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How to Build a Larger Market
Share & Increase Sales Revenue

T
here's a way to reach
beyond your current
audience and attract
thousands of additional
listeners/viewers to your
station.

Without using any competitive media.
It's called Primecasting. Advertising

that reaches a mass traffic audience.
Every hour. Every day. Every week of
the year.

But that's not all Primecasting can do.
It can arm your sales force with an

advantage no other station has. You can
sell time on it. Or use it to interest clients
into buying large promotional packages.
just imagine a full color billboard-like

painted panel with your station's logo
and current promotional theme.

Underneath, your Primecasting
display is attracting the attention of all

the traffic that passes by. . with
messages you create.

In most cities, you'll be reaching tens
of thousands of people a day.

This ever-changing audience will be
exposed to your station's promotions,
contests, popular personalities and
exciting features.

And Primecasting is as immediate as
broadcasting. Late breaking news is a
natural. It will heighten public interest,
as well as highlight your regular news
program.

It's a powerful advertising medium
that delivers results. And it's yours. It's
your station's competitive edge.

An American Sign & Indicator
Representative will help you find the
right location ... and do all the things
necessary to allow a Prímecastíng
display to be built.

This is not an ordinary way to
promote your station. It's extraordinary.

Primecasting is a profit-oriented
investment. It'll pay its way ... and
more ... in value.

Contact American Sign & Indicator
today at 800-541-6459. Toll free.

.<GAmerican Sign & Indicator
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CBS wins affiliates hearts in San Francisco o 'TV Guide' levels

charges against CBS documentary o TV's battle to
cover the Falklands o Perspective on the Packwood amendment

GOODWEATHERo It was mostly sunny both inside
and outside the CBS affiliates convention in San
Francisco last week. PAGE23. Wyman says there
will be less change than expected in future; Moyers
places steady hand on stormy sea. PAGE24.
Jankowski, echoing Wyman, reminds affiliates there
are 81 million basic TV subscribers. PAGE25.
Malara reviews network-affiliate relationship. PAGE
26. Other reports: CBS to investigate TV Guide
charges. PAGE27. 1990 research report. PAGE21.
And Grant's program review. PAGE28.

MOREWORDSo Players in AT&T-Justice settlement
game espouse views at FBA conference. PAGE30.

FALKLANDFRUSTRATIONo Distance and
restrictions by British and Argentine governments
hamper broadcast coverage of South Atlantic war.
Nevertheless, it has cost each network $1 million in
first six weeks.PAGE 34.

ACCUSERISACCUSEDo TV Guide article
criticizes tactics of CBS News in TV documentary
that charged U.S. intelligence manipulation in
Vietnam War. PAGE36.

PAYTV INCANADA o Government's green light for
subscription service will be major topic at cable
operators' national convention getting under way
today in Toronto. PAGE41.

REACTIONTONEWAMIPSHOW o Wait-and-see
attitude greets new foreign TV marketplace, but
mosi expect to be at first showing in Miami Beach.
PAGE44.

MOREFOOTBALLFORABC o TV network's two-year
rights deal with new pro football league believed to
be in $20-million range. League still dickering for
cable. PAGE48.

ANOTHERREBUKEFORTV o Italian-Americans are

unfairly portrayed, according to study
commissioned by antidefamation organization.
PAGE48.

GREENEWANT$MOREINPUT o Judge pushes for
some specific answers in request for additional
comments on AT&T settlement. AT&T sketches in
further details on its plans. PAGE53.

PERSPECTIVEONPACKWOOD'SAMENDMENT0
Some may disagree with senator's
tactic in seeking constitutional change to assure
freedom of expression to electronics media. But
most agree it's needed start in battle for equality.
PAGE54.

TV INSENATEo More arguments advanced for
camera access as Rules Committee works on
ground rules. PAGE56. Goldwater changes his
stance. PAGE57.

CALIFORNIAGOLDFORCABLE o State
subcommittee approves bill continuing rate
deregulation. It also rejects measure calling for
tough rebuild, access provisions PAGE58.

MARTICAVEATO Administration proposal runs into
opposition in House; Senate resolution is
introduced that would allow jamming in response to
Cuban interference. PAGE63.

FCCNEWSO Commission rejects DNC petition.
PAGE63. Rivera's report on minority ownership entry
is released. PAGE64.

REGROUPINGFORGROUPw o Less than six
months after taking over as president and chief
operating officer of Group W Cable, Chris Derick
has already developed myriad of strategies
designed to make company greater marketing
force. PAGE87.
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The Greater Washington Board of Trade
gmtefully salutes

ASTHE1982

''MAN OFTHE YEARS''
for distinguished service to

The Greater Washington Board of Trade
and the National Capital Area

PRESENTEDMAY 18. 1982

PRESIDENT, THE GREATER WASl-llNGTON BOARD OF TRADE

~¿, A:,..#:fr- ~
CHAIRMAN, MAN OF THE YEARS \9?)

Congratulations from your friends at

®
MCGAVRENGUILD RADIO

Tuned-into tomorrow...today
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Political candidates
Spirited campaign has been launched for
Congressman Marc L. Marks, 55-year-old
Republican from Sharon, Pa., to succeed
Vincent T.Wasilewski as president of
National Association of Broadcasters.
Marks recently announced he wouldn't
run for third term, at same time
denouncing Reagan administration.
Several congressmen reportedly called
broadcaster constituents in support of
Marks's candidacy.

Another Republican congressman,
James T. Broyhill of North Carolina, 54,
ranking minority member of House
Energy and Commerce Committee and
long-time friend of broadcasters, is being
importuned to seek NAB post. Still
another, 50-year-old Torn Railsback (R
Ill.), who loses his House seat through
redistricting of his Moline base, has been
proposed for NAB consideration.

Add NAB
There are others running or being pushed
for NAB presidency, which may pay
$200,000 a year or so for right person.
"Six or eight" are applicants
(BROADCASTING,May 24). Also being
advanced, without their knowledge or
consent, are NAB'sjoint board chairman,
Edward O. Fritts of Indianola, Miss., who
chairs NAB presidential search
committee, and Dean Burch, former FCC
chairman now in private law practice.
There's doubt Burch could be enticed.

David Foster, Washington consultant
and former president of National Cable
Television Association, is actively seeking
NAB post. Others suggested as symbolic
of stature sought: Richard Lesher,
president of U.S. Chamber of Commerce,
and Robert Schmidt, also former head of
NCTA (he hired incumbent Tom
Wheeler), now head of his own
Communications Technology
Management, Mcl.ean , Ya.

Toward consensus?
Direction or directions receiver
manufacturers will take in pursuit of AM
stereo market may come into focus at
Electronic Industries Association's
Consumer Electronics Show that opens
next Sunday (June 6) in Chicago. They'll
all be there, and most will be showing
prototypes of AM stereo radios. (Among
novel offerings will be Sansui's three-in
one unit that automatically switches to
receive Kahn, Harris or Magnavox
signals.) Several manufacturers are
expected to announce system preferences.
Because of ready availability of National
Semiconductor chips designed primarily
for Magnavox system, enthusiasm for that

system among radio makers seems to be
gaining momentum and may become
evident in Chicago.

Questionable
How is U.S. Judge William Jameson of
Montana district likely to vote on
broadcast deregulation cases argued before
U.S. Court of Appeals in Washington last
week (see page 58)? With Judge J. Skelly
Wright written off as antideregulation and
Judge Robert Bork, pro, vote of Jameson,
sitting in as third member of panel, is
regarded as critical. Wilmer, Cutler &
Pickering, law firm that represented
broadcasters in case, checked Jameson's
votes on earlier visits to D.C. circuit.
Results of study, if not conclusive, did not
point in direction favorable to FCC and
broadcasters.

In each of four cases involving FCC,
Jameson was part of unanimous panel
ruling against FCC. Perhaps most
significant decision, handed down in 1973,
ordered FCC to hold hearing on radio
station sale listeners had opposed because
of loss of favored format.

Second killing
Sudbrink Broadcasting, Fort Lauderdale,
Fla.-based group of four AM's and three
FM 's, plans to pull out of station
ownership to concentrate on its Illinois
and Wisconsin cable systems and other
"broadcast-related interests." Sudbrink
has steadily acquired its current radio
portfolio since 1976 for total of
$8,455,000. This is second time Sudbrink
has built up and liquidated broadcast
group. In 1977 it sold off to different
buyers two AM's and five FM's for total of
$24.66 million, keeping only its Miami
AM which it bought year earlier. Ted
Hepburn is brokering transactions.

Missionaries
Program syndicator represen tatives,
including Jack Valenti, Motion Picture
Association of America president, and Ed
Bleier, executive vice president of Warner
Brothers Television, paid personal visits to
FCC commissioners last week, stepping
up lobbying effort against possible repeal
of financial-interest and network
syndication rules that prohibit television
networks from acquiring any piece of
exhibition, distribution or other
commercial use of any prob ram not
produced entirely by network and from
domestic syndication. FCC sources have
indicated rulemaking re-evaluating need
for rule will be proposed in June ("Closed
Circuit," May 17), and indications are
Valenti and company won't be successful
in derailing proposal.
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Price tag
House Telecommunications
Subcommittee Chairman Timothy E.
Wirth (O-Colo.) has tentative plans to
meet with National Association of
Broadcasters joint board chairman,
Edward O. Fritts, and Colorado
Association of Broadcasters president,
Doug Stevens. Purpose of meeting is
to discuss broadcast deregulation during
97th Congress and future support for
public broadcasting. Wirth has signaled
broadcasters that viable plan for continued
funding of public broadcasting could be
quid pro quo for deregulation (see story,
page 58).

Including networks out?
It may be midsummer before FCC gets
around to consideration of proposed
rulemaking on Chairman Mark Fowler's
project to lift limitation on broadcast
station ownerships, now seven AM, seven
FM and seven TV (not more than five of
last YHF's) by same entity. But FCC
members are hearing more and more
opposition to expansion of limits for
conventional net work -owned-and
operated stations. Other owners see
affiliations supplanted by new O&O's.

Comme ci COMSAT
Communications Satellite Corp. is
building "bench" in anticipation of greatly
expanded operation. Under direction of
Joseph Y.Charyk , 62, president and chief
executive officer, there's been quiet
expansion of staff which is presumed to
indicate line of successorship in $600-
million corporation. Charyk would
succeed to chairmanship next fall when
John Hooper, 72, is expected to retire.

Mentioned in line for bigger things (not
excluding chief executive post), are three
Comsat subsidiary presidents: Irving
Goldstein, 43, Satellite
Telecommunications Corp.; Richard S.
Bodman, 44, Cornsat General; and John
Mcl.ucas, 61, World Systems Co.

Broader reach
Spadework on restructuring and renaming
Broadcast Rating Council to include cable
and other media (BROADCASTING,Jan. 18,
et seq.) has been going faster than
expected and may be completed next
week. Council's futures committee, under
George Hatch of Standard
Communications, meets again June 8-9
and hopes to have recommendations ready
for meeting of BRC board, led by Dan
Kops of Kops-Monahan, later June 9.
Leading candidate for new name:
Telecommunications Rating Council Inc.



I------( Cable,jcastings )·---
Countdown

With an opening night "combination of ex
citement and anxiety," Arthur Taylor last
Thursday taped his personal introduction
for the launch of The Entertainment Chan
nel this Friday Oune 4). Not much of the ca
ble universe is going to get a chance to see
the premiere of this latest entry into the pay
cable arena or its president's salutation.
Only a handful of cable systems will be
carrying the service's first week and the
largest of them, the New York Times'e
Audubon, N.J., system will not start carry
ing the service until June 6.

Nevertheless, Taylor said he's not disap
pointed with his
affiliate roster. It's
always been the
plan to introduce
TEC in six to 10
systems a month, he
said. The service
now has commit
ments from systems
with a total of 3.1
million subscribers,
he said, and by the
end of this year
the pay package
should be available
to 800,000 of them.

That still doesn't answer the question Taylor
called the important one-"who's paying?"
Based on the experience of the established
pay networks, it takes between 2.5 million
and 3 million subscribers to make a national
pay network profitable. Taylor will not say
what he believes the break-even point for
TEC is in terms of subscribers, but, he said,
the service will turn a profit by "mid
decade."

Speaking at a gathering of the Washing
ton Metropolitan Cable Club last Tuesday,
Taylor gave some idea of what it takes to
buy into the pay cable game: "Anybody not
prepared to look at $100 million should not
get into the business." One of the things
that could crush TEC or any other pay ser
vice, Taylor told the Washington crowd, is
being forced to accept harsh terms- "low
prices" -from cable operators. If system
operators use the existing shortage in cable
channels to win such terms, Taylor says, it
would be "a folly of unimaginable propor
tions." Taylor called for ;·'economic
statesmanship." Instead of backing pro
gramers into a financially untenable posi
tion, Taylor says, they should "nurture" the
supply of programing.

Taylor

Pugilistic population
The cable audience for the Cooney-Holmes
heavyweight title fight June 11 keeps grow
ing. Some 175,000 homes are now ex
pected to tune into the pay-per-view event
and pay more than $3 million for the pri
vilege. Rick Kulis, who is putting together
the PPV audience for fight promoter Don
King, said 70 cable systems are now offer
ing the fight to their subscribers.

Ten addressable systems are expected to
get 75,000 (25%) of their 300,000 subscri
bers to take the fight for $15. Although the
operators will gross $1,125,000, they are
on the short end of a 66/33 split with King,
and will only net $375,000.

Sixty non-addressable systems that have
to distribute traps to allow their PPV
customers to unscramble the fight are ex
pected to attract about 100,000 homes.
They will be charging subscribers more
up to $20-and paying King less-a flat
$8-than the addressable systems, but be
cause they have to offset the cost of buying
and distributing the traps, they will receive
about the same return as the addressable
systems-about $5 per home. It all adds up
to a gross of $2 million and a net of at least
$500,000.
Despite the growth of the cable PPV au

dience, it's no more than half the size Kulis

Fighting back
Suburban Cablevision, East
Orange, NJ., has won three

convictions for theft of cable service
in Middlesex county and has a

number of other criminal
complaints on the way to court.
According to an attorney for

Suburban, a state law that shifts the
burden of proof to the defendants
after evidence of tampering has
been found has made it easier to
prosecute thieves. Fines have
been in the $200-$250 range.

Suburban employs a surveillance
and auditing department to go after
the pirates. Both individuals and
businesses have been among those

caught.

expects from the STVoperators. Through 22
STV stations, Kulis will reach 960,000 STV
homes and hopes to get 40% to 50% to watch
the fight. Since the STV operator gets the
same deal as the addressable cable operator,
an STV audience of between 400,000 and
500,000 homes would generate revenues of
between $6 million and $7.5 million and
profits of between $2 million and $2.5
million.

Oube report card
Still smarting from criticism of its Qube
system in the popular press, Warner Amex
Cable Communications has released results
of a Louis Harris survey of 500 Columbus,
Ohio, Qube subscribers that shows they are
happy with the two-way technology and the
services it offers. The survey found that 86%
were "satisfied" and that almost half were
"very satisfied." Slightly more than two
thirds said they or members of their families
had recommended Qube to friends or
neighbors. Nearly all (92%) said they
believed that Qube will "continue to grow
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in importance and become the wave of the
future."

One of Qubes talents, which has little ap
peal to subscribers but which may become
attractive to advertisers and marketers, is its
ability to determine how many persons are
watching what shows. Warner Amex
checked up on its 7,525 Qube subscribers
in Pittsburgh on Sunday, May 16, at 8:03
p.m. NYT to find out what they were watch
ing. What it found, first of all, was that 3,395
had better things to do than watch televi
sion. And it also found that the programing
of the three major broadcast networks was
only slightly more appealing than the
movies offered by the three major pay cable
networks (Home Box Office, Showtime and
The Movie Channell. Of the 4, 130 Qube
subscribers who were watching television at
the time, 1,681 (40%) were tuned into one
of the three network affiliates-most (17%)
into WPXI and NBC's Marco Polo-and
1,577 (38%) watched the pay movies. The
remaining audience was split among other
cable channels and local public and inde
pendent stations.

One for two
Cable News Network and the soon-to-be
launched Satellite News Channels are fierce
marketplace competitors, and once SNC
goes on the air June 21 that competitive
ness will surely extend to the editorial side.
But when a big story breaks in Atlanta or its
environs, both 24-hour-a-day networks
may end up with the same coverage.

The common denominator is WSB-TV
Atlanta. The Cox Broadcasting station has
affiliation and news reciprocity agreements
with CNN and SNC that allow the news net
works to pick up any of the station's local
news coverage. Under its agreement with
CNN, WSB-TV will broadcast CNN2, CNN's
short-form service, from 2 a.m. to 6 a.m.
each day and is permitted to carry live CNN
coverage of major breaking stories and pick
up excerpts from CNN's round-the-clock
coverage. As one of 23 regional broadcast
affiliates of SNC, WSB-TV will not only have to
provide regional news coverage for SNC,
but also produce a five-minute regional
newscast for SNC cable affiliates in Georgia.

Despite their common partner, CNN and
SNC do not have to worry about any of their
international or national coverage showing
up on the competition. Fred Barber, vice
president and general manager, WSB-TV,
stressed: "Any of the material CNN or SNC
lift from us can only be our own locally orig
inated material."

One other national news network may air
WSB-TV coverage at the same time CNN and
SNC do. The station is, before all else, an
ABC affiliate.

Following the franchises
The Chicago City Council adopted a formal
request for proposal last Thursday (May
27), copies of which should be available
early this week. The deadline for franchise



applications is Aug. 31. The RFP divides the
city into five franchise areas, four contain
ing 200,000 dwelling units and one with
270,000. Only one of the franchises calls
for a substantial amount of underground
construction. The RFP calls for a minimum
annual franchise fee of 5%; two subscriber
cables and one institutional cable, and man
datory offering of a sub-basic package
called "universal subscriber service." That
service, a 36-channel package containing
Chicago's local TV stations, a governrnent
leased channel and public-access channels
would be provided to residents for the one
time-only installation fee of $69.95
($79.95 in installments) and no monthly
charge thereafter.

The formal award is expected by the end of
June or early July. Vision plans a 11O-chan
nel system with two-way capability. Vision
bested Centel and Storer for the northern
franchise and Centel, Cross Country and a
Booth-Heritage joint venture in the south.

o

drawn up in communities throughout the
country-one to make cable operators ac
cept responsibility for the advertising they
deliver to their subscribers. Writing in the
Catholic University Law Review (winter
1982), Dee Pridgen (with the help of 1982
law graduate Eric Engel) says local citizens
working with operators during the franchise
negotiations should be able to come up with
a "mechanism to protect cable viewers from
deceptive advertising and abusive market
ing schemes."
The broadcasters' responsibility for the

commercials they air is well established by
various rulings of the FCC and the FTC. Ca
ble has remained beyond the reach of these
rulings, Pridgen says, and "there is cur
rently no state law or local regulatory action
directed at the responsibility of cable
franchisees for advertising or marketing
originating on cable channels."

All that is needed, she says, is "a few sim
ple paragraphs in the franchise agreement"
to establish the operator's responsibility.
The paragraphs would supply the impetus
the cable operators need, she says, to regul
ate themselves and watch closely the local
advertising they have sold as well as the
commercials they import on the ad-sup
ported networks.

Officials of Montgomery County, Md.
(Washington suburb), have appointed an
independent review panel to insure com
pliance by franchising authorities with local
ordinances in choosing one of four top ap
plicants to supply cable TV service to sorne
220,000 dwelling units. The chairman of
the panel is Ronald Siegel, an attorney with
the Washington firm of Cohn & Marks.
Other members are Robert Ross, former vice
president, government relations, for the Na
tional Cable Television Association and now
an attorney with Pepper, Hamilton &
Scheetz, and Jean Rice, of the Washington
based cable consulting firm of Rice-Richter
Associates.

o
In Milwaukee, a city subcommittee has nar
rowed the list of cable applicants to three:
Warner Arnex, Group W Cable and Viacom.
The subcommittee will make its final recom
mendation to the council in June. The city
had considered municipal ownership, but
abandoned the idea after such a proposal
was defeated by referendum in St. Paul.

o
And in Pinellas County, Fla., the local
government has voted to give Vision Cable
both halves of the county (100,000 homes).

Ad regulation
A former Federal Trade Commission at
torney would like to see one more provision
added to the franchise agreements being

Denver showcase. Daniels & Associates, the pioneering cable
television organization whose founder, Bill Daniels, is credited by
many as being the "father of cable television,'' opened its $8.6million
Daniels Communications Center in Denver May 21 to appropriate
fanfare. Almost 700 guests from that important cable capital and
from across the country were on hand to help mark that event,which
included the installation of a time-capsule (to be opened in 2001),
several receptions, an elaborate dinner and dancing into the night.
Pictured by the time capsule (which features the Bill Daniels motto:
"The Best is Good Enough For Me") are (top right, 1-r): Chairman
Daniels, Vice Chairman and Chief Executive Officer John Saeman
and President and Chief Operating Officer Tom Marinkovich. Guests
toured the executive off ices,including Daniels's own (middle right),
which features a coffee-table-height desk (complete with telecom
munications system), and a futuristic conference room (bottom
right) whose central element is a conference table with six built-in
telecommunications receivers. (The table is pictured with the
telecommunications unit in the "up" position; it can be lowered for
conventional conference use.) Throughout the evening various pro
jection devices around the center-it has its own cable system,
complete with earth station and headend-broadcast names of the
evening's guests on a continuous scroll. The company, which
Daniels founded in the late 1950's, now has 97 employes at the
headquarters building and another 400-500 at various systems
around the country. (By BROADCASTtNG'sestimate, Daniels ranks as
the nation's 20th largest MSO [BROADCASTING.May 3]). Among the
other facilities are elaborate employe lounges, a complete exercise
facility with locker rooms and a giant jacuzzi.

Broadcasting May 31 1982
9


