TN boss
on the things I'm blest at: strate-
gy, tot:hnology, poacy and run
ring the board Jerry all run
the company"

Their future's online

t.

i4141/4
(:,, Id Levin
The bad news tor lop ACC exec -
saves a that Geraid Lenin has
fought for power beeore and won

A seasoned Operates) mew'
the, Leon, 80, came up trough
the ranks. Joining Time inc. in
1972. he scored his test sue
teas by NOON start us Home
Boa Moe as vice president of
prOgransning.140 irrentualy led
HBO as char/non and tock
resperatziley for Time Warner's
cab* system °mutton. Attar
negotiating Time Inc7is acquit*
bon of Warner Communicate:re
Inc , he shed himself with the
Warner execueves who wound
up cortrolang the company and
bock the sop slot when Warner
leader Steve Ross win slit:icon
Wet tannin& canoe

Lately, tie has guided Tare
Warner divisions to generate
some of the best growth of any
major media company

14e predcts a smooth transi-
tion: 'When you got underneath
a. the companies are realty
very smear -

Richard Parsons
In a world of corporate egos.
ifs easy to find the word that
best desonbes Time Warner
President Richard Parsons:
counselor.

The seasoned potecial
lawyer's central role a keeping
retaticrohos running smoothly
Thal means making often kilo
taws chtsiona work together,
like sttallo Warner Bros. arv:Ipre-
Grammars Home Boa Office one
Turner Broad:80N Systems

Level brought Parsons in
from a Now `Rork savings and
loan, where he was president.
But his skirls wore honed as
counsel to New Vcirk Gov NM -
son Rod:040er and as a senior
aide to President Gerald Ford

Media execulnes consider
Parsons, 51. the least likely
player to spark a furl fight. Par-
sons said he's excited about
the opportunities 'This a merg-
er where what AOL has has
just been made Mae valuable
arid what wo have has been
mode more vekaMie-

Bob Pittman
AOL President and COO Bob
Pittman, though regarded as
hip because of his sant at MTV,
armed at AOL in 1996 as a oft -
(*Amnion. Wei the high cost of
growth pushing the Son from
ore trarnoal Pinch to another,
he had to ensure that tee myri.
ad consent ventures and 14efY
es AOL was buying or slating
made busresei sense.

Perrier+. 46. a widely
regarded as Ito player most
Nay to gain power and turf in
the new merger. Now the sec.
oncl-highost executive at AOL.
he isle bo co -000 of the corn
boned company. shanng the
ette with Time Warner Presi-
dent Flo:hard Parsons

Whit, acknowledging that
this co C00 title a unusual.
Pittman said last week that he
arid Parsons via ;taxably have
different pens of the ownpany
assigned to them arid won't be
wrestling for terracey. it's a big
company,* he sad each
have things ro do'
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time were starting up in the 1970s, a
cable system usually carried only
one or the other. After a few years,
systems started offering both. "Over
time," he said, "it became clear you
have to give the consumer as much
choice front as many providers to
give maximum value."

Other industry executives see it
difterentls% Currently. Time Warner
won't permit subscribers of its Road
Runner high-speed Internet service to
download high -quality video. That
would heavily tax servers but, inci-
dentally, would let surfers watch TV
that wasn't cable TV.

News Corp. remembers the year-
long war fought in 1997 to get Fox
News Channel carried by Time Want-
er's cable systems. Fox News, of
course, is directly attacking Time
Warner's own CNN. It was even will-
ing to pay a fat toll to get through the
gale, a huge S20 -per -subscriber launch
fee tlut would have netted lime Warn-
er Cable around $200 million upfront.

News Corp.'s Rupert Murdoch
was desperate to get on Time Warn-
er's system in New York City, home
to media buyers whose support Fox
News needed. Fox executives tried a
back door, renting a municipal -gov-
ernment access channel. Time Warn-
er bitterly opposed that and went to
court. That in turn prompted Fox to
tile an antitrust suit, charging that
Time Warner was using its distribu-
tion clout to protect one of its crown
jewels. It took months of bitter fight-
ing and name-calling. But Fox News
finally got a deal for distribution to
most of Time Warner's cable homes.

Subscribers to the old Time Inc.'s
Manhattan Cable had to file an
antitrust suit in 1987 before the system
would add Bravo, an artsy movie

channel that comexted with 11130.
Of course. the barriers to distribu-

tion on the Internet are low, since
high-speed surfers will probably be
able to go wherever they want. But
A01. Time Warner will have huge
control over promotion of digital
products to high-speed users on
Time Warner systems and other
cable systems, plus telephone MI
and satellite subscribers.

That recalls another Time Warner
antitrust fight. a S2.4 billion suit by
Viacom Inc.'s Showtime unit, which
couldn't get its pay movie channels
fully distributed on Time Warner
('able. The networks contended that
the systems weren't thoroughly pro-
moting Show -time and, worse, 11110
was using its financial clout to "lock
out" Showtime promotions on other
systems_ When Time Warner settled
that suit in 1991, the core clement
involved putting Showtime on equal-
ly promotional footing with HBO.

There arc other tools AOL Time
Warner could use to disadvantage
rival content providers. Not all access
is equal, and there are lots of techno-
logical tricks to ensure that consumer
access to AOL on Time Warner sys-
tems is far quicker and of higher qual-
ity than a non -owned service. "If
you're a Time Warner subscriber and
you want Yahoo as your home page,
you'll probably be able to do that, but
they're going to do everything they
possibly can to make it easier for you
to make AOL your home page," the
broadcast network executive says.
"One way they can do that is have
AOL stored on a server closer to your
home so the speed and quality of the
downloaded image is better."

Steve McClellan and Richard
Tedesco contributed to this report

AOL TV picture brightens
AOL TV won't launch until this
summer. but its enhanced TV serv-
ice already looks a lot better in the
wake of the Time Warner pact.

AOL has been planning to
launch its answer to Microsoft's
WebTV with DirecTV, making a
51.5 billion Investment in Hughes
Electronics to seal the deal.

But now AOL TV can virtually
count on carriage over Time Warn-
er Cable systems. 'Obviously, it
expands carriage," says Gary
Arlen. veteran analyst of Bethes-

da. Md.-based Arlen Communications. 'And usually you can count on
other cable operators to folow Time Warner's lead"

AOL TV now has a diverse base of TV content to develop Web -based
enhancements. Viewers could conceivably watch The Sopranos, for
instance, while perusing mock FBI files of the principal characters on
its Web site.

"AOL TV was missing something. You can't really produce an
enhanced TV service unless you have rights to TV content,- says Josh
Bernoff, principal analyst for Cambridge, Mass. -based Forrester
Research. 'Now you can conceive of AOL TV being the premiere inter-
active environment of Warner Bros. TV content."

That could translate into Wob content built around the W8 Network's
shows and. presumably, into deals for ER and other Warner TV series.

A demonstration of AOL TV at the Consumer Electronics Show ear-
lier this month included e-mail and chat functions, along with AOL's
Instant Messenger feature. Menu bars and notification bars appear at
the top of the screen to notify the viewer of e-mail or instant messages.
Observers noted that translucent overlays of Web content may be less
obtrusive than the on -screen Web windows that pop up on WebTV.

The CES demo included an AOL TV set -top unit equipped with a 56-
kb/s modem, a wireless keyboard and a remote control. Philips Electron-
ics is AOL:s solo set -top manufacturer for the dialup version of the boxes.
which will contain 100 -gigabyte hard drives. Double -duty DirecTV-AOL
TV set -top receivers will be built by Hughes Network Systems.

AOL TV executives were unavailable for comment. The service is set
for a summer debut for dial -up and DirecTV customers, according to an
AOL spokeswoman, who declined to discuss pricing of the service.

Prices are expected to be comparable to those for WebTV, which
charges $199 for its premium box and a $25 monthly fee. AD.. plans dif-
ferent levels of service, incorporating video game and DVD functionality.

WebTV has a considerable lead on AOL TV, currently claiming more
than 800,000 WebTV customers. But combining 7 million DirecTV sub-
scribers with 13 million Time Warner cable subs will give AOL a chance
to play catch-up. -Richard Tedesco

An AOL TV demonstration at CES
displayed e-mail and chat functions
overlaid on the TV picture.

Cable leads broadband race
New Bernstein/McKinsey study sees telcos still trailing pur years from now
By Glen Dickson

Cable operators arc better
positioned than phone com-
panies to meet consumer
demand for broadband Inter-

net access and will still hold an edge
over telcos' digital subscriber line
tDSL) service four years from now.
That's the message from investment
nrseareh firm Sanford C. Berstein and
consultants McKinsey & Company in
their new report "Broadband!"

According to the report, the battle
over broadband access will remain
in the "land -grab phase," where
demand outstrips supply, until 2002.
As of year-end 1999, cable already
owns a lot of that land: 52% of cable
passed homes arc reached by
upgraded two-way plant and techni-
cally capable of cable modem serv-
ice, while only 23% of passed telco
homes arc technically capable of
receiving DSL service. And in desir-
able homes-those with a household

income over $75,000-some 60%
could receive cable nsodem service,
while only 20% could be reached by
DSL. But DSL currently addresses
more than 50% of small businesses,
and Bernstein and McKinsey, predict
DSL will be the long-term winner in
that space.

Cable's broadband lead in the res-
idential arena is reflected by the
AOL Timc Warner merger, which
Bernstein and McKinsey call "the
strongest evidence to date that cable
offers the broadest set of broadband
assets available today.- (The report
was going to press last week as the
merger was announced, so it makes
only brief mention of the deal's
implications.) AOL's alignment with
the cable industry also represents a
significant challenge to DSL sales,
says the report, since, in many mar-
kets, tacos will no longer be able to
count AOL as a "de facto exclusive
resale partner." That will help cable
"remain advantaged vis-a-vis DM.

and other platforms in the future."
Roughly 88% of the 1.9 million

homes using broadband services at
year-end 1999 were cable data sub-
scribers, says the report. DSL's market
share will grow, but Bernstein and
McKinsey predict that, by 2004, cable
will still enjoy,' a 47% market share of
roughly 30 million broadband homes,
with DS!. a close second at 38%. Wire-
less services will pick up the crumbs,
with fixed wireless service (currently
being marketed by AT&T in areas
where it doesn't have cable deals)
reaching 91D 'o and MMDS hitting 6%.

Consumer education will be
important for all broadband plat-
forms. Bernstein and McKinsey
indicate that only 30% of online
users are currently interested in
high-speed access. "Consumers are
relatively unaware of what high-
speed is," says Bernstein senior
research analyst Tod Jacobs. Once
they've tried high-speed access, the
interest level jumps to 71%.

One way for cable to cultivate
broadband users, says the report, is to
subsidize multiservice digital set -tops
that have e -commerce and other Web
applications built in. Such devices
would allow MSOs to easily upset! to
phone or high-speed data services and
"would undercut [local telephone
company) broadband efforts by pro-
viding cable with a marketing and
delivery vehicle that combines televi-
sion, PC, and phone capabilities."

Sanford Bernstein senior media
analyst Tom Wolzien says the AOL
Time Warner deal banks on the Iona -
held precept that consumers buy con-
tent, not technology. He sees the
merger as a "two -level deal" that both
"breaks the logjam of the access
issue" for AOL and gives it a "spec-
taeular amount of content" from Tune
Warner. For A01. Time Warner and
other broadband providers, he says. I

will be the "pull olcontem," as mud)
as service availability that fuels Ivoal!-
band's rump -up in 2002-2004.
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Case for open access changes
Time Warner deal turns AOL into fan of marketplace solution, Jew regulatory hurdles seen for merger

By Bill McConnell

America Online Chairman
Steve Case last week abdi-
cated as agitator -in -chief of
the open access movement.

Minutes atter announcing plans to
merge his company. with Time Warn-
er. Case dismissed more than a
year's worth of lobbying for federal
and local government rules that
would force cable companies to
open their high-speed networks to
Internet competitors.

Although critics and allies of AOL's
open access fight had long predicted
that an about-face would occur once
the world's top pur-
veyor of dial -up
Internet access
secured its own
cable broadband
pipe. the suddenness
with which Case
dumped his compa-
ny's stratetw in favor
of a marketplace
approach neverthe-
less shocked con-
sumer groups and
leaders of the Inter-
net industry's open
40:4 Ms coalition.

"Steve Case is the
Benedict Arnold of
the digital world. -
seethed Jeff Chester.
president of the
Center for Media
Education, a public
advocacy group.

Greg Simon. co -director of Open -
Net. whose 5100.000 monthly budg-
et is provided by AOL and nine other
1SPs, cheerfully accepted Case's
promise to light for open access.
even though AOL will seek only
contracts between broadband
providers and ISPs, not government
rules.

"Time Warner says they will
negotiate open access deals." Simon
said_ "That's a different attitude than
we've had with lOpenNet nemesis]
AT&T." AOL will remain an Open -
Net member, and the coalition's
ongoing banks to impose local open
access requirements on AT&T's
pending merger with MediaOnc
Group will continue. Simon added.

But the biggest question being
asked by open access proponents is
whether A01. Time Warner's
approach will be more flexible than
AT&T's recently announced plan.

Most troubling to consumer advo-
cates is Case's apparent willingness
to cede control of the merged com-
pany's strategy to lime Warner
Chairman Gerald Levin, who pro-
claimed as the deal was announced:
"We are going to take the open
access issue out of Washington, out
of city hall, to the marketplace."

Jeff Chester, of the Center for
Media Education, fears that not
all ISPs will have similar access
to carriage deals.

Chester says marketplace deals
could be an acceptable solution, but
he fears all ISPs won't have a chance
to strike carriage deals fir an equal
price, nor will unaffiliated Web con-
tent be offered at the same speed as
AOL Time Warner property.

AOL lobbyist George Vradcnbcrg
insisted the company is no traitor.
"We've always preferred the market-
place to regulation, hut there was a
time when the marketplace wasn't
moving." he said. "In the last few
months. however. we've seen signif-
icant Ek pointed specifically
to AT&T's plan to let unaffiliated
ISPs on its system and open access

principles laid
down to cable by
FCC Chairman
William Kennard
in December_

Most industry'
experts predict the
merger will face no
serious regulatory
roadblocks because
AOL has no pres-
ence in Time Warn-
er's core business-
es: cable television.
movies and publi-
cations.

Still, the open
access issue will
undoubtedly get
more scrutiny from
the FCC and local
government offi-
cials that must

approve the transfer of Time Warner.
There's also a good chance either the
Justice Department or the Federal
Trade Commission will raise the
open access issue, too.

One possible action on the A01.
front. they said, is that Justice ofli-
dais or the FTC' will spell out what
business arrangements between
A01. and Time Warner affiliates arc
specifically prohibited.

"The major antitrust questions
include 'would AOL users be
required to purchase Time Warner
media content and would lime Warn-
er cable users be required to purchase
A01. Internet access.- said George A
Cumming Jr., who leads the antitrust
division at San Francisco law firm
Brobeck Phleger & l larrison.

last week's deal also may intensi-
fy scrutiny of AT&T Corp.'s plans to
acquire MediaOne. The primary
antitrust issue is whether the mergers
will hinder broadband access.

the mergers give No. I cable
provider AT&T and No. 1 Internet
provider AOL almost overwhelming
positions in the cahk broadband mar-
ket. What's more, they will be linked
by AT&T's 25% slake in Time Warn-
er Entertainment. Time Warner's
cable arm, acquired through the pend-
ing Media0ne merger

Congress, too. is .scnainizing the
deal. Senate Judiciary staffers met
with company officials last week.
and panel Chairman Orrin Hatch (K -
Utah) says the panel will hold hear-
ings soon; "We need to ensure that
we don't have an environment like
we found ourselves in at the begin-
ning of the last century, one which
was dominated by oil barons and
railroads, and ultimately resulted in
heavy-handed regulation."

"I'm not too cynical to think peo-
ple ss ill not make up their own minds
in the absence of multimillion -dollar
lobbying campaigns," said Marshall
Runkel, aide to Erik Sten, the Port-

land. Ore., city commissioner who
persuaded colleagues to impose
access conditions on AT&T's acqui-
sition of the local Tcle-Commu:nica-
tion.s Inc. franchise.

ht Massachusetts, where voters arc
expected to decide on open access
rules in November, officials hope
AOL's promises and AT&T's month -
old access plan will make the access
issue moot -AT&T seems to be get-
ting closer to open access, and. if
A01, and lime Warner really do what
they say, then the marketplace will
have taken care of the problem," said
l.inda Walden. telecommunications
coordinator for Newton. Mae.

Cable stocks rise
in wake of merger
By Elizabeth A. Rathbun

Cable stocks last week
jumped and generally sus-
tained their higher prices as
the merger of AOL. and

'time Warner confirmed what ana-
lysts say is the importance of
brands-and broadband delivery.

The deal is "really a plus for the
cable sector' and its ability to pro-
vide high-speed Internet access, or
broadband. says Thomas Eagan, a
cable analyst with PaineWebber Inc_
It also `facilitates any kind of affilia-
tion between A01, and any of the
other cable operators. Now that AOL
is a friend. not a foe." he says, "they
can better imagine doing deals with
(the Internet portal]."

Time Warner via its cable net-
works and cable systems provides
both to the leading Internet brand,
AOL. said Edward /latch, media
analyst with SG Cowen.

Cable took on new importance in
the stock market as prices rose last
Monday and settled down as the week
progressed. Cox Communications
Inc.. the nation's No. 4 MSO. rose

nearly 14% on Monday. to S51.50,
and closed Thursday at 551.1875. No.
3 cable group Corneas* Corp. was up
12.8% on Monday, to S47.8125, cloa
ing Thursday at $47.75. No. 7 MSO
Cablevision Systems was up 10.1%,
to $81.75, last Monday. closing
Thursday at S79. 875.

Meanwhile, No. 10 MS() Jones
Intercable went up higher and high-
er, closing last Thursday at $69.50
rifler enjoying an 11.4% increase on
Monday. to $67.6875. No. S MSO
Adclphia Communications was up
6%, to S69, on Monday. closing
Thursday at 567.75.

The major media groups that
could be the next to make an Internat
move likewise rode a roller coaster.
Walt Disney ColABC Inc. was up
nearly 15.3% last Monday, to
$35.875, but closed at S34.8125 on
Thursday. News Corp. was up 19.4'
Monday. to S45.625. closing Thur.-
day at 545.50. AT&T/Liberty Media
Group was up 15.7%. to S57.625.
and closed at 53.625 on Thursday.
And Viacom Inc. rose 10.4%, to
S59.50, falling only slightly to
S59.125 by Thursday.

How their stock fared
Closing

Jan. 7
Closing
Jan. 10

Noon
Jan. 14MSOs

Adelphia Comm. $65.625 $69.000 $68.500
AT&T/Liberty Media 49.813 57.625 54.375
Cablevision Systoms 74.250 81.750 80.000
Cox Communications 45.188 51.500 52.000
Media companies
News Corp. $37.750 S45.625 $47.000
USA Netwofics 49.875 55.750 53.750
Viacom 53 875 59.5.00 58 188
The Walt Disney Co 31.125 35.875 33.938
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Take the storytelling power of great

primetime drama.

Combine it with the adrenaline rush

reality TV. And you've got an entirely

new programming concept for access

- Arrest 8 Trial.

Studios USA and producer Dick Wolf

have joined forces to create a grippinc

new show with real cops, real proseci;

tors, and real crimes

Follow the story from the streets,

where the crooks go down, to the

courtroom, where the gavel goes

down. All with the production value

and professionalism that's been Dick

Wolf's trademark for over twenty year

Arrest & Trial. A firm go for 2000 and

what's next for access.

ARREST
Sc TRIAL
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if you think Talk has been flat lately,

think again. In the November Sweep,

Mout), finished up an amazing 35%

among women 1834, and up 9% in
households year-to-year.

In fact, Moury had the largest year-to-

year growth of any syndicated talk

show, which translates into some of

the biggest growth in all of first -run
programming.

How did he do it? With the right mix ;:t

talent, teamwork, and the kind of

fresh, forward thinking that permeate
everything we do at Studios USA.

If you're looking for talk with roomer
turn, make it Maury.

Sorts MSS, fittest (yawing rata total tieteen 2.
Dort nu who, dl talk

i
m a u ry
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After sixteen years, only one talk show

is still relevant, still growing, and still a

solid performer.

Sally Jessy Rafael.

Her patented brand of straightforward

talk continues to attract new viewers,

adding to the loyal following that stays

with her year after year.

What's the secret to her staying

power? Sally keeps a sharp eye to

what lies ahead, always anticipating

what awaits around the corner.

No matter where the future may lead

you can be sure Sally will go there.
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When Dr. Evil needed to unburden

himself on a national talk show, who
did he turn to? That's right, Jerry

Springer.

No wonder. Jerry is a certified pop

culture phenomenon, and continues

to be a certified ratings winner.

This November, the Jetty Springe'

Show delivered an impressive 5.0

household rating, improving upon its
lead-in share by larger margins than

any other talk show. In fact, Jerry

finished # 2 among all talk shows_

From his outrageous guests, to his

unconventional approach, Jerry's

crazy world has become appointment

television for millions of rabid fans.

So think ahead and think smart.

with Jerry.

SCalt NSS

J RI?f2, taciet,
show
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Get set for the action ride of the

century-the 24th Century, that is.

In Cleopatra 2525, the new action

adventure series from the producers

of Hercules: The Legendary Journey

and Xena: Warrior Princess, the

Earth's surface has been taken over t-ri

evil machines, driving humanity

underground. It's up to three tough,

sexy women to fight to win it back.

Cleopatra 2525 is one half of the
Back2Back Action Hour, marking the

return of the successful 1/2 hour

action format.

Packed with action, comedy, great

storytelling and fantastic special

effects, this futuristic sci-fi thriller

has all the elements of success.

The future never looked better,
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Sometimes thinking ahead means

looking back. Way back.

Intrcducing Jack of All Trades, the

swashbuckling half of Back28ock

Action.

Bruce Campbell stars as Jack Stiles, an

American spy dispatched to the East

Indies at the turn of the 19th Century.

With sweeping vistas, period costumes

and larger -than -life exploits, Jock of
Al! Trades continues the winning for-

mula of equal pans action and come*

that has brought Herc and Xena such

phenomenal success.

If the past is any indication of the

future, we're in for a jaunty good time.

JACIc
E S
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It seems that everyone these days is

trying to create a show that will beat
Xena: Warrior Princess. Well, they'll
just have to try harder. Because after

five seasons, Xena continues to out -

muscle the competition, remaining Ow
1 first -tun action hour in syndication

Year after year, while other pretenders

to the throne come and go, the Warrior

Princess reigns supreme. Xena not

only dominates the action genre, she

continues to define it. But it's not all

brawn. Her beauty and sex appeal has

placed her front and center, propelling

her star power to even greater heights.

It just goes to show, in the cutthroat

world of warlords, minotaurs and syn-

dicated television, if you want to stay

ahead, you've got to think ahead.
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Thin

The future is all about change. Either you embrace it. or you fight it.

At Studios USA, we're not waiting for the future. We're busy creating it.

With fresh new concepts_ Exciting new formats. And a whole new way

of doing business.

We don't know wtiat the future will bring. But you can be sure we're

thinking about it_

STUDIOS

USAF
.x.--.:01USAAkkrittAiiitive0.



11111111 TOP OF THE WEEK

NAB face to face with the future
Board ponders NBC threat to leave over ownership stance: unwanted Internet streaming

By polo Albinlak

bile NBC was warning
NAB of its imminent
departure from the
association due to

NAB's unwillingness to oppose
rules NBC says arc stuck in the
1950s, the biggest new media com-
pany announced that it was buying
the biggest old media company.

-II is sad that broadcasters arc
debating regulations from the '40s,
-50s and '60s the day after AOL and
Tune Warner did their merger." NBC
Exo:utive Vice President Rick Cot-
ton told the board when he began his
presentation at the NAB's winter
board meeting last Tuesday (Jan. 1 I )
in La Quint*, Calif.

That juxtaposition was an appro-
priate backdrop for this year's winter
gathering, where the chief focus of
discussion was the continuing con-
flict between the broadcast networks
Arid their affiliates.

While NBC's almost certain
departure appears to be the last net-
ynk defection-neither ABC nor
CBS have expressed an interest in
leasing-it is the latest reminder of
how rapid changes in the media
world arc causing a huge rill among
traditional broadcasting.

At base, the networks want to lift a
cap that keeps station groups from
owning TV stations that reach more
than 35% of the nation's TV audi-
ence. In addition, they want to rid
themselves of most of the existing
broadcast ownership rules.

NBC's Cotton told the board that
AB should at least remain neutral

on the issues: -,Ve've made it clear
that if the NAB continues on its cur-
rent course, which is silence or
opposition, then we intend to
resign." Cotton said. -The ball is in
NAB's court." Other network repo: -

:natives also suggested that NAB
arlopt a stance of neutrality, but most
board members rejected that sugges-
tion.

No one appears to be winning the
fight currently being waged between
naiworks and affiliates, and no com-
promise appears in the offing. But
shat do ownership caps matter if the
time is near when anyone can watch
Ntlything they want over the Internet
anytime they want?

"This is a serious problem for
broadcasters in general," said Rep.
Billy Tauzin (R -La.), chairman of
the House Telecommunications Sub-
committee. Tauzin addressed the
` AB joint board on Sunday, Jan. 9.

"Broadcasters' biggest problem is
riot how the networks and affiliates
!elate to one another. The bigger
;,roblem is how broadcasters live in

the world of real-time video stream-
ing on the Internet, when everyone
and their brother can become a
broadcaster. Even when broadcast-
ing as an institution becomes digital,
they've still got huge problems in
terms of how they are going to live
in a world of broadband. real-time
delivered Internet services. They
need to be united as they go into that
era. I should hope they could resolse
those differences." said Tauzin

Broadcasters recognize that the
problem is already upon them. Cana-
dian broadcaster iCraveTV.com is
streaming the signals of stations in
the Toronto designated market area,
including Buffalo, N.Y., outlets. The
stations arc targeted to Canadian
Internet users only. but the company
concedes it has no effective way of
enforcing that restriction. Attorneys
for U.S. broadcasters, sports leagues
and copyright holders have been
meeting for the past month to deter-
mine the best course of legal action.

At the meeting last week, the
board voted to convene a committee
composed of the three board mem-
bers whose companies have stations
that are being mreamed -LIN Tele-
vision Vice President Paul Karposs-
icz. Gannett Television Senior Vice
President Ardyth Diercks and Gran-
ite Broadcasting Corporate Senior
Vice President William Ransom.
NAB Executive Vice President Jim
May also told the board he expects
Internet copyright to become one of
the biggest issues in the upcoming
session of Congress.

While broadcasters face the digital
threat, they also are confronting the
problem of how to go digital them-
selves. One part of that issue is what
transmission standard to adopt: 8-
VSB or COFDM. Ultimately, said
harry Pappas, president and CEO of
Pappas Telecasting of Visalia. Calif,
he doesn't care if one or both stan-
dards are used, as long as the system
works for the consumer.

On Jan. 6. Pappas asked the FCC
to speed up its ruling on Sinclair
Broadcasting's request that it be
allowed to use COFDM. He present-
ed that petition to the NAB board
and the board discussed the two stan-
dards. While Pappas thinks using
both standards would he fine, many
broadcasters want the entire industry
to decide on one and slick with it.
NAB ultimately decided to wait for
the results of a study from the Asso-
ciation for Maximum Service Tele-
vision, which arc due to be released
on Feb. 2.

Another key issue was the FCC
push for low -power radio, which the
board vowed to continue to fight (sec
story "Top of the Week").

NAB is in the money
The National Association of Broadcasters' profit margins are as
strong as those of the broadcasters it represents

The NAB board of directors approved its fiscal year 2000/2001
budget during its annual winter board meeting this week in La Ouinta,
Calif. NAB's revenues are strong enough that the board last week
agreed not to levy dues during the first quarter of 2001 The dues
vacation was proposed by Cox Broadcasting executive vice presi-
dent, Andrew Fisher.

NBC Executive Vice President Rick Cotton told the board last week
that NAB's dues are 'perceived as high." NBC is likely to leave the
association because it does not agree with NAB's policies on broad-
cast deregulation, but NBC also has been cutting costs and last sum-
mer considered departing NAB for the savings in dues.

Last year, NAB's net operating income was 5146 mitlion. an oper-
ating margin of more than 27% on gross revenue of 5.53.3 million and
10.5% over estimates.

The association's 1999 convention in April brought in almost $35
million, which was more than 52 million over projections. The NAB's
538.7 million in total operating expenses was 5298.000. or .8%, over
plan, but total revenue was 51.7 million, or 3.3% over budget.

The NAB Radio Show, which took place last August in Orlando.
Fla., did not fare as well as its April counterpart. That show had $2.7
million in revenue, which was $244.000 under projections. The small-
er -than -expected show also helped hold expenses down, however,
which were $145,000 instead of the planned $244.000.

The departure of Fox Broadcasting and its owned -and -operated
stations last year brought the total TV dues of nearly $5.5 million to
5218.000 under projections NBC's exit will take an additional
$400,000 out of the association's coffers. -Paige Mbiniak

WHERE THE MONEY GOES: NAB BUDGETS 2000

Revenue eraaamilackiiiII1121

Dues - Radio
$45:406723,647562

$4.177.231
Dues - Television 5.507,351
Dues -Associate Member 1,324,999 1.350,000
NAB Convention 34,964,881 36,770.090
Radio Show 2.707,842 3,050.154
NAB Services 1.252.237 1,281,700
Advertising & Event Marketing 296.170 304,000
Interest 2.533,244 2,755,244
Other Revenue 670,908 741,111

Total Revenue $53,286,679 $55.936,881

Expenses
Government Relations 53.332,443 53.829.662
Legal 1.528,341 1678,515
Human Resource Developmen 263.902 265,201
Corp Communications 1.235,496 1.339,378
NAB Services 1,444,373 1,452,502
Advertising & Event Mrktng 324,600 336,965
Science & Technology 1,004,488 1,163,693
Research & Information 1,360,524 1,487,425
Radio 1,147,216 1.208,736
Television 1,276.531 1.237,937
Meetings and Conf. Svcs 789,130 893.648
Conventions & Expos 72.313 68,400
International 842,626 861,545
General and Administrative 12,058,016 12.434,068
NAB Convention 10,055,890 10, 475,693
Radio Show 1,988,847 2.353.726

Operating Expanses 538,724,726 $41,087,095

Not Operating Income $14,561,953 $14,849,786

Board Contingency 972,315 3.044,090
NABEF 1,281,483 687.099

Net Income $12,308,155 $11,118,597
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TOP OF THE WEEK

Kennard stands by
religious station decision
FCC Chairman Willnun Kennard
last week fired back at critics of a
recent agency decision governing
the control of national TV licenses
by religious broadcasters. Ken-
nard, in letters to Rcp. Michael
Oxley IR-Ohio) and three other
lawmakers, rejected claims that the
FCC is limiting religious broad-
casters' access to the airwaves.
Kennard emphasized that the new
guidelines do not apply to the
overwhelming number of religious
broadcasters who have commercial
licenses. (National Religious
Broadcasters [NRBI whose L200
members oppose the new rules,
has identified only 15 religious TV
stations with noncommercial
licenses.)

Kennard also pointed out that
the standards will not prohibit the
airing of any particular program-
ming and will determine only
whether the show can be used to
meet a noncommercial station's
educational programming bench-
mark: 50% of airtime must be
devoted to educational programs.
Finally, he said the guidance,
rather than restricting religious
speech as Oxley contends, was
used to justifi. the transfer of a
noncommercial license to a reli-
gious broadcaster.

But Oxley countered in his writ-
ten reply to Kennard that the stan-
dards would force cutbacks in reli-
gious broadcasting even if no spe-
cific show were prohibited. "This
amounts to censorship of religious
expression by other means," he
said. Reps. Oxley. Cliff Steams (R -
Flu..) and two other lawmakers last
week introduced kgislation to over-
turn the new standards. "In our free
society, the FCC has no business
suppressing the expression of reli-
gious belief." Oxley said.

The NRB has asked the FCC to
dump the new guidelines, which
were tacked on to an agency deci-
sion allowing a Pittsburgh religious
broadcaster to sell its commercial
station to Paxson Communications
and to obtain the license for one of
the city's two educational stations.
In the guidelines, the FCC says reli-
gious programming meets educa-
tional programmink; benchmarks
only if it 'leaches," not "prosely-
tizes."

Although his company benefit-
ted from the FCC decision. Pax-
son Chairman Lowell "Bud" Pax-
son called the standards "uncon-
stitutional and contrary" to reli-
gious freedom. (Senator and pres-

WASHINGTON WATCH

By Bill licCumll

idential candidate John McCain
has been defending letters he
wrote on behalf of campaign con-
tributor Paxson urging the FCC to
make a decision on the station
,asps

Small cable group, Belo
fight CBS/Viacom pact
1'16:pet:item cable Lye:Jana are
asking the federal government to
block the merger of Viacom and
CBS. The American Cable Associa-
tion warns that, if the merger goes
through. Viacom will have unprece-
dented power to control access to
programming,.

"Both CBS and Viacom have a
checkered past in their dealiap
with smaller, independent cable
businesses," ACA told the FCC
Jan. 7. "These past actions, cou-
pled with the immense market
power the combined CBS(Viacom
entity will wield in retransmission
consent negotiations, spell trouble
for the smaller, independent cable
operator and its customers, who
arc primarily in small towns and
rural areas."

An owner c -key CBS affiliates
also asked the regulators to stop
the merger. Belo Corp.. which has
six CBS affiliates among its 16
TV stations. said the deal poses
"a serious threat to localism."
The merged company, it said.
would have control over too
many stations, networks and syn-
dicators, plus radio stations and
outdoor advertising venues. Belo
took particular aim at the
CBS/Viacom request for a two-
year waiver from any divestitures
that might be necessary to bring
the company in compliance with
local and national ownership
restrictions. "These are among
the most important of the rules
and policies that preserve the
structure of localism and the net-
work -affiliate relationship," Belo
said. "They should not be waived
for as long a period as CBSIVia-
com requests."

Cable Labs chief knocks
today's DTV sets
today's digital l V receivers aren't
ready for prime time, says the
head of the cable industry's tech-
nology development arm.
Receivers now on the market arc
not equipped with copy -protection
technology and interconnection
plugs needed to make them com-
patible with digital content arid
devices that will be introduced
during the next few years. Richard

Green, president of Cable Televi-
sion Laboratories, told the Wash-
ington Metropolitan Cable Club
last week. "Anyone now buying a
digital TV receiver can expect
there will be changes." he said. "I
would want to make sure it is
capable of extension into the
future." Consumers would be bet-
ter off waiting until the end of the
year to make purchases, he said.
That's when some DIV makers
plan to offer sets with the so-
called "firewire" or "1394 inter-
connection" needed to make
receivers compatible with
recorders, DVD players and other
digital devices and with the ".5C"
copy -protection safeguards that
filmmakers insist must be includ-
ed to restrict the number of times
a movie is duplicated. A
spokesman for the Consumer
Electronics Association said
Green's cautions apply only to
consumers who rely on cable for
programming. Today's TV sets
will have a long life for customers
who rely on over -the -air broadcast
or satellite prognimming, he said.

ALTV tells FCC to have
faith in stations
Regulators should go easy on
broadcasters when overseeing
retransmission consent negotia-
tions with satellite TV providers.
the Association of Local Televi-
sion Stations said last week. "me
commission has no authority to
compel agreement or impose
terms on the panics," Al:I'V said.
Furthermore, the FCC should not
become the "rate court" for
retransmission consent, the group
said.

Al:I'V's comments were tin
answer to the FCC's request for
help in determining what Con-
gress meant when it said broad-
casters must negotiate retransmis-
sion contracts "in good faith."
Stations will have no reason to
stonewall. ALTV said, because
they want carriage by satellite
provident, have no negotiating
leverage in the talks, and have no
history of stalling negotiations
with the satellite industry.

FCC recruiting
merger review team
Just in (In; tor me ,A met Ica
Online:Time Warner merger, FCC
General Counsel Christopher
Wright plans to add seven more
staffers to the agency's new merg-
er review team. Wright. who was
asked by FCC Chairman William

Kennard to head an effort to
streamline the merger oversight
process, last month was joined by
Jim Bird, who spent 20 years as a
regulatory attorney for Shea &
Gardner. Bird is now a senior
counsel at the agency. Bird and
Wright arc meeting with Washing-
ton regulatory attorneys to glean
suggestions on shortening the
review timetable. The team's
additional staffers will include
four lawyers, an economist and
two support staff. The FCC plans
to limit merger reviews to 180
days.

Echostar unveils
public interest lineup
Echostar Communications last
week unveiled the channel lineup
that it will use to nicer its govern-
ment -mandated public interest
programming requirements. On
the satellite at 119 degrees west
longitude, one of the company's
two primary birds, Echostar's
DISH Network will offer the Uni-
versity Channel by Northern Ari-
zona State University and the Uni-
versity of California TV in addi-
tion to the previously announced
C -SPAN, Eternal Word TV, NASA
Channel and Trinity Broadcasting

The other primary satellite at
110 degrees west will offer His-
panic educational programmer

At 61.5 degrees, the DBS provider
will carry Educating Everyone,
Free Speech TV and Mayerson
Academy.

Tristani cites V -chip
cooperation
'Hie TV industry got a favorable
report card from FCC Commis-
sioner Gloria Tristani, who heads
the agency's V -chip implementa-
tion task force. The six largest
broadcast networks, the top 25
syndicator, and all but five of the
top 45 basic and premium cable
networks are coding their pro-
grams to activate the V -chip.
which allows parents to block pro-
grams with ratings they deem
unsuitable for their children. "This
is good news for parents," Tristani
said Tuesday. "When parents buy
a TV set equipped with a V -chip,
they can be confident it will work
as advertised."

More time for
audio description
I he loll has extended by one
month the comment deadline for
its plan to require audio descrip-
tion of onscreen TV action. Com-
ments arc now due Feb. 23;
replies, March 24. The National
Association of Broadcasters and
the Motion Picture Association of
America asked for the extra time
to survey members on the propos-
al's impact.
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On the upbeat: NATPE 2000
ALTV 2000
Highlights
(Association of Local
Television Stations)

All oven's are slated for MO
Mona! Corwenhon Center

Monday (Jan. 24)
Washington Public Policy Power
Breakfast Moderators Robert
esose, Chris-Craft Broadcasting,
and Shaun Sheehan, Washington
Tribune Co 8 am. Rooms 243-245.

Opening Session: State -of -the -
industry addresses by ALTV
Chairman Stuart Swartz. KMSP
Minneapolis. and ALTV President
James B. Hedlund. 9:30 aim
Rooms 243-245.

Panel Session: The Interactive
Ago. What's Next? Moderator
Michael A. Silver, Tribune
Broadcasting Co Panelists Anthony
Assns, pseudo.com; Roger Knahng,
ReacTV: and Carl Smith, AT&T
Broadband Internet Services. 10
a.m. Rooms 243.245

Panel Session: Cable and the
Internet Are Eating Your Lunch: Are
YOu Going to Serve Them Dessert as
Wei? Moderator Ave Butensky, TvB.
Panelists CS-uszin Caytts Pizza Hut
Rick Redman, USA Broadcasting
inc.: Jerry Mactiovina. AT&T Media
Services: Victor Meier, Bear Stearns;
James M. Mororsty, Belo Interactive;
Jack Myers, The Myers Group.
Howard Ness, TN Media inc. 11:15

m Rooms 243-245

Luncheon: Keynote address by
Norman J. Ornstein. American
Enterprise Institute; presentation al
ALTV Distinguished Service Award
to James C. Dowdle. 12.30 p. M
Room 356-357.

Panel Session: The Grand
Featuring Susan Ness

and Harold Futchtgott-Roth, FCC:
Gregory Rohde. Department of
Commerce. Moderator Carol Merton.
Viacom. Panelists Tony Cassara,
Paramount Stations Groups; Dennis
FitzSetions, Tribune Broadcasting,
Kevin O'Btion, Kivu San Francisco;
Nicholas Pager'. Pegasus Broadcast
Television; Lowell Paxson, Paxson
Communications. 2 p m. Rooms
243.245

Panel Session: Prociarrarung: Still
the King Moderator Al DeVaney,
Vel,Wit Tv Cbc..a.go; Panelists Dick
Askin, Tribune Entertainment Co..
Rick Jacobson, Twentieth Tesevision:
Jahn Nogawski, Paramount
Pictures; Dick Robertson. Warner
Bros. Domestic TV Distribution;
Steven Rosenberg, Studios USA:
Barry Thurston, Columtsa TriStar
Television Distribution. 330 p.m.
Rooms 243-245.

The Internet and the
digital revolution
arc giving a lift to
NATPE. 2000

Conference & Exhibition.
The 37th annual gather-

ing will open next week in
New Oilcans with 765
exhibitors. Of those, 140
are new -media companies,
110 of which are first-time
exhibitors. In addition. 300
international companies
will be represented.

The exhibitors will occu-
py 415,000 square feet of
exhibition space an
increase of 15.000 over last
year. Two New Media
Pavilions. -a second was
added after the first one
soW out-were scheduled
to house 67 companies, at a
total of 9.400 square feet.
hut, according to NAT PE's
Web site Lisa week, a third
pavilion was being opened.

the IA'cbmation Loerige
will be on the exhibition
floor this year, housing a
t00 -scat theater and three
25 -seat demonstration
rooms.

1-s14 week. registration
was running about even
with Last year at the sane
time, with NATPE report.
ing increases in several cat-
egories. lust under 17.000

people attended last y ear.
A wide variety of ses

Mons arc scheduled, with
speeches, panels and work-
shops on subjects ranging
from gosertunent regula-
tion to the future of TV arid
the Internet.

Goverrsnent policy will
be prominent on the day-
long schedule of the
Association of Local
Television Stations'
(ALTV) on Monday. Jan.
24, beginning with the
Washington Public Policy
Power Breakfast and axl-
ing with the joint
NATPEJALTV Washington
Policy Forum. featuring
Rep. Billy Taistin 4R -La.),
chairman of the flame
Telecommunications
Subcommittee.

Ainorig other highlights
en Monday will be "TV
American Style," with
oi.nersations by industry
leaders on the present and
future of broadcasting.
cable, production, distribu-
tion, the interne News
Media, regulation and
satellite.

On Tuesday. his. 25,
attendees can have "Coffee
With Bernie Brillstein."
the packager, producer,
personal manager. consult-

ant arid author of Where
Did I Go Rixhr? You'rr No
One in Hollywood tiniest
Someone Warns You Dead.
The Opening General
Session follows, with the
presentation of the
Chairman's Award to Sid
Caesar.

Also on Tuesday will be
the panel sessions "Using
the Web to Increase Your
'Net," and "Advertising
2000-. 'Ilse Program
Connection." Workshops
on HDTV and utiliiing the
Web are also slated.

On Wednesday, Jan 26,
it's "Coffee With Kweisi
Pilfturie," president and
CEO of the NAACP, who
will be interviewed by
Connie Chung. ABC News.
The General Session lion -
0/3 Roger King. chairman
of King World. with video.
taped career highlights and
celebrity presenters.

I lighlighting Thursday.
Jan. 27, will be panel ses-
sicets "Advertising in the
Digital Age," "Home Sweet
!tome: Lifestyle
Programming for
Television," and "What's
Your 'Net Worth?"

Also on the schedule is
Monday morning's 5K
RunI2 Mile Walk.

NATPE 2000
Highlights

Aft events are slated for the
Monet Convention Center

Monday (Jan. 24)
Panel Session: TV American Styto.
Moderator Jack Myers, The Masers
Gioup Panelists Dick Askin, Tribune
Entertainment: Carole Blear. Liteerne
Televisiore Madelyn B0111101, Emma% TV
Broodcastingc MOW/ Gardner, the Law
Offices of Michel Gardner. Eddy
Harienatein. CerecTie, Halsey Mince:
CNET. 10 a rri. Room 345.

Address: Flop. Bey Tauzin (FSta.),
chairman of the Sutioommittae on
Teexornmurecations, Trade and
Consumer Protection. 5 p.m. Room

Tuesday Jan. 25
Cease With Bernie Bilisaeln, piodueei.
mescal' manager and bk.rming partner ce
Basic Entertainment, *hose BOW ifirlefo,
is responsible for such woos as Just Sho,t
Ate, The Sopranos and Pc 's.' Sicornis
wet Ba Abhor, 730 am Room 245

Panel Session: Consohdabon: Is
Smaller Senor" Moderate* Cole,
UCLA Center tor Communication Peale)
Parooksts Peggy Binzel, News Corp ;
Andy Kaplan. Columbia ToStar TV
Group. Meryl Marshall Academy of TV
Arta & Sciences; Michael Periwee. FCC.
Flop. Bey Tauzin 11:45 am Room 24.r.

Exhibition: 10 a in - 6p.in

Wednesday (Jan. 26)
Coffee With Kwolsl Mune. president
aril CEO. NAACP; interviewed by Conn.
Chung. ABC riern-. 7:30 a m Room 24.`

General Session: A Salute to Roger
King, chairman. King World. Master of
ooromonies: Pat Sajak. Wheel ol
Fortune. Presoniers John Ceinomikee.
Hearst -Argyle TV; Leslie Moones,
Teiewthon: Mann Short, The Martin
Short Show, Alex Trebek, Jeopantrt.
8'30 a in La Noumea Orleans Saliva -

Panel Session: The Indy 500: How
Plcducerr. Wit Thrive rn Me DOW Age
Moderator Mark Ci..ban, Yahoo!
Broadcast. Panelists Bruce Leak.
WebTV Networks: Jim Moioetiok. Warn'
Bros Online; Mika Salmi, Atorneirres
10-15 a m Room 345

Panel Session: Local News: The Last
Exclusivity. Moderator Meade Can*.
csas Newsourco Solos. Panelists PM
Batxini. New England Cable News:
Ern"' Barr. wits- Chicago: CoNeen
Bowen. Loa Broadcasting; Marty Haag.

Bab Corp.; Brent Magid, Fran k
Magid Associates. 11:45 a rn. Room 20

Panel Semitone When Technology Mack.
AucSonoo Viessing in the Fukre Modrator
Gary Min. Mon Communeatons
Panelists. Peggy Conlon. The Ad Counot
Tom Gersten's. Maceott; Stacy Joins. 11W
Jon Mardi* Mocknoxrr, Aim/rick.
Mcncen. Can Steatite: AnthorrY Wocd.
Ropily Networks. 11'45 am Room 345

Exhibition: 10 a.m. - 8 p m

Thursday (Jan. 27)
Panel Session: Advertising in the INGPf-t
Age. Moderator Seca Derision.
Actrertiting Ago. Panelists Ed Erhardt.
ABC Sports 8 ESPN: Peggy Katy.
Bristol-Myers Squibb; John Muaryniki-
Starcorn Worictrado 9 a.rn Room 245.

Exhibition: 10 n.m - 6p.m
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The Showcase
Almost 30 new shows
are being shopped at
NAPTE 2000. 76

Pre-NAPTE Guide
Programming picks
Three top industry analysts
take a look at this year's
crop at NAPTE. 88

Making History
CBS' photo archives otter
a relrospectr.'e Of the
20th century.

TtguhiecieUtos:NAP1t 17-ge
year's
tors

NATPE Buyer's Guide
A variety v./first-run series is ready to be scrutinized, criticized and snapped up by distributors
By Joe Schlosser and

Melissa Grego

Who says first -run syndi-
cation is dead? l)cspite
a consolidating market-
place, the failure of

Linemus celebrity -driven talk
,aanvs this past season. and studios
ia,sliwing primarily for their own
st.c.ion groups, syndicators arc still
c. -.ruing to NATPE this year with a
fu arsenal of products.

Nearly 30 first -run talk, action,
gain: and court series arriving in

New Orleans next week front th
major Hollywood syndication stu-
dios. with as many as 10 more proj-
ect., said to be in the works for the
2000-2001 season. There arc seven
court shows and at least five new

-; shows-only one of which has
established celebrity host-- -and

that's not counting the new lifestyle
show from Warner Bros., the
.1nrhony Stark IlanAins Show. There
are at least half a dozen new syndi-
:ated shows in the garnelrelationship

7 egOry. and seven more weekly
. :ion series arc being sold for next
tall. And that doesn't even include
the doyens of small independent

'Ties --mainly half-hour week-
-s --or the bounty of off -network

programs that will -be available. By
industry standards, this year's mar-
ket is considered a late one, meaning
a tot of deals will be made over the
rest several weeks.

Since last year's NM PE. syndic:i-
t it distributors have been dropping

..lost as fact as the talk shows many
them have been producing. Gone

this season are Rysher Entertainment,
Worlds ision Enterprises and
PolyCrram Television King World is
in the process of merging with CBS,
which in turn is in the process of
:nerging with Viacom. the parent
orripany of Paramount Domestic
ielcvision And with all of the con-
..olidation, many of the top studios
.tch as Twentieth Television. Buena

' ista Television and the Viacom-
. RS distributors arc looking to sell
, !ograms to their own station groups

mt.

ww ar
Chancegra Lifetime

Finally, many of the big -named
shows arriving in syndication of
late-Roseanne. Magic Johnson,
Richard Simmont-are costing the
studios millions and bringing little to
nothing in return. The solution?
Many syndicators say it's hack to
basics. Judge Judy, which started
out as a tiny courtroom series from
Worldvision and Big Ticket
Television and turned into a multi-
million dollar bonanza-is the
model, and everyone is trying to
emulate the formula.

"I would say, when it comes down
to what shows arc being brought to
the convention. it's probably about the
same number as the last few ye:irs,"
says Bill Carroll, vice president and
director of programming at rep firm
Katz Media. "Even with consolida-
tion, there are always going to be
options."

Out are the celebrity -driven talk
shows. and in arc articulate jurists
fronting more court shows. Out are
newsmagazine shows-there are
none to speak of so far this winter-
and in arc game -relationship shows.

Two series from Warner Bros_ the lifestyle show starring Anthony Mark
Hankins and the game show Million Dollar Chance of a Lifetime, will be
among the offerings vying for attention in New Orleans next week.

Action series, whether they actually
make money or not, arc back in
about the same numbers as last sea-
son: eight.

TWO 11CW court series came to syn-
dication during this past season, and
both, like the four that were previ-
ously on the air, are all doing well in
the ratings. Thus., there are now
seven new court shows being sold
for fall 2000, with one or two more
court -type reality shows ready to go
if given the green light. It' all seven
shows coming to NATPE make it to
stations next fall, there could be 13
first -run court shows on the air dur-
ing the 2000-2001 season.

Unapix Syndication has two new
court shows for next fall. Single's
Court and probate -based series
Legacy. Twentieth Television has
Power of Attorney. Pearson
Television is offering Judgment Den,
Warner Bros. is presenting Mora/
Court. Even King World is getting in
on the act with Curtis Court. Studios
USA is doing a reality -based
crime/legal series with Dick Wolf.
called Arrest et Trial, although Buena
Vista Television is silting on its court
show, The Mediator. fur now.

"What a surprise. I'm dumblitunded
that so many people would run so
quickly to produce follow-up series."
says Paramount Domestic Television
copresident Frank Kelly, whose stu-
dio sells Judge Judy. Judge Joe Brom n
and Judge Mills Lane. "Something
works well, something unique like

Jrake Ads: and the world rushes to it
and wants to he like it. Almost all of
these new shows won't work."

On the game -show front, the rush is
on to cash in. Spurred by the network
success of Millionaire and by the
decent ratings for syndicated shows
like Hollywood Spore.% and Family
Feud, the genre is once again busy at
the local station level. Add to that new
relationship series such as Blind Date
and Change of Heart faring moder-
ately well, and there are positive signs
coming from the game -relationship
category.

"It's hot because Millionaire.
worked. It is plain and simple," says
Studios USA Domestic Television
President Steve Rosenberg. "Again,
just like court shows and talk
shows, everyone will make a whole
hunch. Some will be OK. Others
will suck, and then someone else
will come up with something in
another genre and everyone will
turn their attention there."

Warner Bros. has two shows in
this category for next season: Street
Smarts and Million Dollar Chance of
a lifetime. Street Smarts has already
been cleared in a majority of the
country, while Warner Bros. recently
acquired the rights to Lifetime front
Australia's Seven Network and is
pitching the show.

Pearson 'television also is trying a
pair of shows here, with To Tell the
Truth and So Ion Think nnr"re
Funity. New line is t-ying First
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Date. Universal is following tap on
Blind Date with Wed at First Sight.
And MGM has Sex Bios. Studios
USA is selling Lover or Loser,
which will also air on USA Network
on a limited basis in syndication. and
a number of studios have talked of
more potential projects.

On the talk show front. celebri-
ty -driven programs this season
have not caught on. hence there is
only one celebrity -driven daytime
show for next fall. Dr. Laura, and
that isn't exactly a celebrity chat
fest.

Besides Paramount's daytime talk-
er with radio personality Dr. Laura
Sehlessinger, the talk show offerings
include Columbia TriStar's Men Are
Fnvn Mars. Women Are From Venus,

'Curtis Court'

The Cindy Margolis Show

9Ahll
Kevin 30M0 en 'Andromeda'

MGM's Chat Room America and
Buena Vista's Ainsky liarnktit Show.
Eyemark is giving Internet star and
model Cindy ?Margolis a shot in late
night with a Miami -based weekly talk
and variety how Warner Bros. also
has Anthony Mar* Hankins, a one -
hour daily home and lifestyle series
hosted by the 29 -year -old clothes
designer.

"It's a tough business right now."
says Eyemark President Ed Wilson
of the WI: show category. "I think
Oprah is in a world of her own, and
the rest of the veteran talk shows arc
trying to hold on to what they have.
The new shows haven't really
caught on either.

"But I think someone will break
through and then everyone will be

back in the genre."
Last season saw seven new one -

hour. first -run weeklies make it on
the air-several of them big, expen-
sive action -hours that relied heavily
on international financing.

Over the last four years, more than
a dozen action series have lasted less
than one season. With increasing
competition from off -network
series, the weekend business is a
tough market to crack, syndicators
say.

"What happens in this genre is
that too many people try and make
shows that don't belong here." says
Tribune Entertainment President
Dick Askin. "A lot of projects have
been either ill-conceived or poorly
financed and they didn't work

domestically.
"I don't want to name them, b-sii

there have been a lot of projects tfLo
shouldn't have been on the air and
haven't lasted very long. It's :in

expensive business to he in."
For fall 2000. a handlid of syndi-

cators arc trying to make the ow -
hour genre work-including Tribune
Entertainment's Gene Rocklen-
berry:c Andronteda, which stars fir:.
mettfercules: The Legendary
Journeys' front -man Kevin Sorbo.
Also in line are Columbia TriStar's
Sheens; Studios USA's Back 2 Back
Action; New Line's Matthew
Blackheart: Monster Smasher;
Universal's Total Recall: 2070: a= d
Mercury Entertainment's Queen ),1

Swtwvls.

Show -by -show listing
This year's new shows at NATPE are a testament to the adage, "Nothing Nu: Teeth like success." The pop
'Judge Judy',' Judge Joe Brown' and 'Millionaire' have led to a new crop of imitators in the court/reallo

and the gamelrelationship genre. Here's a look at the syndication new show lineup for 2001.

Court/Reality Shows
Show

Arrest & Trial
Curtis Court
Judgment Day
Legacy
Moral Court
Power of Attorney
Singles Court

Distributor

Studios USA
King World
Pearson
Unapix
Warner Bros.
20th Television
Unapix

Terms'

N/A

cash+barter

NIA

cash+barter
WA

Clearances

601/4

N/A

WA
WA
60%
70%
NrA

Talk Shows
Show Distributor Terms' Clearances'

The Ainsley Marriott Show Buena Vista WA 75% Jan.
Chat Room America MGM WA N/A

The Cindy Margolis Show Eyemark N/A 60%
Dr. Laura Paramount WA 85%
Men Are From Mars,
Women Are From Venus Columbia TriStar WA N/A

Game/Relationship Shows
Show Distributor Terms' Clearances'

First Date New Line WA N/A
Sex Wars MGP.1 N/A N/A
So You Think You're Funny Pearson N/A
Street Smarts Warner Bros 3.5/3.5 60%
To Tell the Truth Pearson cash+barter
Wed At First Sight Universal WA N/A

One -Hour Weekly Shows
Show Distributor Terms' Clearances'

Back 2 Back Action (package):
Cleopatra 2525 Studios USA N/A
Jack of all Trades Studios USA WA N/A

Gene Rodenberry"s Andromeda Tribune N/A 85t
Matthew Blackheart:
Monster Smasher New Line barter N/A
Queen of Swords Mercury/CanWest 8/6 IWA
Sheena Columbia Tristar NIA N/A
Total Recall: 2070 Universal barter 87% Jan

alert!p of
category

Debut

fall 2000
fall 2000
fall 2000
fall 2000
fall 2004
fall 2000
fall 2009

Debut

10, 2000
fall 2000
fall 2000
fall 2000

tall 2000

Debut

fall 2000
fall 2000
fall 2000
fall 2000
fall 2000
tall 2000

Debut

fall 2000
fall 2000

fail 2000

fall 2000
fall 2000
fall 2000
17, 2000

sr..acme(' thaws re amend cet Ots.$ "latter te eraePleb* basal to Ott9ki Who *at. the wow*, 4nd since set advertney tries h abbleh deka, tb.
fire :item heZesy Oar a them be be eivertseaa brew h the Worse, 0* test north a he wield:cakes Uwe at tbe advertmay 6T* lw melneles) the hued
fcese Is the stakes
2 Pertsetace et Pdaesaes 100 melees TV Wass Oavered 5Y ethaah >b elice ew enayearn has already been sand
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COURT & REALITY

Arrest & Trial
Why not take the Emmy award -win-
ning NBC drama Law & Order format
and turn it into a syndicated reality
series (swig actual news video and
real -life prosecutors?

That was the question pul to Barry
Diller and other Studios USA execu-
tives last year by the snow's executive
Producer Did( Wolf and Rob Port. the
president of Maury Povich's MoPo
Entertainment

The answer quickly came back from
Studios USA txass--"Let's do it.'

So starting this fall, Diller's
Hollywood studio is producing and clis-
trawling Arrest & Thal. a half-hour real-
ity series that wn examine real-trle
criminal cases from the initial police
investigation through the final verdict
Wolf, the creator of Law & Order and
Law & Order Special Victims Unit.
along with Port, who heads up
Pcrvich's Studds USA -based produc-
tion company, are teaming up to pro-
duce the five -day -a -week series

Wolf and Port had to get over a cou-
ple of big hurdles to get Arrest & Trial
out of the starting gate and into first -
run syndication. First, Wolf says. the
right reality formula had to come
together.

'I had been trying to do a reality
series for the last three or four years:
says Wolf, Once Barry (Diller] got
involved. he realized that this was not
going to be a part of the Law & Order
brand. 'It is a very logical extension of
something that the company has
become recognized for-which is

The TV court show circuit is so hot this
year that even King World Productions
rs giving the genre a shot.

The syncecabon distributor that is
behind such well-known shows as
Oprah and Wheel of Fortune. is look-
ing to bring its own brand of justice to
daytime television with Curtis Court

Hosted by James Curtis. a former
San Diego, Calif.. prosecutor, King
World executives believe Curtis Court
has a leg up on the competition
months before the first half-hour
episode rs even going to be taped Not
onty is Curtis a was -known prosecutor,
but he's something of a talk show
oelebnty too.

Curtis has appeared frequently on
ABC's World News Tonight, DateWne
NBC. Court IV, CNBC's Rivera Live
and other national talk shows In fact, it
was on Rivera Live that Curtis first met
King World Entertainment President
Andy Friendly and Marc Rosenweig,
King Worlds senior vice president of
programming and production on the
East Coast Both Friendly and
Rosernvev previously worked at
CNBC. and the two executives imme-
diately thought of Curtis last year when
they were looking to enter the N court
show business.

'Andy and I have known James for a
long time,' says Rosenweig, who also
produces King Worlds newsmagazine
Inside Edrtion 'He first came on
Rivera Live when the O.J. Simpson
case started. He must have appeared
on the show over a hundred times We

doing straight -ahead, no -frills story-
telling-and that it was an opportunity
to do something with reaLlife cops and
prosecutors It all happened very
quickly '

The second big issue facing the pro-
ducers was what to name tne serves
since the Law & Order moniker was
not :waist)*

-We couldn't obviously say, 'The
Real Life Law & Order,' because that's
a franchise that NBC controls,' says
Wolf 'Arid it's really not the real life
Law & Order anyhow A. we don't have
the fictional aspect We are dealing
with actual cases. And 8. it's a strange
hybrid of reality forms that have
worked before. But I think the combi-
nation makes it more interesting than
the stuff on A&E, which I think is very

COURT a REALITY

Curtis Court
were impressed by his expertise in the
law and the way ho can relate it to
today s world '

Says Friendly, 'We were also
impressed by him because he is a tel-
evision star Aside from his tremen-
dous skies and credentials, which are
important elements to any successful
court show. he has that intangible-
chanstra and stardom. It's very rare
that someone comes along with that
combination of qualities. -

Curtis, who worked as a
San Diego prosecutor
from 1989 until a year
ago and is the founder
of his own legal con-
sulting firm, says he
isn't looking to be the
next Judge Judy.

'I certainly wasn't
sitting at horn thinking
I would like to be the
next court room
judge on letevi-
sion,' says
Curbs. 'I
h a d
been

42 11110AOCARTING  CABLE JANUARY 17, 2111

good. But it is not Investigative
Reports, it's not Cops. It's not a whole
lot of things It's not Law & Order. It's a
synergy that I don't think exists on any
of the other strips.'

Port. who has produced a number of
4w -enforcement reality speciais and is
actually a reserve in the Los Angeles
County Sheriff's Department, had
been pursuing the idea of doing a Law
& Order realty series for a few years
Both Wolf and Povich's production
companies are currently housed at
Studios USA, and last year one of the
studio's top programming executives
brought Port and Wolf together.

'We sort of coked right away' says
Pori, whose MoPo Entertainment will
actually be producing the series on a
daily basis. 'He rs a great story later

L

speaking to a lot of kids and parents,
doing a lot of motivational work and
trying to keep the kids vi line about vio-
lence and drugs in the community. And
after doing that for a whie. I felt a
,rig, if you will, to have a bigger voice
helping my community. And just days
after I derided to leave the D A
office, I got a call from Marc and *,

seemed to fit together.'
Curbs Court, which will be based out
of New York. will feature one or two

small claims cases during each
half-hour episode. Tho show
will have an actual New York
City bailiff Laid a studio Audi-
ence -gallery of about 20 peo-
ple in a court room -hie set-
ting The show will also use
polygraph tests and video
evidence when needed and
or available. Rosenweig says

'These are all real cases.
the people are all real and

there is going to
be resolution.'

Roseniverg
says

w h y
a I I

Description: half-hour reality
crime series from the pro-
ducer of Law 8 Order
Distributor. Studios USA
Producers: Dick Wolf and
Rob Port, executive produc-
ers
Talent' TBA
Debut ...fall 2000
Clearances 60%
Terms' NIA

arid has a wonderful sensibily for to 
evision. I was able to provide him will
the how-to on putting together a reale e
series We had some unique ways
shoot the program in this gerve anal
ways to acquire footage.'

Each episode of Arrest & Tiiaq w
feature one criminal case and we start
out with footage of the actual aims
taking place or a re-creation of it
Interviews with witnesses, police
investigators and the accused aim-
na's will also be included. The second
hall of the show. a' la Law & Order, w
feature video of the teal and or irate, 
views with the actual prosecutors 811:1
defense attorneys

'Obviously with the high-profil"
cases. whether it's Charles Manson ot
the Night Stalker, there is a ton of
news footage available.' Port say'
'And even with smati-lown cases,
you'd be amazed at how mucf
footage is available there, too. In
small town. it's the biggest story of the
year and the local news can providr
tons of video -J

Description: former San
Diego prosecutor hosts half-
hour small -claims court
series
Distributor King World
Productions
Producers: N/A
Talent: James Curtis
Debut. fall 2000
Clearances N/A
Terms N/A

of these other court shows are working
nght now. With Mese other added
things like expert witnesses and poly-
graph tests, we think this will help dis-
tance the show from the others. Add to
that James Curtis, and that's why we
are doing th-s 

So how will Curtis Court differ from
the six other court shows currently on
the av

'Without trying to be condescend-
ing, the other shows are basically a
judge making a ruling.' Curtis says
'What I think we can do with this show
is take 4 to the next tevel. We are going
to do some different thngs Not only
with evidence and the litigants, and not
only showing who's right and who is
wrong, but we're gong to try to flelP
people resolve their own issues above
and beyond what they see in a court
room so they can use it in their own
lives.'

Mary Duffy, who formerly produced
The Mora& Wdlierns Show, is the
show's executive producer -J.S
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Sally is up vs. her
lead-in with young wome

" '

its lead-in shares among women 18-49 in aim st
every market, in all key day parts. No matter hest,

no matter where, Sally proves again that her I end
of talk speaks to young women.

% SHARE INCREASE vs LEAD-IN (WOMEN 18-481
MARKET

CHICAGO
=PHILADELPHIA

SAN FRANCISCO
= BOSTON

DALLAS
DETROIT
HOUSTON
SEATTLE
MINNEAPOLIS
MIAMI
DENVER
SACRAMENTO
PITTSBURGH
ST. LOUIS
ORLANDO
PORTLAND
BALTIMORE
INDIANAPOLIS
CHARLOTTE
RALEIGH -DURHAM
RALEIGH -DURHAM
NASHVILLE
KANSAS CITY
KANSAS CITY
CINCINNATI
MILWAUKEE
COLUMBUS
SALT LAKE CITY
SAN ANTONIO
GRAND RAPIDS
BIRMINGHAM
NEW ORLEANS
NORFOLK
WEST PALM BEACH.
BUFFALO
GREENSBOR0._NC
LOUISVILLE
PROVIDENCE
JACKSONVILLE
LAS VEGAS
LITTLE ROCK
AUSTIN
KNOXVILLE
LEXINGTON
TOLEDO
ROANOKE
TUCSON
PADUCAH, MO

_ _... ROCHESTER

STATION/AFF.

WGN/W

KPIX/C
W

WOIV/N
KTRK/A
KIRO/C
WCCO+/C
WPLG/A_
KTVD+1U._
KOVR/C__
VVPGH/F
KSDK/N
WKMG/C.
KOIN/C
WMAR/A
VVTTV+/W
WAXN/I
WKFT/I
WKFT/I
WTVF/C
KMBC/A
KCWE/U
WXIX/F
WITI/F
WTTE/F
KJZZ/U_
KSAT/A__
WW1vvric
WBRC/F_
WGNO/A
WGNT/U_
WPBF/A_
WNYO/W
WXLV/A
WAVE/N
WPRI/C
WJXT/C
KVWB/W
KLRT/F
KTBC/F
WBXX/W
WTVO/A
WTVG/A
WFXR+/F
KOLD/C
KBSI/F
WROC/C

TIME

3:.QQPM
4:00 PM
4:00 PM
11:90 AM
1;0_0 AM_
41.0CLPIVI
_4;QQ_Pril
9:00 AM
3:00 PM
9:00 AM
1:00 PM
9:00 AM
10:00 AM

_11:00 AM
0100 PM
0100 PM
'10:00 AM
11:00 AM
2:00 PM
5:00 PM
1:00 PM
4:00 PM
9:00 AM
1:00 PM
12:00 PM
10:00 AM
10:00 AM
2:00 PM
9:00 AM
10:00 AM
1:00 PM
3:00 PM
11:00 AM
9:00 AM
9:00 AM
4:00 PM
3:00 PM
9:00 AM
9:00 AM
9:00 AM
9:00 AM
1:00 PM
10:00 AM
10:00 AM
10:00 AM
10:00 AM
8:00 AM
11:00 AM
9:00 AM

% INCREASE
VS LEAD-IN

 13%---
+ 45%_
4 25%
4. 117%
+ 6005i_
+ 85%
+ 6%

8%
+ 88%
+ 83%

62176074Z0
+ 35%___
+ 1147k

+ 26%_
8%
200%

______+ 29%
+ 100%
+ 50%
+ 53%

++ 5101 °34%

+ 38%
4236050:14//o/L

+ 36%
+ 11°4_
+ 6%__
+ 199%_
+ 3'1°6_
+ 42%
+ 56%
+ 100%
+ 40%
+ 175%
+ INF
+ 150%
+ INF
+ 33%
+ 36%
+ 42%
+ 100%
4 133%
+ 325%

LEAD-IN PROGRAM arg
JENNY JONES
GUIDING LIGHT
INSIDE EDITION
MARTIN SHORT__
VARIOUS
JENNY JOKES
ROsiE O'CON_NELL
EARLY SHOW
GUIDING LIGHT
GOOD MORNING AMERIC
DR. JOY BROWNE
EARLY SHOW
FORGIVE OR FORGET.
MONTEL WILLIAMS
AS THE WORLD TURNS
GUIDING LIGHT
MONTEL WILLIAMS
JERRY SPRINGER.
COPS
PEOPLE'S COURT

_ PEOPLE'S COURT
AS THE WORLD TURNS
GOOD MORNING AMEBIC
VARIOUS
NEWS MIDDAY
JUDGE JOE BROWN
JERRY SPRINGER
MATLOCK
GOOD MORNING AMEBIC!
JERRY SPRINGER
JUDGE JOE BROWN
GENERAL HOSPITAL
RICKI LAKE
GOOD MORNING AMERIC:
JUDGE MATHIS
GENERAL HOSPITAL
PASSIONS
EARLY SHOW
EARLY SHOW
NANNY
VARIOUS
EXTRA

4.4

-,111141M. 1.-

SCREEN GEMS NETWORK
JUDGE JOE BROWN
REGIS & KATHIE LEE
QUEEN LATIFAH
EARLY SHOW
RICKI LAKE
EARLY SHOW



% INCREASE
ARKET STATION/AFF. TIME VS LEAD-IN LEAD-IN PROGRAM
2RTLAND, ME WPME/U 1:00 PM  INF FORUM 2000

DISON WHPN/U 3:00 PM + 300% DIVORCE COURT
CKSON. MS WDEira/F 13_:00 AM + INF VARIOUS

ct OAR RAPIDS KGAN/C 8:00 AM + 200% EARLY SHOW
I -CITIES _ WCY13/N 10:00 AM + 10% LATER TODAY

iLORADO SPRINGS KKTV/C 9:00 AM + 600% EARLY SHOW
:HNSTOWN WATM/A 5:00 PM

+4+ :0%1

MONTEL WILLIAMS
PASO 3:00 PM

9:00 AM 611071

JERRY SPRINGER
EARLY SHOW;TON ROUGE_

_KTSMLN
wAFe/C

VANNAH WTGS/F 1:00 PM + 10.0%_ JUDGE MATHIS__
RLINGEN KVEO/N 10:00 AM + 1.2$%_ REGIS & KATHIE LEE
WAYNE WFFT/F 11:00 AM + 28°16 _ DREAM MAKER

lEENVILLE, NC WCTI/A 9:00 AM + 38% GOOD MORNING AMERICA
kNSING, MI WLAJ/A 1:30 AM + 200% ACCESS HOLLYWOOD
ONTGOMERY WNCF/A 9:00 AM + 1000% GOOD MORNING AMERICA

AFAYETTE, LA KLFY/C 9:00 AM +_13% EARLY SHOW
OISE KIVI/A _a:00 PM + %50 MILLS LANE
oLumeus. QA WLTZ/N___ 4;00 PM + 180% DIFFERENT WORLD
A CROSSE wKBTL_C_____ 9;00 AM + 42% EARLY SHOW
HICO-REDDING KCVU/F

_

_ 10,:00 AM + DONNY & MARIE
OLUMBUS, MS WLOV/F 10:00 AM MONTEL WILLIAMS
IONROE KARD/F 10:00 AM + 125% REGIS & KATHIE LEE
ERRE HAUTE WBAK/F 10:00 AM + 17% DREAMMAKER
OPLIN KOAM/C --4:00 PM + 42% OPRAH
LUEFIELD WVSX/F 8:00 AM + 117% MAURY POVICH
LBANY, GA WFXL/F atoo AM ccoi QUEEN LATIFAH
DESSA, TX _KMID/A 9:011 AM____ + 240%_ GOOD MORNING. AMERICA__
/ILMINGTON 1NSFX/F 11:00 AM + 78% DONNY & MARIE
IINOT, NO KNOX/F 8:00 AM + 100% MAURY POVICH
OCHESTER, MN_ KXLT/F 1:00 PM + 80% MONTEL WILLIAMS
INGHANITON WICZ/F 9:00 AM + 300"k DISNEY'S DOUG
ANAMA CITY WPGX/F 8:00 AM + INF CNN HEADLINE NEWS
ILOXI WXXV/F 4:00 PM + 20% FOX KIDS
SILENE KTAB/C 9:00 +.100° EARLY SHOW
LARKSBUFIG- WVFX/F

_AM_
11:00 AM + INF MONTEL WILLIAMS

)AHO FAILLS,_ KFXP/F 9:00 APR +_20Q1cp___ NANNY
!LUNGS KHMT/F 1:00 AM +INF COPS _

-MIRA 9:00 AM 233% DISNEY'S DOUG
UM_

___WYD.C/F
KSWT/C 8:00 AM + 100% EARLY SHOW

LEXANORIA INNTZ/F 1:00 PM + 200%_ JERRY SPRINGER
ERIDIAN WTOKIA 2acAma_ + 175% SEINFELD_

RAND JUNCTION__ 12;00 PM_ + 75% NATIONAL ENQUIRER______
TTUMWA

__KG4T/F.
KY_OU_IF + 75% RICKI_LA.KE

END 110.0 PM +
JNEAU KJ_U Of A VARIOUS
ELENA, MT KMTF/F 1:00 PM + 333% MAURY POVICH

I17470.F. re. ' t tr2
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COURT & REALITY

Judgment Day
if we're gong to be in the court -show
business. there's one thong that's going
to be very important. We need to have

show that's differentiated from the
pack' says Joe Scott!, president of
domestic distribution and marketing for
Pearson Television North America.

By looks, smell and taste, Pearson's
promotional effort behind its first -ever
court show sure has 'different' written
all over it. As part of the pro-
motion for Judgment Day. the
court show/talk show
Pearson is selkag on a cash -
plus -barter basis for fall
2000, the company sent out
choice cuts of beef to poten-
tial buyers_ The show is being
billed a place where people
can 'settle thee beefs '

Judgment Day is a court
show. where rf you've been
moral* wronged or have a
beef with anybody-a college
roommate, a family member,
a parent. a boyfriend. any-
body with whom you have a
bone to pick right now-you
can settle it on the show It's
not about torts. It's about
being right or wrong,' Scott'
says

The hart -hour strip-from
the company that boasts the
worlds largest game -show
library-is being mediated by
Judge Norm Early, a former
Denver district attorney
Although Early has the cre-

dentia's to preside as iudge, a fury of
seven people selected from a studio
audience will actually decide the fate
of each defendant

Defersdants agree ahead of time to
do al least four hours of rer.oncaliation
deeds-similar to community or victim
services-immediately following the
show if they're found guilty The
deeds-which may be along the lines

of a mother-in-law guilty of meddling
who must do time at a soup kitchen-
is taped and a portion of it is included
to prorde closure to the case. If the
defendant is found not guilty. the plain-
tiff instead must recognize and accept
the verdict there in the studio

We don't need or want one ornnipo-
tent being making decisions about
people's personal, moral issues. That's

why peers render the verdict
of guilty or not guilty.' says
Judgment Day executive pro-
ducer Alexandra Jewett. who
developed the show as an
executive at Pearson.
Norm's more like a talk -
show host getting the story
from the plaintiff and defen-
dant.'

Early's legal background.
however, is Important to the
show, Jewett explains.
'because we're taking issues
of personal conflict and put-
ting them into a courtroom -
like setting You really have
to defend your actions.
Somebody with a legal mind
or legal expertise can take
the evidence and distill what
issues are to be defended
and what can be talked about
in making a decision.'

Jewett says she fist saw
Early during a segment ho
did on MSNBC, and he was
the clear frontrunner when he
tested for the role along with

elf -hour. court
Show in which a jury select-

 by the aud*nce decides
he verdict in personal dis-

putes
or: Pearson

elevision
Producers: Alexandra Jewett,
executive producer
Talent Former Denver D AD.A.

Early, host
'Debut fall 2000
.Clearances' N/A

Terms cash+barter

1.

other candidates.
'He just jumped off of the TV screen

into my living room,' she says. 'Ho has
this big Santa Claus laugh.'

Early may not have to jump off the
screen. but in this job he we run
around a lot, much like Ptril Donalwr
did in his talk show. According lc
Jewett, the way the show is formatted
Early will have to move in and arounc
the studio to get the audience's ques-
tions and feedback about the issues
being discussed. The a:misfit)
between Early and Donahue doesn,
stop there, she says.

What Phil Donahue was able to do
which was always amazing to me, was
he could pull an old woman up from
the audience and make a connection
and immediately relate. And he cotici
do that with the Fr.4 with trio green hair
and the earring,' says Jewett 'Norm
can do the same thing -MG

'Legacy'
co -host Karen
Fthpi

Unapix Syndication's President
George Back says his new court
senes, Legacy, combines a number of
todays top TV shows packed into one
halt -hour semis

In Back's sales presentation pack -
ago. he says. 'Imagine a show that
blends Judge Judy with Jerry Spnriget
with AN My Children wnh Who Wants
to be a Mittionaira? and Erifertnennienf
Tonight. We did, and it's called
Legacy.'

COURT & REALITY

Legacy
Legacy is a reality -based

probate court series that we
deal with as the highly emo-
tional areas of wills and
trusts

Cases writ pd feuding fami-
ly members, friends and
associates against one anoth-
er in the battle over the dear-
ly departed's will.

It's kind of a touchy sub-
lect. but Back says the story
lines are endless
and that probate
court is by far the
most dramatic of all
the courts in the jus-
tice system.

What people do
to each other over
another person's
heirloom or estate
can be simply
amazing,' says
Back

*It actually has lit-
tle to do with the

material things and more to
do with a lifetime of 'Dad
liked you better' or bad blood
held over long periods of
tune

The halt -hour series will
likely feature two probate
cases in a mediation -type
setting, Back says. Stan
Sanders, a prominent
California attorney who ran
for mayor of Los Angeles in

the late 'Ws, wall be 1-01JacY's acting
lodge.

Sanders will function as the media-
tor. and an litigants will sign contracts
that will allow Sanders to impose bind-
ing decisions in the cases

'Stan is what you call a closer.' Back
says. 'He's the guy who wants to see
you before you go to trial, the guy who
settles things before they actually
make it to the courtroom. He's
extremely experienced in the area of

Description: half-hour pro-
bate -court series hosted by
Los Angeles attorneys Stan
Sanders and Karen Rip!
Distributor: Unapix
Producers: N/A
Talent Stan Sanders, Karen
Fi 1r

Debut fall 2000
Clearances' N/A
Terms N/A

bringing people together, and he has a
lot of experience in probate court situ -
Miens -

Karen Fdrpi, also a Los Angeles
attorney and an associate of famed
0 J. Simpson defense attorney Robert
Shapiro. will serve as the show's host
and will help explain the outcome of
each case

Also part of F apes duties during
each episode will be reporting on vari-
ous estates that are searching for
missing heirs Legacy cooperation
with the U.S. probate courts, will offer
a 900 -telephone number for viewers to
call if they are searching for hers or
have information that can alert poten-
tial heirs to their inheritances or
estates

A Web site (wawlegacytvcom) has
been designed to facilitate the show,
as well

'This could be the show that mayor
distnbutors missed out on.' Back says.
'There is so much material here ft's
unbelievable -J S
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The docket of potential court shows
has continued to grow and Warner
Bros has been dosing deals to air a
new gavel -inspired strip from one of
the genre's origrnates

Warner Bros Domestic Television
Distribution, which currently distrib-
utes People's Court and Judge
mama. has sold Stu Billet
Productions' Moral
Court to stations cover -
leg 60% of the country
for fall 2000. Billet pro-
duced the original
People's Court in 1981
and is also responsible
for the current version of
that seem.

The addition of Moral
Court to the syndication
airwaves in the fall, along
with Telepictures' Sheet
Smarts. will bring Warner
Bros ' total number of
first -run shows in original
broadcast to a record 10,
mere than any other distributor has
ever had on the air at one time. The
company is breaking its own record of
eight. established dunng the fall 1998
season.

Moral Court is a departure from the
court shows Billet has done previously
as well as from the other court shows
currently on the air in that it resolves
non -legal disputes-the cases come
down to lust plain old right and wrong.

The format is %learner Bros.' attempt
to widen the appeal of court shows to

Moral Court
include a younger audience, one that
court shows typically do not draw, says
Dee Robertson, president of Warner
Bros. Domestic Television 'Every time
someone tried to get a young -skewing
midge. it didn't matter because the con-
cept and the cases that come in basi-
cally appeal pnmanly to older viewers,'
Robertson explains.

argument. Cash rewards of $500
$1.000 and $2,000 are awarded to
whomever is deemed nght by the
show's moral arbiter

'In a legal situation, it's right or
wrong But there are colorations in a
disagreement. You could be pretty
much right or outrageously right.'
Dan Greenblatt. executive vice presi-

dent of sales for
WBDTD, says in expla-
nation ot the reward
levels 'Somebody of
impeccable judgment

say, 'You kind of got
this by a hair You may
be a little bit more right.'
So that's maybe $500 '

Winning the money is
the resolution that's
absent in many formats.
Robertson notes

'In a talk show, for
example. you could
bring a teenager with
his MOM who says he

doesn't clean up Pus room OK, they
talk and they agree the kid's going to
clean up his room Who's to say he's
going to clean up his room? Who's
going to enforce it'? There's no reso-
lution. The beauty of these court
shows is bang. the gavel comes
down, you've got a winner or loser.'
he explains. 'We're not saying
you've got to go home and clean
your room You win the money.
That's what gives the Matey.

In the pilot. renowned author and

C ) -J1_]
'Stu came in this year arid said,

'Look, you're basically locked into
smu'ldatms cases How are we going
to get topcs and people on the show
where they're not legal small claims
disputes, but arguments, misunder-
standings, where people still have the
need to be right?

Thus Moral Court was born. Betel
created an houreong show during
which two people involved rn a depute
compete for money based on who
takes the highest metal ground in an

COURT & REALITY

Power of Attorney
511 washing the O.J. trial never ended?
Or maybe just that you had lawyers
tee his on your side? Twentreth
Televtsion, Fox's syndication arm, is
banking on just that premise.

Potter of Attorney is the latest half-
time stop from the studio behind the
too -rated new first -run show of the fall
1999 season--Divorc-u Court It pits
ken high-pnofre attorneys as Clone
&red. F Lee Bailey and Christopher
flirt:len against each other in a court -

Gloria Mired (right) and a litigant

room setting. Allied, Barley, Darden and
five other lawyers wall defend the claims
of everyday people in front of New
Jersey State Judge Andrew Napolean°

1 love when we do the cross exam-
ination -Allred says, 1 thnk when peo-
ple watch, they will too. It's when we
can really go for the jugular'

By the end of the first week of
January, Power of Attorney was
cleared in 70% of the country. including
the 22 Fox 040s, for which Twenbeth

preseeent Rick Jacobson says the com-
pany develops shows exclusively The
strip continues to be sold on a cash -
plus -barter basis for fall 2000

'es the only coat show that uses attor-
neys.' says Lee Goreaees, Twentieth's
vice presOent of prograrreming and devel-
opment. 'And the regular Joe Scrim° gets
a chance to have an attorney that theyd
never be able to afford '

'Or get access to,' adds CI,11

Lachman. Twentieth's senior vice pros-
ident of programming and devei-
Oprnent

1 think the cornpebtivo spirit is
what's going to keep the show inter-
esting,' Lachman says. 'They'll do
whatever it takes to win.'

Allred says she's looking for-
ward to batting Bailey, against
%hem she's never argued, as well
as her daughter, Lisa Bloom, who
is an associate at /red's law firm.

'Ordinarily. I wouldn't be going
up against my daughter,' Allred
says But the match -up looks like
the making of a fair fight.' she
says 'I've got the power of the
purse strings, but she's got the
power of the grandchildren. And
she's very talented '

Pairings of the attorneys will
vary from episode -to -episode.

411 and only one case wus be heard
per show.

'We're open to any kind of case
where people are interested in
having us resolve it Lachman
says, Tm sure well have some

Description: hour-long court
show in which participants
win points and money
based on a moral issue
Distributor: Warner Bros.
Domestic Television
Producer: Stu Billet
Productions
Talent TBA
Debut fall 2000
Clearances 60%
Terms N/A

radio personality Dennis Prager
filled the moralist role, although
sources say Prager may not be
locked in as host for the series. The
studio audience will likely get
involved in the decision -making
process as well, perhaps in terms of
deciding how much the cash award
should be, Warner Bros executives
say. And a court reporter, responsi-
ble for getting the audience fired up
will likely be cast

Cases will run the gamut In the
plot. one woman took her brother to
Moral Court and won after he bought
Vagra for thee fatter. who 'chased
[their) mother around the house.'
Robertson says As a result thew moth-
er moved into the daughter's home,
inconvenencing her.

"ti's much more of an organized talk
show than another court show,' says
Jim Paratore, president of Telepictures
Productions 'While you have a genre
that's working, it's err the genre, but
another take on it -MG

Description. ha
show in which high -profile
lawyers go head -to -head
defending ordinary litigants
Distributor Twentieth
Television
Producers N/A
Talent Judge Andrew
Napolitano, Gloria Allred, F
Lee Bailey, Christopher
Darden and other attorneys
Debut fall 2000
Clearances

Terms

';,-;-1- 

70%
.cash+barte-

types of small claims cases. but I think
because we have teese attorneys who
have such experience, litigants may
feel comfortable corning forward with
different kinds of cases '

Gonsalves believes those cases
could include "cnminal cases that don't
have enough evidence for a DA to pros-
ecute or something a court throws out
but that people want to have arbitrated

Based on his experience with
Divorce Court. Lachman says whatev-
er the case Is. the audience has to be
able to relate to what's unfoki.:ng
before them

'The common thread between
Divorce Court and Power of Attornuy is
that unless we have a way to gel audi-
ence's to invest in the litigants, they
wont care enough to hang in for the
whole show. They have to have some
compassion for what's going on, sante
empathy' -M.G
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'From the creators of Hercules and Xena comes Back2Back Action with Cleopatra 2525 and
Jack of all Trades. Two exciting half-hour series in one adventurous hour, packed with the
same winning formula of action, comedy and great storytelling that made Herc and Xena
phenomenal successes.

Two shows. Two centuries. One incredible hour of entertainment. STUDIOS
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COURT & REALITY

Singles Court
Last year at NATPE's annual 'Pilch
Me' cordest, Angela Segal gave a her
best shot

This year, Segal is coming to the
convention as the host of her own
court show. Unapix Syndications' half-
hour stop Singles Court

Segal, who had been hosting her
Den public television series in North
Carolina called SAngfes Talk for three
years, wanted to gain the attention of
one of tee many Hollywood executrees
at the convention and hopefully take
her show into nations/ syndication.

'The one thing about the coolest is
that it got me ready to realty pitch the
show,' says Segal 'I didn't
know what I was doing at first. I

didn't have that Hollywood song
and dance down pal. I did talk
about marketing the show and
about ratings and derrxegraph-
las. But I wasn't as glamorous
as some of the other presen-
ters '

Segal finished second in the
'Pitch Me' contest and gained
the attention of a number of
major syndicators-including
George Back, the president
Unapix Syndicabons. Back
wasn't there for Sepal's NATPE
presentation, but he got word of
her act and gave her a cael

1 found out about her a
month or so after, and I saw the
tape of her on the air and was
pleasantly surprised that she
carne up with such a simple,

r=1.1111.1

easy formate Back
says 'I told her mat
she had done a
good job because
guys in our busi-
ness would have
taken it, destroyed it
and spent 50 times
as much money
and come out with
less.

Welt, Back and
Segal have
changed the origi-
nal format of
Singles Tafk to
make it mote 'main-
stream,' and they
have joined the
suddenly growing
ranks of the court
genre. as well.
Singles Court, billed
as 'Justice for
Relationships,' will
feature Segal as a
mediator, attempt-
ing to help solve
problems between
couples.

'We changed it to
Singles Court because talk shows are
sort of flattening out. We thought it
would be great if we could mix the
court -stow idea with tne talk -show for-
mate says Sepal, who ran a dating
service in Chailotte. N.0 , for a num-
ber of years before launching her own
tett show 'A lot of people who carne

'Singles
Court' will be
hosted by
Angola Segae
(1,), a new-
comer in the
syndicati
busJaess.

Description: half-hour con-
flict -resolution court series,
with Segal acting as a
mediator in relationship dis-
putes
Distributor: Unapix
Producer. N!A
Talent Angela Segal
Debut ......... ...fall 2000
Clearances N/A
Terms N/A

on my talk show were in the midst of
one conflict or another, and they ofte
looked to me for advice on who w:
wrong or right in a given situation. Ce
Singles Court, I can render a decision '

The half-hour series set to laune
this fall will consist of two sepera'
relationship cases per episode. Ba
says. The shoves production staff
currently being filled out. and 133, -
says Singles Court will likely be cr.
duced out of New York City.

Both Back and Segal acknovitece
that there is no real binding decise
coming out of the show. But the
believe positive ideas and reinforc,
merit of common sense wail likely he
many couples

Vie know there is no such thing
singles court and that you can't litee
ly get justice for a broken relationshe
Segal says. 'The concept of our she
is to look at issues in a relationship ar
not necessarily point out who's rig'
and who's wrong. but highbghl ail
the issues and then find a way t

resolve teem.' -J:.

TALK

Ainsley Harriott
Last August. Disney introduced the
British game show Me/ Wants to be a
MiLlOonare? to Arnencan audiences via
its own broadcast network, ABC. And
starting this month, the
media giant is bringing
out another British import
for American television
with The Arnslay HaMolf
Show.

Disney's syndication
arm, Buena Vista
Teltreseon, is behind tiro
Houton show, which is
belted as a
cookingitatkrvariety show
aimed at daytime view-
ers. The one -hour day-
time series. hosted by
well-known British chef
and TV personality
Ainsley Harnott, is
cleared on NBC OfLOs
and in more than 80% of
the country. The show
actually debuted national-
ly on Jan 10 and is being
sold through the end of
the 2000-2001 season

'The Mekonaire format
is wonderful, and it has
been enormously suc-
cessful in both Britain and
now here in America,'
says Harriott 'I've got my
fingers crossed, every-
thing crossed, that we
can be successful too.
I'm here because I want

to strike up a great relationship with producer Mery Griffin has a lot to do
the American audience And if this with Harrioles arrival on the American
works, I'll be blown to Us.' television scene. Griffin saw one of

Former TV-talk-show-hosteurned- Harncet's BBC cooking shows a few
years back while in
London and knew ho
was on to something

1 couldn't take my
oyes off him.' says
Griffin. whose produc-
tion company. Mery
Griffin Entertainment
is producing the show
for Buena Vista 'I
called our Los
Angeles office and
said we've got to end
out who this guy is
America would go
crazy over him -

Griffin's production
team tracked down
Harriott's agent in
London and asked if
the teef and author
would be interested in
coming to the United
States to host a dart'
talk show.

'It's not everyday
that you are asked to
come to a country
that is renown for
making great televi-
sion programs,' says
Harriott. whose fall
1999 launch was
delayed at the last
minute until this year

British -import Ainsley Harriott

Description daily one -hour
taliVcooking show with
English celebrity chef
Distributor. Buena Vista
Television
Producers: Mery Griffin. Joni
L Holder
Talent- Ainsley Harriott
Debut. Jan. 10, 2000
Clearances' 75%
Terms N/A

'The wriole progression took a I"
time, with many trips out to Los
Angeles and many meals with marey
different people But it all appears tc
be worth

The entertainment cooking show
taped daily at New York City's
Chelsea Piers Studios, will feature
mixture of celebrity guests. muse
acts, recipes and fun with the iodic.
audience. The show's sot is built
around a specially designed kitchen
that will feature room for guests ane
likely one or two recipes each
episode. Harriott will also be on the
go a lot, doeig remote pieces arounc
the Big Apple a la David Letterman
say his producers.

'Ainsley is really comfortable ai ter
kitchen. but he's also very irderestee
and curious about other people.' says
the show's execute° producer, Jon'
Holder. 'Ho gravitates to people and
he's sort of fearless He'll approach
anybody, and it seems to always lure
out to be a good time when he meets
new people." -J.S

j0 BROADCASTING & CAttt JANUARY 17. 2000
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trry Is Up vs. His Lead -In By 33%, Improving By
A Larger Margin Than Any Other Talk Show.

IRBY
+33%

JERRY Is The Viewer's Choice

Talk Shows - HH Share vs. Lead -In
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LEEZA
-14% LATIFAH
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We've always known Jerry hod a magnetic personality. But now we have proof! In the November sweep,

Jerry bested his lead-in shore by on astounding 33%! In fact, he finished t2 among all talk shows.'

Talk about appointment TV! Auoss dl demos, in many different time periods, and in every market, viewers

are making a point to tune in to Jerry. Which continues to prove he's...irresistkle.
' Y". 99 AL: ur. common. Gowsi Saves....,
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TALK

Chat Room America

After a three-year absence, MGM is
back with what the company's telen-
von entertainment President Hank
Cohen calls the first show to fully uti-
lize television -Internet convergence.

Chat Room America. a half-hour
strip for late night, will be anchored by
two hosts who invite input from viewers

via the show's Internet chat room. the
telephone and the show's studio audi-
ence about issues that are important to
the under -30 set Comments from
viewers, who send messages over the
Internet, will be streamed onto a back-
drop on the set. Cohen says.

in doing a show that speaks to this

demo, to ignore the Internet
would be a false beat, [The
Internet] is a component of our
show, its not a window dress-
ing,' says Cohen, who expects
the shows appeal to range from
people in their teens to their 50s.
'I think it feeds into America's
appetite for getting involved en
the process.'

Viewers who log on to Chat
Room America's 24 -hour Web
site can interact with the show or
simply talk with other viewers in
the show's chat room. Three
paneists selected for each
episode from a pool of about 25
show regulars will Join hosts
Catherine McCord. of MTV's
Lovetine. and newcomer Mike
Richards on the set.

While Richards may not have
any major on -screen credits, he
has had a successful career
behind the scenes in talk show
television. including work on The
Tonight Show. Later and Leeza.

Scott Stone and David
Stanley, partners in Slone
Stanley Productions. are execu-
tive producing the show along

with David Sittenfeld, who has an
exclusive deal with Stone Stanley
Stone Stanley Productions produces
Lovefine and Comedy Central's The
Man Show.

The pool of panelists via be made
up of a twentysomething demo, people
who have distinguished themselves in

Description: half-hour late -
night talk show from the
producers of MTV's
Loveline that incorporates
studio audience, Internet
and call -in viewer input
Distributor MGM
Producers Scott Stone,
David Stanley and David
Sittenfeld, executive pro-
ducers
Talent: Catherine McCord
and Mike Richards, hosts
Debut fall 20(
Clearances N,

Terms N;

their professional or personal
Although panelists may occasion 4/1
include celebrities. the show will not te
star -driven, Cohen says

Chat is unscripted However, .74
panelists, hosts and audience proba.:ty
won't be discussing politics, as is 1-41
case with the similarly formatlad
Potitically Incorrect. Rather, the
focus on pop culture and perseal
issues that affect the hosts', parvelisrs'
and viewers' 'NOS, the producers se,

'It's more socially incorrect It -in
Poreicatry Incorrect' Stanley says

'Based on our experience a 111
Lovetme, we feel we've really tam -d
into what this demo really wants :o
watch-that's stuff about their o -n
lives,' Stone says. 'It's about thorn
their tees and what they do in tt as

lives.' -41, 3

TALK

The Cindy Margolis Show
This time last year. Eyemark
Entertainment president Ed Wilson
and programming executives from rtx,.
CBS syndication unit were
meeting with Candy Margot's.
the so-called Queen of the
Internet, for the first time.

Wilson was so 'en -pressed
by Margolin. a model and
actress that he quickly signed
her to an overall development
deal and started looking for a
potential syndication vehicle
for her.

After a number of meetings
last spring. Eyemark execu-
tives gave the green right for a
pilot with Margot's that was to
be taped on Miami's South
Beach. The 400 -seat set that
Eyemark executives built with
some help from CBS owned -
and -operated station wroa-ry
Miami-and a little local pub-
licity push-was all that was
needed for more than 5.000
fans to show up for the taping.
Alter seeing Margoks popu-
larity first hand at the taping
and of course on the Internet.
where she has 60 million fans.
Eyemark executives decided
to give Margolis her own late -
night show

The Cindy Margolis Show.
a weekly one -hour 'party' for
late -night time periods. which
has already been cleared in
more than 60% of the country

for next fall The show has been picked
up by nal of the CBS owned and oper-
a!ed stations aril Margolis' program

a- likely run after Eyemark's other
weekly late -eight show with Howard
Stem on the CBS stations.

'We were very
Impressed with what we
saw, to say the least,'
says Wilson 'We thought
Cindy would make a great
late -night companion to
Howard [Stern] She has
a tremendous following
with young adults, and
the key for us is to cap-
ture the essence of who
she is in a late -night
venue '

The empire that is Cindy
Margolis actually grew out
of an assignment in her
coaege business dass to
start her own company.
Margolis, an aspiring
model at the time made
greeting cards and plas-
tered her own picture on
the front in girl -next-door
poses. The business took
off. and Margot's landed on
the cover of numerous
magazines and was
named one of People mag-
azine's '50 Most Beautiful
People' in 1998.

Margolis, who often
appears on Stern's nation-
ally syndicated radio show,
is a regular on El
Entertainment's in Your
Dreams and was recog-

Description model/actress/
Internet phenom Cindy
Margolis hosts a late -night
weekly series from Miami's
South Beach
Distributor. Eyemark
Entertainment
Producer Burt Dubrow
Talent Cindy Margolis
Debut fall 200C
Clearances
Tennis

.60%
NrP

nized as the most downloaded worn
on the Internet by Guinness Book
World Records 2000 She says shi
always wanted to have her own tele
skin show

'The wonderful thing about all
these great experiences I've hii
including working in front of the ca
era at El, is that they have been gre
stepping stones to get me ready for
own network show.' she notes.

The weekly series will remain
South Beach, where the pact was ors
orally taped Margolis says the shoe
going to be one tag party, with a rna
MTV -typo relationship games, mus
interviews with celebrities and a bal
drop of the Art Deco hotels and resta
rants that line Ocean Ave on Sou
Beach

1 Just want the show to be fun a
spontaneous.' Margolis says 'We
not going to stick to any one regime
It's Late -night, so it's gust going to be
party I don't want A to be anything ti

public expects '

54 BROADCASTING & CASH JANSANY 17, 2000



B
u
i
l
d
i
n
g
 
T
e
l
e
v
i
s
i
o
n
'
s

M
ost P

ow
erful

F
ranchises...



W
O

 .1 N
.

T
he #1 N

ew
.

F
irst -R

un S
how

.L.



71_

11111111M
IIIM

M
IN

E
R

IN
N

E
W

935--abw
b



ljji1,11111

I

11111111111111111111111111111111111111111111"111111111

111111111111111111111111111111111111



III
III

N
IR

III
11

1A
llp

lll
lll

ll1





1111
I ill' "11111

111111111
I

II
III

111111
111111111111111111111111! 11011

I

I

11
I

I

11

111

1111111111111111111111111111111

4

111

iM
1111111111111111111111

11
II

111111111111111.



A
 F

uture of
O

pportunity
'Scrocir $80 (M

ary E
.0,eyer, P40 w

ow
 4010,11.11110.

N
ary

R
un

100,IY
i Portly IF014. /100 lryw

w
. M

Y
! D

oe tee(
Q

uw
n

laitsh 0, Jay
tiro..41

9,00.
M

ein S
tail S

hoo,64

0 &
 11111 M

O
O

 =
P IC

 A
A

 01010 IllY
m

oved



NATPEV2000

TALK

In 1995, Universal Television execu-
tives brought talk -show producer
Velma Cato out from Chicago to Los
Angeles hoping that she could help
them with a little problem they had

Cato. who had just finished produc-
ng The Ron Reagan Show for syndica-
bon, was brought West by Universal
executives looking to get someone,
3nyone, to tak Dr. Laura Schlessinger
eto going through with a planned syn-
ocated talk show for the studio.
Stelessinger, who is frequently referred
-i as the most controversial woman in

country, was unhappy
Universal's direction for

e show and was threaten-
.- 4 to back out. After finally
tr icking down Schlessinger,
C Ito was invited to the radio
personality's San Fernando
VARey office for a chat.

'She ranted and raved for
.out 30 minutes about why
-e didn't want to do the
-ow, and then she said

..less that's it.- Cato
calls 'I told her I hadn't
lid anything yet and she
urst out laughing. But she

'catty had to leave to do her
,adio talk show at the time. I

asked if I could come along.
She agreed, and after we
70t to talking. finally she
:aid, 'You're not leaving, are
you?' Then she asked, 'Do I
;et to work with you?' And I
iald yes And that was that

Dr. Laura
Cato and Schlessinger proceeded

to shoot the Universal pilot. but the
show never made it into national syn-
dication, because Scteessinger and
studio executives never did agree on
the show's format. Two years ago.
Schlessinger and Cato came dose to
attempting another daytime syndicated
show with CBS' Eyemark
Entertainment, but Schlessinger pulled
out of her deal with the distributor
when she learned that Eyemark was
planning a late -night show with
Howard Stern.

TALK

Thanks to Cato's persistence, the
conservative and always opinionated
Schlessinger is giving daytime televi-
sion one last shot Starting this fall,
Paramoure Domestic Television is dm-
tnbuting the one -hour weekly series Dr
Laura in syndication Paramount execu-
tives have already cleared the show in
more than 85% of the country, includng
24 of the top 25 markets. Schlessinger,
who has dose to 20 million people lis-
teing to tier radio program every day
and has written four best-selling books.
says she got tired of hearing Cato tell

her to get back into
television.

'Over the last five
years. Velma has
been calling and call.
rig and trying to get
me to do television.'
says Schlessinger
'She would say that
we have to do a TV
show, and I would tell
her to go away. But
nine months ago or
so, Velma was home
sick. She was
trapped and forced to
watch daytime televi-
sion. She called me
and asked if I knew
what was on televi-
sion. She said, 'It's
trash.' Then she said
that I had a moral
obligation to do
something with the

Men Are From Mars,
Women Are From Venus

'Men arc from
Mars, Women are

from Venus'

Mon are from Mars.
Women aro from
Venus, the new syndi-
cated strip based on
the best-selling book.
is from Mery Griffin
and Columbia TriStarTelevision
Distnbution.

Mery Griffin
Enterprises and
Columbia Tristar
Television are offering
an hour-long talk show
inspired by and named
after the John Gray
hardback Men are
from Mars. Women
are from Venus. one of
the '90s bestsellers.
TV journalist Eleanor
Mondale has signed
on to host the new
show.

Mery Griffin, the
Emmy-winning host of
his own syndicated
talk show for some 22
years and creator -
executive producer of
Wheel of Fortune and
Jeopardyr, will execu-
tive produce the show
along with Michael
Rourke. Rourke is an
Emmy-winning former

NBC news producer and he executive
produced VH1's The List and was co -
executive producer of VH1's The Ru
Paul Show

'I've never felt so comfortable going
forward with a show,' said Griffin back
in November. when word of the show's
development broke in BeoaCCASTING &
CABLE.

Mondale will moderate a PokficaNy
incorrect -style panel of four guest
celebrities-two men and two
yeomen-who will discuss the Issues of
the day and how the perspectives of
men and women differ on these
issues. The show will likely be shot in
New York. CTTD executives say.

'We have people on the show who
have a point -of -view and are celebri-
ties-from actors. musicians. athletes.
politicians, journalists. professors.
judges. Whatever area of expertise
that someone comes in with, Eleanor's
terrific with them. She's comfortable
with all of them,' says Russ Krasnoff,
executive vice president of program-
ming for CTTD_ 'She really has a
unique experience that she brings to
the show.'

Morida:e. who is the daughter of for-
mer Vice President Walter Mondale.
has been an entertainment correspon-
dent on CBS' This Morning, as well as
a contnbutor to 60 Minutes, El and 48
Hours

Mondale will be joined on the set by

Description: one -hour daily
talk show hosted by radi
personality Dr. Laura
Distributor Paramount
Domestic Television
Producer: Velma Cato,
utive producer
Talent: Dr. Laura
Schlessinger
Debut:.. fall 2000
Clearances 85°
Terms. N/

medium '
Soon after that, Schlessinger was on

the Paramount Studios tot in Hollywood
meeting with executives about the
show. Schlessinger says the studio met
her standards and she decided to sign
a deal Now Paramount is building a
new studio for her in the San Fernando
Valley that will allow her to do both her
daily radio and TV shows under the
same roof. Neither Cato nor
Schlessinger is talking too much about
the format of the series But
Schlessinger promises that it will deal
with ethical and moral issues

'The basic concept is to present ethi-
cal issues that really impact life.'
Schlessinger explains 'And I m not your
basic host who has no opinion. This is
going to have a point of view and repre-
sentations of all of the ways of looking at
this will be presented. My point of view
MI also be presented. And an opportu-
nity for the audience to get invoIved will
be there too.' -J. S

Description hour-long
Politically Incorrect -style talk
show that explores issues
from both sides of the gen-
der divide
Distributor Columbia TriStar
Television
Producers: executive produc-
ers Mery Griffin and Michael
Rourke
Talent: Eleanor Mondale,
-lost
Debut: fall 2000
Clearances: N/A

Terms: N/A

Miguel J Nunez. who will be based in
the studio audience, where he'll elicit
feedback from them. Nunez will atso
contribute field segments, including
man- or woman -on -the -street inter-
views. He'll also be counted on to
bring some wit and humor to the
show.

"[Nunez) brings a comedic sensibili-
ty to the show that I think provides a
nice balance,' Krasnoff says 'He's got
a very creative mind and has done a
lot in feature films and TV-both in
front of and behind the camera.'

'The beauty of this show is that we
can seize upon what's going on in the
news today,' says CTTDS President
Barry Thurston 'It really is a way of
being contemporary. even if you're not
day and date Even if you're a day or
two behind. you can still be very cur-
rent ' -M. G

JANUARY 17, 2090 BROADCASTING I CA ALE 55
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Having Mom arid Dad along may not
make for the most ideal date, but
parental advice is at the core of New
Line's teen dating strip First Date.

'First Dale is a show where kids can
be rebellious without getting into trou-
ble, And parents can say their piece
without getting a bedroom door
slammed in their faces.' says David
Spiegelman, New Line Television's
executive vice president of domestic
syrxl-cation

MGM. which returns this year to the
NATPE convention floor after a three-
year hiatus is bunging out a half-hour
game show strip called Sox Wars that
pits a team of three men against three
women to determine who knows more
about the opposite sex

'There s a couple of ways you could
have gone with this show It's a battle
of the sexes-who's better. So it could
have gotten negatzve.- says one of the

GAME/RELATIONSHIP

First Date

Ounng each half-hour episode. one
teen contestant determines which
potential date-out of three possible
choices-he or she would like to go
out with on a first dale. The three
potential dates walk by the contestant
and his or her parents, then sit behind
a wall to answer a round of questions
from the teenager while the parents sit
backstage. The teens do not know
which of the suitors they've seen is
actually answering aeich eJest ons.

GAME/RELATIONSHIP

Sex Wars
show's hosts. J 0 Roth 'It's nice to
have a show we can laugh at Can the
guys climb into the head of the
women? Can the women guess what
the guys think?'

Indeed, the aim of the show as not
about the battle of the sexes There
are no hard feelings, says MGM
Television Entertainment President
Hank Cohen. It's about laughs

'At the end of the day, men are still

because the candidates are silent
during the initial walk -by.

Contestants' parents will be
monitoring the conversation back-
stage as they hear their kids inter-
act with potential dates during the:.
question and answer session.

'When a kid says, 'My morn
waited until she was 32 to have
sox,' and backstage the parents
are saying, 'What!' We will see
their reaction.' says the show's
executive producer David
Greenfield, who has produced a
long line of successful, syndicat
ed dating game shows. including
the original syndicated versions of
The Daring Game and Love
Connecbon

Divorce Court alum Steve
Grant has signed on to join
Greenfield as director. and new
face Jeff Wadlow is hosting

Parents get to have their say
center stage, too Following a
round of Questioning of their own,
parents decide who they think

would be best for their kid to go out
with. But, ultimately, it's the contestant
who decides whom they would like to
dale What comes next-the 'need vs.
greed' portion of the game --is the
unique twist Greenfield says sets the
show apart from any teen game show
attempt in tee past

If the parents and the kids do not
agree, the kids are faced with a deem -
ma. If they go with their own choice,
they are sent off on a date with S50

men and women are still women, and
this show celebrates that." says
Cohen. 'Yet it's not nasty and it's not
vulgar.'

That doesn't mean the show's con-
testanls won't take the competition
seriously. Roth says

'It's about bragging rights. A lot of
other shows no one will watch unless
you win a million dollars.' he says.
'Ours is about bragging rights-for the

whole gender.'
Long-time producer

Howard Schultz. whose
work includes former
syndication hit Studsf
and USA Network's The
Big Dale, is executive
producing the show.

The format includes
three rounds mediated
by Roth. who cheers on
the guys Cohost
Jennifer Cote supports
the women. Roth is best
known as the host of
syndicated kids' game
show Fun House. Cole
whose credits include
MTVs House of Style
and USA Network's S.frip
Poker, is a former Miss
Hawaiian Tropic USA

During the first round.
team competitors are
pulled from a studio
audience made up of 50
men and 50 women
They must try to answer

Description: half-hour
teenage dating game show
in which parents can influ-
ence the outcome
Distributor New Line
Producer: David Greenfield,
executive producer
Talent: Jeff Wadlow, host r'

Debut: fall 2000
Clearances N/A
Terms N/A

and a chaperone. On the other haw
they take their parents' advice. they gel
to go on a deluxe date (abeit also wth
a chaperone), which involves an ea .0-
ity or event that is close to their hear!,

'We'll make the dilemma wore,
enough,' says Greeafield. He offerc::
as one example a contestant. who is .1
big fan of the Backstreet Boys and has
never seen the band in concert del .

grven the option of a $50 advente-,
with the date of her choice or going
a Backstreet Boys concert in a lin, i
with the date of her parents' choice

'They can gel into sonic pretty he.a:
ed debates.' Spegetrnan says of tr-
showdown between the parents at'd
their kids

UlOmately, the final choice is rna:A
by the teen.

'People talk about tnis stuff all
time They relate to al,' SPiegelfm-'1
says. 'It's like a mirror image of what
happening to teens and their parerr
It sounds corny, but it's realty Amer
It's a slice of life. a chance to veal:
other people interact ' -M

Description half-hour game
show strip that pits women
against men to see who
knows more about the
opposite sex
Distributor. MGM
Producers Howard Schultz,
executive producer

0

Talent J.D. Roth and
Jennifer Cole, hosts
Debut fall 2000
Clearances: N/A
Terms:

questions about their competitors
such as, 'Does he have a tattoo?' 0 -
'Has she been on two dates in on,
day?'

The second- and third -round quet,
bons are based on polls of the entri-
studio audience In round two. thi,
teams bid on how many items they car
guess correctly from a category, suer
as women's favorite actors. The third
round is all about 'Who said it-men ce
women?'

Roth says the se: for the pilot was
like 'a magic trick,' with a line down the
middle dividing the stage Into separate
men and women's sides that are deco-
rated accordingly. He also says this r,
not a traditional game show in that
rubes are not paramount.

more about the enjoyment of
the humor, of the differences between
men and women-whether you're 50
years old or 15. It's hilarious This
show is funny.' -M.G

56 BROADCASTING 8 CABLE i JANUARY 17, 2000



THE COSBY SHOW
ROSEANNE
3RD ROCK FROM THE SUN

AND NOW

CARSEY-WERNER
PRESENTS...





"That'70s Show"
Has Developed Into A

True Sophomore
Sensation!

The Myers Report
December 19, 1999

PROGRAMMING REPORT

"That'70s Show" has been more
consistently entertaining this season than
any other comedy on television, and the
young actors at the core of its cast now

have the same six -way chemistry that has
distinguished "Friends" over the years.

Who says the sitcom is dead?

,,There Hasn't Been
A Show Like It In Decades.





To stations in these groups:

Tribune Company
Paramount Stations Group
Sinclair Broadcast Group
Clear Channel Television
Fisher Broadcasting
Grant Communications
Lambert Television
Media General Broadcast Group
Northwest Broadcasting
Pappas Telecasting
Pegasus Broadcast Television
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GAME/RELATIONSHIP

So You Think You're Funny
Pearson Television. TEAM
Entertainment and Bud Friedman
Television hope to laugh all the way to
tne bank with their new genie show So
You Thank You're Funny, hosted by
Paul Rodriguez

Dubbed The Gong Show for come -
:sans,' each episode of the halfhour
stnp will have Rodriguez pluck two con-
testants from a studio audience at
Harrah's new comedy club in Las
Vegas. The contestants won't be asked
to compete against the seasoned
comeellans, but rather they will support
ono of two teams of comics which will
compete in a mulbrourict comedy battle.

Once the two contestants are
selected at the start of each show,
three rounds follow, at the end of which
a high-tech laugh -o -meter. the
Electronic Audience Reaction System
SEARS), reveals the winning team_

In round one, each contestant
,elects a comedian from his or her
teem to do a two -and -a -hall minute
monologue. During round two, an sax
comedians perform improvisational
7oubries based on topics shown on a
12 -monitor display bank_

in the improv section. the host
might say. 'The chicken is a guy dis-
guised as a giraffe. who is an Orthodox
Jewish rabbi wortung in a Moslem
country. You have 30 seconds. Ten the
eke.- says Levin

The third round involves a random.
svo-ntinute comedy challenge invoN-
ng al three comedians on a team. The
3uchence ultimately decides the win-

ners. If the contestant's comedy team
wins, the contestant wins.

A bonus round follows. dunng which
the contestant from the winning team
gets to pair up with someone from their
team to match comedy trivia items
from two bets in order to win additional

prizes_
Each learn will consist of two well-

known comedians with one most likely
an up-and-comer front one of the 45
comedy clubs run by Bud 'the father of
modem standup comedy" Friedman
His comedy empire includes the improv
clubs, the Comedy Clubs and the
Comedy Stores in comes around the
country.

Pearson and TEAM are also putting

together a Web site that will allow
comics to submit their material arc
send in their videos for consideration
for the show. Levin says

Friedman is credited with being one
of the first people to put Adam Sandler,
Jim Carrey and Jerry Seinfeld on TV

So the producers expo
to be able to book rm,-
profile comic talent
based on Fnedman's
stature in the industry
and his history of teen -;

to develop some
biggest careers in come
dy.

'Bud Friedman as a
legend in this busaness
And because of that
we've pined hands ir.
development of this
show,' says Joe Smite
president of domestic
distribution and market-
ing for Pearson
Television North
America.

TEAM Entertainment
and Pearson Television are jointly
financing the pilot and the series. and
Pearson is distributing for fall 2000
TEAM'S German and Untied Kingdom
operations will be at NATPE to also
launch international versions of the
show.

Fnedrnan is executive produong the
show along with TEAM'S
foundenChasmtareCE0 Drew Levin. and
Rodriguez.

:our. late-
llight. comedy game show
strip where established and
up-and-coming comics a

Icontestants compete for
laughs and prizes
Distributor Pearson
Television (domestic),
TEAM Entertainment (inter-
national)
Producers: executive produc-
ers Bud Friedman. Drew S.
Levin. Paul Rodriguez; Jane
Sparango, supervising pro-
ducer
Talent. Paul Rodriguez. host
Debut: fall 2000
Clearances: NIA
Terms: N/A

Fnecknan's ebbs Rodriguez also has
had his ~I comedy Scret011b on the 1160
and Shoedime cable networks. TEAM
Senor Moo President of Development
and Production Jane Sparango wig serve
as super sees producer.

Levin says the inclusion of 'funny.
irreverent. wad' Rodnguez in the show
wit help make it a powerhouse in es
intended late -night brnesiot, where Levitt
plans to challenge the likes of Lerso and
Letterman for younger viewers

'There's no urban, ethnic. hip show.'
Levin says of late night. 'And that's
who's watching TV at 11:30 at night.
It's urban, young adults. 18- to 22 -
years ' -M.G

GAMS/RELATIONSHIP

Street Smarts
At least one new game show for fall
''000 was not inspired by the success

Vitro Wants to Be a MsWorntae?
Warner Bros. is bringing out a corn -

anion to sophomore relationship
.mine show Change of Heart. which
it) distributor calls last year's bona
,Se big fret -run syndication hit " The
-a strip is called Strnat Smarts and it

be executive produced by Scott St

John, creator and executive producer
of Change of Heart.

'We always saw [Street Smarts' as
a companion piece.' says Jim
Paratoee, president of Telepictures
Productions, the division of Time
Warner Entertainment that is produc-
ing the show

'You can't just knock yourself off. So
rather than do an imitation, we del a

show that had the same senstbee
Who better to do that than Scott Sr
Jelin?"

The follow-up formula is working so
far, as Telepicturea Distribution has
cleared Street Smarts for a fall 2000
launch in stations covering about 60%
of the country Among the station deals
is a total groupbuy by Tribune
Entertainment's 22 stations, which also

agreed to renew Change or
Heart

While St. John may be the
lack -of -all -trades for both
shows. another man on the
Street Smarts' roster is also
doing double -duty on the pro-
duction. Frank Nicotero. the
show's host, was originally
working for the show as a writer
in the field -produced segments.
'It turned out he was funnier
than anybody else,' says Dan
Greenblatt, executive vice
president of sales for Warner
Bros. Domestic Television
Distribution So Nicotero. who
actually has 11 years experi-
ence in stand-up comedy was
brought in to host the half-hour
show 'It's lust one of those
Hollywood stories."

Nicotero we lead two contest-
ants through three rounds and a
bonus round in which they com-
pete in a game of guessing
whether people on Inc street.
who appear before them on
video. might know the answer to

Description: half-hour game
show in which contestants
try to guess whether
passersby will know the
answers to trivia questions
Distributor: Warner Bros
Domestic Television
Distnbution
Producer: executive produc
er Scott St John
Talent: host Frank Nicotero
Debut fall 2000
Clearances: 60%
Terms: 3.5/3.5

a variety of basic trivia questions.
Nicolero will be taped as he travels the
country quizzing everyone from a strip-
per in New York to a cattle rancher in
Texas

'The concept of going out and ask-
ing fairly simple questions and finding
out how many people don't realty know
the answer to some pretty fundamental
stuff, presented in a comic way with a
really very clever and funny hose!'
turned out to be a funny formats'
Robertson says

Greenblatt agrees 'People Ake to
see other people shank silly questions.'
It makes them feet smarter.'

The "shankers- in the pilot aro peoe
plc like the pretty girt who is shown 11'
Picture of the Pentagon and calls ti the'
Parthenon Or the one who says there,
are 30 inches in a foot To that.
Hooter() responds. If you think that.
we're dabngi* -4.4G
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OAHE/RELATIONSHIP

To Tell the Truth

The first version aired on CBS in 1956.
Show biz veterans Peggy Cass and
Kitty Cartsses made careers of it. And
now, it's time To Tee the Truth again

Pearson Television. which got the
rights to the Mark Goodson library
when it acquired Alt American Inc. in
1997, is trotting out a now incamabon
of the classic game show To Tag the
Truth. based on the original. The effort
is part of a continuing play by
Pearson-which last year brought out
another Mark Goodson classic. the
new Family Feud -to provide stations
with a steady stream of classic, brand-
ed game shows

'When we sold Fanrify Feud, we
showed up and said we're here to dis-
cuss the game -show business We are
going to provide you each and every

ABC's Who Wants
reinforces the
validity of the
genre. 'What
we've accom-
Oared rS the fact
thart game shows
can compete with
programmng on
other stations.' he
says 'Game
show SUCODSS is
an endorsement
for the continua-
tion of game show
rollouts

The new ver-
sion will basically
be faithful to the
original To Tell

season-and
maybe even one in
January-with
another game
show.' says Joe
Scotti, president of
domestic distribu-
tion and marketing
for Pearson
Television North
America. 'We will
continuity provide
you first-rate. quali-
ty classic game
shows.'

Scott, says the
recent success of
new network game
shows such as
to be a MitSonaire?

the Truth. with about a 5% change in
the format to update it. Scotb says
'People understand the premise of the
show because it's so simple,' he says
'You or 1-if we were in a panel of
three-we are the Mrs We are the
imposters.' he explains 'And we are
asked will the real so -in -so stand up '

Each of the three contestants then
tries to convince a panel of four that he
or she is the one who's telling the truth
This is the most difficult task, says
John O'Hurley, the Sainleld alum
(famous for shouting 'Elaine!' in his
rote as J Peterman), who has signed
on to host the show At press time. a
permanent group of panelists had not
been announced

'I'm a temble lue.' says O'Hurtey.
'Even my mother says that. She says. 'I

Description: half-hour updat-
ed version of the classic
'60$ game show
Distributor: Pearson
Television
Producers: N/A
Talent John O'Hurley, host
Debut fall 2000
Clearance -5 N/A
Terms cash+barter

dont know how you make a Irving as en
actor. You're a temble ho says
'There's a certain quality necessary for
someone to be an imposter. I think Its
the most difficult lob on the show Not
only do you have the nerves of being s-i
amateur [liar], you have to have the sef
confidence to throw away things like
they're second nature to you '

In order to update the hail-hts,
strip, which is being offered on a cas-
plus-barter basis, the pace will t
quicker than previous versions of ti
show and the lies contestants are fry
frig to convince panelists of writ be stn-
ries that probably wouldn't ha'.
appeared on the original

it's humorous, irs unique, il has -,

little bit of the tabloidish appea-
Imagine the celebrity panel having fe
asking questions about the real Inver
for of the Wonderbra Or having to as'
'Will the entertainment director of e.
San Quentin prison please stand up
Scott notes. 'These are topics that a'
discussed on talk shows and here e
are in a game show having fun wit
them '

GAME/RELATIONSHIP

Wed At First Sight
Syndicated strip Blind Cato goes a
long way toward matcbmaking, but the
show's follow-up takes the relationship
genre all the way to the altar

Universal Worldwide Television,
whose Blend Date debuted in fall 1999.
Is introducing a strip called Wed at
First Sight. for fall 2000, In -Finn -ay
Productions is producing

'It's a wild show In a nutshell. It's
people who haven't met before the
show getting married,' says Matt
Cooperstein. Universal's senior vice
President of domestic TV synacation

During each one -hour show, a
potential bride using the process of
elimination-which includes the
advice of family, friends, a therapist
and the audience-narrows the pool
of three suitors dawn to one The
standard formal will be for a bride to
setect from three possible grooms
But as the show becomes *stab-
tished. it may occasionally include
episodes where the groom chooses
from prospective brides. says execu-
twe producer Pat Finn, 13 principle
with In -Finn -11y

'The show will work both ways-'
Finn says 'But we just feel for daytime
TV it's better to put women in the posi-
tion to be able to pica. '

The show may sound like a throw-
back to arranged marriages. But if it is,
it will involve some of the most
researched marriages ever.

'The only way this would really work
is you need to find a system to match
people up that's a better system than

what happens today.' says Finn, who
also says that plenty of people aro
interested in the idea. Hundreds of
interested participants showed up to
try -out for bride and groom searches in
San Diego and Los Angeles last year.

'There are people out there who are
ready for a relationship. They're sick
and tired of being lonely, sick and tired
of the dating scene where they haven't
met the right person yet. To have this
opportunity to be matched up with
someone, I don't know anywhere cese
you can get this much intensive work
done to find that perfect relationship

for you.'
The relationship research inciudes

working with Internet dating company
matchmakercorn, *etch has a propri-
etary computer system that processe,
information for its datng service -.
information includes details such as
religious preferences, whether a candi-
date is a smoker or how many kids a
person hopes to have.

The matchmaker corn computer
technology well be ublized to process
Wed at First Sight's personality tests
and argument -style tests, weich com-
prise hundreds of questions answered

Description: one -hour rela-
tionship show that offers tha
prospect of on -air nuptials
Distributor Universal
Producers. Pat and Perry
Finn, executive producers
Talent TBA
Debut .fall 200
Clearances N/

Terms N/

oy hopeful brides and grooms alike.
'The odds of meeting somebod

who is so perfectly matched for yo'
your interests. your personably. th
future that you want to create togethe
the social and financial paradigms the
you live in-all of that-usually doesr
happen in life.' Finn says 'And if
does happen, people obviously tir
pretty lucky.'

Ultimately, a marriage is rc
requeed as part of the agreement to t
on the show. Although an official
always ready and waling to hep
couple tier the knot.

'The bottom line is you might end u
knowing more about the person the
you might have known about sorneonr
you're dating,' Finn says. 'And that, a
most fish in the sea know, can be fc
the getter or worse.'

'1 heard someone say it's kind of 111..
they don't give a milion sway ever
time Who Wends to be a Mallon/mu
airs.' Finn says 'So the show has es,
unique drama. you follow the coup
wondering wit they get married c
won't they?' -Ad C
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ONE -HOUR WEEKLY

Back 2 Back Action
Rob Tapert and Sam Raimi are giving
the weekend action -hour business
another shot the year. and this time
they are going to give viewers more
bang for their buck

Taped and Raimi, the producing tan-
dem behind Studios USA Domestic
Television's two successful weekend
',burs Xena Warrior Princess and
Hercules: The Legendary Journeys, are
putting two action series in one for 2000.

Billed as the 'Back 2 Back Action'
hour. Studios USA is set to Launch the
syndicated action block this month in
place of the outgoing Hercules senes.
It will consist of two separate half-hour
series. Cleopatra 2525 and Jack of
7rados. With Hercules ending its six -
year run earlier this month, 'Back 2
Pack' was quickly put in motion as a

midseason replacement series.
Tapert. who has been extra busy

down in New Zealand over the past
several months readying 'Back 2 Back
Action.' says Cleopatra and Jack were
two separate one -hour series at first.

'We were working on two totally
independent shows, and somehow I

got the wacky idea of doing two half-
hours under one banner,' says Tapert.
'I talked to Barry Deer 'Studios USA's
charmanj and the sales guys. and they
al thought it was a good idea.'

Both of the half-hour series are
much lighter and have more of a
comedic touch than Taped and Rairni's
recent hits like Xena and Hercules.
Steve Rosenberg, the president of
Studios USA Domestic Television,
says Back 2 Back Action's lighter side
is just what the weekend daytime view
er looking for.

'We liked the idea of hale -hour story-
telling, and we thought the shows
would have a much faster pace to
them,' says Rosenberg. 'And we also
wanted to do something tight in the
action. There is going to be great
humor in these two shows.'

Cleopatra 2525. which is set five cen-
tunes into the future, ts a perfect exam -
pre of the humor. The show revolves
around the exploits of three strong
women who live in a world turned
upside down. Cleopatra is one of the
three women: her character was for-
merty an exotic dancer, who lapsed into
a coma dunng cosmetic surgery in 2001
and was cryogenically frozen

The other series. Jack of Ail Trades.
stars Bruce CampbeV as American spy
Jack Stiles The series is set at the turn
of the 19th century and takes place in
India Stites is sent by President
Thomas Jefferson to try and thwart
Napoleon's advance on the region
Stiles' cover is as a personal servant to
a wealthy British widow and secret
agent for the British government.

'This is a totally different kind of sto-
ryleSiing for us. you no longer nave an
act two and act three.' says Tepee
'You kind of got your beginning fight
arid your ending fight. You don't have
to carry the giant emotional drama, but
there is a balance involved I think we'll
do a good jab delivering both action
and a solid storyline -J S

m Title Cleopatra
525

i scription: half-hour action 
series set in the 26th centu.;

that follows the actven..-
ures of three heroines
stributor Studios USA

ucerS Rob Tapert and
m Raimi, executive pro-

ucers
lent: Victoria Pratt. Gi

orres and Jennifer Sky
but fall 200

Clearances: N/
ems. N/

Program Title. Jack of All
Trades
Description: half-hour action
series about a 19th -century
American spy whose mils-

" ion is to thwart Napoleon's
vance on India

stributor. Studios USA
ricers Rob Tapert and

m Ralmi, executive
ducers
Talent: Bruce Campbell
Debut: fall 200
Clearances NI
Terms N/

ONE -HOUR MEEKLY

Gene Roddenberry's Andromeda
The idea for Tribune Entertainment's
fN action -hour show, Andromeda.
crew out of the retabenship company
president Dick Askin and other Tnbune
executives have with Majel
Raider:berry. the widow of Star Trek
creator Gene Roddenberry

Askin and Mapes have been working
tolether for three years on the first -run
anon series Geno Roddenberry's:
Earth Final Confka. Tnbune distributes
E rah Final Conflict in syndication,
while Roddenberry is one of the
si,criris executive producers oversee-
lel the legacy of her late husband
Pier working together on Final
C. vi both sides wanted to do more
ireether.

'While we were doing
L,irle Final Conffict Maier
krOt refernng to Genes
i-'chives and how much
material was in there,'
Si' S Ask,h 'She really
c drift quite know what to
C.D after Final Conflict,
ard she asked us we

Ike to look through
Cone's archives So we
sent someone over there
end spent a week going
through the files '

Majel Roddenberry
must have boon prophet -

because she managed
save notes and menu-

sr-npts of her late hos-
t and's that had been dm -
circled, and she kept

them in special files
'There is a whole mess of stuff in

there,' Roddenberry says 'This can
keep going on forever Gene was so
prcefic about writing. When he would
get going on something and if. say, it
didn't pass with a studio or a network,
he would put it away or lust throw it in
the waste basket. I don't know if I was
psychic or what. but I kept a lot of it.'

Well. Tribune executives went
through everything they could and
came away with two different potential
Roddenberry sa-fi series. Genesis and
Andromeda_

Late last year, the studio green -light-
ed Andromeda for first -run syndication
The series has already been sold in

more than 85% of the country for fall
2000.

Former Hercules: The Legendary
Journeys star Kevin Sorbo is headlin-
ing Andromeda and actually helped
Tribune executives pick Andromeda
over the other potential series.
Genesis However. Tribune executives
have taped a plot for Genesis and are
holding onto that series for at least
another year

Sorbo, who lust wrapped up six sea-
sons of Hercules for Studios USA,
says he grew up a big Star Trek and
Gene Roddenberry tan. to boot So
when Sorbo and his agent went shop-
ping for a new series for the action star
last year. Tribune's two potential

Roddenberry projects

GENE RODDENBERRY'S

r-)c4r-N=T171(ac=4c=3.

stood out from the rest
'I had always wanted

to do a Star Trek.' says
Sorbo. who will play
Captain Dylan Sheppard
in the series 'And when I
was looking into a couple
of different potential
series, both network and
syndication, this one
blew me away. The
thought of doing some-
thing from Roddenberry
was such a great 01)1)0f.
!unity '

Andromeda, which is
produced by Majel
Roddenberry, Sorbo arid
Robert H Wolfe. is set in
the future in a universe

Description: one -hour action
series based the Star Trek
creator's story of a chaotic
civilization set in the future
Distributor: Tribune
Entertainment
Producers executive produc-
ers Kevin Sorbo, Robert H.
Wolfe, Majel Roddenberry.
Eric Gold
Talent' Kevin Sorbo
Debut fall 2000
Clearances- 85%
Terms N/A

that is in a state of chaos Sorbo plays
the last starship captain in the universe
who tries to defend the earth -based
government-System's
Commonwealth The series is being
taped in Vancouver. British Columbia.
and is being produced rn conjunction
with Feeworks Entertainment

'I wanted to do something com-
pletely different from Hercules,' Sorbo
says. 'I was really looking for some-
thing more modern-day, but I lumped
an extra 3,000 years beyond that '

Steve Mulderrig, senior vice presi-
dent and general sales manager at
Tnbune Entertainment, said getting
Andromeda cleared in over 80% of the
country so fast was easy because of
the star power of Sorbo and the
Roddenberry name 'Stations across
the country have been ceiling us with
key time slots for this senes.*Muidemg
says.
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COURT & REALITY

Matthew Blackheart:
Monster Smasher

New Line has a new internal-
bonal man of mystery-and
he's headed for New Orleans.

New Line Television is
bringing out a syndicated
action hour called Matthew
Blackheart. Monster Smasher.
It features a retro lead charac-
ter whose mission-once he rs
defrosted from a decades -long
cryogenic snooze-is to save
the world from his evil nemesis
Dr Modes. Sound familiar?
That may be because New
Line is also the distnbutor of a
lixtular stoisine release. the
smash Austin Powers theatri-
cal franchise.

The Austin Powers franchise, dis-
tebuted by New Line Cinema. likewise
follows a formerly frozen hero who is
revived years atter his heyday to fight
his nemesis. Dr Evil. 'When we refer
to Austin Powers, its realty a talking
point-it's not to say Blackhead is
Powers,' says David SpiegelAllan, New
Line's executive vice president of
domestic syndication, in November
when word of the show's development
broke in BilasocAurneo & CABLE_
'Blackheart was frozen. Austin Powers
was frozen. and there's lots of tongue-
in-cheek humor in both

The show's producers may also
seem termite?' Like New Lane's fat
1999 action -hour entry, Arthur Cowan

'Matthew Bfackheart Monster Smasher'

Doyle's The Lost Work'. Blackhead is
being produced by Action Adventure
Network. a subsidiary of Montreal -
based production house Telescene
Film Group Inc

And again, like The Lost World,
which is executive produced by John
Landis, l3teckheart will be executive
produced by a well-known Haywood
director -producer Action veteran
Richard Donner, who produced and
directed the Lo hat Weapon franchise,
is executive producing, and Robert
Engels. co -creator of Twin Peaks, cre-
ated the project and wrote the pilot.

'We real', wanted to do a companion
piece for Lost World and looked at a zil-
lion of them,' Spegetrnan says 'we're

not taking this out lust to have
a companion piece, but
because it's a great show. It
looks lice a movie. feels like a
movie, has great people
.nvotved. killer special effects
and the most important thing-
it's a realty cool concept.'

Spiegeknan cats the show
'Men in Blackmeets-Austin'
Powers -meets -Lethal Miami

The weekly show follows
the adventures of a swash-
buckling World War II hero,
Matthew Blackheart, who was
created under the direction of
FDR, and made of body parts
from dead Gis. He rs revnied

from his cryogenic Mate in the year
2000 to fight his nemesis. the evil Dr
Mortas and his monster minions The
monsters morph from people to mon-
sters and back again, so anyone could
be one of Mortas' creatures in dis-
guise-even the mayor Mortas uses
this clever tuck to control New York City

Midis Blackheart promises to be a
challenge for Dr Mortas, he wit also be
a force to be reckoned with for Robert
Bogue. the actor who has been hired to
portray him. IBladiheart] is from the
'40s. and he's plopped down into the
new millennium The challenges of
that, I would say, would be that I'm a
product of my environment_ My
speech, my movement. everything I'm

Description: weekly action
hour that follows the adven-
tures of a WWII hero, who
has been revived from his
cryogenic state to fight an
o!d nemesis in the year 2000
Distributor: New Line 6.

Producers: Richard Donner,
executive producer
Talent' Robert Bogue
Debut. fall 2000
Clearances: N/A
Terms. barter

I

a '90s actor.- says Bogue. who is be. 
known for playrg a recurring chars'
ter-Jason Cramer-on HBO's Oz.

'A lot of that has to be stnppr
away. because he can dearly ado.;
and adapt to the modem brnes.' se,
Bogus 'But there's so much that he
unaware of and innocent of. He's pi
rock and root. pre -feminist movemer
Hes pre -pretty much everything v

take for granted today.'
In one scene, someone hank

Blackheart a cell phone, and he rear'
to it as if it's a walkie-talkie. While
time displacement will be the sourc
for much of the tongue-in-cheek hurr,
promised in the series. Blackheart w
have a partner, a New York City co:
helping him learn the ropes

The show is being shot in MOntren
and production rs expected to begin
early spring Twenty-two episodes at
being offered on a barter basis for a la
2000 launch. t

COURT & REALITY

Queen of Swords
A year ago. Ira Bernstein brought
action -hour Reerc Hunter with Tia
Carrere to NATPE as president of
Rysher Entertainment.

This year. Bernstein is ennging
another female -bead action series to
the conference, but he's doing it with
his own distribution company, Mercury
Entertainment After Cox Broadcasting
sold Rysher's television assets to
Paramount Studios last year, Bernstein
opted to stay in the syndication busi-
ness and try it on his awn

Bernstein went back to the produc-
ers of Relic Hunter. Canadian produc-
tion outfit CanWest. and talked them
into taking another stab at the action -
hour business The two sides quickly
put the wteels in motion for a new
series entitled Queen of Swords, which
is being produced by CanWest's pro-
duction arm Fireworks Entertainment
and sold in the U.S. by Bernstein's
Mercury Entertainment

Queen of Swords is being sold on
an ate barter split for weekend play
start: rig sometime this fall Tessie
Santiago, a newcomer who is fresh out
of the University of Miami. will play a
sword -wielding heroine who conies to
California from Spain in the 1800s The
idea for the series actually came from
CanWest chairman Jay Firestone

'We have a relationship that goes
back quee a way, oven before Relic
Hunter.' Bernstein says of his assocAa-
bon with Firestone 'I promised myself
that I wouldn't come back to NATPE
with just any show, that el had to be

quality stuff. And I have no doubt that
Queen of Swords is going to be first-
rate Fireworks and CanWest do only
That-produce quality pro-
gramming.'

Bernsteon says a pilot is
being taped in Spain and
will be finished just in t.rne
for this month's conference
David Abramowitz. who
wrote the syndicated
series Highlander, is
signed to be the show -run-
ner for Queen of Swords.
The timing for the
Hispanic -lead series is
something Bernstein says
was coincidental, and had
nothing to do with the cal
for more diversity on te:evi-
won. But he says it might
be a good way for stattons
to add a hard -to -find
Hispanic -leading character
series to their program
ming lineups.

'This show comes at a
time when the NAACP and
other minority groups are
claiming there isn't enough
diversity on television.'
Bernstein says. 'So, in
addition to what we already
Deserve is a very competing
action series. we are also
trying to help fill the niche
for Hispanic programming
targeted at general nude
ances with Queen of

Swords
The series will follow Santiago's

character and the battles she faces

Tessie Santiago, makes her acting debut as
the 'Queen of Hearts,' a female avenger in

19thcentury California.

Description: hour-long action
series with Zorro-like hero-
ine who fights to avenge her
father's murder
Distributor. Mercury
Entertainment
Producers. N/A
Talent Tessie Santiago
Debut fall 2000
Clearances NIA

Terms_ 816 barter split

after arriving in California. Santiago
comes to America from Spain to pay
her respects to her slain father, who
had been a wealthy landowner. Her
father had tried to rally his fellow
dons to take up arms against the coy
rapt local military and was laed by
one of its dictators for his efforts. The
Oudon of Swords learns of what tran-
spired and vows to get back at the
military.

-The fun thing about the show is the
Santiago's character is a snob during
the day, who cries about her noes get'
brig broken and about her clothes.
Bernstein says 'But at night or when
called upon, she turns into the Queer
of Svvords-an almost invincible
sword-wieleing fighter.'

Bernstein says he hopes that Queen
of Swords can become the next Rots
Hunter which has gotten off to a fairly
strong start this season in the national
ratings In the most recent national fig-
ures. Rohe Hunter averaged a 2.2 rat-
ing. according to Nielsen Media
Research.
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Bombshells aweigh?
Columbia InStar Television

Distnbution, home of Pamela
Anderson Lee's action hour VI.P., is
bringing another former Baywatch
babe to the synth, screen.

Gene Lee Nolin, who played the role
of Baywatch-s Neely Capshaw, ell star
in Wawa. a new action hour inspired
by the campy 1984 Columbia Pictures
feature film Sharma, Queen of the
Alright.

Columbia TriStar execu-
tves say the show will follow
the formula of action, humor
and drama employed so far
with great success by soph-
omore actioner V I. P , which
was the top now action hour
of its 1998-'99 debut season

'It's the same type of thing
[as with VI.P.] where you
have got a proven performer
on the screen and proven
talent behind the screen,'
says CTTO's Executive Vice
President of Sales Steve
!Vasty:). "Ws not the same
show But it has some simi-
lar elements-action, blue
sky, good, solid performanc-
es on the screen and good.
solid writing.'

Doug Schwartz. one of
the creators and executive
producers of Baywatch, and
Steven Sears, who was a
co -executive producer on
Xenia, pitched the new TV

01114101LIR WEEKLY

Sheena
incarnate:el of Sheens, and they win
executive produce the show. Schwartz
and Sears, however. were not the first
to try for a new TV Sheena Co&embta
had been pitched the show for years.

eSchwartz and Sears] came in and
sad. 'Here's our take on the show.'
They had thought it alt the way
through-in terms of how to corttern-
porize the character. How to give it a
sense of humor. How to build in the
relationships and scenarios that open

up countless stones,' according to
Russ Krasnoff, CTTO's executive vice
President of programming, wren the
distributor first took the show out to
stations in the fall

Although Nolin and Schwartz both
came fern Baywatch, Nolm was not a
part of the ongirtal pitch as an attached
star She was cast atter the pact script
was ordered from Schwartz and Sears.

CTTD has planned scouting trips for
early this month in order to decide

upon a location for principal
peolography.

The production plan also
calls for a trip to Afnca with the
show's core Cast, Krasnoff
says, in order to shoot authen-
tic animal footage

The show is now sold to sta-
tions covering 85% of the
country for fail 2000 CTTO
continues selling the show on
a barter basis In roiling out the
show, Sheena benefrtted from
the roaout of VIP. two years
ago. says CTTD's President
Barry Thurston.

'At the time we launched
VIP., there were a lot of peo-
ple who didn't know what VI.P
was goir.g to be,' Thurston
says 'Now that they've seen it
on the air. as we come in with
Shaine rt's a lot more compet-
itive than it was ween we went
out with VI P We actuaSy now
have choices_ As we go into

we're get -

Gana Lee NoUn stars
as Sheens.

ONEHOUR WEEKLY

Total Recall: 2070
Vfncn Total Recall 2070 premieres in
syndication this week (Jan 17), it will
be several years and several regimes
at several different companies after
series creator Art Monterastelli started
working on the proect.

The corporate changes involved in
Total Recall 2070 since Monterastelli
was hired to create the series in 1997
are a testament to the fact that the
evoleement of the syndication busi-
ness in recent years is not Just about
consolidations at major Hollywood stu-
dios and station groups

'The guys who hred me at PolyGram
were gone by the end of this summer,'
Monterasteb says of the studio recently

'Total Recall: 2070'
premieres in
syndication after an
exciting run on
*bowfin,* Networks.

acquired by Universal, 'And the guys at
trio Canadian company, Alliance, who
hired me were gone over a year ago.'

He says MO management learn now
heading the merged, Toronto -based
Atiance Aeanes Communications Inc is
me thrd he's worked with since Total
Recall 2070 was born TEAM
Entertainrnere and Aliance Mantis pro-
duce the show in association with
Showtrne Networks Inc and a Canadian
company, WIC Entertainment. The
series is distributed by Universal
Worldwide Television.

'Pus would be hard for any show,'
Monterastee says Ironically. the end
result for the show, which is cleared for

broadcast syndication in 87% of the
country, has been remarkable. 'This
show looks as good as any network
show.' he says.

The first 22 episodes of the show
debuted tast March on She...erne, and
earned an Emmy nomination for s4xi-
oal effects based on that run The dual
window-cable first and broadcast
syndication second --was by design.
says Matt Cooperstein, senior vice
president of domestic TV syndication
for Universal Worldwide Television

'Because rt premiered on Showtsme.
the show benefits from thee branding
and their national promotion in
advance of the launch into syndica-
tion,' Cooperstein says. adding that
the dual window also Wowed for high-
er production values and a higher
budget -per -episode

In fact, Monterastelli says if it
weren't for the Showtimo portion of the
plan, much of what and who went into
the show may have gone elsewhere.

'We had an exceptional writing staff
for what now would be termed a first -run
show,' tie says noting that the staff
includes consulting producer Ted Mann
and supervising producer Jeff King.
among others

Monterastedi also happens to be a
fan of science fiction novelist Philp K.
Dick, whose original short story. We
Can Murk:m.4w It For You Wholesale,
inspired the feature Oen Total RecaN,
starring Arnold Schwarzenegger The
companies involved in Total Recast'.
2070 had the rights to the Total Roca"

Description: hour-long
action -adventure show
inspired by the movie, with
former Baywatch star Gena
Lee Nolin
Distributor. Columbia TnStat
Television
Producers executive produ
ers Doug Schwartz and
Steven Sears
Talent Gena Lee Nolin
Debut fall 20
Clearances. NI
Terms. NI

ting two and three offers
Brandrig also helps. Thurston says

'In the fractionalized marketplace that
we're operating in today, et's more ckee
chit to launch a show if you don have
an established brand of some kind.
whether it be the title of the show, the
format, the star in the show.' tie says
'So clearty, in the case of Sheen°,
there is a brand there, and Gene Leo
Nohn is also a branded television star.
And that's realty important, particularly
in the genre, to have a following
already built in '

And since Columbia TriStar is a
global company, branding is that much
more important, beccause A helps
shows to travel well. *Internationally,
they would like to have action hours
wen recognizable, branded personali-
ties, and that's another armee:ling rea-
son for us to go with this one,'
Thurston said. -M G

Description: weekly One -hour
sci-fi action adventure
series based on a short
story by Philip K. Dick
Distributor Universal
Producers. Art Monterastek,
creator, Drew S. Levin,
executive producer
Talent: Michael Easton, Karl
Pruner, Cynthia Preston
and others
Debut. Jan. 17, 2000
Clearances' 87%

....... barter

title when they brought in Monterasteti
'It's a little bit easier to do a psycho-

logical Wieser as a series week in and
week out than it is to do a huge action
movie where planets are exploding,'
Monterastelli says 8y easier, he
means that tee show is more interest-
ing creatively and easier ion the wallet.
tie says.

The show is set in the post -apoca-
lyptic year 2070. a tune when civil lib-
erties are under siege and six powerful
conglomerates dominate the world
The storysne centers on the life of
detective David Hurne, portrayed by
Michael Easton. who is best known for
a recent recurnng role on Miy McBee,.
Hume * part of a force responsible for
defending the innocent from the power
of the mighty conglomerates.

'Thais show at its best realty makes
you thmk realty plays with your mind,'
Montemseeti says. -ef.G
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NATPE' 200

Veteran program analysts (l -r) Dick
Kur!ander, Bill Carroll and Janeen
Bier* have seen lots of changes at
NATPE over the years.

rip

elf4r,f4

111

T ki the pulse of syndication

et

Newe economic realities
of the television
industry are influenc-
ing the syndication
business. This year's
development slate

may he one of the smallest on record.
as consolidating syndicators watch
their costs and try to avoid compet-
ing with themselves. The lack of time
periods is also a factor. For the past
couple of years. syndication has
failed to serve up a major first -run
hit. as the industry struggles to rede-
fine exactly what a -hit- show in the
business is today. or whether the
term is even relevant anymore. A
couple of weeks before the NATPE
convention, three of the industry's
top program analysts-.Millennium
Saks and Marketing:iJaneen Nark.
co -owned Katz Televisions Bill Car-
roll and Petry TelevisionY Dick Kur-
lander-discussed the. issues con-
fronting syndication with R&C
Deputy Editor Steve McClellan
They offer thoughts on why this
year 2s development has been so slow
to roll out and reveal their top pro-
gram picks. from what they've seen
of the new syndication shows. They
also suggest that stations with
'Oprah itinfrsy- 11k.7) want to think

about what /hey would program in

place of Me top talk show. and pretty
quickly too. And they talk about
NATPE 's reduced importance as a
meeting for Ti' station executives.
what might be dyne' to change that
and much more

Why has syndication program
development has been slower this
year than in the past?

kurlander: Probably a number of
reasons. A tot of stations have been
resisting the pre -buy syndrome for
years.
Carroll: I think there are stations
and syndicators that 'lase become
more conservative in the way they
approach things, Stations looked at
the last couple of years and the prob-
lems they faced as a result of making
decisions very early in the game_
And, in many cases, they made mul-
tiple -year commitments, which
caused problems for them. In many
cases, syndicators already have a
number of shows they're trying to
renew or upgrade. So other factors
come into play. Also, if you're a
major syndicator, in many ways
you're competing against yourself.

How many key shows are In being
developed this year?

Carroll: You're prolmbly not going

to see the actual development of $0
or 60 shows, which we might have
seen 10 years ago. We're probably
going to see development of maybe
13 strips. of which maybe six or
seven will get on the air.
Bjork: The distributors looked at the
landscape and realized there aren't
that many vacancies, in terms of
available time periods, and, specifi-
cally, quality time periods. And so
there was very little distribution sea-
son development with that in mind.

So the time period crunch contin-
ues to be a problem for those trying
to get new programs on the air?

Kurlandcr: Right. But you also
have an increasing amount of avail-
able off -network shows as part of the
scenario. That does take away from
your ability to get time slots for first -
run strips. Over the last three years.
there's been such a large amount of
ofd network product in the pipeline.
And you've got five or six new
shows becoming available in each of
the next three years.
Bjork: And the off -network week-
end runs also affect the development
of first -run weekly programs.
Whether it's the sixth or seventh day
of an off -net show that runs Monday
through Friday. or whether it's a

show that runs on a cable netw,,rk
Monday through Friday and ti en
takes its weekend time periods in
broadcasting.

Of all the now projects, which are
the best you've seen for talk,
court, games and weeklies?

lljork: For what it is, Street Smor..s,
which is a companion relationsl,ip
tome to a show that's already ont!)e
air that Warner Brothers has dore.
Change of !kart. If you want to go
straight game, I'd say To Tell ere
Truth.

Talk show?

Bjork: I don't want to go there. I'm
looking at my list, Dr. Laura. Ainsicy
Harriett, Men Are From Mars,.
which I haven't seen, Anthony .irk
lankins, which is at the bottom ,,r

my list.

Court show?

Bjork: You know, if this was :J1
Olympic committee of judges. )Vu
would measure the difficulty of t..e
routine, as well as the execution ,if
the routine, right?

Might.

Bjork: The difficulty of a routine
like Curtis Court. where you take tLc
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accepted, done, already been there,
everybody understands how it's
done format, the difficulty is very,
very low. To try to go in a different
direction from what the othier shows
have tried is much more difficult. So
we give the other shows bigger
wore.; on difficulty. But for execu-
tion. Curtis Court did it_

And how about weeklies?

Bjork: We haven't picked a weekly
in some time and said, "That weekly,
that's the OftC.'. We have seen too lit-
tle. The presentations have all been
demo tapes from theatrical movies
with so much left to the imagination
it would be difficult to distinguish
one from another not having seen
anything that was original to that
show, or too little that's original to
that show.

And there's kind of a shortage of
weeklies, isn't there?

Bjork: Yes. My list includes Total
Recall, which comes out in January
and has been running on Showtimc:
A.K.A. Picasso, which I haven't
seen; Andromeda Sheena, Matthen
Black Heart, Queen of Swords,
In- isrble ,than. And Cindy Margolis
It's not a big list.

OR. Dick, your turn.

kurlander: Try 7i.11 the Truth, as far
as games. I agree with Curtis Court
as far as court shows. I'm not as high
on Street Smarts. I would go with
First Date (in the relationship game
category). As far as talk. I'm not
going there, either. Ac far as weekly,
the same reply: we don't sec enough
to make a judgment, although 1
thought that Matthew Black heart
was the most intriguing. But given
the choice of picking up any first -run
hours or picking up one of the two
new off -network hours [for weekend
play], Nash Bridges or Early Edi-
tion, I would go with Nash Bridges.
Carroll: I agree with Janine. I like
Sore Smarts as a late fringe vehicle.
I agree on To Tell the Truth as a pure
game. On the court shows, we've
recommended Power of Attorney
early in the game of the shows we'd
seen. 1 was pleasantly surprised with
Curtis Court, and would certainly
recommend that Talk shows we're
waiting to sec. We were favorable.
for those who had nerds in January.
for a daytime play on .4lnsley Ma-
rion. For weeklies, I agree with Dick
on Nash Bridges. I'd lean toward
Andromeda and Shceria if I had to
choose among the first -run weeklies.

With the success of the networks
on the game show front, are you
expecting a lot more things to
come down the pipeline in syndi-
cation?

Carroll: My guess is that. in the big
money games, the networks are
going to kill the goose that laid the

Petty's Kurlander on advertising clutter: 'We're
now at nine and a half minutes for a half-hour
show. tf a station is going to spend all this money
for programming. it would be nice to have some
programming content.'

golden egg. I mean. it's just going to
get to the point where the viewers
are going to say. enough is enough.
.14//horsuity may not even survive. I
mean, there's going to be a period of
time in January where every day-
and on some days several hours-
we're going to have these games.
You can't just over -saturate with
identical or variations of the same
thing and expect there's going to be
that degree of excitement. And it' it
goes away, in terms of the network, I
think it's going to be very difficult to
then generate excitement in syndica-
tion for a similar kind of project.
Kurlandcr: There's no way you can
come up with the money. because
you can't gel the access clearance.
ABC had that dilemma regarding
syndication, but of course it was
competing against its own O&Os
that are watching Wheel and Jeep-
ara'y I don't see how you can com-
pete on the money level. If you can't
get at least 50% access clearance,
and you can't, then how do you do
it? You're going to look like a poor
man's version.

There are no new magazines in
development. What's the outlook
for syndicated magazines?

Carroll: The genre has been taken
over by the networks. I mean, that
was the genre of syndication that is
now Dateline and 20/20 Monday.
Thursday Tieesday, Friday Down-
town. Uptown, whatever. And cable_

And what's the deal with kids? Is
there still a business at all? Or is it
pretty much a nonbusiness?

Carroll:: It's not a non -business, it's
a tough business. The business has

gone to cable. I mean,
broadcasters made a
decision, right or wrong.
to stand on the sidelines,
and Nickelodeon came
in, and now thc con-
sumer has made that
choice.
kurlander: Well, the
WB certainly has had
success.
Bjork: A hit show, like
Pokernon, makes all the
difference for kids. Nev-
ertheless, stations are
not translating that into
big dollars.

What impact are the
new networks having
on syndication, if any?

Kurlandcr:
Bjork: They're bring-
ing some new sitcoms
into the marketplace-
Kurlandcr: And their
affiliates arc also outlets
for a lot of first -run pro-
gramming. It' you look
at a typical market.
you'll sec plenty of WB

and UPN stations running talk shows
in the morning and afternoons up
until they get the kids block from the
network.
Carroll: That's really the huge
change. In the past, we would have
looked at independent stations and
they'd be kids in offinetwork, for the
most part. Now they're still kids and
in the key time periods arc often off -
network, but the remainder of the
day is first -run. I mean, look at most
markets and you'll find that's where
a lot of these shows arc going.

So those WB and UPN outlets
have really helped launch a lot of
new first -run shows?

Kurlandcr. Oh, yeah. A lot of new
shows. If you took at Judge Judy's
history, much of her success was not
so much how it performed in day-
time on traditional affiliates, but how
it did on those weblets and some-
times not even weblets. Pure inde-
pendents that took a shot at Judge
Judy succeeded very well.

How is NATPE's role changing as
far as the domestic syndication
business is concerned?

Bjork: It's become less critical. We
have groups that have dozens of sta-
tions, and those dozens of stations
might have gone to NATPE five
years ago. with each station sending
at least one person_ And this year,
three or four people from the group
will go representing all of the sta-
tions. 'that's a significant change.
Carroll: I think NATPE has made
decisions. and, for their overall sur-
vival, they were probably reasonable
decisions to make. Which was that
NATPE had to expand out of just

being a domestic marketplace. They
had to expand to be global and to
include cable and the Internet_ The
problem was, the [domestic pro-
gram] marketplace got lost in that
whole shuffle. And those four or five
people that an entire group will send
to the convention now arc going to
make the decisions anyway, or have
already made the decisions, or are
not going to make them at the
NATPE convention. And NATI'E
has, unfortunately, not found a way
to re -invigorate itself, on the domes-
tic side, and make it a reason to go,
as an industry meeting, not just as a
place to buy programming.
Kurlandcr: It's interesting beca.ise
when NATPE was really at its pc.k,
the station program directors also
had reached a peak in terms of their
visibility- and their innwirttuice. A lot
of that had to do with the fact frill
localism, aside from the news, was
much more of a factor in a station's
programming. And NATPE tsar
important from a career &yells-
mem standpoint and as an exchange
of ideas on the local programming
side of things, as well as the commu-
nication side of things_ And that's all
vanished. And the program directors
are not nearly as key in the prov-,:ss
as they once were.

Programming is also sold well
before the convention, correct?

Kurlandcr: Yes. The syndicators
arc out there covering every mar, et.
many prior to NATPE. So everybody
has a role in why it changed. And As
(Petty] arc not going to he on the
floor this year with a booth. 'Ye
decided to satellite our pm -scrum:
instead of doing it in person, which
will reach 100% of our clients vet us
the approximately 40% to 50% reach
we would have if we were doing i: at
the show.
Carroll: We've all had to make (lir-
ficult decisions. We (Katz] are gong
to be on the floor this year 'sitar rig
booth space with co -owned Millen-
nium]. We've done what we've ckne
in the past, which is the pre-NATPE
satellite presentation to stations. but
in the past. we've also done an event
[program presentation and cock:Ail
reception] at the convention. Ti is
year we're not. So. you know, we re
in an evolving situation as to what is
the best way to serve our clicv %.
And I don't know that we know
answer. We're all wrestling with Uat
particular issue. I think this year
we're saying that it's too soon to
make a final decision on what is Iv
best way to do it.

Will fewer of your clients be at the
show?

Carroll: I don't disagree with ray
colleagues that attendance at

NATPE, based on what I'm hearing.
will be down_ The groups will be
there, but the numbers of peore
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from those groups will not be there.
And you then have to ask what is the
best investment of people and
resources and go from there.

Has the demise of the Prime Time
Access Rule (PTAR) had any
impact on the distribution dynam-
ics? Arc stations airing more sit.
corns than they did in the past?

Kurlander: Affiliates in the top -50
markets couldn't run them in the
past. But I do u't that there's been a
groundswell. but it's a significant
factor.
Carroll: And also it tends to be what
we used to call independent stations.
now non-traditional affiliates [i.e.,
Fox, WB and LPN]. that are more
aggressive about running sitcoms in
access. They have more flexibility to
run the off -net shows because their
networks program fewer hours so
they have more time periods to pro-
gram themselves. That gives them
the economic model to make it work.
The traditional affiliate-at least to
this point-has not had that flexibil-
ity. and thus it's a more difficult way
for them to go. And that's why you
don't sec as many doing that.

What about court shows?

Kurlander: there's a lot of confu-
sion V. ith that genre as well. In my

mind, when I try to actually differen-
tiate some of these court shows it's
not easy. There are so many of them
that you really have to think a couple
of seconds, which one are we talking
about.

Right now there are six court
shows on the air and seven in
development. Is that correct?

Yes. You have Judgment
thy. you have Power of Attornex
Singles Court, Moral Court, Legacy.
Criminal Court, and The Mediator.
So that's seven altogether.
Carroll: Possibly eight, depending
upon where you put itrirst and Trial.

Isn't that ridiculous? We can't have
15 court shows on the air, can we?

Kurlandcr: Well, not all seven of
thew will run at once.
Carroll: It's no more ridiculous than
how many talk shows we have on the
air. If it's done well, the show can
succeed, or the shows can succeed.
Kurlander: Some of these arc
twists and turns on court, and are
not exactly pure court. Some of
them arc a mixture of talk and ce.a

and game.
Carroll: I think, for
the most part, all of
them have variatitans
on a theme. The per-
ception its the mar-
ketplace, and I dunk
it's a fair perception
but maybe slightly
overstated, is that the
only success this
year was with court.
Then you try to
duplicate success.
lijork: In fact, thi, is
the second season ci
a row where court
was the genre.

Is there going to be
any fallout among
the court shows
currently on the
air?

Katz's Carroll on consolidation: 'It's always been a business dominated by the big guys. But
now the big guys are getting bigger. And there are fewer of them.' KiirlaiRiet: I 's

PAX's
cap could
mean a
feather

in yours.
r

PAX TV is selling the following broadcast TV stations as
well as CPs to construct TV stations in order to stay under
the FCC's ownership cap:

Boston, MA WPXB 60 San Juan, PR WJXP 24
Boston, MA %'5W1)1' 46 San Juan, PR WKPV 20
Des Moines, IA KFPX 39 San Juan, PR 1,VjWN 38
Honolulu, HI KPXO 66 Spokane, WA KGPX 31

Jackson, MS CP 51 8,,racusc, NY WSPX 56
Portland, ME WMPX 23 Wausau, WI CI' 46

If' your organization is interested in any of
these stations, please contact:

Mr. Seth Grossman
CFO, SVP Corporate Development

601 Clearwater Park Road West Palm Brach, FL. 33401
561.659.4122

PAX
A Friend of the Family.

ezaiornssos-o(aLsn-NicanomoAromraxs 101 AW33CIWt Mac eluitANYi (XIMTAST AMEX M.
paxtv.too
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an illusion that all court shows are
performing at roughly the same level
and that is absolutely incorrect.

judge Judy Is the Oprah of the
court show genre In terms of rat -

Carroll: Judge Judy is clearly the
top performer, followed by Joe
Brown And then you work your way
to kind of a clumping. with Divorce
Court being the most successful of
the recent entries.
Ku: Under: But when we say sue-
cezful, we're still talking basical-
ly 2s in the demos. we need to put
this into a little bit of perspective
and get away from some of the
publicity hype. It is a successful
genre, but it's not as if they're
doing 3s or 4s or 5s in the demos
because, with the exception of
.ledge Judy., they arc nut.

is there a group of talk shows on
the air that could be characterized
as on the fence, In terms of corn-
ing back next year?

Carroll: I don't know that I'd char-
acterire them that way. I think there
are a couple there that, in a different
time. probably wouldn't come back.
At this point in time, programming
decisions arc frequently approached
with the mindset of "thedevil I know
vents% the des it I don't know.- Sta-
tions tend to try to maintain status
quo, if they. can.

Realistically, how much room is
there for new talk shows next fall?

Kurlander: Depends on what goes
away. Are assume that Martin Short
will go away, but we don't know that
fee sure. Roseanne for sure will not
be there. The performance of The'
.1'atitmal Inquirer really is not very
good. I don't think it's certain at this
point that it will be back. It's doing
less than u 2 in the demos, so that's
certainly vulnerable.
('arroll: I agree with I)ick. I think
there are a couple of talk situations
where they are definitely on the
fence or already fallen off of the
fence, and we're just waiting for
the official announcement that it's
mer.

What about Donnie and Marie, Is
that going away?

Karlsoder: That's Columbia, and
they often find it hard to let go. It's
hard to predict.
Carroll: They have a tendency to
never say never. Sometimes that's
A good thing, and sometimes it's
not an acceptance of reality. It may
hinge on whether or not they're
able to launch Arlen Are From
Atari. Women Are Prom Venus. If
they are, then they have to look at
the vulnerable time periods and, in
some cases, Donnie and Marie is
the .iilnerable time period. 'They'll
have to took at that and make an

NATFEV21100

evaluation

What othor talk shows are vulner-
able?

hut kinder: Virtually every talk
show in the November sweep is
down with the exception of ,Harm'
Povich. So with the exception of
Oprah and Maury and probably
Sally Jessy Raphael. they're all vul-
nerable.

But some arc more vulnerable
than others. correct?

Bjork: Some arc vulnerable to being
downgraded, as opposed to going off
the air.
N urlander: Like Jenny Jones.

Joy Brown?

renewed, and Universal is going to
be out there with a companion show.
Lome at First Sight.

How do you define a hit thoso
days, in syndication?

Bjork: It it improved its time period,
if it grew over its lead-in. That's how
you level the playing
Carroll: In real terms, that's all
you can do. These days, unfortu-
nately, that may he the only rea-
sonable judgment you can make in
terms of what's taking place. I'd
prefer it if there was a target num-
ber or a threshold that you could
say, OK, if it achieves this and
this, it's a hit. But if you establish
that standard-that might have
been the standard even two years

Millennium's BJork on the rote of NATPE: 'It's become fess critical. Wo hove groups with
dozens of stations, which might have gone to NATPE five years ago, with each station
sending at least one person. This year, three or four people from the group will go.'

Kurlander: We just assume that
that'. gone.
Carroll: That would be one of the
biggest surprises if that came back.
Kurlander: So between those
shows, there are plenty of holes.

Where are the key time period
opportunities? Is it by and large in
daytime?

Carroll: 1 think almost always it's
daytime, because, if a show suc-
ceeds. then it gets upgraded from
daytime. potentially to early
fringe. There arc fewer early fringe
time periods because those tend to
Lie the multiple -year program com-
mitment situations. In early fringes
if you're talking about affiliates.
one of those stations is an Oprah
station. One of those stations is
probably now a Judge Judy station.
And one of those stations may be a
Ur. Laura station now, or any num-
ber of other shows, like Sally or
Rosie O'Donnell. So, you know.
you start to do the math.
Kurlander: There are also a couple
late -night opportunities. Blind Date,
for instance, will certainly be

ago-we'd have no hits.
Kurlander: Hut if you're doing a I
rating in the time period and a new
show does a 1.3. even though
that's a 30% increase, still it's
unacceptable. it's not a hit. If yoo
don't have a 2 rating in the key
demographic, you can't call it a
success on any show because it's
not really saleable. And that's a
non-cumed 2 rating.
Carroll: I think a 2 demo rating is a
reasonable threshold. But it becomes
more and more difficult.
Kurlander: A hit is a hard word to
even use at this point. You have two
new programs this year that certainly
have the potential to be hits-Drew
Carey and Third Rock-and it's dif-
ficult to call either one a hit. They
are a success, but it all depends on
what you pay for it versus what
you're getting_ But both arc, I think,
somewhat disappointing in their per-
formance.

Arc there any bona fide new hits In
syndication this year?

Kurlsintler: No.
Carroll: No.

Bjork: I would agree.

What about bona fide now suc-
cesses?

Bjork: Thar arc signs of success in
Divorce Court_ But it has a lineup of
stations that is ntodest in time peri-
ods that are busted, and it brought
success to them. If we were here 10
years ago and we said, what's our
benchmark, it would have been
Wheel of Fortune in first -run and
Cheers among otT-network shows.
Back then, such shows brought
tremendous time period increases
and lead-in increases and perhaps.
you know, pushed up things that fol-
lowed or preceded them. They had
an impact above and beyond that
half hour. In this day of remote con-

trols and channel
changing, I'm not
sure you can get that
kind of boost.
Carroll: Sly sense is
that the only show
that seems to be con-
sistently doing that is
Judge Judy. Judge -
Judy is a show with
the same kind of
impact on stations
that Oprah had many
years ago. To a lesser
extent, Rosie 01Ion-
Hell was intpactful for
stations. In this cur-
rent cycle. it's Judge
Judy. Although no
shows have the
impact potential as in
the past.
Kurlandcr: But
Judge JucJv is not that
huge a demographic
hit yet. It is a house-

hold hit, and it's demographically
doing very well. But it is a little old
skewing, which is not a terrible
because your news audience has a
great proportion of 50 -plus viewer.
You need that, but a typical irate per-
formance is like a 5 household rating
and a 3 or 4 demographic rating.
That's not equal to Oprah, but more
and more you're seeing her as a new
lead-in against °prob, preceding a
newscast on affiliates. That's where

;.7..nivietting.

How serious a run Is Judge Judy
giving Dinah?

Kurlander: Serious. In New York,
it's very serious.

And will that competition intensify
next year?

Carroll: Yes. jady.X numbers aarc up
and there will be more head -to -head
competition next season. Oprah was
not only at the top of the mountain,
she was on the peak of the top of the
mountain. She's not now on the top
of the mountain,

Were Oprah's ratings down theft fall?

JANUARY 17, 2000 BROAOCASIINS I CABLE



Carol

Marlin

 cicc c S2000 Hearst.Argyte Television Productions



Copyright © 2012 ProQuest LLC. All rights reserved.



PiNsT

Carvell Yes. they 're doom Ow I
Mil OM awe's any tinhis Sll
gnat the choice. all dear Meg
ma mad ay. au I mil take
(Mon They'd say. yes. Mk you
very much. I'd be Drippy to do does
easming re's a mosuble Ianl

Now lag do you Oak myth r as
Ise?

korlaoarr: My gut tells ass the
w...16 he a Ideroesh non mom
lilacs Vs waft, masa ezpieal.
Ike insoheneess a Orgern sans
hie something she mold Iiike to
theum more nevelt late Avid pso-
obey more prim Me TV.
Correa: Sly pins is mesa, Not
(Mogi I dint Ws too Getty a am
foe crew. Ma I say he Maim is be
prepared foe that eseamilly. end
duo st is clone Novi ohm N WOE
base be.. She ha a mire pap -
son She's not dam it foe the

sm.. she's doing N he she the
behests she cam coutribete and
does coahrttnite
DM& I pso hover/at. I hips skidoo
rat .tame to rove from irksome'

It she thee go me. Is as.. any
are talk Wm no. on the eib
ass mid ill hie shim?

.urea Owes a heir wpm,
or ankle pad At an Me. nu.
believed that it sight be Reale
O'Dosetei I. And cwt.., Reim
0 Dowel corolla he be menns-
M. but N is taw the hew unarm
Keriader: I mead be surprised
if be NM a thing um. ries be
peonble. The oretheace is yost
fracsiosalised moo And oho
mid dm perm be' If you look
al the lemiempe, it's hard to come
u p old" a MOW

Theeent  lag last et coiebratsse
Me has Wad ado tai them
and clad. as On .ea am a
ma me?

h ortaader: It's not so mock the
seldom, as a hem as ihe problem is
the the cellsiekla we the pion ad
les my &Mak he book the Mem
espial*, Wyse dal min off eel
And souilly yam theee's
such a finite mows of A. and S-
oured poem. And once yens Fe to
the Cs and Du. who cam' And
,best's a parpnall dime, Om ars&
at beam. dyes hoe the Cs and

ad you can't get the hooka.
beam your Mews aren't Men
you base a sum ova

krew ftsilsose Ink Sisk a Inlity
twill dlp la the irk.. Ma
Int Arts Non aid as4111.111111
dom mot it... Owl sip Mesa
Not TV assessmi

Mark: The oda. hid Foe Me
brim they pia the s MOM Hs
psi sus a Fiend. of It The
vas Ms moundiss ratings MI.
Thai .as the one ohne he bad all

au =mast. .d the demi mere
faselaseic oar shot hate sou So
o hm se tan about hien getting
dicta* estop. n began en May

94

Na. It been stool*, ORM h kta
him mot mum?

Xinrh: there oat actually some
v,,rth  felonry '90 lle's hem
u p and Amu The rte-ssoktscie
n .sou implonanted Niue They did
that is hose of 'XS Then they
bided off it. ad Meru they did
aria Ind yew.
Karkallow nese also hod some
nplacora dos rails aim pees -
o+. Theses bow at admin.
wahine. It's a my Min* ap-
ron a sill k obviously
is a may In lin You Lim N hot
so Gm on You cal notisahll
MOW Ili, mom.

Ate as drays eseentreeett

Iteetender: 4), bin ifs owl paw to
be there al the same prrformence
lesel Ile could easily be amand fer
assn rev Mew 'ern harms mend -
b may on at keel cwt a ohm years
after they peobsbly shoold bast
been taken off any... We mad
at semi'
What about the vetoes. atmtar acme ahem. insai. Amp
sr*. fr Mu aro they Mating up?

horianinr: X am amid Aropord,
hod owsuoshas Sloselabee books
atm could you madey fad poi
plates dm an I" years a to Wan
we lessang
groin Tossing up lam at yew.
sot liondag op Ilea impolon
Cane& They're kW r ameigair
buseiy. they sot keep pip. lbw'.
reaching a vitiole annales.
Mot And the Wise ele.finall
ee anallosollso ohms?

kalwarke Die boner M11111160101
has not chased althairt there
mos an anemia by King Wield to
pa a additional 30 Nash he.
'afros ('over thm solo gam' with

hostility Nut 's not hamming
Although Mu message he woes
mom to eusia. They're sup-
posed to be trade for weasons. lost
they're cernaly not They're 10 -
am/ spots. and you see then
camped harden ad they don't
cam a pen of the commensal
lee biome clay are pnalloind a.
leads fee moan Sit earn tan 
tog medal minor of comonercul
me m may COOL

as pipeline
korbeatiet: It's a swallow timer
probing became is in camean
ciels a a row over the onerse of a
mimeo sad. if you hose a set m-
aims comurcial common plan
year Mien beak. yen. Wieldy m
sire and 1111 halt MI than you add

the lee spots. and you're at at and
a half ornMen The kind of clue
pram a.ar maws he a half -
haw dm. If a mite is rag a
spend all this sainey he mine.
Mow. N mad be ace 10 Ana at
peoranaleig COalleol to oat si
said Naar medheace go. ass.
B ark: tiro the ram coatol as
sell (use seamen a commercial
god of too and a hilf musre sad
you lassie ohm he chased serf.
Poopie can do 'Schema mad came
Mk Yon jut MI um to do st.
mail* e a time she .errs h 
mg to roach the ne. gennalion of
wows she hove only .niched W-

O Ilia math cable as a anaemia
If menthouie is rag to 1111111111
doesimat. se cast disemel the
aspen d wary incimals1 haw
And hosee dose gears

What is tilt* typlS ham ant
new for Vest *von slaps and era*
nook?

Spot: For half hows. is theming-
a-half minuets of local time and
aweand-mheif aeinens of national.
ad ash. And 10 mimes local, and
three oe aireemd-a-half maim
nonenal fee ao bowl Sawa 1111011.
efs managed a pet in soot(' tent
Thursdays and Fridays to take
ohmage of the my se ads a
those days. They came in meth
soninkiew like 2* spots in fist din.
Kalman Aid am an at
bonne Mb Ow daytime Aid or, .
aid Maio ante.
What oro those splits throe
mars ago?

elpseh: The houn site probably 10
and too. Most of the half Wars
probably had 30 seconds Of Nam
at tome j.

Wail MMus NOW On easy
sons bass Om gm at NNW

Kedisidlsn I this& ewes s sum-
bymisla Nan The moosmy is a
beg base is ast mow I f you hive
a Mau wismosny. the Mee n apt a
mann If you hare a hot mom.
like. hopefully. :000 sill. then
barter be ass at.
Coma Ow Wakens soles kss sill 
sag to pay cash ham fees. espe-
cially usually for shoos. AM ohm's
shy sy mammon are looking for
dank at and a sneli day foe moss
dims and lookieg for all daffeerni
says Om they cm take mho!~ of
the usineeptace

Any sow el Hesse ems?

kiwasolee: h's isnot) supply and
demon and every surto o differ -
ea him on sets each said by
die sumo. MI the odscalora
Can 1 aree Price is mei, at
by tar syndicator, Mom the "is-
daca . an oerae m and ask he any -
Mtg. bed if so one is oilhog a pay
I. a dotal mon Mil step %U

tins get two a 1 hese to bas aaf
Mdse. they Misuse Morays a.
ply. Secant s tun to con,usi
mem yaw..

let's talk about comtheatlea g
ta CBS Viacom merger Is
approved. Passot000t Wog Wane
t opeolark. amber and Wortilmsue
Ni. an bo melee at rose. ina
comp the ihrisanua of as bsa
ma? WO stamen bo beta,
ma WIN
S loth: If a large studio hid tad
JetIge.A* and saes the hind stint.
CM the that them had. N meld
haw smarmed Ma home foes
mad me quickly tan Worldsv
seta at able talikenknesmor
firm Mina the chew aid the hugs
sato Nana cal be m afignedoe
C'ssia: has alms We. a balm
dowitmed by die beg ply% Sto ons
Os big pys ow Ism% Nam Ad
ohne we how of Ma k's at. zyt
ban  leash Maas hr
in  boongss. Ow it dssa 1precI de
Mom wag is theta alt inalan. 
harm It pd is not pain 10 bs 
my And pan of the reame I's in
 lel NS Mt any the osialliea
on thr nimicsilea side. boil the c
Mathis oei the mass ids. ArJ I
Aa ohm Ices as acacias ma

Srwrelb Ammo Is as Ilsal
astwses his, I. smadastlea
Ma  adlo. What ana as ow*
Wiese

kerlaoder: Seventh Heaves I
tank. es pouts to be an Mad w
shoo h has lage pommel ows
off of a hot WIT And Me  lot af
she all William Mat have N. 's

a gale  pm. shoes io ood y a
AA achidale. ortith the puma it
of amodlee boa of

le as gait. syndicators him bass
crone trod tai doing Ma
moo cam. am proosnatia
tapes of mew ohms. Is as p*
alai baprositag w eatilmil basal?

Correa: That has improved to
year. empt 1.0r Laura. for out l
there WO asthisig.

My has It Isiessviet

('area! I dad it ad be do with 1

the coat shoos being deltic*
and eminfwg a shoo km try c

different And Wm. did a ftlp ce
ohm ssid Vsdemi beam alt
he is theJdge.Idealthiird
omit ay.
B aehr Especially vibes dab I
soh a judge may key a t *
mon Oft shoo They 'ee Mod
dinea he airy 're also heal Meet
 you waft do sad awe the.
pawn in action

/so as.. any pall that you
sal nano am?

Iron: Urn .4er hum Iasi Wm
.4ir Fran lenrs teem Colombo tv
Armlet ?Lau Sixes km l mend

N messeauss m um / Mar Si. IONS

Copyright © 2012 ProQuest LLC. All rights reserved.



it

i-g

.111111rm

During last night's National League
playoff game, he worked.

Your $320,000 commercial didn't.

con to roach btrainosopeOph, whom they live. At v. -
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CBS: Making history
The CBS Photo Archive of 30 million
negatives contains 'the names and faces
that have helped shape who we are'

They are. m the perlance of the
business publicity photos But.
for a network such as CBS
which has been in the radio and
television entertainment and

news business for more than 70 years.
those photos we also heloncal door
merits of famous entertainers and some
of the centurys most impotent moots

No one has counted. but John Fdo.
CBS manager of photo operations
believes the network has 30 mean neg.
abves What you see in these pages are
just a few setecled images from a photo
archive that sports the Me of an industry
The CBS archive composes a cata-
logued collection of nearty 10,000
images But Filo says the fact so many
photos and negatives still survive is a
aeckt to men who came before him

'A lot of poop* who preceded me saved
the.* he notes 'Archives don't have a
greet history at most corporations  Ne

credits two former CBS photo managers
lzzy Siegel and Marty Sdversisin. for pro -
Mang some of CBS pest

Today the archive is m the process of
being scanned. digitized and otherwise
geared to continue on into the next cen-
tury An ex bon of some 150 large -for-
mat photographs was recently mounte .
at the Palm Beach Photographic Cente,
m Palm Beach, Fla Images we from
that exhibibon are pnnted on the pages
the follow

'The CBS Photo Archive offers more
than a window on our industry's past It
is a mirror on our collective memory as
it spans more than 70 years of our
nation's cultural and pokbcal history.
notes CBS senior vice president of corn-
municabons Col Schwartz 'VW see the
names and faces that have helped
shape who we are. and who wel be.
personates and *vents that should not
be lost in the amnesia of our culture

Albert anSein shwa. Ns illempali ea Obi
okrammi Avows. afp SNOW ea apse'
faskirod on0.0fMon Crossroads.'  NW OM
..so sow on Ino soMport
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STREAMING MEDIA ONLINE.

LIKE THE FACT IT SUCKS,

FOR EXAMPLE.
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It's time video streaming worked the way it was supposed to.

 Only Microcast can deliver i million simultaneous
video streams.

 Broadcast your live and archived programming online.
Reliably and in high -quality.

 Reach brand new audiences at brand new times.

 A simple turn -key solution. No new technology to buy.
No new employees to hire.

 See the future of television online at microcast.net, or
visit NATPE booth #195. To learn more call 1.877.819.4005.

avasabl ac network launch 02030 Kcrocatc

m crocast
THE BROADCAST STANDARD OF THE INTERNET

microcast.net
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 Jayne Mansfield
during a visit to
her home by
'Chysler
Shower of
Stars' on
Nov. 29.
1956.

A The Beatles during their first appearance on the 'Ed Sullivan Show'
on Feb. 9, 1964

A Eddie Cantor and company in March 1938.

A Blfiie tioOday and her band during a recording session in February 1940.

.4 Lauren Baca
and Humphrey
Bogart during a
break on 'Lux
Radio Theater'
in 1946. They
performed a
scene from
their tarn, 'To
Have and Hav-
Not.' Such
performance!:
wore used to
help promote
films,
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 A crowd in Grand Central Station watching one of the two
Gemini launches in December 1965.

A Clint Eastwood during a publicity
shoot at his home in Sherman Oaks,
Calif., on Oct. 10, 1961. At the time.
Eastwood was a regular on CBS'
'Rawhide.'

41 Douglas Edwards
anchoring the CBS
evening news on
April 28, 1948.

V Jean Pierre Aumont lighting up Anita Louise (I)
and Zsa Zsa Gabor, March 5, 1952,

on 'Bachelor's Haven,'
produced by CBS'

Los Angeles TV
station.

A CBS radio broadcasting the arrival of the fleet in
h''w York harbor on May 31, 1934.
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CHILDREN'S PROGRAMMING

Whatever's On Your Mind

KARE-TV, Minneapolis, MN

CURRENT AFFAIRS PROGRAMMING

Christopher

WANE -TV, Fort Wayne, IN

ENTERTAINMENT PROGRAMMING

Almost tive's Live New Year's Eve

KING -TV, Seattle, WA

PUBLIC SERVICE ANNOUNCEMENT
IN SPANISH AND ENGLISH

Truancy P.S.A.

KLCS-TV, Los Angeles, CA

SPORTS PROGRAMMING

Women Outdoors With Xate Mistol
KFSN-TV, Fresno, CA

WRITING AND/OR PRODUCING
Impact: Sterilized By the State

WXYZ-TV, Detroit, MI

Producer: Dave Manney, Reporter: Shellee Smith

Editor: Chris Jones, Photographer: Mike Kalush

ON -CAMERA TALENT

Speake Softly: Minnesota Birding

KARE-TV, Minneapolis, MN

Talent - Ken Speake

WEB SITE

www. wra t v.com

WRAL-TV, Raleigh, NC

MEMBERS' CHOICE

Christopher

WANE -TV, Fort Wayne, IN



RIS COMMITTEE

CHAIR

John Frenzel

Director of Programming

KTTV,

Los Angeles, CA

Jayne Adair

General Manager

Fox Sports Pittsburgh

Dick Block

President

Block Communications

J. Manuel Calvo

Vice President &

General Manager

WW58-TV,

Sarasota, Ft

John Drinkwater
Chief Operating Officer

Paradigm

A Talent &

Literary Agency

Eddie Edwards

Pittsburgh, PA

Joe Garbarino

Executive Producer

KTCA-TV,

St. Paul, MN

Susan Grant

President

NN Newsome Sales, Inc.

Stephen Mosko

Wive Vice President, Sales

Columbia TriStar

Television Distribution
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CONGRATULATIONS

SPECIAL THANKS

Keynote Speaker:

Arnold Shapiro, Producer,

The Truth About Violence,

Scared Straight and others

Paramount Television Group,

the producers of Becker, and

Paramount Studios for their hospitality

and generosity in sponsoring the

1999 IRIS Awards Luncheon.

Broadcasting and Cable magazine

for sponsoring the IRIS Awards

Program Booklet

TiVo, Inc., for providing

Set top boxes for IRIS winners

Grant Thornton, Accountants

& Management Consultants,

Los Angeles

E-PolI.com and INTERVU for polling

and streaming media services

A special thanks to all our NATPE

members who contributed to the success

of this year's IRIS Awards competition

including over 200 judges.

We'd especially like to recognize

the following companies who lent

their offices and staff for judging:

KTVK-TV, Phoenix, AZ

KTCA-TV, St. Paul, MN

Litytv, Toronto. Ontario. Canada

WCVB-TV, Needham, MA

MTV Channel 23, Miami, FL

Columbia TriStar Television

Culver City, CA

NBC Entertainment,

New York, NY

NATPE and the television community recognize the steadfast efforts of the dedicated individuals who have

worked diligently to produce these creative, accomplished programs and Web sites for their local markets, and

welcome their addition to the prestigious roster of previous IRIS Award winners from the past 32 years.

NATPE  2425 OLYMPIC BLVD., SUITE 550E, SANTA MONICA, CA 90404  310.453-4440
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4I Mickey
Rooney and
Elizabeth Taylor
perforating a
scene from
'National Velvet'
on the 'Lux
Radio Threater.'
It was broadcast
on Feb. 3, 1947.

4 Supporters
cheering
General
Eisenhower
during a quick
stop at New
York's La
Guardia Airport
on Juno 8, 1952.
He was on his
way to the
Republican
National
Convention in
Chicago.
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IDesi
presenting Lucy
with a necklace
during the
anniversary
celebration of
her radio show,
'My Favorite
Husband,' on
Nov. 11. 1949.

4 Dean Martin
and Frank
Sinatra
appearing on
Judy Garland's
CBS special Oil
Jan. 5, 1962.

A CBS microphones capture the excitant.- t cl

VJ Day in Times Square on August 14, ,.145
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The National Academy of Television Arts and Sciences - New York Chapter presents:

When

r

ej(cite

Yetworks Collide
March 15, 2000  Marriott. Marquis  New York C11.,

CONFERENCE 2000

A forum to cultivate an understanding of the dramatic
changes involving the confluence of television and
the Internet...

You can't afford to miss these people.
Join the country's leading industry professionals
to discuss the future and strategies of enhanced
television and the Internet.

Confirmed Panelists*

11 liarber, E -Media. 1.1.0  Joseph \\ Bartlett. Morrison & ['nester,  Menill BRIM!.tam 
Mare Chalon'. iNFXR com  Bruce Cniwies, WIN, lin-  Ronald 1)el Sesto. 20I11CeitturslinieCap,:ille.rom 

1A)11 DOhlkS, Sp;sce.c001  Stant Falhltt. 'sew York 'limes  .Ioliti Lawl. c-Itedia  Bernard i;en4iou ARCNI.A%S.coni 

Richard Gingras, ExclIt!Elloine  Glenn Ginsburg. \Wormy% Media.  Juds Girard. Scripts \CR irk 

Grailen, Nill'  \Ian* Greenberg. Shoutime  Torn I ;ritTin. 1;rillin Racal Advertising  \lark !fall.

RealNetworks, Inc,  Jitsh I lartt,i. l'sentio 1114.  lain Debi. Jump 11w Shark  Wadies' Iloniwitz,

virage, Inc.  Doug (Aden  Cindy jolms00,  Stae 'lilt!  Rah kfull/.011. (o ham

Interactive  DI LiM11111.1:0111Mnlil'irt4ar sknr  Jonathan Lees, .AltC, Inc.  Bob lessin. Wit Capital 

Inane Linen Vowed. Ille.scape.corn  Dan McDermott DreantWOrks, SKt;  Alkilaci Midlord, 2 Gins Who Do

Ads, Inc  Art Aloolv, W ARC  Vrazier Moorr. Issocloted i1rr  h..r, Murplis, \BC Interactive Martin Niikliliottz,

'limes Compans POtal -\r; York 'limes  Jim l'1tillIttsr.111.\  Ittsirl Prim, Pug'' Ito'  .Al Triune, rotriilitsiliiii 

Rebecca Quick. 11w Wall Street. Journal  Ian Rae. Fin News  Dan Rayburn, Clobix. Corp  John Roland.

Cox 5 News  Joel Rix Ni01:111, On2.com  Alan Ruck. Spinet's  Scott Sander. SightS0111NI  Josh Sapan. Rainbow

Media Holdings  I.arr Schatz, ?dimwits! Inc.  Saul Shapiro, (;ht Communication Inc.  Reese Schorifeld,

Beauchamp Plate Collin -limitations Elliott Spitzer \ew irk State Atti lines I ;mem!  Rich '11.41esco,

Rtoalleasting & Cable Publications 1;nnip  Page Thompson. OPillImin Media  Minn illYgesell 11 irrk
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ON THE EXHIBITION MENU
New Ortsans, famous for its full plate of music,
good food and good times, will be adding
thousands of items to its bill of fare with the
arrival of programmers and their show libraries,
Among the series. specials, movies and more on
the menu aro (clockwise from right): Alfred Haber
Distribution's 'Jack Hanna's Animaf Adventures';
Tribune's 'Beastrnaster'; CarseyWerner's 'God,
The Devil & Bob.; The Television Syndication
Company's Felix the Cat, part of Its 'Golden
Books Family Entertainment Animation Hour',
Alliance Atlantis"My Best Friend Is an Alien':
Universal's 'Blind Date'; and Universal Worldwide
Television's Wed at First Sight '

Company names, booth/room numbers and product information where available. Exhibits are in the Ernest N. Mortal Convention

Center in New Orleans. An asterisk indicates a show or product new to NATPE this year. NA: booth number not available.
10 Francs Productions 911

2 Match World Sales Ltd. 1511-24
89.91 W'ardour Street
London W1V 3TF England
44-20.7493-3345; fax: 44-20-7493-3997
e-maltinfo02malch.co uk
Website: MAN 2match.co.uk
Staff: Golf Ness, Mario Hoy. David
Harrison, Mary liesmant
Sonless:Fa-al:AI pacita9ng, presales.
co -productions and worldwide distamtion
of telertsion programs and testae films
Programs: Two Hands That Shook the
World; Fred Basset. Exposure; House
Gcrst. Oaring and Grace

23 Heures 911

3DD Entertainment 1511-19

98 nnOADCASTIRC R CABLE? JANUARY

A
AB Productions 911

ABC International 2840
GPO Boci 9994

Sydney NSW 2001 Australia
61.2-9950-3177; tax: 61-2-9950-3169
e-makt haltam,wendy012 atc net au
Websiter WWW, abc. neta Watonlentl io I

Staff Wendy Hallam. Gillian Rose
Programs: The Sun': The Antiwar
Attrafticvi';Austral'ia's Flying Doctors'

Academy Entertainment 3370
59 Westrnirisfer Abe

17, 2000

Bergenfield, NJ 07621

201-385.8139; fax: 201-385-8196
ac.ademyeitertaineaol.coni

Websihr worre.acadeirtientot3'renent net
Staff: Alan Miter
Programs: Classic mine collection:
Pareilting Life; Documentary series on
irdependent liimmaiung; The Long Way
Kvne

Academy of Television Arts &
Sciences

AccuWeatbor Inc..
385 Science Park Rd.
State Colege. PA 16803
814-235-8800
Webstte:wwwaccisweather corn
e-malk salesalaccurvx.com

2770

3311

Staff: Rob Schmidt. Dr, Joel Myers,
Sheldon Leine, Ryan Johnson
Sets ces: UltraGraphix ULTRA Weather
System; UltraGraphix Animator Plus';
Local Cable Weather; WeatherTeam:
WeatherTern Live; The Ex.:lustre Ac.cd.
Weather Forecast; ACCuWeather
Service; Ilitighbortiood NEXRAD';
Firstlitiam 200073000. WeatherPager.
We_atherMation; MetStation

ACT International, Inc. 2209

Action Time 2320

Active Productions Inc. 3331

The Actors' Fund of America
4/27 Wilshre Blvd,, 4310
Los Angeles. CA 90010
323-933-9244; tat 323-933-7615

www.troadraxiiiiscroli :

528



NATPEArtill

aCtOrsiundleaolcom
Websttc www.actlashsnd.org
Staff JOSepti Benincasa. David Michael -S.

N ;ham Jones, Catherine Cooke
Services: Provides aid. services and other
assistance to professionals in film. televi-

Sim. radio. theatre. darCe and music in

neel of help

Aria udion. corn 2523

Adler Media Inc. 3231

6849 Old Dominion Or, Suite 360

McLean, VA 22101

7(3-556-6.980. fax: 703-556-9288
adierrnedrateaorcom

Viebsite: Worwadlermechatv.com
S.;/f: Larry Aeler, Ingnd Enzelsterger.

...t Abbott
P,-.19farrp$: The Unknown Peter Seers',

:rain on the Diner': New York
rgency, LA. Air 5*: Trawls in Mexico
Ye. Caretean': A Virus of Valence

Adoutlet.com 2474

Adrenaline Entertainment Corp. 1301

Advanced Productions Inc.
3345

1:33 Hempstead Turnpike,
Frzekln Square, NY 11010
516-328.7703; tax 516-354-4015

apia-advanced-productions corn
Staff: Satiation Simeon. Jen Hibbs,
Mchaei Suhvan, Daniel Boneville, John
Brennan

Programs: Heroin Addiction NYC Mean
Srtiels

Advantage Media Group 3247
4298 Bright Bay Way

EL'icott City, MD 21042
416-465.0532; fax: 410-992-8063

dumonaerols com
Start Michael du Monceau, Lalee
Dormer o...1 Monceau
Programs: 100 Stearmans Over
Gasburg",- Adventure Arnat Adventure
Costa Rica Av Tour America. Arborne; The
Akha Way: American Wonders; Angel
Passing; Anima.'s of the Rainforesr.
ArAnglon national Cemetery; Around the
Wirld in a Day: Flight of Sunchaser U.
Arthur C Clarke: Before 2001; Backstage
e'en Rix* on the Rall: 18 Wheeler Trucks:
&Os, Balls, and Bass; The Bounty Hunter;
&hest of the Brave; Buried Are. Secrets
slim the Grave; Combat Vinteran"; Civi
War Medicine; Crusade An Europe':
Crusade in the Pacific': Down at the
&me; Drop Zone Europe; East Meets
Wise Anerrutie Medicine; Elephants:
Otemma in Bolswami*: &du; Eye on
Medicine, Fighter 2000; Fishing Africa;

Cosa Rica; Flickbar.kr; Waiving
George and the Prince; FaClowkig Me
Wno; Frontiers of Methane; Fundamentals
a' Swinin-iing', G -Force Giants"; Genre
Ras Geisha: An Artist's Sexy.; Gan
Greatest Moments; lialtregiOcI Legends'.
itividne; The Hureiback of Notre Dame'.
Hunters and Prey; Hurricane Hunters.
Iberian Reserve; Inside Ff. Debick: John
ft1.0 SCOW: Juke; Knife's Edge: Fighew
Forces- Landmarks. The LAWS. of Gall;
LE9erhIs of Avower; Liftoff to Learning;
lions therig Earth; Mars Discovery:
M.-htsvy Museums, Meilias An America':
NAS4 Retro, Natural Disasters': Natural
Weeders; Nazi Labor Camps Nomads
Starr On the Edge: The Dolornites-:
People>. Power and Mission; Pioneers of
Aviation: Quest for Peen's, Rough County
*ryes Retevn ft Vitionded Knee; Ruse of
Doomsday cues Science Vision; Secrets
or the Ruins, Secrets of the Warrior's
Poser; Skunewories; Spains hittional
Parts': SST' Want in Me Sky; Stalking the

aimicire sic astialc

Big Crocs; Seething the Big Five; Selikrig
the Big Sharks', Stingray; Sawn Smarter,
Swim Faster The Titanic Tragedy";
Treasures of the Wire; Turtle Erpothbori
World Tour". USAF &Idea Air Tattoo.
Victory at Sea': Ming Voyage; Virus
H ers; W1Wt a Decade It Was': 14141
Minutes. Plitleroess Video; Wildlifelo
Motion'; Wine 101; hirrigs ne the
{hymen in War. Word Rght

Adventure line

AFCI

AFMA

African Heritage Network

Ajax Media/Sweeps Book

Akoo.corn Inc.

The Alexander Institute

Alfred Haber Distribution Inc.
321 Go-nrrevcial Ave.
PalcSadeS Park, kJ 07650
201-224.8000; lax: 201-947-4500
e-mait:Infotteiaberinc.com
Website: wriw .haberinc.com
Staff: Alfred Haber, Robert Kennedy.
Andrew Haber. Adam Haber, David Whack
Programs: May Maier?: One Mohr Only'
Adar4h Carey: Homecoming': Ceilexi Dion
AA the Way'; Md So This Is Chratmas'.
Admen! of impact Sines of the Ratter
Prize Photograohs'; Guinness World
Records.' Printeume; Worids Wildest
Katie Videos': 57th Annual Golden Globe
Awards': Beyond Belief; Fact or Fiction:
6th Annual Screen Actors Guild Awards'
Jack Alma '5 Anima/ *Veen/mi. Shari.)
Twain: Comae on Cher, UFOs: The Best
Evidence Ever Caught on Tape': Canyon to
Canyon'; More Bknopers'. Roblve 1Creeiel
BaVing to &Alm Death Jump': Shama
Twain's Winter Break'; Worlds Greatest
Humes- Secrets Firmly Revealed"; Senate
AV:strafed '99. Televisions Censored
Bloopers '98; Celine Dion: These Are
Special Times; Ordway. Extraordinary; The
Weird Al Show; The World's Scariest Poker
Chases 1.6; The World's Most Incredible
kernel Rescues 1-6; Christmas Miracles.
Run for Corer; Lie Detector. Kitars M the
Water; When Cars Attack. Life's Greatest
flailay Stories; Assassinated: The Last
Days of King and Kennedy; Christopher
Reeve: A Celebration of Hope: Oarerteves
Liver Shattering the Records: The
Searchers; Titanic: The Survivors* Stay.
WorldS Scariest Police Stings: Ouincy
Jones- A Celebration of 50 Years Of
Entertainment; Snowden On Ice; Riots:
Mobs Out of Control; Body Human 2000:
Mysteries S Mvaclas: NJ -Star W Bloopers;
Ancient Prophecies; The Worids Most
Dangerous Anirriai I S Ir; Wow! The Most
Awesome Acts on Earth; Wow LI: The Most
Awesome Acts on Earth: Teenage AntenCa-
Gkry Ybars: Terrors of the Deep; Moves-
Obsesses with a Awned Wirral): Tire
Town (4,1* The Demon Murder Case,
Night Hunt The MNIffesirs. A Different
Affair

Alliance Atlantis Communications 675
121 Bloor Street East, Suite 1500
Toronto, Ontario M4W3M5 Canada
416-967-1174; tax: 416-960-0971
Stitt Ted Rrey, Mame Sanderson, Sonia
Mendes, Irene Read, Mann Sanchez,
Marzenna Czubowicz, Jeff Lynas,
Renouard. Vivian PA:arida, Doug Smyth,
Patrick Roy. Sharon Capotosto, Gal Swett
Robyn Posner. Pam Wilson, Pete-
Sussrnan, John Morayniss, Janine
Coughin, Nom Bolen. Jim Erickson
Vanessa Case
Programs: hkeemeerg'; loenciere', Peter
Benchrey's Anuron; BeashWaster: Genre

911

3474

2675

1861

812

3131

1300

1243

Roidenberry's Earth: Final Contact Total
Recall 2070: My Best Friend Is an Alva.
The Famous Jett Jackson Pumper Pups,
China Wags: Shaclowraders; Movies-
Forget Me New; Flowers for Algernon.
Catch a Fatirig Star; Murder Most Likely

Alpha Film Group 3464

AMCO Entertainment Group 2637

America Video Films S.A. 3261

American Champion Entertainment
N/A

1694 The Alameda, Suite 100
San Jose'. CA 95126
4Cig-288.8199; fax 408-288-8098
Website: www.aMenCanCliaMp.com
Staff: Joy Tashpan
Programs: Adeivitures with Kanga Roddy

American Horticulture Productions
3513

American Independent Network 3415

American Monogram Entertainment
2638

Animation Magazine 3078

Animation Services Hong Kong Ltd.
2977

Animation World B.V. 2911

Another Largo Production Inc N/A
5750 Wilshire Bir0 . Su4e 600
Los Angeles, CA 90038
323-954-8500. fax 323-954-8510

frOCtraeinl'anolherlarge.COM

Website: *ivAw.anctherfarge.com
Staff: Phil Large, Alan Skinner, Michael
Ross

Services: International marketer of teleri-
nen products across all media. ncluIng
broadcast and print promotion. production
and desgn

Antena 3 Television 564

APA International Film Dist. Inc. 1220

API 3520

Appnet Inc. 3520

Applied Information Management
Inc. 2943

98 Cuttermii Road. SU4e 31371
Great Neck NY 11021
e-mail:sheniat-aim-harroon.com
Websitt: levnearm-harpoon.com
Staff: David A Isaccrivitz. Shari Neuwirth,
Barbara Fultz, James Canute Jr.
Services: Provider of computer
systems/services cinder the Harpoon and
CSI-larpoon banner, including
actierbsevb.arter sales. worldwide distribu-
tion licensing, pay TV and PPV, home video
sales, inventory materia management.
FASB53, royalty participations and residual
payments accounting, and integrated basic
accbciting

APT-Associazione Produtlori
Televisivi 605

Via Flippo Comeere. 15
00195 Rome, Italy
39.06-3700265; fax 39-06-3723077
Staff: Adnyia Aria, Carlo Bixio, Bari°
Delia Ragrone. Giuseppe Ciall'Ange10,
Roberto Sessa, Chian] Semiagia

Aqua-Vid Productions 3386

Arathos Network 911

Ardmore Studios 2001

Ariel International 3338

Arirang TV 2910

Arlear Argentina 539
Lima 1261
Buenos Aires. 1138. Argentina

JANUARY

.54-1-370-1403
WobsIte: WIfitartearcomat
Ralf: Luca R. Paefsaro, Ricardo Angiada,
Jorge Straka, Jorge E. Valiant, Sheila Hall
Aguirre. Walter Segueira. Mama Gonzalez.
Adrian Suer, SiVia Bottero
Programs: El Hombre'. Como Vos y
Campeones de fa Vida'; Gascreroe: Per el
Nombre de Dios'. itAnerables*, Laura y
Zoe, Alas. Fbder y Pawn. De Cevazon,
lower Kew

Artist View Entertainment 3279

ASI Entertainment 284

ASP 911

Assccnin.com 2850

Associated Television Inter -tuitional
2010

6290 Sunset Blvd . 12th Floor

Hollywood, CA 90028
323-871-1340; tat 323.469-6048
e -matt: assoclatedhe2rnsn.com
Staff: Paul Sharratt. David McKenzie,
James Rxnanovich, Gera Avenl, Richard
Casares. Howard Coleman. Roger Furman,
Rich Sagehorn. Al Cohen, Brian Stewart
Cathy Bvry
Programs: World's Amazing Magic',
Dangerous Magic'. Greatest Moments of
the Century. Lords of the Mafia; The
Secret KGB UFO Ales'; The Secret KGB
Fifes; CrinieVrike; Safari. Evil; Mysteries.
Magic& Wailes; American Ativenairer,
LAM McKenzie's Travel Tips: Travel
Americ.a; Bed & Champagm Roswell
Cover Ups S Close Encounters: The Search
for Nazi Gab; The UFO Chronicles:
MiraCIRS: Ghost Stones: Masters of
Allusion, Laura McKenzie Live; M the Steps

The American Hem Awards; The Magic of
Thailand. Round Trip

Atlas International Film GMBH 3111

Alias Media Corp. N/A
501 Firth Aienue. 9th Floor
New York, NY 10017

212-661-3111, fax: 212-661-0153
e -mall: eiloa-attasmediecorp.com
Weintte: www.atlasmechacorp corn
Staff: Bruce David Klein, Maria Lane,
Wayne DeLeon, Nick O'Gorman. Jena
Fought

Programs First-rureseries-History's Lost
S Found. Extreme Cuisine; Amencan
Drinks; Royal Farm es of the Vibrid;
American Eats; Amazing (Wait Highway
Hangouts: Celebrating Roadside AfTlefiCa:
Everest Mounter) of Dreams, Mountain of
Doom; Exotic Islands; Out of This Wirld.
The Winning Strategies Series, Route 66: A
Cruise Down Main Street: Rituals of the
Wald,' Mysterious Places; Audubon's
Muntis ROMareK HOMSIOWn

America: Marvaters of the Wild: Golfing
America and She Wald,- Tennis Wald:
Minisenes-Shark Terror

Atom Films 3.431

The Atrium Group 3042

312 N. May Street. Suite 101

Crime*. Q. 60607
312-733-3383. fax: 312-733-3794
e-mail: intottialnumgroup corn
Website: mvw.atriumgroup corn
Staff: Kennet Hall, David Finney, Richard
Moran, Debra Becker
Services: InIcwn!dAcrxwmari(eeng sys.
tem

ANC-Asociacion Argentina TV Cable
3032

Australian Children's TV Foundation
2883

if, 7000 EIROAOCASIING & CABLE 99
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I

1

The Authors Foundation

Autonomous Inc.

Avccom Distribution Co.

Aviva International

AWS Inc.

Azul Television

33.69 Weace 8 &ain't

708 Be HereCorporation

831 Beachwood Studios

438 Becker international Inc.

3226 Beckett Entertainment

1030 Beckmann International

Behr Entertainment

Babilla Pictures 2875

Belmar Entertainment Ltd_ WA
35 Mon Are
Toronto. Ontario M4T 2A7 Canada
416-961-7700; W. 416.961-7808
e-mait Tort&'mud:sore=
Staff: Tony Baylis. Dand Corbett
Programs: The htPpo Tub Co.. Truck
Town, Frit: & Miguel. Timothy Tweed:le. AP
tatteafe Evening with Mne Murray:
Calgary Starripede-LAV: A George Fax
Christmas; Anne Murrays What a
Wrerelertrr Worrer

Bandal Entertainment 3181

Banff Television Festival 1800

Bank On It Productions Inc. 3390

Bardel Animation Ltd. 1910

Barnstormer Productions 3259

Baruch Entertainment 1861
1025 Ccrnecticut Ave.N W.
Suite 1012
Washington, DC 2C1036.5417
202.B33-1777; fax: 202-496-0162
Stale Edwin C. Baruch, Steve Smallwood,
Valerie Cooley, Angela Wilson.
Prograrur African Heritage Nehvork's
Movie of the Month. African Hentage
Network Prime Mane Prmentations; A
Cermkisy of Black Craer7).9; African kerma,'
Masters of tevenbon. An AIM= Mierszm
Sable to the Academy Awards; And the
Children Shad Lead; Back to Schoor
SurrHncr Jani: Brandy in Concert. A
Holiday Sweecial, From *penes' We Came:
Gospel fire's Easter arid Mother Day
Seoul( iviUi Denkve Wehants and Friends
Oacsf For Freedom: The Harriet Rieman
Story; Stride To Glory; Success Through
Education- A SaArtit to Stack Actueveyntvit:
Cafe Ole WIttr Gisela Feenandez & Friends.
Funny Ls Funny. Comedy Fiesta: Hispanic
America. History It Heroes, Lardy Spint: A
Celebration of liOrneri; Latino Laugh
Festival: Latriv Mimic Greats. Success
Ihrough Ectrarborr A Salute to He4,oanic
Eireeence: True Charrroons. Labno
AthleiLes and Their Stones. Viva Holiyviood
Only in America; African American Rrsts;
Mirtm Luther King. Jr & &sack History

Bavaria Film International 3111

BBC Worldwide Americas 1511-01
747 Third Avenue

New Nbrk, NY 10017
212-705-9300; tax: 212-705-7344
WebsIte: viww bbc.co.uk
Start: Candace C.,115:51e, Mayra Bracer
Vega, Lisa Bryant, Melissa Green, Susanna
Pollack. all Hawkins
Programs: Top of the Pops'. Wadung with
Dinavaurs"; Yoho Ahoy: Dinosaurs
Detectives', The Big Knights': The Dog
Mid Dinosaur Straw': Ccersins (Pranatesr
Belfry Witches'. Angelmouse'; Tiveenies;
Red Dwarf; The Blue Planet S CA,d 7 in
OWL: GOrnlmtgl'ast Musette Matters
Mysteries; Rotten Ra4ih. The Really WV
Show, Ruby Wax Meets; ?teddy in Tolland.

Oa BROADCASTING I MEE I JANDART

3161

2933

3271

2980

1511-25

3283

Bennett Watt Entertainment Inc. 3454
13021 244th Me SE

Issaquah. WA 99027
e-maih th'meaol.com
Wabsites: Aline mastersotmobon_com;
Wera ,frtv.com

Products: Masters of Mahon royalty -free
stock footage; By hshmg televaion pro.
grarnming

Bernell Research Services 3130

Beverly Hills Entertainment
Inc. 738

1110 Sicked Ave., Suite *60
Miami, FL 33131
305-379.0707
e-mail: bcnrer15-tiibm.net
Staff: Jose Mauel Brandanz
Products: Me Muer() Por Ti

Beyond Distribution PTY Ltd. 2883

The Big Events Company 1511-37
CSI House, 177-187A:that Road
London England SW19 8AE
44.181-946-0056
e-mail: ir !tab igcrvents
Staff: Maio Kafka... Nick Schrader, Usdv
Hain rev

Programs: Etiondie--No Exit Usher;
Snide/ Bassin,: 'Viva Drier; Broadway on
Broadway

BKS Entertainment LLC 1861

Blackbird Productions 1511-32
Suite 115, The Flare, 535 Kings Road
Cheeses, London SW10 OSZ England
Staff: Sally Bell. John Cox 20. Su Webb
Programs: Gordon Ramsay's Passion for
Pim!: Crazy About Cheese; Chocolate
Covered': Spice Wald': Joan Ccans 
Secrets. Perfect Ten; Rodyshoppiry

Blaxxun Interactive Inc. 2959

Bloomberg Information Television
2570

499 Park Avenue
New York. NY 10022
Website: wow tAxeriberg.com
Staff: Claudia Wagner. Fran Sharp, Maria
Gcrnez. Rich Sabreen, Karen Behin. Karen
Reynoso. Patricia Medici. Frar* Traynor.
Anie Smallwood
Services: Financial information services;
real -tine and historical pricing, data and
analysis: print- and electronic -media prod -

The Blum Group 3323

Bonded Services International B.V.
2911

Bose Corporation 3659

Brad Marks International N/A
1888 Century Palk East, Suite 2010
Los Angeles, CA 90067
310-286-0600. fax* 310-286-6559
e-ntalit bodysnatcherebradrnarks com
Website: wiew.bradmarks corn
Staff: Brad Marks. Unda flie,olai. Morgan
0 Bryant, Card,/ Sever
Services: Executive search firm for the
entertainment eldurry

B.R.8. Internacional 731

Breakthrough Films & Television 1910

17, 2000

BreakIlLcom
14827 Ventura Blvd , Suite 226
Sherman Oaks, CA 91403
818-786-8040; fax: 818-528-2095
e -mall: bnetintektv.corn
Websito: week brealcercom
Staff: Joe kassour,Torry Nassour, Chuck
Perrxxk. Jim Cute, Bill Evashwick
Services: BreakTV.corn promotional web -

British Columbia Film
2225 West Broadway

Vancouver. British Columbia V6K 2E4
Canada

604.736-7997; tar 604.736-7290
e -miff: beret:dam. bc ca
WebsIte: wired bctilm.bc ca
Staff: Liz Shorten, Lisa McVeigh
Programs: Animation, documentary, are-
mabc series

2671

British Movietone

Broadbridgc Media LLC

Broadcast

1930

1511-11

2814

1511-36

Broadcast Information Bureau 3411
401 North Broad Street
Philadeptia. PA 19109
215-238-5300
a -mall: bibCfrnapco.com
Websits: www.bibnet.corn
SLIM Ned Borowsky, Arnanda Addis.
Kevyn James, Lillian Iiiddielon
Products: Television Programming Source
Books. BB &gene. World Guide to
Television. International Documentary
Source Poo4c

Broadvision Inc. 3159

Brown Cow Communications 3382

Buena Vida Productions 3285

Buena Vista International Television
575

3 Queen Caroline Street
Hammersmith
London W6 9PE England
44.181-222-2593

Latin America
Watt Disney Television International
One Alhambra Plaza
12111 Floor

Coral Gables, FL 33134
305-567-3700; far 305.774-3913

Asia Pacific
The Walt Disney Studios (Hong Kong)
27th Floor. East Asia Aetna Tower
308.320 Des Voeux Road Central
Hong Kong
852-2854- 5603; fac 852-2854.5650

Canada
The Watt Disney Co

185 The West Mall
Suite 1410
Etobiccke. Ontano M9C5L5
Canada
416-695.1122, fax: 416-695-8790

Staff: Fernando Barbosa, Jots, Bogen,
Helena Bernardi, Sophia Evans. Evelyn
Ge$3Ci. Salon Kenny, Ma Martin, Donna
O'Brien. Orest Olijnyk, Gladys Sanchez-
Atoili, Elton Staves.
Programs: Live action series-Popular.
Once & Wondeitarxt Clerks; Talk to
Me; So Weird: The Jersey: Brutally Normat
Felicity; Sports Mght The PJs.
0,1agazirseitalk-Live wilt Regis & Kathie
ire. The Ainsley Harriott Show': Your Big
Break Roger Ebert & The Movies; Win Ben

Stein's Money. First -run specials-
Disney's New True Life Adventures
Animated senes-Sabana The Aaraated
Senes; Disney's Mickey Mouse Work.c.-
Arrlue's Weird Mysteries; Disney's Pepcer
Are,; Disney's Recess. Pre-school-Pau
Otter TV movies-Amore: Geppetto: Lave
Sire; Duarrantine Smart House; Runavoy
Virus. Can of Worms. Features --10
Things I Hate About You"; 'Dcog's 1st
Movie': 'Runaway Bride': 'The Sixth
Se se': instncr. 'Inspector Gadget'
'The Insider', 'Bnngmg Out the Dean
'End at Days'. International
Productions-Art Attack Mcrosoap

Buena Vista TeleVIS4041 575/..97
500 South Buena Vista St.
Burbank. CA 91521
818-560-1000
Staff: Janice Marinelli, Lon Bernstein,
Sandra Brewer, Tom Certo, Dan Cohen, .e

Cohen. Stephanie Drachkovich,140en
Faust, Kim Harbin. Smoke Karzen, Mann
Kellogg -Joslyn, Lloyd Komesar, Jimmy
Lee. Howard Levy. Peter Martin. Meier!
Momoda. am Packer, Julie Pieponkoni.
Bill Rogers. Sal Sardo. New York-Glen'
O(e. Steve Hawn; EIVT Ad Sales-
Howard Levy, Norman Lesser. Cathy
Thomas, In Schulman, Noreen McGratr.,
Eddie Meister. Robin Pike; Chicago -0 %fit
Maecd, Tina Hamilton. BVT Ad Sales-
Jim Englernan; Los AngeleS-Jim Pack
Jed Cohen. Zach Hernandez; Atlanta-
John Bryan, Jared Goetz, Dalas-Stew
Orr. Curtis Pace
Programs: Lnie" With Regis & Kaave Lee -
The Ainstey Marriott Show; Disney's tfcceg
! Shrunk the Kids; Your Big Break; Roger
Ebert & the Movies, Win Ben Stein's
Money; Horne Amproveineet; filen;
Urihappily Ever After; Boy Meets W011a
Nurses. Golden Girts; Empty Mast
Dinosaurs: Blossom; Disney's Hercules.
Disney's Doug; Sabrina: The Animated
Series, Disney's ReceSS; 101 Dalrmtiar...;
atm warier& series); DocilWes.
Gargoyles: Bankers. Quack Pack: Buena
Vista 11/; Imagination IV; Buena Vista V;
Martial Arts Masters I; Disney Presents Be
Nye, The Science Guy; Disney's New True
Life AvVenttical.

Bulbeck & Mas S.L 33511

Bungalow 3 WA

10220-B Wipers:de Dave
Toluca Lake, CA 91602
818.760-1333; fax 818-760-2334
Staff: Rosamond Perdue Cranmr. She-,
Hedge. Siobhan Murphy
Products: Entertainment marketing t,r
specializing in television bunch cam-
paigns. sales presentations, electrons
Press kris, on -air promos and traOers

Buster's Farm

31 74

PO Box 55307
Metairie, LA 70055
Staff: Edwin Thompson, Mary Huttlins,
Programs: Buster's Fame; The
Adventures of Wyatt Chirp': The tier. T
Family Jewel'. The Omega Generatix'
music for moviesimusic soundtracks

Button Communications Group 1511--
33

Buysellbid.com

BWP Ltd./Network Ireland
Television

Strand Studios, 5-1 Snore Road 1513:1:
liOlywood, Co. Down, Northern Ireland
Staff: Derry O'Brien. Bran Wadden
Programs: Mad Dog car, Luke KeDY',
Brendan Behan': SyngeS Western World'
Kenneth Webb'; The Troubled Dean':
Shackelton vs. Scott'; The Celtic Fiddle

www .1r isecisilliteset I :se



If you're involved in Pay TV, you want to
grow your business with new subscribers,
and make it easy for existing customers to
spqrld more. That's why you need Open
VioGuardTM from NDS.

0 n VideoGuard is the proven
itional access software that's in use

by ore than 15 million subscribers

a nd the world. It is the enabling

te'1 nology that is the basis for all the

in activity, secure e -commerce, Internet

a P broadband features that your

c mers want. It lets you offer TV that's
a > perience - not just programming.

A it does it with your choice of
cession, scheduling, traffic and more

than anyone else.

0 n VideoGuard protects valuable
co ent, keeps revenues flowing and

res that customers pay for what they
or purchase - so your business has
venues it needs to keep growing.

VideoGuard has enormous
fl ility. It lets you sell the same

P mat different prices. offer exciting
,eting packages and simplify VOD and

P er view.

If: want to be a leader in digital
to ision - whether cable, satellite or

strial - choose the proven conditional
s technology that drives business

ess. Open VideoGuard from NDS.

NDS Americas Inc. 3501 jamboree Road
Suite 200. Newport Beach. CA 92660. USA
Tat *I 949 725 2500 Fax: +1 949 725 2505

www.nds.com
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Orchestra. ligitiland flog'. Rory Gallagher
Live an Calf; Rory Gallagher. trash Tour
1974; Dervish St Patnck's Day Special

C
C21 Media 2312

C1TV.corn 2929

Cable Ready Corp. 1538
One Dock St., Sucre 502
Stamtcxd. CT 06902
203-425.2136; fax: 203-425-2140
e -mall: inloOcableready net
Wetistle: isww.cablereadysiet
Staff: Gary taco, Virginia Egan. Susan
Irelar4
Programs: At the ZOO: Cat Secrets':
VAIritile Detectives"; Cappefil & Company;
Tail( Sox; The Rood of a Millennium";
Forensic Ries'. Frank Lloyd Wright's Last
Dream: The Genocide Factor: Golden
Saddfils. Sever Spurs', The Ringling
Brotherr: Great Antericin Rinvs; The Jet
Age': Stinners Hospital': American Muscle
Car: At Home Far The Holidays; Circle of
GoiY; Cookke Cheap. Free Wheetire; The
House Doctor; Historic Traveler: Inside the
Actors Studio; Puke; Working Woman The
Speedrisico Maritime Collection-Ctmic
Saar: Marine Voyager; Atvatyrain
Milne': Warefarer; Winners'

Cate Digital 1861

Cate Productions 1511-10
3 ta-2.: Street. Covent Garden

London WC?H 9F11 England
e-mail: categeletakett afeproducbced.com
Website: www.cateproductions.00rn
Staff: Andre Singer, Steven Seidenberg
Programs: The Roots of kelwid'; The
Sultans'. AUX Mummies': Future Tense;
War Gaines': Women in the Wed': ity.tge
of the Nautiiur: Extreme Homes'; Lords of
the Fly': Making Peace': (Jnada'.
Forbidden Rees M the Reid'.
it:itanoes': Gene Hunters'; Heartbreak";
01 Masters': Staying at the Top'. Last
Orders, Please': Ammer Tales'; History of
the Documentary'

Cambium Releasing Inc. 237
18 Dupont Street
Toronto. Ontario M5R 1V2 Canada
416-964.8750
e-maN: cambiunirlearnemenentertairvnent
con
Websita:
www.cambymentertainment.com
Stall.. Arnie Zipursky, David Piperni, Dean
Oros. Paula McLaren
Programs: Shift TV': f1 s ?btu Life, Live
If'': Wine TV"; Casting Shadows': Each of
Us Has a MW rife; Weddings; Moving
Stones: Lofty Ideas: Feng Shui: Biker
Dreams; Beyond ..1t1l: The Question of
Conspiracy. Soldier Chad; fio-Brainers;
Standard Deviants; A Chnstmas
Advereore From a Book Caller! Wiselys
Tales, Tales From Watervele:130eZ00:$ Attic

Cambo Film & Video Production 3529

Canal+
85.89 Ouai Andre Citroen
75711 Paris Cedes 15, France
433-1) 44251000; fax: (33-1) 44251234
lanbsite: www canalprus.fr
Staff: Alex Burger, Pierre Bertrand Jaurne,
Sophie Chalets. Main de Gretf. Karen
Factie,Eifi Fullenbach, &bane Gcdtrad.
Alexandre Michelin, Jean-Ctuistophe
Niautt, Frarcorse Perrin. Francoise
Raymond, Francorse Holtman, Slepharie
Seell'Y

1830

Canal+ Distribution
6 BoukNard de la Republique
92514 Boulogne Cedes, France
(33-1) 46101200; fax: (33-1) 46101208
Stet Belinda Menendez, Pierre Weisben,
Glasia Whang. Merry Mulings. Pascale
Jesse

Canal 11 XE 1PN TV

Canal France International

Canal Sur TV

Canamedia Productions Ltd.

Carlton America
27111 Ventura Wed , Suite 300
Studio City. CA 91604
818-753-6363: fax: 818-753-6388
e-mail: donnataharndon.com
Staff: Stephen Davis, Gary Goldberger,
Linda Ross. Jeri Sacks. Clare Alter. Corie
VanDeutekom
Programs: Price of Beam'''. Take Me
Home The John Denver Story; Santa and
Pete': Witt Seek.err. Oprah Winfrey
Presents...Tuesdays With Morrie': Barbara
Taylor BradfordS A Secret Affav"; CrirrWial
lastind: Love and Murder; Criminal
Mistily?: Deadly ApnearanCer: Murder in
the War"
Carlton International

Carlton TV

1630

2215

911

731

1910

2320

2320

2320

Carlton Video Ltd. 2320

Carsey-Werner Distribution
1875

4024 Radford Ave , Borg. 3
Studio City, CA 91604
818-655-5332; tax:818-655-8359
Staff: Marcy Caney, Torn Werner, Stuart
Glickman, Bob Raleigh, Bob Duteiko. Dirk
W. ram de Bunt, James Anderson, Susan
Austn. Bret Sarnoff, Linda Desiante. Dan
Weiss. Jerry Leder
Programs: 3rd Rock tram Me Sun, Cosby:
Catar: Roseanne; Grace Under Fire, The
Cosby Shaw; A Deferent World. That '70s
Shove Men Bearawng Badly; TairtittS:
attnOil: PtDIAW

Cal -soy -Werner International 1875
4024 Radfcrd Ave , Bldg. 3

Studio City, CA 91604
818-655-5492; tax: 818-655-8548
Staff: Herb Lazarus
Programs: 3rd Rock from the Sun: Cosby:
Otto: ROSatilYV: Grace Under Fre, Men
Berating Badly; raWf.tift3; atin011; That
70s Snow: God, the Dere S Bob

Cascade 1511-28

Castle Hill Television 2417
1414 Avenue of the Amercas
New lib& NY 10019
212.888-0080; lax: 212-644-0956
e-mail: castiehiancesprintmail cam
Staff: Mel Marra'. Melly Sherman, Barbara

Arthur Schweitzer, Stephen
Hadden

Programs: Blue Alarm; Feature film pack-
ages-Castle Hill Volume V. Castle hill
Volume VI Castle Hill Vokime lilt'

Catalyst Distribution 1031
67 Moviat Ave., Sute 200
Toronto, Ontario M6X 3E3 Canada
416-533-6767: fax: 416-533-2070
e-maii:
disInbubonecatalystdIstrIbution.com
Staff: Charles Falzon, Jill Keerieys.
Stephen Kelley
Programs: Eckhart': The Adventures of
Captain Pugwash: James the CTI: The True
Meamng of Crunitifest; What Katy Dici
Avventura Journeys in Italian Cuisine;
Virtual Morn

102 fiROADCAsTING a CABLE JANUARY 11, 7000

CBC International Sales 1442

CBS Broadcast International 976
10877 Wishire Shit 9th Fie
Los Angeles, CA 90024
310.446-6075; talc 310.446-6052
Staff: Armando Nunez Jr Barry
Chamberlain. Scott Michels. Anne Hirsch,
Yuet-tuna Ho, Stephanie Pacheco. Nell
Dcroran, Judy Bass, Harvey Rappaport.
Andi Sporkin, Priscilla Pesci
Program. Judging Amy': City of Ads'.
Pensaco.kr Wings of Gold; Walker. Texas
Ranger; Touched by an Angel; The Late
Show villa David Le:remark Raper Jam;
Graperimr; Everybody Loves Raymond:
The King of °teens, Kids Say the Damdest
Things. Ladies Man. Lan? & Money;
Caroline M fee City: CBS Marketwatcr;
The Latin Grammy Awards': Miss America
Pageant; Miss USA Pageant. Miss Teen
USA Pageant; The Barbara Wailers
Spec4ik Dan Dare': Shake, RN* & Roe;
60 Minutes: 60 Minutes N, 48 Hours; FBI
Profilers: nominal %Vs': Miami
Homicide': Son of Sam': 911'; Kkir,-
Hight Coa'l'; Parole Board"; StalkerS".
Airim investigators': The Bombing of
America': The 20th Century with Mike
Wallace. The Early Show'

CBS News Archives 3257

CDC United Network 800
40, Rue Soaitraine
1050 Brusseis, Belgium
32 2 502 66 40; fax 32 2 502 66 56
e-mail: maximiliantacdc skyoetam
Staff: Alexandre Lippens, Maximilian
Weiner, Sebastian larni Dom, Barbara
Rodriguez
Programs: ..kianito Jones. Afeirnan.
RayiTtlf),. Nita the Sandman, Arabian
Prince; Coast Guard; TEAM. Berlin. Global
Cops: 101 Extreme Wipeouts. The Movie
Show; Jubgeign Concerts: ,t'aWWs Eden;
Jubgaeus; Mews in Uniform. Poke
11o/ewe in New Utah: Global Football;
Amnia:NI Ctassics f Militated Classics N.
Amin tied Classics a The Greatest Heroes
and Legends of Sic CamenVt. the
Legend

Century Productions Inc. 2828

Chameleon/Linden Television Ltd.
1511-57

Channel 4 International 1219
124 Horselerry Rd.

London SWIP 2TX England
44-171-396-4444; tax: 44.171-396-8363
Website: weiw.c4internatcoal corn
Staff: R Bernard MacLeod. Barbara
Behan-Witkowslu. Gayle Gilman, Matthew
Gee

Programs: Cinderella-The Movie,
Escape From Catiatr. Mere Lee: Tale of
the Dragon; Shockers; Spaced. Secrets of
the Was; War in Europe; Anna Kal6M73:
Gantt Miiitary Blunders. Lost CrnOsations
of Use Stone Age

Channelseek_com 3114

Chatsworth Television 1511-26

Checkout.com 3142
345 N Maple Or.. 0300
Beverly Hits, CA 90210
310-858.0147
e mall' prechitckouttorn
Website: weiw.cheeicoul.com
Staff: Ann Garrett Steve Jacobs, Candice
Term°

China TV Program Agency 1330

Chorion Intellectual Properties 1511-
04

Vernon House, 40, Shaftesbury Ave.

London WI V 7DD England
44 171 434-1880, fax: 44 171 4344882

intoetenidblyton.co isle
IftbsItes:amw.blylon.com: wwwagatti-
achrisbe con
Staff: Ben Lenthall, Roberta Kurtz, Map
Clymer. Shari Havourd
Products: Owns the rights to works el

Chrrs.!* and Fnid Flagon

Chrysalis Distribution Ltd.

ChumCity International
299 Queen Street West
Toronto, Ontario M5V 225 Canada
416-591-1604: tax: 416.591-1757
Website: vivivr c_hurrcity.comiCci
Staff: Moses Znavner, Stephen Tapp,
Jacques do Sure. Mary Powers, Lisa
Wookey, Victoria %talus, Victor Rodr9oz,
Samantha 8ramson
Programs: retv*: Fashion Telcrisioo; Arts
& Minds; Medralelevesion: Moki
Television: Book Television; Starry;
Originals in Space': Egos & Icons: Ridiy
Martin': The Girnios of Lenny &eau'

C IN 3413

Cinar Films 1910

Cine Tele Action 631

CineGroupe Inc. 1910
1511, rue N.exandre-DeSeve
Montreal, Quebec 112L 2T7 Canada
514-524-7567; lax: 514-524-7354
e-maft: distributionCkinegroupe.ca
Staff: Jacques Pettigrew. Bill Gray. K':
Katsurnoto, Derek McGillway, Marie.
Claude Beaictarnps, Marie -Christine
Dufour, Louse Perron St. -Louis, SyNie
Belanger David Solomon
Programs: Mega Babies; Lion of Or an:1
the Badge of Cdarage; Eye of Use Plot b;ti
S ?Caboodle

Cinema Services Group 3375

Cinephil-Philippa Kowarsky
Productions Ltd. 3176

Cinetel Films Inc. 2675
188.i Century Park East
Los Angeles, CA 90067-1709
310-201-8800; lax. 310-788-6600
Staff: Judy Gold
Programs: Chain of CO/M71.0/td'; The
ortiata*, Green Sails': Grattan Kerr's
Ga Men ne F1.9fe

Cirrus Productions 831

Cisco Systems Inc. 3059

Citadel Capital Entertainment 33118

Cilinetwork.com 2794

Classic Entertainment 3085

Clearband 3040

Clever Cleaver Productions 20(11

968 Emerald St . Suite 51
San Diego. CA 92109
858.488-2327; tax_ 858-274-9573
e-mail: deverCOOkaraotoorn
Website: VWd.clevaciaaveotten
Staff: Lee N. Gerovdz. Steven Cassarra
Clinton Ford Billups, Jr.
Programs: Kikhen Cut -Lips'

CI ck m ovla.com

Cloudland Rlmworks Inc.

1511-15

330

3264

3570

CNBC Syndication 10,2
437 Madison Ave., 14th Floor
New York. NY 10022
212-664-3100; fai 212.664-2D30
Staff: Rich Gordtarb, Steve Blechman.
Margaret Agstentibe, Consuelo Mack,
Kann Annal Karnes
Programs: The Wee Street -Poona, Re Po

vrow.grosiltsSIlloocalte :so



e'll help you save millions on these

hiLe you make millions
ng digital? Your investment in
top boxes could cost you too
h - unless you call NDS first.

S has helped drive down the
t of set -top boxes by licensing
 pen VideoGuard 1."
ditional access software to
re than 40 manufacturers.

and your subscribers get
re features for less - while
S helps you cut integration
verification time from

nths to weeks.

ce you've launched. Open
oGuard becomes the

Wing technology that keeps

your STBs making money
around the clock. It lets you
offer the most exciting
applications - interactive events
that turn programs into
experiences, secure TV
commerce, home shopping and
banking, tiering,VOD and
multilingual EPGs.

Open VideoGuard helps take
care of your business by
securing content, protecting
revenues and providing new
ways to grow. If you want co be
a leader in digital television -
whether it's cable, satellite

with them.
or terrestrial choose Open
VideoGuard, the proven
conditional access technology
that drives business success.

NDS Americas Inc 3501 jamboree Road
Suite 200. Newport Beach. CA 92660. USA

+ I 949 725 2500 Fax: +I 949 725 2505
wwwmds.corn cr Nast.. moo A, nee, rwr-wirt
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CHOP 911

CNN Newsource Sales Inc. 2075
One CNN Center/12 North

Mania, GA 30348.5366
404.827-5032; tax_ 404-827.4466
Website: www newsource.crin.com
Staff: Susan Grant, Meade Camp, John
Lee. Jonathan Katz. Terry Dolan, Jeffrey
Kurtz. Gary Butterfiekl. Joe Middleburg,
Doug Jones. Bob Morris. Fred Burrows,
plug Bean. Jerry DeMink Linda Fleisher
Prodactsfservicew CNN Newsource; CNN
Newsource live. CNN Newsbeam; CNN
bye breaking coverage, CNN Newsome
on Demand. CNN Guestsource; CNN and
CNN Headline News (=mew, Noticiero
CNN Internatonak treeractive Local
Link CNN ImageSource; CNN Headline
News half-hour programs: Mrs Rut.
ADAM. v2.0 Medical Graphics &
Reference System; TOO Amazing SAWS
Minutes; Daily news from freertsiement
Weekly; Parenting'

Cochran Entertainment inc. 1910
Ground Floor. Purdy's Wharf Two
1969 Upper Water St.
Halifax, Nova Scotia B3J 3R7 Canada
902-421-9777
Website: wow .coch ran.corn
Staff: Marisa Ma. AMMO Trider
Products/services: Theodore Tugboat. Pit
Peer PU' Pricy- The Movie.

The Collective LLC 3520

Columbia TriStar International
Television 1461

10202 W. Washington Bled
Culver City. CA 90232
310-244-8532. fax: 310-244-1874
Staff: Michael Grindon. Jain Migicovsky.
John McMahon, Jon PetrerriCh.
Pfeiffer, Jack Ford, Doran Suthedand,
Peter Iacono. Steve Kent. Keith LeGoy.
Annie Morita, Masayuki Nakamura, Larry
Smith. Paul Gilbert Cheryl Kiel,
Christopher Law, Todd Miller, Mike Wale
Noerhe Weise. Tim Crescent', Plaatahe
Garda. Larry Hess, Chnstine Mason,
el:ckie Steinman. Roberta Ibba-liartog
Programs: Max Steer; Atkin";
Baltredcure; Farm* Law': Grown-Vps*;
Shasta*: Time of Maur Life; Twice Al a
&rehire; Beast Wars. Beast A.twhirier;
Big Guy awl Rusty the Boy Robot; Starship
Troopers: The Series'

Columbia TriStar Television
Distribution 1475

Sony Pictures Plaza
10202 W. Wasterg1on BIi
Culver City. CA 90232
310.244-4000; fax; 310-244-2626
Staff: Barry Thurston, Russ Krasnoff, Slew
Moske. David terniMhXCI. Richard Frank*.
Joe Ktssack, John Rohrs Jr. Doug Roth,
John Weiser, Francine Beougher, Melanie
Chilek, Alan Darnels. Paul Nichols, Elise
Keen. Susan Nessaanbaurn-Goallberg.
Andy Teach. Jeff Vitiss. Rich Wellerstem.
Lai Coro, Jim DieUe, Crag Smith, Gerette
Allegra Angela Bundrant Eck; Ketleson,
Susan Law, Amy Jones DOW. Eric Marx.
Matt Maeir, James Petrelti, Dick Roberts.
Zachary Van Amburg. Debra Curtis, Bea
Grantham, Mitchel Messinger. Rachel
Mizurio. Cheryl Romine, Darlene Tolber.
Regional offices- Los Angeles-Mark
Wurtzel. Marti Rider; New York-Jan
Rolvs, Daed Ozer. Jett Wolf, Sean Theony;
Chicago-Stuart Walker, Tan Warner,
Gregg Palmer; Atlanta-Joe KiSSWic,.
Steve Maddox, Andrew Deutscher;
Daras-Dirk Johnston. Mark McKay.
Advertiser Sales --Barry Thurston Chris
Kager. Bo Argentine. Bob Dahill, Dennis

104 BROADCASTING a CABLE JANUARY

Dunphy, Ken Riciey. Robert Mitchell, Perry
Leiter, Gina Stevens. Dick Burris. Gary
Davidson, Lynn Calthvoll. Maria Dryer.
Kristin O'Grady, Diane Cetalam. Brian
Joyce. Bob McPhee, Joe Talure Stuart
Zimmerman, Chris Monteferrante
Programs: Donny & Mane: The
NektlynedDating Hour; Rick Lake; V f P;
Battledorne; Sateen Gems Nelwrok: The
Three Stooges: Stream; Mon Are from
Mars, Winer Are from Venus; 227; At in
the Family; Archie Bunker's Place; Barney
Miter; Benson; Bewitched, Burns & Mtn;
Carson's Comedy Classics, Carter Courrby,
Dennis the Menace; Designing Women;
Diffrent Strokes; The Dorm Reed Show,
The Facts of Lifer; The Farmer's Daughter:
Felker Knows Best; Ash; Flying Mir;
Gxl9et: BOW Diva: Hazel; !Drawn of
Jeannie; The Jeffersons; Mad About You.

Married... with Chifdren; Maude. The
Mixrkeers: Tire Nanny; NewsRadio; One
Day at a Tkne; Parker Lewis; The ParGadt7e
Family; Pirally Brewster; Sanford; Sanford
& Son; Seinfekt Silver Spoons; Soap.
Square Pegs; That My Mania; The Three
Stooges; What's Happening Now; Who's
the Boss; CharlieS Angels; Crazy Like a
Fat. Family, Fantasy Island; Father
Murphy; Hardcastle & McCormick; Hart to
Hatt Here Come the Brides: Haler; iron
Horse; Naked City: Party of Fere; Police
Story: Rance Woman: S.WA Stsysky
Hutch; T.J. Hooker; Walker, Texas Ranger:
Featuresitiackages--Cclurnbla GM;
Columbia Showcase 0: Gold II; Pegasus it
Showcase III; Showcase 41

Columbia TriStar Television Group
1361

Columbine JOS Systems

Coniarex S.A. de C.V.

Cornmunities.com

Compass International
Distribution

1038

2220

3064

TV & Film
1910

Competitive Media Reporting 425
11 West 42nd St., 12th Fl.
New York. HY 10036
212-789-1400
Staff: David Hamric, Jane Smerglia,
David Peeler. Felice Arden. Donna
Berwick, Carl dickens, Paul Gussack,
Alan Kraut, Richard Ardzik, Steve Walsh,
Patricia Mageo.
Products/services: Commercial moni-
toring systems.

Connection III Entertainment Corp.
3435

Coral Pictures Corp.
4380 N.W 128 Street
Miami FL 33054
305-688-7475; fax: 305-685-5697
Webalte: iNww.coralpictures.com
Start: Marcel Granite Aritcnio Paez.
Guadalupe D'Agoetin0. Jose Estalante,
A:exander Kocher). Xavier Anstimutio.
Amina Galdo, Irene Delano, Christina
Soyopoulos. Juan Jorge Jaeckel. Pablo
Ricalde. Alfredo Odisirio, Louise O'Shea,
Carmela Pupko
Programs: Cants Preicla*.- Mare: Mi.yer
Secrete*: Luisa Fernando*, Et Amor de MN
Ode: Hoy to Aunque Me Coeste la
lAda; Roina de Corazones. N,V1a Menada;
Cambko de PAW; SerTora. Maria de Los
Angeles: Lelia/rat La Inorvidatiee
Pusiones; El Desaflo; Amores de Fin de
Sigh; Pura Sangre, Kassarx1ra; Rosa de
America. Conserjes; Ciclo de Oro de
Ramiro GaUegos; B Reversion de la Rise.
Expecbtion; Streets of Corer; Planeta Sax;
Lilt -Off, ClasS4 Adventure Movies pack-
age; made -la -TV movies; Chca 2001;
Premier Rondo

17, 7000

1131

Creative Light Worldwide

Creative Planet

Crescent Entertainment Inc.

Cromasoma S.A.

Cromwell Productions

2675

430

2831

731

1511-50

CS Associates 3730
22 Weston Road
Linccen, MA 01773
781-259-9988
e-rnalt; programsCcsassociales CCM
Staff: Charles Schuertioff
Programs: Born to the Wind Salt of the
Earth; Justice for Sala Widow of the
Revoiution; The Mvade of Love; immortal
Fortress: Sound and Fury. Surfing for Life.
Human Canvas; Who Owns the Past?.
McCourts d Limerick; Crucibie of &vire:
The Siasalse-Antencaa liar; Scientific
American FrOMMY: Plover Say Die

CSS Entertainment 3123

CTVC 1511-02
Hilisele Studios. Merry Hill Road

Bushey, Hens, Wt)2 LOB, UK
020.8950-4426; fax:020-8950-6694

saleseCtvc.co.uk
Website: mr.v.ctvc co uk
Staff; Ann Haney. Sue Bird
Programs: The talArby Lady; Crossing
Rano. Sloth lent Mlf Zero; My
Geneervan

MY International Television Group
227

Ore Linccin Plaza
New York, NY 10023
212-595-3456; tax: 212-875-6108
Staff. Gary Knell, Sherrie Roans Wesbn
Joe Diaz, Martha Van Gelder, Renee
Mascara, Kerry Novick. Mal Nguyen, Julan
Scott. Taska Carngars, Jodi Nussbaum
Programs: Dragon Thies; Toy Planets;
Sesame engfish; Fred the Rihniter Dog;
Sgyxxik Panics; The Life of Reilly, Movies
of the Week: IIS Titre to Discover;
Crindenihrk2; EtmoS World: Ekripaloara.
Sesame Street; Mathmatazz: Big Bag: The
New Ghostwriter Mysteries; Elmo Saves
Christmas: Open Sesame: CRO;
Ghostwriter: Square One TV ROY
Numbers; 3-2-1 Contact, The Wish that
Changed Christmas; Sesame Sheet
.ant --A Musical Celebration Special:
Sesame StreetSAtl-Star 25th Birthday
Stars and Street Forfar; Sesame Street
Stays LIP Late: A New Nw's Eve
Celebration; The Lion, The Witch arid The
Wardrobe.

Cubic Entertainment Inc. 2910

Cumulus Distribution 1511-41
Sanctuary 1.0.m, 45-53 Sinclair Road
London W14 ONS England
44-020-7300-6623; fax: 44-020-7300-
6529
o-rnaff: clanssaatrarezhoeyeecurnulus-dis-
tributon can
Measles: mew saacluarygroup corn
Staff: Clarissa Alvarez -Hoeg, Nicola
Andrews

Programs: The Tribe (series I & a); Clas:w
Coitection

D
D&D Film and Fernseh Produktion

GMBH 3111

Dalmatian Productions Inc.

Daniel Hernandez Productions

D argaud-Marina

3459

3125

911

15117 rue leiousenSkt
75018 Parts, France
33 1 53 26 31 01: fax: 33 1 53 26 31 12
e-mail: m icheleernarina-productionst
Staff: Claude de Saint Vincent, Gaspard ce
Chavagnac, Julie Fox. Michele MasSonnal.
Patrick Detaeu
Programs: TraU Tales': The Last
Reservation*: Marnerne; What's L,
Monsters*: Princess of the We: Little
*ma. Sean Stories I &

Dare Film Distribution 6.39

Le Victoria, 13 Bd. Prince. se Charlotte
Monaco MC 98000
377 97971600; fax 377 97971590
Staff: Pierre -Andre Rochat. Mire -Marie
Gaslun

Programs: The New Athrintures of Ckez'r
Girl': Sekie*: The Way of me
Birds'

David Finch Associates 1511-08

Decisionmark Corp. 2960
2111 2nd Avenue SE. Suite 300
Cedar Rapes. tA 52401
319-365-5597
e-mail: llieskjettleecisioernark corn
Website: www.decrsionrnark.oxn
Staff: Jack Perry. Josie Hedge, Jain Bate
Dave Cechce.a, Stephanie Muskarich

Products/services: TrlanTV.com*:
WaiveeTV Plus': ProximityTV.corn;
Challenge -TV; SmanChallenge;
StationCountS; signal -area -based mapping
and analyses; data proceswig

Decode Entertainment Inc. 1910

512 King Street East_ Suite 104
Toronto. Ontario M5A 1M1 Canada
416-363-8034; tax:416-363-8919

decodeChlecode-esit. com
Staff Steven DeNure, Neil Court, John
Deanage, Beth Stevenson. Dominique
Bazay

Programs: The Zack Files'; Watersh.p
Down', Angeia Mwonde: Freaky Stxs.:
11-10)*; *What A.nout Minter*: The Toy
Castle*

Deutsche VAgle/TransTel 3315/3319
Raaerbergguertel 50
50968 Cologne. Germany
+49.221-389-2757; far +49.221-389
2646

banolasigedwele de
Website: www.dnefle.de
Staff: Ara Maria Batiolas. Stefan
Bliemsneder. Ulrich Wartmann, Viola
Ziregraf

Programs: Adventures in ArchaeolOgj r 
Tear Into the New Aleasenaint; German
Desigives: Ferdy; The Euro: Phoenix Fro7
the Ashes: The Revival of PorscheS
Fortress; Marvels, Mytne Mysteries, W
Years After the WO Carle Down

OHTV (Down Home Television) 434

Di Girolarno Productions

Digipost Inc.

Digital Island
45 Fremont St.. 12th Floor
San Francisco, CA 94105

415.7384100; fax: 415-738-4141
intoedigitalisland,net

Website: vAvredigita.istand.rtel
Products/services: Network seneces
q:obal r,a e-btsiness applications

Digitalconvergence.com

Digitrends

Discovorwhy.com

Discovery Communications
176011761

3455

2983

IteA

275

3060

2679

If
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it comes to choosing a
onal access (CA) software
. look for one that will
re today and tomorrow -
ideoGuard TPA from NDS.

VideoGuard was designed
k with your existing and
digital TV and PC delivery
s. It works with leading
scion, traffic and subscriber

ement systems, has

rypt capability and has
been integrated in more
0 STBs.

Open VideoGuard is the enabling
technology that lets you deliver hot
interactive applications.TV
commerce, Internet, secure home
shopping and banking,VOD and IP
broadband applications. It helps you
attract new subscribers and it makes
it easy for existing subscribers to
use more of the services you offer!

Open VideoGuard is the proven
system used by more than I 5 million

subscribers worldwide. k's backed
by a company looking for new ways
to help you grow your revenues.

If you want to be a leader in digital
television - whether it's cable.
satellite or terrestrial - choose the
proven conditional access technology

that drives business success.

Open VideoGuard from NDS.

WORLD I-BADER  WORLD VISION

NDS Amencas Inc. 3501 Jamboree Road
Sude 200. Newport Beath. CA 92660. USA
Tel: +1 949 725 2500 Fare +1 949 725 2505

www.nds.com C NOS LH 7000 iso neto reWM
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7700 Wisconsin Ave.
Bethesda. MD 20614
301-771-5900
*WM8: wwwaisccrtery.com
Staff Moises Chico. Meg Page
Programs: In the Footsteps of a Be.w,
Future of the tar: Amman Wilds,
Discovery Channel Eco-Cealteege
Australia; Discovery Channel Eco-
Chatlenee: 8ntish Columbia. Science of
the impassable, ice Age Survivors.- Sky
Archaeology; The Bald Truth; Forst Dogs

Distraction Formats 831

OLT Entertainment Ltd. 638
31 VI 56M St.
New York, NY 10019
212-245-4680, tax: 212-315-1132
e-mail: ingurieseditentertainrnent.corn
Website: www.dltentertainment corn
Staff John Fitzgerald, Don Tattner k., Jett
Cotugno. Rigel Emery, Jennifer Buzzelli,
Kelly Potts, Bard Furrier
Programs: Manatee- Arne:rated Foamy
aassrcs; First -rim series-EV4/7 corn;
The Decorabng atarlenge*: Hollywood
People; House and Home. Making Babies.
Pincer Rey, The Wanderer; Ott -network
series-Check it Out ThreeS Company;
Too Csose for Comfort The Ropers; ThreeS
a Crime; asikken-Childron of the nag
Star: The Tomorrow Peilete: Wcrld in the
*Woos; Featurft/packages-ack Francis
Mysteries; Eating &Her The Saint, The
Saint rn Manhattan; Comedy-Benny He.
The Russ Abbot Show Specials-Benny
Me Speciate Benny World's Favorite
Clown; Benny Mfrs World Tors: New hark;
Brubeck Returns to Moscow'; Crisbna
Presents. Latin Lovers of the 90s. Dame
Ecina's Work Experience; Heat is On: The
Making of Miss Saigon; Louise Brooks:
Looking for tole; Rkgoketo; Steppenwoll:
Twenty Ye.trS on Me Edge; The Story of
Christmas Tops as Told by Mel Tonne;
Tong & Dean. Game shows- TA:about

5 -4 -3 -2 -Run; Miniseries-Love on a
Branch Line; Magazine/Talk-Linehan;
mainStreetweek. corn': Sinner Ptialc
TehevtXn Sales OniSion-Adran Mote;
After Heir A Kind of thing, All at *20;
Benny Ha The Crazy World of Benny iiik;
Bloomer Marvelibus. Chance in a Afilhon;
Executive Stress; FEW' French Fields;
Fresh Fickts; Hope if Rains: is rt Legal:7.-
1AV of Hope and Gloria; Never Ow Twain;
Outside Edge; The Russ Abbot Show;
Shelley, Steam Video Company; Thames
Comedy Orievinals: George & Mildred.
Thames Comedy Originals Keep ni the
Family; Thames Comedy Originals: Man
About the House; Thames Comedy
arigiaWs. Robin's Nest; The 1016ers;
Drama-Agatha Ovate; Capite City;
Danger UXB; The Cgdty Hannay;
Orartigh OC: London Enitiassy; Lytton
Diary, Mr. Palfrey of Welt/Y:Wm' Uhler.
The One Game; Peak Practice, Reilly. Ace
of Spies; Ruth Rendell Mysteries: Rock
Follies: Rumor* of the Bailer Taggart.
TECX: LAnnaturat Causal; Van Des Vato
Ofcirnenksries--A Better Claes of Ptvson;
Ancient Lives, Animal Detectives,
Barricades; Black Museum, The &ace
Rhino; The Book of Katy'; The British
Collection; Buster Keaton; A Hard Act to
Follow; Cambodia: Year Ten; CoaucesaiS
Children; Charles Rennie AtiacKintosn: A
Modem Man; Orem Europe: The Other
Hollywood; CAira Bow Oiscovenng the
IT' Girt Corning Up from Down Under:
Concede; Crime Inc.; Destination America.
Drink of Kings: A History of Champagne':
Harold Lloyd The Third Genius; History of
the S.S.; Hollywood, John Glenn: Amen=
HMV: Ktikram Collection; Mystery of Fteu.
Off the Pipe: rake Sir Cooks. larknalar

ChapJv; Women Wree.rs; World Ative The
World at War; Specials-Human Rigres.
It's Your Move: The Last Show on Earth;
Lifers; Mystery of Morse; The Naked ate
Servant Sailers Return; Scandal;
Schindler; Warming Warning; *levee Me
Famous; Variety- The Magt of Animals;
Right in limit Own Back Yard Interriabonal
Distnioution-Across the Rhine: t 944.
Alex Life of a Child. AmencaS Funniest
People; Animated Ctassics. Arloavenher
As rent, Goes By; Battle of the Bulge.
Benny He Wortd Tour: New York
6loomin' Marvelous. BrubecJi Returns to
Moscow Capdal: Cash and Company;
Charles Rennie Mackintosh: A Modem
Man: Chnstrets ttiiffi Rao.' amnia
&Moe. The Clew Holywood; Cris -firm
Presents: Latin Lovers of the '90s; Dame
Edna's Work Experience; Dick Francis
Mysteries; Eating Bitter Fathers and Sorts:
Gift of Love: A Christmas Story; Great Tales
of Asian Art; Harry Anderson: Tricks of Vie
Trade; Inner Spahr; Linehan; Louise
Brooks; Love on a Branch Line; The Mager
of Animals. Making Babes; Mothers and
Daughters; Power Play; Remagen: &weer;
of Life: The Event Russ Abbot Tile Saint
The Saint in Manhattan; The Secret of the
Phantom of ttre Opera; Secrets Revealed;
The Secret World of Dreams, Shirley,
Shoc.ktraurna; Steppenwolf. Twenty Years
an the Edge. Talkabout Tandarra The
Wanderer: As Time Goes By; Bloomer,'
Marveaous Check It Out The Ropert
Three's Compute Too Close for Comfort;
EalkabOut Your Member is Up

OLT Entertainment UK Ltd. 638
10 Befitted Square
London WCIB 3RA England
0171 631-1184, fax. 0171 636-4571
Staff: Nigel Emery
Programs: As Time Goes By; &cocain'
,i,tarredauS; love on a Brarichane

D'Ocon Films 731-A
Carat 3
Barcelona 08021. Spain
34 93 240 41 22; fax: 34 93 240 41 24
e-mail: decor dean es
Staff: Antorr O'Cio:ri, Carmine Castells,
Jost Salcedo, Diana Domingo, Isabel
Palencia, Ferran lIdadevail
Programs: The FruiMs; Deify arid Nis
Friends; Basket Fever; Sylvan; Scruff;
Fracasse. The Last Reservation; Fa & Ford;
Fir & For; Argil; Aturrgie; The Little
Witches; Dad X; The Heituee Pocket
Dragons; Roswell Conspiracies; Monster
Ranchers; Sperou; Myths & Legends; Chip
& Chatty Eniania

Doc en Stock 911

Dorting Kinderstcy Vision 1511-27

Douglas Entertainment Associates
3372

DR TV (Danish Broadcasting Corp.)
2431

TV Centre, TV International

DK 2660. Soebreg, Denmark
453.520-3958

cksaleseek.dk
Webstbe www.dr. ek
Staff: Brian Pedersen, Helene Auroe,
Hernette htielSen, Charlotte Gry Madsen,
Helle Schoenen, Tctben FrOlich, Gitte
Fe -Icarus. Sten Fielder
Programs: °noised as Paupers,
Program that House; Close to Nature;
Last Night Two Cassiopeia; Deep Water; A
Quiet Death. The Toxin That Won't Die,
Slops of Shame

Dream Entertainment Inc. 2675
504.670-5320: tax 504-670-5322

Drearnenterthol.com
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Staff: Ehud Bleiterg
Programs: Lover Ger, Akre Dogs Than
Boner; The Pass', 100 Girls*

DTG Communications Inc. 630
15840 Ventixa Blvd. Ste., 310
Encino. CA 91436
818.386-2323; fax: 818-386-2809

Mgcottaol.com
Staff: Arthis Newberger, Tara Spencer,
Susan Berg. Donna Levya Newberger
Propos= LIFO &tries, it's a Ma'acie.
Annie Oakle; And Me Winners Are...; fife
With Pets. His Get Friday. My Man Godfrey,
Night of the twee; Dead

Duke International 1511-17

Dynacs Engineering Co, Inc. 630

E 3 Media Group 3432

El Entertainment Television 161

5750 WiShire ate',
Los Angeles, CA 90036
323-954-2696. tax: 323-954-2657
Website: www_ecnine.corn
Staff: Jon *trench Sr . Bill Lee. Karen
Kaufman, Dan HOSIcrit. Gracia Waverly
Duce.* Donee, Anne Malaret
Programs: Best Actress'; Search Party.
Homes with Style; Dining tin Styte; On Style
Specials; Steernaker; Rachel Astrwell's
Shabby Chic on Style*: Beene; the Velvet
Ropes; The Er True Hollywood Story; Mkt
On._ ., Mysteries & Scandals; Celebrity
Profile; Model; El News KW* in Review: E!
Nees Oa* El Mews Feed; in Focus;
Behind the Scenes; Uncut Fashion
Emergency: Tack Soup; Extreme Close -Lip,
EYE!: For Your Entertainment Coating
Attractions, Er Specials

E -Media 3230

E-Poll.com/Bridge Entertainment 3640

Eagle Rock Entertainment PLC 1511-
53

Earth Communications Office 3600

Earthbound Entertainment Inc. 3249

Eaton Films 1702
10 Fiolbein Mews, Lower Sloane St
London SW1W 8NN England
0171.823-6173
e-mail: eal on. filmseffidgd ttiPex.00471
Staff: La Cook, Patricia Brown, Carol
Thrum
Programs: Backhands: State Coroner

Ebillboards by Next Generation
Network 2898

CBS International 2910

The Edge Entertainment Group Ltd.
2630

Egmont Imagination 3380

Electric Sky 1511-34

Electronic Media 2321
711 Third Avenue
New York, NY 10017
e -mall: tmoetcran.com
Stet Marc White, Justin St Dena, Rob
Wray. Pete Roper, Bnirle Shulze. Mike
Fanria..knathan Ardman, Beth Same
Prodire-te. Bectroaic Media magazine; EM
Daily EA4online com; Electronic Media TV.
EMTV NATPE liens

Ellipse Programme
42 rue Ernerrau
75015 Pans. France
33-1 43 92 58 00: far 33.1 43 92 58 01

1830

Staff: Robert Rea Mane -Pierre
Mauling -um, Georges Campana, Alain
Bordiec, Raechel Crosson. Doris Weer*.
Marie -Lave Hetcard
Programs: Framsse; Fantoinettes
Mysterious Adventures; Pirate Fan*:
Cato': Kings & Newts. MC* & Pwry,
Xcarinue The Last 1.4a1=3,1aft; Annaisurra
History of a Conquest The °chat Affair.
Carta's Opera; Failing Through': Young
Blades, Crime Squad*: &Wanly New': ,!
Dame Aur Camehas

Ellis Releasing 3239
1300 Yonge St, Suite 300
Toronto, Ontario WIT 1X3 Canada
416.924-2186
e-mail: saiesCellisentoom
Staff: S'.eptien Ens, Reg McGuire
Programs: Echoes of tire North; Beavers:
Dam ft Aellsornuy. Snowshoes and
Soltucle: A Year in Inc Wabakimi
lilidemess: Scree- Tree Ptam'er Frkendly,-
Raccoort: Second -Story Afarnnttf: Scents
of Me Everglades; The Arctic: No Place to
Hide; Frogs: Leaping Wards,' Tiny Perext
Predators: Mareids & Dragonfiles; Lizards
From Monsters to Dragons; Defensive
Ends the Porcupine & the Skunk. Polar
Bears of Wrangel 41 and

EM -TV

Emdcc International

Emerald Pictures Inc.

Emotion Capture Studios

EMW Huschert Tricktilmatelier

Enceding.com Reincarnated as
Loudeye 2441

Endemol Entertainment 8.V 2019

3111

2031

2fiA

312
3111

Enoki Films USA Inc. 3074
16501 Ventura Blvd
Suite 306
Encino CA 91436
818.907-6503
Staff: Yoshi Enoki, RiCkl And*
Programs: Kitty's Fttraditte

Enron Communications

Entertainment Blvd.com

Entertainment Rights

Envoy Productions

Equator Entertainment

Espace Vert/Greenspace

ESPN
605 Third Ave., 11th Floor
New Yak, NY 10158
212-916-9200
Stet Michael Fox, Richard Stone, Ben
Nicholas. Tim Bunnell, Tem Leisure
Programs: 200 X Games; 200 Writer X
Games; ESPN Big Fights; alit Fedex;
NASCAR Vertston Cup. Mk Hockey; Lk,tfI
Dins n Foottart NFL Football; Triple
Crown Horse Racing; Men's College

ESPNY Sports Glovers.
Amazing 6.1.71e$: The Series; UnDetieran:e
Sports

Etcetera Group 1736

219

3931

1511-93

931

3399

$31

2011

Europe Images International

European Children's Television
Centre

911

312e :1

EVA Entertainment Ltd. 1775
73 Langley Street, Covent Garden
London WC2H 9.1A England
44-171-836-3000, lax: 44-171 -836-33Wu
Staff: Mikael &lefts, John &Avant
Programs: HAW Hospital, Rex the Root
Ftvid Life; Animal Stones, Spot and HIS
Grandoweres Go to the Carnival, Charlie

imechromicaslIssesitt cis
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ciramas: Billy the C.r2 Flabby:Id;
44icreScopic MilTon Eugenio: My Utile
piglet Lava lam Rontui*id the fievide,-,
srga & thr tooth Fairies: TowSee

Everaing Sky Productions Inc. 1775
igi Sunswept Dr., 2nd Floor

los Angeles. CA 91604
818-758-3990; fax: 818-758.3995
e-mail eskyprodslaol.com
Staff: Ccrbee

Evoo Inc. 2941

Erergreen Entertainment Corp. 354

Excalibur Technologies 2921

Exodus 3059

Explore International 1830
7 Stratton St.
Maybe, London WI X 5F0 England
44 171 493 4495: tax: 44 171 493 5055
Staff:Heim Grattan. Edwina 'living,
Megan Bevan. Paola Curt:solo

Extendmedia Inc. 3236

Extra Extra Magazine RM 215/6

Eyechroos Ltd. 3089

(remark Entertainment 975/978
t0877 Wilshire Blvd_ 951 Floor

Les Angeles, CA 90024
310-446-6000: lax: 310-446-6066
Start Ed Wilson, Bob Cook. Joe Mahe,.
Sid Beighiey. actin Holdridge, Sean
O'Boyle, .km Martz, Frances Manfredi.
Eon Fleming, James Kramer. Kevin
°Donnell, Steve Paul, Kathleen Polett,

-niter Dreyer, Robb thaw, Jim
_chime. Jon IkKestratten. Elaine

-.tn Joanne Burns, Um A Cue, Suni
Mary Beth McAtlaragh, Area

Prey:ants: Grammy CoLuitdown*. The Or.
Any &cone Show; fitYtha Stewart Lrfing;
The Cindy MargohS Show': /Wer
8cnIdey Amazon; Pensacaty Wings of
Gold; The Howard Stern Radie Show: CBS
Alarketavatch Weekend'. Bob Vaa S Home
/twat The George Mechael Sports
lawAve.; Everybody Loves Raymond: Kids

Darndest Things'. Carcerre car the
C.:y; Early Edition': Alm packages-
Tiasury V (76 titles)

Eyeamet Media Sales 976
51 West 52nd Street, 14th Floor
hen York, NY 10019
212-9754400; tax 212-975-9232
Staff:Dan Cosgrove. Okirrna Tayke,
Patricia tkown-Eailey, Cathy Szuk, Lcseen
Washngton. Fred Norris
Programs: The Cindy Margolis Show':
CAS Marketwatch Weekend', The Or Joy
&mow S/ -ow- Peter Be_ncilleyS Ainaion.
Penmcu(a: Wings of Go J.. Early Edition':
Cad Magazine TV: Everybody Loves
Raymond"; Screen Media Venture': The
timant Sim Red) Show, Bob Vrla
?time Again The George Michael Spoils
Machine; Wild. W41 Web; Marquee VIII,
MTG Movie Package: Caroline ra The Car
Pow.tir MeChltIv..-S for !Ws

Eyernark Video Services 976
310 Parkway View Drive
Pittsburgh, PA 15205
412-747-4700. fax' 412-747-4726
Staff: George Kieffer

Products/serricas: Syndication distribu-
hon services; international Standards Cen-
verSitxt videotape/videocassette duplca-
' satellite transmission services; C -

and Ku -band uplink/downlink; satel-
space segment and for services

Rau bro./cgs IMICIal II -CIO

F
F.A.P.A.E. 731

Fact Based Communications N/A

Piazza della Liberia. 20
00192 Rome, Italy
39-06-36082901; fat 39-06-36005501
Stet Alan Fnedman. Francesca d'Andrea.
June Decter
Programs: Global Economic Remisw-:
Portfoio'; Money Hunt'

The Fantastic Corp. 3420

FasTV.00m 2465
5670 Wilshire BIn. , State 2300
Los Angeles, CA 90036
323-954-7660. lax: 323-954-7696
lirebsite:vrerw.fastv.com
Staff: Prince Khaled AJnehayan. Bill
Swedes. Craig Stanford, Chuck Ball. Asher
Pergament, Russell Stewart. George
Telegadis, Amanda Einbrescia, Oji
%WINCH**, Eric Svrardon, Rai* Freedman

The Feed Room 3134

FFP Entertainment GMBH 3111

FIDEC 831

Film Australia 3332

Film Bridge International 902

Film Florida 2603

Film Roman 2731

Filmax International 731

Filmoption international 831

Films try Jove 2978

Filrntown Entertainment 3630

Fireworks Entertainment Ltd. 639

Firstlookcom 3157
15260 Ventura Blvd.. Suite 2000
Sherman Oaks. CA 91403
818-385-2000: tar 818-385-2010
Webstte: WAY IltSt4X4( COM
SUM Rand Bleimaster. Scott Dinsdale,
Dan Mohler. Gene Pao. Matthew
Grossman, Alaine Farley. Justine Lassotl,
Lionel Fetus, Gilkan Oder/ Lowe
Product New Website Firstlook.com

Firstuse.com 2862
4195E Thousand Oaks, Suite 298
Westlake Vittage, CA 91362
805.370-3737

infoiclairstuse corn
Website: wwvi .tiruse .com
Staff: Chit Michaets, Christiane the

Fitness Follies 3318

Focal 1511-38

Forefront Entertainment Group 1201
State 703, 402 West Perkier St.

Vancouver, BC V6B 116 Canada
634-682-7910. fax. 604-882.8583
e-mail: generalinfoCrforefrontent coal
Staff: Marilyn Krastion, Mickey Rogers
Programs: The Magician's House, These
Arms of Aline, The Adventures of Shirley
Holmes, Madison. Manor, Rheaturte; Kw,
Me and the Kids. Talk 16; The 1 1 th Hour:
&R ages, Perry Me & Bobby McGee:
Srlzikkle: Girl Taft

Fortunecity.com 3238
500 Seventh Avenue, 15th Floor
New York, NY 10018
212-706-3000; fax: 212-706-3100
e-maft sbideialortunecity corn
WebsIte: WHAV.fortunectty.corn
Staff: Marty Chain, Patricia Neuray,
Michael Caruso, Susan Wei, Anne

Whys wraith
Product New website Forturieeay crer

Foundation Imaging 11102

France Animation 911

France Television Distribution 911

Frederiksen Television N/A
2T35 Hartland Road. Sude 300
Talks Church. VA 22043
703-560-8290; fax: 703-560-8292
Staff: Lee Fredenksen. Mary Diktaggio,
Lyn Francoeur

Fremantle Corp. 1075
660 Madison Ave.
New York. NY 10021
212-421-4530; tax. 212-207-8357
Staff: Paul Talbot. Josh Braun. Blanca Oca.
Keith Talbot. Veronique Hem (London):
Randy Zassen, Marshall Kesten lOntano)
Programs: Face the Muse: Fly On the
War. Air My Chitriren: Big Bill on
Campus"; Aftguided AngeiV: Mobs Bug
Oumst'; NatatieS Art of: Living.
EiCCenbnks'; David Caradine's Mirka
Arts Journey inside the Coed War with Sir
David Frost The Kennedy Center Honors:
The Tony Aivarit: animation for Latin
America- The Alyea:Ives of Hatch,:
Anpantread Man. The Twins at St Clare's:
Magaic GatS; Clef Hanger

Fuji Creative Corp. 626

Fuji Television Network Inc. 626

FUNimation Productions Inc. 2300
6851 N F. Loop 820, Suite 247
Fort Worth. TX 76180
817-788-0*27; fax: 788-0628
Webs/fe: MY". funimatim.net
Staff: Gen Fukuriaga, Cindy Fukunaga,
Daniel Cocanougher. Barry Watson. Robert
CcicarKnigher. Robert Brennan
Programs: Draiaan Barr Z.- Dragon Bafl
Chuck E. aieese, Morris Brothers; Cyboars

Faturikom 911

G
GA&A Productions 605
Piazza Martin di Beltiore. 2
00195 Rome. Italy
39 06 3613480; fax: 39 06 3614042
Stiff: Cvc4a krearitaggiato. Gioia Marchetti

Calico Enterprises 3466

Gardening for Real People 3373
560 Franklin St.

Buffalo. NY 14202
716.883-7620; tax. 716-8M.7626
Webstto:
www gardeningfcerealaeople com
Staff: Pam Terme Gab/ De Rose. Ron
Marton. Jackie Albarela
Programs: Gardening for Real Peope

GJumont 1231

Gaylord Entertainment 2311

GEM 1511-13

German Films & TV--14RW 3111

German United Dist.
Progra mmvertrieb 3111

Gestmusic Zeppelin International 731

Global Association of Independent
Television 3361

5455 Wilshire Blvd.. Suite 1700
Los Angeles. CA 90036
323-782-7180; hoc 323.782-7181
amait gaiteettaatcra

JANUARY 17

Website: wvnv.gartnel
Staff: Brian Nash, Joseph Weber
Products/services: GAIT Festival iinde-
pendent TV predixtim festival); New web -

it Pike ccrn

Global Entertainment Media 1741

Global Media Corporation 2779

Global Media Distribution 761
380 Madison Avenue, 15th Floor
New York. NY 10017
212-757-4242; fax 212-338-6926

rgalotaroGgidbmedia corn
Staff: Pedro Font. Silva Garcia, Amy
Moshovos, lieien Brook, Penny Kuctiman.
Rita Galofaro

Programs: Laberrios de Pawn"; MLyeves
Enganadas"; DKDA-Suenos de
-luventud'; La Casa de la Ptaya'. Amigos
for Swenpre. Serafin. Alma Rebelde Por
to Amor El Milo que Vino del Mar: trihemo
en el Paraiso: Tres Akieres

Global Sports Network 3516

Global Telemedia Inc. 2621
One Deck Street. Suite 502
Stamford. CT 06902
21)3-359-6781; fax: 203-425-2140

gtigkesnetnel
Staff: Gregory Kirnmeiman
Programs: The Greatest Circus Acts in the
World*, Raicord'Cheatrag Gravity-The
Story of Parachutes. Juggler: The Sci-Fl
Fries: 50 X 2000: Mips: Fabulous
Fortunes; Mafia; The Mystery Peoples of
the World: Admitures Beyond: UFOs and
Channekrig: The Titanic Story The Mystery
& Legacy of the Titanic: Bright Ideas; The
Discovery of Marilyn Monroe knprov
Tonife; The Adventures of Elmer and
Friends. A Tale of Cinderella: AtpliaDel Zoo:
Colors and Shapes Circus: Digging for
Dinosaurs: Go for tf--Extrerre Sports kin
Kids: Uncle Nick and the Magic Foretct: The
!knew Express; The Sports of the
Twentieth Century; The World of &boom:
The Astonishing Kidd of Speed; The World
in Action: The Sound of the New
Genera:kin: Spills and Meals,- They Caw
Because They Mink They Can: Ten to the
Extreme; Inside Sport Fishing;
Volomanwatch; This Day in Herrin; This
Day in Hollywood,' Tars of the Trade Send
Round the Song: An Evening at the know
Girrs Night Out The Greatest Cartoons
From the European Codectien: Mort* Utile
HOW: Rue ElimutreS Package: Crossover;
Graveyard Story Itietee WOW Pity No
Angel: Rtratteit' Shoes of the Devil

Globe Media S.A. 731-C
Menendez Pidal, 43
28036 Madrid. Spain
34-9-350-40.90
Staff: Jose Maria Ircsam. Emilio Amgen.
Andres Varela. Antonio Insarri.Belan
Sanchez
Programs: Periociistas; Cornixtfierce:
faceva, de Farmiiit Thsbcos

Gtobo TV International 2360

Golden Books Family Entertainment
2984

Good1 imos Entertainment N/A

16 E. 40th SL
New York. NY 10016
212.951-3003; tax 212.679-6857
Stott Andrew Greenberg. Seth Wilk- on,
Brian McNeese, Catherine Branscorne
Program Cindy Crawford' A New
Dimension, Mw Muscles. A fitness
Adventure,' Rudolph the Red -Nosed
Remdeer. The Morse. Greatest Heroes arid
Legends. Carrieiol. the Legend: Animated
Classics Libraries 1, Al and IN
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Get up to speed on the latest developments bringing television and the Inter-

net together in our TV and the Internet Special Report. Published in our new

Digital 2000 section, this January 31 report will provide you with information

on all the convergence initiatives being made from PC/TV combinations to

media streaming advances and new broadband technology.

With a circulation of over 36,000 influential executives in broadcast, cable.

satellite, DBS. network and new media sectors, your message will be seen

by all key players in electronic communications. Call your Broadcasting &

Cable representative to reserve space and watch your Net profits soar.

Broadcasting Cable
ONE MARKETPLACE ONE MAGAZINE

Chair.* Bouccorn: 775452-1290 Martial ()mum 323-549-4 t 14
A004.1 Pawl,' 212437-7022  Y.'onii Pettus 212-337-6945  Ctassthed AcivorusiNg & Markatptaca AdvertAPITIO: 212.337-6962

+alto ours wires/Tr. www_bioadcastingestliceem

JE



A BROADCASTING & CABLE SPECIAL REPORT

SPACE CLOSING DATE January 21, 2000
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GPN/Unlyersity of Nebraska -Lincoln
3377

Granada Media International 1840

GRB Entertainment 2461

13400 Riverside Dr.. Suite 300
Sherman Oaks. CA 91423
818.728-7600; fax 728.7676
e -matt satesegrbercorn
Staff: Stephen Barden, Robin Houcken,
Gary Benz. Al Linton. Michael Branton, Kim
Salk*, Jason Sikes, Inge Van Her*, Debby
Levin, Mark Reinhart. Beve Reps. Danny
Kopels Andreas Schiener, Ule Cichoclo
Programs: The tneesegatarr.
Supersieierts'. Real Ghosthunterr;
Intimate Specalti Effects': Disaster
Detectives'; Cinema Secrets': Anima's Are
People Toe; Caught on Tape'; Storm
Warning!

Great Chefs Television 431
PO Box 56757
New Orleans, LA 70156.6757
504-581-5000: fax: 504-581-1188
e-mail: greetchetseworldnetatt net
Websthe venw.greatchefs.com
Staff: Johei Shoup, Bernard Brown, Linda
Anne Nix. Cybil Curtis. John Beyer
Programs: Great Chefs of France; Great
Chefs of Austria, Great Ctvls of South
America; Great Chefs of the CanOteari,
Great Chefs of America; Great Chefs of the
*bre: Great Chefs of Hawaii; Great
Chefs-Great Cities: Great aiefs of the
East; Gran Chefs of the West Great Chefs
of the Scurf. Great Chefs: The Louisiana
New Garde; Great Chefs of Chicago: Graaf
Chefs of San Francisco; Great Chefs of
New Orleans; Chocolate Passim
Chocolate Dreams; Chocolate Edition,
Oriental Obsessions; Mexican Madness;
Great Chefs, Great 880; Great Southern
Barbecue; Great Outdoor Cooking; Great
Chefs: The Women, Great Chefs ilecween
Treat Great Chefs Cook ?Wan; Great
Chefs: A Show for AN Seasons. An
kitten:trona! Holiday Table; Great Chefs.
Desserts; A Seafood Sampler: Great Chefs:
Appetizers: Great Chefs Cook Amercan:
Great French Fest Great American bats; A
New Orleans Jazz Brunch; Down Home
Cookin'; A Southway/ Thanksgiving Feast;
Stepharie Grape* Live in New Orleans;
Toots Thiekvnarts Live vi New &laws; Les
McCann in New Orleans; Don Menza LiVe
in New Orleans; Eilyri Rucker Lire in New
Orleans; Chant Byrd Live in New Orleans:
Jack Sheldon Live in New Orleans; The
Dukes of °Wetland and Friends; Ernestine
Anderson Lire in New Orleans; inna
Thomas Live in New Orleans; The New
York Jazz Quartet the in New Orleans, A
Salute to Jetty Rod Morton; A
Woodchopper's BA Woody Herman
Remernibered: EMS Marsahs and New
Generation (hie in New Orleans

Great /forth International 2800
3720 76 Ave
Edmonton, Alberta T6B 2149
403-440-3400

Stift Keel' Booth _Winder Batty. Andy
Thomson

Programs: Mints and Quads'. Murder in
Normandy': Warriors of the MOW; The
Trial of Fri :ern'; Dangerous Dre,trns: The
Life of the Great Farina', River of Sand',
&MO A: Secrets of Forensic kierve",
The Koine( Park Riots'

Groupe Muttimedla 831

Gruppo Minerva International 805
Via 0 Cararosa, 18
00198 Rome, Italy

39.06-8543841: tax: 39-06-8558105

Staff: Gianluca Curti, Cnstina Cassa-io

Gullane Pictures 1031
1133 Broadway, Sute 1520
New York. NY 10010

212-645-3555; tax. 212-463-9626
Webslte: WWW brittalicroft.com
Staff: Jennifer Thieroff. Todd Leavitt, David
Jacobs, Michael Hefferon, Jil Keeleyside,
Wllkarn Harris, Charles Falzon, Kevin Gaits,
Nancy Chapelle, Cindy Bernstein. Jesse
Stovin, Bntt Aaron
Programs: LitrIvat Blt & Bob'.
Arventva. Journeys in Italian Cuisine;
Eckhart. The True Meaning of Crurnbtest
The Adventures of Captain Pugwash,
James the Cat: What Katy Ad

Guystuff TV 228

H
Hallmark Entertainment 2818
1325 Avereie of the Americas, 21st Floor
New York, NY 10019

212-977-9001; fax: 212-977-9049
Staff: Paler von Gal, Joel Denton. Liz
Sheppard. Eras Pack, Bonnie Low, Torqull
Mactleal, Jonathan Wine, Donna
Cromwell
Programs: Miniseries-Mk:OW: The
10th Kingdom': Jason and the Agrortaide;
Made-ion-TV-movies-The Wishing Tree';
Out of Time; The inspectors N'; Ratr;
Mermaid': Finding Buck McHenry'

Hallmark Entertainment Networks
2818
6430 South Fiddlers Green Circle, Sulu
500
Englewood, CO 80111
303.220-7990; fax: 303-220-7660
Staff': David Evans, Andy Bntant. Eduardo
Vera. Richard Buchanan, Jodie McAfee Kip
Vanderbi11

Product Global cable and sate  chan-
nel

Happy Face Entertainment 3480

Harmony Gold 443
7655 Sunset Bled
Los Angeles. CA 90046
323-851-4900; far 323.851-5599
Staff: Frank Agrama, Colleen Morris. Alan
Lets. Joanne Rottman, EliS4Albelleafa
Programs: Robotech 3000; Wade/iv After
Midnight The Adventures of Rin Tin Tin

Harrington, Righter & Parsons Inc.
2350

Harvey Entertainment Co. 237

HON Communications 805
Via Lustedi, 7
20122 Mien. Rely
39 2 58305949, fax: 39 2 58309965
Staff: Francesco Robatto. Paolo Stelanelli

Healthology LLC 2486

Hearst -Argyle Television Productions
281

5 IV Pace
Needham, PM 02494
781-433.4119: fax: 781-433-4198
Staff: Bruce Matson, John 844kets, Julia
Young. Gabriel* Easterwocri, Ted Baker,
Mary Markarian
Programs: Wild Moments', Rebecca's
Garden; Living Better with Carrie Watt
SOS in Asnera: Remittal* Journery
Services: Good Housekeeping Reports
news senrtce; station rnarketrra

Hearst EMertakiment 881
235 E. 45th St

Now York NV 10017
212.455-4000 fax: 212-983-6379
Staff: Bruce Paisner, William Miler, Glenda
Grant, Stacey Velem. Robert Corona.
Steve Weiser. Bob Mahiman. Chad Lapp,
Then Devlin, Michael Doury, Jerry ShevIck.
Reck Karo, Gustavo Basalo, C)rithle-
Hudscrt-Fernandez, Gerald Birenspan.
Jennifer Lep
Programs: Popular Mechanics for Kids',
B Snuff, with Style' Famous Homes and
Hideaways': Smart Wrier; Rai
Hazetton's House Cads': Phantom 2040,
At flew Popeye: Original Popeye: Pepeye
and Son; Cool facCool; BeetV Bailey;
Barney cootie & Snuffy Smirk ?Vary Kat
Rash Gordon; The &Uproar Adventures of
Otiasvnodo; AdVevitures of the Galaxy
Rangers; The Legend of PAX* Vatant:
Onginal Biondie; Ongeal Flash Gordon;
Brewster Place, Eerie, Mau; Hee Haw
Time Capsules, Featuresipackages-
Marquee r; Internatc.nai leaves-Sex
and Mrs. X'; My Mother the Spy; ft labu

Behave': 51v/infring Lessens/ Ariotlw
Woman's Husband'; Trial by Media'; cnrer
250 leabxe-length rims and miniseries;
International: animated- 77v Legend of
Prince Vacant All New Popeye; Original
Popeye; Poor, & Son; Phantom 2040,
The Magical Adventures of Ouasirnodo:
Cool McCord. Beetle At*: Barney Goog'e
& Snuffy Smith; Krary Kat; Defenders of
the Earth; G-Forre; The New Adventures of
Rash Gordon; Animated Rash Gordon;
&Ventures of the Galaxy Rangers; animat-
ed specials: Internatcna: series-FarnouS
HOMS & hideaways'. Popular Mechanics
for Kids. 8. Smith with Style; Waterfrott
Original Blanche. Original Flash Gordon;
Perspectives on Greatness; Brewster
FIX& What Happened?: Essence of Lice;
In the Name of Love; Inewiate Ftortralts,
Rivals; internattraf specials-Harley
Dandson The American Motorcycle; Made
in the USA; Fantasies of the Stars: Wortd
Greatest Magic; WorldS Greatest Magic N;
Wtvfd's Greatest Magic N: *briers
Greatest Magic 1V WortdS Greatest Magic
V; Houdini. Unlocking His Secrets; The
Hidden Secrets of Magic: Lance Baton,
Master Magician. Lance Burton: The
EMCVA111117 Smithsonian Eichbiton
Specials; Short Story Cinema; Portraits of
Courage, Rosso & the Games;
international: ocher-Hearst Reports:
Hearst Magazine Videos: Chronicle; rrrne
Capsule

Henninger 2800
2601-A Wilson Blvd.
Arlrglon. VA 22201
703.243-3444
Staff: Rob Henninger, Steven Schupak,
Brian Kee', Bobby Wnghl.
Programs: Beyond the Wale Birds Like
Us; GSISOCS of Worship: The Most Amazing
Holy Places in the World: Crash Landing;
The Curse of the Hope Diamond; Edge of
Extinction: The Leather Back Sea Tote;
Secret Rite; Goldr, The Ra,y; Halloween:
Legends, Ghosts, and Gotilins. The

invisible War: It Seems Like tlasterday,
Kiss and Teti; Jack the Ripper: Jennifer
Murray: Malting Her Mark; Mending Ways:
The Carreia Indians of Bahl; Nuclear
Terrorism,' On HaSowed Gravid, Over the
Edge; The Pole Posn'ion Portraits in Horror.
Prince of Daihriess; Private I; The Rodney
King Incident Race and Justice in
America; The Secrets of the Warriors
Poww; Space Tech: From Science to
Action to Fact; Stealing the Bomb; Top
Gun Academy: The Real Story; Tricking the
Chief; The Tlinguska Phenomenal;
Situation Cribcat U.S.S. Forrestal;
Situation Critical: The S.S. Mayaguez,
Wings of Fire: Creature Ciote Blue Sky

City; Ping Pong. Newstreakers. &Wm Slap
Key; The Modern ManS &Oda to
Famerhood. Ernest Boienine on Tar:
Classic Hall)nvood: The Road to Stivt:10m.
Exorcism Dealings in tne Dark Side; hi tne
Grip of Evil; The Human Factor

HHC-TV 3381

High Horse Productions 354
High Point Films & Television Ltd.

1511-22
25 Elizabeth Meets
London NW3 4UH Ergar.i
44 20 7588 3686; fat_ 44 20 7586 3117

salesehighpoint-thehlrncona
ny.00.1.*

WebsIts: vrww.highpoinit-thelikriccrnpa.
ny co.uk
Staff: Carey Fitzgerald, Julie Miff",
Sarah Hughes

Programs: Lady N-4?: The Many Dm!'
of Norman Way; Minx Manor; Astro &
Fist of the North Star; Present -Day
Dinosaurs; The Village People Go North
Down Under; A Change of Heart, For
Better, For WM.; Jihrtah: Hot Bodes;
Naughty But Nice Girls; Razor Blade Sn;
Stephen King The Night Fryer: Oliver
Stone Presents Gravesend; General awl;
The Slipper and ttei Rose; Zombie Davin of
the Dead, Santa Sangre; Everynight
Evelynight The Elle; Don Milani; The
People's Princess; Virtual Terror: Spring
Break; Sugar Sugar: On the Edge of
R,*8Ny: Fury at Smuggler's Bay; Dr.
Terror's House of Heifer; The Sex Guiet
to Europe; Gary Rhodes: An Australian
Odyssey Flavours of South America; Stars
and Cars; Floyd on Or CapriceS Trsve$
Sea World; Out There: Go Wild, The
Complete Skier; Caprice: The Making of
SupermodeJ; Mary: Childreres Casualr
Fallowing tfte Fenceline; The James *nit
Story, Cynthia Payne's House of Or; D.3,2
Argento's World of Horror; The /*story c4'
Pintrak Two Hairs from London; Born in
Soweto: Rough Ftdera The AbscAite
Asked Truth; Scopophilia; One KV Ride
The Australian kaemational AYshow;
Camel Outback; liny'Juns of the
Land/Rtrytityns of time past/Alfas Moro=

Hilltop Entertainment LIC WOO

HIT Entertainment PLC 531

Holland Presents 2911

The Hollywood Reporter Girl

Homo Improvement Network 2916
344: 3aker St

San Diego, CA 92117
858-273-0576

rorneforChorretvnet com
Website: weivr.horreinel.com
Staff: Bruce Lamb. Paloma 6/ass. Barry
Co*
Programs: American Hoax. Revak: Guir
TV Workshop'

Honkworm International 3441

Horizon Quebec 871

502 Duluth East

Montreal, Quebec tf2L 1A7 Canada
514.289-9977; fax: 514-289-1863

jean.bouctxrdelympatto.ca
Website:www guebec.auCiOvisL*i.com
Staff: Jean Bouchard, Suzanne L/Iplate
Programs: Drama. docurrer. lanes, vs6e.'
comedy, movies, animation, sitcoms, for-
mats.

House of Blues Digital Inc. 2686

HRP 831

805 7rwd Avenue, 24th Floor
Nevi York. NY 10022
212.756-3600
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Stet Murray Berkowitz, John McMorrow,
Hecker. Joel Gutman. David Palmer.

m Wind, Charlie Lino. Tracey Tur.an.

IV Schwartz, Stere Shack!, Andrew
:e Mark Marino, Allison Auerbach

141:71ey Corporation 3463

I-Stesonl TV 3240
- .4/ 20th St, State 401

rbfic, NY 10011

-stie www.istreamtecom
S: 1: Chip Ruhnke, Joe Triptian. Aipay

Colette Harrell
F :xis/services: Encoding c4 Internet
v c;e from °Caw sources: LAra.high quali

:.reaming Internet video for broadband;
erearced OuckTirne muse -video

ere::drig; Webcast studios

MC 3665

lbellive USA Inc. 2481

Entertainment International
1511-44

WIM Film Associates, Inc. 2635
1323 East Panne Avenue
Cirtile, CA 91205
818-243-4976; fax: 818-550-9728
0-eAell: ifmlerneaol.com
Staff: Antony Geinane, kin Lyons, Anthony
4: 3

Programs: Against the Tide; Avot
Orar.:,,e; Amen= Summer: Stack Light
LtVo! Love; &Ai Dance: Captive; Christmas
Ar4;el', Confidence Man; Danger Games,
Da-cerous Propositon: Dark Nova': Dead
tin; pet' Elsinore; Emissary; Encounters.
Frie:*-s Child; Get Away, Get Away; Heaven
.me me Suicide Cg; Meld My Hand I'm
Dy,ng; hot Times at Montclair H.001;
hist-mini& Suntrnw of DecisiOn;
littalluvers; Men Seeking Women':
Morvny; Mammy 2; Offspring:
RV::: of No Return; Private 1; Raising
Hawes; Reluctant Awe; Road To
**hem Savage Justice; Second Sg.rit,
The Settlemen t'; Sex is a Four -Letter
Keit Solstice: Somewhere in the
Daio7ass: Timeless; Torment; Ths Truth
Ate:IA*9r; War Rewern: WatervAte;
Wt Aebitster'; White Force; WV
Me.,fruvers: Witness An the Warziovie

*Ina Productions 1039

trA 2206

Management Group 2963
20:: ' Blvd

See*3 Monica, CA 90403
31'J-8289662
e -matt Sarneemib corn
Stott Suzanne Matheson, Tasha
Ignezzitto, Christian Czurak
Services: New meda, entertainment &
bzress management insurance brokers

impact 1511-48

baeoendent Artists Co. 1039
844i Melrose Puce
Los Angeles, CA 90069

323852-1288; lax: 323.652-1088
e-mail:eackzoneyahoo.com
Pic osier: www.iscorAne.net

t'e N. Lee Lacy, Ellen Endo, Keiin Milts
Prr ',Innis: Big Screen TV': The Movie
S "; The Risen Past': Pet Guys': Movie
S. a SiographAs: Adventunies with SaAri

'WOW; Out of the Coe"; The
:master; Snakesko Jacket': China

Bayou Gnarl"; The Last Resort:
Sack

11..irfietaltioacabicten

Independent Television Network Inc.
375

InetliveTV 3680

Inktomi Corp. 2850

InnovaTV.com 2965

Interactive Pictures Corp. 3266
1009 Commerce Park Dr.
Oak Ridge, TN 37830

888.909-4749
e-mail: staheipix.com
Webslte: www.ipix men
Stott Linda Larimore, Chastity McLain,
John Murphy, Mary Claiborne, Jeremy
Sever, Ed Lewis
Products: IPIY Virtual Ice's. 4'3E0

International Documentary
Association 3734

Internet Advertising Bureau Inc. 2474

Intersound Inc. 443
962 N. La Cierega IWO
las Angeles, CA 90069
e-mail adrninaintersound corn
IM MO*: W.Wcintersound.corn
Staff: Kent Harrison Hares. Garry Morns,
Paul Poste. Witiam Davis
Services: Auto and video post -production
servota; language dubtang and subbeing

Intenru 2629

Intonetworks 3132

lone Communications 731

Ipnetwork.com 2478

Ireland on Screen 2001

Italian Film Commission 805
1801 Avenue ()line Stars. Suite 700
Los Angeles. CA 90067
323-879.0950; lax: 310-203.8335
Statf: Pasquale Bova. Carol Fabi, Anna
Sannito

Italian Wade Commission 805
Via Liszt, 21
Roma 00144, Italy
39 06 59921
Staff: Anna Maria Paranzlno, Antonelli
Cocoa

Het 1431

ITSTY.com 2280

Ivanhoe Broadcast News 1739
2745 W Fa:I-bares Ait
Weiler Park, FL 32789
407-740.0769; fax. 407-740-5320
e-mail: lcherryervanhoe.com
Website: WWW.wanhoe.corn
Staff: John Cherry, Elizabeth Buchanan,
Mary Zagers White, Susan Mikolarek,
Manorie Thomas
Programs: Smart Woman; Prescription:
Health; Medical fireaktnrctigris
Products: Ovine Media news service for
station Websites; ochne women's news
service for station Websles

J&M Entertainment
2. Dorset Square
London NW1 6PX England
0207-7236544; tax. 0207-7247541
e-mail: tysalesSiment corn
Staff:: Tony Lytle
Programs: Night Train; Comokit*/. lore!
and Rage. Feoer; The General; Revengers'
Corredws, Ocean Tntie; Levers from a
Wet

1511-18

Janson Television & Video 3333

68 Se -mine -is Rd.,

Harrington Park. NJ 07640
201-784.8488; tax 201-784-3993
e-mail: alerireatjarsson.oam
Website: www ianson coen
Staff: Stephen Janson. Zara Jansen, Betsy
Van Ost. Julie Conover, Mark Jerrings
Programs: The Worlds of Harry Coma
.k: Donna. Return of the Doiphin. Aqua
Ranee Lyme Disease. A Guide to
Preventon, The Toughest Break: Martin's
Story. The Loans on Gallen &off;
Etintwarch; Colt Legend & Legacy
Women's Hearts al Risk; Vampires of New
&ORO; Thunder in the Canyon: The
Scottish Fiddle Orchestra Plays Taranto: Ail
Bird TY, triage of Jesus

JCS Syndication Services 2449

John Adams Television 1511-45
Solarnon"s Court, Bournus Green
Stroud, Glos GL6 8 LY UK
44 1 453 885 700; fax: 44 1 453 885 701
Stall. John Adams
Progroorx The Future is lOol'; Dinosaurs
of die Deep': The Lizards of Oa':
Atphaber.. Animal Marseers". Animal
Fantuer: Connections', Ozzie the Owl'
Play and Discover with Digger S Solar'
Travelog Lite'

Jungle VISIOri 3177

K
Katz Television Group 631
125 W. 55th St.
New York. NY 10019
212.424-6003
Website: www.katz-media cam
Staff: J -m Beloyianis, Jen Murtagh.
Michael Hugger, Crag Brcitman. Rob
Russo. Dan Griffin, Chicioe Bucco, Regina
Keson, Gael), Lemarchand. Michael
Spiesman, Chris Jordan, lbra Morales.
Swain Weiner, Bit Carroll. Ruth lee
Leaman, Janeen Biork. Jim Wan, Greg

Rub TatIner. Lisa Hollaencler,
Andrea Hughes, Anthony Spina. Allison
Koonde.i

Kayenta Production 3173
2 Impasse Mot act
75012 Parrs. France
33 1 43 45 55 44; tax: 33 1 43 40 69 55
e-mail: oxitactitteayenta corn
Staff: Michel Pusan,. Therry Pittard,
Kourtney Kaye, Slephane Cried. Emily

Mayte Espna

The Kermit Channel 2818
6430 South Fiddlers Green Otcle. Suite
500
Englewood. CO 80111
303-220-7990. fax: 303-220-7660
Staff: David Evans, Andy Brilliant. Richard
Buchanan. Jodie McAfee. Kip Vanden:in

KHK Films 3376

Kids TV/Doc TV 1511-35

KidScreen Magazine 3341
366 Adelaide St. West. Sure 500
Toronto. Ontario 145V 1R9 Canada
416.408.2300; fax: 416-408-0870
e -malt: smiddlebrookCtrur*co.com
Website: www kodscreen.com
Staff: Jim Shenk men, Ken Fates'. Shelley
Middlebrook Mary Madderer. Mercer:
Bonanno
Product: KAIScreen Msigaioe

King of Loserland-The Men's Club
3443

King World International 2031

JANUARY 17.

1700 Broadway. 33rd Fl
New York NY 10019
212-541-0277; tar. 212-582-9255
Steil: Fred Cohen, Steve Friedman, Ellen
Pate Ted Bookstaver, Greg Heime Kayla,/
Moss

Programs: The Martin Short Snow. Merritt
Heattei Game Show Catalog: Scared
Straight( 20 Yeats Later; Candid Camera

King World Media Sales 2031

King World Productions Inc. 2030
12400 Wilshire &YD.. Suite 1200
Los Angeles, CA 90025
310-826-1108; fax 310-207-2179
Staff: Raaw King. Michael King, Donald
Nate!, Andy Friendly, Randi Cone.
Stuart Stringlellon
Programs: Carts Court': Haywood
SQUIreS-; Wheel of Fortune. Jeopardy!: The
Oprah Winfrey Show The Marti'? Short
Show: inside Edition

Kodansha Ltd. 2210

Korean Pavilion 2910

KMPG Digital Media Business
Incubator 2850

KMPG Media/Content Consulting
Practice 2850

Kushner -Locke Co. 3263
11601 W4hire Brid., 21st Floor
Los Angeles. CA 90025
310.481-2000; lax: 310-481-2101
Stet: Donald Kushner, Peter Locke. Chris
Perry-Melish. Wendy Reeds, Mevetyn
Valladares. VaJghdrea Harvey
Programs: TV series- Privet Itiu Believe
Jr?, Speciais-Cnnarrat Confessions;
Family films-Magic Adrentures series.
Including The Microscopic Boy'. Adventure
Expose. Teenage Space Vantenes". Akvis
in the We'd Wkld West', Snapeshitter",
Mysterious Museum', Teen Sorcery'. Teen
Task Force'. Teen Knight Excalibur Kid',
Samurai 7". Boy with the X -Ray Eyes':
Featise lerns-Thro Zone collection;
'Picking Up the Pieces"; 'The Last
Producer'; *Freeway Ccellessior4 of a
Trickbaby"; 'Mambo CaW; 'Senor;
"Ringmaster". *Susan's Place"; Hollywood
Atter Dark collection. including Snandra
The AMA, Girl. limb:tie Wves. The
Virgins of Stitvwood Forest. Castle
Beauties. Dungeon of Desire, Hidden
Eleauljes, Phantom Low. Pfeasurecraft
Knots 2030. Zones.. PassicoS Avenger,
Passions Desire. Fernafien N. Erotic House
of Wax. Loata 2000 HMI Exotica. Erotic
Confessions

1
La Cinquiemeila Sept/Arto 911

Lacey Entertainment N/A
1414 Avenue of the knencaS
New York, NY 10019
212-754-5482; lax:212-754-5481

lacerenlesol.com
Steil: Brian Lacey
Programs: Pokemon; America's Dumbest
Criminals. Mr Men S Little Mess: The Lost
Letter. The Mr. Men Show; Shelley T Turtle
Show, Mega Mart. Street Fighter; WWAC
Masters

Lain International Inc. 706

Lakeshore International 1801

ledahlms S.A. 1145

Leisurnview Ltd. 1511-54

Liberty International Entertainment

2000 BROADCASTING & CABLE 11
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Inc. 1511-54 2001 Staff: Giorgi) Prandoni, Francesco Jutland

Ucensemusic.com 3163
313 Townsend St . Suite 212
San Francisco. CA 94107
415.543-2470
Staff- Stephanie Crump, Steve Bencier
Services: Musi: StrVC,?.1. music 1, -.erring

The Licensing Channel B.V. 2911

Lllesize Entertainment & Releasing
3354

Lifestyles Productions 3469

Link Television Entertainment 1511-23
10339 Whipple St
Totals ltke, CA 91602
818-508-9300. lax: 818-508-0800
e-mail: linkentosatbrnindspnrg.corn
Websitst: vow linkenlertainment.co.uk
Staff: Jo Kavanagh Payne. Darla Sacco,
Katherine Masterson, Cy rthra Kennedy
Programs: Barney; Efhetiert the Tiger:
The Forporten Toys Special: Grab/0 the
Rabbit Moo & Boo*: It:1st:nen Pat's
ABC/123 d Reading; Second Star to the
Left-; The Sandman: Spider; The Trap
Door; An Antics; Cluttertrappy Ponies;
Monster TV', Spooks of Bottle Bay Mtn':
CalIDOU Kitchen: The First Snow of Wirrftv;
The Forgotten Toys: Series 1 and II; Jack &
Marcel"; The Morph Files; Preston Pig;
Waking Voter; The Slow Norrisi; Tales of
a Wise King; What a Mess; Big Alert. Eye
of the $torni; Prates: Teddyfiems; Dew
Sea Dick

Unkshare Corp. 3135

Lion's Gate Entertainment 901
5750 Wirsnire Blvd., Suite 501
Los Angeles, CA 90036
323-692-7300; lax. 323.692-7373
Staff: Decrks Met Joe Drake, Keen
Beggs. Jean Huang. Ellen Outdid. Doug
Schwartz, Patti Duce
Programs: &Acted on the Job': Red
Handed; Outrageous Vacation Meas.
When Good Times Go Bad: Science of
Christmas

Uttle Bird 2001

Utton Syndications Inc. 2361

2213 Middle St. 2nd R.
Sullnran's Wand, SC 29482
843-883-5060: tax: 843-883-9957
e-nralt IttondlitIon-swidicatoxiscorn
Staff: Dave Morgan. Nancy Smeltzer, Tern
Yost. Dale Snyder, Peter Sniderrnan, C.J.
Kowanie, Meg Caddell, Torn Spitnale
Programs Jack HannaS Anima'
Adventures; P Allen Smith Gardens':
Thunderbox"; Brendan Tartikon Know It
Ads; Elloocry Br et' Jack friehnaV

Specl.Ws. P Allen Snub" Gardens
Specials*: P Alen SmIn Gardens
Vig.nettes'; Desperate Passage Rim
Senes: Story of a /twit.'

Living Element Pictures 2319

Load Media Networks 1241

London Films 1511-29

London Television Service/BIS. 1511-
58

Lucky World Productions Ltd. 1511-09

M
MIL Banks 3350

M5 911

M6 Droits Audiovisuels 911

Magma European Scripting House
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Magus Entertainment
Ampervst-aut 1C,
1221 GJ Hilversum, The Netherlands
31 35 6420677; tax 31 35 6420668
e -malt magusamerldonline.r4
Staff: Rick van der Heuvel. Jaap Joosl
Breijinck
Programs: Renada, Sirrisaiagnmm;
Stitches in Time"; The Veiveteen Rabbit*:
Mystery of Nature. Travel Destinations.
Kruger National Park 700 Years of Nature
Conservation': fldverrtures'; Acarierre;
Mae; ;fa mata *, Meadow Lands";
fantastic Tales-Tootrifaines"

Mainframe Entertainment Inc.

Mainline Releasing

Ma instreetweek.com

Marathon International

Mark Anthony Entertainment

1930

3364

638

911

2480
W 39:n St.

New York, NY10018

212-271-2359
Stilt Tony inteirsano, Don Barnett, Gram
Norlin
Programs: WXO Wrestling', M& -n Floor,
Filbert Fopp Can't Stop. Bcenbshells. 18th
Annioil Country Showdown

Massachusetts School of Law 827

Matrix Exhibits 1790

M.b. Producclones 731-K
Sarti.xua 8-A

01007 Vitoria
945 13 48 46: fax: 945 15 04 45
e-mail: rr:friamamb-prod.com

www mb-prod
Staff: Myriam Ballesteros, Ariges,ca
Sodube
Programs: Alm and Mr. Bobo; The

of a Wicked Man

MBC Production Co. Ltd. 2910

Media Freight Services 1511-51
Media liaise. Spnngfieid Rd.
Hayes. Mtictx. UK U84 ODD
44-20.8573-9999; fax: 44-20-8573-9592
e-mail: sermesOrredafreight.co.uk
Website: ViAVi.rr,rcialreight.co.uk
Staff: W.ernan Brett, Nan Armstrong,
Helen Jeremiah. Pail Goldsworthy
Products/services: Event Caltridar on
Webstes, on-srle market service, world-
wide courier services. international freight
forwarding. fulfillment. computerized stor-
age faculties

Media International Corp. (MICO) 2281

Media Metrix Inc. 3066

Media Services Group 3462

Mediacast
2065

481 8111 Aye.

Suite 1545
New York, NY 10001
212-967-6698; fax: 212-967-8.685
Staff: Steve Abel. Jere Patterson, Mark
Rottman. Mark Arnici
Programs: Lets Bowl, Speed Racer

N/A

Medlacube 805
1064 North Hillcrest Road
Beverly Hills. CA 90210
310.3-85-9047; fair 310-3.85-0280
Staff: Giorgio Praritioni, Frarcesco Juiltand

Mediacube Nada 805
Via Procaccinr, 25
20154 Milan, Italy
39 02 345791: fax: 39 02 333105088

Medlamax International/La Fete
Group

Mediametrie/Eurodata-TY

1910

911

ModiaSite 2920
925 Liberty Ave.
Pittsixtrgh, PA 15222
412-288-9910. fax: 412-888-9905
ft-mall:ir.loOmediasrte.net
Webslte: wrote .mectesne.net
Staff: Howard Mind°, Krishna Pendyala,
Ron Ouartararo, Per Siotors, Ken Cass.
Productsiservkas: MediaSde Publisher;
Put:wisher Modules-auto Index, speech
index, highlights index.'. -commerce,
image index, rrveda formats: MediaSiate
VIetiFinder-, Branded MediaSte

Mediatrade Spa 805
'tale Europa. 48
20093 Coiogno Monzese. Milan, Italy
39 02 25141
Staff: Roberto Pace, Daniele Lorenzano,
Aide Spagnoli, Girt/canna Arata, Aessandra
'Alen Hamra, Alessandro Broglia, Daniela
Baghani, Paolo Penn, Akia Romersa.
Gatxiella Badabio

MediScope Productions 3358
2304 E. Meyer Blvd., A-21
Kansas City, MO 64132
815.226-9297; lax_ 816-276-9222
e -mall: cmconnaseheatthmotwest org
Website: www drhock corn
Stift Cadie Connors. Laura McCabe.
Dennis Mot:Ult.:hey, Dr. Leonard Hock
Programs: Behtnel me Discovery

Mega Entertainment International 480
150 West 25th St., Suite 503
Now York. NY 10001
212.242-0088: fax: 212-242-0808
e-mail:meganyibibm net
Staff: IN Sidi, Snarcee Melamed. Natalia
Virdcn, Mix Sommer, Rochelle Janson-
Benning, Israel Dort Iris Panzer, Chen Sidi.
Avner Frank
Programs: EZ Not SoperSurfers; Bug
Ofteuzz Off: Peter & Defective Bogey
Ancient Tales far the New Matenniurn;
Prophecy Written on the Wind; Snake
Priest's Message; Baseman Wind; Desert
Real'!): CowboyS Dusty rise;
Desbnations; Terra Australis; Secrets of
India: Beyond the Horizon; The L41,6 a.;

Marro l 6 if, Omer and the Star Child;
Mdian; Bosco Adventures: Space
Sagittarius; Charlotte; Cuore; Angie Girl
Annette

MelselmanlRede Media Group 3457

Mel GInIger and Associates
1039

Meridian Broadcasting 2320

Nletrosplash.com Productions 2841

MG/Perin Inc. 2065
21 East 40th St, Slot 1601
New York. NY 10016
212-447.5600
e-mail: rngpereritsolccen
Staff: Richard Penn, David Campbell,
Candace Fisher, Carol Jacob
Programs: Am Fowler's Lire in Ine Whle:
Mi Gente! My People!

MGM Worldwide Television Group 100
2500 Broadway S.
Santa Monica, CA 90404
310-449.3000
WebsIte: WWW.mgm.com
Staff: Jim Griffiths. JLIes Haimovitz, Hank
Cohen; MGM Domestic Television-Dea
Shandera, Clancy Collins. Jackie Comeau.
Dasalo M-chael. Steve Hodder, Sara

BerriStrd, Robert Cnenott. Lyle Foster,
Frank Hussey. Tony Leadrritn, Phil Sm.th,
John Wettersten, Geoff Gordon, Brian
Davidson. Steve Herlihy, John Kearney,
Darin McDaniel, Roe Thetis, Ariarn
Howard Weiner, Kim Stenos. Dottie

Parr4la Eaton, MGM International
Televisor-Joy Abbott, Glberte
DeTurerrie, Jett Willies, Simon Sitior,
Wire Lebosse. Susan Siteerman,,
Slalins, Paul Woolley, Netia Dixon, Made
Farmer, Joe Patrick. Enca Olt Carole
DeJonge. Gail Furey. Roland itletzei, Lon
Bober Holmes, Marla Kar. Mathilde
Ratter, Blake Flynn. Chris Jones
Programs: SUrgate SG -1, Natonal
Enquirer TV The Outer Limns, Chat Rom
America. Salwars, MG 75th Annriers2-,
(movie package}

Michaels Media
1721 Ricratson Place
Tampa. FL 33606
813254-9695; lax: 813.254-9291
es -malt rrmbilieCraol.corn
Staff: Michael Eift, Michael VonEnde
Programs: News in Mohan, WeaMerGoz

Hoeoscoxs: MM Des.gn Team; All
News Graplucs. Connecting with Kids.
Healthy for Life

MIcrocast

The Micro -Programming Group

Microsoft WebTV

Microsoft Window Media

Midnite Express

MIFA
BP 399. 6, Avenue Des Pes
74013 Annecy Cedex
33 4 5010 08 00
Websfte: vniw.annecy.org
Staff: Vincent Ferri, Tiziana LOSCJ n,

Dom nixie Puthod
Products: International Animated Film
Festivat internabccia: Animated RLn
Market; Arirrialion and Multimedia Jot
Fair; Interalionat Fcm Prc;ect Carpet.ton

Millennium Teleproduclions 3471

Mind's Eye International 1100

2201 11th Me.. 3rd HOW
Regina, SK S4P 0J8 Canada
306-781-7353; tax: 306.359-3466

rrieintletacsympalico.C3
Website: www.Mindstryeiternational.,:xn
Staff: Kevin DeWalt. Paul Biscit, Mark
PrasiJn. Ken Marshall
Programs: Incredible Story pro;
Mentors; Prairie Berry Pie': Sat Sluvr
The Tourist Melanin Global Adrentu,r1,
The Lost Daugthitr; Lydia*: ENS LeSS0,
Wet Races"; Jericho: Wait of Silence',
Suburban Stripper.; Season of the Eldivr:
Dot Hospital': Ronnie Burkett'

Ministry of Culture and Tourism 2310

Minotaur International 151114

MIP Interactive 2211

11, rue du Core! Pierre Abla
75015 Paris, France

33 (0) 1 41 90 49 49. tax: 33 (0) 1 41 i0
46 45

pansalesernipinteractive com
Website: wwwmipirderactive corn
Staff: Andrew Lerman, Florence
Giacometti, Pascal Perzo, Dana Spartie
Services: Online platform for buyers a -
sellers of television product in the inter -3'
:Kraft marketp'tce

Mississippi Film Office

M MT Sales Inc.

Monarch Film Inc.

2871

185

3383

561

361

711

2976

3472

464

3350
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Loeivs Coronado

Bay Resort
an Diego. California

Are you currently implementing original
online programming?

Do you have a complete understanding of
how to most effectively integrate traditional
and new media?

Have you leveraged all available revenue
streams for entertainment companies?

Do you have an in-depth understanding of
where the experts believe entertainment
and new media will take us in the new
millennium?

Do you have a relationship with the major
players in new media entertainment?

Have you examined all potential partnership
opportunities for your company?

It you answered NO to any of the above
questions, register immediately for
Variety's interactive Summit.

Register now at

www.digitrends.net
Attendance is limited.

For info call 888/880.0625

PlrgrA*-71
INTERACTIVE

SUMMIT11=
It's an Entertainment Revolution.

To exhibit, contact Mike Pubentz at 949/349.9454 ext. 22 iii inpubentzedigitrends.net
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Monster Oistnbutes ltd. 2001

Monte Carlo TV Market 625

Moose & Squirrel Entertainment 3041

Morecom Inc. 3041

Motion International lac. 2411

465 McGill St.
Montreal. Quebec H2Y 06 Canada
514-284-2525: fax 514-985-4461
&melt liwyereknotioninterrotional.00m
Ilebsite:www nxitioninternabonal corn
Stet Stephen Greenberg, Jean Bureau,
Heather Wyer. Ctvistina Rogers

Programs: Little Men, MAN. 36 Hours
to Die; GatinelS Run; &wee, Cigars. The
Sewer of next; Ecce Hem The Greatest
Journeys on Earth; Marsupetam..;
Fantmetfe; Scoop avid Doozie; Pitavnium
Dithensiort; Panda Bear Dayc.are. Prunus
the Dog: The Big Corry C.ouefi, Nebo Mrs
Clienyvni*Je

Motion Pictures, S.A. 731

Motorola Satellite
1500 W. Dundee Rd , Sate 200

Arlington Heghts. IL 60004

800-232-6274
Mebsite: www.mottxotasatellite.com
gaff: Alex Nowak, Jcen Melby, Seth
14.1.-ninstein. Cindy Wiliam. Michael trxles1

Products* Satellite phones and pagers;
support services

The Movie Gang/Themoviegang.com
3385

1102

MI6 Media Properties 175

805 Thud Are . 8th Firm
Flew Bak NY 10022
eine& mIgmedapridaol.com
Staff: Michael Weiser, Ken DuBow,
Michelle Lad
Programs: Hugo Road': The Arrow".
fooksh'; The Windsor Protocol':
Yesterd?r's Target Never 2 Big':
Clockwakhers'. Pk. Contest'''.
iftloodinoon*: 104I Cop': The Nephew:
Route 9'

MTV Networks 661
1515 Broach/ray

New York. NY 10036
Websites: wow.nitr.coni. www.nick.corn,
.r.vorr vtil oxn
Staff: Kathleen Hricik. Debbie Back.
Joinder Ldng, Steve Pats heck. Crystal
James
Programs:MTV Concerts-Backstreet
Boys the': MTV Unp4tvged: MTV
Awards-The 1999 MTV Video Music
Awards': MTV Series- Torn Green Show;
Undressed; the Real World. MTV
Arienabon-Downsown. Station Zero;
Celebrity Deadwitakh Dam. Nickelodeon
Arnmabon-Spongebon SquareOalts.:
Rocket Power; Rugrats, Catcbg: The Wild
Thernbenys: BP.ses Clues, Hey Arnold':
The Angry Beavers; Nickelodeon Lire

Action- The Journey of Men Strange;
Antmorphs; 'sill Concerts-Etc Clapfon &
Friends An Concert A Benefit for the
Crossraids Centre al Antigua; WI
Presents Donna Surivner: Live S More
Encore; 1911 Dirac Live '99 Vill
Awards -1999 Vlif Vogue &ninon
Awards', VHI Series--Behrod the Althac;
Storytellers, VH1 Pop -Up Video

Mulberry Street Pictures 3520

Muller Media Inc. 961
L 47tH St.

New Yak, NY 10022
212.317-0175
e -malt mullet11474401,Com
Webster wort mulieuniKieCOm

Stitt Robert Muller. Daniel Mtericiland.
Gregory Muller. Pen Morgan. Maim
Stavang

Program SaeenScape 1416 titles)',
New Century I. Smoke Screens 2 (12
btles.). Prime Targets II, P/ (approx. 17
titles each); Prime Targets Non -Synder (9
tines). The Wild Ones (10 titles); Weapons
(6 titles). Gedzilla All Stars (12 titles); 71.7rt

Day in Hiskvy1365.64-second inserts)

Muse Entertainment 1910

My Prime Time Inc. 3031

Mycity.com 2876

Nashville Independent Film Festival
3-520

National Weather Networks 3029

National Youth AntiDrug Media
Campaign 3223

NATPE 3610
2425 Olympic Blvd.. Sulu 5501
Santa Moreco. CA 90404
310.453-44-40
e- bpansetTinatpe .org

Web.wte: mew natibe.org
Staff: Beth Braen. Brigette Parse, Heather
Pariah), Lisa Ganbay. Deborah West,
Bonnie Landau
Products/services: Membership servers

NBC Inc. 331

30 Rke:i.eteller Plaza
Neiv York. NY 10112
212-664-4.444

HBO Television Ltd. 1151-69

Nelvana Ltd.
32 Atlantic Ave.
Toronto. Ontario M6K 1X8 Canada
416-588-5571; tar 416-588.5588
Staft Michael Hirsh, Toper Taylor,
Emanuele Mei, Marie Lame Marchand.
Barry Levy, Sid Kaufman, Kristin Hawley.
Catherine Donohue. Gillian Kirby. Jim
Weatherford. Steve Galloway, Margo
Raport

Program r Elko( Moose': Maggie and ttv
ferocous Beast': Marvin the Tap.Dancirg
Horse': George Shrinilis*: Seven Little
Monsters': Tknothy Goes to Schad";
Corduroy Bear; Waster's Unnerse:
Rescue Heroes': Donkey Kong Country':
ROO Poke Olie; George and Martha: Brian
-torques' RedweA; &tsar: King of the
flepttints: Franklin: Little Bear: Bob arid
Margaret Anatole; Rhino Junior
High, Dumb Bunnies. Mythic Warriors:
Gm arthans of the Legend

Neoplanel Inc.

Neptuno Films
Sant Seba.7,1ta. 164. 2n

0.0223 TerrasSa, Barcelona, Scout
34 93 784 16 22; tar 34 93 784 29 38

neptuncittneolunotIms coin
Wehsrte: www.neptunofilms.com
Stalt: Roberto Mitrani, Tony Picarnoles
Programs: The GraitVeggers Sqtrad;
Geckle; Banduero, The Three Bears,- The
Three Bears-The Anunated Movie; the
Ugly Duckling; The Ugfy Duckling-The
Manatee/ Movie; Cletective Bogey; RaVri

Nelbroadeast Services 2430

Netherlands Council for Trade
Promotion

Network Music Inc.
;5150 AVE,Ije U: Sk.ieoce

1910

2482

731-J

San Diego, CA 92128
800-S54-2075, fax* 619.451-6409
e-mail: ltiedbarkitnetworitmusic.rom
Website: wew neheerkmusic.com
Staff: Ken Berkowitz. Stacy Browning.
IV.chelle Faxtrison Evelyn Angotta
Products/services: Production Music
Library. Sand Elects Library; Short Trax
Library. Production Elements library;
Hoitywcod Edge Sound Effects Library

Netzero

Neurone's

New Dominion Pictures

New Line Television
888 Seventh Ave.
New York. NY 10106
212.649-4900; tar 212-956-1936
Staff: Robert Friedman. Dand Spiecielm.an.
Dane Keating, Vicky Gregorian. Mike
Murashko. Dennis Boyle. Janet Bass, Lehel
Reeves, Robn Seidler. Jane Blanc. Laura
Armstrong. Dave Imhoff, Er4c Swart
Prot?ranss: Net/ Line 8 (15 trots)': New
Line 5(19 titles), New Line 6(20 titles);
New Line 7 (15 rules): The Hard 12 (12
bees); The New Boss (15 lilies): Powerline
(12 titles); Big Ticket (14 bees); Matthew
843rIcheart: Monsto Smasher', The Lost
World; First Date': Mortal Kornbat
Conquest: Nancy OrewHardy Boys
MesferieS: The Mask- Dumb & Dumber

New Orleans FWm and Video
Commission 3819

2817

911

2634

1161

New Visions Syndication Inc. 2420

Newsnet Central N/A
Ore Beach Street. Suite 300
San Franc**. CA 94133
415-229.83CO: far 415-421-2004
Weiler VAVW newsnetcentral. wen
Staff: Man tixlick. Angelo PUMO. Kim
Montour. Victoria Oubss, Ptullp Vanier
Products/services: Producer and dent -
utor of personalized news content for 101) -
mm and the b-iternel

Newstar Worldwide 1831

NHK (Japan Broadcasting Corp.) 2261

Nielsen Media Research 1311
299 Park Ave.
New York. NY 10171

212-708-7500
Staff: Jan Dimling. Butt Meschetto, Jane
Ryan, Ain Rosenberg, Susan Whiting, Jack
Loftus, Catherine Herlovic, Harry Stecker,
David Swartz-leeper, Kevin Svenningsen
Products/servitor Ad Views; Proble,
Navigatcr, STAR; N Power; Explorer; PHF 2

Nippon Animation Co. Ltd.

Noga Communications

Nordic on Screen -OR TV

NOS Aankoop on Sales

NOS Programme. Acquisitions

Novocom
5401 Beethoven SL
Los Angeles, CA 90066
310.448-2500: tax: 310-4484525
Website: vowi novo can
e-mail: graphesennovo.com
Staff: an Ridgway. Barry Smith. kitiela
Gaspar

Seokes: Visual eltrets and one -whorl,
graphic design, broadcast and rrketimetfia
branding, identities and pbstprciduction

NRK (Norwegian Broadcasting

2911 Corp.) 2431

1731 NRS Group Pty. Ltd. 2915

NTV International Corp. 2735

2202

3176

2431

2911

2911

1343

Nu -Image

NYC Arts

26 es

1511 -is

Oasis Pictures 1500

Octapixx Worldwide 3251

23 Lewd! Road. Suite 400
Toronto, Ontario M38 3P6
416.449-9400, tax: 416-449-9498
e main octapcurtAidirect con
Staff: J. Gary Gtsciman. Allan Kent, Alan
Diner, Brian Patterson, Steve Beaman,
Heels Higdon

Programs: The Living Sea with John
Stoneman. The tke.wi World of John
Starner. tan. Wed Ocesels"; Ocean Crystrs's'
Toddy Bears' PicnicThe Rtifway Orago7.
The Birthday Dragon; Tooth Fairy, 1$1"ke,
Are we?: True Wonun Who Raced a Be --
as Rev Son; Happy aithday Burinykinc,-
Awns Nevi Door; The Blab Family: Freaky
Stones; Up on (he Housetop. &Vetoes ee
Chrisbnas Elf., Akers' first Christnas-
JohsrinS Gift So LW/slams: Teddy Bears
Christmas; Frequent Flyer: fOssm)9tY aria
Nixon: lives of Gills and Worsen. Styria:*
Holmes Returns* The Adventbres of etw
Tiger Afutders: Held Nos. -taw: Orion
Gem; A Trittle. to Saan Kkuson; Ceniv
Dion --Tile Colour of Afy Love; Trades
Glory Beyond Realty Dog House:
Destination X; Reap Marahe: PrIvate
Hamilton's Quest Tourist Trap:
Riese:NOISE, Exploring Cape flint
Perxixtute; Atztratia's W4id North'; The
Kientierky Coast': Adventures of (ter Owp
farnitY, frobca and Erotica of the Deep':
Tiger Shark-Legendary Thug of the Sea':
Mngaloo-Whese Claw Giants Meet";
&atomism' The Coral Reefs Arc Dying*
The Young Adventurers': Survival on a
Tropical Isle': Ships in the Coral'', liVark;'s
Deadliest Creature': The flusne
Mermaid'. legends of the South Pacific -
Sea Snakes of Marion Reef'; The listia-,1!
Parks of South Africa'

Odyssey Network 2E 1

12700 Ventaa Blvd., Suite 200
Stud* City, CA 91604
818-755.2400; far 818-755-2564
Websrte: odyssey. channetcom

Statt Margaret Loesch, Susan Frani, I. a
Corbi, Mark Kern, Sidney !wonky. Scott
Anderson, Keshia

Product Basic cable network focused
lamily programming (Test year)

Open Market 30i8

One Wayside Bead
Burlington, MA 01803

-maH: kboatottroDenmarket. corn
Webslte: vivrveopenrnarket corn
Staff: Jill Zeikel, Karen Boater, Chard
Orsini, John Rajeski, Robert Sommers

Products/sunless: Provides an Integra'
ed set of open, sealable solutions that
enable enterprises to move thee busine
us to the Web

Optimum Productions 1101

Oracle Corporation (CA)

Orange Blossom Productions

Oregon Trail Television Ltd.

Over the Edge TV

Overseas Filmgroup

31)! 9

3520

2416

3446

21134
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3610

3165

1511-06

ParilMOUllt Television 160

5555 Melrose Ave.
K -,, ,,wood, CA 90038

323-956-5000; far 323-862-1838
e-r'alt test aastCpararnount oarn
Website: 'mins* prarnountcom
St.ift: Kerry McCluggage. Steve Goldman.
Div. Lindholm. Bob Sheehan, John
W,..oworth. Mike Mellon. Tnsha Dissi,
M,: retie Hunt, Eric Steinberg, Joel
Eirean, Frank Kelly, Bobbee Gabelmarn,
.krn liogawski. Michael Mischief Bruce
Potash, Mark Chtenik, Dennis Emerson,
Dyed LaFontaine, Phil Murphy, Dawn
Abe. Linda Garratiquft, Lou Dennig, Gary
Wand, Lisa Rrniani, John Kohler, Cynthia
L, bennan. David Theodosoccubs, Terry
Woad, &II Weber, Brad Hart, Laurie
Probes, KIM Schlotrnan, Rob Wussler. Stan
Justice, Paul Danylik, Lorenzo Espana.
Scott Koondel. Deborah Kuryak. Carole
'ArtS, Jon Joseph, Rob Friedman, 1311
Bath, Alex Fragen, Mauna McDonough
Ccpe,Uz Firalo. J. Barry. Bill Webb, Al
Rothstein, John Morrow, Malt Aaron, John
0;rnmings, Penny Haft, Richard Golden,
Crretopher Brooks. Marc Hirsch,
Crrstopher Callahan. David Lawenda,
Casa Moien. Jeffrey Mandl, Debbie
Roman, Beth O'Connor, Marilyn Barlow,
Jer'es Gaffe, Sue Hecht. Keith LuMais,
Tim Shaw, Jessica Wiener. John Welzstein.
Leah Cain, Erin &Arran, Gary Niarenn.
Joseph Lucas, Susan Akens, Javier Avrtia,
James Brehm, James Doe/Were, Isis
Maass& Chns Otlinger. Stelani Deoii.
Mina Patel. Richard Yannich. Michael
Keller Russel Kolody, Susan Lindheim,
Ara.] Werner, Susan Bender, Eric Mueller,
Strchen Tague, 0a.nd Coonibes, Gicrvanni
Peck*, Catherine Molinier, James Hurlock
Sean Cleary. Bruce Swanson, Keen
Keeley, Garry Han, Tom Mazza, Tom
Russo, Steve Stark, Jack Waterman, Steve
Madoti, Lynn Heide, Reed Manville, David
Carson, Stephanie MorIcn, Mark Corbin,
Caen Clare, Tanya lath. Michelle Prigent
Nicole von Thaden. Perry Simon, Sarre
Gordon, Lawrence Lytle, Bill Sanders, Rob
Morraim

Programs: Series (last-tal)-Dr. Laura':
Armco's Dumbest Criminals"; Mid
Thogs; Wild America; Real TV; Relic
realer; Erfferraireranal
rcrilattEnfertatnrnerff Tonight 60; Judge
.be Brown; Judge -bey; Judge Mills Lane;
Leers, The Monte laireams Show; Series
lalhetworky-7th Heaven'. Clueless":
liffeltr; Nash Bridges': Sabana the
Teenage Wfcit*: Spin DV; Frasier Sister,
Sider; The Andy Griffith Show, Barney

Beauty and ex, Beast; Beveny Hals
90710, Bonanza Bosom Buddies, The
Bre y Bunch; Brothers. Cannon, Cheers,
Combat Diagnosis Murder; Family Affair.
Fsl'itY nee; The Fugitive, Ge! Smart,.
Crxtier Pyle, U SM.C., Gunsinoke. hIrppy
Deis: Have Gun, WW1 Travel, lklw3ii Are -O,
lkiti Chaparral; Hogan's Heroes; The
koeyrriooners; The Honeymooners:The
last Episodes; Jake .5 the Farman; / Love
Lunt; Canonic d Shirley Life House on
17)? Prairie; Love American Style; The Love
Beat; The Love Boat N, The Lucy Show;
hiae4ver: Alaretir; Marsitafl Dutton,
MaIlleCk Melrose Place; Mission
knPoSsibte; The Mod Shod; Mork .5
vArtr lei' Three Sons; Night tame The

Odd Couple; Perry li4tson. Pee :oat
Junctico; The Plul Silvers Show; Ranitide:
Saved by the Bev; Star Trek' Deep Space
Nine; Star Trek.' The Ne.xt Generabon; Sear
Trek: Voyager; Taxi; Twin Peaks; The
Untouchables: The WHO Wald Mont
Features/ packages-ktion Pak: Caroico
3; Carolco 4; Family Festiral VI. Features
XIV; Paramount 0:Recta's Editcn.
Paramount Plus IV, Passport I, The Perry
Mason Features, Power Pic; Quick Hits!'
Rysher II; Worldvisionll

Park Entertainment Ltd. 1511-42

ParkerVision Inc. 2626
8493 Baymeadaws Way
Jacksixenlie, FL 32256
904.737-1367

smaticseparkervisiancom
Website: wow. parkerWsion.COM
Staff: Richard Sisisky, Donna Edwards,
Mark Alexander. Scott MOM. Jerry Varon,
Jim Berry, Phe Tilotson. Mike Lang, Joanna
Ching

Products: Digital PVTV Studio News cligeal
production autmation system; CameraMah
3 cco Broadcast Robotic camera with 18X
lens

Parrot Media Network 1343

Passport International Productions
1041

Pattie International 911

Pavilion of Spain/ICEX/Foreign Trade
731

Peakviewing Transatlantic 1511-05
8 AStridge Rd . Wilcombe
Gloucester 613 4SY Eniprid
44 1452 863 217; tax: 44 1452 863 908

infoaPeAkaievring.co uk
Websibr www peakviewing W uk
Vet Elizabeth Matthews, Janet Blandlord
Programs: Pets; Africa; The Lone ilmcorn.
GJ.i'y Gory

Pearson Television Domestic
Syndication 1775

1330 Avenue of the Americas, 10th Floor
Newkirk. NY 10019
212-541-2800; fax -212-541.2810
gait Robert Turner. Tony Cohen. Michael
Weiden, Joseph South. Syd Vinnedge,
Rand StOIL Wiam Lincoln. Fred Petrosino.
Scott Gauiocher, David Jacquemin, Jim
Ricks, Bill Smither, Joseph Giordano. Marc
Goodman, Phil Peters. John Vinnedde-
GaN Johnston, Frank Paritini, Cynthia
Cooper, Ed McGuckin. Sara Rutertberg
Programs: Baywalch Family
Feud. To TeN the Truth; Judgment Day;
-Lack IteinaS Arrimal Adventures;
Modeles: True Stories of the Royal
Canacrian Mounted Pdice; SOS in Amenc4;
Presage; featumipackages-Filmieader
7; Almleader 8'; Encore 5: Feature
Theatre V111; Feature Theatre Ir; Live
Premiere Two; All -Star One; Thrill Them!
Chill Them!; Tniiiark's Star Tickets 3

Parson Television International 1775
1 Stephen St.
London. W1P 1PJ England
44 207 691 6000; far 44 207 691 6060
Staff: Joseph Abrams, Kathleen Dorman,
Brian Harris, Aideen Leonard. Jo Lova
Len Virrtther, Alessio di Capita. Emma
McCallum, Jane Rimer
Programs: Sawatch Rawer', Deep in me
Ciry, first Wave; Destination Space:
Movies-A Song for the Season; Robert B.
Ittrkers Thin Air'; Stolen from the Heart':
Ricky Nelson Original Teen OW, As Time
Runs Our; The Golden Spiders': Going
Home; Trapped in a Aar* Naze'. Three
Secrets': Behind the Mask': Our Guys'.

Robert B. Parker's Small Wes', Deep in
My Heart

Pearson Television Worldwide
Production 1775

1 Ste-anen St
London. W t P 1PJ England

44 207 691 6000, tax: 44 207 691 6060
Webstte: www.pearsootv.com
Staff: Jamie Bennett David Lyle, Doug
Gluck, Carlos Gonzales, Alan Boyd, Michael
Mispere. Corte Frot-Coutaz, Sue Green.
Pamela Usdan. GabneAe Grubarianch. Ute
Beene t

Programs.' Win 'My' Money': Mother
Knows Best2", Make Me Laugh': The f34
Dear. Grudge ktatdr, The Big Dare'.
Secret Lines: Ni Search of Paradise;
Forbidden Lore

Perfect 10

Peter Rodgers Organization
1800 N_ Highland Ave.. Suite 100
Hollywood, Ca 90028
323.962-1778

proliansCatxpres.00m

Website: www.protilms.com
Staff: Stephen Rodgers, Teresa Rouse,
aenniter Grmim
Programs: Features, series, specia's and
documentaries

Peter Storer & Associates 2861
1361 W. Towne Square Rd
Mequon, VA 53092
262-241-9005; fax: 262-241-9036
Website: siorerestorertv corn
Website: www.stderbtcom
Staff: Peter Storer Jr., Doug Knight Sandy
Demetros

Products: Instant Program Schedule';
Ternpus'; The Program Manager System.
Contracts Manager

Phil Slater Associates 1511-21
Video Krause, Ash Street
Fleetwood FY/ 6TH UK
Staff: Philip Staler. Chris Bartlett
Products butepeeidevit Travelling Grade;
Funny Girl's Serious Business; Story of the
Lusrtama; Beyond the Cud Freddie the
Facer ; Sent* Wilkes; The Battery Boys,
Hionderfid World of Tom; Our Man
Mc -Gwynn

The Phoenix Communications Group
715

3 Empire Blvd
South Hackensack, NJ 07606
201-807-0888; fat 201-807-0272
Staff: Joseph Podesta. Rich Menial, Geoff
Belntante. Angela Joyce, George
Kwalekas, Trish Ferreri, Jett Levecchra.
Steve DePaervie
Programs: Fitness Bead?: Flex Magazine
1Vorkair, Co -Ed Training, Shea r Ainenc..9

Piazza Italia -Harlan Film Commission
805

1861

1130

Pilot Film & TV Productions Ltd. 1511-
53

The Old Studio. 18 Middle Row
London WI 0 5AT Engtand
44 20 8960 2771; tax. 44 20 8960 2721
e -marl: inleapilotco.uk
Weesltre www.paoLco uk
Sta ft Ian Cross. Jess Halliday
Programs: Treks in a Mkt World'. Lonely
Paner, S1xvi His an' of the World

Pioneer Entertainment (USA) LP. 2619

Piper Productions
1520 N. Welts, lst Floor
Chicago, IL 60610
312-664-4340; far 312.6644505
e-mail: pipercioaaof com

3410

JANUARY

Staff: Tem Long, Rick Roberts. Mal.
Wagner, Kirk Tyson, Gina Calanni.
Bierical, Vivian Butakitt, Bill Butalolf
Programiv Wfrolisrac Liweg: Hurries
America. The Solusaons'; The Long Way
Horne; The Corner Ftib

Placom International 831

Pixelon.com 3260

Planet Pictures 2915

Platinum Studios N/A
9744 Wii.slare Bhitf., Suite 400
Beverly Hills, CA 90212
310-276-3900; fax_ 310-276-2799
Staff': riregory Novecic
Progt.tme ..kvernme

Playback International Magazine 2991
366 Adelaide St_ West. Suite 500
Toronto. Ontano MW 1R9 Canada
416-408.2300; tar 416-408-0870

smiddlebrookitbrunico.corn
Website: www pimbackmag.com
Stift Jim Shenkman, Ken Fame Sneer'''.
Meallebrook, Susan Tolusso. Lisa Nash
Prreluct: Playback International Afack-tree,

Playboy Entertainment Group Inc. N/A
9242 Beverly Blvd.
Beverly tells, CA 90210
310-246-4000
Stift Witaarn Fisher, Jun English. Jell
Jenest, Dick %sett), Richard Bencivenco
Mary Home, Clare Zrmic. Scott Barton,
Frank Marchesni. Juke Weiner, Debbie
Sheletean
Product Passion Core. Sexcetera;
Naughty Amateur Home Videos. Strip
Search; The Seventh Sense. Web of
Seduction; The Key to Sex: Surrender,
Lore Blind; Specials--Fasitioy Celebrities.
2000 Playmate Video C.aiendar. Dalvn
Triplets: Gullitends: Playmate Erotic
Adventures; Playboy's Club Lingerie

P. M. Entertainment Group 2449

Pogo.com 2474

Porchlight Entertainment 3352

Portfolio Entertainment Inc. 1910
124 Merton St. Suite 202
Toronto, Ontario M4S 222 Canada
416-483-9773; tax: 416-483-6537

portfolioeportfolio-ent corn
Staff: ..krt Rosen. Lisa Carman, Marina
Cordoni
Programs: Pet Proect; Sometteng from
Nothing. Adventures with Kanga Roddy. So
tv Want to Be',' Pug .5 Zero: Grounding
Marsh; Camp Cariboo, Wilderness
.4drenture Guide; Know Limits% On Top of
Me World; The Elf The Herr of Chnstm.ti
Holy Land, tidy Peopte: Sangoma
Tradihoizit Rearm in Modem Society

Portman Entertainment 1511-30
167 WW0G/ St-

london WN 3TA England
44 207 468 3443; tax: 44 207 468 3469
Staff: Ten Buxton, Gary klachall. Jane
Baker
Posgsasc Pitocherroot /#D AB

Pfkfier SPeetat with Alligators

PowerSports Millennium
International 1530

16226 Ventura Blvd., Stele 102
Tarzana, CA 91356
818-708-9995, fax: 818-708-0598
e-mail: trrtkArrs- mill corn
Website: wirer ps-reill.corn
Staff: Wit:Qm hicAblan, Tat Dean McAbtan,
Ad McAtion. Line Mykland, be Jodee,
Johanna Samuel
Programs: Operaacie ffiunderber;
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to ?ratio,: MoJerious Ferrer
liei,tver, Miracle of Farah'. Wild Mundt";
Andes Throughout Time"; Feast of Falb',
Borders'. Game Amerw.an Train Journeys':
Eicavabng Ebbe: ad rin Antwerp,
Prophecies; The Plabonal Parks of Mica'.
Sk3vrare; Prodatots; Celestial Empire;
Extreme CU7vivy).04,

PPM Multimedia 731

Praxinos

Prensario TV & Cable

Presentation Is Everything.

PriceWaterhouse Coopers

PriceWaterhouse Coopers New Media
Group

911

226

2474

3038

2474

Princeton Video Image Inc. 229
15 Princeton Road
Lawrencevilie, NJ 08648
609-912-9400
Websitir www pve etc coin
Staff: Demts Wilkinson, Sam McCleery,
Paul Slagle, Dawn Rogers, John Kennedy,
Tad Ehrbar

Pro Image Studios

Production & Distribucion

Production Tony Comiti

The Program Exchange
375 Hudson St.
New York, NY 10014

212-463-3500; lac 212-463.2662
e -matt:
theprogramexchangeesaalchiy.oam
*abate: wow proeramexchange.com
Staff: Men Banks, Jack Irving. Chrts
Hallowell, Beth !Compote Jane Meyerson,
Maura Barry, Esther Sloane, Andrea
Brown, Dentine Trapani. Rulrard Severs
Programs: Children's sena-- The Wacky
World al Tex Avery; The Real Adventirri or
-Amery °vest, Sala Moon. Draws
Soper- Mario Brothers Supershovv, Garfield
and Fnends: Dennis Me Menace, The
Bultwinkle Show-, Rocky and His Friends.
The Underdog Show. Unde Waft's
CiftC01 Show; Tennessee Tuxedo and lAks

Tales: Daley DoRight and Fnends; twig
Samson: Space Kidettes; ring Leonardo:
Fdrrs-Adurder on the Orient Egiress",
The Bad News Bears: Al-tamtly Series-
Threes Corripanr Too dose For Comfort:
Webster, Bosom Etuddres, Dear Jon;
Mien; Ctwkns en Maw: Abbot! &
Costello; Leave It to Beaver; Alfred
Hitchcock Presents: The Monsters'

Proetark EMertalemeat Group 2675
The Promark Center
3599 Cahuenga Blvd. West, 3rd Floor
Los Mgeles, CA 90068
323-878-0404; fax 323878.0486
c mall: salesrapromarkgroup.com
Stitt Jonathan Krarr4r
Programs: Mona Saruds Amazing
Creitais, The fermatas; Bright Lights,
Big ply; liksnen of one Cates& The
Speribinders, Adventires in Me Fun Zone
Masters of Me Craft: Weird Science;
Histories Reveated Case Reopened The
latimate W; Last Lives, A Breed Apart; The
Ifiveno Letter; MgeF Dance, New World
Disorder; Pilgrim; Ma Ake;
Corituninated Man; Finding Kelly; A Kai
CaAled Danger; rhe Legend of Pirate
Point One Last FM -'ht WTA 15p Monfort:

An3els on the &tr.

3435

2879

911

1061

Premark Television 939

PROMAX & BOA 3601
2029 Century Park East
Suite 555
Los Angeles. CA 90067

118 01111811C11011110 fi CAKE / JANUARY

310.788-7600

Prolate 781

201 South Biscayne Blvd
Miami, FL 33131
305-377-8125; tax_ 305-373-1844
Stalf Carlos Castro, Mario Cerro, Oscar
Beiaicti, Mariano Vertu, Lawrence Dickens
Programs: Labe rintos de P3900.. Atiores
Enganadas". DKOA--Suenos de
Juventatr, La Casa de fa Maya'. Amigos
pot Simple': Serafin Alma Rebeide; Pis
It, Amor. El Nino eve Vino del M.w. Inhemo
en el PreaLSO, Tres M& ire's

Pseudo Programs Inc. 3065

PSMGJPlayTV.com 230

PSN-Pan-American Sports Network
2610

380 Maison Avenue, 7th Floor
New Voile NY 10017
212-499-7399, tax:212-499-9195
Staff: Jacques Kramer, Oltner Brand,
Wilma Maciei
Product NI -sports cableisateilde charnel
broadcast n Spanish and Portuguese

Public Broadcasting Service 2660

Publivision Inc. 831

;-;
Radio Netherlands TeievisionfNlS

Film 2911

Radio Television Espanola RTVE 731

Radietelevision Valenciana 731-B
Potigero Acs so Menu/ S.14
46100 Buqassot Valencia. Spain
3496-318 3000
e-rnaN: catalogotteter es
Webstte: www.rtve.es
Staff: Jose Vultaescusa, Jose %%Rawest
Vicente Subernota
Programs: Memories of kakincian
Earn, Arteries; 21st Century Explorers

RAI Cinema 805
tar: 39 06 3728824
Staff: Bianca Giordano, Anna Pomaro

RAI Fiction
lax 39 C6 3218433
Staff: Luca Milano

RAI-Radiottlevisione Italians 805

RAI Trade Spa 005
Via Noyaro, 18
00195 Rome, Italy
39 06 37498269, lax: 39 06 3701343
Staff: Susanna Gianandrea

Programs: The ftlf13/1 Secret
Chainpsonship; Cyrkng, lta0eytrak
Basketball Aida, Requiem

Ravensberger Film L TV AG 3111

Raycom Sports 3.36

RCN Television 231
Avenida de las Amencas 165-82
Bowel, C.okanbia

571-426-9292; far 571.426-9300
-matt: rcnintletimpsat net co
Stilt Gabriel Reyes, Angela Suarez, tile;
CaNe

ROE Television
374 North End Rd.
London SW6 1LY England
0 171 887 7500
e --matt saleserd/ co.uk
Website: www rdl.o3 uk
Staff: Mattrew Frank, Monique Untie
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1511-56

Programs: Style World: Cremede la
Creme'. Travel Xpress'; Greatest Runners
on Earth', Snipwrreckedi': The Female
Orgasm': Light entertainmerd features

Real Families 3387

Real Networks Inc. 2780

ReatScreein Magazine 3341
366 AdeLaide St. West Suite 500
Toronto. Ontario M5V 1f19 Canada
416-4081300. far 416-408-0870
e-mail: smitldlebrooketeureco.c,om
Website: www.readscreen.com
Staff: Jim Shenkman. Ken Faier, Shelley
Miderebrook, Mary Ellen Arrnstreng, Diane
Rankin

Product: RearScreen Magazine

Reel Media International 710

Reelplay.com
1623 Broadway, Sege E
Santa Monica, CA 90404
310-453-3808; tax: 310-453.3809
e-mait stevetkeerplay_ccrn
Staff: Steve Liu, Roland Deiser, Janet Lee
Vilaeondo, Suzanne Rainey
Products/services: Online. Internet, drat
base. enoxing, streaming. inileraetve,
multimedia

2914

Regent Entertainment Inc. 2205

Replay Networks Inc. 2831

Research Engineers 3077

Rever Sri 805
Viale Cirene, 5
20135 Milan, Italy
39 02 55180360, fat 39 02 55187794
Staff: Marco Pagot

HMS Productions 703
720 West Gordon Ten., Suite ?OF

Chicago, IL 60613
773-525-6098. fax: 773-248-5868
e -mall: rsymoneearthlink net
Staff: Richard Syrnon, Patricia Kenyan,
James Kenyan
Pnygraras: Crosswords': EC Sports
Nithvorts: Motorsports Unkniled. Comm
Edwards Intennews; Mei:kcal Alert.
Journey to Success; Crisviza Romance:
Fmtrt; Jazz Jyrn M The Appetizer
Caravan: The Catered Affair: lbw Personal
Chef; iber Money, /bur Future

Hitch Sublet, Television 3520

Rive Gauche International TV NIA
1554 Ventura Blvd., Suite 101

Sherman Oaks, CA 91403
818-784-9912; lax. 818-784-9916
Stift Ron Glazer. Chris:bane Nicolini
Programs: Raising one Mammoth', 1 Dare
You': The WoridS Best Kept Secrets:
Survived: The World's Scariest Grime
Gauger on Tape

Riverstar Entertainment Co.

BUS Networks

RNTV/NIS

Rogers Cablesystems Ltd.

Roissy Films

Rose Entertainment

Rosnay International

Rotor.net
3/80 Wilstare Bird , 7Th Floor
Les Angeles, CA 90010
213.639-3690, fax: 213-639-3693
Website: WsWl.rcrtoinet
Staff: Stephanie Saxe. Alan Sandler, Adam
Tyler. Dave Miller. Robert Townsend,
Meeael Ca...legman, Hung Ly. Poggy Kezoce
Products/services: System for creating

3274

2310

2911

2931

911

461

325

2639

Ise, interactive content en the 'citerive

Rozon

RRS Entertainment

R76E-Belgian Television
52, bra; rard &ves
1944 Brussels, Belgium
e -mall: venteertbf.be

were Mil. be
Stitt ties Swennen, Victoria Metzger
Programx Bad Weatfer on the Planet.
Ghosts of Victoria; Antarcbca: ['Wee
Hidden Cameras

R11-RETI Televisive Italians
Viale Europa. 48
20093 Coiraana Mcnzese, Milan, Italy
39 02 25141, fat: 39 02 25149091
Staff: Sonia Driers. Fatma Rutin, EIr.-2
Picco, Nona Alleerette Manachiara Oven'.
Francesca Canetta, Andrea Portrite.:iica

Eatvino Battocchio, Fatinrio
Margarsa

RTE Commercial Enterprises Ltd. 2001

RTSI-Television Svizzera 1900

RTV Family Entertainment AG 2911

Rubicon Entertainment 730

Ryetoons Inc. 3061

831

3111

1900

SOS

S4C International 151 -55

Sabela Media 2773

St. Jude Children's Hospital 1 202

501 St J.rJv Pic':
Memptis, TN 38105
901-524-0306
Wm*: PNJW.squele.org
Staff: Awe Alexander, Dutch Van Ce.
Musa Be6
Programs: A Story of Hope'

Seim Oistributios 536

3, rue de Montyon
75009, Pans, France
33 1 55 33 13 00: fax 33 155 33 13 1

inio.salsaeworidnet fr
Website: wave salsaikstribution corn
Staff:: isa iiryniewict, Jerry Diaz.
Mcrgaiin Favernee. David Brower
Programs: Series-Farsrape, Angela
Anaconda. Bear in Me Big Are House
Construction Site'' MocialopS Si:op
Waters?* Down' Jeltabres'.
SonsalaCiflrml: Specials-Gogeraw, i 'e

Cateearis% Documentanes-Red
CharVers; HMS-Free Mahrr
Legionnaire': Storm': Under Pressure'
fhtman's Run"; The LAYiniate Weapon'.
Family Plan"; Cement The Muppet Move

Salter Street Films Intematiosial 1911
Suite 500, 1668 Barnrsaton Street
Hatifax, Nova Scotia B3J 2A2 Canada
902-420-1577; tax 902.425.8260
e-mall:salleresalter.ccen
Website: wvnv.salteroxn
Stalk Catherine Tait Lynn Chadwitk.
Charles Bishop, Clarence LeBlanc
Programs: COD': Flightpath': Bookfav
',faders': Slu.d/duopery*

San Francisco Medical Research
Foundation 3. '8

San Jose Film & Video Commission
3477

Sandpiper Networks Inc. 2:'1

Sandra Carter Productions
Went P4-2-1 Street, Suite 102

woricireadcaitlescatii.ts11

2621



What's BuyMedia.com done
l'or iiirihstat!ablately?

BuyMedia.com Performance

Last Year
$1 million a day
30,000 station orders

This Year
$500 million
85,000+ station orders

Next Year
$1 billion+
175,000+ station orders

Media.com is bringing in
time revenue for radio and TV

ions across the country. Buyers
00 cities use our site to gain

 ss to your station. From there.
avail requests pour into your
e. and you close the deals. Easy.

ost too easy.

It's the same way you've always

done business, only with less work

on your part. Best of all, the sales
commission is just 3% on all orders.

BuyMedia.com is a superstar on your

sales team. So keep an eye on your

fax machine. You might be surprised.

BuyMedia corn
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Hew York. NY 10024
212-246-4765; fax 212-246-4953

xprottix netcom corn
Website: wwersandra-carter.com
Staff Sandra Carter, Lou Miles. Deec
Rodnguer
Programs: Walk a Aide in My Sheiks' The
90 -Year Journey af the NAACP':
Rai:mania'. Jesus- The Man of fiazateth*,
DanceSporr.. Abiess Beach'. Michael
Jordan: Off Court': Deer Woods: Heart of a
Champion, PE -Tr; Pokemon"; Marvie.ls:
Man of lAsiore; Pope John Pad N.
Conscieme of a litied

Sandy Frank Entertainment Inc. 467

Scandinavian Film Co. 2431

Scott Entertainment 2642
PO. Box 554
Westbury. NY 11590
516-797-3265; tax 1-800-346-6768
Weibsite: wortrarchivervaywood.com
Shift Scott Sobel
Programs: The Bruce Brown Surf PMi
Collection: On Any Sunday; The TV and
liMrie Classics Library; &Mir Town;

Many Faces of Frank Singel; blahs in
Death; Viten the ApptauSe Mgt; Strike
Zion; Jan and Dam: One Last Ride;
archrrehorrywood.com

Scour.net 3140

Screen Commission of ireland 2001

Screen Media Ventures LLC 961

Seeltfirst.com 2896

SFP Productions 911

Sett° lice 831

Sherri Hill/Jevani 140

Showcase Entertainment 2675

Silicon Alley Reporter 3672

SkyCache Inc. 3139
312 Laurel Ave.
!wet, MO 20707
888-474-7600; fax: 301-598-0837
aenitle erloeskycache.com
Illebsite: weewskycache.com
Staff: Doug Mofiney, Doug Humphrey,
Brad Pumphrey, Tma Segovia. Jim Bates.
Lesley Rarsom. A. Phillips
Stryker Push Technology: Streaming
Media; Big File Mover; Cxlii
Turbochareing and Usenet Solutions

Slot, Serve's Audiovisuals, S.L. 731-P
IV.attar-cr. 262

Barcelona 08021, Spit
34 93 202 39 39
e-mtge sabeielsiol.nu
State. Isabel Minguillen, Francisco Vargas
Programs: Docurnentanes-Etrue Planet
Coliaction; Horizon Collection': Sketches of
the WO; Of Tales and Traveir, The Ache:
A Cry to Death, Fare,' Funeral Ni Kumar:
The Coffins of Kane Kivei and The
Sculptures al Agbagli Korman Seaward;
Bobo Lboutasso, Kailas: The Centre of the
Universe"; The Chatienge err
Orlftymartia'; Currymanie, &Ale!:
Cartoons-The 6a4eans Christmas
Specter; The Artoorkr: La Rauta de
flartoke; Pim & Ter; ArVmuSic/ entertain-
ment-Soop; Montserrat Catialkt: From
Russia with Love; Rwnba Street
Beknonte, Art in Catalonia Gaud.;
Features-Pepe Leo Born y Otras awes
del Montclir; Bilbao"; Lair; Caniche. La
Iola Se Va a Los Puertos'; La Bailera'

SMPTE 3724
595 W. Hartsdale Ave.
White Plains. NY 10607
914-761-1100; far 914-761-3115
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temalt smpteCsrnpte.crg
Webstte: www sreple org
State Linda Alexander, Frederick Motts

Snap Media Corp. 2680

Softiller Net. Inc. 2981

t 464 Su-iset Bard.. 11720
Hollywood. CA 90028
e-rnaN: intoesoftitier corn
Website: weNesolbeer corn
Staff: Morgan Fiumi, James Ztskin
Services: Streaming Subtitles for
Streaming Media on the Internet', transla-
tion and subtitling services for DVD. satel-
lite 3rd film

S.O.L Productions Ltd.

Solid Entertainment

Solipsistic

Sonic Foundry

Sony Wonder/Sunbow
Entertainment 2870

100 RIM
New York. 41Y 10011

212-886-4900; fax_ 212-366-4242
Staff: Ted Green. Becky Mancuso. Andrea
Miter. Loris Kramer. Ken Otshansky. Jeff
Heider. Glenn Hendricks, Alan Wrinikoff.
Phil Midiri, Sarn Millstone, Kerry Romeo.
Colin Mendoza. Sam:trine Pechels de Saint
Sardos. Rafael Manrique, Dana Chrrenus.
Veronica Hart
Programs: Lion of 04 Sarrta'S Special
0e.r.eiery; Generation O. Mega Babies, Fat
Dog Mendoza. Nanalan; Rantiow Fish.
Brothers Rub, Wondrceis Myers &
Legends, Student Bodies. Angel Wags.
Saity's Lialin'axts. Lye By Reotaist

Soph-Can Entertainment 3275

Sorceron Inc. 2850

Sound and Vision Entertainment 3450

Sound Image Broadcast Sates1511-43

Southern Star 2883

Sovereign Pictures Ltd. 1511-20

Spectra International Distribution 831

SPI International 1021/2974
928 Broadway, State /00
New tali. NY 10010
212-673.5103; fax: 212-673-5183
e-maN: spittsplintl.com
WebsItir wew.spinti.com
Staff:Urn Fart*. Stacey Sobel. Clifford

Reel Ben Shoshan, Jodi Ann
Heller, Clara Goncaives
Programs The Children of Toromiro'; Dog
City Beach Patrol"; Tema* 4 BB"; Secret
San,W; Navigator. Real Life': Fashion
Near; Secrets of Our Galaxy: Bodies in
Motion': Basic Training'. Mister Simon &

Jrggy: &try and the Oakey tk*eys.
tbkies; Mouse Factory. Magica; frond and
the Star Jammers,. Animated Classics;
Rotro Botta Gooftatas; Or Diess4eC
Atrezzo, Slurps; Alfredo; Johnnie Stories;
Lighter Side of Sports; Sports AVMs; 101
Sports Bloopers. Bloopers CaYection; HVl
Squad; Millie Chapikrt; Wild About
AraYnals: Over the Edge; Owe the World,
Millerinkun Sports Moments; Racket
Power: Recital Power Specials, The Goal
Show Format Football Format: heeractive
ChaVenge &oral

SportsWorld Media Group 361
6 Henrietta Street, Comore Garden
London WC2E 8PS England
44 171 240 9626; fax: 44 171 240 9616

-maH: gergespartswortd.net
Staff Mice Geddes. Jason Charles. Brian
O'Sut.van, Kenn Yaryan
Programs: Sportsworke Sportswoman,
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3243

2884

2873

Global Footbar. Through the Gears.
Olympic Oocurimintartes. Golf 2000', Get a
Grip on Gar; Goff Maguire Tr; Sports
Know -Hose; Ganteen."; Countdown to
Glory, Some CaY It Sport

SportVision 3222

SpotMagic Inc. 1332

SRSWowcast.com 2490

SSA Public Relations 3287

Steve Rotfeld Productions 1021
610 Lancaster Rd Sulu 210
Bryn Mawr,. PA 19010
610-520-0671. fax: 610-520-0681
Staff Steve Rotfeid, Carol Hitimaster,
Hope Kirschner
Programs: Viiie About Aruntats': Awesome
Aenintures'. The Lighter Side of Sports',
Funniest Most Outrageous Sports
Aunetres Ever'

Streams

Studio 7

Studio One Networks

2886

3245

3033

Studios USA 399
1325 441:111.4 of thu kner.Cas, f:In F100(
New York, NY 10019
212-373-7600; tax: 212-373-7660
*tinier AVON studiosusa.com
Staff: Steve Flosertierg. Lonnie Burstein.
Arthur Hasson, Elizabeth Herbst Libby Gill.
Susan Kantor. Valerie Schaer. Rob
Fitzpatrick. Susan Krakower, Richard Ross,
Jim Benson. Debbie Brunner. Jeff Oellin,
Jim Wagner. Bruce Catrio, Debora Stone;
New ltirk-J.R. McCabe, Brett Bot.rhes,
Kristen Wenzel, Cnicago-Ftul Martzcal,
Dane Sipp. Mary Stratee Atlanta --
Michael Howard, Tim Overrneyee
Cameron Hutton. Dennis GrarekelaS; Los
Angeles ---Hill Trotter. Itch Espeociza:
Advertiser Sates-Michael Guariglia, Ton
Miler. Scott Pressierp; Studios USA
Network Television-Bob Fk.-ming, David
Kissinger, Dan Paster:ink. Marcy Ross
Programs: First -run strips-Free
Speech': Arrest d That': Maury; &Ay;
Jerry Springer Show; Weeklies-
Sac/attack Action' Jack of AU Trades
Cleopatra 2525: Xena: Warrior Princess;
Seneslofl-network-New York
Undercover; Library-Aivereures of Kit
Carson; Bachekv Fattier; City Detectwe.
Coach; &wry; FoNow That Man: GUnrr.,8 a
Break; Harper Valley PTA: Harry and Me
Hendersorm House Calls; Jack Benny;
Love That Bob; M Squad; McHateS Navy
Mickey Searle; The Murata's: The
Munsters Today My Secret loktably The
New Adam 12. The New Drag e1 The New
Leave It to Beaver; Out of This World; Ray
Wand Show; RestYss Guns; Shotgun
Stade: Soideirs of Forturie State Trouper:
Tales of lit& Fargo; The Tae Man;
Hours- The A -Team; Ainvoil; Alias Smith
& Jones, Beretta; Black Sheep Squadron:
The Bail Orim Buck Rogers; Checkmate,
Emergency; The Hardy BoysiNancy Drew
Mysteries.' Hitchcock,' &onside; It Takes a
Thief. Knight Rider; Koiak Laramie:

Laredo; Marcus Wieby, M.D.; °unity;
filVerboat Rockford Frees; Run for Your
Life: Shades of LA: She Wall a' London;
Simian & Suspense; Switch; They
Came from Outer Space; Thrilier;
Voraaers; Wagon Trail: 90-120 Minutes-
Sawa*: Columba McCloud, McMillan &
Mite; Men from &Wok Name of Me Game;
The Virginian; Wagon Tram

S'TV 2923

Subtetevision Productions 3368

Sullivan Entertainment international
1910

110 Davenport Road
Toronto. °filar* msa 3R3 Canada
e-mail: ineuteCeSuleran-enl.com
Websltec awersulltran-ent.corn
Staff: Trudy Grant, Tara Gs-eche. Genet**
Crtiteau
Programs: WY -id at my Back Love on tivy
Land. Happy Christmas; Steeping Dogs
Lie; Anne of Green Gables-The
Conttneing Story; Annie of Green Gables_
TireAnimated Series

Sonuntt Media Group
1414 Ave. of the Americas
New York. WY 10019
212-754-4900
Stiff: Sheldon Hirsch, Thomas Kerrey,
Brian Lacey, Suzanne Maire Paul Caltea,
Jerry Kerins. Angela Canine, Suzan Trak
Jim Dodge. Doreen Page. Norman
Grossfeld
Programs: Pokeenon (international sallis
ceN)

Sun Microsystems 1059

Sveriges Television AB (SVT) 431

System TV 911

Systemlogic 510

tat

Tapestry International 3342
11 Hanover &pare, 14th Floor
New York. NY 10005
212-505-2288: fax: 212-505-5059
Programs: Critical Introit Red Sai r.-

Going Places; FOMLII8 One: Racing r.
the Benetton Team; The Mystery of C. .vx
Canyon. Tiger Muni: The Saint St.r.,.,:raq.
Transplant, is lt a Boy or A Gel?:
Gins; The Compassionate Eye: Gen,.
away The Making of a Leader; King
Hussein; Six Months to Live; Edith
Wharton; The Launching of Line Kam.,
Write,: Blind Courage: The Unique 0,
Of Jan Zak , Mee Encyclopedia of 11
Tweribeet Century; The Boy and the
Dolphin; The New Detectives

Target 1511-07
41-42 Bemers Street
London W1P 3M England
44 020 7323 7900; fax_ 44 020 7323
7933
e-malk infoelarget-tv.com
State. Alison Rayson, Kate Bourne, Sara
Singer
Programs: Up Ring; Kid in the Corner;
Par .41: awe; Oye:rn Team

Taunus Film Produktions GMBH 3111

TEAM Entertainment 1211

12300 Wilshire &yd.. Suite 400
Los Angeles, CA 90025
310.442-3500: tax: 310-442-3501
Website: mew iSeirea ges.com
Stall: Drew S. Levin, Jonathan D. Stta', ro.
Larry Friedricks, Paula Fierman, Masi
Crcnn, Sebastian Lentz, John Clutter.
Debbie Slavkin. David Mind*. Cardin,
Stephenson, Declan O'Brien, Jane
Sparango, Kelvin Porter
Programs: Cali of the Wild. Destirrabo
Style; Prestige 1-Movie Package; Roe
Leach's IWdiste Stilos: *Slit .born';'
Water Rats; Legends of the Hidden CO)
Stranger Than Fiction; Pacifica-Tales
From tfre South Seas Tales From Ocei,..ir
Ma/whore-Great Houses of Europe

Tegner Miller 2'43

Telcast international Filmproductic
2200

 w. resdcattleaca: iie



13uyMedia.com
performance Review

Last Year
$1 million a day

30,000 station orders

This Year
$500 million+
85,000 station orders

Next Year
$1 billion+
175,000 station owlets

do a quick performance review
e superstar on your sales team.
tedia.com is bringing in big-time
ue for radio and TV stations across
OU ntni. And the track record is
ess. Buyers in 900 cities use our
o gain access to your station, the
requests pour into your office, you
the deals. Easy. Almost too easy.

It's the same way you've always done
business, only with less work on your
part. Best of all, the sales commission
is just 3% on all orders.

BuyMedia.com is a top performer in
your sales department. So keep an
eye on your fax machine. You might
be surprised.

BuyMedia corn



NATPEVODO a
Ostenwaldstrasse 10
8085 Mucnchen. Germany
49 89 360 79 110, tax: 49 89 360 79 113
e-rnaikinlataelcast.de
Website: www teicast3d oarn
Staff: Thomas Hohenacker, Argeal Doyle.
Evelyn ReDengatter. Jim Remo
Programs: Sydney in 3-D High Defirietnn'.
3.0 liteloween'; Megashwk in 3.0"; 3.0
Salvi Africa"; 3.0 Satan Wawa'

Telco Productions Inc. 179
2730 Washre Blvd , Si4e 200
Santa Monica, CA 90403
310.828-4003; tat. 310-828.3340
e-mail telcoproductionaeildtifeic net
Staff: Alex Paen. Bette MotSin. Tim
1-/oxian, Grant Norio
Programs: Animal Rescue; State Ftlice

Tele Images International

Telele International

911

841

Telellim Canada 1910
360 St. Jacques Street. Slate 700
Montreal, Quebec 112Y 4A9 Canada
514.283-6363; tax: 514-283-264.8
*Wbsita: www teletarn.gc ca
Staff: Francois Maceroia, Peter Katadotis.
Johanna St. -Amadei, Use Cornveau
Services: Federal cultural agency dedi-
cated to the deveiopmenl and promotion
of the Canadsan film, television and new
media industry

Teleelms S.A. 1734
Paraguay 765.6' H
1057 Buenos Aires. Argentina
54.11 4311 6236; tax: 54-11 4311 6230

telefilmselelefSms.com.ar
Wangle: wvintlelefilms.com.ar
Staff: Tomas Dared. Sebastian Darcy!,
Alfredo Andreotb. Gerardo Gonzalez.
Humberto Deems. Severiano Antuola
Programs: "The A.-nerscan Clock";
"Stormy Monday'. 'Percy and Thunder';
' Killing Dar; into the West..
' Habitations of Dragons': "Bnmslone and
Treacle; 'A Pin for the Butterfee; 'Touch
and Go'; 'Salute of the Jogger',
'Jackknife; 'Ruby Cairo': "Heart of
Jusbce; 'Black Robe: The Man
Without a Face; 'K2': "boon' May':
' An of Me'; 'Mks from Nome; 'The
American Way'; 'Ciunbus-; 'The
Osterman Weekend"; 'A Boy Called
Hate; 'Bullet to Seeing': 'Grotesque.
'Frauds': 'Boys Klub% 'Strong Island
Boys", 'Criminal Minds': 'Addiction";
' Almost Pregnant': 'Attack of the 50 Ft.
Woman': "Orborg Ill"; 'inner Sanctum";
"inner Sanctum 11-: 'Martial Law";
'Martial Law Ir; 'Martial Outlaw'.
'Mini/field': 'Paper Boy': 'Savale-;
'Scanner Cop': 'Scanner Cop 11'; "Viper:
'Las Avenluras de Chatran'

Teleglobe 3124
11480 Commerce Park Or

Reston, VA 20191

703.755-2000
e-mail: informationeleleglobe corn
Website: www.telegiobe.corn
Staff: Sean Sullivan, Toni Fabian, PAM
Wilson. Greg Ewort. Benjamin Heaney.
Richard Sarver. John Cantrell, Darren
Falk, Woody Farrell, Angela Frost. Mrit
Herhy, David Jones
Products/services: Broadcast distribu-
tion via satellite or high-speed ATM fiber-
optic cable. coloration services; Internet
access

Telepictures Distribution 2175
4001 Clive Ave., 4th Floor
Burbank, CA 91522
818-954-5728; lax: 818.954-7295

120 1111010CASTIND & CABLE I JANUARY

Staff: Virce Messina, John Martinelli,
Jeflrey Byrd. Scott Rowe. John Bizknortz,
Joel Leven. Pal McDonald, Bill Hague,
Ales Spoola, Chuck SO
Programs: First-run-Anthony Mark
Hankins': Change of Heart National
Geographic: On Assignment Oueen
Latish; Sheet Smarts': WCW Pm
Wresting: WCW Worldwide Wrestling; 01f-
net-ER; Farr* Matters; Fresh Prince of
BelAir; Full House; The Jamie Rua
Show"; Living Sogle; Mama's Farmiy

TTWs Old House. Features

Packages-Volume 36'; Vceame 35:
Vctume 34. Volume 33; Volume 32,
1/dome 31; Volume 30; Volume 29:
Volume 28; Premiere Edition Three;
Encore Two. Encore One; Power Package
Two; Power Package One

Tel -pictures Production 2175

Teleproductions International 801

4520 Dal). Dn.,:
Chantilly. VA 20151

703-222-2408
e -mall: tpintlia-aol.corn
Staff: Larry Higgs, Ron Alexander. Toni
Lindsey
Programs: 360 Degrees'. Exhuming Inc
Truth. The Tragedy from Mow to
Kosovo': Ctatia at a Crossroads': Whales
of the Inside Passage; Grand Glayers':

Moewrg Company; kwedible
Cuisine with Chef Jean Pierre; Scandals;
Travels with Chuck Henry; Work/ of
Travel. How to Outdoor; Ultimate
Professional Wrestling. The Golf Club;
Ecoview

Teleran Inc. 1439
1 Dag Hammarsigold Plaza
New York, NY 10017
212.759-8787
Staff: Steve Hemel, James Monahan,
Jay Labella, Alex Corteselli, Pamela
Blake, Mary Jane Kelley, Ed Krcrunger.
Mark Westlake, Meredith Buono

Telescene Film Group 1910
5705 Ferrier St , Suite 200
Montreal. Quebec H4P 1N3 Canada

514.737-5512
Websifte: vivirw.terescene ca

Staff: Robin Spry, Paul Painter. Michael
Yrolrn, Bruce Moccia. Jennifer Chrein
Programs: Matthew Blackheart Sir
Arthur Con.? Doyle's The Lost World; Live
Through This; Or. Jekyll & Mr. Hyde;
Gull ver: The New Voyages; The Nortlirrievi
(AM ThelMongs); Foariess; Witness to
Pear Big Wolf on Campus: Misguided
Angels. The litinoer Student Holies

Telescreen Distribution

Televersions LLC

Television De Galicia
San Marox, Santiago. Spain
34 981 540 748
e -malt eurcchannelia-crlug.es
Websffe: wow crtug.as
Staff: Carlos Cattail°, Enbria Ramos.
G mss Gon.thler
Programs: Mareas Mar Terrebroso;
Os Vtiziantes Do Camino

Television Suisse Remands 1900

The Television Syndication Co. 2630
501 Sabal take Drive. Suite 105
Longwood, FL 32779
407-788-6407; fax: 407-788-439/
e-mail: tyscoeprodigy.net
Webslte: www.tvsco.com
Staff: Cassie Yde, Robert Yde, Jill Yoe.
Barbara Ohnsman
Programs: High OnfrrxiTinn Travel';

17, 2000

2911

3366

731-I

TacfORCE'; The Golden Books Family
Entertaviment Animation Hour'; Reel
Planet NewsWatch; StarTatiC; bless for
Families: The Summer of '45: The
Backroads Of Europe; The CoolivaNa,
Coots & Critters; Crossroads Cafe: Clratire
Quest: Or. Penguins Magic World', Earth
Revealed; Endangered Species;
Entertainment Time Out: The Examined
Life; The FU N.ctzmenta(s of Goff"; George
Nasal's Know Your Re: Gri.Wrrg with
George Hirsch'. Walt/quest: Noyes of
the World; In the Swirrg of Things;
Journey to Adventure; kinderroo': The
Mechanical Universe and Beyond; Fishing
North Amenca; Museums Of Industry. On
Common Ground': People arid Places':
Preserving the Legacy Reirreating the
Wheel'; Rich Kem's Nature Series': The
Sportsman'. Take 2.00': Time to Grow;
The Lit/mate Fishing Show': The
Universe: An Infinite Frontier. Waiting for
Christmas'. The Kixid ci Review': Zoo
Portraits

Televix Entertainment 738

Tennessee Film & Music 3520

Tepuy International 2330

Terra Sur 3356

TF1 International 911

TG4 2001

TH EnterlainmentThallway/Greenstar
Television 2340

The Theatre of Comedy 638
210 Shattsbury Ave.
London WC2H 3DP England
0171 379.3345: far 0171 836-8181
e-mail: lhaasnaritiv.com
Website: www sharktv.corn
Staff: Fitzgerald

Programs: As Try Goes By. Love on a
Branchrine

ThinkBox Media LLC N/A
7083 lioltrhood Blvd., Suite 308
140Dyr400, CA 90028-8906
323-466-6600, fax: 323-466-6601
e-mail: briapackethinkbox.corn
Staff: Br al Napack, Bruce Cranston
Programs: londelt:sion'

Thomas Horton Associates 3235
408 Bryant Circle, Suite K

0)13i. CA

805-646-7866; tax: 805.646-3600
e-mail: thaesharktr.com
Websits: www.shadctv.com
Staff: Thomas F. Horton, Jean Horton
Garner. Andrea D. Sterling
Programs:* Cities on the Sea'. Eagle
Class': The Whale Shark Hunters"; The
LI.Ittre of Midway': Jewels of the Dark
Continent; Natures Seam Worlds; The
Stark Files, Mutual of Omaha's Wild
kilo,larn. Search for Adventure; Mutual of
Omaha's Spirit of Adventure; Dive
Tasmania: Favours Tasmania; The Living
Edge Uncensored; Life is Stranger than
Fictxvi, Shadows in the Forest; South
Afrim Rd.ldog Democracy; Juliette of
the Herbs; Code Red Submarine Rescue,
The Adventures of ttv Little Prince

Through Une Comunicaciones 731-H
;t5cio Gu3datalara. 74

28700 San Sebastian de los Reyes
Madrid, Spain
3.191 6-54 11 36
Staff: Cristina Abnl
Programs: Atapuerca; kituralezt de
Om America; America Entre Dos
Oceanus: Cal CHO

Tiger Paw Productions LLC 3520

Tim Barrett Designs Inc.

Timbenvol1 Productions
8051 Slate Hwy. 34
Marble Hill, MO 63764
573.204-1900
Websffe: VAY0i.DUCkinaleety corn
Staff: Buck McNee4. Ladonna !lichee
Programs: The Outdoorsman with &t
kkNeisly. The Lou Hobbs Show

Tinantation Productions Ltd.

TIvlx

Tiro Inc.

TMS Entertainment Ltd.

Today's Homeowner with
Upford

1480 Cody Rd. South
Mobile. AL 36695
334-633-4420. far 334.633-2043
e-mail: dannyetcdayshomeoviner con,
Website: wow. todayshomecromerco-
Staff: Danny Liplord, Sharon Liplord,
Loam Crawford, Barbara Johnson. John
'raring, Paul Spring, Scott Gardner, Detrie..
Aron

Programs: Today's Homeowner with
Danny Lipford

Toei Animation Co. 2351

58 Yokodeva -eh°

Shiniuku-Ito, Tokyo 162-0831 Japan
81.3-5261-7619; tax: 81-3-5261-3875
Staff: Yukio Hayashi, Katsteaki Yarnarcto,
Satoko Sasaki, Kazutorno Yamashita,
Rytaro Matsumoto. Keisuke Shwas*.
Yasuo Matsu°, Mary Jo Wcictiester
Programs: Dragon Bah GT'; Dragon 80
Z. Dragon Etta Crayon Kingdom':

Moon R: $34,01 MOM S; Sailer Moon
Supers. Sailor Moon SailOIStara: Ge
Ge No Kifaro; Great Adventure of Dal;
Sally the Witch: Slam Dank, Or. Stump

Tokyo Broadcasting Systems Inc.
2202

3804

527

2011

2715

2790

2435

Danny
2011

Total Video. Tile Het, Interactive
Media 3355

The Transcription Company 3255

Tribune Entertainment Co. 2374
5800 Surest Blvd. lEC Bldg.
Los Angeles CA 90028
323-460-5800; tax: 323.460-3858
Staff: Richard Askln Jr., Karen Corbin, Lit
Koran, Steve Muldtvrig. Jay Leon, Nervy
(kick. Dick Bailey, Jett Brooks. Sam
Fuller. Taylor Fuller, Karen Joyce, Want.
Meyers. Therese Morrissey, Mary Ann
Lulewicz. Rick Marker, Jett Mictliener
Ben Knetonc. Jon Krobot
Programs: First -run series-Genre
RodclenDerryls Andromeda': Beastlifasksr
Gene Roddenberry's Earth: Final Conflict
Malibu, CA: Sod Train; U.S. Farm Report
Specials-Live from (Ire Academy
Awards, Soul Train Music Awards: MatY
Fourth of Jury Fireworks.' Soul Train Lady
of Soul Awards; Soul Train Christmas
Stades!'

Tribune Media Services 2671

435 N. Michigan Ave.. Suite 1609
Chicago, IL 60611
800-245-6536; lax: 312.222-8640
e-mail: tinsetribune oam
Website: www.trnstv.corn
Staff: John Kelleher, Barbara Needensari,
Aylesa Singley. Michael Cushing
Services: ResearchTV. EPG Data,
ShowRnder; WeatherPOird N; SkedVue I A

II; archival data. program schedaies;
cable lineups: Essential MarketVue.
Essential Program Research; Essential

mumbrselcistleicsble cot
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Cost Estirriatix. ESS.'NCE

Trimark Television 705
£553 Glencoe Ave , Suite 200
Marina del Ray, CA 90292
310-314-2000; fax: 310 399-1570

Staff: Andrew Reimer, Carrie Lyons, Kelly

Trotinger
Programers: Skipped Parrs'; The D& err

SW Witch Project': The Sex Monster':
hide and Seek': Krocoilitis (AKA Blood
&y; Turbulence 2. Fear of Flying'

Troia Entertainment 2403

Trust Film Sales 2431

1V Azteca, S.A. de C.V. 2220
Penterico Sur No. 4121
Col Fuentes del Pedregal. Mexico D,F.

11700
525-420.5728; tax: 525.420-1435

Shift Ricardo Salinas, Marcel Yinay,
Vicente Laliero, Niria de Salinas, Mario
San Roman, Ramon Delgado, Martin
Lea. Ignacio Duran, Pedro Lascurain,
G4312%*0 Guzman, Gueleerno Zubiaur, Rene
Lee. Marcel Vinay Jr, Ernesto Ramirez.
Aocitto Castle°
Programs: Hablaine de Airier; El
Callictito; La Vida en el Espejo: Rims
Plante:los

TV Chile 442

TV France International

TV Planet

911

3374

TVA International N/A

it. i0 East de Maasonneuve Boulevard
lketreal, Quebec 1421.. 4P2 Canada
514-598.2926; tax: 514.598-3936
Staff: Andre Provencher, Nancy Wells
Programs: The Darklingr; Two of
Hearts*: Perfect Little Angels; Cartand
:foes

TW International 151140
313-314 Upper St . Suite 4
London N1 2)(0 England
0171-359.8997; lax: 0171.359-8927

initetreco.uk
*Was: WAW.N1.co.uk
Stall:LI;a Hurst. Joanna Langton
Programs: The Tiarianmen Hostage':
itskitte Photographer': Vets an the Wild
Side'. Backpxking Australia*: Skin
Deeo'

TVRadlo.corn 3242

20th Century Fox International
Television 1175

P.O Box 900

Bevertf Hills, CA 90213
310-369-1000
Staff: Mark Kaner, Marion Edwards. Peter
Levinsohn Mark Rosenbaum
Programs: Hour series-My McBeal;
America's Most Wanted: America Fights
Sack; Anger. &Iffy the Vampire Slayer;

Olicago Hope; Get Real':
Martial Law; NYPO SW; The Practice:
The Pretender; Roswell': The X-Rles;

it -occur series-Ally: Dharma and
:ire?: The Family Guy; Futurarna; The
lluenters: King of the Hill; Malcolm in the
Middir; Oh Grow Up'; The SimpsonS;
Stark Raving Mad'; Two Giro and a Girl;
SPecizasidocumentaries- 1999 Teen
Awards: 1999 &Ward Music Awards;
!'ironed in Amerio: The World's Sexiest

.rernertials; Behind the Planet of the
',-.es; Berard Titanic; Devil's Playground:

!lure's Death Traps: Octopus Garden.
4rts from God: Science Tests Faith.

Shot on Ice; Train Wrecks; Truth
thind tne Sitcom Scandals; Shocking
'.'or Caught on Tape: Wed and Weird;

4.erld's Most Shocking Moments Caught
aviocbreolcastlascalle.ces

Off Tape I, A, Ill; World's Most Shocking
Medical Videos; World's Scariest
Explosions Caught on Tape. Mire the
Other Reindeer, The Night of the
Headless Horseman; Movies of the
week-Little Richard. Kiss Tomorrow
Goodbye, Mary Tyler Moore Reunion
Mow; Mime-ries-A Perfect Town -A
Perfect Murder; Hunt for the Unicorn
Mier, Other series -Gevorce Court Son
of the Beach: Twisted Tales. Famous
Fantle's, Hollywood Century; Asia;
World Gone Will. The World's Furrawst

Twentieth Television 1175
2121 Avenue of the Stars, Suite 2150
Los Angeles, CA 90067
310-369-1000. fax: 310-369-1506
Staff: Mitch Stem. Rick Jacobson, Paul
Franklin, Bob Cesa, Matthew Pughese. lay
Van Allen
Programs: Power el Attorney"; Divorce
Cocvl: Forgive or Forget; Ally Mattel;
Dharma A Greg; The Practice

MI/Trans World International 385
420 W. 451h St.
New York. NY 10036
212-541.5640
Staff: Barry Frank. Bob Horowitz. Hillary
Mandel. Bob Dudelson. Jennifer Lobo,
Vanessa Rivera. Katie Boes. Gene
McGuire, Linda Lieberman, Greg Carroll,
Dave Fry. John O'Connor, Jennifer
Mautner, Michel Masquelier, Simon
Barnes. Bridget Robertson
Programs: US domestic- Worn:
Worneyrs Health Specials; U.S. Olympic
Gold Senes; Sport Magazine on TV:
Winter Celebrity Sports Spectacular; Joel
Siegel's Road to the Academy Awards:
American Ski Classic; Summer ritin
Preview; Celebrity Sports invitational;
Escape From Alcatraz Triathlon; Legend of
the British Open, NFL Pre -Season
Special. International Sales-SNIV. U.S.
Olympic Gold Series; TransWorld Sport:
Fur/ol Mundial; V -Max; Cortege FooLDati
Preview: Holiday Celebrity Sports
SPeclaculat; Images: A Year in Review
2000: come Bowl Preview Show. Other
sports programming available includes
general athletics. baseball. cricket, dance
sport, figure skating, golf, motor sports,
rodeo, rugby, sailing, skiin. soccer and
erns
Tyrone Productions 2001

U
USIK SrUCrack Catoons 805
torso Magenta, 52
20123 Milan, Italy
39 02 4800704.6; fax: 39 02 48007692
Staff: Peter Shepherd

Unapix Entertainment 1138

Underdog Productions 1700

Uni Media International GMBH & Co.
3111

Uniport Business Systems 2320

United Nations 3509
Rrn. S -605A. UN Secretariat Bldg.
New York. NY 10017
212-963.6982: fax 212 963 6869
e -mall: sue-ting-lengun.org
Website:
Staff: Barbara Sue -Ting -Len, A. Rogerio
Silva. Claude van Engeland, R. Craig
Hobbs. William Helier, Enka Paine
Programs: UN in Action; World Chronicle;
A Work in Progress Human Rights in

Ha.D. Legacies of Waf. Armed to the Teeth

Universal Studios Florida 775

Universal Television & Networks
Group/ Universal International
Television 775

100 Universal City Plata
Bldg. 1440, Suite 3030
Unrrersal City, CA 91608
818-777-1300: fax: 818-866-2143
Staff: Peter Hughes, Steve Annus. David
Ellender, Robb Smith, Rachel Mansson
Programs: Half hour series (international
TV rights)-Actarn-12; Adventures of Lano
& Woo bey': Alfred Hitchcock Presents
(classic); Alfred Hitchcock Presents (new);
Alright Already: Amazing Stories; Amen;
Pad Date"; Brother's Keeper; Charles in
Charge: Coach; Ceientos Para Solitarros;
Dragnet Dream On; Gimme,
Gimme: Harry and the Hendersons; Leave
ft to Beaver; Let Them Eat Cake': Major
Dad; Mcitales Navy; The Monsters; The
Munsters Today. My Secret Identity; The
New Adam -12; The New Dragnet; The
New Lassie; The New Leave to Beaver,
Out of This World; Payne; SomeThing So
Right; Weird Science; Work with Me.
}bum Hercules; Hour series lintemabonal
TV rights)-The A - Team. Airwolt Alfred
Hitchcock Hour; Alias Smith & Jones;
Back 2 Back Action': Beretta: Battlestar
GalactiGi; The Bionic Woman, Black
Sheep Socket:Iron; The Bad Ones; Buck
Rogers.' The Burning Zone; D.C.; Miry
Queen; Emergency; The Equakzer: EZ
Streets; GvsE'; Hardy Boys/Nancy Drew;
Hercules' The Legendary Journeys; The
Incredible Hulk; fronside; it Takes a Thief;
Knight Rider; Kojak Law & Order; Law &
Order: Special Victims (kW; Magnum,
PI ; Marcus WOO, M.D.; Miami Vice;
Motown Live'; Murder, She Wrote; New
Kirk Undercover; Night Stalker: Mar -them
Exposure; Owen Marshall; !lams.
Quantum Leap; Quincy. ME.; Randall &
Hoplurk Deceased': The Rockford Fees;
seaQuest ASV; Shades of LA; Simon &
Simon; The Six Million Dollar AM;
Sliders; Team Knight Rider: They Came
from Outer Space, Timecop; Turks; Xena:
Warrior Princess; Mystery movies (inter-
national TV rights}-Barucek Colombo;
Colombo (new). )(oak (new); McCloud.
McMillan & Wife; TV movies/mini-
series/series (international TV rights)-A
Mother's Prayer. An Unexpected Farm*:
An LineApected Life; Andrew Uoyd
Webber's Cats. Anya's Belr; The Beast.
Brave New World; Burn the Floor'; Cab»
by the Lake; Captivity, Centennial: The
Color of Courage; Dial 'H' for Hitchcock'
The Genius Behind the Showman':
Dragon Heart A New Beginning; Escape
from Atlantis; E. T. and Friends; Evolution's
Mkt': Exiled; Panay Valentines; Havana
Surprise; Hefter. The True Story; House
of Frankenstein; Joseph and the Amazing
Techrecokir Dreamcoat K-911;
Kidnapped in Paradise; The Making of
Jurassic Park: No Laughing Matter;
Pavarotti A Friends '99'; Prisoner in
Paradise: The Ripper; UniyivSal Horror;
The Universe Story; Talk shows (interne -
bona' TV rights)-Catherine; The Maury
Povich Show; Sally Jessy Raphael; The
Jerry Sponger Show: Trisha; Vera Am
Mittag; Animation (international TV
rights)-Back to the Future; Beethoven;
Casper; Earthworm Jim, Exosgual:
Freres American Tails; Maisy; Problem
Child; Rocky and Elabwirede and Friends;
Savage Dragon; Toad Patrol; Vor-Tech;
Wing Commander Academy; ittody
Woodpecker and Friends; The ilbooy
Woodpecker Show (new); Animated fea-
tures (international TV rights)-Nien arid

JANUARY

nae Chipmunks Meet Frankenstein: Min
and the Chipmunks Meet the Wolf Man;
An American Tail AY: Treasure of
Manhattan Island, An American Tail IV
Mystery of the Night Monster. Bata The
Wolf Guest Land Before Trrr. a tel. Stone
of Cold Fire; The Life and Advereures of
Santa Claus, Features (international TV
niabts)-"Angela's Ashes": 'Apollo 13';
' Babe: A Pig in the City'; 'Back to the
Future': 'Backdrait': 'The Blues
Brothers': 'Born on the Fourth of July';
'Bride of Chueky': "Cagier': 'Dente's
Peak'; 'E.T. the Extra -Terrestrial"; 'The
Flintstones'; 'The Green Mile"; 'Jaws';
'Jurassic Park"; -Liar liar', 'The Lost
World': 'Meet Joe Black'; 'Mercury
Rising'; 'The Mummy"; 'Notting Her;
'The Nutty Professor': 'One True Thing':
'Patch Adams"; 'Primary Colors':
' Psycho'; 'Rear Window'; "Sctiindler's
List"; 'Shakespeare in Love"; 'Vertigo':
more than 2.300 feature films

Universal Television & Networks
Group/ Universal Worldwide
Television 775

9333 Wilshire Blvd.
Beverly Has. CA 90210
310-385-4200; fax: 310-385-4201
Staff: Ned Nage. Matt Cooperslein. Dave
Mayer, Dick Ullman, Annette Grundy. Lon
Shacluel. Kristin Flannery
Programs: &AO Date; Motown Live; Total
Recall 2070

V
Varga Group
39 Grafton Wiry

London W1P 5LA England
44 171 3.80 1313; fora- 44 171 388 3782
email: marketingleevargagroup corn

Website: *New irar ga oup. corn

Staff: Andras Ethel, Jan Sawkins. Istvan
Erkel. Lauren Levine
Programs: Ramblirkg Ted'; Living Large
with Lilly'

Variety

Vastvi deo

VCI Video Communications Inc_

Venevislon International

Veon Inc.

Vertex Entertainment Inc.

VideoAgeITV Executive

Videofashlon Network

Vlrage Inc.

Virtual Alchemy Studios
2425 Porter St , Suite 14
Soquel, CA 95073

kstewartayirtualalchemy.com
Website: www.virtuatalchemy corn
Staff: Karen Stewart_ Ken Lane, Mike
Lerg, Greg Cooper, Griffin Brown. Mark
Machna, Rennie Saunders
Programs: The Virtual Director 30',
Proteus 9 The Melding'

Vision Films
4626 Lemona Not*
Sherman Oaks, CA 91403
818.784-1702:fax 818-788-3715

vaaordilesetearthlink net
Staff: Lise Rornanoft, Michelle Staten.
Programs: Ash Dogs*; One Hell of a
Guy'. Water Rats tPolir,sas Aoliaticosr
Jaded': La Cccaractre; Nowhere Land':
Shark in a Bottle'

Vista Street Entertainment 3468

3178

2450

323.4

2861

137

2939

3470

3670

3379

2964

3082

2402
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Visual International

Voice Art

W Hotels 3253

Walkabout Productions 3347

Warner Bros. Domestic Television
Distribution 2075

4001 Olive Ave., 4th Floor
Burbank, CA 91522
818-954-5652; fax: 818-954-5697
Stall: Dick Robertson, Dan Greenblatt.
Rick Mena. Leonard Bart. Mark O'Brien,
Chris Smith, alike Troxler, Brad Nemec
Dan McRae. Scott Rowe, Andrew Weir.
Eric Strong. Mary Volt. Jack Brandon. Jeff
Hutford. Damon Zaleski, Anthony
Arbucias, Daniel Menzel, Marlynda Salas
Lecate. Jacqueline Hartley. Patrick Parish.
Julie Karitrcientz. Paul T. Montoya. Clifford
Brown, Roseann Cacciola.Christme
Merrifield, Jeffrey Wosieger, Jean
Goldberg. Joan McArthur, Stephanie
Grossman, Jean Medd, Edward Bleier,
Eric Frankel, Jeffrey Caiman. David
Goodman, Witham Short. Elizabeth Dow,
Pamela Shapiro-SchloSs. Sandra McKee,
Jim Parralore, Alan Sate, Kevin Fortson,
David Auerbach, David Goldberg. Lisa
Hac-knerGoldberg, Hilary Estey
McLoughlin, Bo Banks. Yelena Gan:4010.
Lauren Dansey, Craig Montgomery.
Michelle Jacoba, Claire Lee. Judi Stewart.
Bruce Rosenblum, Wayne Neiman. Liz
Huszank
Programs: First -run --Access Hollyvnxid,
Extra: Jenny Jones; Judge Mathis. Moral
Court': The PropleS Court; The Rosie
O'Donnell Show Off-net-The Drew
Carey Show; Friends Hangin. with Mt
Cooper. In the House; Murphy Brown: The
Parent 'Hood; Step by Step; Suoldeniy
Susan': The Wayans Bros.: WHY & &WC'

Warner Bros. Pay -TV, Cable
Network Features 2075

1325 Avenue of the Americas
New York, NY 10019
212.506.4349
Staff: Edward Bieber. Eric Frankel, Jeffrey
Carman. David Goodman, Wialarn Short.
Elizabeth Doree. Pamela Schloss. Sandra
McKee

Programs: Superior Court: Love
Connectkon, The People's Court. Drama -
Crame Story MicOn.glit Calmer: The New
Adventures of Rodin Hood: V. China
Beach. Homefront Freddy's legetnures;
Guns of Paradise.' Time Pax; The Flash,
The Yellow Rose; Iwo, Flamingo Road.

Kung hi. Spenser for Hire. Fly Away;
Frigittmares; Code Name: Eternity;
Comedy-MAW Wronicas Closet
Jesse'; Fa Pour Love; Whose Line Is It
Anyway?: Step by Step: The Ben Stiffer
Show; The John Larrchouettra Show; Nick
Freno: Licensed Teacher; it's a Living;
Head of the Class; Perfect Strangers: My
Sister Sam; Just the Ten 0.1 US: ROC:
Pearl, Alice. The Wonder Years; The
Hogan Family; Classic hours- The Man
trait U.N.C.LE.: The Girl from UN C
Harry 0: 77 Sunset Stn p; Hawaiian Eye,
Bronco/Cheyenne:Volt 45; The FBI;
Maverick: How the West Was WOO; Or.
Ware; Tartan; Ciaktart; Wonder Woman;
Classic hall -hours- The Courtship of
EddieV Father; Welcome Back, Hotter.
The Adventures of Superman; F- Troop;
The Days and Nights of Mr* Dodd:

Mayberry ft F.D.; The New Dick Van Dyke

1511-31 Show; She's the Sheriff; Pcerce Academy:
The Animahad Series, Original program -

831 meig-Rissee Simmons' OneWorld
Music Beat: Hard Rock Live; Sessions at
West 54th. Monkerf'd Minutes: Tu Ritmo;
Menke & PT Hip Hop Onls

Warner Bros. International
Television 2060

4000 Warner Blvd.
Building 170. 310 Floor
Burbank. CA 91522
818-954-6000; lax: 818-977-4040
iretssibr www.wbitv.com
Staff Jeffrey R. Schlesinger, Joshua A.
Berger, David B. Camp. Malcolm
Dudtey-Smith, Lisa Gregorian. Ronald
Miele. Mara Slemthal, Donna Brett.
Michael Leceurl. Jorge Sanchez. Jose
Abad, Robert Blair, Rosario Ponzio, John
Garcia, David Guerrero. Tim Horan,
Philipp Rohwedder, Mario De fa Torre.
Carotene Lang. Michael Palaiac,
Florence Yue. Annette Souse. Warner
Bros. International Television
Production-Catherine Malatesta. Adam
Rosen, Sheri Bowles, Denis Leroy.
Programs: Jack d Jill'; Opposite Sex';
Third Watch': The West Wing"; Code
Name. Eternity': Baby Blues'; Courage
The Cowardly Dog': Detention': Mike,
Lu & Og'; ER: La Femme Nikita.' Mad
TV: Or The Sopranos; The Drew Carey
Show; For Your Love; Friends; The
Jamie Four Show; Jesse; Movie Stars:
Norm; Suddenly Susan; Veronica's
Closet; Whose Line Is It Anyway?: Zee:
Batmen of the Future; Ed Edd N Eddy;
Johnny Bravo; The Powerpuff Girls; The
Sylvester it Tweety Mysteries; Earthly
Posessiorre; Falcone; Introducing
Dorothy Dandridge: The Jack Bull;
Lansky; A Lesson Before Dying';
Vendetta': Switching Goals*: Freedom
Song': The Hurr,ey', Pirates of Silicon
Valley'; A Slight Case of Murder': The

You Know My Name;
Millennium, 2020. The Future of Our
Lives; David Wolper: The Man Who
Makes Things Happen; In Depth: Dying
to Tel the Story: In Depth: Ice Run:
Submarine to the Arctic; to Depth:
Planet WO; In Depth* Quant/Co: The
Making of an FEU Agent: to Depth:
Soldiers of Peace: A Children Crusade;
In Depth: The Dalai Lama: At Home in
Extiole; to Depth: The New Gold Rush; In
Depth' The Russia Factor; The Last
Movie: Stanley Kubrick & 'Eyes Wide
Shut': Hard Rock Live, Change of Heart,
Judge Maths; The People's Court; HBO
Boxing Special Events; Winter G000'4111
Games 2000 World Championship
Wrestling; World Championship
Wrestling Specials; Queen Labran,
6,000 feature film titles
Warner Bros. Movie World GMBH
8 Co. KG 3111

The Weather Channel LatinAmerica
3036

Webcasts.com 3660

Westcountry Television Ltd. 2320

Western International Syndication
2331

8544 Sunset Bac
Los Angeles, CA 90069
310-854-3261: fax_ 310-659-7144
Staff: Chris Lancet Dan Zifkin, Adarn
Lloyd, Stephen James, Bob Pargament_
Ron Geagan. Lon leGall, Danielle Vaklaaa
Programs: It's Showtime at the Apoao.
Conan the fienatrian; Acapulco H E.A. T .

Movie Magic, Field Trip, 1st & Ten; The
Adventures of Ozzie and Harriet; Knights

and Warriors; Magic Johnson's Aii-Star
Slam 'n' Jam

WGBH international 701

Whamo Entertainment
1850 S. Sepulveda Blvd.
Los Angeles, CA 90025
310.477.0338

Wicked Pictures

285

3289

Winchester Film 8 Television Sales
Ltd. 2320

Winstar Worldwide 437
439 Park Avenue South
New York, NY 10016
212-686.6777; fax: 212.685-2625
Staff: Richard Lorber. Al Catlabiani. Shen
Levine. Richard CeCroce, Amy Smith,
Julie Goldman, Rosemary Harris
Programs: The Directors; From a
Whisper to a Scream; Ettit Fitzgerald'
Something to Live For; La Chaconne
DAuschwitz

Womee.com 2740

World Screen News 2740

World Wrestling Federation 1011

Woridgate Communications Inc. 2475

Worldnow Online
767 Third Avenue, 30th Floor
New York, NY 10017
212-371-2860
e-mail: aobeienewoildnew corn
Webs/1e: wwwworidnow.com
Staff: Gary Gannaway, Craig Smith, Bill
Acheson, Ion Puspunca. Michael Leder,
Eddie Seslowsky. Nicole Lombardo.
Christian Celic, Robert Mischel, John
Rohrbeck. Jason Hogg, Allen Barney.
Barry Wallach, Bob Fein, Mark 2agoeski,
Amy O'Brien, Lisa, Spodak, Michael
Cassette. Joe Van Harken. Paul Magder,
Robyn Podell
Prottects/servfces: Provides triternet
service :rid support to broadcasters

Viorldspace Corp.

Worldwide Entertainment, LLC

WRAL-HD

Wreckless Abandon Studios

The Wyland Group

1331

2810

2675

3661

3073

225

X -Dream International 1511-48
The Coach House, Ashford Lodge
Halstead, Essex C09 2RR England
44 171 244 1000; 44 171 244 0101

salesexdream.co.uk
Wobsite: WW A' . xdr oam .co .uk

Staff: Alistair Gosling, Juanio Marquez,
Ben Barrett, Lucy Mall. Adam Oliver, Lloyd
Adams. Jo McKenzie
Programs: Waiter Xbeene Gaines 2000';
Summer Xtrerne Games 2000'; Extreme
r6mm*: Ride TV'; Invert 7r, Global
Wage': Ex Mac/lure; Nexus'

XL Entertainment PLC 1511-18
Metro House, Wirth Gale
Chichester. West Sussex P019 1BE UK
e-mail: salesexle.com
ftbsite: www.xle.com
Staff: Stephen Copeland. James
Bralhwiate, Gary MeGroarty, Craig Moody
Programs- Jamboree: Stand and Be
Ca.iptel
Services: Video productionaastribution.
program distribution, new media rechrta

Y
Yacic.com 3043
1900 Powell St., Suite 245
Emayeile. CA 94608
510-596-8800: fax: 510-596.0922
e-mail: infotlyack.com
WOO& yrnw.yack.corn
Staff. Jeff Morris, Ellen Kayo. Sean
Malatesta..aady Broughton
Programs' Vac* corn', EPNct'

Yahoo! 2780
2914 Taylor St
Dallas. TX 75226
214.748.6660
e-mail: mmontoyagryahoo-eac.com
Website: www broadcastyahoo.coni
Programs: Turnkey Internet broatkailliN
capabilities for TV stations and syrelica,
tors

YLE-Finnish Broadcasting Co. 2431

Yupi.com 313.3

ZDF Enterprises !I/A
LiseMeitrer-Str. 9
0.55129 Ma.nz, Germany
49 61 31 991 281; lax: 49 61 31 99:
259

sales.zdfeetzdt.de
Staff: Alexander Goddess, Fred Burg:: :
Christine Denilauler. Horst Muller, Ertl
Midler
Programs: Air Rescue Team; TEAM
Berlin; The Arabian Prance; To& and the
Street Park Kids; Friend or Foe: Heaven,
Hell & Nirvana-The Great Redeemers

ZDTV 2881
650 Townsend Street
San Francisco, CA 94103
415-551-4500. fax_ 415-551-4889
Staff: Larry Wangberg, Joe Gillespie, lc m
Grams, Greg Drebin, Peter Harnmersy
Glenn Farrell, Candy Meyers, Nancy
-lubber, Margaret Buckley, Mary Beth
Fulcorner, Colleen Schee
Programs: Zip Files; Gamesoot TV:
Technology News Feed; ZDTV News
Werner Tonight; Money Machne; Fresh
Gear. Big Thinkers, Computer Snapper.
Call for Help

Zia Film Distribution LLC 2915

8306 Wilshire Blvd., Suite 690
Beverly Hills, CA 90211
323-935-8190; lax: 323-935-9221
e-mail: infoeziaten.com
Wcbslt9: www ziafilm.com
Staff: 8obbi Valentine Helfer. Douglas
Helier, Herb Dorfman

Programs: Series-Coebers';
Pigasso's Place'; Okavan92

1611; Features-Sail's flight Out': Don't
Go Near the Park': Freaslurnen': The abr.'
ROOM*; Milo the Paradise': The trishaw-,
Solitude Point': Whiskey, Riddles &
Dandelion Wine'; Magazine/talk-An-
Afvsit'; Box Office America: kl1017)11V
Television; At Home on Me Range: The
Cooking Show for the Deranged;
Reality-A Question of Guilt'; AtrenC.V.
Bounty Hunter; Special-About Us. Rat
Dignity of Children; Documentaries-Nr
Seas Cops': In Search of a Lost
Princess': Preemies- The Fight for Life
Evidence: The Truth Wet Set You Free';
Secrets of the Kremlin'
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Get out your pencils and prepare to take notes on our annual Kids and Teens
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Fox takes knocks; vows fixes
Fox keeps Kelley gets Crichton: NBC's DeKoven exits; CBS defends virtual logo

f
Sandy Grushow (1)
and Doug Herzog

explain the
'disappointing and
dissatisfying' start
to Fox's latest TV

season at the winter
press tour.

st-

By Joe Schlosser

Fox took its lumps for a "dis-
appointing and dissatisfying"
start to the new SCaivil last
week in a public confession

before reporters gathered for the
annual winter press tour in Pasadena.
Fox executives sowed to reverse that
cciurse and hacked it up with a raft of
deals with top producers.

Among those deals is a multimil-

lion-dollar pact with l)as id E.
Kelley that gives the network a first
look at everything the prolific
writerproducer (Ally AfeBeal. The
Practice) puts out over the next four
years and keeps his production com-
pany on the Fox lot.

The networks' efforts to increase
diversity in front of and behind the
camera, including the recent prece-
dent -setting agreements with minori-
ty grouPs, were also hot topics at the

tour. as was the exit of NBC's top
movie and miniseries executive.
Lindy DeKovert. CBS executives
dealt with the publicity crush sur-
rounding the new drama City of
Angels (B&C, Jan. 10) and the news
department's use of digital technolo-
gy to insert virtual logos into its pro-
gramming. The network's president,
Les Moonves, also took his custom-
ary shots at rival network executives.

But the biggest headlines last week
came out of the Fox session Jan. l I.

New Fox Television Entertainment
Group Chairman Sandy Grusliov..,
who was brought back to run both the
network and Twentieth Century Fox
Television studio in November after
Fox got off to a self -described horri-
ble start. ltd oft -the day by taking it on
the chin_

"Actually most of what has been
written so far has been pretty well
deserved." Grushow said.
"Obviously [Malcolm in the
Middle's] performance this past
Sunday (Jan. 9] makes us feel a heck
of a lot better (the second best debut
of a Fox series behind The Simmons'.
but we can't kid ourselves into think-
ing we are out of the woods yet"

While Grushow conceded Fox's

Who wants to be an ecdysiast? al
Fisher Entertainment. the programming development
arm of Pacific Northwest broadcasting group Fisher
Broadcasting. is taking an unusual approach to its
strip (literally) trivia game show Keep Your Clothes
On. in which the winners are the contestants left
wearing the most clothes.

Strange as it may sound. near -nudity is not what
sets the show apart, at least not from a business
standpoint Rather, it's that Fisher Entertainment's
Vice President and General Manager Alan Winters is
going to the NATPE convention in New Orleans next
week (Jan. 24) to meet with mid -sized station groups
to offer all seven minutes of advertising in the show's
half-hour to the local stations to sell, with the stations
and Fisher Entertainment splitting the revenue.
Traditionally, syndicated shows are sold on a barter
basis that includes both national and local ad time

What's more. Winters says he doesn't even neces-
sarily need stations in New York, Chicago and LA,
the nation's top three markets 'The production is
being funded by our own company. we have a plat-
form with our own stations,' Winters says. -Literally a
handful of deals will make this profitable."

Winters estimates that carriage in two dozen mar-
kets, including Fisher's 13 stations. will put the show
into the black. He is pursuing 50% of the cash rev-
enue from the stations that pick up the show,
although he is wilting to be flexible on the terms if he
can get a guarantee of a Saturday night time slot and
some promotional help. He'll also meet with interna-
tional buyers at the NATPE convention in New
Orleans in January to pitch the show, he notes.

Ultimatety. Winters says, he hopes to use the suc-
cess of the launch to expand the tnviaistrip show to a
stripped trivia strip (Monday through Friday). But

making a success of it in the Saturday night time pen
od is the first priority.

'Our station group said it had a common nee7-1..
going Into the 2000-2001 season in that they've
never been competitive on Saturday night in tate
fringe. If we were able to fill the post -news Saturday
night slot, it could help.' Winters explains.

So, Winters and the staff of the division set to work
developing a purely late -night offering, a show in
which three couples compete against one another for
money and prizes based on the degree to which they
can tell what their partner knows about a subject. If
they're wrong, they lose an article of clothing. They
lose the game when they're down to their underwear.

The show is based on the format of It's Your Bet, cre-
ated by Ralph Andrews, which ran on NBC in 1970-72
In the earlier Andrews version, however, the clothes
stayed on, with celebrity couples (Alen Ludden and
Betty White, for example) vying to be the first to reach
300 points and win prizes for selected studio audience
members. Producers Bob Boden. who most recently
created Fox's Greed with Dick Clark Productions. and
Mark Philips, who holds the format rights to the Ralph
Andrews game show library, are working with Fisher to
develop the show, according to Winters.

Keep Your Clothes On will debut on Fisher
Broadcasting stations, which include ABC, CBS and
Fox aff.liates in the Northwest, sometime this sum-
mer. when the competition (primarily Saturday Night
Live and Mad TV) is in repeats and late -night viewer-
ship is up, Winters notes

Since there is no national barter advertising ele-
ment. stations that take on the show will not be tied
to a particular premiere date. Winters says.

-Melissa Grego

Moonvos: 'We at CBS ha4
never been dominated by on

producer who provided
spacial effects. We have ba

lot broader than th

problems were broad -based, he also
suggested they preceded the tenure
of the network's current entertain-
ment chief, Doug Ilerbrig. "Whik I
think its accurate to suggest that
mistakes were made over the past
year from a programming. schedul-
ing and marketing standpoint, l firm-
ly believe that blaming Fox's per-
formance on those decisions alone
would be overly simplistic ar4
would really miss the point. And the
point is that what Fox experienced a
the start of this broadcast season has
been several years in the making.-

Gnishosv blamed reliance on sheet -
term fixes with reality programming
and failure to create new franchise
shows to replace outgoing series like
Party of FM-, Beverly Hills 90210
and. possibly. The X -Files. Herzog.
who has run the network's entertail-
mesa division for only a year and his
been at the helm during a period of
sagging ratings, told the critics.
"Despite reports to the contrary. beka-
stiffed is not a part of my ollictl
title." Ilerzog and new boss Grushow
reconfirmed their pledge to wean the

NBC's Garth Ancier
and Scott Sasso

the tour. Sasso- '
probably did t

rptich

ainmemyss.miza,off..

ft
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network off reality programming.
which Cirushow has likened to pro-
gramming's answer to heroin, i.e.. the
quick fix. They also unveiled plans to
Endues and air new series throughout
the summer and took the wraps of a
handful of deals with producers.

The deal with Kelley reportedly
extends through 2004. Kelley's pro-
duction studio has been housed on the
Fox lot for the last tO years and will
remain there for at least four ntore.
limos says he expects to see a new
show from Kelley sometime next

tcason, but did not elaborate.
lox has also signed Michael

Crichton (Jurassic Park. ER) to
develop a new drama for the network
next season and filmmaker R.J.
Cutler (nk- War Room) to do a docu-
mentary -type drama for the fall.

The network also signed on for
two new live -action comedies from
Carsey-Werner, one from Bonnie
and Terry Turner (That '70s Show).
the other from Bill Martin and Mike
Schiff (Jed Rack From the Sun).
Herzog says Fox is going to attempt

to program original series through
the summer, including extending the
final season of Beverl/is 90210

The question about whether 77)e ,1-
Files will return for its eighth season
is still out there, because it went unan-
swered last week. "Right now I would
say that there is no better than a 50-50
chance:. Cirushow told the reporters.

NBC
NBC executives Scott sacra and Garth
Ancier opened up their network's ses-
sion by announcing the exit of movies

and miniseries Vice President Lindv
fkKoven.

Her resignation came less than a
year after she signed a new long-term
contract with NBC and also came alter
the less-than-spectacuktr miniseries
LeprecArrats and a controversial Y2K
movie. In addition. NBC executives.
especially Ancier, have questioned the
ratings potential of the upcoming 10 -
hour miniseriesfrom Robert Ilalmi
Sr., The 10th Kingdom. Sa' NBC's
West Coast president, said "We proba-
bly did too much big -budget. special

Millions of families tune
in to Dr. James Dobson's
broadcasts. Thousands
write him every week for
advice

on family matters.
Those who know

him want to
hear what he

has to say.

E
Tak advantage of this NATPE Special!
Sig up for a 90 -day trial of Focus on
the Family Commentary! It's fr:1.

-;-..............
Call Doug Sommer on his toll -free NATPE
hotline and meet with him in New Orleans.
Take home this viewers' favorite with a
powerful built-in audience for your

newscast!

888-659-3311
BR1ARGATE MEDI A
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effects fantasy stuff in a row. It's not
that we shouldn't have done them, we
just did too many in a row."

Executives wouldn't say when
they would replace DeKoven.

Sassa also took the opportunity to
go over the network's new diversity
pact with the NAACP (B&C Jan. 10).
As part of that effort, Sassa said, NBC
will he boating an all -day, "intensive
and high-level" diversity seminar with
all of the network's producers and top
staffers and representatives from the
minority coalition groups

CBS
CBS President and CEO Les
Moonves told the television critics
la -o week that the network was close
to unveiling its 0,A71 new diversity
guidelines with the NAACP and
other minority groups. 'the
announcement is expected this week.

Moonses, who met with leaders of
Hispanic, Asian. Native -American
and AfricruoAmerican groups last
Tuesday (Jan. 11). said CBS' pact dif-
fers from NBC's agreement with the
NAACP. "We did not feel that it was
appropriate to have quotas and actual
numbers attached to things as they
have. There arc initiatives in the deal
that you will read about, but it won't
(expand] on NBC's deal. The scope of
our agreement is fairly large. though."

CBS had already announced some
of its diversity plans Nov. 29- -includ-
ing reauitment training and compen-
sation tied to diversity efforts-when
Mourne% was the only one of the net-
work presidents to attend a diversity
coal erchse in Hollywood sponsored
by the NAACP.

CBS News President Andrew
kyward was asked to defend his divi-

sion's controsersial superimposition of
a digital CBS logo on the Times
Square Jumbo Torn on its New Yew's
broadcast The issue arose after The
New }brit nines followed up on a Jan.
10 B&C story about the "virtual brand-
ing" and CBS News executive Eric
Shapiro% suggeoion that the technolo-
gy had news applications beyond
branding. including blocking out
objectionable signs or a competitor's
logo (sec story, "Top of the Week").

Finally. Meoreoss, never one to miss
an opportunity to take a jab at a rival
network, discussed his network's
"diverse spectrum of long -form pro-
gramming" and made light of NBC's
low ratings with the recent Halmi Sr.
miniseries. "We at CBS have never
been dominated by one producer who
provided had special effects. We have
been a lot broader than that." And,
whorl he added CBS Sport's President
Scan McManus and CBS News'
Ikyward to a panel that included CBS
Entertainment President Nancy
lams Moonves jokingly said, "I

thought you might he bored seeing the
same two people up here every time.
Actually, at the other networks you
never see the same two people. No
shotgun marries here; we actually
like cacti other."
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PEOPLE'S CHOICE
DECEMBER 26 - JANUARY 1

Verdict is in: Upgrades
Paramount Domestic Televisions pair of court shows, Judge Judy and
Judge Joe Brown, and Twentieth Television's newcomer, Divorce Court,
continue to climb the national ratings charts, and are reaping the
rewards of success: Upgrades. The Paramount duo has been upgradc-i
on a number of Fox owned -and -operated stations and Judge Joe Browa
hit its all-time high in the most recent national ratings from Nielsen Moo,Th
Research. Brown's sophomore series recorded a 4 5 national rating Ise
the week ending Jan. 2.

Paramount executives announced the upgrades last week which inclii:;0
better time slots in Milwaukee, Cleveland; Atlanta: Phoenix. arid':
Greensboro, Ala. Paramount accaired the rights to both shows through ss

acquisition of Worldvision Enterprises last year. The studio also
sells former Rysher Entertainment court series. Judge M. s

Lane
On want -TV Milwaukee. Judge Judy will art at 4 p.r

Judge Joe Brown at 4:30 p.m. In Greensboro. Judge J
will air at 3 p.m. on WCA1P-TV, Judge Judy at 3:30. And ..1

vow-tv Cleveland. Judge Joe will air bade-to-ba,s
episodes, starting at 4 p.m On PCSAT-TV Phoer

Judge Joe will also air back to back, starting at 3
p.m.

'It is absolutely the best of times right now 7 :r
both of these shows,' says Paramoo
Domestic Television Distribution Preside t

John Nogawski of the two Big Ticket-produc,
court shows. My best friends nght now are
Judge Judy. Judge Joe and (Big Ticket
Entertainment president) Larry Lyttle. And don't -
forget Judge Mills Lane." -Joe Schlosser

CA, ',Luce Coto S. pArase
ftfi if there is a nerd kw

caption.

The sound of one pol
yapping in Boston
itoston's 1ATNIFI-TV had hoped to
step up its political coverage by
inviting the front-runners in both
political parties to debate during
the station's evening newscasts. By
mid -week, however, only one can-
didate from each of the parties had
accepted.

Vice President Al Gore-who
headed a commission which rec-
ommended increased plitical cov-
erage as one of the public service
requirements for digital television
had accepted, as had Republican
John McCain_ The station had not
yet heard 1mm Democrat Bill
Bradley or Republican George
Bush, executive editor Linda
Polach said. Campaign reporters
said the candidates apparently
believed they had ample opportuni-
ty to convey their massages in the
media frenzy prior to the Feb. I

New Hampshire primary.
Polach said the station believes

voters will be better served by
issue -oriented, head -to -head
debates. Neither she nor News
Director Candy Altman was sure
how they'd use the time in thc
event mote candidates did not
agree to debate, but Altman said
the station would still devote sig-
nificam time on its newscasts to

substantive political coverage.
Station owner Ilearst-Argyle has

been praised for boosting its politi-
cal coverage through a prop= it
calls Commitment 2000, which
will attempt to increase substantive
political coverage on its radio and
television stations and Web sites.
The station group cited wren -Tv as
among the most ambitious in its
plans for political coverage.

Newsman sues, news
exec exits in Tampa
News Vice President KCVl11
Brennan left veisP(iv) St.
Petersburg, Fla, suddenly in early
January after nearly three years at
the station. Local observers were
left wondering whether the depar-
ture was related to issues that arc
typical in a competitive market or
to a lawsuit brought by a former
anchor alleging age discrimination.
The station did not return calls.

Former anchor Pat Minarcin
sued the station and owner Gannett
Broadcasting. claiming he was
removed from a senior position in
an effort to appeal more to younger
veiwets. Mitt:in:in, now 54, who
filed his complaint just before the
new year, said he waited for
months to be reassigned. The sta-
tion continued to pay his nearly
S200,000 annual salary while he

waited to be called, he said. "But
... I wanted to work." Today
Minarcin, who was a print journal-
ist before going into television, is
an editor at the Tampa 7}1hune,
earning considerably less than he
did on Tv. ltrennan figures promi-
nently in the complaint, Minarcin
said. However, he doubted the law
suit was the reason behind
lin:nruut's departure.

Immigration under
attack in Iowa ads
1 hie*: Iowa TV stations refused to
air a controversial ad from a
national group. The ad alleges that
immigration has done great dam-
age to an Iowa city. Capital
Communicatiorts stations KCAL! in
Sioux City. W01 -1V in Des Moines.
and WIIRF-TV Davenport. Iowa -
Rock Island, Ill, found the ad,
which contends that crimein-
creased and that jobs, education
and health care in Storm Lake,
Iowa, have been overburdened by
immigrants. Quality of life, the ad
says, is a memory.

Capital executives were unavail-
able last week, but said earlier the,
found that the ad, from the
Federation for American
Immigration Reform, bordered on
the outrageous and was not reflec-
tive of life in Storm Lake.
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BROADCASTING

NBC's into %eel's'
NBC has ordered an additional four
episodes of new drama Freaks and
Grekr. bringing its total episode
order for the year to18. The series
scored its highest adult 18-49 aver-
age (3.3 rating/8 share) on its new
night debut on Monday, Jan. 10.

I`Maximum' syndication
Paramount Demean, Ielevision is
'working on a new weekly syndicat-
ed series. Afoximum Exposure. for a
potential fall 2000 launch. The
hour reality show will feature
-wall-to-wall" reality video aimed
at men 18-34, sources say. The
series will likely go without a host
and will include everything from
police video to sporting events k,
animal footage, according to
sources. A Paramount spokes-
woman would only contimi the
show is in development.

Multiple choice
the game show %%ars began in
earnest last week. liver*, One
scored well in its debut on NBC, but
the remake of the 1950s game show
was no Who Wants to he a
Millionaire? ABC's Afillionaire
returned Sunday night (Jan. 9) to its
second -tit audience numbers yet.
while Tivenri. One got off to a solid
start with an average of 16 million
viewers. Ala/amain- averaged 28.2
million viewers, however, and a 9.6
ruing, 20 in adults 18-49 on Jan, 9.
according to Nielsen Media
Research Both numbers for
Afillionaire were second only to its
final airing of the November sweeps.
Ahlhonuar. followed that up on Jan.
12 with its best adult 18-49 perfomi-
:ince vet, an 8.5 rating/22 share in
the demo on Tuesday. Jan. I I.
Twenty One brought NBC its largest
audience in the Sunday 8-9 p.m.

GET WITH THE PROGRAM

By Joe Schlosser & Melissa Grego

hour this season, except for a feu
sporting events. Twenty One aver-
aged a 5.1 ratingill share in adults
18-49 on Sunday, Jan. 9, up 19% in
the demo for the time period's sea-
son -to -date average. CBS kicked off
its game show Winning Lines as
well. The half-hour Saturday night
series from the pro -dicers of
Millionaire averaged 10.1 million
viewers and a 6.9112 in households
on Jan. 8. Winning Lines also aver-
aged a 2.9 in adults 18-49 and got
another seven -episode order from
the network.

'Malcolm' on top
Makolm Jr: the Aliddle went
straight to the top of the ratings for
Fox on Sunday Jan. 9. 'the new
comedy series averaged 22.4 mil-
lion viewers and attracted the sec-
ond-largest premiere numbers since
the record -high debut of The
Simpsons in 1990. The edgy new
sitcom averaged an 11.1 rating/24
share in adults 18-49 and 13.5/33
in men 18-34, according to Nielsen
Media Research.

'Harsh Realm' gets
fresh realm
l'hns Carter's canceled Fox series.
Harsh Realm. has Amax! a second
home at co -owned cable channel
FX. FX has picked up the short-
lived action series from the produc-
ers of The X -Files and plans to start
airing it in March. Fox executives
canceled the show after only three
episodes and sluggish ratings earli-
er this season. Carter produced nine
episodes in all and FX has acquired
the rights to all of them. FX execu-
tives say. FX already airs reruns of
two other Carter -produced series.
Alillcnitium and The X -Files.

Net moves
Iwentieth -television is forming an
Internet Strategy Team to be head-
ed by Paul Franklin. executive VP
and general sales managcrilntemet

Strategics. Franklin will continue
to lead Twentieth's sates efforts for
all domestic broadcast program-
ming. Ile will add to those respon-
sibilities as head of the Internet
Strategy Team

Wildcard wins for CBS
CBS Sports scored well with its
coverage of the AFC Wildcard
game Sunday. Jan. 10, featuring
the Miami Dolphins versus the
Seattle Seahawks. The game aver-
aged a 20.7 rating/37 share in
metered market average, accord-
ing to Nielsen Media Research.
The game was 11% higher than
last year's wikkard game between
the Ncw England Patriots and
Jacksonville Jaguars.

'Lost World' finds
pickups, upgrades
New Line 'television's freshman
syndicated action hour Arthur
Conan Doyle :r The Lost Mold has
been renewed for fall 2000 on
'tribune Broadcasting's 13 0 &O
stations as well as 'the Wit 10(14
Station Group. The Lost abrld also
will receive time -slot upgrades on
WB affiliate station wet Ncw
York starting Jan. 23. The show's
second -run time slot, where
rebroadcasts of previous episodes
air, is moving to 2 p.m. on
Saturday from 3 a.m. on Sunday.
Also. wets is moving the show's
first run, the time slot airing brand-
new episodes, from Saturday at 2
p.m. to Sunday at noon

Big numbers in Big Easy
According to the National
Association of Television Program
Executives (NATPE), its conven-
tion in New Orleans next week
will host 765 exhibitors, up from
715 last year. Some of the greatest
growth is in the new -media catego-
ry -a second new -media pavilion
had to he added when the first sold
out-where 110 new exhibitors arc
helping offset any declines due to
consolidation in the syndication
business. The other major growth
area is international. In fact, new
media and international combined
account for 440 of the 765
exhibitors, or roughly 58%. There
are 255 new exhibitors, up from
185 last year, according to the

Tribune gets 'Smarts'
Telepictures Distribution has sold
new syndicated comedy game
show, Street Smarts, from
Telepictures Productions, to the
Tribune Station Group, which

reaches more than 38°Ab of the
country. Combined with other sta-
tion sales, the show is now cleared
in 60% of the country for fall
2000. Scott St. John. creatorlexcc-
utivc producer of Telepicturrs
series Change of Heart, is the
show's creator.

'Arrest'-ed developments
Studios USA Domestic Television
has cleared new syndicated half-
hour reality strip. Arrest and Thial.
on more than 40 stations, coveritv
more than 50% of the country.
Stations picking up the show
include V.VOR-1V Ncw York, Kou-
ry Los Angeles and w PWR-1V
Chicago. The series from Dick
Wolf's Wolf Films and Maury
Povich's MoPo Entertainment, is
executive produced by Wolf and
MoPo President Rob Port.

WB 100+ getting
with the programs
The WB 100* Station Group has
picked up New Line's two new
first -run series for fall 2000. action
bolls Afatthew Blackheart- Mange,
Smasher and teen dating show
First Date. The group programs
cable channels as WB affiliates in
markets without a broadcast WB
affiliate. In addition, 'INventieth
Television. Fox's syndication ams,
has cleared The Practice for week-
end off -net syndication for fall
2001 on The WII 100 a group.
which previously made a similar
deal with Twentieth for The
Pretender. The Practice has also
been cleared on WPWR-1V Chicago:
KRWR-TV San Francisco; WXYZ.-TV
Detroit; KSTW-TV Seattle; wunv-ry
Indianapolis; KIVD-TV Denver;
Karo-tv Portland. Ore., and VilitC-
Tv Norfolk, Va.

BKN puts on the Bulldog
BKN Kids Network is adding a
third hour of programming to its
Monday -Friday Bulldog TV morn-
ing animated kids peogranuning
block. which will debut when its
second season begins this fall Two
hours are also being added to the
Sunday morning block, expanding
that lineup to four hours. The
shows premiering in the fall are:
gong, an animated series from
BKN Studios based on King Kong;
Heim,- Gear, a sci-li animated
series from Sony Pictures Family
Entertainment Group; and Roswell
Conspireteica. a BKN-produced wi-
ll action -adventure animated series.

Supercomputer Seinfeld
Jerry Seinteld is coming to UPN
next month. 7Tte former NBC sit-
com star will provide his voice for
the character of an arrogant super-
computer on tIPN's animated sit-
com, Delbert, on Fch. 22.
episode will reunite Seinfeld with
llilhert executive producer Larry
Charles, who served as supervising
producer on Seirsji.ld
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PEOPLE'S CHOICE
ABC posted its first win since November's Week 9. due to
Peter Jennings' millennium marathon (I), 'Monday Night
Football' and college bowl games.
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Tuesday's strong Sugar Bowl (1) and Sunday's return of 'Who
Wants to Be a Millionaire?' helped ABC extend its winning streak
into the new year.
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Pegasus sewing up rural DBS
It agrees to pay $1.1 billion for fellow reseller Golden Ski: then sues DirecTV

By John M. Higgins

E. en as the company escalates
its battle with DirccTV.
Pegasus Communications
grabbed another chunk of the

rural DBS business. agreeing to buy
fellow DirecTV reseller Golden Sky
Holdings Inc. for SI.1 billion in stock

The deal will give Pegasus the
vast majority of DirecTV's rural
homes, 1.1 million of 1.4 million
subscribers in areas DirecTV fran-
chised to outsiders, or 78%. Previ-
ously Pegasus had seised about 50%
of 1)irecTNrs rural subscribers.

As they announced the deal. Pega-
sus and Golden Sky also turned
around and sued DirccTV over a
running dispute on the sales of pay
movie channels. After acquiring pay
movie distributor United States
Satellite Broadcasting last year.
DirecTV is selling services like
Home Box Office and Showtime
directly to all comers, including
those initially signed up by the rural
franchisees. Pegasus and Golden
Sky contend that DirecTV is violat-
ing their franchise agreements.

In a related suit, DirccTV has
sought a declaratory judgment that
since it acquired USSR separately. its
franchise agreements don't apply to
programming USSR had been selling.

Pegasus executives contend that
crtssaing over the I million subscriber
mark sets the stage to launch other

services. With an established customer
base and dealer network in more than
40 states. Pegasus believes it can be a
platfomi to offer other telecommuni-
cations services like high-speed wire-
less Internet to rural residents.

"The size of our subscriber base
and the size of our distribution capa-
bilities, we view them very much as
a launching pad for other satellite
services." says 'Inward Verlin. Pega-
sus vice president of multichannel
service. Some of those services
would include "the data delivery
business, in both a broadband and
narmuband way," he adds. "We'd
also like to work with other satellite
delivered services, be it data, tele-
phone, or satellite radio."

After long lagging behind
DirrcTV parent Hughes Cosumuni-
cations Inc. and rival D13S provider
EchoStar Communications Corp. in
the minds of investors. Pegasus'
stock has zoomed in recent weeks,
nearly tripling from $36 per share in
November to more than S I00.

Analysts are bullish on continued
subscriber growth. Even though
DBS companies' plans to carry local
broadcast signals arc concentrated in
major markets, they still cover 25%
of homes in Pegasus franchises. And
the advanced new services that cable
operators boast of are concentrated
in the suburbs, not small towns.

"Other than Mediacom or Classic
Communications, there aren't opera-

tors pursuing those markets for
upgrades," says SG Cowan Securi-
ties media analyst Gary Farber.

The big question is how long sub-
urban Philadelphia -based Pegasus'
franchise will last. Right now the
franchises arc tied to DirecTV's exist-
ing satellites, But those have a limited
life, with one expected to fade by
2004 and the other by 2007. DirecTV
will doubtless continue to send up
replacement satellites, but it contends
that resellers' franchise rights don't
necessarily apply to the new birds.

That's a big reason for the gap in
Wall Street's big valuation of Pega-
sus and other DBS stocks. Investors
had once valued DirecTV and
EchoStar's operations around
S4.000 per subscriber, and Pegasus
was getting valuations pegging its
subscriber base at around S1,000.

With the recent rise being attrib-
uted to the DllS operation, regSSAIS.
satellite customers now are apparent-
ly perceived by the market as worth
around $3,700 each, according to one
analyst, with lichoStar's value also
zooming. to S6,500 per sub, and
DirecTV's to around $5.000.

Pegasus' success is rooted in an
agreement DirecTV cut with the
National Rural Telecommunications
Cooperative in 1992, when the
prospects of DBS was far from certain
and DirecTV parent Hughes Commu-
nications wanted to spread the risk. In
exchange for S120 million, NRTC

members could get exclusive fran.
chises to sell swellite service in rural
areas. The NRTC: would also have
some channels on the service a ita
which to offer its own programming.

That deal spawned hundreds of
resellers responsible for selling
DirccTV in small towns, either lin-
ing up some local dealers or opening
their own stores, as Golden Sky a! 1d.
As DirecTV's success became char,
that set the stage for franchisees to
buy each other up and run the opera.
tion more efficiently.

Pegasus and Golden Sky emerged
as the biggest consolidators. Pega-
sus. a small broadcaster and cable
system owner that was the largest
initial franchisee, started gobbling
up small franchisees. expanding its
network of local dealers and looking
for efficiencies. For example, sub-
scribers with installation or other
service problems phone a central call
center in California, offering beiter
response times and lower costs than
small nmellers could achieve.

Pegasus sees a lot of upside in
Golden Sky. The deal calls for Pega-
sus to pay $693 million in stock and
assume $373 million in debt. Rather
than giving established retailer'. a
commission for selling 1)irec.I.V.
Golden Sky opened its own stores.
That may have aided growth. bin it
hurt margins. Golden Sky's operat-
ing margin tends to run about hill
Pegasus' 30% level.

Counting down to Oxygen
Laybournes latest tele-vision is 16 days away from its wired debut

By Deborah D. McAdams

FMalty, she'll do it her way.
Less than two years after
Geraldine Layboume left a
top post at Disney/ABC.

s.lte's on the cusp of launching her
own network. Oxygen is on target
to appear on cable systems on Feb.
2. AT&T customers in the San Fran-
cisco Bay area will be among the
first to have the channel available to
them.

the birth of Oxygen has been
one of the most aggressive forma-
tions of a cable network yet. In a
time when even major network
groups such as Discovery have to
hustle for digital carriage, Lay -
bourne has wrested agreements for
nearly 10 million households. She
has raised a war chest of about

$400 million,
while other
networks go
begging. She
has garnered
partnerships
and align-
ments with
the likes of
()prah Win-
frey, Paul
Allen, Star -
bucks. a
European
luxury goods

company, a nonprofit research
foundation and more than .t half -
dozen dot -corns aimed at women.
Her other primary equity partners
arc Marcy Carsey. Tom Wcrncr
and Caryn Mandabach, one of the
most successful-if not the mom

Geraldine
Layboume's cable
network dream is
on schedule.

successful-production team in
television.

Oxygen's executives were deep
in meetings three weeks before
launch. A spokeswoman for the net-
work said everything is on sched-
ule, and its universe is indeed
expected to be 10 million strong.
More than 3 million of those belong
to AT&T; nearly 6 million to Paul
Allen's Charter Communications.
But that doesn't necessarily mean
Oxygen will suddenly appear in 10
million households on Feb. 2. she
said. As with most distribution
deals, the promised households will
be added over time.

Oxygen's inducement, aside
from Laybournc's charisma and
reputation as the mastermind of
Nickelodeon, is that it will look
unlike anything else on TV. Instead

of the typical slate of 30- or 60 -
minute sitcoms or dramas, Oxy-
gen's programming will be in
blocks devoted to themes. such as
the comedy -oriented shows and
vignettes collected as Oxygen Tow
at 6-8 p.m. on weekdays. or tilc
women's talk -chat -info of prim
time's Pure Oxygen.

Oxygen will spend approximak4
S75 million in its first year on pro -
gnu -tinting. and another $325 milhan
over the following three years. The
lineup also includes a movie frail-
chise called Girl in rho Picture:
morning yoga show entitled 1n4.i;c
Candice Bergen's talk show Exhde:
Oprah Winfrey's Web tutorial.
Oprah Goes Online; a block devoLd
to women's sports entitled Ire SWe.:Ir
and an c -commerce primer called
She -commerce.
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Lifetime snags USA
researcher
Tim Brooks, former numbers guru
at USA Networks. is the new senior
vice president of research at Life-
time Television. Brooks will be
responsible for all research con-
cerning Lifetime's programming,
online and advertising sales eflOrts.
as well as research for Lifetime
Movie Network. Brooks most
recently was senior vice president
of research for USA Networks.
where he helped develop the pro -
.!ram schedule for the Lunch of the
sci-Fi Channel and the launch of
!SA's Latin American and L'airo-

:s.-an networks. He joined USA Net-
orks as vice president in 1991. He

will report to Lifetime President
-.nd CEO Carole Black.

ALTV reiterates
`good faith' plea
:cgulators should go easy on
 ,.oadeasters when overseeing
 :transmission consent negotiations
....ith satellite TV providers, the

ssociation of Local Television
-mtions said last week. "Thc corn-
,ission has no authority to compel
.ereement or impose terms on the

ALTV said. Furthermore.

the FCC should not become the
"rate court" for retransmission con-
sent, the group added_ AUFV's
comments were an answer to the
FCC's request for advice in deter-
mining what Congress meant when
it said broadcasters must negotiate
retransmission contracts "in good
faith." Stations will have no reason
to stonewall, A LTV said, because
they want carriage by satellite
providers, have no negotiating
leverage in the talks and have no
history of stalling negotiations with
the satellite industry.

HSN posts record
holiday, adds execs
Barry Diller's !tome Shopping Net-
work had a green Christmas. IISN
posted a 1999 holiday season sales
increase of 15% over '98, the com-
pany said in a statement. A 30%
rise was posted for the day after
Thanksgiving alone. The dot -core
component, IISN.corn got about 10
million hits per week and generated
30% of its sales from first-time eut-
tumers. The company boasted a
delivery rate of 99.5% for more
than 6 million orders. Internally, the
company announced a number of
executive appointments last week.
Bob Rosenblatt. Jed Trosper,

Michael McMullen and Judy
Schmeling have all been named to
new management positions. Rosen-
blatt has been promoted to chief
operating officer, overseeing opera-
tions, information technology.
finance and human resources. Tres -
per is the new president of IISN
International and will oversee all
international ventures. Rosenblatt
and Trosper will report to Mark
Roza:. president and CEO of INN.
McMullen is the new president of
international business development.
He'll report to Trosper. Schmeling
is new senior vice president of
finance. She'll report to Rose:1111:in.

HSN gets a new sibling
USA Networks Inc. is Jcqu:ring
outstanding shares of c ustoiner-
service contractor Precision
Response Corp. in a tax-free merg-
er. PRC. will be combined with
USA's Home Shopping Network
and Ticketmaster. creating a net-
work of 10,000 workstations han-
dling more than 160 million calls a
year in 40 worldwide call centers.
Under the agreement. each PRC
share will be converted into .54 of a
share of USAi common stock.
unless USAi stock drops below
$37.04. PRC could then terminate

the transaction and USAi could
issue additional shares to PRC
shareholders providing a value of
S20 per share. The transaction is
expected to close by June.

Road Runner subs
total 550,000
Road Runner claims it tripled its
subscribers in 1999, beginning
201X) with 550,000 customers, up
from 180,000 takers at the begin-
ning of 1999. The addition of 15
new markets contributed to the
increased sub count, including new
franchises for Time Warner
Cable's high-speed Internet service
in New York; Los Angeles; I loos -
ton; San Antonio; Cincinnati.
Ohio; Kansas City. Mo.; and
Greensboro and Charlotte, N.0
First-quarter launches of the ser'. -
ice arc planned for Raleigh. N. ..
Waco, Texas; Minneapolis, Minn.:
and Wilmington. N.C.

`Working Woman'
names Web CEO
Former USA Network Chairman
Kay Koplovitz stepped into a
stronger executive position, agree-
ing to become CEO of a startup
Web site built around libricing
;Jima'? magazine. Koplovitz, who
was ousted from USA Network
after Barry Diller took control to
the network group in 1998, will be
responsible for the Lunch of Work-
ingWomari Network Inc.. yet anoth-
er site trying to cater to women net
surfers. The site will try to distin-
guish itself bynarrowing its focus
to business and workplace issues.

Thieves target cable amps
Theft goes outside the home, up the pole as digital distribution rolls out

By Deborah D. McAdams

igital cable delivery prom-
ises slash signal piracy as
long as thieves leave sys-
tem equipment alone.

MediaOne investigators in the
Atlanta area are still on the lookout
for the wayfarers) who target the
digital amplifier boxes that boost
signals over the wires. MediaOnc
has lost dozens of the boxes. valued
at S1.000 -S4,000. depending on their
boosting strength. As many as 30
were stolen in a single month. The
company is offering a $20,000
reward for information leading to the
arrests and convictions of those
responsible.

"This has really occurred in the
Past six to eight months, with the
emergence of digital." says Reg
(inffin, director of communications
for Media0ne's Atlanta region.
where the MSO has more than

600,000 subscribers. "As rebuilds
and upgrades intensify around
Atlanta, this equipment becomes
easy prey to unscrupulous people."

And not just garden-variety
unscrupulous people, but someone
who knows what they're doing. The
amplifier boxes, about the size of a
rolled -up newspaper, are typically
either bolted onto power poles or
located in lock boxes on pedestals.

"The common person wouldn't
know what to do with the thing."
Griffin says. "This is equipment
that's only usefill to people in the
same business."

Investigators are speculating that
the boxes arc being sold overseas.

Dan Backo, director of the office
of cable signal theft at the National
Cable Television Association in
Washington, usually deals with bias*
box piracy and cable signal
moochers. He says the string of
equipment thefts around Atlanta arc

the first of this type to his knowledge.
Representatives at Cox Communica-
tions and AT&T, both big digital
providers, were not aware of similar
thefts within their own .systems.

"We're trying to sec if this is
something ongoing," Backo says.
"Making the move from analog to
digital. a lot of the new equipment
has value. Digital boxes have
stronger security features, so we're
effective with dealing with piracy
that way. Now they've looked to
other avenues."

Signal theft continues to over-
shadow the nefarious doings of the
band of box burglars in Atlanta.
Backe estimated losses to signal
theft at about $5.1 billion. Even
though digital cable promises to
slow signal seepage because a digital
signal is much more secure titan an
analog one, cable and Internet con-
vergence could hatch a whole new
realm of theft among hackers, Backo

points out. His office is working
with law enforcement agencies at the
federal, state and local levels to
round up cable culprits. Last year
alone, there were 2,000 prosecution,
of black box pirates. from whom
MSOs were able to get customer lists
and go after the freeloading house-
holds.

Ilacko's team holds seminars
around the country to educate both
law enforcement and cable employ.
ees to the finer points of signal pira-
cy. They've added equipment theft
to the roster.

Meanwhile, in Atlanta. MediaOne
is doing what it can to tighten securi-
ty, which boils down to public
awareness. Most of the thefts have
occurred in low -traffic areas or sub-
divisions under construction. Any
unmarked construction trucks arc
subject to scrutiny, Griffin says. Oth-
erw Ise, not a lot you can do
beyond the normal precautions."
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Vyvx aims at Internet 'edge'
Will offer hybrid fiber/satellite transmission designed to avoid terrestrial Internet bottlenecks

By Glen Dickson

coking to capitalize on the
surge in streaming media
and other high -bandwidth
Internet content. Williams

( uinmunications has signed a mul-
tiyear agreement with satellite
operator Loral Skynct for Ku -band
capacity on Loral's Telstar 7 satel-
lite. Through its Vyvx transmission
services unit. Williams will market
the Telstar 7 capacity to Internet
programmers as part of a hybrid
satellite/fiber delivery system that
will bypass terrestrial Internet bot-
tlenecks by delivering content to
the so-called "edge of the Inter-
net."

Vyvx, which operates 26,000
miles of fiber optic pipes nation-
wide and roughly 20 satellite
transponders, is already a wcll-
known name in the broadcast indus-
try. The company backhauls sports

and news feeds for all the major
broadcast networks and also has a
healthy business distributing syndi-
cated programming via satellite.
While Vyvx handles some Internet
traffic via satellite internationally,
the Loral deal represents its first
domestic push into the Internet
business.

Rob Cashel, Loral Skyrict's mar-
keting vice president, says Vyvx is
just one deal in a growing Internet
business for Loral. Most arc new,
nonhroadcast customers, he adds.
"We see the complexion of the cus-
tomer set changing, but we still have
more broadcasters than anyone
else," he says.

Vyvx will use the Telstar capacity
(two transponders now, with
options to expand) to distribute
high-speed Internet content to its
four U.S. telepons in I.os Angeles.
Atlanta, Denver and New York.
From there, Vyvx's fiber capacity

will be used to connect to 125
points -of -presence (POPs) nation-
wide, which will then connect to
traditional ISPs. (The POPs will
also serve as the intake point for
aggregated Internet content before
being uplinkcd on the bird.) By
doing so, Vyvx will be able to use
satellite distribution to get as close
as possible to Internet users' l'Cs
before going onto the terrestrial net-
work. The same idea is being pro-
moted by Internet distribution com-
panies such as illcam and IP tech-
nology firms such as SkyStream.

"We'll simply enable content dis-
tributors to provide a very quick and
robust network for the delivery of
streamed content or other content
that lends itself to delivery on a
point-to-multipoint basis," says Wes
lianemayer, vice president of Vyvx's
teleport and satellite systems_ "What
you want to do is avoid thc ambigui-
ties of the 11' traffic model, as it

stands now, until the very last
moment."

Vyvx wouldn't go ahead with
the new broadband delivery sem,
ice unless it was able to deliver the
same quality of service and relia.
bility to Internet programmers as
its television customers arc accus-
tomed to, says Ilanemayer. lie
says Vyvx's ATM network can
guarantee a "high integrity of IP
content" and a "consistent data
structure."

That will become important as
Internet programmers deliver more
streaming video content and Ihe
appeal of the Internet becomes more
mainstream, says Ilartemayer "The
marketplace is going to be far less
tolerant to bottlenecks." In that vein,
he says Vyvx is already talking to a
number of -programming names we
know and recognise today" about
the new hybrid satellite/fiber Inter-
net delivery service. a

Demand for DTV sets outstrips supply
Suppliers say that digital programming isn't the main selling point; tuner sales continue to lag
By Peter J. Brown and

Ken Kerschbaumer

DTV and IIDTV set sales
during the holiday shopping
season were up sharply over
last year, but that jump

Flu, ...ill appear to he translating into
more viewers for DTV broadcasters
as sales of DTV tuner boxes contin-
ue to lag.

For example, Franklin Karp, presi-
dent of I larvey Electronics, which has
seven consumer electronics stores in
the New York City metropolitan area,
says that "DTV sales were terrific, up
a stunning amount over last year." As
for tuner sales, Karp says, "We sell a
few a month, with the Sharp and Pio-
neer set -tops being the bestsellers"

So why the disconnect between
MN set sales and DTV tuner sales?
To Karp, the lack of sales is a soft-
ware issue, not hardware_ New York
City has only two DTV broadcast sig-
nals on air, wcits-in and w N ,1 SV- 117

(Fox), and the lack of l)TV signals is
a good reason for DTV tuner sales to
lag,

"Our customers would like to buy
the tuner boxes, but there isn't
enough programming, and some also
only get cable or they aren't interest-
ed in changing their DIM dish," he
says. "How the programming gets
from point A to point B is not the most

Paul Goldenberg of Paul's TV says
consumers are confused by HDTV
simulcast announcements.

relevant factor. For example, if the
cable industry had come to play and
offered DTV or 111)1.V signals, this
would be a non -issue for many of our
customers." (In fairness, Time Warn-
er does offer HBO in HDTV in New
York. and Cablevision offers some hi-
dcf MSG programming.)

Another factor, say retailers, is that
the line -doubled NTSC picture is
often so good that when it comes to
adding a DTV tuner, customers say,
"Why bother?" "%'e tell our cus-
tomers that the DIV tuner boxes arc
available, but once they go home, we

never hear from thent again," says
Paul Goldenberg, president of Los
Angeles -based Paul's TV. "When
they get the set home, they're very
happy with the line -doubled picture."

Another item that may be hindering
tuner sales, according to Goldenberg.
is that when IIDTV set owners sec a
program that is "simulcast in HDTV"
they may assume' they're already
receiving the IIDTV broadcast. "It's a
little like when FM stereo came out-
people thought that if they had an FM
stereo they received the signal in
stereo," he adds.

But despite the lack of tuner sales.
the uptake in 1)TV receiver sales is
still positive, says Bob Seidel, CBS
vice president of engineering and
technology. "As the set -top boxes
come down in cost, viewers will be
adding tlte boxes," he says. "For
many customers, the purchase of a
receiver and tuner is too much to han-
dle in one bite, especially if the tuner
is in the $1,000 to S1,500 price range_
But the prediction is that by next fall
it could be down around S400 or
S500, and that's the right price."

Glenn Rogers, merchandising man-
ager for TV, video and DBS products
at Thornton, Colo. -based Ultimate
Electronics, says Ultimate sells set -
top tuners from a number of manufac-
turers:. But like Harvey Electronics'
Karp, the numbers are fairly small.

"As only some of our markets have
just started broadcasting IIDTV, it is a
bit early to have definitive sales rates
yet, but the results so far have been
promising," says Rogers_ "The tuners
will take care of themselves once the
need is there."

Retailers agree that tuner sales will
take off, most likely this year. For
now, however, they are putting their
efforts into selling the sets. For exam-
ple, one retailer says that his salts
force shies ay. -ay from getting into the
messy issue of over -the -air set -tops
because it leads to the even messier
issue of buying an antenna. So instead
of jeopardizing the sale of a S6.000
HDTV display, his sales team looks
to keep the buying decision simple.
lie does add, however, that in the neat
future his sales force will start plash-
ing DBS receivers that arc 1111 -capa-
ble as an add-on to the IIDTV se*,
because it doesn't complicate the sale
but does improve the value of the
product.

Sales success
So what is driving the sale of HDTV
sets? Karp says the 16:9 aspect ratio
has big appeal. "Customers arc
accepting 16:9 much sooner than I

thought." he says.
Jon Robbins. president of Hill

House in Broomall. Pa., credits
broadcasters and CF. manufacturers
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for the increased DTV-rclatcd
activity in his three showrooms in
the greater Philadelphia area. "In
the end, our suppliers could not 1111
demand," he says. "What we
encountered was pretty slim pick-
ings --it was certainly tough get-
ting enough product out of the
manufacturers. Of course, in many
respects, this is a good and a bad
problem. But DTV is the most
exciting thing we have seen in a
long time."

David Arland. a spokesman for
Indianapolis -based Thomson Con-
sumer Electronics, says he is not sur-
prised that a retailer would have
trouble getting first -generation
HDTV units. "They arc being pro-
duced in very limited quantities." he
says.

Another exciting development for
retailers has been the explosion of
the DVD player market, a product
category whose sales in 1999 grew
by approximately 300% over 1998.
Robbins says that the DVD/HDTV
combo has created a lot of excite-
ment from a systems standpoint, fur-
ther accelerating the demand for
HDTV sets sparked by Philadelphia
DIV broadcasts.

Bob Perry, director of marketing
for Mitsubishi Digital Electronics
America. says the DVD/IIDTV
combo is a logical one: "DTV prod-

ucts arc able to make the most of the
DVD signal, so DVDs look dramati-
cally better on DTVs. The total
installed base of DVD players is
around 4.5 million units. And of
course, the new progressive DVD
players featuring a 480p output need
a DTV grade product to display the
signal."

Yet another factor is satellite TV,
with satellite TV dealers ramping up
quickly for DTV demands. Steve
Scrafin, president of San Jose,
Calif. -based Silicon Valley Satellite.
reports that his two stores sold more
than 100 Thomson RCA DTC-100
STBs in less than three weeks. A
contributing factor is that most of his
customers have no trouble picking
up the five DTV stations that are 65
miles away in San Francisco. adding
a lot of energy to the HDTV pro-
gramming lineup already available
to DirecTV and EchoStar sub-
scribers.

"At S649, the DTC-100 has
earned its reputation as a break-
through product, both in terms of its
performance and its pricing," Ser-
afin says. "Early on. people might
have been interested, but they were
not aggressive shoppers, thanks to
the widespread misunderstanding
that DTVs were extremely expen-
sive and simply out of range for most
prospective DTV customers. The

CUTTING
By Glen Dickson

What's new from CES
a Sharp showcased what it claims
is the inclustry's first 28 -inch LCD
high -definition display. The LC-
28HD1 monitor features component
video inputs, PC compatibility and
aidescn:en 720p native resolution.
The set is only 2.3 inches deep and
will accept DTV input signals,
including 1080i, 720p and 480p
formats in both component (Y. PR,
PB) and RGBHV.

 Sony Electronics officially
entered the personal video recorder
area, with a unit that integrates
'Mb technology and service. The
Sony SVR-2000 will be available
this spring and incorporates a 30 -

gigabyte hard drive that records up
to 30 hours of TV programming or
up to nine hours at the highest qual-
ity (DVD-Video) setting. The SVR-
2000 also lets users transfer record-
ings via one -touch dubbing to Sony
VCRs for archival purposes and
will tap into the family of Sony
entertainment companies with the

help of a browse function that
enables users to enter related pro-
grams.

Sony also said it plans to intro-
duce several hybrid products that
can integrate TiVo technology with
DirecTV and digital set -top box
products, and these products will
also have the capability of storing
high -definition broadband digital
content in the future. The SVR-
2000 will be available in April and
is expected to sell for approximate-
ly 5400.

IhrecTV and TiVo have brought
together two of the industry's
hottest consumer services. DBS and
personal video recorders, with a
new satellite receiver. The digital
receiver provides access to a wide
variety of DirecTV programming
seamlessly integrated with the TiVo
recorder offering up to 30 hours of
recording time. The DinecTV/11%ki
combination system will be avail-
able to consumers later this year.

DTC-100 has helped enormously to
pull the DIV system price down
below S3.000, and this has drawn a
lot of customers into our show-
rooms."

For Paul TV's Goldenberg, who
specializes in the sale of large -screen
sets, the recent HDTV sales success
is simply a matter of customers
beginning to feel comfortable with
DIV. "People have been hearing
about digital TV for the last three
years, and they now have become
ready to purchase what is finally
here and available." he says. "They
feel that DIV is a product whose
time is now, and l)TV has certainly
taken off. It exceeded my expecta-
tions, allowing us to sell around
3,000 units. The supply squeeze sur-
prised everyone as well, and we
could have sold more if product was
available."

But what it all comes down to is a
combination of increased consumer
awareness, on -air product and off -air
product in the form of DVD content.
"The consumers arc much more
aware of DIV. a shift which has
been reinforced by the flow of DTV
programming in our market," says
HiFi House's Robbins. "The vendors
have done a good job of making us
aware of what is available in terms
of programming as well as helping
us, to educate our sales force."

 Thomson Multimedia's big
announcement was that the compa-
ny is otTering RCA and Proscan
HDTV and l)TV sets at a much
lower price than last year (less than
S4.000 for some models).

The pricing announcement was
part of Thomson's unveiling of a
new lineup of digital HDTV sets
that will be available soon. A 65 -
inch rear -projection Proscan
HDTV will be joined by a new 61 -
inch RCA rear -projection high -def-
inition receiver, and 38 -inch
widescreen direct -view HDTV
models will be available in both the
RCA and Proscan lines. Proscan
will also offer a 34 -inch
widescreen HDTV receiver. Plasma
television paired with a digital
HDTV set -top receiver is available,
as is a line of digital high -resolu-
tion monitors in standard aspect
ratio screens.

a Echostar Communications
Corp.'s big news was that it will
introduce Dish DVD, the first satel-
lite television receiver with a built-
in DVD player. The 5399 unit

TECHNOLOGY

Stumbling blocks
A showroom floor isn't the place for
debates on copy protection and con-
nectivity, unresolved issues that
have grown so unwieldy that FCC
Chairman William Kennard ham-
mered home at CES that he is tired
of the excuses: "Let's get these com-
patibility issues behind us," he said.
"Let's solve the copy -protection
problem. Let's fulfill the digital
promise for the American con-
sumer."

But according to Ultimate's
Rogers, issues like copy protection
have had no impact whatsoever on
customers. "We concentrate on
explaining to the customer what the
DTV or HD -ready set will do today,"
he says. "We don't know the out-
come or impact of the industry's
copy -protection efforts, so there
really is no option for us in that
regard. Besides, the bigger the sales
base of HD -TVs gets, the harder it
will be for the programmers or the
studios to turn off the content."

Adds Mitsubishi's Perry: "Con-
sumers have been hearing about
HDTV for several years now, but
this is the first year where almost
every retailer had a display and great
HDTV programming to show. Once
a consumer experiences HDTV,
most arc very willing to pay the pre-
mium."

should be available this summer.

 Sanyo is looking to jump into the
third dimension with the Sanyo 31)
Display, which it describes as the
first 3-D display that does not
require special glasses. The 3D Dis-
play, which is fully compatible with
HDTV, is 16 inches and ofTers S-
X(CA resolution (1280 x 1024). Ini-
tially, ii is intended for medical
applications, but other target mar-
kets for 3D Display include the
entertainment, design and computer
industries, particularly as 3-D com-
puter graphics applications increase
and open up a plethora of 3-D mul-
timedia uses_ Sanyo said it does
expect the 3D Display to be mar-
keted for general consumer use in
homes if 3-D television broadcasts
are conducted in the future.

 Vklikron of America offered the
Epoch 1)-2200 HDTV -ready LCD
projector, capable of handling
images in 10801 and 720p (HDTV),
as well as 480p (SDTV and DVD),
480i, and 625i (PAL). It displays all
standard TV signals and most popu-
lar computer formats, including S-
XGA, XGA and Macintosh. It uses
three transparent L3 -inch active -
matrix LCD panels and has a maxi-
mum thaw: distance of 55.9 feet
with a maximum diagonal image of
300 inches. The Epoch D-2200 LCD
Projector will be available in Febru-
ary at a suggested price of 512,995.
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Dot-corns dot NATPE scape
By Richard Tedesco

Last week's dramatic merging
of the new and traditional
media cultures was an apt
prelude to a NATPE show

where Web companies will have an
unprecedented presence, physically
and in the imaginations of TV pro-
grammers.

More than 140 new media com-
panies are taking up exhibition
space at this year's Jan. 24.29 con-
vention in New Orleans. up from
30 companies last year. spurred by
their quest for content and the
growing allure the Web holds for
broadcasters.

"It's a dual purpose. The Inter-
net companies arc looking for the
content and a chance to shmoozc
with these broadcasters." says
Nina Steiner, who was hired this
year as NATPE's director of new
media sales. "And the broadcast-
ers arc looking at how to get into
Webcasting."

Steiner, who has worked as a
broadcast network producer, points
out that many Internet executives
come from broadcast backgrounds.
That's certainly true of the cast of
Microcast, one of the more preco-
cious Web wannabes at next week's
conference, with 6,400 square feet
of NATPE floor space and a novel
business model to facilitate streant-
ing video on client sites with 15 -
and 30 -second spots inserted in the

Tracy Edwards hosts a teen show on
TVRadio.com, a Toronto -based start-up that
launches its site next week with a mix of original
content and shows from syndicators.

streants. "We enable content own-
ers to stream through their sites and
generate revenue through ads
inserted in their content," says
Larry Schatz, Microcast vice presi-
dent of programming.

Microcast claims its 80 -giga-
byte network will be able to han-
dle one million simultaneous
streams when it launches in April,
and projects five million streams
by year's end. It sells the spots it
inserts while user profiles filed to
access the content it creates
enables targeting ads to individual
Net surfers.

The New York -based company
claims it has deals in the works with
two major broadcast networks, five
cable networks and several local sta-
tion affiliates.

Established network Webeaster

InterVu, whose pro-
grammer partners
include investor NBC.
VIII and the Turner
Networks, expects to
name new network
partners next week.
While it seeks new
partnerships at NATPE.
lnterVu will stream
coverage of the confer-
ence's keynote speech-
es, panel discussions
and pitch events.

Video search facilita-
tor Virage expects to
duplicate an Internet

syndication deal it struck late last
year with C -SPAN with two more
deals that will cast it in that same
role for two other programmers
online. Virage also expects to
unveil a new C -SPAN site and
deals to port video content to two
portal players.

Microsoft Corp. plans to interject
a new media twist with its own
interactive TV pitch event. It plans
to winnow 100 prospective one -
minute pitchers down to 30, ulti-
mately selecting three potential
pilots front two groups of 15 con-
cept presenters in an expanded
three -minute format. The exercise
to identify six "free agent" interac-
tive TV touters-with the promise
of funding
S50.000 or
Microsoft's

two of them with
so apiece-serves
larger objective at

iCast: Webcasting with community
CMGI plans to launch its tong -awaited Cast Web
casting service at the end of this month, as a music
and movie sae in a Web community environment

ICast veil be introduced in phases. with two inau-
gural entertainment 'channels' of music and films to
be followed later this year by several other content
channels, according to Geoff Miller. iCast senior vice
president and executive producer. Video and audio
content yell be accessible with CMGI's proprietary
iCaster, a downloadable player application that incor-
porates Microsoft's Windows Media Player, an MP3
player and a tuner from CMGI's Magnitude Networks
site (www.magnr1udenetworks.com)

On the film channel, PC users will be able to stream
original video content (primarily interviews with actors
and directors), mainstream movie trailers and a library
of short independent films and animations

The music channel will provide access to 50,000
tunes in the MP3 format, music videos and audio
from some 500 radio stations currently accessible on
CMGI's Magnitude Networks site. The Magnitude
Earth Tuner, to be folded into iCaster along with Mag-
nitude's content. enables access to a worldwide
range of stations by musical genre.

Content from CMGI's eclectic ZineZone, offenng
searchable text and multimedia on a range of cultur-
al subject areas and celebrities, eventually will be
incorporated into iCast as ZineZone is phased out
(www.zinezone.com).

ICast users will be able to chat with each other
white streaming any of the site's content, and iCaster
eventually will offer production tools to enable self-
creaton of multimedia content that can be shared on
the site. !Cast envisions that content as its ultimate
centerpiece. Miller says' 'We think that over time,
user content is going to overpower original content or
third -party content on the site We think there are a
lot more Blair K4fch Protects out there.'

That do-it-yourself approach was one of the points
of departure between CMGI Chairman David
Wetherell and former iCast chief executive Neil
Braun, who recently left the project after a series of
blowups with Wetherell and has shoe filed a 550 mil-
lion lawsuit as his parting shot

ICast wants to inspire a community sensibility al
the outset, with a team of 150 people in place across
the country to set up and monitor chat rooms on a
range of topics. ICast will also incorporate messag-
ing functionality akin to AOL Instant Messenger,
according to Miller.

At the same time, iCast intends to provide a distri-
bution platform for third -party content providers, with
the potential for charging transaction fees in what
Miller describes as a 'micro -pay transaction model

But 'Cast is anticipating desktop video as what
Miller calls the 'huge next wave' in Internet enter-
tainment. and it wants to be in place to catch that
wave. --Richard Tedesco

NATPE.
"The main mission is to draw 'AR

the creative development communi-
ty for interactive TV," says Marty
Behrens, group manager for
Microsoft TV's content develop-
ment. "The time really has come that
the creative development communi-
ty and the Web world arc des-dor:rig
real treatments."

Microsoft will be "evangeliz-
ing" interactive TV applications,
as Behrens puts it, as it looks
ahead to real world deployments
of Windows software to cnanle
them with Rogers Cablesysteno. in
Canada and UPC in Europe, as
well as U.S. cable operators, aim-
ing at two million digital boxes in
service by 2001.

Streaming technology arch-rial
RealNetworks will also be in atten-
dance, promoting its latest genera-
tion RcalPlayer7 and RcalProi:uc-
cr7 tools for creating Web content.
And a host of high profile Web -
casters, including Pseudo.com.
ClickMovic.com, House of Blues
Digital and AtoinFilms, will be
streaming their shows and solicit-
ing content partners.

Newer players will be in p ace
too. Toronto -based TVRadio.:unt
1,1# ill be streaming 15 "networks" of
shows next week, ranging from the
mundane to the provocative. et -

works of programs about nudOts,
medicine, private investigators,
movies, cooking and beauty arc all
part of the original mix created by
TVRadio.com, according to co-
founder Sidney Cohen, who's
bringing the star of his teen net-
work to NATPE.

"les hard to find short -form st.iff
that hasn't been seen," Cohen
"You hear about companies like
Pop.com with a gazill ion dollars sad
we're doing it on a shoestring."

TVRadio.com intends to intro-
duce up to 40 "networks," with Fir
gram episodes typically runniag
four minutes apiece, as it attempts
to make its ad -supported model
work online.

Another start-up, BreakTikco'n,
is building a video distribution
service online for independent and
studio producers by streaming fi,e-
minute highlights of classic and
new video content to spur intcrect-
It splits revenue from videos it se
from a mix, including episodes 01
The Monkees. Sly Favorite Afartimv
and Ozzie & Harriet from Rhino
Records, along with Girls of tire
Hawaiian Tropic from Crystal
Vision. "We can pick up second tier
shows," says BreakTV.com CEO
Joe Nassour in a succinct summary
of his mission.

186 BROADCA$TINC & CABLE e JANUARY 17, 2000



CHANGING HANDS
The week's tabulation of station sales
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CAN111.11110.111=1
Exchange of WW1Y(TV) Springfield,
Mass.. for KAKE-W WGcteita. Kan.,
and WO%Yl(TV) Omaha, Neb.

Value: 5141 million (includes
5123 million being paid to swap-
per of MAI.P: B&C. Dec. 27, 1999)
Swapper, wine: Benedek
Broadcasting Corp.. Rockford. III
(A Richard Benedek,
chaimianlowner); owns/is buying
26 TVs. Note: Benedek was to
buy KAKE-TV and wcwr from
Chronicle Publishing Co for 5141
million. Chapman instead will buy
the stations and immediately
transfer them to Benedek in a tax-
free exchange. Benedek will pay
the 518 million balance in cash
Swapper, KAKE and wowT: Gary
R Chapman, Providence, R.I
Chapman is president of LIN
Television Corp., which gels
option to buy wwu'
Faciftias: voug. ch. 22, 4,170 kW
visuai, 417 kW aural. at 877 t: KAML"

dl 10, 316 kW visual. 44.7 kW
aural. ant 1,030 t: wcwr: ch. 6, 100
kW vsual. 20 kW aural, art 1.371 ft.
Affiliations: ,MAP, wowr: NBC:
K.A.KE,-Tv. ABC

KXRM-TV Colorado Springs

Price: $45 8 million
Buyer: Raycom Media Inc.,
Montgomery, AJa. (John E
Hayes, president/director);
owns/is buying 34 TVs. one AM
and one FM
Seller: KXRM Partnership,
Colorado Springs (Larry W.
Douglas, president); no other
broadcast interests
Facilities: Ch. 21, 1,054 kW visu-
al, 22.9 kW aural, ant. 2,420 ft.
Affiliation: Fox

WNJX-TV Mayaguez, P.R.

Price: Up to $1.075 maroon (kx stock)
Buyer: LIN Television Corp..
Providence, R.I. (Gary R.
Chapman. president; Hicks,
Muse, Tate & Furst Inc.. 80%
owner [Thomas 0 Hicks, chair-
man)); owns/is buying 19 TVs.
including WAPA- ry San Juan and
wria(rv) Ponce. P.R Hicks also
is chairman of AMFM Inc.. which
owns/is buying 124 AMs and 319
FMs and is being bought by
Clear Channel Communications
Inc., which ownsfis buying 21
TVs and about 512 radio stations
Seller: WNJX-TV Inc., Mayaguez
(T. Michael Whitney, president):
no other broadcast interests
Facilities: Ch. 22, 200 kW visu-
al, 20 kW aural, ant. 1.137 ft
Affiliation: Independent

COMBOS

WDMG-AM-FM Douglas, Ga.

Price: S1.6 million

Inc balsa voiarne and number of sales.
dais lab intlade ',wean*, aCiwistikan
rani tat wbst rdw raperataticn ',swots

INS IKE
TVs S187,875.000 3

Combos 54,110,000 4

FMs $26,196,000 8
AMs $6,890,000 6

Total $225,071,000 21

SO FM IN ZINO: -
TVs $329,134,156 8

Combos S312,217,500 12
FMs 569,311,010 18

AMs 525,705,000 14

Total 5736,367,666 52

Buyer: Southern Broadcasting
Group LLC. East Lansing. Mich.
(Michael H. Oesterle and G W.
Stover II. managing members);
ownsfis buying three other AMs
and four other FMs and construc-
tion permit for wicz.7(Fm) Douglas
Oesterle and Stover also are
managing members of Kansas
Radio Assets I LLC, which is seq-
rng NeiMoniWichrta, Kan
(see item, below). Stover owns
WHFS-AM-FM Benton Harbor, Mich.
Seller: Jumbo Thing Inc., Douglas
(Raymond E. Firment, president):
no other broadcast interests
Facilities: imomo(N.1): 860 kHz, 5
kW. WOMG-FM: 99.5 MHz, 5 1
kW, ant. 200 ft.
Formats: wouG(Aia): news/talk
wDMc.-FM: AC

WTTI. I AM I -WEEZ(FMII
Madisonville, Ky.

Price: 51.31 million
Buyer: Commonwealth
Broadcasting Corp., Richmond,
Ky. (Steven W. Newberry, presi-
dent): owns 10 AMs and 14
FMs, including wmaz(Fi.4)
Providence/Madisonville. Ky,
Seller: Conway M. Smith Inc .
Madisonville (brothers Val and
Marshall Smith, 50% owners),
no other broadcast interests
Facilities: AM: 1310 kHz, 1.5
kW day, SOO W night: FM: 106.9
MHz. 2 kW, ant. 528 ft
Formats: AM: contemporary.
FM AC
Broker: Henson Media Inc.
(buyer). American
Communication Partners (seller)

KAYO(AM) (formerly KJET)
Hoquiamrfloquiam-Aberdeen and
KGHO-FM Hoquiam-
Aberdetrv'Olympia, Wash.

Price: 5650.000
Buyer: Morris Communications
Corp., Augusta. Ga. (Peter
Scheurmier, vice president): awns
11 AMs and 13 FMs. including
KXR0(AM)-KDUX-FM Aberdeen
Seller: Spencer Broadcasting,
Aberdeen (brothers Brian and
John Spencer, owners): no other

broadcast interests
Facilities: AM: 1490 kHz, 1 kW;
FM 95 3 MHz. 5 kW, ant 436 ft.
Formats: AM Harbor Country,
FM classic hits/rock & roll
Broker Media Services Group Inc

WVMG-AM-FM Cochran/Macon,
Ga.

Price: $550,000
Buyer: Taylor Broadcasting of
Macon Inc., Marietta, Ga.
(Stephen J. Taylor, presi-
denV49 9% owner). owns W1RE
FM, WICG(AM) and woaz(riii)
Macon, WRNC(FM) (formerly %moo)
Gray/Macon and
WI.CG-FM, WRNC(AM) (formerly
moat.) and waav(riA) Warner
Robins/Macon, Ga.
Seller: Heartland Broadcasting
Inc., Cochran (Jody Lucas, pres-
ident), no other broadcast inter-
ests
Facilities: wvi.4G(Am): 1440 kHz,
1 kW day, WVAAG-FM: 96.7 MHz.
3 kW, ant. 319 ft.
Formats: Both country

Fills
KIJMIFM1 (formed), KHYS) Port
Arthur/Houston, Texas

Price: Up to 515.025 miaion

Communications Inc., San
Antonio, Texas (L. Lowry Mays.
chairman: Randy Michaels, pres-
ident. Clear Channel Radio):
owns/is buying 20 TVs, 175 AMs
and 342 FMs, including KBX.X(FM),
K1-iMX (FM), KM.)0 (FM) and
xenc(Au) Houston and KKTL(FM)
Cleveland/Houston, K.ickgrea)
Conroe/Houston, Ki0J-FM
Freeport/Houston. KTBZ(FM) Lake
Jackson/Houston and xsEv(a.4)
Tomball/Houston and waer(Ata)
and www(iia,4) Charlottesville. Va_
(see items, below) Clear
Channel is also buying AMFM
Inc.. which owns/is buying 124
AMs and 319 FMs
Seller: Faith Broadcasting LP.
Houston (Anthony R. Chase.
chairman); is selling xrd.o(Ava)
Port Arthur/Houston and
KLBG(AM) Alexandria, La.
Facilities: 98.5 MHz. 98 kW.
ant. 1,952 ft.
Format: Oldies

KOF/IFM) NewtoruWichita, Kan.

Price: $4 25 million
Buyer: Journal Communications
Inc Milwaukee (Douglas G
Kiel, president); owns/is buying
12 AMs and 25 FMs, including
KF0i-AM-FM and K1CT-FM
KYOO(FM) Arkansas City/Wichita
and KLLS(FM) AugustaANichita,
Kan. Journal also owns
Milwaukee Journal Sentinel daily
newspaper

Seller: Kansas Radio Assets I
LLC, East Lansing, Mich
(Michael H. Oesterle). Oesterle
is managing member of
Southern Broadcasting, which is
buying WOPAG-AM-FM Douglas.
Ga. (see item, above) Note
Kansas Radio bought station for
S1.5 million (B&C. Aug 2. 1999)
Facilities: 92 3 MHz, 100 kW,
ant. 650 ft
Format: Easy music

KKBN(FM) Twain Harte/Merced,
Calif.

Price: 52.1 million
Buyer: Clarke Broadcasting
Corp.. Athens. Ga (H. Randolph
Holder Sr., chairman), owns
KJMO(FM), KLOO-FM and KTFN(AAA)
Merced and icvt.n(Axi)-taso-FM
Sonora/Merced. Calif.
Seller: Clear Mountain Air
Broadcasting, Twain Harte
(spouses Donald and Sylvia
Lester, principals). no other
broadcast interests
Facilities: 93 5 MHz, 258 w,
ant. 1.630 ft.
Format: AC
Broker: Media Services Group
in°

KLXQ(FM) Hot Springs and
K2BRIFM) Mountain Pine/Hot
Springs, Ark.

Price: 52 million
Buyer: Powell Broadcasting Co.
Inc , Baton Rouge. La. (Nanette
N. Kelley. president); ownsfis buy-
ing four AMs and six FMs. includ-
ing KZNG(AM)-KCUS-FM Hot Springs
Seller: Kellstrom Broadcasting
Inc., Hot Springs (James W.
Kellstrom, president); no other
broadcast interests
Facilities: KLXO: 96 7 MHz, 2.6
kW. ant. 320 h.: KAM: 101.9
MHz, 6 kW, ant. 328 ft.
Formats: KIXO: classic rock;
KZ8R Hot AC

Swap of WITK(FM) Broadway-
Timberville/Harrisonburg for
WBHB-FM New
Market/Harrisonburg, Va.

Value: At least $1.72 million
(paid to swapper of WOK)
Swapper. W1TK: Massanutten
Broadcasting Co. Inc..
Broadway, Va. (David Eshleman,
president); owns warx(rim)
Broadway-
Timberville/Harrisonburg
Swapper, WELELB-FM: HJV LP
Washington (John D.
VerStandig, president): owns
wiiGT(AAA)-WAYZ-FM Waynesbo'n
Pa. VerStandig owns four AMs
and three FMs, including
wEzt(ef.a), WlifiCi(AAA) and
WSVA(AM)-WOPO(FAA) Harrisonburg
and WAMM-F M
Bridgewater/Harrisonburg. Va.
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Facilities: Wt.TK: 96.1 MHz, 2 8
kW, ant. 1,000 ft.; WEIHS-IM
103.3 MHz, 2.1 kW, ant 544 ft
Formats: MIX: contemporary
Christian; weee-FM: classic rock
Broker: Blackburn & Co

WXIC(FM) Crystal
River/Gainesville, Fla.

Price: $560.000
Buyer: Wings for Christ Inc..
Indianapolis (P. Gene Hood.
president). Hood owns four AMs
and two FMs
Seller: Christian Family Cinema
Inc., Homosassa, Fla (Peter
Swartz, president); no other
broadcast interests
Facilities: 91.9 MHz, 7.9 kW,
ant 285 ft
Format: Christian

KAOHIFT.1) Lompoc/Santa Maria,
Calif.

Price: $460,000 (in stock)
Buyer: Bedrock & Associates
LLC, Bellevue, Wash. (Lance W.
Anderson. manager/40% equity
owner), owns FM in Eatonvilte.
Wash. Anderson is a manager
for companies that own./are buy-
ing two TVs and two FMs
Seller: Brian Costello,
Guerneville, Calif.; will hold 35%
stake in KAOH. Note: Costello
bought CP to build KAOH for
5140.000 (B&C, July 12, 1998)
Facilities: 105.1 MHz, 330 w,
ant. 1,000 ft.

Format:

KIMY(FM) Watonga, Okla.

Price: $141,000
Buyer: Orion Broadcasting Inc.,
Watonga (Ronald Gabe, presi-
dent/owner); no other broadcast
interests
Seller: Vera L. Dunn, Watonga,
no other broadcast interests
Facilities: 93.5 MHz, 3 kW ant.
190 ft
Format: C&W

AMs

Swap of KSVAIAM) ffennerley MSS)
for *IMAM) Albuquerque, N.M.

Value: At least 55.4 million (to
be paid to swapper of ksvA)
Swapper, KSVA: LifeTalk
Broadcasting Association,
Vonore, Tenn. (Paul E. Moore.
president); owns/is buying one
AM and seven FMs; is selling
KOE0(AJ.1) (formerly KHTZ)

Albuquerque (see S12.000 item,
below)
Swapper, KHTL: Citadel
Communications Corp., Las
Vegas (Lawrence R. Wilson,
chairman); owns/is buying 54
AMs and 124 FMs, including
KHFM(FM). KKO6-AM-FM, KMGA(FM),
KNULIAM). KRST(FM) and KTSL(FM)
Albuquerque
Facilities: KSVA: 610 kHz, 5 kW;
KHTL. 920 kHz, 1 kW day, 500 W
night

Formats: KVA- ChriSt,an W.H71:
task

WCHVIAM) Charlottesville, Va.

Price: $450,000
Buyer: Clear Channel (see first
FM item, above); owns/is buying
wiukv(aLi) (see next item) and
wvsv(Fs.i) Charlottesville, WVAO-

FM Crozet/Charlottesville and
WOYK-FM StautoniChadottesville,
Va. Clear Channel also is buying
AMFM Inc., which owns/is buy-
ing 124 AMs and 319 FMs
Sellers: Eure Communications
Inc Charlottesville (W Bradford
Eure, president); no other broad-
cast interests
Facilities: 1260 kHz, 5 kW day,
2 5 kW night
Format: Urban contemporary

WKAV(AMI Charlottesville, Va.

Price: 5450.000
Buyer: Clear Channel (see first
F(.1 Item and preceding item)
Sellers: Charlottesville
Broadcasting Corp.,
Charlottesville (Laurence E.
Richardson, president); owns
wieA(Asi)-woiaz(r m)
Charlottesville; has a time bro-
kerage agreement with viarva(FiA)
Charlottesville
Facilities: 1400 kHz, 1 kW
Format: Adult standards

WLBK(AM) De Kalb/Rockford, M.

Price: 5400.000

DATEBOOK

Buyer: WPW Broadcasting Inc..
Monmouth. III. (David T.
Madison. president); owns/is
buying seven AMs and nine
FMs. including widicw(iisi)
Harvard/Rockford. III., and
wsio(rra) Whitewater,
Wis./Rockford,
Seller: Big City Radio Inc.. New
York (Stuart Subotnick. chair-
man/m*61y shareholder;
Michael Kakoyiannis, president):
owns/is buying one AM and 16
FMs, including WOEK(FM) De
Kalb/Rockford
Facilities: 1360 kHz, 1 kW day
Format: AC

WYRV(AM) Cedar Bluff, Va.

Price: $170.000 (for stock)
Buyer: Bradley R. Ratliff, Cedar
Bluff. no other broadcast inter-
ests
Seller: Rick E Compton,
Tazwetl, Va.; no other broadcast
interests
Facilities: 770 kHz, 5 kW day
Format: Southern gospel

WXMY(AM) Saltville, Va.

Price: 520.000
Buyer: Robert P. Flanigan,
Boone, N.C.: no other broadcast
interests
Seller: Troy L. Rose. Saltville.
no other broadcast interests
Facilities: 1600 kHz, 5 kW day
Format: Country

-Compiled by Ails's Holmes
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Jan. 24 -29 -36th annual National Association of Television
Programming Executives Conference and Exhibition. Ernest N.
Modal Convention Center. New Orleans. Contact: (310) 453-4440.
Feb. 16 -19 -Radio Advertising Bureau Marketing & Leadership
Conference- Adams Mark Hotel. Denver. Contact: (800) 917-4269.
March 15 -National Academy of Television Arts and
Sciences/New York Chapter Television/Internet Conference:
When Networks Collide. Marriott Marquis, New York City.
Contact: Lisa Benson(212) 768.7050
April 10 -11 -Television Bureau of Advertising Annual Marketing
Conference. Las Vegas H.11on, Las Vegas. Contact: (212) 429-1111.

April 10.13- .National Association of Broadcasters Annual
Convention. Las Vegas Convention Center, Las Vegas. Contact.
(202) 429-5300.
May 7-10-CalYre 2000, 49th Annual National Cable Television
Association Convention and Exhibition, Ernest N. Morial
Convention Center, New Orleans. Contact: Bobbie Boyd (202) 775-
3669.
May 22 -George Foster Peabody Awards 59th annual presen-
tation and luncheon. Waldorf-Astoria, New York. Reception 11:30
a.m.; program 12:30 p.m. Contact: Dr, Barry Sherman (706) 542-
3787.

1111111:11A44:
Jan. 17.18-UnivoraNy of Nevada, Las Vegas and
Television News Center Word Television Journatism
Conference. Tropicana Hotel and Resorts. Las Vegas.
Contact: Herb Brubaker (301) 340-6160 or CMS
Schoarer (702) 895.3598
Jan. 111.20-E.J. Krause 3 Associates Sport
Summit Marriott Marquis, New York. Contact: Craig
Tartasky (301) 493-5500.

1/11 ARY
Jan. 24.29- -36th annual National Association of
Television Programming Executives Conference and
Exhibton, Ernest N. Moral Convention Center, New
Orleans. Contact (310) 453-4440
Jan. 27 -Now York Chapter of National Lesbian
and Gay Journalists and New York Advertising
and Communications Network ---A took at news
coverage of 1he gay community by local news organi-
zatxans. Newsoum. 580 Madison Ave. New York,
Contact Michael Collins (203) 375.3567

mommuilatatimmim
Feb 1.2 -Arizona Cable Talecornmurficatiops

Association Annual Meeting. Phoenix Manion Hotel.
Contact: (602) 9554122.
Feb 34 -Eckstein, Summers & Co.
The Tetevisicn Industry's Annual Conference on New
Business Development Marriott's Mountain Shadows
Resort & Golf Ctub, Scottsdale. Ariz. Contact Roland
J. Eckstein (732) 530-1996.
Feb 5 -8 -National ReJigious Broadcasters 57th
Annual Comvneon and Exposition. Marriott Hotel,
Anaheim. Caht. Contact: (703) 330-7000.
Feb. 7-9-CTAM 17th annual Research
Conference: Merging Marketing and Technology
Through Research. Sheraton San Marcos Gel
Resort & C.onierenco Center. Chandler (Phoenix)
Ariz. Contact_ Barbara Gural (703) 837.6540
Feb 11 -12 --Oklahoma Association of Broadcasters
Annual Convention Westn Hotel. Oklahoma City. CkLil
Contact Cad Scrim (405) e48-0771.

Fob. 18-18-Redio Advertising Bureau Marketalg
& Leadership Conference. Adams 1/ -ark Hole:, Denver.
Contact (800) 917-4269.
Feb. 16 -20 -Association of Music Personnel in
Public Radio Annual Conference. The Doubtetree
Hotel in the French Quarter, New Orleans. Contact:

Deanne Poulos (480) 833-1122.
Feb 17 -111 -Broadcast Cable Credit Association
Credit Conference 2000. Seatte Sheraton Hotel,
Seattle. Contact (847) 296-0200.
Fab. 24-CTAM of Southern California, The
Golden Palm Awards 2000. Ritz Canton Hotel,
Marina del Rey, Calif. Contact: (310) 234-5490
meniniirimadamummin I
March 7.8 -Thy Carmel Group OBS 2000- The Fr.ii
Burning OuesUons. The Sheraton Hotel, Los Angeles.
Contact: (831) 643-2222.

March 12 -15 -Southern Cable
Telecommunications Association Inc. Eastern Shoe
Manta Contact Patti Hall (404) 252-2454.
March 15 -National Academy of Television Arts
and Sciences/New York Chapter
TelevisOtanternet Conference: When Networks
Collide. Marriott Marqu.s. New York City_ Contact:
Lisa Benson(212) 768-7050.
March 16 --Radio and Television News
Directors Foundation tOth annual Banquet and
Celebration of the First Amendment. Washington
Monarch Hotel. Washington. Contact: Colony
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immitiTES & FORTUNW
BROADCAST TV

Howard Schneider, production supervisor, on -air
promotions, Fox Sports Net. Los Angeles, named
VP, on -air pramotion. Area 21. for Fox
,..lroadcasting
Jeff Cunningham, produeerkiirector. The Prairie
Production Group, Champaign. Ill.. rejoins WILL -
ry Champaign(Urbana. 111. as videographeripro-
ducer. Production Services Unit_

PROGRAMMING

Sektotman

Kim Schlotman, account
cxeculi sales,
WorIdyls:on Enterprises,
Los Angeles. joins the
Paramount Television
Group. Hollywood., Calif..
as VP, programming and
development. Domestic
Television Division.
Gregg Berson, manager.
marketing and advertising.
Warner Bros. Domestic

Television Distribution. Los Angeles. joins
Carsey-Werner Creative Services. Studio City.
Calif.. as director.

JOUR
Appointments, Today NBC News, Ncw York: Don
Nash, producer. Los Angeles, named supervising
producer; Betsy Alexander, supervising producer.
documentary unit, MSNBC, Fort Lee, N.J., joins
as supervising producer. Kim Bondy, acting execu-
tive producer. Weekend Today New York, named
executive producer.
India Sfbaf, inranet programmer, TBS Inc.,
Mlanta, joins CNNRadio there as anchor and pro-

ducer.
Appointments. Trrd 's Business. CNBC. Fort
Lee, NJ.: Gary Kanofeky, producer, named senior
producer; Ile will be succeeded by Joel Franklin,
executive producer, Eyewitness News This
Warning and Eyewitness News ai Noon. WABC-
TV New York.
i';ent Pierce, reporter/anchor, V.AN't4-.TV Ncw York,
mains wrsat-ry New Haven. Conn, as general
,signment reporter.

Lee Eldridge, assistant acting news director.
..tisi(rv) Chattanooga. Tenn., named news direc-

RADIO

\ppointrnents. Westwood One, New York: Greg
Norio, account executive, named senior VP,
stidwest sales. He is based in Chicago. Peter
dosann. senior VP, affiliate sales, named senior
VP, affiliate sales and new media.
George Laughlin, director, sales, Dallas station
uonp. AMFM Inc.. named senior VP. sales.
Louise "Weenie" Kramer, market captain, Chicago
talinikts Infinity Broadcasting. joins Erttercom,
!tab Cynwyd. Pa., as regional VP.
Frank Bell, VP, radio programming, Sinclair

Milwaukee, joins CumulusCommunications.
Media Inc. there as assistant director, program-
ming,.

Jolt VP/genentl manager. winxiwtst-ust Fort
Myers. Fla., joins w
general manager.

New York. joins Lifetime Television there in same
capacity.

McKenna

Nancy McKenna, director,
production, American Movie
Classics, Bethpage. N.Y.,
named VP
Stephen Earley, director.
national promotions.
Twentieth Television, Los
Angeles. joins Viewer's
Choice there as VP. promo-
tions marketing.Altai

Allmohamed, regional
director, Middle East and

Pakistan, Star TV. Dubai, named executive VP.
business development. He will relocate to Hong
Kong.

Clef?

Julius Cain, director, BBC
Sales Company, New York,
named VP, co -production
and sales.
Jennifer Deem president.
Dearc Marketing Inc., New
York, joins Cablevision
Systems Corp.. Bethpage.
N.Y.. as senior VP, market-
ing and advertising, New
York metropolitan area.
Benny L. Gordon. general

manager, AT&T Global Customer Care. Hunt
Valley, Md., joins Comcast ('able. Washington, as
regional director, customer service. Washington
Metro: Virginia region.

ADVERTISING/MARKET1NG/ PUBLIC
RELATIONS

bed Header, director. affiliate marketing and pro-
motion. NBC Cable Networks, New York, joins
MIK Advertising Partners there as account direc-
tor.

TECHNOLOGY

Diego

Vincente Diego, retail execu-
tive, Europe. Exxon Co.
International, Miami, joins
Sky Multi -Country Partners,
a Latin American digital
satellite television service.
Miami, as chief executive
officer.
Robert Tomsk senior VP,
digital media, Columbia
TriStar Television. Culver
City. Calif.. joins

PacketVideo Corp., San Diego. as president, pro-
gramming.
Appointments. Great Scott Productions, Phoenix:
Roger Holmberg, editor, named director, post pro-
duction. He will be succeeded by BM Slater, sen-
ior editor. Post Digital. Las Vegas.

INTERNET

.gts(Fm) Hollywood, Eta, as

CABLE11
Tim Brooks, senior VP, research, USA Networks, Franklin

Paid Franklin, executive VP
and general sales manager.
Twentieth Television, Los
Angeles. named executive
VP and general sates manag-
erilntemet strategies.
Appointments. Pax Internet
Ire.. WeNt Palm Beach, Fla.:
Karsten Ainlie, VP, named
president I le will he suc-
ceeded Ben (.y. director.

OPEN MIKE
New video service:
'Only the beginning'
11,1 /1)it: You recently wrote about plans for
the Network News Service by ABC, CBS,
and Fox. and expressed concern that an
attempt to save costs would reduce competi-
tion in television news by making broadcasts
more "homogeneous." You arc mistaken on
several counts. The idea is to improve cover-
age, not to save costs. five sharing of wrier;
news footage will facilitate competition, no:
inhibit it, by ensuring access of stations and
network news divisions to necessary video.

But there is a more important point. What-
ever the motivation behind the proposed
news service, whatever its effect on news
programs, all of television news is in real
trouble if we believe that competing on
generic news video is the way to distinguish
ourselves one from the other. Perhaps that is
why we hear increasingly from viewers that
much of what they see runs together. Per-
haps that is why many of us are seeing audi-
ences leave us for other, more distinctive
programming-whether news and informa-
tion or entertainment.

For us at ABC News, getting the generic
pictures is only the beginning. We seek to
distinguish ourselves by what we do with the
pictures-by our editorial judgment, by our
research, by our investigations, by our
analysis, by our writing. Our recent experi-
ence with our coverage of the new millenni-
um, we believe. confirmed our view that
generic video does not make a distinctive or
competitive, news broadcast.-Dervid West-
in. president. ABC News. New York

In Paley's defense
EtviTON: 1 cannot agree with Stanley S.
Ilubbard's late father, Stanley E.. that
"everything Sarnoff did. Paley, copied"
(Open Mike, Jan. 10). He must not have
been thinking of the LP. which trans-
formed the record business and was
copied by Sarnoff with his 45-a major
disappointment, rescued only by RCA's
ability to force it upon us for singles,
which could just as well have been 7 -inch
LP's (think how much more convenient
that would have been for consumers,
equipment manufacturers and often
embarrassed How badly Sarnoff
must have felt when RCA Victor finally
had to begin pressing albums in the LP
format, paying license fees to Paley.

'11te network Sarnoff founded, of course,
was not NBC, but ABC, when he copied the
AT&T Network with his RCA Network. It
was only after Ma Bell decided its role
should be that of common carrier for all that
Sarnoff was able to merge the two and
switch his creation over from lower quality
Western Union lines.

Samoff's compatible color was but one
of three systems that were in competition
for FCC approval. Paley's CBS Laborato-
ries gave us the only one that worked.
Compatibility would not have been an
issue if the Commission had provided for
a transition similar to the one from FM's
old 40 Mc hand to the 100 Mc hand of
today or that in place now for the intro-
duction of DTV. Color would then have
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FATES & FORTUNES

Focusing on the world view at Fox
John Moody had 20 years
of print journalism under
his belt when he met
Roger Ailes, the chair-

man and CEA) of Fox News
Channel. It was January
1996; a breakfast meeting.
Ailes treated Moody to an
"old bagel and coffee" and
laid out his vision of what
Fox News Channel would be.

At that point in his life-
alter two decades as a reporter
and bureau chief in places like
Moscow, Paris and Mexico
City-Moody had grown dis-
illusioned with print. At Time
magazine, where he worked
for the last 14 years of his
print epoch. the space devoted
to text was shrinking. Head-
lines were getting bigger and
being done in color, for crying
out loud. Cartoons appeared.
In a word, the magazine was
looking more like television.

Moody found Ailes mes-
merizing. "Roger was talking
about changing the face of tel-
evision news," Moody says
from his office up the street
from Times Square where he
presides as vice president of
news editorial for Fox News
Channel. Behind him, faded
posters with Slavic print are
neatly arranged on the wall.

"When (Riles( was at

('NBC, he was already look-
ing at the networks' common-
ality and identity." Moody
recalls. "What he found lack-
ing was a connection with
regular people. I didn't really
understand it at the time, but
we mostly program for each
other. 'Won't so-and-so at
ABC be envious that 1 got
Bugsy Malone on the air?'
Well, the regular guy says:
'Who's Bugsy Malone?"

What does appeal to the
regular guy is often some-
thing that sticks in Moody's
notoriously newsman craw.
Here is a man who covered
labor's liberation of Poland
and interviewed one of the
most powerful leaders of the
Cali cocaine cartel. He's
working on his third novel,
this one about the future of
the Roman Catholic Church
in the United States. Ile gets
excited about doing informa-
tive income tax stories.

The reality of the news
business is a different animal
from the one he learned at
Cornell University. and front
his father. a reporter for the
Pittsburgh Post -Gazette.

"Cher's eulogy for her ex-
husband got better ratings
than the State of the Union
address," he notes frustrated -

"Mr. Murdoch's
personal fincutces
don't necessarily
overlap with my
news budget."

John Moody
Vice president, news editorial.
Fox News, New Yorii.; b. Oct.
17, 1953: Pittsburgh: B.S..
Cornell University, Ness York,
1975; bureau chief, United
Press International, Moscow
and Paris, 1975-82; bureau
chief, Time magazine, Latin
America, Eastern Europe,
Rowse, New York, 1982.96;
coarsest position since March
1996; m. Alexandra, 1983:
two ciedren

ly. "We arc in a celebrity -
driven culture. We do have to
service those viewers."

Moody is simultaneously
dead serious and self-effacing

about his attitude toward
what plays in the news versus
his idea of news. lie deals
with the dichotomy twice a
day, "at editorial meetings."
he says. "II' I have to think
about Jennifer Lopez any
more, I'm going to have
violent bodily reaction."

The man who lured
Moody into this state of
barely controlled nausea
had been a Nixon "political
consultant," a comedy
writer for 77re ,Nike Douglas
Show and was a television
news veteran. Moody was
one of the first people Ailes
hired at Fox News Channel.

"I always felt that televi-
sion didn't have sufficient
respect for print journalism,"
Ailes says. "TV people get
hung up on pictures and for-
get that television is about
writing. !Moody! had been a
bureau chief in half a dozen
places around the globe-he
understood fairness and bal-
ance. We debate from time to
time over what's a good
story, from the visual ele-
ment and pop culture tilt. I

kid him about wanting to do
more wheat stories in Russia."

Moody takes it with a grain
of salt. Ile notes: "1 flatter
myself by thinking I'm the

supervisor that people can
disagree with. You can't be
too imperial in news."

His collaborative capacity
was tested when Ades brought
in Matt Drudge, the Internet
gossip -monger. Moody
protested, but Ailes' contention
that Drudge was a phenont:-
non won the day. Drudge lasted
five months. "l is was really the
first Internet personality to
become a household word. fie
never tried to represent hints,: f
as a journalist," Moody sas.
"We co -existed gracefully."

Moody's concern over the

long haul at Fox News Chanel
is how to cover major stories
around the world with limited
resources. I be Murdoch an v:
isn't as accessible as one rnii!itt
presume. Moody says. "BSI::. 8
gave Fox News the feed in
[Princess] Diana's death.
lltere's a ledger of favors that's
informally kept, but they think
they're ahead," he muses. There
are also the Fox Ixoadcast affil-
iates across the U.S., but they're
busy enough already, Moody
toys. As for his own budget, he
says: "Mr. Murdoch's personal
finances don't necessarily over-
lap with my news budget. It's
just enough to get the news
done"

-Deborah D. Afezfelorns

been accepted in the market-
place oh so much sooner
and, as a bonus. ABC and
DuMont might have found
prime time access easier in
some markets.

As it was, when Paley with-
drew his system, and CTI had
already gone out of business,
RCA, then all alone in the
field, was still unable to
demonstrate a satisfactory
picture. So the FCC had to
ask WRG Baker of General
Electric to reorganize his
National Television Systems
Committee to set workable
color standards (that's why
it's called NTSC Color, not
RCA Color). Ironically,
Colonel Baker had first been
called upon by the Commis-
sion when RCA failed to win
its approval for black and
white standards.

But you can't blame Stanley
E. Hubbard for feeling the way
he did. After all, Pales became
his direct competitor when he
acquired Estr's cross-town
rival, %vivo. -Thomas Brattcr.
Los Angeles

online business development.
Appointments, Times Company
Digital, Neu York: Lincoln Milistein,
group VP and publisher, regional
site,. named executive VP; Cridian
L. Edwards, group VP and publisher,
national sites, named group VP,
business-to-blitiness.
Alex Kaminsity, senior director, adver-
tising and marketing, MindSpring
Enterprises, Atlanta, joins
weathercom (Web site for the Weather
Channel) there as VP. niarketing.
Bob Danielle, director. operations.
Northwest Cable News, Seattle,
joins C.Mtil's Activate.net there as
director, broadcast division.
Wendy Borow-Johnsoe, president,
Corn-Med Strategic Alliances, Santa
Monica. Calif., joins R nett Icalth_com
there as president and director.

ASSOCIATIONS/FIRMS

Robert Allen, senior counsel. auctions
and industry analysis division, FCC.
Washington, joins International
technology' and Trade Associates Inc
as director, ETTA Telecommunications
Consulting Group.
Lod Bower, convention coordinator,
national conferences department,

Society of Cable I eke orn m unicat ions
Engineers, Exton. Pa, named dime -
tor. SCTE national conferences.
Aaron Asko, account executive.
National Cable Communications.
Washington. named sales manager.
Archie L Good!** Jr., general sales
manager, mei- tv Bingltamton, N.Y.,
joins the New York State Broadcasters
Association, Albany, N.Y.. as director,
stationlclient services.

AWED FIELDS

Anthony F, Pagano, president. Video
Vision, Warren, NJ., joins APTN.
the international video news agency
of the Associated Press. New York,
as director, sales, commercial pro-
ductions, North American region.

OBITUARIES

Milton E !Crests, 88, producer of the reli-
gious series the Eternal bght on NBC
radio and television from 1944 to 1989,
died Jan. 8. 77: Eternal Light was
baxideasting's oldest continuous dransa
series on radio and one its most %loom:-
fol. In 1963, the Pcabocty-award win-
ning rxogrxn- -which ranged from bib-
lical tales to ethical discussions had a

weekly audience of four million listeners
and received 4,000 letters a week.lh:
series also provided eight drams fee
NBC-TV during November arid

December, and two specials for
Passover and the Jewish MO Holy
I)ays. Krente received a lifetime
achievement award in 1989 from the
National Acaikany of Television Arts
and Sciences for producing the shcnv
from its inception. ktentt is stivivedt,s
his wife, Imta; two children; two brcee
as; and eight in-ancichildnan. His son.
Harold, blind from birth and the sutio.1
of Brarerfika Free, died in 1987.

Bob McFadden, 76, a voice-ovc-
announcer for thousands of TV a
died Jan. 7 of Lou (iehrig's Diser.
McFadden got his break us a sing,
and impersonator while stationed
Puerto Rico with the Navy durii:
World War 11. His many voice;
include a parrot for Wisk ("Ring
around the collar!"), a barking dog
for Crest toothpaste and a swishing
sound to imitate a jet airplane-for
which he received 512,000. He also
sold his voice to Ford, Campbell's
Soup and Mountain Dew. He is sur-
vived by his wife, three children, a
brother and a granddaughter.
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CLASSIFIEDS

See lass page of classifieds. for rules and ether ielforrtsairwt

RADIO

HELP WANTED VOIRIOUS POSITIONS

Bloomberg
FINANCIAL MARKETS
COMMODITIES
NEWS
C19,9 Bloomberg LP

Wo are seeking aggreasive broadcast icurnakets who we on
top of the story... who understand money, the !harke' and the
news and know how to report on them. Are you a seasoned
protesecinal with experience reporting on t4tant:4AI business
and econorruc issues? Are you an MBA graduate? Tr..... -..
invite you to phi ote toarn

Bloomberg
Radio: Anchors

Reporters
Writers/Producers
Assignment Editors

Bloomberg LP. auppiers nows. data and ana4mie instantly to
chants woridwade. let the world know you me an export on
financial issues with 13Zoomberg L P Send your resume arid
tape to. Bloomberg LP.. HR Dept BDCST, 499 Park
Avenue, Now York, NT 10027. roc V 1/.30V-5/50. t -Mail.
Marston bl rriberg -coat. No phone calls, please.

Stewbre LP  in Como Occ...." EnptT

SITLIATONIS WANTED MANAGEMENT

aide Station Developer Nighty Wad in MI
aspects tell sterhas. ',mercury:a, or to take you
*IP* nsed level. Per -Emma at neerim. 613-920-
7102 ado3SOneescaoo net

HELP WANTED NEWS

THE
WEATHER
CHANNEL

veorwiwoother.corrn

rodeo deportment is
ei.cionding and hos multiple full

r 
RADIO BROADCASTERS

These pourions provide Customer
driven, volyeodded weather
,*emotion and oudioproducts ks
:usio.riers of the Racio/Aud,
--aorttnect Strong broadcast

ate required Candidates
be flexible and able to wort.

 ur.akts shifts to support out
24F*Pdcry operation
Meetorology and computer skill
freiefred. Please submit standard
n..idio cassette arched. and
-eturne to The Weother Channel,
Attn: HR, 300 Interstate North
;fairway, Mario. GA 30339.
:440wOorher.com or fox to
770/2262959, and reference
 Zodio Mel BC" in the it/bled of
esponse. Visit oar website at

www.weather.corn For
more ink:emotion

li
Mgr'UAtICIT EVOLVES,
,O&DCASTING 8 CASIA. IVOLVESi:;

snuanom INVITED STATION MANAGER

Need  station manager? My nigh achertisng
saes s:rria rrr0 :sin sales =soave to sales
menacer to station meragedco-owner Lars Mk
254 420-7621 .

TELEVISION
HELP WANTED SALES

BroadcaiiiiggCable
International Group
ADVERTISING SALES

Catrners,thso world's forgest bout**, to
bytitoi.t FKADItthiw. it wollicna.r, for pro,odev
otuentiol mlorciation 10 usociels, uteri cod
rrorloorg poorer, around Me world

Leading insencmonol television mover...
group needs top '&44 person to tie :I

odverris..ig space across multiple nifes
Successful cordiclione will her. prawn toot a
record in sales and be on oggressim self.
molter and closer Fspwieince od sola at
the eirweircii-meot indverry reatred
Knowledge of warrior:nal TV ....dray o tars

We offer o compeenv wary and bardii.
package. Piero.. forward your rower. and
salary h.trory to: Nyman ***sorts. Dept
DC515 vie fox: 12121 463-6455 or -mo.1
luny prsOcolineas.con As on equal
opportunity eeployw. Cotner, err:micas
work environment free Iran on forms of
discrimeation Ms commitment to o diverse
worltsrc is the source of or. manger.

Senior Account Ezioeutive: KVDA-W. the
Tetemundo algae toe bescala San Armoric. Tea.
SO ae frig bra SAVII:f ACCOUrA EMOCION11, A
farcro background in now business dewclaw*
a nobered plea  rernimurn ta leo years of Wow
son sales aperient* a profaned Ireerested
panes showS send a resume to Manic Trevino.
Local Sake Manager. KVDATV. 6234 San
Pedro, San Anson*. TX. 78216 EOE

TELEVISION

HELP WANTED SALES

AD SALES STAR WANTED!

PRO Entersainment Televisions wrong
an acme* evacuee for es NY alba 11ce
posnion wit handle al sates scanty to
rano.* East Coast erectseverent clients
Our successful canddate we have sales
mpersencer *rem Pm entertarerensaere
media ridtatry and we poetess accellent
connuricesorVnegoeation gulls. Nyco it
the be and are loam to work wain a Iasi
growng company wren  mad Mabry and
inciredble potash* Send your reWhe lo
310264.7201. Am. Haven Reechoes

TV Account Evocative: Weirs% TV -26 ts looking
so an aggressive. sell Toasted, new Wares*
development oriented sakedereon TV. Redo.
Cable knowledge helpful Nit being harpy a
beet Resume to 0100-440-2901. Phone &Ice
Fox OM e60 -4444626. Top Earning Potential.
F EOC

Naticnel Saha Manager: WTTG. FOX 060 in
washroon. D C has an amnesties opportulay
/or a proven SA*1 perlonver to lead is riebsine
saes eflot Idea canddeas should possess
strong negobaficrt. coresurecetion, and orpanita-
lona skies. with 3-5 years broadcast sales men
Kemal end nabonal ADP Fern eoPertence
Mese" send resumes to: Mary Teary. vP,,iurran
Resources. WTTCITOX 5. 5151 Weconen Ave-
nue. NW. Washington. DC 20016, Job Code
16:66 EOEMFAIN

Media General Broadcast Group
mine mcgg corn Wda-TV, a Medd Genera
CBS altar* in Ins TriCetkes, risVA .1 seakwg a

3-6 yews sederence as a genera sales man-
ager. Irelvidual should be proficient in Excel.
Word. PorverPoirit COWS:WW1 5166C swam. and
TV$cen Also 3.5 years apenence eon:rig was
national sates rope a pk.s No Poen* Ceps
Pam, EOE MT Drug Screen Send resume to
HR Dept 338 East Man Sweet. .kihnsceri Oty.
TN 37001

Local Salsa tanager. wAvaiv. 1 of. -
oral Broadcast Group wwwingbpor:a WI/M-
TV, Jacksorrelare W13 dace& es seeking a tocel
saes mamma. lie rants Vwd highest reed
We &Mete a booking for cenddsles wet a wo-
man of 5 years sakaisaise transparent eaten
woe. Advecerte mat be aprieseve neccasiors.
hew strong orgerszatonal ekes, and have a &8
undemanding of ...waxy control and research
looks Knowledge of vendor programs and Co-op
peat it you eke to teed. train and repos we ears
to Imo. *no you are EOE MT Drug Screen.
Send resume $0 Ha Dercit . 9117 Howl RI,
Jacksorrae. FL 32216

KSAT-TV.  Poel-Noweeneek Staten in San AI,
some has an agent for a Toseinsion Local Salsa
Accore Eoxxamt to develop new tuseresa and
creme saes priesentatiora, copy wee end prO
duos cemerCiele. Mad have (Weide sales a-
ctuante. pecker mesa seeps experierce Needs
a proven vac* record el now business dome
convent musthave add driers 1cl. & trenspote-
to, Mae mane to Cams Bryant. Lout Saes
Lansaw KSAT-W. 1406 N St Marys San An-
cona, TX 76215 Please No Phone Cab. Any pt'
caw coreingere wen reeves of pre-ermOtarhata
physics t including drug screen. lank:mon ca re
renoricesarKt eo.ceo:n ECIE.,1.1-f/DVADA.

Growing 3 station group seeks GSM at dont-
nem tabor: ri boastful ft W. menet wabi al close
Me neves ol al C8S'e in America Candidates
must be Icy versed in voirecnr coreol pram
budgeting, enottvaeon, ramps and 1/IMAM°.
Know/edge of bard and sales reeled eofteere 
must. Abbey to adverse'e succesekst sabot pro -
maker* pacer Stoceadie candela* vel also
haw the *bay to create oneahests and re-
search pets* to suasion M sales. VAnnerg can-
delas we have to be wiling to go Ilse ears mar
Porton menages napalm regionst and boom
tales The a a Full -Tim( potato* Send resumes
to: Capone* Or. Sabo. Craw Same Cele-
moire Brosalosat Gaup. 1100 tioue Lairs Blvd
Nonn. Twin Feta, ID BMW. No phone °sae
pease EOE. Cruptree tronceicis

HELP WANTED SALES

General Sale* teenager. Fos 56 WOLF. a
Pegasus -owned pagan n the 51st mina The
position overawe the sawn's saes dePubhlwri ih-
CILICkla Ideal Nam natonsi sass weever salsa
research. budgeting. and reporter; saws *tome -
lion to udder management This powson nouns
et least 2.3 years telernacin sales rnanapierene
experacce Send resume no law than I r314X)
to Human Resource', ice 56WCf..F, 916 Oak
Street Scranton. PA 15506 No Ours, cab
EOE.

Account Evetalhee: WWHOUPP453, the lastest
groove; iceevisen surson en Colunbus and part
of the Paramount Suborn Croup Is seeking he*
We, recanted and ennusiasec Aware Elec.
Woes to loin cur team Reidonstallarea Iranian.
derrelop. and servos toresng account', and de-
velop nee barren using queetaave research
Candidates Mould twee good correcureudon
and orgenzationa Odle. aid be aveduar aMr-
ale n Word and Ewa Weide Sales eepenence
a pka Pima send NASs110 10 Ann t.Sas
INWI/O-UPN53. 1160 Dude R. Co/virtue
Ole 43215. Smoke Free Errirvcnrnent a COE

HELP WANTED GRAPHICS

0i Sc Artist WW014.TV UPN9 a seeking can
dtdates with rhermum 2 years experreroe to
broadcast now design tram concept to awake
ton for char nowaeses pecoucta2n ar4 pornown
Strong typography skies and design sense arid
the *bay b veak under preeetur 10 meet deed.
tries. A BA Os design at 'garment profaned Mac
eepoorce mantel en PhOloShop. 11101516Ct and
Aare Baca web a ',plena Isreeledpe a Ousreel
ParAcca Web design and production a plus.
Please mail resume and tape to. wvirom-Tv
UPN9. Ann Liz Amine 9 Broadcast Mara.
Secaucus, NJ 0703 EOE 16fi1l/V

HELP WANTED TECHNICAL

Studio lasinftwisece Eftainier: WESH-TV Oman -
doll MC &Mao and a HeerstArgyle TV mean
a mean* a Sudo theinlinanoe &grow Suc-
ctilitli Mader* we be a setsiarter, town
player and post denied endricket Job re.
soactalase include operaron, roper and main.
SWUM* of proloreeenal broadcast equipment to

oomPonent level Emanate knowledge of
sone avail video. welchers. charade genera
Son. disk Wood server& dlOIN altette. Wales
and Sony Bettacern meanest necessary Com
paw prograirrecig silks a paw Ouraliceaons
dude at had two years eeperamos in  swear
Doman ei ernadoset Aden non FCC General
Class License and Associate* degree or
squhraiers. Sand resume lo Rchanl Mom. Chet
Fr9raler, WISH -TV. PO Boa 547097. Orlando.
Ft 32854. An Eared Oppxturrty Erresbyw

Mullahs facility operator seeks Chief Eretnew
to become part of a learn W. mow*. arsenal
person wen superior knowledge et broadcast
astern, and components. inalcil and t19tai
lectrology and FCC Rae and Rep -atone
Cancldstes w. mesa proven management
shunt in planning. budpsong and employee
supenseecn An FE degree ancYor SSE cereals -
son a rewired Gongola. sorry, DOE Said
mourn. and moarements to. Airmen Amources.
Once of Ratio and Television. 15 Peach
Ordure Road. Prospect CT 06712

Director of Engineering; VA.TX.TV. me Garrett
station n beatalue Ockenbe South Carolina
seeks a rtioareled and energetic person wan
gnat lerrOvikal knOeMedge so manage ahe
advice staff and ovine" at tocrrecat Canrong-
inalairstat end ~diorama et ewe arid NM
'women. This mart:fuel we mew Me unique
appostanay t pia  throe roe in a baking add-
lionvienoretion protect. awn educes a rte.
Stud* reveal Mem and a new news room were
Welfare tor a true people person was strong
cornmsnicaleas and preen maragemeint saes
wee has 5-50 years broadcast eqmilence. Rae
qurrernents include knowledge of digital
technology. oargulers. esteems" 'yearns. and
troososee reheat «Imperrre. and of course. FCC
here and megulaficera Please Mad moons lo
Rich 01311. Presatet t General etterrerger. MAU-
-W. 6027 Devine Sweet Coluotia. SC 219209
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CLASSIFIEDS

HELP WANTED TECHNICAL HELP WANTED NEWS HELP WANTED NEWS HELP WANTED NEWS

Proctor et Engraerfargo Unquo ovarian wen
three Television dears and tree Radio rations
in the some university town fawner CrxrrhuNca.
Una pros kt Pew you I you hem a pram !or
Teanson and Redo Our company is not Ica
mkt we an debt free and we orrarace now
technoagy We have espial protects Panned kr
re need two years ard we road your hem
Ranee Cernreanceatane le n LiPboch. rebk
Please tax your resume to Brad Moran at 606-
740 9304 Roma Comasscasans o an equal
opportaity improper

Chief Engineer Two rewords etre apnea -
rig parboils erailater for program indepen
dent TV Staten in Safer DMA and n Los
Angsre seetung harip-on tecrerscally
nonage( to help build terinsion stators DTV
 ent and moor MSC upgrade Reisponabety
for ommiseing Vansminedareenno upgrade. con-
struceon of err maser control Ourepabons n.
cede mrik-urn 6 yrs tedincal and FIF espen
ante. escorent corrailar sided. knowledge 01
FCC seqs.,iremitnte and formal education
equimaire of AA degree n recronce. Top
miry wen escrent heall2Vdentallinsion boners.
Fax meunes So Be Chen 0 323/936,54 1 1 or
errof to tasenOloop own

Aeoletarit engineer. Prudential Productions -

TeMinsion Depentisent tererast. NJ iteepons,
tee 1-s Nandi -on management sod moraine/toe
 loornicai iaasetts, alai rad* troadcar
sadas. anew and knot nonirmar eat are rim,
voice boor and held production ap.apreert Re-
quires pradscal kroasedge ot videostroarnng.
video systems, videocorderencing, grephos
soloists -TV nrwortung. and 'blitedng edgier
tegtal lectrolorges as wee as 5 years' wagon -
o nce in broadcast. cows* arxldr prod...Mon-
rouse environment Bacheicrs degree or pro-
les/Kra stnoci certicallon eltreleal Please n.
dale rate neleconose Wilt resume. This poe4on
Is Ward Si Nowak. New Jersey's cultural and
sardreas district Pnxlerdai provklea conclernen-
tory esdle parking.  fitness career. and caw
amines* Twenty manatee from New Yon Cory.
Code 90-437048CC Pnalsabst caws wiry cam-
per*. sarong mates that recognize aspen.
Ince. a comprenweives bend's pediage. and op-
porknoos br adireiscoment. Send your forme
 sionnable Ions (ursicided; dear end re vacill-
ate) ran a corer teller staarg salary neporemeries
and the Cafe Padrrter tor WM mason to Pruden-
tial Nelonal StaffIng Orgsrorabm. Monson-
Soar/wig. P O. Boa 42326, Philadelphia. PA
19101.2326: Fat (973) 602-4443: 0 -Tall
dinar* tencrowsadOlonK100661-00m For mdfd arr-
formation regarding out emptoyment op-
ts:names. vat us al wow pruderiarcons We
are an Equal OpporturoryJAMertathe Action
Emprower and are pommeled lo Overlay in des
w on Sono

Assistant Chief Engin-eon WPHL-TV, 
Train* Ekoadcosing Senior has an mid**
opening oar a fey* mothered ricevidual wen
strong technical sirs arid thcrouch knowtodge cf
broadcast equipment triductrtg RF trans/norm
ardente Amer Engraining Mr.p.(n agtosel
protects, budgets. soneckang and the dry-loday
opereams of the stalk" Candidate 'hosed harm
se least 5 to 10 yeas apenencis n trovescri
broedcast recremos. TV trareintors, Erg and
lacrowavo ereapment norough luaredge of
News operattona. and 3 years or supervisory an
proms Must here  *bong trove edge of Gan-
n -Arm and FCC reds Resume lac to Wheel
P. Hot Engnserng Manor. WPWL-TV. 5001
Wrath*, Ave . Ptadielphis PA 1913t  EOE 
NO Phone Cols Rome  Fak(212)0 76-3737

HELP WANTED TRAFFIC

Terriadont Trento renew Needed. Come
work and pay Si Vacationterd, one of America's
mow beautiful and cultured Met teem the tig
city hassles bawd and ion Pegasus C.orrect t-
calSone. one of If* US1 hirer growing media corn -
panda as ow move into to MOW age You
must possess a NO level o  orgareraeonal and
rnaragenai sera PM be conveceng b VCI Vi the
near Uwe Prior Salaam:11c Deparnmnt ape-
rehoe te neolosiory Salary Ownnearakcata rd.
espenenco Cooling dale January 30 Send re-
sume wen salary reosirernerra to WPXT-7V/
WPME-TV. Personnel Job TM 1. 2320 Congress
Street Poniard, ME 04102 No phone ode
preset EOE and Bung Free Wortrace

HELP WANTED NEWS

TV News Producer (2): Reeponsibte for content
of daily newscasts Mat be Creative. irragnernom.
and an stream writer. WA oporroe. manage.
and Sad oleo' production and ran personnel
Pear TV news aspertenee and gad poop* skate
required Rush resume Id Virgenle Fires.. Era,
Pro Produoen News Channel A 11 Elm Sean
Now Haan, CT 06510 No phone cab please

C 0

Wartiliotoe Cameperdent Tribune ansedcast.
rq's War u.-. DC Bureau is seeking an expo -
named 1affirdier1 ICoNtref From It* Wham
Noose ad Pentagon to Capita fell and one
Ersprsone Court. ocoreepordeet eta have the op
perkinty to report on everylhrg thong a state of
the art talernsion Moldy. you ore be rosproatte
for esseenrwrig, preparing and deliverrp nom
rases sop al of Tritkne Broadcasings latandon
nations ridding WOlt.Chicitgo. Knit/los
Angeles and WPiKeire York Repair must
rove a minienon of bye yews 400nerrno M.-41
have Wang M snots seas. raving penalises;
"s le Yoe shots in arty men hour for the
Tntime stations Mot be a sell staffer. wing to
deverOp news tames and contacts Mad be we-
srp to beret Send tapes and resumes to Dewy
Bran Trtouve Broodostarg. 1325 0 Sheet
NW. Sae 200. Washington. DC 20005

Wormed AnchorfRoportitt Need a new
dntlrnpe el Sour re Love fairy the lead
sexy? You Oodd be the person his ant .sing.
KFOR.TV. the mirror one Piton n OKC seeks
 dynamic. ertleronstrtg, asserts* wookrid
erclionTePorter. We are looking for sonar*
who we mato a clidtrenoe in out newscasts.
Throe years nest money espenencie pro -
lined Send Resume and nion-ndimoble tape to
Personnel KFOR-TV. P 0 Box 14005, Olds -
/cm& Cty. OK 73113 EOE

TV Reponse: WAVY News 10 is looking for an
aggreseor reporter *4,0 loves lee snots Tho
ideal carid.date al be a Kummer who can on-
lerprkee  story yof carp direcOy into apst rows
when duty calk You must be sell -barer *lb at
toast two years emerwrico as  Wear. re-
porter and  college decree No beignners No
phone coes Send tape and 14100.17141 VI Dowd
Swoldend, Moos proctor. WAVY -TV. 3130 Wavy
Seer Portsmouth. VA 23704 No prone cals.
EOE

Night Esoralve Producer ft you are a top Ira
prodaer in  median to large market. rite r* 

gr.apportasty to get you. marownent wpm
be to rOasicle manager n  great

room and We n mis of the ccuneys more beads.
ful places. Salt Lake Csty1 Send  letter and
resume to Tarn Sides. News Crooks  KTVX-TV.
1 760 Fremont Drive. Sae Ulm Cay. lash 64104
or imat to: tsdes0 4utati corn KTVX is part
re Ctrs-Crantaited Toirrosim Grad, an Karl
cop:minty employer

ReportedProracen Tired d 1.20 peckagreeT
Setae the cppoilmnity lo do indoor repaang
ren high production mare Become  pan a a
rows magarne raw madam waves on to East
Coast. 11 you have a con do anode ad a dears
to stn pa a, then we went to hear from you
Strong *rang Ors and a mnirran of throe
years eoperlence required. sure be  good story -
bran hem strong rounaisto away and be
able 10 boo beyond the obvious Women and
ovrortse sercrtgy eocouraged to ropey. Posoon
Descresson posed at *AVM Menvo org Fk.ati non-
-mounter VHS rape. no IL rots To WLVTTV,
Arr. FlepPriX1 Sown. 123 Smarr* Stier.
Bortihofionl PA 16015 No ceps

Producer -Spahr Protects: ABC -7. WJLA-TV. in
Washington. DC has mmodato operant Oa a
topnotch producer to On or tlierh. 5 yeas of
prOcrelteordy resmnsable argterbitnee n tektvaion
newsoccen rewired (crektrably in Top 20
menet) Demorarated protioarcy ori monomer
eating  must Said rosaone and nai-returnitie
root lc" Marten Fietto,a1:es, WJLATV. X07
Tarim Street. IIN.Wastancon. DC 20006 C01.1

Producer: KENS-TV. CBS tirade in San An
ant ettedery a Biro Corporation look-

ing for a Prodder to can re to ground rut,
rev WI be in charge of the number one ten
o'clock newscast Must ham 2 to 5 years alai -
era and waling to rink cutside the bort Must to
creereva, mimosas and ado ao meet cloadinsis
frenhis103 applicants should send resume. and
noes phareopny to the intsreon of Poreonnor
Dream, and a tace lo Po anaroon of tan
Munro. Cxecutvis Piodixer (roferarde carbon
y90190.10* at PO.Boo TV -5. San Arcs". Tan
as 7e799 We are an Equal Opportunely
Employer

Monona. Talk Show. based Si NY. se seeking
produmon asastanta, assodar producers and
producers Fax nteurnel0 Ova 212-304-7661

Proracer Otrodor WCOD.TV Made General
Broadcast Group am mob; can VICOO-TV
Chanosion SC. NBC affarato sato a Prorlatif
Precise for on reeekerd newscast Canddres
must be ado to rat wet oder pressure. meet
deed rise and deal effedemly with crow Mat be
abbe ki deed error tree test paced graphic el -
loran newscast leadersho and moevetional
ekes are  must. Espeneroe as a news director

folumd. Send teem e b 101 Dept. 210 W. Col -
anon Bed. Mt Pierian. SC 29464. EOE WF
Drug Screen

Presider*: Ildicearec news production coressa
rry sera an enroprenounal-rmrdool nelndiel to
take es news learn 10 the nail levet Ouallod
cancidase nem* be sernetory tamer wen the
Werwrocri news manual and Oradea' demand*
tor tact, oweragek ppppppp rneams, 5 years
erprPelignInt eip400IC41; and be tarrshar wen
croft and loss issues reitimsm to news ic-
son salary Pus bencAts. Fax ro
sumo wen salary harry si corr.:ono to tartan
nocurose at (202) 4780785

Nam Producer: Must be ascoptionoly or-
oara203. N00,1 tOrnirOfrO orNo s an acooMora clay
Mew Great oppartasty fix an Amanda Pro-
duce" in Paper manot or moire crepe graduate

escaltent roterinces Sad videotape re -

sums. and rideronoss to Roe Mon News
Procksr. WAN( -TV. 2915 W Safe Bled.. Ft.
Wayne. 14 44806 EOE-MF

Nears Prustetournallet: WhIOU-TV looking for
a criteria energeoc prosotoumaist who tome ho -
Ova won. We need a pholopuratert ono Ikea
doing packages ion a reporter and acne, comes
rip ate 1110,4 idea& and arts to to part of an
rand riming warn. Po mar ore, enence root-
rtg news houred Crape doges preened.
Send motor* and non-roturnablo topes to
WhOUTV, Poston 003277. Moreton Human
Rosioroes. P.O OK 1616. South Bend, 04
4 6 6 3 4 . Or -111111 your resume 10
JOBSOWNOU CAW No prone ors, Pram
WhOU-TV is an Equal Opportunity Employer

NOVA PhOlOgrapher. Ftespertetrattes rc.de
teotlung win a reporter to generals Pones ard
the Wry lo function on en ordividual tsrs Appe-
l:erns raid be pollard n shooting and wring
video Lim truck agerteros  pass. A full toner
package s included More send moan*. cover
Wfler. rekwenca est and current tape to
Chaise* rocinent. Chief Photographer. WCT1-
TV. PO So 12325. New Bern NC 26561

Ni., Dinar: -Coverage You Can Cora On'
is ono we are. Seeking strong leader wen palm
racy to compote riggrerovery and proyKt our cov-
erage porton Trough al Noets cf our new*
product. Mat fader a work environment built on
ffultel set-reepect Jon a groat news learn tow -
wing it* Reno -Tahoe arse Saler* the*. ENG.
Noe6tar. capital SX Kiang 2 years leievoriori
news manageme. adenence req.aned (Ex.
octane Producer or Agnes) Bachelors Degree
required. Forwent stoking emu rol000ncoo to
Lannon Fos. General Monogr, KTVNIV, P.O.
Box 7220, Raw, NV 40510 KTVN-TV le an
Equal Opportune., Inployor.

News Director WBOY-TV INOC) mots an
eneforc, amino loader 10 Kimsey and mare a
young, aggreashis rows town We wart new
dries in contort and promobon to mats our a 1
product even Wier Send 1aplereetorne to Gen-
eral Manager. WOOY-TV. 904 W Pit. St.
Caksturg. WV 26331 EOE

Morning Reporter/Host Ger Corm Fos ration
needs vixen& crelf1110 10,11,1111111 10 Pk, sua
armful morning learn You'll go he *ern vane,*
locations oath morning rap on -sot *non
needed Must tie a teem player. At least two
yews 410VONIMO marred TOpoolnyourrsys to
04.ok Ban. News Photon WALL -TV. 210 Gov-
...mem Stria. Mode. /Osborne. 36007 (OE
MT

Vferithor Anchor: We are soaking a weethor
arthor wad is a good commurscelor. ono wows
and trderstarkle worrier The deal car -adage
should have strong wrens; and slues
Miura to be determined Minorities and women
encouraged to apply Send non -returnable tap*
and rostmo 10 News Director, WEHT-W. P.O.
Bel 25. E-weravile, IN 47701 CO[. kiFiDN

Executive Producer: ABC -7. WJLA-n,,
Waanincxn, DC roes rerneters owing s:,
ad-ralch proCUcer to pn our teem
progreashely responsible aperade in a rip.
son newsroom. proemial:4y in  Top 20 male,
quoted. Strong news onVernene. losporik
awaye ono coennikr1011100111 skew a fry*
resume and non-retaratie met to Hoar qe.
loup.. WJLA-TV. 3007 Tilden Ste*
Washroom DC 20006. EOE

Conroe 16 Producer: A producers tsars FO
amaable at ova power house NBC rap
Sane, Bond. aura Were loorong for pp.
cluor to ion our fft0111000 unit, Ewa= x
The producer would rote. try0O19,1 *el a
bid reerviews tor on *awl swim, day,
mart tl you swirl 10 do oialandng
and ware to won .04' M rIco:OpOorta owe,.
please wet to WN00-TV. Porton nX1771, ti
tension Human Resources. P O Lak Ills
Soar' Bend, IN 46634. Or e-rn* you map t
JOBSOWNDU CO U No phone Cat I. plow
WhiCtl. TV is an Equal Opoorkinty Ertcp,o,

Commercial Phrographer: WM "V Inca
General Broadcast Group ow. c;..
VirCOD-TV Chwission SC. NBC spiel, sop
Common:a Prolcosphaldeor for pi uteri,
Sento Department. Mat here r :fp son
mensal shootrig sirs. and nonenew rang a
pronco Wring background is a pa, Sand 
surer to HS Dept 210 W. Craw fled It
Pleesad SC 20464 (OE MT Drug Si-sers

Assignment Editor WPOCI-TV. Inn r *og b
an assignment editor rah ai Oast 2 viers ea
retries on sterision rows desk Caddo
must harm good organizabonat skis goo pea
pi dads, good story plerring abaft, end sok
noes iudgement Said resume to Nor
Swenson, Aar News Dirsdar
Televise" el. Preturgh. PA 15214 c oar
sume to Haien:son° 1 Iodine corn (1_r'_

Weather Producer: ABC -7. WJLA n '1 unrvcr.
DC has immolate opening for a lop Nell le
owner to din our warn Ea lens ocroder oat
remind, including proiciency on Knouts. I
yews progrosavedy respcnatie espronce n s
tdevnsion newsroom pirerned Fax -per
202-364-1043 or mad so: Human Risearas
W.JLATV. 3007 radon Strait P4W. Wasfingte
DC 700:0 COE

HELP WANTED PROMO:

Promotions WrIler-Producer: Are y.c., tts IN
promo producer n your ',gram and Nice a pia
'c ado' allitude? It so. ABC -7 rs Warreport
wants to tale lo y0.0 Out CAMINO teen needs .
spear someone ono can take a spy tee ar
to tar on  drawer wen an rhOhilit 40 for
news topical and station maps porro101 /II
experlenee wormed. Salary based cr.' ape,
woe The at not  Pb for downers rketi yor
latest roe. and 'maim to. David neat
Dreickx a Promotional/snot:lag. WA., 'V. 30r
Teda Sweet. NW. Washington DC 7C, AK
7 0 an *War opportunity emparw

Promotion Whore 11 Producers: Sac-rg -
~COO. Los Angeles area enlintan-ont arc
*army weir& Promo PrOd.r00,1,ANWS b
freelance and porta fur -tree minors sie
%Marion Network in Las Angeles like* set
abanee 110 1400435.7445 Or by isnr a Tr
ParlonsOyanoo oon

Promotion WritistoProductir: NBC 010 t*
14arrtprd MOS an immediate manna Sarre
seestartas earn outstanding rows Kong abet
oreetvo produong skits and the 44W b etyri
nate n a to* ccrresigine market Cad
mist possess a minimum auto years arOF
ere* wrong pfelaJon; are odierg coritioN
news epee*. maps carVelcire Sod ite"
notions Are you reedy for rho Polar
Curried Crean?. 130nrUS shored send Mew
end compoling mei to Maria Fonicor. Derr

Creartme Sernom. NBC 30. 1422 Nye 10er
Avenue. Weir Handed, CT 06113

Pronsoaon (erector. Sinai rNd Atk-
stirs sob -Kanto Promotion Ondor
Whys rade emicuton of ration esto.v..1010
sores. POPS, a sales promotion candinr6
Cares strong wrong skis& proarry, arra; 0
porta, A linowiedge of NV Wings 007.0 rr
pared. Avid edging  ce.e. Sand mete 1 regent
to Human Resources, KAIT-TV. ne
Jonesboro. AR 72403 EOE.
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CLASSIFIEDS

HELP WANTED
FINANCIAL 11, ACCOUNTING

ILSAZ-11VPhosents. FOX 10 a seeking a VP of
Fowce Out candidates most have
ilecrinkr deg ri at oountingharce 'CPA or

peterred) Strong accourteg sbss, 4.7
rears soxistarq mg (broadcast wet Strong

frana9cFnere.
aesiperwriel and conm Polls

Asap Id nieriKarnenf of se phases of excure
n posing ledger. Mfi. budgets, program
epos. kanost woos and contract repo-
imslocr *COmpeteire salery, benefits and great
ecirkaig emorment Oualited appacares should
Far a Nary and salary hisloresqueerneirep
14"as AidAstOle (6021262-6123 COCAMI/Mi'V.

H, LP WANTED CREATIVE SERVICES

NW
CREATIVE SERVICES

WAITER/PRODUCER

NEW MEXICO'S 1 TV STAMM
s kw r szporlimed IllsionTsalmor V Ors

rssr4sismise Cisme., Union Omporlimill. I vim
a mow sod will how is be
Issuillmit Y ter/ bs sum oposofsolls

IMO. WI wi Or soindres hobs,  briers
tbarlArgAblnibiess This sesliss r mile

saw ww ad prws/Hfismsusisms marg. ler
fle Miles dowhasal .we swam swil usrik am

-sass Via Ere ammo Siss WW1
per it sal raises seffdlissmpelss web wk.

...SO'Snstsliss wk.
saware ad r 411111, rtun .1 Is Ur saw
  d I     Pe  named Nswesom g/y Ors. lase tie& moms mil .darn
ossirsEsis

io fawn kali
rata Of

180614

MATO
Mors. ti j`VIS

a oar wapp-air. a.. 4,44

Cm, Unease: PAXTV a Ansenca's vastest
Da" ., nereces, appearry et over TS nation
rousercids moony/id, Weir* recenty movect
co Dwasse SarYwa Dept to LA and we is
Neff add So our VIM J-wsrs learn 11 you're
 corinin mirstlemaiker with  lirockciA Mel INat
ewes to peek breakout spots on a nation*
stale. Me folloieing positions Sr. *viol-
able Tanta WittedProdocer- Sloe have strong
w arp skies be able so generale exciting ideas
wall 0-, vine R takes so make them happen on.
Mew Must hem a min. of 5 yews network or
regorge cable asp Mal be able to thee on your
Met c.pervise non -anew end anew editing
sesswe tw in Sold and studio production e 
pliss Arid Editor- Must here I yaws Aid (MC
IMO Mine e.p including feel web° sweeten-
ers Ftiostehop and Altar Elates ski moored.
YAW wrong tor a highly creaftve. Oetee-
obsessed intankeroner web an abeity to Sill
MAIIS lien pictures /AM be wire to stork derm-
a ton  pe-ter in a fest-patect enema/C.
deactlY oriented emu '/wont Senior De-
eper- Hocks your dunce to help driegn the
one( salt of a network We're looking for  3-0
Orecd,A110411hOt With Idnrg work ethos. a wing
noes io work with wool. and  good SW" Ci
haw A Mrs of 3 yews sent (on Octane). Flame
COI Clans! and Adobe Maw elects (mining
list! 11s.e kel. phis Adobe Illustrator and
rhea Strop abockteN mewed Audio enilinsoff
Sony Gesigner- Are you a proven Nokias tee
esti at Matt 5 yews of tufty:x.10:4Mo ay. under
you felf7 We need  tastworking sell -starter
srH a golders w you an eseeko our Will

ccearieng an occmonal °Noel sows. wee
wrestrrt fie deal OusileeS candid/Am please
send 'more and reel to: PAX. Rat Creative
Senses, 1220 Verass Pt . Ste. 600. Studio
City, CA 91604. Tat (61819e0-6078. Ernest
nVonnertPalfel. EOC No phone '.alts*EN

Art Drecter: Bootees NBC Wawa seem every
maw a desert director rein S years exponents
buLnkvAll ell -al graphics and spoo k Ph:WO&
ar rend W.naadfl intIaneros ociuding (Nantes

Pernbox required Quante' HAL, Adobe
FikdknnoP alustrator and Alter Eflect 5  Pan-
Cispm petered An EEO emparie Seed re-
sume ;and tape. where approwiree) to Newt
fleiknrOle AWt00. WHOHTV, kit 7 Wroth
Rem Ocialith WA 02114 or Fax (617)246-0653
(001.00Pwkoly Errproyer.

HELP WANTED PRODUCTION

Illistier Control Operseor Domineer NBC at-las' SI 13,1 Stuart seeks person tor onat
"62.12 and API Operations Monson one rawlaPenertos Cape degree preferred Com-
elier* salary ani excellent benefits. Rearm* to
Add Wier, WCYB-TV. 101 Lee Stmet Elessol.NA 24201 EOCSAFMN

HELP WANTED VARIOUS POSITIONS

Executive Director
Diana& V. tirretes Alder Abram a seeking an Lsecuwe Durum local Reasich Tto postal  moon
able Is do inskparet of Atom Ws and rearkang presentioocm shot MOM MI deo to thr
femur.. and distriotion d the AK Simeon hawk Yoir .1 prat* local reward: *swot to norms AN
dr,pet pats, 's a Dwane Late Night Ness sad Prow (aweless cardmiati proms a Ilachrio s dere
and r rtSfirusT3 al 3 wan oposerce in Itiolsice eseanti it a local tabors rip fort wrsicatkri toilworn TT
broadcast or cable rework Ads:comb krt.,* ark totersursing d Sabin data a sell a otNy secorka,
recax-h Mob a origami is an wastes arms sod tee: conyruescati. Walk licrf )kb Lek LITIC I tin t

Sr. Research Analyst
St as abo wickets a tax Ramada Atoho so not in tradonc I-411 sal nscioul magi or. brhal of Baru
Rata Taoism (pnificaoon) and ABC LNerecrk Visor Mews) t.saatetd rancid'. w.11 mug sun
saloltnartalog pisertsoons peal& abiding icooratertiobors and potato sucwirt sod .3 moue pro
Waal etl n sell as assintal and =warm ariaSnes A flochalcrs depee and nominate et 2 wan Tali resraxti
expesehor A a meat tmck-Ace maws kcal anion anclior op fan is a:dead. a sells kiosk* 4
Mite tradwitiogr sad winner (Galas takes; MY) Casidas mar paws callers tebal ark wizen
coursoicabon sails ask be =pia pre/ions (30 Word Emil OW )ob Cede aractSRA)

For cots/drub:a pker seal ,nu muse irti ratan reparemera so The Oak Dimes Studios,
Span Strikes. Amer: (Job twit). SOO k Soma Viola Street Illerbash, CA 91621.7466. x fie

534-5952 or E-mail (no =schrrere ;keel eldest sestessesdiedeseesces Pew
Mks* XtiCroir co mice scow aster tot

C Mors

The (diq'Zrweirp Studios

OrmaepaispereerreelOise

HELP WANTED CREATIVE SERVICES

WCAX-TV, Boriogion. VT seeking writer/
producer tor as Creative Seances Dept Mai be
segments d. piceiciani in wrong and produong
TV commeroals No bowers ONO* Hands on
exponents n a priAmakeel post poduction
environment desired Good interpersonal Ada
and sawnence in 'radon; with ~IS an allailart-
tei Send rearm 4 mope of bast auk. to C.reseve
Services. WCAX-TV. yob 1112. P.O. Boot 606.
BuArigion, VT 05402 No phone cies EOE

News Graphic Artist (Deal IWO WA8C-TV.
NY seeks a higNy welshed (MA Ave Graphic M-
ot tot OVOrsrcil and weekends Candidate must
have 3 So 5 years espertence Curtail
Possum News grateace experienoe and ability
to handle tight deeding.. is reilluted Please seal
resume and video tope examples of your work to
Front Janos, Asartart All Director, WABC.TV
Graphics Department. 7 Lincoln Sioaere. Nov
York ItY 10023. No telephone cats or taxes
please We are an Ewe/ Opporturtiy Employer

HELP WANTED OPERATOR
WXn NewsChannel 12   Graphics Opera-
tor to pin our Nees Team TN. in:1,4os' snit
coon:kyle and 2011040 electronic eraphk dihi-
mebOn kr last paced Yoe news and scoriae' pro
gramning. Also requires weairg tompiates and
errata. on Chron Infra for news Pry. and Post.
Production Must work wee order pressure Expe-
rience preferred. Send resume to Attn: Julie
Burke, P.O 8or 11847, WinstonSsiem, NC
27110

TV RESUME TAPES
Career Videos prepares your personalized
demo lingo, Soma& eirciefera rates, coaching,
pb search assistance. tape croquets Greet track
recoi0 847-272-29 1 7.

HELP WANTED VARIOUS POSITIONS
WANS-TV/Teistatundo, Chicago Strong and
growsig Tekeinunclo 040 in Chicago has open.
wars ice she tolowing Sr. Accousa Eseoutive:
Seeking hictep rricaranikt myosin. end expon-
orced (2-5 years) Account Euscuwee web woven
success to general market broadcast sales al
agency and retet Woes Strong becegroovi it nee
business development Ptealinlancl, and n090***
tscri was are a mat Working knowecige of NS/.
NHS1, Soarborour, Microsoft strews -s. TVScan
and CAW. Compeesive salary and berates. Con.
tact. Natio( Vega. auk leaemeeo aa. a30 W.
Grant Pt.. Chicago. a 60614. Fax. (773) 929-
0E02 Newel Anchor: Seeking Wry proteesonal
and experienced b1-2-11aual female
AncticeTteporter rah anC4Plarit airlang and pre
sentafson saAs. Must have 2-S years ups -once
assn woven journeksbc background. News Pro -
Outer: AsarrINO organized beequal producer
weer 2-5 yews wpwarce needed to Ion growng
and 1Q01101111Ara nears depertniert Strong rotting
end cormau,nikanon slots are  must. News
Reporter: Looking to. an outstanAmp barquai
general eissicomert reporter *151 live coverage
experlenoe (2-5 years) Sports Anchor: High
powered, drarroic. anoyaeripeehies. Seem wanted
Sports Anchor needed Must hove eaupeent wort -
in and present/port aka& web ability So Volt out
of "0 be. 2-6 years eaminworp News Graphic
Artist Sesaurg espeneroed and weave Grape.
Arun lo bore on design and on-ar look of roves -
casts. Must have *aperient* with Macintosh
based compier systena working knowledge of
Liberty system. PholoShop. Weather Cortina AP
Graphics Owe Send Resumes to Nonne Cusea.
News ()rector, 430 W Grant Pt. Chicago. tL
606t4 she (773) 929-1200. Fac (773) 929-4116

VOICE SERVICES

Art Kevin 'Bose' Voice AMU. $9715 Stabon
image briers. Natrona, ot. Miliennson epeeist 3
min Free. Emait copy to'
radoelehrosaxim corn  or cat 702-592.5099

CABLE
HELP WANTED NEWS

THE
WEATHER
CHANNEL

SENIOR PRODUCER needed for our weekend programming. Mutt feel
comfortable applying audience re -search. working with new ideas and treaung new
shows. Creative self-starter who can spot a great story. find a compeging way to tell
It. and who is an excellent writer Work with and supervise show producer's. video
coordinators and presenters. 3-S years Fine producing experience. Supervisory skills
are a plus Pease forward resume. references and VHS show tape to 300 Interstate
North Parkway. Atlanta. GA 30339. Attn: Jobs. You may email your resume to
lobsetweather.com. Reference: PPRO24 Senior Producer.

HELP WANTED NEWS

REPORTER
Responsible for deveciwort 51,.. -as.

repartee on breakkg sports news. oval*/
feature packages and doing Sue pre and post
game aCerearri Also abbey to anchor ab.aho
sporu news thaw

ExpeeienceeikAs Roqurock Four year degree in
broadcast conimuniczOorw at least Rue ream of
commercial broadcast experience in bre studio
or speeoreves tormatWwking knowledge of
'drum Video ups and support equipment
Superior verbal and switten convrxrucation
abuts Keen interest in sports and a
knovi4edge of NYS niescrial sports IOW&
B ackgroatri vt redo talk learners is heiptit Shosed
Noe a rearm taps web an enpnesseve body of
wort. amiable and be able to visually
demonstrate past experience Must possess a
valid driver's ktense and a good &sync record

1:0- John Demerit. Empire Sports
Network 71S Indian Owed, itood,Wess Seneca
Newlbrk 14224 NO ($40r IE CALLS PLEASE

Weekend Executive ProduceriSenior Prods rr
Work in a state-oftry-an treaty ei

beauteul dormeown Amato. Yews and be a pan or
our 24 -how news cranial for Nees 8 Nato Are
you ready to take re nest seep,' News 8 Swain_
Me Tame Warner 24 hair local news charow
Ausart Texas s kolurtg fora priokow are to Si.
cheasege This person wee run the newsroom over
the imemect and produce doing re reek in our
alikeglal. pun:boasts/A new We produce
24 Pours of kcal pumseare. 3iS5 days a year The
* *Cal news claw !WV APOloants must harm at
least 2 roars poor television news producing
experience Strong wrong skits and ability to
Vane thitiee sags an paramount KnoeseOge of
Tams. degree in Josotakorn, and ears cumeuter
learning we be an edverear Serious sarreSsis
only We ciew art excelere pry and lamas peck
age. Coos by in person to apply or mod you
resume to. Time Warner Cable, 12002 North
MoPec. Austin. TX 787138: Fat 5124656186,
Websole *vow tretescarrierwaslintom: Jobline
(512) 48'6-.000S (OE III/T-00Af.

HELP WANTED TECHNICAL

Director or Engines/imp Tresine ConpariVs
1 T moon wetter. 24 hoe cede Nees chinned,
C.LTV News, is melon  Drew( of Engineerirg
The powsion is bowled in Osk (kook. lanai,. a ado -
rob of Chicago We require a troadasenha of 
reload beckgroirel as sea as a degree in
Empowering or Computer Science The position
wie manage WV's technical operators "did-
ing cameral, *crowfeet and rammesion PIO-
pact management buOcieing and tong.serm Wan -
rung skids see hewed. Evenence n newercom
wenocos as sled flashy (Wombs). as cis por-
ton A be =Plum) to Orstrie and ravels We
lachncal person of a now 5914 newarcorn
CCTV oilers enoseenl tweets and a coirpeeltfts
salary. To woe. send your resume to CLTV
Newts, Murton Resources Diatzoor. 2000 York
Road, Sum t tor- Oak Brook It. 60521 Equat
consorly Ombra.

HELP WANTED MARKETING

Director. iledieting  CammunioNlhons: Eike.
rep OPPOduray to pre Northeast Oho's Seetiog
'Ports media arterwise Seelung a reepcosibte.
crestnie energetc and organized eidivklual to
manage al weals ol the marliabsg. prom:mons
end niacin. wends. of FOX Spots Net
Ohba Rest:kneader,* include creating overall
strategic Median end moo -wary tactical one -
tubas to ativevia mato, markolne public Wa-
tkins. correresety nelabons and sidworkeing objec-
tives Work with focal agency with direct
advertising piecestent end mob:n socpees and
ovh.ment sponsorship packages with affiliated
teens Develop sod statement promotions and
corenunity relations programs Ealeradve loose.
edge (3-5 Yeats eVenen:0) 01 cable TV regent
sports, sales and rearturang esserast BA or es in
materna-es or foaled deoelline required Csoallent
commuNications. organization and tweputer
ekes Mau comes* awn; isedership and man.
agora, she. We oiler  compealhe salary y bon-
ed:Ss package (Non-wroskIng cake) Sad resume
end salary requirements to Office Maneger. FOX
Sports Nel Ohio, 0.500 Ro:kiudis Road. 0340.
Independence. OH 44131. (No phone cads
exepsed) Ecusr Orionnoney Employer
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CLASSIFIEDS

HELP WANTED TRAINERS HELP WANTEDSALES PUBLIC NOTICE

Regional Trainers LA a NY. Odyssey. a
Hasson and Hahne % Imortanmert Wades,
and we of the oourtries lasiew woad table
networks seeks enthuresid. penonetto and pro.
%seasonal Trainers so train. *drone and weasels
our &N em customer contact and CSR staff.
1.4.0 hero strong treeing and cidenuaboner
Poi* ascsseas verbalnweten communcation.
and cOfrts.bia ekes Hondeon approach Es -
*nand travel required Pada* mowed* in LA
and eift BA required Excitant benefit pedalos
Mos rostra &salary hosory. HR. Odyssey
Network. 12700 Veress dvd Sub 200. Siudd
Caly. CA 91404. or Fax 918755-2473 Vest us al
swine odysisesetarna cam COE

HELP WANTED SALES

RedIviVCatikelntana liadta Sates
moat - Total Cost to Emptier,. Ftelel
Carxidatest Ova 1600 Employ*.* Sahel Exec.,
es* sodas; our 125 lobs need to be teed ins
medellehe Employers Advertise yaw merlon et
wwwbrecteachnsedso.com a call birecebacts
mode sales receiremert 333-366-5403 Cana
camas way bee at www brechbachrrodo corn
and ree-rne to 303303 967$.

ALLIED FIELDS

HELP WANTED TECHNICAL

Masan! °Vector of Englineertar p..incorn)
The Nebraska ETC Cornmasicrs has two Assn -
tare Drake or Engineered cosecs* twariabie n
tie diming roam Preclualon (4745001CR) 
ponce technost admrnarabon of educsborsai
lekrasion and prose redo network prodiction
sysiems Network Operations & kdrestruelure
Panning 447-00001CRI provide overall man.
&gement of gm NET Network Tocenical Onw-
borts. broadcast and rontroodcest operators,.
NEB'SAT and otter reload mita%) and schedis

oPeraloons Boa Walter regale 052s4 Yews
expense°. e. broad sang electronce. inckaing
varied Vow:least areas imerving operations,
maintenance and supervisory *A pervetece
Eauvakancy considered Bachelors C149.4141

elecarcal engreenng or naiad lead preewrod.
Salary ix tots positions OPEN Renew of
411101allione wt. Dego Joruery 31.2000 Must
it** elate apollosbon on or beta* nosed sass:
OPEN. Apay lo PO Boa 94906. WI Centennial
Mee Saes. Urxxion. NE 66509. a any NE
Watelorce Dirretopmei Ottee, or electnnicaoty
at owe **Watt erg NE State Personnel,
%Pedal Accarmodsions ulcer ADA anchor to
apply calf 1402) 471.2075; Akt-CE Hawing in,
porocr100 calls ony Ow) 4714943

HELP WANTED PRODUCTION

Tetionean Production Specialat Unreiraity TV
una seeks moonenced Prokicton Somalia Ica
prOdutScn and iniegraled redo tasks Reallnes
Voodoos* level was n videogrephy. aQtlrtg flOn
James 'dud and caw Maraca tests In belts
Odd and Sad. dertionsesalled *bray a creallvely
rianage tread prod acreg and sward assign
meets Erosnence whence:I gapracs and
affects, steamer end ceigeel metes IAN be able
so wort weft sod mentor lituderge Production
reel rewired a ortaded for an treeniew BA de-
cree in televieces or reload bide, of ~relent
of 1eree years proireseanal TV exParisnoi
have *gm lenpaage Was or Ow waved** to
Worn. Exogamy! pay (1112.07dhr red) and base
his. To apply said a current resume cad re-
cency 199143 or come to ear Uneasily.
Personnel Othos SOO Fiends Ave., NE. Coleus
Hal. neon 106, Washirdeoe. DC 20= Fax
202451.6344. EOE NspAito gearodat ecturpor
employment hod

HELP WANTED NEWS

Ittleellettpe: Spend Sew months interring was
crack Profesoonal journalists In Illinas
Statshouso pursuant n Ur...wally of Yates!
Springbok:1s one -yea MA Plate Affairs Repcse-
inG1 Program Tuition wompre. S3.000 *Vends
ckeng ireensetro Approsteins due Apra Cal -
tact Charles Wheeler. PAC 41$. L. Secreted
IL 62794-9243 (2171 206-7494 E-mail.
svheelorchartesOitagle_uis edu PAR Homo
Pagel. hdounivers s s etteatiaease. EcsE.

HELP WANTED RESEARCH

Researthlarlating Analyst: Homy reepecsed
test paced. tong wand based meths toward,
company Must have seas; garages* and
corrinincetton .roan, knomecige of Excel ard
Watt and a college degree. Experience vets
Nobel mince and PowerPore  ekes Salary cots-
ffeedierialr *eh experience Send resume and m-
inim* to PO Box tran, Syosset NY 11791

Voin the Hottest
Place on the Planet.0 At PiltXG media Inc.. we're experts on what teenage gets go dazy for We one,

the Latest Idesiyle information thrOuOh our magazine, catalogs. community
wetrUte and rodeo programming Cue to our socredible sucCeSS, ore pre-IPC
trauma and rreda comparrf rs rapCty expand -iv

Advertising Sales Manager - MXGtv.curri
You voi vi.c.rk iiv.Iri our existed Salts lorte 'so -Romeo* :or soling 11.1XGY 3 rnedie
properties (Magnin!. Internet. video) lhd per.rtron Wit speaehead side0 a0 sat.
On MXGtvCorn, a revolutionary interactive video network. You snouto nave .1,
years national broadcast sales experience at a broadcast or cable artwork. rep Imo
Or 1/4)(41 TV gator.

Advertising Sales Manager - New York
Rev buid our non New York office We are <ix mg Tv a mar,,e9ey to we! auto
f11.191 MY. MXGorilin! corn & Nocc.t., CCM. a rqvciubcrurY elleracl7ie MONO neTwOr.
Ideal Carsoklate will have 3. yews saes experience with a ruatuortal potiscatke.
Teen or young wornen's expenerKe a pi us

Head:Lorre 1MITIP .11-0 story raSIOry 10 MAX, TWO, inc., Attn: tilt.
111 North Sepulveda Blvd.. Suite 200. Manhattan Beach. ow. -...........CA 90266. Fax_ (310) 379-5197. (heck us out at  , ..

www.MXGonline.com
f OE

HELP WANTED CONSULTANT

Jourrutalst adlleSta ktenagers.8anuens- The
'HEX ProMedia Protean. a USAID-&tniel pro
tact reeks icng-terrn and 'fowl -awn consultants
Sca vni and broadcast media dartatigmart pro -
War& .1 MO Raisana ogradeles are ape-
hersoed orofessionels wits )ourneiwn ander busi-
ness management asperse -ow in pore or brood -
awl media. revelations' tromp and coneurang
experience and an natty to bare and leDilt in a di -
&pa ervircernent Send feeleelf0 wets cover *ear

1REX ProtaaciaBalkana. tax (202)6264189
or cpromedta Ire% Orcp.

HELP WANTED SALES

Regional Sales Managers - InSight
TOMICOMmunleations Corpotation

Extern -a opporturoties for highleualey,
cuper.encad and crwar.,..a sates protessionate.
Reporting to the Vice President of Saes ar-d
located strategically throughout the United
States. them professionals will.

 identify and develop new and existing
sources of business in the broadcast.
cable arid Internet Inertias,

 Gain an in-depth trwmfedge o1 the
assigned and new customer base to
maximise InSightS contribution to the
customers' businesses

- Great* demand for InSight's services
arose marry facets of the broadcasceq
and Interne industries_
Maximite revenue streams In Wee
arsil4geed regions -

The successful candidate
virdi possess the following:

 Excellent intemenonal cornmunleation
time management and presentation
skies

- A proven history of demonstrated sates
successes, preferably in the
breadcsse.rig. Internet or a reined
tekKornmonc.ations teary

 Greatly* problem saved abetoes
Strong prospecting, tilting, negotiating
and dosing WW1+
AbArty to work independently In 
region

f amiliarey with intorreetk-Yal tY0OdCeebtvg or
ege0341eTeanicebons matte,. rd %redo
arduage dolls are pi.e. InSight
Trilecorronunicairoos is a rapidly growing
provider of transmission services to lb.
broadcasting. Internet and cable industries.

Send resumes to:

Regional Sales Managers - InSight
Terecommunications Corporation

10 Newbury Shrivel
Boston. MA 02116

Einar/swims dlensighttelecom.corn
Fan: 0171 437-9422

FOR SALE STATIONS

/Corea filake, it Cies A .15
Orono Pa earner. le -121 NOW, .w as

Clan 0.11 Gee COMM
S Com& Pow to NO

2 VW It flea Cosa. pest seam ... t2see sad
tent area, W. lease swim aroma 14 ma

it Mir 1X oat, UMW. MI pow ..... it Mt
HADDEN & ASSOC.

(o) 4074ss-mstmo FAX) 407450.saa1

SOUTHEASTERN COASTAL AREA
7.4 C t uT VI  v a cawed low Gomm

too Imes C. I I it Maras ha WPM

WORM. - V116 Cdoewe....
Zeiple Ana

311-141 tee s r.0 riJ 144.

WHLS and WSAO, located rs Port Heron.
kOchoti'i ma be sod due to ire dean or long
tone miner, John F Warner Both are hel erne,
sarcomata latbOtte catch among cornmunity tea.
Serious irdunes sho4k1 be directed to. Renard
C Engle. President, Warner Orackaserd. Inc..
ob Leached awe' 8 Nieseer. P C.. 600 Fort
Street. Sum 100, Port Huron. MI WOO

W hew* FM. C-2 at gioa sNu cilydrede over
Linton NE 30 -yew old FM has now tower. mote
Povier tromendass growth pawner $2.64
002)367-44W Tom Robscei

Central Tema- Aerectree oomitrurety admired
AU facial. onrnio-Aare condten Opporknily for

acreeranzed antrepreneur or morn -pop sewn
Mayo Ccenerwricowns. 813-971.2061.

HELP WANTED ASSISTANTS
Orals** Assistants 16) Mara Unteetelty in
Mass Correkercation Masters dogs* program
The 1oicrwird aosetesmonne are inetabkr (3)
work kr W1.11.10 nit, IA time 24.5 tow 0.11
reember. nasals* Soma - posesons es news
(1). devecorrient marleseng (1). sod coaster*
(1) Also. (3) posbons as leothing & rewarding
arrealores Seconds tor 2330-2001 academic
you apprormately 18,147 plus waiver fa
weeder. 3.0 GPA mowed Send law of Abler
inmerieley to Or Owed Shale. Mess C.ornokre
cation. Wieland Hal, Mans lireversity. Oriced.
OH 45054 ANECIE Osadale lot adeoebon
Febuory 14.2000.

PUBLIC RELATIONS
Public Reletions: As a premier righ-tech and
nuflomodia information savors gtoorneerg
LP a bang lot a damn:Masked Pudic Rela-
ter* acressional Selected carcadaN *111

possess a marmots of 5 yews sepersersce in the
Pubic relative eckastry and  said inowledge ot
M ancial markets Must have strong sward abaft,
Ineabilikmxcosa mat reiriame arid pech Weer.
antlexcellentlassepenenaisklis Medd backgrourd
Is  plus. Inlersoled spoken& should said resume.
salary requiarrents and wren; serncies phut 3
pages) Ws' 13IdantereLP  HtiTealfilegellOSIDect
PR, 4660 Pail Arvenuts, New Yak NY 10022. Fax.
917-36957130 Errol nancess Wombed corn
Web raw broomberg ocre No phone call please
POE 649 VV

0
PBS

Meeting of the Pubic BriCoptcesirc
Service Board Of Otreclors srys
°ocarinas votl be heid at the Occur, es
Hotel. Key Largo, Honda. on Fotruary
6. 2000. Schedule and tentetne egov,
for ads mooted follows

Membership Cementite,. 6:30 a esFebruary 4 program accrete Paces
program dinereenabon Oar+ apt, crow,
development actrydes, fall plarrog and
annual members' meetirlds, ens oho
business

Education Committee, 10 an
Votxuary 4, discuasson Cr pbvfou Marna
and other business

Finance. Budget end Audit Cornelia
will meet in executive sesser. *star
February 4. lo racer.* the tnaric,40 nateand the station mayor biting won
consider programming assessererts ovj
revisions to the accounts recenati4
potty, Wel other business

Programming Policy Committee. 230
p m , February 4. review an out** of the
arroal prognorrreng and prem.:4..3pm
receive a summer scheduie Metes
cwtss nom? serece. and other is

Norninatiog Committee IN mad r
executna session. 8 a -m.. February 6ic
discuss board composition ant
c.anddisten nannabon.

Board of Director*. 9 a.m.. Fes eery 6.
consider PBS's membership .,..asogyy
policy and local untlenenting *Sow
recerve EEO report. Y2K report, leo
(*Port. reeelvo reports to board
committees on programming poky.
eekicarion. membership and tar. -ca; all
other business

INTERNET
SERVICES

Parrot Media Hobart (sweporretes eesJ
*Not eye* dolobeese et :eel KM

eesom ereoAves reel oreeseee epee
dole ea. co, no..ara. 4 wide
...Meet 0 11 eV.111,10000 TO
Stulams. eloteuts. Groups. ewe

' Cat. Ervesnev, test. Coe
vvevereeta. Susie* Ovene,s. agarP,1111/1.1.444,4,

AN . 6041014.1
eth.erveirc evexere. tee.. dote
one W.. Thee". se) rime*

Call ger Mt ewe 11E1 IINISS.Pare AI
Ini.01.1.61 IMO at . Ctecggv re

arrows. Ask brews 14.0-4VASICKCI

VP OF AD/SALES

akociAtAn lac, an Immo* ar'd a nom made planar
*103*ng lot a Creamed indviduat tar me peace d
V.P. of Adrerioung Sales GAMIN idled's*
shodd possess  inn ern of 10 yews era
management experience ri media tidal"
preelorrenaray in ease centoty MA." - DI 3 rtin
senior matiegOtrierteulDelvenC0 el illeterv.e0001.1
media iraday. Promn atrief so sort and ace 
a fast paced and Hiply ontrarnanounaf or-itaramet
wore grown wat be adhered *der Wadi
tteetenVy, tugh integrity. and rescued are
radrinirtudgernere Strong knovadge el her
Roseate moiled. espearlety advitteng bawd
bigness mated*. Sold business sonars ora
proven *beef to buil and miderreet sees mop
that can arm exponendal WO led rm.'," CV °
Oscar revenue* Proven book Noce n ;mad
management wah Me ability to dam(
proActsrprognwris on erne and Wen Melt
ettecitney responded tofu breinese reo.roemo
of the company. BA or BS required. WA tprii
loading echoer preferred Ka* oontt4120
concensetion package and unenvied OWN
otdortunesos. Please o -mat y0.0 MOO. II)
1414.11A00.00n1c fax ft at 708-583.1122 an Paw_

HELP WANTED EDITOR

Avid Editor Meets The ~net ReacTV is Ie.
erg II 110401,04 ronwear Wide Minisisr, 31410
expolerce edam broadoesteseellallnr 'malt
Prolede on Media Compose& Er ed All
EffectsrPholoshop experience Poquirod Maly
matte espenence  pars Custard inoradif li
an exPerienced Isms player rev is maws. Sere
bd. searrscatated. Val an meanie anew
cow to masa& hum or,* tmonorco o, et phew
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Online Rates: $50 additional to cost of ad in magazine
Blind Boxes: Add $35.00 per advertisement
Deadlines: Copy must be in typewritten form by the Monday prior to pub -
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Ad COPY,
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BROADCASTING & CABLE'S CLASSIFIED RATES

All orders to place cassified ads & all correspondence pertaining to this section
should be sent to BROADCASTING & CABLE, Classified Department, 245 West 17th
Street. New York, NY 10011. For information call Brent Newmoyer at (212) 337-
6962 or Yulci Atsumi at (212)337-6%0 .

Payable in advance. Check, money order or credit card (Visa. Mastercard or enter-
ican Express). Full and correct payment must be in writing by either letter or Fax
(212) 206-8327_ If payment is made by credit card, indicate card number, expiration
date and daytime phone number,

Deadline is Monday at 5.00pm Eastern Time for the following Monday's issue,
Earlier deadlines apply tor issues published during a week containing a legal holi-
day. A special notice announcing the earlier deadline will be published. Orders,
changes, and/or cancellations must be submitted in writing. NO TELEPHONE
ORDERS. CHANGES, AND/OR CANCELLATIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT category desired: Television, Radio. Cable
or Allied Fields; Help Wanted or Situations Wanted; Management, Sales, News, etc.
If this Information is omitted, we will determine the appropriate category according
to the copy. NO make goods will run i1 all information is not included. No personal
ads.

The publisher is not responsible for errors in printing due to illegible copy-all
copy must be clearly typed or printed. Any and all woes must be reported to the
Classified Advertising Department within 7 days of publication date. No credits or
make goods will be made on errors which do not materially affect the advertise-
ment_ Publisher reserves the right to alter classified copy to confurn with the pro-
visions of Title VII of the Civil Rights Act of 1964. as amended. Publisher reserves
the right to abbreviate, alter or reject any copy.

Rates: Classified listings (non -display). Per issue: Help Wanted: $2.75 per word,
$50 weekly minimum. Situations Wanted: 1.49e per word, $27 weekly minimum.
Optional formats: Bold Type: S2.90 per word, Screened Background: $3.00, Expand-
ed Type: S3.70 Bold, Screened, Expanded Type° $4.20 per word. All other classifica-
tions; $2.75 per word, $50 weekly minimum.

Word count: Count each abbreviation, initial, single figure or group of figures or
letters as one word each. Symbols such as 35mm, COO, PD etc.. count as one word
each. A phone number with area code and the zip code count as one word each.

Rates: Classified display (minimum 1 inch, upward in hall inch increments). Per
issue: Help Wanted: S240 per inch. Situations Wanted- $109 per inch. Public Notice
& Business Opportunities advertising require display space. Agency commission
only on display space (when camera-ready art is provided). Frequency rates avail-
able.

Color Classified Rates
Non -Display: Highlighted Position Title: $75. Display: Logo 4/C: $250. All 4/C:

$500
Online Rates: S50 additional to cost of ad in magazine
Blind Box Service: (In addition to basic advertising costs) Situations Wanted: No

charge. All other classifications: $35 per issue_ The charge for the blind box service
applies to advertisers running listings and display ads. Each advertisement must
have a separate box number. BROADCASTING & CABLE will now forward tapes, but
will not forward transcripts, portfolios, writing samples, or other oversized materi-
als; such are returned to sender. Do not use folders. binders or the like. Replies to
ads with Blind Box numbers should be addressed to: Box (number), c/o Broadcast-
ing 8 Cable. 245 W. 17th Street. New York. NY 10011

Confidential Service. To protect your Identity seal your reply in an envelope
addressed to the box number In a separate note list the companies and subsidiaries
you do not want your reply to reach. Then, enclose both in a second envelope
addressed to CONFIDENTIAL SERVICE, Broadcasting & Cable Magazine, at the
address above.
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TV's drug deal
Continues from page 3

Ic+.ci of governmentinvolvement into
the content of entertainment pro-
gramming." says Robert Corn -
Revere. a First Amendment attorney
with the Washington law tine of
Hogan & Hanson. "Most would
agree that it is unseemly for the gov-
ernment to he involved in a secret
proceeding to insert anti -drug mes-
sages into programming even if it% a
good thing to be informing the public
about."

The networks argue that the prac-
tice was in no war secret-the 1997
law was public and covered by the
media, while the practice of allowing
anti -drug programming to count
toward ad credit has been discussed
in Congressional testimony four
times in the past year.

ABC. CBS. Fox and NBC all say
they never got pre -approval from the
White House on any program.
although the networks did receive
credit for programs submitted after
they aired. The WB says it worked
with ONDCP to develop credible
anti -drug plot lines for the now -can-
celled prognuns Smart Guy and The
Wayant Bros, "in order to mitigate the
two -for -one deal," says one WB
spokesman_

"We have consulted with the
experts at the ONDCP on two scripts
that dealt with drug and alcohol use,"
said The WB's Brad Turell in a state-
ment. "And we will continue to do so
as issues arise in our programs. This
is not unusual. We also ask for ongo-
ing input from a number of qualified

Fox's 'Beverly Hills 90210' is one of the show's whose scripts were submitted to the White
House's Office of National Drug Control Policy to qualify for a PSAcredit match.

groups including The Media Project.
the Kaiser Foundation, the National
Campaign to Prevent Teen Pregnancy
and Children Now among them."

Ratings -challenged liPN didn't qual-
ify for the program because the ONDCP
didn't buy ads on that rietwork.

Other shows that were submitted to
qualify- for the match include Fox's
ifrnerieo:s Most Iii-orted and Rowdy
Hills 90210; ABC's Doug, 77w View
General Hospital and The Practice;
CBS' Chicago Hope and NBC's ER.

ONDCP has worked with writers
and producers to develop credible

While the various and sundry
divisions of Time Warner absorb
the news that they're now the
domain of a dot -corn, at least
one executive no longer con-
templates his future with the
mega -conglomerate. Bill Burke.
former president of TBS Super -
station, and most recently presi-
dent of news and information for
Time Warner Digital Media. has
left the company. Burke, in the
&Val department since Octo-
ber, apparently tendered his res-
ignation the week before the
announcement that America
Online would acquire Time
Warner. Burke is moving to parts
unknown, possibly outside of the
cable industry. Another former
Time Warner executive, Michael
Fuchs, former CEO and chair-
man of HBO and Warner Music
Group, has joined the board of
directors of MyTurn.com. a hard-
ware -proprietary Internet portal.

drug -related plot lines for a long time.
says ONDCP spokesman Alan Leavitt.

In fact. said several network
spokespeople, White House Drug
Czar Barry McCaffrey has met with
the networks to offer his agency's
services to them in terms of devel-
oping realistic scripts. Leavitt said
ONDCP has worked with writers on
scripts 24 times in the past year and
a half.

This year, 109 "iv programs have
been given matching credit for
including an anti -drug message.
Leavitt is proud of the numbers

IN BRIEF

Satellite providers continued to
capture the bulk of now multi-
channel subscribers in 1999,
the FCC said last week in its
annual cable competition report
Two out of three new multichan-
nel subscribers added between
June 1998 and July 1999 chose
DBS. Cable's share of total multi-
channel subscribers dropped
from 85% to 82%. Multichannel
distributors' penetration among
TV households increased from
78.2% to 81.4%. Cable rates
continued to climb faster than
the rate of inflation, up 3.8%
versus a 2% hike in the Con-
sumer Price Index. At the same
time. cable operators increased
capital expenditures by 13.2%
from 1998, while programming
costs increased roughly 15%.

The Rainbow/PUSH Condition
last week urged tho FCC to

ONDCp's rues
gram have pro.
duced: teen-age
drug use has
declined 13%
in the past ....ear,
according to
Reuters.

.'We gist
this as one

rive," Le
financial

says, but points
out that media
outlets eicinreatsadit

get
tard their

matching
requirement
through other
meana.

ONDCP has
handed out a
total of S21.8
million in cred-
it to media out-
lets that have
aired anti -dreg
programriing

or promoted anti -drug messages in
some other way. For example.
ONDCP is working with CBS and
Bill Cosby to put out a 12 -minute
anti -drug video, while News Corp.
puts anti -drug ads at the bcginnini.: of
some home video releases.

On background, the networks
defend the practice by saying it"- an
effective way of putting out the anti-
drug message. Kids react more
strongly to their favorite charasters
choosing not to take drugs than to
public service announcements creat-
ed by the government.

revoke all of the broadcast
licenses hold by Sinclair Broad-
casting because it controls the
finafx.-es and operations of KRAT-TV
Kerrvine, Texas, which is bcensed
to Sinclair local marketing agree-
ment partner Glencaim Ltd. Sin-
clair's alleged misconduct 'cuts to
the core of what it means to be a
commission licensee," said Rain-
bow/PUSH. The civil ngtits group,
which has several challenges to
Glencaim licenses pending,
charges that the company's only
business" is holding broadcast
licenses. Glencairn attorneys said
the charge was unfounded.

E.W. Scripps Co. is the latest
station group to agree to air
five minutes of candidate -cen-
tered discourse on each of the
30 nights leading up to an elec-
tion. "This is a bold step by
Scripps to offer viewers a political
campaign based on issues and

ideas, not money and ads: said
Paul Taylor, executive director of
the Alliance for Better Cam-
paigns. which has been calling on
stations to oiler the five minutes
of time. Scripps and its nine sta-
tions join Capitol Broadcasting's
VIRAL Raleigh, N.C., and viRAZ
Durham, N.C., and Hearst -
Argyle's wove Boston, WTAE Pitts-
burgh and KCRA Sacramento.
Calif. Hearst -Argyle's 24 stations
last week also announced Com-
mitment 2000, which is an effort
to beef up Hearst -Argyle's politi-
cal coverage across the board.

NAB radio board member
William O'Shaughnessy. presi-
dent and editorial director of
Whitney Radio, at the NAB's
annual winter board meeting i
La Ouinta. Calif.. last week
argued for a new NAB execu-
tive vice president that would
keep the First Amendment tot.
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IN BREIF

of mind while handling the NAB's
deaings with other associations
and advocacy groups. While
beard members said O'Shaugh-
nessy argued a persuasive case,
the association's new executive
eee president for external affairs,
ReAnne Robinson, is expected to
needle those duties. O'Shaugh-
nessy seemed amenable to that:

got a job description for you:
he told the NAB's newest exec.

Form' Education Secretary
Wittier Bennett, Sen. Sam
grew, Jack (R -Kan.) and Sen.
Joe Lieberman (D -Conn.) last
week asked presidential candi-
dates to join their "Appeal to
Hollywood petition, which Urges
the entertainment industry to keep
excessive sex and violence out of
its programming. Bennett. Brown -
bad( and Lieberman also are
pushing the entertainment industry
to create a voluntary code of con-
dul that would "establish minimum
standards for each medium and
commit the industry to an overall
re; iction in violence: they wrote.
Tha three faxed letters to Republi-
can candidates George W. Bush,
Steve Forbes. Gary Bauer, Orrin
Hatch and Alan Keyes; Democratic
Paey candidates Al Gore and BM
Bradley; and Reform Party candi-
date Pat Buchanan. Republican
contender Sen_ John McCain (R -
Ariz..) sponsored and signed the
petition last summer. Others who
have signed the appeal include for-
mer presidents Jimmy Carter and
Gerald Ford: Genera's Cohn Powell
and Norman Schwarzkopf; and
Sens Kent Conrad (D-N.D.), Kay
Baiiey Hutchison (R -Texas) and
Jon Kyl (R -Ariz.). So far, entertain-
ment industry heads have chosen
net to respond to the petition.

A visit by the First Lady
brought CBS' 'The Late Show
with David Letterman' its best
ratings since the 1994 Winter
Olympics. Hillary Rodham
ton's guest appearance on The
Late Show scored an 8.0 rating'23
share and 11 miP.ion viewers on
Wednesday night, according to
Nielsen Media Research, The last
time Letterman's ratings were high-
er was Feb. 25. 1994 --the night of
women's figure skating finals tea-
tur.ng Tonya Harding and Nancy
Kerrigan. The audience continued
oe past The Late Show and into
The Late Late Show with Craig Ki'-

born, bringing that show its best
numbers, a 2.4110.

ABC Sports will broadcast the
2000 National Hockoy League
All -Star Game in 720p and 5.1 -
channel surround sound on Feb.
6, with the help 01 Panasonic
Broadcast & Television Systems.
It will be produced and transmit-
ted independent of the analog
broadcast, similarly to the way
ABC handled its Monday Night
Football telecasts and will handle
the Super Bowl on Jan. 30.

Washington -based distributor
KnightScenes Inc. has a now
syndicated sports series aimed
at women, 'She's Got Game.'
The hall -hour weekly series
combines in-depth interviews
with female athletes and health
and fitness segments. Reporter
Pam Oliver. who covers NFL
football for Fox Sports, is the
show's host. She's Got Game is
available for fall 2000.

Kids WSt was the top -rated
morning children's broadcast
network in both kids 2-11 and
kids 6-11 on Saturday, Jan 13.
Kids WB! averaged a 3.7 rat-
ing/16 share in kids 2-11 and a
4.0/19 in kids 6-11, according to
Nielsen Media Research. Poke -
morn once again led the way for
Kids WB!, averaging a 7.0/25 in
kids 2-11 in its 10 a.m. ET time
period. Pokemon was the top -
rated program on all networks on
Jan. 13. ABC finished second in
the key kids 2-11 ratings with a
2.8/13 and Fox Kids scored a
2.4/10 in the demo.

Mitchell H. Nedick has been
named executive vice presi-
dent of finance and operations
at The WB. Nedick was formerly
senior vice president of finance
and administration at the network.

Wm -Tv. the ABC O&O in Chica-
go, has purchased four Canon
Digi Super XJ25x high -definition
lenses as part of its conversion to
an all -digital facility. The station will
use them in standard -definition
mode with Sony 900 Series studio
cameras to shoot its newscasts.
The same lenses can be used for
any future HDTV production. The
Digi Super XJ25x includes
Canon's Crossover technology,
which overcomes the effect of a

NAB creates diversity programs
The National Association of Broadcasters Educational Foundation
(NABEF) is creating two programs to provide new opportunities for
women and minorities in the broadcast industry, the association
announced last week in La Ouinta. Calif., at its annual winter board
meeting. The NAB plans to contribute $800.000 toward the two pro-
grams' total budget of Si 25 million. A.H. Bolo Corp Benedek
Broadcasting, CBS, LIN Television, Morgan Murphy Stations and
the New City Foundation also will contribute. The Gateway Fund
wilt offer training incentives for entry-level broadcast employees,
providing 50% of the expenses for training programs, in the areas
of sales. journalism and engineering. The employer will fund the
other half of the program costs. The Broadcast Leadership Training
Program will train underrepresented groups in the broadcast indus-
try through monthly weekend seminars in Washington, taught by
investment experts and senior broadcast managers. The two pro-
grams 'are an important complement to the Prism Fund,' said
NABEF President Chuck Sherman. who also is executive VP of
NABS Television Department. Broadcasters test November, led by
CBS Corp. and Clear Channel Communications. announced an
investment capital fund, the Prism Fund, aimed at providing under-
represented groups access to up to $1 billion in equity to build
telecommunications businesses. -Paige Albimak

switchable NTSC camera's view-
ing angle being decreased by 20%
when it goes from 16:9 to 4:3. 'We
wont with the XJ25 because they
work very well for SDTV and
HDTV: says Kat Hassan, vets-ry
director of engneering. 'With their
superior optics and Crossover sys-
tem, it was the affordable way to
protect for the future as we transi-
tion to HD."

Grass, Valley Group says it has
already shipped 77 units of the
Profile XP Media Platform, the
company's latest video server
product. Early domestic customers
include DirecTV Rainbow, Cos-
mos Broadcasting, Belo (WFAA-TV
Dallas) and ABC (eestery Fresno,
Calif.). International buyers include
The Money Channel in London
and Teleon in Caracas, Venezuela.
The Profile XP offers 600 Mbi's of
bandwidth, up to eight channels,
and the ability to simpty upgrade
from standard definition to high
definition by changing the codec
and I/O boards.

Harris Corp., Melbourne, Fla.,
has completed its SEIS million
acquisition of software suppli-
er Louth Automation. The
automaton company will remain in
its Palo Alto, Calif., location and wit
be operated as an independent
business unit of Harris Broadcast
Communications Division, which is
headquartered in P.4ason, Ohio,
The automation company, which
had 1999 sales of roughly $35 mil-

lion, will be run by Don Naab, Har-
ris Broadcast vice president of
automation and management
products (who held the same posi-
tion with Louth). Louth founder
Ken Louth becomes cruet technol-
ogy officer and former Louth Presi-
dent and CEO Hayiey Ditzler, who
is Louth's daughter, will be director
of strategic planning for Harris'
new automation business unit.

KCCP4-TV, the NBC affiliate in
Temple/Waco, Texas, has
bought video servers from
Pluto Technologies to handie the
on -air playback of spots and ;Wor-
st:filets. Keen-TvS AirSpace Cart -
Player systems are controlled by
Sunclance Automation software
and have additional capacity for
the station's future program record
and playback needs."KCEN is mov-
ing to a total DTV facitity' says W.
Randy Oa the station's vice presi-
dent and general manager. Vire
will be passing NBC's HDTV signal
in January of 2002 and will be
100% digital in 2003. Our future
direction, combined with Pluto's
unique ability to upgrade any of
their products to any other product
in the lineup, made a compering
case for this purchase"

Correction: The Jan. 10 B&C
story 'Kennard Pushes for LPFM"
incorrectly stated that federal taw
requires noncommercial broad-
cast licenses to be auctioned to
the highest bidder. It is commercial
licenses that must be auctioned.
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EDITORIALS
COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

Pi

Broadcashiptillo

The new faces of cable
Time Warner Vice Chairman Ted Turner sat on stage at the New York press conference called last Monday
to herald the 5181 billion merger of Time Warner and AOL. But it really wasn't his show. The bright lights
doted on Time Warner's Gerry Levin and AOL's Steve Case and Bob Pittman -the men who will be lead-
ing the old media/new media juggernaut into the future.

Since he burst into the business in the mid -1970s. Turner has personified the cable industry as we have
known it-the cable of scrappy superstations and networks eating into broadcasting's TV viewership with
reruns and low-cost, but attractive niche programming. He was cable before cable was cool, as Turner
famously (and meekly) once proclamcd. But chat cable industry is rapidly fading. With the advent of A01.,
AT&T and Charter, most cable homes arc now in the hands of individuals who see the medium more as
telephony and high-speed data than as TV. This new cable is personified by Mike Armstrong, Paul
Allen.Case and Pittman.

Despite everything that we and others have written or broadcast about the AOL-Time Warner merger.
many questions remain. Will its systems be open to other content and access providers? How will it be
evaluated? Are the corporate cultures compatible? What happens to Time Warner's existing Web efforts
(and executives)? We'll do our part in the coming months to provide answers. But for now, let's simply
say goodbye to old cable. It lasted only 10 days in the new millennium.

Cigarette?
We've got an idea. CBS can use its electronic insertion technology to stick virtual "don't do drug" logos into
all its entertainment programs, or ABC can digitally replace the guns in NMI) Blur with bunches of flow 
as That way, they won't have to run any anti -drug or anti -violence PSAs and they can sell all the PSA time
We're talking, of course. about the news last week that the government and the media had been caught in
bed together. as well as the flap over CBS' use of digital sleight of hand in a broadcast (see below).

On the former issue, we don't know who to be angrier at, broadcasters selling themselves for a few mar :
dollars or the government that propositions them. Frankly, we don't know who propositioned whom first.
but it is the audience that is getting screwed. Not because they arc getting more anti -drug messages-this
is about means, not ends-but because they can't be sure of whose agenda is behind what they see.

The news broke last week that some at the networks were passing scripts and shows by the White House
to see if they were sufficiently tough on drugs. If so, broadcasters could use those anti -drug messages
instead of PSAs to qualify for the government's matching anti-dnig PSA money. The White House name
on the deal gives broadcasters the perfect cover for taking the money and running.

The media as a tool of the government is anathema to the Constitution, even if it is being employed to
spread a worthwhile message. That is because the mc-ssngc, and the agenda, can change with the next elec-
tion or appointment. The next White House may have a different conduct it thinks should be discouraged
via manipulation of the media.

But the government gets its anti -drug message out and broadcasters boost the bottom line So, who
loses? Anyone who believes that program content should not be pre-screened or unduly influenced by the
government, which is anyone who believes in the First Amendment.

Box of virtual chocolates
On the subject of believing. It sure isn't seeing anymore.

When Forrest Gump first came out, some of us didn't know actor Gary Sinise. The filmmakers didn't
show him from the waist down until after his character's legs had been amputated, so we thought the actor
was likely an amputee. He isn't, of course. It was computers that removed his legs, just as they had put Tom
Flanks into George Wallace's schoolhouse door speech and Kennedy's White House. In an age when com-
puters can put anything into a picture or take it out, the distinction between reality and special effects is as
blurry as the virtual images are sharp. That is why we reacted so viscerally to the quote from the director
of the CBS Evening News to the effect that virtual insertion technology has "applications that 1 think arc
very valid and lend themselves perfectly to news, such as obscuring things you don't want in the frame."

Now CBS News executives arc saying that they are going to be careful in how they use the video inser-
tion technology and so far they have been. They have used it only to post their logo in strategic places with-
in the cameras eye, and to block others. They haven't distorted events in any substantive way, although
they have the distinction of being the only news organization to show limes Square as it wasn't at the
dawning of the millennium.

Nonetheless, we believe that the best policy regarding video insertion is not to use it during newscasts_ View -
as must be able to trust that video, especially live video, is the real thing It's rich irony that CBS News, in an effort
to enhance its brand, would tarnish it. No less a CBS executive than former president Frank Stanton had this to
say on the subject, on the occasion of presenting a First Amendment award to Walter Cronkite in 1995:

"Digital technology opens a Pandora's box. The options arc startling and tempting. No longer will it
necessarily be that what you set is what you get. Ultimately it will be easy and inexpensive to fake the pic-
ture. And virtually undetectable. Consider the temptations and the burden these developments will put on
the producer, the television reporter and his organization. The Forrest Gumps of the evening news could
have a field day. And the public could be the loser. The audience will not know who or what to believe."

We join Mr. Stanton in urging news departments everywhere to consider those temptations and their con-
sequences. It may be impossible to put the digital genie back in the bottle, but when the news business
becomes about obscuring things, we're all in trouble.
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GREYBULL, WYOMING.

ONE TRAFFIC LIGHT. 100 RADIO STATIONS.

'/US SATELLITE RADIO IS RLnasT HERE. RPID 110 TOIJIY IS IfinurtE.
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There's no escaping it. Sirius Satellite Radlo's too channels will reach nearly every driver on every highway,

byway, main street and back road in the lower 48 states. We're revolutionizing in -vehicle entertainment

with commercial -free music, digital -quality sound, seamless nationwide coverage and a breadth of

ramming that traditional radio has never delivered.

ing in late 2000, our satellites will beam so channels of digital -quality music to cars and trucks with absolutely no commercial

ruptions. In addition to this diverse selection of originally programmed musk, our subscribers will get up to so channels of unique

ainment and information programming that we'll provide in conjuction with world -

partners. Relationships are already in place with CN BC, NPR, Bloomberg. BBC, USA

. ks. Speedvision, PRi, C -SPAN and Outdoor Life.

STING 25
ErRAnc Mt; DV`/ POCK

f our non -music channels will offer a new platform for programming and advertising that reaches a national audience.

ther subscribers are in the wilds of Wyoming or the middle of New York City, they'll never drive out of range of ourcrystal-clear signal.

more thing in the interest of clarity - we recently changed our name from CD Radio.)

at just 59.95 a month, our service will be music to the ears of everyone who owns one of the aoo million vehicles on the road.

d out more about what Sirius Satellite Radio can do for your business, call us at 212-584-5100 or visit us at www.siriusradio.com.

SIRIUS
Satellite kadio
IORMERlY CO RADIO



Lorenzo Lamas

"There are those sworn to

fight evil. I am so sworn"

"When
the vow
breaks"
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Where dreams are orn arid
legends are made!
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