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Fiveyearsago, our launch 
had a imilar ect on telev ision, 

It was a breakthrough for television news 
when we introduced the Conus system. 
Our goal was to give local broadcasters 
more independence, more options, and 
the most advanced technical capabilities 
in an ever- changing industry. 

Today, we have over 100 member 
stations in the United States, Japan and 
Europe Our fleet of satellite news 

gathering vans is the largest in the world. 
And we're still flyinghigh. Because after five 

years, the sky's still the limit with Conus. 
To become a member of our growing 

cooperative, call Charles H. Dutcher 111 

at (612) 642-4645. Or write, Conus 
Communications, 3415 
University Ave, Minne- 
apolis, MN 55414. 
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Why traditional Old -School Brokers 
don't always deliver the highest price: 

Old -School Brokers do not understand the complexity 
of financing deals in today's market. This produces 
buyers who may be willing to pay, but unable to 
finance, the highest price available in the market. 
Furthermore, Old- School Brokers often rely on old rela- 
tionships for their pool of prospective buyers, which 
may exclude the up and coming broadcast companies 
willing to pay more. 

Now there's a way to achieve the highest price for 
your station. AMERICOM represents radio's new breed 
of professional brokerage and financing specialists. 
AMERICOM is specialized by market segment, in touch 
with America's hottest buyers and highly trained in the 
financing complexities that accompany today's 
transactions. 

Tom Gammon 
Top-I00 Markets 

Bill Steding I)sul Gammon 
Somhe:ui and r.rmr.d Western United States 

Top Prices Qualified Buyers 
call us 

A,ti1ERICO,ti! 

Paul Leonard 
Southeast 

Radio's New Breed of Professional Brokerage and Financing Specialists 

1130 Connecticut Avenue. N.W. / Suite 5OO / Washington, D.C. / 202- 737 -9000 



GET YOUR 
SHARE OF 

100 
MILLION 
A MONTH. 

HOME 
SHOPPING 
NETWORK 

For further information, 

contact Jim Bocock 

at (813) 572 -8585 

CHSN 1989 An American Stock Exchange Company-- 

Trading Symbol HSN. All Rights Reserved. 
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Television network 
business. .In this exclusive report, 
BROADCASTING provides financial breakdowns of 
ABC, CBS and NBC. PAGE 35. 

Fritts talks issues...On eve 
of NAB convention, National Association of 
Broadcasters President Eddie Fritts provides status 
report on important legislative issues facing 
broadcasters -from telco entry to cable 
reregulation, and more. PAGE 36. 

Hill triumvirate...Senior House 
Telecommunications Subcommittee members Billy 

Tauzin, Al Swift and Tom Tauke (pictured 1 -r) 
assess states of art in broadcasting, cable, Hollywood 
and telephone businesses. PAGE 67. 

37 /GETTING ON LINE 
RAB President Warren 
Potash prepares for his first 
major state of industry 
address at NAB gathering. 

47 /TV: SO YEARS 
BROADCASTING reprises its 
coverage of opening of New 
York World's Fair 50 years 
ago, when RCA inaugurated 
first regularly scheduled 
broadcasts in new medium of 
television. 

79 /NAB 
BLOCKBUSTER 
More than 46,000 are 
expected to descend upon Las 
Vegas for NAB's annual 

gathering of industry 
executives, Washington 
policymakers and this year, 
more than 700 exhibitors 
displaying latest equipment. 

108/7V/0-STEP 
For almost as long as Dick 
Clark hosted American 
Bandstand: he has headed 
production company that 
produces more than TV 
Bloopers. 

116 /CLASSROOM 
NEWSROOM 
Ted Turner announces new 
15- minute news and 
information program for 
secondary schools, beginning 
late this summer. 

39 /LEAVE 'EM 
LAUGHING 
Television loses a legend 

with death of comedian Lucille 
Ball last week at age 77. 

110 /DOWNBEAT 
TV personality Morton 
Downey Jr. alleges he was 
attacked by "skinheads" in 
airport restroom. Airport official 
says police were "not able 
to substantiate" Downey's 
story. 

118 /LOOKING AT 
RADIO'S TOP 10 
Arbitron ratings indicate that 
group -owned radio stations in 
top -10 markets show more 
declines than gains in audience 
share over winter 1989. 

125 /VIEW FROM 
INSIDE 
Documents in court case of 
John Blair Communications vs. 
Reliance Capital Group tell 
story of deal gone sour, as well 
as offering glimpse of 
economics of TV rep. 

128 /MIP -TV 
MARKETPLACE 
New alignment of European 
TV companies, international co- 
production deals and 
growth of barter in Europe are 
among highlights of annual 
MIP -TV international program 
market in Cannes, France. 
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136 /CERRITOS 
WAIVER 
FCC sustains GTE 
telephone company's Cerritos, 
Calif., waiver to built coaxial 
system and grants permission 
to build parallel fiber optic 
system. 

159 /POLITICAL 
ACUMEN 
Jim May combines strong 
political background with 
management skills as NAB's 
point man on Capitol Hill. 
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"LEADING THE WAY 
INTO THE 21ST 
CENTURY" 

INNOVATION 
Hybrid design to meet changing 
requirements 
Variable power up to 120W for 

Ku -Band 20 watts for C Band 

Universal cross-strapping 

capabilities 

Unique anti -intrusion system 

QUALITY 
AT &T Bell Laboratories Design 

Telstar 3 based performance 

Uniform broadcast quality 

RELIABILITY 
Greater redundancy of active 

components 
Excellent orbital locations 

89 degrees 97 degrees 

Systems designed to customer 

specifications 

SERVICE 
2 satellites in orbit, one ground 

pare 

24 C -Band transponders 

4 Ku -Band transponders 
overage to all 50 states, Puerto 

Rico and the Virgin Islands 

,ompetitive industry pricing 

'ateilite news gathering facilities 

T &T is planning the network of 

he future today. As your unique 

satellite communications needs 

increase, you can be assured that 

T &T will be there to serve your 

business needs when you reach 

out for AT &T Satellite Commu- 

nications technology. 7E1 STAR a - LEADING TI IE. WAY INTO TI 1E 

21ST CENTURY. 

of 

Space -Age 

ntcatións 

AT&T 
The right choice. 
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LAS 
VEGAS 

This Tuesday's (May 2) "All- 
Industry Luncheon" at National 
Association of Broadcasters 
convention will provide forum 
for FCC Chairman Dennis 
Patrick's "farewell speech." 
Patrick, who last month 
announced resignation upon 
swearing in of yet unnamed 
successor, will set forth what he 
feels were major 
accomplishments -repeal of 
fairness doctrine and 
imposition of syndex rules, 
among them -and suggest 
"vision " for broadcaster future 
based on commitment to 
First Amendment and 
intellectual property rights. 
Patrick also will lay out 
challenges that face 
industry and exhort 
broadcasters to conceive 
own vision to meet them. 

Countdown on successor 
may not be long in coming. 
Word from White House 
Friday was that staff was ready 
to recommend Alfred Sikes, 
head of National 
Telecommunications and 
Information Administration, as 
chairman, and as 
commissioners, Sherrie 
Marshall of Wiley, Rein & 
Fielding and Andrew C. Barrett, 
member of Illinois 
Commerce Commission. 

The gang's all here 
Expenses for NAB 
convention are budgeted to top 
$3 million against projected 
revenues of $8.1 million, 
leaving net profit of $5.1 
million. Among big ticket items: 
$69,000 for travel and hotel 
expenses for (at least 30) 

congressmen and some Hill 
staffers plus $30,000 in 

honorariums to members; 
$55,000 for congressional 
dinner attended by NAB 
grassroots lobbying committee; 
$10,450 to cover FCC staff 
travel; $75,000 for "Hooray for 
TV" research study; $12,500 
for golf and tennis, and $30,000 
for spouse activities and 
spouses dinner. 

The Malone 
perspective 
John Malone, president of 
Tele- Communications Inc., is 

expected to concentrate on 
cable- broadcast issues in 
remarks before NAB 
convention. TCI has been 
supportive of must carry and 
has adopted policy of on- 
channel carriage for 
broadcast stations, which for 
some UHF stations, such as 
KRHK(TV) San Francisco (ch. 44), 
has been problem, 
especially since TCI has 
gradually moved station to 
that position. On syndicated 
exclusivity, TCI has been 
working with broadcasters to 
come up with standard form 
to use for syndex requests. On 
HDTV, TCI has been out in 
front in pushing Faroudja 
system, which is compatible 
with existing sets and 
spectrum, but which some 
believe may not be qualitative 
jump desired. Telco issue is 
not expected to play major role 
in his remarks. 

NEW YORK 

ABC will begin studying 
affiliate clearances this month 
to determine whether 
promised improvement is in 

fact taking place. Of 
particular concern to network 
are clearances in daytime, 
weekend sports and one -time- 
only prime time 
preemptions. Currently Home 
has 86% clearance for first 
half hour, from 11 -11:30 a.m., 
compared to 73 % -74% in 

January, when time period 
contained sitcom. Second 
half hour of show is also up, 
from 85% to 89 %. However, 
noon time clearance has 
dropped from 76 %, when 
Ryan's Hope aired in time 
period, to 69% now 
obtained by Growing Pains. 
Problems at noon raise 
possibility that ABC will join 

other two networks in 
abdicating half hour to 
stations. 

Ready money 
One investor lined up for 
new Sillerman -Magee 
Communications equity 
investment group is Equitable 
Capital, which has 
committed $5 million to limited 
partnership seeking $50 
million to $100 million in 

funding. Partnership will 
seek controlling interests in 

media companies. Money is 
being raised by PaineWebber, 
which is looking for funds 
domestically as well as in 

London and Tokyo. 

Something in common 
Competition for cable 
comedy channel continues to 
surface. HBO, which has run 
its programing plans by cable 
operators, is expected to 
make more substantial 
announcement at National 
Cable Television Association 
convention. Meanwhile, 
sources say discussions 
continue between Tele- 
Communications Inc. and 
Viacom over number of 
issues. One is launch of 
comedy channel. Another is 
TCI stake in Showtime. TCI is 
also known to be interested 
in Showtimé s TYRO business, 
as TCI moves to consolidate 
its in -house TYRO business 
(Netlink) in Denver. Last, 
many of Viacom's cable 
operations are adjacent to 

TCI properties (Seattle, San 
Francisco -Oakland). TCI- 
Viacom talks have reportedly 
heated up in view of Time - 
Warner proposed combination. 

Syndication on its 
mind 
Radio stations nationally 
may get taste of Tribune 
Broadcasting's 
contemporary jazz formatted 
WQCD(FM) New York if station 
is able to pull off syndication of 
weekly Words and Music 
program. Station is said to be 
considering possibility of 
distributing hour -long show, 
which airs Sundays at 7 p.m. 
Woco has been catching on in 
New York since August 
1988 launch, capturing 2.9 
share in just -released winter 
'89 Arbitron Radio results (total 
persons, age 12 -plus, 
average quarter -hour shares, 
Monday- Sunday, 6 a.m. - 
midnight). 

WASHINGTON 

Progress 
Eddie Fritts earned 
$250,000 as president of 
National Association of 
Broadcasters for year ending 
March 31, 1988, according 
to latest available NAB filings 
with IRS. Salary represents 
25% increase over previous 
year's $200,000 but still lags 
behind salaries of National 

Ganging up on Goldman 

National Association of Broadcasters has made surprise decision 
to waylay FCC' nomination of Ira Goldman, aide to Republican 
Senator Pete Wilson of California. Sources say NAB President 
Eddie Fritts has called White House to register association's con- 
cerns; Fritts refuses comment. Just why NAB decided to play 
political hardball with Goldman's nomination is unclear. He is 
identified as Hollywood and financial interest and syndication rules 
candidate, but that's fight NAB -whose membership is split on 
issue -has tried to avoid until now. Networks are more overtly 
concerned over Goldman candidacy, although sources say they 

had nothing to do with NAB's action. Oth- 
ers contend that Goldman's politics -he is 
ardent supporter of fairness doctrine - 
might be problem for NAB. Goldman has 
strong backing; his boss -who is running 
for governor and wants motion picture 
community support-has made full court 
press to get his aide FCC seat, and report- 
edly made personal visit to White House. 
And Hollywood producer Jerry Weintraub 
of Weintraub International Group, report- 
edly neighbor of President Bush in Kenne - 
bunkport, reportedly called President to 
recommend Goldman. 
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AndOthersGet 

Sweeter And Sweeter 

Over Time 



It's not funny when a juicy network sitcom turns 
into a lemon once it's stripped. But a Warner Bros. comedy 
could bear fruit for years to come. 

We've taken a look at 12 years of off - network 
comedies. Both the hits and the misses. 
And we've identified the ingredients that 
make a show a winner. 

It's not just high network ratings. 
It's demographics. Simply put, for a prime 
time hit to work in syndication, its network 
audience must be made up of the same type 

of viewers that watch sitcoms five days a week 
Knowing what makes a hit a hit, we strive 

to produce network shows that appeal to the 
demographics needed for stripping success. So 

our comedy hits on network now will also be hits 
in syndication later. 

If ou plan to be in the off -network comedy 
business for a while, talk to us. We'll help you avoid the 

lemons and pick the comedies with the sweetest returns. 

Funny Shows. Serious Business. 

WARNER BROS. 
DOMESTIC TELEVISION 

DISTRIBUTION 
A Werner Communication. Company 

ALF 

GROWING PAINS 

HEAD OF THE CLASS 

THE HOGAN FAMILY 

JUST THE TEN OF US 

MURPHY BROWN 

NIGHT COURT 

PERFECT STRANGERS 
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Fritts 

Cable Television President 
James Mooney and Motion 
Picture Association of 
America President Jack Valenti, 
which top half -million -dollar 
mark and are among highest of 
all trade association 
executives. Fritts declined to 
say how much he made in 

year ending March 31, 1989, or 
current year. 

Upping the ante 
Negotiations between cable 
and broadcasters on must 
carry have gotten even more 
complicated. It was believed 
that channel positioning was 
primary point of contention, but 
now it appears National 
Association of Broadcasters is 
seeking carriage standard 
based solely on mileage and 
percentage of available 
cable channels, eliminating 
viewing standard that was 
part of 1986 interindustry 
compromise. That held 
stations qualified for carriage if 
they received 2% share and 
5% net weekly circulation in 
noncable homes, by county. 

Who you know 
It doesn't hurt to have 
friends in high places. At least if 

you are NBC and your 
parent company, General 
Electric, has hired 
Washington law firm of Verner, 
Liipfert, Bernhard, 
McPherson & Hand to help in 
its efforts to gain relief from 
FCC's financial interest and 
Syndication rules. Firm's 
Berl Bernhard was chief 
fundraiser for Commerce 
Committee Chairman Ernest 
Hollings's (0 -S.C.) Senate 
campaign in 1986 and 
Hollings's presidential 
campaign in 1984. As 

Commerce chairman, 
Hollings plays key role in any 
decision affecting FCC 
policy. 

The fourth vacancy 
Future of Patricia Diaz 
Dennis as FCC commissioner is 

up in air. With June 30 
expiration of term rapidly 
approaching, speculation as 
to whether she will retain one of 
two Democratic seats is 

heating up. President has been 
replacing most Reagan 
appointees with own loyalists, 
but has yet to send word to 
Dennis to look elsewhere. She 
has been taking passive role 
with regard to reappointment, 
leaving fate to White House; 
Dennis has told staff she is 
interested in second FCC 
term, but also has been quietly 
exploring opportunities in 
private sector. Possibility exists 
that White House may find 
her another administration post. 

DENVER 

Leading contender to 
handle advertising sales for Bill 
Daniels -Tele- 
Communications regional cable 
sports alliance, and its 
growing list of regional sports 
networks, is Group W, 
although source said other 
parties are still being 
considered. Group W's Home 
Team Sports has shared 
programing with Daniels group 
of services (Prime Ticket, 
Home Sports Entertainment, 
Sunshine Network and 
Prime Sports Network), and 

parent would handle 
national and regional ad sales 
for those networks and any 
TCI plans to include. TCI and 
Viacom have launched 
regional network in Seattle, 
plan another in San 
Francisco, and TCI, ATC and 
Turner plan another service 
in Southeast. TCI also has 
stand -alone sports 
operations in Pittsburgh, St. 
Louis, Salt Lake City, among 
others. All told, entire reach of 
basic services could reach 
upwards of 20 million homes. 

L.A. 
NBC and Group W will hire 
two producers to produce 
separate and competing 
pilots for proposed early fringe 
talk/entertainment program 
for next fall. It's first project 
under two companies' joint 
program venture. Producers 
are expected to be named 
shortly, with hope that pilots will 
be completed by July and 
show ready for September 
launch. Separately, NBC 
station group president Al 
Jerome has begun to feel 
out distributors on development 
of new program for prime 
time access that may or may 
not include Group W, 
depending on shape project 
takes. Jerome also is 
looking for distributor for KNBC- 

Tv Los Angeles' weekend 
Health Facts program. Station 
group has been leader in 
developing shows locally that 
have then gone into national 
syndication. 

Monsky gets nod 
Word is Paramount has 
zeroed in on Mark Monsky as 
executive producer of new 
Tabloid first -run strip for fall. 
Paramount declined to 
comment on reports, as did 
Monsky. Word came week 
after company announced that 
Alan Frio has been signed 
as Tabloid on -air anchor, 
effective July 1. Frio is 
currently news anchor at wCAU- 
Tv Philadelphia. Monsky is 
independent documentary 
producer in New York 
(Orbis's Unauthorized 
Biography and Vestron's 
Eyes of War series are both 
his); before that, he served 
almost five years with NBC - 
owned stations, first as news 
consultant, then vice president, 
news, and finally, news 
director, wNBC -TV. Before that 
he was vice president, 
news, Metromedia station 
group. 

By any other name 
Look for name change for 
Michelob Presents Sunday 
Night, launched on NBC 
O &O's last fall. Show, 
produced by Lome 
Michaels and hosted by 
musicians David Sanborn 
and Jools Holland, will be 
renewed for second year. 
New name will be Michelob 
Presents Night Music, 
designed to give stations 
nationwide greater flexibility 
in placing show. Distributed by 
Fox/Lorber, program is now 
cleared by 53 stations covering 
54% of country. 

Communicator among communicators. GTG Entertainment president and former NBC chairman 
Grant Tinker accepted the sixth annual Center for Communications award for "outstanding contribu- 
tion in communications" in New York last Thursday. At left (I to r): Ed Ney, chairman of Young & 
Rubicam Ventures and U.S. ambassador (designate) to Canada; Katharine Graham, chairman of The 
Washington Post Co.; Mary Wallace and Mike Wallace, the CBS News correspondent. At right: Tinker 
and Catherine Gay, the center's executive director. 



Soon 
ClarkWon't Be 
The Only One 

In The Newsm orn 
With Super Powers. 

No cape, no X -ray vision ...just 
AP NewsDesk. A superpowered software 
system for radio and television stations, 
coming soon from AP Broadcast 
Services. 

Designed to run on any IBM - 
compatible PC, AP NewsDesk saves 
you time and 
money -an 
gives you 

control 

of your information flow. 

Be among the first to preview AP 
NewsDesk at NAB Or 
keep your eyes peeled to these pages for 
upcoming announcements. 

AP NewsDesk. The newsroom man- 
agement tool you've been waiting 

for from the 
best name in 

the news 
business. 

Associated Press Broadcast Services 



Wheel of Fortune 

Wheel of Fortune 
and Jeopardy! 
#1 and #2...again. 

The February sweeps are in and the results are on the board: 
Wheel Of Fortune and Jeopardy grabbed the top spots in 

syndication again. 
The competition may change, but sweep after sweep, the champs 

remain the same. After 21 consecutive firsts, the #1 position still 
belongs to Wheel Of Fortune. And Jeopardy's been a close #2 
for 14 consecutive sweep periods. 

Wheel and Jeopardy dominate their time periods like no other 
shows could. And why not? They're the best games in town! 

Source. Nielsen Feb '89 Cassandn DMA Ranking Pepon 
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W_crc'l'hings Sta -ndm) 
Solid box denotes items that have changed 

since last issue. 

At March 30 open meeting, FCC created 
opportunity for as many as 200 new FM 
stations across most of country, authorizing 
new medium -power class of station. Accord- 
ing to FCC, new Class C3 stations with up to 
25 kw of power and antennas up to 100 
meters above average terrain could go into 
communities where more powerful Class C2 
station would cause interference and less 
powerful Class A stations would be "eco- 
nomically infeasible." Stations are restricted 
to Zone II, area that excludes Northeast, 
portions of Midwest and Southern California. 
At same meeting, FCC deferred action on 
proposal to double power of all Class A 
stations from 3 kw to 6 kw. 

FM broadcasters are split over two pro- 
posed plans. Most Class As support New 
Jersey Class A Broadcasters Association's 
plan for blanket upgrades. Most Class B and 
C stations support NAB plan for upgrade of 
about two -thirds of Class A's, excluding 
many in northeast U.S. 

In hopes of curtailing adjacent -channel in- 
terference and ultimately of improving tech- 
nical quality of AM radio, FCC voted April 12 
to require AM broadcasters to adhere to 
industry- developed NRSC -2 standard limit- 
ing emissions, starting in 1994. In interim, 
agency also ruled, stations will be presumed 
to be in compliance with standard if they 
implement NRSC -1 audio processing stan- 
dard. 

Commission also hopes to move on plan 
for implementing expanded AM band before 
NAB convention. Western Hemisphere 
countries on June 2, 1988, concluded sec- 
ond and final session of conference to plan 
use of 100 khz of spectrum added to AM 
band that had ended at 1605 khz. FCC has 
indicated that some channels will be re- 
served for national licensees, but broad- 
casting organizations have favored allocat- 
ing new band to daylimers in plan to reduce 
congestion in conventional band. 

FCC voted Dec. 12, 1988, to give FM 
broadcasters greater flexibility in choosing 
antenna sites and plotting coverage by per- 
mitting limited "short spacing" of FM sta- 
tions. National Association of Broadcasters, 
which believes move will lead to "AM -iza- 
tion" of FM band, has petitioned FCC to 
reconsider. 

Cable television industry remains under fire 
from allegations it is "unregulated monopo- 
ly." Senator Howard Metzenbaum (D- Ohio), 
who chairs Senate Antitrust Subcommittee, 
convened hearing last month (BROADCAST- 

AM -FM Allocations 
Cable Regulation 
Children's Television 
Comparative Licensing 
Compulsory License 
Crossownership 
Direct Broadcast Satellites 
High- Definition Television 
Land Mobile 
Mergers 
Must Carry 
Network Rules 
Public Broadcasting 
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18 
18 
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ING, April 17), where broadcasters, wireless 
cable industry, Consumer Federation of 
America and city organizations called on 
Congress to reregulate cable. Also, Metzen- 
baum is pushing for passage of bills he 
introduced in April: one would restore city 
authority to regulate rates, while other would 
require cable programers (particularly those 
in which cable operators have interest) to 
make their programing available to cable 
competitors such as wireless cable, and it 
would restrict horizontal concentration within 
industry by limiting number of subscribers 
one company can have to 25% of cable 
subscribers in country. 

Also in Senate, Communications Subcom- 
mittee plans to convene hearings on con- 
centration of ownership. Although hearings 
will not focus solely on cable, issue of verti- 
cal and horizontal integration in cable is ex 
pected to draw congressional attention. 

National League of Cities is unhappy with 
developments within industry, approving 
new policy week of Dec. 5, 1988, in Boston 
calling for overhaul of Cable Communica- 
tions Policy Act of 1984 in 1989 to strength- 
en their regulatory grip on cable and to pro- 
vide opportunity for telephone companies to 
offer competitive services. However, league 
assigned action on cable legislation low pri- 
ority when it met in Washington earlier this 
month. 

Motion picture industry, independent 
broadcasters and, the National Association 
of Broadcasters are pushing for stricter reg- 
ulation of cable until there is more competi- 
tion in delivering cable programing to 
homes. And House Energy and Commerce 
Committee Chairman John Dingell (D- Mich.) 
has warned cable to be on best behavior or 
Congress may reevaluate regulatory envi- 
ronment. 

LChildrenVelevision 

A bill that would limit amount of advertising 
on children's television is on legislative fast 
track. It was subject of House Telecommuni- 
cations Subcommittee hearing week of April 
3 and passed parent Energy and Com- 
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merce Committee following week. In Senate 
bill that would establish $10 million endow 
ment for children's programing was offered 
by Senate Commerce Committee Chairman 
Ernest Hollings (D -S.C.) and Communica- 
tions Subcommittee Chairman Daniel Inouye 
(D- Hawaii). Inouye also convened hearing 
on matter (BROADCASTING, April 17). 

Proponents of children's TV legislation 
suffered blow in last Congress when Presi- 
dent Reagan pocket -vetoed bill on Nov. 5, 
1988. Chief executive's rejection of bill has 
made it priority for 101st Congress. 

Television networks and National Associa- 
tion of Broadcasters let White House know 
they backed legislation last year, but Presi- 
dent found measure "counterproductive" 
and at odds with broadcasters' First Amend- 
ment rights. Measure would have put com- 
mercial limits on children's programs of 10.5 
minutes per hour on weekends and 12 min- 
utes on weekdays. It also required broad- 
casters to serve "special needs" of children, 
which FCC would have to take into account 
at renewal. 

Alternative approach to regulating chil- 
dren's TV has been offered by Representa- 
tives Tom Tauke (R -Iowa) and Al Swift (D- 
Wash.), who introduced bill that would 
remove antitrust barriers, allowing broad- 
casters voluntarily to agree on commercial 
limits. 

To discourage groups from using renewal 
process to "extort" money from broadcast- 
ers, FCC at March 30 meeting restricted 
payments broadcasters may make to chal- 
lengers in settlements of comparative re- 
newal cases and for withdrawals of petitions 
to deny renewals. 

FCC banned all settlement payments in 
return for withdrawing competing applica- 
tions prior to initial decision in comparative 
hearing by administrative law judge and, af- 
ter decision, limited such payments to "le- 
gitimate and prudent expenses." Likewise, it 

limited payments for withdrawal of petitions 
to deny to expenses 

FCC also required challengers in compar- 
ative renewal hearings to make more de- 
tailed financial and ownership disclosures 
and eliminated presumption that successful 
challenger would be able to acquire incum- 
bent's transmitter site. 

Apparently because of concerns ex- 
pressed by Congress, FCC deferred action 
on revamping renewal expectancy criteria. 
Incumbents that win renewal expectancies 
are virtually assured renewal. 

In separate proceeding, FCC proposed at 
Jan. 30 meeting replacing comparative 
hearings with lottery to choose among com- 
peting applicants for new radio and full - 
power television stations. If it adopts lottery it 

will be over objections of communications 



Why should a mid-size, 
independent broadcaster 

go with D -2? 

Look at the big picture. 

Like many mid -size markets around 
the country, the Orlando community 
is in constant change. 

As individuals and business gravi- 
tate toward new lifestyles, this market 
is clearly in a growth phase. So to 
maintain their position as "Florida's 
favorite", WOFL -TV is focused on the 
future. 

We see digital as an investment 
in the next decade. Mid -size does 
not mean that our needs are appre- 
ciably different from those of a net- 
work affiliate or larger independent 
broadcaster. There's a growing list 
of highly visible corporate clients 
expressing interest in a broad range 
of commercial services. Not to 
mention the need for a variety 

of public service announcements. 
But whether its in -house commer- 
cial production, sales training tapes 
or PSAS, what we do needs to reflect 
our own high standards. 

The Sony DVR -10 digital VTR 
helps us satisfy all those needs 
and more. On -air graphics, digital 
to analog post, four digital audio 
channels, those are all things that 
make a difference. 

And wee been a Sony customer 
for some time. VTR's, editors, con- 
soles -all from Sony. When the DVR- 
10 was ready for delivery, we were 
ready. No questions. The only 
thing we had to do was plug it 

Doyas. 

SONY 

Jim Doyas, 
Chief Engineer, 
WOFt. -TV, 
Orlando, Fla. 

To find out how a Sony Digital 
VTR measures up to your market, 
call 1- 800 -635 -SONY, or stop by 
and talk to us at NAB. 

Sony Commonrcalions Products Co 1600 Queen Anne Road. 
Teaneck. New Jersey 07666 ©1989 Sony Corporation of 

America Sony 6 a regstered trademark of Sorry 
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attorneys and key members of Congress. 
Comparative new process is also at issue 

in Marco, Fla., case FCC approved settle- 
ment in which license for new FM in Marco 
will go to established broadcaster who was 
not among original applicants. Several citi- 
zen groups have petitioned FCC to recon- 
sider approval, contending that it circum- 
vented established procedures designed to 
promote diversity of ownership in broadcast- 
ing. 

Compulsory License 

FCC voted in October 1988 to recommend 
Congress abolish 12- year -old compulsory 
copyright license, at least for distant signals, 
saying move would benefit consumers, 
broadcasters and cable programing ser- 
vices (BROADCASTING, Oct. 31, 1988). 

Telco -cable -FCC has tentative plans to 
hold en banc hearing in June to air industry 
views on cable -telco issue. Agency initiated 
debate on whether telcos should be allowed 
to provide cable services in July 1988 when 
it tentatively voted 2 -1 to recommend that 
Congress lift telco -cable crossownership 
ban. 

However, FCC may not be able to affirm 
decision. Commissioner James Quello is- 
sued statement Jan. 13, saying he was re- 
considering vote favoring repeal. And Corn - 
missioner Patricia Diaz Dennis, who voted 
against "tentative conclusion," continues to 
feel ban against telcos controlling program- 
ing should be retained, although she be- 
lieves telcos should be allowed to offer vid- 
eo transmission services as common 
carriers. 

FCC move follows National Telecommuni- 
cations and Information Administration re- 
port on cable TV regulation recommending 
telephone companies be allowed to serve 
as transporters of others' programing, al- 
though not as programers themselves, in 
telcos' own service areas (BROADCASTING, 
June 20, 1988). 

At present, barriers to such BOC cross - 
ownership include not only FCC regulations 
and 1984 Cable Act but also modified final 
judgment issued by U.S. Judge Harold 
Greene in his supervision of breakup of 
AT &T. NTIA has petitioned FCC to preempt 
Greene's regulation of BOC's, arguing that 
judge is hampering their entry into informa- 
tion services, including cable. 

Duopoly, one -to-a- market -FCC voted 
Oct. 27, 1988, to relax duopoly rules to allow 
closer spacing of commonly owned AM and 
FM stations, arguing that impact on diversity 
would be negligible and that it would allow 
some broadcasters to reap certain econo- 
mies of scale. 

BY THE NUMBERS 
Summary of broadcasting and cable 

B R 

SERVICE 

Commercial AM 

O A D C A S 

ON AIR 

4,948 

T I N G 

CP's ' 

268 

TOTAL' 

5,216 

Commercial FM 4,174 676 4,850 

Educational FM 1,383 257 1,640 

:Total Radio 10,505 1,201 11,706 

FM translators 1,689 392 2,081 

Commercial VHF TV 

Commercial UHF TV 

545 

517 

24 

229 

569 

746 

Educational VHF TV 121 6 127 

Educational UHF TV 217 28 245 

Total TV ... 
VHF LPTV 

:. .M 
300 

N 
205 505 

UHF LPTV 

VHF translators 

324 

2,717 

1,508 

118 

1,832 

2,835 

UHF translators 2,111 457 2,568 

Total subscribers 49,538,000 

Homes passed 73,900,000 

Total systems 8,000 

Household penetrationt 54.8% 

Pay cable penetration 
{ 

32% 

Includes oft -air licenses t Penetration percentages are of TV household universe of 
904 million r Construction permit 3 Instructional TV fixed service. 3 Studio- transmit- 
ter link 
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Using same justification, FCC relaxed pol- 
icy for waivers to one -to- market rules Dec. 
12, 1988, saying it would look favorably on 
waiver requests involving top 25 markets 
with at least 30 broadcast "voices." Capital 
Cities/ABC, Great American Broadcasting 
(formerly Taft Broadcasting) and New En- 
gland Television (wNEV -TV Boston) were first 
to apply for waivers under new policy; their 
requests are pending. 

Broadcast- newspaper -Appropriations 
bill (H.R. 4782), which was signed into law, 

includes provision that prevents FCC from 
reexamining its broadcast -newspaper 
crossownership rules. 

Rupert Murdoch won victory in U.S. Court 
of Appeals in Washington March 29, 1988, 

when court ruled that statute passed by 
Congress in session's final hours violated 
First and Fifth Amendments by prohibiting 
FCC from extending current waivers of rule 

banning newspaper -television station cross - 
ownership. 

Total of 10 permittees and applicants to 
launch Direct Broadcast Satellites (DBS) be- 
lieve that high -power Ku -band birds 10 
times more powerful than average C -band 
birds will mean direct -to -home television re- 
ception via downlinks one -tenth size of aver- 
age C -band dishes. Smaller, more afford- 
able dishes would then theoretically lead to 
expanded home satellite market well be- 
yond current two million C -band consumers. 
Variety of large and small companies have 
failed 1980's, however, 
high -power Ku -band DBS off ground. Most 
agree on need to bring together "business 
system," including consumer equipment 
manufacturers, programers and cable oper- 
ators, last as likely retailers to home market. 

Hughes Communications, operator of 
largest fleet of U.S. C -band satellites, top 
cable operator Tele- Communications Inc., 
through subsidiary, Tempo Enterprises, and 
group broadcaster Hubbard Broadcasting 
are among applicants proposing to launch 
services as early as 1992. 

FCC staff says that, once its paired orbital 
assignment proposal is settled -not for 
"several months " -assignments will be 
made. Due to spectrum shortage, they say, 
possibility exists that comparative process 
may have to be devised. 

'Blue ribbon committee of FCC's advisory 
committee on advanced television service 
(ATS) has approved second interim report 
on progress toward recommendation of 
HDTV transmission standard. It outlines 
some of problems, such as agreement on 
software to be used for subjective testing of 
HDTV transmission systems, that must be 
worked out before testing begins. Complete 
test plan is expected to be completed and 
approved in July. During blue ribbon com- 
mittee meeting April 17, group pushed back 
its goal for beginning of testing from Oct. 1 

to Jan. 2, 1990. 



We're putting a new spin 
on the wheel. 

It's been said that all good things 

must come to an end. Well, accord- 

ing to the latest ratings, that theory can 

be applied to Wheel of Fortune's reign in 

access. Because ENTERTAINMENT 

TONIGHT is beating the 

tiring game show two out 

of three times with adults 18 -49, 

in more top 50 markets than any 

other program. So if you're still look- 

ing for counterprogramming that works, 

stop spinning your wheels. And 

move ENTERTAINMENT 

TONIGHT to access. 
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House Telecommunications Subcommit- 
tee members and government and industry 
witnesses at hearings held March 8 -9 ques- 
tioned State Department's support for 1,125/ 
60 HDTV production system before CCIR. 
Following hearings, Subcommittee Chair- 
man Ed Markey (D- Mass.) and John Dingell 
(D- Mich.), latter chairman of parent Energy 
and Commerce Committee, sent letter to 
State Department asking it to discontinue 
support for 1,125/60 while U.S. govern- 
ment's decision is reconsidered by Com- 
merce Department. 

Commerce's National Telecommunica- 
tions and Information Administration recently 
received comments on inquiry into HDTV 
production systems. Opinion over whether 
U.S. government should continue to support 
establishment of 1,125/60 as world standard 
was split. Out of 37 filings, 13 supported, 17 
opposed and seven did not give specific 
position on 1,125/60. 

Commerce Secretary Robert Mosbacher 
told lawmakers at March 8 hearing he has 
made HDTV top priority and is anxious to 
work with Congress. He is expected to re- 
port back to subcommittee with recommen- 
dations on how U.S. can become serious 
player in anticipated HDTV marketplace. 
Two bills aimed at encouraging develop- 
ment and manufacturing of HDTV equip- 
ment are pending in House but no immedi- 
ate action is expected. 

Defense Department will provide up to 

$30 million in funding to private organiza- 
tions researching and developing new, low - 
cost methods of displaying and processing 
HDTV pictures. Pentagon hopes program 
will lead to mass production of low -cost, 
high -resolution screens for consumer and 
defense applications. Defense Advanced 
Research Projects Agency received 82 pro- 
posals. 

On Sept. 1, 1988, FCC tentatively decided 
to eliminate from standardization consider- 
ation transmission systems with continuous 
9 mhz channel, incompatible with NTSC 
sets. Move eliminates possibility of terrestrial 
standardization of NHK's MUSE -E system. 
Commission also decided to restrict any 
possible additional spectrum for advanced 
television broadcasting to currently allotted 
VHF and UHF television spectrum. Use of 
band above 1 ghz for augmentation chan- 
nels was ruled out. 

FCC has delayed decision on petition to 
reallocate UHF channels in eight markets to 
land mobile radio until determination has 
been made that UHF channels in question 
will be needed for broadcasting high- defini- 
tion systems. During April 17 meeting of 
FCC's advisory committee on advanced 
television service. FCC staff said that noth- 

ing has changed concerning reallocation of 
spectrum since proceeding was suspended 
in 1987 and that it did not foresee change in 
near future (See "High- Definition Televi- 
sion"). 

cqu s on 

Time Inc. and Warner Communications Inc. 
announced definitive agreement to merge, 
creating Time Warner Inc. New company 
would have pro forma revenues of $10 bil- 
lion in 1989 if merger were completed, mak- 
ing it largest media and entertainment corn - 
pany in world. According to agreement 
announced March 4, Warner shareholders 
will exchange each share of Warner stock 
for .465 of one share of Time stock. Warner 
shareholders will end up holding majority of 
Time Warner. Justice Department said April 
6 that it would not oppose merger on anti- 
trust grounds. To preserve tax benefits of 
merger set -up, companies amended their 
agreement in mid -April: preliminary stock - 
swap preceding merger completion will take 
place only if third party buys or makes offer 
for certain amount of stock of either compa- 
ny. Merger requires shareholder approval of 
both companies, as well as approvals from 
FCC and municipal governments regarding 
change in ownership of companies' cable 
systems. Merger completion expected this 

Advertisement 
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Will "60 Minutes" 
Criticize Itself? 
"60 Minutes" is famous for exposing 

wrongdoing, but now it is faced with a 
difficult test of its own integrity. Will it 
expose its own wrongdoing? On Feb. 26, 
it aired a program that gave viewers the 
false impression that apples pose a serious 
cancer risk to consumers because a small 
percentage of the apple crop is sprayed 
with a chemical called Alar. It told its vast 
audience that many scientists believed that 
Alaris the most potent cancer -causing agent 
in our food supply. 

That program and the resulting publi- 
city did enormous harm to the apple grow- 
ers. It could be compared to the damage 
done to the fishing industry in Alaska by 
the millions of gallons of oil that were 
spilled when the tanker, Exxon Valdez, hit 
a reef. The big difference is that the pro- 
ducer of the "60 Minutes" program, David 
Gelber, knew exactly what he was doing in 
putting on a program that misled viewers 
into thinking apples are a health hazard. 
People who knew the facts begged him to 
tell the whole story, not an inaccurate, one- 
sided version. Those pleas were ignored. 

The mate steering the Exxon Valdez at 
least tried to avoid the reef as soon as he 
was warned he was on the wrong course. 

Don Hewitt, the executive producer of 
"60 Minutes," has disclosed that he has 
decided to do a second program about 
apples and Alar. This is in response to the 
heavy criticism of the program. Hewitt 
told us, "We need to hear from the apple 
producers and everybody concerned, and 
that is what we plan to do." At first glance, 
that sounds like CBS is planning to clean 
up its spill of misinformation about apples. 

That may not be the case at all. The 
man in charge of the second program is 
David Gelber, the producer who created 
the mess in the first place. That is like 
putting Captain Hazelwood back on the 
bridge of the Exxon Valdez. Gelber has a 
serious conflict of interest. His own inter- 
est lies in trying to make it appear that there 
was little or nothing wrong with the pro- 
gram that did all that damage to the apple 
growers. Don Hewitt seems to share that 
view. He said that he wasn't convinced 
that the first program "was all that unfair." 

But a month before "60 Minutes" aired 
the charge that Alar is the most potent 
cancer -causing agent in our food supply, 
the Environmental Protection Agency 
(EPA) had disclosed that tests on mice had 

failed to show that Alar itself caused can- 
cer. Don Hewitt didn't know that, and was 
shocked to learn about it. He seemed not to 
know that Gelber had refused to air the 
views of top scientists who believe that 
eating apples is no more risky than drink- 
ing tap water and is even less risky than 
eating peanut butter. 

Science magazine deplored the dissemi- 
nation of wild, unfounded fears about 
apples. It said that "it may be time to 
develop appropriate (constraints) so that 
victims of irresponsible information have 
redress." CBS has an obligation to tell its 
viewers the reassuring information about 
Alar and apples that was deliberately with- 
held from the first program. It should 
frankly expose its own wrongdoing. That 
should not be entrusted to David Gelber, 
the man who made the mess in the first 
place. 

/Á1I1Ì 
A three -minute radio commentary 
available five days a week as a 
public service. For a sample tape, 
please call Deborah Lambert 
ACCURACY IN MEDIA 
1275 K Street, N.W., Washington, D.C. 
(202) 371 -6710 
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America's 
fastest growing 
radio network is 

now #2 
...and heading higher. 
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Since its debut in 
RADAR 29, Transtar 
has posted nine 
consecutive 
increases, to become 
the #2 ranked 25 -54 
adult radio network. 

That unparalled 
growth gives 
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Transtar advertisers 
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they're buying it 
right. 
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strong, you should 
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fall. 
D MSO's United Cable Television Corp. 

and United Artists Communications Inc. said 
Feb. 9 that they had reached agreement in 
principle on revised terms of their expected 
merger to form new company, United Artists 
Entertainment Co. (UAE). Companies had 
said in January that they would be unable to 
meet Feb. 28 merger deadline and were 
reexamining their definitive merger agree- 
ment signed in March 1988 and amended in 
September 1988. Under that agreement, 
current United Artists stockholders would 
exchange each share for one share each of 
UAE class A and class B common stocks. 
United Cable stockholders would have op- 
tion to receive either cash or unit of stock 
and right to sell that stock to Tele- Communi- 
cations Inc. at specified times in future. Un- 
der terms of new agreement, cash price for 
United Cable shares has been raised 10 %, 
to $37.50. ICI, which owns about 41% of 
United Cable and 66% of United Artists, 
would own majority of newly formed UAE. 
Companies have filed revised proxy materi- 
als at SEC. 

Jack Kent Cooke signed letter of intent 
in January to sell 700,000- subscriber Cooke 
Cable Vision to consortium of seven opera- 
tors for estimated $1.47 billion. In late 
March, Cooke said he had terminated sale 
process, but representative of buyer group 
said deal was still in negotiations. Buyers, 
assembled by San Francisco -based Inter - 
Media Partners working with broker Daniels 
& Associates, plan to split up among them- 
selves systems in 19 states. Purchasing 
group includes Robin Cable TV, partnership 
formed by InterMedia and Frank Washing- 
ton; Tele- Communications Inc.; TCA Cable 
TV; Hawk Cable, joint venture of Goshawk 
Corp. and Adelphìa Communications Corp.; 
Falcon Cable; Chambers Communications, 
and Rock Associates. 

11:=IM 
Broadcast and cable industries appear to 
be at impasse on must carry. National Asso- 
ciation of Broadcasters President Eddie 
Fritts is urging Congress to reregulate cable 
by adopting legislation that would establish 
must -carry requirements and channel repo- 
sitioning rules (BROADCASTING, April 17). 
Fritts and National Cable Television Associa- 
tion President James P. Mooney have been 
trying to hammer out deal on must -carry 
language which they would then take to 
Congress. Basis of negotiations is inter-in- 
dustry agreement on must carry that cable 
says it can live with, but broadcasters want 
to go beyond it and demanded that any 
legislation contain language protecting 
broadcaster's signal from being shifted off - 
channel. Broadcasters also want must carry 
for high- definition signals. Both demands 
are believed to be unacceptable to cable. 

Network Rules 

FCC's financial interest and syndication 
rules are fast becoming hot item in Washing- 

ton. Networks and Hollywood have been 
meeting but seem far from reaching com- 
promise on rules. Networks say they want 
modification not repeal while Motion Picture 
Association of America formed coalition 
whose aim is to preserve rules (BROADCAST- 

ING, April 24). No action on Hill or FCC is 
anticipated. 

FCC's network rules are being reviewed, 
and several may be modified or eliminated 
on ground that networks now face stiff com- 
petition. FCC rid its books of two -year limit 
on term of affiliation agreements between 
networks and stations at March 16 meeting. 
It has opened proceeding looking at rules 
prohibiting networks from representing affili- 
ates in spot advertising market and from 
owning cable systems. 

Proposal to eliminate network -cable 
crossownership ban has proved highly con- 
troversial. In comments, cable industry 
joined networks in calling for repeal of ban, 
but network affiliates and advertisers argued 
for its preservation. 

Network rules were put on books to limit 
power of major networks, namely ABC, CBS 
and NBC. And FCC has taken actions indi- 
cating that it is disinclined to apply them to 
other, smaller networks that have emerged. 
It ruled that financial interest and syndica- 
tion rules and prime time access rules do 
not apply to Spanish -language Univision 
network, and it granted waivers of PTAR and 
dual network rule to Home Shopping Net- 
work. 

Public Broadcasting 

PBS and NAPTS held annual public TV 

meeting April 9 -12 in San Diego where con- 
sensus formed around proposal to create 
national programing 'czar' at PBS with more 
centralized authority.NAPTS board expects 
to endorse one proposal next fall to CPB, 
which must report to Congress next January 
on efficiency of national program funding 
processes. 

CPB asked House April 18 and Senate 
March 17 to provide full $265 million autho- 
rized for fiscal 1992, plus remainder of $200 
million authorized for replacement of satellite 
due to expire in 1991. Administration would 
cap CPB funding at 1991 figure of $242 
million and would also stop funding satellite 
replacement project at amount already ap- 
propriated for 1990, $56.8 million. 

Towery asked Congress on March 21 to 
remove CPB from Inspector General Act, 
citing concerns that First Amendment rights 
of public broadcasters could be threatened 
by inspector's authority to deem programing 
or other budget items unnecessary. Board 
also adopted $254,339,038 FY 1990 bud- 
get. 

PBS board adopted $26,228,658 FY 1990 
budget April 12, representing 6.09% in- 

crease over 1989. NAPTS board adopted 
$2.1 million FY 1990 budget same day. NPR 
board Feb. 7 -8 set tentative $20.3 million FY 

1990 member dues level ceiling. Current 
plans call for July start-up of expanded 
newscasts. In January, board appointed 10- 
member working group of "citizen leaders" 
to advise NPR on strategic plan for 1990's 
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You know the ratings success story 
of Transtar's Special Blend.* 
Now, just listen to what 
Special Blend is doing 
for sales: 

"First, we saw the increase in audience 
in our primary demo...and now, 
sales are trending up! We're very 
optimistic." 

Jim DeCaro, Exec. VP /GM 
EAZY 101, Philadelphia 

"Our local and regional business 
is up nearly 50% from a year ago. 
Advertiser response to this 
format has just been tremendous." 

Jack Moran, GM 
WUUU -FM, Utica/Rome 

"Advertisers and agency reps 
are calling us to say how 
much they like the change 
from instrumental Easy 
Listening to Special Blend. 
People who weren't buying 
us before now feel the 
station is reaching a 
very desirable 
audience...the Money 
Demos." 

ike Elliott, GM 
ZG -FM, Lincoln 

Find out about the soft vocal format that will 
increase your share...of 25 -54 Adults and 
advertising dollars...Special Blend from Transtar. 

Call Us today at 800 -654 -3904. 

The Quality Satellite Network 

.9 AQH Share, Adults 25 -54, Fall '88 
iladelphia Arbitron, Mon -Sun 6A- 12Mid. 



Dateboo(0 
u indicates new listing 

This week 
May 1- Maximum Service Telecasters engineer- 
ing breakfast, held during National Association of 
Broadcasters convention (see above). Ballroom F- 

G, Las Vegas Hilton, Las Vegas. 

May 1 -Royal Television Society annual meeting, 
hosted by Capital Cities/ABC, during National As- 
sociation of Broadcasters convention. Las Vegas. 
Information, in London: (011) -44 -1- 387 -1970. 

May 2- Broadcast Pioneers annual breakfast, 
during National Association of Broadcasters con- 
vention (see listing above). Las Vegas Hilton. 
(212) 586-2000. 

May 3- Caucus for Producers, Writers and Direc- 
tors general membership meeting, featuring mem- 
bers of New York Business Roundtable. Chasen s, 

Los Angeles. Information: (213) 652 -0222. 

May 3- National Academy of Television Arts and 
Sciences, New York chapter, newsmaker lun- 
cheon. Speaker: Michael Laibson, executive pro- 
ducer, NBC -TV's Another World. Copacabana, 
New York. Information: (212) 765 -2450. 

May 3- Colloquium, sponsored by Annenberg 
Washington Program, in which Stuart Brotman, 
fellow of Annenberg Washington Program, will 
propose creation of council to handle communica- 
tions policy issues. Offices of Annenberg, Willard 
Office Building, Washington. Information: (202) 
393 -7100. 

May 4- "Cable: Remaking the Deal," Hollywood 
Cable Forum luncheon panel closing National Ca- 
ble Month. Discussion participants include Tony 
Cox, chairman -CEO, Showtime; Kay Koplovitz, 
president -CEO, USA Network; Robert Cooper, se- 

nior VP, HBO Pictures, and Sanford Wernick, pres- 
ident, Brillstein Co. Regent Beverly Wilshire, Los 
Angeles. Information: (202) 775 -3611. 

May 4- Seminar, "Managing a Diverse Workforce: 
Challenges and Rewards," sponsored by Minor- 
ities in Cable, Colorado chapter. Scanticon Con- 
ference Center, Englewood, Colo. 

May 44- National Association of Telecommuni- 
cations and Advisors regional telecommunica- 
tions conference. Red Lion Inn, Portland, Ore. In- 
formation: (202) 626 -3160. 

May 5- Georgia Association of Broadcasters sec- 
ond annual AM -Only Day. Macon College, Macon, 
Ga. 

May 6- "TV 2001. The Future of Television: Pro- 
graming, Distribution Systems and Technology," 
seminar sponsored by Academy of Television 
Arts and Sciences, Activities Committee. Direc- 
tors Guild Theater, Los Angeles. 

May 
May 7- 10- Canadian Cable Television Associa- 
tion 32nd annual convention and "Cablexpo." 
Theme: "Picture Tomorrow." Metro Toronto Con- 
vention Center, Toronto. Information: (613) 232- 
2631. 

May 7- 10- Association of National Advertisers 
advertising financial management conference. In- 
nisbrook, Tarpon Springs, Fla. Information: (212) 
697 -5950. 

May 8.9-- Corporation for Public Broadcasting 
board meeting. Washington. 

May 9- Action for Children's Television Achieve- 
ment in Children's Television awards. Bartos The- 

ater, Massachusetts Institute of Technology Media 
Laboratory, Cambridge, Mass. Information: (617) 
876 -6620. 

May 9- Hollywood Radio and Television Society 
newsmaker luncheon. Speaker: Ted Turner. Ques- 
tion and answer session follows speech. Beverly 
Wilshire hotel, Los Angeles. Information: (818) 
769 -4313. 

May 10- National Academy of Television Arts 
and Sciences, New York chapter, newsmaker lun- 
cheon. Speaker: Dick Kurlander, VP- director of 
programing, Petry Television. Copacabana, New 
York. Information: (212) 765 -2450. 

May 10- Foundation for American Communica- 
tions public and the press conference, "Fear, 
Trust and Acceptable Risk: New Challenges for 
the Public and the Press." National Press Club, 
Washington. Information: (213) 851 -7372. 

May 10- Connecticut Broadcasters Association 
annual spring convention. Parkview Hilton hotel, 
Hartford, Conn. 

May 10- Academy of Television Arts and Sci- 
ences screening of first and second place winners 
in 10th annual Frank O'Connor Memorial College 
Television Awards. DGA Theater, Los Angeles. 
Information: (818) 953 -7568. 

May 10.12- Concert Music Broadcasters Associa- 
tion annual meeting. Adam's Mark hotel, St. Louis. 

May 11- Presentation of National Media Owl 
Awards by Retirement Research Foundation for 
"outstanding film, videotapes and television pro- 
grams that address issues related to aging, cap- 
turing authentic images of older persons and illu- 
minating the challenge and promise of an aging 
society." Chicago. Information: Joyce Bolinger, 
Center for New Television, 912 S. Wabash, Chica- 
go 60605; (312) 427 -5446. 

Major Meetings 

April 29 -May 2- National Association of Broad- 
casters 67th annual convention. Las Vegas Con- 
vention Center, Las Vegas. Future conventions: 
Atlanta, March 31 -April 3, 1990; Las Vegas, April 
13 -16, 1991; Las Vegas, April 11 -14, 1992, and 
Las Vegas, May 1 -4 (tentative), 1993. 

May 11- 15- American Women in Radio and 
Television 38th annual convention. Waldorf-As- 
toria, New York. Information: (202) 429 -5102. 

May 17- 20- American Association of Advertis- 
ing Agencies 71st annual convention. White Sul- 
phur Springs, W. Va. 

May 17- 21- Annual Public Radio Conference. co- 
ordinated by National Public Radio. St. Francis 
hotel, San Francisco. 

May 2023- NBC -TV annual affiliates conven- 
tion. Hyatt Embarcadero, San Francisco. 

May 21- 24- National Cable Television Associa- 
tion annual convention. Dallas Convention Center, 
Dallas. 

June 34- CBS -TV annual affiliates meeting. 
Century Plaza, Los Angeles. 

June 5- -- Broadcasting /Cable Interface Ill, tele- 
communications policy seminar sponsored by 
Federal Communications Bar Association and 
BROADCASTING magazine. Hyatt Regency 
Washington, on Capitol Hill. Information: Patricia 
Vance. (202) 659 -2340. 

June 1013 -- American Advertising Federation 
annual national conference. J.W. Marriott, Wash- 
ington. 

June 12-15--ABC-TV annual affiliates meeting. 

Century Plaza. Los Angeles. 

June 17 -23- -16th International Television Sympo- 
sium. Montreux, Switzerland. Information: 41 -21- 
963 -3220. 

June 20-23- National Association of Broadcast- 
ers summer board meeting. Washington. 

June 2145- Broadcast Promotion and Market- 
ing Executives & Broadcast Designers Associa- 
Hon 33rd annual seminar. Cobo Center, Detroit. 

Aug. 20-23 -Cable Television Administration 
and Marketing Society annual conference. Marri - 
Ott. Chicago. 

Aug. 27- 29--- Eastern Cable Show, sponsored by 
Southern Cable Television Association. Merchan- 
dise Mart, Atlanta. Future convention: Sept. 16-18, 
1990, Washington Convention Center, Washing- 
ton. 

Sept. 13-16- Radio -Television News Directors 
Association annual convention. Kansas City Con- 
vention Center, Kansas City, Mo. 

Sept. 13-16--Radio '89 convention, sponsored by 
National Association of Broadcasters. New Or- 
leans. Future meetings: Sept. 12 -15, 1990, Bos- 
ton, and Sept. 11 -14 (tentative), 1991, San Fran- 
cisco. 

Oct 3-5 -- Atlantic Cable Show. Atlantic City Con- 
vention Center, Atlantic City, N.J. Information: 
(609) 848 -1000. 

Oct. 5.8- Society of Broadcast Engineers fourth 
annual national convention. Kansas City, Mo. In- 
formation: 1-800-225-8183. Future convention. 
Oct. 11 -14, 1990. St. Louis. 

Oct 12- 16- MIPCOM, international film and pro- 
gram market for TV, video. cable and satellite. 
Palais des Festivals, Cannes, France. Information: 
Perard Associates, (212) 967 -7600. 

Oct. 2145- Society of Motion Picture & Televi- 
sion Engineers 131st technical conference and 
exhibit. Los Angeles Convention Center. 

Nov. 13.15 -- Television Bureau of Advertising 
annual meeting. Century Plaza hotel, Los Angeles. 

Dec. 13.15 -- Western Cable Show, sponsored by 
California Cable Television Association. Ana- 
heim Convention Center, Anaheim. Calif. 

Jan. 3-6, 1990 -Association of Independent Tele- 
vision Stations annual convention. Century Plaza. 
Los Angeles. Future convention: Jan. 7 -10, 1991, 
Century Plaza, Los Angeles. 

Jan. 16-19, 1990- -27th annual NATPE Interna- 
tional convention. New Orleans Convention Cen- 
ter, New Orleans. 

Jan. 18-21, 1990-Radio Advertising Bureau an- 
nual Managing Sales Conference. Loews Anatole, 
Dallas. Future conference: Feb. 1 -4, 1991, Loews 
Anatole. Dallas. 

Jan. 27-31, 1990- National Religious Broadcast- 
ers 46th annual convention. Sheraton Washington 
and Omni Shoreham hotels, Washington. 

April 18-20, 1990-Broadcast Financial Manage- 
ment Association 30th annual meeting. Hyatt Re- 
gency, San Francisco. 

Sept. 21 -25, 1990 -International Broadcasting 
Convention. Brighton Convention Center, Brigh- 
ton, England. 
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Just what 
gives us 
the nerve 
to say 
no other 
transmitters 
are in our league? 
The simple fact that no other transmitters back up the claim like the Toshiba 
2000 Series VHF Transmitters. 

Because while others are busy introducing their first generation solid state 
design, Toshiba is years ahead with the introduction of their second 
generation. The most transparent available. 

Because no other transmitters come with Toshiba's 35 years of pr o 
experience and unsurpassed reliability. 

Or Toshiba's remarkable high tech design features. Like our exclusive new 
RF Power MOSFET Progressive Air Cooling System. One -to -one power 
supply -amplifier redundancy. And superb MTBF ratings. 

Or Toshiba's in -house production of all key components. For cost- efficiency 
you can take to the bank. From the front access, lightweight plug -in 
modules to the last rivet and weld, the 2000 Series concept focuses on both 
the obvious efficiencies of purchase price and the more subtle efficiencies 
of designed -in high stability to minimize adjustments and training. 

Wrap it up with outputs that range from 5KW to 64KW - as well as technical 
support, service and parts from Midwest's centrally -located headquarters - 
and we think you'll agree, it doesn't take nerve to say we're in a league all 
our own... it just takes a firm grasp of reality. 

MIMI= 
Communications Corp. 

One Sperti Drive 

Edgewood.KY 41017 
(606) 331-8990 

For complete information on the Toshiba 
2000 Series, call the sales representative 
in a league all his own. Call Midwest. 

See Us at NAB Booth #4568 
Outdoor Booth #A110 
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32KW 2000 Series VHF TRANSMITTER 

1 



May 11 -New Hampshire Association of Broad- 
casters radio sales seminar. Sheraton Wayfarer, 
Bedford, N.H. 

May 11- Virginia Association of Broadcasters 
annual congressional visits. Quality Inn -Capitol 
Hill, Washington. 

May 11- 15- American Women in Radio and Tele- 
vision 38th annual convention. Theme: "Taking 
Charge of the Future." Speakers include FCC 
Chairman Dennis Patrick: Elizabeth Dole, secre- 
tary, Department of Labor; FCC Commissioner 
James Cluello; Brenda Fox, VP- general counsel, 
National Cable Television Association; Jeff Smu- 
lyan, president -chairman, Emmis Broadcasting. 
and Stanley Hubbard, president -CEO, Hubbard 
Broadcasting. Waldorf- Astoria, New York. Infor- 
mation: (202) 429 -5102. 

May 12 -Oregon Association of Broadcasters 
sales seminar. Hilton, Eugene. Ore. 

May 12-MW Networks local advertising sales 
workshop. Hyatt Regency O'Hare, Chicago. Infor- 
mation: Brad Samuels, (312) 565 -2300. 

May 14- 18- National Federation of Community 
Broadcasters annual conference. Berkeley confer- 
ence center, Berkeley, Calif. Information: (202) 
797 -8911. 

May 15- Annual presentation of Commendation 
Awards, sponsored by American Women in Ra- 
dio and Television. Waldorf- Astoria, New York. 
Information: (202) 429 -5102. 

May 16- International Radio and Television So- 
ciety annual meeting and Broadcaster of the Year 
luncheon, honoring Larry King. Waldorf- Astoria, 
New York. Information: (212) 867 -6650. 

May 16- Advanced television systems sympo- 
sium sponsored by Society of Broadcast Engi- 
neers, chapter, with national SBE. Studio 8G. 
NBC, Rockefeller Center, New York. Information: 
(212) 752 -3222. 

May 17 -New Jersey Broadcasters Association 
annual engineering seminar. Woodlawn. Douglass 
College, New Brunswick, N.J. Information: (201) 
247 -3337. 

May 17- Academy of Television Arts and Sci- 
ences forum luncheon. Keynote speaker: William 
Sessions, FBI director. Beverly Wilshire hotel, Los 
Angeles 

May 17- National Academy of Television Arts 
and Sciences, New York chapter, drop -in lun- 
cheon. Speaker: George Back, president. All 
American Television. Copacabana. New York. 

May 17- 18-Ohio Association of Broadcasters 
spring convention. New Market Hilton, Canton, 
Ohio, 

May 17- 20- American Association of Advertising 
Agencies 71st annual meeting. Speakers include 
NBC News President Michael Gartner. Greenbrier, 
White Sulphur Springs, W. Va. 

May 17- 21- Annual Public Radio Conference, co- 
ordinated by National Public Radio. St. Francis 
hotel, San Francisco. 

May 18-20--Puerto Rican Radio Broadcasters 
Association annual convention. Regency hotel. 
Condabo, P.R. 

May 19-21-Vermont Association of Broadcast- 
ers 38th anniversary convention. Sugarbush Inn, 
Warren, Vermont. 

May 20-41st annual Los Angeles Area Emmy 
Awards presentation (telecast), sponsored by 
Academy of Television Arts and Sciences. Pasa- 
dena Civic Auditorium, Pasadena, Calif. Informa- 
tion: (818) 763 -2975. 

May 20.23- NBC -TV annual affiliates convention. 
Hyatt Embarcadero, San Francisco. 

May 21 -24- National Cable Television Associa- 
tion annual convention. Dallas Convention Center, 
Dallas. Information: (202) 775 -3629. 

May 21 -27 -Input '89, international public televi- 
sion screening conference, "annual forum for the 
exchange of program ideas among producers. 
programers and others interested in improving the 

April 24 "Changing Hands" item on 
wrEN(rv) Albany, N.Y., and wcoc(rv) 
Adams, Mass., failed to mention 
$6.75 million noncompete agreement. 
Total value of deal Is $38.75 million. 

April 24 "In Brief" item on WOR(AM) 
New York, incorrectly identified FCC 
as party that declared RKO unfit li- 
censee. RKO was declared unfit by 
administrative law judge, and FCC 
has been approving settlements. 

o 

KBLRITVI Paradise, Nev., which is 
broadcasting Faroudja Laborato- 
ries SuperNTSC transmission sys- 
tem during the National Association of 
Broadcasters convention, was incor- 
rectly identified as being on ch. 3 in 
April 24 NAB equipment advance. 
Station Is on ch. 39. 

quality of public television around the world.' 
Stockholm, Sweden. Information: (803) 737 -3434 

May 22- George Foster Peabody Awards lun 
cheon, sponsored by Broadcast Pioneers. Plaza 
hotel, New York. Information: (212) 586 -2000. 

May 22- 24- Association of National Advertisers 
creative advertising media strategy, promotion 
strategy. Stouffer Westchester hotel, White Plains, 
N.Y. Information: (212) 697 -5950. 

May Presentation Best on Long Island 
Awards for "outstanding marketing and advertis- 
ing campaigns." sponsored by Long Island Ad- 
vertising Club. John Cranford Adams Playhouse, 
Hofstra University, Hempstead, N.Y. 

May 23- Broadcast Pioneers, Philadelphia chap- 
ter, "Person of the Year" award, to Eugene 
McCurdy, past president of Pennsylvania Associa- 
tion of Broadcasters and past chairman of Associ- 
ation of Independent Television Stations. Adam's 
Mark hotel, Philadelphia. 

May 24- Federal Communications Bar Associa- 
tion monthly luncheon. Speaker: Robert Kahn, 
president, Corporation for National Research Ini- 
tiatives. Washington Marriott. 

May 24- Entertainment and sports conference, 
sponsored by Foundation for Accounting Educa- 
tion. Grand Hyatt, New York. Information: (212) 
973 -8374. 

May 24- National Academy of Television Arts 
and Sciences, New York chapter, newsmaker lun- 
cheon. Speaker: David Poltrack, senior VP -re- 
search and planning, CBS Marketing Division, 
CBS/Broadcast Group. Copacabana, New York. 
Information: (212) 765 -2450. 

May 31- Deadline for entries in National Associa- 
tion of Broadcasters Crystal Radio Awards for ex- 
cellence in local achievement, honoring stations 
that represent "best ideals of community involve- 
ment and service," open to all U.S. radio stations, 
regardless of membership in NAB. Information: 
(202) 429 -5420. 

May 31- National Academy of Television Arts 
and Sciences, New York chapter, drop -in lun- 
cheon. Speaker: Edward Bleier, president. pay TV, 
animation and network features, Warner Bros. Co- 
pacabana, New York, 
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June 
June 1 -3 -South Dakota Broadcasters Associa- 
tion annual convention. The Crossroads, Horon, 
S.D. 

June 2 -Women in Communications, Washing- 
ton chapter, Matrix luncheon. Speaker: Barbara 
Cohen, Washington bureau chief, CBS. Capital 
Hilton, Washington. Information: Cindy Bissell, 
(202) 463 -5682. 

June 2- 4- Chesapeake Associated Press Broad- 
casters' Association annual convention. Dunes 
Manor Inn, Ocean City, Md. Information: (301) 
539 -3524. 

June 3- Florida AP Broadcasters 41st annual 
meeting and awards luncheon. Airport Marriott ho- 
tel, Tampa, Fla. 

June 3-5--Sixth annual ShowBiz Expo, exposition 
of tools, techniques and services for film and vid- 
eo professionals. Los Angeles Convention Center. 
Information: (213) 668 -1811. 

June 38-CBS -TV annual affiliates meeting. 
Century Plaza, Los Angeles. 

June 3.6- Summer Consumer Electronics Show, 
sponsored by Electronic Industries Association. 
McCormick Center, Chicago. Information: (202) 
457 -8700. 

June 4-10 -Banff Television Festival, sponsored 
by governments of Canada and Alberta, Canadian 
TV stations, corporate sponsors and individual 
contributors. Banff, Alberta. Information: (403) 
762 -3060. 

June 5- Broadcasting /Cable Interface III, tele- 
communications policy seminar sponsored by 
Federal Communications Bar Association and 
BROADCASTING magazine. Hyatt Regency 
Washington, on Capitol Hill. Information: Patricia 
Vance, (202) 659 -2340. 

June 8 -MTV Networks local advertising sales 
workshop. Hyatt Chatham Center, Pittsburgh. In- 
formation: David Zagin, (212) 944 -5596. 

June 7- National Academy of Television Arts 
and Sciences, New York chapter, drop -in lun- 
cheon. Speaker: David Meister, president, Finan- 
cial News Network. Copacabana, New York. 

June 8-10-National Association of Telecom- 
munications Officers and Advisors regional tele- 
communications conference. Desmond Ameri- 
cana hotel, Albany, N.Y. 

June 8- 11- Missouri Broadcasters Association 
spring meeting. Holiday Inn, Lake of the Ozarks, 
Mo. Information: (314) 636 -6692. 

June 9.10- -Sixth annual Broadcasting -Taishoff 
seminar, sponsored by Sigma Delta Chi Founda- 
tion. Speakers include Van Gordon Sauter, former 
president of CBS News, and Arthur Lord, director 
of special news operations, NBC News. Los Ange- 
les. Information: (312) 922 -7424. 

June 10- 13- American Advertising Federation 
annual national conference. J.W. Marriott. Wash- 
ington. Information: (202) 898 -0089. 

June 11.14- ICPenney- University of Missouri 
Community Leadership Television Awards work- 
shop. University of Missouri, Columbia, Mo. Infor- 
mation: Karlan Massey, (314) 882 -7771. 

June 11- 14- International Conference on Com- 
munications, sponsored by Institute of Electron- 
ics and Electrical Engineers. Sheraton -Boston 
hotel, Boston. 

June 12- 15- ABC -TV annual affiliates meeting. 
Century Plaza, Los Angeles. 

June 13- Hollywood Radio and Television Soci- 
ety newsmaker luncheon. Speaker: Lee Iacocca. 
Beverly Wilshire hotel, Los Angeles. Information: 
(818) 769 -4313. 

June 14- National Academy of Television Arts 
and Sciences, New York chapter, drop -in lun- 
cheon. Speaker: Jack Valenti, president -CEO, Mo- 
tion Picture Association of America. Copacabana, 
New York. 





Source: NSI Cassandra Ranking Report 2/89, 
Avg. DMA rating. All telecasts, 
10 markets minimum: Access Mi 689M 



A HIT OVERALL! A HIT IN ACCESS! 
1. COSBY 12.1 1. COSBY 12.8 
2. NIGHT COURT 7.9 2. NIGHT COURT 8.7 
3. CHEERS 7.6 3. CHEERS 8.0 
4. MASH 6.7 4. FAMILY TIES 7.5 
4. FAMILY TIES 6.7 5. MASH 7.4 
6. MAMAS FAMILY 5.9 6. THREES COMPANY 6.8 
7. THREES COMPANY 5.4 7. CHARLES IN CHARGE 5.4 
8. FACTS OF LIFE 5.3 8. FACTS OF LIFE 5.1 
9. KATE & ALLIE 5.1 9. KATE & ALLIE 5.0 

10. NEWHART 4.6 10. JEFFERSONS 4.8 

A HIT WITH MEN 18 -49! A HIT WITH WOMEN 18 -49! 
1. COSBY 6.4 1. COSBY 9.4 
2. NIGHT COURT 5.8 2. NIGHT COURT 5.9 
3. CHEERS 5.7 3. CHEERS 5.8 
4. MASH 4.8 4. FAMILY TIES 5.0 
5. FAMILY TIES 3.6 5. MASH 4.6 
6. NEWHART 2.9 6. MAMAS FAMILY 4.1 
7. MAMA'S FAMILY 2.7 7. KATE & ALLIE 3.9 
8. SANFORD & SON 2.5 8. FACTS OF LIFE 3.6 
9. THREE'S COMPANY 2.4 9. NEWHART 3.5 

10. TAXI 2.1 10. THREE'S COMPANY 3.4 

A HIT WITH MEN 25 -54! 
1. COSBY 6.1 
2. NIGHT COURT 5.5 
3. CHEERS 5.4 
4. MASH 4.8 
5. FAMILY TIES 3.1 
6. NEWHART 2.9 
7. MAMAS FAMILY 2.8 
8. SANFORD & SON 2.4 
9. THREE'S COMPANY 2.1 
9. TAXI 2.1 

A HIT WITH WOMEN 25 -54! 
1. COSBY 8.7 
2. NIGHT COURT 5.6 
3. CHEERS 5.4 
4. MASH 4.6 
5. FAMILY TIES 4.2 
6. MAMAS FAMILY 4.1 
7. KATE & ALLIE 3.5 
7. NEWHART 3.5 
9. THREE'S COMPANY 2.9 

10. FACTS OF LIFE 2.8 

"`Night Court' will be the `MASH' of the 90's" 
Dick Kurlander -Vice President & Director of Programming, Petry, Inc. 
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June 14-16- University of Missouri School of 
Journalism management seminar for broadcast 
news directors. UM campus, Columbia, Mo. Infor- 
mation: Charles Warner, (314) 882 -6883 

June 14-16- International Radio Festival of New 
York and International Advertising Festival, featur- 
ing awards banquet. Sheraton Center, New York. 
Information: (914) 238 -4481; fax, (914) 238 -5040. 

June 15- Corporate Communications Workshop. 
hosted by Association of National Advertisers. 
Plaza hotel, New York. Information: (202) 659- 
3711. 

June 15.18 -'The Use of Microcomputers in Sta- 
tion Management," NATPE management semi- 
nar. Princess Resort on Mission Bay, San Diego 
Information: (215) 664 -4400. 

June 15.18- Investigative Reporters and Editors 
national conference. Philadelphia. Information. 
(314) 882 -2042. 

June 15- 18- Society of Cable Television Engi- 
neers Cable -Tec Expo. Orlando, Fla. Information: 
(215) 363 -6888. 

June 17 -"The Media Today: How Is Our Integri- 
ty?" sponsored by Association for Responsible 
Communication and Christian Science Monitor. 
Christian Science Center, Boston. Information: 
(617) 489 -1671. 

June 17- 19- Alabama Broadcasters Association 
spring /summer convention. Lake Guntersville 
lodge and convention center, Guntersville, Ala. 
Information: (205) 942-4571. 

June 17.22 -16th International Television Sympo- 
sium. Montreux, Switzerland. Information, in Mon- 
treux: (41) (21) 963- 32 -20. 

June 17- 23- National Association of Broadcast- 
ers executive management development seminar 
for radio executives. University of Notre Dame, 
South Bend, Ind. Information: (202) 429 -5420. 

June 18-21-National Broadcast Editorial As- 
sociation convention. Keynote speaker: Daniel 

Schorr. Mayflower hotel, Washington. 

June 19-21-Videotex Industry Association 
fourth annual conference. Fairmont hotel, San 
Francisco. Information: (703) 522 -0884. 

June 19-23--Gannett Center for Media Studies 
Leadership Institute. Columbia University, New 
York. Information: Shirley Gazsi, (212) 280 -8392. 

June 20-23-National Association of Broadcast- 

ers summer board meeting. Washington. 

June 21 -Radio Advertising Bureau's 22nd an- 
nual radio workshop. Waldorf Astoria, New York. 
Information: Anne Bendalin, (212) 254 -4800. 

June 21- Federal Communications Bar Associa- 
tion monthly luncheon. Speaker: Ralph Oman, 
Register of Copyrights, Library of Congress. Marri- 
ott, Washington. 

Silent treatment 

EDITOR: Long before the Golden Girls had 
their own teeth, radio was an infant in my 
home town of Chicago, the origin of much 
of our broadcast talent. When Amos 'n' 
Andy were Sam 'n' Henry, the handful of 
Chicago stations did not broadcast on Mon- 
days of every week. They called it silent 
night presumably to accommodate a six -day 
work week and perhaps to sweep out the 
studio. 

Would it not be interesting if all of the 
nation's broadcast stations agreed to remain 
silent for 24 hours, perhaps in commemora- 
tion of the tragic Challenger incident? 
Imagine, no news or weather, no car radi- 
os, no soothing music in the dentist's chair, 
no defense mechanism, etc., etc. Perhaps 
the public would finally appreciate this 
great "Gift of God" that they now take for 

granted. 
I'll bet there's a smart guy out there who 

could make a great speech entitled "All 
Broadcasting Stopped Today."-Robert E. 
Lee, Fletcher, Heald & Hildreth, Washing- 
ton. 

Addenda 

EDITOR: My remarks regarding the fairness 
doctrine, published in your April 24 "Mon- 
day Memo," reflect my personal views. 
The Free Television Task Force of the Na- 
tional Association of Broadcasters includes 
prominent broadcasters with varying views 
on the subject of the fairness doctrine. 
What unites the Task Force is our common 
commitment to the future of free broadcast 
television.- Milton Maltz, chairman and 
chief executive officer, Malrite Communica- 
tions Group, Cleveland. 

n- 

Transmitters that reflect quality 
Quality is reflected in the true transparency and 

fidelity of all Continental transmitters. Dedication 
to the industry has resulted in our full line of FM 
transmitters that operate with superb performance 
and efficiency. 

Continental's ongoing Quality Improvement 
Process is at the forefront of our technology and 
designs. Meeting your broadcasting requirements 
is essential to this process. 

Our exclusive "soft start" and "automatic 
recycle" are features that provide years of reliable 
operation and reduce replacement parts cost, 
making a Continental transmitter a sound 
investment. 

Your listeners are the best reason to own a 
Continental transmitter. For the quality sound 
they want, contact Varian Continental Electronics. 

A Sound Investment. 

varían@ 
continental electronics division 
P.O. Box 270879 Dallas, Texas 75227 
Telephone: 214 -381 -7161 Fax: 214 -381 -4949 
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You're always on target 
with UPI news. 

Dollar for dollar, UPI is your most cost - 
effective broadcast news service buy. 

Because only UPI delivers exactly the news 

you want, whether it's from around the state or 

around the world. And that keeps you on target. 

Stay on target with your audience. And 

your advertisers. 

Contact UPI today for a free, no- obligation 

demonstration and see how you can select only 

the news services your audience wants. 

And eliminate the costly services 

you don't need. We deliver: 

UPI National /International 
Broadcast News 

UPI State /Regional 
Broadcast News 
UPI Regional Business 
News 

UPI Broadcast Headline 
News 

UPI Radio Network 

money on services you're not likely to use. 

Save even more through the volume discounts 

available when you buy more than one UPI news 
service. We'll show you how predictable UPI 

prices are: guaranteed for the term of your con- 

tract, with no surprise annual rate assessments. 

Stay on target. 

/11 
i 

ically. 

Get on target 1) and stay 

on target 
with the one 

. 

broadcast news 

service that delivers exactly . the news you need to keep ` your audience growing. 

Your advertisers spending. 

And your budget working as 

many or Mix and match. Get as ma 

as few services as you need. From 

breaking news to human interest. From national 

to international news. State government devel- 

opments. County court decisions. Police depart- 

ment news. Regional business trends. Even high 

school sports. 

UPI gives your listeners or viewers the kind of 

targeted news that keeps them coming back to 

you. Again and again. And that kind of audience 
loyalty keeps your advertisers coming back, 

too. Again and again. 

Stay on target with your budget. 

Contact us today and see how getting only the 

news services you want keeps you from wasting 

hard as it can to give your 

station the edge. 

Contact UPI today to 

see how staying on target 
with your audience, your 

advertisers and your budget is 

virtually automatic. 

UPI News Services 
1- 800 -824 -7221, ext. 41 

In Canada, 1-416-340-7276 0PÌ 
Yes. I want to know more about how UPI can keep me on target 

with my audience, my advertisers and my bottom line. Please 

contact me to schedule a free, no- obligation demonstration. 

Name 

Title Station 

Address Phone 

City State _ Zip 

United Press International . 1400 Eye Street, N.W. Washington, D.C. 20005 
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A television 'localism' commentary by Martin Umansky, Martin Umansky Productions, Wichita, Kan. 

Sorne 700 exhibitors in Las Vegas 
for the annual National Association 
of Broadcasters convention and ex- 

hibition display the newest in broadcast 
equipment and technology -the products of 
hundreds of millions of dollars invested in 
R &D and manufacturing. These are yearly 
expenditures. Broadcasters each year also 
spend many millions for the new stuff so 
they can attain electronic nirvana -"state 
of the art" pictures, sound, graphics, and 
everything else that method and material 
can provide for the competitive battle in 
their markets. 

Yet this huge investment in equipment 
does little, if anything, to solve the indus- 
try's unprecedented and most serious prob- 
lem -the loss of network audience to cable, 
videotapes, satellites, new stations and 
whatever fun and games the home televi- 
sion set can provide. Over a few years, the 
network share has dropped from a high of 
92% in the late 1970's to less than 70% 
today, with the expectation of a drop to 
63% in the near future. Affiliate audience 
decline continues despite management 
courses and the advice consultants. And 
bottomline -itis, the accounting disease in- 
fecting the industry, is diluting the very 
antidote that could stop and reverse the 
downward trend -localism. 

What is done locally is the principal fea- 
ture- perhaps the only feature-that distin- 
guishes the over -the -air broadcaster from 
the other choices. You can get virtually 
every kind of network programing from 
other sources -sports, movies, national and 
world news, entertainment galore, chil- 
dren's fare and all the educational and as- 
sorted programs you could ever want -ex- 
cept those that specifically serve the local 
community. Localism gives broadcasters 
that special, unique identity. Cable could 
provide similar local services but so far has 
shown little interest, with few exceptions, 
to invest in the equipment and personnel to 
provide competitive news departments and 
other program and community services. 

The importance of the successful local 
affiliate with top -rated local news and other 
program and service superiority is best 
demonstrated when it makes its network the 
leader in the market, too, irrespective of 
where the network stands nationally. Num- 
bers prove that the affiliate makes the net- 
work, which is reason enough for a network 
to switch affiliates and to pay higher com- 
pensation. 

But, apparently, the present localism im- 
age of stations is not enough to recapture 
the diminishing network audience. The in- 
dustry has to do better, much better. Broad- 
casters have to develop a station prototype 
that does not as yet exist -a local station 
that would be truly outstanding, best of the 
best, top of the line, actually better than the 

Bottomline -itis, 
the accounting 
disease infecting 
the industry, is 
diluting the very 
antidote that 
could stop and 
reverse the 
downward viewing 
trend -localism. ,9 

finest known. This exemplar station must 
be so interesting, so worthwhile to watch, 
so involved with the community that view- 
ers would be compelled to keep it tuned in 
for fear of missing something they should 
know. It should be a "state of the art" 
station. Unique, important and respected. 
Not the art of technology but rather the art 
of public involvement and leadership. 

Creating this epitome of localism will re- 
quire a new examination and a new evalua- 
tion of what local broadcasting is and has 
been and what it could and should be. This 
study and analysis cannot come from broad- 
casters and their sales and advisory associates 
alone. It must have input from outside ob- 
servers and researchers who can bring new 
insight and perspective into play. They may 
come up with ideas that broadcasters have 
never thought about or dared do before. 

Broadcasters could take a cue from the 
newspaper industry. It also has problems: 
technological change, lack of reader inter- 
est, the continuous decline of newspaper 
circulation while magazine circulation dou- 
bles, even competition from computers that 
are providing accessible information. Con- 
cerned that newspapers may become a sec- 
ondary news source, supplementing other 

Broadcasting May 1 1989 

32 

information systems, editors and publishers 
have developed a think tank called "New 
Directions in News." It brings together the 
best minds in communications, both from 
inside and outside the field of journalism to 
form a workshop for innovation. 

Television needs a similar "New Direc- 
tions for Broadcasters" that would establish 
unprecedented guidelines for local services. 
The top thinkers and doers in the industry 
joined with a careful selection of observers, 
critics, futurists and just plain smart people 
might produce some fresh ideas to stimulate 
broadcasters to new heights of community 
service, involvement, leadership, and re- 
spect. 

If I were sitting with this group, I would 
recommend that broadcasters focus on be- 
coming forceful leaders in the community, 
not just reflectors of the scene. Managers 
should become more visible and build a 
personal public identity. A general manager 
should have the same recognition and re- 
spect accorded the publisher of the local 
newspaper. He should editorialize. Take on 
tough issues and keep after them. 

It should be established early on to own- 
ers and their bean -counters that trying to 
meet budget by cutting local program ex- 
penses and community services destroys the 
very means that broadcasters need to create 
the identity that gives viewers reason to 
tune in. Audience participation programs 
for all ages involve the community. And 
news departments need bright investigative 
reporters to provide meaning to a station's 
existence. Reporting simply on crashes, 
fires and chamber of commerce meetings 
doesn't get it. Become a news source the 
community looks to for civic leadership, 
not just information. 

In the area of sales, cable is taking an 
ever -increasing share of the local advertis- 
ing dollars and looking to sell ads by geo- 
graphic zones, like newspapers, offering a 
service that TV stations cannot provide. 

Creative selling, developing new catego- 
ries of prospects and intense training of sales 
people are essential if local television sales 
are to grow. Although selling public affairs 
programs-often low- rated, but great image- 
builders-is the bane of the sales department, 
they must be sold. Consider the Bob Bennett 
method at wcvB(rv) Boston to sell the load 
of public affairs programs promised in order 
to get the license. He said they had to be sold 
for the station's survival, and the rule was 
firm: sales people had to sell them or they 
were out. Well- remembered is the fact that 
the station was widely recognized as the fin- 
est in the country and eventually sold for the 
highest price paid at the time for a television 
station. 

If networks can't solve the problem of 
audience loss, perhaps their affiliates -tru- 
ly superior local stations -will. 
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Since taking over its Friday 8:00PM time period last spring, "Perfect Strangers" has improved 
its #1 time period share with each major sweep, growing over 30 %. Now, with 100 half -hours 

available for fall '90 -'91, they're ready to help you set new records in your market. 
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Only a satellite could have brought you Gorbachev's 
visit to Cuba -live. And only GTE Spacenet had the 
resources to enable the major networks to bring it to you 
so effectively. That's what makes us the leading provider 
of satellite news gathering services. 

Our News Express' and Sports Express ' services enable 
our customers to cover late breaking and remote events 
via satellite with the convenience of a separate voice channel 

for communication back to the station. We also provide full, 

partial and occasional use services for applications ranging 
from business television to broadcast data. 

If these are the kind of services you demand, then 
you'll want to rely on GTE Spacenet. We're more depend- 
able than anything on earth. For more information, 
please call us at 
1- 800 -535 -5375. Spacenet 
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CCB/ABC 
TV network 
Owned TV's 
Radio networks 
Radio stations 
Video enterprises 
Total broadcast group 

Revenues 

$2382,000,000 
770,000.000 
125,000,000 
178,000.000 
340.000.000 

3, 795,000.000 

Pro its 
$178,000.000 
417,000,000 
24,000.000 
48.000,000 

100,000,000 
767.000,000 

NBC 
TV network $3,018,000,000 $280.000,000 
Owned TV's 590.000,000 257.000.000 
Total broadcast group 3,608.000,000 537,000,000 

CBS 
TV network S2,185,000,000 $43,000.000 
Owned TV's 382.000,000 152,000,000 
Radio networks 57,000,000 8,000.000 
Radio stations 153,000,000 29,000,000 
Total broadcast group 2,77 7,000.000 232.000,000 

These estimates were compiled from a variety of 
sources, including securities analysts reports and 
industry association studies. The sum of 
television network revenue numbers, net of agency 
commission. are greater than the three -network 
total compiled by the Broadcast Financial 
Management Association (BFMA) due to the 
inclusion of international, color- insertion and other 
revenue. Owned- station revenues for ABC, CBS 
and NBC do not include compensation from the 
networks. Most of the goodwill amortization 
(partial recognition of a price paid in excess of n 

assets) - -- amounting to roughly $45 million for 
ABC and $90 million for NBC.----was allocated to the 
network. ABC television network booked lower 
costs -and thus higher profits----by $191 million, due 
to a prior write -down of program assets. 
Divisional overhead costs for all three broadcast 
groups are allocated roughly on the basis of 
revenue. Excluded from NBC's results are radio 
stations, most of which were sold mid -way 
through 1988, and cable interests, which in 1988 

BROADCASTING'S EXCLUSIVE "BIG- THREE" FINANCIAL BREAKDOWN 

NBC rates number one in profits in 1988 
In 1988 the television network business was 
more than ever a one -network business. 
Only NBC produced a cash profit margin 
more than 2% of revenue, and even that 
network's profit was flat with a year ago. 
Meanwhile, operating profit, on a cash ba- 
sis, was down for the other two networks, 
and ABC, in fact, lost money. 

CBS network revenue inched downward 
in 1988, while sales at ABC and NBC 
increased largely because of their respective 
Olympics broadcasts. Overall three -net- 
work revenue was up 8 %. TV station -group 
revenue at CBS was up several percentage 
points, while both other groups had sub- 
stantial increases, again because of special - 
event programing. 

Of course, it was a year of exceptions. 
Last year saw Olympics and elections, a 

writers' strike and the lingering repercus- 
sions of Wall Street's late -'87 crash. There 
were more asterisks in the post- acquisition 
accounting at two of the networks. But 
even with all the ifs, ands or buts aside, all 
three broadcast groups were eclipsed last 
year, perhaps for the first time, by the cable 
industry's largest MSO. As of 1988, Tele- 
Communications Inc. had greater operating 
cash flow -using a simple definition of op- 
erating income plus depreciation and amor- 
tization -than ABC, CBS or NBC. 

There are several explanations for the 
operating profit of the NBC television net- 

work, surprisingly low considering NBC's 
substantial prime time ratings lead. The net- 
work continues to be relatively weak in 
daytime, a daypart with traditionally high 
profit margins, and news. Problems with 
daytime revenue, which declined for all 
three networks in 1988 by almost 6%, un- 
doubtedly were a substantial contributor to 
the overall network profit decline. 

The summer Olympics generated sub- 
stantial revenue for NBC, but not much 
more, if any, than the games' costs, which 
were virtually all allocated to the network. 
Also mostly borne by the television net- 
work were most of the accounting, non - 
cash, expenses -some of which are a lega- 
cy of the 1986 sale of NBC to General 
Electric. 

Even taking out the various non -cash ac- 
counting adjustments, one might end up 
with three- network operating income of 
roughly $440 million, which works out to a 

margin of less than 6%, probably the lowest 
such margin in recent history. With previ- 
ous cost -cutting leaving little room for fur- 
ther savings in many network operations, 
the networks continue to be aware that, in a 
simple manner of speaking, they could dou- 
ble that $440 million operating income by 
eliminating the compensation paid to affili- 
ates. 

As for their owned TV stations, operat- 
ing results were boosted by strong sales in 
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several major markets and by Olympics - 
related revenue for both ABC and NBC 
owned stations -which did not have to bear 
a proportionate burden of the costs. NBC's 
owned stations group, which did not yet 
include WTVJ(TV) Miami, accounted for all 
of the $40 million increase in the broadcast 
group's operating profit. 

As in television, so in radio. The radio 
network business in 1988 was called in one 
network's annual report a "declining mar- 
ketplace." ABC radio network results are 
believed to have increased only marginally, 
and Ray Katz, securities analyst with Ma- 
bon Nugent & Co., said that without the 
NFL broadcast rights, CBS Radio might not 
have shown much of a profit. The two 
companies' radio stations had better results 
in 1988. 

Showing the fastest growth on underly- 
ing business was ABC's video enterprises, 
primarily on the strength of 80% -owned 
ESPN. 

Whether the network television business 
finally begins to reap the bottom -line har- 
vest promised by its new owners will prob- 
ably be known this year. There will be few 
if any exceptions in 1989- although some 
residue of the writers' strike will be felt. 
With a supply- demand balance currently in 
their favor, observers are watching to see 
whether the Big Three are more than dino- 
saurs. D 



Fritts outlines 
NAB will use its annual convention 
to acquaint members with status 
of important legislative issues 
including must carry, cable 
reregulation, telco entry, 
fairness, spectrum fees, children's 
TV, radio -only legislation, TV Marti 

The National Association of Broadcasters 
faces a full plate when it comes to Capitol 
Hill and the FCC. The association's posi- 
tions on a series of issues are outlined be- 
low by NAB President Eddie Fritts, who 
last week sat down on the eve of the NAB's 
annual convention to talk with BROADCAST- 
ING. 

Must carry -The reimposition of man- 
datory cable carriage rules (must carry) tops 
NAB's political agenda. Fritts and National 
Cable Television Association President Jim 
Mooney have been negotiating to devise a 
compromise that both organizations would 
present to Congress as a legislative pack- 
age. But the practice by some cable systems 
of shifting broadcaster signals from one lo- 
cation to another (especially to a spot on the 
higher end of the band) has emerged as a 
major point of contention between the two 
industries ( "Closed Circuit," April 24). 

Broadcasters insist that any must -carry 
bill incorporate their concerns about signal 
placement. Essentially, they want the final 
word on which channel their signal is car- 
ried on. "It is very important," says Fritts, 
who also argues that channel shifting has 
serious implications for both affiliate and 
independent stations. "It is not an issue 
exclusive to independent stations." 

"I saw that Jim [Mooney] said that we 
could have the deal tomorrow morning if 
we would not hang it up over channel shift- 
ing. I guess he's willing to give us a deal if 
it's his deal." 

Fritts admits the negotiations are 
"tough." But he remains optimistic a deal 
can be cut. He says NAB prefers to reach 
an accord with cable rather than go to Capi- 
tol Hill alone. "I think it is much easier to 
have an inter -industry agreement," says the 
NAB executive, who fears that there could 
be "significant problems" if cable opposes 
a must -carry initiative on the Hill. Further- 
more, in terms of the constitutional ques- 
tions associated with must carry, he says a 
broadcaster -cable compromise would send 
a strong signal to the courts. 

That is not to say, however, that if the 
negotiations fall apart, "we would not pur- 
sue legislation on our own." 

In the meantime, their talks are on hold 
until the middle of May, says Fritts, to 
accommodate the NAB convention and be- 
cause Mooney is getting married early this 
month. "It gives us a chance to go to our 
convention to talk to our people" about 
channel shifting, adds Fritts. 

Cable reregulation -Last month NAB 
sounded the charge for Congress to reregu- 
late the cable industry (BROADCASTING, 
April 17). Cable sources say NAB's deci- 
sion to call for reregulation is merely a 
tactic to pressure cable in the must -carry 
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NAB's Washington priorities 
negotiations. "I would expect them to say 
that," says Fritts. But that is not the case; 
rather, the NAB president says that must 
carry and channel repositioning would be 
the centerpiece of any cable reregulation. 
"There are a whole range of other issues 
that we'll look at," says Fritts. Cable, he 
contends, has several advantages as a gate- 
keeper. Moreover, through deregulation, 
cable has received "numerous benefits." 

Telephone entry into television -NAB 
is still on the fence when it comes to the 
telephone industry and its desire to become 
a video services provider. 

"It is an issue that is moving to the 
forefront, and we are using the convention 

"I saw that Jim 
[Mooney] said 
that we could have 
the deal 
tomorrow morning 
if we would not 
hang it up over 
channel shifting. 
I guess he's willing 
to give us a deal 
if it's his deal." 

On the one hand, 
they are 
proposing to tax 
us, and on the 
other hand, they 
are proposing to 
diminish our 
revenue 
stream. P9 

as an opportunity to acquaint the member- 
ship with the issue," says Fritts in refer- 
ence to the number of panels and speakers 
devoted to the subject. Discussions with the 
Bell operating companies and the United 
States Telephone Association have been on- 
going, but there are no formal negotiations, 
according to Fritts. In June, NAB's televi- 
sion board will review the issue and could 
take a position on whether the industry 
should endorse or oppose the telcos. 

Fairness doctrine- President George 
Bush has signaled his intention to veto leg- 
islation sent to him reenacting the fairness 
doctrine (BROADCASTING, April 17). 
NAB's position on fairness remains un- 
changed: It stands opposed to the doctrine, 
says Fritts. As to the veto, the association 
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has not had any contact with the White 
House about it. "I think there is a lot of 
speculation in town. I do not know that 
anyone knows for sure what he will do." 

The issue, Fritts maintains, goes beyond 
the question of what NAB will do if there is 
a veto. "The more important question is, is 
it constitutional? We think the final arbiter 
will be the courts. That is where we will 
take the issue should it prevail." 

Spectrum fees, spectrum auctions, and 
transfer tax -The Senate Budget Commit- 
tee has approved a budget resolution that 
directs the Senate Commerce Committee to 
come up with $680 million in new revenues 
for fiscal 1990. Among proposals to raise 
money is a $500 million auction of non- 
mass media spectrum (with the other $180 
million coming from Coast Guard user 
fees). That has NAB worried. Two years 
ago, Commerce had similar instructions 
and Chairman Ernest Hollings (D -S.C.) 
suggested a tax on the transfer of broadcast 
licenses to meet the budget reconciliation 
targets. The Senate is scheduled to consider 
the resolution this week. 

"This whole area is a very serious [one]. 
It goes right to the heart of what broadcast- 
ers do to serve the public. Are we to be 
totally deregulated and charged a spectrum 
fee or are we to continue to provide those 
special services that Congress has mandated 
through the years ?" And Fritts envisions 
this debate will continue for some time. "It 
is going to be a major fight. It is one of the 
reasons we are working so hard to get more 
broadcasters acquainted with members of 
Congress across the country." 

Campaign reform issues -NAB is also 
keeping an eye on congressional proposals 
to impose a flat discounted rate on the 
amount broadcasters can charge for politi- 
cal advertising time. Fritts points out that 
the same lawmakers who support a spec- 
trum fee also advocate reworking the lowest 
unit rate. "On the one hand they are pro- 
posing to tax us, and on the other hand they 
are proposing to diminish our revenue 
stream." Nevertheless, he says, NAB is 
willing to work with Congress to reach a 
resolution on these issues. 

Children's televisions -This is an issue 
on which NAB has reached an understand- 
ing with House members. At this point the 
association is not opposing legislation that 
would restrict the amount of advertising on 
children's programing and require broad- 
casters to serve the "special needs of chil- 
dren," a requirement the FCC would have 
to take into account at renewal time. The 
bill is expected to breeze through the House 
(BROADCASTING, April 17). It is identical 
to legislation Congress adopted last year but 
which President Reagan vetoed. Like last 
year, NAB says it reserves the right to 
oppose it if any onerous amendments are 
added. 

Another measure is pending in the Senate 
that would establish a $ 10 million endow- 
ment for children's programing, but NAB 
has yet to take a position on it. 

Radio -only legislation -"We are add- 
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NAB braintrust. Assembled for a pre- convention photo are key 
executives of the National Association of Broadcasters whose contri- 
butions are essential to the organization's day -to day and long - 
range activities. From Ito r: Michael Harwood, executive vice presi- 
dent and chief financial officer; Lynn Christian, senior vice president, 

ing co- sponsors every week. We are en- 
couraged by that." What about hearings? 
Fritts says NAB is not pursuing that course. 
"What we are asking for is that broadcast- 
ers talk to their members of Congress so 
that there will be a clear message of broad - 
based support for radio -only legislation. 

radio; Chuck Sherman, senior vice president, television; Jim May, 
executive vice president for government relations; Eddie Fritts, NAB 
President; John Abel, executive vice president, operations, and 
Henry (Jeff) Baumann, executive vice president and general coun- 
sel. 

Again, the convention will provide a nice 
focal point for that." 

TV Marti -The House has adopted leg- 
islation authorizing the government -run TV 
service aimed at Cuba, but NAB, with the 
help of House Energy and Commerce Corn - 
mittee Chairman John Dingell (D- Mich.) 

and others, was able to lessen the impact of 
the measure by insuring that the issue of 
interference to U.S. stations was addressed 
(BROADCASTING, April 24). "We were 
pleased with Chairman Dingell's actions on 
TV Marti. We still have concerns about 
retaliation [by Cuba]." o 

New RAB president to address NAB 
Potash likely to mention 
new opportunities for radio, 
but some RAB staffers upset 
about his reorganization 

Warren Potash, the enigmatic president and 
CEO of the Radio Advertising Bureau who, 
upon entering the RAB post last February, 
said: "I don't think I'll develop any 
thoughts until I've had some time and ser- 
vice," will have the opportunity to share 
what he has learned thus far at the RAB's 
general session in Las Vegas on Tuesday 
(May 2). The speech, part of the NAB's 
67th annual convention, will mark his first 
major state of the industry address since 
taking office. 

The remarks will be a test, of sorts, for 
the RAB, which has kept a relatively low 
profile since outspoken former President 
and CEO William Stakelin left the organi- 
zation to form Apollo Radio, a new radio 

group. Since February, Potash has been 
meeting with RAB staffers and traveling 
around the country to meet with a list of 
RAB members ranging from radio groups 
to the Northern Ohio Broadcasters Associa- 
tion. "I haven't done as much as I would 
like," said Potash, "only because I'm try- 
ing to figure out what's going on inside." 

Potash said last week he would not have 
a written speech prepared for Tuesday, but 
he did share some thoughts on what he 
intended to cover. One area, he said, would 
be the importance of pouncing on lackluster 
local advertising sales at many of the na- 
tion's newspapers. "If we are thoughtful 
and prudent, there are some opportunities 
that could really turn this business around," 
he said. 

Potash will also be emphasizing the im- 
portance of station involvement with the 
RAB beyond membership dues, he said. 
Stations nationally will be encouraged to 
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provide the RAB with case histories and 
recorded ads that demonstrate the power of 
radio as an advertising tool, he said. 

Some RAB staffers expressed concern 
last week that they were not exactly sure 
what Potash was going to cover in his 
speech at the NAB. Potash is by nature a 
private person, according to Richard Cha- 
pin of Chapin Enterprises, one of a commit- 
tee that helped select the former Capital 
Cities/ABC executive from a list of about 
20 applicants. "He was never a man to go 
out to capture publicity," said Chapin. "He 
just quietly did his job and is extremely 
well thought of by Capcities." 

The "quiet" style is a change of pace 
from Potash's predecessor, Stakelin, who 
in many ways may prove a tough act to 
follow. Holding the job for five years, Sta- 
kelin was often characterized as a "radio 
evangelist" who pumped up RAB's mem- 
bership rolls with fiery speeches and the 
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launch of several programs. Since leaving 
the RAB to form Apollo, the association 
has been uncharacteristically quiet. 

According to RAB insiders, the organi- 
zation has been lying low while Potash 
assesses its workings. "He doesn't want to 
make rash decisions," said one observer. 
"He wants to talk to people and get feed- 
back before he makes any decisions." 

The change in leadership apparently did 
not sit well with all staffers at the RAB's 
New York offices, based on an unsigned 
letter criticizing Potash's leadership, claiming 
to represent the views of 20 RAB employes 
and mailed to reporters last month. The three - 
page letter described how several employes at 
the RAB, which staffs almost 50, were dis- 
pleased with Potash's management style. 
Among the string of complaints listed were a 
reduction in annual sick days from eight to RAB President Warren Potash 

five and budgetary belt- tightening. 
RAB Chairman Carl Wagner responded 

to the letter by saying: "Things that are 
unsigned have absolutely no validity to 
them." He did note, however, that the 
board's support for Potash was evidenced 
by his appointment last February. Wagner 
also said that he endorsed the notion of belt - 
tightening at the RAB. 

At least one RAB insider said that the 
letter had not disrupted the day -to-day oper- 
ations at the association's offices. "There's 
no Captain Queeg reaction here," said the 
source. "There's no searching for the 
strawberries." 

Potash said last week that he was pleased 
with many of the staffers at the RAB, but 
did indicate that some duties may be shift- 
ed. "I need to find out who does what and 
how much time it takes," he said. 

Fox wins some, loses some in Boston 
FCC will let it put TV station 
in trust until buyer is found, 
but it has to end Contracts 
for network and syndicated fare 

FCC last week gave Fox Television Sta- 
tions permission to place WFXT(TV) Boston 
in trust so that Fox can keep the station until 
a buyer meets Fox's asking price of $35 
million, but the agency conditioned the ap- 
proval on the station's terminating its affili- 
ation with the Fox Network and entering 
into no new contracts for Fox syndicated 
programing. 

The commission took the action by a 3-0 
vote at last Wednesday's (April 26) meeting. 

Fox, which had proposed the trust to 
avoid having to sell the station short to 
comply with the FCC crossownership rules, 
said the "no Fox programing" conditions 
poisoned the trust and that they would ask 
the FCC to reconsider. 

The loss of the Fox programing could 
result in the "demise of this voice in Bos- 
ton," said Tom Herwitz, Fox vice presi- 
dent, corporate and legal affairs. "The Fox 
affiliation is crucial to the maturation [and] 
the survival of the station," he said. 

In addition to the more than five hours of 
Fox network programing each week, WFXT 
carries four -and -a -half hours of Fox syndi- 

cation programing, including A Current Af- 
fair and Comic Strip Live. The FCC condi- 
tion would allow the station to continue 
carrying the syndicated fair only until the 
the current contracts expire. 

Fox's hold on WFXT has been tenuous 
ever since it acquired the station in 1986 
because of Rupert Murdoch's ownership of 
the Boston Herald. Murdoch also owns 
Fox, and FCC crossownership rules prohib- 
it common ownership of a broadcast station 
and newspaper in the same market. 

The FCC gave Fox -Murdoch an 18- 
month waiver of the rules to give it time to 
sell the station and come into compliance 
with the rules. Prior to the expiration of the 
original waiver on June 30, 1988, Fox 
asked for an extension, but the FCC denied 
it pursuant to appropriations legislation for- 
bidding the agency from even considering 
such requests. After the courts overturned 
the legislation, however, the FCC granted 
the extension. 

To retain the station, Fox proposed put- 
ting it in a trust with former Massachusetts 
Senator Edward Brooke and former New 
York Governor Hugh Carey as trustees. 
The trust would give Brooke and Carey 
complete control of the station, but would 
require them to sell the station for at least 
$35 million. 

First quarter good and bad for ABC 
Improved ratings and satisfactory advertiser demand helped moderate a first -quarter 
profit and revenue decline for the broadcasting operations of Capital Cities /ABC. The 
decline had been expected because the year -ago period contained both the Super 
Bowl and Olympics. In the just- completed period, broadcasting operating income 
was off 3 %, to $148.7 million on a 17% decline in revenue, to $865.6 million. 

The ABC television network reported a "modest" profit in the first quarter, compared 
to a year -ago loss. On a cash basis, the network improvement was even more 
substantial, since the 1988 first quarter had considerable benefit from accounting 
adjustments made to compensate for the then -expected loss on the 1988 winter 
Olympics. 

The Olympics considerably helped the owned TV stations, which consequently 
showed a profit decline in the just -completed quarter, although results were said to 
have picked up in March. Other broadcasting operations showing "substantial" profit 
gains included radio, particularly the stations and video enterprises. Over a two -year 
period, the broadcasting operations of Capital Cities /ABC have posted a 9% revenue 
gain, compounded, and a 30% increase compounded in operating income. 
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The FCC's 1984 policy setting guidelines 
for insulating trustees of stations from their 
owners requires that there be "no commu- 
nications" between the parties. In applying 
that policy in the WFXT case, the FCC said 
the trust would have to sever all relations 
with the Fox network and, when current 
contracts expire, Fox's syndication arm. 

The FCC said its "no communications 
standard" was well established when Fox 
bought the station and that communication, 
no matter how limited, is prohibited. 

In another application of the "no com- 
munications" standard, the FCC also con- 
ditioned Fox's use of the trust on the dele- 
tion of a provision giving Fox final 
approval over the terms and conditions of 
any sale. 

FCC Chairman Dennis Patrick and Com- 
missioner James Quello acknowledged that 
the no- Fox -programing conditions may 
seem harsh, but said they were dictated by 
precedent. Patrick said the conditions may 
be seen as "somewhat harsh," but prece- 
dent requires that the owners be insulated 
from the trust and "no communications is 
at the core of that insulation." In preparing 
the item for FCC consideration, he said, the 
"staff has done what I asked them to do: 
straightforwardly apply the precedent." 

FCC Commissioner Patricia Diaz Dennis 
had no qualms about the conditions. In- 
deed, she said, "I feel better knowing that 
the [syndicated programing] contracts will 
terminate at some point." 

Fox could continue to own and operate the 
station without the trust for months, if not 
years, by tying up the case in litigation. 
According to FCC General Counsel Diane 
Killory, Fox has the option of asking for an 
evidentiary hearing on the conditions before 
an administrative law judge. During the hear- 
ing and any appeals before the FCC review 
board, the full commission and the federal 
courts, Fox would retain full control of the 
station. Herwitz had no comment on whether 
Fox would pursue the litigious route. 

The FCC gave Fox 60 days to transfer 
the station to the trust with the FCC's con- 
ditions, request a hearing or seek consider- 
ation. 
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TV'S FIRMAMENT LOSES A STAR 

The Death of Lucille Ball 
Lucille Ball, 77, the queen of television 
comedy, died of cardiac arrest April 26 at 
Cedar Sinai Medical Center in Los Ange- 
les, eight days after suffering a heart attack 
and undergoing open heart surgery. 

CBS Chairman William S. Paley called 
Ball the "first lady of CBS." In a statement 
released by the network, Paley said Ball 
"helped establish television as the nation's 
leading entertainment medium. Lucy's ex- 
traordinary ability to light up the screen and 
brighten our lives is a legacy that will last 
forever." CBS, which played host to Ball's 
three successful television series, carried a 
one -hour CBS News special on her life and 
work. The April 26 program, hosted by 
Dan Rather, featured clips, past interviews 
with Ball and Desi Arnaz, as well as inter- 
views with actors, producers and friends of 
the late star. Mike Wallace interviewed for- 
mer President Ronald Reagan, who said 
Ball's work would never be forgotten. 

Of her death, producer Aaron Spelling 
said: "We've all lost a great lady and a 
great entertainer. I have personally lost a 
true and dear friend." Milton Berle was 
"so devastated" that he could not talk. 
Brandon Stoddard, former president, ABC 
Entertainment, and newly named head of 
in -house production at ABC, said the "tele- 
vision industry will always be in her debt." 

Ball was a star on CBS radio and televi- 
sion from 1947 until 1974. She had already 
had a lengthy film career when she came to 

CBS radio in My Favorite Husband, which 
co- starred Richard Denning as her husband. 
When the show moved to television in 
1951, Ball wanted her husband, Cuban 
band leader Desi Amaz, to play the Den- 
ning part. After meeting with resistance to 
the idea, she and Amaz decided to tour the 
country with a stage version of the show to 
prove the combination could be successful. 
It was, and on Oct. 15, 1951, the retitled I 
Love Lucy debuted. 

It went on to become one of the most 
successful shows of all time, both in origi- 
nal airing and later in syndication. It starred 
Amaz as band leader Ricky Ricardo, a reg- 
ular performer at New York's Tropicana 
Club. Ball played his wife, Lucy, who al- 
ways got herself into outrageous predica- 
ments, often in attempts to break into show 
business. William Frawley and Vivian 
Vance co- starred as their best friends, Fred 
and Ethel Mertz. 

When Ball became pregnant in 1952, 
producer Jess Oppenheimer decided that 
Lucy Ricardo would also become pregnant. 
The nation waited for the blessed event, 
and on Jan. 19, 1953, 44 million viewers 
watched Lucy Ricardo give birth to "Little 
Ricky." That night Lucille Ball gave birth 
to her second child, Desiderio. 

The show ended its run as a weekly se- 
ries in 1957. However, the adventures of 
Lucy and Ricky were seen in several hour- 
long Lucille Ball-Desi Arnaz specials. CBS 
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aired prime time reruns of I Love Lucy until 
1961. And the show ran on CBS daytime 
until 1967. 1 Love Lucy was never ranked 
lower than third during its seven -year run. 

The show was also a technical trendset- 
ter. For the most part, television was done 
live before a studio audience. Amaz, how- 
ever, wanted the show to be filmed so it 
could be edited. The show was filmed live 
at a Hollywood movie studio using multiple 
cameras. Arnaz explained that he wanted to 
"give the guy at home the best entertain- 
ment I can. I want the advantage of film, 
the chance to do a scene over if it's not 
right, plus the spontaneity of live TV." The 
decision to film the show also made it one 
of the first to be syndicated and translated 
into other languages for international distri- 
bution. The show was also one of the first 
to be filmed in Hollywood and marked the 
shift in television production from New 
York to the West Coast. 

According to Viacom, syndicators of I 
Love Lucy, the show is licensed to 117 TV 
stations across the country. Viacom did not 
have exact numbers on international syndi- 
cation, but it has been estimated that the 
show has been seen in over 70 countries. 

Ball's television success continued on 
CBS with The Lucy Show, which ran from 
1962 to 1974 and starred Ball, Vivian 
Vance and Gale Gordon. Ball played a wid- 
ow with two children who was sharing her 
home with a divorced friend (Vivian 
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Ricardos and Mertzes on the road 

With CBS Chairman William Paley 

Lucy and Deal oft camera 
Vance) and her son. The show's cast was 
constantly changing, and at one point both 
of Ball's children, Lucie and Desi Amaz 
Jr., had supporting roles. In 1968, the 
show's name changed to Here's Lucy. 

When Here's Lucy ceased production in 
1974, Ball starred in several variety spe- 
cials for CBS. In 1976, the network hon- 
ored her with CBS Salutes Lucy -The First 
25 Years. 

Ball returned to television in 1985 as a 

bag lady in the CBS made -for -television 
movie Stone Pillow. In 1986 she returned to 
weekly television in ABC's short-lived se- 
ries Life with Lucy. Her most recent appear- 
ance on television was with Bob Hope at 
the 1989 Oscar awards ceremony, Ball won 
four Emmy Awards for her work on CBS 
and was nominated nine other times. She 
was also the first woman inducted into the 
Television Academy Hall of Fame. 

Ball was born Aug. 6, 1911, in James- 
town, N.Y. She studied at the Chautauqua 
Institute of Music and the John Murray 
Anderson Drama School. She became a 

model and later was a Chesterfield cigarette 
girl. The cigarette ad caught the eye of 
Hollywood, and in 1933 she appeared in 

Milking a laugh 
two were filming "Too Many Girls." Ar- 
naz and Ball were married Nov. 30, 1940. 
In 1950, they formed Desilu Productions, 
and in 1958 Desilu purchased the RKO- 
Pathe Properties for $6 million. The pur- 
chase gave Desilu three studio lots and 36 
sound stages and attracted other producers. 
Shows produced by Desilu included The 
Untouchables and December Bride. Al- 
though their marriage ended in divorce in 
1960, the two remained business partners. 
Amaz produced Ball in The Lucy Show. 
"After all, I know her better than anyone 
else," he said. 

In 1962, Ball bought out Amaz and then 
sold Desilu to Gulf+ Western in 1967. She 
married Gary Morton in 1961, who went on 
to become her executive producer. Desi 
Arnaz died of cancer Dec. 2, 1986. 

New York's Museum of Broadcasting is 
holding "A Tribute to Lucille Ball" April 
27 -May 6, consisting of an hour's worth of 
programing each day. The museum has in 
its permanent collection about 60 hours of 
Lucille Ball programing. 

No formal funeral services have been 
announced for Ball, who is survived by her 
husband and two children. 

In 1986, as honoree at Kennedy Center 

her first movie, "Roman Scandals." Ball 
was in some 75 films throughout her career, 
and was also successful on stage. In 1960, 
she starred on Broadway in the musical 
Wildcat. In 1973, she starred in the film 
version of the Broadway musical Mame. 

Ball met Desi Amaz in 1940, while the 
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FCB blasts development slate as 

`season without reason' 
Agencies react to last month's 
network presentations. with 
Foote, Cone & Belding generally 
finding efforts 'discouraging' 

In March, the networks made their prime 
time development presentations to advertis- 
ing agencies. Of the practice itself, respons- 
es from agencies contacted ranged from 
"worthless" by one advertising executive, 
to "an opportunity to get an idea of how 
each network feels about themselves," 
from another. On the content of the presen- 
tations, the most detailed response came 
from a report by Foote, Cone & Belding, 
which had much to say, a lot of it ringingly 
negative, about the new fare. 

Nearly all of the advertisers agreed that 
the development presentations aren't a clear 
barometer of how the networks will fare in 
the fall. "I've been involved in coming out 
to California to see these presentations for 
the past 18 years," said Paul Schulman, 
president, The Paul Schulman Co., "and 
all you can tell from them is if the networks 
are spending the dollars to improve their 
series. Sometimes the greatest concepts 
don't translate to film and ordinary con- 
cepts become hits." 

Marc Goldstein, senior vice president, 
national broadcasting and programing, Lin - 
tas -USA, did say that the presentations 
"are informational, and sometimes we 
learn what direction they are going in." 

According to the agencies, not only don't 
the presentations give an indication as to 
how the networks will perform in the fall, 
but they caution that the development pro- 

jects as they are described in the presenta- 
tions will probably go through a number of 
changes once production on the series be- 
gins. "The networks really don't know 
what's hot until the pilots come in," said 
Schulman. 

Some advertisers did give brief evalua- 
tions of the presentations. "ABC's presen- 
tation was probably the most disjointed," 
said Gerry Donini, senior vice president, 
manager, network purchasing, Young & 
Rubicam, "although that was probably be- 
cause of Brandon's [Stoddard] leaving," 
she said, referring to the former ABC enter- 
tainment division head who announced his 
resignation the day of the presentation. 
"ABC's presentation wasn't bad, it just 
wasn't as tight as usual," she said. 

"The CBS stuff looked good and the Fox 
stuff looked good," said Grey Advertis- 
ing's Jon Mandel, "but a lot of their pro- 
jects were comedies and comedies are very 
hard to pull off." 

Although most advertisers agree it's hard 
to draw conclusions from the network's de- 
velopment presentations, one agency, Foote, 
Cone & Belding, in its report of the develop- 
ment presentations, formed some very defi- 
nite opinions, many of them harshly critical, 
of the networks' development slates. 

Using phrases like "the season without 
reason" and "discouraging" to describe the 
network series concepts being considered, 
Foote, Cone & Belding blasted the networks 
for a development slate that is "the dreariest 
development crop in recent memory." 

In evaluating comedies at the networks, 
says the report, "it appears that this year's 

More `reality' from Landsburg 
Reality television and docudrama pioneer Alan Landsburg said last week he is 
trying to break new ground with a pilot for ABC entitled Under Fire: The Real 
Story. The pilot is scheduled to run Sunday, May 21, at 7 p.m. If it goes to series, 
the program would be an anthology of dramatized stories based on real people 
and events. Each one -hour episode would have two stories, in effect, "mini - 
movies," said Landsburg. "I've done an awful lot of television movies based on 
real stories," he explained. "There are dozens of stories that are truly magnificent, 
but begin to weigh upon themselves if they go on for two hours. What we've come 
up here with is a Reader's Digest for movies of the week, where we go beyond the 
brief newspaper sketch of an event but not make the reader wait two hours" for 
the conclusion. 

The first story in the pilot will examine the special relatiónship that developed in 
Mississippi in 1964 between a young black girl and two civil rights workers, who 
were later killed for their efforts to promote black voter registration. The story will 
blend actual news footage from the time with reenactments. Shari Belefonte plays 
the girl, Sue Brown. "No one has attempted to merge reality with drama at this 
level," said Landsburg. "lt makes for a wonderful 30- minute movie." 

Whether ABC takes the pilot to series remains to be seen. When "reality' 
programing captured the fancy of network prime time programers a decade ago, 
ABC was in the forefront, relying on Landsburg for such programs as That's 
Incredible and Those Amazing Animals. More recently, the network has pro- 
gramed such infotainment series as Our World, Incredible Sunday and Great 
Circuses of the World. Last September, ABC formed a new program subsidiary, 
ABC /Kane Productions, to produce nonfiction programs for the network and 
other outlets. 
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class of network programers simply recycled 
the output of their predecessors," coming up 
with "the same mind -numbing sitcom pre- 
mises with different titles and players." FCB 
is no kinder on drama. Like comedy, it says, 
"drama development is basically forgettable, 
except that several series conjured up vivid 
images of past failures." 

While the report does go on to say that 
"there are a few individual pieces of work 
that one could feel warm about...the overall 
impression is that all of the broadcast net- 
works are in various degrees of trouble be- 
cause of too little emphasis on the product 
side by management." 

FCB also pointed to cost -cutting mea- 
sures at the networks for the poor develop- 
ment season. "We've all read the press 
accounts of cost -cutting at the networks, 
stated in terms of the numbers of individ- 
uals severed or offered early retirement 
packages. What hasn't been really ad- 
dressed is the effect of these cutbacks on 
the end product -the programing in which 
millions of advertising dollars are invested 
annually." 

The report blamed the belt- tightening 
mood at the networks for making the devel- 
opment process even harder for network 
programing chiefs and for creating a "per- 
sonnel churn factor." Using ABC's Stod- 
dard as an example, the report says that 
"the excess degree of personnel churn 
stems from myopic managements that seem 
to have lost sight of the fact that in their 
cost -cutting frenzy they need to retain good 
program product people or they will lose 
out-to their broadcast network competi- 
tors, cable, syndication, home video and 
the most dangerous enemy of all, viewer 
apathy. "The personnel churn factor has a 
great deal to do with the quality of the end 
product. Nervous people don't make good 
decisions, and the factors of continuity, sta- 
bility, and experience usually pay off in 
higher quality, longer -lasting series 
shows." 

Unlike CBS, NBC and Fox, the report 
says, "ABC's presentation of pilot season 
appeared to have been staged by the Capci- 
ties accounting department. Compared to 
the star- studded, audio -visual extravaganza 
of the other three networks, ABC served up 
their information in a hotel meeting room in 
a setting and format reminiscent of obscure 
trade conventions of the 1960's." 

According to the report, ABC "puzzled 
many observers with their posturing about 
being sure to 'stay in second place.' The 
feeling was that they seemed more con- 
cerned with beating CBS than overtaking 
NBC." The report went on to say, 
"There's [no] real programing flow in 
place -at least not yet-at ABC. It's obvi- 
ous there won't be a repeat of the War and 
Remembrance financial fiasco -not with 
the strict bottom -line orientation of Capci- 
ties." The fact that Capcities brings in 
more revenue from its cable and station 
investments than from its network opera- 
tion, the report says, "could explain the 
fact that if their development crop had a 

flavor, it would be pure vanilla." 
CBS's development presentation to the 

advertising community was described as 
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`Nightingales' changes its tune 

More work... ...less play 
Following weeks of mounting criticism from nurses' groups, and two advertise 
pull -outs (Sears, Roebuck & Co. and Chrysler), NBC's Nightingales will be 
undergoing some content changes. Acquiescing to complaints from the Ameri- 
can Nursing Association, which charged that the show depicted nurses as 
"bimbos," Aaron Spelling, the show's producer, said: No more lingerie, no more 
aerobics," Spelling will also add a nursing adviser to the show. 

We want to add to the nurse -patient relationship," he said at a press confer- 
ence last week in Los Angeles, conceding that "we did some things that we're 
not proud of." 

Representing the nursing interests at the press conference, Beverly Malone, 
RN, from the ANA, stated that the meeting of the two parties was a "big step, and 
we believe an accurate, dramatic show like the one he says he wants would be 
fair to nurses and beneficial to the recruitment of nurses." 

Whether the less titillating version of Nightingales will make it to the air 
depends on NBC's scheduling decisions for next fall, but the show has ranked 
number one in its time period on Wednesday nights from 10 -11 p.m. against 
Wiseguy on CBS and China Beach on ABC. 

"long on rah -rah and short on substance." 
Making its pitch to advertisers on the Bur- 
bank set of Murphy Brown, away from the 
CBS headquarters in Los Angeles, it says, 
"only pointed up the fact that not much was 
going on these days at CBS Television City 
except chronic anguish." 

Describing Fox as "now being consid- 
ered something other than the immature 
ugly stepsister of networks," the report 
says that "it was apparent in the Fox devel- 
opment presentation that they, perhaps 
more than any other network, know their 
audience and they're going after them with 
tightly targeted shows." Of Fox's 16 pro- 
jects in development, FCB says that "the 
quality of this development was probably, 
in general, the most impressive of any of 
the networks. Well -regarded producers, 
name players, and some unique ideas left 
the audience feeling -for the first time - 
that these folks knew what they were do- 
ing." 

Referring to NBC, the report says, 
"There's a sense of confidence and a win- 
ner's attitude in the halls of Burbank." 
FCB states that "there's every reason to 
believe that this network will stay in first 
place, but some weaknesses will have to be 
shored up." NBC's weaknesses are clear: 
Friday nights, which ABC wins handily, 
and Sundays from 7 -9 p.m., which CBS 
dominates. 

Channel controversy 
boils over in Wis. 
Repositioning on Jones systems 
causes concern among broadcasters 
Channel positioning has taken center stage 
in the broadcast -cable must -carry negotia- 
tions, and if the experience of the broad- 
casters in Madison, Wis., and Rockford, 
Ill., is any example, the area can be a mine 
field. 

Jones Intercable, the cable operator in 
Janesville, Wis. (equidistant between Mad- 
ison and Rockford), recently moved the 
Rockford stations to the upper band of its 
42- channel lineup, keeping the Madison 
stations grouped on the first 10 channels. 
(Jones said subscribers showed a greater 
preference for the in -state Madison sta- 
tions.) But National Association of Broad- 
casters President Eddie Fritts used the 
plight of the Rockford stations as an exam- 
ple of cable's monopoly power in his testi- 
mony before the Senate Antitrust Subcom- 
mittee several weeks ago (BROADCASTING, 
April 17). 

Reacting to that pressure from Washing- 
ton, as well as from the Rockford stations, 
Jones is considering placing all broadcast- 
ers on their own channel assignments. That 
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move has rocked the Fox affiliate in Madi- 
son, WSMN -TV (ch. 47), which is on ch. 10 
on the cable system and has heavily pro- 
moted that position as the May sweeps ap- 
proach. The prospect of being repositioned, 
said WSMN -TV General Sales Manager 
Corky Custer, shows cable's "total disre- 
gard for broadcasters." The difference be- 
tween being on ch. 10 and ch. 47 is monu- 
mental, he said, calling the move "arbitrary 
and capricious." There is also the question 
of whether the signal integrity on the upper 
band is as good as the lower, not to mention 
the cable operator maximizing local ad 
avails on cable networks on lower channels 
at the expense of broadcasters, said Custer. 

Jones said last week no decision had 
been made on any moves. Indeed, one 
problem is that the system's channel lineup 
ends several positions below 47. Jones In- 
tercable President Greg Liptak is attempting 
to meet in Chicago this week with the af- 
fected broadcasters from both markets to 
find a solution. The Madison stations are on 
channels 3, 15, 27, 21 and 47. The Rock- 
ford stations are on channels 13, 17 and 39. 

The skirmish not only pits broadcaster 
versus cable operator, but broadcaster ver- 
sus broadcaster. "We're not happy with our 
brethren in Rockford," said Custer, since 
their protest has caused Jones to reassess 
the situation. Letters from the Rockford 
stations made up part of Fritts's testimony 
before Senator Howard Metzenbaum (D- 
Ohio) who chairs the antitrust subcommit- 
tee. Custer said the Madison stations have 
programing of more interest to Janesville 
viewers than Rockford, and that has been 
borne out in ratings and the cable system's 
customer survey. Janesville is also within 
the Madison ADI. 

A National Cable Television Association 
source suggested the Madison station 
should send its trade association a "letter of 
thanks," since bringing the plight of the 
Rockford stations to light has put the whole 
situation in motion. 

Clustering the broadcast stations togeth- 
er, as they are now, said Custer, makes the 
most sense. Channel positioning is some- 
thing that can be discussed between the two 
industries, he said, but channel moves on 
the eve of the May sweeps are untenable. 

The channel repositioning debate spilled 
over publicly in Washington last week, as 
Association of Independent Television Sta- 
tions President Preston Padden wrote 
NCTA President James Mooney a letter 
questioning whether "local stations be root- 
ed out of long -held cable channel positions 
just because the cable system operator has 
decided to integrate vertically into the own- 
ership of programing services." Padden 
said "INTV would readily accept a propos- 
al to resolve this issue by the vote of any 
impartial body, if preceded by a brief op- 
portunity for each side to argue its case." 
Padden said he was writing in response to a 
Mooney quote questioning whether "ch. 33 
has a God -given right to be on ch. 5." As 
for NCTA reaction to Padden's letter, 
NCTA spokesman John Wolfe said Moon- 
ey chooses "not to play along with Pres- 
ton's latest attempt to get into the trade 
press." 
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around the country can depend 
on for first -rate service. I w
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A FIRM GO 

ALREADY SOLD TO THESE 
PRESTIGIOUS GROUPS: 

Allbritton Communications 
Belo Corporation 
Burnham Broadcasting 

CBS 0 &0's 

Chronicle Broadcasting 
Fisher Broadcasting 
Gillett Broadcasting 
Jefferson Pilot Communications 
Lin Broadcasting 
Multimedia Broadcasting 
Post -Newsweek 

Pulitzer Publishing Company 

Westinghouse Broadcasting 
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On April 20th, 1989, exactly fifty years after the world's first public television broadcast was 

transmitted from the 1939 World's Fair to an NBC Studio in 30 Rockefeller Plaza. the first 
commercial daytime broadcast of an advanced television signal took place. 

The system? Advanced Compatible Television, developed by NBC, the David Sarnoff 
Research Center, and RCA Consumer Electronics. 

This historic broadcast proved to the world that a single channel, wide screen, enhanced 
definition television signal could be broadcast during daytime hours, and received 

compatibly on both NTCS and ACTV receivers. 

It proved that America has an advanced television system that offers quality second to none. 

It proved that America has an advanced television system designed from ground up to keep 

our unique, American television industry -terrestrial and cable alike -strong and competitive. 

And it would not have been possible without the faith and support of NBC's 208 affiliated stations. 

To each of our affiliates, thank you. We look forward to seeing you. and all of our friends 
in the television industry, at the Advanced Compatible Television Center at the NAB Convention, 
Las Vegas Convention Center, East Meeting Room. 



It was 50 years ago last week, at the opening of the 
New York World's Fair, that RCA inaugurated the 

first regularly scheduled broadcasts in the new 
"high- definition" medium of television, of which 
RCA President David Sarnoff said: "It is an art 

which shines like a torch of hope in a troubled 
world." BROADCASTING was there to chronicle the 
events of that milepost in the evolution of the Fifth 

Estate (as it has been to chronicle the passing of that 
torch to successive generations). The following five 
pages feature a reprise of our coverage from the 
May 1, 1939, issue. The theme song of the fair was 

"Dawn of a New Day." As far as television was 
concerned, that said it all. 
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i\Fs Radio Network 
Fxcepflhe 

Programming a radio station is an 
art. And with AP Network News you 
have the control to do it right. 

No commercials means more 
flexibility, more freedom to program 
the way you want. And that's good 
news to stations looking for an ad- 
vantage. Our format is designed to 
fit your format and provide sales 
and sponsorship opportunities. 

You make all the 
decisions because 
all programming 
is yours to sell 
without affidavit 

or clearance 
requirements 
from AP When 
you carry AP Network News you 
get more than sales opportunities. 

While other networks 
have cut back, we've 
added more resources. 

The only news bureau 
at the U.S. Department 

of Agriculture. 



GivesYou Everything. 
Comm 

You get the most comprehensive radio 
news coverage in America. While 
other networks have 
cut back, we've added 
even more resources. 
AP Hotline is our 
second channel for live continuous 
coverage of breaking news and events. 

Now you're where the news is 
happening, when it's happening. Our 

V5/1 

USA 
ji5N 

AP Hotlinc In cvides continuous coverage of live events. 

More live sports coverage than any radio network. 

sports staff covers more major sports 
events than any other network. We 
cover Wall Street with more reports 
per day than anyone. Ours is the only 
broadcast bureau at the U.S. Depart- 
ment of Agriculture. 

And we offer over 20 lifestyle 
and entertainment features to suit any 
taste or interest. Become an AP 
Network News affiliate today by 
calling Rosie Oakley at 
(800) -821 -4747 
You'll get more 
comprehensive 
news and the 
most flexible 
format. Best of all 
is what you won't 
get ... commercials. 

APNetwork News 



Television Motif Marks New York Fair 
Latest Devices of 

Radio Industry 
On Display 

By BRUCE ROBERTSON 
TO BROADCASTERS and public 
alike the New York World's Fair 
will probably be remembered as 
the "Television Fair ", for the ex- 
position's opening on April 30 also 
marked the advent of this country's 
first regular schedule of high -defi- 
nition television broadcasts. And. 
to all but the handful of New 
Yorkers who own sight receivers, 
the Fair affords the first chance for 
"looking in" on these telecasts. 

Most elaborate television exhibit 
is that of RCA, a seven- sectioned 
display of the theory and practice 
of visual broadcasting housed in 
the company's "radio tube" build- 
ing. Chief rection is the Hall of 
Television, which is equipped with 
13 stock model receivers and a 

morrow, where a combina ion re- 
c iver provides for enjoyment of 
broadcast images or sound or of 
recorded music. 

An important part of RCA's tele- 
vision exhibit is the RCA -NBC 
telemobile unit. stationed alongside 
the exhibit building except when 
it is picking up some special news 
event from another part of the 
grounds. Visitors will be televised 
by the unit in a series of video 
"vox pop" programs. which will be 
seen and heard on the receivers 
inside the Hall of Television. 

Television will also be demon- 
strated in the General Electric 
Bldg., easily located by its outer 
covering of gleaming copper and 
by the 125 -foot -high stainless steel 
"lightning bolt" rising from the 
fountain in the building's court. A 
small television studio is set up in 
one section of the main exhibit 
area, where engineers will televise 
visitors, whose friends may watch 
them on the screens of G -E re- 
ceivers in an adjacent exhibit. Visi- 

LOCATED on the Avenge of Communications near the Try4un and 
Perisphere is the Crosley Corp.'s $100.000 building at the New York World's Fair. The entire gamut of Crosley products will be exhibited 
in the edifice- radios, the new Reado facsimile printer, radio- phono- 
graphs, Shelvador refrigerators, washers, ironers, gas and electric 
ranges, and bottle and bed coolers. In addition to the facsimile equip- 
ment exhibit, a facsimile transmitting unit will operate in the building. 
The modernistic structure was designed by Sundberg & Ferar, Detroit, 
in collaboration with Holland & White, New York architects. 

special laboratory model projection 
type receiver which throws images 
on a screen 8x10 feet in size, per- 
mitting visitors to compare recep- 
tion on the sets now available for 
home use with the screen- tttyle re- 
ception now being developed in the 
laboratory. Immediately adjoining 
the Hall is the film -scanning stu- 
dio, which is also adapted for re- 
ception and transmission of pro- 
grams from NBC's telemobile unit. 

Technical Displays 
Near the entrance to the Hall is 

the Television Laboratory, where 
RCA technicians display and dem- 
onstrate oscillographs, tube-evac- 
Jating machinery, "bread- board" 
sets and other paraphernalia, and 
directly opposite the Laboratory is 
an exhibit of a regular RCA tele- 
vision camera. a transmitter and a 
12 -foot model of the antenna atop 
the Empire State Bldg.. showing 
just how the imag,a are picked up 
and broadcast. At the front of the 
building a stock model television 
receiver in a glass cabinet exposes 
the complete receiving mechanism 
and across the room is a "flask" 
receiver, used in the laboratory be- 
cause it permits viewing in very 
bright light. Television is also a 
feature of the Living Room of To- 
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ton may also be televised at the 
Westinghouse Bldg., going through 
their paces in a glassed -in studio. 
their images and voices being 
picked up by nearby receivers. 
Television receivers arc also in- 
stalled in the executive lounge of 
the Ford Bldg., to pick up what- 
ever telecasts may be on the air 
for the entertainment of guests. 

Facsimile Exhibits 
Another type of broadcast pic- 

ture- transmis'm that will be a 
novelty for i t visitors, although 
it has been xperimentally trans- 
mitted by a score of stations dur- 
ing the past year, is facsimile, 
which is receiving its first large - 
scale demonstration at the Fair. 
In the Crosley Bldg. visitors can 
watch pictures and printed matter 
transmitted and received in a dis- 
play of Crosley Reado printers, 
first facsimile sets to be placed 
on the retail market for sale to in- 
dividuals. The Reado was designed 
by the Finch Telecommunication 
Laboratories, which also operates 
an experimental facsimile trans- 
mitter in New York City. 

The RCA system of facsimile is 
demonstrated in this company's 
building in an exhibit called "The 
Newspaper of Tomorrow ". Here a 

news editor and a makeup editor 
will work at a regular newspaper 
copy desk; operators will compose 
newspaper pages on a varityper set- 
up; a facsimile scanner and trans- 
mitter will view these pages and 
they will finally be reproduced on 
a pair of home -type recorders. In 
addition to the usual news tickers 
the "Newspaper of Tomorrow" edi- 
tor has at hand a television re- 
ceiver equipped with a special 
photographic device so that as dis- 
tant scenes appear on the screen 
of the receiver any part desired 
may be photographed and made 
available for immediate reproduc- 
tion. 

RCA's other exhibits include 
sound broadcasting, education, in- 
ternational communications a n d 
marine communications. The last 
is a 53 -foot motor yacht floating 
in a basin at the rear of the build- 
ing. Here is displayed a ship -to- 
shore telephone set which permits 
remotion of both American and 
foreign broadcasts as well as voice 
contact with shore stations and 
other ships and a radio compass. 
A 250 -fot antenna tower on the 
exhibit grounds is used to trans- 
mit programs picked up at the 
Fair to NBC's regular New York 
transmitters for rebroadcasting. 

Electric Writing 
An exhibit closely allied to fac- 

simile is the Radiotype. on dis- 
play by the International Business 
Machine Corp. in the Business Sys- 
tem & Insurance Bldg. This elec- 
tric writing machine, which was 
invented by Walter S. Lemmon. 
division manager of IBM. trans- 
mits written material from point 
to point by shortwave radio. 

The Fair's own most spectacular 
contribution to sound reproduc- 
tion is its use of the outer surface 
of the 200 -foot Perisphere as a 
giant loudspeaker horn. An acous- 
tical pit beneath the building, 12 
feet deep and 22 :vet across, con- 
tains 24 100 -watt low -frequency 
horns and 12 25 -watt high- frequen- 
cy horns. The high -frequency horns 
face directly outwards, emitting 
waves at a tangent to the sphere's 
curve. The low -frequency horns 
face downward, their sound being 
deflected up again from the bottom 
of the pit. The mingled sound, is- 
suing between the curve of the 
building and the flat surface of 
the surrounding pool, produces an 
illusion of sound coming from 
space with no apparent source. 

Source of the Perisphere music. 

i. fI . 
HALL OF Communications at the 
New York World's Fair, whist 
houses the studios and equipment 
for transmitting music and an 
nouncements via the public address 
system to all parts of the grounds 

as well as of all background music 
and announcements produced by 
the 16 loudspeakers on the grounds 
is the Public Address Center it 
the Communications Bldg., coni 
prising four studios and a maste 
control room. There is one largo 
studio, used for orchestras. r 

speaker's studio and two "nemo 
studios for transmitting record 
ings and programs picked up fron 
the radio or remote points. Thos. 
studios will be used only for pro 
grams on the grounds and not fo 
broadcasts. To avoid labor dispute 
between the electrical unions whos. 
members are employed at the Fai 
and the technicians of the broad 
casting companies, the Fair ha 
ruled that it will supply no facili 
ties to broadcasters, but that earl 
station or network will handle pro 
grams from the grounds in th 
sanie manner as they would an: 
remote pickup from other points. 

The Crosley Corp., owner o 
WLW and WSAI, Cincinnati, ha 
included a large studio in its ow 
building at the Fair, from whic 
it will feed programs directly t 
the WLW transmitters and to th 
NBC and Mutual networks wit 
which it is affiliated. WNYC, Nei 
York's municipally-owned statiot 
also is maintaining studios on th 
grounds, in the Municipal Bid, 
All national networks as well a 
14 New York stations and the Brit 
ish and Canadian Broadcastin 
Systems have offices in Radio Cer 
ter, located on Constitution Ma- 
just below the Lagoon of Nation: 
Here also are the offices of th 

MODEL of the Westinghouse E. & M. Co. building at the \, .: . 

World's Fair, whose two wings are b5 feet high and provide a t!,,, 
area of 4.500 square feet. Fountain in the court ;s 115 feet high. 
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Once upon a time in 
Chicago, a local Oprati 
beata national Donahue, 
and a bit of syndication 
history was made. . 

Now, in Miami, a local ' 

investigative news show is 
makirig A Current Affair 
yesterday's romance, ìeav- 
ingtnside Edition out 
in Y he cold. 

HERE and sending 
This Evening 
to bed early. WE GO 

AGAIN... 
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It delivers 
what the 
others only 

Soon, all America can 
see Inside Report* the 
investigative news 
strip that's beating the 
pants off its rivals in 
Miami. 

Conceived from day- 
one as á national show, 
Inside Report began to 
make history in 
January when it . 

stormed past its 
competition in the 
7pm.access time 
period on independent 
WSVN. 

'Airs as Inside Stnry on \L'S\'N. 

By February, the 
Inside Report advantage 
ncreased to 32% over 

á Current Affair and 
_ -241% over This Evening 

which replaced the 
battered Inside Edition. 

Penny Daniels. host of Inside Report, 
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formerly Inside Story 

The latest April 
ratings show 
Inside Report with a 
67% advantage over 
its local news lead-in. 
a 59% advantage over 
A Current Affair, 
and 328% over 
This Evening. 

And its demos are 
even more dramatic- 
tying and. in some 
cases, beating Wheel 
of Fortune in women 
and men 18-49 and 
25-54. 

What's so unique 
about Inside Report? 
First and foreMost, 
It's an investigative 
news magazine show,. 
with a crack news 
team that never loses 
sight of its mission: 
solid journalism that 
sticks to the facts 

At,3itarliti.:-.%1Pkteha, 

Inside Report is produced and direct 
by station news people who understand' 
then , t 

e Report is available as a strip on a 
-e /barter basis, starting September 1989. 

During the initial quarter. statidns will retain 
all available minutes. 

Inside Report. It's new-and already a success. 

It delivers what the others only promise. 
Distributed by 

,Procluced by 
unnearn Productions 

vertiser sales: 
2.605-2720/312 337-1100 
ation sales: 

212 605-2786/818 777-6561 

' 
. 

turrr. NM, littart,-Apt 11 19/19 
' 19titt MCA rv Ail right reserved 



Fair's radio director. Dr. John S. 
Young, and his staff. 

In addition to Dr. Young, the 
World's Fair radio staff includes 
John L. Clark and Robert S. 
Wood, program supervisors; Wal- 
ter R. Brown, engineering super- 
visor; William Card, traffic direc- 
tor; Dana Merriman and T o 
Neely, in charge of music copy- 
rights; Miss Frederica Millet, di- 
rector of women's programs; F. 
A. Long, production director; An- 
thony Marvin, announcer. 

Source of Broadcasts 
While the Fair will be the source 

of almost daily broadcasts by all 
national networks and many indi- 
vidual stations, and while it is ex- 
pected that many of the exhibitors 
at the exposition who are also ra- 
dio advertisers will originate one 
or more of their regular programs 
from the grounds, few definite 
plans have yet been made. West- 
inghouse Electric & Mfg. Co. has 
started a Sunday evening series on 
NBC -Blue, Letters Home From the 
Fair, in which Ray Perkins in- 
terviews visitors at the Westing- 
house Bldg. Scholl Mfg. Co is ad- 
vertising its foot remedies with a 
World's Fair News program broad- 
cast five days a week on WMCA, 
New York. These are the only com- 
mercial programs tied in with the 
Fair as this is written. 

On the sustaining side, all net- 
works and some New York sta- 
tions carried descriptions of the 
opening day ceremonies and simi- 
lar coverage will probably be given 
all other major events at the expo- 
sition, with happenings of lesser 
magnitude being carried by indi- 
vidual networks and stations. Some 
sustaining series are already 
planned. MBS has shifted its Wel- 
come Neighbor series to the Fair 
grounds and each Wednesday eve- 
ning Dave Driscoll and Jerry Dan- 
zig describe the sights and inter- 
view celebrities there for the edi- 
fication of listeners across the land. 
Mutual has also moved the Tues- 
lay broadcast of its Radio Garden 

Club to the Fair's Gardens on Pa- 
rade Bldg. 

Foreign Day Pickups 
NBC will broadcast a portion of 

the ceremonies of each country's 
"day" at the fair, a total of 54 
programs, ea ^h of which will al 
be shortwaved to the homeland sa- 
luted. Among New York stations 
WNYC is carrying many special 
features in connection with the ex- 
position, i n c l u d i n g Your Home 
Town Newspaper, highlights of 
news from other cities, and Review 
of the Fair Today, the two features 
broadcast each weekday 6- 6:30 
p.m. WMCA also has elaborate 
plans for hair broadcasts, especial- 
ly for May '6, which has been des- 
ignated as "WMCA Day." WBNX 
opens each broadcast day by play- 
ing the Fair theme song, Gersh- 
win's "Dawn of a New Day," and 
is also broadcasting a Hands Across 
the Seas series saluting foreign na- 
tions participating in the Fair. 
WINS has scheduled a series to be 
broadcast from the Southern Rho- 
desia exhibit. 

DAVID SARNOFF delivers the 
dedicatory address of the RCA Building at the Fair. His words 
are picked up by the microphones, 
heard in homes across the country. 
His image is captured by the tele- 
vision camera, seen by scores of 
onlookers seated before television 
receivers in Radio City, eight miles 
away. Handling the pickup are 
NBC's Richard Pickard, at the 
camera, Thomas Riley, at the right, 
while Sid Desfor of the network's 
photo staff (kneeling in the center 
background) prepares to make an 
angle shot of the dedicatory cere- 
monies. At right is image as seen 
on the Kinescope receivers. 

Amateurs Have Display 
At New York World Fair 
THE 51,000 United States radio 
amateurs are represented at the 
New York World's Fair with a ra- 
dio "shack" in the Communications 
Bldg., where hundreds of "hams" will cooperate in operating a high - 
powered, fully equipped amateur 
station with 14 transmitters, from 
which visitors may have messages 
sent to any part of the world with- 
out charge. Functioning as the 
World's Fair Radio Club, an or- 
ganization created jointly by the 
American Amateur Relay League, 
American Institute of Science and 
the Fair itself, the amateurs will 
also demonstrate their work in time 
of emergency, when floods or hur- 
ricanes have cut their communities 
off from the normal means of com- 
munication with the rest of the 
world. The Club has also con- 
structed a display in the Westing- 
house Bldg., containing 6.400 flash- 
ing lights in various colors which 
wink on and off as various stages 
of the transmitter are actuated by 
the voice of a visitor, who is thus 
enabled to watch the complete op- 
eration of a radio transmitter. 

Televise March Films 
BECAUSE the March of Time 
films proved to be the most popu- 
lar movie features telecast by NBC 
in its experimental transmissions 
during the past year, the network 
has arranged with the film's pro- 
ducers to use back releases of the 
feature during its daytime tele- 
casts this summer and special 
March of Time releases during its 
regular evening transmissions. A 
carefully compiled news feature 
with running interpretative com- 
mentary, the film has the con - 
tinuity desired in television, and 
the March of Time ordinarily has 
many of the close -ups and inter- 
mediate shots that televise best 
over an all -electronic system, NBC 
explains. 

KWLK. Longview, Wash.. on April 
25 joined the Pacific Northwest seg- 
ment of the Don Lee- Mutual network. 

BROADCASTING Broadcast Advertising 

Telecast Schedule 
Is Drawn by NBC 
Tentative Program Provides 
25 Broadcast Hours Weekly 
FOLLOWING the 31/2-hour telecast 
of the inaugural ceremonies of the 
New York World's Fair with which 
NBC on April 30 started its regu- 
lar television service, the network 
has announced a tentative schedule 
of approximately 25 hours a week 
of video broadcasts. 

Two full -hour programs from the 
NBC studios will be broadcast 
weekly, from 8 to 9 p. m. Wednes- 
days and Fridays. Outdoor pickups 
of scheduled news events, largely 
from the Fair grounds, will be 
made by NBC's mobile television 
unit on Wednesday, Thursday and 
Friday afternoons, with at least 
one of these being broadcast each 
week. 

The rest of the proposed schedule 
will consist of film program^, 
broadcast from 11 a. m. to 4 p. m. 
on Monday, Tuesday and Thursday 
of each week. Wednesdays and Fri- 
days the film transmissions will 
start at 4 p. m. and continue until 
the beginning of the studio pro- 
grams. 

Primary purpose of the visual 
broadcasts will be to provide pic- 
torial material for demonstration 
on the numerous receivers to be ex- 
hibited at the Fair and also by re- 
tail dealers, according to Thomas 
H. Hutchinson, manager of NBC's 
television program division. He 
stressed the fact that whit( the 
film transmissions may be picked 
up by television set -owners within 
the metropolitan area, they are in- 
tended chiefly for the trade and 
will be repetitious. Only the two 
hours of studio programs and the 
outdoor programs, he said, can be 
taken as examples of the kind of 
program service NBC is planning 
as a regular fare for its television 
audience. 

Broadcasts will emanate from 
W2XBS, operating on a picture 
frequency of 45.25 mc. and a sound 
frequency of 49.75 mc. Station's 
service area is approximately 55 
miles in all directions. 

New York Display 
Dedicated by RCA 
Fair Ceremony Is Televised 
New Video Sets Exhibited 
THE ADVENT of television coat 
cident with the opening of the Na' 
York World's Fair was the them 
of the dedication of the RCA BIdI 
at the exposition, on April 20, o 
which date the first RCA televisio 
receivers were also displayed t 
dealers in the New York area. AI 
propriately enough, the dedicat:o 
ceremonies were televised as we 
as broadcast, and a group of mor 
than 100 newspaper and magasin 
writers in Radio City, eight mile 
from the Fair grounds, saw as we 
as heard David Sarnoff, RCA pm 
dent, when he said: 

"And now we add radio sight t 
sound. It is with a feeling c 
humbleness that I come to this nit 
ment of announcing the birth i 
this country of a new art so impor 
tant in its implications that it i 

bound to affect all society. It is a 
art which shines like a torch c 
hope in a troubled world. It is 
creative force which we must tear 
to utilize for the benefit of all mar 
kind." 

No Interference 
Although this was the first tirs 

that pictures relayed from NBC 
mobile television unit had been II 
broadcast by the Empire Stat 
Tower transmitter, there were n 
signs of interference between th 
relay channel and the regular fn 
quency. 

Also televised during the ceri 
monies were Lenox R. Lohr, NB' 
p r es i den t, who introduced M' 
Sarnoff; Maj. Gen. James G. Hai 
bord, chairman of the board c 
RCA; E. J. Nally, RCA's firs 
president; Maj. Gladstone Murra; 
director of radio in Canada; Ni 
ville Miller, president of the NAE 
Edwin S. Friendly. business mar 
ager of the New York Sun, an 
Dr. Vladimir K. Zworykin, Inver 
tor of the iconoscope, television 
electric eye. Following the cerf 
monies, the audience witnessed th 
first sports event ever televised i 
America, a boxing match betwee 
Jack Pembridge, Golden G l o v 
champion, and Pat Dunne, Polit 
Athletic League star, refereed b 
Max Baer, former heavyweigt 
champion. 

The four television receiver mot 
els range from a set that reprt 
duces pictures only and can be cor 
nected to any AC operated radi 
for sound, showing images 3% it 
ches by 4% inches, to a large cor 
sole combination sight and noun 
receiver, producing pictures 7% b 
9% inches. The two intermediat 
models are console type, with 5-inc 
and 9 -inch viewing tubes, reaper 
tively, and like the attachment st 
are direct viewing. The larger 
model is of the mirror image type 
Prices range from about $175 fo 
largest console model. [See pag 
22). 

TELEVISING fingerprints as a pi 
lice aid in rounding up criminals we 
successfully tested April 1S on the Do 
Lee Broadcasting System, Los Ang,le 
television transmitter WOXAO. Et 
wriment was conducted by Harry 1 

Lubcke, Don Lee television directo 
Fingerprints were flashed from th 
downtown Los Angeles studios an 
picked up by Long Beach, Cal. polity 
a0 miles away. 
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The Radio Corporation of America Tells 

What E LE VISI 
mean to the Nation! 

will 

A statement about the present scope of this amazing achievement, 
and what you may expect from it 

PRIL 7o, 1979 is the date which formally 
marks the beginning of a new indus- 

try- television. It is the hope of RCA that 
this new business as it develops, will mean 

new opportunities for many... that it may 
match in its advance the swift growth of 
sound broadcasting. 

RCA television at this time will be avail- 
able only in the New York metropolitan 
area. The restriction is largely due to limi- 
tations inherent in the art itself. Television 

waves have some of the prop- 
erties of light. As a rule, such 

waves will not follow the earth's 
curvature. Thus they are rarely 
effective beyond the horizon of 
their transmitter. 

Because of the character of the waves, tele- 
vision programs, even when sent from the 
NBC mast t 240 feet above the street on the 

Empire State Building in New York, will or- 
dinarily cover an area scarcely more than 
forty miles in all directions from that building. 

At present, television networks are im- 
practicable. Television pictures can be sent 

from station to station only through special 

cables or elaborate relay systems still to be 

developed on a service basis. 

This is a pioneering effort 
The accomplishments of RCA in television 
have been notable. Television has been 

brought out of the laboratory, and made a 

practical service. Yet, although television 
is exciting, thrilling -even spectacular, the 

television broadcasting now being under- 

taken by RCA and NBC actually represents 

a pioneering effort. 
How soon television will be available to 

the country generally is uncertain. Predic- 
tions about future television accomplishments 

are at best only guesses. The men who have 

so patient]} brought television to its present 

stage of development agree that while it is 

the most alluring of the electronic 
arts, it is also the most elusive. 

Television Programs 
1 elevision broadcasts from N BC 

television studios will be sent out initially 
for an hour at a time, twice a week. In 
addition, there will be numerous pick -ups 
of news events, sports, interviews with visit- 
ing celebrities, and similar material. 

Material for television programs is almost 
limitless. They can be sent from the studio, 
or picked up elsewhere. Almost any scene 

can be televised, if it is accessible to mobile 
equipment. NBC operates a mobile unit 
comprising two ten -ton trucks to pick up 

and transmit television pictures and sound. 
Present licenses for television do not per- 

mit commercial sponsors. Naturally there 

can be no sponsored television programs as 

long as this rule holds. When sponsors are 

allowed, advertisers will want to have a large 

audience developed before spending money 
for shows. Meanwhile NBC 
will produce unsponsored 
programs. This is an effort 
similar to NBC's program 
operation which provides 
more than half the broad - ßf4' 
casts on the Red and Blue networks. 

How Television will be received 
in your home 

To provide for the reception of television 
programs, RCA Laboratories have devel- 
oped several receiving sets which are now 
on the market. These instruments, built by 

RCA Victor, include three models for re- 

ception of television pictures and sound, as 
well as regular radio programs. There is 

also an attachment for present radio sets. 

This latter provides for seeing television 
pictures, while the sound is heard through 
the radio itself. The pictures seen on the 

Kinescopes of these various models will 
differ not in quality but only in size. 

In initiating the first regular American 
television programs at this time RCA be- 

lieves that it is contributing to the growth of 
a lusty infant whose future is likely 

to be brilliant, but whose coming 

of age will take place at a time 

no man can predict exactly. 

In Radio and Television . .. It's RCA All The Way 
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For today's news directors 
"accountability" has taken on 
a whole new meaning. 

"Make us #I, and also make us a 
profit." If this has a familiar ring to 
you when it comes to your news 
department, then you're already 
exploring new solutions- because 
you know that platitudes like, "we 
need to be more efficient" just don't 
work any more. 

You need unique solutions - 
solutions that spring from looking at 



 

NGSI 
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the news business in a new way. 

Like a PC -based editor (with built -in 

switchers) that's faster than you can 
believe -until you watch your people 
make creative, last minute changes 
that work, perfectly. And a brand 
new character generator that's de- 

signed specifically for your rapidly 
changing business. Or our new 

"GUERRILLACAM" to take a load 

® Ampex Corporation 1488 

off your budget, and your peoples' 
shoulders. We've even designed 
the perfect news still -store that's 
also easy on the budget, and 
completely upgradeable. 

We're telling you that these prod- 
ucts, alone or in a component 
system, will buy you something 
you're always short of -time. And 
give you something you always need 

-video quality. But our real message 
is, "Invite us in to help you solve 

your problems." Just as you know 
your business, we know ours, and we 

can help save you time and money. 
And maybe your sanity, too. 

Call 1- 800- 25AMPEX for more 
information. 

AMPEX 



TYPICAL of the line of 20 or more cathode ray television receivers 1 being produced by about a dozen companies as transmission service 
is started this month in New York, are these models. Upper left is an 
RCA console model with 9 -inch Kinescope reproducing images 51 x 71/2 
inches, which will sell for $450. It includes a 12 -tube all -wave radio 
chassis. Upper right is the $199.50 RCA table model attachment, with 
5 -inch Kinescope providing 3 3 %8 x 4 3/8 inch pictures; this plugs into 
any 1938 -39 RCA radio for accompanying sound. Lower left is one of 
the General Electric line of four video receivers, whose price ranges 
have been tentatively fixed at $250 to $1,000; this set uses a 9 -inch 
picture tube. Besides RCA and GE, these manufacturers have announced 
lines of one or more television sets: Westinghouse, Philco, Stewart - 
Warner, American Television Corp., Andrea, Meissner Mfg. (kits). Du- 
Mont Laboratories, Stromberg- Carlson, Pilot, Garod. Zenith has re- 
iterated that "Zenith is ready -but television is not." 

CBS to Ask Criticism 
Of Public on Television 
CRITICISM and advice of its tele- 
vision audience, beginning with its 
first broadcasts now tentatively 
scheduled to start from the Chrys- 
ler Bldg. transmitter some time in 
June, will be solicited by CBS, bor- 
rowing a chapter from television 
program experience of the British 
Broadcasting Corp. Gilbert Seldes, 
director of CBS television pro- 
grams, now in London studying 
BBC methods. during an early pro- 
gram plans to take a seat beside a 
telepho ̂ e in front of the cameras 
in the studios in Ggand Central 
Station, and invite those viewing 
the program to telephone him their 
criticisms end suggestons regard- 
ing the program they have just 
viewed. The audience itself will 
hear the telephone ring, see Mr. 
Seldes answer it, and then see and 
hear him as he answers questions 
and replies to suggestions of mem- 
bers of the audience. Gerald Cock, 
BBC's director of television, who 
originated the idea, found that it 
met with wide acclaim when he 
used it in Great Britain. He states 
that BBC received a large number 
of constructive criticisms as a re- 
sult of the policy, and accordingly 
has been able to advance its pro- 
gram technique faster than would 
otherwise have been possible. 
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Full Television Facilities 
Projected by Paramount 
EVERY modern device for the pro- 
duction of television pictures will 
be included in the new $12.000,000 
Paramount Pictures plant soon tc 
be erected in Los Angeles. Berne) 
Balaban. president, has announcec 
plans for the new studios, to lx 
located on a 150 -acre tract to lx 
known as Paramount City. Plane 
include 26 sound stages, each to la 
equipped for television in interof 
fice communication. 

Paramount has long been inter 
ested in television and reports wen 
circulated recently that the studit 
will erect a television transmitter 
in Hollywood this year. Althougl 
this was neither affirmed nor de- 
nied, the firm recently announce( 
plans to "cash in" on the public: 
interest in television by merchan 
dising its products through tele 
vised trailers, utilizing the new Du 
Mont station at Passaic, N. J. am 
other transmitters. Paramount i, 
financially interested in the Du 
Mont Laboratories. It is generally 
believed in Hollywood that with thi 
new plant announced, Paramoun 
will shortly make application t 
the FCC for a permit to erect at 
experimental transmitter of it 
own. 

DODGE BROS., division of Chryale 
Corp.. Detroit, on April 17 started 
two -week campaign to promote th' 
new Dodge motor cars, using Bail; 
station -break announcements on 6 
stations throughout the country. Ruth 
muff & Ryan, New York, placed th 
account. 

Industry Girds for 
Movies, Video, Radio 

Cooperation Seen 
by SMPE 

By DAVID GLICKMAN 
THE FILM industry will not be 
caught napping by the advent of 
television as it was with the ap- 
pearance of talkies. This was re- 
vealed at the April 21 television 
session which closed the five -day 
convention of the Society of Mo- 
tion Picture Engineers in Holly- 
wood. An "automatic liaison" be- 
tween the film industry and We 
vision was seen. 

Discussion was lacking in spec- 
tacular predictions and the bond 
between the two entertainment 
fields seemingly was drawn closer 
together w' i technical leaders 
submitted it briefs. 

Smile 's Views 

Prediction was made that theatre 
screen shows will be augmented 
by the new medium. The forecast, 
together with a declaration of mu- 
tual interest in the movies, radio 
and television, was made by David 
Sarnoff, president of Radio Corpo- 
ration of America, in a radiogram 
to E. Allen Williford, president of 
SMPE. 

"The future will probably see the 
present entertainment offered by 
motion picture theatres augment- 
ed by special television services 
that will bring current events to 
the theatre screen," Mr. Sarnoff 
declared. He informed the SMPE 
he feels "very earnestly that the 

industry of radio and television 
and the industry of motion pic- 
tures and theatres can be helpful 
to each other and thereby to the 
public both industries seek to serve, 
if they will study the problems 
involved and cooperate in this new 
development as far as may be prac- 
tical and reasonable." 

He cited "recent progress and 
developments in television, includ- 
ing the steps taken here and 
abroad to institute regular broad- 
casting service for home receiv- 
ers and to carry experimentation 
into various fields of use, have 
focused attention of all interested 
executives and engineers as well as 
the general public, upon this new 
art." 

"In due time ", Mr. Sarnoff pre- 
dicted, "the foremost progressive 
theatre operators will wish to step 
forward with installations of pro- 
jection apparatus, as soon as serv- 
ices become available which may be 
expected to enhance the value of 
the entertainment which the mo- 
tion picture industry will continue 
to provide ... RCA will continue 
to pioneer in the development of 
television, and we confidently look 
forward to the evolution of a new 
and fascinating art, and an in- 
dustry furnishing new employment 
to both capital and labor." 

Outlining scope and organization 
of the SMPE television commit- 
tee, Dr. Alfred N. Goldsmith, its 
chairman and past president of the 
Society. in a report, revealed that 
the committee would "endeavor to 

Television 
collect, formulate, clarify, and dis 
seminate useful information to thl 
motion picture industry as to tele 
vision film and pictorial require 
menta; and to the radio televiaiot 
groups as to motion picture capa 
bilities and availability." 

"It is hoped ", Dr. Goldsmith'. 
report stated, "to avoid eonflictint 
standards or practices in the tw. 
arts. The membership of the cons 
mittee includes prominent mem 
bers of both industries so that al 
automatic liaison will exist. Thi 
first aim will be to collect existini 
information. The second, to guar% 
against misunderstanding, mis 
statements, unnecessary t 'nftict: 
of aims or opinions, and to obviat 
or reconcile these whenever pos 
sible. The .nird purpose is to ac 
as one guiding agency in directini 
technical activities common to th 
two industries, and furthering in 
terchange of n.utually h e l p f u 
data." 

Committees at Work 

Dr. -Goldsmith's report revealed 
that a subcommittee on productior 
and technique had been established 
under chairmanship of O. B. Han. 
son, NBC New York chief engi- 
neer, and that another, on file 
properties and laboratory practices 
was headed by O. Sandvik of East- 
man Kodak Co. The subcommittees 
will devote themselves to estab- 
lishing a glossary of terms and 
nomenclature; to prepare a list of 
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SHOW RT SItR 

á11Y1NNWPIP11 

ENTERTAINMENT TONIGHT 10 16 

A CURRENT AFFAIR 10 15 

INSIDE EDITION 9 14 

USA TODAY 9 14 

01969 GROUP W PRODUCTIONS 
Host: Nancy Glass 

The most important battle in 
syndication is in prime access. 
And Group W, the most experienced 
producer of reality programming, 
continues to lead all others. 



piHE HEART BEHIND WINES. 

ATTLE FOR ACCESS 

11H 

SHR 

C. P. PTS 

NG FROM SHR SHR SHR SHR #ACCESS 

4NK #1 W18-49 W25-54 M18-49 M25-49 MARKETS 

2 5 25 26 23 25 21 

3 14 26 26 25 25 54 

3 17 24 24 25 26 56 

3 15 19 20 17 19 34 

3 18 17 19 19 20 71 
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proven magazine format is a mere six 
household share points from number one, 
with demographics as good as they come. 
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Films Gird for Television 
articles and books dealing with 
television and its relationships to 
motion pictures; to provide data 
on equipment, methods and use of 
films, with respect to their pres- 
ent status and probable trends; to 
establish standards, and to handle 
special problems such as inter -in- 
dustry coordination, future equip- 
ment needs and specifications, and 
the like. 

"It is impracticable at the presL 
ent time to report specifically on a 
number of items falling within the 
scope of the committee because the 
technic of television is in a state 
of flux, and many phases of the 
art are really in the experimental 

stage," his report continued. "As a 
basis of a temporary acceptable 
policy for the motion picture in- 
dustry, the opinion appears to be 
that the present motion picture 
standards are acceptable for tele- 
vision, and that television will try 
to work toward those standards." 

E. W. Engstrom, RCA research 
director, described the development 
of a simplified television "pre- 
view" system which enables pro- 
ducers to determine in advance 
films most suitable for televising. 
The preview apparatus is con- 
tained in a compact console meas- 
uring only 44 inches high, 34 inches 
wide and 21 inches deep. A stand- 

K \ocKONWooD 
WOOD 

LOMPA NY, INC . 

NAB 
LV Hip 

316 
p186 

Ppt. 

For Experience 
Integrity And Discretion 

Providing confidential services to the 
communications industry in Broadcast Brokerage & Financing. 

Larry Wood 
President 

431 Ohio Pike, Suite 210N 
Cincinnati, OH 45255 

(513) 528-7373 

Robert Ridder, Jr. 
Vice President 

880 South Steele Street 
Denver, CO 80209 

(303) 733-8684 

WOOD & COMPANY, INC. 
Broaocasting May 1 1989 

62 

and "inconoscope" television pickup 
camera and film projection equip- 
ment are used in conjunction with 
it. Mr. Engstrom also gave details 
on apparatus which automatically 
adapt the 24 frame per second 
speed of motion picture film to the 
60 interlaced pictures, per second 
standard speed of television scan- 
ning. 

"With the development of both 
the new television adapter equip- 
ment and the previewing system, 
there are no serious practical dif- 
ficulties in the way of utilizing 
present day motion picture stand- 
ards for television purposes," he 
said. This, Mr. Engstrom pointed 
out, immediately opens up two im- 
portant motion picture sources for 
television entertainment - first, 
films that have already been made 
for theatre audiences may be used 
for televising purposes; second, 
films made especially for televis- 
ing need not deviate from exist - 
ing movie standards, nor will they 
require any extra processing. 

DuMont's Warning 

Differing with standards that 
have been set up by the Radio 
Manufacturing Association, Allen 
B. DuMont, head of DuMont Lab- 
oratories, in a paper which was 
read for him, warned against adop- 
tation of standards that might 
hinder future development of the 
television art. 

"Engineering progress comes 
daily through constant, continued 
research and development," he 
warned. "It is obvious therefore, 
that at some future date our pres- 
ent day so- called high -definition 
television will compare only with 
the crystal detector, headphone 
days of radio. At that time, how- 
ever, there will be a tremendous 
investment by the public in televi- 
sion receiving equipment, and the 
obsolescence of such an investment 
will not be cordially received. It 
is necessary however, that such 
changes take place, and the prob- 
lem of the present day engineer is 
to design his receiving equipment 
in anticipation of such changes." 

The exacting requirements of 
live television production were em- 
phasized by A. W. Protzman, NBC 
New York television engineer, who 
described to the delegates a n d 
guests a long series of experi- 
mental projects which the network 
and RCA engineers have been car- 
rying on to develop a suitable stu- 
dio preparatory to the launching of 
high definition television program 
service in the home. 

Harry R. Lubcke, television di- 
rector of Don Lee Broadcasting 
System, Los Angeles, unfolded the 
story of how a television director 
commands his studio staff and 
makes changes in program enact- 
ment by telephone as he sits in 
front of his television receiver at 
home, several miles away. He also 
reviewed the achievements of that 
company's television transmitter, 
W6XAO, since its inception in 
1931. He revealed that more than 
11,000,000 feet of film has been 
transmitted over the station which 
currently releases live shows four 
times weekly and films twice week- 
ly. W6XAO is the only television 
transmitter on the West Coast. 



ME AUTHENTIC EXPLORATION OF 
TV" gionFRNATURAL ANIM 

;SECRETS & 
!1VIY$TERIE$ 

ENGLISH GHOSTS ARE 

SIGHTED IN AMERICA - 
HAUNTINGS REACH 
HOLLYWOOD! 

alk 

YOUR STATION 

CAN MAKE 

LOTS OF $$$$ 

PSYCHIC DETECTIVES 
SOLVE 

UNBELIEVABLE CRIME! 

JOHN WAYNE WATCHES OVER HIS YACHT - 
FROM BEYOND THE GRAVE 

MYSTERY IS HOT AND ITC'S GOT IT 
See Inside For the Chilling Story 



EACH 

AUDIENCES LOVE 
THE OCCULT! 
THE SUPERNATURAL! 
THE MYSTERIOUS! 
THE TERRIFYING! 

Explore the world of Old English Ghosts, Witches of Salem, Jack the Ripper's 
victims and a host of Poltergeists and Monsters from the Deep. Audiences scream for 
Psychic Detectives, Mystic Healers, UFO's and Nightmares and Dreams. They'll wait 
for Life After Death, Powers of the Mind and the mystical predictions of Nostradamus! 

No one has dared to discover the real truth behind these terrifying and inexplicable 
events - until now. SECRETS & MYSTERIES uncovers the chilling truth behind 
these and other mysterious events by going beyond the known and examining the 
unknown. 

VICTIM 
CLAIMS: 

I TOOK AN 
ALIEN TO 
COURT! 

Frightening Stories of 
Encounters with UFO's 

Secrets & Mysteries shows a court- 
room enactment with witnesses trying 
the case of existence of unidentified 
flying objects. Part of the evidence 
presented includes rare, unseen footage 
of actual UFO encounters. 

SECRETS 
& MYSTERIES' 
PERFORMANCE 
ON KABC -TV 
PROVES IT WILL 
BE A WINNER 

Sparks really flew when SECRETS & 

MYSTERIES delivered a phenomenal 10.9 
rating /19 share, beating "Jeopardy," 
"Throb," "Star Search" and KTLA'S 
movie! 

(Source: NSI, October 24, 1987) 

MODERN DAY 
NI NJA S 
DISCOVERED! 

Is Japan's secret society of assassins 
operating in America? SECRETS & 
MYSTERIES examines the truth behind 
the tales of stealth, invisibility, mystical 
power, diabolical weaponry and acts of 
violence, subterfuge and cleverness attrib- 
uted to these warriors. The legends are 
staggering, but the truth is fascinating, in- 
cluding a rare look at modern day Ninjas, 
training in the U. S. 

EDWARD 

MULHARE 
HOSTS 

TERRIFYING 
IGLE 

Edward Mulhare, well -known to mil- 
lions for his long and distinguished acting 
career, hosts each episode of SECRETS & 
MYSTERIES. After all, who better than 
the man who played a ghost on the long - 
running series "The Ghost and Mrs. Muir" 
to host this series about the supernatural? 

SECRETS & 
MYSTERIES 

VOL. 1 NO.1 
MAY 1989 

Chairman/CEO. Jerry Leider 
President/COO: Chris Gorog 
Executive VP /General Sales Manager: 
James Stem 

EDITORIAL OFFICES 
12711 Ventura Blvd. 
Studio City, CA 91604 
(818) 760 -2110 (818) 506 -4148 

SALES 
Executive VP /General Sales Manager: 
James Stem 
VP Midwestern Division: Reid Davis 

VP Eastern Division: Donald Toye 
VP Western Division: Charlie Keys 
VP Southern Division: John Herrin 

SECRETS & MYSTERIES Magazine is 

published occasionally to convey important sales 
information about the 26 weekly half -hour se- 
ries SECRETS & MYSTERIES, which is avail- 
able on a Barter basis. 

Call your ITC Sales Representative for details 
about subscribing to this unique, entertaining series 

before it's too late. 



ON KABC -TV SECRETS & MYSTERIES 
ATTRACTED MEN AND BEAT "WHEEL" 

(Even on a Saturday Night!) 

TIME STATION PROGRAM 
M18+ 
RATING 

M18 -49 
RATING 

7:00 PM KABC SECRETS & MYSTERIES 4 3 

KCBS STAR SEARCH 2 2 
KCOP WHEEL OF FORTUNE 3 3 
KNJ FALL GUY 2 2 
KNBC ITS A LIVING 3 3 
KTLA MOVIE 3 3 
KTTV BIG SPIN 5 4 

SOURCE NISI OC -OBER 1987. SAT'JRDA, 

WAS THE 
OCCULT 

RESPONSIBLE 
FOR HITLER'S 

DEMONIC 
ACTIONS? 

SECRETS & MYSTERIES uncov- 
ers Hitler's deadly preoccupation with 
the occult and its deadly consequences 
for the world. What horrible prophecies 
foretold the atrocities of Hitler's dread 
SS? What "voice" drove Hitler to power 
and even saved his life? 

POLTERGEISTS 

SPOTTED ON 

TV SHOW 
For centuries Poltergeists have been 

misunderstood by a terrified public. SE- 

CRETS & MYSTERIES examines this phe- 

nomena and goes on a Poltergeist hunt 

with psychics armed with the latest in 

detection equipment. 

ON KABC -TV SECRETS & 
MYSTERIES IMPROVED THE 

PREVIOUS YEAR'S PROGRAMMING 
AMONG HOUSEHOLDS 

B 

6 

NOIRE 

L MYlNRM{ 

Octal.. 186 OCTOBER 1587 
MOONMOIO RATIMO 

YOURCE NS' OCTOBER '98697 SATURDAY 

9 

NC.Rf 
a 

MY.N.M. 

OCTOBER 1986 OCTOBER 1987 
HOUSEHOLD SMRC 

SECRETS & MYSTERIES 
DEMONSTRATED EXCELLENT 

LEAD -IN RETENTION AND 
IMPROVED KEY DEMOS! 

SOURCE: NS, OCTOBER 1987,SATU.DAY 



* *SNEAK PREVIEW** 
THE REAL PROOF: KABC -TV WAS THE FIRST STATION TO SIGN UP 
FOR 52 WEEKS OF SECRETS & MYSTERIES - AND 62 OTHER STATIONS 
HAVE SIGNED UP AS WELL. 

26 HALF -HOURS AVAILABLE ON A 
BARTER BASIS FROM ITC 

YOUNG 
MEN AND 
WOMEN 
LOVE IT! 

The occult and the supernatural are 
favorites among younger viewers. SE- 
CRETS & MYSTERIES joins a list of 
successes like "Unsolved Mysteries" and 
"Tales From the Darkside" in attracting 
young adults. 

r 
TAKE MYSTERIOUS CURE 

AND PROGRAMMING 
HEADACHES DISAPPEAR 

Programming a station can be a tough job. Nine out of ten programmers 
surveyed said trying to reach that elusive young audience gave them repeated 
headaches. With the SECRETS & MYSTERIES miracle cure, programming 
headaches are cured through repeated applications of 26 half -hour weekly 
treatments. And, since SECRETS & MYSTERIES is available on a Barter basis, 
it won't break your programming budget. 

For more details call (818) 760-2110 for your programming cure. 

L J 

SCOTSMAN DISCOVERS 
FAMOUS LOCH NESS MONSTER 

(And This Time It's For Real!) 

"Secrets & Mysteries" presents startling new evidence 
about the existence of one of the world's most elusive creatures - Scotland's famous Loch Ness Monster. An eyewitness de- 
scribes this encounter exclusively on "Secrets & Mysteries." 

CALIFORNIA MAN 
PREVENTS THEFT 
AFTER RETURN 
FROM DEAD! 

While his soul hovered over his dead body, a 

California man saw a derelict steal a woman's 
purse. After paramedics restored his life and he 
regained consciousness, he told the woman about 
the theft he "saw" while dead - and sure enough, 
the thief still had her purse. 

ITC 
Domestic Television 

1271 I Ventura Blvd. Studio City, CA 91604 
(818) 760 -2110 (818) 506 -4148 



C Atrfi urce 

Speakers of the House 
When it comes to communications, Billy Tauzin (D -La.; left), Al Swift (D- Wash.; 

center) and Tom Tauke (R -Iowa; right) -all senior members of the House 
Telecommunications Subcommittee -are among the most active, and thoughtful, 
congressmen on Capitol Hill. BROADCASTING, seeking to gauge congressional 

sentiment on a number of issues in radio, television and cable, asked that trio to 
join with our editors in the "At Large" discussion that follows. Their comments - 
informed, fresh and candid -offer a unique insight into how Congress feels about 

today's telecommunications playing field. 

How do you view the contending states of the art in broadcasting, 
cable, Hollywood and -prospectively -the telephone business? As 
you look at those industries. which do you think is the most suc- 
cessful, which do you think is in the greatest need of help, which is 
In the greatest need of regulation? 

Tauke: My perception is that all the industries are healthy. I think 
it's safe to say that cable, television, radio, Hollywood and the 
telephone industry are all making money. And they're not just 
making money but are very healthy and are doing well. Prospects 
for the future are bright. 

Obviously, however, there are some that have seen some reduc- 
tion in market share. The networks, for example, don't have the 
market share they did before because they have more competition 
coming from a great diversity of sources for entertainment and 
news. 

I think that cable, in a sense, is nearing the peak of its ability to 
reach more households. There are some economies of scale which 
impact on the ability of cable to continue to expand as rapidly as it 
has. And as new technologies permit services to be offered without 
using a wire, cable may face some slowdown in its growth- 
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And no wonder -it's the 
Sony BVP -360. The best -look- 
ing studio camera on TV. And 
the one with the best -looking 
picture. 

The BVP -360 offers state - 
of- the -art mixed -field technol- 

ogy in 2/3" Plumbicor tubes 
-precise and ultra -stable 
geometry and registration, and 
more than 700 lines of resolu- 
tion. The best signal -to -noise 
ratio. And the most accurate 
color reproduction. To the 

darkest shadows and highest - 
level whites. And the widest 
range of light levels in between. 

By design, the BVP -360 is 
ideally suited for studio and 
outdoor production. And, 
since the portable companion 



BVP -350 uses the same circuit 
boards and optics, its picture 
is exactly the same. 

But most of all, the BVP - 
360 looks good because it's 
from Sony -the leader in 
broadcast camera sales. And 
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although, on the other hand, it has greater opportunity to provide 
new services. 

The telephone industry is obviously also looking at the addition 
of services, and much of its growth is going to come in that arena in 
the years ahead. 

Broadcasting, it seems to me, continues to be a very profitable 
enterprise. But broadcasting will continue to face more competi- 
tion, so it will have to be able to change in order to meet that 
competition. Some broadcasters are specializing in the markets 
they appeal to. But generally I find that we still rely on broadcast- 
ers for basic news and entertainment. 

Hollywood, obviously, is profiting from the diversity of those 
sources because the more people out there providing entertain - 
ment-I should say outlets for entertainment -the better Holly- 
wood does. 

So all of them are doing well, they all have relatively bright 
futures. But it's clear there's going to be a lot of change in these 
industries, and some of the change will come from shifts in the 
market, some of the change will come from the rapid expansion of 
services that will be offered to consumers. 

Swift: I think we should be addressing the question of the most 
successful and the most needy. I think the most successful at this 
point in time, without question, is the cable industry. 

They have done that by almost brilliant lobbying over a long 
period of years. So far as I know, they have always done it on top 
of the table; they've stolen a lot of people's shorts, but they did it 
looking the guy straight in the eye. 

They've done it to the broadcasters, the cities -and they did it 

"I think the most successful 'business' 
at this point in time, without question, 
is the cable industry. They have done that 
by almost brilliant lobbying over a long 
period of years. So far as I know, they 
have always done it on top of the table; 
they've stolen a lot of people's shorts but 
they did it looking the guy straight in 

the eye.99 -Sunft 

because they were smarter and worked harder and had better 
strategies than the other folks. 

It hasn't always resulted in good public policy, but I always try 
to be careful not to be critical of them for having been very 
successful in pursuing the best interests of their particular industry 
with great vigor and-as far as I know -total honesty. It does raise 
some public policy questions as to whether or not they will be 
reached. 

All four of those you mention have need, although I wouldn't put 
any in the category of "needy." But I think central to my view of 
all this is that the local broadcaster can provide something no one 
else can -namely, localism. 

As a result, from a public policy standpoint, we should have 
more concerti for that area than any other, because if they crumble 
economically, a central piece of public policy crumbles as well. 

Therefore, I have been taking more of a look at how the 
networks stand. I think two of the three are not making any money 
right now -maybe that's temporary; I don't know. 

But I had a talk with some folks from CBS about a year ago in 
which a very sad tale was spun. And the very next day I was at 
Peggy Charren's [Action for Children's Television] awards pro- 
gram, and I happened to be sitting with a couple of affiliates. They 
happened to be NBC affiliates, but it didn't make much difference 
because affiliates always have this kind of love /hate relationship 
with networks. So I kind of tested this sad song the networks sang 
for me the night before. To my surprise, they both agreed -and 
they saw their fate very much tied to the fate of the networks. And 
rather than grumbling about the usual litany of things you get from 
affiliates about networks, they in fact were expressing concern that 
these networks not be allowed to get into a position in which they 
get on a slippery slope. 

Which brings us to financial interest. When that came up before, 

I took the position that the networks were probably right, but that 
they were premature. I didn't have a whole bunch of sympathy at 
the time that they were on the precipice; they weren't, but they 
probably were in greater trouble than I thought they were, given 
that it's not that many years later, and now I think we can begin to 
see what they were talking about. 

How that gets resolved in a way that's fair to Hollywood, I'm 
not sure. But I do remember that Jack Valenti was marvelous in 
being able to couch that debate as though it were between.the steely 
eyed financiers of New York and the humble, starving poets in 
their garrets in Hollywood. 

That's ridiculous. It's between two very wealthy, very powerful 
industries -and whether or not one of those needs to have a slightly 
different arrangement so it can continue to be prosperous and be the 
anchor of our broadcast system and deal with the localism. 

I think we need to examine that with a little more intensity than 
we have in the past. 

Tauzin: Let me first agree with AI. In the current economics, cable 
is obviously the most successful in the current developing commu- 
nications field. And I say that not simply because they've stolen 
people's shorts while looking them in the eye, but also because I 

think they're moving with measured skill into territory that was 
traditionally broadcasters'. I particularly refer to the Turner net- 
work's taking over some of the Sunday night football games and 
the movement of pay -per -view, particularly in these kinds of events 
like the Olympics. They're doing something that's never been done 
before-offering specialized pay per view coverage continually of 
each sport for those categories of viewers who want to specialize in 
watching wrestling only or gymnastics only. 

And the measured way in which they're entering this field so as 
not to cause too much of a ruckus -while at the same time getting a 
real foothold -tells me that their advance is going to continue until 
and unless other changes occur in the way broadcasters deal with 
that issue. 

The other thing I see is the advance in technology that's affected 
the status of the networks and the affiliate- station relationship. That 
is of some concern to me particularly, and I hope to others in 
Congress, because the localism aspect of the current network - 
affiliate station relationship. 

If in fact technology on HDTV advances and Ku -band broadcast- 
ing- direct satellite broadcasting -becomes a really hot ticket, that 
whole system is threatened. Add that to the movement of pay per 
view on special events, and you can see that the networks are in for 
a tougher ride, and can be seriously threatened in the current 
relationship between the local stations and the network broadcast- 
ers. 

I think Hollywood benefits from all of that. As Tom pointed out, 
certainly the more competition and the more channels of communi- 
cation that are opened up and the different ways in which Ameri- 
cans can and will be using products is always going to keep 
Hollywood jumping. They're going to benefit continually from that 
development. 

But there's another player out there you can't fail to notice, and 
that is the telephones. Like the cable industry, it is now just 
beginning to assert itself; it's gone through its period of deregula- 
tion and it's gone through a period of divestiture, and it's now 
settled in and telephone companies are itching to get into some new 
lines. One of those lines may in fact be telco entry into video 
services. 

My thought is that broadcasters -particularly network broadcast- 
ers -may one day have some real interest in seeing telco entry into 
video services- particularly if the issue of compulsory license is 
simultaneously reconsidered. 

Let me speculate. If there were a second wire out there compet- 
ing for programs from Hollywood, special events and network 
signals -and compulsory license was not the rule -but networks 
were able to negotiate between the telephone company and the 
cable company as to which might carry the network signal -I have 
an idea the networks might suddenly see their profit margins go up 
again. Primarily because network carriage is the primary focus of 
cable viewers' interest, still. Specialized programing and pay per 
view are all well and good, but the first thing they want in cable is a 
good clear signal for network programing. 

And if ever there were real competition in the delivery of that 
service, whether it be another wire or from some direct service, 
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networks were able to negotiate rather than be subject to compul- 
sory license, I think the prospects for the networks would go up. 

The big concern is that in that transition, in that change of 
technology or change of public policy, what happens to the affiliate 
station relationship, what happens to the localism for which we 
have come to admire and respect the network system? 

Those are questions I think are not necessarily going to be 
answered in the marketplace, but may end up here, with our having 
to make some public policy decisions regarding that. 

Frankly, I think that the great successes cable has been able to 
achieve, particularly in deregulating itself through legislation and 
in entering these new marketplaces, is due in large part to the fact 
that cable has measured its advance carefully, considerately. And 
as a result, successfully. 

I also believe, however, that they may just be going too far when 
they start making Americans pay for all these sports they had been 
getting on Sunday afternoons on regular network channels. And 
when specialized events like a great boxing match can only be seen 
if you're willing to pay for it with a special charge by the cable 
company and that becomes the rule rather than the exception, I 
think you might see the advance of that tide slowing down and 
some reevaluation of that policy, and I think broadcasters have 
obviously an interest in slowing that tide down. 

Tauke: I think the cable industry has been successful legislatively, 
but I think the cable industry faces some problems on the horizon. I 

am not a financier, but if I am reading the financial statements 
correctly, I have a great deal of difficulty understanding how those 
who are buying some cable systems at the very high prices they are 
paying for them are going to make a go of them in the years ahead. 

I look at some of the smaller communities -for example, my 
congressional district has watched cable systems turn over and the 
price keeps increasing -and then I've seen the rates for local 
service increase significantly over the last few years, and I say to 
myself that has to stop somewhere. It's going to stop in part 
because of economics -and it may also stop because of the hand of 
regulation coming back in. 

I'm sure I am not alone hearing about cable subscribers across 
the district are concerned about 
service, the basic cable service. That's going to continue to be a 
problem, because the prices being paid for cable systems are so 
high that they will force rates to go up. And when rates go up, 
members of Congress are going to get interested. And that's when 
the cable industry's problems may arise again in the form of 
regulation. 

The second thing that's clear is that the cable industry is going to 

if 
So cable is doing very well right now, 
it's riding very high, it's had great political 
success. But if I were choosing any 
investments today, I don't think I'd invest 
in a local cable company as my first 
choice. ' 9 -Tauke 

face some challenges as it attempts to expand into new services. 
The question then is: What will cable be able to do in the area of 
new services and what will it be permitted to do in the area of new 
services? They aren't going to be alone in the battle to offer new 
services to the consumer -compared, let's say to the telephone 
industry that may be at a significant disadvantage. 

So cable is doing very well right now, it's riding very high, it's 
had great political success. But if I were choosing investments 
today, I don't think I'd invest in a local cable company as my first 
choice. 

Swift: I don't know that there is any disagreement between Tom 
and me. I was talking about from today backwards, and he's saying 
from today forward. Everything he said is true, and I may have 
alluded to it when I said their success has raised policy questions, 
and Tom also said it's raised some questions for their own self 
interest as well. I agree with him. 

Tauzin: One other thing. They've not only been successful in 
expanding their ability to move in other directions, but they've 
been successful in keeping the competition at bay. The satellite 

dish industry is a good example. If there is a competitor in the field 
right now, available for the consumers to latch onto and support-it 
is the dish industry; and not simply for the sake of competing in the 
country areas where dishes are obviously more popular, but for the 
sake of keeping cable rates the highest in the urban areas. It would 
seem like a natural for consumer groups around America to push 
for support of bills such as I've introduced, the Satellite Television 
Viewers' Rights Act. And yet cable has basically kept this at bay. 
We've had minor success and have had some success in the 

AiAnd maybe it would be better...if you 
didn't have either must carry or the 
compulsory license and you simply had 
two wires competing for the network 
signal . Y P- Tauzin 

marketplace; in fact, the National Rural Telecommunications Co- 
operative signed a contract to be a third -party distributor. But 
outside of that limited success, cable is still pretty much in charge 
with the programers, as to how this new industry develops. 

I think that speaks again to what Al talked about -the very, very 
successful period -from here back if you will-of lobbying and 
also marketing. 

I suspect that will change, too. As consumers begin to react to 
these high cable prices they just may become more interested in 
alternatives -fewer conduits, other ways of delivering than cable. 

That could begin to happen but right now cable's shining bright. 

Will you re- Introduce your home satellite bill? 

Tauzin: We're introducing several attempts to deal with some of 
the remaining issues. For example, we want to see that the FCC 
actually gets into this question of how General Instruments is 
marketing the new decoders and how the technology is being 
developed, since they control the gate to the satellite dish and since 
they have a patent on it to control that gate. 

Secondly, we think we need continued oversight of the develop- 
ment of third -party packaging, or some mandates if it doesn't 
develop properly. Control by the cable industry of that particular 
area -marketing the product -is one I have continually pointed to 
as an example of the lack of competition in services. 

Tauke: So a lot depends politically on what the-cable industry does. 
If rates keep going up and what continue to go against what is 
viewed to be the public's interest in sports and a few other things, 
then cable can all of a sudden face some political problems down 
the road. 

Is the cable industry viewed as arrogant? 

Tauzin: Well, when they say they will come and hook you up any 
time in the next four months, I'd call that arrogant. 

Well, there are different cable companies out there, and there are 
some that are quite good. The problem in the industry is that not 
only has it achieved its remarkable success and maintained it to the 
point where they don't have to worry about calls to the local mayor 
or the city council or even to Congress -and that does breed 
arrogance, of course. 

But they're also consolidated. When you see cable companies 
being bought right and left and consolidating into larger and larger 
units, that of and by itself breeds a certain arrogance that I think is 
troublesome for many of us, particularly when we're starting to get 
those calls as to why don't you deregulate it, it's almost a monopo- 
ly. 

Swift: There's little localism left in cable, and I think that's part of 
the problem. You can mandate local channel availability or some- 
thing, but when you can't call the manager locally for making 
decisions on a local level, that's when you have a problem that is 
perceived, whether or not it is. And it's perceived, perhaps, to be 
arrogance on the part of the industry. 

We're seeing some of that now. It's hard to get a hold of anyone 
who is going to make things happen, so it will be hard to find 
someone who can correct the problem for that constituent who is 
waiting four months. 

These things have a way of being cyclical. Broadcasters tried to 
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kill cable in its bassinet, cable is trying to kill a couple of other 
things right now -satellites is one and wireless is another. I told 
some of the wireless cable folks the other day that the way you'll 
know you're successful is when you feel this incredible urge to go 
out and stomp out some new developing technology that's consid- 
ered a potential threat -then you'll know you've arrived. 

Swift: The city halls out there are being inundated with calls from 
irate people who say: "You've got franchise agreement, do some- 
thing about it." They have to explain that they can't anymore. 
Understandably, they then have these people call my office. And 
it's not just the increased rates. For example, a guy moved in and 
bought a $200,000 house and the cable goes right by his house; he 
calls up and says to hook him up and they tell him it'll take four 
months. "What do you mean four months ?" So he calls city hall, 
and then calls me. 

There's something about being so successful; I don't know of 
any example in history where anybody got as successful as the 
cable industry has over the years, and then has been able to sustain 
it. You get to a point where arrogance creeps in, and greed. 

66lThe 
fin -syn contest) is between two 

very wealthy , very powerful industries - 
and whether or not one of those needs 
to have a slightly different arrangement 
so it can continue to be prosperous and 
be the anchor of our broadcast system 
and deal with the localism. I think we 
need to examine that with a little more 
intensity than we have in the past.9Y -Swift 

They're there, and it's just as clear as a bell. 

Tauzin: None of us in any way want to condemn cable for its 
success. It's been awfully good and aggressive, and much of the 
development of cable has come from small companies just aggres- 
sively going out there and building their niche. But the point is that 
they're no longer small companies, in most cases. They're getting 
bigger and bigger and they're not local. And they're beginning to 
get big enough not only to try to reach out and stomp out a 
competitor like the backyard dish, but now they're taking on the 
networks. 

Tauke: I don't know that anybody has ever stopped a developing 
technology. Doesn't work. If you can buy an I8 -inch or l2 -inch dish 
and stick it in your attic and get television programing, cable is 
going to have a tough time. 

Tauzin: But that also says that networks are going to have a tough 
time maintaining the current system of network -affiliate station 
relationships, and because new technology goes right to the heart of 
it. 

Do your feelings about cable and broadcasting bear on specific 
legislation? For example, what about a must -carry bill? And how do 
you feel about channel positioning? Or vertical integration? 

Swift: Taking those one at a time, we've always supported must 
carry, all three of us. I think it's pretty basic, but there's been an 
impediment that prevented action. 

The unconstitutionality? Is that the impediment? 

Swift: It's been the clearly constitutional fairness doctrine -that is, 
because of our inability to get recodification into law and Chairman 
[John] Dingell's reluctance to move other legislation until that part 
is accomplished. I think must carry is certainly a part of it, but I 
think that, clearly, getting positioned on HDTV is in the long run 
more important than channel switching is right now. Cable has kind 
of backed off in that subject. 

If you move into a whole new area of standards in television, and 
the local broadcaster can't follow, localism is in trouble. There- 
fore, I think that's probably the major thing that the broadcasters 
should have their eye on -and I think by and large they're doing 
that. 

Tauzin: I think it's a mistake for broadcasters to think they can rely 
on must carry forever as their solution to maintaining localism. 
Technology is changing so rapidly. I really think the whole issue of 
must carry-tied as it is to the compulsory license -is something 
that broadcasters ought to seriously think about. It might be much 
better for broadcasters if there were a competitive cable-the 
telephone company out there. And maybe it would be better under 
those circumstances if you didn't have either must carry or compul- 
sory license and you simply had two wires competing for the 
network signal. 

That kind of marketplace might just better protect broadcasters 
than this fight to maintain must carry, combined as it is with the 
compulsory license. There's a reason why cable is voluntarily 
agreeing to must carry-they don't want to see compulsory license 
questions. That's clear. But if you view telco entry as something 
that is going to be debated here sooner or later, and you look at 
those twin issues of must carry and compulsory license in connec- 
tion with it, there is an opportunity for broadcasters if they want to 
pursue it. 

Perhaps that's the way you solve the economic problem broad- 
casters are having in the fact that cable can outbid them for 
Olympics and special sports events. That economic equation 
changes rapidly when the cable has to bid for network carriage 
instead of having the right to it. 

Tauke: I don't see anybody else competing with broadcasters to 
provide local service. As someone indicated earlier, the cable 
systems want to carry the local channels, not because of must carry 
but because that's what the people want. If cable can't provide that, 
they're in trouble. 

Tauzin: Independent television's best hope is not in legislation 
that's going to mandate channel selections or even eventually a 

reliance upon must carry that somehow we can't frame into law 
because we're having difficulties writing it correctly and basing it 
correctly constitutionally. I think its best hope eventually will be a 

system whereby more than one carrier is competing or bidding for 
whatever they can perform locally at their independent station. 

This discussion so far has centered so much on cable that one 
wonders how interested you are in broadcasting type re- regulation, 
which for quite a long time we had been expecting from this Con- 
gress. Let me ask you, Congressman Swift, because you have been 
associated with several pieces of legislation in that area, how do 
you feel now? For example, do you feel that a three -year rule ought 
to be reimposed in that area? 

Swift: Yes, but I'm not sure it has to be in the form of a three -year 
rule. I have had broadcasters who favored doing something who 
have talked about several formulations of it. Something along that 
line I think can still be useful. 

I think the children's television bill passed last year and that we 
passed again out of committee this year is good. The fairness 
doctrine issue hangs around, and there's probably nothing new to 
say about that. Although that's never been one of my big ones, I 
don't agree with Tom that if you reimpose it, disaster will occur. 
But I don't know that I've shared quite the same level of dismay of 
Mr. Dingell in terms of the disaster that will occur. That's more of 
a political problem and something that has to be dealt with. 

Mr. Swift, you and Congressman Tauke are co- sponsors of what we 
call the code bill, which takes a self -regulatory bill approach to 
regulation. Does that have potential? 

Swift: I think Tom and I both think it's a good thing to do, but I 
think Tom believes it would replace a lot more regulation than I do. 
So there is a difference in degree there. 

I think the elimination of the code originally was one of the 
dumbest things the Carter administration ever did. It's a very useful 
thing to have as setting some standards in the industry. It really 
helps the industry deal with some areas that are extraordinarily 
difficult for the Congress or even the FCC to deal with: questions 
of sex and violence and so forth; how government defines those 
things in a way that doesn't raise First Amendment issues and 
doesn't get too deeply into programing judgments. In other areas, 
where Congress or the FCC can be quite precise in certain kinds of 
regulation, that might be better than a voluntary code -in areas 
where you can demonstrate there's not been compliance with the 
code and kind of assert there is a public policy reason to do that. 
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Tauke: Perhaps our focus on cable is a little misleading; at least 
from my perspective, I don't really think cable has dominated the 
discussion. The impression one gets from reading is that cable's 
getting beat up all over the place, and I don't think that's quite the 
case. I don't know that anyone is really leading any charges. There 
is no doubt that a significant number on the committee want to 
move into the area of more regulation of broadcasting. That's 
evidenced by the passage in our subcommittee and committee of 
the fairness doctrine and the children's TV bill. Consequently, 
those of us who are advocates of reducing regulation have looked to 
the FCC as the primary forum in which to accomplish some of 
those goals. We think the FCC's efforts to take the ability of people 
to abuse the comparative renewal process for financial gain -we've 
taken that away, and that's a positive step in the right direction. 

We have some hope we might be able to move a radio only bill 
in this Congress. Congressman Tauzin and I intend to introduce a 
more comprehensive measure-a TV and radio bill -but from a 
practical perspective it isn't likely that legislation is going to make 
it all the way through the process. We hope that if we could get 
radio -only passed here and if we can get the FCC to move in these 
other areas, we could end this period with some substantial im- 
provement in the regulatory situation for broadcasters. 

I do have some hope for my broadcast bill. It seems to me that 
measure offers a way out for a lot of policymakers; the bottom line 
is that there are some legitimate concerns about the kind of pro- 
grams children are watching, what with the violence on TV and 
various other things relating to what's broadcast over the airwaves. 
I have a great concern about the federal government getting into the 
regulation of content -but we aren't giving the industry any ability 
to police itself, which is a far better alternative. So I'd like us to 
move to permit the industry to deal with these problems without 
having government dictate how the problems ought to be ad- 
dressed. It would present much less government intrusion, much 
less government dictating of the content of programs. 

In your earlier remarks concerning the networks, you held out the 
suggestion that you might be sympathetic to the repeal of financial 
Interests. Would you want that impression to stand? 

Suri}t: Yes -I was not unsympathetic the last time, I just had no 
particular enthusiasm for it. I thought their argument made sense, 
but that it was some time off. And very frankly, I thought it was 
further off than I now think it was. I may have made a mistake 
there. 

This is an issue that I would like to see addressed. It is a 
frustrating issue in that both sides will talk about how they try to 
compromise, but in fact both sides are really very rigid on this. 
And I suspect it's one of those other things where the equities 
probably do lie somewhere in between. 

diWe hope that if we could get a radio - 
only bill passed, and get the FCC to move 
in these other areas, we could end this 
period with some substantial 
improvement in the regulatory 
situation for broadcasters.P -Tacke 

I have talked, for example, with the president of Republic 
Pictures, which is not one of the great giants any more; they've got 
one basic hit, and that's Beauty and the Beast. And he makes a 
fairly compelling argument that if he had to share too much of the 
end profit and was not able to share enough of the front -end cost 
and risk, that -simply with his size -he would not be able to get 
into the game. 

Knowing nothing about the financing of movies and nothing 
about the financing of networks, I may be easy game here. But it 
seems to me that there may be circumstances like those of the 
relatively small independent producer who should not be lost 
through the cracks in a battle between the Titans. 

As long as both sides are playing hardball and refusing to 
compromise, it makes it hard to find that balance. 

If it weren't for the importance of localism you might be able to 
take the view that well, this is a fight between a couple of rich guys 

and who really cares who wins? But I think the point Jack Valenti 
has to keep in mind is that it's not just a battle between a couple of 
rich guys -it is a battle in which one of those guys provides a very 
specific type of service that government by policy wants provided 
at the local level. And there's got to be a certain amount of 
economic health there if that goal is to be achieved. 

I think Hollywood, cable and all these other people who want to 
take on broadcasters from time to time need to recognize that 
broadcasters have that additional responsibility. It is expensive, it 
rarely makes them money. 

As you well know, I'm not one that agrees that as long as the 
broadcaster only does locally that which will make him money, he 
is meeting that localism test, I think that's too shallow a version. 
The kind I'm talking about is going to cost him some money. That 
is a burden these other birds don't have to meet. Therefore, I 

believe it is appropriate that in defense of the policy, government 
says, "OK, now, in order to be able to maintain that policy, these 
kinds of decisions have to be made, and one of those may be in 
financial interest; not necessarily exactly what the networks are 
asking for, but something in that area may be essential." 

If Congress wants to consider throwing away the public trustee- 
ship concept and all that that means in terms of localism and 
replacing that with putting a few more dollars in the general fund 
[through a spectrum fee) -it's a free country and we can do that. 
What troubles me is that I think most Americans and most members 
of Congress who don't work with this all the time may not be aware 
of what they'd be giving away in return for some dollars to the 
general fund. 

A young member of the committee, when he was a freshman, 
said to me, "I really don't see what's so wrong with a spectrum 
fee," and he used the sheep grazing analogy and whatnot, and I 

said, "Yeah, but they do pay for that in what it costs them to 
produce local programs, and whatever, and a spectrum fee means 
they pay twice -unless you're willing to give that other thing up." 

If I thought every member of Congress understood that, I think 
we could probably take that to the floor and I think probably we 
would stay with the system. Where I think you'll lose it is if people 
don't understand what it is they'd be giving up in terms of what 
broadcasting provides a community. 

Do you have any thoughts as to whether to give the networks a 
break on this financial interest? 

Tauke: I haven't looked at all the financial records one should 
study before making a judgment. My perception is that the net- 
works are struggling a bit. But I don't think it's quite as sad a 
situation as Al does. 

The networks aren't the dominant players any longer -they 
haven't the dominance in the field they had a decade ago. So we've 
got to take a new look at it, it seems to me, but I haven't really 
looked at it close enough recently to know if now is the right time. 
Despite the fact that we have had a new alliance formed to stop 
anything from happening I don't think there's a great movement on 
the Hill at the moment to take up this issue. 

What will happen to the fairness doctrine? 

Tauke: I hope the fairness doctrine is vetoed by the President. 

Will Congress be in a stalemate on this issue. with all the related 
issues like must carry held hostage? 

Tauke: I hope not. I can't imagine the members of the committee 
will be that short- sighted. 

if the President vetoes the fairness doctrine and some of these 
broadcast issues don't move. do you think some members may 
want to reevaluate the whole public trustee concept? 

Tauke: 1 don't think that members of the committee can have it 
both ways. If they are going to keep passing legislation and 
imposing additional regulations on the industry, I don't see how 
they can suggest that broadcasters are no longer public trustees, and 
that they're just other competitors in the communications arena. 
Obviously, the other competitors in the arena don't have the 
obligations imposed on broadcasters, and the other competitors 
aren't providing the local service broadcasters provide. And if we 
expect broadcasters to continue to provide that kind of local ser- 
vice, then it seems to me we have to continue to acknowledge their 
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What Do Industry Leaders 
Say About BIA/FGK? 

Jeff Smulyan, President 
Emmis Broadcasting 
"As 'expert witness' in a litigation case, valu- 
ation specialists for our ESOP, in evaluating 
some potential acquisitions, and as tax spe- 
cialists for appraising our acquisitions, BIN 
FGK has been an important part of our acqui- 
sition team." 

Dick Ferguson, President 
NewCity Communications 
"I was a panelist and attendee at the Invest- 
ing in American Radio seminar in Washing- 
ton, D.C. Jim Duncan and Tom Buono really 
put together an informative seminar, well 
worth the cost." 

Vincent J. Young, President 
Young Broadcasting, Inc. 
"When we decided to acquire our first televi- 
sion stations, I brought in B/A to conduct a 
valuation. Their report and their discussions 
with our lenders definitely helped us raise the 
$80 million for our first deal." 

I a 
MMM/ MEW 

Gary Stevens, President 
Gary Stevens & Co. 
"BIA/FGK professionals are excellent at work- 
ing with clients to meet special needs or 
timing requirements. In a nutshell, I've learned 
that they deliver what they promise." 

William W. Jaeger, Vice President/ 
Finance & Administration 
Sconnix Broadcasting Company 
"B/A came highly recommended and we have 
been very pleased with their knowledge and 
the quality of their work. Their industry exper- 
tise has really helped us during both the 
appraisal and pre -acquisition planning stages." 

Glenn Serafin, Vice President/ 
Radio Division 
Communications Equity Associates 
"Whether it's a brokerage document ora loan 
placement memorandum, a CEA radio pres- 
entation isn't complete if it doesn't contain the 
opinion of Broadcast Investment Analysts, 
Inc." 

Broadcast Investment Frazier, Gross & 
Analysts, Inc. Kadlec 

Financial Consultants to the Communications Industry. 

P.O. Box 17307 Dulles International Airport Washington, DC 20041 703 -478 -5880 FAX 703 -478 -5866 
Hospitality Suite 910 at the Las Vegas Hilton; Exhibit booth 3065 at the convention center. 
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role as public trustees, if you will, of a portion of the spectrum. 
When you represent a more rural area you may have a better feel 

for that; I suppose if you're in a major city and have lots of media 
outlet options, you may not be as aware of the importance of 
having someone provide local service. But when you're in an area 
where there really is substantial reliance on the radio station in the 
community for weather, news, farm reports, high school basketball 
scores and the like, then I think you can appreciate the unique role 
broadcasters play. And the real public service they perform. 

Are you independently enthusiastic about the idea of telco entry? 

Tauzin: Yes, for a lot of reasons. I am deeply concerned about how 
cable is making inroads into selective preferential sports programs 
such as the Olympics and other important sports events. And while 
they certainly have a right to do that and the right to put up the 
money and therefore buy the right to telecast it, and then sell that 
product, they have an obvious advantage over the networks be- 
cause they're not only advertisement -based but subscription -based 
as well, so they have an advantage in the bidding wars that are 
going to flow from their entry into that area. 

So as I think it through, one way not only to provide good 
competition in those areas -to insure that citizens have fair com- 
petitive prices for those programs they're going to be charged for - 
but I also think it might be one way to insure that network programs 
likewise have a chance to survive. 

And I think if you had a separate line carrying those programs 
and competing to carry them that -combined with the demise of 
must carry and compulsory license together -you just might have a 

world of fair competition again. 

The Time -Warner merger -is that the wave of the future? Is that 
what Congress envisions for the telecommunications future? 

Tauke: Certainly it's not what Congress envisions our telecom- 
munications landscape looking like. I don't know if that means it is 
reasonable to expect that we won't have more consolidation. 
We've got some big players out there now, and those players 
obviously find some economic incentive to merge and get bigger. 

We looked in our subcommittee also at this whole issue of 
mergers and acquisitions and leveraged buyouts, and we really 
haven't figured out whether we should do anything about those 
kind of activities in general, and certainly not in the area of 
communications. My guess is that for the time being, Congress is 
going to sit back and watch, and maybe make some changes in the 
tax code or maybe tinker somewhat with the securities laws, but not 
really do anything major. 

Tauzin: You can't stop the onrush of the new technologies, and 
even when you do have big mergers like that at the top, there are 
always emerging technologies with smaller companies coming in 
and grabbing all of this new technology and suddenly becoming a 
competitor in this niche and growing and expanding within the 
same system. 

Mr. Tauzin, what is your own legislative agenda? 

Tauzin: Well, actually, there are two -the home satellite bill and 
the radio -only broadcast deregulation bill that Tom Tauke and I 
will be issuing. We're also going to file a television broadcasting 
deregulation bill as a way of indicating that we're not abandoning it 
at all. In fact, we intend to pursue television broadcast deregulation 
at the first opportunity. 

The fairness issue by that time will be out of the way. The 
chairman John Dingell] is going to get his will, and he'll get a bill 
up to the President on fairness, and we'll see what happens at that 
point. My own recommendation to broadcasters for a long time has 
been to go ahead and while not necessarily acquiescing in it, at 
least understand it's got to happen for us to get to other issues, and 
then let's test the fairness doctrine in court and find out whether or 
not it is, in fact, constitutionally prohibited government intrusion 
on the First Amendment. If we're right, and we believe it is, then 
the courts will verify that and strike it down. Meantime, we can go 
on with our other agendas -which is to achieve broadcast deregula- 
tion codification. 

What do you think will happen if the bill goes forward and gets 
vetoed by the President? 

Tauzin: The likelihood is that there will probably be enough votes 
in the House and perhaps the Senate, as well, to override the 

veto -in which case it will go to the courts, as it should. I frankly 
think President Bush will veto it, but we've got to wait and see. I 
know what Reagan would do, but I'm not sure what Bush will do 
on that decision. 

If the veto Is sustained, will we have another stalemate on policy? 

Tauzin: I don't know. I hope not. The fact that we have not tried to 
roadblock the chairman on this issue, and we could have -we still 
do some things, and an aggressive campaign might succeed in at 
least delaying if not derailing the effort-the fact that we have not 
done that ought to mean something to him. He understands where 
I'm coming from, and we kind of backed off a bit and let him have 
his way on this one in hopes he'd open the door at least for us to 
proceed with some of the other issues. And he had not been, as you 
know, totally opposed to broadcast deregulation efforts. He's got 
his concerns here and there and the doctrine is one of them, but 
basically he has been generally supportive of some efforts to codify 
deregulation of broadcasters. 

So I think we still have room to move our agenda, even if the 
House and Senate fail to override a presidential veto. 

At the NAB convention there will be an announcement of a new 
campaign for free, over -the -air TV. Do you think anything ought to 
be done to support that medium or that idea? 

Taurin: I guess a campaign like that would appeal to those who had 
some gripe with the way in which cable is acting in the deregulated 
environment. But let me make my point. That's short term. You're 

L{ 
It also depends on how television 
broadcasters eventually view their future. 
If they see their future as trying to go 
back to free, over -the -air TV instead of 
aggressively seeking new policies and 
entries into new technologies, I think 
they're going to suffer. P- Tauziit 

bucking technology. You're saying not to use all this new technol- 
ogy, go back to the old system of receiving signals with the old 
antenna on the roof. 

That's short- lived. You might recover some customers that way, 
but the moment they find out they can't watch the competitive 
football game or the Sunday afternoon game or the Olympics 
because cable has it locked up and you don't have the wire to see it, 
pretty soon they're going to want to go back to cable. 

Unless I'm wrong, I think DBS will come into its own, and with 
the advent of HDTV and all these other new exotic technologies 
that, if not being developed in America, are being developed 
somewhere in Japan right now -that's short range thinking. I think 
the long range thinking is how do you adapt, how do you get in on 
these new technologies and be a part of them instead of rebelling 
against them. 

But there is a concern that the over -the -air system might be threat- 
ened and something ought to be done to preserve it. 

Tauzin: Absolutely. That's why I suggested that telco entry may be 

a way to preserve it provided you get rid of must carry and the 
compulsory license. The better way to go is to say you've got 
another player in it, another wire that can carry the signal. Then, 
second, you've got to say that neither one has the right to carry it, 
they've got to bid for it. And in the big process, you've also got to 
offer not necessarily just money, but also cable positions and all 
kinds of other things that can be competitively arranged, rather than 
the way current policy allows the cable system to operate. 

It also depends on how television broadcasters eventually view 
their future. If they see their future as trying to go back to free, 
over- the -air TV instead of aggressively seeking new policies and 
entries into the new technologies, not only will it not happen, I 
think they're going to suffer, as well. 
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OF ALL THE THINGS A 
SUCCESSFUL BROKER MUST 
REMEMBER, PERHAPS THIS IS 
ONE OF THE MOST IMPORTANt 

You've heard the saying, "loose lips sink ships." Loose lips also scuttle deals. When you deal with 
Blackburn Si. Company you don't have to worry about loose lips, or protecting your station's value. 

We take a confidential approach to selling your station. A confidential approach that allows you 
to maximize your station's value and not to waste your time fighting damaging rumors. 

We are specialists in matching sellers with the best buyers. .. buyers that are motivated and 
qualified to dose. By concentrating on only the best buyers, we quickly bring you the best price. 

In today's changing marketplace and with so much at stake, it makes sense to trust the best. 

BLacKBuRMICOMPaNy 
I N C O R P O R A T E D 

Media Brokers er Appraisers Since 1947 

WE BRONO BRQADBAS111161 BEST 
Washington New York Atlanta Chicago Beverly Hills 

(202) 331.9270 (212)832.9191 (104) 8921655 (312) 3466160 (213) 274-8151 



óecialoReport 

NAB '89 
: ;>.-- 4 ( 

1. t tT 

. .9s!lp: 
_ 7 

State of the Industry, 
State of the Art 

On Display in Las Vegas 
The National Association of Broadcasters annual conven- 
tion, which began last Saturday (April 29) in Las Vegas, 
has the makings of a blockbuster meeting. For four days 

(April 29 -May 2) broadcasters can roam the exhibit hall and view 
products and services from more than 700 exhibitors on display, 
listen to Washington policymakers and respond to a call to action 
by industry leaders to help promote the virtues of free over- the -air 
television and to increase the public's awareness of radio. 

More than 46,000 were expected to descend upon the Las Vegas 
Hilton and convention center to hear from, among others, FCC 
Chairman Dennis Patrick, cable industry leader John Malone, the 
president and chief executive officer of Tele- Communications Inc., 
and Raymond Smith, Bell Atlantic president and chief executive 
officer. Malone and Smith will appear separately on Monday (May 
1) and their remarks should provide TV broadcasters with some 
insight into what the future may bring concerning the telephone 
industry's desire to compete with cable as an alternative delivery 
system. A primer on telco -cable issues was planned for Saturday 
(April 28). 

The convention wraps up on Tuesday (May 2) with Patrick as the 
luncheon speaker (see "Closed Circut "). FCC Commissioners 
James Quello and Patricia Diaz Dennis were slated to appear on a 

panel Sunday morning (April 30) with commission and congressio- 

nal staffers. 
Saturday's (April 29) opening session was to feature a state of 

the industry address by NAB President Eddie Fritts. Following 
Fritts's remarks, James E. Duffy, president of ABC Communica- 
tions, Capital Cities/ABC, was to receive NAB's distinguished 
service award. 

Some 35 members of Congress will be on hand: There are four 
key panel sessions featuring the lawmakers. Among the topics they 
were to discuss were taxes and the economy, radio -only license 
renewal legislation, campaign and election issues and competition 
in the 1990's. 

This year's convention theme: "On the Air: Proud Tradition - 
Dynamic Future." The television luncheon on Sunday (April 30) 
was to serve as a backdrop for a "television birthday party" to 
recognize the 108 stations that have been on the air since before the 
FCC froze allocations 40 years ago. Milton Maltz of Malrite 
Communications was also to unveil the specifics of the industry- 
wide campaign to promote free over-the-air television (BROAD- 
CASTING, April 24). A workshop followed with Maltz and Frank 
Gari of Frank Gari Productions, who were to advise broadcasters 
on how best to advance the campaign on a local level. 

A joint presentation on Sunday morning (April 30) by the 
Television Bureau of Advertising and NAB was to explore the 
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"effectiveness of television as a communications and advertising 
medium." 

Radio broadcasters gather Monday (May 1) for a leadership 
luncheon where NAB and the Radio Advertising Bureau will 
launch their joint campaign to elevate radio's role before the 
public. 

Radio sessions in general were to run the gamut from a Sunday 
(April 30) panel on "Programing Radio to Win in the New Ameri- 
ca," to a Monday workshop on "FCC Radio Allocations 
Changes -A Broadcaster's Guide to Survival and Success." On 
the television side, the program includes numerous sessions devot- 
ed to high -definition television. Also, TV broadcasters can listen to 
panelists on Monday (May 1) discuss the economic outlook for 

their industry at a session entitled "The Television Market...Bull 
or Bear." And on Tuesday (May 2) a group of radio entrepreneurs 
who have branched out into the television business will share their 
views. 

Other activities include the induction of Sid Caesar, Ernie Ko- 
vacs, sportscaster Red Barber and Spanish -language broadcasting 
pioneer Nathan Safir into the Broadcasting Hall of Fame. 

As for the exhibit hall, the outdoor and Hilton center exhibits 
will open at 8:30 a.m., a half hour earlier than the convention 
center exhibits. Closing times are 6 p.m., Saturday through Mon- 
day, and 4 p.m. on the exhibition's final day (May 2). 

Following is the list of companies exhibiting along with their 
personnel and booth numbers. 

NAB '89 

A.F. Associates 3719 Acoustic Systems 5486, 5487 Staff:' Steve McGuinness. Dave Garrood; Roger 
100 Stonehurst Court, Northvale, N.J. 07647 415 East St. Elmo Rd., Austin, Tex. 78745 Crawshaw. 
Staff: Tom Canavan; Rich Lunniss; Marc Bresack; Staff: Tim Jarvis; Bill Weitzenkorn; Chris Rowland. 

Ad Ventures International 7915, 7916 Meryl Altman; Vince Jakimzak; Nigel Spratling; 
Aerodyne Industries 3982 1540 Market St., #250, Sat Francisco 94103 Jim McGrath; Gene Hammerle; Jon Pannaman. 
516 Township Line Rd., Blue Bell, Pa. 1942e 

Abekas Video Systems 2436 Staff: Marshall Smith; Dan Traynor; John Delissio; Agfa Corp. 5206 -5210 

101 Galveston Dr., Redwood City, Calif. 94069 Dave White; Time Hulick; Joe Wozniak. 100 Challenger Rd., Ridgefield Park, N.J. 07660 

Staff: Yeshwant Kamath; Paul Hansil; Phil Ben- Em- Staff: Maria Curry; Andrew DaPuzzo; Chris Em- 

nett. nett. 
Adams-Smith 2.tOr 5.2511 
J4 Tower St., Hudson, Mass. 01749 

ara; Teti Sosa: Bob Zamos- Mibens 

ACCOM 917 37553757 ADC Test 
Joe 

sera; Michael 
Tibensky; 

Wayne Desmond. 
Elaine Mo- 

y a 
O'Brien Dr., Menlo Park, Calif. 94025 St., 6900 West 78th St., Minne¢ polis 55435 Aircraft Digital Music Library 5444, 5445 Staff: Barbara Cassidy; Ed Engberg; Luigi Gallo; 

Doug George; Ray Ostrom; Junaid Sheikh; John 
Adrienne Electronics Corp. 7901 77 N. Washington, Boston 02114 

Stern. 11994 Marjon Dr., Nevada City, Calif. 95959 Staff: Mark Cuddy; Crit Harmon. 

Accu- Weather 7416, 7418 
Staff: Bruce Waggoner; Liz Lubinski. 

AKG Acoustics 2043 
619 W. College Ave., State College, Pa. 16801 Advanced Designs Corp. 5334 77 Selleck St., Stamford, Conn. 06902 
Staff: Joel Myers; James Burke; Mary Ann 804 N. College Ave., Bloomington, Ind. 47401 Staff: Timothy Derwalts; Rowland Powers: Dave 
Seidler; Sheldon Levine; Skip Hunsberger; Barry Staff: Martin Riess; Diane Braun. Ogden; Jeff Radke; S. Richard Ravich; Derek Pilk- 
Myers. Advanced Micro- Dynamics 1563, 1 662 ington; Jeff Stanton; Bob Pearlstein; Chris Moore; 

Accurate Sound Corp. 5760 7 Lamar Dr., Pepperell. Mass. 01411.; Elliot Jacobowitz; Jay Rose; George Davis. 

3515 Edison Way, Menlo Park, Calif. 94025 Advent Communications Ltd. 7300, A118 Alamar Electronics USA 4779 
Staff: Ronald Newdoll; Don ()'Bella. Alma Rd., Chesham, Bucks HP5 SHE England 489 Division St., Campbell, Calif 95008 

"The people at CBSI are radio people first and 
computer people second, so they are continually fine- 

tuning wonderful additions that make my life easier." 

"In the 7 years we've 
been with CBSI, 

there has never 
been an in- 

stance 
where the 

Service 
Team 
didn't 

respond 
quickly, c 

efficiently 
and with a 

smile t 
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Alden Electronics 5460 Alta Group 4526 Ampex Corp. 4501 -N3, 7829 
40 Washington St., Westboro, Mass. 01581 -0500 535 Race St., #230, San Jose, Calif. 95126 401 Broadway, Redwood City, Calif. 94063 
Staff: Michael Porreca. Staff: Wayne Lee; Frank Alioto; Michael Paiva. AMS- CALREC 1134 
Alexander Batteries 3914 Altronic Research 2529, 2531 AMS Industries Park 
Alexander Mfg. Co., Box 1508, Mason City, loan P.O. Box 249, Yellville, Ariz. 72687 Billington Rd., Burnley, Lancashire 8811 5ES 
50401 Staff: John Dyess; Ann Dyess; Doug Starkey; Ken England 
Allen & Heath 7434, 7436 Hemphill. Staff: Stuart Nevison; John Gluck; Steve Jagger; 
Five Cannair Rd., Orange, Conn. 06477 Nigel Branwell. 

Allen Avionics 5222 
224 East Second St., Mineola, N.Y. 11501 

Amber Electro Design 2209, 2211 
3391 Griffith St., St. Laurent, 
P.Q. Canada H4T 1W5 

S 
yel 

e 
33 
Mete! st ms 5433-5436 

Main st #303, Nashua, N.H. 08060 

Allied Broadcast Equipment 2027 Staff: Wayne Jones; Guy Lemieux; Michael AMX Corp. 7230, 7232 
1712 National Road West, P.O. Box 1487, Rich- Chang. 12056 Forestgate Dr., Dallas 7524.1 
mond, Ind. 47375 
Staff: Roy Ridge; Tom Harle; Jon Young; Joe 

AMCO Engineering Co. 3747 -3749 9 9 
Park, ill. 

Andrew Corp. 1721 

Ziemer; Mark Drummond; Cal Vandegrift; Tony 
3801 N. Rose St., Schiller 60176 -2190 10500 W. 1533 St., Orland Park, Ill. 60462 

Mezey; Torn Lewis; Judy Spell; Scott Beeler. Statt: Floyd Johnson; Thomas Anderson. Staff: Gary Dorsay; John Klecker; Debra Buck; 
Barry Cohen; Jack Herbert. 

Allied Tower CoJBowen -Smith Corp. 1565 Amek/TAC U.S. Operations 2008 -2018 
12450 Galveston Rd., Webster, Tex. 77598 10815 Burbank Blvd., N. Hollywood, Calif 91601 Angenieux Corp. of America 4138 
Staff: V.G. (Bud) Duvall; Travis (Bill) Parker; Mike Staff: Sue Jones; Ray Dilfield; Steve Harvey; Peter 7700 Kendall Dr., #503, Miami 33156 

Lancaster: Max Bowen; Doug Irving. Harrison. Staff: Bernard Angenieux; Joseph Martinez; Ge- 

5356 
rard rard Corbasson; Jacques Durand; Patrick Defay; 

Professional Products America Responds to AIDS 4187 Lourdes Pola; Joe Abbatucci; Francis Chapin; 

P.O. Box 23, Bellingham, Wash. 98227 c/o Center for Disease Control 
1901 L Street, N.W., Room 320, 

Jean Michel Durand; Dick Scally; Charles Stamp - 
fli; Donald Collins. 

Alpha Audio 3455 -3458 Washington 10036 Anixter Bros. 2421 
2049 West Broad St., Richmond, Va. 23220 4711 Golf Rd., Skokie, Ill. 60076 
Staff: Michael Binns; Spence Burton; John Har- American Broadcast Systems 3846, 3847 
low; Eric Johnson; Kathy Wynne; Nick Colleran. 82:22 Jamestown Dr., #109B, Austin, Tex. 78758 Staff: Jim Mitchell; Bill Moeller; Ken Henderson; 

Marcel Clavien; Nick May; Dan Rubadue; Vince 
Alpha Video & Electronics Co. 5183 American Medical Association 5582 Halloran: Paul Sullivan. 
200 Keystone Dr., Carnegie, Pa. 15106 535 North Dearborn St., Chicago 60610 Anritsu America 7521, 7523 
Staff: Henry Lassige; Terance Lassige; Vicent Staff: Thomas Toftey; Mark Stuart; Dan Maier. Measuring Instruments 
Ferry; Daniel Reynolds; Walter Bielinski; Henry 15 Thornton Rd., Oakland, N.J. 07436 
Lassige Jr.; Len Laabs; Gary Craig. American Studio Equipment 2038 -2042 

Norris Ave., Sun Valley, Calif. 91352 Antenna Technology Corp. 2036 
Alpha Wire Corp. 7206 8922 

1140 E. Greenway St., Mesa, Ariz. 85203 
711 Lidgerwood Ave., Elizabeth, N.J. 07207 -0711 

Amperex Electronic Corp. 5213 -5217 Staff: Gary Hatch; Scott Grone; Kevin Hatch; 
Staff: Dennis Gudgel; Mark Carter: Deirdre Reyn- Providence Pike, Slatersville, R.I. 02876 Chuck Willman; Bill Pry le; Jeff LaRoche. 
olds. Statt: Pete Fochi; Greg Murphy; Paul Pereira; Anton/Bauer 52193221 
ALPS 7141 Kipp Rabbitt; Ron Towns; Jeff Brooke -Stewart. One Controls Dr., Shelton, Conn. 06484 

THE POWER OF SERVICE 
"We've been a CBSI client 

since 1981, and 
from the begin- 

ning, CBSI has 
delivered 

outstanding , , quality." 

É 

j 
e 

"We couldn't get anything on 
the screen. We called the Service 

Team and like 
1.2.3 they pin- 
pointed our 
problem:' 

kc.k 

iro 
"We haven't had 
any real problems 

with the system. ' 

We've had lots of ado ,t) 

questions, and the °0'co s% 
Service Team has always 

been right there to help us. 2. 
We're extremely satisfied 9 

with CBSI'.' 
5 

Our commitment to you, 
our customer, is to make 
sure our system does its job. 
That's why we have devel- 
oped the most comprehen- 

sive software maintenance 
plan in the business. 

Call 1- 800 -547 -3930 and 
see how we can keep your 
system, and your station, 
up and running. 

v 

Custom Business Systems. Ince 

oS\ 
K 

The Power To Control Your Business 

In Oregon: 800 -648 -8814. 
In Alaska, Canada and Worldwide, 

call collect: 503- 271 -3681. 
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Anvil Cases 5426 
Unit of Zero Halliburton 
4128 Temple City Blvd., Rosemead, Calif. 91770 

Aphex Systems Ltd. 1058 -1062 
13340 Saticoy St., N. Hollywood, Calif. 91605 

Staff: Marvin Caesar; Donn Werrbach; Paula 
Lintz; Jim Martindale; Arnie Christensen; Rick 
Strickland. 

Apollo Audio-Visual 7535, 7537 
60 Trade Zone Court, Ronkonkoma, N.Y. 11779 

Applied Research & Tech. (A.R.T.) 7634 
215 Tremont St., Rochester, N.Y. 14608 

Staff: Richard Neatrour; James Bonis; Philip 8e- 
tette. 

Arlen Design 5763, 5764 
600 W. Roosevelt Rd., West Chicago, Ill. 60185 

Staff: Tony Leben; John Leben; Karen Busch. 

Arbitron Ratings Co. 4377 
312 Marshall Ave., Laurel, Md. 20707 
Statt: Rhody Bosley; Alan Tobkes; Les Tolchin; 
Doug McFarland; Bill Shafer; Jim Mocarski. 

Arrakis Systems 2215 
2619 Midpoint Dr., Fort Collins, Colo. 8052.5 

Arrifex Corp. 4165 
500 Route 303, Blauvelt, N.Y. 10913 

Artel Communications Corp. 4579 
22 Kane Industrial Dr., Hudson, Mass. 01749 

Staff: Gary Scrupps; Jugtar Basi; Bob Paulson; 
Frank Baker; Mike Grimshaw; George Prodan; 
Richard Gaspar. 

Asaca /Shibasoku 5533 
12509 Beatrice St., Los Angeles 90066 

Staff: Bruce Cope; Súmio Ohya; Kathy Fleischer; 
Alex Au; Henry Nishimura; Nobunori Shigezaki; 
Takashi Shigezaki; Toshioki Tanaka; Ryuzo Mae - 
fune: Derek Tugwell. 

Associated Computer Services 7121 
1306 E. Sunshine, Springfield, Mo. 65804 

Associated Production Music 1641, 1643 
6255 Sunset Blvd., #820, Hollywood, Calif 90028 

Staff: Phil Spieller; Jerry Burnham; Cassie Gorieb; 
Connie Red; Peter Cox; Jonathan Channon; Ger- 
hart Narholz. 

Aston Electronics 7720, 7722 
346 N. Lindenwood Dr., Olathe, Kan. 66062 

AT &T 3962 
55 Corporate Dr, #174C51, 
Bridgewater, N.J. 08807 

Staff: Robert Markowitz; Bruce Goldberg; Elliott 
Fredland; Dick Bruno; Don Schaefer; Paul Bauer; 
Carol Savino; Kathryn Getz. Bill McDade; Mary 
Federico. 

AT1 Audio Technologies 2101, 2200 
328 Maple Ave., Horsham, Pa. 19044 

Staff: Ed Mullin; Sam Wenzel. 

Audi -Cord Corp. 1113 
.1845 West Hovey Ave., Normal, Ill. 61761 

Audico 1740 
219 Crossen Ave., Elk Grove, Ill. 60007 

Statt: Bill Hinkle; Norman Deletzke. 

Audio Accessories 1529 
Mill SI, Marlow, N.H. 03456 

Staff: Timothy Symonds; Laura Strout: Mary Vo- 
gel; Michael Hart. 

Audio Broadcast Group 2427 
2342 S. Division Ave., Grand Rapids, Mich. 
49507 
Staff: David Veldsma; Phyllis Freeman; Dave 
Howland; Scott Homolka; David Spoelhof; Greg- 
ory Stielstra; Robert Sont. 

Audio Developments Ltd. 3465, 3466 
Hall Lane, Walsall Wood, Walsall, West Mid- 
lands WS9 9AU England 
Staff: Antony Levesley; Michael Kelly. 

Audio Kinetics Ltd. 2414 
Kinetic Centre, Theobald St., 
Borehamwood, Hertfordshire WD6 4PJ England 
Staff: lain Roche; Tim Harrison; Ian Hodgkinson; 
an Southern; Ross Caston; John Eustace. 
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Audio Precision 2044, 2046 
P.O. Box 2209, Beaverton, Ore. 97075 

Staff: Robert Metzler: Richard Cabot; Bruce Ho- 
fer; Bob Wright; Tom Mintner. 

Audio-Technice U.S. 1631, 1633 
1221 Commerce Dr., Stow, Ohio 44224 
Staff: Ken Reichel; Garry Elliott; Bob Herrold. 

Audiopak 1653, 1655 
P.O. Box 3100, Winchester, Va. 22601 

Staff: Nick Krassowski; Gordon Stafford; Joe 
Kempler; Rick Yama; Barry Brandon. 

Auditronics 1363 
3750 Old GetweU Rd., Memphis 38118 

Staff: Welton Jetton; Steve Sage; Murray Shields; 
Duncan Fuller; Jeff Paullus; Bob Greenwald; Judy 
Perry; David Crenshaw. 

Autogram Corp. 1026 -1030 
1500 Capital Ave., Plano, Tex. 75074 

Staff: Ernest Ankele Jr.; Jim Laird; Nevga While; 
DeLores Ankele. 

Automated Business Concepts 2539, 2541 
10650 Treena St., #201, San Diego 92131 

Staff: Catherine Haag; Susan McKellips. 

AVCOM of VA. 5114 
500 Southlake Blvd., Richmond, Va. 23236 

Staff: Vincent Perratore; Linda Abshire. 

B &B Systems 3873, 3874 
28111 N. Avenue Stanford, Valencia, Calif. 91355 

Staff: William Bumsed; John Bradford; Ramon 
Patron; Barbra Sena. 

B.C. Inc. 7834, 7836 
2302 East 38th St., Los Angeles 90058 -9990 

BAF Communications 7835, A130 
17 Everberg Rd., Woburn, Mass. 01801 

Staff: Charles Angelakis; Angel Angelakis; Bob 
King; Jim Vautrot; Peter Zawistowski; Brian Loy; 
Jim Alfonse. 

Bel Components Ltd. 7740, 7741 
Bermuda Rd., Nuneaton., 
Warwickshire CV10 7QF England 
Barbervision 4953 

Barco Industries 5463 -5466 
472 Amherst St., #16, Nashua, N.H. 03063 

Barrett Associates 1041 
3205 Production Ave., Oceanside, Calif. 92054 

Staff: W.B. Mayer; M. Cruz; E. Belanger. 

BASYS 5568 
900 North Shoreline Blvd., Mt. View, Calif. 94043 

BCS 7235, 7237 
4525 Valerio Ave., Burbank, Calif. 91505 

Beaveronice 1728.1732 
8 Haven Ave., Port Washington, N.Y. 11050 

Beier Electronics Lab 1352 
P.O. Box 76, Devon, Pa. 19383 
Staff: Arno Meyer; Lynd Meyer; Mohammad 
Olama; Erich Meyer; Jean Meyer; Jim Malone; 
Mark Grant. 

Beiden Wire & Cable 2431 
P.O. Box 1980, Richmond, Ind. 47374 

Staff: John Lund; Rick Webber; John Duffin; Kerry 
Lewis; Scott Landis; Jim Keene; Jo Ann Hooper; 
Kip Coates; Bill Donahoe; John Valentine. 

Bencher 4584 
333 W. Lake St., Chicago 60606 

Statt: Todd Zimmerman; Bill Vogl. 

B enchmark Media Systems 3780 -3782 
3817 Brewerton Rd., N. Syracuse, N.Y. 13212- 
3700 

Staff: Allen Burdick; David May; Mark Potter - 
baum. 

B ext 7913, 7914 
739 5th Ave., #7A, San Diego 92101 

Staff: Anne DeFazio; Dennis Pieni; Diva Giannone; 
Robert Boheme. 

Beyer Dynamic 3738, 3739 
5 -05 Burns Ave., Hicksville, N.Y. 11801 

Staff: Paul Murphy; Mike Solomon; Bob Lowig; 

Fernando Marques; Derek Allen; David Revel; 
Tom Parnell: Dave Henderson; Kurt Gish; Mike 
Phillips. 

BHP 7517, 7519 
1800 Winnemac Ave., Chicago 60640 -2662 

Statt: John Ehrenberg; Patrick Gregston; Bruce 
Rady. 

Bill Daniels Co. 5277 
9101 Bond, P.O. Box 2056, Shawnee Mission, 
Kan. 66201 

Staff: Chic Sheehan; Bill Daniels; Kathy Daniels; 
Patricia Braymer- Davison; John Morgan; Denise 
Willson-Charpentier. 

Birch /Scarborough Research 5770, 5771 
12350 NW 39th St., Coral Springs, Fla. 33065 

Bird Electronic Corp. 1552 
30303 Aurora Rd., Solon, Ohio 44139 -2794 

Bogen Photo Corp. 5744, 5745 
17 -20 Willow St., Fair Laura, N.J. 07410 

Bogner Broadcast Equip. Corp. 5174 
603 Cantiague Rock Rd., Westbury, N.Y. 11590 

Staff: Richard Bogner; Leonard King; Carol Ham- 
ilton; Bob Piano. 

Boonton Electronics Corp. 2525 
791 Route 10, Randolph, N.J. 07869 

Statt: Robert Morrell; Tom Demyanovich; John 
O'Halloran. 

Bowen Broadcast Svc. Co. 3429, 3430 
8343 Lynn Haven Ave., El Paso 79907 

Brabury Porta- Pattem 5177 
P.O. Box 38945, 750 N. Highland Ave., Los Ange- 
les 90038 

Bradley Broadcast Sales 2301 -2305 
8101 Cessna Ave., Gaithersburg, Md. 20879 
Staff: Art Reed; Neil Glassman- Bill Ashley; Matt 
Laur; Craig Klein. 

Brefford Mfg. 5782, 5783 
9715 Soreng Ave., Schiller Park, Ill. 60176 

Statt: Bob Redding; Dave Petrick; Chuck Mon - 
drus; Larry Marquardt; Gary Zoeller. 

Bridal Fair 5780 
9315 Binney St., Omaha 68134 

Brite Voice Systems 7127, 7129 
Cityline, 555 N. Woodlawn, Wichita, Kan. 67208 

Broadcast Audio Corp. 1053 
11306 Sunco Dr., Rancho Cordova, Calif. 95742 

Staff: David Evans; John Fernandez; Gary Mag- 
giore. 

Broadcast Automation 7228 
4125 Keller Springs, #122, Dallas 75244 

Staff: Earl Bullock; Steve Walker; Jim Broadwater; 
Shirley Bullock. 

Broadcast Electronic Services 923 
4668 Monument Point Dr., Jacksonville, Fla. 
32225 
Statt: Tim Derstine; Bev Baergen; Tony Haines. 

Broadcast Electronics 1205 
4100 North 24th St., P.O. Box 3606, Quincy, Ill. 
62305 

Staff: Larry Cervon; Curt Kring; Bill Harland; Bob 
Arnold; Russ Erickson; Tim Bealor; Chuck Kelly; 
Jim Bradshaw; Geoff Mendenhall; John Burt le; Gil 
Housewright; Ted Lantz. 

Broadcast Financial Mgmt. 5682 
701 Lee St., #110, Des Plaines, IU. 60016 

Staff: Paul Richard; Mark Matz. 

Broadcast Investment Analysts 
Frazier. Gross & Kadlec 

Booth: 3065; suite: 910 Hilton 
P.r. Box 17307, Washington 20041 

Statt: Thomas Buono; Jonathan Intrater; David 
Cole; Frank Higney; Greg Welsh; Sandra Freschi; 
William Redpath; Donna Grigsby; Debra Metcalf. 

Broadcast Microwave Services 1718, 1720 
7322 Convoy Court, San Diego 92111 

Statt: Jeff Harding; Everett Shills; Dave MacKin- 
ney; Graham Bunney; Hans Emmenegger; Bob 
Anderson; Anthony Triana; Dave Dirdo; Tom 
McKenzie; Peter Stoakes. 
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asts Throug 
Successfully tested as a strip 
in January 1989 in 63% of the 
U.S., Vytor scored an 
unprecedented + 50% average 
TVHH ratings increase vs. 
regularly scheduled programs!* 

Source: 
A.C. Nielsen, Metered Markets 
Overnight Reports vs. January 1988 

Tribune Stations 5- Markel Average 

ing ... Results Are a Blowout! 
Without a Doubt, 

the Most Sophisticated 
Animation Ever to Go Into 

First -Run Syndication! 

There Has Never Been a 
Show Created That Has 

Generated So Much Kids' 
Enthusiasm! 

Advertiser- Supported Programming from Make Vytor Your Friend 
WORLD EVENTS/Calico ___ Not Your Foe! 

(314) 454 -6475 
Copyright. 1988 word Events Productions. Ltd. 
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Broadcast Products 2426 
421 South Second St., Elkhart, Ind. 46515 
Staff: Charlie Slavik; Doug Clark; Carol Zingle- 
man. 

Broadcast Resource Group 5122 

Broadcast Supply West (BSW) 2015 
7012 27th Street West, Tacoma, Wash. 98466 

Staff: Bernice McCullough; Patrick Medved; Tim 
Schwieger: Iry Caw. 

Broadcast Tech. Society /IEEE 4586 
c/o Otto Claus, 9 Quail Hill Court, Parkton, Md. 
21120 
Staff: Otto Claus; William Orr; Al Petzke; Paul 
Donahue; John Kean; Bob Hoover; John Swan- 
son; John Tollefson; Bob Winn; Noel Luddy; David 
Newborg; Rowland Kraft. Services: Membership 
and standards information. 

Broadcast Technology Partners 
Booth: 2249, 2251; suite: 1150 Hilton 

One Fawcett Pl., Greenwich, Conn. 06836 

Emil Torick; Tom Keller; Tom Rucktenwald; Jim 
Monahan; Aldo Cugnini; Benjamin Micznik. 

Broadcast Video Systems Ltd. 3426-3428 
40 West Wilmot St., Richmond Hill, 
Ontario 148 1118 Canada 
Staff: Bert Verwey; Paul Greenhalgh; Randy Con - 
rod. 

Broadcasters Gen'I Store 
2480 S.R..52nd St., Ocala, Fla. 32671 

Broadcasting and the Law 

7327 

3065 

Browning Labs 4278, 4376 
8151 N.W. 74 Ave., Miami 33166 

Brucl & Kjaer 7431 
185 Forest SL, Marlboro, Mass. 01752 
Statt: Adrian Weidmann: Dana Bourke; Barb Cro- 
foot. 

Bryston Ltd. 2148, 2049 
57 Westmore Dr., Rexdale, Ontario M9V 3Y6 
Canada 
Staff: John Russell; Martin Bartelstone; Christo- 
pher Russell: Douglas Simon. 

BSM Systems 2237 
P.O. Box 19007, Spokane, Wash. 99219 
Staff: Leon Skidmore; Maureen Zappone; Rene 
Carter; Pete Stowe; Dave Passey; Scott Dhae- 
hens. 

BTS Broadcast Television Sys. 4119 E 
2300 South 2300 West, Salt Lake City 84119 
Statt: Erich Zipse; Charlie Felder; Jerry Vincent; 
Laura Robinson; Bob Wilkins; Andy Kryworuchen- 
ico; Larry Riddle. 

Bureau of the Census 4887 
Census promotional office, Washington 20233 
Staff: Bob Marx; Dick Krolik; Don Bishop; Rudy 
Brewington; Larry Bryant; Steve Zuckerman. 

Burle Industries 4048 
1000 New Holland Ave., Lancaster, Pa. 17601- 
5688 

Byte By Byte Corp. 7900 
9442 Capitol of Texas Hwy. No., #150, Austin, 
Tex. 78759 

Cablewave Systems 5100, 5101 
60 Dodge Ave., North Haven, Conn. 06473 
Statt: George Gigas; Alphonse Criscuolo; William 
Meola; Vincent Benevento; Udo Bode. 

Calculated Industries 5256 

California Switch and Signal 4882 
13717 S. Normandie Ave., Gardena, Calif. 90249 

Staff: Gayle Danielson; Jo Ann Brown; Ed Ko- 
shinski. 

Calzone Case Co. 3416, 3417 
225 Black Rock Ave., Bridgeport, Conn. 06605 
Staff: Joseph Calzone; Vincent Calzone; Torn 
Machro; Gary Palfrey; James DeStefono; Kevin 
Phou. 

CAM -LOK Inc. 3481, 3482 
10540 Chester Rd., Cincinnati 45215 -0888 
Staff: Durk Van Wagner; Robert Ramundo; Doug 
Fessier. 

Camere Mart 5551 
456 West 55th St., New York 10019 -4495 
Staff: J. Wohl; S. Ben -Dor; H. Browning; J. Yaco- 
bellis; S. Gaeta; A.M. Sagastegui; M. Vargas; R. 
Thom; J. Stephens; T. Olivero; S. Gordon; C. Dam; 
R. Simboli; J. Duggin; T. Craven; D. Esposito; A. 
Kartes; R. Norman; L. Hatch. 

Camara Cable 5755, 5756 
511 5th St., Unit G, San Fernando, Calif. 91340 
Staff: Barry Brenner; Kinya Osaka; Motomi Ebara. 

Canon USA 3955 
One Jericho Plaza, Jericho, N.Y. 11753 

Capitol Records 2348 
1750 N. Vine St., Hollywood, Calif. 90028 

Staff: Ole Georg; Jutta Georg; Paul Bland; Rich 
Hyland; Douglas Long. 

Carpel Video 3848 
429 East Patrick St., Frederick, Md. 21701 

Staff: Andy Carpel; Linda Jabs. 

Cascom 7727 
707 18th Avenue South, Nashville 37203 

CBSI 1253 
P.O. Box 67, Reedsport, Ore. 97467 
Staff: Jerome Kenagy; Steve Kenagy; Was Lock - 
ard; Bob Lundstrom; Ira Apple; Walt Williams; Bar- 
bara Simon; Penny Tucker; Bob Leighron; Al As- 
lakson; Steve Paen. 

CCA Electronics 1047 
360 Bohannon Rd., Fairburn, Ga. 30213 
Staff: Ron Baker; Jerry Henry; Linda Sanders; 
Anne Marie Baker; Don Jones. 

Central Dynamics Ltd. 3944 
147 Hymns Blvd., Pointe Claire, Quebec H9R 
IG1 Canada 
Staff: John Boland; Jim Pelletier; Bob Smith; 
Christian Tremblay; Emil Lurion. 

Central Tower 1004, 1006 
P.O. Box 530, Newburgh, Ind. 47630 
Staff: Ray Ryan; Terrence Becht; Skip Lowrey; 
Brett Burnett; Ernie Jones; David Davies; Reza 
Farahani. 

Century 21 Programing 1621, 1623 
14444 Beltwood Parkway, Dallas 75244 

Staff: Dave Scott; Richie Allen; Craig Turner; John 
Hicks; Bob Shannon; Stuart McRae. 

Century Precision Optics 3470, 3471 
10713 Burbank Blvd., N. Hollywood, Calif. 91601 

Staff: Steven Manios; William Turner; Jeff Gior- 
dand; David Contreras. 

ChannsImatic 5519 
821 Tavern Rd., Alpine, Calif. 92001 

Staff: Bill Killion; Torn Walsh; Mike Watson; Roger 
Heidenreich; Richard Heffner; Don lmbody; Kent 
Liday; Lizabeth Jagger Muir; Sally Killion; Dave 
Casteilini, 

Chapman'Leonard Video Equipment A177 

Chester Cable 5203 
Div. of Alcatel, N.A., 15 Oakland Ave., Chester, 
N.Y. 10918 

Christie Electric Corp. 3441, 3442 
18120 S. Broadway, Gardena, Calif: 90248 
Staff: Hank Kohnen; Fred Benjamin; Yvonne Mur- 
phy; Sonia Nelson. 

E 5 Spate il Rd., Melville, N.Y. 11747 
Staff: A.O.P. Leubert; Leon Weissman; Isaac 
Hersly; Roi Agnela; David Buckler; Larry Mincer; 
Steve Sloane; Bill Buynak; John Poserina; Paul 
Rozzini; Judy Mauro; Laura Lunceford; Ron Witko; 
Bill Reinhart; John Starosky; Karl Arneman; Larry 
Enroth; Mary Ahem; Bruce Levine; Bill Handler; 
Ryad Kahale; Hersch Wartik; Joe Sattler; Judy 
Lane; Nina Doherty; Jim Dodd; Gordon Blau; Jo- 
anna Tangel; Sol Comerchero; Nick Germinario; 
Audrey Rudden; Selma Livingston; Judy Lane: 
Ginny Woodhouse; Carol Keane: Eugen Pascal; 
Dave Danowski; Ken Paehr; Doug Green. 

Cine 60 Inc. 4019, 4020 
630 Ninth Ave., New York 10036 

Cinedco 7027 
1225 Grand Central Ave., Glendale, Calif. 91201 

Staff: Herb Dow; Milt Forman; Rick Roberts; Phil 
Kassel; Bill Elswick; Terry Fiyoko; Karen Parks; Al 
Tanzmeister; Urooj Khan; Andy Maltz. 

Cinema Products 3758-3760 
3211 S. La Cienega Blvd., Loa Angeles 90016 

Cinemllls Corp. 3181 
3500 W. Magnolia Blvd., Burbank, Calif. 91505 

Staff: Wally Mills; Sandy Mills; Linda Roberts; Eric 
Druker; Donna Kaiser; Phil Ebert. 

Cipher Digital 3574 
P.O. Box 170, Frederick, Md. 21701 

Circuit Research Labs 1009 
2522 W. Geneva Dr., Tempe, Ariz. 85282 

Staff: William Ammons; Ron Jones; Chuck Ad- 
ams; Deb Ernzen; Gerard Vargas; Gary Clarkson; 
Clayton Creekmore. 

Clear -Corn Intercoms 5346 -5349 
945 Camelia St., Berkeley, Calif 94710 

Staff: Micheil Goddard; Bob Conen; Bob Tour - 
how; Emil Matignon; Bill Fluster; Ed Fitzgerald. 

Clipper Industries 5259 

CMC Technology 4253 
2650 Lafayette St., Santa Clara, Calif 95050 

Staff: Bill Fins; Tony Mlinaric; Jim Martin; Fred 
Koehler; John Lassandrello; Bill Zimborski. 

Coaxial Dynamics 2527 
Kirkwood Industries 
15210 Industrial Parkway, Cleveland 44135 

Coherent Communications 7618, 7620 
13756 Glen Oaks Blvd., Sylmar, Calif. 91342 

Collins Auto. Tape Joiners Ltd. 5122 
40 Triton Square, London NW1 3116 England 

Colorado Video 3913 
P.O. Box 928, Boulder, Colo. 80306 
Statt: Kirk Fowler; Doc Bennett; Larry McClelland. 

ColorGraphice Systems 4526 
6400 Enterprise Lane, Madison, Wis. 53719 

Staff: Kenneth Simmons; Robert Miller; Richard 
Daly; Linda Post; Bob Hemsky. 

Columbine Systems 4277 
1707 Cole Blvd., Golden, Colo. 804014215 
Staff: Mark Fine; Marilyn Decker; Beth Broidis; 
Larry Rosen; Diane Sabo; Greg Gustafson; Peter 
Reinke; Dave Chandler. 

Comed Communications Ltd. 2121 
1435 anthill Road, #34, Mississauga, Ont. L5T 
1M1, Canada 
Staff: Emil Adamyk; Bill Schofield; G. Ventura: V. 
Raviola; A. Ferrandi. Products: FMC -05 FM an- 
tenna; UN -01 UHF TV panel antenna. 

Comark Communications 5141 
P.O. Box 506, Colmar, Pa. 18915 

Staff: Nat Ostroff; Stu Kravitz; Jim DeStefano: 
Andy Whiteside; Ray Kiesel; Alvin See; Mark Ait- 
ken; Dick Fiore Jr.; Byron Fincher; Marty Jackson. 

Comband Technologies 2243 
College Blvd., Portsmouth, Va. 23705 

Comlux 3085, 3086 
453 Ravendale Dr., Suite F, 
Mtn. View, Calif. 94043 -5200 

Staff: Joseph Hawkins; Kenneth Regnier; Anne 
Hawkins. 

Commodore Business Machines 7033 
1200 Wilson Dr., West Chester, Pa. 19380 
Staff: Keith Masavage; David Archambault Paul 
Higginbottom; Chris Kohler. 

Communications Graphics 1600, 1601 
313 N. Redbud, Broken Arrow, Okla. 74012 

Staff: Donna Allbright; Richard Lawrance; Tori 
Smith; Sharon Rosenberg. 

Comprehensive Video Supply Corp. 5548 
148 Veterans Dr, Northvale, N.J. 07647 

Staff: Jules Leni; Elizabeth Coppinger; Patrick 
Birch; Katherine Bulwin; Michael Callaghan; Mike 
Levin; Paul Distefano; Craig Helphingstine; Pete 
Anderson; Mark Goodwin. 

Comprompter 5774, 5775 
P.O. Box 128, La Crosse, Wis. 5460241128 

Statt: Ralph King; Rick Hallack; Bill Sacia; Bill 
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At Szabo Associates, 

we're more than just 
collection experts. 

We're well versed in 

the fine art of 
media collections. 

In fact, 

Szabo Associates 

first -and only - 

collection firm 

exclusively for 

the electronic 
and print media. 

And we do it with 

diplomacy 

and good will. 

Call us collect. 

Szabo Associates 
and the fine art of 
media collections. 

Szabo 
Co Ilectj °n Specialists 

3355 Lenox Road, N.E., 9th Floor Atlanta, Georgia 30326 (404) 266 -2464 



Wislan; Gene Stevens. 

Computer Concepts Corp. 1061 
8375 Melrose Dr., Lenexa, Kan. 66214 

Staff: Greg Dean; Rich Habedank; Obie Dixon; 
Donna Bush; Joy Poovey; Vicki Dean. 

Computer Prompting Corp. 3612, 3711 
3408 Wisconsin Ave., N.W., #201, Washington 
20016 
Staff: Dilip Som; Sidney Hoffman. 

Computer Prompting Services 3378 
9830 Easton Dr., Beverly Hills, Calif. 90210 

Comrex Corp. 1521 
65 Nonni Path, Acton, Mass. 01720 
Staff: John Cheney; Lynn Distler; Torn Hartnett; 
Cynthia Glaven; Keith Aitken; Eric Lampi. 

COMSAT World Systems 4383 8100 
950 L'Enfant Plaza, S.W., Washington 20024 

Staff: Betty Alewine; Bruce Crockett; Steve Car- 
roll; Michael Bradley; Lisa Ballard; Susan Cecala 
Tom Chow; Elizabeth Davis; Ray Dongelewiczs 
Michael Glasby; Nancy Salvati; Joanne Tanner 
Robert Twining; Pat Whalen; Bea Whittington 
Warren Zeger. 

Comtech Antenne 2024, 2026 
3100 Communications Rd., St. Cloud, Fla. 32769 
Staff: Tom Christy; J. Preston Windus Jr.; Glenn 
Higgins; William Parker. 

Comtek 5768, 5769 
357 West 2700 South, Salt Lake City 84115 
Statt: Ralph Belgique; Steve .Kartchner; Mike 
Pratt. 

COMWAVE 5262 
Div. of Comm. Microwave Corp. 
P.O. Box 69, Mountaintop, Pa. 18707 

Concept Productions 1453, 1455 
1224 Colome Way, Roseville, Calif. 95661 

Conifer Corp. 3858 -3860 
1400 N. Roosevelt, Burlington, Iowa 52601 

Staff: James Clark; Joyce Vance; Charles Brown; 
Gary Hamilton. 

Connectronics Corp. 1571 
652 Glenbrook Rd., Stamford, Conn. 06906 
Staff: Richard Chilvers. 

Conrac Corp. 1741 
1724 S. Mountain Ave., Duarte, Calif. 91010 

Contel A.S.C. 5777-5779 
15200 Omega Dr., Rockville, Md. 20850 

Continental Electronics 1125 C 
P.O. Box 270879, Dallas 75227 

Staff: E.L. King; Walt Rice; Steve A. Claterbaugh; 
Dave Russell; Raul Garcia; Marvin Steelman; 
Steve Schott; Ken Perkins; Cliff Rogers; John Abd - 
nour; Tom Cauthers; Dave Hultsman; Billy Emery; 
Barry Ariaz. 

Control Concepts Corp. 3902 
P.O. Box 1380, Binghamton, N.Y. 13902 
Staff: Herbert Montague; Oral Evans. 

Convergence Corp. 1773 
2752 Walnut Ave., Tustin, Calif. 92680 

Cool Light Co. 5761, 5762 
5723 Auckland Ave., N. Hollywood, Calif. 91601 

Corporate Communications Consultants 3080 
64 Clinton Rd., Fairfield, N.J. 07006 

Cortona Corp. 7908, 7909 
P.O. Box 2548, Farmington, N.M. 87499 
Staff: David Stockmar; Ron Nott; Evelyn Nott. 

Countryman Associates Inc. 1463 
417 Stanford Ave., Redwood City, Calif. 94063 

Crosspoint Latch Corp. 3977 
95 Progress St., Union, N.J. 07083 
Staff: Michael Molinaro; H. George Pires; Terence 
Pires; Donald Cardone; Cindy McKoy; Logan En- 
right; Dave Fahrbach; Jim Freeman; Peter Kraus: 
Wes Crenshaw. 

Crown International 1557 
1718 W. Mishawaka Ave., Elkhart, Ind. 46517 
Staff: Jim Beattie; Chuck Gring; Bill Raventos; 
Tom Lininger; Bruce Bartlett; Tony Satariano; Joe 
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Cubicomp Corp. 703 
21325 Cabot Blvd., Hayward, Calif. 94545 

Current Technology 7621, 7623 
1400 South Sherman, #202, Richardson, Tex. 
75081 

Cycle Sat 3184 
119 Willowglen Dr., Forest City, Iowa 50436 

Staff: John Hanson; Dick Donner; Loren Swen- 
son; Sharon Hansen; Joyce Steil; Timothy He- 
drick; Brian Wilson; Dave Croonquist; Keith 
McCracken; John Ondov; Rick Leet; Lynn Muskat: 
Dave Nall; Mike Popelka; Jerry McKinzie; Jake 
Laate; Keith Vezensky; Frank Rotta; Marty Keller; 
Bryan Hays; Steve Bonorden: Duane Prince. 

Data Center Management 5586, 5587 
1017 Kenilworth Ave., Charlotte, N.C. 28204 

Datacount 2004, 2006 
P.O. Box 3078, Opelika, Ala. 36803 -3078 
Staff: Jerry Johnson; Danny Tankersley; Lora Col- 
ley; Bob Britt; Jim Colley. 

Datatek Corp. 3951 
1121 Bristol Rd., Mountainside, N.J. 07092 

Staff: Mervyn Davies; Bob Rainey; Bob Rainey 
Jr.; Allen Witheridge; Eugene Malley; Rick Rainey; 
Lyle Bailey. 

Dataworid 1374 
P.O. Box 30730, 4827 Rugby Ave., #200, Bethes- 
da, Md. 20814 

Staff: Jack Neff; Bob Richards; Shirley Ostmann: 
Hank Brandenburg; John Neff; Ron Shaver; Nan- 
cy McCall; Larry Kessel; Carolyn Wallmark. 

DBX 2420 
71 Chapel St., Newton, Mass. 02195 

Staff: James Sullivan; Scott Sylvester; Jorgen 
Ravn. 

Decision 2143 
402 S. Ragsdale, #206, Jacksonville, Tex. 75766 

Staff: Bill Waller; Bill Keenan; Jim Godfrey; David 
Rasco; Luke Van Cleave; Harlene Shaw. 

Delcom USA 4386 
2344 Perot St., Philadelphia 19130 

Staff: Art Milanese; Mark Gavisan; Glenn Wilhelm; 
Jim Clark; Stephen Jung. 

Delta Electronics 1159 
5730 General Washington Dr., P.O. Box 11268, 
Alexandria, Va. 22312 

Desisti Lighting /Desmar Corp. 3177 
1109 Grand Ave., N. Bergen, N.J. 07047 
Staff: Frank Marsico; Lowel Achziger; Mario De- 
Sisti; Fabio DeSisti; Fred Costantini; Bill Smillie. 

DeWoife Music Library 1736 
25 West 45th St., New York 10036 

DI -Tech Inc. 3716 
48 Jefryn Blvd., Deer Park, N.Y. 11729 

Staff: Anthony Bulletin; George Petrilak; Dan Ma- 
zur; Joseph Perullo; Pete Edstrom. 

Dielectric Communications 1025 
Tower Hill Rd., Raymond, Me. 04071 

Staff: Stan Thomas; Dan Nungesser; Sharon 
Dickinson; Cole Plummer; Bill DeCormier; Joe 
Zuba; Oded Ben -Dov; Dan Schulte; Jim Kelly; 
Chuck Koriwchak; Bill Holroyd; Jim Beville; Col- 
leen Mitchell. 

Digital Arts 7633 
7370 -Q Opportunity Rd., San Diego 92111 

Statt: Sheldon Liebman; Ed Chmiel; Rob Fjerstad; 
Bill Poison; Tom Lockwood; Phil Beffrey. 

Digital Audio & Video 4983, 4984 
P.O. Box 1986, West Covina, Calif. 91793 

Digital Audio Research Ltd. 7921 
2 Silverglade Business Park, 
Leatherhead Rd., Chessington, 
Surrey KT9 2QL, England 
Staff: John Jeffery; Jett Bloom; Guy McNally; Nick 
Rose; Lee Bartolomi; Jennifer Philips. 

Digital Creations Corp. 7133 
79 Express St., Plainview, N.Y. 11803 

Digital Equipment Corp. 7811 
6 Tech Dr., AET1 -2/3, Andover, Maas. 01810 

Dimension Music & Sound Effects 2533 
P.O. Box 1561, Jupiter, Fla. 33468 

Staff: Rex Bell; Fran Bell; John St. John: Steve 
Ouinzi. 

Dolby Laboratories 1457 
100 Potrero Ave., San Francisco 94103 

Dorrough Electronics 1035, 1037 
5221 Collier Pl., Woodland Hills, Calif 91364 

Staff: Mike Dorrough; Richard Burden. 

DSI Communications 1765 
627 Blvd., Kenilworth, N.J. 07033 

Dubner Computer Systems 4130 
6 Forest Ave., Paramus, N.J. 07652 

Staff: Harvey Dubner; Evelyn Bronson; Bob 
Webb; Keith Thomson; Ivan Maltz; Chuck Diehl; 
Mick Ghazey; Jerry Rossi; Emily Dubner; Steve 
George. 

Duggan Manufacturing Co. 5328 
2570 E. Mira Loma Way, Anaheim, Calif. 92806 

Staff: Dale Dennis; Norma Dennis; Allen Sackett; 
Joan Sackett. 

Dwight Cavendish Co. 5470, 5471 
2117 Chestnut Ave., Wilmette, Ill. 60091 

Staff: Marshall Ruehrdanz; Geoff Frost; Chuck 
Schwark; David Dwight; Richard Shaw; Kent Kjell 
grena Jim Dow; Stan Paris; Dave Lint. 

DX Communications 2343 
10 Skyline Dr., Hawthorne, N.Y. 10532 

Statt: Koki Matsumoto; Norman Russell; Takeshi 
Kawahara: Sam Maeda: Ken Mosca; Masakazu 
Ohtsu. 

DYNAIR Electronics 1707 
5275 Market St., San Diego 92114 

Dynatech Corp. 4526 
6400 Enterprise Lane, Madison, Wis. 53719 

Staff: Terry Kelly; Carl Champagne; Al Behr; Ken 
Simmons; Sande Smith; Wayne Lee; Stephen Lar- 
son. 

Dynatech NewStar 4526 
6400 Enterprise Lune, Madison, Wis. 53719 
Staff: L. Sanders Smith; Nancy Mistete; Richard 
Jeidy; Robert Weaver. 

E -N-G Mobile Systems 4981 
2950 Cloverdale Ave., Concord, Calif. 94518 

Eastman Kodak Co. 4551 
Motion Picture/A -V Products 
343 State St., Rochester, N.Y. 14650 

ECHOIab 1770-1776 
175 Bedford Rd., Burlington, Mass. 01803 

Econco Broadcast Service 1675 
1318 Commerce Ave., Woodland, Calif 95695 

Staff: Debbie Baker; Jean Baker; Bill Barkley; 
John Canevari; Sue Dela Torres; David Elliott: Leo 
Fell; Steve McAnelly; Ray Shurtz; Debbie Storz. 

Editron USA 7632 
748 N. Seward St., Hollywood, Calif 90038 
Staff: Jeffrey Greenfield: Kimberly Adams. 

EEG Enterprises 3438, 3439 
1 Rome St., Farmingdale, N.Y. 11735 

EEV Inc. 4262; suite: Flamingo Hilton 
4 Westchester Plaza, Elmsford, N.Y. 10523 
Staff: Jack Collard; Mike Kirk; Heinz Bohlen; Da- 
vid Wilcox; Perry Priestley; Greg Smith; Greg 
Gambill; Harry Kozicki; Kees Van Der Keyl; Ann 
Sayers. 

EG &G 3922 -3924 
Electra- Optics Division 
35 Congress St., Salem, Mass. 01970 

Elcom Bauer 1153, 1252, 1254 
6199 Warehouse Way, Sacramento, Calif 95826 

Electro Impulse Lab. 1103 
P.O. Box 870, Red Bank, N.J. 07701 

Staff: Thomas McNicholas; Mark Rubin. 

Electro -Voice 4174 
600 Cecil St., Buchanan, Mich. 49107 
Staff: Ivan Schwartz; Rod Marsh. 

Electrohome 5116, 5117 
809 Wellington Street, N. Kitchener, Ont. N2G 
4.18 Canada 
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Sometimes overnight is 
absolutely, positively too late. 

Were not knocking the other guys, but some- 
times you need to get it there right away. The very 
same day. Today, not tomorrow. 

With TWAs Next Flight Out' delivery service, 
you're in business. 

Even as you read this, TWA planes are about to 
take off. We can make sure your small package is on 
the next flight out to any one of over 100 U.S. cities. 
And we'll deliver it door -to -door or airport -to- airport. 
Same day. Seven days a week. 

We'll give you our money -back guarantee and 
Frequent Flight Bonus miles, too (exciting details 
when you call). 

We also deliver next day to Europe and second 
day to the Middle East. 

So for anything up to 70 pounds domestic and 
50 pounds international, just call the 800 
number. It's that easy. It's not 
that expensive. And 
most of all, it's fast 
-very, very fast. 

1- 800 -638.7380 
For information or 
immediate pick -up, 
ask for Agent 181. 



Electronic Research 1017 -1021 
108 Market SL, Newburgh, Ind. 47630 
Staff: Tom Silliman; Jim Kemman; Bill Elmer; 
Leonard Oursler; David Nicholson; Max Brown. 

Electronic Script Prompting 4475 
6129 Western, Clarendon Hills, Ill. 6051.4 

Staff: Todd Rapp; Frank Warner. 

Electrosonic 7717 
6505 City West Parkway, Minneapolis 55344 

Statt: Kevin Curry; Jon Salhus; Jay Soule; Eric 
Trombley; Gerry Wilkins. 

EMCEE Broadcast Products 4251 
P.O. Box 68, White Haven, Pa. 18661 

EMCOR Products/Crenlo Inc. 1573, 1670 
1600 4th Ave., N.W., Rochester, Minn. 55901 

Staff: John Horton; Sharon Rosen; Dan Estes. 

Emergency Alert Receiver 2248 
P.O. Box 20629, New York 10025 

Staff: Jack Bergman; George Ipolyi; Mary Paris. 

ENERGEX Systems Corp. 7721 
77 -79 East Main St., Elmsford, N.Y. 10523 

Enterprise Electronics Corp. 3870 -3872 
1115 Morningside PL, Atlanta, Ga. 30306 

Staff: Gene Rubin; Rick Braswell; Ted Simmons. 
Hal Quast. 

ERGO -90 4862, 4863 
3076 E. Miraloma, Anaheim, Calif 92806 

ESD 5461, 5462 
World Weather Building, 5200 Auth Rd., Suit - 
land, Md. 20746 

Statt: Terry Hambrick; Ronn Irving; Dennis Stew- 
art; Bob Martinkovic; Jim Menard; Dave Jones. 

ESE 3907, 3908 
142 Sierra St., El Segundo, Calif. 90254 

Staff: Bob Mayers; Brian Way; Lois Stroud; Jerry 
Johnson. 

European Broadcast Union 4287 

Eventide 2535, 2537 
1 Alsan Way, Little Ferry, N.J. 07643 

Statt: Gil Griffith; Joseph Shapiro; Brian Earle; 
Suzanne Langle. 

Evertz Microsystems Ltd. 5379, 5380 
3465 Mainway, Burlington, Ontario L7M 1A9 
Canada 
Staff: Alan Lambhshead; Carter Lancaster; Gerry 
Wheaton. 

Excalibur industries 3165 
12427 Foothill Blvd., Lake View Tarr., Calif. 
91342 

Express Tower Co. 7903 
P.O. Box 37, Locust Grove, Okla. 74352 

F.E.M.A. /FCC 4188 
500 C Street, S.W., #606, Washington 20472 

Faroudja Laboratories 5733-5736 
946 Benicia Ave., Sunnyvale, Calif. 94086 

Staff: Yves Faroudja; Tom Lyon; Ron Zimbrick; 
Jack Campbell; Steve Garcia. 

Farrington Aircraft A149 

Farrtronica Ltd. 5448, 5449 
45 Campbell Ave., Kitchener, Ontario N2H 4X8 
Canada 

Fast Forward Video 7301 
18200 -C West McDurmott, Irvine, Calif. 92714 

Staff: Paul De Keyser; Crit Taylor; Kevin Walder; 
John Ware. 

Feidmar Watch Co. 3187 
9000 W. Pico Blvd., Los Angeles 90035 

Staff: Sol Mailer; Elie Schlomovits; James An- 
dreas. 

Femo -Washington 7726, 7728 
70 Weil Way, Wilmington, Ohio 45177 

FGV Panther Corp. of America 3838 
4242 Lankershim Blvd., N. Hollywood, Calif 
91602 

Staff: Florian Granderath; Stephan Holzner; 
James Elias. 
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Fiberbilt Cases 5338 
601 W. 26th St., New York 10001 

Statt: Paul Lowman; Walter Barker. 

Fidelipac Corp. 1117 
P.O. Box 808, Moorestown, N.J. 08057 
Staff: R. Thanhauser; J. Ducart; B. Franklin; M. 
Heyman; F. Buehler; R. Jukes; J. Donahue. 

Film House 1659, 1661 
230 Cumberland Bend Dr., Nashville 37228 

Staff: Wayne Campbell; Nina Rossman: Eric 
Hahn; Philip Cheney; Joel Natalie; Dave Nichols. 

FirstCom Broadcast Services 1008, 1010 
13747 Montford Dr., #220, Dallas 75240 

Statt: Jim Long; Cecelia Garr; Bob Jenkins; Ken 
Nelson; Micheline Karas; Lew Witz; Lee Arbuckle; 
Janie Autz; Fran Sax; Paul Cimino. 

Flash Technology 1553 
55 Lake St., Nashua, N.H. 03060 
Statt: Lew Wetzel; Tom Allain; Stan Kingham; Les- 
ley Johnson; Stig Jorgensen; Rick Sullivan; Ted 
Bartlett: Karen Bunce; Denis Buckland; Fred 
Gronberg; Wayne Kearsley. 

FloriCal Systems 5686, 5687 
2201 NW 24th Ave., Gainesville, Fla. 32605 

FM Tubecraft 7335 

Focal Press 7616 
80 Montvale Ave., Stoneham, Mass. 02180 
Staff: Suzanne Oesterreicher; Karen Speerstra. 

FOR -A Corp. of America 5151 
320 Nevada St., Newton, Mass. 02160 
Staff: David Acker; Risshi Morioka; Gary Carter; 
Randall Smith; Don Marr; Tetsuya Kawasumi; 
John Margardo; Don Danko; Judith Harrison; 
Chris Dovidio. 

Fort Worth Tower 3840 -3842 
P.O. Box 8597, Fort Worth 76124 -0597 
Staff: Fred Moore; Carl Moore. 

Forte) 5526 
6420 Atlantic Blvd., #100, Norcross, Ga. 30071 

Fostex Corp. of America 5280 
15431 Blackburn Ave., Norwalk, Calif. 90650 

Frezzolini Electronics 3916, 3917 
5 Valley St., Hawthorne, N.J. 07506 

Fuji Photo Film U.SA. 3551 
555 Tarter Rd., Elmsford, N.Y. 10523 
Statt: Stan Bauer; Hap Parker; Joe Visslailli; Tom 
Daly; Brad Friedrich; Tom Volpicella; Jerry Lester; 
Stan Risetter; Dick Corrigan; Randy Lucio. 

Pullman 3555 
10 Highpoint Dr., Wayne, N.J. 07470 

Future Productions 5784, 5785 
630 9th Ave., #403, New York 10086 
Staff: Ken Washino; Tim Forster; Kunio Fuse; M. 
Okajima; S. Hamayama; Owen Callahan. 

G &M Power Products 5083 
943 N. Orange Dr., Los Angeles 90038 

Gamer Industries 5112, 5113 
4200 North 48th St., Lincoln, Neb. 68505 

Staff: Brad Osthus; Robert Bobrowshi; Phil Mullin; 
Dave Etheston; Bryon Lucy; Jim Lucy. 

GDI 5352, 5353 
1111 W. El Camino, #109, Sunnyvale, Calif. 
94087 

GE American Communications 3419, A105 
4 Research Way, Princeton, N.J. 08540 
Staff: Andreas Georghiou; Fred Cain; Robert 
Krzyzkowski; W. Neil Bauer; John McGrath; Ed- 
ward Campbell; Gerald Kaplan; Richard Hanna; 
Susan Bennett; Philip Grant. 

Gelen Systems 2351 
5068 San Feliciano Dr., Woodland Hills, Calif. 
91364 

General Electric, Lighting 3905, 3906 
Neta Park, Cleveland 44112 
Staff: Brian Behm; Jeff Depau; Dave Graham. 

Gentner Electronics 2127 
1825 Research Way, Salt Lake City 84119 

Statt: Gary Crowder; Russel Gentner; Elaine 
Jones; William Gillman; Curtis Carroll; Hugh Hein - 
sohn; Kelli Maag; Kelly Hannig; Dave Pedersen; 
Paul Anderson; Bill Traue. 

Geocam Corp. 7003 
P.O. Box 704, Orange, N.J. 07050 

GML 7331, 7333 
7821 Burnet Ave., Van Nuys, Calif. 91405 
Statt: George Massenburg; C.J. Flynn; Cary Fi- 
scher; Jaime Byrd; Ron Pendragon. 

Gorman Redlich Mfg. Co. 1271 
257 W. Union St., Athens, Ohio 45701 
Staff: James Gorman; Thomas Gorman; John 
Gorman; Elizabeth Gorman; Catherine Gorman; 
Judy Gorman. 

Gotham Audio Corp. 3538 
1790 Broadway, New York 10019 -1412 

Staff: Russell O. Hamm; Jery Graham; Juergen 
Wahl. 

Graham -Patten Systems 5728-5731 
P.O. Box 1960, Grass Valley, Calif. 95945 

Staff: Tim Prouty; Merv Graham; Mike Patten; 
Laurie Lewis; Bill Rorden; Kirk Bradford; Jeff Holt; 
Bob Johnson; Jim Ward; Bill Hall. 

The Grass Valley Group 4130, N1 -A 
P.O. Box 1114, Grass Valley, Calif. 95945 

Staff: Louie Swift; Richard Brown; Bob Natiwick; 
Dennis Shelton; Tom Parrish; Dave Mayfield; Ran- 
dy Hood; Len Dole; Verry Sakai. 

Gray Engineering Labs 3947, 4046 
504 West Chapman Ave., Suite P, Orange, Calif 
92668 

Statt: John Gray; Scott Gray; Lewis Reitz Jr.; Gary 
Thompson; Leo Del Castillo. 

The Great American Market 3373 
826 N. Cole Ave., Hollywood, Calif. 90038 
Staff: Joseph Tawil; Bob Gordon; Luis Walsh; Ra- 
chel Hahn; Guido Girardi; Gordon Pearlman; Len 
Shulman. 
GTE Spacenel Corp. 909, A160 
1700 Old Meadow Rd., McLean, Va. 22102 
Staff: Harry Mahon; Ed Wright; David Liddle; Dan 
French; Jerry Porter; Harley Shuler; John Whet- 
stone; Marie Capalaces; Brian Park; David Cren- 
shaw; Ray Marks; C.J. Waylan. 

GTE Sylvania Lighting 3900, 3901 
100 Endicott St., Danvers, Mass. 01923 

Staff: Bob Shay; Mike Coloni; Pat Basile; John 
Keeffe; Mike Skerry; Steve McCleneghan; Ray 
Fleming; Mitch Haber; Roger Brown; Jeff Victor. 

. H &E Micro-Trek Corp. 3431 
165 Front St., Chicopee, Mass. 01013 
Statt: Roger Hamel; Denise Ewing; William Stacy. 

H.L. Dalla Inc. 5063 
Dalia Industrial Electronics 
35 -35 24th St, Long Island City, N.Y. 11106 
Statt: Robert Laeish. 

Hallikainen & Friends 1111 
101 Suburban Rd., San Luis Obispo, Calif. 
93401 -7590 

Staff: Harold Hallikainen; Gerry Franke; Jim Chris- 
tian; Bill Bordeaux; Milind Paranjpe; Rick Smith; 
Norma Smith. 

Halls Corp. (Broadcast division) 1305, G1 
P.O. Box 4290, 3200 Wismann Lane, Quincy, Ill. 
62305 -4290 

Staff: Thomas Yingst, Eugene Edwards; Frank 
Svet; Gustavo Ezcurra; Robert Weirather; Gaylen 
Evans; Ronald Frillman. 

Harris Video Systems 1305 
960 Linda Vista Ave., Mountain View, Calif. 
94043 

Staff: Eric Hass; Jim Burger; Gary Johnston; 
Shawn Underwood; George Wicker; Steve Hall; 
Neville Cumming; Su Loos. 

Harrison Systems 1116 
P.O. Box 290157, Nashville 37229 

HEDCO 3855, 3856 
P.O. Box 1985, Gross Valley, Calif. 95945 

Staff: Ross Shelton; Don Thompson; Steve Miller; 
Keith Epperly. 
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1988 Was Business As 
Usual. As Usual, Cris ler Was 

Quietly Making Deals. 
Sales Completed in 1988. 

TELEVISION 
W WAY -TV 

Wilmington, North Carolina 

WRCG-TV 
Jefferson City, Missouri 

KLFY -TV 
Lafayette, Louisiana 

RADIO 

KOOK -FM 
Billings, Montana 

WAZY -FM 
Lafayette, Indiana 

WYEN -FM 
Des Plaines, Illinois 

KEZO -AM/FM 
Omaha, Nebraska 

W WCK -AM/FM 
Flint, Michigan 

WKBV -AM 
WFMG -FM 

Richmond, Indiana 

WBAT 
Marion, Indiana 

WBIW -AM 
WQRK -FM 

Bedford, Indiana 

WBEX -AM 
WKKJ -FM 

Chillicothe, Ohio 

WABJ -AM 
WQTE -FM 

Adrian, Michigan 

WAZU -FM 
Springtwld, Ohio 

NEWSPAPERS 
Macomb Daily 

Mount Clemens, Michigan 

The Advisor Newspapers 
Mount Clemens, Michigan 

Adirondack Record Post 
Elizabethtown, New York 

Essex County Republican 
Elizabethtown, New York 

North Country Living 
Plattsburg, New York 

North Countryman 
Plattsburg, New York 

The Times of Ti 
Ticonderoga, New York 

Valley News 
Elizabethtown, New York 

Valley Voice 
Middleburg, Vermont 

Beavercreek Daily News 
Dayton, Ohio 

Fairborn Daily Herald 
Fairborn, Ohio 

Northern Virginia Sun 
Arlington, Virginia 

Belmont Times 
Centerville, Ohio 

Buyers Guide 
Centerville, Ohio 

Centerville Times 
Centerville, Ohio 

Dayton -Springfield 
Business Life 
Centerville, Ohio 

Greene County Shopper 
Centerville, Ohio 

Kettering OakwoodTimes 
Centerville, Ohio 

West Carrollton Times 
Centerville, Ohio 

While last year was business as usual, the business we generated in 
television, radio and newspapers was far from commonplace. If your 1989 

plans call for selling a media property, contact one of our representatives. 

CRISLER 
R.C. CRISLER & CO., INC 

We'll be at the 1989 NAB Convention in Suite 1749 -50 of the LasVegas Hilton. 
Give us a call, we'll be glad to see you. 



High End Systems 3848 

Hipotronics 3379, 3380 
Power Products Division, Routes 22 and '199, 
P.O. Drawer W, Millerton, N.Y. 12546 

Staff: Michael Paschal; Peter Rubicam; Doug Ri- 
many; Jim Harrington. 

Hitachi Denshl America 4519 
175 Crossways Park West, Woodbury, N.Y. 11797 

Staff: Y. Tosaka; B. Munzelle; M. Matsuhashi; F. 

Scott; K. Sawyer; J. Breitenbucher; G. Nappo; R. 
Russin; D. Perin; J. Kraus. 

HM Electronics 3066 
6675 Mesa Ridge Rd., San Diego 92121 

Statt: Harry Miyahira; Don Kutz; Mike Hughes; 
Mitzi Dominguez; Eunice Davis; Randy Opela; 
Matt Riches. 

Hoffend & Sons 3365, 3366 
34 East Main St., Honeoye, N.Y. 14471 

Holaday Industries 2028 
14825 Martin Dr., Eden Prairie, Minn. 55144 

Staff: Burton Gran; Michael Leighton. 

Home Shopping Network 7805 
P.O. Box 9090, Clearwater, Fla. 34618 

Hoodman Corp. A125 
P.O. Box 816, Hermosa Beach, Calif. 90254 

Statt: Mike Schmidt; Bob Schmidt; Lou Schmidt. 

Hotronic 3771, 3772 
1875 So. Winchester Blvd., Campbell, Calif. 
95008 

Howe Technologies Corp. 1465 
2300 Central Ave., Suite E, Boulder, Colo. 80101 

Staff: Terry Sweeney; Ruth Spencer; Bill Laletin: 
Jim Gilbert. 

Hughey & Phillips 4276 
2162 Union Pl., .Simi Valley, Calif 93065 

Staff: Bill Miller; Pete Johnson; Diane Hardy; Den- 
nis Bossi; Mike LaPorte. 

Hungerford, Aldrin, Nichols & Carter 1056 
678 Front Ave., N.W., #350, Grand Rapids, 
Mich. 49504 

I. Den Vldeotronics Corp. A126 
#204, 9620 Chesapeake Dr., San Diego 92123 

Staff: Pat O'Rourke; Conon O'Donnell; Tornio Fu- 
kuda; Tsunashiro Hashimoto. 

IDB Communications A140 
10525 W. Washington Blvd., Culver City, Calif. 
90232 
Staff: Peter Hartz; Dennis Feely; Brian Lookotsky; 
Julie Spira; Barry Frishman; Bob Roehl; Deb Def- 
faa; John Tagiiaferro. Malcolm Campbell; Scott 
Smith 

IGM Communications 1141 
4041 Home Rd., Bellingham, Wash. 98226 
Staff: Carl Peterson; Rick Sawyer; Jim Wells; Karl 
Uppiano. 

Ikegami Electronics (USA) 5305 
37 Brook Ave., Maywood, N.J. 07607 

Staff: Mark Adams; Michael Aiello; K. Akimoto; 
Jerry Brinacombe; Thorn Calabro; John Chow; 
Len Donovan; Curtis Drumm; Bill Dumm; H. En- 
doo; Robert Estony; Phil Godfrey; Kevin Goetz; O. 
Hayashi; Robert Heron; Frank Heyer; K. Higa- 
shind; K. Hoashi; S. lioka; Richard Johnson; K. 
Kawashima; Jung Boo Kim; K. Koike; M. Kumagai; 
Samuel La Conte; John Lynch; Michael Mackin; 
Michael Malcy; Reggie Morgan; M. Narumi; Kelly 
Nelson: Nick Nishi; Y. Ooki; Rusty Pafford; Mark 
Pawelcyzk; K. Sakamoto; Y. Sato; K. Sueyoshi; N 
Takahashi; Y. Takeda; Y. Tanimoto; K. Terashima; 
Gordon Tubbs; Bill Warnke; Scott Watson; John 
Webb; Mark Wrenn; Fred Wright. 

ILC Technology 3773 
399 Java Dr., Sunnyvale, Calif. 94089 

Image Video Ltd. 5574 
705 Progress Avenue, #46, Scarborough, Ontar- 
io, MIN 2X1 Canada 
Staff: Andy Vanags; Brian Mitchell; Geoff Snell; 
Bob Crowder; Dave Allamby. 

Industrial Acoustics Co. 7641, 7643 
1160 Commerce Ave., Bronx, N.Y. 10462 

Staff: Robert Buelow; John Duda; Zachary Ja- 
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quett; Dru Pickup; Don Raine; Richard von Lange. 

Industrial Processor Controls 7723 
Broadcast Audio, 2208 Gorman St., Camarillo, 
Calif. 93010 

Information Display Systems 7135 
(SAIC), 1710 Goodridge Dr., McLean, Va. 22102 

Innovative Automation 1603 
3316 19th Avenue S.E., Rio Rancho, N.M. 87124 
Staff: Donald Prentice; Ruth Prentice. 

Innovative Television Equip. 3938 
6445 De Soto Ave., Woodland Hills, Calif. 91367 

Innovision Optics 2020, 2021 
1318 2nd St., #31, Santa Monica, Calif. 90401 

Staff: Mark Centkowski; Keeva Kristal; Vonnie 
Brenno; Mark Skye; Brian Wiess. 

Inovonics 1473 
1305 Fair Ave., Santa Cruz, Calif. 95060 

Staff: Jim Wood; Arm Pelz; Ben Barber. 

Integrated Media Systems 7011 
1552 Laurel St., San Carlos, Calif. 94070 

Integrated Technologies 7334, 7336 
ITI Weather Network, 3760 Morrow Ln., Chico, 
Calif. 95928 

Intelliprompt 5753 

Intelvideo 4478 
42 Arrow Head Dr., Stamford, Conn. 06903 

Staff: John Rossi. 

Interactive Motion Control 5477, 5478 
8671 Hayden Pl., Culver City, Calif. 90232 

Statt: Bill Bryan; Joe Parker; Ed Rathbun; Peter 
Van der Beemh Steve Murphy; Cesar Portillo; 
Nancy Choudhry; Rafael Villavicencia; Dave Ad- 
ams; Dale Snyder. 

Intergroup Video Systems 3526 
2040 N.W. 67th Pl., Gainesville, Fla. 32606 

Staff: Dick Dienhart; Andrew Duncan; Dick De- 
Beradinis; Roy English; Doug Akers; Bill Sykes; 
Mary Ann Lewis; Bob Peterson; David Stanley: 
Steve Smedberg; Steve Dorman: John Mitchell. 

International Music Co. 7440-7443 
1316 E. Lancaster, Fort Worth 76113 

ISI 3862 
115 South 6th St., Indiana, Pa. 15701 

itelco S.P.A. 3459 -3464 
Ileleo USA, 1620 W. 32nd Pl., Hialeah, Fla. 
33012 

ITS Corp. 5180 
375 Valley Brook Rd., McMurray, Pa. 15317 

Staff: Robert Unetich; Jeffrey Lynn; Sam Zbor- 
owski; David Neff; Kenneth Foutz; David Brooking; 
Philip Holmes. 

James Grunder and Assoc. 4177 
5925 Beverly, Mission, Kan. 66202 

Jampro Antennas 1217 
6939 Power Inn Rd., Sacramento. Calif. 95828 

JUJUBE! 3577 
8500 Balboa Blvd., Northridge, Calif. 91329 

Jefferson -Pilot Data Services 1241 
301 S. McDowell St., Charlotte, N.C. 28204 

Statt: Mike Jones; Doug Bother; Lou Pfeiffer; John 
McDonald; Skip Sawyer; Barry Roach; Dee Dee 
Dorroll; Syusan Whalen; Cindi Marshall; Bob Liv- 
ingston. 

Jensen Tools 1667 
7815 S. 46th St., Phoenix 85044 -5399 

JVC Prof. Products Co. 4168 
41 Slater Dr., Elmwood Park, N.J. 07407 

Staff: Shinzo Nakao: Tom McCarthy; Ken Ni- 
shioka; Dave Walton; Neil Neubert; Ellin Everson; 
Mike Messerla; John Brown. 

K &H Products -Porte -Brace 5377, 5378 
Box 246, N. Bennington, Vt. 05257 

Staff: Marjorie Robertson; Ken Barry; Robert 
Howe. 

Kahn Communications 1005 
425 Merrick Ave., Westbury, N.Y. 11590 

Staff: Leonard Kahn; Zaven Masoomian; Ruth 
Kahn; Patrick O'Gara; Pres Waterman. 

Kalamuslc 2543, suite: 321 
4200 West Main St., Kalamazoo, Mich. 49007 
Staff: Stephen Trivers; William Wertz; Skeeter 
Dodd; Bob Doll; Ray Lowy; Jeff Mathiev; Jon Holi- 
day; Doug Hall. 

Kangaroo Video Products 3741, 3742 
10845 -C Wheatlands Ave., Santee, Calif. 92071- 
'856 

Karl Heitz 3477, 3478 
34 -11 62nd St., Woodside, N.Y. 11377 

Staff: Karl Heitz; Laval Nixon; Evelyn Quinones; 
Donna Carter; Richard Casey; Ceil Casey. 

Kavouras 5719-5724 
Broadcast Sales, 6301 34th Ave. South, Minne- 
apolis 55450 

Kay industries 1647 
604 North Hill St., South Bend, Ind. 46617 

Keith Monks Audio Ltd. 2151 
(do Allied Broadcast Equipment) 
3712 National Road West, Richmond, Ind. 47375 

Staff: Keith Monks; Jon Monks; Jan Monks; Car - 
stairs Bagley. 

Kings Electronics Co. 5123, 5124 
40 Marbledale Rd., Tuckahoe, N.Y. 10707 

Kintek 1057 
224 Calvary St., Waltham, Mass. 02154 

Staff: Zaki Abdun -Nabi; John Bubbers; James 
Townsend. 

Kintronic Labs 710 
P.O. Box 845, Bristol, Tenn. 37621 -0845 

Staff: Torn King; Gwen King; Louis King: Donald 
Hastings. 

Klark- Tecknik 4273 
30 -B Banfi Plaza N., Farmingdale, N.Y. 11735 

Klieg! Bros. 3516 
5 Aerial Way, Syosset, N.Y. 11791 

Kline Towers 5446, 5447 
P.O. Box 1013, Columbia, S.C. 29202 

Staff: Bernard Kline; J.C. Kline; Furman Anderson 
Jr.; David Monts; Lewis Foreman Jr.; Raymond 
White; Anthony Fonseca. 

Knox Video Products 3849 
8547 Grovemont Circle, Gaithersburg, Md. 20877 
Staff: Philip Edwards; Roland Blood; John McEl- 
wee. 

L -W Athena 5205 
255 Easy St., Unit C, Simi Valley, Calif. 93065 

L Greenberg Elec. Teleprompt 7543 
24506 Thistle Court, Newhall, Calif. 91321 

Laird Telemedia 4874 
2424 South 2570 West, Salt Lake City 84119 
Staff: Judy Dahlquist; Mike Janko; Diana Laird; 
Mike Schueder; Mark Lee; Torn Lang; Randy 
Steele; J.C. Mayfield; Gary Bates; Randy Reed. 

Lake Systems Corp. 819 

Landy Associates 5522 
1890 E. Marlton Pike, Cherry Hill, N.J. 08003 
Statt: James Landy; Michael Keller; Brad Reed; 
Dave Baynes; Fred Majewski; Peter Lambert; Lau- 
rie Blake; Dale MacKay; Mike Landy; Ted Szy- 
pulski. 

LDL Communications 
Booth: 3562; suite: 5 -121 Hilton 

14440 Cherry Lane Court, #201, 
Laurel, Md. 20707 
Staff: G.J. Wilson; Charles Coyle; Ray Tattershall; 
Ernie Mayberry; Jim Adamson; Clyde Turner; Rob- 
ert Bishop; Dave Hill; Jeff Clarine; Al Stevenson. 

LEA Dynatech 4526 
12516 Lakeland Rd., Santa Fe Springs, Calif. 
90670 
Staff: Stephen Larson; Thomas Rendina; Jim Har- 
rison. 

LE. Nelson Sales Corp./Thom Emi 5365, 5366 
5451 Ukiah Cr., Las Vegas 89118 
Staff: L.E. Nelson; B.A. Nelson; D. Imfold; C. 
Salmon; M. Nichol; M. Rimmer; J. Rimmer; I.M. 
Brite. 

Leader Instruments Corp. 5371-5374 
380 Oser Ave., Hauppauge, N.Y. 11788 
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WE MAKE IDEAS HAPPEN.® 

HUGHES 
COMMUNICATIONS 

The space available on 

Hughes Communica- 
tions' next generation of Galaxy satellites is fill- 
ing fast. Galaxy I -R, Galaxy V, Galaxy III -R and 
the fleet backup, Galaxy VI, will serve the most 
prestigious names in cable. Many industry lead- 
ers are deciding that the future in cable delivery 
lies with these Hughes satellites. 

Companies like these realize Hughes' C -band 
plans for the future are firm and the most ambi- 
tious in the business. Our satellite replacement 
program and state -of -the -art technology offer our 
clients the opportunity to be ideally positioned 
well into the 21st century. 

So if you plan to use satellite services in 
the years to come, call Hughes Communications 
today. Sign on now for your space in our Galaxy. 

For further information contact Jerry Farrell at 
213-607-4128. 

HUGHES 
AIRCRAFT COMPANY 

Subsidiary of GM Hughes Electronics 



3M 3405 
225 -35.05, 3M Center, St. Paul 55144 -1000 

M &R Data Services 7540, 7541 
2205 First St., #11, Simi Valley, Calif. 93065 

Staff: Mike McGill; Russ Srole; Alan Percher; 
Dean Kolke; Tony Chick; Bibian Campbell; Jack 
Tismeer. 

M/A -COM MAC 3933 
5 Omni Way, Chelmsford, Maas. 01824 

Staff: Luis Barzana; Norman Cheng; Carl Guasta- 
ferro; George Hardy; Terry Kennedy: Dan McCar- 
thy; Don Sicard; Ron Yokes; Tom Leonard; Eddie 
Misrahi. 

Magni Systems 3173 
9500 SW Gemini Dr., Beaverton, Ore. 97005 

Staff: Victor Kong; Paul McGoldrick; David Jur- 
gensen. 

Magnum Towers 1501, 1503 
9370 Elder Creek Rd., Sacramento, Calif. 95829 

Mall America/Radioxpress 7131 
P.O. Box 35219, Phoenix 85069 

Manhattan Production Music 3004 
300 West 53rd SL, New York 10019 

Marconi Communication 4338 
1930 Isaac Newton Sq., #201, Reston, Va. 22090 

Staff: John White; Rick Tyrrell; Simon Frazer; Phi- 
lippa Awcock; Don Blackford; Sergio Auckland; 
David Cope; Peter Rich; Chris Pettitt; Ted Stacey. 

Marti Electronics 1204-1212 
P.O. Box 661, 1501 North Main St., 
Cleburne, Tex. 76031 

Staff: M.E. McClanahan; George Mani; Rick 
Neace; William Colindres; Selene Nix. 

MATCO 5382 -5384 
427 Perrymont Ave., San Jose, Calif. 95125 

Matthews Studio Equipment 4183 
2405 Empire Ave., Burbank, Calif. 91504 

Maze Broadcast 7420, 7422 
P.O. Box 100186, Birmingham, Ala. 35210 

Staff: Rick Maze; Vira Maze; Tami Maze; Rick 
Shinn; Elmer Chancellor; Bertie Chancellor. 

McCurdy Radio industries 1755 
108 Carnforth Rd., Toronto, Ontario, Canada 
M4A 214 
Statt: Paul Hudson- Murray Porteous; Omar Fat - 
tah; Rick Fisher; David Richardson; Michael Guth- 
rie; Daniel Kupiec; Cyril Machado; Nadine JoIli- 
more; Willie Yau; Wanda Prince. 

MCL A115 
501 S. Woodcreek Rd., Bolingbrook, Ill. 60430- 
4999 
Statt: Frank Morgan; Ron Adamson; Bob Lundy. 

McMartin 2227 
201 35th Ave., Council Bluffs, Iowa 51501 
Staff: Jerry Martin; Charles Goodrich; John Miller; 
Joe Krier. 

Media Computing 5386, 5387 
3506 East Meadow Dr., Phoenix 8503E 

Staff: Michael Rich; Kathryn Hulka; Larry Baum; 
Julie Broders. 

Media Concepts 3377 
P.U. Box 7037, Rocky Mt., N.C. 27804 

Media Development Industries 7140 

Media Touch Systems 2105 
50 Northwest Dr., Salem, N.H. 03079 
Staff: John Connell; Duke McLane; Jim Oliver; 
Peter Koveleski; Nick Solberg. 

Meret 4473 
1815 24th St., Santa Monica, Calif. 90404 

Staff: Jonathan Medved; Rebecca Axelrod; John 
Ho, Paul Levin. 

Merlin Engineering Works 5530 
1888 Embarcadero Rd., Palo Alto, Calif. 94303 

MFJ Enterprises 7143 

Micro Communications 1547 
P.O. Box 4365, Manchester, N.H. 03108 

Staff: Thomas Vaughan; Dennis Heymans; Walter 
Pries; Jim Stenberg; Jennie Allen. 
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Microdyne Corp. 5119, 5120 
P.O. Box 7213, Silver Springs Shores Industrial 
Park, Ocala, Fla. 32672-0213 
Staff: Kenneth Harpie; George Bell; Leroy McKay; 
J. Torn MacAllister; D. Giansante; David Speed. 

Micron Audio Products 5772, 5773 
210 Westlake Dr., Valhalla, N.Y. 10595 

Micron Tool & Mfg. Canmate 7105, 7204 
3111 S. Park, Tempe, Ariz. 85282 

Microset 4677 
282 N. Rivermede, #3, Concord, Ontario L4K 
3N6 Canada 

Microsonics Inc. 5362 
60 Winter St., Weymouth, Mass. 02188 -3336 

Microtime 4126 
1280 Blue Hills Ave., Bloomfield, Conn. 06002 

Staff: John Kissel; Chris Smith; Joe Hanf; Steve 
Krant; Tom Greaves; Michael Salzarulo; Robert 
Wickland; Hugh Gillogly; Art Franz; Georgene 
Boyd. 

Microwave Radio Corp. 1731 
847 Rogers St., Lowell, Mass. 01852 

Staff: Fred Collins; Ed Dahn; Bob Morrill; Eric 
McCulley; Paul Oben; Dave Erikson; Gary Beck - 
nell; Mert Knold; Mark Merrill; Bob Morrissette. 

Midwest Communications 4568, N1 -B A110; 
suite: Maxim hotel 

One Sperti Dr., Edgewood, Ky. 41017 
Staff: David Barnes; Jay Adrick; Brad Nogar; 
Vince O'Connell; Lloyd Hicks; Skip McWilliams; 
Jeff Steier; Fred Wood; Chris Summey; Tom Beal. 

Miller Fluid Heads (USA) 5455 -5458 
410 Garibaldi Ave., Lodi, N.J. 07644 

Staff: Grant Clementson; Mark Clementson; Mau- 
reen Lova; Robert Lyons; Art Kramer. 

Minolta Corp. 4682 -4684 
Industrial Meters Division, 101 Williams Dr., 
Ramsey, N.J. 07446 

Mirallte Communications 7530 
4350 Von Karman, #430, Newport Beach, Calif 
92660 

Mitsubishi Elec. Sales America 7101, 7103, 
7200 

800 Cottontail Lane, Somerset, N.J. 08873 
Statt: Paul Bogan; David Bright; Phil Callahan; 
Rob Freedman; Terry Hans; Tadashi Hiroaka; Clint 
Hoffman; Russ Novy; Tom Paterniti; Alan Rich- 
ards; Jett Ross; Rich Williams. 

Mobile -Cam Products A165 
340 -F Vernon Way, El Cajon, Calif. 92020 
Staff: Bill Black; Teresa Hoefke; George Wolf; 
Cindy Black; Mark Davis. 

Modulation Sciences 5765, 5766 
115 Myrtle Ave., Brooklyn, N.Y. 11201 

Staff: Bob Ross; Eric Small. 

Modulite /Bardwell & McAlister 3880, 3882 
2601 Empire Ave., Burbank, Calif 91504 

Mole -Richardson Co. 3974 
937 North Sycamore Ave., Hollywood, Calif. 
90038 -2384 

Montage Group Ltd. 5283 
1 W. 85th St., New York 10024 

Morton Hi -Tek Furnishings 7800-7803 
950 W. Central Avenue, #A, Brea, Calif. 92621 

Moseley Associates 1317 
111 Castillian Dr., Santa Barbara, Calif 93117 

Motorola/AM Stereo & C &E 1068-1270 
1216 Remington Rd., Schaumburg, Ill. 60173 

Staff: Steve Kravitz; Ray Schulenberg; Don Wil- 
son; Greg Buchwald; Frank Hilbert,: Oscar Ku- 
sisto; Norm Parker; Ken Koalman; Mike Olson. 

Musco Mobile Lighting Ltd. A135 
Hwy. 63 South, P.O. Box 73, Oskaloosa, Iowa 
52577 
Staff: David Crookham; Jerome Fynaardt; Leann 
Wilsey; Jim Whitson; Mike DeMeyer; George 
Glass. 

MZB /GRAY 3432-3436 
6221 N. O'Connor, #110, Irving, Tex. 75039 

Staff: Dick Bock; Perley Eppley; Joe McNay; 

Chris Waddell; Travis Carter; Ralph Miller; Jean 
Stervinou; Jerome Hoffman; Walter Bridges; 
Houston Harding; Dan Bock; Jean Presley; Bob 
Zoellick; Karen Westbrook; Mike Rucker; Pam 
3ruce; Kevin McDuff; Larry Greenbaum; Steve 
Jones; Marcus Connell; Tom Smith; Cliff Scott. 

N.A.R.T.E. 
P.O. Box 4738, Waco, Tex. 76705 -0738 

Nady Systems 
1145 65th St., Oakland, Calif. 94608 

Staff: Tom Nevins; Cora Racher. 

Lectrosonics 5370 
P.O. Box 15900, Rio Rancho, N.M. 87174 

Staff: John Arasim; Larry Fisher; Mike Sims; 
Chuck Arasim; Bruce Jones; Shari Clark; Gordon 
Moore. 

LEE Colortran 3533 
1015 Chestnut St., Burbank, Calif. 91506 -9983 

Statt: Kenneth Boyda; William Liento; Paul 
Sherbo; Bob Dente; John Fuller; Debra Garcia; 
Robert Fischette; Steve Surratt; Lin Bedard; Stuart 
Reiter. 

Leitch Video of America 3568 
825K Greenbrier Circle, Chesapeake, Va. 23320 

Staff: Gary Stephens; Mick Duckworth; John Wal- 
ter; Karen Murill; Paul Gentler; Robert Lehtonen; 
Stan Moote; Strath Goodship; David Brown; Garry 
Newhook; Michel Proulx; Don Jackson; Wayne 
Hammerschlag; John Brook; David Strachan; Kan 
Tam; Richard Kupnicki. 

LEMO USA 5107, 5108 
335 Tesconi Circle, Santa Rosa, Calif 95406 

Staff: Sam Sokolik; Bill Lee; Anthony Stever; De- 
bra Ward. 

Leonetti Co. A157 

4486 

3740 

Lexicon 2327 
100 Beaver St., Waltham, Maas. 02154 

Staff: Joel Silverman; Rod Revilock; Steve Barbar; 
Scott Esterson; Brian Zolner; Mack Leathurby; Jon 
Beachdell; Will Eggleston; Jeff Largent; Gary Hall; 
Steve Frankel; Lisa Kaufmann; Ray Soldiuk. 

Light Sales 7820 
1901 Carroll Ave., San Francisco 94124 

Staff: Marc Allsman; Lou Reed; Janet Allsman; 
Karen Caldwell. 

Lighting Methods 4483 
1099 Jay St., Rochester, N.Y. 14611 

Lightning Eliminators & Cons. 3919 
6687 Arapahoe Rd., Boulder, Colo. 8030 
Staff: Hans Dettmar: Peter Carpenter. 

Liasse Video Corp. 3523 
30 Oser Ave., Hauppauge, N.Y. 11788 

Lites 5084 
7022 Sunset Blvd., Hollywood, Calif. 90028 

Logiek 1635, 1637 
3320 Bering Dr., Houston 77057 

Staff: Tag Borland; Susan Borland; Joe Huber; 
Sherry Ware. 

Lowell -Light Mfg. 3768-3770, 3868 
140 58th St., Brooklyn, N.Y. 11220 -2516 

Staff: Marvin Seligman; Toni Pearl; Amy Carter; 
Roy Low; Don Youngberg; Dale Marks. 

LPB 1541 
28 Bacton Hill Rd., Frazer, Pa. 19355 

Staff: Edward Devecka Jr.; Richard Crompton; 
John Tiedeck; Jim Beissel; Jim Quay. 

LTM Corp. of America 5358-5361 
11646 Pendleton St., Sun Valley, Calif. 91352 

Statt: Gilles Galerne; Herb Breitling; Ginny Hart; 
Beth Nardin; Jean Galerne; Laura Maurel; Chip 
Harley; Wil Laneski. 

Lueasey Mfg. 5062 
2639 E. 9th St., Oakland, Calif. 94601 

Luxor Corp. 2449, 2451, 2548 
2245 Delany Rd., Waukegan, Ill. 60079 -0830 

Staff: Don Nicholds; Bob Raw; Greg Hunigan; 
Brian Kumkoski. 

Lyon Lamb V.A.S. 7111 
4531 Empire Ave., Burbank, Calif. 91505 
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Tek does it again! 

A second Emmy, recognizing 

our contributions to digital 

excellence in professional 

broadcast monitors, is just 

one more reason to rely on 

Tektronix for the best measure 

of quality, value and behind - 

the -scenes excellence in 

television technology. We're 

committed to it. 

Copyright e 1989. Tektronix. Inc Au rights reserved TVG -095 
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Nagra Magnetic Recorders 4005-4008 
19 West 44th St., #715, New York 10036 

Statt: Nick Morris; Danny Grimes; Eric Barnett. 

Nakamichi America Corp. 2149 
19701 S. Vermont Ave., Torrance, Calif. 90502 

Staff:.Jett Logan; Steven Wenig; Karen Nathan. 

Nalpak Video Sales 3368-3370 
1997 C Frietulship Dr., El Cajon, Calif. 92020 

Narda Microwave Corp. 2349 
435 Moreland Rd., Hauppauge, N.Y. 11788 

National Child Safety Council 5584 
1850 N. Greermille Are.. #168, Richardson, Tex. 
75081 

National Guard Bureau 4388 
NGB- ARP -RRM 
5109 Leesburg Pike, #401A, Falls Church, Va. 
22041 -3201 

Nautel Maine Inc. 1065 
201 Target Industrial Circle, Bangor, Me. 04401 

NCADD 4387 

NEC America 3444 
Broadcast Equipment Division, 1255 Michael 
Dr., Wood Dale, Ill. 60191 

Staff: Joe Engle; S. Ikeda; M. Mitsui; Jim Trumpp; 
Greg Hamlin; Mac Burleson; J. !redell; G. Stoner; 
A. Ito; G. Partridge. 

NEOTEK Corp. 7430, 7432 
1154 West Belmont Ave., Chicago 60657 
Statt: Craig Connally; Laura Chase; Tom Der; 
Theresa Aguire. 

Network Music 1624 
16935 West Bernardo Dr., #100, San Diego 92127 

Neutrik USA 1734 
1600 Malone St., MiUville, N.J. 08332 

Staff: James Cowan; William Dorman; Kenneth 
Smalley. 

New England Digital 2307 

NAB '89 

49 North Main St., P.O. Box 546, White River 
Junction, Vt. 05001 

Neve 2407 
Berkshire Industrial Park, Bethel, Conn. 06801 

Staff: Barry Roche: Tony Langley; Gerhard 
Gruber; Phil Wagner; Rick Plushner; Tom 
Semmes; Tim Mungovan; Mike Abercrombie; Lisa 
Vogl: Geoff Langdon. 

Nielsen Media Research 903 
Nielsen Plaza, Northbrook, Ill. 60062 

Statt: Roy Anderson; John Dimling; Dave McCub- 
bin; Bob Paine; Larry Frerk. 

Nikon 3581 
623 Stewart Ave., Garden City, N.Y. 11530 -4763 

Staff: Victor Goldsztejn; Doug Howe; John Har- 
court; Toshiro Hara: Jack Abrams; Yoiiro Yamagu- 
chi. 
Norpak Corp. 3783, 3784 
10 Hearst Way. Kanata, Ont. K2L 2P4 Canada 

Nova Systems 5472 -5475 
.50 Albany Turnpike, Canton, Conn. 06019 

Staff: *Nova 900S super TBC; 'Nova 710S wide 
band TBC; Nova 502 EFP TBC; frame synchroniz- 
er; digital and full frame TBC. 

NPR Satellite Services 7622 
2025 M Street, N.W., Washington 20036 
Staff: William Bean; Robert Gaudian; Edward 
Marks; Diane Wilson; Jim McEachern; Ralph 
Woods; Ken Murray; Wayne Hetrich; Miriam Lan- 
ett; Greg Monti. 

Numark Electronics Corp. 7043 
Professional Video Products, 503 Newfield Arc.. 
P.O. Box 493, Edison, N.J. 08818 

Nurad 5538 
2165 Druid Park Dr., Baltimore 21211 

Nytone Electronics 5479-5481 
2424 South 900 West, Salt Lake City 84119 

O'Connor Engineering 4574 

ID 
LIONHEART 
TELEVISION 

has moved and is now located at: 
BBC Lionheart Television 

630 Fifth Avenue 
Suite 2220 

New York, NY 10111 
212 -541 -7000 

FAX: 212- 956 -2399 
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100 Kalnius Dr., Costa Mesa, Calif. 92626 
Statt: Chadwell O'Connor; William Honsaker; 
Thomas Breneisen; Rick Tatlow; Joel Johnson. 

Odetics 711; suite: 4 -118 Hilton 
Broadcast Division, 1515 South Manchester Ave., 
Anaheim, Calif. 92802 

Staff: Bill Keegan; Emerson Ray; Bill Boyd; Chuck 
Martin; Jesse Nickels; Tim Crabtree; Phil McFadin; 
Camille Dixon McFadin; Gary Morse; Dale 
Pischke; James McCammon. 

OKI Electric Industry Co. Ltd. 3087, 3186 
c/o SAECO International, 1122 East Chevy 
Chase Dr., Glendale, Calif. 91205 

Olesen 3726 
1535 Ivar Ave., Hollywood, Calif. 90028 

Omega International 7525 
2691 Richter, #116, Irvine, Calif. 92714 

Omicron Video 2515, 2517 
Chatsworth, Calif. 91311 

Staff: Kimi Akiyama; Mio Akiyama; Kenji Suet - 
sugu. 

Omnimusic 1527 
52 Main St., Port Washington, N.Y. 11050 

Staff: Sam White; Jean Oestreich. 

Optical Disc Corp. 2231 
17517 -H Fabrica Way, Cerritos, Calif. 90701 

Staff: John Browne; Steve Brown; Don Hayes; 
Scott Golding; Rod Livingston; Otis Page; Brian 
Waddell; Richard Wilkinson. 

Orban Associates 1630 
645 Bryant St., San Francisco 94107 

Orion Research 3068 
4650 W. 160th St., Cleveland 44135 
Staff: Richard Hajdu; George Stage; Charles Po- 
lomsky; Daniel Fageff; Michael Selecky; John 
Maya; Don Sullivan; Howard Venaleck. 

OSRAM Corp. 7427, 7429 
110 Bracken Rd., Montgomery, N.Y. 12549 

Staff: Paul Caramagna; Phil Frederick. 

Otani Corp. 1353 
378 Vintage Park Dr., Foster City, Calif. 94404 

Pacific Radio Electronics 7330, 7332 
1351 Cahuenga Blvd., Hollywood, Calif. 90028 

Pacific Recorders á Engineering Corp. 1325 
2070 Las Palmas Dr., Carlsbad, Calif. 92009 

Staff: Anders Madsen; Jack Williams; Sandy Ber - 
enics; Mike Wal; Vince Basse; Bob Moore. 

Paco Electronics USA 3920 
1842 -B W. 169th St., Gardena, Calif. 90247 -0000 

Pahex 4156 
2752 Walnut Ave., Tustin, Calif. 92680 

Panasonic Industrial Co. 4142 F 
Broadcast & Audio Video Sys., One Panasonic 
Way, Secaucus, N.J. 07094 

Pannonia International imports 2022, 2023 
6237 So. Josephine Way, Littleton, Colo. 80121 

Pansophic Systems 7917 
2400 Cabot Dr., Lisle, Ill. 60532 

Statt: Sharon Adcock; Chris Masters; John Glas- 
cock; Dov Jacobson; Hank Brock; Darja Adams; 
Lisa Einrenreich; Keith McNichol; Jim Treleavan; 
Robert Payne. 

Patch Bay Designation Co. 5344 
P.O. Box 6278, Glendale, Calif. 91225 
Staff: Scott Lookholder; Charlie Schuler; Kevin 
Duhart; Dale Lookholder; Julie Lookholder. 

Peerless Sales Co. 4086, 4087 
1950 Hautharne, Melrose Park, Ill. 60160 

Penny á Giles 2201, 2300 
2716 Ocean Park Blvd., #1005, Santa Monica, 
Calif. 90405 

Staff: David McLain; Bob Smith; Robert Rose; 
Doug Brazier; C.J. Melechin; Neal Handler. 

Penta 5053 

PEP 4000-4002 
25 West 54th St., New York 10019 



WJLA-TV 

WOULD LIKE TO THANK OCR VIEWERS 

FOR THIS AWARD 

The most important part of doing business in the 
ever changing world of television is a commitment to 

the viewers we serve. 

Throughout the history of WJLA -TV, we've never 
forgotten this important rule. 

Afterall, we never set out to win this or any other 
award. But it's nice to be recognized for the kind of 
television we provide our viewers everyday. 

They're the reason we did RADON WATCH. 

N 

S D 
WJLA Washington 

A Division of Allbritton Communications Co. 

1988 PEABODY AWARD 

THE RADON WATCH 

CAMPAIGN 

"For Meritorious Service 
to its Community" 

News Reporter: Roberta Baskin 

News Producer: Kathleen Pearce 

Promotion: Bob Casazza 

Public Relations: Teri Everett 

Community Relations: Beverly 
Hassell 

WATCH 



Perrott Engineering Labs 3834-3836 
7201 Lee Hwy., Falls Church, Va. 22046 

Staff: Ginnie Tygesen; V.P. Clutter; W.T. Aylor; Bill 
Mallon; Elton Bowers; Bob Clutter; John Stead; 
Harry Glass; Ted Eiferman. 

Pesa Electronic S.A. 5712 
6073 N.W. 67th St., #C -4, Miami 33015 

Peter W. Dahl Co. 1663, 1665 
5869 Waycross, El Paso 79924 

Philips Lighting 7321, 7323 
200 Franklin Square Dr., Somerset, N.J. 08875 

Phillip Drake Electronics 7005 
37 Broadwater Rd., Welwyn, Hertá AL7 3AX En- 
gland 

Photokina 90 5163 
666 Fifth Ave., New York 10103 

Pinnacle Systems 801, N4-B 
2380 Walsh Ave., Santa Clara, Calif. 95051 

Pinzone Comm. Products 2315 
14850 Cross Creek Park, Newbury, Ohio 44065 

Pittsburgh Intl. Teleport A175, A176 
P.O. Box 14070, Pittsburgh 15239 

Staff: George Sperry; Bill Hyder; Maria Grgurich; 
Tony Guerrieri; Terry Guerrieri. 

Potomac Instruments 1375 
932 Philadelphia Ave., Silver Spring, Md. 20910 

Staff: Guy Berry; Bob Ellenberger; Cliff Hall; Dave 
Harry; Don Nash. 

Premier Metal Products 7821 
16641 Orange Way, Fontana, Calif. 72335 

Pro-Battery 3382 
3941 Oakcliff Industrial Ct., Atlanta 30340 

Staff: Neal Zucker; Geoff Boden; Eugene Sherry; 
Len Cocciadiferro. 

Professional Label Service A104 

Professional Sound Corp. (PSC) 4373 
10639 Riverside Dr., N. Hollywood, Calif. 91602 

Statt: Ahle Kvist; Dick Topham; Ron Myer; Mike 
Biner. 

Progressive Computer Products 3381 
Progressive Image Technology, 322 East Bidwell 
St., Folsom, Calif. 95630 

Q-TV 3713 
104 East 25th St., New York 10010 

Staff: George Androw; John Matte; Jim Green- 
field; Al Eisenberg; Sam Hubner; Jamie Price. 

QEI Corp. 1147 
P.O. Box D, Williamstown, N.J. 08094 

GSI Systems 3751 -3753 
12 Linecott Rd., Woburn, Mass. 01801 

Statt: Alfred Smilgis: Richard Smilgis; Ed Ric- 
ciardi: Peter Smilgis; Richard Sanford. 

Quality Video Supply Corp. 3383, 3384 
76 Frederick St., Hackensack, N.J. 07602 

Quantal 5312 
655 Washington Blvd., Stamford, Conn. 06901 

Staff: Richard Taylor; Michael Maidens; George 
Grasso; Dave Dever; Janice Haigney; Larry Biehl; 
Paul Fletcher; Tom McGowan; Paul Cascio; Torn 
Carrigan. 

Quickset International 3513 
3650 Woodhead Dr., Northbrook, Ill. 60062 

Staff: Rudy Merz; Dave Daneck; Sharon Kay. 

R- Columbla Products Co. 3468, 3469 
2008 St. Johns Ave., Highland Park, Ill. 6003.5 

R-Scan Corp. 5732 
1200 Washington Ave., South, Minneapolis 55415 

Staff: Walter Lyons; Dale Bryan. 

Radiation Systems 3070 
4825 River Green Parkway, Duluth, Ga. 30136 
Statt: Marvin Shoemake; Chris McCleary; Dan 
Landreth; Richard Gomrick; Randy Taylor; Carlyn 
Buchanan; Earl Franklin; Dick Patton; Russ Ha- 
gerthey; Jim Travis; Rick Wittman; Jim Liman 
owski. 

Radio Computing Services 7337 
One Chase Rd., #206, Scarsdale, N.Y. 10583 
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Radio Design Labs 7902, 7905 
P.O. Bor 1286, Carpinteria, Calif. 93018 

Staff: Jerry Clements; Joel Bump. 

Radio Express 1537 
3575 Cahuenga Blvd., West, #555, Los Angeles 
90068 

Radio Systems 2037 
P.O. Box 356, 5113 West Chester Pike, Edge - 
mont, Pa. 19028 

Ram Broadcast Systems 1001, 1100, 1101 
346 W. Colfax St., Palatine, Ill. 60067 

Staff: Ron Mitchell; Steve Gordoni; Mike Roche. 

Rangertone Research 3762-3766 
115 Roosevelt Ave., Belleville, N.J. 07109 

Staff: George Zazzali; Lenny Dickstein; Gary 
Neyer; Laszlo Katona; Dan Zazzali. 

Rank Cintel 3926 
704 Executive Blvd., Valley Cottage, N.Y. 10988 

Statt: Colin Brown; Colin Ritchie. Eddie Heywood; 
Charlie Morganti; Neil Kempt. 

Rapid Deployment Towers A150 
625 Profit St., Azle, Tex. 76020 

Staff: John Hughes; R.K. Hughes; W.M. Hughes; 
Wes Ludwig; Marvin Culp: Roger Barrow; Brad 
Johnson. 

Reach EIec.Neetronix 5751, 5752 
1600 W. 18th St., Lexington, Neb. 68850 -0308 

Staff: Roger Teeters; Mike Sutton: Eddie 
Howerter. 

Recortec 3910, 3911 
275 Santa Ana Cf.. Sunnyvale, Calif. 94086 

Rees Associates 3483, 3484 
4200 Perimeter Cerner, #245, Oklahoma City 
73112 

Register Data Systems 2337 
P.O. Box 1246, Perry, Ga. 31069 

Research Technology intl. 1706-1710 
4700 Chase Ave.. Lincolnwood, Ill. 60646 

Staff: Tom Tisch; Tom Boyle; Ray Short; Larry 
Beilin; Bret Warren; Jonathan Banks; David Tuck- 
er; Howard Bowen; Steve Little; Bill Wolavka. 

RF Specialty Products 700 
5547 Randolph Blvd., San Antonio, Tex. 78233 

Staff: Rocio Lopez; Jose Rubio. 

RF Technology 5451 -5453 
16 Testa Pl.. So. Norwalk, Conn. 06854 -4613 
Staff: Pat Bradbury; Chuck Bobbins; Drew Lance; 
Grady Jackson; Dale Larsen: Chris Kallay; Chris 
Lay. 

Richardson Electronics Ltd. 3852, 3853 
Broadcast Division, 40W267 Keslinger Rd., La- 
Fox, 1 1. 60147 

Statt: Larry Broome; Charles Acurio; Ian Stewart; 
Chris Cane; Harry Piepers; Len Novin; Mark Pisar- 
kiewicz; Bill Burton; Joel Levine; Salvador Tejada: 
Manuel Escalante. 

Rocktron/RSP Technologies 3946 
1900 Starr Batt Dr., Rochester, N.Y. 48309 
Staff: Jim Chowning; Jeff Sorna. 

Rockwell international 3733-3736 
Box 568842, M/S 407, Dallas 75356 

RON /Anchor Audio 3451-3453 
913 W. 223rd St., Torrance, Calif. 90502 

Rohde & Schwartz 3813 
a/o Product Marketing Inc. 
1214 Emerald Dr., Quincy, Ill. 62301 

Rohn 4013, 4014 
P.O. Box 2000, Peoria, Ill. 61656 

Staff: Mike Fleissner; Ken Cordrey; Larry Grimes: 
Fred Hardee; Phil Metcalf. 

Rosco Labs 5340 -5342 
36 Bush Ave., Port Chester, N.Y. 10573 

Staff: Stan Miller; Jim Meyer; Jeff Flowers; Rob 
Rowlands; Roger Claman; Stan Schwartz; Richard 
Dunham. 

Roscor Corp. 4238, A120 
1061 Feehanville Dr., Mt. Prospect, Ill. 60056 

Ross Video Limited 4977 
500 John St., Iroquois, Ont. KOE 1KO, Canada 
Staff: John Ross; John Barker; Jim Millard; Jack 
McQuigge; Eric Goodmurphy; Brian Luscombe; 
Tom Mackereth; Fernando Paulino; Diane Robert- 
son. 

Royal Television Society 4188 
c/o K. Schaefer & Associates 
2001 K St.. N.W., #902, Washington 20036 

RSN Promotions A101 

RTNDA 4003 
1140 Empire Central Dr., #240, Dallas 75247 

RTS Systems 4151 
1100 W. Chestnut St., Burbank, Calif. 91506 

Staff: Doug Leighton; Shelley Harrison; Stan 
Hubler; Ed Fritz; Dave Brand; Gene Behrend; Me- 
lanie Harrison; Al Salci; Kim Murphy. 

S.W.R. 4009-4011 
P.O. Box 215, Goffstown, N.H. 03045 

Sachtler Corp. of America 3968 
55 North Main St., Freeport, N.Y. 11520 
Staff: Eric Falkenberg; Michael Accardi; James 
Crawley; Thomas Menke; Dieter Brosig; John 
Gehrt; Juergen Nussbaum; Ulrich Boger; Hardy 
Jaumann; Peter Miller. 

Saki Magnetics 1673 
26600 Agoura Rd., Calabasas, Calif. 91302 

Samson Technologies Corp. 2308, 2310 
485 -19 S. Broadway, Hicksville, N.Y. 11801 
Staff: Scott Goodman; Doug Bryant; Kevin Moran. 

San Francisco Satellite Cfr. 7204 

Sanken Microphone Co. Ltd. 1645 
do Pan Communications 
5 -72 -6 Asakusa, Tailo -ku, Tokyo 111, Japan 

Satellite Music Network 
Booth: 7617, A158; suite: 2929 

175243 2655 N. Central Expressway, #600, Dallas 

Staff: John Tyler; Charlie Strickland; Roy Simp- 
son; Marianne Bellinger; Robert Hall; Carlos 
Hund; Martin Roab. 

Scala Electronics Corp. 4962, 4963 
P.O. Box 4580, Medford, Ore. 97501 
Staff: Ellis Feinstein; Dan Fowler; Linda Stedman; 
Stade Shearer. 

Schafer World Communications 1347 
P.O. Box 31, Marion, Va. 24354 

Schneider Corp. of America 4162 
400 Crossways Park Dr., Woodbury, N.Y. 11797 

Sehwem Technology 5482 -5484 
3305 Vincent Rd., Pleasant Hill, Calif. 94523 
Staff: Kathy Metrulas; Clay Sylvester; Mark 
Grasso; Tom McDonough; Gerry Greenlaw; Jack 
Moynihan; Anne Marie Smith; Janet Alvarez. 

Scientific Atlanta 3423 
P.O. Box 105600, Atlanta 30348 

Seico Products Co. 1657 
7580 Stage Rd., Buena Park, Calif. 90621 

Selective Service System 4687 
Bldg. 7, #160. Treasure Island, San Francisco 
94130 -5052 
Staff: Vicki Stein; John Gaynor; Fred Russell; Bar- 
bara Russell. 

Sennheiser 1052, 1054 
6 Vista Dr., P.O. Box 987, Old Lynne, Conn. 
06371 

Staff: Andrew Brakhan; Tony Tudisco; John Ken- 
yon; Al Zang. 

Sescom 3413.3415 
2100 Ward Dr., Henderson, Nev. 89015 

SG Communications West 2405, 2501 
3444 N. Dodge, Tucson, Ariz. 85718 

Staff: Doug Gratzer; Tom Leschak; Wallace Stei- 
ger; Walter Coleman; Troy Kyman; Stan Klebe. 

Shima Seikl 3073 
22 Abeel St., Cranbury, N.J. 08512 
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Shively Labs 1341 N4-A 
86 Harrison Rd., Bridgton, Me. 04009 
Staff: Paul Wescott; Charles Peabody; D. Steven 
Collins; Robert Surette; George Harris; Jonathan 
Clark; Elwyn Wheaton; Thomas Creighton. 

Shook Electronics USA A117 
6630 Topper Parkway, San Antonio, Tex. 78233 

Staff: Edwin Shook; Ron Crockett; John Shook. 

Shure Brothers 1517 
222 Hartreg Ave., Evanston, Ill. 60202 

Statt: Jim Kogen; John Phelan; Chris Lyons; Al 
Hershner; Michael Pettersen; Eric Hruza; Carolyn 
Gunnell; Neal Weber; Bob Schulein; Edgar Reihi; 
Lee Habich; Jack Kontney. 

Sierra Video Systems 7904, 7906 
P.O. Box 2462, Grass Valley, Calif. 95945 

Sigma Electronics 3168 
1184 Enterprise Rd., E. Petersburg, Pa. 17520 

Sinar Bron 5260 

Siscom 7117 
100 Arapahoe Ave., #1, Boulder, Colo. 80302 

Staff: Mark Boledovich; Don Burt; Peter Cirarella; 
Mike Ellis; Ron Merrill; Gayle Myers -Harbison; 
Daryl Olander; Alec Sharp; Geri Templin; Art Ze- 
mach. 

Skotel Corp. 4021, 4022 
3730 Matte Blvd., Brossard, Quebec, .14Y 2Z2 
Canada 
Staff: Stephen Scott; Luigi Gentile. 

Soc. of Prof. Videographers 4487 
P.O. Box 1933, Huntsville, Ala. 35807 

Social Security Administration 4686 
6401 Security Blvd., Baltimore 21235 

Society of Broadcast Enge. 4886 
7002 Graham Rd., #216, Indianapolis 462_,, 

Society of Cable TV Eng. (SCTE) 4286 
669 Exton Commons, Exton, Pa. 19341 

Staff: Anna Riker; William Riker. 

Society of Motion Picture & Television 
Engineers 5726, 5727 
595 W. Hartsdale Ave., White Plaies, N.Y. 10607 

Staff: Si Becker: Anne Cocchia; Jeffrey Friedman: 
Mark Hyman; Lynette Robinson. 

Solid State Logic 2005 
Begbroke, Oxford 0X5 IRU, England 
Staff: Anthony David; Piers Ptaskitt; Andy Wild; 
Colin Sanders; Chris Jenkins: Dave Collie; Mark 
Yonge; Colin Pringle. 

Solutes 5748, 5749 
(H.A. Solutec Ltd.), 4360 D7berville SL, 
Montreal, P.Q. H2H 2L8 Canada 

Sono -Mag Corp. 1105, 1107 
1833 W. Hovey Ave., Normal, Ill. 61761 

Staff: Jon Housour; Shawn White; Allan Mapel; 
Tom Rousey. 

Sony Corp. of America 4101 SS 
1600 Queen Anne Rd., Teaneck, N.J. 07666 

Sound ideas 3826 
105 W. Beaver Creek Rd., #4, Richmond Hill, 
Ontario 1.4B 106 Canada 

Staff: Brian Nimens: Garry Trafford; Lisa Dooher; 
David Lukezic; Paul Hatanaka. 

Sound Technology 4577 
1400 Dell Ave., Campbell, Calif. 95008 

Staff: Dick Cook; Bob Andersen; Ken Jones: Son- 
ny Funke; Kent McGuire. 

Sound Workshop Prof. Audio 7231, 7233 
79 Express St., Plainview, N.Y. 11803 

Soundmaster USA 7340 -7343 
1124 Stoneshead Crt., Westlake Village, Calif. 
91361 

Staff: Andrew Staffer; Robert Predovich; Curt 
Smith; Joseph Godinkle; Sandra Smith. 

Specialty Vehicles Inc. A159 
450 N. Somerset Ave., Indianapolis 46222 

Spectra Image 3077 
2040 N. Lincoln SL, Burbank, Calif. 91504 
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Sprague Magnetics 1446, 1448 
15720 Stagg SL, Van Nuys, Calif. 91406 
Staff: John Austin; Debbie Austin; Jim Sprague; 
April Austin; Ross Jenkins. 

Stainless 3479, 3480 
Third St., North Wales, Pa. 19454 

Staff: Jess Rodriguez; Owen Ulmer; John Windle; 
H. William Guzewicz; Ronald Pagnotto; Kenneth 
Wetzel; James Mack. 

Standard Communications Corp. 2545, 2547 
Satcom Division, P.O. Box 92151, Los Angeles 
90009 

Stentel Components 4378, 4476 
636 Remington Rd., Schaumburg, Ill. 60173 

Stanton Magnetics 1649 
101 Sunnyside Blvd., Plainview, N.Y. 11803 

Staff: Pete Bidwell; Paul Torraca; Lucretia Tindall. 

Stantron Unit of Zero Corp. 1712-1716 
6900 Beck Ave., N. Hollywood, Calif. 91605 

Staff: Guy Tessier; Brenda Sabin: Chrissy Thede; 
Logan Enright; Dick Turchen; Dave Fahrbach: Jeff 
Gouch; Dave Everett; Bruce Dawson; Wes Cren- 
shaw. 

Star Case 4782 -4784 
P.O. Box 4489, Long Beach, Calif. 90804 -4489 

State of Nevada 4386 

Status Cabinetry 7001 
615 S. State College Blvd., Fullerton, Calif 92631 

Steadi -Film Corp. 7927 
705 18th Ave. South, Nashville 37203 

Staff: Wayne Smith; Gail Smith; Donna Reid; Phil 
Kroll: Glenda Clifford. 

Steenbeck 3877 -3879 
9554 Vassar Ave., Chatsworth, Calif. 91311 

Staff: Don Mack; W. Bass W Otto; Jerry Miller: H. 
MacCall. 

Storeel Corp. 5238 
3337 West Hospital Ave., P.O. Box 80523, Atlan- 
ta 30341 

Staff: Carolyn Galvin; R.D. Lauter; Paul Galvin; 
Bob Gargus; John Dixon; Kent Kjellgren; Walt Kel- 
ley; George Rodriguez; Frank Fitzhenry: Mark 
Stenehjem. 

Strand Lighting 4351 
18111 South Santa Fe Ave., P.O. Box 9004, Ran- 
cho Dominguez, Calif 90224 

Streamline Communications Corp.7211, A166 
1212 U.S. Highway One, N. Palm Beach, Fla. 
33408 

Staff: B. Eric Rhoads; Stephen Butler; Heidi 
Swanson; Jackson Dell Weaver; Richard Free- 
man; Sam Dotson. 

Studer Revox America 1261 
1425 Elm Hill Pike. Nashville 37210 

Studio Technologies 3828 
5520 W. Touhy Ave., Skokie, Ill. 60077 
Staff: Gordon Kapes; Jennifer Shore. 

Superior Satellite Engineers A133 
2320 Sierra Meadows, Rocklin, Calif 95677 

Staff: Doyle Catlett; John Kernkamp; Steve Cat- 
lett; Mike Doll. 

Sure Shot Satellite Network 3686 
12450 Harman Rd., New Springfield, Ohio 44448 

Statt: Dennis Kunce; Jeff Good; Joe Eusebio. 

Swintek Enterprises 2205, 2207 
587 Division St., Campbell, Calif. 95008 

Swhchcraft 1042, 1044 
5555 N. Elston Ave., Chicago 60630 

Staff: B.H. Ware; Bill Kysiak; Bill Jones; Tery 
Leen; Pat Jones: Larry Niles. 

Symbolics 7017 
1401 Westwood Blvd., Los Angeles 90024 

Symetrix Inc. 2304, 2306 
4211 24th Ave. West, Seattle 98199 

Staff: Dave Butcher; Will Lewis; Bruce Heming- 
way. 

Synergistic Batteries 7107 
3760 Lower Roswell Rd., Marietta, Ga. 30068 

Statt: Chris Caspari; Patsy Messer; Peggy Young. 

System Associates 5355 
10375 Jefferson Blvd., Culver City, Calif. 90232- 
3511 

Staff: Billy Seidel; Walter Shubin. 

Systemetion Corp. 1032 
337 North Water St., Decatur, Ill. 62523 

Staff: Steve Bellinger; Maureen Bellinger; David 
Gerety; Richard Huckaba; Barry Honel. 

T.F.T. Inc. 2115 
3090 Oakmead Village Dr. 
Santa Clara, Calif. 95051 -0862 

Staff: Jesse Maxenchs; Eric Lane; Perry Kirk; 
Henry Wu; Joe Wu; Terry Peterson. 

TABER/AVSC 4017 
1880 Embarcadero Rd., Palo Alto, Calif. 94303 

Tamron Industries 3777 -3779 
99 Seaview Blvd., Port Washington, N.Y. 11050 
Staff: H. Nagashima; J. Van Steenberg; B. Swain; 
J. Buchman. 

Tenney North America 7533 
300 Gage Ave., #1, Kitchener, Ont., Canido 
N2M -2C8, Canada 
Staff: Bill Calma; Kevin Turnbull. 

Tapacan 1012-1018 
3000 Riverchase Galleria Tower, #1111, 
Birmingham, Ala. 35244 

Staff: Dave Carlisle; Kris Robbins; Cindy Kim - 
brough; Mark Schreiber; Jim Kitson; Patty Strong 
Ellis; Gayle Rathbun; Karen Travis; Ross Langbell; 
Robyn Ross; Randi Lee; Jeff Williams; Greg Cal- 
houn. 

Target Tuning 5440 
6 Caesar Pl., Moonachie, N.J. 07074 

Staff: Daniel Rohr; Tina Jacobs. 

Tascam 5577 
7733 Telegraph Rd., Montebello, Calif. 90640 

Teatronlcs 5738 -5742 
3100 McMillan Rd., San Luis Obispo, Calif. 
93401 

Statt: Roger Volk; Paul Rabinovitz; Randy Pybas; 
Norman Russell; Terrell Owens; Douglas Fleenor; 
Mike Connell; Lynn Kennedy; Cathy Matthews; 
Gary Henley. 

Teccom 3948 

Techni -Tool 2353, 2448 
5 Apollo Rd., Plymouth Mtg., Mass. 19462 

Tekno 7227 
100 W. Erie St., Chicago 60610 

Tekskil industries 3586, 3587 
#108-15290 103A Ave., Surrey, BC VSR 7A2 Can- 
ada 

Tektronix Television 3700 N2 -A 
P.O. Box 500, D/S 58 -699, Beaverton, Ore. 97077 
Staff: Laura Jacob. 

Teicom Research 4375 
1163 King Rd., #1, Burlington, Ont. L7R 3X5 
Canada 
Staff: Rose Ting; Tom Banting; Fred Banting; 
Steve Mercer. 

Telemet 5138 
Div. of Geotel, 25 Davide Dr., Hauppauge, N.Y. 
11788 

Staff: Gene Murphy; Slim Hamer; Joe Link; Bob 
Griffiths; Leo Lazarus; Tony Silva; Leo Rymarz; 
Geoff Crowley. 

Teiemetrice Inc. 5105, 5106 
7 Valley SL, Hawthorne, N.J. 07506 

Staff: Anthony E. Cuomo; Anthony C. Cuomo; 
Albert Chan; Haig Soojian; Frank Cusano; Allen 
Phelps; Vance Sherry. 

Teiepak San Diego 5746, 5747 
4783 Ruffner St., San Diego 92111 

Staff: David Stepp; Linda Stepp; Andy Tyndale. 

Telescript Inc. 5335. 5336 
445 Livingston St., Norwood, N.J. 07648 
Staff: Bob Swanson; Jim Stringer; Dean Rogich; 
Paul Fabbrini; Kay Hyde. 
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Television Engineering Corp. 1742 -1748 
580 Goddard Ave., Chesterfield, Mo. 63005 

Staff: Jack Vines; Linda Vines; John Kull. 

Television Equipment Assoc. 5200-5202 
P.O. Box 393, South Salem, N.Y. 10590 

Staff: Vince Emmersen; Bill Pegler; Joe Tocíd- 
lowski; Steve Tocidlowski; Cindy Ferman. 

Television Technology Corp. 3500 
2360 Industrial Lane, P.O. Box 1385, Broom- 
field, Colo. 80020 -8385 
Staff: William Kitchen; Michael Lehrman; Byron 
St. Clair; Howard McClure; Harold Rabinowitz; Al- 
exander DeLay; Dale Leschak; Marvin Brede- 
meier; Rick Goetz; Carol Andersen. 

Telex Communications 3541 
9600 Aldrich Ave. South, Minneapolis 55409 

Staff: Don Mereen; Jim Arrington; Gary Fisher; 
Jeff Peters; Claude Kleiman; Rick Peterson; Ted 
Nemzek; Jerry Hines; Michael Olinger; Joe Wine - 
barger. 

Telmak Pty Ltd. 7240 -7243 
Television, 12126 Queens Rd., Five Dock, 
N.S.W. 2046 Australia 

Telnox Telecomm. Products Ltd. 1156 
55 Montpellier Blvd., St. Laurent, PQ H4N 2G3, 
Canada 
Statt: Manon Coutellier; Jacques Coutellier; Rog- 
er Leblanc. 

Tennaplex Systems Ltd. 5441, 5442 
21 Concourse Gate, Nepean, Ont. K2E 7S4 Cana- 
da 
Staff: Ron Joe; Marvin Crouch; Maureen Rivoire; 
Dr. Eisenmann; George Klauser; Anton Kathrein; 
Fred Brewer; Fritz Brewer; Dan Brewer. 

Tentel Corp. 5223, 5224 
1506 Dell Ave., Campbell, Calif. 95008 

Staff: Wayne Graham; John Chavers; Chuck Fo- 
dor; John Bonn. Lorne David; Bev Zem; Grace 
Maeda. 

F-Why just talk about it? 

O 
VOW NC-MAD II 

Fox changing the face of Cincinnati TV 

WYn.1, ...ma. I 

Let us publish your newsletter Unique 
Data Express Newsletter Service handles lay- 
out, editing, printing, mailing and mailing list 
maintenance- you supply information and 
mailing list. The service starts at $500 per 
month, which includes postage. For details and 
samples call Sharon Kennedy at 904- 386 -3282. 

"The people at Data Express are 
professional and thorough. They help us get 

a professional look at a reasonable cost." - Mark Magistrelli. WXIX -TV. Cincinnati 

wAMINIMM 

NAB '89 

The Equipment Broker 5684 

The J -Lab Co. 3084 
P.O. Box 6520, Malibu, Calif 90264 

The Will -Burt Co. 4883, 4884 
TMD, Box 900. 401 Collins Blvd., Orrville, Ohio 
44667 

Theatre Service & Supply Corp. 3865, 3866 
1792 Union Ave.. Baltimore 21211 

Staff: Richard Antisdel. 

Theatre Vision 5757 -5759 
5426 Fair Ave., N. Hollywood, Calif. 91601-2721 

Staff: Richard Medvitz; Mike Case; Sheryl Cush - 
len; Sharon Johl; Paul Birkle. 

Thermodyne int'I. 2415 
20850 S. Alameda St., Long Beach, Calif. 90810 

Thomson Electron Tubes & Devices Corp.1165 
40G Commerce Way. Box 540, Totowa, N.J. 
07511 

Staff: C. Kalfon; V. Pastore; A. Macchiaverna: G. 
Plowman; P. Girlach. 

Thomson -LGT 5141 
I Rue de l'Hautil; ZI des Boutries, BP 150, 78702 
Confions, Ste Honorine Cedex, France 

Tiara Productions 5166 

Tiffen Mfg. Corp. 3744-3746 
90 Oser Ave., Hauppauge, N.Y. 11788 

Staff: Nat Tiffen; Steven Tiffen; Jack Bonura; Tom 
Grosso. 

Timeline Inc. 2416 
270 Lafayette St., New York 10012 

Staff: Gerry Block; Josann Block; Fred Bidder; 
Rodney Pearson; Jeff Evans. 

Times Square Lighting 3286, 3386, A155 
Industrial Park, Route 9W, Stony Point, N.Y. 
10980 

Staff: Howard Weinreich; Robert Riccardelli; Ron 
Menleski. 

Titan Electronics 5162 
35 Jacobsen Crecerá, Holden Hill, South Austra- 
lia, 5088 Australia 

Toby Arnold & Assoc. 1570 
3234 Commander Dr., Carrollton, Tex. 75006 

Staff: Toby Arnold; Dolly Arnold; Jim Kerr; Larry 
Mangiameli; Franki Franks; Jeanne Bozzetti. 

Toko America 7100 
1250 Feehanville Dr., Mt. Prospect, M. 60056 

Staff: Lew Wilson; Mike Lembke; Mike Woo; Mr. 
Hasegawa. 

Torpey Controls 8 Eng. Ltd. 5102 
98 -2220 Midland Ave., Scarborough, Ontario, 
MIP 3E6 Canada 
Staff: Bob Torpey; Judy Samuels; George Ree- 
sor; Sylvia Reesor; Arthur Critchley. 

Toshiba America 5168 
OEM Division, 9740 Irvine Blvd., Irvine, Calif. 
92718 

Total Spectrum Mfg. 719 
709 Executive Blvd., Bldg. A, Valley Cottage, 
N.Y. 10989 

Townsend Product Sales Group 5555 
5301 Departure Drive, Raleigh, N.C. 27604. 
Staff: G.J. Thursby; Barry Hunlsinger; Scott Mar- 
tin; John Terry; Mitch Montgomery; H.T. (Bud) 
Henley; Kinsley (Kin) Jones; C.H. (Chuck) Bald- 
ing; George Townsend: Ken Barker. 

Transmission Structures Ltd. 1617, 1619 
P.O. Box 907, 227 S. Vann, Vinita, Okla. 74301 

TRF Production Music Libraries 701 
40 East 49 St., New York 10017 

Trimm Inc. 7636 
Div. of Newton Inst. Co., 400 West Lake St., 
Libertyville, Ill. 60048 

Trompeter Electronics 4023, 4024 
31186 La Baya Dr., Westlake Village, Calif. 
91362 
Staff: William Stout; Ed Trompeter; Hap Gladish; 
Dick Coleman; Bill Byers; Randy Edgett. 

True Vision 7627, 7629 
73.51 Shadeland Station, #100. Indianapolis 
46256 -1921 

Twentier Systems 7827 
2200 Powell St., #625, Emeryville. Calif. 94608 

TWR Lighting 5110 
P.O. Box 55606, Houston 77255 
Staff: Sandra Prewitt; Patrick Feller. 

U.S. Army Reserve 4587 
Public Affairs Office, 1815 N. Ft. Myer Drive, 
Arlington, Va. 22209 -1805 
Staff: Marti Zimmer; Al Schilf; Buz Brinig; Dennis 
Herron. 

U.S. Naval Reserve 4986 
Commander Naval Reserve Force, Code 923, New 
Orleans 70146 -5000 

U.S. Tape & Label Corp. 1533, 1535 
1561 Fairview Ave., St. Louis 63132 

Staff: Byron Crecelius; James Eiseman; Audrey 
Moore. 

Ultimatte Corp. 5165 
18607 Topham St., Reseda, Calif. 91335 

Statt: Paul Vlahos; David Fellinger; Richard Pat- 
terson; Mary Zeller; Juniko Moody; Lynne Sauve; 
Ron Ungerman; Tom Zahir; Maury Shallock. 

UNI -SET Corp. 1752 -1758 
449 Avenue A, Rochester, N.Y. 14621 

Staff: Ronald Kniffin; James Simpson; Robert Co- 
legrove; Karl Willie; Mary Lesczinski. 

Union Connector Co. 4582, 4583 
300 Babylon Tpke., P.O. Box H, 
Roosevelt, N.Y. 11575 

United Ad Label Co. 7526, 7528 
650 Columbia St., Brea, Calif. 92621 

United Media 5544 
4771 E. Hunter, Anaheim, Calif: 92807 
Statt: Robert Ricci; Scott Harper; Leslie Ricci; 
Norman Kellogg; Greg Martin. 

United Ropeworks (USA) 1722 
Phillystron Division, 151 Commerce Dr., Mont- 
gomeryville, Pa. 18936 -9628 

Statt: Wynne Wisner; Bob Lombardo; Ken Knight. 

United States Marine Corps 4786 
HQ US Marine Corps, Code MRRP, Washington 
30380 -0001 

Ushio America 7735, 7737 
20101 S. Vermont Ave., Torrance. Calif. 90.502 

Utility Tower Co. 1447 
3200 N.W. 38th, P.O. Box 12369, Oklahoma City 
73157 

Staff: Gloria Nelson; Joe James; Reggie Wright; 
Larry Fanning; Dona Teel; Ronald Nelson Jr.; 
Mark Stallings. 

Valentino 1627, 1629 
151 W. 46th St., New York 10036 

Valley International 2030, 2032 
P.O. Box 40306, Nashville 37204 

Staff: Norman Baker; Jason Dunaway; Jon Bo- 
saw. 

Valmont Industries 3371 
ICPD, P.O. Box 350, Valley, Neb. 68064 

Varian Associates 5300 
Microwave, EIMAC, 611 Hansen Way, MIS D- 
111, Palo Alto, Calif. 94303 

VEAM, Div. of Litton Sys. 3611 
100 New Wood Rd., Watertown, Cone. 06795 

Staff: A.J. Bernardini; H.W. Dumas, M. Tuccillo: L. 

Sparzak; G. Censer). 

Vector Technology 2137 
203 Airport Rd., Doylestown, Pa. 18901 

Video Accessory Corp. 5212 
2450 Central Ave.. Suite H, Boulder, Colo. 80301 

Video Associates Labs 4015, 4016 
4926 Spicewood Springs Rd., Austin, Tex. 78759 

Staff: Henry Mistrot; Richard Smith; Dick Bern- 
stein; Bob Howard; Diane Howard. 

Broadcasting May 1 1989 

98 



The Gannett Center for Media Studies 
at Columbia University announces with pleasure 
the appointment of its 1989 -90 residential fellows... 

SENIOR FELLOWS 

Brandt Ayers 
Editor and publisher, TheAnniston (AL) Star 

Project: "Heartland Editors and Their Coverage 
of the Third World" 

Leo Bogart 
Executive vice president and general manager, 
Newspaper Advertising Bureau 

Project: "Commercial Culture: An Inquiry into the 
Symbolic Content of American Mass Communications" 

Donald M. Gi mor 
Professor of journalism and mass communications, 
and director, The Silha Center, University of Minnesota 

Project: "The Bill of Rights and the Limits 

of Tolerance in a Professional Context" 

Lawrence K. Grossman 
Frank Stanton Professor of the First Amendment, 
Harvard University; former president, NBC News and PBS 

Project: "Controversial Decisions: Television and 
the limits of the First Amendment" 

FELLOWS 

Ken Auletta 
Columnist, New York Daily News, 

political commentator, WCBS News 
Project: "The New Network Heads" 

Joyce Barnathan 
Moscow bureau chief, Newsweek (1985 -88) 

Project: "The Effect of Glasnost on Reporters 
Covering the Soviet Union" 

Joann Byrd 
Executive editor, The Herald (Everett, WA) 

Project: "A Decision -Making Process 

in Journalism Ethics" 

Wolfgang Donsbach 
Professor of mass communications, 
University of Mainz, West Germany 

Project: "Role Perceptions and Professional 
Norms of Journalists" 

Joseph P. Quinlan 
Senior producer for national affairs, 
The MacNeil /Lehrer NewsHour 

Project: "Economic and Technical Forces 

That Are Changing Future News Programs" 

Elizabeth Trotta 
Correspondent, CBS News (1979-86); 
correspondent, NBC News (1965 -78) 

Project: "The Media and the Military: 
Waging the Information War" 

RESEARCH FELLOWS 

John Phillip Santos 
Culture and religion producer, CBS News (1984 -88) 

Project: "Improving Coverage of the Americas" 

Beverly R. Shepard 
Reporter, Virginian Pilot & Ledger Star (Norfolk, VA) 

Project: "The Media's Coverage of Black Americans" 

Robert W. Snyder 
Lecturer in history, Princeton University 

Project: "Police Beat: The Press, 
Crime and New York City" 

Mary Ellen Waller- Zuckerman 
Assistant professor t f marketing communications, 
State University of New York, Geneseo 

Project: "Women's Magazines and 
the American Woman" 

Gannett Center for Media Studies 
Columbia University, 2950 Broadway 
New York, New York 10027 (212) 280 -8392 

A Gannett Foundation Program at Columbia University 



Video Brokers 3411, 3412, 3511, 3512 
5205 S. Orange Ave., #208, Orlando, Fla. 32809 

Staff: Jim Ivey; Paul Schiemer; Steve Roach; Bo 
Bohunicky; Pete Petrowski. 

Video Communications 7117 
1325 Springfield SC, Feeding Hills, Mass. 01030 

Statt: W. Lowell Putnam; Margaret Ruchton; 
Lynne Ziegert. 

Video Design Pro 7317, 7319 
Carver, Las Cruces, N.M. 88007 

Video Financial 3883, 3884 
7400 Center Ave., #102, Huntington Beach, 
Calif. 92647 

Staff: Robert Bemfeld; Cole Allen; Eric Johnson; 
John Griffith. 

Video International Dev. Corp. 3486, 3487 
1280 Sunrise Highway, P.O. Box 559, Copiague, 
N.Y. 11726 

Video Services Unlimited 7228 
2720 E. Thomas, Building A, Phoenix, Ariz. 
85016 

VideoLab 7303, 7400 
1978 -B Del Amo Blvd., Torrance, Calif. 90501 

Staff: Tom Anderson. 

Videomagnetics 5438, 5439 
1221 Post Rd. #B, Oakdale, Calif. 95361 

Staff: Tony Korte; Ed Chapman; Edwardo Zaneta; 
Ann Plaugher. 

Videomedie 3959; suite: Bally's 
211 Weddell Dr., Sunnyvale, Calif. 94 089 -16 74 

Staff: Bill Stickney; Tim Andrew; Stan Sult; Hank 
Wilks; Roland Levin; Karen Francetic; Chris Tar - 
rice: George Simmons; Sal Castello. 

Videotek 5563 
243 Shoemaker Rd., Pottstown, Pa. 19464 

Viking Cases 5326 
10480 Oak St., N.E., St. Petersburg, Fla. 33716 
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Staff: Art Stemler; Bruce Stemler; Bill Strickland. 

Vinton Broadcast 809 
275 -C Marcus Blvd., Hauppauge, N.Y. 11788- 
2001 

Staff: Joanne Camarda; Robert Polan; Jim Wolfe; 
Greg Reilman; Al Bolognese; Mara -Lynne Seitz; 
Glen Sakata; Joseph Dipalma; Robert Getchell; 
David Mann. 

Vital Industries 4326 
3700 NE 53rd Ave., Gainesville, Fla. 82609 

Vortex Communications 1521 
65 Nonsety Path, Acton, Mass. 01720 

Staff: Ian Prowse; David Bruce. 

Walter Brewer Corp. 4777 
P.O. Box 35746, Tulsa, Okla. 74153 -0746 

Staff: Walter Brewer; Robert Boltinghouse Jr.; Bri- 
an Gauler; Bruce Hall. 

Ward -Beck Systems Ltd. 5319 
841 Progress Ave., Scarborough, Ontario MIH 
2X4 Canada 

WaveFrame Corp. 7817 
2511 55th St., Boulder, Colo. 80301 

Staff: Jim Mays; Steve Krampf; Courtney Spen- 
cer; John Melanson; Gus Skinas; Dave Frederick; 
Doug Wood; Dave Erb; Mike Buffington. 

Wavefront Technologies 7217 
530 E. Montecito St., Santa Barbara, Calif 93103 

Weather Connect 7534 

Weather Services Corp. 3440 
131 -A The Great Rd., Bedford, Mass. 01730 

Staff: Peter Leavitt; George Stamos; William Saul - 
nier; Joe Zona. 

Wegener Communications 2109 
11350 Technology Circle, Duluth, Ga. 30136 

Staff: Ned Mountain; Kenneth Leffingwell; Rita 
Lacey -Ward; Robert Payne; Robert Placek; Harry 
Matthews Jr.; Doug Kennedy. 

REFINANCING 
A BROADCAST 

GROUP? 
There comes a time when it just makes good sense to 
refinance a broadcast group. And when that time . 

comes, it makes even more sense to talk to the ex- 
perienced broadcast lenders at GLENFED Financial 
Corporation. Call Dan Rouse at the Las Vegas 
Sahara for an appointment to discuss your refinanc- 
ing needs. 

%, %GLEN-ED FINANCL4L 
CORPORATION 

AGLENDALE FEDERAL COMPANY 

Special Funding Division 12720 Hillcrest Rd., 
Suite 700 Dallas, Texas 75230.214/233 -1070 
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West Wind Music 1254 

Wheatstone Corp. 1034 -1040 
6720 V.I.P. Parkway, Syracuse, N.Y. 13211 

Staff: Gary Snow; Andrew Calvanese; Ray Espar - 
olini; Tim Guhi; Michael Share. 

Wheelit 3844 
P.O. Box 7350, Toledo, Ohio 

Whirlwind 5368, 5468, 5469 
100 Boxart St., Rochester, N.Y. 14612 

Staff: Michael Laiacona; Carl Cornell. 

Winsted Corp. 4965 
10901 Hampshire Ave. South, Minneapolis 55438 

Staff: Jerry Hoska; Randy Smith; Judy Ruzek; 
Kent Lilja. 

Wireworks Corp. 1760, 1762 
380 Hillside Ave., Hillside, N.J. 07205 
Staff: Angela DiCicco; Gerald Krulewicz; Mary 
Krulewicz; Larry Williams. 

Wold Communications 1764, 1766 
3415 S. Sepulveda Blvd., Los Angeles 90034 

Staff: Robert N. Wold; Robert E. Wold; David 
Connell; Thomas Bartunek; Carolyn Connerat; 
Philip Barkin; John Kessler, Angelo Ricco; Irene 
Escardo. 

Wolf Coach 1787 
7 B Street, Auburn Industrial Park, Auburn, 
Mass. 01501 

Staff: Richard Wolf; Mark Leonard; Rex Reed: 
Janet Boehnke. 

World Tower Company 1470, 1471 
P.O. Box 405, Mayfield, Ky. 42066 
Statt: M.N. Sholar; Jeff Sholar; Jim Wilson. 

WSI Corp. 3774, 3775 
41 North Rd., Bedford, Mass. 01730 

Staff: Todd Glickman; Don Freeland; Dawn Miller; 
Janis Farnham; David Devlin; Ron Strahm; Scott 
Meeker; Steve Ward; Jim Bardis; Barry Tudor. 

Yamaha Music Corp., USA 7205 
Professional Audio Division 
6600 Orangethorpe Ave., Buena Park, Calif. 
90622 

Yamashita Engineering Mfg. 3712. 3811 
c/o James Grunder & Assoc., 
5925 Beverly, Mission, Kan. 66202 

Zaxcom Video 5459 
20 Passaic St., Garfield, N.J. 07026 

Zonal Ltd. 2401, 2403 
Holmethorpe Ave., Redhill, Surrey RH12NX En- 
gland 
Staff: S. Malek Jahanian; V. Gaboudian; G. Ga- 
boudian. 

TV Networks 
Capital Cities ABC Inc.: Bally's Palace 3 
Representatives: Juf us Bamathan; James Alleg- 
ro; Robert Siegenthaler; Max Berry; Joseph DiGio- 
vanna; Preston Davis; James Truelove; Jack Niet- 
lich; Neil MacLeod; James Dufy; Chuck Walker; 
Ben Blank; Richard Montesano; Paul Sonkin; Mi- 
chael Nissenblatt; Dennis Lewin; Geoff Mason; 
Roger Goodman; George Greenberg; Jim 
Feeney. 

CBS Inc.: CBS Operations: Suite 22-121, 
Las Vegas Hilton 

CBS Affiliate Relations, TV Stations Division: 
Bally's, Suite TBA 

Representatives: Edward Grebow; Joseph A. 
Flaherty; Christopher Cookson; Anthony C. Ma- 
lara; David A. Olmsted; Richard A. Goldstein; Eric 
W. Ober; Eugene Lothery; Carl F. Wenhold. 

NBC: Television network: Bally's 1862A 
Operations & Technical Services: 

Las Vegas Hilton 5 -109 
Representatives: Tom Rogers; Pier Mapes; Bill 
Fouch; Jim Ritter; Michael Sherlock; Steve Bonica; 
Duffy Sasser: Harry Burbidge: Rich Cervini: Bill 
Johnston; David Laine; Tom Mann; Jim Powell; 
Terry Baker; Paul Russell; John Wendell; Jack 
Simmons; Terry Ewert; Glenn Adams; Carla Engel- 
man; J.D. Hansen; George Mills; David Schmerler; 
Bobby Lee Lawrence. 



All we need 
is a minute 

of your time. 
Just :60 of prime time to get our recruiting message out. 

Because more than ever before, it's a message that 
deserves to be heard. 

The National Guard makes up about one -half of our 
nation's combat forces. And we need men and women 
to help keep us strong -ready to protect your community 
and defend your country. 

It's a commitment that takes dedication. Guardsmen 
give at least two weeks a year and two days every month 
to the Guard -and to you. Is a minute of your time really 
too much to ask? 

Run our spots whenever possible. And if you can't 
spare a minute, we'll settle for :30. Even :20 or :10. 

To obtain free dubs of Air and Army National Guard 
PSAs write: National Guard Bureau, Advertising 
Distribution Center, P.O. Box 1776, Edgewood, Maryland 
21040, Attn: SMSgt Pat Campbell. 

na tionaE 
guaril 

Americans at their best. 
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Who's Who in the hospitality suites 
Abekas Video Systems 
Alamar Electronics USA 
All Industry TV Music Licensing 
Americom Radio Brokers 
Americom Radio Brokers/SFO 
Ameritrust 
Anixter Bros. 
Arbitron 

Las Vegas Hilton 371 
Bally's 909A 

Committee Bally's 1476A 
Las Vegas Hilton 2928 
Las Vegas Hilton 340 

Las Vegas Hilton 1869 
Las Vegas Hilton 430 

Caesars Palace; Bally's 1009A 
Arent, Fox, Kintner, Plotkin & Kahn 
Arter & Hadden 
Associated Press 
AT &E Corp. - Network Services 

Baker & Hostetler 
Barclays Business Credit 
Barco Industries 
Blackburn & Co. 
Bonneville Broadcasting System 
Frank Boyle & Co. 
Braiker Radio Services Co. 
Broadcast Capital Fund 
Broadcast Investment Analysts 
Broadcast Programing 
Broadcast Software Limited 
Broadcast Technology Partners 
Bryan, Cave, McPheeters & McRoberts 
BTS Broadcast Television Systems 
BurkharVDouglas & Associates 
Burns Media Consultants 
Business Radio Network 

Cadena Radio Centro 
Canon U.S.A. 
Capital Cities/ABC 
Carver Corp. 
CBS Inc. 

Radio networks 
Television network 
National Black Network 

Chapman Associates 
Charterhouse Media Group 
Cinekinetic Ptv. Ltd. 
Donald K. Clark Inc. 
Cohn and Marks 
Communications Equity Associates 

Bally's 5910; Las Vegas Hilton 12 -121 

Comprehensive Video Supply Corp. Las Vegas Hilton 410 
Concept Productions Las Vegas Hilton 19-121 

The Otis Conner Companies Las Vegas Hilton 21 -121 

Conus Communications Las Vegas Hilton 669 
CRC Radio Network Las Vegas Hilton 14 -121 

R.C. Disler & Co. Las Vegas Hilton 1750 
Custom Audience Consultants/MAR Group Bally's 1176A 
Cycle Sat Bally's 6110 

Las Vegas Hilton 1250 
Bally's 961 A 

Las Vegas Hilton 2921 
Las Vegas Hilton 5 -103 

Las Vegas Hilton 369 
Bally's 5609 

Caesars Palace 
Las Vegas Hilton 6 -121 
Las Vegas Hilton 7 -121 

Las Vegas Hilton 569 
Las Vegas Hilton 610 

Las Vegas Hilton 1369 
Las Vegas Hilton 910 

Las Vegas Hilton 1269 
Bally's 534 

Las Vegas Hilton 1150 
Las Vegas Hilton 1069 

Las Vegas Hilton 4 -109 
Las Vegas Hilton 1669 
Las Vegas Hilton 1210 
Las Vegas Hilton 1910 

Las Vegas Hilton 14 -121 

Bally's 976A 
Bally's Palace 3 

Bally's 6509 

Las Vegas Hilton 2901 
Bally's 2061A 

Las Vegas Hilton 2980 
Las Vegas Hilton 10 -121 

Caesars Palace 
Bally's 2531 

Las Vegas Hilton 930 
Las Vegas Hilton 2369 

Digital F/X 

Dolby Labs 
The Dow Jones Report/ 
The Wall Street Journal Report 
Drake -Chenault Enterprises 

Eastman Radio 
EEV Inc. 
Electrohome Limited 
Emmis Broadcasting Corp. 
William A. Exline Inc. 

Financial Broadcasting 
Norman Fischer & Associates 
Fisher, Wayland, Cooper & Leader 
Fletcher, Heald & Hildreth 
Richard A. Foreman Associates 

Gennum Corp. 

Bally's 6709 
Las Vegas Hilton 5 -118 

Las Vegas Hilton 344 
Las Vegas Hilton 2933 

Las Vegas Hilton 8 -121 
Flamingo Hilton 
Flamingo Hilton 

Las Vegas Hilton 560 
Las Vegas Hilton 25 -121 

Las Vegas Hilton 1969 
Las Vegas Hilton 969 

Las Vegas Hilton 3 -121 
Las Vegas Hilton 11 -121 

Caesars Palace 

Bally's 862A 

Greyhound Financial Corp. 
Group W Satellite Communications 

Haley, Bader & Potts 
Heller Financial 
The Ted Hepburn Co. 
Heron, Burchette, Ruckert & Rothwell 
Hopkins, Sutter, Hamel & Park 

Info -Edge Corp. 
InMotion Film & Video Magazine 
Interep 
Intergroup Technologies 

Jampro Antennas 

KalaMusic 
Kalil & Co. 
Katz & Powell Radio 
Kaye, Scholer, Fierman, Hays & Handler 
Kline Towers 
Kozacko -Horton Co. 

Laird Telemedia 
H.B. LaRue 
Latham & Watkins 
LDL Communications/Larcan 
Leibowitz & Spencer/ 
Broadcasting and the Law 
Leventhal,Senter & Lerman 
Lyon Lamb VAS 

Chesley Maddox & Associates 
The Mahlman Co. 
Marine Midland Bank 
R.A. Marshall & Co. 
McCabe & Allen 
R.E. Meador & Associates 
Media Capital 
Media General Broadcast Services 
Media Touch Systems 
Media Venture Partners 
Morgan Stanley & Co. 
MTS Electric Co. 
Mullin, Rhyne, Emmons and Tope!, P.C. 

NBC Operations & Technical Services 
NBC Television Network 
Pacific Bell 
PacificCorp Credit 
Paltex Editing & Production Systems Ltd 

C.R. Pasquier Associates 
Peak Information Systems 
Pepper & Corazzini 
Performance Group 
PESA Electronica S.A. 
Pierson, Ball -Reed Smith 
The Proctor Group 
Profit Plus Software 

Ward L. Quaal Co. 

Questcom Radio Brokerage 

Stan Raymond & Associates 
Cecil L. Richards 
Rodriguez Communications 

Samsung Electronics Co., Ltd. 
Satellite Music Network 
Schafer Digital 
Sentry Systems 
Sheridan Broadcasting Network 
Burt Sherwood Inc. 
Snowden Associates 
Society National Bank 

Bally's 6009 
Las Vegas Hilton 6209 

Las Vegas Hilton 1169 
Las Vegas Hilton 1050 

Las Vegas Hilton 530 
Las Vegas Hilton 477 
Las Vegas Hilton 650 

Bally's 975A 
Bally's 633A 

Las Vegas Hilton 4 -112 
Caesars Palace 

Las Vegas Hilton 2410 

Las Vegas Hilton 321 

Las Vegas Hilton 1010 
Las Vegas Hilton 1510 

Golden Nugget 235 
Bally's 1034A 

Las Vegas Hilton 1710 

Las Vegas Hilton 1630 
Bally's 876A 

Las Vegas Hilton 950 
Las Vegas Hilton 5 -121 

Las Vegas Hilton 1569 
Las Vegas Hilton 2450 

Caesars Palace 

Las Vegas Hilton 450 
Las Vegas Hilton 2550 

Bally's 6109 
Las Vegas Hilton 2810 
Las Vegas Hilton 1830 

Las Vegas Hilton 310 
Las Vegas Hilton 1810 

Las Vegas Hilton 360 
Bally's 775A 

Las Vegas Hilton 1769 
Bally's 5909 

Las Vegas Hilton 20 -121 
Las Vegas Hilton 850 

Las Vegas Hilton 5 -109 
Bally's 1862A 
Bally's 833A 

Bally's Penthouse B 

Bally's 6409 
Las Vegas Hilton 730 

Caesars Palace 
Las Vegas Hilton 810 

Bally's 5510 
Caesars Palace 

Las Vegas Hilton 550 
Bally's 1209A 
Bally's 1175A 

Las Vegas Hilton 1650 
Las Vegas Hilton 471 

Las Vegas Hilton 1550 
Las Vegas Hilton 9 -121 

Las Vegas Hilton 2 -121 

Bally's 676 
Las Vegas Hilton 2929 

Las Vegas Hilton 571 

Las Vegas Hilton 1269 
Las Vegas Hilton 573 

Landmark 481 

Las Vegas Hilton 319 
Las Vegas Hilton 24 -121 

Broadcasting May 1 1989 

102 



More Odetics 
library management 
video Darf mac ines 

are playing Io air 
today 

than all others 
combined. 

With more than fifty Odetics cart systems installed and 

operating in markets from #1 to #166, we're way ahead of 

the competition. 

If you talk to the stations that are enjoying the benefits 

of an Odetics cart system, you'll learn that we're ahead in 

more than just number of units installed. You'll hear about 

dramatic reductions in makegoods, the easy interface with 

traffic computers and a superior on -air look. 

There's another advantage to investing in an Odetics 

cart system. Our leading -edge technology ensures that 

every Odetics' library management cart system will adapt 

to future station -automation plans. 

To learn more about the number -one library manag- 

ment video cart system, call Odetics today. 

Odetics Broadcast 
1515 South Manchester Avenue, Anaheim, California 92802 -2907 E 800 -243 -2001 or 714- 774 -2200 

Director of Sales Northeast Southeast West South Central Midwest 
Bill Keegan Jesse Nickels Emerson Ray Chuck Martin Phillip Smith Bill Boyd 

0 913 -862 -2824 ?!) 608 -754 -2139 47 813 -960 -0853 in 818 -880 -4165 0 214 -250 -4429 0 612 -894 -2121 

See Us At NAB, Booth #0711 
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Streamline Communications Corp. Bally's 6410 

Tape Automation America 
Teletech 
Television Technology Corp. 
TFT Inc. 
Thoben -VanHuss & Associates 
T.M. Communications 
Edwin Tornberg & Co. 

1461A 
Caesars Palace 

Las Vegas Hilton 1610 
Las Vegas Hilton 333 

Las Vegas Hilton 2010 
Las Vegas Hilton 564 

Bally's 1433 

Transtar Radio Network 
Tulsar 

US West Communications 

Wiley, Rein & Fielding 
Wilkinson, Barker, Knauer & Quinn 
Wood & Co. 

Las Vegas Hilton 2925 
Bally's 733A 

Bally's 1275A 

Las Vegas Hilton 469 
Las Vegas Hilton 2650 

Las Vegas Hilton 316/317 

Zonal Ltd. Bally's 933A 

The FCC at the NAB 
The FCC is expected to be represented at the NAB conven- 
tion by its three commissioners: Chairman Dennis Patrick, 
James Quello and Patricia Diaz Dennis. 

Also expected: Peter Pitsch and Lisa Hook, aides to Pat- 
rick; David Donovan, aide to Quello, and Noel Gunther, aide 
to Dennis; Alex Felker, chief, Mass Media Bureau; Roderick 
Porter, deputy chief, Mass Media; William Hassinger, assis- 
tant to the chief, Mass Media; Roy Stewart, chief, video ser- 
vices division, Mass Media; Charles Kelly, chief, enforcement 
division, Mass Media, and Maureen Peratino, acting director 
of the Office of Public Affairs. 

FCC representatives will participate in a number of panels, 

including a radio management session called Ask the FCC 
and a radio engineering session, FCC Remote Control Poli- 
cy: An Update, on Saturday (April 29). Sunday (April 30) will 
begin with an FCC commissioners/congressional staff break- 
fast that includes Quello and Dennis, followed later in the day 
by An Overview of FCC AM Actions with Felker. 

Sunday's agenda also includes a panel on RF Radiation 
Regulation Compliance with Hassinger. On Monday (May 1), 
Felker will participate in a panel called FCC Radio Alloca- 
tions Changes -A Broadcaster's Guide to Survival and Suc- 
cess. Chairman Patrick will provide the keynote address at the 
all- industry luncheon Tuesday (May 2). 

Brokers 
American Radio Brokers Inc. /SFO Hilton 340 
12.55 Post St., #625, San Francisco 94109 
Staff: Chester P. Coleman, Richard Julio Haskey, 
G. Warren Earl. 

Americom Radio Brokers Inc. Hilton 2928 
1130 Connecticut Ave. N.W., #500, Washington 
20036 
Staff: Thomas P. Gammon, Daniel T. Gammon. 
William J. Steding, David C. Burrill, Paul Leonard. 

Blackburn & Co. Hilton 6121 
1100 Connecticut Ave. N.W., #420, Washington 
20036 

=11111111111111- ---wwwwp 
GOOD 

LISTENERS. 
If you're fanatical about the quality of 

your audio recording or reproduction, let 

Selco's superb VU Meters, PPM Indicators, 

and Audio Level Meters listen in. 

No mistake, Selcé s VU's and PPM's 

are truly professional instruments. VU 

Meters meet the full requirements of 

American National Standard ANS C16.5.1954. 

PPM Indicators conform to specification BS 

4297:1968, with models available meeting 
European and BBC specs. 

Several different styles in 

each type of meter gives you 

a wide choice of sizes, mount- 

ing arran ements, and scale lengths, too. 

How pleasant that these outstanding 

instrumen s are priced as low as 56.00 
each in OEM quantities. 

And f you have slightly less demand- 
ing applications, Selco's reliable, well made 

Audio Lev I Meters may be your answer. 

Same qual ty taut band meter movement, 

similar handsome cases and scales. But 
prices as I w as 18.50 each in quantity. 

Request Selco's full color 

brochure on the entire line. 

Or give us a call. We're good 

listeners, too. 
PRODUCTS CO. 

7580 Stage Road, Buena Park, California 90621 Phones [213 921 -0661 
[714) 521 -8673, [BOO) 25- SELCO, Telex 655457, FAX [714)739 -1507 
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Staff: James W. Blackburn Jr., Jack V. Harvey, 
Joseph M. Sitrick, Richard F. Blackburn, Tony 
Rizzo, Charles H. Kurtz, Alan Tindal, Susan Byers, 
Jay C. Bowles, George I. Otwell, Howard J. Sta- 
sen, Steven Pruett, Wendell W. Doss, Roy A. Row- 
an, Neil Rockoff, Greg Johnson. 

Frank Boyle & Co. Hilton East Tower 568-9 
55 Old Field Point Rd., Greenwich, Conn. 06830 

Staff: Frank Boyle. 

Chapman Associates Hilton 10-121 
2300 M St. N.W., #900, Washington 20037 

Staff: W.N. Cate, Kent Replogle, Millard S. 

Younts. Ray Stanfield, David G. LaFrance, James 
F. Mergen, James L. Brewer, George R. Reed, 
Ernie Pearce, Ed Shaffer, William H. Lytle, G. Greg 
Merrill, William L. Whitley, Kevin C. Cox, Robert J. 
Maccini. 

Donald K. Clark Inc. Hilton 930 
Box 340617, Tampa, Fla. 33694 

Staff: Donald K. Clark, Anne Clark. 

Communications Equity Associates Inc. 
Bally's 5910, Hilton 1221 

101 East Kennedy Blvd., #3300, Tampa, Fla. 
38602 
Start: Don Russell, Janet Tully, Lisa Shearing, Jay 
Goodwin, Dave Unger, Glen Serafin, Tim Men - 
owsky, Kent Phillips, Dennis Eckhout, Tom Cardy, 
Barry Baker. 

R.C. Crisler & Co. Inc. Hilton 1750 
600 Vine St., #1708, Cincinnati 45202 
Staff: Richard C. Crisler, Clyde G. Haehnle, Dean 
Meiszer, Gloria Bushelman, John B. Babcock, 
Richard W. Chapin. Ward L. Quaal, Mark W. Jor- 
genson. Donald E. Clancy. 

William A. Exiine Inc. Hilton 25-121 
4340 Redwood Hwy, #F -230, San Rafael, Calif. 
94903 

Staff: William A. Exline, Andrew P. McClure. 

Norman Fischer & Associates Hilton 969 
1209 Pkwy, Austin, Tex. 78703 

Staff: Norman Fischer, Bill Prikryl, Terrill Fischer. 

Richard A. Foreman Associates 
Caesars Palace 

330 Emery Dr. East, Stamford, Conn. 06902 -2210 

Staff: Richard A. Foreman, Richard W. Kozak. 

The Ted Hepburn Co. Hilton 530 
Box 42401, Cincinnati 45242 
Staff: Todd Hepburn. 

Kalil & Co. Inc. Hilton 1010 
3444 N. Country Club, #200, Tucson, Ariz. 85716 

Statt: Frank C. Kalil, Kelly F. Callan. Fredrick W. 



Global Television. 
You're halfway home with 
Pan American Satellite. 
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Now networks, producers and syndicators can build 
new markets for their programming anywhere in Latin 
America, Western Europe and North America. 

With Pan American Satellite, the first private inter- 
national communications satellite system, you can reach 
half the world from any location. With high -powered 
signals configured for the television industry that can be 
received by small inexpensive antennas. With the 
convenience that only an independent, private enterprise 
satellite system can provide. At costs that are geared to 
make global television economically viable now. 

The barriers to global satellite- television are coming 
down. Now markets that were too difficult or expensive 
to serve are suddenly within reach. Your customers, who 
couldn't afford satellite access, are suddenly available. 
A new audience is waiting for your programming. 

ALPHA LYRACOM 
PAN AMERICAN SATELLITE 

Alpha Lyracom Space Communications, Inc. 
One Pickwick Plaza, Suite 270 

Greenwich, CT 06830 
(203) 622 -6664 FAX: (203) 622 -9163 



Kalil, Richard L. Beesemeyer, Richard J. Paye. 

Kozacko-Horton Co. Hilton 1710 
P.O. Box 948, 350 W. Church St., Elmira, N.Y. 
14901 

Staff: Keith W. Horton, Richard L. Kozacko, Bruce 
Kanner, Mel Stone. 

H.B. La Rue, Media Brokers Bally's 876A 
9454 Wilshire Blvd., #628, Beverly Hills, Calif. 
90212 

Staff: Hugh Ben La Rue, Joy Thomas, Michael 
Bergner, Harold Gore. 

The Mahlman Co. Hilton'2550 
One Stone PL, Bronxville, N.Y. 10708 

Staff: Robert O. Mahlman, Bob Biernacki, Nancy 
D. Mahlman, Josh Mayberry, Robert W. Mahlman, 
Lou Faust, 

R.A. Marshall & Co. Hilton 2810 
800 Main St., #210, Hilton Head Island, S.C. 
29928 

Staff: Robert A. (Bob) Marshall, Linda R. Fergu- 
son, Gordon Rice. 

R.E. Meador & Associates Media Brokers 
Hilton 310 

Box 36, Lexington, Mo. 64067 

Staff: Ralph E. Meador. 

Media Venture Partners Hilton 1769 
1255 23rd St, N.W., #890, Washington 20037 

Staff: Brian Cobb, Elliot Evers, Charles Giddens, 
Randy Jeffery. 

Mediator Flamingo Hilton 
2033 M St., N.W., #704, Washington 20036 

Staff: Bernhard M. Fuhrmann, Gary E. Kirtley. 

The Proctor Group Bally's 1209A 
621 Moody. Jackson Square, Galveston, Tex. 
77550 

Staff: Gerald R. Proctor. David P. Garland. 
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Ouestcom Radio Brokerage Inc. Hilton 471 
9158 Rothbury Dr., #135, Gaithersburg, Md. 
20879 

Statt: Don BusseII. 

Stan Raymond & Associates Hilton 1550 
1795 Peachtree Rd. NE, #220, Atlanta 30309 

Staff: Stan Raymond and Nick Imbornone. 

Cecil L Richards Inc. Hilton 9-121 
7700 Leesburg Pike, #408, Falls Church, Va. 
22043 

Staff: Cecil L. Richards, Loyola Richards, Bruce 
A. Houston, Lee M. Hague. 

Burt Sherwood Inc. Landmark 481 
3125 Maple Leaf Dr., Glenview, Ill. 6002.5 

Staff: Burt Sherwood. 

Snowden Associates Hilton 319 
Box 1.566, 313 Clifton St., Greenville, N.C. 27835 

Staff: Tom Snowden Jr.. Dick Paul, Martha Snow- 
den, Lorraine Paul. 

Thoben -Van Huss & Associates Hilton 2010 
One Virginia Ave., Suite 400, Indianapolis 46204 

Statt: Phillip M. Thoben, Edwin Brubeck, William 
K. Van Huss, William R. Rice. 

Edwin Tomboy & Co. Inc. Bally's 1433 
P.O. Box 55298, Washington 20011 

Statt: Edwin Tornberg. 

Wood & Co. Inc. Hilton 316 
431 Ohio Pike, #210N, Cincinnati 45255 
Staff: Larry C. Wood, Robert B. Ridder. 

Reps 
Eastman Radio Hilton suite 8 -121 
Representatives: Carl Butrum. Bill Burton, Mike 

sattheHpó 
Visit W ith u Z55 

s vegas Hilton 

Radio's Blue -chip Broker 
Bob Biernacki Lou Faust Lucille Ferrara Bob Mahlman 

Bob Mahlman, Jr. Nancy Mahlman Alyce Scholz 
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Nicassio; Dan Prodanovich. 

Interep Hilton suite 4 -112 
Representatives: Iuterep: Ralph Guild; Ellen Hul- 
leberg; Les Goldberg. Durpetti & Associates: 
Tony Durpetti; Pat Anderson; Bruce Pollock; Shed 
Wolfe; Eric Perry; Patty Riegor; Pat Byrne; Cheryle 
Hangartner. Group W Radio Sales: Brenda Hol- 
land; Larry Piatti. HNWH: Joi Christo; Marcia Her- 
man; Sharon Wienzveg; John Brickley; Ira 
Wechsler; Jacqui Rossinsky; Jeff Hodge; Craig 
lwaszko. Major Market Radio: Warner Rush; Aus- 
tin Walsh; Barry Gorfine; Elaine Jenkins. McGav- 
ren Guild Radio: John Bitting; Jeff Dashev; Peter 
Doyle; Mary Beth Garber; Don Hall; Pam Little; 
George Pine; Michael Rich; Tom Poulos; Will 
Schulte; Kay White; Mike Nelson; Leslie Schein - 
man; Lisa Tolley; Paddy O'Brien. Torbei Radio: 
Mike Bellantoni; Tony Fasalino; Candice Cinna- 
mon; Bob Loredo; Hope Christianson. 

Katz & Powell Radio Hilton 1510 Central Tower 
Representatives: Shelly Katz; Eric Reiner; Mitch 
Katz; Tony Battiato; Dennis Powell; Howard Weiss; 
Kate Will; Shannon Clark; Ken Patt. 

Radio Networks 
National Black Network Hilton suite 2980 
Representatives: Jack Bryant; Vince Sanders; 
George Edwards; Sydney Small; Del Raycee; Mel 
Williams. 

Satellite Music Network Hilton suite 2929 
Representatives: John Tyler; David Hubschman; 
Bob Bruton, Carlos Hurd; Robert Hall; Barbara 
Crooks; Charlie Strickland; Roy Simpson; Mari- 
anne Bellinger; Lee Abrams; Martin J. Raab; Bill 
Cook; Walter Vaughan; Ralph Riley; Mike Tyler; 
Larry Miller; Jerry Thomas; Don Hibbits; Jeff 
Wright; Jackie Butler; Shirley Ware. 

Sheridan Broadcasting Networks 
Hilton Directors suite 

Representatives: E.J. Williams; Thad Hill; Freder- 
ick Mattingly; Donny Simpson; Frank O'Harris; 
Gary Matthews; Tony Jones; Chuck Woodson. 

Key to booth numbers 
700 -5786: Las Vegas Convention 
Center exhibits; 700 -923: Rotunda; 
1001 -1675: Radio /Audio exhibits; 
7001 -7935: Hilton Center; Al 00-A180: 
Outdoor exhibits. 

In the trenches 
BROADCASTING'S editorial, advertising and 
circulation departments will be head- 
quartered at the Las Vegas Hilton, the 
Sahara and the Best Western Westwind 
during the NAB convention. 

Attending will be Becky Akers, Dave 
Berlyn, Rich Brown, Lewis Edge, Bill Fa- 
cinelli, Geoff Foisie, Harry Jessell, Kwen- 
tin Keenan, Hutch Looney, Kim McAvoy, 
Mark Miller, Joe Ondrick, Mary Jo O'Neill, 
Jeff Plaster, Craig Rexford, John Russel, 
Herb Schiff, Randy Sukow, Ken Taishoff, 
Larry Taishoff, Skip Tash, Randi Teitel- 
baum, Donald West, David Whitcombe 
and Len Zeidenberg. 

Copies of the May 1 issues will be 
available Saturday afternoon, April 29, at 
the NAB's magazine bins located in the 
convention center. 



Now To Cut Out a Biter 
Share of the Market. 

Introducing the CITYLINE Aff licite Network 
1 To provide round- the -clock updates of financial 

news, weather, sports, etc. 

I To increase your ad revenues 

1 To boost your ratings 

To focus individual attention on your local 

programming 

1 To offer your advertisers a one -on -one dialogue 

with their customers and prospects 

1 To share in the national ad revenues of the 

CITYLINE Network 

...and to effectively beat your competitors to the 

punch in promotions, sales, community service 

and virtually every other aspect of your operation! 

For more information on how other stations are 

using CITYLINE to increase their revenues and their 

community image, contact: BUD CALVERT 

In markets all across the country, CITYLINE 

is giving TV stations the power to deliver 

something extra. 

CITYLINE is a unique telephone information 

service that puts your audience in touch with the 

information they want ...24 hours a day, through 

any touch -tone phone! 

As an exclusive CITYLINE affiliate, only you can 

combine the power of mass communications with 

the selectivity of target marketing. 

CITYLINE gives you the power: 

1 To enhance your community image 

1 To instantly tap into public opinion with 

on-air polls 

CITYEINE 
A PRODUCT OF BRITE VOICE SYSTEMS 

555 N Woodlawn 1 Bldg #1 I Suite 2091 Wichita, KS 672081 Telephone (316) 687 -4444 



Dick Clark on dick Clark: the flip side 
Although longtime 'Bandstand' host 
has given up that post, he remains 
strong presence on production side 

For the past 33 years, the name Dick Clark 
has been synonymous with American Band- 
stand, the music -dance show that originat- 
ed from Philadelphia's WEIL -TV during the 
1950's and moved to the ABC network. On 
April 8, Clark handed the Bandstand mi- 
crophone over to a new host. "I decided it 
was time to give someone else a chance," 
said Clark. But the on -air Clark is just the 
tip of the iceberg. 

For almost as long as Dick Clark hosted 
Bandstand, he has headed a production 
company that is as diverse in its programing 
projects as were the dance styles featured 
on the program over the past three decades. 

Formed in 1957, dick clark productions 
(the lower case is a stylistic device) has 
produced more than 7,000 hours of pro- 
graming, including specials, series (both 
network and first -mn syndication), made - 
for-TV movies and theatrical projects. 

In January 1987, Clark took the company 
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Clark (r) with La Maina 

public to "raise money for development company," according to Fran La Maina, 
and to create a more corporate image of the president and chief operating officer, who 

owns 71/2% of the company. (Clark and his 
wife own roughly 771/2%, with 15% public- 
ly owned.) 

Clark told BROADCASTING that the com- 
pany's broad production base -including 
programing for network, cable and syndica- 
tion -has been one of its strong points. 
"That's the lovely part of this operation, 
we haven't been pigeonholed," Clark 
said. "We have been able to consistently 
break out of the typecasting mold. In the 
talent area especially," he said, "everyone 
seems to have a specialty, and when we set 
the company up, we said, 'Let's try not to 
let that happen to us.' " 

La Maina, who joined the company in 
1966 as controller, echoed Clark's 
thoughts, citing productions last year for 
CBS, NBC, ABC, Turner, MTV and USA 
Network as examples of the company's di- 
versity. 

Projects in development for the company 
include some nine projects for the networks 
and three game shows, with Buena Vista 
distributing two of the games and Lorimar 
distributing the other. Of the network pro- 
jects, the company has one pilot commit- 
ment with NBC to produce a sitcom, with 
"the earliest delivery of the series being 
mid -season 1989 -90," according to La 
Maina. "Our total thrust for the next two 
years is to get series on the air," said Clark. 

Like many other production companies, 
dick clark productions is looking overseas 
for foreign co- venture projects to defray 
production costs. Clark said that it has a 
one -hour drama project in the works with a 
British production firm. 

Although the company is emphasizing its 
development of half -hour comedies, Clark 

TEST DRIVE 

Hot NetM 
AT N.A.B. 

The INFO -EDGE Corporation 
cordially invites you 

to visit them in Las Vegas 
April 29 - May 2 
Bally's, Suite 975 

for a hands on demonstration of 

HotNet 
the powerful new electronic network 

for marketing spot TV and radio 

INFO -EDGE CORPORATION 
Box 1214 New Canaan CT 06840-1214 (203) 966-5496 
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0-7 Ameritrust is committed to the 
broadcast and cable TV industries. 

Just ask these companies: 

WTVG, Inc. 

$ 52,000,000 
Acquisition Financing 

Agent Bank 

Twin -County Trans - Video, Inc. 

$10,000,000 
Revolving Credit Term Loan Facilities 

WestMarc Communications, Inc. 

$22,500,000 
participant in 

Revolving Credit Facility 

Metroplex Communications, Inc. 

$34,000,000 
Revolving Credit Term Loan Facility 

Agent Bank 

Simmons Communications 
of Long Beach, Inc. 

$22,068,900 
Revolving Credit 

Participant 

Oak Cable Systems of Indiana, Inc. 

$5,850,000 
Revolving Credit Term Loan Facility 

Command Communications, Inc. 

$25,000,000 
participant in 

Reducing Revolving Credit 

Malrite Communications Group, Inc. 

$25,000,000 
Revolving Credit Term Loan 

Participant 

Legacy Broadcasting, Inc. 

$24,375,000 
Revolving Credit Term Loan Facility 

Participant 

Greater Pacific Radio Exchange, Inc. 

$3,300,000 
Revolving Credit Term Loan Facility 

Showcase Cablevision 
of New England, L. P. 

$3,000,000 
Revolving Credit term Loan Facility 

Imes Communications Group 

$35,500,000 
Revolving Credit Term Loan 

If you have communications-oriented financing contact any of the lending specialists below. 

Daniel L. Lueken John M. Gilreath Sarah C. Rechin Susan W. Duitch 
216/737 -8430 216/737 -5114 216/737 -5679 216/737 -4111 

John D. McCarty Kelly H. O'Hara Michael S. Vallee Alice M. P lanzyk 
216/737-2938 216/737-8433 216/737 -5811 2t6/737 -8434 

Ameritrust Company National Association Member FDIC 

Ricardo Serrano 
216/737-58r Alt 

Ameritrust 



Executive changes 
Executive shifts at two studios included word that Leonard Goldberg would step down 
as president and chief operating officer of 20th Century Fox Film Corp., to pursue 
other interests. The former television producer, at one point partnered with Aaron 
Spelling, leaves the post after a two- and -a -half year stint. Goldberg denied press 
reports that his resignation was the result of friction with his boss, Fox chairman Barry 
Diller. During Goldberg's reign, the studio climbed from sixth to third place in annual 
box office revenue, producing such hits as "Wall Street," "Broadcast News," "Big" 
and "Working Girl." 

Meanwhile, at Paramount Pictures Corp., Steve Goldman was promoted to execu- 
tive vice president, domestic television division, it was announced by Lucy Salhany, 
division president. Goldman, a nine -year Paramount veteran, is responsible for the 
sales and marketing of the division's syndication programing, and oversees the 
activities of International Advertising Sales, Paramount's barter advertising sales unit. 
"During his years of service with Paramount, Steve has been an integral factor in the 
success of our division," Salhany said. 

said it is not shying away from the one -hour 
format. "We're concentrating on the half - 
hours, but we've developed at least two 
[hour -long] concepts that can work without 
major losses." he said. 

For the 1988 -89 television season, dick 
clark productions produced 16 specials, six 
series (three for syndication, two for the 
USA Network and one for CBS), and two 
made -for -TV movies. In addition to the 
television fare, the company also produced 
a theatrical film for a summer release, as 

well as producing the American Bandstand 
Concert Tour, which is booked in more than 
100 cities and is scheduled to kick off in 
May. 
"I think we are probably the largest pro- 

ducer of specials in the business right 

now," said Clark. Among the most popular 
have been the Bloopers and Practical Jokes 
specials on NBC, which are co- hosted by 
Clark and Ed McMahon. The company pro- 
duced three new bloopers specials for NBC 
last year, with the one -hour shows airing in 
October, November and March respective- 
ly. Among the other 16 specials were five 
awards shows. The 16th Annual American 
Music Awards, a three -hour presentation on 
ABC, not only won its time period from 8- 
I I p.m. on Monday, Jan. 30, but was the 
second -highest -rated awards show behind 
the Academy Awards presentation. Other 
awards shows included the MTV Video Mu- 
sic Awards for MTV, The 5th Annual Soap 
Opera Awards, and The 24th Annual Acad- 
emy of Country Music Awards, both for 
NBC, and The 46th Annual Golden Globe 

Awards for TBS. 
Also in the specials category, the compa- 

ny produced Dick Clark's New Year's 
Rockin' Eve '89 for ABC. The 90- minute 
show was the highest rated New Year's 
special and has been for the past 10 years. 
ABC, which has carried the show for the 
past 17 years, has renewed the special 
through 1991. 

In the series department, the company 
had one network project, Dick Clark Pre- 
sents..., for CBS. The network ordered six 
episodes of the one -hour live variety series 
as substitute programing during the writers' 
strike. Airing in September and October, 
the show averaged an 8.5 rating and 15 

share for three broadcasts on Wednesday 
nights from 8 -9 p.m., and a 6.8/12 for its 
final three broadcasts on Saturdays from 8- 
9 p.m. 

The company produces two series for the 
USA Network, American Bandstand and 
USA's Camp Midnite. The former, which 
moved from syndication to USA April 8, is 
shown on Saturday from noon to 1 p.m. 
Camp Midnite, a 90- minute late -night talk 
and variety show, airs on Friday from mid- 
night to 1:30 a.m. The show, which pre- 
miered Jan. 6, is hosted by Kansas City 
radio personality Dick Wilson and features 
musical performances, comedians and in- 
terviews with entertainment personalities. 

Clark is also producing three series for 
syndication. Dick Clark's Golden Greats, 
produced in association with Television 
Program Enterprises, premiered last Sep- 
tember and airs weekly on 76 stations. Hot! 
Hot! Hot! , produced in association with 
Jaguar Entertainment and KNBC -TV Los An- 

Morton Downey Jr. 
alleges `skinhead' 
attack; officials 
are unable to 
verify report 
Incident at San Francisco airport 
leaves police puzzled; airport 
official says Downey told 
authorities he had been drinking 

Outspoken television personality Morton 
Downey Jr. last week alleged that he was 
attacked in a San Francisco International 
Airport restroom by an unspecified number 
of "skinheads" who cut his hair and drew 
swastikas on his face, shirt and pants. A 
spokesman for the airport, however, said 
that the police were "not able to substanti- 
ate" Downey's story. 

"There was a witness in close proximity 
to the restroom at the time," Ron Wilson, 
spokesman for the airport, told BROAD- 
CASTING, "plus other employes around the 
area. No one heard anything, saw anything, 
and no skinheads were found." Wilson also 
said that Downey told the police that he had 
been drinking. 

At approximately 11:30 p.m. Monday 
evening (April 24), Wilson said, airport 
police received an anonymous medical as- 

sistance call and found an "uncooperative" 
Downey in his limousine. "There were 
swastikas on his trousers, shirt and face, 
and his hair had been cut," said Wilson, 
"but he refused medical assistance and 
didn't want anything to do with airport po- 
lice or the medical people." 

Police did find a scissors and marking 
pen in an airport bathroom, Wilson ex- 
plained, and they are proceeding with an 
investigation. Downey was unavailable for 
comment, and his spokesmen refused to 
comment on the incident or its aftermath. 

Downey, who on Monday evening had 
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been attending a party on the 
boat of KOFY -TV San Francisco 
owner Jim Gabbert, was in San 
Francisco to help promote his 
talk show and KOFY -TV, the in- 
dependent station that began 
airing the program Monday 
night at 11 p.m. Last summer, 
San Francisco's KRON -TV can- 
celed Downey after 16 weeks 
due to pressure from groups 
objecting to what they per- 
ceived as his hostile remarks 
about homosexuals. 

Gabbert said of the incident: 
"On a scale of 0 -10, 10 being 
for real, 0 being a hoax, I'm at 
a 5. If, in fact, it is a hoax, I'm 
pulling the show, because that 
means all the promises he 
made [to various minority 

groups during his visit to San Francisco] 
were not real." 
Downey last month sent a letter to his affili- 
ates (BROADCASTING, April 3) announcing 
changes in his show in an attempt to recap- 
ture sagging station and advertiser interest. 

Gabbert also said there were "a lot of 
inconsistencies on the police's part, and on 
Downey's part. One of the reporters here 
noticed something that was real interesting, 
that makes me wonder. The swastikas were 
painted on backwards. Wouldn't you tend 
to do that if you were looking in a mir- 
ror?" D 
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Peregrine said last week it has cleared 60% of the country, 
including the top three markets for the seven -week summer 
syndication series, Healthy Lifestyles, produced by Hospital 
Satellite Network and hosted by Bruce Jenner and Jean Carol. 
KNec -Tv Los Angeles, wcBS -ry New York and wGBO(rv) Chicago 
have cleared the weekly program, airing from July 10 to Aug. 27. 
International Advertising Sales is selling the two- and -a -half min- 
utes of barter time in the show. Peregrine has also announced 
that The Spectacular World of Guinness Records has been re- 
newed for a third year. 

o 

Group W Productions said Merlin Olsen has been signed to 
host the next LifeQuest prime time special, scheduled to air in 

June. It will examine four popular diet plans, including Nutrisys- 
tern, Optifast, Pritikin and Weight Watchers. 

o 

Barris -Guber- Peters' proposed syndication talk show with Ken- 
ny Rogers is dead, according to sources. The company would 
not confirm that the project has been scrapped, but sources last 
week said that syndication division president Jeff WaJd has indi- 
cated privately the show will not go forward. The two final straws 
were said to be decisions by both WNBC-TV New York and WUSA-TV 

Washington to pull out last week. The latter, an earlier supporter 
of the project, was one of the few major market stations that had 
committed to airing the show in a good time period -4 p.m. 
WNBC -TV had the show scheduled for 2 a.m., as a backup pro- 
gram for next season Barris has confirmed that its Gong Show 
will not be back next season, and rep sources say that Dating 
Game and Newlywed Game are doubtful for next season. 

o 

geles, is a music -dance show similar to 
Bandstand, featuring more Latin music. 
Three half -hour pilot episodes were pro- 
duced last year, and the company is market- 
ing the show for syndication next fall. 

Trial By Jury, a half -hour strip, also 
scheduled for a fall launch, is produced in 
association with Bob Stewart Productions. 
The courtroom show, hosted by Raymond 
Burr, features reenactments of actual 
crimes. dick clark productions has received 
a I7 -week commitment from Viacom, 
which will distribute the series. 

dick clark productions produced two 
made -for -TV movies, one which aired last 
October; the second, set to air next fall, is 
in post- production. Liberace, produced in 
association with Republic Pictures, aired 
Oct. 2, 1988, scoring a 16.8/27, the sev- 
enth highest rated show of the week, and 
was ABC's only top-10 show that week. 
Under the Law, the Tracy Thurman Story, 
for NBC, is the true story of an abused wife 
who sues the police department for negli- 
gence in its attempt to keep her husband 
away from her. 

Cable sports service 
planned by Mizlou 
New 24 -hour service will be 
introduced at NCTA convention 

Mizlou Communications plans to launch a 
24 -hour cable sports news service on Jan. 
1, and will be debriefing cable operators at 
the National Cable Television Association 
convention later this month on its plans. 

John Steinlauf, Mizlou senior vice presi- 
dent, said the pilot is in production for the 
service, which will contain all original pro- 
graming, no repeats. "The format will be 
different than anything available today," 

Dominating the Emmys 
NBC dominated the sports Emmy 
Awards, bestowed by the National 
Academy of Television Arts & Sci- 
ences. It won 12, including six for its 
coverage of the summer Olympics. 
ABC won eight, CBS six, and ESPN, 
HBO and NFL Films, a syndicated 
program, each won one. 

XEROX 

Once a trademark, 
not always a trademark. 
They were once proud trademarks, now 
they're just names. They failed to take 
precautions that would have helped them 
have a long and prosperous life. 

We need your help to stay out of there. 
Whenever you use our name, please use it 
as a proper adjective in conjunction with 
our products and services: e.g., Xerox 

copiers or Xerox financial services. And 
never as a verb: "to Xerox" in place of "to 
copy;' or as a noun: "Xeroxes" in place of 
"copies" 

With your help and a precaution or two on 
our part, it's "Once the Xerox trademark, 
always the Xerox trademark:' 

Team Xerox. We document the world. 
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Disney development deals 

The Walt Disney Studios announced two development deals last 
week. Matt Williams, creator and former executive producer of 
ABC's hit series, Roseanne, has signed an exclusive, multiyear 
deal to develop network television series and theatrical motion 
pictures for the studio. Four writer -producers with The Golden 
Girls have also signed a development deal with Disney, under 
the banner KTMB Productions. 

Williams joins Disney from Carsey- Werner Productions, where 
he worked on the company's three hits, The Cosby Show (pro- 
ducer and executive story editor), A Different World (co- creator 
and pilot co- executive producer), and Roseanne. Midway 
through the season just ended, Williams left Roseanne after a 

highly publicized dispute with the series's star, Roseanne Barr. 
Williams described his parting with Carsey -Werner as "amica- 

ble." 
The deal with KTMB Productions includes former Golden Girls 

co- executive producers and head writers Kathy Speer, Terry 
Grossman, Mort Nathan and Barry Fanaro. All four have earned 
Emmy Awards for their work on the program 

The four writer -producers have been associated with Golden 
Girls producer Witt- Thomas -Harris for the past nine years. They 
have been with the show since its inception in 1985. The program 
has wrapped up production for the current season, and none of 

the four will be associated with it next season. Among the re- 

placements named last week by WTH is Marc Sotkin, who was 
named co- executive producer, joining Paul Junger Witt and Tony 
Thomas in that capacity. In addition, Tom Whedon and Philip 
Lasker were named supervising producers. Sotkin and Whedon 
join Girls from another WTH show, the first -run comedy, It's a 
Living, which has just concluded its original production run. 

Lasker joins the company from Danny Arnold Productions, where 
he worked on the short-lived Joe Bash series seen on ABC. 

Only one thing is 
keeping us from being 

America's best radio station. 

YOU. 
You're an innovative General Manager in a Top 10 market with a track 
record of financial success, personal integrity and hard work. And 

you're looking for an organization on the cutting edge of radio. 

We're reinventing radio with our all- contemporary Christian music for- 
mat; we've already got more listeners than any other similar station in 

the nation. 

We're perfect for each other. Let's build America's best radio station 
together. Stop by Hospitality Suite 121 (732 -5111) on the Las Vegas 
Hilton 2nd floor to visit with our owner. Or call us in Dallas at 

214/630 -8920 for an interview. 

94.1 XLTY 

7700 Carpenter Freeway Dallas, 7èxas 75247.214/630 -8920 
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said Steinlauf. ESPN, CNN, Headline 
News and SportsChannel America all have 
wrap -up sports news programs through 
their weekday and weekend schedule, but 
Steinlauf said: "We don't view current pro- 
graming as the competition." 

The programing "will be designed for 
the shorter attention span of today," he 
said. "Viewers will tune in and out several 
times a day." 

Commonwealth Associates has helped 
raise $4 million in a public offering and 
another $14 million in warrants and other 
lines of credit to fund the venture. The 
stock was sold in $6 units. Mizlou plans to 
use much of its existing infrastructure (it's 
been a sports syndicator for over 26 years) 
to hold down costs on launching the new 
service. (Steinlauf said Mizlou intends to 
hire from the cable ranks to bring in cable 
marketing and affiliation expertise.) Stein - 
lauf said the service will not spend money 
for sports rights packages. Feature stories, 
in -depth analysis, highlights and talk shows 
will typify the programing. 

Using freelancers in cities nationwide, 
the service will also be able to go live to 
sporting events and provide audio reports, 
for instance, of a no -hitter in progress, then 
show highlights of the previous innings 
once they are concluded, said Steinlauf. 

Steinlauf said Mizlou is targeting Jan. 1, 
the date when syndicated exclusivity will 
kick in and when channel capacity con- 
straints may be eased in the cable industry. 
Mizlou has had some "informal discus- 
sions" with MSO's, said Steinlauf. 

Mizlou plans to charge a "modest, low - 
cost" license fee, said Steinlauf, but there 
are long -term hopes that advertising will 
make up the bulk of Mizlou's revenue. 
Mizlou plans to make the service attractive 
by providing "more avails than most of the 
networks," said Steinlauf. Most networks 
provide affiliates two to three minutes of 

Dangerous rights 

World TV and home video rights to 
six -hour mini -series, A Dangerous 
Life, have gone to ITC Distribution of 
Studio City, Calif. The $13 million pro- 
duction, a dramatic recreation of the 
fall of Philippine President Ferdinand 
Marcos, starring Gary Busey as an 
American TV journalist, aired on HBO 
in November 1988. 



`Summer season' week one: NBC 13.3, CBS 11.8, ABC 11.6 
Nielsen Net Show Nielsen Net Show Nielsen Net .. Show 

1. 26.3/39 A Roseanne 38. 12.5/21 A thirtysomething 75. 5.7/11 N Dream Street 
2. 20.6/37 N Cosby Show 39. 12.5/20 C Newhart 76. 5.6/11 F 21 Jump Street 
3. 20.2/31 A Have Faith 40. 12.1/22 C People Magazine on TV 77. 5.2/8 F Garry Shandling Show 
4. 19.9/34 N Different World 41. 11.9/22 N Nightingales 78. 4.59 A Men 
5. 19.7/32 N Cheers 42. 11.8/20 N My Two Dads 79. 4.5/8 F Cops 
6. 19.2/30 A Wonder Years 43. 11.6/19 N Family Ties 80. 4.4/7 F Tracey Ullman Show 
7. 18.6/34 N Golden Girls 44. 11.4/21 C CBS Friday Movie 81. 4.0/7 F Duet 
8. 185/36 C 60 Minutes 45. 10.9/18 A Dynasty 82. 3.3/6 F Beyond Tomorrow 
9. 171/32 N Empty Nest 46. 10.9/18 C CBS Sunday Movie 83. 2.9/6 F Reporters 

10. 
11. 

17.5/35 N 
17.129 A 

Hunier 
Who's the Boss? 

47. 
48. 

10.8/23 
10.6/18 

A 
C 

Perfect Strangers 
Equalizer Cassandras 

12. 17.128 N NBC Sunday Movie 49. 10.6/18 A Coach 
13. 17.0/30 C Knots Landing 50. 10.6/19 C 48 Hours (Week ending April 16) 
14. 16.2/27 C Murder, She Wrote 51. 10.6/17 F Married _With Children 
15. 15.6/29 A 20/20 52. 10.6/22 N One of the Boys Rank Rtg Program Stns Covg 
16. 15.5/25 N Matlock 53. 10.5/19 A China Beach 
17. 15.5/27 N Unsolved Mysteries 54. 10.4/17 C Rescue: 911 1. 14.4 Wheel of Fortune. syn. 229 99 
18. 15.4/25 N Nick and Hillary Special 55. 10.2/18 C Heartland Special 2. 12.5 Jeopardy 212 98 
19. 15.2/25 A ABC Mystery Movie 56. 10.1/17 A Robert Guillaume Show 3. 10.1 Cosby Show 197 97 
20. 
21. 
22. 
23. 

14.8/25 C 
14.7/24 A 
14.7/26 N 

14224 A 

Jake and the Fatman 
ABC Sunday Movie 
ALF 
Head of the Class 

57. 
58. 
59. 
60. 

9.8/16 
9.6/17 
9.3/19 
8.9/17 

C 
F 

C 
C 

Heartland 
America's Most Wanted 
Beauty and the Beast 
Jesse Hawkes 

4. 
5. 
6. 

9.9 Star Trek 235 97 
8.5 Oprah Winfrey Show 208 98 
7.7 Wheel of Fortune, wknd. 186 85 

24. 14.0/23 N Night Court 61. 8.9/16 C Live -In 7. 6.9 Entertainment Tonight 166 93 
25. 13.9/25 A Growing Pains 62. 8.9/15 C This is America: C. Brown. par 8. 6.8 Univ. Pictures Debut Net. 139 95 
26. 13.8/21 C Deisgning Women 63. 8.4/15 C Bugs Bunny Bustin Out 9. 6.2 Current Affair 146 89 
27. 13.8/22 C Murphy Brown .64. 7.8/15 C West 57th 10. 6.1 Donahue 222 98 
28. 
29. 
30. 
31. 

13.524 N 

13.4/24 A 
13.2/26 A 
13.221 N 

L.A. Law 
Just the Ten of Us 
Full House 
NBC Monday Movie 

65. 
66. 
67. 
68. 

7.5/13 
7.2/14 
7.2/13 
6.8/13 

A 
A 
N 

N 

Burning Questions 
Mission: Impossible 
Hogan Family, special 
Quantum Leap 

11. 
12. 
13. 

5.9 People's Court 190 93 
5.9 Star Search 144 95 
5.7 Gerald() 196 98 

32. 13.2/22 N Nearly Departed 69. 6.5/13 N Little Bit Strange 14. 5.0 Color Classic Network Two 162 95 
33. 13.0/21 N NBC Tuesday Movie 70. 6.2/11 A ABC Family Classic 15. 5.0 Mama's Family, syn. 178 86 
34. 12.9/24 A Mr. Belvedere 71. 6.2/13 N Jim Henson Hour 16. 5.0 Superboy 170 91 
35. 12.8/20 C CBS Tuesday Movie 72 6.1/12 A Incredible Sunday, special 
36. 12.722 A MacGyver 73. 5.9/11 A Man Called Hawk 6.7 Wrestling Network 143 90 
37. 12.6/24 N Amen 74. 5.9/10 A Moonlighting 9.7 World Wrestling Fed. 250 97 

local avails. Steinlauf said that cable opera- 
tors find the most success in selling local 
advertising in ESPN and CNN, and Miz- 
lou's yet untitled network should fall into 
that category. There are no plans to provide 
equity for cable affiliates, said Steinlauf, 
but acknowledged they can buy into the 
public offering like anybody else. 

Hispanorama Inc. an independent, 
Hispanic -owned production compa- 
ny, has been formed to produce 
Spanish -language TV programs for 
domestic and international syndica- 
tion. Company has also signed a dis- 
tribution deal with LBS, marking the 
first time a major American syndicator 
has entered the Hispanic market, ac- 
cording to the company. Its first show 
is a daily, one -hour talk show strip, TV 
Cdn Barrai, scheduled to begin air- 
ing in the U.S. and abroad this month. 
The series has been cleared in eight 
domestic markets -Miami; Washing- 
ton; Boston; Hartford, Conn.; Tucson, 
Ariz.; Albuquerque, N.M., and Lare- 
do and Brownsville, both Texas. Bar- 
rai will also be seen in Puerto Rico, 
Venezuela and Ecuador. The second 
project, according to President -CEO 
Marcelino Miyares, is Medi -Mundo, a 

health- oriented program scheduled to 
debut in May. A third show, aimed at 
Hispanic teenagers, is also in devel- 
opment. These and other programs 
will be produced at New York's Time 
Square Studios. 

MEL TRAUNER 

Associate and friend to all of us. 

We'll miss you, Mel. 

The Buckley Broadcasting Corporation 
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Closing 

Apr 

Closing 
Wed Wed 

26 Apr 19 
Net 

Change 

BROADCASTING 

N (CCB) Capital Cities/ABC 419 12 411 1/2 2 

N (CBS) CBS 193 1/2 187 3/8 6 1/8 

A (CCU) Clear Channel 13 1/2 13 1/2 

A (HTG) Heritage Media 5 4 7/8 1/8 
O (JCOR) Jacor Commun. 6 7/8 6 1/4 5/8 

0 (LIMB) LIN 89 5/8 90 5/8 - 1 

O (OBCCC) Olympia Broad 2 1/2 2 12 
O (OSBN) Osborn Commun 8 3/4 8 1/2 1/4 

O (OCOMA) Outlet Commun 29 3/4 29 1/4 1/2 

A (PR) Price Commun. 6 7/8 7 1/4 - 3/8 
O (SAGB) Sage Broadcasting 5 5 

O (SCRP) Scripps Howard 64 60 4 

O (SUNNC) SunGroup Inc 1 5/8 1 5/8 
O (TLMO) Telemundo 5 1/2 6 - 1/2 

O (TVXGC) TVX Broadcast 3 1/8 3 1/8 

O (UTVI) United Television 33 3/4 33 1/4 1/2 

Market 
Capitali- 

Percent PIE =ion 
Change Ratio (000,000) 

00.48 
03.26 
00.00 
02.56 
10.00 

- 01.10 
00.00 
02.94 
01.70 

-05.17 
00.00 
06 66 
00.00 

-08.33 
04.16 
01.50 

BROADCASTING WITH OTHER MAJOR INTERESTS 

N (BLC) A.H. Belo 29 1/4 27 5/8 15/8 05.88 

O (ASTVC) Amer. Comm. & TV. 1/32 1/32 00.00 
N (AFL) American Family 19 19 1/8 - 1/8 - 00.65 
O (ACCMA) Assoc. Commun. 36 34 3/4 1 1/4 03.59 
O (BMAC) BMA Corp. 33 12 32 1/2 1 03.07 
N (CCN) Chris -Craft 33 1/8 31 3/4 1 3/8 04.33 
O (DUCO) Durham Corp 32 3/4 33 - 1/4 -00.75 
N (GCI) Gannett Co 41 1/8 41 3/8 - 1/4 -00.60 
N (GY) GenCorp 18 1/4 17 3/8 7/8 05.03 

O (GMXC) GMX Commun. 3/32 3/32 00.00 
O (GACC) Great Amer. Comm 11 1/4 10 7/8 3/8 03.44 

N (JP) Jefferson -Pilot 34 34 3/4 - 3/4 - 02.15 
N (KRI) Knight- Ridder 48 1/2 47 3/8 - 7/8 -01.84 
N (LEE) Lee Enterprises 27 3/4 26 3/4 1 03.73 
N (LC) Liberty 36 36 00.00 
N (MHP) McGraw -Hill 74 70 5/8 3 3/8 04.77 
A (MEGA) Media General 35 1/4 35 1/8 1/8 00.35 
N (MDP) Meredith Corp. 32 7/8 32 5/8 01.93 
N (MCG) Mich. Energy 33 31 5/8 1 3/8 04 34 

O (MMEDC) Multimedia 99 95 1/2 3 1/2 03.66 
A (NYTA) New York Time 28 1/2 28 3/4 - 1/4 -00.86 
N (NWS) News Corp. Ltd. 19 3/8 19 1/2 - 1/8 -00.64 
O (PARC) Park Commun. 30 3/4 28 1/2 2 1/4 07.89 
O (PLTZ) Pulitzer Publishing 27 3/4 26 13/4 06.73 
N (REL) Reliance Group Hold 4 3/4 4 7/8 - 1/8 - 02.56 

O (RTRSY) Reuters Ltd. 37 3/8 36 5/8 3/4 02.04 

0 (STAUF) Stauffer Commun. 138 138 00.00 
N (TMC) Times Mirror 37 1/2 37 3/8 1/8 00.33 
O (TMCI) TM Communications 5/16 7/32 3/32 42.85 
N (TAB) Tribune 45 7/8 46 3/4 - 7/8 -01.87 
A (TBSA) Turner Bcstg. 'A' 33 1/4 27 3/8 5 7/8 21.46 
A (TBSB) Turner Bcstg. 'B' 30 1/4 26 1/2 33/4 14.15 
A (WPOB) Washington Post 235 1/2 230 1/2 5 02.16 

PROGRAMING 

O (SP) Aaron Spelling Prod 7 7/8 8 - 1/8 -01.56 
O (ALLT) All American TV 3 1/8 3 1/8 00.00 
O (BARS) Barris Indus 8 1/2 8 5/8 - 1/8 -0144 
N (KO) Coca -Cola 53 5/8 52 3/4 7/8 01.65 
A (CLR) Color Systems 1 1/4 1 3/8 - 1/8 - 09.09 
N (KPE) Columbia Pic. Ent 18 3/4 18 1/4 1/2 02.73 
O (CAVN) CVN Cos 14 3/4 14 1/2 1/4 01.72 
A (DEG) De Laurentiis Ent 9/16 3/4 - 3/16 -25.00 
O (dcpl) dick clerk prod. 5 4 3/4 1/4 05.26 
N (DIS) Disney 84 3/8 84 3/8 00.00 
N (DJ) Dow Jones & Co 34 3/8 33 1 3/8 04.16 
O (FNNI) Financial News 8 8 1/8 - 1/8 -01.53 
A (FE) Fries Entertain 2 5/8 2 3/4 - 1/8 -04.54 
N (GW) Gulf + Western 53 3/4 52 1/2 1 1/4 02.38 
A (HHH) Heritage Entertain 1 3/4 1 5/8 1/8 07.69 
A (HSN) Home Shopping Net. 6 1/4 6 3/8 - 1/8 -01.96 
N (KWP) King World 25 5/8 25 3/8 1/4 00.98 
N (MCA) MCA 56 55 3/4 1/4 00.44 
N (MGM) MGM /UA Commun 18 1/8 18 1/8 00.69 
A (NHI) Nelson Holdings 15/16 7/8 1 /16 07.14 
A (NWE) New World Enter 8 3/4 8 3/4 00.00 
0 (NNET) Nostalgia Network 2 1/8 1 5/8 1/2 30.76 
N (OPC) Orion Pictures 19 1/2 17 3/4 1 3/4 09.85 

25 6.685 
10 4.572 
24 52 
-6 56 

-15 67 
57 4.631 

6 

-7 44 

-11 194 

-5 86 
.7 

51 
-2 

19 

660 
3 

42 

18 

55 370 

11 308 
2 

16 1.538 
515 

90 351 
73 721 

27 276 
20 6,658 

1 579 
1 579 

11 296 
14 1,342 
17 2,644 
19 689 
13 334 
22 3.568 
23 994 
13 

21 89 
96 1.089 
14 2,336 
10 5.162 
24 424 
19 290 

5 356 
25 31.032 

18 
1 

25 
-6 
-4 
16 

4.852 
2 

3.500 
724 
658 

3.024 

6 144 

6 
.4 as 

22 20.131 
6 

267 2,057 
12 256 

6 

12 41 

25 11,186 
16 3.310 
36 96 
11 13 

9 3,230 
1 8 

28 544 
16 739 
30 4.071 

.10 908 
-9 25 
24 94 

-2 11 

17 336 

deK 
Closing 

Wed 

Apr 26 

Market 
Closing Capitali- 

Wed Net Percent P/E ration 
Apr 19 Change Change Ratio (000,000) 

PROGRAMING 

O (MOVEO) Peregrine Ent 38 5'16 1/16 20.00 -12 
N (PLA) Playboy Ent 13 58 12 3/4 7/8 06.86 15 128 

O (ONTX) Ointes 5 1/8 5 1/2 3/8 - 06.81 -11 35 
O (OUCH) OVC Network 11 3/8 11 1/8 1/4 02.24 -23 115 

O (RVCC) Reeves Commun 4 7/8 5 1/8 1/4 -04.87 24 61 

O (RPICA) Republic Pic. 'A' 10 1/4 10 1/4 02.50 113 43 
O (SMNI) Sat. Music Net 5 7/16 55/16 1/8 02.35 49 48 
N (WCI) Warner 08 1/4 47 3/4 1/2 01.04 25 6.086 
O (WONE) Westwood One 8 3/4 8 1/2 1/4 02.94 11 126 

SERVICE 

O (AMEA) A.M.E. Inc 9 1/2 9 3/4 - 1/4 - 02.56 10 46 
0 (AGRP) Andrews Group 5 1/8 5 5/8 - 1/2 -08.88 -1 33 
0 (BSIM) Burnup & Sims 22 1/8 22 5/8 - 1/2 -02.20 48 353 
N (CO) Comsat 32 1/8 32 1/2 - 3/8 - 01.15 -12 589 
N (DNB) Dun 8 Bradstreet 53 1/4 53 7/8 - 5/8 -01.16 20 8.094 
N (FCB) Foote Cone & B. 23 7/8 23 3/4 1/8 00.52 11 199 
O (GREY) Grey Advertising 122 121 1/2 1/2 00.41 16 148 
O (IDBX) IDB Communications 7 1/2 8 1/4 - 3/4 - 09.09 30 30 
N (IPG) Interpublic Group 42 1/4 41 7/8 3/8 00.89 18 948 
O (OGIL) Ogilvy Group 32 1/2 34 3/4 - 2 1/4 -06.47 16 463 
O (OMCM) Omnicom Group 20 5/8 20 1/2 1/8 00.60 14 507 
N (SAA) Saatchi & Saatchi 13 1/2 14 5/8 - 1 1/8 - 07.69 6 1,967 
0 (TLMT) Telemation 2 1 7/8 12 06.66 8 9 

A (UNV) Unitel Video 13 1/4 13 1/4 01.92 19 28 

CABLE 

A (ATN) Acton Corp 22 1/8 19 1/8 3 15.68 3 26 
O (ATCMA) Amer. TV & Comm. 46 3/8 42 1/2 3 7/8 09.11 103 5,044 
O (CTEX) C Tee Corp 55 51 4 07.84 24 302 
A (CVC) Cablevision Sys. 'A'. 42 3/4 39 7/8 2 7/8 07.21 -14 899 
O (CNCAA) Centel Cable 43 7/8 43 7/8 00.00 141 1.096 
N (CNT) Centel Corp 66 1/4 66 3/8 1/8 - 00.18 18 2,881 
O (CMCSA) Comcast 22 3/4 21 3/4 1 04.59 -103 1,017 
A (FAL) Falcon Cable Systems 19 1/2 19 3/4 1/4 -01.26 -60 124 

0 (JOIN) Jones intercable 17 1/8 16 1/4 7/8 05.38 53 218 
T (MHP.0) Maclean Hunter 'X' 12 1/8 12 3/8 1/4 - 02.02 33 893 
T (RCI.A) Rogers Commun. 'A' 115 116 1 - 00.86 -176 1.422 

T ( RCI.B) Rogers Commun. 'B' 93 96 1/2 3 12 - 03.62 -143 1,150 
O (TCAT) TCA Cable TV 34 3/4 34 1/8 5/8 01.83 88 419 
O ( TCOMA) Tele- Commun 33 3/8 32 3/8 03.08 66 5.051 
N (TL) Time Inc 116 5/8 115 1/4 1 3/8 01.19 27 6.816 
O (UACI( United Art. Commun. 35 7/8 33 3/4 2 1/8 06.29 298 1.473 

N (UCT) United Cable TV 39 3/8 38 3/8 02.60 -207 1.467 
N (VIA) Viacom 48 3/4 40 3/4 8 19.63 -6 2.601 
N (WU) Western Union 2 1/4 2 1/4 00.00 71 

O (WSMCA) WestMarc 24 1/4 20 1/2 3 3/4 18.29 30 348 

ELECTRONICS/MANUFACTURING 

N (MMM) 3M 70 7/8 70 3/4 1/8 00.17 17 16.123 
N (ARV) Arvin Industries 22 1/2 21 1/4 1 1/4 05.88 9 428 
O (CCBL) C -Cor Electronics 12 1/2 14 1/2 - 2 -13.79 20 25 
N (CHY) Chyron 3 3/4 3 7/8 - 1/8 -03.22 13 38 
A (COH) Cohu 13 7/8 14 1/4 - 3/8 -02.63 13 25 
N (EK) Eastman Kodak 47 3/8 47 3/8 00.00 13 16.055 
N (GRL) Gen. Instrument 31 3/4 29 7/8 1 7/8 06.27 -23 1,061 

N (GE) General Electric 48 47 7/8 1/8 00.26 20 43.936 
O (GETE) Geotel Inc 11/16 11/16 00.00 -2 2 
N (HAS) Harris Corp. 29 1/8 28 3/4 3/8 01.30 13 1.192 
0 (ITEL) Itel Corp 21 5/8 21 3/8 1/4 01.16 50 574 
N (MAI) MIA Corn. Inc 7 7/8 7 3/4 I/8 01.61 -5 213 
N (IV) Mark IV Indus. 12 12 00.00 7 129 

O (MCDY) Microdyne 3 3/4 3 3/4 00.00 -2 16 
O (MCOM) Midwest Commun. 5 5/8 5 5/8 00.00 13 16 

N (MOT) Motorola 48 46 5/8 - 5/8 -01.34 19 5,947 
N (OAK) Oak Industries 1 3/8 1 1/4 1/8 10.00 13 103 
A (PPI) Pico Products 1 1/2 1 1/2 00.00 -30 5 
N (SFA) Scl- Atlanta 14 5/8 15 3/8 - 3/4 - 04.87 12 342 
N (SNE) Sony Corp 50 1/4 51 1/4 - 1 -01.95 82 11,619 
N (TEK) Tektronix 22 1/2 22 1/2 02.27 750 623 
O (TLCR) Telecratter 43/16 4 5/8 - 7/16 - 09.45 19 6 

O (TVTK) Television Tech 1 1/2 1 9/16 - 1/16 - 04.00 150 10 

N (VAR) Varian Assoc 27 26 1/2 1/2 01.88 . 142 589 
N (WX) Westinghouse 56 3/8 55 1/4 1 1/8 02.03 11 8,092 
N (ZE) Zenith 18 3/8 19 1/8 - 3/4 -03.92 -23 476 

Standard & Poor's 400 353.98 354.30 - 00.32 - 00.09 

T.Toronto, A- American, N -NYSE, 0 -OTC. Bid prices and common A stock used unless otherwise Standard 8 Poor's or as obtained by Broadcasting own research. 
noted. P/E ratios are based on earnings per share for the previous 12 months as published by 
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Sherman Broadcasting Corporation 
has acquired through its wholly owned subsidiary KKRD Inc., 

KKRD (FM) 
Wichita, Kansas 

from 

Osborn Communications 
Corporation 

The undersigned acted as financial advisor to, 
arranged the bank financing for, provided subordinated 
bridge financing to, and made an equity investment in 

Sherman Broadcasting Corporation. 

Ocean Capital Corporation 
New York Los Angeles Perth 

February 1989 



Hostetter, Sparkman. Jones and Turner 

Turner to launch 
Program, designed as teaching tool 
for educators, draws support of 
several major cable operators; 
battle lines with Whittle now drawn, 
with latter's operation providing 
schools equipment and ads 

Ted Turner announced last week that CNN 
would provide a 15- minute news and infor- 
mation program for the nation's 25,000 sec- 
ondary schools beginning Aug. 14, de- 
signed for teachers to use as an educational 
tool in their classrooms. Turner was joined 
at a Washington press conference by sever- 
al other cable programers and operators 
who voiced their support for the venture 
and reviewed other educational efforts of 
which they have been a part. 

The move comes as Whittle Communica- 
tions is completing its test of sending a 
news and information program to schools. 
Whittle plans an announcement of the test 
results in several weeks. 

There are two major differences in the 
two programs. Whittle provides much more 

Davatzes and Lamb 

`CNN Newsroom' in high schools 
equipment to schools (TV sets, VCR's and 
a satellite dish), but at the same time incor- 
porates two minutes of advertising in its 14- 
minute program. Turner, who thought 
about using some underwriting, decided 
hours before the press conference to forgo 
underwriting, based on a request by the 
American Association of School Adminis- 
trators. The advertising underwriting ques- 
tion has been the subject of much discus- 
sion by educators, as they view proposals to 
bring TV programing to classrooms. 

CNN Newsroom, as the program will be 
called, will be carried on CNN each week- 
day at 3:45 a.m., for schools to tape and 
use whenever and however they wish. The 
first part of the program will capsulize the 
day's news; the rest will examine an issue 
in greater depth. Turner said science, 
health, environment, business and world 
affairs issues will be among topics ad- 
dressed. CNN will also provide teaching 
guides to help teachers use the material. An 
advisory committee will be established to 
oversee the program. Turner said a separate 

Early start 
NBC's eagerness to reach jurors in the Oliver North trial bought the network more 
trouble than access. Notes on NBC letterhead were slipped under the doors of the 
jurors' homes over the April 22 -23 weekend, expressing requests for interviews once 
the trial was over. The notes contained the telephone number of the NBC News 
bureau in Washington. 

Judge Gerhard Gesell said at a brief hearing Monday April 24, that U.S. marshals 
had found the requests when they picked up the jurors' mail over the weekend. The 
jurors are being sequestered during their deliberations. Gesell said the marshals told 
one juror about the request and that the juror "expressed anger to the others...who in 

turn expressed concern and said they didn't want to have anything to do with NBC 
News." Gesell described the approach as "most inappropriate, improper conduct" 
and "quite disrespectful" to the jurors' service. Prosecutor John Kecker criticized the 
approach as "outrageous." North's lawyers declined to comment. 

NBC News president Michael Gartner saw nothing wrong with the approach. "lt was 
just good reporting," he said in answer to a question following a luncheon speech to 
the New York Academy of Television Arts And Sciences last Wednesday. "lt wasn't 
intended to interfere with the judicial process." Gartner said the notes were not 
intended to be seen by jurors until the end of the trial. We weren't interfering with the 
jury's deliberations." 
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staff at CNN will produce the segment. 
"This service is a very high priority for 

TBS," said Turner, acknowledging that the 
effort will cost several million dollars, 
which will not be recouped since the info - 
mercial portion has been dropped. CNN is 
profitable, he said, and "we're just going 
to absorb the cost of it.... The amount of 
revenue was not worth the possible objec- 
tions that were raised." 

Whittle issued a statement last week say- 
ing: "We wish the cable industry the best 
of luck in its endeavor to bring free news 
and information programing to schools. 
Channel One [the Whittle program] ad- 
dresses what has been the gap between need 
and delivery in the past by providing all the 
components necessary to deliver news and 
information programing to students." 
Whittle is offering schools satellite dishes, 
VCR's and TV sets to receive its program- 
ing, at a cost that will reach several hundred 
million dollars if Whittle signs up 8,000 
school systems, its target after several years 
of operation. Whittle estimates that only 
one in 10 classrooms have monitors and 
even fewer have VCR's. (Whittle is 50% 
owned by Time Inc., which is also a stock- 
holder and board member of Turner.) 

Answering a question about whether 
CNN Newsroom would compete with Whit- 
tle, Turner said: "You'll have to draw your 
own conclusion." Jim Oglesby, president 
of the National School Board Association, 
who said the CNN program "will be a 
major teaching tool that will broaden the 
student's information and knowledge of the 
world around," had the same reaction to 
the Whittle question: "We wholeheartedly 
support this [Turner's] endeavor." He add- 
ed that having VCR's is not a major prob- 
lem for schools; having access to informa- 
tion and knowing how to use it has been the 
problem. 

(In addition to obstacles to wiring 
schools for cable, there is a cable copyright 
matter that has prevented educators from 
making greater use of cable programing. 



For services such as CNN or C -SPAN, 
which own their own copyright, there is 
very little problem. But it is a different 
matter with Arts & Entertainment and Dis- 
covery, both of which were at the press 
conference delineating their educational ef- 
forts, because many schools, fearful of a 
lawsuit, have stayed away from using much 
of their material without knowing whether 
they would be sued for copyright infringe- 
ment. Discovery, for instance, is planning 
to create a block of programing copyright - 
free, as it were, for schools to use.) 

On hand from the cable operator side, 
which will play a key role in providing 
cable service to schools so they can tape 
CNN Newsroom, were Continental Chair- 
man Amos Hostetter, Jones Intercable 
Chairman Glenn Jones and J.C. Sparkman, 
executive vice president, Tele- Communica- 
tions Inc. The operators said they would 
work to bring cable to all schools in their 
franchises. The question of who would pay 
to wire the school and provide television 
sets and VCR's, if needed, are matters for 
local schools and cable operators to negoti- 
ate. Sparkman indicated TCI would help in 
severely disadvantaged school districts to 
bring the materials needed so students can 
access the programing. ICI, or its affili- 
ates, have major stakes in cable operations 
in Chicago, Washington, Pittsburgh, St. 
Louis and Baltimore. Sparkman also said 
TCI has spent several million dollars to 
wire over 70% of the schools in its fran- 
chises and offers schools beyond cable ar- 
eas a dish at cost, $1,200 to $1,300. The 
operators will provide basic cable service to 
the schools free of charge, said Hostetter. It 
is estimated that 55% to 60% of all schools 
have cable hookups available and that 80% 
of the schools are in cable franchise areas. 

Arts & Entertainment President Nick Da- 
vatzes discussed A &E's ongoing education- 
al efforts -its use of study guides for A &E 
programing that have gone to 15,000 high 
schools -which will be expanded with sev- 
eral more planned for the fall. Davatzes 
said roughly 30% of A &E's schedule has 
programing of educational merit. 

C -SPAN also logged in, with Chairman 
Brian Lamb pointing out that 3,200 teach- 
ers use C -SPAN in the classroom, and C- 
SPAN's video archive at Purdue University 
is available for school use. This fall, C- 
SPAN will be sending out a program, prob- 
ably about 10 minutes in length, each 
week, on "how the process works," draw- 
ing on its coverage of the House and Sen- 
ate. It is designed for schools to tape and 
use later in the classroom, Lamb said. 

One of the underlying themes of the 
press conference was to draw attention to 
the cable industry's past efforts in educa- 
tion. "For 10 years, we've been struggling 
to draw attention to our educational ef- 
forts," said Lamb, acknowledging the chal- 
lenges in helping schools to find the pro- 
gram and advising them on how to use it. 
"Very rarely do we get credit for anything 
but raising rates," said Sparkman. Da- 
vatzes said cable's educational efforts "do 
not seem to get across. If you explore the 
level of commitment...[by cable], it far sur- 
passes the kind of activity in other me- 
dia." 

Chinese menu 
The major networks will be sending corre- 
spondents and -in the case of CBS and 
CNN -anchors next month to cover the 
summit in China between Soviet leader 
Mikhail Gorbachev and Chinese leader 
Deng Xiaoping. It will mark the first meet- 
ing between the leaders of the two Commu- 
nist giants since 1958, and it will attract the 
largest assemblage of American correspon- 
dents abroad since the funeral of Japanese 
Emperor Hirohito in February, which was 
followed by President Bush's side trips to 
China and Korea. 

For CBS News, Dan Rather and Charles 
Kuralt will anchor "The New Face of Com- 
munism," the headline CBS News has giv- 
en to the coverage. They will be accompa- 
nied by correspondents Bruce Morton, 
Susan Spencer, Bob Simon, Barry Petersen 
and John Sheahan, who will report for the 
Evening News and CBS This Morning. Kur- 
alt will anchor a 90- minute edition of Sun- 
day Morning May 14, and Rather will an- 
chor The CBS Evening News from different 
locations in Beijing on each of the next five 
nights. 

CNN's Bernard Shaw will anchor that 
network's coverage from May 15 through 
May 18. The correspondents assigned to the 
story are Steve Hurst, the Moscow bureau 
chief, and Mike Chinoy, the Beijing bureau 
chief. Jeanne Moos, who is normally based 
at the New York bureau, is being assigned 
to provide coverage from what a CNN 
spokesman said would be the "wide -eyed 
perspective" of an American who, like her, 
has never visited China. 

Neither of the other networks' anchors - 
ABC News's Peter Jennings or NBC 
News's Tom Brokaw -is making the trip. 
They will remain in New York. ABC 
News's Richard Threlkeld is already in 
Beijing and will file stories before the start 
of the summit. Other ABC correspondents 
assigned to the story are Jim Laurie, Mos- 
cow bureau chief; Mark Litkey, who covers 
Asia, and Todd Carrel, Beijing bureau 
chief. Nightline will be represented by 
James Walker. NBC's crew will include 
Keith Miller, the correspondent assigned to 
China, and Bob Abernethy, Moscow bu- 
reau chief. Bob Boettcher will also report 
on the summit for the network. 

Sexual statistics 
Only 6% of the top media jobs and 
25% of middle management jobs are 
held by women. The two studies, re- 
leased at a Gannett Foundation 
Women, Men and Media conference, 
also say that since 1975, the percent- 
age of women correspondents on net- 
work nightly newscasts has increased 
only six percentage points -to 
15.8 % -in 1989. According to the 
February 1989 study, the percentage 
of stories filed by women were as fol- 
lows: ABC, 10.5 %; CBS, 22.2 %, and 
NBC 14.4 %. The study also said that 
in all media, print and broadcast, 
women earn 64 cents for every dollar 
men earn. 
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Group -owned top -10 radio stations show 
overall decline in audience share 

Comparison of 1988 -89 Arbitron 
ratings shows audience share more 
often decreasing than increasing 
during winter '89 

Top -10 market radio stations owned by 
groups saw more declines than increases in 
audience share during winter '89, based on 
a comparison with Arbitron ratings for the 
same period last year. The findings, which 
represent a selection of 10 groups with at 
least six stations each in the top 10 markets, 
reflect overall listening and not key demo- 
graphics for the individual stations. Many 
of the properties listed, which include re- 
cent station acquisitions, remain market 
leaders despite dips in rating share. 

CBS Broadcast Group 
The CBS Radio Division saw a rise at five 
of its 16 radio stations in the top 10 mar- 
kets. Stations experiencing an increase 
were oldies WCBS -FM New York; from 4.3 
to 4.7; news KNX(AM) Los Angeles, from 
3.0 to 3.6; AOR KRQR(FM) San Francisco, 
from 2.5 to 2.8; news -talk WCAU(AM) Phila- 
delphia, from 2.6 to 3.5, and oldies 
WOGL(FM) Philadelphia, from 3.0 to 3.4. 
Those taking a dip were news WCBS(AM) 
New York, from 3.4 to 2.7; CHR WBBM -FM 

Chicago, from 4.2 to 3.8; news -talk 
KCBS(AM) San Francisco, from 4.7 to 4.6; 
oldies WODS(FM) Boston, from 4.8 to 4.7; 
adult contemporary WLTr(FM) Washington, 
from 3.6 to 3.5; AOR KTXQ(FM) Dallas, 
from 4.6 to 3.6; adult contemporary 
KLTR(FM) Houston, from 4.5 to 3.7, and 
news WBBM(AM) Chicago, from 6.3 to 4.8. 
KODJ -FM Los Angeles, which switched to 
oldies last March and changed its call let- 
ters from KNX(FM), dropped from 1.9 to 
1.1. Two stations purchased last March by 
CBS also experienced drops: news 
WWJ(AM) Detroit, from 4.7 to 4.6, and easy 
listening WJOI(FM) Detroit, from 5.9 to 5.5. 

Capital Cities /ABC Broadcast Group 
Five of the 13 Capital Cities /ABC radio 
stations in the top 10 markets saw an in- 
crease in ratings over the same period last 
year. Among the stations on the rise were 
talk WABC(AM) New York, rising from 2.6 
to 3.3; AOR KLOL(FM) Los Angeles, rising 
from 3.6 to 4.6; news -talk KGO(AM) San 
Francisco, rising from 6.8 to 8.3; country 
KSCS(FM) Fort Worth, rising from 4.2 to 
6.7, and CHR WRQX(FM) Washington, ris- 
ing from 3.8 to 4.5. Stations dropping in 
share were CHR wPU -FM New York, from 
4.1 to 3.5; talk KABC(AM) Los Angeles, 
from 5.8 to 4.9; MOR WLS(AM) Chicago, 
from 1.7 to 1.6; CHR WHTZ(FM) Chicago, 
from 3.8 to 3.6; CHR WHYT(FM) Detroit, 
from 4.9 to 4.4; MOR- news -talk WJR(AM) 
Detroit, from 10.0 to 9.6; country WBA- 

P(AM) Dallas, from 5.3 to 5.1, and variety 
WMAL(AM) Washington, from 6.2 to 6.1. 
Infinity Broadcasting Corp. 
Infinity Broadcasting's lineup of 13 stations 
experienced a mixed bag of results: one 
station maintained market share, while nine 
dropped and three picked up in the ratings. 
On the rise were adult contemporary 
woMC(FM) Detroit, up from 2.9 to 3.6; 
adult contemporary KVIL(AM) Highland 
Park (Dallas), up from 0.5 to 0.6, and KVIL- 
FM Highland Park (Dallas), up from 7.6 to 
8.7. Stations showing a decline were His- 
panic AOR KOME(FM) San Jose (San Fran- 
cisco), from 1.5 to 1.4; WJT(AM) New 
York, from 0.6 to 0.5; classic rock 
WXRK(FM) New York, from 3.5 to 3.1; 
AOR KROQ -FM Los Angeles, from 3.4 to 
3.0; MOR WHD(AM) Chicago, from 3.2 to 
2.7; classic rock WYSP(FM) Philadelphia, 
from 4.7 to 4.5; AOR WBCN(FM) Boston, 

from 7.2 to 5.1; AOR WJFK(FM) Manassas, 
Va. (Washington), from 1.7 to 0.9 and 
Hispanic KXYZ(AM) Houston, 1.7 to 1.0. 

Emmis Broadcasting Corp. 
Indianapolis -based Emmis Broadcasting, 
which maintains eight stations in the top 10 
markets, saw a rise at three of the properties, 
while one maintained and four dropped in 
share. Stations experiencing an increase were 
sports WFAN(AM) New York, from 1.0 to 1.8; 
top -40 WKQx(FM) Chicago, from 2.0 to 3.1; 
adult contemporary Kxxx -FM San Francisco, 
from 2.3 to 2.8. CHR WAVA(FM) Arlington, 
Va. (Washington), maintained its 5.2 share 
over both ratings periods. Stations dropping 
included CHR WQirr(FM) New York, from 
4.6 to 4.0; easy listening WJIB(FM) Boston, 
from 6.1 to 5.4; AC KKHT(FM) Houston, from 
3.2 to 2.5, and CHR KPWR(FM) Los Angeles, 
from 7.1 to 6.4. 

Rating the rest 
Listed below are winter 1989 Arbitron 
ratings for radio markets six to 10 (for 
markets one to five, see BROADCASTING, 
April 24). All results are based on Arbi- 
tron local market reports for the period 
Jan. 5 -March 29 (total persons, age 12- 
plus, average quarter -hour shares, Mon- 
day- Sunday, 6 a.m. -midnight). 

Ratings data used is supplied by Arbi- 
tron and is copyrighted; it may not be 
reprinted or used in any form by nonsub- 
scribers to the company's radio ratings 
service. 

Winter 
Station Format 88 89 

Detroit 
WJR(AM) MOR /news/talk 10 9.6 
WJLB(FM) Urban contemp. 8.5 6.9 
WJOI(FM) Easy listening 5.9 5.5 
WWWW(FM) Country 4.0 5.2 
WLLZ(FM) AOR 4.6 4.7 
WWJ(AM) News 4,7 4.6 
WHYT(FM) CHR 4.9 4.4 
WDFX(FM) CHR 2.8 4.1 
WCZY -FM CHR 5.5 4.0 
WNIC -FM Adult contemp. 3.6 4.0 
WOMC(FM) Adult contemp. 2.9 3.6 

Boston 
WRKO(AM) Talk 6.7 7.7 
WXKS -FM CHR 6.5 7.1 
WBZ(AM) Adult contemp. 7.1 6.6 
WZOU(FM) CHR 5.4 5.7 
WJIB(FM) Easy listening 6.1 5.4 
WBCN(FM) AOR 7.2 5.1 

WODS(FM) Oldies 4.8 4.7 
WHDH(AM) Adult contemp. 5.8 4.4 
WSSH -FM Soft contemp. 4.3 4.3 
WZLX(FM) Classic hits 3.4 4.2 

Dallas -Ft. Worth 
KVIL -AM -FM Adult contèmp. 8.1 9.3 
KKDA -FM Urban contemp. 8.7 8.5 
KSCS(FM) Country 4.2 6.7 
KPLX(FM) Country 7.8 6.6 
WBAP(AM) Country 5.3 5.1 
KHYI(FM) CHR 5.6 4.8 
KRLD(AM) News 5.8 4.8 
KEGL(FM) CHR 5.3 4.5 
KMEZ -FM' Easy listening 2.1 4.4 
KLUV(FM) Oldies 3.3 3.8 
KQZY(FM) Soft contemp. 3.7 3.7 
*Formerly KDLZ -FM 

Washington 
WGAY-FM Easy listening 8.1 7.5 
WMAL(AM) Variety 6.2 6.1 
WMZQ-AM-FM Country 5.7 6.1 
WPGC-FM CHR 4.6 5.7 
WKYS(FM) Urban contemp. 6.2 5.3 
WAVA(FM) CHR 5.2 5.2 
WHUR-FM Urban contemp. 5.2 4.8 
WASH-FM Adult contemp. 2.5 4.5 
WRQX(FM) CHR 3.8 4.5 
WCXR-FM Adult contemp. 3.4 4.4 
W WDC-FM AOR 5.1 4.1 
WLTT(FM) Adult contemp. 3.6 3.5 

Houston -Galveston 

KIKK-FM Country 6.9 8.8 
KMJQ(FM) Urban contemp. 8.5 8.8 
KKBQ-AM-FM CHR 7.6 6.5 
KILT-FM Country 6.0 6.4 
KTRH(AM) News 5.4 6.0 
KRBE-FM CHR 7.9 5.8 
KODA(FM) Easy listening 5.2 5.3 
KQUE(FM) MOR 3.2 4.8 
KLOL(FM) AOR 5.6 4.3 
KZFX(FM) Classic rock 3.7 4.3 
KLTR(FM) Adult contemp. 4.5 3.7 
KLDE(FM) Oldies 2.2 2.9 
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to 2.5, and CHR KPWR(FM) Los Angeles, 
from 7.1 to 6.4. 

Mairite Communications 
Malrite Communications maintained share 
at two of its six stations in the top 10 
markets: country KLAC(AM) Los Angeles 
held steady at 1.2, while country KSAN -FM 
San Francisco stayed at 3.2. Three of the 
company's stations declined in share: CHR 
WHTZ(FM) Newark, N.J. (New York), 
dropped from 6.2 to 5.3; country KzLA -FM 
Los Angeles dropped from 2.4 to 2.3, and 
country KNEW(AM) Oakland (San Francisco) 
dropped from 1.5 to 1.3. CHR WEGX(FM) 
Philadelphia saw a rise from 6.5 to 7.9 
during the period. 

Westinghouse Broadcasting Co. 
Westinghouse's Group W Radio, which has 
agreed to purchase the stations owned by 
Legacy Broadcasting and Metropolitan 
Broadcasting (BROADCASTING, April 24), 
saw declines in four of the company's sev- 
en major market stations. Dropping were 
news WINS(AM) New York, from 4.9 to 4.3; 
news KFWB(AM) Los Angeles, from 3.3 to 
2.9; news KYW(AM) Philadelphia, from 7.3 
to 7.2, and adult contemporary WBZ(AM) 
Boston, from 7.1 to 6.6. On the rise were 
easy listening KODA(FM) Houston, from 5.2 
to 5.3, and all -news WMAQ(AM) Chicago, 
from 1.1 to 1.6. Soft contemporary 
KQZY(FM) Dallas maintained a 3.7 share. 

Bonneville International Corp. 
Bonneville showed increases at most of its 
stations, picking up ratings at five of its 
seven major market properties. On the rise 
were soft contemporary KBIG(FM) Los An- 

geles, from 3.3 to 4.0; soft contemporary 
KOIT(AM) San Francisco, from 0.5 to 0.6; 
soft contemporary Korr(FM) San Francisco, 
from 2.7 to 3.2; soft contemporary 
WNSR(FM) New York, from 2.8 to 3.1, and 
classic hits KZPS(FM) Dallas, from 2.0 to 
2.4. Among stations with declining shares 
were adult contemporary WTMX(FM) Sko- 
kie, Ill. (Chicago), formerly wcLR(FM), 
from 3.4 to 2.7, and big band KAAM(AM) 
Dallas, from 1.1 to 0.9. 
Viacom Broadcasting Inc. 
Viacom Broadcasting showed increases at 
most of its seven major market radio prop- 
erties. On the rise were soft contemporary 
WLIT(FM) Chicago (formerly WLAK[FM)), 
from 3.5 to 3.6; country WMZQ(AM) Arling- 
ton, Va. (Washington), from 0.2 to 0.3; 
country WMZQ -FM Washington, from 5.5 to 
5.9; country KIKK -FM Houston, from 6.9 to 
8.8, and adult contemporary WLTI(FM) De- 
troit, from 2.8 to 3.5. Dropping in share 
were country KIKK(AM) Pasadena, Tex. 
(Houston), from 1.0 to 0.6, and adult con- 
temporary WLTW(FM) New York, from 4.6 
to 4.3. 
Gannett Broadcasting 
Gannett Broadcasting, which owns seven 
properties in the nation's top 10 markets, 
experienced a decline at several of the sta- 
tions. Among those dropping were top-40 
Kos -FM Los Angeles, from 6.6 to 6.2; urban 
contemporary WGCI -EM Chicago, from 9.2 
to 7.4; urban contemporary WGCI(AM) Chi- 
cago, from 0.5 to 0.4; CHR KKaQ -FM Pasa- 
dena, Tex. (Houston), from 7.4 to 6.2, and 
CHR KOAI(FM) Denton, Tex. (Dallas), from 
2.7 to 2.3. On the rise were CHR KKBQ(AM) 
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Houston, up from 0.2 to 0.3, and top-40 
KIIS(AM) Los Angeles, from 0.2 to 0.9. 
Greater Media Inc. 
Among declines at Greater Media, which 
has 13 major market properties, were clas- 
sic rock KLSX(FM) Los Angeles, from 3.0 to 
2.5; oldies KRLA(AM) Pasadena, Calif. (Los 
Angeles), from 1.3. to 0.8; adult contempo- 
rary WMGK(FM) Philadelphia, from 4.5 to 
4.3; big band WPEN(AM) Philadelphia, from 
5.9 to 5.3; easy listening WGAY -FM Wash- 
ington, from 8.1 to 7.5; talk WWRC(AM) 
Washington, from 2.3 to 2.1; classic rock 
WCSX(FM) Birmingham, Mich. (Detroit), 
from 4.7 to 3.3; oldies WHND(AM) Monroe, 
Mich. (Detroit), from 0.8 to 0.5, and MOR 
WGSM(AM) Huntington (New York), from 
0.4 to 0.3. Adult contemporary WMJX(FM) 
Boston rose from 3.0 to 3.7; adult contem- 
porary WMGQ(FM) New Brunswick, N.J. 
(New York) maintained its 0.3 share. 
Greater Media stations that were not rated 
during the winter '88 period included oldies 
WMEX(AM) Boston, registering a 0.7 during 
winter '89, and easy listening WCro(FM) 
Smithtown, N.Y. (New York), which 
reached a 0.5 share during the same period. 

ABC's prime time 
promotion 
ABC Television Network turned to radio to 
help promote itself during 1989's February 
sweeps, and plans to do the same during 
May and November. Advertising firm Shel- 
ton Leigh Palmer & Co. said it has been 
contracted to create and produce more than 
100 radio commercials for the network, in- 
cluding the "Columbo Rap" promo fea- 
tured on stations earlier this year. Other 
targeted programs include Roseanne, thirty - 
something and Who's The Boss? 

Meanwhile, ABC Radio Network said 
that this week marks the debut of ABC 
Morning Show Prep, a market- exclusive 
programing service. Available to affiliates 
of the ABC Rock Network, the ABC FM 
Network and the ABC Contemporary Net- 
work, the new service is designed to help 
give morning shows hard copy (fed via the 
ABC Data Channel) and corresponding au- 
dio feed. Materials, set to arrive at affiliate 
stations daily at 5 a.m. ET, include running 
commentary on life's oddities; unusual true 
stories; news and gossip capsules along 
with related comedy bits; ABC actualities, 
selected for comedic value; rotating script- 
ed comedy features; "useless" advice tips; 
comedy co -op bits culled from participating 
stations, and special "celebrity birthday" 
and "this day in history" segments. 

Sixteen radio stations nationally have 
been testing the service for the past 16 
weeks, including WDIZ(FM) Orlando and 
KRNB(FM) Memphis. Morning Show Prep's 
executive producers are Sant Catz and Glo- 
ria Ketterer, both former writers and per- 
formers with the American Comedy Net- 
work. ABC has also contracted New York 
personality Ross Brittain of wHTZ(FM) New- 
ark, N.J., to provide the "celebrity birth- 
day" and "this day in history" segments. 

Among the latest developments at ABC 
Radio Network's American Top 40: begin- 



ing July 4, affiliates will have the option of 
receiving the program via CD at no charge. 
The network has launched American Top 40 
Hitline, a 900 telephone service that fea- 
tures host Shadoe Stevens. A Mexican edi- 
tion of the program starring personality 
Gerardo Salas premiered last month. 

Radio honors. The second annual 
black -tie induction ceremony for the 
Emerson Radio Hall of Fame is sched- 
uled for May 11 at the Tavern on the 
Green in New York. The 15 radio per- 
sonalities and programs to be hon- 
ored include Mel Allen (below); Jack 
Benny (shown above with his daugh- 
ter Joan); bandleader Tommy Dorsey; 
Don Imus; Larry King; Lowell Thomas; 
Orson Welles; Don McNeill's Break- 
fast Club; The Lux Radio Theatre; 
Jack Armstrong, The All - American 
Boy; Fibber McGee & Molly; The 
Goldbergs; Can You Top This. and 
The Shadow. 

A category recognizing technologi- 
cal advances will honor Lee De For- 
rest. There will also be a special dis- 
tinguished lifetime achievement 
award presented to Robert Sarnoff in 
honor of his father, the late Brigadier 
General David Sarnoff, NBC founder. 

The awards were established by 
Emerson Radio, a North Bergen, N.J. - 
based consumer electronics manu- 
facturer. 
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Something novel happened when WWKB switched over 
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the right audience. 

One of the sales representatives at WWKB presented him 

with the BRN concept: hard -hitting business news and 

talk ... 24 hours a day. After a few minutes of deliberation, 

the broker said, "Come over with a contract; I want to buy." 

In case you haven't noticed, there's a new 
advertising medium. 
Why are advertisers who don't use radio interested in 

BRN? Because our national audience is composed of business 
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segment attracts business -to- business marketers. 
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UPI's new subsidiary 
United Press International has formed a 
wholly -owned subsidiary, UPI Broadcasting 
Inc., to operate its English- and Spanish - 
lanuguage broadcast services on a "semi- 
autonomous" basis and make way for a 
"full -blown sales campaign," according to a 
company spokesman. Stated goals of 
the new subsidiary are to develop and 
expand the UPI Radio Network and UPI 
Radio Noticias while also developing other 
unspecified broadcast enterprises The 
company also said that it will launch June 1 

on a cash -only syndicated Spanish - 
language radio service that will replace the 
company's bartered Spanish -language 
network. UPI is currently searching for a 
president to head its new subsidiary. 

Exclusively theirs 
MOR formated KMPC(AM) Los Angeles 
said it has signed a seven -year contract with 
UCLA allowing the station to continue 
exclusive coverage of all Bruins football and 
basketball games. According to the 
station, KMPC has provided live coverage of 
the teams for 29 consecutive seasons. 
KMPC is a Golden West Broadcasters 
station. 

'Ditka' for sale 
KosT Broadcast Sales has signed a 
three -year agreement to sell The Mike Ditka 
Show for the Tribune Radio Networks. 
KosT, which already sells the syndicated 
Ditka television show, called the one - 
hour weekly radio call -in show a "natural fit" 
for its sales efforts. TRN recently 
discontinued selling its programs in- house, 
according to General Manager Kenton 
Morris, who said at least two other TRN 
programs are currently up for renewal. 
The network produces and distributes farm 
and sports programing, including the 
Chicago Cubs and the Chicago Bears on a 
national and regional basis, all of which is 
currently sold through WGN Radio Sales. 

NPR grant 
General Foods Corp. has provided a 
$200,000 grant to National Public Radio's 
News and Information Fund. The fund 
was established in 1981 to encourage 
charitable giving to NPR's news 
magazines, Morning Edition, All Things 
Considered and Weekend Edition. 

March spot review. National spot ra- 
dio billings for March 1989 were 
$75,439,300, a 5.9% increase from 
March 1988's $71,257,700, according 
to Radio Expenditure Reports Inc., 
Mamaroneck, N.Y. The year -to -date 
figure as of March 1989 was 
$201,239,700, an 8% rise over 
$186,344,100 during year -to-date 
March 1988. 

The Radio Network Association re- 
ported that network radio advertising 
revenue for March 1989 was 
$32,604,578, a 19.6% increase over 
the same period last year. First quar- 
ter actual network revenue was 
$90,632,235, a 12.4% rise over 
$80,604,213 during the same period 
last year. 

RNA bases its results on financial 
information collected each month 
from network companies by the ac- 
counting firm of Ernst & Whinney. 

More from Drake 
Drake- Chenault/Jones, which launched a 
commercial -free satellite -delivered country 
radio format in April, announced plans to 
add two more services An adult 
contemporary format, targeting the 18 -49 
demographic, is set to air June 1, and a 
softer AC format, targeting ages 25 -54, is 
scheduled for a Sept. 1 launch. The air talent 
has not been chosen. 
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Getting on line 
New York -based Radio Information 
Center President Maurie Webster said that 
June 1 has been set as the launch date 
for RadioLink, an on -line computer network 
that will provide data on almost 11,000 
radio stations. The resource, which is being 
geared toward advertisers, networks, 
syndicators and station representatives, will 
provide the following information: 
current/prior call letters; management; 
frequency and city of license; format; 
network affiliation; station representative 
and, for qualified subscribers, Arbitron 
data. Listings will be updated as many as 
four times each year in many of the top 
markets, according to RIC. 

Lions lineup 
A month after its completed sale to CBS 
Radio, VNJ(AM) Detroit announced that it 
signed a deal to carry Detroit Lions 
football games. The three -year contract 
allows for exclusive broadcast rights to 
all pre- season, regular season and post - 
season broadcasts, begining with the 
1989 -90 season. The deal extends the 
station's sports line -up, which currently 
includes Detroit Pistons and Univeristy of 
Michigan basketball and football, NFL 
football, Major League Baseball and NCAA 
basketball. The station said it will also 
carry additional Lions -related programing 
before the start of the pre- season 
broadcasts. Veteran sportscaster Marty 
Glickman has been heading a national 
search for four broadcasters who will 
provide coverage at the team's new 
home. News formated wwJ(AM) won the Lions 
rights away from MOR formated WJR(AM). 

Reorganizing 
All -news KDEN(AM) Denver filed for 
Chapter 11 protection from creditors last 
month after the station was unable to 
develop a plan for payment of its taxes with 
the Internal Revenue Service, according 
to station lawyer Jeffrey Villanueva. The 
station owes the IRS about $100,000, he 
said. However, it is still operating and hopes 
to work out a reorganization plan and 
stay in business 

Timber time 
The Minnesota Timberwolves, which 
begin their first season of National 
Basketball Association play this fall, 
announced that their games will be 
broadcast through MNN Satellite 
Distribution, a unit of the MNN Radio 
Networks (which operates Minnesota 
News Network, MNN Creative and jointly 
operates MAGNET Radio). WDGY(AM) 

Minneapolis -St. Paul will be the flagship 
station for the network. MNN reported 
that it currently serves about 80 radio 
stations in the upper Midwest. 



WHEN IT COMES TO COMMUNICATION, 
WE SPEAK YOUR LANGUAGE 

For over 25 years Bank of New England 
Corporation's Communications Group 
has been a recognized leader in provid- 
ing financial services to companies in 
the Communications Industry. 

WE KNOW THE TRENDS 

Daily involvement in the industry com- 
bined with our broad banking expertise 
allows us to structure financial pack- 
ages with professional insight and 
in -depth understanding of your needs. 
As one of the top 20 banking institutions 
in the country with over $32 billion in 
assets, we have the means to imple- 
ment creative and flexible strategies 
tailored to meet your company's goals. 

Whether you need financing 
for an acquisition or expansion, advice 
on cash management or a line of credit, 
we can provide you with the technical, 
financial or operational support and 
expertise you need. 

If the lines of communication 
with your bank don't sound like 
this, call us. In Massachusetts at 
(617) 573 -6566 and in Connecticut at 
(203) 244-6397 

We speak your language. 

BANK OF 
NEW ENGLAND 
CORPORATION 
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$81,000,000 

Acquisition and working capital financing 
for 

Spanish Broadcasting System 
WSKQ - AM /FM New York City 

KSKQ - AM /FM Los Angeles 
WCMQ - AM /FM Miami 

The Communications Group arranged and 
is providing the above financing. 

$21,500,000 

Senior revolving credit 
for 

Interep National Radio Sales, Inc. 

The Communications Group arranged and 
is providing the above financing. 

$7,000,000 

Acquisition and working capital financing 
for 

Gulf Stream Broadcasting /Channel 44, Ltd. 
WOTC - TV Mobile -Pensacola 

WKGR - FM Fort Pierce 

The Communications Group arranged and 
is providing the above financing. 

r, 

$100,000,000 

Acquisition and working capital financing 
for 

Adams T. L. Acquisition, Corp. 
Trailer Life Enterprises 

Camp Coast to Coast, Inc. 

The Communications Group arranged and 
is providing the above financing. 

$17,000,000 

Acquisition and bridge financing 
for 

Hometown Communications, Inc. 

The Communications Group arranged and 
is providing the above financing. 

Aar 

$125,000,000 

Acquisition and working capital financing 
for Noble Broadcast Group, Inc. 

WSSH - AM /FM Boston 
KBCO - AM /FM Denver 

KEEQ - AM /FM Kansas City 
XTRA - AM/FM San Diego 

WBAB - AM /FM Long Island 
KMJQ - FM Houston 

WMJM - FM St. Louis 
WMHE - FM Toledo 

WKCI - FM WAVZ New Haven 

Bank of New England and 
Toronto Dominion Bank are 

co- agents on the above financing. 

1 r 
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Cable originals 
Showtime said it has acquired the rights 
to five feature films to be produced by Taylor 
Hackford's New Visions Pictures. 
Hackford, who has been involved with An 
Officer and a Gentleman," "Against All 
Odds" and "La Bamba," will produce 
"Defenseless," starring Barbara Hershey 
and Sam Shepard; "Confidence," starring 
Bryan Brown and Karen Allen, and "Long 
Walk Home," starring Sissy Spacek and 
Whoopi Goldberg. 

Holding the money 
The Arkansas State Supreme Court has 
reversed a lower court ruling on the 
disposition of sales taxes collected from 
cable systems. A lower court ruled 
Arkansas' law on extending the state and 
local sales tax to cable was constitutional, 
which allowed the state to immediately 
spend the $6.2 million collected. Cable 
interests appealed the decision and 
moved to have the monies held in escrow, 
pending the outcome of the appeal. The 

Supreme Court backed the cable interests, 
ordering the state to hold the funds. A 
decision could be handed down by July. 

No complaints 
Eidak reports no major consumer 
complaints so far relating to its anti -taping 
PPV technology it is testing on 
Newburyport, Mass., and Milwaukee cable 
systems. 

The Milwaukee test, in the 40,000 - 
subscriber Viacom system, is three months 
old today; Continental's Newburyport test 
began one month ago. Linda Cutler, director 
of public and affiliate relations, said one 
of the things Eidak has done, based on its 
Milwaukee test, is to more aggressively 
promote the service in Newburyport. The 
Milwaukee test, in far more homes (all 
40,000 homes were addressable and can 
order PPV events), chose to go slow on 
promotion, concerned about the backlash 
from consumers since they could not 
tape movies. The movies Eidak exhibits 
come directly from Hollywood, released 
day and date with the home video stores. 

Second time around. The Nashville Network celebrated its second annual "TNN 
Viewers' Choice Awards" with (l -r): Don Mitzner, president, Group W Satellite Commu- 
nications; Burt Stanier, chairman, Westinghouse Broadcasting; Lloyd Werner, senior 
vice president, sales and marketing, GWSC; Tom Griscom, senior vice president, 
Opryland USA; performer Lee Greenwood; James Atury, president, magazine group, 
Meredith Corp., and E.W. Wendell, president and CEO, Opryland USA. 
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The cable programing PPV services are 
typically four to six weeks behind that date. 

Cutler said it is too early to discuss buy 
rates in the tests; the data on Eidak and 
comparative rates on the systems' other 
PPV services (Viacom also carries Viewer's 
Choice I and Il in Milwaukee) have not 
been analyzed. In Newburyport, Eidak is 
dealing with a much smaller universe. Of 
the 11,000 basic homes, only 2,500 have 
impulse PPV -capable technology. 
Continental also carries the Cable Video 
Store and Request on that system. 

Basic bargaining 
Richard Kessel, executive director of the 
state Consumer Protection Board, last week 
urged Cablevision Systems and Madison 
Square Garden Network to go back to the 
bargaining table, adding his 
recommendation that Cablevision carry 
MSG on basic. Kessel took his lead from 
the area's other major cable operators, who 
have agreed to carry the New York 
Yankees and MSG on basic. 

Specifically, Kessel requested 
Cablevision pay MSG five cents per 
subscriber for up to 90 days while 
negotiations continue. Kessel pointed out 
that Cablevision is carrying the playoffs 
of the Knicks and Rangers (since 
eliminated) on basic on its systems. 

Elsewhere, the Connecticut 
department of public utilities has postponed 
the date its draft decision is due in its 
MSG -Cablevision inquiry. With reply 
comments due last Friday, the date has 
been pushed back to May 26. In that 
proceeding, the Connecticut consumer 
counsel has recommended Cablevision 
rebate to subscribers $948,405 in 
payments for no longer receiving MSG 
programing and another $150,000 in 
fines to the state. 

CNBC launch notes 
NBC and Cablevision Systems have 
closed on a deal that makes the two 
companies 50 -50 partners in both 
Rainbow Programing Services and CNBC 
(BROADCASTING, Dec. 26, 1988). NBC 
Cable President Tom Rogers said CNBC 
has received positive feedback, that the 
service "looks very professional." He said 
that programing refinements will 
continue, and he indicated that, based on 
calls from subscribers in systems where 
FNN has been dropped, the stock ticker 
may be shown more frequently, with 
information geared more toward investors. 
CNBC launched Monday, April 17, with 9 
million subscribers, said Rogers, and will 
reach a 13 million rollout over the next 
"30 days or so" as systems add service and 
notify franchise authorities. Research 
conducted for FNN by Capital Cities /ABC 
subsidiary, Chilton Research Services, 
had estimated an at- launch figure of 5.3 
million, based on 400 interviews and a 
margin of error of 1.5 million homes. Rogers 
estimates that when CNBC reaches the 
13 million figure, roughly half will come from 
systems that have dropped FNN. 



Blair suit details workings of rep business 
When an investor group bought what is now 
John Blair Communications in 1987, it paid 
$115 million for the television representative 
and producer- syndicator. But according to 
documents in a lawsuit winding its way 
through the New York court system, the buy- 
ers allege they overpaid $30 million as a 

result of fraud on the part of the sellers. 
Documents in the case of John Blair Com- 

munications et al. v. Reliance Capital 
Group L.P. et al. not only tell the story of a 

deal gone sour but also permit a glimpse, 
albeit a delayed one, at the economics of a 

TV rep. While the finances of the rep busi- 
ness are usually hidden to outsiders, budget- 
ary information in court documents concern- 
ing John Blair and Co. includes information 
about the rep's billings, commission rate and 
profits for 1986 and 1987. In early 1987, for 
example, the finance department of the rep 
was forecasting a commission rate of about 
7% and a pre -tax profit margin of 11 %. 

According to Blair's complaint dated Dec. 
29, 1987, motivation for the alleged fraud 
arose from an overpayment made for John 
Blair & Co., the previous owner of the busi- 
nesses comprising John Blair Communica- 
tions. In 1986, Reliance Capital Group and 

Rosenfield 

affiliated businesses, referred to in the com- 
plaint as the Reliance Consortium, acquired 
Blair at a cost of $668 million, said the 
plaintiffs. At the time, John Blair & Co.'s 
assets included the rep division, now known 
as John Blair & Co.; the entertainment divi- 
sion, now known as Blair Entertainment 
Corp.; five television stations, and eight radio 
stations. The complaint alleges the Reliance 
Consortium became aware in September 
1986 that it had "substantially overpaid" for 
Blair. 

On the understanding that the new owners 
were in need of cash, James Rosenfield, a 

former senior vice president with the 
CBS /Broadcast Group, and Burton Marcus, 
former general counsel of Columbia Pictures 
Industries, made contact with Reliance in 

December 1986 and expressed interest in 
buying the rep and entertainment businesses. 
(Greenfield is currently chairman and CEO of 
John Blair Communications; Marcus, no 
longer working at Blair, served as chief ad- 
ministrative officer of the company after the 
purchase.) 

Henry Silverman, an executive in the Reli- 
ance Consortium and chairman of the board 
of Blair, told Marcus and Rosenfield that 
because the rep business would lose stations 
if word leaked that it were for sale, the 
buyers would have to agree to certain pre- 
purchase restrictions, states the complaint. To 
prevent news getting out of the possible sale 
of the business, Silverman told the buyers 
they would not be permitted to conduct nor- 
mal "due diligence" or to contact the em- 
ployes of the rep and entertainment opera- 
tions, according to the plaintiffs. Rather, all 
information about Blair would have to come 
from Silverman, Blair chief operating officer 
Donald Raider or Blair chief financial officer 
Peter Housman. 

Information that was subsequently provid- 
ed to the buyers was "erroneous and mislead- 
ing," according to the complaint. After the 
rep company's management submitted in Oc- 
tober 1986 a budget for 1987 reflecting a pre- 
tax profit of $8 million, Reliance revised the 
budget upwards to reflect a pre-tax profit of 
$10.1 million, according to the complaint. In 
February 1987, at about the time the second 
budget was submitted to the buyers, the rep 
company's finance department issued a quar- 
terly forecast that revised 1987 profit projec- 
tions downward to $5.9 million, according to 
the plaintiffs. The buyers allege that they 
were never provided with that forecast or 
certain other rep finance department docu- 
ments that reflected negatively on the busi- 
ness. 

The February 1987 revised budget fore- 
cast, part of the documents in the court record 
of the case, details interesting information 
about the rep business. The forecast anticipat- 
ed an aggregate commission rate of 6.92% on 
$742. I million in commissionable billings; a 

pre-tax profit of $5.9 million and a profit 
margin of 11%, and employe compensation- 
related costs amounting to 55% of the com- 
pany's total revenues. The numbers also indi- 
cate that representation of Capcities stations 
was worth $120 million in gross billings in 
1986 and a pre-tax profit of $6.1 million. 
Without the Capcities stations, which termi- 
nated their contract with Blair effective Feb- 
ruary 1987, Blair estimated its profit margin 
for 1986 would have dropped from 20.3% to 
11.1 %. For 1986, Blair had total revenues of 
$57.6 million; in February 1987, it was fore- 
casting 1987 revenues of $53.3 million. 

The Blair plaintiffs claim the sellers 
breached warranties made as part of the April 
1987 sale of the rep and entertainment busi- 
nesses to the Rosenfield group. Contrary to 
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Reliance's representations, allege the plain- 
tiffs, both the rep business and the entertain- 
ment business had suffered setbacks since the 
end of 1986. The plaintiffs also allege that 
Reliance breached its warranty that, since the 
previous October, neither Silverman, Hous- 
man or Raider had "adopted or approved" 
any financial projections for the business. 

A Reliance spokeswoman said the compa- 
ny "is vigorously defending against the suit 
...and believes that it will prevail." Calling 
the buyer group "a sophisticated acquisition 
group with years of experience" in the busi- 
ness, Reliance lawyer Mark Belnick of Paul, 
Weiss, Rifkind, Wharton & Garrison said the 
buyers "did not reasonably or justifiably 
rely, as a matter of law, on any of the budget 
projections at issue." The defendants "also 
deny that the warranty was untrue or 
breached because it stated not that no other 
projections had been received, but that no 
other projections had been adopted," accord- 
ing io the presiding judge's case summary. 

The two sides in the case have been bat- 
tling over issues of discovery, or collection of 
information prior to the trial. One such issue 
is whether the buyer group should have to 
submit documents relating to the performance 

Silverman 

of John Blair Communications after the April 
1987 date of purchase. Blair's lawyers have 
argued that such information is irrelevant, 
stating that what is at issue in the case is the 
alleged fraud that took place before the sale 
was completed. On the other hand, one of the 
Reliance lawyers has argued they "have ev- 
ery reason to believe that Blair's own post - 
April 10, 1987, performance will demon- 
strate that the 1987 budget projections were 
accurate and reasonable, thereby puncturing 
Blair's baseless allegations." 

Blair has subpoenaed Drexel Bumham 
Lambert in connection with the case but has 
not received any documents from them, ac- 
cording to Blair lawyer Robert A. Weiner of 



Berger & Steingut. Certain employes and 
affiliates of Drexel comprise one of the limit- 
ed partners of one of the Reliance consortium 
defendants in the case, according to Blair's 
complaint. The plaintiffs believe the Reliance 
group's original purchase of John Blair & 
Co. was made at the behest of Drexel and 
that the documents from Drexel will help 
establish a motivation for the alleged fraud, 
Weiner said. However, Belnick called the 
documents irrelevant to the case. 

The Reliance consortium has produced 
24,000 pages of documents to the plaintiffs. 
However, Blair's lawyer said, "What they 
produced were publicly available documents. 
They did not produce and specifically 
held -all internal documents." Belnick re- 
plied, "The record categorically refutes that 
assertion." The defendants have produced 
"every relevant, non -privileged document re- 
lated to the transaction in the suit," he said. 

Since September 1988, when the defen- 
dants made a motion to dismiss the com- 
plaint, the discovery process has been put on 
hold, Weiner said. No depositions have been 
taken in the case. 

In March, the judge dismissed Blair's 
claim against the accounting firm Touche 
Ross, which had worked as an auditor for 
Reliance. The judge denied the Reliance de- 
fendants' motions for summary judgment and 
for dismissing the complaint against them. 
The Reliance defendants have appealed that 
ruling and have motioned for a re- argument 
of the court's decision. On Wednesday, the 
judge continued the stay on discovery pend- 
ing the outcome of Reliance's appeal. 

Fifth Estate Earnings Reports 
Company Period Revenue 

(000) change 
Earnings % 

(000) change 
EPS 

Ackerly Communications Fourth $153,500 14 ($2,500) NM ($0.16) 
Year $40,800 10 $100 NM $0.01 

Capital Cities/ABC First $1,120,441 -13 $82,773 18 $4.59 
Carolco Year $164,609 59 $35,504 148 $1.15 
C -COR Electronics Third $14,337 51 $1,155 8,150 $0.27 
CVN Companies Second $192,306 17 $6,741 4 $0.33 
Gannett Co. First $817,559 8 $74,901 1 $0.47 
General Electric First $11,900,000 13 $849,000 17 $0.94 
Interpublic First $276,489 14 $8,011 20 $0.36 
Jones Intercable Third $16,768 9 ($5,923) NM ($0.48) 
Jones In'cble Investors Year $27,017 56 ($11,398) NM ($1.37) 
King World Productions Second $94,500 53 $16,500 5 $0.66 
Lee Enterprises Second $62,449 7 $6,337 11 $0.26 
LIN Broadcasting First $52,897 10 $20,221 53 $0.38 
MCA First $735,322 20 $27,341 2 $0.37 
McGraw -Hill First $416,134 5 $31,171 16 $0.64 
Media General First $149,266 -19 $11,891 3 $0.46 
Multimedia First $106,297 6 $4,640 320 $0.37 
New York Times Co. First $423,068 2 $33,516 -26 $0.42 
Nostalgia Network Year $2,803 94 ($2,771) NM ($0.48) 
Park Communications First $36,572 2 $2,845 -6 $0.21 
Pulitzer Publishing First $94,109 4 $3,047 23 $0.29 
E.W. Scripps Co. First $294,911 5 $15,084 36 $0.19 
Tektronix Third $434,102 - $6,380 4 $0.22 
Times Mirror First $846,895 9 $68,787 -8 $0.53 
United Cable TV Third $77,936 18 ($1.207) NM ($0.03) 
Washington Post Co. First $341,877 6 $41,500 -71 $3.22 
Westinghouse First $2,887,200 5 $189,000 5 $1.30 

Ackerly Communications had net loss of $8.7 million and $1.8 million in 1987 full 
year and fourth quarter, respectively. Purchase price accounting related to Capital 
Cities acquisition of ABC benefited per -share earnings by 50 cents, compared to per- 
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Looking back at 
1988: Fifth 
Estate 10 -K's 
Earning statements, balance sheets 
and lawsuits among information in 
financial statements filed by 
publicly held Fifth Estate companies 

The annual flood of 10 -K's and other finan- 
cial reporting documents filed by publicly 
held Fifth Estate companies includes not 
only earnings statements and balance sheets 
but also other information for the diligent 
reader. A sampling of filings made by com- 
panies reporting 1988 results brings to light 
information on everything from lawsuits to 
stock portfolios. 

As part of the deals in which Turner 
Broadcasting System acquired the 
MGM/UA film library in 1986, TBS also 
assumed liability for various lawsuits and 
claims against MGM/UA. The outcome of 
two of those lawsuits, according to TBS's 
10-K, could have a "material adverse im- 
pact on the financial condition of the com- 
pany." In February, a Los Angeles jury 
awarded actor Timothy Hutton $9.75 mil- 
lion in a suit that Hutton filed against MGM 
and others in 1983, relating to a film he was 
scheduled to appear in but did not. In 
March, the award was reduced to $9 mil- 
lion. In December 1988, a California ap- 
peals court upheld a $10.9 million judg- 
ment against MGM and others in a similar 



share benefit of $3.35 in prior -year's first quarter. Caro lco syndication division, 
Orbis Communications, had 1988 revenue of $19.6 million, down 54 %. Carolco said 
decrease was due to absence of 1988 motion picture package for syndication. 
Operating income for Gannett was up 24 %, to $145 million. Operating income 
before depreciation and amortization for Jones Intercable Investors grew 57% to 
$10.4 million for year. Jones Intercable had net income of $26.7 million in corre- 
sponding quarter year before. Company said loss was due to increased interest 
expense of June 1988 sale of bonds and increased depreciation and amortization 
charges related to acquisition of cable systems. MCA's television revenues grew 
19% over first -quarter 1988 to $169,436 because of higher foreign syndication sales, 
company said. Operating income from wwoRtry) New York and from interest in USA 
Network was $3.5 million in first quarter 1989 compared to operating loss year before. 

McGraw -Hill said adoption of new accounting method for taxes helped first -quarter 
net income by $8 million, "the cumulative effect of the change on prior years." 
Multimedia said first -quarter operating profit increased 15 %, to $33.8 million. Enter- 
tainment division revenue jumped 20 %, to $18.3 million, while cash flow -"operating 
profit plus depreciation and amortization and amortization of stock awards and stock 
options " -jumped 29% to $8.7 million. Cable division had revenue of $27.2 million 
and operating cash flow of $13.1 million. Revenue at broadcasting information 
services division of The New York Times Co. increased 5 %, to $17.3 million, which 
company attributed primarily to "higher local advertising revenue at the television 
stations." Division operating profits were up 11%, to $2.9 million. Nostalgia Network 
had net loss of $3.9 million in 1987. Company's 1988 results include charge of 
$671,853 related to revaluation of film library. Pulitzer Publishing's operating cash 
flow for first quarter was $11.5 million, flat compared to prior -year period. E.W. 
Scripps Co. reported first -quarter cable television revenue of $42.4 million and 
operating income of $4.5 million. Lawrence A. Leser, president and chief executive 
officer, said: "Rapid growth at our Sacramento, Calif., cable system and the steady 
decline in interest expense were essential to our progress early this year." Tektron- 
ix's communications products sales, including telecommunications and TV test prod- 
ucts, grew 12% from previous third quarter to $87.3 million. Operating income at 
Washington Post Co. increased 47 %, to $66.9 million. Last year's first quarter 
included gain from sale of cellular operation. Westinghouse said first -quarter 
income benefited from "the gain from the sale of Westinghouse's minority interest in a 
cable television programing service." 

case filed by actress Racquel Welch in 
1981. TBS has appealed the case. 

Olympic Broadcasting Corp. wrote that it 
has sought legal counsel involving the Sep- 
tember 1988 sale of KRPMIAM) Seattle and 
KRPM -FM Tacoma (both Washington) to Heri- 
tage Media Co. Olympic contended that it 
should not be held to a recision and reassign- 
ment agreement that would require the broad- 
casting company to repurchase the AM prop- 
erty from Heritage. As of the 10 -K filing, 
stated Olympic, no legal action had begun. 

Satellite Music Network took note of two 
court cases in its 10 -K: one in which it has 
sued an affiliate for breach of broadcast 
license agreement and is seeking damages 
of approximately $600,000; the other 
against an equipment supplier over alleged 
breach of contract and fraud, seeking dam- 
ages of about $200,000. SMN reported that 
countersuits have been filed in both cases, 
which date back to December 1987 and 
July 1987, respectively. 

One of the ways in which media compa- 
nies held expenses down in 1988 was by 
being frugal about advertising -which some 
of them had [educed in 1987. According to 
the 10 -K's of surveyed group owners, adver- 
tising outlays increased, for the most part, in 
the low single digits. Advertising expendi- 
tures for Capital Cities/ABC increased 3%, 
as did those for Pulitzer Publishing and Out- 
let Communications. Multimedia's ad ex- 
pense was roughly flat; The Washington Post 
Co. was up 1%, while A.H. Belo spent just 
under 4% more in 1988. LIN Broadcasting's 
advertising expenses were down 8%, the sec- 

ond year of a decline. 
Only media company stocks are found in 

the year -end portfolio of Price Communica- 
tions. As of Dec. 31, 1988, the company's 
marketable equity securities consisted of 
stock in five companies: AT &T, General 
Electric, Multimedia, Times Mirror and TVX 
Broadcast Group. At the balance sheet date 
the collective value of those stocks was 
slightly below the $2.5 million that Price paid 
for them. But as of last Wednesday, April 
26, the portfolio, assuming it was still held 
by the company, looked good, with all but 
General Electric showing sizable gains, for a 
paper profit of almost $300,000. Price's $16 
million marketable debt portfolio was more 
diverse, but included senior subordinated 
notes of Outlet Broadcasting. 

For accounting purposes, Warner Com- 
munications restated its 1988 financial 
statement in a March 8 -K to include the 
results of Lorimar Telepictures, which it 
acquired last January. The combined results 
of the two companies give Warner Commu- 
nications 1988 revenue of $4.73 billion 
rather than the $4.21 billion the company 
reported. However, Warner's previous net 
income of $423.2 million for the year is 
restated as a net loss of $10.8 million for 
the new company. 

Communication Satellite Corp.'s hotel 
video service, Comsat Video Enterprises, 
added 17,000 rooms to the company's audi- 
ence, bringing the company total to 
287,000 rooms, according to Comsat's 10- 
K. Comsat said that the business had an 
operating loss of $8.7 million on revenue of 
$44.9 million in 1988, and does not expect 
the operation to be profitable in 1989. D 

Burnham Cox Diversified EmmisInfinityJacor 
King World Malrite NarragansettNobleOlympia 

Ragan HenrySconnixSummitTichenor 

When these firms need 
appraisals, who do they call? 

I / AN AMIM1 =a iM 
Broadcast Investment 

Analysts, Inc. 
Frazier, Gross & 

Kadlec 

Financial Consultants to the Communications Industry 

P.O. Box 17307 Washington, D.C. 20041 (703) 478 -5880 or FAX (703) 478 -5866 
Hospitality Suite 910 at the Las Vegas Hilton; Exhibit booth 3065 at the convention center. 

Broadcasting May 1 1989 

127 



TV world's eyes focus on Cannes 
Annual MIP -TV marketplace features 
many co- production deals, growth 
of barter in Europe and new joint 
venture between Italy's Berlusconi, 
Germany's Leo Kirch and France's TF1 

A new alignment of European TV compa- 
nies involving Italian media magnate Silvio 
Berlusconi, plus developments in interna- 
tional co- production and in the nascent Eu- 
ropean advertising barter industry, emerged 
at the annual MIP -TV international TV pro- 
gram market in Cannes, France, early last 
week. 

More than 7,100 participants and TV ex- 
ecutives representing 1,855 companies at- 
tended the six -day market at the Palais des 
Festival headquarters, making it by far the 
largest in the gathering's 26 years. French 
companies represented the largest single 
group, although participation by British 
firms was up more than 25 %, there were 
nearly a fifth more American companies 
(the third largest total), and West German 
representation was up a third, as was Japa- 
nese. Among individual participants, 
growth was registered by nearly all the ma- 
jor markets, with the exception of France 
and the Netherlands. The U.S. sent more 
than 1,100 antendees. 

o 
Italy's Berlusconi, West German Leo Kirch 
and French broadcaster TF1, despite a set- 
back when the French government last 
month denied their consortium any chan- 
nels on its new direct broadcast satellite 
("In Brief," April 23), have moved to for- 
malize their relationship in a new joint ven- 
ture European TV production company to 
be formed in the next several months. 

Carlo Bernasconi, general manager of 
Berlusconi's Reteitalia media company, 
told BROADCASTING that Reteitalia will join 
with TF1 and the Kirch Group to produce 
TV programs for Europe and for interna- 
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TFI, run by French construction mogul 
Francis Bouygues, is France's number -one 
broadcaster, while Kirch dominates Eu- 
rope's German- language TV distribution 
market. Berlusconi's media interests range 
across Europe from Italy to France, Germa- 
ny and Spain. (Separately, TF1 senior exec- 
utive Cyrille du Peloux said TF1 has been 
"doing research" on Columbia Pictures, 
examining how TF1 might acquire all or 
part of the Hollywood studio.) 

TF1's position in the new venture comes 
at the expense of French investor Jerome 
Seydoux, who has no TV interests but had 
been part of an unconsummated European 
production joint plan also involving British 
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publisher Robert Maxwell. Of programing 
talks with Maxwell, who has met with Ber- 
lusconi at least twice in recent weeks on 
possible joint activities, Bernasconi said 
there has been no progress. Berlusconi is 
also expected to end a politically imposed 
partnership with French publisher Robert 
Hersant in TFI's French broadcasting rival 
La Cinq. 

The first projects of the new company, a 
Reteitalia representative said, include a 
two -part, 200- minute English -language 
production of the play "Saturday, Sunday, 
Monday" starring Sophia Loren and Mar- 
cello Mastroianni. Also planned is a four - 
part version of "Little Women "; a sequel 
to the company's A Child Named Jesus 
mini -series, recently sold in the U.S. to 
Tribune, and a three -part production of the 
Italian novel "A Bride of Violence," pro- 
duced with Spanish broadcaster TVE. 

Co- productions of TV movies and mini- 
series with American partners by Reteitalia 
on its own are also being discussed, said 
Director of International Co- production and 
Distribution Giuseppe Proietti. Talks are 
being held with both CBS and ABC, as 
well as cable programer Turner Broadcast- 
ing, he said. Riccardo Tozzi, director of 
Reteitaliá s TV and cinema production, was 
reported to have met earlier this spring at 
the American Film Market in Los Angeles 
with American companies about co- produc- 
tions to be made in the U.S. ( "Closed 
Circuit," March 13). 

Reteitalia, which runs Italy's leading pri- 
vate broadcast networks, also made news at 
MIP with several major film and TV pro- 



gram acquisitions. The company said it 
bought 30 films from Paramount, including 
"Fatal Attraction," "The Untouchables" 
and "The Presidio," plus the 32 -hour mini- 
series War and Remembrance, which Para- 
mount International TV President Bruce 
Gordon said has also gone to Australia's 
Network Ten and Belgium's VTM. In addi- 
tion, Reteitalia bought Viacom's new sit- 
com Roseanne and Father Dowling Myster- 
ies, the new Peter Gunn from New World 
and a 1984 TV movie with Glenn Close, 
Something About Amelia, from Turner. 

Meanwhile, the naming of other pro- 
gramers to occupy the French satellite TDF- 
1 raised the prospect of a new struggle over 
European audiences. The satellite, the twin 
of German DBS satellite TVSAT to be 
launched later this year, will carry two 
channels run by French pay service Canal 
Plus -a German- language film channel to 
be run jointly with West German media 
giant Bertelsmann, and a satellite version of 
its terrestrial French -language movie ser- 
vice. 

Canal Plus has a 10% interest in a chil- 
dren's service for a third channel, led by the 
French financial firm Caisse des Depots. A 
music service, Euromusique, whose inves- 
tors include CBS Records and Caisse des 
Depots, will program the evening hours of 
the same transponder. A fourth channel 
goes to an all -sports service run by French 
public broadcasters Antenne 2 and FR3, 
and the fifth channel, as expected for some 
time, has been set aside for a Franco -Ger- 
man cultural channel, La Sept. 

Still to be seen is whether a battle for 
German- language pay TV rights will ensue 
between the Canal Plus- Germany venture 
and the Kirch Group, which had made its 
own bid on a transponder with Berlusconi 
for the now -experimental German pay cable 
service Teleclub. A competitive battle 
could follow the example set in the UK, 
where a bidding war broke out for pay TV 
rights between UK DBS services run by 
Rupert Murdoch and British Satellite 
Broadcasting, resulting during the last year 
in huge increases in license fees for Ameri- 
can distributors, whose take from UK pay 
TV will be at least $1 billion over the next 
five years. 

Kirch Group representative Armgard 
Von Burgsdorff said following the French 
government announcement that the German 
cable -delivered Teleclub would not be af- 
fected by the decision in the short term 
because it "doesn't need a satellite, any 
satellite. That is only one strategic option." 

West German distributor Herbert 
Kloiber, whose Tele- Munchen (of which 
Capcities /ABC recently bought a share) op- 
erates German satellite channel Tele 5, said 
he believes Teleclub "for better or worse 
will pursue the pay TV area with reinforced 
vigor." Canal Plus -Germany, however, is 
in a good position to stock up with pro- 
graming, particularly new studio output on 
which Kirch has little hold, said Kloiber. 
Others suggested that even Kirch's existing 
libraries may be vulnerable, as the distribu- 
tor may not have specifically purchased pay 
TV rights. 

The Canal Plus channels are not expected 
to launch until early 1990. La Sept, which 
has accumulated more than 2,000 hours of 

Media's `bum rap' 
CBS's Walter Cronkite, in Cannes, France, last week on a visit to the MIP -TV interna- 
tional TV market, told BROADCASTING he felt the broadcast media had gotten a "bum 
rap" over its coverage of the presidential elections last fall. He said the electronic 
press may have fallen victim to sophisticated manipulation in its efforts to cover late - 
breaking campaign stories. Cronkite added that the press's examination of its weak- 
nesses can turn into "self- flagellation" and suggested that one way to avoid such 
manipulation was to distinguish between being the first on the scene of a political (or 
natural) disaster and being the first to report it. "The two things are not necessarily 
compatible," he said. 

Cronkite (r), a fan of British comedian Benny Hill, got a chance to talk with Hill (I) and 
Thames TV Managing Director Richard Dunn. 
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programing since the project was initiated, 
is expected to go on air shortly. 

o 

International program co- production, while 
still representing a small minority of TV 
projects, again was a central focus at MIP- 
TV . And one phenomenon made abundant- 
ly clear by the presence of numerous Amer- 
ican cable industry executives at the market 
is the key role of non -traditional U.S. net- 
works in the co- production field. 

Herb Granath, president of Capcities/ 
ABC Video Enterprises, which oversees 
both the company's international distribu- 
tion arm and its holdings in U.S. cable 
networks ESPN and Arts & Entertainment, 
argued that international co- producers 
should set their sights on the U.S. cable 

networks, rather than count too heavily on 
sales to the big three U.S. broadcast net- 
works. 

Granath said that Capcities /ABC itself 
was seeking to foster co- productions for 
cable through the acquisition of holdings in 
European production entities, a plan it put 
into action earlier this year with a buy into 
the Munich -based producer -distributor 
Tele- Munchen. He added that the company 
has three other such deals in the works, 
including one in Spain. The first is due for 
completion by August, and another two by 
the fourth quarter of this year ( "Closed 
Circuit," April 23). 

American cable services Turner Network 
Television and the USA Network also had 
top executives on hand at the market, in 
large part to pursue co- production possibili 
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ties. 
Gerry Hogan, president of Turner Broad- 

casting System Entertainment Networks, 
said the newly launched TNT, which has 
scheduled some five dozen original TV 
movies before the end of 1991, would be 
"disappointed" if at least six to eight were 
not co- productions. Its first European co- 
production is Nightmare Years, with the 
UK's Consolidated and Italy's RAI, and the 
second will be A Season of Giants, with 
RAI. 

Henry Gillespie, vice chairman of the 
board for Turner Program Services, added 
that in many cases cable is spending more 
for co- produced TV movies and mini -series 
than the big three networks, since Turner, 
for instance, will often cover not just the 
80% or so of the cost of production that the 
networks do, but 100%, in order to gain 
longer term telecast rights. 

USA Network President Kay Koplovitz 
said she, too, was at MIP to discuss co- 
production, both for the network's planned 
year of 24 original TV movies and for dra- 
matic series as well. 

According to USA Network's Dave 
Kenin, senior vice president, programing, 
at least five of the 24 films will be co- 
productions, including a project entitled 
The Forgotten and the first three in a series 
of first -run movies in the Frederick Forsyth 
Presents series to be co- produced by Blair 
Entertainment with London Weekend Tele- 
vision and the Kirch Group's Taurus Films 
of West Germany ( "In Brief," April 23). 

As for the major studio's primary moti- 
vation for moving toward co- production, 
Paramount Television Group President Mel 
Hams, at a seminar on the European pro- 
gram market, argued that "the secret of the 
1990's is making more quality fiction mate- 
rial, generally not just for one territory or 
another, but for a global market." Hams 
added that Paramount is "seeking alliances 
to produce programing on a territorial basis 
around the world." 

Jules Haimowitz, president and chief op- 
erating officer of Spelling Entertainment, 
said that "effectively, every hour is co- 
produced [because) you cannot afford to 
produce without knowledge of international 
sales," given the relatively soft U.S. mar- 
ket for hour series. He said, however, that 
because the bulk of the license fee still 
came from the U.S. buyer, "you have the 
80% dog in the U.S.; you can't let the tail 
wag it." 

Among the specific co- production news 
at the market: 

Disney announced it will co- produce 
with Scottish Television a British Disney 
Club for the UK's commercial Independent 
TV network. The 80- minute program, air- 
ing weekly on Sunday mornings, will in- 
clude among its elements comparisons be- 
tween American and British lifestyles, as 
well as use (ahead of U.S. stations) of 
Disney's new Chip 'n' Dale's Rescue Rang- 
ers cartoon series. Similar Disney Clubs are 
already being co- produced with partners in 
France and Portugal. Disney also named 
Italy's RAI, France's TF1, Germany's Ura- 
nia and the UK's London Weekend Televi- 
sion as co- production partners for a Euro 
Disney special later this year. 

Turner Network Television said it is 



Viacom executives discuss expanding Nickelodeon overseas 
A version of the U.S. children's cable network, Nickelodeon, 
may find its way onto the new French direct broadcast satel- 
lite TDF -1, following initial talks between backers of a chil- 
dren's service on the bird and top executives at Viacom, 
which runs Nickelodeon. 

Frank Biondi, Viacom president and chief executive officer, 
and Henry Schleiff, chairman and chief executive officer of 
Viacom Entertainment Group, spoke to BROADCASTING last 
week at the MIP -TV program market in Cannes, France, about 
international expansion for Nickelodeon, as well as a range of 
other topics, including Viacom's international strategies and 
prospects for global TV programing and new delivery forms. 

Regarding Nickelodeon, Viacom has already set up pro- 
gram format deals and is now seeking foreign channel blocks 
under the Nickelodeon name. Said Schleiff: "There have been 
some soft discussions between us and a variety of players" 
on the French satellite children's channel. But he added that 
whether the result would be Nickelodeon as it is now consti- 
tuted, or a Nickelodeon -like service, remains to be seen. 

Biondi explained that he saw more immediate opportunities 
for Nickelodeon on a territory-by- territory basis, for instance, 
than for new ventures similar to Viacom's other major interna- 
tional program channel, MW Europe, run in a joint venture 
with Robert Maxwell and British Telecom. But, added Biondi: 
"If we saw another opportunity to be involved on a so- called 
panEuropean basis, we probably would." 

Biondi said: "I think that clearly the best immediate long- 
term opportunity is to be a producer of programing that will 
work in all markets. That's a very good business to be in." 

Explained Schleiff: "There is an incrementally greater de- 
mand to fill the variety of news services that have come on 
line as we speak. [And] what were historically incremental 

sources of revenue for us have become very quickly that 
which almost affords us the ability to produce for network 
television." 

On Viacom's other foreign activity, Biondi said that he did 
not expect the company to take on many more consulting 
agreements, such as those it had with cable system opera- 
tors in France and the UK and franchise bidders for Hong 
Kong cable. "Basically, it is a carryover from the prior man- 
agement," said Biondi. It was a low cost of entry [approach], 
a good window on what was going on and, by and large, we 
remain happy with most of these." But, Biondi added that the 
consultancies stretch company staff and are "never as easy 
as they look on paper." 

Whether Viacom would move more aggressively in direct 
investment in overseas media companies depends, said 
Biondi, on the "availability of capital and the competitiveness 
of that investment to our domestic opportunities." In addition, 
in areas such as program co- production, Biondi warned that 
given the evolution of the market, "maybe it is a mistake to 
anchor yourself with one partner." 

Although Biondi declined to comment specifically on the 
implications of the planned merger of Time and Warner, he 
called the idea of a handful of dominant world media con- 
glomerates a "somewhat seductive premise," but one he said 
sounded similar to never -realized arguments that Hollywood 
studios would see consolidation into a handful of majors in 

the late 1970's. "I suspect it's a vastly over -simplified premise 
that there are going to be three or four or five major compa- 
nies. Not that there won't be, but the only way that they will be 
the dominant or sole players is by their own self- definition," 
said Biondi, adding, "particularly when you're dealing with 
creative product. No one has been able to institutionalize the 

conducting co- development discussions 
with Australia's Beyond International for a 

two -hour TV western, and said talks are 
also being held with London Weekend, 
Scottish TV, Thames, Central TV and 
Yorkshire on various TV movies and mini- 
series. 

Australian firm Grundy has formed a 

co- production company in France with Ca- 
nal Plus subsidiary Ellipse to develop and 
produce French language soaps and sitcoms 
for France and other international markets. 
According to Ian Holmes, Grundy president 
and managing director, the company has 
already formed similar language -territory 
production entities in Germany and the UK 
and intends to form more in Spain and 
Italy. He said the company has also just 
completed arrangements with Beta -Taurus 
and German broadcaster ZDF to produce a 
made- for -TV movie about an Australian 
part -aboriginal detective as a pilot for an 
action series. 

Atlantis Films of Toronto will co-pro- 
duce 12 new half -hour episodes of The Ray 
Bradbury Theater in New Zealand and Can- 
ada with Grahame McLean Associates. 
Bradbury will adapt 12 of his stories for the 
ACE Award- winning cable series, which is 
produced in association with USA Network 
and others. 

o 

As commercial television spreads in Eu- 
rope, advertisers and programers are turn- 
ing their attentions more and more to adver- 
tising barter. And this MIP provided ample 
evidence that European barter, while proba- 
bly destined to be unlike the U.S. model 
and still several years or more from wide- 
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creative process. 
Regarding arguments about the import of vertical integra- 

tion, Biondi said: "It has always been a two -edged sword. If 
you make a bad product and you own the distribution, it is a 
double penalty. If you make good product and you own the 
distribution you're a double winner. Virtually no one has a 
track record that's so strong that vertical integration, at least 
in my mind, is a panacea.... It's too simple, it's too pat, it's PR. 
It is probably more of a political positioning than an economic 
one." 

Biondi also spoke of prospects for European pay and 
advertiser -supported news services and of the battle for sat- 
ellite viewers in the United Kingdom between Rupert Mur- 
doch's Sky Television and the British Satellite Broadcasting 
venture. Biondi said that, to him, "Sky has a much more 
reasonable cost structure and a much less elegant distribu- 
tion system. The irony is, the question may hinge less on the 
quality of the product than on the ability to stay in. It may be 
just financial staying power that will tell the tune, and in that 
sense, I think Murdoch [has] an advantage." 

spread use, has taken its first steps toward 
realization. 

Helping to propel the issue were an- 
nouncements from two advertising industry 
entities, Interpublic Group subsidiary Lin - 
tas: Worldwide and WCRS's European 
agency powerhouse Carat Espace. 

Lintas, which has formed a new E.C. 
Television TV development and distribu- 
tion arm under executive Larry Lamattina, 
said at MIP it had acquired a "substantial 
minority interest" in Fremantle Internation- 
al and its British game -show producing sub- 
sidiary Talbot Television Ltd. 

Lintas has already been active on behalf 
of client Unilever in developing a form of 
barter with the game show Wheel of For- 
tune (to which it recently acquired the 
rights from syndicator King World) in 
France, Italy, Denmark and Germany, and 
it now plans to expand that activity with 
Fremantle and Talbot, Europe's largest sup- 
plier of game shows. Interpublic ad agency 
McCann- Erickson has also developed spon- 
sored programs in the rock music area for 
Coca -Cola. 

Lamattina, who said clients such as Nes- 
tle and Johnson & Johnson would get in- 
volved in the barter arena in Europe, ex- 
plained that E.C. Television was beginning 
with game shows because they could be 
produced inexpensively and in the locale in 
which they air. He added that the company 
was interested in bartered drama programs 
as well. 

Carat Espace, France's largest media 
broker, announced the formation of a new 
entertainment division, Carat Entertain- 
ment, headed by former Henson TV sales 
executive Justin Bodle and based in Lon- 
don. Although Bodle said it was premature 
to detail specific relationships for the re- 
cently formed unit focusing on independent 
production, co- production, sponsorship and 
barter syndication, the company has already 
announced a 50% acquisition in leading UK 
independent producer Cinema Verity. 

Fred Cohen, international president, 
King World Productions, said, "There is 
certainly a lot of talk, but not a lot of 
substance, mainly because people are trying 
to figure out new ways of doing business, 
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positioning themselves and probing." 
Bodle agreed that before barter can ad- 

vance, . there remain key internal industry 
questions to be answered, largely having to 
do with the technical administration of bar- 
ter, such as how to handle ratings guaran- 
tees given the lack of uniform ratings sys- 
tems across Europe, or how to provide 
makegoods in markets with relatively tight 
ad inventories. 

"The market is [also] being held back by 
deregulation not being quick enough and by 
the nervousness of broadcasters," added 
Bodle. He also explained that barter in Eu- 
rope, where he believes it is needed to 
increase the quality and ratings power of 
time slots, would be different from that in 
the U.S., where it was initially developed 
to provide shows to new, cash -hungry sta- 
tions. 

Said John Laing, Orion Pictures Interna- 
tional's new senior vice president of televi- 
sion: "Barter is a development in a mature 
market, as was the case in the U.S., and 
even though Europe as a whole has not 
progressed [commercially] to the foremost, 
the Europeans are almost more progressive 
to look at barter at this early stage that was 
the U.S." 

o 
In other MIP -TV news: 

ITC Entertainment head Jerry Leider 
said the distributor has budgeted $30 mil- 
lion in fiscal 1990 for the acquisition of 
rights to eight theatrical titles. The compa- 
ny is also developing approximately 30 
hours of co- productions, with the four fur- 
thest in development including The Trial of 
Mata Hari with the BBC, Touch and Die 
with Italy's RAI -2, and Captains Coura- 
geous and Empire: The Hong Kong Story 
with Australia's Hoyts Productions. Also 
on the drawing board is a co- production of 
the Jack Higgin's novel "Night of the Fox" 
and "Beau Geste." The company also has 
acquired for international distribution the 
former NBC soap The Doctors, with more 
than 2,600 half- hours, as well as the six - 
hour mini -series A Dangerous Life. In addi- 
tion, ITC named James Marrinan to senior 
executive vice president, international, add- 
ing theatricals to his previous TV sales and 
home video responsibilities. 

The Oprah Winfrey Show has been re- 
newed by the UK's Channel Four. Channel 
Four, which has ordered 100 episodes and 
50 reruns from current and library shows, 
began airing the program last October, and 
it has averaged a million viewers in its 
weekly two daytime and one late evening 
time slots. The number -one U.S. syndicat- 
ed talk show is also reported close to selling 
a subtitled version in two non -English 
countries. 



Second HDTV report is approved 
The FCC's Advisory Committee on Ad- 
vanced Television Services (ATS) is not 
ready to make many conclusions concern- 
ing its eventual recommendation of a high - 
definition or enhanced- definition TV trans- 
mission standard. As the group found out 
during its recent blue ribbon committee 
meeting (BROADCASTING, April 24), a test 
plan for the proposed systems will not be 
ready before July and actual testing will not 
begin until Jan. 2, 1990. But the few con- 
clusions the group did make in its second 
interim report, which was approved and 
released last week, were still significant 
enough to stir a little controversy. 

A telephone poll of the ATS blue ribbon 
committee Monday (April 24) resulted in 
approval of the document with "yes" votes 
from all 20 members except one, Robert 
Hansen, president of Zenith Corp.'s con- 
sumer products division. Hansen disputed 
points in the report's executive summary, 
written by ATS Committee Chairman Rich- 
ard Wiley, partner in the Washington law 
firm of Wiley, Rein & Fielding. Zenith also 
submitted a formal rebuttal- attached to the 
executive report- stating that some of the 
report's conclusions "could be perceived as 
unfairly disadvantaging the Zenith [trans- 
mission] proposal," the Spectrum Compat- 
ible HDTV system. 

A two -phase approach to transmission 
testing was outlined in the Wiley report. 
The first, to start in January 1990, would 
include objective testing of each system and 
subjective testing related to interference. 
The ATS systems subcommittee will deter- 
mine whether each system that undergoes 
the first set of tests will then take the second 
battery of tests -subjective reactions to the 
systems by audiences. Completion of all 
tests and final recommendation to the FCC 
is expected by November 1991. 

In the first phase, systems will be judged 
according to two sets of criteria. Systems 
that require the 6 mhz currently allocated to 
TV stations will be tested to determine 
whether they "could deliver a video /audio 
signal with quality better than NTSC," the 
report said. However, a tougher test will be 

applied to augmentation -channel systems 
and simulcast systems "since these systems 
would require the assignment of additional 
and very valuable spectrum." The report 
concluded that these systems must provide 
"substantially greater quality than NTSC." 

In its rebuttal, Zenith said that the higher 
quality requirement for augmentation and 
simulcast systems "is totally unsupported 
by any prior recommendation or discussion 
of any of the subcommittees or of their 
working parties or advisory groups." 

Zenith's Spectrum Compatible HDTV is 
a simulcast system, which would call for 
continuation of NTSC broadcasting and si- 
mulcast of an incompatible, 6 mhz ad- 
vanced system, licensed to the same sta- 
tion. Zenith argued that its system should 
not be lumped into a category with other 
simulcast and augmentation systems. The 
other proposals, Zenith said, call for perma- 
nent allocation of additional spectrum to 
TV stations, while SC -HDTV would allow 
for opening of the now fallow UHF "taboo 
channels," and eventually return of the 
NTSC licenses, to the FCC for other uses. 

During an intense, week -long study of 
each of the proposed transmission systems 
last year, a point of debate was the lower 
proposed resolution in the Zenith system 
compared to other simulcast and augmenta- 
tion proposals (BROADCASTING, Nov. 21). 

Zenith also challenged the comments in 
the interim report involving consumer dis- 
plays. On Sept. 1, 1988, the FCC made a 
series of "tentative decisions." Among 
them was the decision that the FCC -adopted 
transmission standard would be binding 
only on terrestrial broadcasters and that ca- 
ble TV, direct broadcast satellites, video- 
cassette recorders and other "alternative 
media" would have the option of adopting 
their own high -definition delivery systems. 
The interim report suggested that the ATS 
committee's implementation subcommittee 
study the various approaches to dealing 
with "a family of standards," including 
"adopting standards governing the receiver 
display device and developing a multiport 
receiver to accommodate different media." 

ANSI drops SMPTE 240M 
The Society of Motion Picture and Television Engineers' standard 240M documenting 
the 1,125/60 HDTV video production standard is no longer the American national 
standard. The American National Standards Institute (ANSI) upheld an appeal by 
Capital Cities /ABC and reversed its earlier approval of SMPTE 240M. In a statement 
released after the vote, ANSI said that 1,125 /60 "lacked current consensus based on 
the latest information." 

The ANSI decision was made a few days after the Advanced Television Systems 
Committee (ATSC) made major changes in its position on the HDTV production 
standard. ATSC now advocates delaying any decision on a worldwide HDTV produc- 
tion standard until the end of the CCIR's (International Radio Consultative Commit- 
tee's) study period in 1994 rather than working for international 240M adoption in 
1990, the end of CCIR's current study period ( "In Brief," April 17). 
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C^a=^gi-grI 
WDJY(FM) Washington; WYST -AM -FM Baltimore, 
and WINX(AM) Rockville, both Maryland; KALI 

(AM) San Gabriel, and KSOL -FM San Mateo, 
both California; WJMO(AM)- WROC -FM Cleveland 
Heights, Ohio, and WKDM(AM) New York 
Transfer of control of United Broadcasting 
Company Inc., sold by Sovran Bank of Mary- 
land, as Sole Trustee to shareholders of United 
Broadcasting Co. for $123.5 million. Seller ac- 
quired control from Richard Eaton on his death 
on June 1, 1988. He owned all issued and 
outstanding stock of United at that point. Buyer 
is owned by Gerald J. Hroblak, William B. Par- 
ris, Joseph Schweighardt, Arthur F. Rawson 
and Robert E. Lee. Simultaneously, transfer of 

control of United from Sovran Bank/Maryland, 
as trustee of trust established under will of 
Richard Eaton, and from Gerald J. Hroblak 
William B. Parris, Samuel Phillips Sr. and Jo- 
seph Schweighardt, as individuals, to UBC Ac- 
quisition Corp. United's interest in licensees is 

not to be transferred; sale reflects requested 
transfer of control filed with FCC of parent cor- 
poration of licensee. United owns all of the 
stock of the following corporations, which are 
the licensees of the stations indicated: United 
Broadcasting Co. of Eastern Maryland Inc., li- 

censee of WDJY(FM) Washington; Montgomery 
County Broadcasting Co., licensee of WINX(AM) 

Rockville, Md.; United Broadcasting Co. of 
New York Inc., licensee of WKDM(AM) New York; 
Friendly Broadcasting Co., licensee of 

WJMO(AM)- WROC(FM) Cleveland Heights, Ohio, 
and owner of 80% of stock of United Cable Co. 
of New Hampshire; Intercontinental Radio Inc., 
licensee of KSOL(FM) San Mateo, Calif., and 
Tele- broadcasters of California Inc., licensee of 
KALI(AM) San Gabriel, Calif. WoJY operates on 
100.3 mhz with 40 kw and antenna 333 feet 
above average terrain; WYST(AM) is daytimer on 
1010 khz with 1 kw; WYST -FM operates on 92.3 
mhz with 10 kw and antenna 709 feet above 
average terrain; WINX is fulltimer on 1600 khz 
with 1 kw day, 500 w night; KALI is fulltimer on 
1430 khz with 5 kw; KSOL -FM operates on 107.7 
mhz with 8.9 kw and antenna 1,590 feet above 
average terrain; WJMO is fulltimer on 1490 khz 
with 1 kw; WROC -FM operates on 92.3 mhz with 
27 kw and antenna 235 feet above average 
terrain; WKDM is daytimer on 1380 khz with 5 kw. 

Kcwv -FM Kansas City, Mo. Sold by Wod- 
linger Broadcasting Co. to WTMJ Inc. for $6 
million cash. Seller is headed by Mark Wod- 
linger, chairman, and also owns WIXI -FM Naples 
Park, Fla.; Kcwv(AM) Leavenworth, Kan., and 
low -power TV KO5HU Houston. Buyer is princi- 
pally owned by Steven J. Smith, president. It 

also owns wsYM -TV Lansing, Mich.; KTNV -TV Las 
Vegas; WTMJ -AM -TV and WKTI(FM) Milwaukee, and 
WSAU(AM) -WIFC(FM) Wausau, Wis. Kcwv operates 
on 98.9 mhz with 100 kw and antenna 990 feet 
above average terrain. Broker: Burt Sherwood 
Inc. 
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WLOE(AM)- WWMY(FM) Eden, N.C. Sold by 
WWMY -FM Broadcasting Inc. to Seven Chiefs 
Co. for $3.5 million. Seller is eligible for tax 
certificate since it is selling to minority -con- 
trolled company. Seller is subsidiary of Speed- 
0 -Print Business Machines Corp., and has no 
other broadcast interests. Buyer is owned by 
Ragan Henry National Radio, Philadelphia - 
based group principally owned by Ragan Hen- 
ry. It also owns WDIA(AM)- WHRK(FM) Memphis; 
WMSG(FM) Mount Clemens, Mich. (Detroit); 
WWIN(AM)- WHTE(FM) Baltimore; WXTR(FM) La Plata, 
Md.; WMXB(FM) Richmond, Va., and KDIA(AM) 

Oakland, Calif. It is purchasing wooK(FM) South 
Boston, Va. ( "Changing Hands," March 20). 
WLOE is fulltimer on 1490 khz with 1 kw day, 
250 w night, and wWMY operates on 94.5 mhz 
with 100 kw and antenna 982 feet above aver- 
age terrain. Broker: Richard A. Foreman As- 
sociates. 
WNYJ -FM Rotterdam, N.Y. (Albany) 0 Sold by 
WNYO Associates to The Radioactive Group 
Inc. for $2.82 million. Seller is partnership with 
John J. Long Jr., general partner, and has no 
other broadcast interests. Buyer is principally 
owned by Bruce M. Lyons, who also owns 
WXXK -FM Newport, N.H., and WSCM(AM)-WACS-FM 

Cobleskill, N.Y. It is selling WSCM(AM) pending 
FCC approval and is purchasing WHWB -FM Port 
Henry, N.Y. ( "Changing Hands," Feb 20). 
WNYJ -FM operates on 98.3 mhz with 3 kw and 
antenna 328 feet above average terrain. Bro- 
ker: Kozacko- Horton Co. 

WHKW(FM) Fayette, Ala. 0 Sold by Radio WHKW 

Inc. to Tuscaloosa Broadcasting Co. for $1.25 
million plus $600,000 noncompete agreement. 
Seiler is principally owned by James Mauldin, 
president, and has no other broadcast inter- 
ests. Buyer is wholly owned by Athens Broad- 
casting Co., W.E. Dunnavant, president, It also 
owns WVNN(AM)- WZYP(FM) Athens, Ala. WHKW op- 
erates on 98.1 mhz with 100 kw and antenna 
1,014 feet above average terrain. 

KBHB(AM)- KRCS(FM) Sturgis, S.D. o Sold by Stur- 
gis Radio Inc. to CD Broadcasting Corp. for 
$900,000. Seller is owned by Les Kleven and 
his wife, Marguerite. They also own KKOJ(AM) 

Jackson, Minn. Buyer is owned by Christopher 
T. Dahl, 75 %, and Russell Cowles II, 25 %. It 

also owns KLIZ -AM -FM Brainerd, KKBJ(AM) Bemidji, 
KLGR -AM -FM Redwood Falls, all Minnesota. It is 

spinning off KLIZ -AM -FM and acquiring KJJO(AM} 

KKOO(FM) Volga, S.D., KOHT -FM Crookston, Minn., 
and KRRZ(AM)- KZPR(FM) Minot, N.D. ( "Changing 
Hands," April 24). KBHB is daytimer on 810 khz 
with 25 kw, and KRCS operates on 93.1 mhz with 
100 kw and antenna 1,060 feet above average 
terrain. Broker: Johnson Communications 
Properties Inc. 

WILK(AM) Wilkes- Barre, Pa. 0 Sold by Wyoming 
Valley Broadcasting Co. to Keymarket Commu- 
nications for $750,000. Seller is controlled by 
Dr. Roy E. Morgan, who built station in 1947. 
Morgan is past president of Pennsylvania As- 
sociation of Broadcasters, and Pennsylvania 
Associated Press Broadcasters Association. 
Buyer is principally owned by Kerby Confer, 
and also owns WNNK -FM Harrisburg, Pa.; WRVR- 

AM-FM Memphis; KKMJ -FM Austin, Tex., and WEZX- 

FM Charlotte, N.C. It purchased WKRZ -AM-FM 

Wilkes Barre- Scranton, Pa. ( "In Brief," Nov. 21, 
1988). WILK is fulltimer on 980 khz with 5 kw 



days, and 1 kw night. Broker: Communica- 
tions Equity Associates. 

WCPL(FM) Pageland, S.C. Sold by Robert 
Broadcasting Inc. to Roldan Broadcasting 
Corp. for $560,000. Seller is owned by E. 

Wayne Haas and John R. Griffin, who have no 
other broadcast interests. Buyer is owned by 
Gustavo A. Roldan, James E. Reddish, Alberto 
A. Roldan, Ann H. Williams and Joseph J. Rol - 
dan. It also owns WMAP(AM) Monroe, N.C. WcPL 
operates on 102.3 mhz with 3 kw and antenna 
278 feet above average terrain. 

Kzrx(FM) Refugio, Tex. Sold by Sound Leas- 
ing Inc. to Mazal Broadcasting Co. of Corpus 
Christi for $250,000. Seller is owned by J. Kent 

Hackleman, Robert F. Ritchey, James Henry, 
Tommy Butler, and Gerald Morgan. Ritchey 
has 25% interest in KPEP(FM) Gatesville, Tex. 
Buyer is headed by Akiva Gerstein, who has 
interest in KRRG(FM) Laredo, Tex., and is presi- 
dent and member of board of directors of its 
licensee. Kzrx operates on 106.3 mhz with 3 kw 
and antenna 300 feet above average terrain. 

WBLA(AM) and new FM in Elizabethtown, N.C. 
Sold by Bladen Broadcasting Corp. to WCTN 

Inc. for $223,000. Seller is principally owned 
by Robert G. Hester, who has no other broad- 
cast interests. Buyer is owned by Gerald Wa- 
ters, who also owns WBZB(AM) Selma, N.C. W&., 
is daytimer on 1440 khz with 5 kw, and CP is for 

105.7 mhz with 2.13 kw and antenna 387 feet 
above average terrain. Broker: The Whittle 
Agency. 

1 CABLE I 

System serving Anne Arundel County, Md. 
Sold by Acton CAN Corp. to Jones Intercable 
for approximately $80.4 million ( "Closed Cir- 
cuit," March 27). Seller is Woburn, Mass. - 
based MSO serving approximately 40,000 sub- 
scribers in three states. Buyer is Englewood, 
Colo. -based MSO serving approximately 1 mil- 
lion subscribers in 17 states. System serves 
approximately 34,000 subscribers. 
For other proposed and approved sales see 
"For the Record," page 138. 
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AT &T asks judge to allow it into electronic publishing 
Pointing out that many solid 
companies are already proliferating 
in field, AT &T asks that 
seven -year ban be lifted 

AT &T has done the expected and asked 
U.S. District Court Judge Harold Greene to 
allow the seven -year ban on the company's 
entry into electronic publishing to expire as 

scheduled on Aug. 24. The ban had been 
written into the Modified Final Judgment 
that provided for the end of a government 
antitrust suit against AT &T, and the dives- 
titure of the company's local operating 
companies. 

AT &T, in its motion, says that although 
the burden of proof would be on any oppo- 
nents of an end to the ban, it is clear that 
Greene's predictions of an increase in the 
number of "means other than AT &T's net- 
work" for electronic publishing have been 
borne out. It said electronic publishing is 
populated by established, financially sound 
companies with a wide variety of long - 
distance carriers from which to choose. 

The motion does not indicate the kind of 
electronic publishing services AT &T would 
provide. And a spokesman last week said 
the company "is not at the point where it is 
ready to discuss its plans for that service." 
It could include home banking, electronic 
newspapers and yellow pages. Companies 
interested in engaging in those operations 
could seek to oppose the removal of the ban 
on the ground that a company that provides 
long- distance telephone service to 80 mil- 
lion homes has just too much economic 
power to remain unchecked. 

The newspaper industry-which had 
sought the original ban-could seek its ex- 
tension, although an industry spokesman 
said officials wanted to study the AT &T 
motion before commenting. But the Ameri- 
can Newspaper Publishers Association has 
mounted a campaign on Capitol Hill for 
legislation to ban the regional Bell operat- 
ing companies from entering the informa- 
tion services business. The MFJ now bars 
them from that arena, but the regional corn- 
panies have asked the U.S. Court of Ap- 
peals in Washington to reverse a Greene 

decision refusing to lift the ban. 
A speaker at the American Newspaper 

Publishers Association annual meeting in 
Chicago, George W. Wilson, president of the 
Concord (N.H.) Monitor, made clear the in- 
dustry's continuing concern about RBOC 
competition. At a session on telecommunica- 
tions, he said: "The flood of new electronic 
products and services that the RBOC's are 
creating will become nothing less than tomor- 
row's system for distributing information to 
every American home." And he said that 

"ANPA will continue to champion the diver- 
sity principle at all levels of government," a 
principle, he said, which holds that "conduit 
must be kept separate from content when the 
owners of the monopoly conduit have bottle- 
neck control of the whole system." AT &T, 
as it said in the motion filed with Judge 
Greene, does not enjoy a monopoly on long - 
distance service. 

The cable television industry has not 
adopted a formal position on AT &T getting 
into electronic publishing. 

GROWING CLASS C FM 

MEDIUM MARKET 

Full Class C in re- bounding Southwest market. Exclusive format, new 

to the market, showing solid rating growth in Fall and Winter books. 

Currently in black. Price approximates "stick value" and includes 

substantial real estate. Excellent technical facility. 

$4,500,000 

I Roaao 

RICHARDS INC. 
A Confidential Service to Owners 8. Oualhed Buyers 

NEGOTIATIONS FINANCING APPRAISALS 

TV CAN RADIO NEWSPAPERS 

7700 LEESBURG PIKE 540 FRONTAGE ROAD 

FALLS CHURCH, VA 22043 NORTH FIELD. IL 60093 
(703) 821 -2552 (312) 441 -7200 

Broadcasting May 1 1989 

135 



FCC upholds GTE's Cerritos waiver, grants another 
Commission sustains waiver to 
build coaxial system, grants 
permission to build parallel 
fiber optic system; NCTA believes 
action violates telco-cable 
crossownership prohibition 

Given the go -ahead by the FCC last week, 
the GTE telephone company in Cerritos, 
Calif., is pushing forward with plans to 
provide "advanced" television and tele- 
phone services in the community of 16,000 
homes over parallel coaxial and fiber optic 
systems. 

But those plans may yet be disrupted. 
The National Cable Television Association 
threatened last week to challenge the FCC's 
approval of the plans as a violation of the 
statutory prohibition against cable -tele- 
phone crossownership. Said NCTA Presi- 
dent James Mooney: "If the commission 
has violated the statute, even on a limited, 
experimental basis -and we think it has - 
we will appeal in the courts." 

With one unanimous vote at last Wednes- 
day's (April 26) open meeting, the three - 
member commission upheld -albeit on dif- 
ferent grounds -the common carrier 
bureau's grant a year ago of a waiver of the 
crossownership ban permitting GTE to 
build a 78- channel coaxial system for the 
entire city, and it granted another waiver of 
the ban allowing the telco to begin work on 
the parallel fiber system that will serve at 
least 700 homes. 

The FCC justified the waivers on the 
ground that the GTE plans constitute an 
experiment with new technologies and ser- 
vices that may produce, as FCC Chairman 
Dennis Patrick put it, "very valuable infor- 
mation" for the ongoing debate over 
whether telcos should be allowed to com- 
pete head to head with cable operators. 

The FCC may learn more from GTE's 
activities in Cerritos "than from the thou- 
sands of pages of pleadings now before us 
in the cable telco proceeding," said FCC 
Commissioner Patricia Diaz Dennis. "Al- 
lowing this limited experiment to go for- 
ward will finally give us some empirical 
evidence." 

FCC approval of GTE plans is "good 

news for consumers," said GTE Telephone 
Operations Group President Kent Foster in 
a prepared statement. "Cerritos will be a 
real -world laboratory where the most dis- 
criminating and sensitive measurement 
tool -the customer -will help us determine 
new technologies and services." 

With the bureau's April 1988 waiver, 
GTE Telephone Operations -California be- 
gan construction last year of a 78- channel, 
$7.5 million coaxial system, which is now 
about half built and serves more than 2,600 
homes. The FCC affirmation of the bu- 
reau's coax waiver will allow GTE to com- 
plete construction and GTE Service Co., 
another GTE subsidiary, to provide an elab- 
orate pay -per -view service it calls "near 
video on demand" over the system. 

With the FCC's fiber waiver, GTE said, 
it will immediately begin laying fiber and 
expects to have 700 homes hooked up for 
telephone service within eight weeks. Later 
in the year, GTE hopes to have 100 of those 
homes linked to a second fiber network for 
telephone and television service. And by 
year's end, it expects to have five homes on 
a third fiber network featuring switched 
video and such services as "video- on -de- 
mand" and the ability to transmit video. 

(As described by GTE, video -on- demand 
will let subscribers call up any of more than 
1,000 movies at any time. Near video -on- 
demand will let them order any of, perhaps, 
10 movies with frequent start times. Most 
popular films would start every 15 minutes; 
others, every 30 or 60 minutes.) 

Telephone companies may build coaxial 
or fiber cable television systems in the same 
areas they provide telephone service as long 
as the telcos lease the systems' capacity to 
unaffiliated franchised cable operators. The 
Cable Communications Policy Act of 1984 
prohibits telcos from providing cable ser- 
vices over their own facilities in their tele- 
phone service areas. However, the Cable 
Act gives the FCC authority to grant waiv- 
ers to the ban if it determines that no cable 
service would be offered in a community 
but for telco involvement or if it finds "oth- 
er good cause." 

GTE needed a waiver for its coaxial ca- 
ble plans because it is leasing half the sys- 
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tern to Apollo Cablevision, an "affiliated" 
company that holds the cable franchise for 
Cerritos, for conventional cable service and 
the other half to GTE Service for the near 
video -on- demand service. GTE and Apollo 
are tied together by T.L. Robak, a principal 
in Apollo and in the construction company 
that is actually building the coax system in 
Cerritos under contract from GTE. 

GTE needed a waiver for the fiber optic 
plans because of its intention to provide 
cable services over it. 

The FCC granted the waivers for "good 
cause." In the press briefing following the 
vote, FCC Common Carrier Bureau Chief 
Jerry Brock said it is the "combination" of 
near video -on- demand over the coax, the 
fiber experiments and the opportunity to 
compare the benefits of offering services 
over coax and fiber that constitute "good 
cause," he said. 

The waivers are structured so that "there 
is not a lot of precedent," he said. "It is 
unique to the particular factual circum- 
stances of Cerritos and does not constitute a 
general waiver standard that other people 
would be expected to come in and meet." 

The FCC imposed some restrictions on 
the waivers. They are good for only five 
years, they require annual reports from 
GTE to the FCC on the progress of the 
experiments, they require that GTE follow 
certain accounting procedures to prevent 
telephone ratepayers from paying for the 
experimental services, and they prohibit 
GTE from being directly involved in the 
programing. 

"GTE may not have direct control over the 
programing," Brock said. "It may contract 
with a programing supplier to provide the 
programing and may have some influence 
over the programing supplier. We are not 
requiring the pure common carrier kind of 
relationship because this is set up as an exper- 
iment....GTE, for example, can ask a pro- 
graming supplier to supply enough variety 
and types of things that will allow it to gain 
experimental results but may not be the one 
choosing the individual programing." 

The five -year sunset is "designed to keep 
this in the context of an experiment," 
Brock said. The FCC normally limits ex- 
periments, he said. 

"The programing limitation is designed 
to narrow the waiver as much as possible 
and fit it more into the context of what we 
understand is Congress's intent," he said. 

The common carrier had granted GTE a 
"but for" waiver last year, but the FCC 
scrapped it in favor of the comprehensive 
"good cause" waiver. Brock attributed the 
switch to the facts that the bureau did not 
have the fiber plans before it last year and 
thus was unable to make a finding based on 
the "totality" of GTE's coaxial -fiber plans, 
and that some of the facts underlying the 
"but for" waiver were disputed in petitions 
to review the grant of the waiver. 

Given the switch to the new rationale, 
the petitions for review and the issues they 
raised were moot, the FCC said. Those 
petitions were submitted by NCTA, the 
California Cable Television Association 
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Orbital compromise. Denied a 50 -state orbital slot last Novem- 
ber for its proposed 60 w Satcom K -3 Ku -band satellite, GE 
Americom filed a supplemental request for reconsideration April 
13 at the FCC, withdrawing its request to launch K -3 and offering 
a new set of requests for assignment of its next -generation C- 
band cable programing satellites. According to the filing, K -3 has 
been sold to "European interests," reportedly the Luxembourg - 
based direct broadcast satellite operator Astra (BROADCASTING, 
April 24). 

GE, which signed agreements in March to launch two C -band 
birds for Viacom Networks and other cable programers, dropped 
its request to co- locate one of its proposed cable programing 
birds, C -band Satcom C -4, with Ku -band Satcom K -1 at 93 
degrees, a slot sought by two other satellite operators. Americom 
asked to instead place C -4 into one of two other 50 -state slots - 
135 degrees or 127 degrees west longitude, depending on 
which is assigned to National Exchange. Americom would leave 
K -1 at its present position, 85 degrees, where it proposes to co- 
locate C -band Satcom C -2. The request also proposed to trade 
assignments between two GE birds: C -5 (a.k.a. Aurora 2, already 
under construction at GE Astro Space, used primarily by Alaskan 
telecommunications company Alascom, and currently assigned 
to 137 degrees) and proposed in -orbit backup bird C -1 (now 
assigned to 139 degrees). Alascom had already proposed to 
move C -5 to 139 degrees. 

In withdrawing from the battle for 93 degrees -and in saying it 
will accept 135 degrees -notes the filing, GE Americom has 
simplified the Common Carrier Bureau's orbital assignment job. 
Indeed, the only controversies remaining from the commission's 
1988 Orbital Assignments Order (BROADCASTING, Nov. 21, 1988) 
are the battle between GTE Spacenet and Nexsat for 93 degrees, 
and the Mobile Satellite Service consortium's request for fixed - 
satellite service spectrum, so far denied by the commission. 

To simplify the job, however, requires "expeditious action be- 
cause timing is critical to GE Americom and its customers," the 
company said. Cable programers "plan to use eight of 12 tran- 
sponders each on the C -3 and C -4 satellites if they are located in 
the 50 -state arc as GE Americom proposes." Through quick 
action on the requests, it said, the FCC "can remedy [the] com- 
petitive imbalance" it created last November when GE's "main 
competitors all were assigned significantly superior orbital slots." 

o 

Three more for Ariane. French rocket builder and launch ser- 
vices company Arianespace will launch three International Tele- 
communications Satellite Organization (Intelsat) VII satellites, val- 
ued together at $300 million. Frederic d'Allest, chairman of 
Arianespace, which launched the 15th and last Intelsat V bird on 
Jan. 26, met April 18 at Intelsat headquarters in Washington with 
Intelsat Director General Dean Burch to sign the contract. 

Arianespace is scheduled to launch Intelsat VII /F -1 during the 
third quarter of 1992; F -4 during the fourth quarter of 1993, and F- 
5 during the second quarter of 1994. For Arianespace, the deal 

increased to 71 the number of launch service contracts record- 
ed; 35 satellites are now slated for future launch by the company. 
which is now building a third launch pad at its French Guiana 
Space Center. 

Developed for "the special requirements of Intelsat users in the 
Pacific Ocean region," said Burch, the more powerful and flexi- 
ble VII series "will provide service for a new generation of smaller 
and less expensive ground stations and bring the benefits of 
satellite communications to more people than ever before." 

o 

G -man on the job. The Anti -Piracy Task Force of the Satellite 
Broadcasting and Communications Association has hired a new 
enforcement coordinator: William Gulbicki, chief of the academic 
branch of the FBI academy. Slated to lead the SBCA's undercov- 
er battle against satellite signal theft, Gulbicki has been an FBI 
special agent for more than 20 years, during which his assign- 
ments included supervision of the bureau's Organized Crime 
Squad in New York and directorship of the New Agents and In- 
Service Training Programs. 

o 

Signal theft indictment. A U.S. attorney and an FBI special agent 
in Oklahoma City announced the return of two seven -count indict- 
ments of eight defendants charged with conspiracy to manufac- 
ture, assemble, possess and sell satellite television descramblers. 
One defendant, Michael John Clusker, with three trafficking 
charges-each carrying a maximum penalty of 15 years and a 
$250,000 fine and four possession charges -five years and 
$250,000 each -pending against him, could face a total of 45 
years' imprisonment and maximum fines of $1,250,000. Other de- 
fendants also face imprisonment and fines of $250,000 and up. 

FBI agents and a private investigator were credited with a 
1988 -89 investigation that included undercover agents who 
posed as both providers and buyers of modified Videocipher II 

descramblers. The indictments signal progress in the industry's 
antipiracy efforts on the law enforcement side; the Satellite 
Broadcasting and Communications Association had admitted 
last fall that, although dozens of raids on suspected pirate opera- 
tions had been conducted, local prosecutors were only begin- 
ning to become aware of antipiracy laws or had been unable to 
afford the time and /or manpower to prosecute the suspects. 

o 

Ready -made CNBC -Conus bureau. Conus Communications' 
Washington bureau is home base in the nation's capital for the 
24 -hour Consumer News and Business Channel (CNBC) 
launched April 17. " Conus offers us most, if not all, of the re- 
sources we need in Washington," said CNBC Washington Bu- 
reau Chief Larry Moscow. "They provide crews, a studio and 
master control room, as well as meeting all of our satellite require- 
ments and giving us access to fiber optics lines. It's an existing 
news operation that will fit right in with our own." Conus expects 
CNBC reporters to produce several live broadcasts daily. 

and Colony Communications. 
Because of the limitation of GTE's in- 

volvement in programing, Mooney ac- 
knowledged some confusion. "It's very 
difficult to tell at this point exactly what the 
commission has done," he said. "They've 
apparently granted a waiver of some sort, 
although it's difficult to say exactly what's 
been waived. It's particularly unclear 
whether they've granted a waiver of the 
statutory prohibition against telco involve- 
ment in video content." 

But Mooney was certain that GTE's near 
video -on- demand was insufficient to justify 
a good -cause waiver. The "Rube Gold- 
berg" service, he said, "may be a variation 
of pay -per -view marketing, but it hardly 
represents a technological triumph; it is to 
true video -on- demand what 'near beer' is to 
Bass Ale." D 
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For t_ e Recorda) 
As compiled by BROADCASTING from Apr. 
20 through Apr. 26 and based on filings, 
authorizations and other FCC actions. 

Abbreviations: AFC -Antenna For Communications; AU-Ad- 
ministrative Law Judge; alt.- altcmate: ann.- announced; 

ant.- antenna; aur. -aural; aux.- auxiliary; ch. -channel: 
CH-- critical hours.: chg.-change. CP- construction permit; 

D-day: DA -directional antenna: Doc.- Docket; ERP-- effec- 

tive radiated power; Freq- frequency: HAAT -height above 

average terrain; H &V- horizontal and vertical: khz -kilohertz; 
kw- kilowatts; lic.- license: m- meters; mhz- megahcnz; 

mi.- miles; MP- modification permit; mod. -modification: 
N- night: pet. for recon.- petition for reconsideration; PSA- 
presunrise service authority; pwr.- power: RC -remote control; 

S- A- Scientific -Atlanta; SH- specified hours: SL- studio loca- 

tion; TL transmitter location; trans. -transmitter: TPO- trans- 

miner power output; U or unl.- unlimited hours; vis. visual; 
w -watts: - noncommercial. Six groups of numbers at end of 

facilities changes items refer to map coordinates. Onc meter 

equals 3.28 feet. 

Ownership Changes 

Applications 
WHKW(FM) Fayette, AL (BAPLH890405HZ; 98.1 

mhz; 100 kw; ant 1014 ft. )-Seeks assignment of license 
from Radio WHKW Inc. to Tuscaloosa Broadcasting Co. 
for 51.25 million plus $600,000 noncompete agreement. 
Seller is principally owned by James Mauldin. president. 
and has no other broadcast interests. Buyer is wholly - 
owned by Athens Broadcasting Co.. W.E. Dunnavant. 
president. It also owns WVNN(AM) -WZYP(FM) Athens. 
AL. Filed April 5. 

KDRS(AM)- KLQZ -FM Paragould. AR (AM: BA- 
L890411EC; 1490 khz; 1 kw -U; FM: BALH890411ED; 
107.1 mhz; 1.9 kw; ant 410 ft.) -Seeks assignment of 
license from KDRS Inc. to SAS Communications Inc. for 
$450,000 ( "Changing Hands," April 24). Seller is owned 
by Tim Rand and Carol Rand Herget. who have no other 
broadcast interests. Buyer is owned by John J. Shields, 
John W. Shields. and James R. Adkins. Shields own 
KXRQ(AM) Trumann. AR. Filed April 11. 

KRPA(TV) Rancho Palos Verdes, CA (TEMP890417; ch 
44: 5000 kw visual. 500 kw aural; Ant 1.6940- -Seeks 
transfer of control from Terence Crosby, Carlos Duharte, 
Maria Duharte. Barbara Esensten and Gwendolyn Tucker 
to Terence Crosby, Arnold Applebaum. James Devaney. 
Paul A. Zevnik and Susan Devaney for no consideration. 
Sellers have no other broadcast interests. Buyer is owned 
by Terence Crosby, 25 %; Arnold Applebaum, 23.8 %; 
James and Susan Devaney. 14.8 %. and Paul A. Zevnik. 
36.4 %. Filed April 17. 

WDJY(FM) Washington. DC; WYST -AM -FM Balti- 
more. and WINX(AM) Rockville. both Maryland; KA- 
LIIAM) San Gabriel. and KSOI: FM San Mateo. both 

California: WJMO(AM) -WRQC -FM Cleveland Heights. 
OH. and WKDM(AM) New York (WDJY: 
BTCH89041 IEM; 100.3 mhz; 40 kw; Ant 333 ft.: WYST: 
BTC890411EE; 1010 khz: I kw -D: WYST -FM: 
BTCHS90411EF: 92.3 mhz; 10 kw; ant 709 ft.; WINX: 
BTCS90411EH; 1600 khz; 1 kw -D. 500W -N. DA -N: 
KALI: BTCH890411EL: 1430 khz: 5 kw -U. DA -2; KSOL- 
FM: BTCH890411EK; 107.7 mhz; 8.9 kw; ant 1,5901; 

WJMO: BTC890411E1; 1490 khz; I kw -U; WRQC -FM: 
BTCH8904I IEI: 92.3 mhz; 27 kw; ant 235 ft.; WKDM: 
BTC89041 IEG; 1380 khz; 5 kw -D, DA)-Seeks transfer 
of control from Sovran Bank of Maryland. as Sole Trustee 

to shareholders of United Broadcasting Co. for $123.5 
million. Buyer is owned by Gerald J. Hroblak, William B. 
Parris, Joseph Schweighar. Arthur F. Rawson, Robert E. 

Lee. United Broadcasting Company of Eastern Maryland 
Inc., licensee of stations WYST -AM -FM Baltimore, is 

subsidiary of United Broadcasting Company Inc., all of 
whose issued and outstanding stock was owned by Richard 
Eaton until his death on June I. 1981. Application is being 
filed simultaneously herewith for consent to transfer of 
control of United from Sovran Bank/ Maryland. as trustee 
of trust established under will of Richard Eaton, and from 
Gerald J. Hroblak. William B. Parris. Samuel Phillips Sr. 

and Joseph Schweighardt. as individuals. to UBC Acquisi- 
tion Corp. Application is being filed because of proposed 
transfer of control of United which, in turn. controls licens- 
ee. United's interest in licensee is not to be transferred; this 
application is being filed to reflect requested transfer of 
control of parent corporation of licensee. United Broadcast- 
ing Co. of Eastern Maryland Inc. is wholly-owned subsid- 
iary of United Broadcasting Co.. licensee of station 
WDJY(FM) Washington. DC. United also owns all of the 

stock of the following corporations. which are the licensees 
of the stations indicated: Montgomery County Broadcasting 
Co.. licensee of WINX(AM) Rockville. MD; United 
Broadcasting Co. of New York Inc.. licensee of 
WKDM(AM) New York. NY: Friendly Broadcasting Co.. 
licensee of WJMO(AM) -WRQC(FM) Cleveland Heights. 
OH. and owner of 80% of stock of United Cable Co. of 
New Hampshire.; Intercontinental Radio Inc.. licensee of 
KSOL(FM) San Mateo. CA.. and Tele- broadcasters of 
California Inc.. licensee of KALI(AM) San Gabriel. CA. 
Filed April I I. 

WKLL(AM) Wood River. IL and KEZK -FM St. Louis. 
MO (AM: BAL890412GO: 590 khz; 1.00 kw -D; FM: 
BALH890412GP: 102.5 mhz; 100 kw; ant 450 ft.)-Seeks 
assignment of license from Adams Radio of St. Louis to 
Channel One Communications Inc. for 514.7 million 
("Changing Hands," March 20). (Deal is part of station 
exchange between Adams and Channel Onc, in which 
Adams will purchase KSTZ(FM) from Channel One lute 
below)). Seller is Clearwater, Ha. -based group owned by 
Stephen Adams. Radio division is headed by Matt Mills. It 
also owns KOOL -AM -FM Phoenix; KHIH(FM) Boulder. 
CO; WHOI(TV) Peoria. IL; WWLP(TV) Springfield. MA; 
WLAV -AM -FM Grand Rapids and WILX -TV Onondaga, 
both Michigan; WWAY(TV) Wilmington, NC: KISS(FM) 
San Antonio. KOSA -TV Odessa and KAUZ -TV Wichita 
Falls. all Texas; KQUL(AM)- KZOK(FM) Seattle: WIRF- 
TV Wheeling. WV: WMTV(TV) Madison and WSAW -TV 
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Wausau, both Wisconsin. Buyer is headed by Les Elias 

and also owns KSGM(AM) Chester. IL: and KSTZ(FM 
Ste. Genevieve. MO. 

KWGG(FM) Hampton. IA (BALH890403G1: 104.9 

mhz; 3 kw; ant 255 ft. )-Seeks assignment of license from 
K -105 Partnership to Hampton Communications Inc. for 
$75,000. Seller is owned by Wayne E. Grant, Arnold C. 
Benton and William A. Krause. who have no other broad- 
cast interests. Buyer is equally owned by Jeffrey L. Birdsell 
and Marilyn Kay Coonley, who have no other broadcast 
interests. Filed April 3. 

WDXR(AM) Paducah, KY (BAL890414EA; 1450 khz; I 

kw -U, DA) -Seeks assignment of license from Pollack 
Communications Inc.to William L. Moir for $175.000. 
Seller is owned by Sydney Pollack. Marilyn Pollack, Wil- 
liam H. Pollack. and David L. Pollack. Sydney and Mari- 
lyn also own KOSE(AM) Osceola. AR. William and David 
own interest in KLAX -TV Alexandria. LA. Buyer has no 

other broadcast interests. Filed April 14. 

WROZ(TV) Owensboro, KY (TEMP890412; ch 61: 692 
kw visual. 69.2 kw aural; HAAT: 895t) -Seeks assignment 
of license from Powers Communications to Seney Commu- 
nications for 540.000. Seller is owned by Glen Powers, 
who has no other broadcast interests. Buyer is owned by 

Richard F. Seney. who has no other broadcast interests. 
Filed April 12. 

WLKN(AM)- WGUY -FM Lincoln, ME (AM: 
BALS90404GF: 1450 khz; 1 kw -U; FM: BALH890404GG; 
99.3 mhz; 1.75 kw; ant 380 ft.)- -Seeks assignment of 
license from Con Brio Broadcasting Inc. to Northland 
Communications Corp. for $240.000 plus $60.000 non- 

compete agreement. Seller is owned by Edward G. Pickett 
and Carol G. Pickett, who also own WHWB(AM)- 
WKIZ(FM) Rutland, VT. Buyer is headed by Roger Par- 

ent Jr.. president. It has no other broadcast interests. Filed 
April 4. 

WPTX(AM)- WMDM -FM Lexington Park, MD (AM: 
BTCS90407HA; 920 khz; 5 kw -D. I kw -N. DA -2; FM: 
BTCH890407HB; 97.7MHZ; 3KW; ant 91 ft.)-weeks as- 
signment of license from Sconnix Broadcasting to Emmet 
Broadcasting Company Inc. for $1.2 million cash 
( "Changing Hands." April 24). Seller is Vienna. VA- 
based group headed by Theodore Nixon. Scott McQueen, 
and Randall Odeneal. It also owns WMXJ(FM) Pompano 
Beach. FL; WLLR(FM) East Moline and WMRZ(AM) 
Moline, both Illinois; WIBC(AM) -WKLR(FM) Indianapo- 
lis; KFKF -AM -FM Kansas City. KS; WBMD(AM) Balti- 
more. WQSR(FM) Catonsville. both Maryland; and 

WLNH -AM -FM Laconia. NH. It purchased stations last 
year as part of deal that included WBMD(AM)- 
WQSR(FM) Baltimore, for S25 million ("Changing 
Hands." Nov. 7. 1988). Buyer is owned by Greenville T. 
Emmet Ill, who also owns WAGE(AM) Leesburg, VA. 
Filed April 7. 

WFTQ(AM)-WAAF-FM Worcester, MA 
(BAL890412GK; 1440 khz: 5 kw -U, DA -2; 
FM:BALH890412GL: 107.3 mhz; 19 kw; Ant 780 ft.)- 
Seeks assignment of license from Newcity Broadcasting Co 
Inc. to Zapis Communications Corp. ( "Changing Hands." 
March 27). Transaction is tax -free exchange, in which 
Zapis will assign. transfer. convey, and deliver to Newcity 
all of Zapis- right. title. and interest in WEKS -FM La 
Grange, GA. and Newcity will assign. transfer, convey. 
and deliver to Zapis all of Newcity's right. title, and 

interest in and to Newcity stations. Assets to be exchanged 
between Zapis and Newcity pursuant to exchange constitute 
all of assets connected with business and operations of 
Zapis station and of Newcity stations. respectively. Seller 
is headed by Richard Ferguson, chairman. It also owns 
WZZK -AM -FM Birmingham, AL; WEZN(FM) Bridge- 
port, CT; WDBO(AM) -WWKA(FM) Orlando. FL; 
WYAY(FM) Gainesville. GA (Atlanta): WSYR(AM)- 
WYYY(FM) Syracuse. NY: KKNG(FM) Oklahoma City 
and KRMG(AM)- KWEN(FM) Tulsa. both Oklahoma: 
KKYX(AM) -KCYY(FM) San Antonio, TX. Buyer is 

owned by Xenophon L. Zapis, 83 %. and Society National 
Bank. 17 %. Filed Aptil 12. 

WJRT(TV) Flint. MI (TEMP890407; ch 12; 316 kw 
visual. 31.6 kw aural; ant 9400-Seeks assignment of 
license from Knight Ridder Broadcasting Inc. to SIL of 
Kansas Corp. for $39 million. Seller is Miami -based group 
that put its stations on the block last year (BROADCAST- 
ING Oct. 10. 1988). Buyer is headed by George D. Lilly. 
president, and has no other broadcast interests. Filed April 
7. 



 KSTZ -FM St. Genevieve, MO (BALH890410GX; 
105.70 mhz: 100 kw; HAAT: ANT 984 ft.)--Seeks assign- 
ment of license from Channel One Communications Inc. to 
Adams Communications Corp. for S6.5 million ("Chang- 
ing Hands,-" March 20). Seller is purchasing WKLL(AM) 
Wood River, III., and KEZK -FM St. Louis (see above). 
Buyer is selling WKLUAMI Wood River. III.- and KEZK- 
FM St. Louis (see above). Filed April 10. 

KGLM(FM) Anaconda. MT (BALH890404HT: 97.7 
mhz; 210 kw; ant 940 ft.) -Seeks assignment of license 
from Howard N. Neckles and J.R. Strickland to Airelnk 
Inc. for $4,500. Sellers have no other broadcast interests. 
Buyer is owned by David R. Fransen and Edith I. Fransen. 
It also owns KDRG(AM)- KDRF -FM Deer Lodge. MT. 
Filed April 4. 

WMCA(AM) New York. NY (BAL89041 IEA: 570 khz: 
5 kw -U. DA -1 Seeks assignment of license from Federal 
Broadcasting Co. to Ventura Broadcasting Corp. for $13 
million plus $2 million noncompete agreement ( "In Brief 
April l0). Seller is headed by Peter A. Kizer. president. It 
sold WWIIAMI- WJOI(FM) Detroit to CBS ( "In Brief' 
Dec. 26. 1988). It also owns WLUC -TV Marquette. MI, 
and KTVO(TV) Kirksville, MO. Buyer is wholly -owned 
by Salem Commuications Inc.. headed by Stuart W. Epper- 
son. chairman. and Edward G. Atsinger III, president. 
Epperson has interest in KFAX(AM) San Francisco. 
KKXX(FM) Delano. both California. Filed April I 1. 

WPNC -AM -FM Plymouth. NC (AM: BAL8904I3GT: 
1470 khz: 5 kw -D: FM: BALH890413GU: 95.90 mhz: 
2.60 kw; Ant 101 ft.)-Seeks assignment of license from 
Ralph D. Epperson to Plymouth Radio Group for 
5350.000. Seller also owns WPAQ(AM) Mount Airy. NC: 
WPMH(AMI Portsmouth. and WBRF(FM) Galax. both 
Virginia. Buyer is owned by Thomson McKinnon. 20 %: 
Milton Pearce. 20 %: James H. Sullivan. 20%. and LBl 
Partners. 40%. It has no other broadcast interests. Filed 
April 13. 

KZZY(FM) Devils Lake. ND (BALH890403GH: 103.5 
mhz: 100 kw: HAAT: ANT 433 ft.)-Seeks assignment of 
license from Pearson Broadcasting Co. to Devils Lake 
Broadcasting Group Inc. for $60.000. Seller is owned by 
Gary C. Pearson, who also owns 50% interest in KXPO- 
AM-FM Grafton. ND. Buyer is owned by Lawrence H. 
Larson. 40 %. and Patricia A. Norman. 60%. and has no 
other broadcast interests. Filed April 3. 

WRQN -FM Bowling Green. OH IBALH890331GE: 
93.5 mhz: 3 kw: HAAT: ANT 176 N. )-Seeks assignment 
of license from ABS Communications Inc. to ABS Toledo 
Partners LP. In consideration of transfer of assets from 
seller to buyer promissory note of seller to buyer dated 
December 5. 1988 in original principal amount of S1.4 
million shall be satisfied in full and amounts borrowed by 
seller pursuant to ABS note of seller to buyer and ABS 
Toledo Partners LP dated December 5. 1988 in original 
principal amount of S8.1 million in connection with pur- 
chase and operation of station shall be deemed repaid in 
full. Seller is owned by Kenneth Brown and Jon Sinton. 
They also own interest in WPVA(AMI- WKHK(FM) Colo- 
nial Heights. VA. Buyer is owned by ABS Communica- 
tions Inc.. EBF Inc.. Jon B. Sinton. Kenneth A. Brown. 
and EBF Partners. Filed March 31. 

KXVQ(AM) Pawhuska. OK (BAL890410EA: 1500 khz: 
5 kw -D. 500 w -N. DA -D) -Seeks assignment of license 
from Edward R. Toles to Williams Media Production Inc. 
for $125.000. Seller has no other broadcast interests. Buyer 
has no other broadcast interests. Filed April 10. 

WMYJ(FM) Edinboro. PA (BALH890412HQ: 107.1 
mhz: 3 kw: ant 400 ft.) -Seeks assignment of license from 
G.A.M. Communications Inc. to Wincapp Broadcasting 
Inc. for $900.000( "Changing Hands." April 24). Seller is 
principally owned by J.R. McLure. John Meade. and Rich- 
ard Gaillard. McClure has interest in KKKK -FM Odessa. 
TX: WFAMIAMI Augusta. GA: WMAXIAMI Kentwood. 
MI. and New FM Schoharie. NY. Buyer is owned by 
Robert M. Winters, who has no other broadcast interests. 
Filed April 12. 

WJDZ(FM) Levittown. PR IBTCED89041IGS: 88.5 
mhz; 35 kw; ant 70 ft.) -Seeks transfer of control from 
Jimmy D. Cuba and Bernardo D. Cuba to Channel 50 
Television for no consideration. Seller is not -for -profit cor- 
poration. It has no oher broadcast interests. Buyer is owned 
by Aurio A. Matios, who also owns WRFE(FM) Aguada. 
PR. Filed April I1. 

WCPL(FM) Pageland. SC (BALH890411GR: 102.3 
mhz: 3 kw: ant 278 ft.)-Seeks assignment of license from 
Robert Broadcasting Inc. to Roldan Broadcasting Corp. for 
$560.000. Seller is owned by E. Wayne Haas and John R. 
Grin, they have no other broadcast interests. Buyer is 
owned by Gustavo A. Roldan, 42.5 %; James E. Reddish. 
15 %: Alberto A. Roldan. 20 %; Ann H. Williams. 10 %. 
and Joseph J. Roldan. 12.5 %. It also owns WMAP(AMI 
Monroe, NC. Filed April I1. 

WSJW(AM) Woodruff. SC (BAL890412EA: 1510 khz: 

I kw -D. 250 w -CH) -Seeks assignment of license from 
Jarrett Communications to Jackie Cooper Media Inc. for no 
consideration. With transfer of license of WSJW Jarrett 
Communications will be relieved of any further obligation 
to lease facilities and equipment of WSJW from Newton - 
Conover Communications Inc. Jackie Cooper Media Inc. is 
purchasing facilities and equipment from Newton -Conover 
under separate agreement. Seller is owned by Garry L. 
larrett and Marsa Jarrett. who have no other broadcast 
interests. Buyer is owned by Jackie B. Cooper. who has no 
other broadcast interests. Filed April 12. 

KFXTITVI Sioux Falls, SD (TEMP890412: ch 36: 3455 
kw visual; Ant 303 ft.) -Seeks assignment of license from 
Kirkwood Broadcasting Inc. to Jeffrey W. Hayzlett for 
$40.000. Seller has no other broadcast interests. Buyer is 
member of board of directors of Minnesota Public Radio 
("MPR"). MPR owns KBPR -FM Brainerd. KCCM -FM 
Moorhead. KCRB -FM Demidji, KGAC -FM Saint Peter. 
KLSE -FM Rochester. KNOW -FM Appleton. KNSR -FM 
Collegeville. KRSD -FM Worthington. KSJN -AM -FM 
Saint Paul -Minneapolis. KSJR -FM Collegeville. KZSE- 
FM Rochester. WIRR -FM Virginia- Hibbing. WSCD -FM 
Duluth. and WSCN -FM Cloquet. all Minnesota: WGGL- 
FM Houghton. MI. and KLCD -FM Decorah. IA. Filed 
April 12. 

WHGG(FM) Knoxville. TN (BAPED8904I2GY; 88.3 
mhz: 1.9 kw: ant 1.483 ft.) -Seeks assignment of license 
from Appalachian Educational Communication Corp. to 
Bible Broadcasting Network Inc. for $10.199. Seller is not- 
for -profit corporation headed by Kenneth C. Hill. president 
It also owns WHCBIFMI Bristol. TN. Hill owns interest on 
KVLAIAM) Vidalia. LA. Buyer is equally owned by Low- 
ell L. Davey. Georgeanna Davey. Keith Wohlenhaus. Ron 
White. and Lindsay Poteat. It is non -profit. non -stock 
corporation which operates WAVO(AM) Decatur. WYFA- 
FM Waynesboro. WYFK -FM Columbus. and WYES -FM 
Savannah. all Georgia: WHPE -FM High Point. and 
WYFL -FM Henderosn. both North Carolina; WYFB -FM 
Gainesville. FL; WYFG -FM Gaffney, WYFH -FM North 
Charleston. both South Carolina: WYFI -FM Norfolk. 
WYFJ -FM Ashland. and WYFT -FM Luray. all Virginia. It 
also owns 10 translators in Florida, Virginia and North 
Carolina. Filed April 12. 

WORIIAM) Oak Ridge. TN (BAL89041 IEB: 1550 khz: 
I kw -D) -Seeks assignment of license from FM 94 Limit- 

ed to Jack A. Thompson Jr. for $25.000. Seller is owned 
by Leonard and Dorothy Mccoig. who have no other broad- 
cast interests. Buyer has no other broadcast interests. Filed 
April 11. 

KZTX(FM) Refugio. TX (BALH890110G1: 106.3 mhz: 
3 kw: Ant 300 ft. )-Seeks assignment of license from 
Sound Leasing Inc. to Mazal Broadcasting Co. of Corpus 
Christi for $250.000. Seller is owned by J. Kent Hackle - 
man. Robert F. Ritchey. James henry. Tommy Butler. and 
Gerald Morgan. Ritchey has 25% interest in KPEP(FMI 
Gatesville. TX. Buyer is headed by Akiva Gerstein. presi- 
dent. member of board of directors and has interest in 
KRRGIFMI Laredo. TX. Filed Jan. 10. 

KPRT(FM) Refugio. TX (BALH89033IHW: 106.7 mhz: 
100 kw: ant 320 ft.) -Seeks assignment of license from 
KYOT Limited to Sound Leasing Inc. for 510. Seller is 
owned by Mildred Carter. Andrew R. Carter Trust (shares 
voted by Mildred Caner. trustee). Carmen Carter. Michael 
L. Carter. David Owen Carter. and John E. Carter. They 
also own colocated KPRS(FM). Buyer is equally owned by 
James R. Henry. Thomas L. Butler. and Gerald L. Mor- 
gan. who have no other broadcast interests. Filed March 
31. 

WTVZITVI Norfolk. VA (TEMP890404: CH 33: 5(00 

kw -V; HAAT: ANT 910t) -Seeks assignment of license 
from TVX of Nashville Inc. to Charles McFadden for 
$10.75 million ("Changing Hands." April l0). Seller is 
owned by is Virginia Beach, Va. -based group headed by 
Gene Loving. chairman. It also owns WDCA -TV Wash- 
ington; WNOL -TV New Orleans; WLFL -TV Raleigh. NC; 
WTXF -TV Philadelphia; KTXA(TV) Fort Worth, 
KTXH(TV) Houston and KRRT(TV) Kerrville, all Texas. 
Buyer is vice president and general manager of WTVZ, and 
has no other broadcast interests. Filed April 4. 

WHTL(FM) Whitehall, WI (BALH890324HQ; 102.3 
mhz: 3 kw; am 450 h.) -Seeks assignment of license from 
Monday Media Inc. to Amercom Corp. for no consider- 
ation. Seller is awned by W. Richard Dwyer and Richard 
L. Hencley. They also own KXLV -FM Cambridge, MN, 
and WXCE(AM) Amery. WI. Buyer is principally owned 
by Richard L. Hencley, 55 %; Willis K. Drake. 8 %; Ronald 
D. Olson. 5 %; Gunther Schaaf, 7 %; Edgar P. Erickson, 
9 %. and Terry S. Moores. 5 %. Filed March 24. 

WBZN -AM -FM Racine. WI (AM: BTC890412ED; 1460 
khz; 500 w -D. DA; FM: BTCH890412EE; 100.7 mhz; 50 
kw; HAAT: ANT 500 ft.( -Seeks transfer of control from 
Stephen Adams to Channel One Communications Inc. for 
$3 million. Seller is involved in station exchange with 
buyer. see WKLL(AM) Wood River. IL. Filed April 12. 

Actions 
WTXNIAM) Pepperell. AL (BAL890209EF: 910 khz; I 

kw- DI-Granted app. of assignment of license from Eagle 
Broadcasting Co. to Glen H. Ward and Marilynn B. Ward 
for 8100,000. In addition and as further consideration for 
sellers agreement herein, and as additional portion of total 
purchase price purchaser agrees to pay to seller 10% of 
profits from operation of said radio station for period of two 
years beginning on July I. 1989. not to exceed total of 
$40.000. Seller is owned by Ira T. Caswell. who has no 
other broadcast interests. Buyers have no other broadcast 
interests. Action April 17. 

WQIM(FM) Prattville. AL (BAPH881 I17GL: 95.3 mhz; 
3 kw: HAAT: 230 ft.)- Granted app. of assignment of 
license from Downs Broadcasting Inc. to Central Life 
Broadcasting of Alabama Inc. for $3 million. Seller is 
owned by Paul Downs and also owns WKSX(FM) Suffolk, 
VA. Buyer is principally owned by Paul C. Major. Buyer is 
also proposed assignee of WBLX -AM -FM Mobile. AL. On 
Nov. 2. FCC granted consent to assign licenses of WBLX- 
AM-FM to buyer. Consummation of assignment has not yet 
occurred. Paul C. Major is president and CEO of Wester- 
ville Broadcasting of Florida Inc.. licensee of WTMP(AM) 
Temple Terrace. FL. Action April 7. 

KJMM(AM) Tucson, AZ (BAL890303EC; 580 khz: 5.00 
kw -D}- Granted app. of assignment of license from El- 
liott- Phelps Broadcasting LP to Owl Broadcasting & De- 
velopment Inc. for $1.05 million. Seller is owned by Rob- 
ert A. Elliott. William Phelps and Phyllis Ehlinger, who 
have no other broadcast interests. Buyer is owned by Phyl- 
lis Ehlinger. 51 %. and William Ehlinger. 49%. Action 
April 17. 

KWBB(TV) San Francisco. CA (BTCCT890302LC; ch. 
38: 2.570 kw visual. 145 kw aural; ant 1.3100 -- Granted 
app. of transfer of control from West Coast United Broad- 
casting Co. to Lynette Ellenson for $93.750. Seller is 
headed by Huntly Gordon. president and has no other 
broadcast interests. Buyer has no other broadcast interests. 
Action April 17. 

KEZW(AM) Aurora, and KOSI -FM Denver, both Colo- 
rado (AM: BTC890224EB: 1430 khz; 5 kw -U. DA -N; FM: 
BTCH890224EC: 101.1 mhz; 100 kw: HAAT: ANT 790 
ft.)-Granted app. of transfer of control from D & D 
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Broadcasting Inc. to Shepard Communications of Grand 
Rapids for $2.000.100. Seller is owned by Steven Dinetz, 
80%; Joseph Davidman. 16 %. and Matthew L. Leibowitz. 
3 %. Leibowitz is 6% shareholder of southern Broadcast 
Group Inc., which owns 22.5% WWSB(TV) Sarasota. FL. 
Buyer is owned by Steven Dinetz. 18 %; Joseph Davidman. 
10 %; John J. Shepard, 18.445 %: Michael O. Lareau, 
6.667 %; Peter C. Cook. 18.445%; Grant J. Gruel. 3.333 %: 
John P. Reilly. 18.445 %: Matthew L. Leibowitz, 4.531 %: 
John M. Spencer. .8 %. and Defloy Tuller. 1.334 %. Action 
April 17. 

AVRN Hi AM Clc. eland . GA BTCH90.32I EF. 1350 khz. 

I kw- D)- Granted app. of transfer of control from Stanley 
V. Hefner to Dean Dyer for $50,000. Buyer is owned by 
Dean A. Dyer. who has interest 33.3% interest in station 
(prior to transfer). Action April 17. 

WOOP -FM Madison. FL (BAPLH890223GL: 104.9 
mhz: 3 kw: HAAT: ANT 300 ft.)- Craned app. of assign- 
ment of license from Ed Winton to FM 103 Corporation for 
5400.000. Seller also owns WMLO(FM) Havanna, FL. He 

has interest in WEZI -AM -FM Germantown, TN. Buyer is 

owned by Levi E. Willis Sr. It also owns WOWI -FM 
Norfolk. VA: WIMGIAM) Ewing. NJ: WBOKIAM) New 
Orleans. LA: KFTHIFVII Marion. KZROI FM Marshall. 

Services 
FCC rvL DAIA9ASE 

datawoPId" 
+JC3C, .f"e' `r1Y,S 

AM FM Tv LPTV ,TFS 

4827 Rgoy Ave Smle 200 
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1301 16528822 1.800 368 5754 

IIIY81111YISY1r IIe61. 
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Engineering and Installation 
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from Dallas 
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e.Stainless, inc. 
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both Arkansas: WGSP(AM) Charlotte. WBXB(FM) Bates - 

burg, WKWQ(FM) Batesburg, WSRC(AM) Durham. all 
North Carolina: WAYE(AM) Birmingham. WSFU -FM 
Union Springs, both Alabama; WWPD(FM) Marion, SC: 
WPZZ(FM) Franklin. IN; WURD(AM) Philadelphia, PA. 
Willis owns interest in WTNC(AM) Thomasville. NC. 
Willis Broadcasting Corp. holds 100 %. of voting stock of 
WPCE(AM) Portsmouth. and WFTH(AM) Richmond, 
both Virginia. Willis & Sons Inc., own licensee of 
WSVE(AM) Jacksonville, and WPDQ(FM) Green Cove 
Springs. both Florida; WWCA(AM) Gary. IN; WESL(AM) 
East St. Louis, IL; WTJH(AM) East Point. GA. and 
WGTM(AM) Wilson, NC. Action April 13. 

WBPT(FM) Naples, FL (BAPED88I201HY; 89. mhz: 
550 w; Ant minus 249.28 ft.)- Granted app. of assignment 
of license from Central Florida Educational Network to 
Cross Country Broadcasting Inc. for $25.000. Seller is 

nonprofit corporation headed by J.B. Buffington, pastor. 
Buyer is owned by Rev. George A. Zarris, Barbara R. 
Zarris, and Rev. Terry Crague. who have no other broad- 
cast interests. Action April 14. 

KQAD(AMI-KLQL -FM Luveme. MN (BTC890224ED; 
800 khz; 500 kw -D. DA: FM: BTCH890224EE: 101.1 
mhz: 1 kw: HAAT: ANT 530 ft. I-- Granted app. of transfer 
of control from James A. Herk to Raymond Lamb $50.000. 
Herk hereby grants to Lamb option to purchase his 25,000 
shares of common stock in corporation for total of $50.000. 
Buyer is president and 50% shareholder of Dodge Commu- 
nications Co.. licensee for KVFD(AM)- KFDC -FM Fort 
Dodge, IA. Lamb is also president and 100% shareholder 
of Dakota Broadcasting Inc., licensee for KBRK(AM)- 
KGKG-FM Brookings. KIJV(AM) -KURO -FM Huron. 
SD. Action April 13. 

KUGT(AM) Jackson. MS (BAL890227EG: 1 170 khz; 
250 w- D)- Granted app. of assignment of license from 
Target Media Inc. to The Light & Power Co. for 8225.000. 
Seller is owned by Thomas Stine. Ralph Newquist, and 
Dale L. Rollings. It is buying KGIR(AM) Jackson, MS. 
and owns KCGQ(FM) Gordonville. MO. Rollings is sole 
owner of Rollings Communications of Illinois Inc., licens- 
ee of stations WRTL(AM)- WZNFIFM) Rantoul, IL. Buyer 
is jointly owned by Larry E. Dunger. and Lisa A. Dunger, 
who have no other broadcast interests. Action April 14. 

KGIR(AM) Cape Girardeau, MO (BAL890227EA; 1220 
khz: 250W -D)- Granted app. of assignment of license 
from Marco Inc. to Target Media Inc. for 8225.000. Seller 
is owned by James W. Marvin. who has no other broadcast 
interests. Buyer is owned by Thomas Stine, Ralph New - 
quist. and Dale L. Rollings. It is selling KUGT(AM) 
Jackson. MS. and owns KCGQ(FM) Gordonville. MO. 
Rollings is sole owner of Rollings Communications of 
Illinois Inc.. licensee of stations WRTL(AM)- WZNF(FM) 
Rantoul. IL. Action April 14. 

KMYO Bloomfield. NM (BAPH890221HW: 104.5 mhz: 
100 kw -H: HAAT: ANT 1087 ft.) -- Granted app. of as- 
signment of license from Mehl D. Tafoya to Frank and 
Wanda .1. Elwood for 850.000. Seller has no other broad- 
cast interests. Buyers have no other broadcast interests. 
Action April I I. 

KBIM(TV) Roswell. NM (BALCT890224KH: CH. 10: 
316 kw -V; HAAT: ANT 1.9991) -Granted app. of assign- 
ment of license from Holsum Inc. to New Mexico Broad- 
casting Co. for 85 million ( "Changing Hands." March 
13). Seller is prnciaplly owned by Gene Reischman. It also 

owns KCBD -TV Lubbock. TX. Buyer is principally owned 
by Margaret Ann Hebenstreit. and Lee Enterprises Inc. It 
also owns KGGM(TV) Albuquerque. NM.. and nine trans- 
lators in New Mexico. and two in Arizona. Lee Enterprises 
Inc. owns WSAZ -TV Huntington. WV; KGMB -TV Hono- 
lulu. KGMD -TV Hilo. KGMV -TV Wailuku, Maui, all 
Hawaii. It also owns interest in KOIN -TV Portland. OR; 
KGUN(TV) Tucson. AZ. and KMTV(TV) Omaha. NE. 
Action April 12. 

WFOB(AM)- WBVI -FM Fostoria. OH (AM: 
BAL890224GF; 1430 khz: I kw -U. DA -2; FM: 
BALH890224GG: 96.7 mhz; 3 kw: HAAT: ANT 330 
ft.)- Granted app. of assignment of license from North- 
west Radio Ltd. to Tri-County Broadcasting Inc. for Stktk. 
Seller is owned by David L. Smith. Annette B. Smith and 
Don Miller. Smiths own interest in WFCB -FM Chillicothe. 
OH. Buyer is owned by Donald P. Miller. Eugene R. Kinn, 
Gregory J. Peiffer, Michael J. Corcoran. william F. Rien- 
eke Sr.. David K. Carr. Marjorie E. Kinn and Donald M. 
Mennel. who have no other broadcast interests. Action 
April II. 

WDIG(AM) Steubenville. OH (BAL890227EB: 950 khz; 
1 kw -D. DA)- Granted app. of assignment of license from 
Frederick J. Staffilino. debtor -in- possession to Romano R. 
Cionni Sr. for 5116.000. Seller has no other broadcast 
interests. Buyer has no other broadcast interests. Action 
April 13. 

KTMT(FM) Medford, OR (BTCH890I 19HW: 93.7 mhz; 
18.5 kw; HAAT: ANT 7530 ft.)--Granted app. of transfer 
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of control from Gloria E. Johnson, George R. Johnson. 
trustee, to Robert R. Johnson, Gary S. Johnson. George R. 

Johnson, trustee, proposes to transfer trust's 63.5% voting 
interest and Gloria E. Johnson proposes to transfer her 
19.4% voting interest and 5.85% equity interest (total of 
82.9% voting interest and 25% equity interest) in Sierra 
Cascade Investment Associates in exchange for forgiveness 
of Rogue Valley Broadcasting Inc.'s debt to Sierra Cascade 
Investment Associates ($203,000). Following consumma- 
tion of this transfer, partnership would consist of three 
general partners each of whom would hold I/ 3 equity and 
l/ 3 voting interest in partnership. Buyer is owned by 

Robert R. Johnson, Gary S. Johnson, and Judith M. Bra - 

zofsky, Action April 7. 

WBYO(FM) Boyertown, PA (BALH890217HL; 107.5 
mhz; 29.9 kw; HAAT: ANT 611 ft.) -Seeks assignment of 
license from David G. Hendricks to Legend Communica- 
tion of Pennsylvania Ltd. for $3.3 million ( "Changing 
Hands, "March 6). Seller has no other broadcast interests. 
Buyer is owned by W. Lawrence Patrick, John C. Quale, 
James H. Wallace Jr., Stuart F. Carwile, Bert W. Rein, 
Andrew S. Kmlwich, Danny E. Adams. Richard C. Low- 
ery, Fred F. Fielding, John B. Wyss, and Richard E. 

Wiley, all partners in Washington law firm Wiley, Rein & 

Fielding. Patrick has interest in and is chairman and presi- 
dent of Sterling Communications Corp., licensee of 
WJDX(AM)- WMSI(FM) Jackson. MS, and WSSUAM) 
Greenville, and WSSL -FM Gray Court- Greenville, both 

South Carolina. Sterling holds warrant to purchase 33.3% 
interest in WIBR(AM) Baton Rouge, and WKJN -FM Ham- 
mond, both Louisiana. Wiley. former FCC chairman. owns 
interest in Farragut Communications Inc., which is major- 
ity shareholder of Northstar Communications Inc., sole 
general partner of MWT Ltd., and sole shareholder of 
Columbia Empire Broadcasting Corp. MWT Ltd. is licens- 
ee of KSTU(TV) Yakima and KNDU(TV) Richland. both 
Washington. Wiley is also member of board of directors of 
Northstar Communications Inc. Action April 7. 

KQBE -FM Ellensburg, WA (BALH890203GW; 103.1 

mhz; 3 kw; Ant minus 188 ft.)- Granted app. of assign- 
ment of license from Lord Broadcasting Co. to Peak Com- 
munications Inc. for $265,000 ("Changing Hands, "Feb. 
20). Seller is owned by Brian J. Lord. who has no other 
broadcast interests. Buyer is owned by James J. Peterson, 
Phillip J. Kelleher. William J. Kelleher. and Patrick G. 
Peterson. Action April 12. 

New Stations 

Applications 
Oxnard, CA ;BPE0890403MB) -Santa Monica Com- 

munity College seeks 89.1 mhz; 200 w; 260 m. Address: 
1900 Pico Blvd., Santa Monica, CA 90405. Principal has 
no other broadcast interests. Filed April 3. 

Hephzibah, GA (BPED890324MJ)- C.S.R.A. Public 
Radio Inc. seeks 88.3 mhz; 1 kw; 69 m. Address: 1518 

Tara Ct., Augusta, GA 30906. Principal is owned by Bryan 
Matthews, Rhonda Matthews, and Linda Dunaway. who 
have no other broadcast interests. Filed March 24. 

Garden City, IN (BPH890322ME)- Perdido Broadcast- 
ing Corp. seeks 102.9 mhz: 3 kw; 100 m. Address: P.O. 
Box 13490, New Orleans, LA 70185. Principal is headed 
by Anita Softness. and has no other broadcast interests. 
Filed March 22. 

Rock Valley, IA (BPH890324MI) -Robert M. Mason 
seeks 106.9 mhz; 3 kw; 100 m. Address: 1943 Greenview, 
Northbrook. IL 60062. Principal has no other broadcast 
interests. Filed March 24. 

Nyssa, OR (BPH890324MH) -Robert M. Mason seeks 
98.7 mhz; 3 kw; 100 m. Address: 1943 Greenview, North- 
brook, IL 60062. Principal has no other broadcast interests. 
Filed March 24. 

Lawrenceburg, TN (BPH890324MG) -C. W. Rawdon 
seeks 97.5; 3 kw; 100 m. Address: 208 Pulaski St., Law- 
renceburg, TN 38464. Principal has no other broadcast 
interests. Filed March 24. 

Actions 
Callaway, FL (BPH830215A1)- Granted app. of Betty 

F. Martin for 103.5 mhz; 100 kw; 145 m. Address: 2818 
Agnes Scott Drive, Panama City, FL 32405. Principal has 
no other broadcast interests. Action April 10. 

Princeville, HI (BP890313AD)- Returned app. of North 
Shore Radio Inc. for 630 khz. Address: 435 South La- 
fayette Park Place, Suite 105, Los Angeles, CA 90057. 
Principal is owned by Iris E. Lindstedt, Charles Carrell, 
Forrest Romas, Judith A. Ramos, Newton Bellis, and Rita 
Bettis. It has no other broadcast interests. Action April 18. 

Hayden, ID (BPH870730MT)- Granted app. of Media 

West Inc. for 94.5 mhz; 3 kw H &V; 63 m. Address: 2824 
E. 32nd, Ste. #6, Spokane, WA 99223. Principal is owned 
by George A. Cole, and Susan M. Cole. George A. Cole is 

on board of directors of Spokane Public Radio Inc., licens- 
ee of KPBX(FM), Spokane. WA. Action April 7. 

Bushnell, IL (BPH680616NJ)- Granted app. of Ralph 
Trieger for 104.7 mhz; 3 kw H &V; 100 m. Address: 26126 
W. Grass Lake Rd. Antioch, IL 60002. Principal has no 
other broadcast interests. Action April 14. 

Bushnell, IL (BPH880618MX)- Dismissed app. of Horn 
Broadcast Partners for 104.7 mhz; 3 kw H &V; 100 m. 

Address: 2717 W. Kansas, Peoria, IL 61604. Principal is 

owned by Arlen G. Hom, and Constance S. Horn. It has no 
other broadcast interests. Action April 14. 

Bunkie, LA (BPH880803MD)- Granted app. of Owens - 
ville Communications Co. for 104.3 mhz; 3 kw; 100 m. 

Address: 103 A East Peters. Owensville, MO 65066. Prin- 
cipal is owned by Marcus David Jones and Tracy Rushing 
Jones. Marcus D. Jones is general partner with 33% owner- 
ship interest in permittee of KSSB(FM) Calapatria, CA; 
and in permittee of KEZP(FM) Canadian, TX. Action April 
14. 

Erath, LA (BPH851231 MM)- Granted app. of Solo Mu- 
sic Co. of Louisiana for 92.9 mhz; 3 kw (H &V); 328 m. 
Address: Route I , Box 837A. Erath. LA 70533. Principal 
is owned by Keith Frederick. Dick L. Menard. and Richard 
Ward. It has no other broadcast interests. Action April 13. 

Bonne Terre, MO (BPH880803ME)- Granted app. of 
Owensville Communications Co. for 104.3 mhz; 3 kw; 100 
m. Address: 103 A East Peters, Owensville, MO 65066. 
Principal is owned by Marcus David Jones and Tracy 
Rushing Jones. Marcus D. Jones is general partner with 
33% ownership interest in permittee of KSSB(FM) Calapa- 
tria. CA; and in pennittee of KEZP(FM) Canadian. TX. 
Action April 12. 

Missoula. MT (BPCT8BI 130KG)- Granted app. of Con- 
tinental Television Network Inc. for ch. 23; 3341 kw 
visual; 647 m. Address: 118 Sixth Street South, Great 
Falls. MT 59405. Principal is owned by James M. Colla. 
Penny L. Adkins, and William A. Cordingley. It has no 
other broadcast interests. Action April 12. 

Las Vegas, NV (BPH860519ML)- Granted app. of Pat - 
mor Broadcasting Group for 105.1 mhz; 50 kw; 492 m. 
Address: 330 S. Third St., Suite 625, Las Vegas, NV 
89101. Principal is owned by Patricia Jarman. Levitus 
Corporation, Gus win!, Jr.. and Roberts Company. Wirth 
owns interest in Paragon Cable, which owns and operates 
cable system in Wauwatosa, WI. Levitus has interest in 

Harriscope of Los Angeles which owns and operates 
KWHY(TV) Los Angeles. Action April 13. 

Taos, NM (BPH880107NF) -- Granted app. of Taos 
County Radio for 99.9 mhz; 3 kw H &V; -186 m. Address: 
Box 5775. Weimer Rd. Taos, NM 87571. Principal is 

owned by Bonnie Gignac. and Ann Mansfield, who have 
no other broadcast interests. Action April 13. 

Bridgeport, NY (BPH690113MG)- Retumed app. of 

Jeffery Busch for 99.5 mhz; 3 kw: 100 m. Address: 1755 

York Ave. Apt 8D, New York, NY 10028. Principal also 

owns interest in permittee of WRAV -FM Ravena, NY, and 

pennittee of WRJI(FM) Crooksville. OH. Action April 12. 

Hope Mills, NC (BPH870819MP)- Dismissed app. of 
Hope Mills Broadcast Partnership for 103.5 mhz; 3 kw 

H &V; 100 m. Address: 647 Edgehill Rd. Fayetteville, NC 

28304. Principally owned by William A. Hennessee Jr., 
who has no other broadcast interests. Action April 13. 

Isabel Segunda. PR (BPED880506MA)- Retumed app. 
of Cristiano de la "A" a la Z" Inc. for 89.3 mhz: 3 kw; 76 

m. Address: P.O. Box 323. Puerto Real, Fajardo. PR 

00740. Principal is owned by Rev. Eric A. Smith, Luis 

Rios, Juan O. Rivera, Carmen B. Ayala, Elba L. Rivera. 
Yvonne Ramos. Alexis R. Hernandez, and Angel I. 

Aponte. It has no other broadcast interests. Action April 

18. 

Lindside, WV (BPED880104MQ)- Granted app. of 
Monroe County Board of Education for 106.7 mhz; 3 kw; 

37 m. Address: P.O. Box 330. Unton, WV 24983. Princi- 
pal is owned by Harvey Faland, Dennis Rowan, Sharon 
Harris, Oral Mann, Tommy Hess, and Bobby E. Via, who 

have no other broadcast interests. Action April 10. 

Hondo, TX (BPH861215MB)- Granted app. of Radio 
Medina Inc. for 98.5 mhz; 3 kw; 91 m. Address: 1605 Ave. 
K, Box 447, Hondo. TX 78861. Principal is owned by 
W.E. Berger. who also owns KRME Hondo, TX. Action 
April 14. 
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Facilities Changes 

Applications 
AM's 

Heflin. AL. WBSH 1020 khz -April 7- Application for 
Mod of CP (BP831130AC) to change TL to inside city of 
Heflin, AL. on S. Almon Street; 33 37 49N 85 35 37W. 

Frazier Park. CA. KNOB 1050 khz -April 6- Application 
for Mod of CP (BP850603AH) to increase power to 10 kw; 
make changes in antenna system; TL: approximately 1050 
m E of Wheeler Ridge Road, 3.6 km NE of Wheeler Ridge. 
CA; 35 01 28N 118 55 05W. 

Lucedale. MS. WRBE 1440 khz -April 5- Application 
for CP to correct coordinates: 30 55 58N 88 36 21W. 

Milan, NM, KOFK 1130 khz -April 13- Application for 
CP to reinstate expired permit (BP8506IOAA as Mod) for a 
new station. 

Kaukauna, WI. WQWM 1050 khz -April 12- Applica- 
tion for CP to change hours of operation to unlimited by 
adding night service with 500 watts: make changes in 
antenna system. 

FM's 
Santa Rosa, CA. KLVR 91.9 mhz -March 27- Petition 

for Reconsideration of return of BPED881005MK: applica- 
tion for CP to change ERP; HAAT and TL. 

Greensburg. IN. WRZQ -FM 107.3 mhz -March 24 -Ap- 
plication for Mod of CP (BPH870205IG) to correct coordi- 
nates: 39 14 13N 85 34 00W. 

Ottawa. KS. KM-FM 88.1 mhz -March 21- Applica- 
tion for CP to change ERP: 2.5 kw H &V; HAAT: I 1 I re 

H &V; FREQ: 88.9 MHz; TL: KFRG(AM) site, Ottawa, 
KS. 

Oakdale. LA. KICR -FM 104.9 mhz -March 21- Appli- 
cation for CP to change FREQ: 98.7 MHz; HAAT: 173 m 
H &V; TL: 3.2 km E of Forest Hills. LA. 

Thief River Falls. MN. KMGK 102.7 mhz -March 16- 
Application for Mod of CP (BPH861002SY) to change 
HAAT: 176 m H &V; TL: 6.2 km E of Euclid. MN: 47 57 
45N 96 33 03W. 

Columbus, MS. WACR -FM 103.9 mhz -March 28 -Ap- 
plication for CP to change ERP: 50 kw H &V; HAAT: 150 
m H &V; TL: North of U.S. Rte. 82, approximately 3.8 km 
E of Ethelsville, AL; CLASS: C2: per Docket 87 -451. 

Point Pleasant, N.I. WADB 95.9 mhz -March 27- Appli- 
cation for CP to change HAAT: 100 m H &V; antenna 
supporting- structure height. 

Rensselaer. NY, WQBK -FM 103.9 mhz -March 30- 
Petition for reconsideration of return of (BPH8808191D) 
for CP to change ERP: HAAT and TL. 

Wunsboro, NY. WZAD 97.3 mhz -March 22- Applica- 
tion for Mod of CP (BPH8312OIAE) to change TL: 3 km 
SE from Rock Hill, NY. 

Albemarle. NC. WABZ -FM 100.9 mhz -March 28 -Ap- 
plication for CP to change ERP: .87 kw H &V: HAAT: 175 
m H &V; TL: 2 km SW of Plyer Community, NC. 

Manteo. NC. WVOD 99.3 mhz -March 21- Application 
for Mod of CP to change HAAT: 149.9 m H &V; TL: Off 
St. Rte. 1168, I km NW of Wanchese, NC. 

Edinboro. PA, WMY197.9 mhz -March 28- Application 
for CP to change ERP: 1.24 kw H &V; HAAT: 154 m 
H &V. 

Mesquite. TX. KEOM 88.3 mhz -March 30- Application 
for CP to change ERP: .65 kw H &V; HAAT: 174 m H &V; 
TL: 2500 Memorial Drive, Mesquite. TX. 

Winchester. VA, WTRM 91.3 mhz -March 29- Applica- 
tion for CP to change ERP: 8 kw H &V: install DA. 

Sturgeon Bay. WI. WDCW 97.7 mhz -March 24- Appli- 
cation for CP to change HAAT: 122 m H &V. 

TV's 
Lexington. KY, WKYT -TV ch. 27 -April 7- Application 

for CP to change ERP: 1520 kw (vis); HAAT: 300 m; TL: 
Route 4, Winchester Road, Lexington, KY; ANT: SWR 
Clarion/ TM- 30(BT); 38 02 22N 84 24 11W. 

Ithaca, NY, WACA ch. 52 -April 13- Amendment to 
BMPCT881003KW tp change ERP: 74.6 kw (vis); ANT: 
Bogner/ B16U(0)(BT). 

Kannapolis, NC, New TV ch. 64 -April 13- Amendment 
of application (BPC1100516K0) to change ERP: 2588 kw 
(vis); HAAT: 412 m; TL: Reedy Creek & State Rte. 2826; 
ANT: Harris/ TWS -30C (DA)(BT); 35 15 05N 8041 15W. 

Wolfforth, TX, KLRB ch. 22 -March 28- Amendment of 
BMPCT881014KI to change ERP: 213 kw (vis); HAAT: 



334 m; TL: .2 mi S Hwy. 114, .3 mi W FM 2378. 2 mi W 
Reese AFB, Smyre, TX: ANT: RCA/ TFU(24)DM: 33 34 
46N 102 05 03W. 

Actions 
AM's 

Window Rock, AZ. KHAC 1110 khz -April 17- Appli- 
cation (BP870929AN) granted for CP to change FREQ: 
880 KHz: hours of operation to unlimited by adding night 
service with .43 kw ( 10 kw -CH) and change city of license 
to Tse Bonito. NM. 

West Yarmouth. MA WOCB, 1240 khz -April 18 -Ap- 
plication (BP880204AF) granted for CP to make antenna 
system changes. 

Grove, OK. KLTK 1140 khz -April 18- Application 
(BP890110AD) granted for CP to make changes in antenna 
system (including increase height by adding FM antenna) 
and reduce power to .210 w. 

Chester, PA. WVCH 740 khz -March 28- Application 
(BP86013I AC) granted for CP to increase power to 50 kw; 
install DA -D and change TL: 3359 Ridge Pike, Lower 
Providence Town- ship. PA; 40 09 59N 75 24 34W. 

Martin, TN. WCMT 1410 khz -April 18- Application 
(BP881117AC) granted for CP to make antenna system 
changes. 

Green Valley. WV. WAMN 1040 khz -April 18- Appli- 
cation (BP890307AF) returned for CP to change FREQ: 
1050 KHz and reduce power to 1.43 kw. 

FM's 
Fairfield Bay. AR KFFB. 106.3 mhz -April 18- Applica- 

tion (BPH880929IB) granted for CP to change ERP: 50 kw 
H &V; HAAT: 150 m H &V; TL: Bancroft Hill. .7 km NW 
of St. Hwy. 9. 2 mi N of Rushing. AR; CLASS: C2; 35 45 
22N 92 14 49W: per Docket 86 -154. 

Gainesville. FL. WYFB 90.5 mhz -April I I- Applica- 
tion (BMPED890216IA) granted for Mod of CP to change 
ERP: 96.81 kw H &V; HAAT: 207 m H &V; supply mea- 
sured antenna data for directional pattern. 

Toledo. OH. WOTL 90.3 mhz -April 10- Application 
(BMPED890327IA) granted fo Mod of CP (BPE- 
D8405291B as Mod) to change ERP: .695 kw H &V. 

Dallas. PA. WDLS 93.7 mhz -April 10- Application 
)BMPH880920IE) granted for Mod of CP 

(BPH860530MH) to change ERP: .75 kw H &V; HAAT: 
207 m H &V; TL: 2.3 mi N of Plymouth on Plymouth Mtn. 
Rd.. 1.27 mi W of Weavertown Church. 

Mount Union. PA. WXMJ 99.5 mhz -April 12- Applica- 
tion (BMPH890228IC) for Mod of CP granted to change 
ERP: .15 kw H &V; HAAT: 439 m H &V: TL: Top of 
Jack's Mountain in Wayne Township. PA. 

Martin. TN. WCMT -FM 101.7 mhz -April 13- Applica- 
tion (BPH88I 1171K) granted for CP to change HAAT: 100 

m H &V. 

Lufkin. TX. KYKS 105.1 mhz -April 18- Application 
(BMPH8809221C) granted for Mod of CP 
(BPH870226ML) to change HAAT: 325 m H &V: TL: .2 
mi N of Oak Grove Church. 5 mi NE of Lufkin. TX: 31 22 
08N 94 38 45W. 

noxville. TN. WTVK ch. 26 -April I3-License 
)BLCT811I10K1) cancelled and call sign deleted. 

Actions 

Emergency Broadcast System (EBS). Effective Feb. 15. 
amended Part 73. Subpart G of rules concerning EBS. (By 
Order [FCC 89 -361 adopted Jan. 31 by Commission). 

Los Angeles. CA. Dismissed petition by Mass Media 
Bureau for reconsideration of Review Board order granting 
stay of procedural dates of revocation hearing for KEEF- 
TV. (MM docket 88 -420, by MO &O [FCC 89R -201 adopt- 
ed March 24 by Review Board). 

Inverness. FL. Granted application of Meredith Corp. to 
construct new commercial television station on channel 64 
as satellite of commonly -owned station WOFL(TV). Orlan- 
do. subject to condition. (MM docket 85.395. by Decision 
[FCC 89R -19] adopted March 24 by Review Board). 

Salem, IN. Denied joint petition by James T. Ledford 
and J.R. Broadcasting to set aside ID approving settlement 
agreements in proceeding involving CP for new TV station 
on channel 58. (MM docket 88 -58. by MO &O [FCC 89R- 
21] adopted March 28 by Review Board). 

Erratum to MO &O released March 28 (FCC 89 -94) 
granting application of WVCH Communications. Inc.. for 
major modifications to WVCH. Chester. PA. 

Ex Parte Contacts. Recommended that no sanctions be 
imposed in matter concerning certain contacts made in 
connection with application for assignment of WKRI -FM. 
Big Spring, TX. from Big Spring Broadcasting Co. to 
David W. Wrinkle. (By letter dated March 29 by Managing 
Director). 

FCC Reaffirms Dismissal of Proposal to Allot FM chan- 
nel 258B to Santa Isabel. PR - MM docket 85 -211 (Report 
DC -1390. Action in docket Case). Reaffirmed dismissal of 
proposal to allot channel 258B (99.5 mhz) to Santa Isabel. 
over objections of Pablo Rodriguez and Amor Family 
Broadcasting Group. Action by Commission March 31 by 
MO &O (FCC 89 -ill). 

FCC Amends Rules to Establish Office of Inspector 
General: Internal Control and Security Office Reorganized 
(Repon GN -39, General Action) In accordance with In- 
spector General Act Amendments of 1988. Commission 
has amended its rules to establish Office of Inspector Gen- 
eral and to reorganize its Internal Review and Security 
Division. Action by Commission March 29 by Order (FCC 
89 -102). 

Two-Year Affiliation Rule. Effective May 15. repealed 
two-year rule which previously limited terns of affiliation 
agreements between television networks end stations to two 
years. (MM docket 88 -396 by RSO [FCC 89 -89] adopted 
March 16 by Commission). 

Salinas. CA. Granted application of Artichoke Broad- 
casting Corporation for new FM station at Salinas. and 
denied applications of Salinas Broadcasting, Limited Part- 
nership; B.F.J. Timm: Southern California Broadcasting 
Co.; Crystal Communications. Inc.; Julio A. Villamil. Ma- 
ria Elena Villamil. Lawrence M. Wrathall and Nayereh E. 
Wrathall dba Villamil FM Radio; and California Communi- 
ty Television Network. (MM docket 87 -338 by ID [FCC 
8913-13] issued March 30 by AU Luton). 

Santa Isabel. PR. Reaffirmed dismissal of proposal to 
allot channel 258B (99.5 mhz) to Santa Isabel. over objec- 
tions of Pablo Rodriquez and Amor Family Broadcasting 
Group. IMM docket 85 -211 by MO &O [FCC 89 -111] 
adopted March 31 by Commission). 

Encryption Standard for Satellite Cable Programming. In 
response to instructions front Congress. Commission initi- 
ated inquiry to examine need for government- mandated 
universal encryption (scrambling) standard for satellite ca- 
ble programming. Comments are due June 5, replies June 

20. (gen. docket 89 -78 by NOI [FCC 89 -104] adopted 

March 30 by Commission). 

Rockledge. FL. Granted application of Orion Communi- 
cations Ltd.. for new FM stations on channel 274A (102.7 
mhz) at Rockledge; denied competing applications of 
Rockledge Radio. Ltd., Ben L. Umberger, Shaw Enter- 
prises Inc.. Rockledge Broadcasting Associates Limited 
Partnership. and D.V.R. Broadcasting (general partner- 
ship). (MM docket 87 -556 by Initial Decision [FCC 89D- 

14] issued April 3 by AU Edward J. Kuhlmann). 

Victoria. TX. Denied request by Richard Lee French for 
reconsideration of action by Video Services Division. Mass 
Media Bureau. granting application of Community Broad- 

casting of Coastal Bend Inc. for renewal of its license for 
KAVU -TV channel 25. at Victoria. (By MO &O [DA 89- 

406] adopted April 7 by chief. Video Services Division. 
Mass Media Bureau). 

Cape May. NJ. Denied Paul and Nancy Schumacher's 
reconsideration request to modify their construction permit 
for WSJL(FM) at Cape May. (By MO &O [DA 89 -4161 
adopted April 7 by chief, Mass Media Bureau). 

Part 15. Amended Part 15 to permit general class of RF 

devices with increased frequencies of operation and no 

restrictions on type of usage. bandwidth or modulation 
type. (By gen. docket 87 -389 by First R &O [FCC 89 -103) 

adopted March 30 by Commission). 

Black Television Workshop of Los Angeles Denied Re- 

consideration of Hearing Designation Order - MM docket 
88 -420 (Report DC -1396. action in docket case). FCC has 

denied Black Television Workshop of Los Angeles recon- 
sideration of action ordering hearing to determine whether 

BTW is qualified to be licensee. Action by Commission 
April 19 by MO &O (FCC 89 -121). 

Bradenton. FL. Granted application of Bradenton Broad- 
cast Television Company. Ltd. for new TV station at 

Bradenton and denied applications of Renee Marie Kramer; 
Skylight Broadcasting Inc.: McDaniel Broadcasting Part- 

ners: Manatee Television Inc.; Joyner Communications 
Limited Partnership; and Gulf Coast Telecasters Limited 
Partnership. IMM docket 87 -532 by ID (FCC 89D -15] 
issued April 12 by AU Sippel). 

Christiansburg. VA. Granted joint request for approval of 
agreement and dismissed application of Valley Radio Cor- 
poration and granted application of Nirvana Radio Broad- 
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casting Corp. for new FM station on channel 264 ( 100.7 
mhz) at Christiansburg. (MM docket 87 -288 by MO &O 
(FCC 89R -25] adopted April 13 by Review Board). 

FCC Form 301. Revised FCC Form 301 to deter abuse of 
FCC processes and filing of sham applications by requiring 
submission of additional financial, ownership and integra- 
tion information by applicants. (gen. docket 88 -328 by 
R &O [FCC 89 -110] adopted March 30 by Commission). 

Allocations 

Easton and Delmar, MD. Effective June 9. amended FM 
table to substitute channel 244B1 (96.7 mhz) for channel 
24M (96.5 mhz) at Easton and modified license of WCEI- 
FM to specify operation on channel 244B1. (MM docket 
87-468 by R &O (DA 89 -420] adopted April II by chief, 
Allocations Branch, Mass Media Bureau). 

Duluth, MN. Effective June 9, amended FM table to allot 
channel *247C2 (97.3 mhz) to Duluth, providing additional 
noncommercial educational service. (MM docket 88 -331 
by R &O [DA 89 -422] adopted April 11 by chief, Alloca- 
tions Branch). 

Kosciusko, MS. On request of G. Michael Comfort. 
proposed amending FM table to allot channel 271A (102.1 
mhz) to Kosciusko, as its second FM broadcast service. 
(MM docket 89 -90 by NPRM [DA 89 -421) adopted April 
11 by chief, Allocations Branch). 

Brookfield, MO. On request of Dwight Carver, proposed 
amending FM table by substituting channel 245C2 (96.9 
mhz) for channel 249A (97.7 mhz) at Brookfield and 
modifying license of KZBK to specify higher class chan- 
nel. (MM docket 88435 by R &O [DA 89 -419] adopted 
April II by chief. Allocations Branch). 

Billings and Lewistown, MT. On request of Comanche 
Enterprises, proposed amending TV table to allot channel 
13 to Billings. Comments due June 16, replies July 3. (MM 
docket 89 -91 by NPRM [DA 89 -423] adopted April 10 by 
chief. Allocations Branch). 

Los Ybanez and Denver City. TX. Effective June 9, 
amended FM table to allot channel 300C2 (107.9 mhz) to 
Los Ybanez and substitute channel 248C2 (97.5 mhz) for 
channel 296A (107.1 mhz) at Denver City and modify 
construction permit of KDNC(FM) to specify operation on 
channel 248C. Window opens June 12 -July 12. (MM dock- 
et 88-110 by R &O [DA 89 -424] adopted April 11 by chief, 
Allocations Branch). 

Alma and Dublin, GA. Effective June 2, amended FM 
table by substituting channel 240C2 (95.9 mhz) for channel 
240A at Dublin, and modifying license of WQZY(FM) to 
specify operation on the higher powered channel: and sub - 
situting channel 282A (104.3 mhz) for channel 240A at 

Alma, and modifying license of WKXH -FM to specify 
operation alternate class channel. (MM docket 88 -76 by 
R &O IDA 89 -391] adopted March 28 by chief, Alloca- 
tions Branch. Mass Media Bureau). 

Clarinda. IA. Effective June 2. amended FM table by 
substituting channel 291C2 (106.1 mhz) for channel 292A 
(106.3 mhz) at Clarinda, and modifying license of KQIS- 
FM to specify operation on higher powered channel. (By 
MM docket 88 -494 by R &O IDA 89 -389] adopted March 
29 by chief, Allocations Branch). 

Ossian, IA. Dismissed petition of Mega Media, Ltd., 
requesting allotment of channel 241A (96.1 mhz) to Os- 
sian, since no interest has been expressed. (MM docket 88- 
504 by R &O [DA 89 -390] adopted March 28 by chief, 
Allocations Branch). 

Pleasant Hope. MO. Dismissed Aurora Broadcasting, 
Inc.'s reconsideration request to allot FM channel 238C2 
(95.5 mhz) at Pleasant Hope. (MM docket 86-303 by 
MO &O [DA 89 -392] adopted March 29 by chief. Alloca- 
tions Branch). 

Wahpeton, ND. Effective June 2, amended FM table by 
substituting channel 295C2 (106.9 mhz) for channel 296A 
(107.1 mhz) at Wahpeton, and modifying construction per- 
mit for KGWB(FM) to specify higher powered channel. 
(MM docket 88-498 by R &O [DA 89 -394] adopted April 5 

by chief, Allocations Branch). 

Mason, TX. At request of Hill Country Communications. 
proposed amending FM table of Allotments by substituting 
channel 249C2 (97.7 mhz) for channel 250C2 (97.9 mhz) 
at Mason. Comments due June 9, replies June 26. (MM 
docket 89 -84 by NPRM [DA 89 -396] adopted April 3 by 
chief, Allocations Branch). 

Woodstock, VA, ET AL. Ordered Clark Broadcasting 
Company, licensee of WSGM(FM) at Woodstock and Ra- 
dio Virginia Limited Partnership. licensee of W VJZ(FM) at 
Mount Jackson to show why their licenses should not be 
modified to specify operation channel 226A (93.1 mhz) 
instead of channel 228A (93.5 mhz) and 241 A (96.1 mhz) 
instead of channel 244A (96.7 mhz), respectively. (MM 
docket 88 -520 by Orders to Show Cause IDA 89 -395] 
adopted April 3 by chief. Allocations Branch). 

Bessemer and Tuscaloosa, AL. On request of channel 17 
Associates, proposed amending TV table of Allotments by 
changing community of license of channel 17 from Tusca- 
loosa to Bessemer; proposed amending license of 
WDBB(TV). Tuscaloosa, accordingly; comments June 12, 
replies June 27. (MM docket 89 -87. by NPRM [DA 89- 
403] adopted April 3 by chief, Allocations Branch, Mass 
Media Bureau). 

Sitka, AK. Effective June 5, amended FM table to allot 
channel 276C2 (103.1 mhz); filing window: June 6 -July 6. 
(MM docket 88-465, by R &O [DA 89 -398] adopted March 
28 by chief, Allocations Branch). 

Ridgecrest, CA. Effective June 5. amended FM table to 
substitute channel 2248 I (92.7 mhz) for channel 224A and 
modified license of KZIQ- FM accordingly. (MM docket 
88 -458. by R &O [DA 89 -400] adopted March 28 by chief, 
Alloca- tions Branch). 

San Rafael, CA. On request of Marin Broadcasting Com- 
pany. proposed amending FM table by substituting channel 
264A (100.7 mhz) for channel 265A (100.9 mhz) and 
modifying license of KTID(FM), accordingly; comments 
June 12. replies June 27. (MM docket 89 -86, by NPRM 
[DA 89 -402] adopted April 3 by chief, Allocations 
Branch). 

El Dorado, AR, and Bastrop, LA. On request of Noal- 
mark Broadcasting Corp.. proposed amending FM table by 
substituting channel 277CI (103.3 mhz) for channel 276A 
(103.1 mhz) at El Dorado and modification of license for 
KAYZ(FM) accordingly; proposed substituting 247A (97.3 
mhz) for channel 277A at Bastrop; comments June 12. 
replies June 27. (MM docket 89 -85, by NPRM IDA 89- 
401] adopted March 28 by chief, Allocations Branch). 

Marion, MS. Effective June 5, amended FM table by 
substituting channel 236C2 (95.1 mhz) for channel 236A 
and modification of license of WQIC(FM) accordingly. 
(MM docket 88 -525. by R &O [DA 89 -393] adopted March 
29 by chief, Allocations Branch). 

Franklin. TX. Effective June 5, amended FM table to 
allot channel 255A (98.9 mhz): filing window: June 6-July 
6. (MM docket 88 -453. by R &O IDA 89 -397] adopted 
April 3 by chief. Allocations Branch). 

Call Letters 

Applications 
Call Sought by 

New AM's 

WBYG(AM) Union City Radio, Union City, IN 

WHTB(AM) WALE SNE Broadcasting, Ltd., Fall 
River, MA 

New FM's 

WTUZ(FM) Edward Alan Schumacher, Uhrichs- 
ville, OH 

KTOQ -FM Tom -Tom Communications, Inc., Rap- 
id City, SD 

WXVO(FM) Charles E. Phillips, Oliver Springs, TN 
WLES -FM William Carlton Link, Lawrenceville, VA 

New TV's 

WPCT -TV AW Broadcasting, Danville, VA 

Existing 
FM's 

KHTT(FM) KREO Fuller- Jeffrey Broadcasting 
Corp. of Santa Rosa, Healdsburg, CA 

WAVQ(FM) WAZZ Cedar Raleigh Limited Partner- 
ship, Fuquay -Varina, NC 

Grants 

New AM 

KSWX(AM) KMO Inc., Long Beach, WA 
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New FM's 

WAYF(FM) 

WACO-FM 

KLTW(FM) 
KXXZ(FM) 
KEOJ(FM) 
WVHM(FM) 
WTHM(FM) 
KYYC(FM) 
WLTB(FM) 
WNYR-FM 

WYND-FM 

KJKS(FM) 

KGRW(FM) 
WDIC-FM 

WELC-FM 

New TV 

KSWT(TV) 

Existing 
AM's 

WAAJ(AM) 
WRLX(AM) 

WLAW(AM) 
KKUL(AM) 

WNNR(AM) 

WBLL(AM) 

WEZI(AM) 

WGID(AM) 

WJDK(AM) 
WOBG(AM) 

Ex/sling 
FM's 

WKOR(FM) 

KXPT(FM) 

WERO(FM) 
WSNL(FM) 

KOAK-FM 

KKUL-FM 

KS]J(FM) 

WOMG(FM) 

KLTY(FM) 

WPLC(FM) 

KZZL-FM 

KZLN-FM 

WDMX(FM) 

WUSW(FM) 

WTFX(FM) 

Existing TV 

WGFL(TV) 

Evangel Christian School Inc., Mobile, 
AL 
Double H. Broadcasting, Inc., Talla- 
hassee, AL 
William J. Wynne, El Dorado, AR 

Hub Broadcasting, Inc., Barstow, CA 
Michael P. Stephens, Caney, KS 

Heartland Mininstries Inc., Benton, KY 
David C. Schaberg, Glen Arbor. MI 

Timothy D. Martz, Shelby, MT 

David G. Mitchell, Vestal, NY 

Lake County Broadcasting, Waterloo, 
NY 

Pamlico Sound Company, Inc.. Hatter- 

as, NC 

Joseph Kent Smitherman, Cameron, 
TX 

Lois B. Crain, Friona, TX 

Dickenson County Broadcasting 
Corp., Clincho, VA 
Pocahontas Broadcasting Corp., 
Welch, WV 

Kansas Broadcasting System Inc., 
Liberal, KS 

WAAY SJK Inc., Huntsville, AL 
WRRX Arrow Communications Inc., 

Tuscaloosa, AL 
WEDD Edmund Dinis, Fairhaven, MA 
KBSR Greater Billings Radio Broad- 
casting Co., Hardin, MT 

WNYR WOLF Radio, Inc.. Syracuse, 
NY 

WPKO V -Teck Communications, Inc., 
Bellefontaine, OH 

WWBA Ardman Broadcasting Corp.. 
Memphis, TN 

WRVR Keymarket Communications, 
Memphis, TN 

WXGI WXGI Inc.. Richmond, VA 
WPOZ The Gilcom Corporation of 
West Virginia, Clarksburg, WV 

WSYE Barbara Kay Turner, Citronelle, 
AL 
KIEZ Radio Ventura Inc., Santa Paula. 
CA 
WSPW Michael Leep, Mishawaka, ID 

WMRY River Cities Broadcasting 
Corp., East St. Louis, IL 

KLRZ Montgomery County Broadcast- 
ing Co., Inc. Red Oak. IA 

KBSR -FM Greater Billings Radio 
Broadcasting Co., Inc., Hardin, MT 
KPRB -FM Redmond Broadcasting 
Group, Inc., Redmond, OR 
WPRH -FM Price Broadcasting Co., 
Columbia, SC 

KOJO Metroplex Broadcasting Inc., 
Fort Worth, TX 

WYND -FM Paco -Jon Broadcasting 
Corporation. Spotsylvania, VA 

KPNP P -N -P Broadcasting, Inc., Pull- 

man, WA 

KZLO -FM P -N -P Broadcasting Inc., 
Othello, WA 
WBNN BENNCO Inc., Vienna, WV 
WAHC ODON Communications Group 
I LP, Neenah, WI 

WMLW Joyner Radio Inc.. Watertown, 
WI 

WHSF Budd Broadcasting Co., High 

Springs, FL 
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RADIO 
HELP WANTED MANAGEMENT 

General manager for KKCM 1530AM with Inspirational 
format in Shakopee/Minneapolis, Minnesota. Successful 
sales background a must. Send resumes to: Mark McNeil. 
American Sunrise Communications. 16742 Gothard St., 
Suite 201. Huntington Beach. CA 92647. EQE. 

National program sales coordinator for a seven station 
group with inspirational formats. Successful sales back- 
ground and working contacts with NRB members a must. 
The position also involves coordinating individual station 
sales strategies as well. This is an upper management 
position working out of the corporate home office in Or- 
ange County. California. Send resumes to: Mark McNeil. 
American Sunrise Communications. 16742 Gothard St.. 
Suite 201. Huntington Beach, CA 92647. EQE. 

Northeast. Group seeks two station/sales managerswho 
understand and enjoy selling and leading sales staffs. 
Upstate NY and western Pennsylvania. Were a group on 
the move and need strong, key people to grow with us. 
Replies confidential. EQE. Box C -49. 

Saes manager: Not just a job but a career for a man or 
woman who wants to settle down to a long future leading 
to management and possible ownership in a perfect com- 
munity to live and raise a family. Old established station 
where older owner wants to step aside to make room for 
an aggressive man or woman. No calls. Visit or write 
KVBR. Brainerd, MN 56401. EOE. 

General manager /general sales manager for FM in East 
Coast resort market. Outstanding record as leader and 
sales manager a must. Excellent future with growing corn - 
pany. $60,000 base plus cash flow incentive. Earned eq- 
uity oossible. All replies acknowledged. Confidentiality 
assured. EOE. Box C-66. 

Desperate! I need a GSM to manage sales and marketing 
for top -100 market Southern CT AM. Must be creative, 
aggressive. experience dealing with national sales, willing 
to relocate. Willing to pay for right person including equity 
kicker. Respond to Box C -68. ECM. 

Regional FM New England Rocker seeks GSM with ex- 
traordinary skills for bringing in the bottom line. heavy 
emphasis on recruitment and training. If a beautiful place 
to live, excellent school systems. exciting year round re- 
creation. an opportunity for big bucks. to profit share and 
Rock 'n Roll, are your priorities. send us your resume with 
compensation history, brief description of your sales phi- 
losophy and why you really want to do it all with us. EQE. 
Box C -87. 

Wanted - Qualified working manager type to buy inter- 
est in AM/FM Combo in northern California. Reply Box D- 
2. EOE. 

Sales manager wanted. Do you enjoy challenges? Can 
you move salespeople to commitment? Can you build a 
sales team to be the best? Do you strive to meet goals? Do 
you build meaningful relationships with your salespeople? 
II so, we may have an outstanding opportunity for you! 
Our innovative, growth -oriented company is seeking a 
leader to manage the sales staff at our major Sunbelt 
station (top 50 market) We offer An innovative environ- 
ment focused on success, cutting edge sales and man- 
agement training. an opportunity to join a company with a 
record of success and a sense of purpose. If you feel you 
have the talent - act now! Send resume to: Box D -6. EQE. 

Flrebreathing GM for successful high rated Class C CHR 
top 100 market. Resume to K106. 7525 Waterwood. 
Shreveport, LA 71109. EOE, 

Sales manager for WLOVWCOE. small market radio sta- 
ffons in northern Indiana. Must be energetic positive lead- 
er, trainer, motivator for two separate experienced sales 
staffs. No local sales list but sales manager responsible 
for agency sales. Strong support from full -time co-op di- 
rector and telemarketing department. Guarantee, plus 
override, family insurance program plus other benefits 
Send resume and reference to Ken Coe. President. 
WL01/WCOE. 902 1/2 Lincolnway, La Porte. IN 46350. 
EC/E. 

Sales manager with opportunity to move up to G.M.: 
Group broadcaster, expansion minded. Upper Midwest in 
100,000 pop. family community near major. Our AM/FM 
stations are top two local stations in market. Competition 
minimum. We need experienced sates executive to moti- 
vate and organize staff of six A.E.'s. Should be heavy on 
training, organization. pay planning, station revenue 
goals. Sales presentations. We need a top person and are 
willing to let him/her run the show. Box D -14. EQE. 

General sales manager' or :op rated AM.I-M combo in 
central Pennsylvania. owned by aggressive group opera- 
tor. Must be a superb leader, innovator in changing sales 
techniques Must be able to maintain on -going sales train- 
ing. Fighter, cheerleader. motivator for an already great 
sales learn. Salary + override + good fringes. Need 
resume. Salary requirements immediatelly. Box D -17. 
EQE. 

Sales/GM - Combo on Fla. west coast in the fastest grow- 
ing area. Need results oriented individual with oroven 
track record in sales & managment. We want results not 
excuses. Excellent salary and performance bonuses in 
tropical paradise. Send resume. Box D -22. EQE. 

HELP WANTED SALES 

Radio sassa: Texas FM is looking for a strongly motivated 
creative thinker to add to our team. Must be aggressive 
and have local sales background. Contact. Gary Vinson. 
KEZB -FM. 2501 N. Mesa. El Paso. TX 79902. 915 -533- 
9400. E.O.E. 

Dayton, Ohio's newsat FM Rocker wants you! AOR prop 
erty owned by major group offers unlimited potential for 
proven winners. Send resume with current billing to: Sales 
Manager, 111 East Fourth St., Dayton. OH 45402. EQE. 

Determined salesperson warted to join aggressive radio 
team in north central Illinois. Full -time AM - Class A FM 
(Move to 25K this summer). We have the people and the 
experience to help make you successful. Send resume 
today to: JMcCullough, WLPO/WAJK, PO Box 215, La- 
Salle. IL 61301. EQE. 

Terrltorlal sales rep. Leading jingle producer offers high 
commission/great above average income. Must travel /un- 
derstand concept advertising sales. Be enthusiastic self - 
starter. 1 -800.- 368 -0033. 

Imagine e fast-growing radio market. with over 2 million 
people. no local TV, no full -area newspaper and no format 
competition. Now, imagine yourself selling in southern 
California at Lite Hits KQLH -FM! If you're motivated. ag- 
gressive, enjoy direct retail and making lots of money, call 
Robin Abercrombie, LSM, now at 714 -737 -1370. Imme- 
diate opportunity! EOE. M/F. 

640,000 plus. Are you an experienced sales person and 
hungry, with a proven track record? have an opening in 
southwest Virigina for an AM/FM combo No order takers 
need apply. Experienced salespeople only. EEO. Please 
mail resume to. Box D -4. 

Trumper Communications is seeking account execu- 
tives for present and future openings. II you are a radio 
salesperson with a minimum 2 years experience with a 
successfu track record. we want to hear from you. We are 
a growing broadcast group offering excellent opportuni- 
lies and earnings potential. Send resume to: Trumper 
Communications. Inc.. 900 Oakmont Lane, Suite 210, 
Westmont. IL 60559. EQE. 

Need a Super Start Senior account executive who can 
sell directs and can work agencies in Philadelphia market. 
Management potential! Respond to Box D-15. EQE. 

HELP WANTED ANNOUNCERS 

Chicago/South Suburban FM seeks lop 40 disc jockey. 
Excellent facilities and working conditions. Minorities en- 
couraged to send resumes and aircheck to Mickey Mimer, 
WBUS Radio, P.O. Box 999, Bourbonnais. IL 60914. 
E.O.E. 

Nationally recognized community service NY/PA border 
AM /FM PM jock (AC) plus production, some news. Ta- 
pe/resume. Lyman Ave., Waverly, NY 14892. EQE. 

WVMT stereo 620 seeks full and part time announcers. 
Lots of remotes, lots of fun. Up -tempo AC format. Burling- 
ton metro. Previous experience required. T & R Mark 
Esbjerg, Box 620, Colchester, VT 05446. EQE. 

HELP WANTED TECHNICAL 

Chief engineer for FM /AM in Palm Springs. CA area. New 
construction plus studio and directional maintenance 
skills a must. Contact W. Dochtermann at Las Vegas 
Hilton during NAB or phone 619 -323 -1010. EQE. 

Chief engineer: KUSC -FM, Los Angeles classical- format 
station, seeks highly qualified chief engineer to supervise 
maintenance of its 4- station group. Heavy emphasis on 
RF, microwave, and satellite technologies. Must have su- 
pervisorial experience. Requires travel in southern Califor- 
nia. Resume and salary requirements ASAP to. Bill Kan - 
pelman, Director Engineering and Operations. KUSC. Box 
77913, Los Angeles, CA 9007. (Will attend NABMilton.) 
EQE. 
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Professional broadcast engineer for University radio-TV 
facilities. Salary and benefits very competitive for an expe- 
rienced. highly -qualified person. As chief engineer of FM 
station. will design and maintain studio and transmitter 
equipment. Modern studio equipment, news transmission 
system. Opportunity to help plan and build a new Tv 
studio with new equipment. Congenial work environment 
in small -town, university setting. Start date: September 1. 
1989. Screening begins June 15. and position remains 
open until filled. Application letter, resume. and three ref- 
erence letters should be forwarded to: Dr. Joe Oliver, 
Stephen F. Austin State University. Box 13048, SFA Sta- 
tion, Nacogdoches, TX 75962. Affirmative Action /Equal 
Opportunity Employer. 409 -568 -4001. 

CE for 100kw FM, 5kw AM and multi -track production 
facility on the sunny Gulf Coast. Complete hands on ability 
for AM /FM transmitters, studio maintenance of all new 
equipment. Great benefits. Rush resume to The Dittman 
Group. P.O. Bcx 2148 Mobtr'e. AL 36652. E.O.E. 

HELP WANTED NEWS 

News anchor: Akron s News /talk WNIR has opening for 
news anchor /reporter. with award winning news depart- 
ment Talk show hosting and television news can also be 
part of the package. Call Bill Klaus, 216 -673 -2323. EOE. 

WSSU -FM, National Public Radio station in Springfield, 
Illinois, has two positions open at its Illinois Statehouse 
bureau. 1. Statehouse Bureau Chief: Directs activities at 
the WSSU Statehouse Bureau. Provides coverage of state 
government, politics, and legislative activities. 2. State- 
house producer /reporter: Produces news reports for Illi- 
nois public radio stations. Coordinates live broadcasts 
and satellite transmissions. Requirements (for both posi- 
tions): Bachelors degree. Masters preferred, in journalism, 
communications, political science or related field. Mini- 
mum two years in broadcast news. experience with politi- 
cal reporting; effective on- air /radio production skills. Sala- 
ries are competitive. Applications must include: Cover 
letter, three references, non- returnable audition cassette. 
Deadline: Postmarked no later than May 19. 1989. Send 
applications to: Chair, Search Committee, WSSU -FM, San- 
gamon State University, Springield, IL 62794 -9243. WSSU 
-s an affirmative action/equal opportunity employer. Minor- 
ities and women are encouraged to apply. 

News anchor - reporter: Key position available for expe- 
rienced broadcast journalist. Must have two years back- 
ground in anchoring. Looking for vibrant broadcaster to 
carry morning show on News -Talk station. Please send 
resume, writing samples and audition tape to: News Di- 
rector, P.O. Box 610 -310, Austin, TX 78761. EQE. 

The next Peter Jennings or Connie Chung will answer 
this ad. Respected New England small market has rare 
opening. Interview: write, edit: read; The adrenal rush of 
the scoop. the intellectual Satisfaction of a great series; 
long hours; low pay! If you want news, this could be your 
best first job. Will consider college grads without commer- 
cial experience. Women and minorities encouraged EC/E. 
Box D -21 

HELP WANTED PROGRAMING 
PRODUCTION & OTHERS 

Top -ranked canal Jersey NC FM seeks a top flight 
program director To be considered. applicants should 
possess a successful NC track record. Superior people 
skills, creative promotional ability and the desire and know 
how to maintain our station's position as an integral part of 
the community. Excellent benefits; beautiful surroundings. 
Submit resume to Box C -74. E0E. 

Operations manager /morning aient for top rated Coun- 
try FM. Live morning show, satellite after. Creative. good 
production. T & R to Bob Coker, KPER, Box 2276, Hobbs. 
NM 88240. 505-393 -1551. EOE. 

WSBY/WOHO. Experienced. Fulltime production director. 
Must have creative commercial writing skills and be con- 
genial to work with. Good benefits! Send tapes and re- 
sumes to Ed Hunt, Operations Manager. P.O. Box "U" 
Salisbury. MD 21801. EQE. 

Announcer /producer. Public station WCAL (100kw FM, 
5kw AM, serving Minneapolis/St. Paul market) seeks Clas- 
sical hosVproducer. Requires. engaging, informed on -air 
style: high proficiency in programing and announcing 
Classical music. interviews, studio equipment. and pro- 
duction. BA preferred. Excellent salary and benefits. 
Imaginative. dedicated staff. outstanding technical facility 
at Nation's first listener supported station. Applications by 
May 15 get fullest consideration. Resume and non-return- 
able audition tape to: Personnel Director, St. Olaf College, 
Northfield. MN 55057 EOEJAA. 



100KW, Midwest Regional A/C wants experienced 
broadcasters with good voice. CHR/AC background, pro- 
duction. One of Nation's top chains. Salary requirements. 
resume. references. EOE. Box D -25. No tapes. 

5KW, Midwest regional Country wants experienced 
broadcaster with good voice. Production experience. One 
of nations top chains. Salary requirements, resume. EOE. 
Box D -26 

SITUATIONS WANTED MANAGEMENT 

General manager with :welve years experence !n all 
phases of broadcasting. Sales, programing 8 promotions 
oriented. Excellent leader and trainer. Bottom line man- 
agement. Box C -37. 

Need a turnaround, or looking for a pro? Revenue moti- 
vated, ratings driven, bottom line G.M. Top 50 market 
experience. aggressive, young, energetic pro, any format, 
West only, 505 -293 -1252. 

General managership sought Revenue -and- results fo- 
cused major market operations manager willing to trade 
market size for positive, mutual growth opportunity. Star- 
tup specialist with substantial, broadbased background. 
J. Young. 301 -424 -6061. 

Radio pro seeks GM, GSM, similar position. Excellent. 
experienced, manager, trainer, business developer. Pre- 
fers Florida, consider all areas. P.O. Box 3131, Charlotte. 
N.C. 28210. 

25 year senior broadcaster. Background includes sales. 
training. motivation and programing. Small. medium and 
major market experience. Team leader with a belief in 
community involvement. promtion and the bottom line. GM 
positions in top 75 preferred. Box D -9. 

GM, skilled in administration, sales. programing, engi- 
neering. and FCC matters. Available in 30 days. Equity 
considered. Box D -11. 

Last five years my stations have been number one. l'll do 
the same for you. Programing /sales oriented GM. Avail- 
able now! East Coast. Call Bill. 804- 232 -5197. 

SITUATIONS WANTED ANNOUNCERS 

Please hire me! General announcing and music. First 
blind graduate from Columbia School of Broadcasting. 
Chicago. Harold Bocock, 3502 Ted Ave., Waukegan, IL 

60085. 312 ---623 -6997. 

Looking for an honest announcer? Clean -cut black 
male with part-time college tunnel radio experience. seeks 
simple down to earth entry level radio station on East 
Coast. Norman, 617 -298 -3437. 

27 years Easy Listening experience. Final career move. 
Bonneville or similar only! Neil Sher, 717 -675 -6982. 

Metro Wash., D.C. Major league experience, mature. Call 
now at 703-658 -4919. 

Experienced Oldies jock wants to go Country. Soft Rock. 
After five. Bill 308 -534 -1211. 

16 years In radio. Dependable. stable, excellent refer- 
ences. All shifts. AC /Country . Mike. 904 -255 -6950. 

Attention: Texas and Southwest. Veteran sportscaster. 
39. seeks top PBP position any market. Final move! Box 
D -10. 

SITUATIONS WANTED NEWS 

Diligent, energetic, Sportscaster available for play -by- 
play or color commentary. Well -versed in all sports. all 
levels of competition. Also, News anchor /reporter. Willing 
to relocate. Call Marc. day or night. at 201- 287 -3327. 

Sportscaster. 14 yr. experience. 16 AP awards for sports - 
casts and PBP. Mediummajor markets only. 303 -241- 
6452. 

Diamond In the rough. Top notch PBP/Sports anchor 
talent too big for small markets. Looking for challenge. 
Bob, 201 -546 -5546. 

Depth, insight enthusiasm! Knowledgeable sportscast- 
er seeking key radio/TV opportunity that includes PBP. 
Ave year pro ready to make a major move. Bill, 914-620- 
1814. 

Veteran sportscaster who detests cliches, knows how to 
write, and can ask intelligent questions. Have done major 
college PBP and some PBP is a must. I'm good. not cheap 
and not desperate. Box D-18. 

MISCELLANEOUS 

Make money in Voiceovers: One -day seminar covers 
marketing, technique. demo tapes, character voices, ev- 
erything you need to do commercials and industrials. In 

NYC. Sunday May 21. Call toll free: 1 -800 -333 -8108. In 

NYC 212 -369 -3148. Berkley Prods., Box 6599 -B. New 
York, NY 10128-991. EOE. 

Buy -out production music direct from the producer. 
Wholesale rates. Success proven Coast to Coast. 414- 
248 -3707. 

It's working! Successful, experienced account execu- 
tives can find rewarding opportunity in operating their own 
broadcasting business. Dealerships still available. Part 
time/minimal investment. Contact Audio Ouest. 614 -486- 
7700. 

CONSULTANTS 

Stertupa/turnarounds: Ex G.M., any format. revenue 
generator. CP to full broadcast, train existing staff, all 
areas, office systems. FCC, sales and bottom line orient- 
ed, Fix a mess fast, any broadcast problem solved, West 
only. 505- 293 -1252. T.J. 

TELEVISION 
HELP WANTED MANAGEMENT 

GSM needed for small Midwest market affiliate. Prior sales 
management with local, regional. and national a must. 
Excellent compensation for right individual. Send resume. 
compensation requirements, and references to Box C -54. 
EOE, M /F. 

Sales manager to be working partner for local Indepen- 
dent in growing seaport city. Write to P.O. Box 4815, DTS. 
Portland, ME 04112. EOE. 

Business manager: Eastern network affiliate a leader in 
its market. desires ambitious. professional and hands -on 
type manager to complement its management team. Ac- 
counting degree and minimum of 3 -5 years broadcasting 
accounting experience required. Send resume to Box C- 
73. FOE. 

KREM -TV, a division of King Broadcasting Company is 

seeking a news director to provide journalistic direction to 
the news department that is consistent with station goals 
and insure that high journalistic standards for news pro- 
graming are maintained. Demonstrated leadership experi- 
ence in newsroom management required. Excellent plan- 
ning, organizational and interpersonal skills. Ability to 
orchestrate a team toward common objectives. Knowl- 
edge of budgeting and ability to effectively utilize re- 
sources in the most cost effective manner. Qualified appli- 
cants send letter of introduction and resume to: KREM -TV, 
Personnel Department, 4103 South Regal, Spokane, WA 
99223. KREM -TV is an equal opportunity employer. 

News director: Experienced and competitive manager 
who leads by example. 100+ market. Tough job. Need 
versatile news person. EOE. Write General Manager, Box 
C -89. 

Supervisory TV marketing specialist: The US Informa- 
tion Agency has an opening in Washington, DC for an 
experienced TV marketing specialist in its Television and 
Film Service. Experience in managing all aspects of TV 
marketing including developing strategies for products. 
supervising creation of promotional materials, budgeting 
and analyzing marketing effectiveness and foreign TV/film 
markets and festivals. Salary range $48.592 - $63.172. 
Submit an application for Federal Employment (SF -171) to 
USIA, Office of Personnel. Room 518. 301 4th St.. SW. 
Washington. DC 20547. Be sure to indicate announce- 
ment number PDP- 223.89 on application. All applications 
must be received by 5/17/89. USIA is an equal opportunity 
employer. 

Director, marketing & development: WOLN -TV/FM is 
looking for an individual who will have overall responsibil- 
ity for marketing and development projects. The individual 
selected must have previous experience in establishing 
and implementing long -range marketing strategies in a 
not -for -profit environment as well as the design and imple- 
mentation of community awareness campaigns. Require- 
ments include a degree and a minimum of eight years 
related experience. Please send resume including salary 
requirements to: President/General Manager. WOLN- 
N/FM, 8425 Peach SI., Erie, PA 16509. EOE, M/F. 

General sales manager -- Dominant, top -performing NBC 
affiliate in two- station. Southeast. 100+ market has imme- 
diate opening for sales leader with exceptional people 
skills. Strong local direct background a priority. This is a 

career growth opportunity with group -owned family corpo- 
ration. Apply in confidence to Charlie Webb, VP /GM, 
WVVA -TV. P.O. Box 1930, Bluefield. VW 24701. 304 -325- 
5487. EOE, M /F. 

Field service TV news crew manager. Experienced 
broadcast manager needed to supervise TV ENG crews in 
five cities in four states. Must have strong administrative, 
personnel development, supervisory. technical and peo- 
ple skills. No editorial decisions. Based in metro Detroit. 
Limited travel. Immediate opening. Send qualifications 
letter with resume and salary requirements to: General 
Manager, MVP Communications. Inc., 1075 Rankin, Troy, 
Ml 48083. EOE. 
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HELP WANTED SALES 

Were the number one Independent '-1 the tenth largest 
market looking for an enthusiastic, high -caliber account 
executive deserving of a top list. Four years or more of N 
sales required. Send resume to: Nancy McNeil, Local 
Sales Manager, KHN, P.O. Box 630129, Houston, TX 
77263 -0129. Equal opportunity employer. 

Get on the cutting edge of broadcasting marketing. The 
number one Independent in the tenth largest market has 
an exciting opportunity for the right candidate in sales - 
/marketing. Applicable college degree and /or work expe- 
rience required. Send resume to: John De Roche, General 
Sales Manager, KHTV, P.O. Box 630129, Houston. TX 
77263 -0129. Equal opportunity employer. 

National sales: WLIG -TV, Long Island, NY, seeks experi- 
enced sales pro to expand national and regional sales. 
Must have station and rep experience: solid NY agency 
contacts a plus. Outstanding growth opportunity. Full 
benefits. Resume to Marvin Chauvin, GM, WLIG, 300 
Crossways Park Dr., Woodbury NY 11797. 516-364- 

EOE. 

Local sales manager: Need energetic. take- charge per- 
son with demonstrated track record in new account devel- 
opment. training salespersons, and being totally responsi- 
ble and accountable for local sales department. Terrific 
opportunity in Mid- America's #1 resort city. Plenty of op- 
portunity for growth with new company. Strong commit- 
ment to TvB. eagerness to develop and implement effec- 
tive vendor and co-op programs from scratch are 
essentials. Person hired must have impeccable personal 
and professional integrity and honesty under all condi- 
tions. Letter and resume to Tom Scanlan, President, Scan- 
lan Communications. 201 E. Front St., Traverse City, MI 
49684. EOE, M /F. 

Small market NBC affiliate seeking aggressive, local /na- 
tional sales manager. Must have excellent organizational 
and motivational skills, strong personal sales ability, a 
proven track record n small market sales management. 
and desire for future promotion to station manager. KTGF, 
P.O. Box 1219, Great Falls, MT 59403. EUE. 

Account executive: Northern California CBS affiliate look- 
ing for enthusiastic, aggressive individual to handle partial 
list while developing new accounts. Two years experience 
local sales, plus knowledge of regional accounts. Re- 
sumes to: KMST. P.O. Box 1938, Monterey, CA 93940. 
EOE 

KFVE -TV Channel 5: Account executive: We are looking 
for an experienced. successful person, with high energy 
and enthusiasm. ambitious, competitive and willing to 
work hard for large financial rewards. Must have a mini- 
mum of 3 years broadcast sales experience. Please send 
resume and salary history to KFVE -TV, 315 Sand Island 
Rd.. Honolulu, HI 96819 -2295, Attn: Norma. Confidentiality 
assured. EUE. 

26 KMPH has an immediate opening for a broadcast 
salesperson in the Visalia office. The successful applicant 
for this retail sales position will be strong on new business 
development, highly motivated. creative and interested in 
a rewarding challenge. Excellent growth opportunities are 
possible with one of America's leading Independent tele- 
vision stations, a Pappas Telecasting Company. Compen- 
sation of draw plus commission. Send resume and refer- 
ences to Steve Vourakis. Retail Marketing Manager, 26 
KMPH, 5111 E. McKinley Ave., Fresno, CA 93727. 209- 
255 -2600. Applications will be accepted until May 15. 
1989. An EOE, M /F /H. 

Television sales: Established New York company seeks 
dynamic, personable person with rep /media or syndica- 
tion background. EOE. Box C -60. 

HELP WANTED TECHNICAL 

Assistant chief engineer sought for TV ministry in Texas 
or California. Uplink experience a must. Five years experi- 
ence. Call Personnel at 214-620 -1586. EUE. 

Operator /maintenance technician for UHFABC affiliate. 
3 -4 years maintenance experience with a ACR -25 re- 
quired. Send resume to Chief Engineer. WAND -TV. 904 
Southside Dr., Decatur. IL 62521. AA/EOE. 

Maintenance engineer: WNEM -N. Saginaw, Michigan, 
seeks individual with solid background of studio equip- 
ment. Must be self- motivated person who can meet the 
challenge of maintaining the equipment of the leading 
station in the 58th market. Send resumes to: Greg Surma. 
Chief Engineer, WNEM -N, Box 531, Saginaw. MI 48606. 
EOE. 

Television maintenance engineer needed for top UHF 
Independent in San Diego, CA. Must be hands -on, take 
charge engineer, with three or more years of UHF trans- 
mitter experience. Studio and mìrcowave maintenance 
experience is helpful. Send resumes to: Richard Large, 
KUSI -TV, 7377 Convoy Ct., San Diego, CA 92111 or call 
619571 -5151. EUE. 



Satellite engineers: The University of Alabama is seeking 
persons for star -up opportunity supporting its 

.. .tic: ate uplinking effort The assistant director of 
ucadcast services for engineering should have thorough 
Understanding /experience in both the commercial satellite 
uplinking business and uplinking equipment maintenan- 
ce /operation. A background In design and maintenance 
of post prod syatems would be helpful. The satellite oper- 
ations coordinator will have primary responsibility for op- 
eration of UA owned transportable earth station. Must 
have minimum 2 years experience in the commercial 
uplinking or satellite news gathering business. A back- 
ground in remote and post production would be helpful. 
Submit resume lo: UA Employment Office. Box 870364 
University of Alabama, Tuscaloosa. AL 35487-0364. 
AA/EOE. 

Fox Television, KRIV in Houston is seeking a news ENG. 
microwave technician/photographer with 1 -2 years previ- 
ous experience in news microwave operations and mini - 
cam photography. Must hold a valid Radio -Television op- 
erators license, a valid drivers license and have a good 
driving record. Send resume to KRIV -TV. P.O. Box 22810. 
Houston. TX 77227. Ann: News Director. No phone calls. 
EOE 

Studio engineer. KTVA. CBS affiliate in Anchorage. Alas- 
ka, is seeking a qualified studio technician with mainte- 
nance experience on 1" and 3/4" videotape. studio and 
ENG cameras. Good salary and benefits in a beautiful 
area Prefer SBE certification. Send resume to Duectoer of 
Engineering. Northern Television. Inc_ 1007 W. 32nd 
Ave . Anchorage. AK 99503. or contact Duane Miusap at 
the Imperial Palace Hotel. Las Vegas. NV. between Apra 
27 and May 3 EOE. 

Transmitter maintenance engineer: 3 years experience. 
studio maintenance experience required. FCC license 
technical training or equivalent a must. Independent TV 
Send resume to: Chief Engineer. WETO. P.O. Box 1074 
Greenville, TN 37744. EOE. 

Chief engineer, WTOV -TV (NBC) Steubenville. Ohio 
needs knowledgeable. hands -on chief engineer with VHF 
transmitter experience and strong management skills. 
Prefer person with budgeting experience and 3 -5 years 
experience in chief or assistant chefs position. Send 
resume to: Gary Bolton. VP/GM, WTOV -TV. Box 9999. 
Steubenville. OH 43952. EOE. 

Engineer: Maintain and repair variety of studio equipment 
to include but not limited to ADO. wtlifont studio and 
master control switchers. ACR. r and half inch machines. 
RF and ENG experience a plus. Send resume and salary 
history to Operations Manager. -TV. P.O. Box 
Nashville, TN 37202. EOE. 

Director of engineering. Well equipped, group -owned 
CBS affiliate in top 30 market, with heavy commitment to 
news seeks a leader for engineering department of 25 
people. Must have minimum five years in engineering 
management. with good people skills. EOE and excellent 
benefits. Send resume and salary history to: Station Man- 
ager. WCPO -TV. 500 Central Ave Cincinnati. OH 45202 

HELP WANTED NEWS 

Experienced ND with hands -on record of upgrading 
casts. Ratings through people is my way. 913 -451 -1259. 
EOE. 

SUCCESS -N -LIFE: TV ministry in Dallas expanding and 
seeking qualified personnel in all fields. Maintenance and 
operating engineers. field producers. writers. audio oper- 
ators, production assistants. etc. Call Personnel at 214- 
620.1586 for information or write Robert Tilton Ministries. 
PO Box 819000. Dallas. TX 75381. EOE. 

Weathercaster for Midwest market. Meteorologist pre - 
terred. AMS seal with experience considered Excellent 
opportunity with group owned. network affiliate dedicated 
to excellent news Operation. Send salary requirements 
and resume to Box C -56. EOE, M /F. 

080 seeks weather producer/talent: Top twenty O8O 
seeks meteorologist to coordinate activities of four person 
weather staff. Will produce early evening weathercasts 
and present weather segment in midday newscast. Will 
establish systems to ensure consistency in forecasting 
and presentation. Creative use of weather computer re- 
quired. Resume only to: C -72. EOE, M/F. 

Assistant news director: Will have day -to-day operation- 
al responsibility for entire news department. personnel 
and scheduling. Must have good news Judgement and 
excellent people skills. Minimum of five years broadcast 
news experience necessary. with several years in a man- 
agement capacity. Strong knowledge of TV equipment. 
facilities and satellite operations required. Familiarization 
with computer operations desired. Send resume. refer- 
ences. and detailed background to: Bob Feldman. News 
Director, WTNH -TV, 8 Elm St.. New Haven. CT 06510. 
EOE. 

New. eat sr /aporta. Significant overhaul for major net- 
work affiliate under new management. Box D-5. EOE. 

Director wanted. Do you eat sleep and dream televi- 
sion. but have out -grown the challenges of your market? 
Top 25 station is looking for an aggressive director. the 
"up- and -comer" who is primed to take on news and public 
affairs programs. If you're ready for a new challenge, send 
your resume only to Box C- 24.EOE. 

Meteorologist- -Top rated Northeast affiliate looking for 
meteorologist with personality and pizzazz The person 
we seek will work with the latest equipment. have a solid 
background in broadcast journalism as well as weather, 
and see this as an opportunity to join a number one station 
that has lots of potential. Send resume to Box D -3. We are 
an equal opportunity employer. 

Early morning cut-in anchor /general assignment report- 
er Network affiliate in the Midwest seeking an early morn- 
ing cut -in anchor who will also have general assignment 
reporting duties. Commercial broadcast experience re- 
quired Send resumes only to Box D-16. EOE. 

Vldeographer(s) wanted: Were looking for a good news 
shooter and editor with some experience Send tape 8 
resume to 2190 W. Drake. Suite 365. Fort Collins. CO 
80526 No phone calls. please. EOE. 

Producer /director: Are you aching for news and sports 
all rolled into one? Top 30 Indie looking for experienced. 
aggressive. take -charge producer /director. Send current 
resume to Box D -19. Equal opportunity employer. (No 
tapes. please.) 

News director: *1 affiliate in 50's Sunbelt market Look- 
ing for a leader to keep top news department on the 
winning track. This position calls for energy. innovation. 
and the ability to help an excellent staff be even better. 
EEO. M/F Send resume to Box D -12. 

HELP WANTED PROGRAMING 
PRODUCTION 8 OTHERS 

Creative service manager reede0 to manage production 
and promotion departments. The right hands -on experi- 
enced pro will find excellent salary and benefits in an 
aggressive production/promotion station. Send resume. 
salary requirements to Box C -55. EOE, M/F. 

Promotion manager: Top 100 Mid- Western CBS affiliate 
looking for a promotion manager to run a 2- person depart- 
ment Experience necessary. Send resume and salary 
requirements to Box C44. EOE. 

Commercial director: WKXT -TV. Knoxville. Tennessee is 
looking for a creative commercial director who can also 
direct some news. Send resume and salary requirements 
lo: Production Manager. WKXT -TV. P 0 Box 59088. Knox- 
ville. TN 37950. EOE 

Muter control switcher tape operator. KTVA. Anchor- 
age. Alaska. is seeking an experienced master control 
switcher /tape operator. Good pay and benefits. and you 
can't beat Alaska in the spring!. Send resume to Director 
of Engineering. 1007 W. 32nd Ave . Anchorage. AK 
99503. EOE. 

Media producer -director: The University of Georgia Con- 
tinuing Education Center is accepting applications for two 
media producer -director vacancies. These positions in- 
volve creative work in the preparation and production of 
educational programs, overseeing filming and taping prior 
to and review after broadcasts, and supervising studio 
and film crews. Qualification rquirements include a Bach- 
elor's degree with major coursework in media broadcast 
production or equivalent and experience in media pro- 
gram production. Base salary is $17.016 annually. To 
apply. send resume of qualifications to: Betty Tull. Em- 
ployment Department. University of Georgia. Athens, GA 
30602. An EEOAA Institution. 

Managing editor /producer: One of the nation's top Uni- 
versity radio -TV departments seeks a graduate assistant 
with commercial television news experience to help su- 
pervise the production of a daily television newscast on a 
PBS affiliate. Contact Ken Keller. Radio -TV Department, 
Southern Illinois University, Carbondale. IL 62901 -6609. 
618-536-7555. Deadline May 1. AA/EOE. 

Television creativity: Can you create an environment in 
local television that causes viewers to be constantly cu- 
sioust We are looking for creative types who can create in 
the medium of TV. If you are looking for an atmosphere in 
which you can expertise your creative skills and produce 
breakthroughs. we need to talk. We are a Florida network 
affiliate owned by a growing. creative and exciting media 
group. So. let us know of your skills by sending a resume. 
Reply to Box D -8. EEO. 

Production coordinator: Production /post production ex- 
perience with multi- camera operations required, super- 
vise daily production activities for broadcast and non- 
broadcast productions and documentaries. Applicant 
must be able to take production from script to finished 
master Salary competitive. Contact Marie Antoon. Com- 
munication and Resource Center. The University of Mis- 
sissippi. University. MS 38677. 601- 232 -5917. Deadline 
extended to 5/10/89. Starting date: As soon as possible. 
EEO /AA employer. 
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WABC -TV, #1 station in New York City needs creative 
Post-production editor for creative services unit. Ideal 
candidate must be computer literate. have an eye and ear 
for details, a good sense of special effects. a strong news 
and entertainment interest and love lots of pressure. Expe- 
rience preferred with GVG 1600. 2- channel ADO, Ampex 
VPR -3. GVG editor. Send tape and resume lo: Brigitte 
McCray, WABC -TV. 7 Lincoln Sq., New York, NY 10023. 
Equal opportunity employer. No calls. please. 

News director: I1 affiliate in 50's Sunbelt market: Look- 
ing for a leader to keep top news department on the 
winning track. This position calls for energy, innovation. 
and the ability to help an excellent staff be even better. 
EEO. M/F. Send resume to Box D -12. 

Production manager: Leader needed to head a dynam- 
ic. talented and eclectic production group. This rapidly 
growing broadcast/production facility with a large stall 
seeks a superior manager and motivator with a national 
vision. You must be able to handle the pressures of a high 
quality, high volume operation. You should know how to 
resolve personnel and scheduling conflicts, inspire confi- 
dence from your staff and clients. be a team player and 
team builder. recruit superstars and cultivate a creative 
environment while running a smooth business operation. 
Were looking for someone who is caring and committed. 
Please send a letter of introduction. resume and salary 
requirements to Box D -13. EOE. 

Audio production engineer: KPBS -TV engineering: Au- 
dio production engineer sought for KPBS -TV. San Diego's 
Public Television station. The incumbent is responsible for 
the technical quality of the program audio. Duties: Re- 
cording of live narration, music and sound effects. Engi- 
neering the audio for live productions. Transfer and mix - 
down audio tracks recorded in studio and on location. 
Research and assemble music and sound effects. Per- 
form equalization and other audio processes. Keep all 
studio production equipment clean. Qualifications: Mini- 
mum 6 months experience in broadcast audio production, 
especially television, and live on- location recording tech- 
niques required. Equivalent to Bachelor's degree in Tele- 
communications or related field is required. Demonstrated 
expertise in microphone placement, audio mixing multi- 
channel /multi -track mixing and audio processing is re- 
quired. Must be knowledgeable in all aspects of recording 
and mixing (terminology. procedures and equipment). 
Must show considerable initiative. Salary range: $1905 to 
$2330 per month. Excellent benefits package offered. 
Apply: Submit resume along with request for SDSU Foun- 
dation employment application and supplemental appli- 
cation for Media Production Specialist I position (please 
specify KPBS -TV Engineering) directly to: San Diego State 
University Employment Office, 3rd Floor - Administration 
Bldg., San Diego State University. San Diego. CA 92182. 
Submit completed applications to the above address no 
later than Friday, May 19, 1989. EEO /AA/Title IX employer. 

Producer of national programing: WNED -TV, Buffalo is 
seeking a creative producer to augment our award win- 
ning staff. Responsibilities include national specials/ser- 
ies. cultural and current affairs documentaries, entertain- 
ment programs and drama. Our station has an 
established reputation for quality innovative production. 
Interest In creating and generating program ideas essen- 
tial. Excellent benefits package. Please send resume to: 
Dept. B, Western New York Public Broadcasting Associa- 
tion, WNED/WNEO -TV, Go Vice President for Television, 
P.O. Box 1263, Buffalo, NY 14240. An EEO employer. 

Strong #1 CBS ONlltete seeks an equally strong market- 
ing director. Work in a highly creative atmosphere on on- 
air, community, sales, and news promotion. A great op- 
portunity for a /2 person to move up to #1. Send resume 
and salary requirements to: John Mucha, General Manag- 
er. WBNG -TV, Box 1200, Binghamton, NY 13902. EOE. 

Director, production services: Are you a revenue based, 
marketing driven production manager? Top 30 Indie 
seeks you! Proven managing and marketing skills of pro- 
duction business/TV station production department a 
must. Send current resume to: Box D -20. Equal opportuni- 
ty employer. 

Dubner operator. At least two years experience news 
graphics, commercial production. Send tape and resume 
to KTVA. 1007 W. 32nd Ave., Anchorage, AK 99503, 
Attention: Tammy Schmoll. EOE. 

Client services traffic. This is not a production job, but it 
is Monday thru Friday. We want a responsible. organized. 
detail -oriented. self -starter to deal heavily with ad agen- 
cies and production houses. Able to grasp concepts, type 
45 WPM, work well under pressure. We want a 2 year 
commitment. Convince us to hire you with your letter and 
resume. Salary $17,000 -$22,000 based on experience, 
plus great benefits TJ'E. 248 E 48th. New York, NY 
10017. EOE 

SITUATIONS WANTED TECHNICAL 

Technical EIC/video engineer: 15 years experience in- 
cluding major television network and nationwide mobile 
production facilities. FCC licensed/SBE Senior Television 
certified. For resume and information: 412 -264 -4756. 



UCLA computer graphics student (Macintosh II) seeks 
Me chance to start a career Taiented, dependable, hard- 
working. Richard Baughman. 213 -467 -8445. BFA Art- 
/Communications. 

Need a break: Looking for career opportunity Have BS in 

Technical TV Can wr to servo: ear and ,.rent Drew. 
802 -626 -8039. 

SITUATIONS WANTED MANAGEMENT 

Experienced broadcast manager, station and ground 
experience in television and radio. seeks station manage- 
ment position. If you are looking for a profit and people 
oriented manager to maximize your television or radio 
station investment. contact me in confidence. I will consid- 
er any size market. Let me demonstrate to you that can 
be a profit center for you. not an expense. Box D -23. 

SITUATIONS WANTED NEWS 

Meteorologist with AMS seal, Master's from Penn State 
and 5 years in a top -40 market. Lweline and WSI experi- 
ence, and weather feature reporting. Call Mike at 803- 
,268 -5164. 

1 want out of New York City! But. I wont leave news. Can 
shoot, write, and edit - seeking reporter position in 

cable /small/medium market. Tom: 201- 984 -5802. 

Warm & sunny meteorologist: AMS seal. 15 years major 
market experience. Seeks M -F. nightly position in top 40 
market. Creative graphics, strong writing 8 educational 
skills, community involvement and much more! Box C -81. 

Sports anchorlreporter. Experienced nightly news sports 
anchor/reporter in Long Island /NYC market. Developed 
and produced local features Have host and play -by -play 
experience. Call Mike 718-934-1434. Messages 212- 
545 -5661 (9 -5) 

SITUATIONS WANTED PROGRAMING 
PRODUCTION 8 OTHERS 

Cheap computer graphical Freelancer with own equip- 
ment can provide c.. .c-c turnaround on 3 -D flying logos, 
effects. and simula:.ons for your special projects. Rates 
are for TOPAS animation on S -VHS; Broadcast clients - 

$295 per finished animated second, non -profit only $195. 
Call for sample slides - Bruce Goren 818- 769 -4986. 

MISCELLANEOUS 

Primo People needs specialists: Investigative, consum 
er. medical and feature reporters Send tapes and re- 
sumes 10 Steve Porricelli or Fred Landau, Box 116, Old 
Greenwich. CT 06870-0116. 203 -637 -3653. 

BIlI Setter and Associates offers talent coaching for the 
individual anchor and reporter. Also help with audition 
tape for reporters, anchors and photographers. Affordable 
cost. 312- 328 -3660. 

Ready to move? Register with us for free placement. 
News directors, assistant news directors. executive pro- 
ducers. assignment editors. producers. writers. Ron Tin - 

dlglia Enterprises, 914 -967 -8472. Call now! 

News directors: Save time Avoid mistakes. We'll find the 
producers. writers. assignment editors. executive produc- 
ers and assistant news directors you need, Ron Tindiglia 
Enterprises. 914 -967 -8472. Call /row! 

Clip this out for further reference! Freelance video - 
graphers: We buy footage of fire. emergency medical 
service and law enforcement incidents. Call American 
Neat ',' De Product ors 're al ' -800- 722 -2443. 

ALLIED FIELDS 
HELP WANTED INSTRUCTION 

Graduate assistantships availabie to quantied students 
studying in our M.A. program designed to develop ad- 
vanced skills and knowledge for professional communica- 
tion fields and /or prepare students for doctoral study. 
Assistantship assignments may involve teaching. produc- 
tion. or research assistance. Write lo: Dr. Joe Oliver. Grad- 
uate Program Advisor. Departmemt of Communication, 
Stephen F. Austin State University. Nacogdoches. TX 
75962. EOE. 

InstruetorlassistaM professor for tenure -track position 
to teach TV production courses and supervise cable N 
operations in a professionally -oriented undergraduate Ra- 

dio-TV program. Opportunity to help in planning and de- 
sign of new TV production facilities. Some graduate teach- 
ing possible. Ph.D. preferred. MA required. Professional 
experience and previous college teaching required. Sala- 
ry competitive. Excellent fringe benefits. Start September 
1, 1989. Screening begins June 15. 1989, and position will 
remain open until filled. Application letter. current vita. and 
three reference letters may be forwarded to: Dr. Joe Oli- 
ver. Chairman. Search Committee. Stephen F. Austin 
State University, Box 13048. SFA Station. Nacogdoches, 
TX 75962. Affirmative action/equal opportunity employer. 

Graduate assistantships for radio and televisor labs. 
managing editorship of university newspaper. and/or 
classroom instruction for basic courses in Speech or Mass 
Communication. Must have undergraduate degree in ap- 
propriate communication -related area or other degree 
with professional experience. $5,000 stipend for nine 
months and waiver of fees. Meet admission requirements. 
Send resume, official transcripts, and three support let- 
ters: Dan B. Curtis. Chair, Department of Communication, 
Central Missouri State University, Warrensburg. MO 64093 
or call 816-429 -4840. Responsibilities begin August 21. 
1989. Positions open until filled. AA/EOE. 

Managing rWKOr /nstructor: University of Missouri 
School of Journalism. Handle news assignments for KBIA- 
FM, teach introductory and/or intermediate broadcast 
news courses MA. and at least five years professional 
experience required. Computer experience a plus Wom- 
en and minorities encouraged to apply. Immediate open 
ing. Eleven month contract. Mid- $20's. Tape. resume to 
Rod Gelatt. Chair, Broadcast News. Box 838, Columbia. 
MO 56205. EOE. 

HELP WANTED PROGRAMING 
PRODUCTION 8 OTHERS 

Assistant Director -Telecommunications (Marketing Di- 
rector): WOSU- AM- FM -TV. WOSU- AM -FM -TV of The Ohio 
State University is seeking an Assistant Director of Tele- 
communication /Marketing Director to direct advertising. 
promotion, public relations. publicaban and marketing 
strategies. supervise contact with media; develop print 
materials: supervise publication of monthly Airfare maga- 
zine and advertising sales effort; develop and administer 
marketing budget; supervise staff: and conduct market 
research. Qualified applicants will possess a Bachelor's 
degree in marketing. advertising or related field or an 
equivalent combination of education and experience, and 
considerable experience in marketing sales. advertising 
and publicity. A Master's degree and experience in public 
broadcasting is desired. Salary: $33.000- 38,400. To en- 
sure consideration. materials must be received by May 
26, 1989. Send resume and a copy of this ad to. Profes- 
sional Employment Services. The Ohio State University. 
Lobby. Archer House. 2130 Neil Ave.. Columbus, OH 
43210. The Ohio State University is an Equal Opportunity, 
Affirmative Action employer. 

EMPLOYMENT SERVICES 

Goverment lobs $16.040 - $59.230/yr. Now hiring. Call 
1- 805-687 -6000 Ext. R -7833 for current federal list. 

Be on T.V. Many needed for commercials. Casting info 
1- 805-687 -6000, Ext. 1V-7833. 

Attention - hiring! Government jobs - your area. $17,840 
- $69.485. Call 1- 602 -838 -8885 Est '18435 

EDUCATIONAL SERVICES 

On-camera coaching: For -V reporters Po sir anchoring, 
standups. interviewing. writing.. TELEPROMPTER. Learn 
from former ABC Network News correspondent/New York 
local reporter. DEMO TAPES. Critiquing. Private lessons. 
212- 921 -0774. Eckhert Special Productions (ESP). 

On- camera presentation video instruction tape. This tape 
has benefited entry level to network reporters. Send 
$49.95 to The Media Training Center. P.O. Box 7151. 
Phoenix. AZ 85011-7151. Private instruction also avail- 
able. 

MISCELLANEOUS 

Broadcast talent: L-' Ertl i 'm r, c.. ! .r-r seeking estab- 
isnec on -au TV -radio broadcast c.e.ntele for representa- 

tion with lull service management division. Minimum 3 
years experience. Submissions to: Broadcast Manage- 
ment Division. P.O. Box 8257. Northridge. CA 91327. 

It's crazy on The Comedy Channel, coming soon from 
Jaymen Broadcast, 7555 Collett Ave., Van Nuys, CA 
91406. 

Attention - Government seized vehicles from $100. 
Fords, Mercedes. Corvettes. Chevys. Surplus Buyers 
Guide. 1- 602 -838 -8885 Ext A 8435. 

Attention - Government homes from $1 (U- repair). De 
linquent tax property Repossessors Call 1- 602 -838 - 
8885. Ext. GH 8435. 

WANTED TO BUY EQUIPMENT 

Wanting 250, 500. 1.000 and 5.000 watt AM -FM transmit- 
ters Guarantee Radio Supply Corp., 1314 Iturbide Street 
Laredo. TX 78040. Manuel Flores 512- 723 -3331. 

Mutant cash -best prices. We buy TV transmitters. 
towers. and transmission line. Bill Kitchen, Quality Media, 
303 -665 -3767 

1" videotape. Looking for large quantities. 30 minutes or 
longer will pay shipping. Call 301- 845 -8888. 

Maze Broadcast pays cash for selected television 8 vid- 
eo ecuipment Phone or fax your list now. 205 -956 -2227. 
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Cash or equipment trade for TV antennas. transmitters 
and/or parts. Jerry Servatius, J S. Broadcast Antenna- 
Transmitter Sales and Service. 8604 Hopewell Dr., El 

Paso. TX 79925. 915 -772 -2243. 

LPTV equipment: Six month project requires ten, used 
100K UHF transmitters and /or translators with related 
equipment. Call Astro. 301- 961 -6530. 

FOR SALE EQUIPMENT 

AM and FM transmitter, used excellent condition. Guar- 
anteed. Financing available. Transcom. 215- 884 -0888. 
Telex 910- 240 -3856, 

FM Transmitter "CSI T- 25- F(1985)" RCA BTF20E1 
(1975.1976. 1974) "- Harris FM10H3 (1974), RCA BTF1OD 
(1968), CCA 5000DS (1972) Gates FM -1G (1967) Trans- 
corn Corp. 215 -884 -0888, Telex 910- 240 -3856. 

AM Transmitters " CCA AM 10,000D (1970), Collins 
820F (1978) " Gates BC -5P2 (1966) " Collins 21E " 
McMartin BA 2.5K (1981) ' Transcom Corp. 215-884- 
0888, Telex 910- 240-3856. 

50KW AM " CCA -AM 50,0000 (1976), excellent condition 
" Transcom Corp. 215-884 -0888, Telex 910- 240 -3856. 

1KW AM Transmitters " Collins 8200 (1981) " CSI T1A 
(1981). Sparta SS1000 (1981) " Collins 20V3 (1967) " 
Bauer 707 " Gales BC-1T " Transcom Corp. 215 -884- 
0888. Telex 910 -240 -3856. 

Nautel 1985, AMFET -5. 5KW AM transmitter like new con- 
dition " Transcom Corp. 215-884-0888. TELEX 910- 
240 -3856. 

RCA UHF TV transmitter: Parallel 60 kw. mid -band Kly- 
strons. available immediately $85,000. Call Bill Kitchen. 
303 -665 -8000. 

1000' Kline tower. Standing in Nebraska. Available im- 
mediately. Can move anywhere. Call Bill Kitchen, Televi- 
sion Technology 303 -665 -8000. 

Sllverllne UHF TV transmitters. New, best price and 
performance. 35 Kw. 70 Kw, 140 Kw, 280 Kw, also brand 
new air cooled 10 Kw Kystrode transmitter. Bill Kitchen. 
Television Technology, 303-665 -8000. 

Channel 8 tranamhter and antenna GE4TT6E24TF4A1 
Good condition available immediately. Bill Kitchen 303- 
665 -8000. ext. 101 

FM antennas- CP antennas. excellent price quick delivery 
from recognized leader in antenna design. Jampro Anten- 
nas, Inc. 916 -383 -1177. 

TV antennas. Custom design 60KW peak input power. 
Quick delivery. Excellent coverage. Recognized in design 
and manufacturing. Horizontal, elliptical and circular po- 
larized. Jampro Antennas. Inc. 916 -383 -1177. 

Blank tape, haft price, Perfect for editing. dubbing or 
studio. recording commercials, resumes. student pro- 
tects. training, copying, etc. Field mini KCS -20 minute 
cassettes, $4.99. Elcon evaluated 3/4" videocassettes 
guaranteed broadcast quality. To order call Carpel Video 
Inc., toll free, 800 -238 -4300. 

Broadcast equipment (used): AM -FM transmitters, 
RPU's. STL's, antennas. consoles, processing. turntables, 
automation, lape equipment, monitors, etc. Continental 
Communications, 3227 Magnolia. St. Louis. MO 63118 
314 -664 -4497. 

Hitachi HR -200B, new heads. $14,000 Sony BVW -40s, 
$16.500. Sony BVU -110s. with time code $1800. Ampex 
ACE 200. $33.900. Cali now for your used equipment 
needs. Media Concepts. 919 -977 -3600 or FAX 919- 
977 -7298. 

Rent our multi-camera remote production truck! Serving 
the Eastern U.S. - Call Media Concepts, 919-977-3600 or 
FAX 919 -977 -7298. 

Grass Valley 1600 -7K 24 X 3 switcher system with Mark II 

dual channel digital effects. Available immediately. Price 
negotiable. Maze Broadcast, 205 -956 -2227. 

RCA TKd6 studio cameras. 3 systems available. Com- 
plete with pads. heads. ccu's, etc. Just removed. Best 
offer. Maze Broadcast, 205 -956 -2227. 

Grass Valley 1600-7K production switcher. 24 X 3 with 
Mark Il digital effects. Ready for pick up. FOB West Coast. 
$42,500. Maze Broadcast 205-956-2227. 

Scientific Atlanta model 8005. 4.6 meter satellite anten- 
nas. $2500. Broadcast quality receivers. model SA414. 
$1075. Megastar. 702 -386 -2844. 

Ku-band and C -band satellite earth stations designed 
and installed. Megastar, 702 -386 -2844. 

Fidelipac audio cartridges, model 300, from 20 seconds 
to to minutes. $2 each. Technichrome. 702 -386 -2844. 

Kline tower 645 ft with two patforms, has been disman- 
tled. 205 -322 -6666. WBRC -N. 
RCA TP-88 film projector and RCA TP -15 multiplexer for 
sale. 205-322-6666, WBRC -N. 



Equipment financing: New or used 36-60 months. no 
down payment. no financials required under $25.000. Re- 
finance existing equipment. Exchandge National Funding. 
214 -422 -5487. 

Sony BVT 800 TBC. $6000. Sony BVU 50 recorder $2500. 
214 -401 -0683. 

Used -new AM, FM TV transmitters, LPN. antennas, ca- 
ble. connectors, STL equipment. Etc. Save thousands. 
Broadcasting Systems. 602 -582 -6550. 

AM stereo - Complete chain. Motorola C -Quam + CRL 
AM -4 system. Includes 1300 C -Quam exciter with day /n- 
ight two transmitter option 1310 C -Guam modulation mon- 
itor, CRL SPP -800 stereo preparation processor. two CRL 
SEP -400A spectral energy processors. and CRL SMP900 
AM stereo matrix processor. Four years old, good condi- 
tion. Removed 289; changed to Newstalk format. $10.000 
OBO. WOCA, Ocala, FL. 904 -732 -8000. 

For sale: Three TC50 camera systems with lenses. ITE 
tripods and cam heads 5K each. Call 219 -424 -5555 Ask 
for Glenn. 

Sony BVT 800 TBC. $6000. Sony BVU 50 recorder $2500. 
214 -401 -0683. 

Harris FM 20 -K. 9 years old. $29,000 like new. Collins 21- 
E, 5KW AM. $7,000. Jerry, 315 -673 -9049. 

RCA TTU -30C 30KW UHF TV ransmitter. excellent, on -air. 
$75.000 Jacques, 315-488-1269. 

Complete FM radio station with 25kw Collins transmitter 
will be auctioned by mail bid. Write for details, Box C -47. 

Copper! #8 8 #10 ground radials: 2.3,4.6.8" strap; fly 
screen: ground screen. 800 -622 -0022. Ask for Copper 
Sales. 

Best prices broadcast quality videotape - professionally 
evaluated - 100% guaranteed - all major brands! KCS20- 
$4.00, 1" 60 min. - $22.00. KCA60- $8.00. Toll Free VSI, 
1- 800-346 -4669. 

For sale: 105 AM - FM transmitters - All powers All 
manufacturers. All in stock - All inst. books - All spares. 
50kw - 10kw - 5kw - 1 kw AM's. 40kw - 20kw - 10kw - 5kw - 

3kw -2.5kw - 1 kw FM's. Besco Internacional, Rob Malany. 
Sales Manager. 5946 Club Oaks Dr.. Dallas. TX 75248. 
214 -630 -3600 FAX # 214- 226 -9416. World leader in 
AM -FM transmitters. 

Complete 3/4" TV studio package with dub center. In- 
cludes 2 Sony M3A cameras. 5850w440 editor, Cros- 
spoint Latch 6112 switcher. Laird CG. KLEIGL lighting 
system and more. Call Gulf Life Insurance Company: 
904- 390 -7000. X7488. 

BVU -950s (4) w/TCRG. Purchased 788 As is. Call: 213- 
828 -5662. 

BCS- 9058505800 w /add. Irk. mod and new heads; GNT 
punch, monitors; $10,400 Call 213-828 -5662. 

RADIO 

Help Wanted Management 

MANAGERS 
The MEG Company Is a growing radio broadcaster 
seeking sales managers. general managers and a 
chief of marketing. Several new acquisitions in top 
125 markets have created openings for managers 
ready to provide hands -on participation in return for a 
key position with excellent compensation potential in 
an exciting company. If you are a charger with integri- 
ty who understands sales and knows how to handle 
people. we have the opportunity for you. Contact us 
now for a meeting at the NAB. Minorities are encour- 
aged to join us 

The MEG Company, Suite 208 
3201 Pioneers Boulevard 

Lincoln, NE 68502 
EOE 

NEW OPPORTUNITY! 
THE SOUTH'S NEXT GREAT RADIO STATION IS 
BEIING BUILT. WE'RE LOOKING FOR A GM TO 
HELP BUILD IT. IF YOU'RE GOT STREET SAVVY. 
ARE A SELF STARTER, AND HAVE ALWAYS 
WANTED TO BUILD A WINNING TEAM: 

RUSH RESUME, PHOTO. 
AND CAREER OBJECTIVES TO: 

BILL DUNNAVANT 
P.O. BOX 11457 

HUNTSVILLE. ALABAMA. 35814 
EOE. 

Help Wanted Management 
Continued 

CHRISTIAN RADIO NETWORK 
SEEKS INDIVIDUALS FOR RADIO STATION MAN- 
AGEMENT AND ENGINEERING POSITIONS MAN. 
AGEMENT APPLICANTS MUST HAVE EXPERIENCE 
IN CHRISTIAN RADIO WITH A STRONG EMPHASIS 
ON SALES. ENGINEERING APPLICANTS MUST 
HAVE EXPERIENCE WITH HIGH POWER DIREC- 
TIONAL ARRAYS 

PLEASE SEND RESUMES TO: 
MICHAEL GLINTER at 

121 W. 1st St.. SUITE D. 
HUMBLE, TX 77338. 

EOE M F 

VICE PRESIDENT 
AFFILIATE SALES 

If you're a seasoned professional 
with a solid track record, here is a 
lucrative opportunity. 

A rapidly expanding radio network 
is seeking a top sales management 
executive. 

Extensive background in affiliate 
sales and national network experi- 
ence a must. 

Negotiable salary plus bonus plan. 

Send resume in complete 
confidence. 

Box C-80 EOE 

Will you be our new 
production manager? 

(Read this, it's a great job!) 

- 

North Central Illinois full-time AM and 
class A FM (soon to be 25K) knows the 
value of top -flight commercial production. 
We've installed "major market" 
multi -track production studio to prove it. 

You'll find all the tools and toys you'll 
need to fill the shoes of our award- winning 
production manager (who is moving up to 
the #13 market!). 

Show us your creativity and attention to 
detail with your resume and cassette to: 

JMcCullough. WLPOIWAJK, PO Box 215. 
La Salle, IL 61301. 
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Help Wanted Announcers 

ATTENTION 

Play -by -play announcer 
wanted for NBA Franchise. 
Send resume to Box C -41. 

EOE 

ISSUE -ORIENTED TALK HOST 

TOP 5 MARKET, GROUP -OWNED, 
WELL- TENURED, SUCCESSFUL 
TALK STATION SEEKS A HOST 
FOR A MAJOR DAYPART SLOT. 
CANDIDATE MUST HAVE MEDIUM 
8,./OR MAJOR MARKET ON -AIR IS- 
SUE- ORIENTED EXPERIENCE AND 
BE CAPABLE OF HANDLING 2 
WAY PHONES AND NEWSMAKER 
INTERVIEWS. IF YOU'RE READY 
TO JOIN SOME OF THE BEST 
KNOWN TALK HOSTS IN THE 
BUSINESS, SEND US A LETTER 
AND RESUME IMMEDIATELY. 
WE'LL CALL FOR TAPES LATER. 

Equal Opportunity Employer M'F 

REPLY TO BOX D -27 

Help Wanted Programing 
Production & Others 

PREMIERE NEWS TALK GIANT 

I(ABCTalkradioAMT90 
needs Marketing /Promotional manager. 
Creative whiz who takes advantage of every 
opportunity to keep us on top. Work with other 
departments in preparing & executing on air 
and off the air promotions...3 to 5 years 
experience in all forms of advertising, print, 
outdoor, radio & TV. Teamworker, comfortable 
as executive too. Your format or size market 
now doesn't matter_. just it you can do the job. 

Inquiries kept confidential 
Send resume to 

KABC TALKRADIO 
Box 790 

Los Angeles. CA 90016 
or call General Manager at 

213 -840 -4942 
EOE 

Miscellaneous 

NATIONAL WEATHER NETWORKS 
Localized on -air radio weathercasts. AMS 
Seal cenitied /8 years TV & radio experience - 

1988 National Weather Assn. Radio Contribu- 
tor of the Year. Over 50 radio affiliates on line 
nationwide 

BARTER /SYNDICATION 
EDWARD ST.PE 1- 800 -722 -9847 



Situations Wanted Announcers 

TALK RADIO PRO 
TOP TEN MARKET VET 

RETURNING FROM GRAD 
SCHOOL TEACHING 

AND FREE LANCE HIATUS. 
IMMEDIATE IMPACT, 

COMMUNITY- ORIENTED TALENT. 
STRONG INTERVIEW. PHONE, CURRENT 

EVENTS AND SPORTS SKILLS. 
MARKET SIZE UNIMPORTANT. 

(312) 266 -6217 

ASK ME HOW TO BUILD 
A RADIO TALKSHOW 

AUDIENCE 
TO DRAW LISTENERS 

TO ADVERTISERS. 
ASK ME WHICH WAY 

TALK SHOWS SHOULD GO 
TO FLOURISH IN THE '90s. 

MAJOR TO MEDIUM MARKETS 
CALL MEL YOUNG 

602- 963 -9144 

Situations Wanted News 

Free Lance PBP Wanted 
for 1989 basketball & football 
Top PBP from 18 yr. Veteran 

50kw AM experienced 
IN. OH, IL, MI. KY preferred 

Please reply to Box C -31 
Also available at NAB for meeting 

I DIDN'T WANT TO LOSE HIM BUT... 

MULTI AWARD -WINNING NEWS/SPORTS ['AEC- 
:0R READY FOR LARGER MARKET. PRIMARY IN- 
TEREST IS IN SPORTS WITH EMPHASIS ON BAS - 
<ETBALL. FOOTBALL. BASEBALL PBP. COVERED 
. UNDRFDS OF GAMES HARD WORKER 

HIS NAM: IS TOM ROEHL_ 
CALL ME - I LL TELL YOU ABOUT HIM. 

JACK SCOTT. PRESIDENT GM. WENT: 518-725.7175. 

Situations Wanted Programing 
Production & Others 

NEWS -TALK 
WYNN MOORE. CREATOR OF 

THE TOP RATED WWDB PHILA. 

TALK FORMAT IS AVAILABLE 
AS A CONSULTANT ON A SHORT 

TERM BASIS OR AS PROGRAM 

DIRECTOR FOR MAJOR MARKETS 

ON A FULL TIME BASIS. 

WYNN MOORE 
605 N. BISHOP AVE. 

SPRINGFIELD. PA. 19064 
(215) 328.2346 

BOX ? ?? 
c o Broadcasting Magazine 

1705 DeSales St., NW 
Washington, DC 20036 

(NO tapes accepted) 

TELEVISION 
Help Wanted Sales 

Ar r o uffr 
rLAErJTIVE 

E N T R Y - L E V E L 

IF YOU ARE BILINGUAL IN 
SPANISH, AHORA TIENES DOS 

MANERAS PARA SUCEDER. 
We are a major broadcasting organi- 
zation with an unusual opportunity. 
Were looking for a smart, capable 
and effective communicator to train 
in radio advertising sales. 

This is a unique way to utilize your 
outgoing personality and interper- 
sonal skills to enjoy the kind of chal- 
lenges you've been looking for. You 
must be motivated, well- organized 
and able to work independently. We 
would prefer some sales back- 

ground of any kind, but we encour- 
age dynamic raw talent to apply. 

We offer a competitive salary and 
commission package (first year 
earnings potential $25K) and excel- 
lent benefits. Plus the kind of expo- 
sure that doesn't come along too 
often. Send your confidential re- 
sume to: Box DDT -764, Suite 1900, 
485 Madison Avenue. New York, 
NY 10022. Equal Opportunity Em- 
ployer M/F 

(f)r ON -AIR HOSTS 

Sa es 

Cable Value Network, a rapidly expanding shop -at -home ser- 
vice, is conducting auditions for hosts hostesses to demon- 
strate and sell attractive consumer products on the air. We are 
located in the 12th largest metro area in the US- Minneapo- 
lis St. Paul, Minnesota and our live broadcasts are viewed by 
over 22 million cable customers. 
Were looking for natural sales professionals who have on -air 
experience and love selling and presenting...who can identify a 
product's features and benefits, and communicate them in a 

creative. personable manner. In return, we can offer a unique, 
exciting selling opportunity characterized by a variety of prod- 
ucts, a broad customer base, a fast pace, and high visibi- 
lity...with no prospecting and no out -of -town travel. 
Additional qualifications include experience selling a wide 
range of consumer products (prefer talk show and or game 
show background or on -air broadcast sales experience). Must 
have the ability to "think on your feet ": a friendly, professional 
image; and availability to work flexible hours. 
We offer a highly competitive salary and 
benefits package, including relocation 
assistance. Qualified candidates send 
resume and demo tape in confidence to: 
CVN Companies, Inc., 1405 Xenium Lane 
North, Plymouth, MN 55441. EOE. 

The Growth Is Just Beginning 
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CVN 
COMrNISSINC. 

Formerly COMB Co 



Help Wanted Sales C ntinued 

DIRECTOR OF MARKETING 
AND RESEARCH 

CAPITAL CITIES ABC 
NATIONAL TELEVISION SALES 

We currently seek a creative 
individual with in -depth understanding 
of all information services and the 
television sales process to direct the 
sales efforts of our in -house rep for 
eight owned stations. 

The right candidate will have eight 
years' management experience in 
television research and marketing. 
Local station and /or rep experience 
required. Knowledge of qualitative 
research data and marketing 
application for television stations is a 
must. 

Send resume to: 
Capital Cities'ABC, 

Personnel Dept., Attn: LB, 
77 West 66th Street, 
New York, NY 10023. 

An Equal Opportunity Employer 
M /F /H /V. 

abc 

Help Wanted Technical 

Chief Engineer 
For AM. FM stations 

located in Dallas Ft. Worth. 
Must be hands on chief and have AM FM 

and studio maintenance experience 
and background with transmitter 

and studio relocation. 
Send resume only to 

Jim Stanton, 
Summit Broadcasting, 

9900 McCree Rd. 
Dallas, Texas 75238. 

Equal Opportunity Employer 

ON -LINE EDITOR 
Movietime. the 24 -hour cable entertainment network, 
needs a creative editor to work with GVG -t W, GVG- 
200, A53D, A42. Dubner 10-K. Monday thru Thursday 
evenings 8 Sunday. Minimum 2 years on -line 
experience. EOE. Send resume. 
reel (a must!) and salary history to: 

ßt11 
MOVIETIME ,': 
co Jim Kosub `LL. 
6561 Santa Monica Blvd. 
Hollywood. CA 90038 

Covering the World 
of Entertainment. 

MAINTENANCE ENGINEER 
Movreome, the 24 -pour cape enlertamrnenl networK. 
needs an engineer current and compelenl in the 
operating. repairing. troubleshooting. and installing of 
broadcast video and audio equipment. EOE. Send 
resume and salary history to: 

Manager, 
1I!t 

c o Manager, 11ti4 
Network Services 
6561 Santa Monica Blvd. 
Hollywood. CA 90038 Covering the World 

of Entertainment. 

Help Wanted Technical Continued Help Wanted Programing 
Production & Others 

ELECTRONIC 
GRAPHIC 

DESIGNER 
TNN, a leading cable television production 
company. is seeking qualified applicants for 
the position of Electronic Graphics Designer. 
He /she will design and create logos, back- 
grounds, animation and other graphic images 
using electronic paint and animation systems. 
The incumbent will consult with producers and 
directors in order to develop electronic art. 
He /she will recommend software and hard- 
ware changes In order to improve overall effe- 
ciency and quality of the graphics systems. 

Qualified applicants will have three to five 
years electronic paint or animation experience 
and a thorough knowledge of television- orient- 
ed graphics. Formal education /training in 
graphic arts is required. 

TNN offers competitive salaries, excellent 
benefits and a professional working atmo- 
sphere. Please send your resume. reel and 
salary requirements: 

TNN 
ATTN: Employment Manager 

2806 Opryland Drive 
Nashville, TN 37214 

-OE 

C 3TNN 

ELECTRONIC 
FIELD 
OPERATIONS 
MANAGER 
KYW -TV 
Design and supervise staff in 
the construction and modifi- 
cation of broadcast facilities. 
Serve as liason between En- 
gineering and News. Assist 
with departmental budgeting 
and capital asset planning. 
Strong background in com- 
puter programing and broad- 
cast system design. 5 -10 
years experience in broad- 
cast operations and mainte- 
nance, and in -depth knowl- 
edge of RF systems. 

Send resume to: 
Human Resources Dept. 
KYW -TV 
Independence Mall East 
Philadelphia, PA 19106 
EOE. M1- 

Broach. 
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DIRECTOR OF 
SATELLITE SERVICES 
Turner Program Services seeks 
individual with strong technical 
background of satellites, earth 
stations and television program- 
ming distribution. Will assist in 
international development of 
CNN television. Electrical engin- 
eering degree preferred. Appli- 
cants must be willing to travel 
internationally and should have 
some desire to learn television 
programming sales. Please send 
resumes to: 

TUL ER 
PROGRAM SERVICES 

One CNN Center 
P.O. Box 105366 

Atlanta, Georgia 30348 -5366 
Attention: Manager of Office Services 

EOE 

Miscellaneous 

GLASNOST ON TAPE 
Extensive broadc. - - orary covering January 
'86 to the present 5 - m, TV. music. economy. 
politics. East -West liac:c .'. es social problems, wom- 
en's Issues, youth. Nov ' parade 

PAL 8 NTSC. BVU 8 Betacam 
all isl generation quarry 

For specific details. contact: INFO 
93A Linden Gardens. 

London W2 4EX. 
Tel: (44 -1) 243 0514 

ALLIED FIELDS 
Financial Services 

BROADCAST EQUIPMENT 
FINANCE AND LEASING 
CONCORD FINANCIAL 

Richard J. Newth 
6925 Union Park Center. 

Suite 300 
Salt Lake City. Utah 84047 

Phone (801) 565 -0600 
FAX (801) 566 -5144 

Help Wanted Sales 

RADIO /TELEVISION BROKER 

Western based communications broker- 
age firm seeks energetic, experienced 
broadcast broker with financial back- 
ground. If you desire unlimited earnings 
potential and are a self- motivated pro- 
fessional, with a high degree of intregrity 
and a record of performance send a 
letter and resume with references to: 

Box C -75 

All resumes kept strictly confidential 
Firm is an equal opportunity employer 



Help Wanted Technical 

AUDIO OPERATOR 
Now accepting applications for an audio operator. Must have knowledge of 
studio and remote broadcasting equipment, general electronics, various musical 
instruments, SMPTE time code synchronization of audio /video equipment. Mini- 
mum of three (3) years experience in television and /or professional 16/24 track 
recording. Must have excellent hearing, consistent temperment, able to work in 
pressure situations, and be emotionally mature. Must be willing to work various 
shifts, holidays, and weekends. 
Send resumes to: 

CBN Employment Department 
Box A3 
CBN Center 
Virginia Beach, VA 23463 

CI3N(Ó 
Help Wanted Sales 

SOFTWARE SALES 
BROADCAST MANAGEMENT PLUS (BMP), the leader in microcomputer sys- 
tems and services for television station sales and programing departments, 
seeks Regional Marketing Representatives. 
Requires four years of station sales and /or programing experience, or compara- 
ble. Familiarity with TV sales, programig and ratings game a must. Prefer some 
knowledge of microcomputers. BMP, an equal opportunity employer, offers a 
competitive salary, benefits and compensation programs and a superior product 
to sell. 

Send resume in confidence to Brian Brady, Director of Sales, 
2491 Greystone Drive, Okemos, MI 48864. 

Employment Services 

FFE, Inc. 
"The Matchmakers" 

TV NewslWeather Sports/Talk Show Host 
Talent Search Specialists 

.VneMe, ysu we ,K Ormond your [Lee o, ,flu a'e ready Ig oat 'e.: 
ww woad us aea[fee IM ¡,a oo tor wu Send:swag race anc'er 

,s go a SO I lL dw 
'aces InIpmOlRn to FFE. Inc . 

PO. esa 919. 
Basan. Colorado 81621 

303 927.3555 

JOBS...JOBS...JOBS!! 
Hundreds of them. Published weekly. 

If you re looking, look here. 
Media lobs at a price",yqou can afford! 

3 mos. $20 6 mos. X15 1 year $60 
Classified Communication 

P.O. Box 4065-8 Campbollsvil!a AY 42718 

PLAY TO WIN! 
In today's competitive broadcast game. 

there are advantages to securing 
representation. With Westwood, that edge 

provides the assistance and meticulous 
selling of your talent to stations worldwide . 

you re a five star AIR TALENT. 
PROGRAMMER or GENERAL MANAGER, call or write: 

WESTWOOD PERSONALITIES 
6201 Sunset Blvd., #8, Hollywood, CA 90028 

(818) 848 -1209 

SPORTSCASTERS -NEED HELP? 
Station management wont give you any feedback? 

Invest In yourself and your career_. CAP, INC. 

provides processional consultants who can improve 
your on-air performance. Our goal? To help you get a 

better position or land your first lob in the business. Play 
by play, color commentary, studio work (radio O. TV) 

CAP, INC. - (801) 277 -5065 

10,000 RADIO and TV JOBS! 
The most complete list of job openings ever published by anyone! Up to the.. inl4e, com- 
puter printed, and mailed to the privacy of your home. As many as 300 weekly. All formats, 
all market sizes, all positions! Many jobs for beginners and minorities. 

SPECIAL SIX WEEKS $15.95 ... SAVE $20.00 
MONEY BACK GUARANTEE One week $7.00 - 

Yearly $120.00 
1553 N. EASTERN Dept F c4meticail `12adív 
LAS VEGAS, NEVADA 89101 JOBMARKET 

1863 N Eastern, Lis Vages. NV 89109 

CLIP AND 
SAVE 

THIS AD! 
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Employment Services Continued 

GET A JUMP 
ON THE COMPETITION! 
MediaLine is your best source of job 
leads because you hear about jobs just 
hours after we do. A daily telephone report 
puts you in touch with the best jobs at the 
lowest prices. For more information call: 

800 -237 -8073 
in CA: 408-296-7353 

THE BEST JOBS ARE ON THE LINE 
2156 The Alameda. San Jose. CA 95126 

WE PLACE ENGINEERS 
ALL CATEGORIES FOR TV, PRODUCTION, 

VIDEO, CATV (EXCLUDING OPERATORS) 

America's Leading Source for a Decade 
nV STATIONS, PROOUCIION FACILITIES. CORP 1V. MFG. CAN 

For information phone or write Mark Kornisl 

kEy SYSTEMS 
479 Northampton Street 

Kingston, PA 18704 

Employer 
Paid Fees 17171 283 -1041 

OFYIE 
Stafftec is a recruiter of 

successful personnel & 
management for Broadcast, 
Cable and Syndication. The 
television industry needs 
professionals for many posi- 
tions that are not advertised. 

Stafftec will mail or fax a 

comprehensive report for 
your selected market area in 

the U.S.A. and Canada. All it 

takes is a $20 registration fee, 
current resume, mail /fax and 
market selection. Moving? 
Career change? Call us! 

Stafftec will give you 
the edge! 

STAFF 
Executive Search & Information Network 

P.O. Box 511, West Bend, WI 53095 
414 -644 -6543 



For Sale Stations 

CALIFORNIA HERE "U" COME!!! 
CENTRAL CALIF. CLASS B "BOOMER" $1,100,000 WITH $450,000 DOWN - NEAR SACRAMENTO 

BAKERSFIELD CALLING -AM PLUS FM w /upgrade. $800,000 cash. 
AZ & CA FM CP's. NEW LISTING. $75,000 -- $500,000. 

L.A., S.F., + S.D., SUBURBAN STATIONS - $2,750,000 - $8,200,000 - SOME TERMS AVAILABLE.. 
All stns subject to prior sale - financial capacity of buyers required - Phone now for appointment, 

NAB '89 ADDRESS: Las Vegas Hilton (702) 732 -5111 - suite 340 near the pool. 
Chester P. Coleman - G. Warren Earl 

American Radio Brokers Inc. /SFO 
1255 Post Street /Suite 625 
San Francisco, CA 94109 

(415) 441 -3377 

V 
More than 90 radio & TV stations 
nationwide listed for sale. 
BUYING OR SELLING -Call for 
appointment at NAB 
Las Vegas Hilton --C. Alfred Dick 

Atroabrnst tL mntmutirntions Tilibi si mt 

BUSINESS BROKER ASSOCIATES 
615 -756 -7635 - 24 Hours %/ 

1 

x & rXYeQOG 
MEDIA BROKERS 

AM- FM -TV- Appraisals 
P.O. BOX 36 

LEXINGTON, MO 64067 KANSAS CITY, MO. 
816- 259.2544 816- 455.0001 

iy+eov - Jtiarncvrvru zo 
Mint. S.o s . COM.CM.R 

P 0 Box 146 

&eta °.California 91426 
Ar.. C.4. lsts, 906-3201 

Midwest Class "C" FM. 

City Grades Healthy Medium Market. 
Need to sell quickly. 

Priced below Stick value. 
Strong competitive position. 

Piro pals only 

Contact Box D -1. 

See Us 
At the NAB Convention 

April 29 - May 2 

The Las Vegas Hilton - Suite 319 
Dick Paul / Tom Snowden 

SNOWDEN Associates 
Media Brokers 919 -355 -0327 

RADIO TV LPTV 
A Confidential & Personal Service 

During the NAB 
LANDMARK Suite 481 
Please call for appt. 

"'SHERWOOD,. 

CASH FLOW FINANCING 
We purchase Accounts Receivable 

National and Local 

MFR FINANCIAL (714) 544 -7131 

r 
I 

I 

CHAPTER XI SALE 
Cent. PA. AM /FM 

$795,000 
Phone (412) 963 -6311 

NETWORK AFFILIATED TV 
Top 100 Mkt. 

Top rated in keytime periods. 
Geraldo & Oprah recently renewed. 

Excellent upside. 
State -of- the -art eqip. 

Revenues $3.750 mil range. 
Cash price under $12.5. 

Box C-64 

NEW CLASS A FM START -UP 
CONSTRUCTION COMPLETE 

TALLAHASSEE, FLORIDA MAR- 
KET 

$595,000 (804) 239 -0400 
MEDIA SALES, INC. 

For Sale: 
Memphis' ONLY AM COUNTRY station 

Profitable. Low overhead. 1 kw 1170. 
Satellite -delivered. Owner retiring. 

Reduced to $240.000. 
Assume leases. 
Principals only. 

Jeff (301) 944 -0303. 
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Protect Yourself. 
Call the Industry's Lawyer. 

BARRY SKIDELSKY 
Attorney at Law 

655 Third Avenue, Suite 1100 
New York, NY 10017 

(212) 818 -0900 

At NAB /las Vegas. 
Contact via LV Hilton hotel 
or call ahead to schedule 

free and confidential consultation. 

Whether Buying or Selling 
Radio, Television or Cable 
We're Here to Serve You 

Call Us During The NAB 
For An Appointment 

We're at Bally's - Suite 1209 -A 

Dave Garland 
Jerry Proctor 

The Proctor Group, Inc. 
409- 765 -6086 

NAB ADDRESS: 
Las Vegas Hilton 

Suite 25 -121 
North Tower 

702 -732 -5111 

e 
BILL EXLINE 

cc 

ANDY McCLURE 

"trám OM: tpr.eine, Cone. 
Media Brokers Consultants 

4310 Radwrxd Highway Suite F 2.111- San Rafaa4. (:aliFMnia 9490.1 

141514rhuM 



W John Gran 
We have moved our 

offices to 
1150 Osos Street 

Suite 206 
San Luis Obispo, 

CA 93401 
Telephone and 
FAX numbers 

are unchanged 
Office 805 -541 -1900 

Residence 805 -544 -4502 
FAX 805 -543 -7885 

FM CP's 
C2 - NEBRASKA 
A - ARKANSAS 
A - OKLAHOMA 
A - MISSISSIPPI 

Sell CP, Joint Venture, 
or Turnkey Construction 

Call (615) 239 -4745 

For Sale Stations Continued 

KOZACKO 
HORTON 
COMPANY 

MEDIA BROKERS/ APPRAISERS 

KOZACKO HORTON COMPANY 
Brokers & Consultants to the Communications Industry 

PENNSYLVANIA 
Price reduced on this unique radio /print 
combination In Western Pennsylvania. 
Attractive real estate Included. No local 
radio competition. Asking $390.000. 

Contact: Jack Clancy 350 West Church St. 

P.O Box 948 Elmira. (1Y 14902 (607) 733.7138 

FOR SALE: 
AM Radio station in N.E. Minnesota. 

Property includes Station, 
spacious home, and 3 acres of land. 

Scenic setting and located 
across from golf course. 

An ideal property tor an owneroperator. 
Call confidential Brad or Jeanne. 

(218) 365 -3285. 

Northeastern CENTRAL PA. 
AM 1000w Clear Channel 

with PSSA -PSA 
Uncontested FM Application. 

With or without valuable real estate. 
Needs sales manager owner. 

All else in place. 

Box D -7 

TWO CALIFORNIA 
AM FM COMBOS 

TOP RATED STATIONS - 
GROWTHS MARKETS 

EXCELLENT CASH FLOW 
59.000.000 CASH 

PRINCIPALS ONLY 
CONTACT BOX D -24 

Here's Your Chancel 

JUST LISTED 
A 10,000 acre, Oklahoma, Ranch 

Seller wants back into broadcasting 
and will trade up or down 

Are YOU ready to take it 
to the Country? 
Jerry Proctor 

The Proctor Group, Inc. 
409 -765 -6086 

.See Us At The NAB 
Bally's - Suite /209 -A 

MOTIVATED SELLER 
Upper Midwest AM /FM combo may be acquired by 
qualfied buyer for as little as $120K down and as- 
sumption of attractive notes totaling $180K. Located 
in regional trade areaf 100000 with retail sales of 
$.5B. '88 sales of $400K. Susr=_rlial room for growth 

Financially ..drhes only 

BOX C -76 

NORTHWEST COMBOS 
Top technical facilities 

profitable medium market 
make offer now 

to owners splitting up 
Include financing references 

for $2.1 million cash or more 
Some terms available 

Reply Box C -82 

EARLY DEADLINE 
For the May 29 issue, 
the deadline will be 
FRIDAY, MAY 19. 

Noon, EDT. 

BROADCASTING'S CLASSIFIED RATES 
All orders to place classified ads & all correspondence pertain- 
ing to this section should be sent to: BROADCASTING, Classi- 
fied Department, 1705 DeSales St., N.W., Washington, DC 
20036. 

Payable In advance. Check, or money order only. Full & cor- 
rect payment MUST accompany ALL orders. All orders must 
be in writing. 

Deadline is Monday at noon Eastern Time for the following 
Monday's issue. Earlier deadlines apply for issues published 
during a week containing a legal holiday, and a special notice 
announcing the earlier deadline will be published above this 
ratecard. Orders, changes, and /or cancellations must be sub- 
mitted in writing. NO TELEPHONE ORDERS, CHANGES, AND/ 
OR CANCELLATIONS WILL BE ACCEPTED. 

When placing an ad, indicate the EXACT category desired: 
Television, Radio or Allied Fields: Help Wanted or Situations 
Wanted: Management, Sales News, etc. It this information is 

omitted, we will determine the appropriate category according 
to the copy. NO make goods will be run if all information is not 
included. No personal ads. 

Rates: Classified listings (non -display). Per issue: Help Want- 
ed: $1.00 per word, $18.00 weekly minimum. Situations Want- 
ed : 600 per word, $9.00 weekly minimum. Ail other classifica- 
tions: $1.10 per word, $18.00 weekly minimum. 

Rates: Classified display (minimum 1 inch, upward in half inch 
increments), per issue: Help Wanted: $80 per inch. Situations 
Wanted: $50 per inch. All other classifications: $100 per inch. 

For Sale Stations. Wanted To Buy Stations, Public Notice & 
Business Opportunities advertising require display space. 
Agency commission only on display space. 

Blind Box Service: (In addition to basic advertising costs) 
Situations Wanted: $4 00 per issue. All other. classifications: 
$7.00 per issue. The charge for the blind box service applies to 
advertisers running listings and display ads. Each advertise- 
ment must have a separate box number. BROADCASTING will 
not forward tapes, transcripts, writing samples, or other over- 
sized materials: such materials are returned to sender. 

Replies to ads with Blind Box numbers should be addressed 
to: (Box number), c/o BROADCASTING, 1705 DeSales St., 
N.W, Washington, DC 20036. 

Word count: Count each abbreviation, initial, single figure or 
group of figures or letters as one word each Symbols such as 
35mm, COD, PD, etc. count as one word each. Phone number 
with area code or zip code count as one word each. 

The publisher is not responsible for errors in printing due to 
illegible copy -all copy must be clearly typed or printed. Any 
and all errors must be reported to the classified advertising 
department within 7 days of publication date. No credits or 
make goods will be made on errors which do not materially 
affect the advertisment. 

Publisher reserves the right to alter classified copy to conform 
with the provisions of Title VII of the Civil Rights Act of 1964, as 
amended. Publisher reserves the right to abbreviate, alter, or 
reject any copy. 
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Media 

Appointments at United Artists Cablesys- 
tems Corp.: Gail Shea, director of corporate 
development, United Cable Television 
Corp., Denver, joins United Artists Cable - 
systems there as financial manager, North- 
west division; Tom Marziaz, director of op- 
erations, Daniels & Associates Inc., 
Denver (acquired by United Artists in 
1988), named financial manager, South- 
eastern division, Atlanta. 

Bonnie Bray, assistant treasurer, Win Corn - 
munications/ML Media Radio Group, 
Cleveland, named VP, business operations, 
radio group. Win Communications owns 
one AM and five FM's. 

Zelamsky 

Gary Zelamsky, gen- 
eral manager, Long 
Island cable system, 
Cablevision, Wood- 
bury, N.Y., named 
director of develop- 
ment planning, cable 
operations. 

Eric J. Tveter, control- 
ler, Atlantic Region, 
Comcast Cable Com- 
munications Inc., 
Bala Cynwyd, Pa., 

named general manager of Comcast Willow 
Grove, Pa., system. 

Jack D. Dempsey, general sales manager, 
WJHL -TV Johnson City, Tenn., named VP 
and general manager. Dempsey succeeds 
W. Hanes Lancaster, who retired April 30. 

Steve Zappia, production director, wKsw- 
TV Buffalo, N.Y., named operations man- 
ager. 

Tom Mitchell, technical operations manager, 
KUTV(TV) Salt Lake City, named director of 
operations. 

Appointments at CBS Radio Networks, 
New York: Paul S. Bronstein, assistant VP, 
director of research, Satellite Research Net- 
work, New York, named VP, research; Lin- 
da Hafner, manager, administration, CBS 
Radio Networks, named director of re- 
search. 

Kymberly Delaney, field director, Coleman 
Research, Raleigh, N.C., joins Atlantic 
Ventures, Manchester, Mass. -based owner 
of three radio stations, as group research 
coordinator. 

Larry Anderson, operations manager, 
WTVN(AM) Columbus, Ohio, joins 
WWVA(AM) -WOVK(FM) Wheeling, W.Va., 
as general manager. 

Nikki Clattri, program manager, WFQx(FM) 
Front Royal, Va., named general manager. 
Ciattri replaces Al Wekelo, who joins 
WSKO(FM) Staunton, Va., as general sales 
manager. 

Mark Brewer, station manager, WWNZ(AM) 

Orlando, Fla., named general manager, 
W WNZ(AM)- WSSP(FM). 

Chris C. Caggiano, president, Atlantic Re- 
sources Corp., Fort Wayne, Ind., adds du- 
ties of general manager, Atlantic Re- 
sources-owned WBYR(FM) Fort Wayne; 
Patricia Harrington, business manager, 
WXKE(FM) Fort Wayne, joins WBYR(FM) 
there in same capacity. 

Marketing 

Siano Hagopian 
Jerry J. Siano, vice chairman, N W Ayer 
Inc., New York, elected president and 
CEO. Siano succeeds Louis T. Hagopian, 
who became CEO when he was elected 

will 
for one year as chairman before leaving 
agency. 

Bruce Ferguson, director of sales and mar- 
keting, Bravo Cable Network, New York, 
joins Cabletelevision Advertising Bureau as 
director of local sales. 

Appointments at Independent Television 
Network Inc., New York: Susan Samuels, 
sponsorship manager, Arts & Entertain- 
ment Network, New York, and Marcia 
Okon, account executive, Financial News 
Network, named account executives; Ken 
Kagen, VP, market research, Blair Enter- 
tainment, New York, named director of 
research. 

Cynthia Saucedo, account executive, KDON- 

AM -FM Salinas, Calif., joins Univision Net 
work, San Francisco, as sales manager. 

Art Breyfogle, general sales manager, Mon- 
terey Peninsula Interconnect, Monterey, 
Calif., joins Cable Networks Inc., Los An- 
geles, as general sales manager, Century 
Cable. 

Fred Buc, air personality, WRLT -FM Frank- 
lin, Tenn., joins Jefferson -Pilot Communi- 
cations, Charlotte, N.C., as Midwest radio 
sales account executive. 

Jeff Hodge, VP and general sales manager, 
Republic Radio, New York, joins HNHW, 
radio representative firm, as VP and East - 
em division manager. 

Appointments at McGavren Guild Radio, 
New York: George Pine, executive VP, 
New York region, named executive VP, 
Eastern division; Michael Rich, VP, sales, 
New York, named VP and sales manager. 

Appointments at Seltel: Steve Gellman, ac- 
count executive, WTOG(TV> St. Petersburg, 
Fla., named general manager, Houston; John 
Tedesco, senior research analyst, New York, 
named account executive there. 

Tony Cirone, account executive, media de- 
partment, Leo Burnett advertising agency, 
Chicago, joins Cable Media Inc. there in 
same capacity. 

Julia Martin, sales manager, WCAO(AM)- 
WXYV(FM) Baltimore, joins Smith Burke & 
Azzam advertising agency there as VP, new 
business development. 

Gina L. Jones, media buyer, Keller -Cres- 
cent, Evansville, Ind., named media planner 
and buyer. 

Appointments at WFLD(TV) Chicago: Tom 
MacArthur, national sales manager, named 
local sales manager and director of sports; 
Todd Rohde, group sales manager, Seltel, 
Chicago, named national sales manager. 

Mike Renda, local sales manager, wJw -Tv 
Cleveland, named director of sales. 

Ken Jarvis, general sales manager, WCAX-TV 
Burlington, Vt., named VP, sales. 

The Most Experienced 
Executive Search Firm In Broadcasting. 

Joe Sullivan & Associates, Inc. 
Executive Search and Recruitment 

44210 North Road 
Southold, New York 11971 

(516) 765 -5050 

The person you describe is the person we'll deliver. 
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Programing 

Appointments at ITC Entertainment Group, 
Studio City, Calif.: James P. Marrinan, ex- 
ecutive VP and general manager, Interna- 
tional Television, named senior executive 
VP /International; Julia Halperin, account 
representative, The Completion Bond Co., 
financial consultants, Los Angeles, joins 
ITC distribution division as director of film 
acquisitions. 

Marrinan Suzor 

Margaret Suzor, government relations direc- 
tor, Mainstream Access Inc., corporate 
consulting company, Washington, joins Ol- 
iver Productions Co. there as VP, corporate 
operations. Suzor will be responsible for 
daily operations and management of Oliver 
Productions. Oliver Productions produces 
The McLaughlin Group, John McLaugh- 
lin's One on One, and McLaughlin. 

Mary M. Rusznak, production manager, 
NBC, Los Angeles, joins Turner Broad- 
casting System Inc., Atlanta, as director, 
production logistics, for 1990 Goodwill 
Games. Goodwill games will be telecast 
from Seattle in 1990. 

Winston D. Richards, supervisor, develop- 
ment, production and acquisitions, Saban 
Entertainment, Studio City, Calif., named 
VP, creative affairs. 

James R. Davis, founder, Lifelikes Ltd., 
Bronxville, N.Y. -based company that man- 
ufactures life -size cut -outs of celebrities 
and animals, joins USA Network, New 
York, as director, national accounts, affili- 
ate relations. 

Daniel Huertas, senior director, affiliate re- 
lations, Galavision cable network, Los An- 
geles, joins Univision there as West Coast 
cable affiliate relations manager. 

Noreen McGrath, director, marketing and 
strategic planning, Worldvision Enterprises 
Inc., New York, named assistant VP, direc- 
tor of national marketing. 

Laura Dodge, VP, affiliate relations, Hit 
Video USA, Houston -based music video 
network, named VP, affiliate relations and 
operations. 

Donald W. Horner, sales manager, Viacom, 
Salem, Ore., joins Cablevision, Bangor, 
Me., as sales manager. 

Laurence Ferber, supervising producer, 
Group W's Hour Magazine, Los Angeles, 
named producer, Diet Dilemma health spe- 
cial. 

Doug Stoll, location manager, Warner 
Brothers, Los Angeles, joins World Events 
Productions there as director of operations. 

Programing notes. Fox Broadcasting Co. has added another key executive to its 
programing staff. Lillah McCarthy was named senior vice president of series program- 
ing for the company last week. A company official confirmed that Fox Entertainment 
Group Executive Vice President Kevin Wendle had been trying for the better part of a 
year to persuade McCarthy to join Fox. She joins FBC from Stephen J. Cannell 
Productions, where she served as vice president of development since May 1987. 

At Cannell, McCarthy focused on development of comedy, made -for -television 
movies and specials. It is believed she will focus on comedy development and current 
comedy programs at FBC, while Rob Kenneally, already in place at Fox as senior vice 
president, series programing, continues to oversee drama development and current 
drama programing. Prior to joining Cannell, McCarthy was director of current pro- 
graming for ABC Entertainment. She reports to Wendle. 

Alice Donenfeld, executive VP, Filmation 
Division, Group W Productions, Los Ange- 
les, forms Alice Communications Ltd., Los 
Angeles -based international distribution 
company. 

Carolyn W. Dunlap, producer, Health Mat- 
ters, Medstar Communications Inc., Allen- 
town, Pa., named coordinating producer, 
Health Matters. 

Evan SchapIra, executive producer, 
Hartwick/Pryborski Production company, 
Pittsburgh, joins Production Masters Inc. 
there in same capacity; Karen Johnston, 
account representative, Birmingham Group 
advertising agency, Pittsburgh, joins PMI 
as executive producer, computer animation 
and custom music. 

Mark Lipinski, producer, People are Talk- 
ing, WWOR(TV) Secaucus, N.J., joins 
WNYW(TV) New York as executive producer 
of Good Day New York. 

Roger Maroni, acting executive producer, 
Evening Magazine, WBZ-TV Boston, named 
executive producer; Mark Erskine, segment 
producer, named senior producer. 

Jamie Chipman, designer and news graphics 
supervisor, KPIX(TV) San Francisco, joins 
KING -TV Seattle as design director. 

Appointments at WKBW -TV Buffalo, N.Y: 
Dan Capobianco, director, News 12 Long 
Island, N.Y., named producer and director; 
Lou Rera, computer graphics designer, 
WIVB -TV Buffalo, named graphics director. 

Tom Rieland, director, Communication and 
Resource Center, University of Mississippi, 
University, Miss., joins University Televi- 
sion Services of Alabama, Tuscaloosa, in 
same capacity. 

Debora Wagner, senior designer, WTSP -TV 
St. Petersburg, Fla., oins WJAR(TV) Provi- 
dence. R.I., as art director. 

Donna Sanford, public program manager, 
noncommercial WCVE(TV) and WCVW(TV), 
both Richmond, Va., joins noncommercial 
KRMA(TV) Denver as assistant program di- 
rector. 

Appointments at Satellite Music Network, 
Dallas: Charlie Strickland, general sales 
manager, named VP, affiliate sales; Roy 
Simpson, sales manager, named general 
sales manager. 

Ann Marie Wallace, air personality and pro- 
motion director, WCZN(AM) Chester, Pa., 
named program director. 

Gregg Diggs, music librarian, WKYS(FM) 
Washington, named music director. 

John Robertson, program director, 
WRKA(FM) Louisville, Ky., joins WBYR(FM) 
Fort Wayne, Ind., in same capacity: Jon- 
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athon Rose, production director, WZOQ(FM 

Wapakoneta, Ohio, joins WBYR(FM) in same 
capacity. 

Bill Nance, associate news director, WING 
(AM) Dayton, Ohio, joins WFCI(FM) Miamis- 
burg, Ohio, as program director. 

Eliane Ostrand, air personality, noncom- 
mercial WWNO(FM) New Orleans, joins non- 
commercial wBJC(FM) Baltimore as produc- 
er and host. 

News and Public Affairs 

Appointments at CNN, Atlanta: Scott Woel- 
fel, producer, CNN Evening News, named 
overnight supervising producer; Larry Reg- 
ister, producer, Prime News, named week- 
end supervising producer and field produc- 
er, Southeast bureau; Mark Bauer, producer, 
Daybreak, named producer, CNN Evening 
News; Larry Blase, associate producer, 
WAGA -TV Atlanta, named producer, week- 
ends; Bruce Chong, manager, CNN Radio, 
named producer, Daywatch; Jeff Ebner, 
writer and producer, named producer, 
weekends; Al Hinman, writer and producer, 
named producer, Daybreak; Jeff Ofgang, 
producer, weekends, named producer, 
Newsnight; Suzanne Spurgeon, producer, 
Daywatch, named producer, Primenews. 

Robert N. Mirelson, deputy chief, public af- 
fairs for military district of Washington, 
Army Broadcasting Services, named com- 
mander, American Forces Korea Network, 
Seoul, which provides broadcast services to 
U.S. service members in Republic of Ko- 
rea. 

Appointments at NBC Radio Network, Ar- 
lington, Va.: Ken Herrera, anchor and re- 
porter, KNX(AM) Los Angeles, named an- 
chor, afternoon and evening news shift; 
Barbara Porter, anchor, business editor and 
news director, UPI Radio Network, Wash- 
ington, named anchor, evening news shift; 
Mike Anthony, operations manager and pro- 
gram director, WIOD(AM) Miami, named an- 
chor, overnight. 

Jo Anne Wallace, director of administration 
and planning, News and Information divi- 
sion, National Public Radio, Washington, 
resigns effective June 1. Wallace will be- 
come public broadcasting management and 
program consultant and will be based in 
West Marin, Calif. 

Phil Wenstrand, news director, KREM -TV 
Spokane, Wash., joins KGW -TV Portland, 
Ore., in same capacity. 

Mike Beardsley, news director, WTVI(TV) 
Miami, joins KPNX -TV Mesa, Ariz., in same 
capacity. 



Appointments at WLVI -TV Cambridge, 
Mass.: Robert Weiss, associate producer, 
WCVB -TV Boston, named weekend produc- 
er; Julie O'Brien, anchor, producer and re- 
porter, KNOP -TV North Platte, Neb., named 
weekend assignment editor; Susan Skiles, 
writer, associate producer and copy editor, 
CNN, Atlanta, named news writer. 

Dave Overton, assistant news director, 
WISH -TV Indianapolis, joins WAVY -TV Ports- 
mouth, Va., as news director; Stephanie 
Taylor, anchor and reporter, KYEL -TV 
Yuma. Ariz.. joins WAVY -TV as reporter. 

Sarah Norat -Phillips, public affairs director, 
WKBW -TV Buffalo, N.Y., named program- 
ing and public affairs director. 

Bryn Hazel!, news director, KTVL(TV) Med- 
ford, Ore., joins WLNE(TV) New Bedford, 
Mass., in same capacity. 

Jack McCarthy, re- 
porter, wxvz -TV De- 
troit, joins WJBK -TV 
there in same capaci- 
ty; Joe Weaver, local 
commentator, WJBK- 

TV, named editorial 
director. 

Susan Candlotti, re- 
porter, WPLG(TV) Mi- 
ami, joins WCIX(TV) 

weaver 
there as head of in- 
vestigative news unit. 

Julie Feldman, reporter, Win -TV Milwau- 
kee, named weekend co- anchor. 

Kim Gilder -Carrigan, news anchor, 
KRCG(TV) Jefferson, Mo., joins WHO -TV 
Des Moines, Iowa, as weekend anchor; 
Mary MIIz, weekend anchor and producer, 
KTPX(TV) Odessa, Tex., joins WHO-TV as 

reporter. 

Garry Collins, reporter and anchor, 
WEHT(TV) Evansville, Ind., joins WLKY -TV 
Louisville, Ky., as Indiana reporter. 

Valerie Amsterdam, 10 p.m. anchor, KTUU- 
TV Anchorage, Alaska., joins WWSB(TV) 
Sarasota, Fla., as weekend anchor and pro- 
ducer. 

Deanna Sauceda, reporter and anchor, 
KCNC -TV Denver, joins KGGM -TV Albuquer- 
que, N.M., as weekend co- anchor. 

Appointments at WLVD(TV) Durham, N.C.: 
Monica Shuman, anchor, 6 and I I p.m. 
newscasts, WSLS -TV Roanoke, Va., named 
morning anchor; George Mallet, morning 
anchor and reporter, named weekend an- 
chor. 

Jacqueline Connally, associate sports pro- 
ducer, WNEV -TV Boston, named sports pro- 
ducer. 

Steve Garaglola, sports anchor and produc- 
er, WXYZ_TV Detroit, joins KTSP -ry Phoenix 
as sports anchor. Garagiola is son of former 
baseball player and one -time NBC com- 
mentator Joe Garagiola. 

Doug Allen, co-host, PM Magazine, WGAL- 
Tv Lancaster, Pa., named weathercaster, 6 
and 1 p.m. newscasts. 

Mark Helms, assistant news director, wTxF- 

TV Philadelphia, joins KYW(AM) there as 
executive editor. 

Jay Donovan, air personality, WTNY(AM) 
Watertown, N.Y., joins WWNY(rv) Car- 
thage. N.Y., as weatherman, noon news- 
cast. 

Technology 

Michael L. Exner, president and CEO, Sky - 
link Corp., Boulder, Colo. -based U.S. mo- 
bile satellite service developer, resigned 
April 17; George Still, general partner, Cen- 
tennial Funds, investment fum, Boulder, 
named acting CEO, Skylink. Exner will 
remain on Skylink board of directors. 

Gary G. Shultz, principal, TMT Group, mar- 
keting services firm, Mountain View, 
Calif., joins Pinnacle Systems Inc., Santa 
Clara, Calif., as product marketing manag- 
er. 

Linda Murray, director of operations, IDB 
Communications Group, Los Angeles - 
based supplier of radio, television and data/ 
voice satellite transmission services, named 
general manager, transportable division. 

Earl Hershey, director of engineering, Unit- 
ed Artists Cablesystems Corp., Denver, 
named division engineer. 

Gabrielle Snyder, manager, traffic and facil- 
ities, Private Satellite Network, New York, 
named director of operations. 

Richard Chocolate, manager, system engi- 
neering, Celwave, Marlboro, N.J. -based 
manufacturer of land mobile, cellular an- 
tennas and related communications equip- 
ment. named international sales manager. 

Rozanne M. Brand, broadcast consultant, 
Aetna Life and Casualty, Hartford, Conn., 
joins Bonneville Satellite Communications, 
Salt Lake City, as Northeast regional sales 
manager. 

Steven James, manager, electronic field op- 
erations, KYW -TV Philadelphia, joins wTSP- 
TV St. Petersburg, Fla., as engineering 
manager. 

James M. Keen, owner, Applied Engineer- 
ing Services, Portage, Mich., joins Ligget 
Broadcast Group as chief engineer. Keen 
will be responsible for Ligget radio stations 
in Flint, East Lansing, Saginaw, Battle 
Creek and Grand Rapids, all Michigan. 

Terry Wolfgram, editor, Swell Pictures, 
commercial production house, Chicago, 
joins WLUK -TV Green Bay, Wis., as video- 
tape editor. 

Jim Schoonmaker, operations manager, 
WATL(TV) Atlanta, joins Creative Post, 
post- production facility there, as account 
executive. 

Kenneth A. Kark, program manager, Open 
Systems, software development division of 
Unisys Co., Eden Prairie, Minn., joins R- 
Scan, Minneapolis -based provider of 
meteorological services, as VP, marketing 
and sales. 

Thomas Harbourne, national sales manager, 
power products division, C -COR Electron- 
Ics Inc., State College, Pa., named regional 
account executive, cable TV group. C-COR 
designs and manufactures electronic equip- 
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ment used in cable TV systems. 

Mania Simons, chief engineer, noncommer- 
cial WBKY(FM) Lexington, Ky., joins non- 
commercial WUFT -FM Gainesville, Fla., in 
same capacity. 

Bill Bradford, chief engineer, KUTV(TV) Salt 
Lake City, named director of engineering. 

Bob Leembruggen, assistant chief engineer, 
KLOS(FM) Los Angeles, joins KTWV -FM 
there as chief engineer. 

Jeff Littlejohn, engineer, Broadcast Circuit 
Systems, Fort Wayne, Ind., joins WBYR(FM) 
there as chief engineer. 

Promotion and PR 

Laura Siegel, public relations assistant, Via- 
com Enterprises, New York, named man- 
ager, public relations. 

Jay Rubin, director, corporate communica- 
tions, Reiss Media Enterprises Inc., New 
York, named VP, corporate communica- 
tions. 

Mary Lou O'Callaghan, director, news infor- 
mation, NBC, New York, joins USA Net- 
work there as VP, media relations. 

Appointments at Turner Broadcasting Sys- 
tems Inc., Atlanta: Jill E. Carmen, writer, 
Media Home Entertainment, Culver City, 
Calif., and Melinda I. McIntire, awards coor- 
dinator, TBS public relations department, 
named unit publicists, TNT; Frank M. Miller, 
public relations manager, superstation 
TBS, named manager, writing services; Ka- 
ren E. Nicol, marketing research manager, 
Turner Program Services, named manager, 
syndication, home entertainment and wres- 
tling. 

Appointments at Westwood One: George 
Barber, manager, station relations, Mutual 
Broadcasting System, NBC Radio Net- 
works and Talknet, Arlington, Va., named 
VP, station relations; Katie Garber, manag- 
er, public relations, Los Angeles, named 
director of public relations. 

Kristine Barr, public relations assistant, Girl 
Scout Council of the Nation's Capital, joins 
BizNet, broadcast service of U.S. Chamber 
of Commerce there, as promotion coordina- 
tor. 

Robert Skinner, VP, management supervi- 
sor, Hill, Holliday, Connors, Cosmopulos, 
public relations firm, Boston, joins Gilles- 
pie Public Relations Inc., Princeton, N.J., 
as president. 

Michael Meade, director, public relations, 
Lorimar Telepictures Corp., Los Angeles, 
joins The Brogliatti Co., public relations 
and marketing, Burbank, Calif., as account 
executive. 

Amy L. Buckingham, marketing coordinator 
and associate producer, North American 
Harness Racing Marketing Association, 
New York, oins SportsChannel America, 
Woodbury, N.Y., as assistant director of 
public relations. 

Cathy Lehrfeld, director, public relations, 
Westwood One Inc., New York, joins 
Group W Satellite Communications there as 
director, public relations. 



Joyce Brooks, senior publicist, Mahon - 
ey/Wasserman & Associates Public Rela- 
tions, Beverly Hills, named director, televi- 
sion division. 

Eileen Wunderlich, press and publicity man- 
ager, WDIV(TV) Detroit, resigned April 7 to 
join Campbell -Mithun -Esty Advertising, 
Southfield, Mich., as director of public re- 
lations; Laura Benavides, promotion coordi- 
nator, succeeds Benavides as press and 
publicity manager. 

Michelle Fink, effects producer and vidifont 
operator, KARE -TV Minneapolis, joins 
WVIT(TV) New Britain, Conn., as promotion 
writer and producer. 

Debra Beller, manager of publicity, non- 
commercial WTVS(TV) Detroit, joins non- 
commercial WLIW(TV) Garden City, N.Y., 
as public information manager. 

Alison N. 11g, assistant promotion director, 
WLVE(FM) Miami, Fla., joins WGST(AM)- 
WPCH(FM) Atlanta in same capacity. 

Kristy Steele, air personality, KOOL(AM)- 
KEZK(FM) St. Louis, named promotion di- 
rector. 

Hal Brandt, announcer, wxKE(FM) Fort 
Wayne, Ind., joins WBYR(FM) there as pro- 
motion coordinator. 

Allied Fields 

Joseph Pelton, strategic planning adviser 
and director of special projects at Interna- 
tional Telecommunications Satellite Orga- 
nization, is leaving global organization af- 
ter 21 years this week to take post at 
University of Colorado, Boulder. He will 
serve as director of interdisciplinary tele- 
communications program of University's 
graduate school, and direct research pro- 
gram. He also joins faculty as full profes- 
sor. Pelton, who will continue to consult 
for Intelsat, will assume new post in July. 

Richard Bozzelli, top aide to FCC General 
Counsel Diane Killory, left agency last Fri- 
day to begin work toward becoming Roman 
Catholic priest. Bozzelli, 28, will enter St. 
Mary's Seminary of Diocesan of Baltimore 
in fall to begin five years of study and 
pastoral work. 

Smith 

Jon Smith, deputy di- 
rector of treasury op- 
erations, Hearst 
Corp., New York, 
named director of 
corporate financing. 

Richard Rasmus, gen- 
eral manager and 
manager of marketing 
development, TV 
Host Weekly, Harris- 
burg, Pa. -based cable 
TV listings maga- 

zine, joins Cablevision Systems Corp., 
Woodbury, N.Y., as manager, regulatory 
affairs. 

Appointments at National Allied Broadcast- 
ers, Washington: Mauricio Mendez, general 
manager, KTMD(TV) Houston, named to 
NAB TV board of directors; Dan B. Speare, 
president and general manager, KPMC(AM) 

Bakersfield, Calif., named to NAB Radio 
board of directors. 

Randy Dow, research supervisor, BBDO 
Worldwide, New York, joins Arbitron Rat- 
ings Co. there as manager, sales support, 
Radio TV reports. 

Elected officers, Central Educational Net- 
work, Chicago: Dave Fornshell, Ohio Edu- 
cational Broadcasting Network, chairman; 
Jett Clarke, Wisconsin Public Television, 
vice chairman; Linda Eberz, noncommercial 
WSKG(TV) Binghamton, N.Y., secretary; 
William Glaeser, WILL -TV Urbana, Ill., trea- 
surer. 

Morton M. Winston, chairman, NoRad 
Corp., Santa Monica, Calif. -based manu- 
facturer of computer radiation safety prod- 
ucts, elected chairman of board of Pacific 
Public Radio, Long Beach, Calif. 

Nancy Henry, deputy general counsel, Pub- 
lic Broadcasting Services, Alexandria, Va., 
named VP. 

Simon Marlow, executive VP and senior 
management representative, BBDO, New 
York, elected to board of directors. 

Robert Bruton, VP, affiliate sales, Satellite 
Music Network, Dallas, joins L.A. Inc., 
radio consulting company there, as VP and 
managing director. 

Shinji Morokuma, assistant director, univer- 
sity public relations, University of Roches- 
ter, New York, joins Gannett Foundation 
there as media relations coordinator. Gan- 
nett Foundation is private foundation that 
"supports community projects to address 
local issues and national programs to im- 
prove teaching and practice of journalism." 
Karen Plount, senior product planner, Niel- 
sen Media Research, New York, named 
national product manager, market develop- 
ment. 

Kathleen Daly, account executive, KODA(FM) 
Houston, joins Arbitron Ratings, Atlanta, 
as client service representative, Southern 
Advertiser /Agency Radio Sales. 

Christine M. Molitor, junior, Southern Illi- 
nois University, Edwardsville, Ill., named 
winner of Broadcast Promotion & Market- 
ing Executives Beryl Spector Scholarship. 
Scholarship is named after BPME's 1985- 
86 president, late Beryl Spector. 

Larry Kirkman, executive director, Labor In- 
stitute of Public Affairs, AFL -CIO, Wash- 
ington, joins Benton Foundation, organiza- 

tion "committed to enhancing democratic 
process through increasing public interest 
communications and information re- 
sources." 
Carol Mueller, production manager, KVET 
(AM)- KASE(FM) Austin, Tex., elected presi- 
dent of Austin Chapter of American Worn - 
en in Radio and Television. 
Victor Stredicke, radio editor, The Seattle 
Times, resigns effective May I. He will 
become consultant to Radio Seattle publish- 
ing firm. 

Deaths 

Mel Trauner, 60, director of research and 
marketing at Buckley Broadcasting, Green- 
wich, Conn. -based group owner of six AM 
and nine FM stations, died April 20 of heart 
attack at his home in Long Island, N.Y. 
Trauner had been with Buckley for two 
years. Prior to joining Buckley he was re- 
search director for Jack Masla and Asso- 
ciates in New York for four years. Trauner 
began his career at RKO in research depart- 
ment. He also spent 15 years with Buckley 
Radio Sales /Petry in New York as research 
director. He is survived by daughter, Su- 
san, and son, David. 

L.D. "Bill" Larimer, 79, veteran broadcasting 
executive, died April 3 at Pomerado Hospi- 
tal, Rancho Bernardo, Calif., from compli- 
cations due to bone cancer. Larimer started 
his career as Los Angeles manager for ABC 
Spot TV in early 1950's. He spent 19 years 
with Edward Petty & Co. When he retired 
from company in 1971 he was VP and 
manager of Los Angeles office. He came 
out of retirement in 1972 to manage KCST- 
TV San Diego. He is survived by his daugh- 
ter, Gretchen. 
Renzo Sacerdoti, 76, producer and host of 
Italy Today on WEVD(AM) New York from 
1964 until October 1988, died of pneumo- 
nia April 12 at Central General Hospital, 
Plainview, N.Y. Sacerdoti came to U.S. in 
1939. He worked for War Information Bu- 
reau and later Voice of America. Sacerdoti 
joined WOV(AM) New York in 1940's. Sa- 
cerdoti is survived by two sons and three 
grandchildren. 
Alfonso Duran, 32, reporter, KTSP -TV Phoe- 
nix, died April 12 of Hodgkin's disease at 
Good Samaritan Hospital in Phoenix. 
Duran joined station in 1984. He is sur- 
vived by his parents. 
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Jim May: NAB's 
Washington insider 

When Jim May makes calls on Capitol Hill, 
it is with the ease and familiarity of a pro. 
He may be a newcomer to the broadcasting 
industry (having joined the National Asso- 
ciation of Broadcasters 13 months ago), but 
politics, says May, "is in my blood." His 
mother, Catherine May, spent 12 years in 
the House of Representatives and it was 
during that time that May learned the ins 
and outs of the Capitol and got a feel for 
how Washington works. 

It also instilled in May a respect for the 
institution and contributed to the lifelong 
love affair with government relations work 
that led him to his current post as NAB's 
executive vice president for government re- 
lations. 

The 43 -year-old lobbyist gets high marks 
from those on Capitol Hill for his straight- 
forward approach to issues and for his skill 
as a negotiator. "He is smart and he is 
tough," says Larry Irving, senior counsel 
to the House Telecommunications Subcom- 
mittee, who dealt extensively with May last 
year during negotiations over a children's 
television bill. Moreover, Irving believes 
May's statesmanship has improved the 
broadcasting industry's relationship with 
Congress, a relationship that at times has 
been acrimonious. 

May also has the respect of his constitu- 
ents. "His organizational skills are wel- 
comed," says John Dille III of Federated 
Media, co- chairman of the association's 
Congressional Relations Committee. Dille 
feels that May's reorganization of NAB's 
government relations department and re- 
structuring of its grassroots lobbying activi- 
ty has better equipped broadcasters to re- 
spond to the public policy challenges that 
face the industry. 

There are some who have expressed im- 
patience with May for failing to fill depart- 
ment vacancies more quickly. Indeed, this 
month May will have completed the pro- 
cess. But as Dille says, "I would rather 
have no players than the wrong players." 

Says May: "We are up and running and 
ready to go after it. I am very pleased with 
the way it has come together." 

His grooming for the NAB post began 
when he came east in 1961 to live with his 
mother, who was elected to Congress in 
1958 as a Republican from Washington's 
4th district. May was her frequent escort 
since his father still conducted his Yakima, 
Wash., real estate business. 

"I began learning the process as a teen- 
ager," says May. During high school, he 
was an intern for the Washington office of 
Sears, Roebuck & Co., His assignments 
ranged from reading and clipping the Con- 
gressional Record to writing memos on 
what happened at congressional hearings. 

He went back home in 1964 to attend the 

JAMES COLLINS MAY -executive vice 
president for government relations, National 
Association of Broadcasters, Washington; 
b. March 3, 1946, Glen Ridge, N.J.; University 
of Washington, Seattle, 1964 -66; Grocery 
Manufacturers of America, Washington, 1966; 
U.S. Marine Corps, Vietnam, 1967 -71; 
GMA, manager, state public affairs, 
Washington, 1973 -75: candidate for U.S. 
House of Representatives, 4th district, 
Washington, 1976; President Ford 
Committee, coordinator, eastern Washington 
state, 1976; public affairs consultant, May 
& Associates, San Francisco, 1977; GMA, 
vice president of public affairs, 
Washington, 1977 -82; director of government 
relations, Pepsico Inc., Purchase, N.Y., 
1982 -84; vice president, public affairs, Coca - 
Cola Bottling Co. of New York, Greenwich, 
Conn., 1984 -87; current position since March 
1988; m. Bonnie Veit, June 9, 1978. 

University of Washington in Seattle, but 
left two years later to open (with two oth- 
ers) the first Washington office for the Gro- 
cery Manufacturers of America, which at 
the time was based in New York. 

That fall he joined the Marine Corps. He 
had no qualms about the Vietnam war. "I 
wanted to go," he says. He finished his 
training in 1968 as a second lieutenant and 
went to Vietnam with the third battalion, 
First Marines. 

May spent the balance of 1968, all of 
1969 and the first five months of 1970 in 
Vietnam as a platoon commander and later 
as company commander and first lieuten- 
ant. According to May, he was one of the 
youngest commissioned officers command- 
ing a Marine infantry company in Vietnam 
at the time. He received 14 personal and 
unit citations including a Bronze Star and 
Cross of Gallantry. 

While he does not dwell on those years, 
it is evident May found his experience as 
company commander useful. He had 
learned something about leadership: "That 
I could command effectively and not make 
stupid mistakes." 

In May of 1970, he was back in the 
States and assigned to the Marine barracks 
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at a San Francisco naval air station, where 
he was promoted to captain. 

May decided to leave the Marines. He 
had offers to come back to Washington, but 
decided instead to take a sabbatical, becom- 
ing the skipper of a 75 -foot yacht, which 
"we raced all over the world." He spent 
the next year and a half sailing. 

After a short stint as a sailing instructor, 
May returned to Washington in 1973 to 
assume responsibility for state legislation 
for the GMA, which had moved its head- 
quarters to Washington. He set up its first 
state relations program and began work on 
a variety of federal issues at the congressio- 
nal district level. 

In 1976, May made a bid for the same 
congressional seat his mother had held, but 
lost in the Republican primary. It did not 
slow him down. He immediately (the next 
day, in fact) went to work for Gerald Ford's 
presidential campaign as coordinator for 
eastern Washington state. 

After Ford's defeat, May set up his own 
San Francisco -based consulting business, 
conducting grassroots lobbying in 19 west - 
em states. One of the projects he undertook 
was to redesign GMA's government rela- 
tions and grassroots activity. GMA rehired 
May in 1977 as vice president of public 
affairs, where he was in charge of federal 
legislative work, all public relations and all 
state activity. 

He was lured away, however, by Pep - 
sico., in Purchase, N.Y., where he became 
director of government relations in 1982. 
The post entailed coordinating government 
relations for Pepsico's other divisions at the 
time, including Frito -Lay, Pepsi -Cola, Piz- 
za Hut and Taco Bell. 

Two years later he went to work as vice 
president for public affairs for Coca -Cola 
Bottling Co. of New York, based in Green- 
wich, Conn. When the company was sold 
in 1987, his stake in the firm gave him the 
financial flexibility to take a little time off. 

After a brief hiatus, May worked on a 
consulting basis for The Susan Davis Com- 
pany, a Washington public relations- lobby- 
ing firm. Then he got word that NAB was 
searching for someone to head its govern- 
ment relations department. 

He knew NBC Washington Vice Presi- 
dent Bob Hynes from his days at GMA, and 
it was Hynes -who also sits on NAB's 
television board -who suggested NAB 
President Eddie Fritts talk to May. In 
March 1988, May hit the ground running. 

He has been running ever since. Typical- 
ly NAB's chief lobbyist puts in a 10 -12 
hour day, often starting with a 7 a.m. 
breakfast meeting and wrapping up the day 
with a political fund -raiser, getting home at 
about 9:30 p.m. 

The demands are heavy but May is thriv- 
ing in his new environment. Asked if the 
job has lived up to his expectations, May 
says, "Absolutely, and then some." 



iholis3Ne3 
A.C. Nielsen said last week it will re -issue Its Cassandra syndica- 
tion ratings report for February, released last month. At least one 
major distributor, Paramount, complained about inaccuracies in 
some of book's ratings. Nielsen acknowledged that reported 
11th -place finish for Paramount's Entertainment Tonight, with 
average 7.2 rating, was inaccurate. After recalculating ET's 
viewing, Nielsen said show actually finished eighth with 8.0. 
Ratings service spokeswoman blamed error on stations who she 
said incorrectly reported scheduling ET original episodes ver- 
sus repeats, thereby throwing off calculations. After re- check- 
ing all of book's numbers, Nielsen will re -issue February Cas- 
sandra in two or three weeks, spokeswoman said. 

FCC, by 2 -1 vote with Commissioner James Quello dissenting, 
authorized FM and TV stations to change their community of 
license (that is, their allotment) without exposing their licenses to 
competing applications. FCC said it would approve proposed 
switch to new allotment only if it met three conditions: (1) it is 
mutually exclusive with old one; (2) it would better serve estab- 
lished allotment priorities and policies, and (3) it would not 
deprive community of sole existing broadcast service. In state- 
ment, Commissioner Patricia Dennis said ruling gives broad- 
casters flexibility to relocate stations "in response to population 
shifts and changing economic conditions" and it preserves 
allotment priorities that "help guarantee that broadcasters will 
serve small towns and remote rural areas." 

o 
As expected, Jack Kent Cooke hired Lazard Freres & Co. last 
week to help In sale of 700,000- subscriber cable systems 
( "Closed Circuit," April 24). Investment bank replaces Drexel 
Burnham Lambert, which negotiated sale of systems to seven - 
member buyer consortium -sale which Cooke called off in 
March. Lazard Freres general partner Steven Rattner said that 
although he had been in contact with buyer group, led by 
InterMedia Partners, such discussions were not "formal negoti- 
ations." Lazard Freres is doing own due diligence of properties 
and will be putting out new offering book for properties, which 
could be sold in several parcels, Rattner said. 

FCC voted to eliminate its cross -interest policy with regard to 
consulting positions, time brokerage agreements and advertising 
agencies last October. NAB and CBS last week urged agency to 

Capital controversy. Last Thursday (April 27) ABC News 
aired a special report on the drug and violence problems 
besieging the nation's capital. The Koppel Report: D.C. - 
Divided City, aired at 10 -11 p.m. and then continued as a 
special Nightline broadcast from 11:30 -1:45 a.m. The last 15 
minutes of the report and all of Nightline were a live "town 
meeting" broadcast from Our Lady of Perpetual Help Catho- 
lic Church in the Anacostia section of Washington. Koppel 
(right) moderated the discussion with an audience that in- 
cluded city officials, members of Congress and Bush admin- 
istration representatives. Pictured second from left is D.C. 
Chief of Police Maurice Turner. 

eliminate remaining elements of policy applying to key em- 
ployes, certain nonattributable equity interests and joint ven- 
tures. In general, policy prohibits individuals from having 
"meaningful" cross -interests in two or more broadcast stations, 
newspaper and station or cable system and station. Iterating 
earlier argument, NAB said "elimination of...policy would re- 
move the inherent costs to the public and the commission in 
maintaining an unclear and unpredictable policy which deters 
the consummation of business transactions." CBS policy is 
"burdensome and ineffectual." Home Shopping Network called 
on FCC to repeal policy as it applies to non -attributable equity 
interests. 

o 
The Samuel Goldwyn Co. announced last week that its live 
action syndicated series American Gladiators Is go for fall. Gold- 
wyn also said it has signed Chuck Howard, 11 -time Emmy 
Award winner with ABC Sports, to executive- produce show. 
Thus far, show has been cleared in more than 70 markets, 
including nine of top 10 and 25 of top 30, representing 65% of 
country. Time periods include late fringe on Saturday nights on 
network affiliates, and prime time and early fringe on Saturday 
nights on independents. Twenty-six hour -long episodes are 
planned for 1989 -90 season, with production slated to begin in 
July. 

NBC has announced it will develop, with Cushman Investment 
and Development Corp., NBC Plaza In heart of media district in 
Burbank, Calif. Project, to become NBC's new West Coast head- 
quarters, will consist of two office buildings, shops, restaurants 
and large landscaped public space, and will continue NBC 
relationship with Burbank that has lasted since 1952 when 
network moved headquarters from Hollywood. Construction is 
expected to begin in 1990 with completion expected in 1992. 
Cost is estimated at $200 million. 

NCTA President Jim Mooney sent letter to Senate Antitrust Sub- 
committee Chairman Howard Metzenbaum (D- Ohio), going over 
several points raised by various witnesses at subcommittee hear- 
ing last month (BROADCASTING, April 17). Mooney said that Me- 
troTen, wireless operator in Cleveland which complained about 
terms of its deal with SportsChannel, was getting same terms 
as other area cable operators. He also said that Tele- Communi- 
cations Inc., which has moved tcBHKçrv) San Francisco from ch. 
22 to its on -air assignment, ch. 44, provides converter box 
needed to gain access to higher channels free to cable sub- 
scribers. It is Association of Independent Television Stations' 
contention that when cable operators move UHF stations to 
their on- channel assigments, many subscribers cannot receive 
service. Mooney letter, however, elicited response from INTV 
President Preston Padden and Wireless Cable Association Pres- 
ident Bob Schmidt. Both wrote Metzenbaum to dispute Moo- 
ney. Schmidt says he is troubled by NCTA chart on MMDS 
operations that creates "a perception that is absolutely incor- 
rect... half the people listed as MMDS operators don't have the 
product." Padden argues that TCI did not move t®tsç to its "'on 
channel' designation, which TCI so often asserts as a rationale 
for its truly anticompetitive intent." 

Hearst Corp. has put its 60,000 -subscriber cable system in San 
Francisco Bay area on block. Waller Capital is handling sale. 
Area operators include TCI, Viacom, Western and Falcon. 

Four MSG's- Paragon, Vision, TCI and Storer -In Tampa -St. 
Petersburg area have formed cable advertising interconnect. 
Jones Intercable's Tampa system will also be included in adver- 
tising buys, giving interconnect base of 640,000 homes. Inser- 
tions will be made on CNN, ESPN, USA and MTV. Barry 
Newman, former regional account manager for wrv'r(iv> Tampa, 
Fla., is interconnect's general manager. 

o 

WestMarc Communications has retained First Boston investment 
banking firm to explore possibility of what company called "recapi- 
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talization or similar transaction." Announcement came on day 
that company's stock rose $3.375 to $24.25 in heavy trading. 
(Stock was trading at $26.25 by Friday afternoon.) Possible 
reason for stock activity was speculation that Tele- Communica- 
tions Inc., which has 55% voting power of WestMarc, might 
purchase stock in company that it does not own already. At 
beginning of year, WestMarc said its $19 stock price was 64% 
of asset value. TCI President John Malone is reported to have 
expressed interest in increasing stake in WestMarc. One indus- 
try observer also suggested TCI might swap systems for addi- 
tional WestMarc stock to improve WestMarc's cash flow. Corn - 
pany said its cash flow from operating activities decreased 52% 
to $15 million in 1988 because of increased interest expense 
related to cable acquisitions and lost microwave revenues. 

o 

Movietime plans to disbibute half-hour program, Movietime-Aqui 
Hollywood, to Spanish broadcast stations across country. Week- 
day series will draw on material from parent service, but will 
use Spanish hosts to introduce segments, which will be dubbed 
in Spanish. Movietime will also include interviews with Hispan- 
ic personalities and clips from Latin American movies in new 
program. 

BMI filed copyright infringement suit against Lifetime Television 
April 25, charging that cable service used songs by such artists 
as Willie Nelson, Michael Jackson and The Beatles without 
payment of required fees. "Protracted negotiations with Life- 
time have failed to produce an agreement on a reasonable 
license fee," said to Edward W. Chapin, BMI vice president and 
general counsel, and we have now filed suit to protect the 
rights of our songwriters and composers." Lifetime spokesper- 
son told BROADCASTING that while papers had been sent to 
service's attorneys for review, it had no comment on merit of 
action. Suit lists 19 compositions as being representative of 
music used by Lifetime and asks for statutory damages. Similar 
suit, still pending in federal court, was filed against Bravo, 
American Movie Classics and Prism cable services last Octo- 
ber. 

Sony Corp. of America last week announced plans to establish 
Advanced Video Technology Center as part of its technology and 
engineering center in San Jose, Calif. New facility will focus on 
production and post -production equipment, Sony said, and 
"represents another aspect of the company's long -term corn - 
mitment to building an extensive U.S. engineering and manu- 
facturing base." Sony has been at forefront of developing HDTV 
production equipment built to Japanese NHK standard. 

Ownership structure of Arts & Entertainment has quietly been 
altered, with Hearst/ABC Video Enterprises exercising option 

crease its 66% stake to 77 %. NBC's falls from 33% to 23 %. 
Hearst -ABC partnership is equal joint venture. 

NBC News is expected to announce the creation of a new job this 
week that would reorganize story assignments Director of 
news would decide priority of requests for bureau stories by 
various news division shows. Said to be under consideration 
are Freeda Morris, London bureau chief; Art Lord, producer of 
special projects, and Don Brown, Miami bureau chief, with last 
said to be leading candidate. Also Natalie Hunter, VP of finance 
and administration, is expected to announce resignation next 
month. 

Producer of documentary on Palestinian uprising in Israel, Days of 
Rage: The Young Palestinians, last week charged Public Broad- 
casting Service with delaying air date because of anticipated politi- 
cal backlash. PBS moved 90- minute program from June 5 to 
Sept. 6. pointing to need to find presenting station and to 
produce pre- and post -program wrap. Producer Jo Franklin- 

Trout said rescheduling followed pattern of delays begun last 
August, and complained of PBS requests that she allow Israeli 
embassy to screen program before final cut and that she make 
changes in program's content, "apparently to ameliorate Israeli 
embassy concerns or the anticipated concerns of Jewish Amer- 
icans, which I think is very demeaning to the American Jewish 
community. It is absolutely acceptable for PBS to make changes 
regarding accuracy, but the concerns have really veered to 
worry about the response of an interest group. This piece 
jumped through endless hoops." PBS denied allegations, saying 
desire is to "get this in front of largest audience" at outset of 
new fall season and to assure maximum carnage by having 
presenting station, WNEr1TV) Newark, N.J., willing to handle any 
controversy. 

NAB stepped up its effort to scuttle FCC order permitting short - 
spaced FM and use of FM directional antennas by commercial 
stations, which it fears will degrade band with increased inter- 
ference among stations. It asked FCC last week for stay of order 
pending action on petition for reconsiderations filed by it and 
five other parties. At same time, NAB sent letter to Office of 
Management and Budget urging it not to approve new Form 
301 for applying for new stations and facilities changes as 
requested by FCC. To do so would "result in waste of OMB and 
FCC resources," it said. FM engineering section of proposed 
form reflects order authorizing directional antenna. NAB said it 
expects to persuade FCC to change FM directional antenna 
order. As result, it said, Form 301 will have to be changed 
accordingly. 

Italian media mogul Silvio Berlusconi has made move on France's 
leading broadcaster. Through his Fininvest holding company, 
Berlusconi last Thursday, April 27, bought estimated 3.9% of 
TF1 in open market. Berlusconi already owns 25% of TF1's 
leading competitor, La Cinq, but has lost millions on its ratings 
battle with TF1, former state broadcaster taken private in 1987. 
Berlusconi earlier this spring declared interest in 10 % -15% 
stake in TFI, but shares bought last week are essentially all 
those available on open market, spokesman said. New shares in 
broadcaster, which has estimated total market value of more 
than $1.3 billion (U.S. dollars), would most likely come from 
British publishing magnate Robert Maxwell, who holds 12% and 
would stand to turn profit of nearly $50 million (U.S. dollars) 
from sellout. Maxwell has not indicated interest in selling, but 
has publicly feuded with partner and 25% owner Francis Bouy- 
gues, French construction industry giant. Maxwell is said, how- 
ever, to have made moves in recent weeks to patch up differ- 
ences with Bouygues. Whether Berlusconi will sell La Cinq 
share has not been decided, said spokesman, and buyer may 
not be easy to find, given channel's losses and market position. 
According to one French analyst, however, publishing compa- 
ny Hachette could be interested, since it had been original 
bidder to control privatized TFI and is still said to harbor desire 
for TV holdings. In related news last week, Berlusconi sold 24% 
stake in West German satellite and cable channel Tele 5 to 
Luxembourg broadcaster CLT, major shareholder in new Euro- 
pean TV satellite Astra. Berlusconi will keep 21% stake, while 
45% owner Tele- Munchen (of which Capcities /ABC recently 
bought a minority stake) is talking with German publisher 
Springer about selling part of its share. 

o 

Konosuke Matsushita, 94, founder of Matsushita Electric Indus- 
trial Co., one of largest electronics manufacturers, died of pneu- 
monia April 27 at Matsushita Memorial Hospital in Moriguchi, 
Osaka. Matsushita manufactures and markets products under 
Panasonic. Technics, Quasar and National brand names and 
developed VHS home video format. 

Marc Daniels, 77, original director of I Love Lucy, died April 23 of 
congestive heart failure at St. John's Hospital in Santa Monica. 
Calif. Daniels was TV director for 40 years. His credits include 
Star Trek, The Man From U.N.C.L.E. and Hogan's Heroes. Survi- 
vors include his wife and three children. 
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C O M M I T T E D T O T H E F I R S T A M E N D M E N T & T H E F I F T H E S T A T E 

Time for a grand design 

Not every broadcaster will be at the National Association of 
Broadcasters convention in Las Vegas this week, but so many of 
them will that one might think they all were. To walk those 
halls, and tour those exhibits, and marvel at what technology's 
wrought, the casual delegate would never suspect there was 
trouble in paradise. 

Yet there is. It is evident in the new "Free TV" campaign 
being started by an NAB task force, and by a similar -if 
different purposed -campaign being launched on the radio side. 
It is signaled by the fact that the two biggest speakers -other 
than the chairman of the FCC -are from other media (John 
Malone of TCI, the most powerful man in cable, and Raymond 
Smith, chief executive officer of Bell Atlantic, one of the 
telephone powers circling the Fifth Estate). Indeed, it is clear 
from this issue's "At Large" interview with Representatives Al 
Swift (D- Wash.), Billy Tauzin (D -La.) and Tom Tauke (R- 
Iowa), among whom the consensus is that cable is the most 
successful of contemporary electronic communications media. 
(Never mind that that very success gave the congressmen pause; 
broadcasting, too, caused similar alarm when on the ascendan- 
cy.) 

The trouble is, others have seized the initiative, and broad- 
casters have let them. Catch -up has become the name of the 
game -in Washington, where many of the moves are decided, 
and in New York, Hollywood and elsewhere, where the others 
are. It is too easy to blame cable for making it on the backs of 
broadcasters, although there is truth in that charge. But cable 
reached its half a nation the hard way, and while it was relaying 
broadcast signals it was also developing new product of its own. 
More than that, it was changing the rules of the game that 
broadcasting had invented in the first place. 

We're all for a campaign to insure the survival of free TV, but 
we'd respond even more to a movement to make free TV twice 
the medium it was 10 years ago. We agree that a law -given must 
carry would be a good thing, but we suspect that energy might 
be better put into making free TV so must a carry that cable will 
insist on the privilege. (First of all, we'd strike where it really 
matters, demanding repeal of the compulsory license that keeps 
free TV a slave.) 

There's ample reason for broadcasters to be impatient about 
the byways into which inertia has led them. But there's even 
more reason to rejoice that theirs remains, by far, the most 
magic of media. Just look around in Las Vegas this week. No- 
where else in the world is there such a critical mass of medium, 
talent, experience and opportunity. And look beyond Las Ve- 
gas, to the 1,400 stations that continue to entertain and serve the 
American public as no medium has before. Free TV can still 
command the high ground, if it will. 

To Lucy, with love 

What Helen Hayes is to theater, what Caruso is to opera, Lucy 
is to television. And she did it by setting the tip of her nose on 
fire and impersonating furniture. 

Some of those who worked with Lucille Ball tell us she was a 
perfectionist. Anyone who watched her perform didn't have to 
be told. She was also a gifted physical comedian with uncanny 
timing and an elastic face that was a wicked comedic weapon. 
As the ubiquitous reruns of I Love Lucy illustrate, an arch of the 
eyebrow, cock of the head or curl of the lip was often enough to 
start audiences on the road to hysterics. The quickest route, 

however, was their combination into one of her legendary takes. 
Although Lucille Ball died last week at the age of 77 (see 

story, "Top of the Week "), the measure of immortality con- 
ferred by syndication assures us that little will change in the 
ongoing relationship between the world and Lucy, arguably the 
medium's greatest comedienne and inarguably its most endur- 
ing. She will continue to be where she has been for the past 38 
years: under attack from a monstrous loaf of bread, grape - 
wrestling in a vat or bursting into those hilarious tears. 

Even when she cried she made us laugh. Now, at least for a 
while, those who loved Lucy may be forgiven for doing both. 

Dawn of a new day 

The 1939 World's Fair will "probably be remembered as the 
Television Fair" was BROADCASTING'S prediction at the open- 
ing of the RCA pavilion there in April 1939. That prognostica- 
tion came partly on the strength of RCA's inauguration of 
regular television service, its introduction of a consumer line of 
television receivers and its "radio tube" building housing a 

"seven- sectioned display of the theory and practice of visual 
broadcasting." 

The Second World War intervened to alter the picture. The 
fair struggled -and ultimately failed -to keep the party going in 

a world that was no longer on speaking terms. (It was an 
appropriate fate that had the fair's principal monuments, the 
Trylon and Perisphere, scrapped to fuel the war effort.) 

Although the fairgrounds fell silent, and the advance of 
television was slowed while the war was won, the accomplish- 
ment of that end ushered in a bustling era whose illumination 
was the iconoscope. 

It has been 50 years since David Samoff dedicated RCA's 
pavilion-calling the medium "an art which shines like a torch 
of hope in a troubled world" -and BROADCASTING's prediction 
about the New York fair has regained its lustre, with the golden 
anniversary of the inauguration of regular TV broadcasts cur- 
rently being commemorated at various venues, including a 
special section in this issue devoted to our coverage of the 
television news of the fair (see stories, beginning on page 47). 

In 1939, RCA described the new medium as "a lusty infant 
whose future is likely to be brilliant, but whose coming of age 
will take place at a time no man can predict exactly." 

It's still growing, and the torch -since passed to capable 
hands-burns ever brighter. 

Drawn for BROADCASTING by lack Schmidt 

"That is not what I meant when I asked for a new character 
generator." 

Broadcasting May 1 1989 
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At Hubcom, we built the first SNG° 
vehicle in America. And we have more of 
them on the road than anyone else. 
Combine that experience with our 
technological edge, and it's little wonder 
that Hubcom SNG° vehicles have 
become a legend in the industry. 

Today we continue to build a limited 
number of vehicles for those who demand . 

the very best ... and will settle for nothing 
less. - 

Call us today to discuss your needs and 
requirements ... we'll build an SNG° 
vehicle that will make you a broadcasting 
legend. 

,) 

HUBCOM 
HUBBARD COMMUNICATIONS, INC. 
The last word rn technology from 
the first name in the industry 
A subsidiary of Hubbard Broadcasting Inc. 

12495 34th Street North, Suite D, 
-St: Petersburg, FL337t6 
($13) 572775*(outside.Flerida) _1 -800 523 23T 
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More versatility! 
More important functions! 
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The D8212 Distribution 
Amplifier System just 
keeps on growing! 
All of Ward -Beck's substantial investment in R&D is 
directed towards one single objective ... to bring you the 
very best professional audio systems. 
That's why other manufacturers, who try to satisfy a 
wider range of audio and video applications, simply cannot 
match the performance and quality of Ward -Beck audio 
products such as the *oven D8212 DA System. 

Now Ward -Beck is proud to announce the addition of new 
[nodules for the D82 1 2 System. These include the M8200 
transformerless, remote sensitivity microphone pre- 
amplifier, a stereo DA and a test oscillator. 

We invite you to ask for details on these and other high - 
performance products in the expanding D8212 family. 

WARD -BECK SYSTEMS 

Ward -Beck Systems Ltd. 
.841 Progress Avenue. Scarborough. Ontario. Canada M1H 2X4. 
Tel: (416) 438 -6550. Fax: (416) 438 -3865. 


