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YOUR EARLY 
NEWS TEAM 

NEEDS ANOTHER 
ANCHOR. 

His great popularity with 
young adults makes him the 
ideal lead -in to your Early 
News. They'll come aboard 

for Rockford and stay 
anchored to your station. 

The Rockford Files. 
113 hours 

available Fall 1979 

ROCKFORD 
IN PRIME -TIME. 

A GREAT WAY TO 
START A NIGHT 

OF ACTION. 
Start off an "action night" 

schedule with The Rockford 
Files. Its perfect mix of ad- 

venture and whimsy makes 
it the ideal opener in 

prime time. 

The Rockford Files. 
113 hours 

available Fall 1979 

IT'S NEVER 
TOO LATE FOR 

ROCKFORD. 
Rockford's so popular 
they're even staying up 
late to watch him. He's 
number one late night, 
and he keeps breaking 

his own records!' 

Source. Nil, 1978.1979 season. 
Subject to survey limitations. 

The Rockford Files. 
113 hours 

available Fall 1979 
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GOODSON p-TGAME ODMAN'S 

"MATCH PM" tYs 
1S NSW YORK'S N0.1 
ACCESS SHOW! 

Why not call ita fie? 
The New York access race is too close to name a 

single winner. With "Match Game PM" winning a 15 DMA rating 
for WABC -TV on Tuesdays at 7:30. And "Family Feud" winning 
a 15 DMA rating for WNBC-TV on Thursdays at 7:30. :6 

So we'll settle for a dead heat. 
And mention that the difference between our double 

winners and the next most popular access show is 2 rating points, 
3 share points and better than 100,000 more New York 
households. 



G000SON -TODMAN'S 

"FAMILY FEUD" 
IS NEW YORK'S N0.1 
ACCESS SHOW! 

Congratulations to Richard Dawson, producer Howard 
Felsher and director Paul Alter of "Family Feud." 

And congratulations to Gene Rayburn, Charles Nelson 
Zeilly, Brett Somers, producer Ira Skutch and director Marc 

Breslow of "Match Game PM." 
It may still be possible to acquire our double winners 

for fall broadcast in a few markets. If yours is one, call 
Victory Television for "Match Game PM" 

OOODSON-TODMAIIi and Viacom for "Family Feud." 

PRODUCTIONS 
Source: New York NSI, 3/79. 
Audience estimates are subject to limitations of the rating service. THE FIRST NAME IN GAME SHOWS. 
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Torbet Radio 

Last year we increased 
national sales for WFMS 
in Indianapolis by 271 %. 

Susquehanna Broadcasting has 

asked us to do it again with 

WLQR in Toledo and 

WLQA in Cincinnati. ** 

Source: Based on sales figures for 1977 versus 1978. " Torbel Radio will continue to represent WE8N.in Cincinnati. 

New York Philadelphia Chicago St. Louis Detroit Atlanta Memphis Dallas Denver Los Angeles San Francisco Portland Seattle 
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The Week in Brief 

LETTING GO The FCC looks toward the possibility of 
dropping its distant signal and syndicated exclusivity 
rules, while rejecting NAB on superstations and NTIA on 
retransmission consent. PAGE 21. 

HOT POTATO The heat is on inside and outside the FCC 
.tir a successor to retiring Wallace Johnson. NAB's 
Wasilewski breaks protocol in publicly expressing 
concern over the possible choice of Lloyd to head the 
Broadcast Bureau. PAGE 23. 

TURNER RESPONDS The Atlanta superstation owner 
answers his critics by unveiling his new plan for a 
decreased commercial load, more quality shows and a 

heavier PSA commitment. PAGE 24. 

REFORM REPERCUSSIONS FCC's Ferris and FTC's 
Pertschuk tell a Senate committee that they endorse the 
thrust of pending legislation for improving the regulatory 
process, but that the end result could be more red tape. 
PAGE 28. 

REWRITE HEARINGS Both the House and Senate begin 
sessions on the Communications Act revision bills. In the 
upper chamber, common carriers are the focus as AT &T 
expresses its intention to cooperate. PAGE 28. And studies 
of those bills, ordered by Goldwater, find that only S.222 
offers no problems as to their fees. PAGE 29. 

DISTRESS SALES The FCC, ruling on the transfer of 
WAEO -TV Rhinelander, Wis., to a black -owned company, 
says the assessed fair market value of a property should 
be used in defining "distress" prices. PAGE 30. 

SAM THURM'S VIGILANCE The senior vice president of 
ANA is on guard for advertising in the nation's capital. 
And he feels some of the industry's allies are not fighting 
hard enough. PAGE 35. 

SEPTEMBER LOOK ABC-TV is first to announce its fall 
prime -time line -up. It is marked by few new programs, 

but extensive shifts of current hits. PAGE 38. 

A uN FOR Tv Representatives from 104 countries were 
on hand for the 15th MIP -TV in Cannes, France. Here's an 

on- the -spot report of the programing activity that 
attracted record numbers of buyers, sellers and products. 
PAGE 42. 

CABLE FRANCHISE FEES The FCC initiates a 

rulemaking that could lead to relinquishing its power over 
such local charges. PAGE 46. 

PROTECTION FROM SEARCHES A House subcommittee 
opens hearings on an administration bill that would shield 
the press from forays into newsrooms such as that 
condoned in the Supreme Court's Stanford Daily ruling. 
PAGE 48. 

THE MOBILITY OF MANKIEWICZ "I haven't changed jobs 
so much as I've changed careers;' says Frank 
Mankiewicz. It's the work pattern that has resulted in a 
series of successes in different capacities and brought 
him to the presidency of National Public Radio 21 months 
ago. PAGE 73. 
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A scrapbook day. 

I%; .: 
! 

One in e series of paintings by Joseph Ceeteri depicting Taft Broadcasting Activities 

It was a happy day. A family day that 
brought everyone closer together. To- 
morrow's memories, to be relived and 
enjoyed together. 

Even though our name is Taft Broad- 
casting, our themed amusement parks host 
over 6 million people a year. Our radio 

and television stations serve eight major 
markets; and Hanna- Barbera, our tele- 
vision and motion picture arm, counts its 
audience in the hundreds of millions world- 
wide. Our success and profits grow in the 
expanding areas of family entertainment. 

For complete information on our steady 

growth, write to Mr. John T. Lawrence, 
Jr., Taft Broadcasting Company, 1906 
Highland Avenue. Cincinnati. Ohio 45219. 

TAFT 
Broadcasting Company 

Informing and entertaining the American family. 



Closed5Circuit, 
Insider report: behind the scene, before the fact 

Try, try again 
Proposal to expand TV network evening 
newscasts, put to rest by affiliates of all 
three networks three years ago, may be 
revived. Richard S. Salant, long -time 
advocate of hour news (at 8 -9 p.m.) while 
president of CBS News (BROADCASTING, 
Feb. 26), says he'll try to sell idea to NBC 
after taking over as vice chairman there 
this week. Independently, some support 
may be developing among NBC affiliates 
for version long advocated by hour -news 
opponent, Jack Harris, KPRC -TV Houston, 
who argues that both local and network 
news would improve if each were 45 
minutes back to back. 

Most affiliates would be expected to 
oppose 8 -9 p.m. network news -even if 
NBC top management didn't -on grounds 
it would lose rating competition against 
entertainment on other networks. It's 
conjectured that Harris 45 -45 plan, in 
earlier time, might serve as fall -back 
position. Mr. Salant, at CBS, was first to 
expand TV network news from 15 minutes 
to half hour. 

In the dark? 
Lawyers displeased with FCC's cable 
action last week (see page 21) discovered 
technicality they argue could negate whole 
proceeding. National Association of 
Broadcasters staff says commission 
violated sunshine law by failing to give 
advance public notice of its intent to deal 
with National Telecommunications and 
Information Administration's 
retransmission consent petition and 
NAB's superstation petition. 

Association's lawyers will point out 
technicality without telling commission 
what they think should be done, but 
privately they argue violation of sunshine 
act means FCC should have to put out 
fresh notice and vote all over again. It has 
occurred to them that subsequent vote 
could come out differently -perhaps, they 
hope, to make it clear that commission has 
authority to adopt retransmission consent. 

9 khz under study 
National Telecommunications and 

formation Administration engineers are 
engaged in three studies intended to play 
major role in proposal to reduce AM 
channel spacings from 10 khz to 9 khz - 
assuming they are developed in time for 
rulemaking FCC is expected to initiate on 
subject. Thus far, engineering work on 
which NTIA has relied in proposing 
reduction was done by engineers of 
European Broadcast Union and 
International Radio Consultative 
Committee (CCIR), before moves by 

nations of Regions 1 (Europe) and Ill 
(Pacific and Asia) from 10 khz to 9 khz. 

NTI A's studies, by engineers at 
Institute for Telecommunication Sciences 
in Boulder, Colo., are examining distances 
between AM stations on adjacent 
frequencies and sensitivity of existing 
receivers to interference caused by 
proposed reduction; effect of reduction on 
existing directional antennas, and problem 
of nighttime interference between stations 
of western hemisphere (Region II) and 
those of Regions I and III if western 
hemisphere nations remain at 10 khz 
spacing. ITS engineers are talking of 
completing studies before meeting on AM 
broadcasting that Region II nations plan 
next year. If FCC sets tight deadlines for 
rulemaking NTIA has requested on 9 
khz matter, engineers doubt they will have 
results ready. Six or seven months would 
about be right, one said. 

NBC elections 
K. James Yager, senior vice president, 
Cosmos Broadcasting Corp. and general 
manager of its WDSU -TV New Orleans, is 

slated for chairmanship of board of 
directors of NBC -TV affiliates. He will 
succeed Ancil Payne, KING -TV Seattle, who 
has served four -year maximum. Moving 
up to secretary- treasurer will be William 
Putnam, WWLPITV) Springfield, Mass., 
succeeding Ralph Jackson, WAVE -TV 

Louisville, who will have completed four - 
year tenure. Two vice chairmen and six 
additional delegates will be elected next 
week. 

Sky waves 
Public television just may be in for major 
overhaul. Various segments of it are 
predisposed these days to restructure 
system. Groups looking for change 
include local station managers, board of 
Public Broadcasting Service and, to lesser 
extent, upper echelons of PBS staff. 
Emphasis from each is on less centralism 
and more diversity. 

And it's satellite network with multiple 
entrance points that's pushing public 
telecasters that way. Ideas being bandied 
about within system include three or more 
national program services- current prime - 
time PBS -style programing, regional 
networks and informational -instructional 
services. As one public broadcasting 
official put it last week: "The satellite gives 
us a new kind of capacity we didn't have 
before. We can have central program 
services without a network. I don't know if 
it was foreseen when we set up the 
satellite, but it's not anything to be 
surprised about." PBS annual meeting in 
June promises to be lively. 
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FCC under glass 
FCC was subjected to quick survey last 
week by management consultant hired by 
Chairman Charles D. Ferris. 
Representative of River at Sunrise 
Institute for Human and Organization 
Development, Deerfield, Mass., spent 
three days at commission interviewing 
personnel. Chairman wants to find out 
whether agency is too compartmentalized 
and whether there are better ways for 
commissioners and staff to work together. 

Missionaries 
Broadcaster traffic to China 4 getting 
heavy, as network news organizations seek 
to set up bureaus. CBS News President Bill 
Leonard and CBS Washington Vice 
President Bill Small (accompanied by 
executives of CBS toys and records 
divisions) leave Thursday for two -week 
visit to Peking and Shanghai. NBC News 
President Lester Crystal returned from 
similar visit couple weeks ago. ABC News 
Vice President Av Westin leaves May 15 
on similar mission. 

Network news executives would like to 
open bureaus this year, but for most part 
are not sure it'll be that soon. Among 
other problems, there's severe housing 
shortage. NBC's Mr. Crystal says Chinese 
officials were friendly, and gave impression 
main question is not whether, but when. 
When time comes, he expects NBC News 
correspondent, Jack Reynolds, veteran 
China watcher now based in Hong Kong, 
to head Peking bureau. 

Leaving home 
Radio stations and reps are left with sour 
taste -Blue Nun Wine has decided to drop 
radio completely after eight heady years of 
growth and accentuate network television 
to reach broader market. Comedy team of 
Ann Meara and Jerry Stiller, featured in 
radio spots, is not part of network TV 
effort which began several weeks ago. 

Muscle flexing 
Public blast by Vincent Wasilewski, 
National Association of Broadcasters 
president, against rumored appointment 
of Frank Lloyd to head FCC Broadcast 
Bureau (see page 23) is sign NAB is 
feeling its strength. Although some say 
NAB reaction to something still in rumor 
stage might cause it to come true, 
especially when dealing with FCC 
chairman broadcasters don't regard as 
friendly, NAB brass thinks otherwise. 
Association is confident of members' 
clout in Congress, which can exert 
pressure on FCC. Says one official: "We're 
going to start playing harder ball." 



BusinessEBriefly 

Radio only 

Church's Twelve -week campaign 
begins in late June for restaurant chain in 
about 25 markets including Albuquerque, 
Dallas and New Orleans. Agency: B(irton- 
Campbell, Atlanta. Target: adults, 18 -49. 

Farmland Foods Three -month 
campaign starts in June for food products 
group in nine markets including Dallas, 
Milwaukee and Minneapolis. Agency: 
Barickman Adv., Kansas City, Mo. Target: 
women, 25 -54. 

Smucker Eight -week campaign 
begins in late May for Smucker's fruit 
spreads in about 30 markets including 
Atlanta, Pittsburgh, Minneapolis, Phoenix 
and Seattle. Agency: Wyse Advertising, 
Cleveland. Target: women, 25 -54. 

Hershey Park Seven -week campaign 

begins in May for Hershey amusement 
park division of Hershey Food Corp. in 11 

markets including Baltimore and 
Philadelphia. Agency: Creamer, New York. 
Target: adults, 25 -49. 

Treasure Island Four -week campaign 
starts in early May for discount store 
chain in four markets including Atlanta. 
Agency: Walter G. O'Connor, Hershey, Pa. 

Target: women, 18 -49. 

Stella Artois Four -week campaign 
starts in early June for Stella Artois beer in 

about four markets including Houston 
and New Orleans. Agency: Kenyon & 
Eckhardt, Chicago. Target: men, 18 -34. 

Golden Flake Three -week campaign 
starts in early May for snack group in 12 
markets including Nashville and 
Memphis. Agency: McDonald & Little, 
Atlanta. Target: women, 25 -49. 

American Hardware Three -week 

MASLA 
MEANS BUSINESS 

Ask Jim Gabbert 
K-101 AM /FM, San Francisco 

JACK MASLA & COMPANY, INC. 
MAJOR STATIONS IN KEY NATIONAL AND REGIONAL MARKETS 

New York, Chicago, Detroit, St. Louis, Atlanta, Dallas, Los Angeles, San Francisco 

Rep appointments 
WvoN(AM)- wGCI(FM) Chicago and 
WRNL(AM) -WRXL(FM) Richmond, 
Va: Selcom Inc., New York. 

KMPX(FM) San Francisco: Roslin 
Radio, New York. 

KFIM(FM) El Paso, Tex., and KCAL - 

FM Redlands, Calf.: H -R Stone 
Inc., New York. 

WBNC -AM -FM Conway, N.H.: The 
Queen Co., Boston. 

campaign begins in early June for 
hardware distributor in 38 markets 
including Baltimore, Charlotte, N.C., New 
Orleans, New York and Washington. 
Agency: Ketchum, MacLeod & Grove, 
Pittsburgh. Target: adults, 25 -54. 

Richardson Mints Two -week 
campaign begins in early June for 
division of Beatrice Foods in seven 
markets including Washington. Agency: 
J.M. Korn & Son, Philadelphia. Target: 
women, 25 -54. 

Helzberg Diamond Shops Two -week 
campaign begins in early May for jewelry 
store chain in 10 markets including 
Atlanta, Milwaukee, Oklahoma City and 
St. Louis. Agency: Goodwin, 
Dannenbaum, Littman & Wingfield, 
Houston. Target: adults, 18 -49. 

TV only 

Shell Twenty -plus -week campaign 
begins in mid -May for Shell car care in 
about 35 markets during fringe, news and 
sports time. Agency: Ogilvy & Mather, 
Houston. Target: women, 18 -49, and men, 
25 -49. 

Kenco Chemicals Thirteen -week 
campaign starts this week for Rid -A -Bug 
spray in 35 markets during day and fringe 
time. Agency: Taylor Advertising, 
Jacksonville, Fla. Target: women, 25 -54. 

Revco Thirteen -week campaign 
begins in early June for discount drug 
store chain in 60 markets during day, 
prime and early fringe time. Agency: 



TODAY TOP S1ORY 
ISN'T ON THE NEWS, IT'S BEFORE IT! 

The Mike Douglas Show's '79 sweep 
numbers make it the No. 1 variety -talk 
show in early fringe in the nation's top 
50 markets. Which is good news for your 
news, if you're a Douglas station. 

Mike's reaching 63% more house- 
holds, 65% more total women, 63% 
more women 18 -49 than Dinah. 28% 
more households, 35% more total 
women, 37% more 18 -49 women than 
Merv. 

Mike's new achievements are by 
no means limited to late afternoon. 
Overall, Mike's total households are up 

16% over November. Total women up 
15 %. Women 18 -49 up 13 %. And in 
market after market, he's attaining 
rating figures surpassing any in the past 
four years. 

What's happening with Mike is more 
than a fast -breaking story. It's a trend. 

And with the importance of news 
to your station, it just makes sense to 
look for the best possible lead -in. The 
one that consistently delivers the bulk 
numbers, delivers the demographics 
and delivers the audience for the early 
news is 

J 

000G[AS 
0-1 

iource: NSI Feb. 1979 Nov. 1978 
'udience figures are estimates Subject to 
he limitations d the techniques and 
xocedures used by the service noted. 

GROUP W PRODUCTIONS 
INCORPORATED /WESTINGHOUSE BROADCASTING COMPANY 

7800 BEVERLY BOULEVARD LOS ANGELES. CA 90036 213052 -4024 



Nelson Stern, Beachwood, Ohio. Target: 
women, 25 -49. 

Bank of America Eight -week 
campaign starts in mid -May in California 
markets during fringe and prime time. 
Agency: Grey Advertising, Los Angeles. 
Target: adults, 18 and over. 

SCM Corp. Eight -week campaign 
begins in late June for Glidden paint 
division in 97 markets during sports, early, 
and late fringe time. Agency: Meldrum & 
Fewsmith, Cleveland. Target: men and 
women, 25 -49. 

Rust -Oleum Six -to- eight -week 
campaign begins in early May for Rust - 
Oleum rust preventive in 24 markets 
during fringe, prime and sports time. 
Agency: D'Arcy -MacManus &Masius, 
Chicago. Target: men, 25 -54. 

Darworth Seven -week campaign 
starts in mid -July for Caprinol stain and 
wood preservation in 40 markets during 
fringe and sports time. Agency: Mintz and 
Hoke, Avon, Conn. Target: total adults. 

Pizza Hut Six -week campaign begins 
in late May for fast food chain in 47 
markets during fringe and prime time. 
Agency: Foote, Cone & Belding, Chicago. 
Target: adults, 18 -34. 

American Health Spa Six -week 
campaign starts in early June for spa 
chain in five markets including Detroit 
during prime and late fringe time. 
Agency: Ayer Jorgensen MacDonald, Los 
Angeles. Target: women and men, 18 -49. 

New Skin Six -week campaign starts in 
mid -May for New Skin liquid bandage in 

15 markets during news time. Agency: 

Resurrected. It's time again for 
"Bulova Watch Time" after a lapse of 
decades. In the 1920's and 1930's 
Bulova Watch Cos radio commercial 
announcements centered on that 
phrase, and now it's being revived on 
television. In a new TV campaign to 
break on the three television networks 
this week, Bulova commercials will 
feature the slogan as narrator Burgess 
Meredith, on voice -over, extols the 
different styles of Bulovas. The cam- 
paign was created by Doyle Dane 
Bernbach, and will run for six weeks. 

S.R. Leon, New York. Target: total men and 
women. 

General Motors Five -week campaign 
begins in mid -May for GM's Pontiac 
division in 33 markets during news, fringe 
and prime- access time. Agency: D'Arcy- 
MacManus & Masius, Troy, Mich. Target: 
total men. 

Greyhound Five -week campaign 
begins in late May for Greyhound regular 
passenger promotion in 22 markets 
during day and prime time. Agency: 
Bozell & Jacobs, New York. Target: adults, 

BAR reports television -network sales as of April 8 
ABC S425,559,900 (35.9 %) O CBS 5386,446,800 (32.6 %) O NBC $373.648,400 (31.5 %) 

Day parts 

Total 
minutes 

week 
ended 

April 8 

Monday- Friday 
Sign -on -l0 a.m. 167$ 

Monday- Friday 
10 a.m. -6 p.m. 984 

Saturday- Sunday 

Sign -on -6 p.m. 357 

Monday- Saturday 
6 p.m. -7:30 p.m. 101 

Sunday 
6 p.m. -7:30 p.m. 29 

Monday- Sunday 
7:30 p.m. -11 p.m. 396 

Monday- Sunday 
11 p.m.- Sign -off 245 

Total 2,279 

Total 
dollars 
week 
ended 

April 8 
1979 total 
minutes 

19791otal 
dollars 

year to date 

1978 total 
dollars 

year to date 

change 
from 
1978 

$1,405,400 2,187 $ $15,774.700 S $13,900,200 4-13.5 

17,456,100 13,928 246,104,500 228,958.800 +7.5 

9.445,300 4,927 145,052,900 127,110.100 +14.1 

5,125,400 1,380 68,992,300 60,166.600 +14.7 

1,448,300 329 23.532,800 19,964.900 +17.9 

44.868.500 5,781 613,483,800 534,979,500 +14.7 

7,372.900 3.247 72,714,100 60.562,400 +20.1 

$87,121,900 31.779 $1,185,655,100 $1,045,638,500 +13.4 

Source: Broadcast Advertisers Reports 
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18 -34 and adults, 55 and over. 

Fuzzbuster Four -week campaign 
starts in late May for Fuzzbuster police 
radar detector in 15 markets during fringe 
and prime time. Agency: Clinton E. Frank, 
Chicago. Target: men and women, 25 -49. 

Dr. Scholl Four -week campaign 
begins in late May for Dr. Scholl's exercise 
sandals in about 35 markets during fringe 
time. Agency: N.W. Ayer, Chicago. Target: 
women, 12 -34. 

Eastern Airlines One -month 
campaign starts this week in 19 markets 
during fringe and prime time. Agency: 
Young & Rubicam, New York. Target: 
adults, 25 -54. 

Fort Howard Paper Four -week 
campaign begins in late May for 
consumer products division's Mardi Gras 
paper towels and napkins in about three 
markets during day time. Agency: 
Griswold -Eshleman, Cleveland. Target: 
women, 25 -54. 

Matex Corp. Three -week campaign 
begins in late May for Rusty Jones 
automotive rustproof ing service in 25 
markets during news and sports time. 
Agency: Dawson, Johns & Black, 
Chicago. Target: total men. 

Alberto -Culver One and two -week 
campaigns begin this week and in May for 
hair care products manufacturer's Hot Oil 
hair preparation in 30 markets during 
prime time. Agency: Draper Daniels, 
Chicago. Target: total women. 

Parker Brothers One and two -week 
campaign starts this week and in May for 
Boggle game toy; in four markets during 
fringe and prime time. agency: Humphrey, 
Browning & MacDougall, Boston. Target: 
men and women, 25 -54. 

Stanley Works Two -week campaign 
begins this week for Vemco division's 
garage door opener in about 20 markets 
during fringe, prime and sports time. 
Agency: Humphrey, Browning & 
MacDougall, Boston. Target: men and 
women, 25 -54. 

Heinz Three -week campaign starts in 
late May for Heinz 57 sauce in 80 markets 
during daytime. Agency: Ketchum, 
MacLeod & Grove, Pittsburgh. Target: 
women, 18 -49. 

Radio -TV 

Quality Bakers Of America Four - 
month TV and radio campaign starts in 
early May for Sunbeam bread in 40 
markets during day, early fringe, prime 
and prime- access time. Agency: Benton 
& Bowles, New York. Target: women, 
18 -49. 



Monday5MemoRl 
A broadcast advertising commentary from Bill LeVine, president, Postal Instant Press, Los Angeles 

A printer praises radio 

I've always thought it ironic that printers 
who prepare so much advertising for other 
businesses do so little advertising them- 
selves. The printing industry in general 
has depended on its salesmen to place its 
name, product and service before the 
customers, and we all know that a sales 
force can only do so much. 

At Postal Instant Press, we have, since 
1970, been advertising our professional 
offset printing services on radio -first on 
local stations, then regional ones and for 
the past three years on the CBS Radio Net- 
work. Our own awareness of the effective- 
ness of radio as an advertising medium 
parallels the growth of our company -to- 
day, the world's largest printing chain - 
and the printing industry as a whole. 

When I started the company as Postal 
Press in 1943, our nine -step positive print- 
ing process limited our clients to those 
who could afford the complicated, expen- 
sive, quality work we produced. Then, a 

printing job usually took three to four 
weeks, and was so expensive that it wasn't 
reasonable to print fewer than 1,000 
copies. In those days, we mainly used 
direct mail to create an awareness of our 
services with our limited customers' pool. 
(For our advertising pieces, we created as 
our logo a red -white- and -blue mailbox - 
some 20 years before the post office 
selected those colors for its boxes.) 

However, in the early 1960's, we 
pioneered a one -step instant press con- 
cept -using a simpler paper plate instead 
of a metal plate -which allowed us to pro- 
duce quality work quickly and econom- 
ically. This revolutionized the printing 
business as our potential marketplace ex- 
panded to include manufacturers, drug 
stores, small businesses and organizations 
that previously couldn't afford the cost or 
the time involved in professional printing. 
From simple letterheads and business 
forms to sales brochures and reports, from 
10 copies to 10,000, instant printing made 
the job simpler, cheaper and faster without 
sacrificing quality. In 1968, just two years 
after we opened the first Postal Instant 
;Press adjacent to our Los Angeles -based 
Postal Press plant, we began franchising 
PIP on the West Coast. 

We immediately realized that we needed 
a new form of advertising -one with a 

greater reach and frequency to get our 
message to a larger public on a regular 
basis. We knew that, unassisted, direct 
mail and printers' "thank yous" would 
never do. So we tested local radio in 1970, 
and as our franchises increased we added 
regional radio. In 1976, with 365 

Bill LeVine has spent 36 years in the printing 
business, beginning with Postal Press, a single 
commercial plant that he founded in Los 
Angeles in 1943. In the forefront of thé 
industry's adoption of standard price lists and 
clean printing plants, he also pioneered the 
instant printing process. Today he is president 
of Postal Instant Press, which, with 10 
consecutive years of growth, is the world's 
largest printing chain, with 485 franchises in 

the U.S. and Canada. In 1975 Postal Instant 
Press became a public company, with stock 
traded over the counter. 

franchises in the U.S. and Canada, we 
began an exclusive relationship with the 
CBS Radio Network for our national radio 
advertising. 

There are three values we stress as our 
motto at PIP: image, service and quality. 
And I list image first because you can have 
the best service and quality available, but 
if no one knows you, if the front door is 
locked, then you are not going to attract 
customers. Advertising is the key to that 
locked door. 

We have carefully created an image for 
Postal Instant Press. We chose Steve Allen 
as our spokesmen because he has immedi- 
ate recognition -particularly in the North- 
east where the greatest opportunity for PIP 
franchise expansion exists -but he does 
not suffer from overexposure. He also has 
a voice that sounds authoritative when dis- 
cussing PIP's professionalism in printing, 
equipment and service. We want to avoid 
confusion with while -you -wait photo- 
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copiers; PIPers are professional printers 
educated in the most modern techniques 
of printing before they work at a PIP loca- 
tion. And friendly service is another PIP 
trait, made very clear by the affectionate, 
humorous "Steverino." 

For PIP, the dollar value of radio adver- 
tising is unmatched. We continue to do 
some print advertising and direct mail, and 
we have experimented with national 
television but find it just too expensive. 

The major selling point of radio is the 
high frequency with which our message is 
heard, for a very efficient cost. Also, with 
CBS Radio's drive -time news programing, 
we reach businessmen and women with 
the PIP message when they are thinking 
about their work, while they travel to and 
from their jobs. Radio, too, demands at- 
tention in a way that can't be compared 
with the pull of one of many ads in a news- 
paper. And radio news, in particular, re- 
quires a level of attentiveness that is not 
demanded of music, for example. 

Growth is naturally the major measure- 
ment of success -and both PIP franchises 
and the corporation have experienced tre- 
mendous growth, supported by our CBS 
Radio Network campaign. PIP owners re- 
port increased sales and recognition. They 
and their customers are impressed by the 
placement of the PIP commercial message 
in the news programs of such prestigious 
correspondents as Walter Cronkite, Mar- 
vin Kalb, Douglas Edwards and Charles 
Osgood. 

The response from owners has been so 
good that last year we launched a new na- 
tional advertising program in which 
franchise owners, by voluntarily amending 
their franchise agreements, joined in a 

partnership with the corporation to per- 
petuate a strong ongoing PIP advertising 
program -which includes expanded use of 
radio in 1979. Our agency, Wayne E. Smith 
Associates, meets regularly with our ad- 
vertising committee composed of three 
PIP owners and our marketing director, 
Bill Moses. 

Franchise ownership, too, is on the rise. 
During the fiscal year ending June 30, 
1978, we opened 76 new PIP locations 
throughout the U.S., the greatest number 
of new PIP's opened in a single year since 
our inception. Today we have 485 
franchises in 40 states, the District of Co- 
lumbia and Canada. 

The response to network radio -be it an 
inquiry from a potential franchisee, an ex- 
pression of owner's satisfaction, the many 
letters and cards sent to Steve Allen or the 
memorable note asking how PIP stocks 
could be bought -has been greater than 
we expected. And that's why Postal In- 
stant Press is tuned in to network radio. 



Somödayt Laverne & 
will be as successful for 

and "The 
With four years in syndication the average delivery of 

"The Brady Bunch" outperforms all of this season's new fir. ' 

run or off -network entertainment strips in household ratings 
including "Sanford & Son'; "Six Million Dollar Man'; "Dating 
Game'; "Chico and the Man'; "Streets of San Francisco" 
and "The Bionic Woman'. 

And, the average delivery of "The Odd Couple'; with 

Source: Arbitron SPA reports Nov. '75 thru Nov. '78 



Shirley"and eeHappy Days" 
you as"The Odd Couple" 
Brady Bunch::. 
three years in syndication outperforms 21 of the 23 new fall 

8 first -run or off -network entertainment strips, or access 
shows in adults 18 -49. 

So, if you're thinking of buying any of those other 
new shows, perhaps you should think twice... "The 
Brady Bunch "... "The Odd Couple "...the most cost - 
efficient way to get more than your fair share. 

PARAMOUNT TELEVISION * P tern -* DOMESTIC SYNDICATION 



p10 Cynthia Hecht 
Gets Lots of Worms 
As AP Radio's weekend 
morning anchor and week- 
day editor, Cynthia starts 
work at 4 a.m. "Broadcasting 
is an international busi- 
ness, says the early bird. 

"A lot happens overseas 
while America sleeps" 

Cynthia's rising career 
proves she's wide awake. 
Starting as an editorial 
assistant, at NBC, Wash- 
ington, Cynthia moved to 
WAVA, an all -news station, 
as a reporter, editor, then 
afternoon anchor. 

Now she's on our team. 
We like that. We're like 
Cynthia Hecht. 

F-1 

Ra 

Professional. 

Associated Press 
Radio Network 

Datebook 5 

indicates new or revised listing 

This week 
April 20 -May 1- Chamber of Commerce of the 
United States 67th annual meeting. Washington. 

April 2e -May 4- National Advertising Agency 
Network management conference. Innisbrook, Fla. 
Contact: OmniaMedia Inc.. Tampa, Fla. 33607. 

April 30- Special meeting of National Associ- 
ation of Broadcasters joint board to discuss Com- 
munications Act revision bills. Stouffer's National 
Center hotel. Arlington, Va. 

May 1- Deadline for comments to FCC on radio fre- 
quency interference to electronic equipment (Docket 
78-369). Replies are due July 1. 

May 1 -2- American Association of Advertising 
Agencies media seminar. Water Tower, Hyatt, Chicago. 

May 2- Peabody Awards luncheon, sponsored by 
Broadcast Pioneers. Pierre hotel, New York. 

May 2- National Radio Broadcasters Association 
radio sales day. Hyatt House (airport), Los Angeles. 

May 2 -New deadline for comments on FCC proposal 
establishing table of assignments for FM -ED stations 
and new classes of stations (Docket 20735). Previous 
deadline was April 2. Replies are now due June 18. 

May 3- Associated Press Long Island Broadcast 
Association convention. La Grange Inn, West Islip. 
Long Island, N.Y. 

May 3- Advertising research day. sponsored by 
Boston chapter of American Marketing Association. 
Participants will include Alex Ivahninko, H. J. Heinz; 
Sheppard Raskin. McGraw Hill, D. Morgan Neu, Starch 
INRA Hooper; Ken Berwitz, R. H. Bruskin; Louise 
McNamee. Della Femina, Travisano & Partners; Gene 
Reilly, Gene Reilly Group; Robert Weiss. Gallup & 
Robinson; James Granger. Burke Research, and Bar- 
bara Feigin, Grey Advertising. Sheraton- Commander 
hotel, Cambridge. Mass. 

May 3- International Radio and Television Society 
newsmaker luncheon. Eric Sevareid will be speaker. 
Waldorf- Astoria. New York. 

May 3 -Ohio Association of Broadcasters sales 
workshop featuring Dr. Roger Blackwell. Ohio State 
University Fawcett Center, Columbus. 

May 3 -5 -North Central regional meeting of National 
Association of Farm Broadcasters. Fort Dodge, Iowa. 

May 4- Radio- Television News Directors Association 
of Canada French -language regional conference. 
Hotel La Seigneurie de Ste. Marie, Ste. Marie de 
Beauce, Quebec. 

May 4 -5 -Radio Television News Directors Associ- 
ation Region 2 meeting in cooperation with UPI. Cal - 
Neva Lodge, North Lake Tahoe, Calif. Contact; UPI, P.O. 

Box 4329, San Francisco 94101. 

May 4 -5- Radio - Television News Directors Associ- 
ation Region 6workshop. Lincoln. Neb. Contact: Steve 
Murphy. WOWT(TV) Omaha, Neb., or Larry Walkin, Uni- 
versity of Nebraska. 

May 4- 8- Society of Professional Journalists, Sigma 
Delta Chi Region 3 conference. Fort Lauderdale, Fla. 

May 4 -8 -South Central regional meeting of Na- 
tional Association of Farm Broadcasters. Wichita. 
Kan. 

May 4 -8- Florida Associated Press Broadcasters 
31st annual meeting. Curt Gowdy, group station owner 
and network sportscaster, will be luncheon speaker. 
Quality Inn, Cypress Gardens. Fla. 

May 5- National Capital Women in Communications 
Inc. Matrix luncheon. Senator Nancy Landon 
Kassebaum (R -Kan.) will speak. Washington hotel, 
Washington. 
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May 5- 8- Society of Professional Journalists, Sigma 
Delta Chi Region 10 conference. Portland, Ore. 

May 5 -8- Midwest regional convention of National 
Federation of Local Cable Programmers. University 
Community Video, Minneapolis. 

May 8 -12- Twenty -ninth annual Broadcast Industry 
Conference of San Francisco State University. Broad- 
cast Preceptor and Broadcast Media Awards will be 
conferred May 12. Theme of conference will be "Ethics { 
in Broadcasting" San Francisco State University. Infor- 
mation: Janet Lee Miller or Darryl Compton, SFSU. 

Also in May 
May 7-9-Southern Educational Communications 
Association conference. Speakers will include Lillie 
Herndon, Corporation for Public Broadcasting, and 
Sheila Mahony. Carnegie Commission on the Future of 
Public Broadcasting. Hyatt -Regency, Lexington. Ky. 

May 7-10- Western Association of Broadcasters 
Engineers convention. Hotel MacDonald, Edmonton, 
Alberta. 

May 7 -11- ABC -TV affiliates annual meeting. Cen- 
tury Plaza hotel, Los Angeles. 

May 8- National Radio Broadcasters Association 
radio sales day. Hyatt House (airport), Seattle. 

May 10- "Legal Answers Workshop" of National 
Association of Broadcasters. Sheraton Twin Towers, 
Orlando, Fla. 

May 11- Radio- Thlevision News Directors Associ- 
ation of Canada British Columbia regional conference. 
Harrison Hot Springs, B.C. 

May 1 1 -1 3- UCLA Extensions symposium and 
demonstrations on "The Revolution in Home Entertain- 
ment: New Technology's Impact on the Arts" Hilton 
hotel, Los Angeles. 

May 12- Meeting of Region 1 of Radio 7kleuision 
News Directors Association. Portland, Ore. Contact: 
Charles Biechlin, KATU(TV) Portland, or Dean Mell, 
KHO(AM) Spokane, Wash. 

May 12- Women in Communications Inc. Dayton 
chapter luncheon. Speaker will be Phil Donahue, TV 
personality. Dayton, Ohio. 

May 12- Presentation dinner for National 
Headliners Awards winners, sponsored by Press Club 
of Atlantic City. International hotel. Atlantic City, N.J 

rrat- 
It's still KSD -TV St. Louis, not KSDT -TV 

as reported in "Fates & Fortunes" April 
23. Licensee, Pulitzer Publishing Co, 
has applied for change to latter call, but 
FCC has not granted yet. 

o 
In April 23 issue, "Changing Hands" 
(page 42) and "For the Record" (page 
73) under sale announcement of KNEB- 

AM-FM Scottsbluff, Neb., mistakenly 
reported that buyers sold 101 AS-TV 
Hastings, Neb. Station has not been 
sold, but application seeking transfer of 
control of station from Fred A. Seaton 
trust to children has been filed with 
FCC. 



Fringe 
benefits: 
Mery makes the 
difference. 

RATING SHARE 

The Mery Griffin Show 11 28 

Talk /Variety 
Situation Comedies 

10 27 

9 26 

Hour -Long Action /Drama Shows 9 24 

Movies 8 21 
NSI, Feb. 1979. 3:311 -6 pm on network affiliates. Rating and share averages not weighted. Estimates subject to limitations of rating service. 

In all markets, during the early- fringe time 
period, talk /variety shows outperform all other types 
of programs in average rating and share of audience. 

Among these talk /variety attractions, 
"The Mery Griffin Show" does best. Mery enjoys 
the largest average rating and share of audience in 
the nation. 

And that's the difference Mery makes. 

"The Merv Griffin Show" 
METROMEDIA PRODUCERS 
CORPORATION 
485 Lexington Avenue, New York 10017 
(212) 682-9100 



May 13 -15- NBC -TV affiliates annual meeting. Cen- 
tury Plaza hotel. Los Angeles. 

May 13 -16- Public Broadcasters' Organization of 
Michigan annual meeting. Boyne Highlands Resort. 
Harbor Springs, Mich. Contact: George E. Lott, North- 
ern Michigan University, Marquette 49855. 

May 14- Hearings throughout week on broadcast 
and cable sections of Communications Act rewrite, 
before House Communications Subcommittee. 
Rayburn House Office building. Washington. 

May 14 -17- Conference for journalists on "The Role 
of Television and Newspapers in American Life" spon- 
sored by The Washington Journalism Center. 
Speakers and discussion leaders will include Repre- 
sentative Lionel Van Deerlin (D- Calif.); Henry Geller, 
assistant secretary of commerce for communications; 
Peter Hoffman, McHugh & Hoffman, and author Ben 
Stein. Watergate hotel, Washington. Registration and 
information: (202) 331-7977. Conference will be 
limited to 15 to 20 working journalists. 

May 15- New deadline for comments to FCC on AM 
stereophonic broadcasting (Docket 21313). Previous 
deadline was March 30. Replies are now due June 15. 

May 15- Deadline for entries in National Press Club 
consumer journalism awards competition. Submis- 
sions should be for material broadcast in 1978. NPC, 
National Press building, Washington 20045. 

May 15 -18 -Audio Engineering Society convention. 
Hilton hotel, Los Angeles. 

May 18- National Radio Broadcasters Association 
adio sales day. Americana, New York. 

May 16- Federal Communications Bar Association 
uncheon. Sheila Mahony, executive director, Carnegie 

Commission on the Future of Public Broadcasting, will 
speak. Capitol Hilton hotel, Washington. 

May 16 -19- American Association of Advertising 
Agencies annual meeting. Greenbrier, White Sulphur 
Springs. W. Va. 

May 17- Television Bureau of Advertising regional 
sales meeting. Marriott, Kansas City. 

May 17 -18- Consumer conference of University of 
Wisconsin's Center for Consumer Affairs, with assis- 

tance from Milwaukee Journal, WTMJ -TV Milwaukee, 
WMAO -TV Chicago and University of Wisconsin 
Department of Agricultural Journalism. Theme will 
the problems, strategies and rewards of consumer 
journalism. Marc Plaza hotel, Milwaukee. Information: 
(414)224 -4177. 

May 17 -19 -New Mexico Broadcasters Association 
annual convention. Holiday Inn. Farmington, N.M. 

May 18- Radio- Television News Directors Associ- 
ation Prairie regional conference. Sheraton Centre, 
Regina, Sask. 

May 18- Pacific Pioneer Broadcasters luncheon 
meeting and salute to TV personality Soupy Sales. 
Sportsmen's Lodge, Studio City, Calif. 

May 18- 19- Meeting of Radio Television News 
Directors Association Region 12 in 'conjunction with 
Pennsylvania AP Broadcasters. Treadway Resort Inn. 
Lancaster, Pa. 

May 18- 19- National Broadcast Association for 
Community Affairs Mid -Atlantic states regional con- 
ference. Marriott hotel, Philadelphia. 

May 20- 23- National Cable Television Association 

Major 0Kc° °i -ríp 

May 7 -11- ABC -TV affiliates annual meeting. 
Century Plaza hotel, Los Angeles. 

May 13- 15- NBC -TV affiliates annual meeting. 
Century Plaza hotel, Los Angeles. 

May 16 -19- American Association of Advertis- 
ing Agencies annual meeting. Greenbrier. While 
Sulphur Springs. W. Va. 

May 20- 23- CBS -TV affiliates annual meeting. 
Century Plaza hotel, Los Angeles. 

May 20-23- National Cable Television Associ- 
ation annual convention. Las Vegas Convention 
Center. Las Vegas. Future conventions: Dallas, 
April 13 -16, 1980; 1981 site to be selected; 
Washington, May 25 -28, 1982. 

May 2.24- National Public Radio annual con- 
ference. Hyatt Regency, Washington. 1980 con- 
ference will be March 16 -20. Crown Center hotel, 
Kansas City, Mo. - 

May 27 -June 1- Montreux International Televi- 
sion Symposium and Technical Exhibit. Montreux, 
Switzerland. 

June 5 -9- American Women in Radio and 
Television 28th annual convention. Atlanta Hilton. 

June 6-9- Broadcast Promotion Association 
24th annual seminar. Nashville. Future seminars: 
June 1980, Montreal; June 1981. New York; June 
1982, San Francisco; June 1983, New Orleans. 

June 7- 9- Associated Press Broadcasters con- 
vention. New Orleans Hilton. New Orleans. 

June 9- 13- American Advertising Federation 
annual convention. Hyatt Regency hotel, Washing- 
ton. 

June 24- 27- Public Broadcasting Service's an- 
nual membership meetings. Century Plaza hotel, 
Los Angeles. 

June 25- 29- National Association of Broad- 
casters joint board meeting. NAB headquarters. 
Washington. 

Sept 6 -8- Radio Television News Directors As- 
sociation international conference. Caesar's 
Palace. Las Vegas. 1980 conference will be Dec. 
3 -5 at Diplomat hotel. Hollywood -by- the -Sea, Fla.; 
1981 conference will be Sept 10 -12 at Marriott, 
New Orleans. 

Sept. 9- 12- National Association of Broad- 
casters radio programing conference. Stòuffer's 
Riverfront Tower, St. Louis. 

Sept. 16 -19- Broadcasting Financial Manage- 
ment Association 19th annual conference. 
Waldorf -Astoria. New York. 1980 convention will 
be Sept. 14 -17 at Town and Country hotel, San 

Diego. 

Sept. 24 -Nov. 30 -Start of World Administrative 
Radio Conference for U.S. and 153 other member 
nations Of International Telecommunication 
Union. Geneva International Conference Centre 
and ITU headquarters, Geneva. 

Oct. 21 -26- Society of Motion Pictures and 
Television Engineers 121st technical conference 
and equipment exhibit. Century Plaza hotel, Los 
Angeles. 

Oct. 7 -10- National Radio Broadcasters Associ- 
ation annual convention. Washington Hilton hotel, 
Washington. Future conventions: Oct. 5.8, 1980, 
Bonaventure hotel. Los Angeles; Sept. 20 -23, 
1981, Marriott hotel. Chicago. 

Nov. 11 -15- National Association of Education- 
al Broadcasters 55th annual convention. Conrad 
Hilton, Chicago. 

Nov. 12.14- Television Bureau of Advertising 
annual meeting. Omni hotel, Atlanta. Future meet- 
ings: Nov. 10 -12, 1980. Hilton hotel, Las Vegas; 
Nov. 16 -18, 1981, Hyatt Regency, New Orleans. 

Nov. 14.17- Society of Professional Journalists, 
Sigma Delta Chi national convention. Waldorf - 
Astoria, New York. 

Feb. 18 -21, 1980 - National Association of 
Television Program Executives conference. Hilton, 
San Francisco. Future conference: Feb. 13 -18, 
1981. New Orleans. 

April 13 -16, 1980 National Association of 
Broadcasters annual convention. Las Vegas. 
Future conventions: Las Vegas April 12 -15, 1981; 
Dallas, April 4 -7, 1982; Las Vegas, April 10 -13, 
1983; Atlanta, March 18 -21, 1984; Las Vegas, 
April 7 -10, 1985: Kansas City, Mo., April 13 -16, 
1986,; Atlanta, April 5 -8, 1987; Las Vegas, April 
10 -13, 1988. 
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annual convention. Las Vegas Convention Center, Las 
Vegas. 

May 20-23- CBS -TV affiliates annual meeting. Cen- 
tury Plaza hotel. Los Angeles. 

May 21 -Hearings throughout week on broadcast 
and cable sections of Communications Act rewrite, 
before House Communications Subcommittee. 
Rayburn House Office building, Washington. 

May 21.24- National Public Radio annual con- 
ference. Hyatt Regency, Washington. 

May 22-24- Electronic Industrial Association an- 
nual seminar, "Telecommunications: Trends and Direc- 
tions;' designed to brief members of the financial 
community on the status of the telecommunications 
industry. Dunfey's Hyannis Resort, Hyannis, Mass. In- 
formation: Peter Bennett or Karen Settevig, (202) 
457 -4937. 
May 23- Revised date for National Radio Broad- 
casting Association radio sales day. Sheraton Airport 
Inn, Atlanta. 

May 24- National Radio Broadcasters Association 
radio sales day. Hyatt Regency O'Hare, Chicago. 

May 24 -New York Market Radio Broadcasters As- 
sociation's third annual Radio Day Festival., Sheraton 
Centre hotel. New York. 

May 25- Radio-Television News Directors Associ- 
ation Central Canada regional conference. Sheraton 
Connaught hotel, Hamilton, Ont. 

May 25- 27- Southeast regional meeting of National 
Association of Farm Broadcasters. Myrtle Beach. S.C. 

May 27 -June 1 -1979 Montreux International 
Television Symposium and Technical Exhibit. 
Montreux, Switzerland. Information: P.O. Box 970 - 
CH -1820, Montreux. 

May 30- International Radio and Television Society 
annual meeting. Broadcaster of Year Award will be 
present to Bob Keeshan of CBS -TV's Captain 
Kangeroo. Waldorf -Astoria, New York. 

May 30 -31 - American Research Foundation fifth 
annual midyear conference. Detroit Plaza hotel, 
Detroit. 
May 30 -June 2 - Iowa Broadcasters Association 
convention. Julien Motor Inn. Dubuque. Iowa. 

May 31 -June 2- Symposium on "Childhood and 
Creativy" and 25th anniversary tribute to Fred Rogers, 
Mister Rogers Neighborhood. Keynote speaker will be 
Pulitzer prize -winning author Erik Erikson. Others will 
include Les Brown, New York Times radio -TV corre- 
spondent, and Dr. Harvey G. Cox. St. Vincent College, 
Latrobe, Pa. Information: David Newell, Family Com- 
munications Inc., Pittsburgh 15213; (412) 687 -2990. 

June 
June 1 -2- Radio Television News Directors Associ- 
ation of Canada national conference. Chateau Halifax, 
Halifax, N.S. 

June 3 -5- Convention of Mutual affiliates. Richard 
M. DeVos, Amway Corp. president, will be keynote 
speaker. Atlanta Hilton, Atlanta. 

June 3 -6- Electronics Industries Association/Con - 

sumer Electronics Group 1979 international summer 
Consumer Electronics Show. McCormick Place, Mc- 
Cormick Inn and Pick Congress hotel, Chicago. 

June 3 -6- Association of Media Producers third an- 
nual executive forum. Representative William Ford (D- 
Mich.) will be keynote speaker. LaCosta Resort, 
Carlsbad, Calif. Information: AMP 1707 L Street, N.W.. 
suite 515, Washington 20036. 

June 5 -8- American Association of Advertising 
Agencies media seminar. Fairmont hotel, San Fran- 
cisco. 

June 5 -7 -Ohio Association of Broadcasters spring 
convention. Stouffer's. Dayton, Ohio. 

June 5 -9- American Women in Radio and Televi- 
sion 28th annual convention. Atlanta Hilton. 

June 6 -9- Broadcast Promotion Association 24th 
annual seminar. Opryland, Nashville. 

June 6 -9- Broadcasters Designers Association sec - 
ond annual seminar, in conjunction with Broadcast 
Promotion Association. Nashville. Reservations: Bob 
Regler, KoLN -Ty Box 30350, Lincoln, Neb. 68503. 

June 7- Teleoision Bureau of Advertising regional 
sales meeting. Hyatt O'Hare. Chicago. 



Point counterpoint 

EDITOR: We are considerably amused by 
the comments made by Raymond Rask of 
Mutual, in your April 9 issue. 

He says he works at nothing but McCur- 
dy or Ward Beck consoles, that he is disap- 
pointed that he didn't see anything new [at 
the National Association of Broadcasters 
convention! and that he plans on buying 
nothing but McCurdy or Ward Beck con- 
soles. 

To our mind, his complaint is not with 
the industry. It is with McCurdy and Ward 
Beck. Based on what Mr. Rask says, he 
doesn't care what kind of a fully digitized 
audio control system he has, so long as it 
has the right label. Maybe there are "won- 
derful new things that are happening in 
video" because video engineers are more 
willing to accept the responsiblity of their 
decisions, and not play it safe with the 
same old thing.- Carroll Cunningham, 
president Dyma Engineering, Thos, N.M. 

EDITOR: The article which BROADCASTING 
did in its April 9 issue regarding the equip- 

Open M i ke® 

ment showing at the 1979 National Asso- 
ciation of Broadcasters convention in 
Dallas apparently generated some 
response. 

After talking to several other people 
from major networks and from major 
broadcast facilities around the country, 
who read the article, I feel that Ralph 
Weiss from NBC and myself echoed the 
sentiments of most larger broadcast facil- 
ities. 

We were not putting down new tech- 
nology nor were we putting down the 
smaller equipment manufacturer with new 
ideas, and in fact Mutual, perhaps more 
than the other major networks, has given 
the smaller, newer equipment manufac- 
turer the benefit of the doubt by analyzing 
most new equipment that enters the mar- 
ketplace. 

The simple fact is there are no real new 
innovations in broadcast consoles today. 
Some manufacturers may use solid state 
switching or light emitting diode peak 
meters, but the actual audio, except for 
analog switching, enters the console, is 
amplified and leaves the console as it al- 
ways has. The performance specifications 

of most broadcast consoles have improved 
as the use of integrated and more ad- 
vanced solid state circuits have been used. 

We, however, are interested in more 
than just a quality audio signal, we are in- 
terested in the highest realiability, a great 
deal of customized construction and the 
highest amount of factory support. We 
happen to feel, after intensive evaluation, 
that the McCurdy consoles are perhaps 
among the finest consoles in the mar- 
ketplace. They are also some of the most 
expensive. However, in the facility like 
ours, the high degree of reliability coupled 
with an excellent working relationship 
with the factory makes the value, per each 
dollar spent, very high - Raymond C. 
Rask, director, satellite and corporate 
engineering, Mutual Broadcasting 
System, Washington. 

Shooshan on WSM 

EDITOR: Your editorial ( "Fairness blight," 
April 23) misses several important points. 

First, whether we like the fairness 
doctrine or not, it is the law today, and 
theoretically, the FCC is charged with en- 

How well is your community protecting its citizens from these dangers? To help 
reporters answer that question, State Farm has developed a booklet that 

provides story ideas involving 10 topics related to these threats to life 
and property. Called So You're Thinking About Doing A Story On... 

the booklet gives you the questions, not the answers. 
But it does provide a brief overview of the problem. 

C.091.45 

it 

to 
where you may be 

able to get the 
answers. 

For your FREE copy, 
send us the coupon below. 

Media Information Service 
Public Relations Dept. 
State Farm Mutual 
Automobile Insurance Company 
One State Farm Plaza 
Bloomington, Ill. 61701 
Please send me a free copy of your booklet So Mure Thinking About Doing A Story í -rß. 

Name 

Publication or station 

Address 

City State Zip 
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forcing it. Until Congress repeals or 
modifies it, broadcasters are bound by it. 

Second, unless I missed something 
somewhere, WSM(AM) Nashville is a public 
trustee licensed to use the public's air- 
waves for the benefit of the public, not ex- 
clusively to promote its own economic in- 
terest. 

Third, the solicitations of support being 
carried continuously by wsM contain fac- 
tual errors which go beyond questions of 
fairness or balance. 

WsM has every right to use its airwaves 
to oppose the FCC's efforts to create new 
radio outlets. However, whew a 
multibillion -dollar conglomerate (NLT 
Corp.) which owns wsM(AM) and the 
Grand Ole Oprg as well as Opryland 
U.S.A. (a $25- million theme park) and 
the Opryland hotel, raises its clear -channel 
voice on one side of a controversial issue 
of public importance, it is not asking too 
much that it be accurate and fair. 

And when the NBC network, with 
which both wsM and,wsM -Tv are affiliated 
and which itself owns two clear- channel 
radio stations, runs a one -sided presenta- 
tion of the issues on the Today show, 
perhaps some questions are in order.- Ha- 
rry M. Shooshan III, chief counsel, House 
Communications Subcommittee, Wash- 
ington. 

Robison reply 

EDITOR: In the April 9 issue, there was a 
mention made regarding Dallas station 
WFAA -TV'S decision to drop James 
Robison's weekly television program as a 
result of what was reported as "another in 
a series of attacks on homosexuality." 

WFAA -TV has stated the program was 
canceled because of a continuing problem 
with Mr. Robison's remarks on homosex- 
uality. We feel very strongly that this is a 
distortion of the true facts. Of over 400 
television programs telecast by our minis- 
try, only two have dealt primarily with 
homosexuality. That amounts to one half 
of one percent, which could hardly be con- 
strued as either a series or a continuing 
topic of discussion. 

Our program is seen on over 90 televi- 
sion stations, and only the Dallas station 
found anything objectionable with our 
Feb. 25 telecast. Not one of the other 90- 
plus stations notified us of a problem with 
that particular program. 

WFAA -TV has said that religious pro- 
grams should not deal with homosex- 
uality, abortion, euthanasia, marijunana, 
liquor by the drink, women's rights, etc., 
because these issues should be covered by 
news or public affairs and are not religious 
issues. We contend, however, that long 
before these things became political 
issues, they first and foremost were moral 
issues. 

We recognize that in dealing with sensi- 
tive issues such as these, the religious 
broadcaster must speak responsibly and 
fairly -which we have always sought to do. 
But to say that a religious broadcaster 
should not speak at all goes a bit too far. - 
Mike Huckabee, associate evangelist and 
director of communications, James 

Robison Evangelistic Association, Forth 
Worth. 

Set straight 
EDITOR: Your issue of April 9 doesn't 
quite have my words right in testifying 
before the Van Deerlin committee on that 
hardy perennial, "insulation." I said it 
would be good to do news programs -TV 
and radio -but not just in the abstract; my 
point was that strong, independent new 
programs would go far to dispel the im- 
pression that public broadcasting was a 
government service. As for my defense of 
"politics " - democracy is another good 
word for it -I did not, of course, advocate 
Presidential appointments to the Public 
Broadcasting Service board -they have 
enough trouble -but to that of Corpora- 
tion for Public Broadcasting, as is now pro- 
vided. We conservatives are for love, not 
war. -Frank Mankiewicz, president, Na- 
tional Public Radio, Washington. 

Big help in Harrisburg 

EDITOR: Re coverage of the Three Mile Is- 
land controversy: 

I'd like to say a few words about the way 
26 Pennsylvania radio stations were able to 
augment their coverage of the TMI story. 

Earlier this year, the Pennsylvania 
Capitol Audio Service of Associated Press 
was moved from wcMB(AM) Harrisburg to 
new offices in the AP bureau there. While 
the service has been improving all along, 
this move plus the installation of new 
equipment are giving those who use the 
service a high -quality audio each time 
member stations need an update on a Har- 
risburg story. 

Aside from the technical improvement, 
the Capitol Audio now has a full -time cor- 
respondent. His coverage, plus the ac- 
tuality feeds he'd provide, were very 
helpful to this station, which was close 
enough to be concerned but not close 
enough to adequately cover the situation 
ourselves. - Patrick M. Cloonan, news 
director, WNCC(AM) Barnesboro, Pa. 

To each its own 

EDITOR: Now that broadcasters have filed 
their FCC Form 324 [the annual financial 
report], I think it is timely to renew our 
annual plea to the FCC to give us the most 
useful figure of all: total radio revenues per 
market. 

While we are all grateful for the 
breakouts of "AM-FM," "independent 
FM" and "national versus local busi- 
ness," etc., a most meaningful figure 
would be the total radio dollars coming 
into each market. Now that FM has 
reached parity with AM, the artificial 
breakdown of AM and FM revenues is 
only of minor interest. All radio broad- 
casters are competing with all other radio 
broadcasters be they AM, FM, or com- 
binations. 

In the past there has been much misin- 
formation and error when trying to calcu- 
late "total radio revenues. " - Norman 
Wain, president Metroplex Communica- 
tions, Cleveland. 
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LOOK WHO'S 
SMILING... 

The SFM Holiday Network has given over 120 televi- 
sion stations across the country (well over 80% US TV 
Households) and advertisers many reasons to smile. 

Our presentations are top quality from the finest Hol- 
lywood Studios including, MGM, Warner Brothers, 20th 
Century Fox and Filmation Studios. Now, the strong 
demand for first -rate family entertainment is satisfied on 
a regularly scheduled basis for years to come. And, na- 
tional as well as local advertisers can plan ahead for pro- 
fitable merchandising and promotional campaigns. 

Our most recent success story, Centurion /Rowland V. 

Lee's "The Big Fisherman" is one more reason to smile. 

Iéw York -WNEW -TV, April 7th 5- 8PM -9.4 rtg. 23sh. 
Los Angeles- KfTV -TV, April 7th 2- 5PM -4.5 rtg. 16sh. 
Chicago - WGN -TV, April 8th 4:30- 7:30PM -13.4 rtg. 
23sh. San Francisco - KPIX -TV, April 8th 4- 7PM -7.4 
rtg. 19sh. * 

Nielsen Overnights 

Contact: Stan Moger, John Doscher, Jack Thayer, 
John Murphy 

Smile with us! 
' ' oliday 5)IvlMedia Service Corp., 6 East 43rd St., New York, N.Y. 10017 (212) 682 -0760 
Network 



V1RTVE 
IS ITS OWN 
AWARDS 
The George Foster Peabody Award is the most prestigious in the industry 

This year, the CBS Radio and Television Networks won more of these 
prizes than any other broadcast organization. Congratulations to our Pea- 
body winners in the following categories. The CBS Television Network: Bob 
Keeshan of "Captain Kangaroo," "Lou Grant" and "The Body Human: The 
Vital Connection." CBS News: "30 Minutes," "The Battle for South Africa," 
"A River to the Sea" and Richard S. Salant (best wishes for as rewarding a 
future). The CBS Radio Network: "World News Roundup." 

CBS 8 
NBC 3 
ABC 2 

CBS/snonucasrcIouP 
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Top of the Week 

Katy bar 
the door on 
regulation 
of cable 
FCC contemplates dropping 
rules on distant signals and 
syndicated exclusivity, rejects 
NAB superstation petition, and 
for time being turns down NTIA 
on retransmission consent idea 

The FCC last week arrived at what Chair- 
man Charles Ferris called "the end of the 
beginning" of a project to deregulate cable 
television: On a 6 -1 vote, the commis- 
sion initiated a rulemaking aimed at re- 
pealing the centerpiece of its cable regula- 
tion policy -the rule limiting the number 
of distant signals cable systems may im- 
port. 

But that wasn't all. The rulemaking also 
looks to the abandonment of a rule de- 
signed to benefit program producers as 
well as broadcasters -one requiring cable 
systems to afford stations protection 
against duplication of their syndicated pro- 
grams. 

And while the FCC set in motion the 
machinery to eliminate those restrictions 
on cable, it was turning down two attempts 
to build more into its rules. The commis- 
sion rejected a National Association of 
Broadcasters petition for a rulemaking on 
the "harmful" effects of superstations, 
and it vetoed the National Telecom- 
munications and Information Administra- 
tion's proposal for retransmission con- 
sent, although it did not entirely close the 
door on that concept. 

Justification of and support for both the 
distant -signal and syndicated- exclusivity 
proposals is contained in two studies re- 
'eased last week. The one dealing with the 
distant -signal rule particularly is 
massive -the product of two years of 
work -which not only distills scores of 
comments from the affected industries but 
which reflects the analysis of five econo- 
mists who were recruited for service in the 
inquiry. 

At the time the inquiry was initiated, 
then -Chairman Richard Wiley said it was 
designed to replace with "hard evidence" 
the "intuition" on which the commis- 

sion has been basing its cable regulation 
policy since 1966, when it first asserted ju- 
risdiction over the industry. 

The study's conclusion is not only that 
elimination of the distant -signal rule 
would not significantly harm broadcasters, 
but also that it would provide benefits to 
the public -an increase in the opportunity 
for diversity and competition, both in the 
economic marketplace and the mar- 
ketplace of ideas. 

The study dealing with syndicated -pro- 
gram exclusivity rules reached a similar 
conclusion. It said there is no evidence 
that deleting the rule would adversely 
affect broadcasters or program producers. 
Rather, the study added, repeal would 
remove barriers to the growth of cable 
television and the service it could provide 
the public. 

The distant -signal rule, when adopted in 
1972, was regarded by the commission as a 

concession to cable's interest in gaining 
access to major markets. It permits 
systems in the top 50 markets to import 
signals needed to fill out a complement of 
three network and three independent sta- 
tions, and those in markets 51 through 
100 to import the signals needed to pro- 
vide three network and two independent 
stations. In addition, all systems in those 
markets are entitled to two distant signals, 
regardless of whether they are needed to 
provide the specified minimums. In mar- 
kets below the top 100, systems may fill 
out a complement of three network sta- 
tions and one independent. There are no 
limits on systems located outside of all 
markets. 

The syndication rule, adopted at the 
same time, prohibits systems in the top 50 

markets from carrying any syndicated pro- 
graming for one year after its first broad- 
cast appearance in any market, and then 
for the life of the contract under which it is 
sold to a local station. In markets 51 -100, 
different kinds of nonnetwork programing 
are protected for varying time periods of 
up to two years. 

With final comments in the rulemaking 
expected to be due in 90 days, it appeared 
that the commission could complete ac- 
tion on it by the end of the year, a forecast 
Chairman Ferris offered in testimony 
before the House Communications Sub- 
committee three weeks ago. 

The commission meeting at which the 
dismantling of the rules was begun was at- 
tended by an overflow crowd of represent- 
atives of the broadcasting and cable indus- 
tries. They had come to witness the reach- 
ing of a watershed in the commission's 
regulation of cable television. For a corn - 
mission that in the past had based its cable 
policy on concern for the protection of 
over- the -air television, it is opening the 
door wide to cable importation of pro- 
grams from whatever source technology 
makes possible, including those of 
superstations whose signals are transmit- 
ted by satellite. The only limit on the num- 
ber of signals- carrying the movies, sports 
programs and network offerings of distant 
stations -would be the cable system's 
channel capacity. 

Chairman Ferris hailed the commis- 
sion's action, calling it "a milestone for 
the FCC not only in its policy- decision 
making in the broadcast -cable area in par- 
ticular, but in its processes generally," 
Commissioner Joseph Fogarty lauded the 
commission as "a responsible 

SRO. Interested parties pack the FCC meeting on cable 
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institution of government that ... has un- 
dertaken this candid and forthright assess- 
ment and has proposed the reversal of 
policy that now is so clearly warranted by 
the record and mandated by the public in- 
terest." 

Two rulemaking petitions aimed at slow- 
ing, or at least making more expensive, ca- 
ble's growth were dismissed by the com- 
mission. One was the NAB's petition for 
rulemaking aimed at curbing "the harmful 
impact of superstation development on 
broadcast program service to the public." 
The commission said there was no evi- 
dence of harm resulting from supersta- 
tions. 

The other petition rejected was offered 
by NTIA and proposed a rule that would 
require new cable systems to obtain the 
consent of stations whose signals they 
want to transmit. Those systems would be 
free of other carriage rules. Existing 
systems would continue to operate under 
present rules. 

However, the retransmission concept - 
which Sol Schildhause, a former Cable 
Television Bureau chief who is now in pri- 
vate practice representing cable interests, 
calls broadcasters' "final solution" of the 
cable problem -is not dead. At the urging 
of the commission's newest member, 
Anne Jones, the notice was rewritten to 
include a paragraph inviting comment on 
the retransmission consent or other pro- 
posals that would establish a marketplace 
mechanism. Although she does not favor 
the NTIA proposal, Miss Jones said later, 
"We need to signal the industry that some 
of us think the program owner should be 
involved" in decisions affecting the use of 
its product. 

There also is a modified version con- 
tained in H.R. 3333, Representative 

A satisfied Ferris: 

46 A milestone for the 
FCC not only in its 
policy- decision making 
in the broadcast - 
cable area in 
particular, but in its 
processes generally. ii 

Lionel Van Deerlin's (D- Calif.) proposed 
rewrite of the Communications Act. 

Industry reaction to the commission's 
actions was predictable. 

"A major victory for the viewing 
public," said Robert Schmidt, president of 
the National Cable Television Association. 
The actions, he said, "are the first step 
toward abandoning policies which have 
limited consumers' viewing choices in 
order to protect broadcasters and the net- 
works from competition." 

The National Association of Broad- 
casters said adoption of the proposals 
would not only adversely affect all televi- 
sion stations, particularly those in small 
markets, but would be counterproductive 
to the FCC's own efforts to promote the 
development of UHF television and im- 
prove broadcast service. NAB assistant 
general counsel James J. Popham said that 
"anyone who wants to put a UHF station 
on the air will have to not only confront 
the considerable handicaps involved in 
UHF broadcasting, but compete in a mar- 
ket where the cable subscribers have ac- 
cess to the signals of numerous distant in- 

dependent stations." (Mr. Popham and 
NCTA's executive vice president, Thomas 
E. Wheeler, were scheduled to discuss the 
issues raised in the commission's actions 
on NBC's Today show this morning, 
[April 301). 

The lone dissenter, Commissioner 
Robert E. Lee, was not satisfied all of the 
evidence was in. Although he could not 
dispute the studies, he said, "there may be 
... other experts on the outside who could 
reach a different conclusion." 

Commissioners James H. Quello and 
Abbott Washburn also seemed uncomfor- 
table with the rulemaking. But they con- 
tented themselves with concurring on, 
rather than voting for, rejection of the, 
NAB and NTIA petitions. 

For the weight of the studies regarding 
distant signals and syndicated exclusivity 
presented by the staff was more than those 
commissioners could overcome. Cable 
Television Bureau Chief Philip Verveer 
said the study had proceeded from "an 
exceedingly cautious premise " -it 
"assumed the worst possible impact." He 
said the study assumed 48% cable penetra- 
tion-a mark, he noted, no one expects to 
be reached in the foreseeable future -and 
forecast an audience loss by television of 
10% and eventually up to 20 ° %. But that, 
the study said, would be offset by other 
factors - increases in population and in ad- 
vertising rates, among them. And impact 
on UHF stations would be less, it added, 
since they gain from cable carriage. 

Furthermore, he said, the study ex- 
amined broadcasters' claims of harm 
caused by cable penetration, and found lit- 
tle, if any. In an examination of the finan- 
cial records of 17 stations in two markets, 
the investigators found a decline in 
revenue and audience in only two cases- 

kii ° TooU 
BM Sims of Wycom Corp., Laramie, Wyo., retiring National Association 
of Broadcasters radio board member who commanded attention with 
calls for replacement of NAB President Vincent Wasilewski (BROADCAST- 

ING, Feb. 19, March 26 and story, page 33), has struck flag. Due in 

Washington for special NAB board meeting this week, he says he hasn't 
changed opinion about need for new leadership, but "I have come to 
the absolute conclusion that Vince is entrenched for as long as 
he chooses." 

O 

Television Bureau of Advertising's board meeting in London, 
adopted resolution saying it "unanimously rejects any measurement 
of television viewing on a continous or expanded local- market 
basis." Board cited Booz, Allen & Hamilton study that found "broad- 
casters were overwhemingly in favor of the current four -week measure- 
ment periods and advertisers felt that [current measurements were] 
satisfactory for buying and planning purposes" (BROADCASTING, Nov. 20, 
1978). CBS -TV meanwhile received cost estimates it had re- 
quested from Arbitron and Nielsen looking toward possibly 38 or 40 
weeks of measurement. These, it was understood, put costs at $10 
million to $12 million were than approximately $20 million currently 
paid to each service. CBS was also said to have indicated that having 
Arbitron and Nielsen survey alternate weeks or months could avoid risk 
that, if one service got complète contract, other might go out of busi- 
ness. Advertising Research Foundation committee, ardent advocate of 
expanded measurements, has offered to serve as coordinator and de- 
velop plan for expansion. 

FCC acted last week to help bring commercial TV service to 
Delaware. Commission granted motion by two groups for expedited 
consideration of mutually exclusive applications for new TV station on 
channel 38 at Seaford. Delaware Citizens Committee and Citizens' 
Committee for the Expansion of Commercial Television to the State of 
Delaware filed motions Jan. 30 requesting priority treatment for compet- 
ing applications. 

O 

Meanwhile, FCC, whose failure to deal with New Jersey's stated need 
for additional television service drew criticism of House Com- 
munications Subcommittee three weeks ago, was unable last week to 
muster votes needed to act on matter. With Commissioner Anne 
Jones absent because -of illness, commission on Thursday split 3 -3 on 

proposal -tentatively OK'd by commission on 4 -2 vote in November - 
to inform New York and Philadelphia stations their renewals would be 
conditioned on their establishing studios in New Jersey. 

Johnny Carson discussed his relationship with NBC -TV in interviet: 
carried on CBS -TV's Sixty Minutes yesterday (April 29), and made such 
points as: There's no feud between himself and NBC President Fred 
Silverman, there's "no direct overture" from ABC -TV and after 17 

years he finds it "impossible to keep up his energy level" Interview 
taped with Mike Wallace was for profile of Mr. Carson to run in fall, but 
segment was moved up as reports circulated that Mr. Carson wanted to 
leave Tonight before expiration of his contract in 1981 (BROADCASTING, 

April 23). Mr. Carson said he would like to do perhaps four or five specials 
annually and wanted to be active in TV. He called program like Tonight 
"pure television" and said "there should always be a show like Tonight 
on television. 
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and in those, additional stations had en- 
tered the market. 

And in an examination of six markets 
where cable systems had been grand - 
fathered under rules permitting them to 
carry far more signals than would be per- 
mitted under existing limits, television 
revenues in only one were down. And ca- 
ble penetration in that one (Palm Springs, 
Calif.) was unusually high at 80%. The 
other grandfathered markets studied are 
Bakersfield and San Diego, both Califor- 
nia; Harrisburg -York, Pa.; Seattle, and 
Parkersburg, W. Va. 

It was NTIA's proposal that generated 
the greatest degree of controversy among 
the commissioners and staff. Mr. Verveer 
and General Counsel Robert Bruce urged 
that the proposal be rejected on jurisdic- 
tional as well as policy grounds. They 
argued that when Congress adopted the 
Copyright Act of 1976, which provides for 
compulsory licenses for cable systems, it 
effectively barred the commission from 
adopting an order imposing what would be 
full copyright liability on cable systems. 
And Mr. Verveer said the proposal "is in 
fundamental disagreement with" the 
deregulatory actions the commission was 
putting out for comment. 

Indeed, Mr. Verveer, normally low 
keyed, seemed incensed at NTIA for 
offering the proposal. He noted it had been 
filed at the end of a lengthy, expensive in- 
quiry into cable's economic impact on 
television, and seemed to say that the 
commission should ignore the results 
which indicate that the present rules "are 
not necessary." The proposal, itself, he 
said, is "clumsy and poorly conceived." 

Chairman Ferris and Commissioners 
Fogarty and Tyrone Brown did not disagree 
with those arguments. Chairman Ferris 

saw NT1A's proposal as Mr. Geller's effort 
to provide a better solution to the 
copyright issue than Congress did in the 
1976 law. "We have to respect Congress's 
position," the chairman said. "It may be 
lousy policy, but we have to respect the 
position of the parent body, even if we 
have a different judgment" 

On the other hand, the Broadcast 
Bureau's deputy chief, Martin Levy, 
argued that the question of jurisdiction re- 
mains an open one. "1 don't think the 
commission is barred from considering 
[the proposal]" he said. "Congress didn't 
tie the commission's hands for all time," 

"Why not put it out for comment and 
get the views of others lawyers ?" asked 
Commissioner Quello. "I don't think we 
can summarily dismiss this and say we 
don't have jurisdiction." 

As it turned out, the commission did 
not cite jurisdiction as one of the grounds 
for dismissing the NTIA petition. Miss 
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Jones indicated she had not been per- 
suaded by the arguments that the commis- 
sion lacked jurisdiction. "I don't think the 
legislative history [cited by General 
Counsel Bruce] goes to the question of 
our jurisdiction," she said. And at her urg- 
ing, the notice was rewritten to indicate 
that petition was being dismissed only on 
policy grounds. As for the jurisdiction 
issue, that was said to be "questionable." 

Assuming the distant -signal and syndi- 
cated exclusivity -rules are repealed, the 
commission will be left with only three 
major cable rules to administer, only one 
of which is restrictive. That is the sports 
blackout rule, which bars a cable system 
from importing from a distant station a 

game involving a local team playing at 
home if the game is not broadcast locally. 
The other rules afford broadcasters net- 
work nonduplication protection and re- 
quire cable systems to carry the signals of 
local stations. 

The heat's on over Johnson successor 
Quello plumps for Levy in 
memo to commissioners; 
Wasilewski breaks protocol, 
worrying publicly over 
possible appointment of Lloyd 
as chief of Broadcast Bureau 

FCC Chairman Charles D. Ferris received 
advice from two disparate sources last 
week as he pondered the question of 
whom to recommend to his colleagues to 
succeed Wallace Johnson, retiring chief of 
the Broadcast Bureau. 

Commissioner James H. Quello submit- 
ted a memorandum, with copies to the 

other commissioners, registering "a 
strong, urgent recommendation" for the 
appointment of Martin Levy, currently 
deputy chief of the bureau. And National 
Association of Broadcasters President Vin- 
cent Wasilewski, in a speech to a group of 
Pennsylvania broadcasters, expressed con- 
cern over rumors that the post will go to 
Mr. Ferris's administrative assistant, 
Frank Lloyd. Mr. Lloyd is a former direc- 
tor of Citizens Communications Center, a 

public interest law firm that has repre- 
sented numerous citizen groups in peti- 
tioning to deny license renewals. His name 
frequently crops up in speculation when a 

NBC and ABC signed new TV rights contracts for major -league 
baseball, extending through 1983, at prices said to be approximately 
double those for past four years. Prices were not disclosed, but in- 
formed sources estimated that ABC, which paid $50 million over past 
four years, would pay $95 million over next four, while NBC, which paid 
$42.8 million, would pay about $90 million. Actually, ABC's might run 
higher because its new contract covers current year -last of old con - 
tract-as well as next four, while NBC's is for four years starting in 1980. 
Networks will continue to alternate (1) World Series and (2) All -Star 
game and league championship series, with ABC having World series 
this year (starting Oct. 9 in prime time). 

To counter argument that deregulation will result In less public 
service programing by small market radio stations, National Associ- 
ation of Broadcasters has produced statistics it says show stations cur- 
rently are doing three times more than they have to under FCC 
guidelines. NAB survey of radio in small markets not near metropolitan 
areas that have only one AM or AM -FM combination shows stations are 
ievoting 25.4% of their programing to nonentertainment matter -13.3% 
news, 2.8% public affairs and 9.3% "other" (agriculture, religion, instruc- 
tion). FCC standard is 8% nonentertainment programing for AM stations, 
6% for FM's. What it shows, NAB argues, is that small market stations 
would do public service without FCC guidance. 

It looked Friday like broadcast news organizations had lost fight for 
live coverage of Senate Ethics Committee hearings that start to- 
day on charges of impropriety against Senator Herman Talmadge (D- 
Ga.). Committee spokesman said hearings "have the attributes of a 

judicial proceeding;' and committee decision doesn't differ greatly from 
that of most courts. Decision was strongly protested by Sid Davis, NBC 

Washington news chief, writing on behalf of network pool, by Paul Davis, 
president of Radio Television News Directors Association, and Phil 

Jones of congressional Radio Television Correspondents Galleries. 

FCC administrative law judge in initial decision has revoked 
licenses of WJPD -AM -FM Ishpeming, Mich. Judge Joseph Stirmer 
found station engaged in false or double billing from 1972 or 1973 until 
early 1977. During this period, judge said, stations' president, Eugene 
Halker, "was guilty of gross negligence and an inexcusable lack of 
supervision tantamount to an abdication of licensee responsibility." 

FCC's approval of black -owned Seaway Communications Ines 
purchase of WAEO -TV Rhinelander, Wis., last week (page 30) was 
culmination of almost three years of behind -scenes work by group 
owner Capital Cities Communications. Capcities sources say they 
decided nearly five years ago to help get some 100% minority group into 
TV ownership and, after several false starts, succeed in getting Seaway 
group together, then helped evaluate markets and find station for it to 
acquire. Capcities even put up seed money to help get group incorpor- 
ated,though sources there say financial part was not really important. 

Ave Butensky, president of Enterprise Division of Viacom, has resigned 
to pu7sue other interests in entertainment and program distribution field. 
His successor will be named shortly. 

Sander Vanocur will be going back on air as a reporter for ABC News. 
It's expected Mr. Vanocur will remain in Washington, where he has been 
based ever since being hired as chief of special ABC unit for political 
affairs and investigative reporting. 
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top staff position becomes vacant at the 
FCC. 

As for the chairman, he was keeping his 
counsel on the issue. And although he had 
hoped he could make a recommendation 
on a replacement for Mr. Johnson by April 
30 -the date on which Mr. Johnson's 
retirement (on an annual pension of 
$34,200) becomes effective -he said last 
week he would not make one until this 
week. He had "an idea," he said, but it 
was not yet firm. 

The actions of Commissioner Quello 
and Mr. Wasilewski in offering their com- 
ments are highly unusual, and indicate the 
degree of concern that has developed over 
the manner in which the chairman will 
proceed in filling the top Broadcast Bureau 
post. Normally, commissioners simply 
wait for chairmen to recommend persons 
for the high -level jobs they fill, and then 
go along. It is rare if not unprecedented for 
a representative of a regulated industry to 
go public with a comment on a candidate, 
rumored or actual, for an FCC staff post. 

Commissioner Quello's support for Mr. 
Levy seems ironic, since Mr. Levy, a Dem- 
ocrat, over the years has been considered 
by some members of the broadcast estab- 
lishment as too liberal, while Commis- 
sioner Quello is regarded as among the 
commission's conservative wing. Adding 
to the irony is that the other members of 
that wing, Commissioners Robert E. Lee 
and Abbott Washburn, also support Mr. 
Levy for the chief's post. 

Mr. Levy, a lawyer who has been on the 
commission staff for 31 years, has im- 
pressed those members, as well as others, 
with the independence and force with 
which he has argued the bureau's position 
at commission meetings -not infrequently 
tangling with the chairman in the process. 
Indeed, Commissioner Quello's 
memorandum speaks of Mr. Levy as 
"strong, independent, dedicated." 

Commissioner Quello also raises the 
question of staff morale, which commis- 
sioners and staff have cited as a problem 
(BROADCASTING. Feb. 5). Mr. Levy's ap- 
pointment, Commissioner Quello said, 
"will bolster morale." But he also said that 
matter should be discussed in a closed 
commission meeting, rather than in a 

memo. 
The support of at least three commis- 

sioners does not assure Mr. Levy the job. 

He is known to have told one of his back- 
ers that he would not accept the post 
unless the chairman sincerely wanted him 
to have it. Mr. Levy is known to feel that 
Mr. Johnson suffered from the chairman's 
demonstrated lack of confidence in him. 
For instance, the chairman ignored Mr. 
Johnson's recommendation when he 
forced the resignation of Roscoe Long as 

chief of the Policy and Rules Division, 
which is part of the Broadcast Bureau. 

Mr. Wasilewski expressed his comments 
on the matter on Wednesday while aboard 
ship off the Florida coast with the Pennsyl- 
vania Association of Broadcasters. 

He said Mr. Lloyd, who he noted is 
"rumored" to be in line for the appoint- 
ment, does not have the "track record of 
open- mindedness and fairness" he said is 
needed of anyone named to the Broadcast 
Bureau chief's job. He said that not only 
had Mr. Lloyd headed Citizens, "an orga- 
nization active in petitioning to deny 
license renewals" but that in Senate 
testimony in 1975 -a reference to an ap- 
pearance before the Senate Communica- 
tions Subcommittee during an FCC over- 
sight hearing -he had demonstrated 
"definite bias against small- market radio 
and opposed deregulation." 

Mr. Wasilewski questioned whether 
such a background is "appropriate" for 
Broadcast Bureau chief, and whether it is 
"compatible with President Carter's call 
for deregulation," in his speech to the 
NAB convention in Dallas (BROADCAST- 
ING. April 2). 

One source flatly predicted the chair- 
man's recommendation would not be Mr. 
Lloyd. 

The chairman himself dashed some cold 
water on the Lloyd rumor, but not quite 
enough to extinguish it. He said that, after 
hearing the rumor, Mr. Lloyd had asked 
that he not be given the post. "'I want to 
stay where 1 am; " Mr. Ferris quoted him 
as saying, adding, "He enjoys the wide 
scope of his present job." 

So taking the bureau chief's job "would 
be against his wishes," the chairman said. 
But he also said that Mr. Lloyd would 
"seriously consider" the post if he were 
asked to take it. And he was high in his 
praise for his assistant: "He's fair minded 
and an extraordinary lawyer qualified to 
handle any job at the commission, includ- 
ing that of commissioner." 

Levy Johnson 
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Mr. Turner goes 
to Washington 
with plan for 
improving TV 
Atlanta superstation owner 
unveils his new proposal 
for decreased commercial load, 
more `quality' shows and 
a heavier PSA commitment 

Ted Turner, the flamboyant and 
unorthodox owner of satellite -fed 
superstation wTCG(rv) Atlanta, went to 
Washington last week in advance of the 
FCC's cable meeting on Wednesday to un- 
veil a plan "to improve the quality of 
television" ( "Closed Circuit," April 23). 
At a time when both Congress and the ex- 
ecutive branch of the government are 
looking at a series of proposals that, in Mr. 
Turner's words, would "wipe us out," he 
announced a series of schedule changes 
for the Atlanta station that include: 

A reduction in its over -all commer- 
cial load (Monday through Friday, 7 a.m. 
to 1 a.m.) to a maximum of 210 minutes - 
55 minutes or 21% below the National As- 
sociation of Broadcasters standards. 

One hour each weekday of commer- 
cial -free "educational children's program- 
ing" 

An hour each weeknight of "out- 
standing quality" programs for adults that 
will include several programs first viewed 
on the Public Broadcasting Service. 

And a "substantial increase" in the 
public service commitment of the station, 
including more public service announce- 
ments and additional hours devoted to dig 
cussions of "issues of significance." 

Mr. Turner also said that he was at- 
tempting to sell his other television sta- 
tion, wRET -TV Charlotte, N.C., an NBC 
affiliate on channel 36, in an effort to raise 
funds to launch a 24 -hour, $50- million Ca- 
ble News Network that would provide 
"continually updated half -hour segments 
of national news, business news, sports 
and features." 

Speaking Monday at a news conference 



in Washington's Madison hotel the day 
after he was profiled on CBS's 60 Minutes, 
Mr. Turner used the opportunity to lash 
out at the programs offered by the three 
commercial networks and to applaud his 
own plan as a "firm commitment to 
viewers to improve the choice and quality 
of their daily television fare." Then, 
departing from his prepared remarks, Mr. 
Turner said: "The networks have had 30 
years to improve the quality of television, 
and they haven't done it yet. They need 
competition to make them better, and I 
promise to provide that competition." 

He said that his schedule changes for 
%TCG- effective today, April 30- marked 
his commitment to "putting program 
quality ahead of ratings or profits" 

Although wac° does not now carry the 
full 265- minute complement of commer- 
cials, Mr. Turner said, the reduction of the 
load would still be a substantial one. He 
gave no indication that he would be alter- 
ing his rate card to reflect the reduced 
availabilities, but, when asked how he in- 
tended to cut the number of commercials 
and still make money, he responded: "I in- 
tend to make a lot of money. A lot of sta- 
tions make 50% profit and get away with 
murder. I've been getting away with it, too. 
I feel guilty about making so much with so 
little." 

The children's programs WTCG will 
begin airing will run in two 30- minute seg- 
ments -one, Discovery at 8:30 a.m., and 
the others, Infinity Factory and Rebop 
(both produced by TVAC -Television For 
All Children) at 3 p.m. 

Bristol -Myers has agreed to be one of 
the sponsors of the new prime -time pro- 
grams. Those series, which will air each 
weeknight at 10 p.m., include: The Ascent 
of Man (Monday); America (Tuesday); 

TOP OF THE WEEK 

Supersqueeze. Kellogg Co., Battle Creek, Mich., has bought a schedule on superstation 
wrcG(Tv) Atlanta in a move that ultimately may mean the reduction of spot TV activity by 
Kellogg in certain markets. 

Neither Kellogg nor its agency, Leo Burnett, would confirm or discuss the project. But 
station sources said they have been advised that Kellogg is going ahead with the wrcc buy 
and will analyze the results to determine the effect of the added cable penetration pro- 
vided by the satellite- carried signal of mtg. 

The superstation buy is part of a large spot TV effort Kellogg will conduct between April 
2 and April 29 and April 30 and Sept. 2. Stations have been notified that Kellogg, with the 
aid of Nielsen special surveys, will determine the cable penetration in the Monday- Friday 
early fringe periods appealing to children in specific markets. If any significant audience is 

credited to WTCG in a distant market, it will result in a deduction from the normal number of 
gross rating points Kellogg will buy in that market. One example cited was that if Kellogg is 

buying 100 GRP's a week in a market, places 10 announcements on wrcc and wrcG is 

credited with one rating point in that market in the early fringe period, the buyer henceforth 
will buy only 90 points a week on stations there. 

TV stations said they learned that the buy on WTCG is a "favorable" one, and Kellogg is 
receiving other advantages, including the first position in the first commercial break and 
coverage in markets not on the regular buy list. 

Fall of Eagles (Wednesday); The Com- 
manders (Thursday) and Tbn Who Dared 
(Friday, beginning May 20 at 10:30 p.m.). 

"Let me point out that these program- 
ing and commercial practice revisions are 
just a start. As the Super Station [a coinage 
Mr. Turner has copyrighted] continues to 
grow and provide the necessary economic 
potential we will add to the numbers and 
hours of quality programing available to 
the American public. Of necessity, today 
we must primarily use programs already 
produced, but in the future we intend to 
present original quality programing pro- 
duced exclusively by and for WTCG," Mr. 
Turner said. 

Mr. Turner also took last week's oppor- 
tunity to discuss the issues now being de- 
bated in Washington regarding his station 
and others currently being fed to cable 
systems by satellite - specifically 
retransmission consent, a plan developed 

The five faces of Ted Turner. CBS -TV's 60 Minutes devoted one of its 
April 22 segments to Ted Turner -all of him: "Captain Courageous," the 
champion yachtsman; "Captain Outrageous;' the drunk winner of the 
America's Cup; "Captain Video," "who took a deficit -ridden independent 
television station in Atlanta and turned it into the country's first 
superstation"; "Terrible Ted;' the outspoken and colorful sports 
entrepreneur, and "Rhett Butler;' gentleman farmer with a plantation 
house "that looks like Tara in 'Gone with the Wind :' 

True to form, Mr. Turner did not let even CBS's Harry Reasoner steal his 
,;thunder. As Mr, Turner said of CBS's filming him giving a speech: "You 
know you're big news when your competition's there" 

Some excerpts from the broadcast: 
Mr. Reasoner: Turner doesn't just live his life, he attacks it. And this at- 

titude hélps to explain why you don't have to live in Atlanta to watch his 
WTCG, channel 17. 

O 

Mr. Reasoner: There's been some criticism of channel 17's program- 
ing. I noticed The Flintstones was on there a minute ago. 

Mr. Turner: There's been some criticism of CBS programs. 

Mr. Reasoner: If superstations or other aspects of cable fragment an 

by the National Telecommunications and 
Information Administration that would re- 
quire cable systems to get permission from 
originating stations and copyright holders 
to pick up distant signals. When asked the 
effect of the plan on his station Mr. Turner 
retorted: "Wipe us out. I mean it would be 
a complete wipe -out." 

He accused the commercial networks, 
the NAB and the Motion Picture Associ- 
ation of America of presenting a united 
front in attempting to thwart superstations 
and the distribution technology that has 
made them possible. Waving a copy of an 
NAB petition to the FCC claiming a 

superstation "harms the public," Mr. 
Turner accused the broadcasters and the 
motion picture firms of "talking out of 
both sides of their mouths." Calling him- 
self a "Robin Hood," Mr. Turner com- 
pared the alliance of NAB and MPAA 
against superstations to the Mafia. 

audience like that, aren't you going to destroy the networks and the big 
stations? 

Mr. Turner: Absolutely not. The radio networks weren't destroyed by 
the proliferation of radio stations. I think it just made everybody better 
broadcasters. Competition hasn't hurt anything. I think it will maybe 
make the networks better. And I think they're pretty good right now. 

Mr. Turner: I remember when I first took over the station, everybody 
said well, your programs lack quality. Well, I could go to New York now 
and say to the top advertising people, 'Do the networks' programs have 
all that much quality ?' And I don't get anybody that argues with me any- 
more. I don't need any more money. I really don't. I've got more money 
than I ever dreamed that I'd ever have in my life. Our station is going to 
stand for something a little bit better. 

O 

Mr. Reasoner: I left that baseball field liking Ted Turner. I'd hate to have 
to keep up with him, and I'd hate to be that driven myself. But I liked him. 
He's a talented man with a very large ego, not unheard of in American 
business and show business. And when you look at his accomplish - 
ments, maybe you can't blame him. He's just convinced he can do 
almost anything he sets out to do. And so far he's been right. 

Broadcasting Apr 30 1979 
25 



Media 

Ferris and 
Pertschuk wary 
of an overdose of 
regulatory reform 
Although both chairmen approve 
the thrust of pending legislation, 
they're concerned some provisions 
could produce more red tape 
rather than decreasing it 

The chairmen of the FCC and the Federal 
Trade Commission went to Capitol Hill 
last week to lend their support to pending 
legislation that is intended to improve 
planning and management of the regulato- 
ry process. 

Testifying before the Senate Committee 
on Governmental Affairs, the FCC's 
Charles Ferris and the FTC's Michael 
Pertschuk agreed that provisions con- 
tained in two pending regulatory reform 
bills would benefit federal agencies and 
the public. These provisions include im- 
proved analysis of the economic costs and 
benefits of federal agency rules, increased 
public participation in their formulation, 
better management of and reduction of 
delay in agency processes, regular review 
by agencies of their rules to eliminate 
those that are no longer needed, and 
reform of the administrative law judge 
selection process. 

The two men, who were joined on a 

panel by Susan King, chairman of the 
Consumer Product Safety Commission, 
did, however, express some concern about 
certain aspects of the bills. 

Mr. Pertschuk, for example, said that 
provisions requiring regulatory analyses 
will prove costly. "For the FTC, the sub- 
stantial money and staff time devoted to 
carrying out these analyses conscien- 
tiously will mean fewer resources devoted 
to law enforcement investigations, en- 
forcement of rules and orders, and eco- 
nomic studies not directly connected with 
a rulemaking," he said. 

Mr. Ferris expressed some reservations 
about the analyses as well. "The bills' re- 
quirements of initial and final agency 
regulatory analyses reflect the inherent 
difficulty in trying to make procedural 
reform achieve substantive regulatory 
reform," he said. "As drafted, these show- 
ings might well prevent the proliferation of 
unnecessarily burdensome rules -a good 
result. But they might also delay agencies 
in eliminating many currently unnecessary 
rules. In particular, they might retard the 
independent economic agencies, like the 
FCC, in our efforts to open formerly 
regulated markets to competition." 

Mr. Ferris, in outlining actions the FCC 
has taken recently, said the commission 
has tried to embody the provisions in both 
bills -one of which was introduced by the 
Carter administration. These actions in- 
clude a number of public outreach pro- 

grams, regularly published material de- 
signed to encourage public participation 
and a major effort to simplify rules. In ad- 
dition, he said, the commission is studying 
a program that would pay expenses for 
public participants who could add new data 
to selected informal rulemaking proceed- 
ings. 

Mr. Pertschuk said his agency has also 
taken actions to assist the business corn - 
munity and consumers. He said the FTC 
publishes a six -month agenda of con- 
templated rules and actions, it has worked 
with the administration's Regulatory 
Council to help assure against overlap and 
duplication with other agencies, and has 
encouraged public participation, chiefly 
through Magnuson -Moss Act funding. 

One of the biggest problems with the 
bills' existing provisions, Mr. Ferris said, 
is that they attempt to shape the results of 
actions in a wide variety of regulatory 
fields by across- the -board procedural 
remedies, rather than through an agency - 
by- agency examination. He said he 
realized the latter would be "a more 
painstaking method of reform," but it will 
ultimately be more effective because it will 
be tailored to each agency's needs. 

Mr. Pertschuk said one of his major con- 
cerns regarding regulatory reforms was im- 
plementation of the one -house veto in 
Congress. "No case has been made that 
we've abused the powers Congress has 
given us," he said, adding that oversight 
and appropriations committees, as well as 

the legislative veto, are actions that keep 
the agencies accountable to Congress. 

Mr. Ferris agreed on this point, noting 
that in the past few years, Congress has 
devoted increasingly more time to 
scrutinizing commission action. Mr. 
Pertschuk estimated he spent one -third of 
his time responding to inquiries generated 
by the oversight process. 

Both men also agreed that it is appropri- 
ate for the executive branch to publicly 
comment on proposed actions at any stage 
of the inquiry. Mr. Ferris said, for exam- 
ple, that the Commerce Department often 
files comments on FCC matters, and he 
had absolutely no objection. 

On the subject of agencies issuing over- 
lapping regulations, Mr. Ferris said it has 
not been a problem for the FCC, as its 
mandate is pretty clear. Mr. Pertschuk said 
this had been a problem in the past, but he 
believes the Regulatory Council can effec- 
tively alleviate this situation. In addition, 
Mr. Pertschuk said, passage of such a bill 
would probably require a doubling of staff 
economists to consider the impact of pro- 
posed rules. 

Both men applauded the thrust of the 
proposed reforms, but cautioned against 
the actions possibly going too far. Mr. 
Pertschuk urged the committee to recog- 
nize that "just as regulation has its limits, 
so does regulatory reform" He called the 
two bills "thoughtful, carefully crafted 
responses to well- documented problems. 
But other proposals," he added, "couched 
in the rhetoric of deregulation and reform, 
are devices that would impose new, 
unproductive costs, cause endless delay, 
and in general work to the benefit of those 
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in our society who now hold unfair advan- 
tage" He said he had in mind proposals 
that would require mammoth studies, or 
would undermine the rulemaking process 
through legislative veto mechanisms. 

Mr. Ferris, in his closing remarks, said: 
"We at the regulatory agencies have gotten 
the message, loud and clear, that reform is 
warranted. We have also learned from the 
regulatory reform movement that we need 
not always adopt a detailed rule to correct 
every perceived problem." He suggested 
that the committee follow his lead. "A 
detailed legislative prescription," for every 
regulatory reform problem "could, if not 
carefully crafted, create more bureaucracy 
and new hurdles to constructive agency ac- 
tions," he said. 

Off and running 
at record pace 
in first quarter 
ABC, Cox, Metromedia, Storer, 
Capcities and others report 
strong financial gains 

Broadcast -oriented companies are register- 
ing impressive gains in revenues and prof- 
its in the first quarter. 

ABC posted a record first quarter in 
both revenues and net income. Sales 
climbed to $451.6 million, an increase of 
9% over last year, while earnings from con- 
tinuing operations rose by 19% to $25.5 
million, equal to 91 cents per share. 

Leonard H. Goldenson, chairman, and 
Elton H. Rule, president, said the compa- 
ny's television and publishing operations 
"continued to set records in the quarter." 
They observed that the television network 
and the owned television station group 
showed increased revenues and profits 
despite substantially higher news costs at 
the network. 

"ABC Radio's revenues rose in the first 
quarter, but profits declined slightly due to 
the softness in the radio marketplace dur- 
ing the period and to competitive condi- 
tions in certain markets," they said. 

Cox Broadcasting rolled up a robust 40% 
increase in income before extraordinary 
earnings in the first three months, totaling 
$7,397,000, or $1.10 per share. Extraordi- 
nary earnings of $1,977,000, or 30 cents 
per share, represented a refund of invest- 
ment for tax credits on motion picture pro- 
duction costs for the years prior to 1968 
and related interest. 

Cox operating revenues for the 1979 
first quarter jumped by 19% to $55,802, -t 
000. Broadcasting revenue increased by 
13% over the 1978 first quarter, according 
to Clifford M. Kirtland Jr., president. He 
said both television and radio reported 
gains, with TV local and radio national ad- 
vertising showing particular strength. 

Revenues of Cox Cable Communica- 
tions moved up by 37 %, continuing to 
reflect pay -TV growth and the company's 
internal development and expansion pro- 
gram. Net income was said to be substan- 



TV's most ¡rnagìnatïve 
programming idea 

wins TV's most 
prestigious honor. 

Cartoon- ATorial, Newsweek Broadcasting's 
innovative and provocative news insert, has 
been given a coveted Peabody Award in the 
news category. 

Newsweek Broadcasting was cited for 
having "successfully translated the editorial 
cartoon from the newspaper page to the TV 
screen" and for having done it "with humor, 
style and meaning." 

Cartoon- A- Torial is drawn by 13 of the 
nation's leading cartoon journalists, animated 
by Hal Seeger Productions and sold through 

JWT Syndication. Currently, more than 45 TV 
stations feature it on news, magazine and public 
affairs programs. Newsweek Broadcasting 
produces five Cartoon -A Torials each week, 
running about 15 seconds each. 

For a cassette of a typical week of 
Cartoon -A- Torials, write or call Norm Varney, 
JWT Syndication, 420 Lexington Avenue, 
New York, N.Y. 10017 -(212) 867 -1000, or 
Bernie Shusman, Newsweek, 444 Madison 
Avenue, New York, N.Y. 10022- 
(212) 350 -2176. 

Produced by 
Newsweek Broadcasting 



Week's worth of earnings reports from stocks on Broadcasting s index 

Company Period/Ended Revenues 

Current and change 

Net 
Change Income 

% 

Change 
Per 

Share Revenues 

Year earlier 

Net 
Income 

Per 
Share 

ABC 3 mo. 3/31 5451.607.000 +8.8 525.467,000 +11.2 5.91 5415,145,000 522,903,000 5.84 

Capital Cities 3 mo. 3/31 39,795,000 +12.8 11.970.000 +11.3 .B7 79,655.000 10.707,000 .75 

Chris-Craft. 6 mo. 2/28 50.574.000 +26.6 3,920,000 +45.9 .94 39,946.000 2,687.000 .49 

Cox Broadcasting 3 mo. 3/31 55,802,000 +19.2 9.374.000 +77.1 1.40 46,815,000 5,292,000 .79 

Gannett Year 12/31/78 690,128200 +23.7 83,104,400 +19.7 3.10 557,908,200 69,415,700 2.60 

General Instrument Year 2/28 550.648,002 +9.5 34,085.522 +40.2 4.22 502.848.173 24.315,819 3.03 

General Tire g Rubber 3 mo. 2/28 519,061.000 +18.0 12,491,000 -33.1 .53 447.591,000 18.675,000 .80 

Harris 9 mo. 3/31 708.899,000 +14.7 44.194.000 +20.5 1.72 617.872.000 36.690.000 1.49 

Marte -Hanks 3 mo. 3/31 51,393.000 +33.7 3,131,000 +14.2 .34 38.434.000 2,742,000 .30 

McGraw -Hill 3 mo. 3/31 174,092.000 +13.3 13.250.000 +25.7 .53 153,584,000 10.534,000 .43 

Metromedia 3 mo. 3/31 95.343.000 +18.3 6,883,000 +8.2 1.50 80.613,000 6,361,000 1.05 

Movielab Inc. Year 12/30/78 29.370.801 +6.5 1,212.393 +32.9 .83 27,577.746 912,622 .64 

Multimedia 3 mo. 3/31 26,986.279 +17.1 3,249,428 +16.5 .49 23,056.774 2,788.893 .42 

A.C. Nielsen 8 mo. 2/28 187,544.000 +22.7 12,451,000 +7.6 1.13 152.826.000 11,568.000 1.05 

Outlet Co. Year 1/31 307,096,000 +24.0 10,03B.000 +5.6 .3.68 247.561.000 9.502.000 3.93 

Rockwell 6 me. 3/31 2.981,100.000 +17.0 129,600,000 +55.0 3.66 2,548,400,000 83,600,000 2.38 

Schering- Plough Year 12/31/78 1.082,493,000 +15.1 193,629,000 +16.2 3.62 940.859.000 166.652,000 3.08 

Storer Broadcasting 3 mo. 3/31 36,100,000 +21.3 3.252.000 +39.4 .59 29,765,000 2,333,000 .44 

J. Walter Thompson 3 mo. 3/31 51.538.000 +17.1 690,000 +28.5 .23 43.998.000 537.000 .18 

Time 3 mo. 3/31 536.090,000 +56.9 26,608.000 +24.0 .95 343,455,000 21,433,000 1.00 

United Cable Television 9 mo. 2/28 21.539,000 +37.8 2,573,000 +83.4 1.26 15.628.000 1.403,000 .73 

Viacom 3 mo. 3/31 24,700.000 +36.5 1,907,000 +22.6 .50 18,097,000 1.556900 .41 

Wometco 3 mo. 3/24 63,953,000 +14.0 3,398.000 +22.5 .40 56.104.000 2,775.000 .33 

tially higher than in the 1978 first period. 
It was also a record first quarter in 

revenues for Metromedia. Sales were 
$95,343,000, an 18% increase over the 
1978 period. Operating income was 
boosted by 22% to $17,040,000, while net 
income was up 8% to $6,883,000, equal to 
$1.50 per share. 

John Kluge, chairman and president of 
Metromedia, said broadcasting was a sub- 
stantial contributor to sales and profits: 
$37,313,000 in revenues, up from 
$31,478,000 in the 1978 period, and 
$6,760,000 in operating income, as com- 
pared with $5,290,000 last year. 

Storer Broadcasting posted a 38% in- 
crease in net income for the first quarter 
totaling $3,252,000, equal to 64 cents per 
share. Revenues were up 21%, $36,100,- 
000. 

Pre -tax profits from Storer's broadcast 
stations led those of all other operations, 
aggregating $5,357,000, followed by cable 
TV, $2,175,000 and other broadcast -re- 
lated items, $362,000. CATV profit 
showed the largest percentage gain, up 
58 %, while broadcast increased by 20%. 

Capital Cities Communications Inc.'s 
net income for the first quarter rose by 
12% to $11,970,000, despite the losses in- 
curred at the Wilkes -Barre (Pa.) Times - 

Leader, which has been publishing under 
strike conditions since October 1978. In 
the first quarter the newspaper's operating 
loss was about $1.2 million, compared 
with a $1.8 million loss in the fourth 
quarter of 1978. 

Thomas Murphy, chairman, said earn- 
ings per share in the first quarter were up 
16% to 87 cents and net revenues were 
$89,795,000, a 13% rise over the 1978 
quarter. 

Meredith Corp. turned in a 10.1% gain 
in net income for the third quarter ended 
March 31, amounting to $4,780,000, 

while revenues reached $83,571,000, as 
against $77,030,000 last year. 

Robert A. Burnett, Meredith president, 
said the improvement in revenues and 
profits resulted primarily from the maga- 
zine and printing operations. He reported 
that Meredith's Broadcast Group produced 
a slight gain in the third quarter, which in- 
cluded for the first time the results of 
WPCH(FM) Atlanta and WPGH -TV Pitts- 
burgh. Mr. Burnett said broadcasting 
showed a minor slowdown in sales im- 
provement compared to the first two quar- 
ters of the fiscal year and incurred high 
promotion and programing costs to 
upgrade the Pittsburgh operation. 

Time Inc. had record first -quarter earn- 
ings of $26,608,000, up 24% over 1978. 
Revenues jumped by 56% to $536,090,- 
000. 

James R. Shepley, Time president, said 
that in the Video Group, American Televi- 
sion & Communications Corp., now the 
nation's second largest cable operator. 
"should become number one in the not 
too distant future." He added that the 
number of cable systems served by Home 
Box Office Inc., a Time pay cable organiza- 
tion, grew from 745 last December to 911 
at the end of March. 

McGraw -Hill Inc. reported that first - 
quarter net income totaled $13,250,000, 
an increase of 26% over last year, while 
revenues were up 13% to $174,072,000. 
Harold W. McGraw Jr., chairman and 
president, said the gains in the first quarter 
by the broadcasting and publications com- 
panies and Standard & Poor's were "par- 
ticularly impressive." 

Viacom International showed an in- 
crease in revenues in the first quarter to 
$24.7 million from $18,097,000. Net in- 
come before an extraordinary gain 
amounted to $1,907,000, a 23% increase 
over 1978. Earnings per share in the first 
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quarter were 50 cents per share, compared 
with 41 cents last year, and the extraordi- 
nary gain (the sale of a 50% undivided in- 
terest in Showtime Inc.) resulted in addi- 
tional per share earnings of 54 cents for 
the first quarter. 

J. Walter Thompson Co. weighed in 
with revenues of $51.5 million in the first 
quarter, a 17.1% gain over 1978. Net in- 
come climbed by 28.5% to $690,000 (23 
cents per share), compared with $537,000 
(18 cents per share) in the 1978 period. 

Getting down 
to the rewrite 
nitty gritty 
Hearings open in both houses 
on the various revisions, with 
Senate working on common 
carriers and getting assurances 
of cooperation from AT &T 
which may mean that passage 
is not too far away 

Hearings on the Communications Act 
revision bills began in both the House and 
Senate last week with principals on both 
sides saying they plan to move their bills, 
even get them through their full houses, 
this year. 

In the House Communications Sub- 
committee, where hearings began on the 
international telecommunications por- 
tions of the new rewrite, H.R. 3333, 
Chairman Lionel Van Deerlin (D- Calif.) 
announced that he plans to see his hear- 
ings completed in June and the subcom- 
mittee in mark -up after the July 4 recess. 
In the Senate, a subcommittee spokesman 
said it is not yet clear how long hearings 
will last, but that Communications Sub- 



committee Chairman Ernest Hollings (D- 
S.C.) plans to have a bill marked up, possi- 
bly passed by the Senate, this year. 

There are two bills before the Senate 
subcommittee, S. 611 by Senator Hollings 
and S. 622 by Senators Barry Goldwater 
(R- Ariz.) and Harrison Schmitt (R- 
N.M.), which Senator Hollings called 
"separate but essentially compatible." It 
was on the differences between the mea- 
sures that Senator Goldwater dwelled, 
however, noting particularly the divergent 
approaches to a license fee. Senator Gold- 
water strongly opposes the spectrum use 
fee proposed in both S. 611 and H.R. 3333 
and last Tuesday inserted in the hearing 
record a study done by the Library of Con- 
gress's Congressional Research Service 
which casts doubts on the legality of any 
fees that would charge spectrum users 
more than the cost of regulation (see sto- 
ry, page 29). On the other hand the analy- 
sis, done at Mr. Goldwater's request, 
found no fault with his bill's cost -of- 
regulation fee, which is the least expensive 
of the proposed fees as they affect broad- 
casters. 

The co- sponsor of S. 622, Senator 
Schmitt, stressed his feeling that telecom- 
munications businesses should be 
deregulated as much as possible to give 
them free reign in the marketplace. He 
mentioned radio specifically, saying it is as 
ripe for total deregulation. Television 
would "probably not be far behind, he 
said, but it is clearly a more complicated 
process" 

The Senate hearings heard from com- 
mon carrier representatives all week, 
among whom were some cable television 
operators. S. 611 places cable in both its 
common carrier and broadcast sections. It 
provides that cable systems offering 
monopoly telecommunications services be 
regulated as common carriers. Under the 
bill, common carriers that get into com- 
petitive services, such as television 
transmission, would have to provide ac- 
cess to other carriers. They could not be 
both programer and owner of the cable fa- 
cilities. 

Those provisions are not to the liking of 
the cable industry, whose spokesman last 
week argued for as much deregulation as 

possible. Richard Loftus of AmVideo 
Corp., Wellesley Hills, Mass., argued that 
cable is not like a common carrier. "I am 
not as much a facilities business as I look 
upon myself as a service business," he 
said. When questioned by Senator Holl- 
ings about cable's monopoly franchise in 
an area, Mr. Loftus replied with the 
analogy, "I may be the only ... mall in the 
area, but I'm not the only store." He said 
cable's entertainment and information 
services have to compete for viewer atten- 
tion with broadcast television, movie 
theaters, pay television and video 
cassettes. 

He argued for the maintenance of what 
he called a "two wire" principle -one for 
the local telephone company, the other for 
the cable system. 

Among the first week's Senate wit- 
nesses was also a representative of a multi - 
point distribution service, Don Franco, 
president of Microband Corp. of America, 

Rewrite who? While Congress contemplates the Communications Act rewrite's proposal 
to lengthen TV license terms and ultimately make them indefinite, respondents to a survey 
in Los Angeles indicated overwhelming support for retaining periodic evaluations of broad- 
casters on the basis of their service to the public. A survey of 240 Los Angeles residents by 
the Center for Communications Policy Research at the University of Southern California 
found that 76% strongly agreed, and 17% mildly agreed that there should be regular 
evaluation of licensees. In response to other questions, 92% said renewal applicants 
should be judged on how well they have served public needs: 90% favored maintenance of 
a public interest standard: 55% favored requiring broadcasters to pay fees. The same 
survey showed, however, that only a minority of the respondents. 14 %, knew that Congress 
is currently considering bills to revise or rewrite the Communications Act. 

Two other surveys are under way by the center, which is part of the Annenberg School of 
Communications, one on consumer use of telecommunications services such as pay 
television, superstations, and automated information channels, the other on the response 
of creators, producers and distributors to new technological developments in telecom- 
munications. All the studies are part of a three -year research program. "Media '90," which is 
investigating the impact of new telecommunications technology in the home. 

who urged additional safeguards be added 
to the Hollings bill to protect MDS 
systems from "predatory practices" of 
larger carriers. Although MDS is iden- 
tified primarily with pay television pro- 
graming, it is moving increasingly into the 
business communications market, he said. 

Mr. Franco opposed the proposed 
spectrum fee, calling it a "regressive tax 
which unreasonably discriminates against 
small businesses as well as carriers to the 
benefit of broadcasters, and discourages 
the provision of new services." 

Senator Hollings was obviously pleased 
at the presentation of AT &T, represented 
by its chairman, Charles Brown. While 
making clear that the Bell system has 
several objections to the Communications 
Act revision, Mr. Brown stressed the com- 
pany's "willingness and resolve to work 
toward the basic goals [of increased com- 
petition) set forth in the legislation." 
Where only two years ago AT &T was 
pushing for legislation to restrict competi- 
tion in the telephone terminal manufac- 
turing and intercity business communica- 
tions markets, Mr. Brown said AT &T now 
welcomes competition in those areas as 
provided for under the Hollings bill. 

It is largely AT &T's cooperative de- 
meanor that leads the authors of both the 
House and Senate bills to believe that 
early passage of their measures is possible. 

Van Deerlin and 
Hollings fees are 
faulted in study 
Goldwater ordered 
Congressional Research Service 
says H.R. 3333 would charge more 
than cost of regulation and could 
run counter to First Amendment, 
and S. 111 Improperly assumes 
government owns radio spectrum; 
S. 222 has no such problems 

The spectrum fee may be the way to make 
broadcast deregulation politically palata- 
ble, but, says a new congressional staff 
study, it may also be illegal. 

The study, by the Congressional Re- 
search Service of the Library of Congress, 

Broadcasting Apr 30 1979 
29 

of the fee proposals in the three Com- 
munications Act revision bills, says that S. 

611 and H.R. 3333, the bills by Senate 
Communications Subcommittee Chair- 
man Ernest Hollings (D -S.C.) and his 
counterpart in the House, Representative 
Lionel Van Deerlin (D- Calif.), raise legal 
problems because they would attempt to 
charge spectrum users more than the costs 
of regulation. "We discern no legal prob- 
lems" with S. 622, Senator Barry Gold - 
water's (R- Ariz.) bill, it says. It was Sena- 
tor Goldwater, an ardent opponent of any 
spectrum -use fee, who ordered the study. 

According to its arguments, the analogy 
used by the authors of S. 611 and H.R. 
3333 comparing the fee to a charge for 
government timber, land or minerals is not 
valid. Land charges involve property 
owned by the government; electromag- 
netic spectrum fees do not, it says. 

The study says there is no precedent es- 
tablishing government ownership of the 
spectrum. Congress in fact specifically re- 
jected the idea of an ownership right to the 
airwaves in the original Radio Act of 1927, 
the report says. The provision over which 
the ownership right debate took place was 
included in the Communications Act of 
1934, the act currently in force. 

The analysis quotes the Radio Act's 
chief sponsor, Senator Clarence Dill (D- 
Wash.), as saying: "The government does 
not own the frequencies as we call them, 
or the use of frequencies. It only possesses 
the right to regulate the apparatus, and 
that right is obtained from the provision of 
the Constitution which gives Congress the 
power to regulate interstate commerce" 

The Goldwater bill, which bases its fee 
only the costs of regulation, is by far the 
cheapest of the three measures for 
spectrum users. According to figures re- 
leased two weeks ago it would result in 
only a $7.4- million charge against the en- 
tire broadcasting industry if applied this 
year. Estimates of the total fee under S. 

611 center on $80 million. H.R. 3333 anti- 
cipates that broadcasters would pay $150 
million. 

The study raises several questions about 
both S. 611 and H.R. 3333. It says the con- 
cept in S. 611 may be a tax and as such 
may run into problems with the First 
Amendment. Would it restrict First 
Amendment rights, for example, by pre- 



venting would -be broadcasters from using 
available frequencies? it asks. 

The fee in H.R. 3333, being based on 
broadcast revenues, "meets the classic 
definition of a tax," it argues, and when 
applied to media with First Amendment 
protections "may be of doubtful validity." 

On the other hand, it says, since H.R. 
3333 completely supplants the existing 
law, it might be interpreted to establish for 
the first time a property right that allows 
the government to charge a fee like the 
grazing fee. But new problems arise if this 
is the case, it says. "Could claiming a 

property right in the use of the ether result 
in other countries' not only following suit, 
and charging exhorbitant fees for our inci- 
dental use, but also lead to claiming 
airspace ownership (where our satellites 
are located) ?" 

Distress sales 
must be priced 
below the market, 
says the FCC 
Commission won't say what 
the difference should be, 
but in ruling on WAEO -TV, 
word used is `substantial' 

The FCC has decided to use "fair market 
value" as the benchmark to determine 
whether a proposed price for a station 
would qualify as a "distress sale" price 
under one commission technique to facili- 
tate the entrance of minorities into broad- 
cast ownership. 

The commission detailed its rationale of 
determining the acceptance of "a distress 
sale price ' in an order approving the sale 
of former Congressman Alvin E. 
O'Konski's WAEO -TV (ch. 12) 
Rhinelander, Wis., to Seaway Com- 
munications Inc., a Chicago -based compa- 
ny which is 100% black owned (BROAD- 
CASTING, April 16). The station is an NBC 
affiliate. 

The sale was the first granted under the 
policy, adopted a year ago, which permits 
broadcasters facing license -revocation or 
license -renewal hearings to dispose of 
their properties to applicants with signifi- 
cant minority ownership interests (BROAD- 
CASTING, May 22, 1978). The transfers 
must occur before the hearings all started. 

The WAEO -TV renewal was set for hear- 
ing in 1977 on issues involving allegations 
of logging violations, fraudulent billing 
and misrepresentation. The proceeding 
has been in abeyance since July 20, 1977. 

The commission used the order approv- 
ing the sale to provide more explicit guid- 
ance as to how it will determine whether a 
price meets the distress sale standard. Un- 
til now, it had said only that a station could 
be sold for somewhat more than the seller 
could realize for the facilities after losing 
its license. 

"The most satisfactory method of deter- 
mining whether a proposed station sale 

price may be regarded as a `distress price' 
is simply to compare the price against the 
assessed fair market value of the station as 
a going concern," the commission said. It 
defined fair- market value as the price at 
which the licensee could sell the station if 
the license were not in jeopardy. 

However, the commission does not get 
more specific from that point on. It said 
only that the "contract price should fall 
below the fair market value by a substan- 
tial margin in order to be considered a 

legitimate 'distress' price. 
"Calculating allowable distress price 

levels as a function of fair market value," 
the commission said, will allow it to strike 
balance between two competing interests. 
One interest is of increased minority par- 
ticipation in broadcasting and reduced pro- 
cedural burdens in hearing; the other in- 
volves the need to provide deterrents to 
licensee misconduct. 

Furthermore, the commission said, the 
fair market value approach "establishes a 

standard which is simple, direct, and un- 
derstandable." 

One quirk in the WAEO -TV case is that 
one professional appraisal submitted to 
the commission estimated that the physi- 
cal facilities of the station could be sold for 
$1,861,572, while the station's fair market 
value as a "going concern" is substantially 
less- $1,500,000. 

The "distress sale" price approved by 
the commission was $912,588, although 
the real net price was said to be only 
$807,183, since $105,405 in liquid assets 
will be transferred to Seaway at closing. 
The net amount represents about 54% of 
the assessed fair market value. 

"We are satisfied that the net proposed 
sale price of the station is indeed a 'dis- 
tress' price, as it falls short of the fair mar- 
ket value by a margin which we regard as 
substantial," the commission said. 

NAB asks FCC 
to toughen 
petition to deny 
procedures 
The National Association of Broadcasters 
has petitioned the FCC to initiate a 

rulemaking aimed at tightening up pro- 
cedures to determine whether petitioners 
to deny renewal or assignment applica- 
tions meet the standards required by law. It 
also asked the commission to develop an 
expedited procedure under which appli- 
cants may challenge petitioners to deny to 
meet those standards. 

NAB said that the commission has 
acknowledged that petitions to deny that 
are "spurious" or "seriously ... defec- 
tive" may cause significant delays and bur- 
dens to licensees and the staff. Yet, it said, 
"the statutory mandates" involved "are 
routinely ignored by the commission" as 
well as petitioners to deny. 

The provision of the statute cited by 
NAB requires that petitions to deny "con- 
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Cetec's 
Men -on -the Spot 
are ready 
to serve you now! 

Jim Boldebook 
RFD #3, Gorham, Maine 04038 
(207) 929 -6736 
New York, Six New England States 

Gene Bidun 
P.O. Box 861, Columbia, 
Maryland 21044 
(301) 992 -4444 
Pennsylvania, West Virginia, 
Maryland, Delaware, New Jersey 

Bob Dix 
P.O. Box 31, Marion, Virginia 24354 
(703) 783 -2001 
Virginia, North and South Carolina, 
Kentucky, Tennessee, Georgia, 
Florida, Alabama, Mississippi 

Dave Hill 
7641 19 Mile Road, Sterling Heights, 
Michigan 48077 (313) 739 -7020 
Illinois, Indiana, Ohio, Michigan 

Tom Copeland 
10523 Maplegrove, Dallas, 
Texas 75218 
(214) 328 -4944 
Arkansas, Louisiana, most of Texas 

Mike Shafer 
P.O. Box 2537, Grand Junction 
Colorado 81501 (303) 243 -5373 
Colorado, Kansas, Oklahoma, 
Texas Panhandle, New Mexico, 
Arizona, Utah, Idaho, Montana, 
Wyoming, North and South Dakota, 
Nebraska 

Fred Harkness 
3123 56th St. N.W. #14, Gig Harbor 
Washington 98335 (206) 858 -9294 
Washington, Oregon, Northern 
California, Northern Nevada, Alaska 

Dale Tucker 
8398 139th Court, Apple Valley, 
Minnesota 55124 (612) 432 -2800 
Minnesota, Wisconsin, Iowa, 
Missouri 

Jerry Clements 
1110 Mark Avenue, Carpinteria, 
California 93013 (805) 684 -7686 
Southern California, Southern 
Nevada, Hawaii 

e 
Cetec Broadcast Group 
1110 Mark Avenue, Carpinteria, 
California 93013 



a $219.79/mo: 
Our famous Centurion I I stereo console 
is famous for high quality at a modest price 
This is the all -pro Centurion Il deluxe studio 
console, big and dependable, noiseless and 
very flexible. And of course when AM stereo 
arrives, you're ready. 

Eight mixers and 24 inputs are standard, 
but you can go to 12 mixers and 36 inputs, one 
module at a time. Each module is switch - 
selectable for mic or line -level input. 

The construction is heavy -duty, the elec- 
tronics are solid -state and modular. No cross- 
talk in any operational mode. 

Newly designed power supply is rugged, 
solid- state, and highly reliable. All five meters 
are lighted for easier reading. You can choose 

either slide -type or precision rotary attenuators. 
Equalizer and digital clock are the only add -on 
options- everything else is standard. 

Centurion Il is at the top of the line among 
stereo consoles, but not close to the top in 

pricing. And thanks to our new and much 
larger manufacturing center and expanded 
production team, we can offer very prompt 
delivery -and many years of outstanding 
performance. 

For complete specs and special features, 
call your Cetec Man on the Spot, listed on the 
opposite page. 

`$219.79 per month for 60 months. Full standard purchase price 
is $7850. (Lease /purchase monthly rate based on approval 
by qualified lender.) 

Cetec Broadcast Group 
1110 Mark Avenue, Carpinteria, California 93013 (805) 684 -7686 
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tain specific allegations of fact sufficient to 
show that the petitioner is a party in in- 
terest and that a grant of the application 
would be prima facie inconsistent with" 
the public interest. 

NAB said the commission should adopt 
guidelines and procedures to assure com- 
pliance with that provision. Such an ac 
tion, it said would make for more efficient 
use of the commission's resources by 
"discouraging spurious or defective plead- 
ings." 

Among its recommendations, NAB 
calls for a sharper distinction between peti- 
tions to deny and informal objections (and 
the commission should consider defective 
petitions as informal objections "only to 
the extent they raise substantial and 
material questions of fact and by stating 
what those questions are "), standards for 
determining what constitutes standing as 
"a party in interest " and a limitation on 
the number of pages that a petition to 
deny may contain. 

As for the expedited procedure it calls 
for, NAB said that in permitting renewal or 
assignment applicants to raise preliminary 
objections to a petition, the commission 
would avoid wasteful activity, add a degree 
of certainty to its procedures and lower the 
cost of participating in renewal and 
transfer proceedings. 

Under NAB's proposal, the objections 
would be raised within, say, 10 days of the 
filing of a petition, and would be based on 
the alleged failure of the petitioner to com- 
ply with the standards called for in the law. 

Changing 5 Hands 
The beginning and the end of station transfers: 
from proposal by principals to approval by FCC 

Proposed 

KODA -FM Houston: Sold by Taft Broad- 
casting Corp. to Westinghouse Broadcast- 
ing Co. for $6.1 million, less sale price of 
KODA(AM) which Taft must reach agree- 
ment to sell to unrelated buyer before FM 
deal can be consummated ( "Closed Cir- 
cuit," Jan. 1). Deal also includes $700,000 
for consultancy agreement with Paul E. 
Taft who with family owns seller. Tafts also 
own 85% of WNNE -TV Hanover, N.H., and 
41 %6 of KMZK(AM) Fort Worth. 
Westinghouse Broadcasting owns seven 
AM's, two FM's and five VHF TV's. It is 
subsidiary of Westinghouse Electric Co. 
KODA -FM is on 99.1 mhz with 97 kw and 
antenna 790 feet above average terrain. 

WMIL(FM) Waukesha, Wis.: Sold by 
Stebbins Communications Inc. to WMIL 
Inc. for $1,590,000. Seller is owned by M. 
Earlene Stebbins (51%) and her son, Paul 
(49%). They have no other broadcast in- 
terests. Earlier deal to sell station to Darrel 
Peters Productions Inc. was never con- 
summated. Buyer is subsidiary of The 

FEATURED BY 
AMERICA'S OUTSTANDING 
MEDIA BROKER 

Midwest FM 
Single Station Market 

$390,000 

Combined operation, absentee owned with 
proven potential for owner- operator. Class A 
facility with real estate included. Terms 
available. 

BLACKBURN &COMPANY,INC. 

RADIO N CAP/ NEWSPAPER BROKERS / NEGOTIATIONS FINANCING APPRAISALS 

WASHINGTON, D.C. CHICAGO 60601 ATLANTA 30361 BEVERLY HILLS 60212 
20006 333 N. Michigan Ave. 400 Colony Square 9465 Wilshire Blvd. 
1725 K Street, N.W. (312) 346.6460 (404) 892.4655 (213) 274 4151 
(202) 331 -9270 
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Charter Co., Jacksonville, Fla.- based, 
publicly owned oil corporation with hold- 
ings in magazine publishing (Ladies' 
Home Journal, Redbook, Sport and 15 
others), insurance, and real estate. Its 
broadcast interests include KceQ(FM) San 
Diego, WMJX(FM) Miami, WDRQ(FM) 
Detroit, KsLQ(FM) St. Louis and 
WOKY(AM) Milwaukee. Raymond K. 
Mason is president and chairman; Fred C. 
Danneman is president of the com- 
munications division. WMIL is on 106.1 
mhz with 19.5 kw and antenna 180 feet 
above average terrain. 

KLOM(AM)- KLPC -FM Lompoc, Calif.: 
Sold by Robert D. Janecek and his wife, 
Mary Anne, to D 'n' T Broadcasting Inc. 
for $1 million. Sellers have no other broad- 
cast interests. Buyer is principally owned 
by Richard N. Savage and his wife, Tanya. 
Mr. Savage is vice president, network ser- 
vices and affiliate planning, ABC -TV. Mrs. 
Savage is real estate broker in Darien, 
Conn. KLOM is 1 kw daytimer on 1330 
khz. KLPC -FM is on 92.7 mhz with 550 w 
and antenna 710 feet above average ter- 
rain. Broker: Chapman Associates. 

WBSR(AM) Pensacola, Fla.: Sold by 
Mooney Broadcasting Corp. to H. D. 
(Bud) Neuwirth for $990,000. Seller is 
publicly owned corporation; George P. 

Mooney is president and principal owner. 
It also owns WERC(AM)- WKXX(FM) Bir- 
mingham, Ala.; WBYQ(FM) Hendersonville 
and WMAK(FM) Nashville, both Ten- 
nessee, and wuNA(AM) San Juan, P.R. Mr. 
Neuwirth is one -time executive with 
Metromedia Inc. and owner of WFEA(AM) 
Manchester, N.H. WBSR is on 1450 khz 
with 1 kw day and 250 w night. Broker: 
Milton Q. Ford & Associates. 

WJNJ -FM Atlantic Beach, Fla.: Sold by 
WKTX Inc. to WAOK Inc. for $920,000. 
Seller is principally owned by Investment 
Diversified Inc. (44%) and William 
Bivens, Jack Donnell and Gerald Brown 
(18% each). Investment Diversified is in- 
vestment firm headed by Joseph E. Walle, 
chairman of United Fire Insurance of 
Chicago. Messrs. Bivens, Donnell and 
Brown are executives at station and at co- 
owned WJNJ(AM). Buyer is owned by 
Broadcast Enterprises Network Inc., prin- 
cipally owned (50.5 %) by Ragan A. Henry. 
Broadcast Enterprises, through various 
subsidiaries, owns WAOK(AM) Atlanta; 
wolv(AM) Charlotte, N.C.; WTAN(AM)- 
WOKF(FM) Clearwater, Fla., and wcIN(AM) 
Cincinnati, and 25% of woKv(AM) 
Hamilton, Ohio. It has purchased, subject 
to FCC approval, WSB -FM Atlanta; 
WMJX(AM) Miami; WPDQ(AM) Jackson- 
ville, Fla., and 65% of WHEC -TV Rochester, 
N.Y. WJNJ -FM is on 104.9 mhz with 3 kw 
(CP pending for 100 kw) and antenna 285 

1 



feet above average terrain. Broker: Milton 
Q. Ford & Associates. 

KBLW -AM -FM Logan, Utah: Sold by 
Glacus G. Merrill and family to KWLW 
Broadcasting Co. for $470,000. Sellers 
have no other broadcast interests. Buyer is 
owned by Marvin K. Frandsen (80%) and 
Jack S. Paige and W. R. Twining (10% 
each). Mr. Frandsen and his wife, Patricia, 
own 80% of KSKI(AM) Hailcy- KSKI -FM Sun 
Valley, and KBLI -AM -FM Blackfoot, all 
Idaho. He is also owner of KWRO(AM) Co- 
quille, Ore. Mr. Twining, of Bellevue, 
Wash., is media broker. Mr. Paige is retired 
executive vice president of regional Inter- 
mountain Network based in Salt Lake 
City. KBLW(AM) is on 1390 khz with 5 kw 
day and 500 w night. KBLW -FM is on 92.9 
mhz with 29.5 kw and antenna 716 feet 
above average terrain. 

WFPA(AM) Fort Payne, Ala.: Sold by 
Robert H. Johnson and his wife and 
daughter to C. Albert Dick and his son, 
James A. (50% each) for $360,000. Sellers 
have no other broadcast interests. C. 
Albert Dick is broadcast and real estate 
broker in Chattanooga and half owner of 
WKYV(FM) Vicksburg, Miss. His son is 
Chattanooga dentist. WFPA is on 1400 khz 
with 1 kw day and 250 w night. 

WQTY(AM) Montgomery, Fla.: Sold by 
Alabama Radio Corp. to Amendment One 
Inc. for $275,000. Seller is subsidiary of 
Great Lakes Broadcasting Co., owned by 
Carl M. Adams who also owns KNCY -AM- 
FM Nebraska City, Neb., and 90% of KLUR- 
FM Wichita Falls, Kan. Buyer is principally 
owned by Joseph B. Lewis (42.52%) and 
his wife, Gladys (42.35%). Mr. Lewis is 
president and 10% owner of Alabama 
radio network, where Mrs. Lewis is assis- 
tant manager. WQTY is 5 kw daytimer on 
1000 khz. 

WGOS(AM) High Point, N.C.: Sold by 
Datronics Inc. to Ritchy Broadcasting Co. 
for $210,000. Seller is owned equally by 
Lowell Davey, his wife, Georgeanna; his 
brother, Keith, and Keith Davey's wife, 
Yvonne. They also own WYFI(AM) Nor- 
folk, Va.; WHPE(FM) High Point, and 
WAVO(AM) Decatur, Ga. Buyer is owned by 
Simon P. Ritchy of Greensboro, N.C., 
retailer of stereo equipment and principal 
owner of discotheque in Greensboro. 
WGOS is 1 kw daytimer on 1070 khz. 

Other proposed station sales include: 
KBFE(AM) Casa Grande, Ariz.; WJCM(AM) 
Sebring, Fla.; wJJc(AM) Commerce, Ga.; 
WKDJ(AM) Winchester, Ky., and KTEO(AM)- 
KWLW(FM) San Angelo, Tex. (see "For the 
Record," page 57). 

Approved 
KFVS -TV Cape Girardeau, Mo.: Sold by 

Hirsch Broadcasting Co. to American 
Hirsch Broadcasting Co. for $22,235,984. 
Seller is owned by Oscar C. Hirsch 
(62.27%) and family. Hirsch children also 
own KFVS(AM) Cape Girardeau (BROAD- 
CASTING, April 23) and WHCO(AM) Sparta, 
Ill. Buyer is subsidiary of American 
Family Life, publicly traded, Columbus, 
Ga. -based holding company of American 

Life Assurance Co. John Amos is presi- 
dent and chairman. It owns WYEA -TV Co- 
lumbus and WAFF(TV) Huntsville, Ala., 
and has purchased, subject to FCC ap- 
proval, wroc -rV Savannah, Ga. KFvs -Tv is 
CBS -TV affiliate on channel 12 with 288 
kw visual, 57.5 kw aural and antenna 
2,000 feet above average terrain. 

WTAX(AM)- WDBR(FM) Springfield, Ill.: 
Sold by Sangamon Broadcasting Co. to 
Sentry Broadcasting Inc. for $2,790,000. 
Seller is owned by Shelby T. Harbison 
(32.5 %), president and general manager 
of stations, Robert V. Prather (25%), Dr. 
Noah Dixon (17.5%) and four others. 
Group also owns WDAN(AM) -WDNL(FM) 
Danville, Ill. Buyer is division of Sentry 
Insurance Co. of Wisconsin. It also owns 
WXYQ(AM)- WSPT(FM) Stevens Point, 
WRJN(AM) Racine and WBIZ -AM -FM Eau 
Claire, all Wisconsin. John W. Joanis is 
chairman of Sentry Insurance and Donald 
M. Colby is president of broadcasting divi- 
sion. W IAx is on 1240 khz with 1 kw day 
and 250 w night. WDBR is on 103.7 mhz 
with 19 kw and antenna 320 feet above 
average terrain. 

KBA for Wasilewski; 
O'Shaughnessy for Hensel 

The Kentucky Broadcasters Association, 
disturbed by calls from a retired National 
Association of Broadcasters board mem- 
ber for the NAB president's ouster, has 

passed a resolution endorsing Vincent 
Wasilewski "I00/o." 

The association's resolution, passed 
April 20, says NAB has grown into "the 
nation's largest and most effective trade 
association" under Mr. Wasilewski's 
leadership and has "amassed one of the 
finest and most capable staffs in its histo- 
ry." Remarks by "the dissenter," it says, 
"could have an adverse effect on the rank 
and file broadcasters throughout the na- 
tion and tend to create an image of dissen- 
sion and lack of total harmony within the 
minds of said broadcasters." 

The resolution is in reaction to state- 
ments of Bill Sims of Wycom Corp., 
Laramie, Wyo., whose term on the radio 
board expired last month, and who has 
urged Mr. Wasilewski's replacement with 
an individual who is more "charismatic ... 
ingenious," who can put NAB more on 
the "offensive" (BROADCASTING, March 
26). 

In another intramural fight at NAB last 
week, this one involving one board mem- 
ber calling for another's resignation, third 
party William O'Shaughnessy of 
WVOX(AM) -WRTN(FM) New Rochelle, N.Y., 
rode to the rescue of radio board member 
Len Hensel, WSM -AM -FM Nashville, saying 
there is nothing wrong with Mr. Hensel's 
involvement in the clear -channel con- 
troversy. Mr. Hensel, who has spearheaded 
a massive letter- writing campaign aimed at 
the FCC, Congress and the press to stop 
the FCC's proposed clear- channel rule, 
came under attack from fellow NAB radio 
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board member Wally Nelskog of KIXI -AM- 
FM Seattle two weeks ago for "conflict of 
interest" on the board. 

Mr. O'Shaughnessy, also a radio board 
member, circulated a letter last week argu- 
ing that Mr. Hensel has never been known 
to "pull any punches or to overlook the in- 
terests of any segment of our industry for 
the benefit of his own purse ... I believe 
he's able to conduct himself with fairness 
and objectivity." 

Wometco signs deal for 
pay TV with challenger 
for San Francisco UHF 
Wometco Enterprises Inc., a Miami -based 
group broadcaster involved in over- the -air 
pay television, has entered into a subscrip- 
tion television agreement with K &L Com- 
munications Inc., a competing applicant 
for channel 26 in San Francisco. The chan- 
nel has been occupied since September 
1976 by KTSF -TV, which has an STV agree- 
ment of its own with a Wometco competi- 
tor, Pay TV Corp. 

The Wometco -K &L agreement is condi- 
tioned on K &L acquiring the channel. 
K &L filed its competing application Nov. 
1, 1977, but the case has yet to be sched- 
uled for an FCC hearing. 

K &L is principally owned by Lawrence 
M. Turet, a Marin county, Calif. (subur- 
ban San Francisco), broadcast consultant; 
Gloria Robinson, a San Francisco busi- 
nesswoman and restaurateur; Clifford K. 
Meldman, a Milwaukee attorney, and Dr. 
Carleton Goodlett, a San Francisco physi- 
cian and the publisher of several weekly 
newspapers in the Bay Area and northern 
California. 

According to Mr. Turet, 10% of K &L's 
stock must be minority- owned, and 2% of 
its profits are earmarked for donation to 
minority media groups. 

According to K &L's agreement with 

Wometco, the latter will lease the prime - 
time hours of the station for its subscrip- 
tion broadcasts. During the rest of the day 
K &L will broadcast conventionally. 

Wometco owns WTVJ(TV) Miami; wzzM- 
Tv Grand Rapids, Mich.; KVOS -TV 
Bellingham, Wash.; WLOS -FM -TV 
Asheville, N.C., and WTVG(TV) Newark, 
N.J. (New York), where it has had a sub- 
scription television operation in service 
since last year. Mitchell Wolfson is presi- 
dent of the firm. 

The Miami company also has extensive 
cable television holdings in the South and 
upstate New York. It had previously an- 
nounced plans to expand its subscription 
television services into the Chicago and 
Detroit markets. 

KTSF -TV, which is opposing the K &L ap- 
plication, is owned by Lillian L. Howell. 
Richard O'Hearn is general manager. 

Goldwater won't 
give up 
He keeps on trying to get 
release of White House papers 
on public broadcasting while 
Henry Geller keeps saying no 

While he had Henry Geller in front of 
him, Senator Barry Goldwater (R- Ariz.) 
departed from the subject of last week's 
hearings on the Communications Act to 
take yet another crack at obtaining the 
Ford and Carter White House papers on 
public broadcasting. 

Mr. Geller, head of the National 
Telecommunications and Information Ad- 
ministration, has refused Mr. Goldwater's 
request to make the papers public, offering 
in the alternative to permit the Senate 
members and staff to view them at NTIA. 
Nothing doing, said the senator: "We 
don't have time to come down any place 

Adams appreciation. David C. Adams, former NBC vice chairman who is retiring at end of 
June after 31 years with company, was honored by NBC affiliates' board of directors 
(formerly board of delegates) and NBC at a dinner in New York April 24. President Fred 
Silverman, on behalf of NBC, presented him with Steuben glass eagle and Ancil Payne of 
KINGTV Seattle, chairman of affiliates board, presented him with silver tray on behalf of sta- 
tions. Mr. Adams is shown (I) with NBC Chairman Jane C. Pfeiffer and Mr. Payne. 
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and look at them. We'd like to have them 
up here." 

Mr. Geller, who contended that release 
of the documents would set a precedent 
that could damage the White House's 
ability to have "full and frank" dis- 
cussions with executive departments, said 
review of the documents by Mr. Gold - 
water's staff would prove that there is no 
pattern of abuse of public broadcasting by 
the White House under the Carter and 
Ford Administrations. 

But Mr. Goldwater, alluding to his own 
allegations that former Carter media ad- 
viser Barry Jagoda tried to influence public 
broadcasting policy, said he thinks "there 
is something" in the documents: "I don't 
:are who the President is or was," he said. r 

"This type of abuse is going to lead to leg- 
islation that's going to deny federal funds 
for public broadcasting." 

The exchange ended as it began -in a 

stalemate. But Senator Goldwater had the 
last word: "I urge you to make life easy for 
yourself," he told Mr. Geller, "because I 
can be one of the stubbornest old bastards 
you've ever seen." 

Media Briefs 

Latest CTW venture. Children's Television 
Workshop, producer of Sesame Stree4 and 
Anheuser -Busch have announced joint 
plans to build and mange "Sesame Place," 
small -scale "educational play park ", 
geared to ages 3 to 12, in Bucks county, Pa. 
Cost is put at $6 million, target opening 
date is late spring 1980 and it's expected to 
be prototype for other parks. 

ABC's of ABC. Sterling C. (Red) Quinlan, 
will write history of ABC that will be 
published in late June by Hastings House, 
New York. Mr. Quinlan was vice president 
and general manager of ABC's WBKB(TV) 
Chicago (now WLS -TV) until 1967. He 
based his book on research, including in- 
terviews with numerous past and present 
employes, unpublished information from 
company files and on his own experiences 
of 17 years with ABC. The book, to sell for 
$12.95, is titled: "Inside ABC: American 
Broadcasting Company's Rise to Power ". 

Finis. Memphis Newspaper Guild has 
withdrawn as bargaining agent for 
employes of wREG -Tv, New York Times 
Co. -owned station there. Union won 
recognition election there four years ago 
but was never able to negotiate contract. 
Statement by union and management said 
guild agreed to drop unfair labor practice 
charges against company in exchange for 
salary increases and cash settlement - 
$56,552, plus fringe benefits estimated to 
be worth nearly $20,000, distributed to 
present and former employes. 

Congregating in St. Louis. National 
Gospel Radio Seminar has been scheduled 
for July 14 -16 at Holiday Inn -Clayton 
Plaza, St. Louis. Information: Dave Wort - 
man, P.O. Box 22912, Nashville 37202; 
(615) 256 -2241. 



Broadcast Advertising 

Timebuyers begin 
to think a bit older 
Katz, Blair studies find 
increased demand for 
availabilities that reach 
the 25 -54 age category 

The importance to advertisers of the 25- 
to-54 age group is underlined in separate 
studies by The Katz Agency Inc., New 
York, and Blair Radio, New York. 

The studies are based on first -quarter 
1979 activity, with Katz discussing both 
television and radio availabilities and Blair 
focusing on spot radio. 

Katz noted that its findings indicate that 
marketing managers and media planners 
have begun to adjust their sights to "zero 
in on the new mass audience composition 
which will skew to older rather than young 
adults." Katz statistics show that in the 
first quarter of 1979, 29% of spot radio 
sales presentations and 17% of spot TV 
presentations made by its salesmen in- 
cluded demographic data on adults 25 -54. 

David S. Abbey, president of the Katz 
Television Broadcast Group, said that "re- 
quests for this demo among spot TV 
buyers increased by 45% in the first 
quarter." In spot radio, according to Ken J. 

Swetz, president of Katz Radio, the per- 
centage of presentations including adults 
25 -54 doubled with spot radio buyers. 

Katz attributed the increased interest in 
the 25 -54 grouping to these factors: The 
older population segment is growing; the 
middle -aged and older portion tends to be 
affluent and a number of advertisers are 
expanding their targets to include the 
more adult customers. 

Blair Radio's analysis showed that 25 -54 
is now the most requested demographic. 
In the first quarter of 1979 it accounted for 
almost 24% of all opportunities, as com- 
pared with slightly more than 16% in the 
corresponding period of 1978. 

Showing a dramatic decline was the 
teen -age category, sliding to 2.8% from 
7.9% in the first quarter of 1978, according 
to Bob Galen, vice president and director 
of research and media analysis for Blair 
Radio. Similarly, men and women, 18 -24, 
dropped from 6.6% of opportunities in the 
1978 quarter to 3.4% this year. 

Other groupings showing increases were 
18 -34, up to 19.3% from 9.5% in the 1978 
period, and 25 to 34, up to 4.4% from 1.5% 
last year. 

AAF's Bell tolls 
Howard Bell, president of the American 
Advertising Federation, took a swipe at 

the Federal Trade Commission last week, 
claiming that the commission had gone far 
beyond its original mandate in its attempts 
to regulate advertising. 

In an address to the Advertising Club of 
Los Angeles last Wednesday (April 25), 

Mr. Bell said the FTC is looking for ways 
to impose its own judgment as to how ad- 
vertising should function. "There is at the 
FTC, particularly at the staff level, a basic 
mistrust and misunderstanding about ad- 
vertising," Mr. Bell said. "It permeates the 
thinking and influences the judgment of 
individuals who with few exceptions have 
no experience in the world of commerce" 

The most notable example of this, he 
added, is the children's advertising inqu- 
iry. In addition to doubts about the consti- 
tutionality of a ban on advertising aimed at 
young children, Mr. Bell predicted that 
such a measure would have "the practical 
effect of banning all advertising," since 
only 16% of children's TV is confined to 
the daytime hours in which products are 
advertised specifically to them. "This is 
not a hot seat for advertising, it is an 
electric chair, because it is obvious the crit- 
ics are out to declare advertising per se il- 
legal and unlawful," he said. 

And as for the future, Mr. Bell predicted 
stormy weather: "1 see little hope that gov- 
ernment is going to suddenly resist its 
natural tendency to look for new ways to 
regulate our lives and spend our money." 

Advertising Briefs 

CBS taps DDB. Doyle Dane Bernbach 
New York, which handles print advertising 
for CBS /Broadcast Group, has been ap- 
pointed agency of record for print advertis- 
ing of corporation, its four operating 
groups and their individual divisions. 
More than 30 agencies work on print ad- 

vertising for CBS and its various compo- 
nents. Total print expenditures are re- 
ported in $30 million -$35 million range. 

Stitch -in -time service. TV advertisers 
under pressure by media reform groups 
and other special interest organizations are 
offered help by new consulting firm, CMI 
Consultants, established by Chicago 
public relations firm of Harsh Rotman & 
Druck. Ella G'sell Strubel and Donnelle 
Weiss will provide briefings on such 
groups to clients and counsel clients on 
programing that could cause problems. 
If trouble does arise, CMI will set up 
public relations campaign and represent 
client. Miss Strube) was former manager 
of advertising and public relations at 
WBBM -TV and wMAQ -TV, both Chicago. 
Miss Weiss was TV critic in Gary, Ind., for 
1l years. 

Calculating device. DM Computer 
Systems, Littleton, Colo., is offering TV 
and radio stations new portable system 
providing rapid calculation of audience 
reach and frequency schedules. Used with 
Texas Instrument T1 -59 calculator and 
printer, DM software supplies in about 
seven seconds schedule's reach, average 
frequency, reach rating (percent of market 
reached), gross impressions, gross rating 
points, cost -per -point, cost - per -thousand 
(net) and cost -per- thousand impressions. 
In radio, DM provides two software pro- 
grams (one for a single station and another 
for multiple stations). Both DM -radio and 
DM -TV software systems are usable with 
any rating book. They are being offered to 
radio stations for $150; TV stations, $200., 
and radio -TV combinations, $300. 

The vigilance of ANA's Sam Thurm 
On guard in the nation's capital 
for advertising, he feels 
the industry's allies- indeed 
segments of the industry itself - 
are giving up the fight 
against government interference 

Broadcasters who think they have prob- 
lems in Washington should spend a little 
time with Samuel Thurm, senior vice 
president of the Association of National 
Advertisers. Not only does he appear to 
regard the government - primarily, the 
Federal Trade Commission -and un- 
named "critics" as advertising's enemies, 
he does not look on broadcasters and the 
press generally as reliable or effective allies 
in warding off attacks on advertising. In- 
deed, he regards some who use the broad- 
casting medium as "snobs" in their at- 
titude toward advertising. 

"Legal products advertised truthfully. 
That's the premise on which we operate," 
Mr. Thurm says -and he says it more than 
once -in a discussion of ANA's opera- 
tions. But it is not, he feels, the standard 
employed by those who are causing prob- 
lems for the advertising business and its 
practitioners. 

Much of the criticism advertisers hear 
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does not really grow out of concern over 
advertising, he says. "The critics," he 
adds, "are against products - sugar, auto- 
mobiles, electrical power, cigarettes. 
Cigarettes [whose advertising on radio and 
television was banned by law in 1971] are 
a perfect example." He noted that the 
theory -elimination of advertising would 
lead to the elimination of smoking - 
proved wrong. 

Who are the critics? Mr. Thurm refers to 
them loosely as "intellectuals" who feel 
society can be improved, who believe that 
advertising exploits "the weaknesses of 
human beings" and is "unnecessary eco- 
nomically and socially." 

At present, he sees all of these attitudes 
at work in the FTC inquiry into television 
advertising directed at children. "The FTC 
says ads are unfair -that children don't 
understand," he says. "I think the issue is 
they don't want people to eat those prod- 
ucts"- sugared cereals suspected of caus- 
ing tooth decay. One proposal the FTC is 
considering would ban advertising of 
sugared products to "older children" 
(those between the ages of 8 and 11). 
Another would ban advertising of any 
product to children under 8. 

(Like other representatives of the adver- 
tising industry, Mr. Thurm says advertis- 



ing is not designed to cause an increase in 
the per capita consumption of a "stable" 
product, like toothpaste. Rather, he says, 
its purpose is to promote particular brands. 
Advertising, he says, will, however, in- 
crease consumption of a new category of 
products.) 

Mr. Thurm does not seem particularly. 
sanguine about the likely outcome of the 
FTC proceeding. Asked if he thought the 
agency's staff could do an "objective" job 
in reviewing the material presented in the 
inquiry, he replied in the negative. He 
noted the original document opening the 
proceeding ran some 400 pages. He would 
not have believed a document of that 
length could contain only one side of any 
issue. But, he said, the staff managed it. 
"So, no, I don't believe the staff can come 
up with an objective review." 

And while he felt the national adver- 
tisers who participated in the hearings 
were effective - "I thought the toy people 
told an excellent story, the cereal people 
told an excellent story " -he was "sort of 
disappointed in the broadcasters' story. I 
don't think they did very well." 

What appeared to trouble him particu- 
larly was ABC's presentation, in which the 
network said it would reduce the amount 
of time it would devote to commercials in 
children's programing, from nine and one 
half minutes per hour to seven and one 
half minutes. That statement won praise 
from the White 
House. But, Mr. 
Thurm asked, 
"What did that have 
to do with it? If nine 
and a half minutes of 
commercials are no 
good, what makes 
seven and half 
minutes good ?" 

He noted that 
NBC did not testify. 
He thought CBS did 
a better job than 
ABC at the hearings. 
It presented a psy- 
chologist and an 
economist. He was 
not present during 
the testimony of the 
National Association 
of Broadcasters' ex- 
ecutive vice president 
ager, John Summers. 

But broadcasting, Mr. Thurm suggested, 
was not looking out for its self interest. 
"You have to recognize that of all the in- 
stitutions involved, I'd say that the broad- 
casters are the most affected." He noted 
that restrictions on television advertising 
would not prevent toy and cookie makers 
from selling their products -even if they 
were obliged to market them differently. 

However, of more concern to him than 
an order banning television advertising - 
that, he says, could be fought and probably 
reversed in court -is the possibility the 
commission would require advertisers to 
finance what he called "counterads." A 
third proposal being considered by the 
FTC would require advertisers of sugared 

products which are not considered dental 
health risks to finance the broadcast of 
"nutritional and /or health disclosures." 

"They are saying, 'We want to tell you 
what goes into an ad,' " he says. "They 
want to tell you what to say about your 
product. This is much more important 
than all of the other things." 

The question of what he calls "coun- 
teradvertising" generally, of its relation to 
the FCC's fairness doctrine, is another 
matter that troubles Mr. Thurm. He noted 
that Mobil Oil cannot persuade the TV 
networks to accept what it regards as in- 
stitutional ads. The networks are con- 
cerned that the spots would be interpreted 
as advocating one side of a controversial 
issue -the energy issue -and thus be sub- 
ject to fairness doctrine. 

This involves the First Amendment, 
Mr. Thurm says, yet the press seems to be 
ignoring the issue. "To a large degree, the 
press doesn't recognize the threat to them- 
selves when they don't recognize the 
threat to advertisers. Advertising," he 
adds, "is just another form of speech." 

That is not the only insensitivity on the 
part of the news media that disturbs Mr. 
Thurm. "I don't think to a large degree 
the news and programing side [of broad- 
casting) recognizes that they're in the ad- 
vertising business," he says. "Unlike 
print, where a big chunk of its money 
comes from circulation, broadcasters re- 

and general man- ceive money only from advertisers." 
Should the news and programing side be 

influenced by that? No, he says. But he 
thinks they should at least recognize that 
they are in the advertising business. In- 
stead, he says, "They laugh at it. I think 
they sneer at it. I think they're embar- 
rassed by the fact that they take money 
from advertisers." 

Why? "I think they are ..." Snobs? 
"Yeah." 

He cites an appearance by Ellen Good- 
man, her weekly appearances on the To- 
day show, in which she criticized advertis- 
ing to children. He said he had written 
Mrs. Goodman asking why she accepts 
money from an organization with whose 
policies- advertising to children -she dis- 
agrees. He has not yet received an answer. 
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Programing 

Few programs, 
many time slots 
are changed in 
new ABC schedule 
Four and a half hours jettisoned, 
including 'Galactica' and 
` Starsky and Hutch,' while 
strong shows are moved to 
strengthen weak nights; 
`Mork' shifted to Sunday at 8 

ABC -TV last week announced a 1979 -80 
prime -time schedule designed to shore up 
the network's weak points -such as it 
has -by moving proved attractions into 
early- evening lead -off spots and anchoring 
new programs behind established hits. 

In all, ABC said it would introduce six 
programs representing four and a half 
hours of new entertainment and also 
would give its 20/20 news magazine a 

weekly berth (Thursdays, 10 -11 p.m. 
NYT, starting May 31 and continuing in 
the fall). 

The new season will start Monday, Sept. 
10. 

Far in the lead in the prime -time ratings, 
ABC said it was retaining 80% of its prime - 
time programs -but jiggling them exten- 
sively in a bid to maintain or expand its 
lead. The schedule on only one night - 
Wednesday- remains as it is now. 

Shows being dropped are Battlestar 
Galactica, the high -priced space drama 
that never lived up to expectations that it 
would be one of the big hits of the 1978 -79 
season, veterans Starsky & Hutch and 
Welcome Back Kotter, What's Happening!, 
Delta House and Makin' It. Not on the 
schedule but not written off for future use 
are Osmond Family Hour, Salvage and 
Carter Country. 

The new entertainment programs con- 
sist of three comedies - The Associates, 
The Man From Scotland Yard (tentative 
title) and Benson, a spin -off from Soap - 
and Hart to Hart billed as a one -hour "ro- 
mantic comedy -drama about a jet -set cou- 
ple"; The Lazarus Syndrome, a one -hour 
medical drama, and 240 -Robert a one - 
hour rescue adventure program. 

The schedule was unveiled before a 

crowd estimated variously at 1,200 to 
1,500 agency and advertiser people Mon- 
day afternoon at the New York State 
Theater of New York's Lincoln Center for 
the Performing Arts. ABC -TV President; - 
James E. Duffy, greeting the guests, said 
that "we've come to this hall of high 
culture to talk about popular culture." He 
was confident, he said, that the schedule 
"clearly maintains its previous strength 
and stability, yet provides our new pro- 
grams with the greatest possible chance to 
flourish." 

Noting that the new schedule extends 
into the next decade, Mr. Duffy told his 
audience that the 1980's would be "the 



golden age of television." 
Anthony D. Thomopoulos, president of 

ABC Entertainment, who presented the 
schedule, noted that it keeps all the cur- 
rent 9 p.m. shows intact. The 9 -10 p.m. 
period, he said, "is solid across the board" 
and forms "the bedrock" on which to 
build fore and aft, while ABC's "weak- 
nesses" have been in early evening on 
Mondays, Fridays, Saturdays and Sundays. 

To cure these, he said, Mork & Mindy, 
this year's biggest new hit, is being moved 
from Thursdays at 8 p.m. to 8 p.m. on Sun- 
day (the 7 -8 p.m. Sunday show remains to 
be announced). Laverne & Shirley comes 
out of the solid Tuesday -night comedy 
block and goes to 8 p.m. on Thursday. Fan- 
tasy Island moves from Saturday at 10 to 
Friday at 8, and The Ropers, promising 
new midseason entry, will move from 
Tuesday at 10 to kick off Saturday at 8, 
followed by Angie moving from Thursday 
at 8:30 to Saturday at 8:30 The one new 
show going into an 8 p.m. spot is 240 - 
Rober4 the rescue adventure hour, which 
will precede NFL Football on Monday 
nights. 

The 8 o'clock line -up then will be Mork 
& Mindy, 240- Rober4 Happy Days, Eight 
Is Enough, Laverne & Shirley, Fantasy Is- 
land and The Ropers. Thus, Mr. 
Thomopoulos said, the kick -off shows on 
six nights of the week have an average 
44% share of audience. 

The new schedule uses these and other 
hits to introduce new programs. 

The Associates, a comedy about life in a 

big New York law office, goes at 8:30 -9 
p.m. Sunday, between Mork & Mindy and 
ABC Sunday Night Movie. 

Man From Scotland Yard (also ten- 
tatively titled Hart in San Francisco) goes 
at 8:30 Tuesday, between Happy Days and 
Three's Company, while Lazarus Syn- 
drome, the 60- minute medical drama, 
winds up the Tuesday schedule, im- 
mediately following Thxi. 

Benson, featuring the butler of Soap in a 

new situation, running the household of 
"a well- meaning but naive governor," is 
scheduled at 8:30 Thursdays, between 
Laverne & Shirley and Barney Miller, and 
Hart to Hart closes out Saturday nights 
with a lead -in from Loue Boat. 

Family is slated to return to the sched- 
ule on Monday at 10 p.m., when NFL 

Football ends this season's run at the end 
of the year. 

ABC said it would also present at least 
three "important Novels for Television ": 
Masada, an eight -hour motion picture 
dealing with "the heroic four -year 
rebellion of hundreds of Judeans against 
the powerful Roman army "; Titanic, a 

three -hour motion picture about the sink- 
ing of the "unsinkable" ocean liner, now 
in production in London, and Breaking 
Up Is Hard To Do, a four -hour motion pic- 
ture about divorce. 

Long -form programs in development 
for coming seasons, ABC said, include 
motion pictures based on John Steinbeck's 
"East of Eden," Gail Sheehy's 
"Passages," Herman Wouk's "Winds of 
War," and Ruth Beebe Hill's "Hanta Yo," 
plus a multipart "Woman of Crisis." 

ABC was the first network out with its 
new schedule. NBC and CBS were ex- 
pected to follow shortly, probably in that 
order. 

In its introductory presentation, ABC 
had the help of a personal appearance by 
Robin Williams, star of Mork & Mindy, 
who greeted Mr. Thomopoulos with, 
"Thank you, Mr. Silverman." 

The new ABC schedule as announced 
last week: 

Sunday: 7, to be announced; 8, Mork 
and Mindy (new time period); 8:30, The 
Associates (new program); 9, The ABC 
Sunday Night Movie. 

Monday: 8, 240- Robert (new pro- 
gram); 9, Monday Night Football, Family, 
will return at 10 following the conclusion 
of football). 

Tuesday: 8, Happy Days; 8:30, Hart in 
San FranciscolMan from Scotland Yard 
(new program); 9, Three's Company; 9:30 
Taxi; 10, Lazarus Syndrome (new pro- 
gram). 

Wednesday: 8, Eight is Enough; 9, 
Charlie's Angels; 10, Vega$. 

Thursday: 8, Laverne and Shirley 
(new time period); 8:30, Benson (new 
program); 9, Barney Miller; 9:30, Soap; 
10, 20/20. 

Friday: 8, Fantasy Island (new time 
period); 9, The ABC Friday Night Movie. 

Saturday: 8, The Ropers (new time 
period); 8:30 Angie (new time period); 9 

Love Boat; 10, Hart to Hart (new pro- 
gram). 

Reruns on the air, 
reruns in the ratings 
ABC takes what CBS is calling 
the last week of the season 

With more and more reruns in evidence, 
the 1978 -79 prime -time TV season was 
winding down last week. ABC -TV won 
again, making the week ended April 22 its 
15th weekly win in a row, with an average 
Nielsen rating of 19.2 and average share of' 
33.1. CBS had an 18.9/32.6 and NBC a 

13.2/22.3. 
CBS proclaimed the season over, giving 

the "final standings." with ABC taking a 

season -to -date average of 20.9, CBS 18.7 
and NBC 17.0. 

ABC's Sunday Night Movie, "Friendly 
Fire," came in fourth for the week with a 

25.9/42. CBS's 60 Minutes ranked sixth at 
25.5/48 and a CBS special, National Col- 
legiate Cheerleading Championships, was 
10th at 23.8/37. Otherwise all of the top 10 
programs were reruns, all but one of them 
on ABC. The exception was CBS's 
M`A`S`H, which placed ninth. 

CBS took four nights- Monday, Thurs- 
day, Friday and Saturday -while ABC took 
the rest. NBC's best night, with a third - 
place 15.3/24.7, was Monday -unless it 
was Saturday, when its all- evening Olym- 
pathon, being unsponsored, was unrated. 
NBC did come in second one night, Fri- 
day, when its 13.8/25.4 beat out ABC's 
11.9/21.7. 

Highbrow TV reading 
A new consumer monthly magazine 
focusing on "all facets of television and 
video -related issues" is under develop- 
ment by Triangle Communications Inc., a 

unit of Triangle Publications, publisher of 
TV Guide. 

Needham, Harper & Steers is develop- 
ing a trade advertising campaign for the 
new magazine, which will break in May in 
major newspapers and trade magazines. 
The magazine itself, titled Panorama- 
Thlevision Today and Tomorrow, is ten- 
tatively scheduled to reach the newstands 

Lazarus Syndrome Hart to Hart 
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The Wall Street Journal TV Business 
Report is the Modern New Addition 

to Hypo your News. 

What do people want to see in your TV 
news? The answer is hard news. Business news is 
hard news, and the latest business news hot off 
the griddle from the pulse of the business world is 
the WALL STREET JOURNAL BUSINESS 
REPORT. 

If you read ADVERTISING AGE, the bible 
of the advertising business, you might have seen a 
story on what's happening to business news in 
their March 26 issue. AD AGE reported that the 
circulation of business publications is booming. A 
direct quote, "Most critics attribute the new 
popularity of business stories to growing concern 

about the economy." Also a direct quote, "The 
Wall Street Journal is still doing business coverage 
better and more comprehensively than anybody 
else." 

The WALL S l REET JOURNAL BUSI- 
NESS REPORT has been made an important 
feature in the nighttime news of WPIX -TV- 
New York, WLS-TV-Chicago, KTTV -Los 
Angeles, WDIV- Detroit, WIIC- Pittsburgh, 
WLWT- Cincinnati; and it's been sold in 
Houston, Miami, St. Louis, Cleveland, Colum- 
bus, Dayton and a flock of other markets. 

What is The Wall Street Journal Business Report? 
It's three minutes of the most important, 

up -to -the- minute business news -what's hap- 
pening or about to happen in finance, inflation, 
auto prices, employment, food prices, gasoline 
shortages, taxes- what's happening in the fields 
of real estate, farming, department store sales and 
dozens of other categories that affect the everyday 
life of your average TV viewer. 

The WALL S 1 REET JOURNAL BUSI- 
NESS REPORT is written by the editors of The 
Wall Street Journal and flashed to stations all over 
the country five days per week (you can cut it 
down to less than three minutes if you like). A 
Wall Street Journal jet teleprinter is installed in 
your newsroom. At approximately 4:30 p.m. 
E.S.T. , the report is transmitted and you receive it 
instantly. We provide you with appropriate 
opening and closing titles and we help you with 
the graphics. 

You can use this in your evening news slot, 

your late news period, and even in your morning 
or noon -time news the next day. 

The Wall Street Journal is the business 
authority. No other business publication or ser- 
vice has their resources, research facilities, trained 
personnel and business know -how. When you 
have the exclusive franchise in your market to 
deliver the "Wall Street Journal Business 
Report" -you have the Tiffany of the business 
news. 

It is obvious that the "Wall Street Journal 
Business Report" will enhance the demographics 
level of your news. It is also certain that there is a 
bank or savings and loan in your area who will be 
delighted to sponsor it. 

Write, phone or wire for further details and 
the price for your market. We'll also be happy to 
send you a cassette showing how the "Wall Street 
Journal Business Report" is handled in various 
cities. 

t6ekkgeiNottiAisiku, Pres. 
TELEVISION BUSINESS, INC. 
400 N. Michigan Ave., Chicago, Ill. 60611 
Phone: 312/828-9422 



in February 1980, but a complete 116 - 
page prototype will be available for 
prospective advertisers to consider in 
August, officials said. 

Walter H. Annenberg, president of 
Triangle Publications, said Panorama 
would be edited for the "selective" TV 
viewer, one who watches television about 
half as much as the national average "but 
who is concerned about the impact that 
the home screen is having on his life, his 
values and society in general." He said 
Panorama "will offer its readers an au- 
thoritative perspective on programing, 
new and future uses of the home screen, 
developments in governmental regulation 
and the changes in society that the 'televi- 
sion revolution' is causing." 

Roger Youman, executive editor of TV 
Guide, has been named editor of 
Panorama, and Merrill Panitt, editorial 

director of TV Guide and Seventeen maga- 
zine, will also be editorial director of the 
new monthly. It will be printed on heavy 
stock, 81/2 by 11 size, with heavily em- 
phasized graphics. Single -copy price will 
be $1.50, with a $12 initial annual sub- 
scription price. 

`Star Wars' 
invades radio 
NPR and BBC will jointly 
produce drama series based 
on blockbuster movie hit 

National Public Radio and the BBC an- 
nounced last week that they have acquired 
the radio rights to "Star Wars," the box - 
office smash of 1978, and that they will co- 

Don't Be:W ather- Beaten 
Join The Top 100 

You can be the number one weather radio station in your 
market with ERT's ENVIRONET BROADCAST 
WEATHER SERVICE. 

ENVIRONET gives you lively, informative, accurate and highly 
listenable local weather forecasts and features that will increase 
your audience share. 

ENVIRONET OFFERS YOU: 
Localized weather reports, 30 seconds to five minutes long, 
anywhere in the U.S. 
Fresh forecasts when you want them; you decide the 
schedule 
Around -the -clock weather watch by ERT's Global Forecast 
Center 
Free, unscheduled updates in rapidly changing weather 
situations 
Flexible format to meet your commercial requirements 
Variety of weather -related features and environmental 
reports 
Complete weather package individually tailored to your 
needs 
Exclusivity in your market 

Our ENVIRONET team of professional meteorologists and 
broadcasters is supported by the largest environmental con- 
sulting firm in the country - ERT. Weather, energy, ecology, 
oceanography - our expertise is in the environmental sciences. 
We deliver complete weather forecasts and features. 

For more information on how to join the top 100, call: 
Bob Sinnett or Dave Spiegler, Environmental Research and 
Technology, Inc., Concord, MA (617) 369 -8910 

ERT's ENVIRONET BROADCAST WEATHER SERVICE can 
make you the number one weather station in your market. 

ERT696VVIRGINIA ROAD, CONCORD. MAT 01742 
TECHNOLOGY. INC. 
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produce a 13- episode series of radio 
dramas based on the characters of the 
movie. 

The co- production was announced last 
Friday by NPR President Frank 
Mankiewicz and Aubrey Singer, managing 
director for BBC radio, at a news con- 
ference in Los Angeles -where the series 
will be produced. NPR and BBC plan to air 
the new programs in the spring of 1980. 

The series, initially to include 13 origi- 
nal half- hours, "marks the first time the 
BBC has invested major development 
funds in an American public broadcasting 
project," Mr. Mankiewicz said. The cost of 
the production has been placed in the 
$200,000 range, with NPR putting up ap- 
proximately 60% and the BBC 40%. 

NPR and BBC acquired the rights 
through an arrangement between 
Lucasfilm Ltd., producer of the film, and 
noncommercial Kusc(FM) Los Angeles. 
George Lucas, director of the film, is an 
alumnus of the University of Southern 
California, licensee of the station, and he, 
in effect, gave the rights to the station for a 

nominal, undisclosed sum. The rights in- 
clude the film's soundtrack and "Splinter 
of the Mind's Eye," a book that is the se- 
quel to "Star Wars" 

Both representatives of NPR and the 
BBC expressed enthusiasm over the idea 
of the co- production. It is expected that 
the cast will be largely American, but the 
crew will come from both sides of the 
Atlantic. An American, Thomas Voegli, 
will serve as co- producer in charge of tech- 
nical elements. Mr. Voegli worked for 
several years with Earplay, NPR's current 
dramatic series produced at WHA(AM) 
Madison, Wis. Richard Toscan, acting 
director of the drama department at USC, 
will serve as associate producer. 

From Great Britain, the production crew 
will include John Tydeman of the BBC, 
director and co- producer, and Bill Mor- 
rison, a BBC writer, will prepare the 
scripts. Production will begin this fall. 
None of the actors has been chosen, but it 
is believed that NPR and BBC will try to 
get several of the actors from the film to 
join the radio cast. 

Not Reddy yet 
What was to have been "Helen Reddy's 
first NBC special" could show up on ABC 
or CBS. 

After a disagreement involving the air 
date, Jeff Wald Productions has bought 
back NBC's rights to the variety show star- 
ring singer Miss Reddy and guests Jane 
Fonda and Elliot Gould. 

According to a spokesperson for the pro- 
duction company, Mr. Wald had been 
looking for an air date in May, while NBC 
wanted to offer it later in the year. 

NBC said it was paid back the same 
amount it spent for the special, a figure the 
Wald spokesperson put at more than 
$500,000. 

Mr. Wald, who is Miss Reddy's hus- 
band, was said last week to have been talk- 
ing with ABC and CBS. The Wald produc- 
tion is in association with Moffitt /Lee. 



Program Briefs 

New sponsor, new awards. Armstrong 
awards, given annually for excellence and 
originality in FM broadcasting by 
Armstrong Memorial Research Founda- 
tion at Columbia University, have been 
expanded to include AM stations as well. 
Awards will also be co- sponsored and 
jointly administered by National Radio 
Broadcasters Association and Armstrong 
Foundation. Categories include: news, 
news documentary, music, education, 
community service, creative use of 
medium and three new areas, technical 
achievement in broadcasting, innovative 
station programing and outstanding con- 
tributions to radio industry. Deadline for 
this year's entries is June 11 with awards 
presented at annual NRBA convention in 
Washington Oct. 7 -10. 

It's Dino and NBC. Dean Martin, who has 
starred on NBC -TV since 1948, has signed 
new, exclusive three -year pact with NBC. 
New agreement provides for continuation 
of comedian- singer's annual Christmas 
special; several other variety specials and 
Best of Dean Martin Roasts special. 

Emmy in her prime. Academy of Television 
Arts and Sciences reports 31st annual 
prime -time Emmy Awards will be telecast 
over ABC -TV on Sept. 9 from 10 p.m. 
NYT to conclusion. 

Canadians prefer 
south of the 
border TV shows 
CRTC study has U.S. programs 
as the most -watched English 
fare, with poorer quality 
of Canadian offerings cited 

A new study by the Canadian Radio - 
Television and Telecommunications Com- 
mission again shows that American pro- 
grams shown by Canadian TV networks 
and cable systems are getting more than 
their share of viewers. 

The report noted, with some dis- 
pleasure, that in peak viewing hours, pro- 
graming on the private commercial 
English -language system is predominantly 
U.S. programing. "It is evident that most 
Canadian entertainment programing is not 
consistently of the same quality as its 
foreign counterpart and is scheduled at the 
periphery of peak viewing," the report 
said. "There must be renewed determina- 
tion to produce higher quality Canadian 
programing which will be watched by 
Canadian audiences." 

One of the most striking findings of the 
study was that the share for Canadian pro- 
graming in 1976 on English- language sta- 
tions was exactly equivalent to the Cana- 
dian programing share in 1967. For 

French -language stations, however, the 
programing share rose from 59% in 1967 
to 65% in 1976. 

The commission found that Canadians 
primarily view TV for its entertainment 
value, and U.S. entertainment program- 
ing, whether distributed by U.S. signals or 
broadcast by Canadian stations, is prefer- 
red. 

This requirement for entertainment pro- 
graming has important consequences. 
First, since there is competition for au- 
diences, it is necessary for broadcasters to 
obtain advertising revenues by purchasing 
the rights to and scheduling the popular 
American program in prime time to meet 
the competition of the U.S. imported sta- 
tions and Canadian competitors. The 
effect, the report noted, is "a dramatic in- 
crease" in the average price paid by Cana- 
dian broadcasters for U.S. programing. 

In addition, it noted that Canadian pro- 
graming cannot compete successfully with 
the costly American drama- action /adven- 
ture programs. About 85% to 95% of 
Canadian entertainment programing on 
the private stations is of the less costly 
musical variety or game show formats. 
"This difference in quality and attractive- 
ness tends to reinforce the disparity in the 
viewing of U.S. entertainment shows in 
prime time," the report says. But it adds 
that when Canadians are offered an 
equivalent entertainment program (at far 
higher cost to the Canadian broadcaster), 
Canadians do watch the local shows. 

BAHAKEL BROADCASTING 
There is a saying, "A man is known by the company he 
keeps" ... and at Bahakel Broadcasting, The Com- 
pany" is a core built around people. Two generations of 
Kassner's reflect astute broadcasting practice and 
policy. Don Kassner, Senior Vice President, sets the 
pace for engineering excellence while his son, Mike, is 

the standard bearer for Bahakel expertise in legal and 
business skills and in creating and maintaining 
energetic management policy. Lorraine Lancaster's 
corporate responsibilities reach to all sixteen facilities in 
license renewals and ascertainments; and Phyllis 
Modlin adds further dimension with precision accoun- 
ting skills. This spirited, professional team surrounds the 
man who began this broadcast empire, Cy N. Bahakel. 

Before the property, before the antennas and equip- 
ment, before everything else ... the people come first, 
growing and maintaining a tradition of quality and ser- 
vice. 

/ 
8B 

BAHAKEL BROADCASTING 
1 Television Place P.O. Box 32488 
Charlotte, N.C. 28232 
(704) 372 -4434 

KXEL AM/KXEL FM WLBJ AMIWLBJ FM WCCB-TV CH. 18 WBBJ-TV CH. 7 

Waterloo. Iowa Bowling Green. Ky Charlotte. N C Jackson. Tenn. 

WDOD AM/WDOD FM WKIN AM WABG-TV CH. 6 WKAB.TV CH.32 
Chattanooga. Tenn. Kingsport. Tenn. Greenwood- Montgomery. Ala. 

WWOD AM/WWOD FM WABG Greenville. Miss. WBAK.TV CH. 38 

Lynchburg. Vo Greenwood. Miss. WOLO -TV CH. 25 Terre Haute. Ind. 
Columbia, S.C. 



Television goes global at MIP -TV 
Programing bazaar makes records 
in buyers, sellers and products; 
U.S. networks begin to reassert 
their presence internationally 

The ever- expanding international ex- 
change of television programs was docu- 
mented in Cannes, France, April 20 -26 as 
the 15th Marche International des Pro- 
grammes de Television (MIP -TV) broke 
records in the number of countries repre- 
sented and participants buying and selling. 

There were shows ranging from the U.S. 
miniseries Backstairs at the White House 
to Blind Ambition, from England's Sap- 
phire and Steel to the Dutch Dr. Snuggles, 
not to mention past and present U.S. 
series, Egypt's Islamic Art In London, 
Japanese cartoons, Indian films and a 

wealth of other product. MIP organizers 
last week said there were 4,959 programs 
as well as 1,511 films available in the mar- 
ketplace in the Palais Des Festivals. 

For the first time, MIP broke the 100 - 
country mark with 104 counted, up from 
last year's 93. There was a 14% increase in 
participants: 3,015, up from last year's 
2,656. Buyers (networks and stations) in- 
creased by 8% from 228 to 246. Sellers 
(producing and distributing companies) 
were up 14% from 541 to 617. 

Participation by U.S. companies in- 
creased by 12 %, from 103 to 115 firms - 
almost, but not enough to retain second 
place, taken from the United Kingdom last 
year. The UK got it back with a 20% in- 
crease, from 99 to 119. France, the host 
country, had the most, 154. Rounding out 
the top five were West Germany with 46, 
and Canada with 45. 

As MIP was nearing the end, organizers 
were projecting that some $28 million in 
sales was being negotiated, a considerable 
increase from last year's $20 million. 

No one probably is holding MIP to 
those figures. But big actual sales were 
claimed; so were those at the talking stage. 
Others cited the public relations benefit of 
having so many buyers and sellers under 

the same roof. The international nature of 
the marketplace had the Russians 
negotiating with Osmond Television Sales 
on Donny and Marie features as well as 

screening Holocaust at the Worldvision 
Enterprises stand. One of the more 
unusual selling stories came from France's 
FR 3, which claimed much success with its 
first English- language series, Superstar 
Profiles -most of the sales, however, were 
said to have been made to Spanish - 
language countries. 

An increased U.S. commercial network 
presence was another indication of grow- 
ing domestic interest in the international 
marketplace. Forced out of domestic syn- 
dication in 1970 by the FCC, both ABC 
and CBS also turned over international 
rights to other distributors, although that 
was not required. More and more, the net- 
works now want back in. 

Both ABC Sports and ABC Pictures In- 
ternational were at MIP again this year 
sharing sales -stand space. ABC Pictures 
was hoping to make its first big splash with 
the miniseries Ike, but also brought along 
made -for -TV movies and children's novels 
for television. Arthur Schimmel, vice 
president, worldwide sales and distribu- 
tion, said he was out to re- educate buyers 
that the network is back in business as a 

foreign syndicator. 
NBC was there in the persons of three 

of its independent overseas representa- 
tives, and they were selling the likes of 
Weekend, NBC News documentaries, Meet 
the Press, Sportsworld, Supertrain and 
several children's shows. 

Without a stand, but still making his 
presence known on the floor for public re- 
lations purposes as much as for sales culti- 
vation, was Arthur Kane, director of inter- 
national sales for CBS Sports' new inter- 
national operation. 

But not all countries and companies 
were looking out specifically for them- 
selves at MIP; there were signs of interna- 
tional cooperation. There was much talk of 
American co- production deals with 

foreign program makers, and a few real an- 
nouncements. Among them: 

Paramount Television Distribution was 
at this year's MIP selling its co- production 
with the BBC of Tinker, 4hilor, Soldier, 
Spy (even without footage available) and 
Shogun with Japanese partners Toho Film 
Co., Asahi National Broadcasting and Jar - 
dindustries Entertainment. Bruce Gor- 
don, Paramount's senior vice president for 
international sales, also was having dis- 
cussions to set up a European partnership 
for Herman Wouk's "Winds of War." 

Telepictures Corp., a new firm making 
its first appearance at MIP, started off with 
a first sale to Mauritius, at $80 an hour, ac- 
cording to Michael Solomon, president, 
but as Japan, Australia, Great Britain, 
France, Canada and other countries 
followed for the upcoming four -hour The 
Sacketts (on NBC in May), and the Amer- 
ican Film Theater package, he reported 
more than $1 million in sales. 

Twentieth Century -Fox TV is planning 
two miniseries with the BBC. Fox's 
Richard Harper, vice president for interna- 
tional sales, said there will be six to 10 
hours, based on Fox motion pictures. 
Another distributor promising a co -pro- 
duction deal but not ready to discuss 
specifics was Larry ,Gershman, Viacom's 
vice president, international. 

While there were many saying that the 
door to the U.S. is opening wider to 
foreign production, it is the co- production 
deals that generally let those outside the 
U.S. gain a foothold. EMI, with Roger 
Gimbel Productions, however, has found 
another way -its own U.S. base. 

Bill Gilbert, EMI's director of television 
sales, was in Cannes with a variety of pro- 
grams ranging from the Wings Over the 
World musical special to futures on a Ra- 
quel Welch NBC project, Walks Far 
Woman. Like Thames Television, EMI 
also hopes to spin off British series to U.S. 
audiences. Earlier this month, Mr. Gilbert 
said, a pilot was being shot in the U.S. for 
Butterflies, an adaptation of the British 
Liver Birds. That's for NBC, as is Gossips, 
about a sensationalist newspaper in the 
U.S. Mr. Gilbert said, "You've got to go 

Time -Life trio. With its Blind Ambition miniseries and first film 
package for international sales, Time -Life Television was claiming 
strong sales. Among the members of the team were (l -r) Frank Miller, 
director of international sales; Alain Guenon, sales agent in France, and 
Bob Peyton, vice president and general manager for syndication. 

Room with a view. Setting up shop again this year in the offices nor- 
mally occupied by MIP organizer Bernard Chevry was Viacom. Shown 
above (I -r): Claus Hobe, director, sales (Viacom S.A.), Viacom Interna- 
tional Ltd.; Maria Eva Nyrom of Andrew Szanto Film Productions, and 
George Faber, director, international client relations, Viacom Enterprises. 
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Viacom e o 

'5' Cwoof) 

Greatest Heroes of thé Bible 

Schick Sunn Classics Illustrated Grizzly Adams 

Circus Animated Specials /Cartoons Hawaii Five -O 

Let us entertain you, wherever you are, with the best of American television. 
As the world's leading independent distributor of television 

programming, Viacom's impressive catalogue offers 195 series and 
specials and almost 200 movies for the viewing pleasure of audiences in 
more than 100 countries. 

Programming is available on film, videotape and via satellite. 
And in more than a dozen languages. 

While you're in Cannes, talk to Viacom's representatives. 
Or if you miss MIP, contact any of our 15 international offices for 
the greatest selection of television entertainment in the world. 

Offices and Representatives: New York, Los Angeles, Athens, London, Madrid, Miami MaCCOM 
(Latino Americana), Montreal, Rome, Sao Paulo, Seoul, Sydney, Tokyo, Toronto, Vila, Zug. 



First -hand look. In Cannes last week checking out the structure of MIP and what can be 
learned for the purposes of the National Association of Television Program Executives, was 
Chuck Gingold, of KATU(TV) Portland, Ore., NAIPE president. He said he found much to be 
impressed about: "The ability to have everybody together, centralized" for easy traffic flow; 
the "democratic" aspect of an exhibition hall where major distributors were alongside 
smaller ones, and the tight organization, rules and security. 

But to those who have been encouraging NAIPE to go MIP -style in future conferences, 
Mr. Gingold would remind of the bottom line: "The two don't really juxtapose simply be- 
cause we don't have a facility.' Unlike NAIPE, the MIP organization has a Palais Des 
Festivals specifically tailored to its needs. 

Nevertheless, Mr. Gingold admitted that with modifications "this is the direction" he 
believes his organization should take. With membership approval, NAIPE 1980 in San 
Francisco hopes to clear bedding out of hotel rooms in order to cluster a number of syn- 
dicators side by side. And in 1981, there are plans for exhibition space as well as hotel 
suites in New York. Mr. Gingold wondered whether it would be "the American style" to forgo 
hotel suites altogether and the public relations benefit that goes with that, and instead 
have the close and smaller quarters of an exhibition hall. But the organization plans to ex- 
periment. 

where the action is ?' 
Primarily for the smaller distributors, is 

MIP's co- production stand, a 
clearinghouse for those seeking partners. 
With a day left for more entries, some 130 
had already been registered with their 
ideas. Productions requiring assistance 
ranged from Hunting, a documentary 
the Italians want to do with African partic- 
ipation, to Sunday, Sweet Sunday, a British 
documentary needing coproduction in 
New Zealand, Greece and Holland. Non- 
commercial WGBH -TV Boston also was 
looking for help for Nightwatch at 
Langley: the CIA in 1982, and Theater of 
Wan on Vietnam. 

Time -Life Television, which had sold its 
Blind Ambition miniseries to Televisa SA 
in Mexico and CHCH -TV Hamilton, Ont., 
and associated Canadian stations before 
MIP, was not willing to talk about specific 
sales made during the festival, claiming 
that an announcement would come later in 
the U.S. However, Bob Peyton, Time -Life 
Television vice president and general man- 
ager for syndication, was claiming more 
than $3 million in sales with time still left 
and projecting $4. million by the close of 
the marketplace. 

Worldvision Enterprises, riding high on 
the success of its U.S. off- network shows, 
among them Loue Boat and Little House 

on the Prairie, may not have had a new 
blockbuster equivalent to its Holocaust 
entry of last year, but it did claim con- 
siderable interest in its Ordeal of Patty 
Hearst made -for TV movie. According to 
Colin Campbell, senior vice president, in- 
ternational sales, negotiations were under 
way during MIP with Australia, France 
and Italy as well as Middle Eastern and 
Southeast Asian countries. 

Viacom's Mr. Gershman was claiming 
strong sales of its Schick Sunn Classics, a 
number of properties including "Greatest 
Heroes of the Bible," said to have been 
sold throughout Latin America and in 
France, England and other countries. In 
addition to distributing U.S. shows such as 
Hawaii Fiue -O and Lou Gran; Viacom 
also picked up some other properties with 
a subdistribution pact for a number of 
EMI films in Latin America. 

Metromedia Producers Corp., led at 
MIP by Klaus Lehmann, vice president for 
international sales, went with an ample 
supply of off- network shows -but like 
other major distributors from the U.S. at 
MIP, without knowing network fall- sched- 
ule choices for renewal or pilot pick -up. 
But by Tuesday ABC's decisions were 
known in Cannes and not surprisingly, 
MPC will have more production on 
Charlie's Angels, Fantasy Island, Family 

and Vega$. However, it will be limited to 
selling previous seasons for Starsky and 
Hutch, well known internationally, but not 
picked up again by the network for next 
season. 

The timing of MIP and network an- 
nouncements creates a particular problem 
for distributors in promoting pilots that 
may or may not become series. Nether- 
lands -based CIC, which distributes inter- 
nationally for MGM Television, was 
counting on CHiPs being renewed by 
NBC. CIC claimed CHiPS was its most 
successful show since the old Man from 
UNCLE and Daktari series. It was also 
selling How the West Was Won, among 
others. 

Aside from Tinker, 7hilor, Soldier, Spy 
and other upcoming miniseries, Para- 
mount was claiming success with both 7bp 
of the Hill, and Backstairs at the White 
House, miniseries Mr. Gordon said would 
eventually reach the success of Washing- 
ton: Behind Closed Doors, introduced by 
Paramount last year. 

While at MIP, Paramount received word 
that it would be the distributor of a 90- 
minute musical special with the Bee Gees, 
produced by Robert Stigwood and David 
Frost. And shortly before MIP started, 
Paramount picked up the worldwide rights 
to Patrol Boal 13 hours from the 
Australian Broadcasting Commission. 

The precedent for an Australian series 
on U.S. prime time already has been ar- 
ranged. Taft H -B International earlier this 
year sold 13 hours of Against the Wind to 
Metromedia Television for future play. 
The series, an Australian "Roots ", was 
produced by Pegasus Productions in asso- 
ciation with Seven Network there. 

Fox's Mr. Harper, with MIP sales and 
those thereafter, was expecting the compa- 
ny's Olympic tie -in programing - Olym- 
piad, Summer Olympic Minutes, Winter 
Olympic Minutes and Numero Uno- 
would probably hit at least 70 markets. It's 
already been sold to countries including 
England, Sweden, Mexico, Japan, and 
throughout Latin America, Mr. Harper 
said. In addition Mr. Harper was taking 
part in the promotional value of having 
M *A *S *H star Loretta Switt on hand, 

Of Paramount importance. Sitting down for business with a portfolio 
ranging from Mork and Mindy to the miniseries Top of the Hill was 
Bruce Gordon, senior vice president of international sales, Paramount 
Television Distribution. His prospective clients (clockwise): Helmut 
Hoffmann, head of program buying, ARDIDegeto Film; Herbert 
Baumann, director, Neue Filmproduktion, and Ilse -Maria Formeyer, sales 
representative, NF Franz Thies, all from West Germany. 

Worldvision's world vision. Stopping to talk business with Turkey in 
mind was Umit Atay, president 'of Umit Atay and Co. With him: Worldvi- 
sion's Bert Cohen (I), vice president, international sales administration 
and operations, and Colin Campbell, senior vice president, international 
sales. 
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International novels. MCA TV had its Best Sellers on display in print 
and rolling in the screening rooms. Talking business were Henner Hoehs 
(I), film editor for the German Federal Republic's ARD /Degeto Film, and 
Karl de Vogt, vice president, MCA TV, Munich. 

claiming she "directed a lot of attention" 
toward the Fox stand. 

MCA TV also had a tie -in to the Olym- 
pics, with its Road to Moscow 1980, which 
Ralph Franklin, president of MCA TV's 
international division, said was drawing 
strong interest. The company was also pro- 
moting Galactica, Cliffhangers, Centen- 
nial, as well as a wealth of other program- 
ing including Best Sellers and Operation 
Prime Time's miniseries. 

While distributors generally won't 
reveal prices, Trans World International 
was claiming three deals worth a total of $2 
million with a Japanese network. The 
rights involve the National Football 
League (16 regular games, the Pro Bowl, 
and the Super Bowl), Wimbledon tennis 
and golf tournaments. 

Airtime International was another that 
was willing to approximate sales, claiming 
that it had signed almost $250,000 during 
the first three days of MIP but was anti- 
cipating substantial increases by the end of 
the show. Amongthe Airtime products are 
the returning Unknown War, Jerry Lewis 
Looks at the Movies as well as The World's 
Greatest Country Music Show, sold to 
buyers ranging from Ecuador to Hong 

Over at Fox. Even before the arrival of star attraction, M *A *S *H's 
Loretta Swit, 20th Century -Fox's properties were enough to draw people 
to its stand. Shown here with Richard Harper (r), Fox TV's vice president 
for international sales, is Bernard Majani, film broker based in France. 

Kong. The company also was preselling its 
1979 Cannes Film Festival, which will be 
produced by Robert Wussler's Pyramid 
Productions; Mr. Wussler was on hand at 
MIP. 

Returning to MIP with some 175 hours 
of musical variety specials as well as the 
Disco Magic series was Alfred Haber Inc. 
As in the U.S. Mr. Haber said that interna- 
tional buyers are now looking not just for 
stand -up singers, but for concept musicals 
such as the Ann Margaret special with the 
Radio City Music Hall Rockettes, shown 
in the U.S. earlier this year. Mr. Haber also 
was reporting strong interest in the one 
property he has that is not a musical: In 
Search of Eden, an upcoming Bob Wood 
production on the life and times of artist 
Paul Gauguin. 

No stranger to MIP, but offering its first 
multipart new television show in the past 
few years was United Artists Television 
with the six -hour miniseries, Studs 
Lonigan, sold internationally to such 
buyers as Germany, England, Australia, 
Argentina, Hong Kong and Japan. 

Not all the sales at MIP, however, were 
exclusively for television shows and films. 
In addition to technical services, merchan- 

dising also was a strong factor. Sandy 
Frank Film Syndication, for example, was 
claiming series sales and merchandising 
deals for Battle of the Planets, with 
merchandising deals moving faster abroad 
than in the U.S. Sales often are condi- 
tioned on those rights prior to airing, such 
as Battle deals to TF 1 in France, the BBC 
in England and RAI in Italy. Westchester 
Corp., with another animated science fic- 
tion series, Star Force, also was claiming 
merchandising rights sales. 

Not all were there to sell; some came to 
learn. 

Garry Marshall, producer of para- 
mount's Happy Days, Laverne and 
Shirley and Mork and Mindy among 
others, went to MIP as a self- declared 
"student of television." He also was keep- 
ing his eyes open for new concepts. 

During a press conference midway 
through the festival, Mr. Marshall said 
that "sitting in Hollywood,' the creative 
community really doesn't understand the 
problems of the international marketplace. 
(Welcome Back, Kotter producer, James 
Komack, was also in attendance at MIP, 
but kept a low profile.) 

He said he was "going around seeing 

Britain's independents. Among those representing ITC Entertainment 
at MIP were Philip M. Jones, new head of sales (I), and Bernard J. 

Kingham, deputy managing director. 

Keep it in the family. Sharing space again this year were ABC Pictures 
International and ABC Sports. Among those on the Pictures side were (I- 
r) Arthur S. Schimmel, vice president worldwide sales and distribution; 
Robert Dinsmore, director, administration, finance and planning, and 
with a helmet promoting ABC's miniseries Ike, Bobby Dinsmore. 



the humor of each country to try and un- 
cover what is universal." 

Another of the larger participants at 
MIP was Britain, including BBC En- 
terprises, which fielded more than 40 pro- 
grams at the festival. Spearheading the 
BBC's sales drive was a package of all 37 
plays by William Shakespeare -more than 
60 hours of programing. The plays are a 
co- production with the U.S. Public Broad- 
casting Service and will be completed over 
the next six years. Roy Gibbs, head of 
television sales, said the complete 
package -they are not being sold in- 
dividually -has been purchased by 
Canada, Australia, and Japan among 
others. 

The commercial television companies 
from Britian also were well represented. 
Trident Anglia, which handles sales for 
three of Britain's commercial stations, re- 
ported considerable success with Roald 
Dahl's ?hies of the Unexpected. According 
to chief executive Tim Buxton, the series 
was sold to CBS in Canada as MIP opened. 
"He also said the program was sold to Net- 
work Nine in Australia. ITC in particular 
was promoting The Dancing Years, a 
musical play which the head of sales, 
Philip Jones, said has cleared 15 countries 
including France, Sweden and Belgium. 
Mr. Jones also said that Swaziland had 
purchased almost all of the ITC programs 
offered. 

Another British commercial company, 
Thames Television International, said it 

recorded $1.2 million in sales during MIP. 
Managing Director Muir Sutherland said 
the main attractions were Hollywood, a 

documentary series, and Edward and 
Mrs. Simpson. 

The programing needs beyond conven- 
tional broadcasting remained a small factor 
at MIP, but a growing one. From the U.S., 
American Subsciption Televison, an over - 
the -air pay service, licensed by Telease, 
was scouting the international marketplace 
for shows, as well as seeing what interest 
there was in setting up its system abroad. 
Rich Frank, president of Paramount 
Television Distribution, claimed also to be 
on the lookout for programing and con- 
cepts that could be used in his upcoming 
video cassette rental arrangement with 
Fotomat. Both Time Inc.'s Home Box Of- 
fice and the Viacom /Teleprompter 
Showtime pay cable services had repre- 
sentatives walking the Palais floor. Michael 
Fuchs, HBO's vice president, special pro- 
graming and sports, last year found two 
programs at MIP. This year he said he had 
seen eight to 10 that he's considering for 
HBO's schedule; he expects to pick up 
five. 

The Public Broadcasting Service was 
also looking at MIP, but showing major in- 
terest in only two series, according to Ron 
Devillier, director of program administra- 
tion. The shows were Thomas and Sarah, 
a production of London Weekend Televi- 
sion, and some episodes in the BBC's cur- 
rent- affairs program, Panorama. 

DELTA DASH®GETS YOUR 
SMALL PACKAGE TIERE 

IN A BIG HURRYÓ 
Delta handles more over -the- 
counter shipments of 50 lbs. or 
less than any other certificated 
airline. And DASH (Delta Airlines 
Special Handling) serves 86 U.S. 
cities plus San Juan. Any package 
up to 90 inches, width +length + 
height, and up to 50 pounds is 
acceptable. DASH packages accepted 
at airport ticket counters up to 30 
minutes before flight time, up to 60 
minutes at cargo terminals. 

Rate between any two of Delta's 
domestic cities is $30. ($25 between 

Dallas /Ft.Worth and Los Angeles 
or San Diego or San Francisco). 
Pick -up and delivery available at 
extra charge. Call 800- 638 -7333, toll 
free. (In Baltimore, call 269-6393). 

You can also ship via DASH 
between Delta cities in the U.S. and 
Montreal, Nassau, Bermuda, Freeport 
and London, England. For details, 
call Delta's cargo office.&rIMELTA 

Iry dme di. ordesoo.. 

DELTA IS READY WHEN YOU ARE 
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Cablecasting a 

FCC ponders 
giving up 
its power over 
franchise fees 
The FCC has initiated a proceeding that 
could lead to the repeal of one rule that ca- 
ble television systems would like to keep 
on the books -the one limiting the 
amount of franchise fees local authorities 
may impose. 

The commission asked for comments 
on the desirability of retaining the rule -it 
limits fees to 3% of gross revenues, 5% if a 

strong enough case can be made by local 
authorities -and at the same time rejected 
petitions for reconsideration of a July 1977 
action relaxing other franchising stan- 
dards. 

Although the commission had been 
seen as moving toward removal of the fee 
limitation for some time, the rulemaking 
order cited as one justification for such an 
action a Supreme Court decision earlier 
this month which held that the commis- 
sion lacks authority to require cable 
systems to make access channels available 
for the public (BROADCASTING. April 9). 

That ruling, known as Midwest Video, 
appeared to undercut the argument that 
the fee limitation would insure that ade- 
quate resources would be available to meet 
that requirement, the commission said. 

To the extent it cannot require cable 
systems to provide access channels on a 
compensatory or noncompensatory basis, 
the commission said, it could be argued 
that there is little need to assure that 
revenues are not drained away by high 
local fees. 

Accordingly, the commission invited 
comments on whether its responsibilities 
or requirements in connection with access 
or channel capacity should carry with it the 
elimination of the franchise fee limitation. 
The commission also asked comments on 
the limits of the commission's jurisdiction 
in that area. 

In denying reconsideration of its earlier 
action wiping out other franchise fee stan- 
dards, the commission reaffirmed its deci- 
sion to eliminate the requirement that ca- 
ble franchises be awarded by local authori- 
ties as part of a full public proceeding in 
which the parties were afforded due pro- 
cess. The commission said it is leaving 
such matters up to local authorities be( 
cause of the unique circumstances and ap- 
plicable law involved in each case. 

The commission has set June 18 as the 
deadline for comments in the rulemaking, 
and July 9 as the deadline for replies. 

Teleprompter loan 

Teleprompter Corp., New York, reports 
that it has signed a new $41.5- million, 
eight -year revolving and term credit agree- 



ment with a consortium of leading banks, 
completing its debt restructuring program 
started last November. 

The group of lending banks is headed by 
The First National Bank of Boston and in- 
cludes the Bank of America, Manufac- 
turers Hanover Trust Co., Continental Il- 
linois, Wells Fargo Bank, Chemical Bank 
and the Bank of New York. The interest 
rate for the revolving period of the new 
loan is 1/4% over prime. 

Teleprompter said it has reduced its bor- 
rowings under this credit agreement to 
$23.5 million, thereby lowering its total 
borrowings to $120 million. In three years, 
the company added, it has reduced its bor- 
rowings by $50 million 

NCTA urges FCC 
to deny request for stay 
of Artec decision 
The National Cable Television Association 
has registered with the FCC its opposition 
to a request for stay of its decision in the 
Arlington (Va.) Telecommunications case. 

Five groups. including The National As- 
sociation of Broadcasters, had asked the 
FCC to delay application of its Artec pro- 
cedures to other cases pending judicial 
review of the lawfulness of the commis- 
sion's action in the case (BROADCASTING, 
April 16). 

In opposing the motion, NCTA said that 
it has not been shown that a stay is in the 
public interest; that the commission has 
already ruled on one motion for stay in the 
case and nothing has happened to justify a 

change in that decision, and the pleading is 
simply one more of a series whose aim is 
to delay implementation of the Artec deci- 
sion and especially to prevent any TV sta- 
tion from having to make a financial show- 
ing concerning the impact of distant sig- 
nals via cable. 

NCTA said one key element in proving 
the need for a stay has to do with harm to 
others. "There can be no doubt that cable 
television operators, who would continue 
to have to operate under a rule with no 
valid purpose, would be harmed by a 

stay," it argued. "The restrictions on sig- 
nal carriage by cable television systems are 
based totally on fear of impact on local ser- 
vice by television stations." 

NCTA said the public would be harmed 
by grant of a stay, since it would be denied 
access to programs on distant signals "for 
no valid reason" 

Cable Briefs 

Stop and go service. Three hundred traffic 
lights in Washington suburb of Arlington, 
Va., are to be linked with computer con- 
trols by cable TV system under agreement 
between county and Arlington Telecom- 
munications Corp. Artec declares it a first. 
System vice president, John D. Evans, 

said cable will link lights to county 
courthouse where computer will manage 
traffic flow. Artec said rental of its lines 
would cost county less than telephone 
company would charge over 10 years. 

Taped theater. With first offering, "Are 
You Now, Or Have You Ever Been," New 
York -based Theater -to -Tape Inc. claims to 
have launched what will be series of New 
York legitimate theater productions for 
video -tape and cable markets. "Are You 
Now ..." is said to be first New York play 
taped in its entirety for market and is being 
distributed through Tape Club of America. 

Indy 100,000. With deal covering In- 
dianapolis suburbs of Speedway, Law- 

rence, Beach Grove, Southport and other 
outlying areas, Home Box Office pay -TV 
offerings will be available to 100,000 
homes through system now under con- 
struction by Indianapolis Cablevision Co. 
Ltd. 

Six for pay. Columbia Pictures Pay 
Televison, supplier to national pay -TV ser- 
vices as well as individual cable systems 
with locally tailored "stand- alone" offer- 
ings, has six more films for summer and 
fall. "Midnight Express," "The Com- 
eback" and "MacKintosh and Ti" are 
available July 1; "California Suite," Aug. 
1; "Ice Castles," Sept. 1, and "Hardcore," 
Oct. 1. 

For 40 years 
Back to the Bible - 

the program with a 

That's why people have listened. And that's why they continue to listen. 

They find that Theodore Epp is just an ordinary person who loves God's Word. 
He speaks straight from his heart -and from the Bible -to them -in a language 
they can understand. 

And they respond- writing about their problems, spirituàl needs and prayer 
requests. 

Then they understand how meaningful this personal touch can be; for each of 
their spiritual needs and problems becomes an individual concern. Each letter is 

answered. Each request is prayed for. 

On its 40th anniversary Back to the Bible still has that personal touch. And it 

always will -for it is founded firmly on the Word of God -the Book with a very 

personal message, for every individual. 

Back to the Bible Broadcast 
Bor 82808, Lincoln; Nebraska 68501 or 
Boa 10, Winnipeg. Manitoba R3C 202 

God at Work ... 40 years 
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Broadcast Journalism 

The start of 
legislation to 
protect press 
from searches 
House holds hearings on bill 
that would forbid police 
forays into newsrooms as 
were OK'd in 'Stanford Daily' 

A House subcommittee last week opened 
hearings on the First Amendment Privacy 
Protection Act, an administration bill that 
would protect against unwarranted third - 
party searches. 

The proposed legislation, which comes 
in reaction to the Supreme Court's Stan- 
ford Daily decision, would provide protec- 
tion not only to the press, but also to aca- 
demicians, authors, filmmakers and 
freelance writers and photographers. The 
bill, H.R. 3486, was introduced at the re- 
quest of the Carter administration 
(BROADCASTING, April 9). 

Testifying on the merits of the bill were 
Philip Heymann, assistant attorney gener- 
al, criminal division, and CBS Washington 
Vice President William Small. Mr. Small 
said CBS supports the legislation because 
the result of the Stanford Daily decision 
"is harmful to the press and the public it 
serves." 

He said, however, that while the bill 
does provide "considerable protection" 
against the threat to press freedom created 
by the case, he did have some reservations 
about several provisions in the bill. For ex- 
ample, he said, the bill allows searches of 
newsrooms on the showing that a news or- 
ganization may possess national defense 
or classified information. "One need not 
look too far into recent history to support 
our concern that this provision could per- 
mit easy abuse by government officials," 
Mr. Small said. 

He added that another provision which 
bothered him authorizes searches for cer- 
tain nonwork -product information on a 

showing that the target news organization 
might destroy the materials if subpoenaed. 
"We question the necessity of this provi- 
sion given the fact that there is no history 
of news organizations destroying materials 
in order to frustrate subpoenas," he said. 

In addition, Mr. Small expressed con- 
cern that, in light of the Stanford Daily 
decision, some government official, who 
suspects he is being investigated by the 
press, "will inevitably take advantage of 
the opportunity to rummage through a 

newsroom to see what can be found -in- 
cluding the identity of a whistle blower." 

He said, however, that the effect on po- 
tential sources is one of the most devastat- 
ing results of the Stanford Daily case. 
"And the most frustrating aspect of the 
decision," he concluded, "is that none of 
us will ever know or be able to measure 
the irreparable injury this decision will un- 

Small 

doubtedly cause to our democracy." 
Mr. Heymann said the Justice Depart- 

ment considered a press -only bill, but re- 
jected it because of "the extreme 
difficulties of arriving at a workable defini- 
tion of the press, but more importantly be- 
cause the First Amendment pursuits of 
others who are not members of the press 
establishment are equally as important 
and equally as susceptible to the chilling 
effect of governmental searches as are 
those members of the news media." 

Mr. Heymann said that materials held 
for purposes other than the dissemination 
of a form of public communications are 
not protected from search. But just be- 
cause a small -town newspaper has a small 
circulation does not mean it is not a form 
of public communication. "I believe that 
in borderline cases the appropriate test for 
ascertaining whether the communication 
in question is public or not is whether it 
would be available to persons in the gener- 
al public upon simple request," he said. 

Mr. Heymann predicted that the legis- 
lation will limit or prohibit searches by fed- 
eral, state and local law enforcement of- 
ficers for documentary materials held in 
connection with a wide range of First 
Amendment activities. He said he believes 
the legislation "strikes an appropriate bal- 
ance between the interests of law enforce- 
ment and the need to protect First 
Amendment values." 

ABC inches past 
NBC evening news 
Never before has the network 
been out of third, but it's 
climbed in the past year 

ABC -TV claims that in the week of April 
16 -20, its World News Tonight outscored 
NBC Nightly News in the ratings for the 
first time. The Monday- Friday averages: 
ABC 11.2 rating and 23 share, NBC 11.1 
rating and 23 share. Out in front, still, was 
CBS Evening News with 13.6/29. 

The week's performance followed a 

three -week period in which ABC's eve- 
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ping news produced weekly averages less 
than one rating point -and usually less 
than one half a rating point- behind 
NBC's evening news. For the March 26 -30 
week, ABC had an 11.1/21 against NBC's 
11.5/22; the next week it was 11.3/22 
against 11.7/23. 

ABC News sources said no special pro- 
motion was done to help account for edg- 
ing into second place. They said they did 
promote "Second to None," a World 
News Tonight series on American power, 
but this promotion amounted to "no more 
than usual." 

For the January -March period, ABC 
said, World News Tonight averaged 
11.8/20, up from 10.5/19 a year ago; NBC 
Nightly News averaged 13.7/24, down 
from 14.6/26, and CBS Evening News 
averaged 16.3/28, as compared with 
15.8/29 a year ago. 

ABC News authorities said World News 
Tonight had gained 1.4 million viewer 
homes since February 1978, and that 
172,000 of these, or about 13 %, could be 
attributed to gains from new station affilia- 
tions. They credited the rest, or 87 %, to 
improvement in the broadcast. 

They also said they took comfort from 
the program's relatively light fall -off in rat- 
ings in April -a time when, they said, net- 
work news shows in general and ABC's in 
particular tend to drop. In 1978, they said, 
ABC's evening news went from a 10.5 
January -March average to an 8.6 in April, 
a decline of 18% as compared with 15% for 
CBS's and 17% for NBC's. This year they 
put the comparable decline at about 5% for 
ABC as against 12% for CBS and 16% for 
NBC. 

Funding fights 
for freedom 
In aftermath of Herbert decision, 
ANPA is setting up insurance 
program to protect newspapers 
involved in First Amendment 
cases; NAB is also interested 

The American Newspaper Publishers As- 
sociation is exploring ways to establish a 

comprehensive First Amendment In- 
surance Program. 

Allen H. Neuharth, chairman -president 
of ANPA, told the group's 93d annual 
convention in New York that the constant 
inroads into freedom of news -gathering 
dictates that "we must find a way to assure 
adequate legal advice to those who are in 
the front lines of our defense for the First 
Amendment" 

Mr. Neuharth, chairman and president 
of the Gannett Co., observed there are 
several small defense funds now in opera- 
tion, but said that on April 21 the ANPA 
board of directors directed the staff and 
counsel "to explore ways to establish 
some sort of comprehensive First Amend- 
ment Insurance Program." 

He said it was ANPA's hope to offer in 
the coming year an insurance program to 
all newspapers so that "the fight to rescue, 



uphold and defend the First Amendment 
can be fought as vigorously in Waterloo, 
Iowa, as in Washington, and in Newport, 
Va., as in New York City." 

Mr. Neuharth pointed out that "the 
headlines of the past year" indicated that 
the newspaper business has been more 
successful in the practice of free enterprise 
than in the advancement of the cause of a 

free press. 
He cited these economic indicators: 

daily U.S. circulation has increased for the 
third year in a row to almost 62 million 
while in Canada it rose to 5.3 million; the 
number of dailies grew by three in both 
the U.S. and Canada to 1,765 and 122 
respectively; U.S. daily newspaper adver- 
tising climbed by 14% to almost $13 
billion in 1978, and newspapers once again 
took in the largest share of total advertis- 
ing dollars, representing 29% of the total 
invested. 

But despite this economic glow, Mr. 
Neuharth continued, the free press is 
being "chilled and eroded" via the gov- 
ernment invasion in news coverage by 
subpoena or gag order or threat of search 
through newsroom files. He said the 
courts have "destroyed our shield laws, 
sent our reporters to jails, held our editors 
in contempt and fined publishers." 

He cited the latest confrontation be- 
tween the press and the judiciary -Her- 
bert vs. CBS -in which the Supreme 
Court ruled that lawyers and police may 

Insiders. Some familiar names in 
broadcasting circles appear among the 
top executives re- elected or newly 
elected as officers of the American 
Newspaper Publishers Association. 
Allen H. Neuharth, president of Gannett 
Co., was chosen again as chairman and 
president; Katharine Graham of the 
Washington Post Co. was re- elected 
treasurer. Both firms are also station 
group owners. William C. Marcil of 
Forum Publishing, Fargo, N.D., another 
also involved in station ownership, was 
elected secretary. 

now "rummage through our minds as well 
as our newsrooms" (BROADCASTING, 
April 23). He maintained the decision 
"clearly demonstrated that the judiciary of 
this nation is developing a state of mind 
that is above the law, even above the Con- 
stitution." 

He said no one knows how many re- 
porters, editors and publishers have had to 
compromise on legal issues simply be- 
cause they could not afford to invest "a 
disproportionate share" of their resources 
in fighting the "reckless arm" of the law. 

"The real danger in this atmosphere of 
intimidation of the press lies not with the 
New York Times, or the Washington Post 
or CBS, or Gannett and other major in- 
stitutions," he asserted. "They have the 
legal and financial resources to resist and 

to fight to try to right such wrongs. 
"The real danger lies in Scottsbluff, 

Neb., or Paducah, Ky., or Pocatello, 
Idaho -the smaller communities across 
the country -where the resources of the 
media are more limited and the balance of 
power shifts to police and sheriffs and law- 
yers and judges bent on stilling the local 
voices of freedom" 

One of the smaller defense funds that 
has been functioning for more than eight 
years -the Reporters Committee for 
Freedom of the Press -may benefit by an 
ad hoc fund organized by Gene Roberts, 
executive editor of the Philadelphia In- 
quirer. About 50 publishers met at a pri- 
vate party during the convention to dis- 
cuss a program under which every newspa- 
per in the country would contribute $500 
toward the Reporters Committee. 

The committee, based in Washington, 
will supply any newspaper with the name 
of a nearby First Amendment attorney 
who will provide free legal aid. The com- 
mittee also files amicus curiae briefs in 
First Amendment cases and supplies ex- 
pert witnesses. 

Walter Cronkite, CBS News anchor- 
man, who attended the party, called on 
publishers to "defend what freedom we 
can hold on to" by supporting the com- 
mittee. 

Protection against adverse court deci- 
sions-in the area of libel -is something 
about which the National Association of 

Harry Truman Fiorello La Guardia Franklin Delano Roosevelt 

NOW! A NEW SERIES OF INSPIRING 
PUBLIC SERVICE SPOTS FOR THE 
BENEFIT OF SENIOR CITIZENS 

Youth is a teeling... FREE 
60- second and 
30- second spots for 
television and radio. 
Order your copies. NOT an age! 

What did these 
famous people all 
have in common? 
Each of these famous people gained their 
greatest accomplishments and satisfaction out 
of life during their senior years. They are 
proof that the senior citizen has an important 
contribution to make to society, provided he 
keeps active, keeps interested and keeps healthy. 

Older people must be told how to gain a satisfying 
life, and younger people must be told how to 
prepare for the retirement years. 

Help do this important job of public education. 
Please preview the broadcast campaign. 

TO: American Chiropractic Association 79-3 
2200 Grand Avenue ! Des Moines, Iowa 50312 

Please send me copies of 'YOUTH IS A FEELING ... NOT AN 
AGE!' public service spots for: 

El Television (One 60 -sec. & one 30 sec. Filmed Spots) 
o Radio Six 60 -sec. & five 30 sec. Taped Spots) 

I understand the spots will be sent without cost or obligation. 
Public Service Director 

Station 

Street Address 

City State Zip 
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TN I S PARK DEDICATED APRII. '15,19:91C 

EDWARD R. MURROW 
1908 - 1965 

REPORTER AND BROADCASTER 
UIRECTOR.U.S INFORMATION AGENCY 

1961 - 1963 

A reporter remembered. A bronze plaque embedded in granite cobblestones marks Ed- 
ward R. Murrow Park in Washington, dedicated at a late morning ceremony on what would 
have been his 71st birthday, April 25. Janet Murrow, the newsman's widow, unveiled the pla- 
que as Cecil D. Andrus, secretary of the interior, and Eric Sevareid looked on. All three had 
addressed the crowd of 200 who had gathered in the small triangular park. Mr. Andrus, who 
initiated efforts to name the park in honor of Mr. Murrow, making it the first federal parkland 
to bear the name of a reporter, reviewed the career of Mr. Murrow and pointed out that while 
he served as director of the U.S. Information Agency, his office in a nearby building over- 
looked the park. Mr. Sevareid eulogized his friend and colleague at CBS, calling him a man 
of toughness, skepticism and courage. Mrs. Murrow said her husband respected young 
people, whom Mr. Andrus said are the primary users of the park, and hoped that they would 
"continue to use the park and sometimes remember Ed Murrow" The inscription on the pla- 
que praises Mr. Murrow as a reporter and broadcaster "who gave his profession a standard 
of excellence and whose clarity, humanity and courage helped his country and the world to 
know what America at its best could be" The park is located just west of the White House 
at 18th Street and Pennsylvania Avenue. 

Broadcasters has also become concerned. 
The NAB staff is currently conducting a 

survey of association members, the 
answers to which may flesh out complaints 
that insurance companies charge higher 
rates for libel insurance to broadcasters in 
states where the courts have been tougher 
in libel suits than in others ( "Closed Cir- 
cuit," April 23). Some reports have it that 
insurance companies refuse to sell in- 
surance to stations carrying talk shows or 
editorials and some require stations to use 
a six -second delay on listener calls during 
call -in shows. 

A major concern, says NAB General 
Counsel Erwin Krasnow, is that insurance 
companies that impose restrictions such as 

those have set themselves as program cen- 
sors. There is a slight chance that out of 
the survey will emerge an NAB plan for 
industrywide libel protection in some 
form. 

President Carter went to the defense 
of the First Amendment in an address to 
the ANPA. 

Opening a major policy address on the 
impending strategic arms limitation treaty, 
Mr. Carter said: 

"Liberty of expression is our most im- 
portant civil right and freedom of the press 
its most important bulwark. We can never 
afford to grow complacent about the First 
Amendment. On the contrary, you and I 
and others must actively protect it always." 

Cronkite puts on his 
green eyeshade 
for the competition 
CBS newsman Walter Cronkite attracted a 

standing- room -only audience at the con- 
vention of the American Newspaper 
Publishers Association in New York last 
week and offered some suggestions as to 
how newspapers could counterprogram 
what he called TV's "headline service." 

Mr. Cronkite was invited to speak on the 
role he would play if he were a newspaper 
editor. 

He said he was long a newspaper fan, 
but expressed concern about the contin- 
uous decline in newspaper readership. He 
said he was especially troubled that many 
of the nonreaders are young people, the 
poor and the undereducated. 

He indicated that solutions to the news- 
paper readership problem won't come 
easily but he suggested that more empha- 
sis be placed on presenting local and 
regional news more interestingly. "The 
local, state and regional news is your ap- 
ple," Mr. Cronkite said. 

He also urged newspapers to concen- 
trate on "problem- solving" issues con- 
cerning business, education and con- 
sumers. 

In a question- and -answer period, Mr. 
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Cronkite was asked how newspapers can 
overcome the growing lack of credibility 
associated with media. He replied that one 
area he would seek to improve concerns 
the attribution of stories to "anonymous 
sources." He said the news media should 
be more careful in specifying where the 
news originates. 

To another question, on steps he would 
take if he were editor of the New York 
Times, Mr. Cronkite said: "I think the 
Times is overwritten. There's redundancy 
in many articles. Otherwise I wouldn't 
tamper much with the Times." 

To another question about media checks 
and balances, he replied: "I'm concerned 
about monopoly media. In many areas 
there are no competing newspapers. At 
one time an editor could check another 
paper to see if his newspaper had covered a 

story adequately. In broadcast there is no 
such monitor." 

Journalism Briefs 

On the story. Communications Act rewrite 
"does not require four hours" of prime - 
time coverage in judgment of NBC News, 
NBC spokesperson said Friday. Respond- 
ing to National Citizens Committee for 
Broadcasting's call (BROADCASTING, April 
16), she said NBC News has already 
covered rewrite's progress "extensively," 
will continue to cover it and as further de- 
velopments occur "will make continuing 
judgments of the news value of this story." 

Headhunting? New York -based Television 
News Research Inc. is offering Local 
Newscaster Talent Bank service, 90 -hour 
video tape package of 1,600 broadcast 
news segments from 75 major markets. 
Featured are about 700 anchors, 400 
feature reporters, 250 sportscasters and 
250 weathercasters, taped during three 
days of last November's ratings sweeps. 
Computerized indices allow for quick 
checks of, for example, "all late news 
male co- anchors with female co- anchors 
without a regional accent." 

Plug for high court 
ABC News correspondent Tim O'Brien's 
two news beats on decisions the Supreme 
Court reached before they were formally 
announced (BROADCASTING, April 23) has 
resulted in one casualty. Chief Justice 
Warren E. Burger is said to have dismissed 
an employe of the court's print shop in the 
belief he was the source. 

The court's public information officer, 
Barrett McGurn, would not comment on 
that report. But he did confirm that one 
printer, John Tucci, had been reassigned to 
the Patent Office. Print shop workers are 
employed by the Government Printing Of- 
fice, not the court. 

Mr. Tucci is not talking to reporters 
about the matter. From his home in subur- 
ban Takoma Park, Md., he told UPI that 
he believes his telephone is being tapped. 



Broadcast Technology® 

Light in CMBA 
eye is satellite 
Mutual's Worth gets heaviest 
grilling during session 
of concert music broadcasters 

The possibilities of distributing radio pro- 
graming among concert music stations by 
satellite were explored last week at a Tues- 
day- morning session of the Concert Music 
Broadcasters Association's annual con- 
vention in New York. 

Gary Worth, executive vice president 
and general manager of Mutual, which 
hopes to have satellite service going into at 
least the top 35 markets this fall, was pep- 
pered with questions about Mutual's 
ability to get various types of programing 
to varying line -ups of concert music sta- 
tions. 

Mr. Worth assured his questioners that 
Mutual would be able to handle distribu- 
tion of programs of different lengths to 
almost any configuration of stations. He 
seemed to encounter some skeptics, how- 
ever, when he insisted that Mutual would 
not have to offer the programs to its own 
affiliates first. 

He also rejected -again to some skeptic- 
ism- suggestions that in its distribution 
service Mutual might in effect become a 

common carrier, required to accept orders 
for program distribution on a first come, 
first served basis. 

Mr. Worth noted that Mutual now is 
basically a news and sports network but 
said it intends to be in "the continuous 
programing business on a multiple -chan- 
nel basis" when its satellite service gets 
rolling. He suggested that CMBA mem- 
bers work with Mutual in developing pro- 
graming for distribution among them- 
selves. 

NAB wants to put its stamp 
on approved radio sets 
The National Association of Broadcasters 
AM -FM Receiver Performance Standards 
Committee is holding a meeting June 5 for 
broadcasters, manufacturers and trade as- 
sociations to discuss industrywide stan- 
dards for radio receivers. 

At the meeting, scheduled at Chicago's 
McCormick Place during the Electronic 
Industries Association's consumer 
electronics show, an NAB plan will be dis - 

Stributed proposing standards for issuance 
of an NAB seal to let shoppers know 
which radio receivers have met minimum 
industry standards. The association plan 
would apply to six types of receivers: AM 
monaural, AM stereo, FM monaural, FM 
stereo, AM automobile monaural and AM 
automobile stereo. Technical charac- 
teristics measured would be sound quality, 
maximum loudness, distortion, range of 
pitch, ability to pick up distant stations and 
ability to separate stations. 

So what else is new? RCA, far- and -away the leading American manufacturer 
of broadcast equipment, is none too impressed with what it has so far seen in the 
way of digital video -tape recorders. The company, as one official in New Jersey 
said, can match what its competitors have shown and, just maybe, surpass them. 
The digital derby now includes Sony, Ampex, Great Britain's Independent Broad- 
casting Authority and Bosch -Fernseh, which nearly everybody believes will show 
a digital machine at the end of this month during the International Television 
Symposium in Montreux, Switzerland. "We could have demonstrated a digital 
machine at any of those times;' the well- informed RCA source declared, "but 
we're being very quiet on the subject. We don't think the time is appropriate. 
We're right up there with Sony, Ampex and Bosch" RCA is believed to be experi- 
menting with at least two types of machines -one based on a two -inch, quad -for- 
mat machine and the other based on the newer one -inch helical designs. 
The holdup. RCA has been content on occasion -most recently with video 
disks -to let the competition grab headlines while it, quietly, moves along. Right 
now, RCA is thinking about marketing the digitals, and is asking itself some 
questions. It's reviewing the features the digitals are going to have to offer. "You 
can't give up the features on the helical machines," the RCA official said. Given 
the versatility of the one -inch units, he pointed out, RCA could not expect buyers 
to beat a path to its door if the digitals can't match the helicals. Cost is another 
factor. "We don't believe you can charge a helluva lot :' he said. Again, the suc- 
cess of the helicals, which can be quite affordable, is going to make it difficult for 
RCA not to match the one -inch prices. And RCA is also concerned about stan- 
dards. "Standards will be a major issue. People don't want to see another fight, 
and the users don't deserve another battle." Up to the second. UPI an- 
nounced that its world news report will become available to owners of home 
computers under an agreement it has reached with Telecomputing Corp. of 
America, McLean, Va. (Washington). The UPI news will be delivered at high 
speed into a TCA computer in nearby Silver Spring, Md. Home computer users 
will be able to connect their home terminals with the computer by dialing a local 
telephone number in most U.S. cities. Deal. Pye TVT Ltd., the broadcast 
equipment manufacturer for Philips, will be supplying five 10 kw VHF and nine 40 
kw UHF television transmitters to the Swedish Telecommunications Administra- 
tion. The value of the deal has been placed at approximately $2.6 million. 
Sony, too. Sony Video Products has received a $4- million equipment order from 
Compact Video Systems Inc., Burbank, Calif., a newly formed company that de- 
signs and constructs television studios for the broadcast and industrial video 
markets. The CVS order includes one -inch video -tape recorders, cameras, edit- 
ing equipment and three -quarter -inch videocassette units. CVS will be building a 
studio for the Entertainment and Sports Programing Network, Plainville, Conn., a 
firm that supplies programs to cable television systems via satellite. Hour 
after hour, chapter two. Sony and Zenith are following the lead of Toshiba and 
introducing new Beta -format videocassette machines with longer playing time 
( "In Sync," April 23). Like the Toshiba machine, the Sony and Zenith units will 
have slow -speed modes that can record four -and -a -half hours of material on 
three -hour tapes. Both companies are expected to be introducing three- and -one- 
third hour tapes that will allow for up to five hours of continuous recording. 
It's that time again. Booth space for the equipment exhibit of the 121st con- 
ference of the Society of Motion Picture and Television Engineers is now avail- 
able. Tfie conference and exhibit are to be held at the Century Plaza hotel, Los 
Angeles, Oct. 21 -26. Last year's conference in New York had 210 booths, but 25 
manufacturers had to be turned away for lack of space. The last SMPTE show in 
Los Angeles, in 1977, had 220 booths. Three hundred have been set aside for this 
year's. For friends who have everything. Scientific -Atlanta is selling 
$20,000, five -meter satellite earth stations to consumers. The receive -only 
dishes will be marketed by a new S -A subsidiary, Homesat Inc. The company is 
looking for wealthy individuals with no access to either broadcast or cable televi- 
sion. Homesat will help the buyers with the appropriate FCC forms, too. An S -A 
spokesman said that the company already has. "a couple" of orders for the 
dishes, but the first one won't be installed until June. Deliverance. The 
Community Service Network has signed an agreement with RCA Americom to 
deliver 1,800 hours of instructional and informational programing to cable 
systems in Appalachia via the Satcom I satellite. CSN, a part of the Appalachian 
Regional Commission, has been operating for four years on the experimental 
NASA ATS -6 satellite, which is being turned off later this year. CSN is aiming for 
35 hours a week of community- service programs. 
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The Broadcasting 

Playlist5Apr 30 

Contemporary 

Last This 
week week Title C Artist Label 

1 1 What a Fool Believes° Doobis Bros. Warner Bros. 

3 2 Heart of Glasso Blondie Chrysalis 

2 3 Knock on Wood Amii Stewart Ariola 

5 4 Reunitedo Peaches & Herb Polydor 

13 N 5 In the Nauyo Village People Casablanca 
11 N 6 Music Box Dancero Frank Mills Polydor 

6 7 Ladyo Little River Band Harvest 

12 8 I Got My Mind Made Upo Instant Funk Salsoul 

201 9 Shake Your Bodyo Jacksons Epic 

10 10 I Want Your Loue° Chic Atlantic 
15 11 Stumblin' Ino Suzi Ouatro & Chris Norman RSO 

9 12 Disco Nights° GO Arista 

8 13 He's the Greatest Dancero Sister Sledge Cotillion 
7 14 I Will Suruiveo Gloria Gaynor Polydor 

18 15 Goodnight Tonight Wings Columbia 
17 16 Take Me Horner] Cher Casablanca 

29 117 Ain't No Stoppin'° McFadden & Whitehead Phila. Intl. 

23 118 Hot Stuff: Donna Summer Casablanca 
4 19 Thagedyo Bee Gees RSO 

21 20 Blow Awayo George Harrison Dark Horse 

24 21 Loue You Inside Outo Bee Gees RSO 

271 22 Just When I Needed You Most o R. Vanwarmer.Warner Bros. 

26 23 Love Is the Answer o England Dan & John Coley . Big Tree 

16 24 Sultans of Swingo Dire Straits Warner Bros. 

28 25 Loue Takes Timeo Orleans Infinity 

14 26 Do Ya Think I'm Sexyo Rod Stewart Warner Bros. 

33127 Ain't Loue a Bitcho Rod Stewart Warner Bros. 

34128 Honesty: Billy Joel Columbia 

22 29 Precious Love: Bob Welch Capitol 

25 30 Loue Ballado George Benson Warner Bros. 

30 31 There But For the Grace of God Go Io Machine MCA 

43132 Logical Songo Supertramp A &M 

42133 We Are Familyo Sister Sledge Cotillion 

39134 You Take My Breath Awayo Rex Smith Columbia 

- 135 Deeper Than the Night : Olivia Newton -John MCA 

31 38 Big Shoto Billy Joel Columbia 

- 137 Chuck E's In Loue° Ricky Les Jones Warner Bros. 

37 38 Roxanneo The Police A &M 

32 39 Liuin' It Up Friday Nighto Bell & James A&M 

19 40 I Just Fall in Love AgainO Anne Murray Capitol 

- 141 Dancin' Fool ° Frank Zappa Zap 

41 42 Renegadeo Styx A &M 

-143 Little Bit of Soap° Nigel Olsson Bang 

48 44 Rock 'N Roll Fantasyo Bad Company Swan Song 

- 145 Hot Numbero Foxy Dash 

- 48 Such a Woman° Tycoon Arista 

- 47 I Want You to Want Meo Cheap Trick Epic 

48 She Believes in Meo Kenny Rogers United Artists 

49 Good Timingo Beach Boys Caribou 

50 Shake Down Cruise° Jay Forg Allied 

Playbacl< 

Breakfast of champions. "It'll be number one on the national LP 

charts in two or three weeks;' predicts Don Perry, music director at 
WTRY(AM) Troy, N.Y. Speaking of Supertramp's highly successful album, 
Breakfast in America (A &M), Mr. Perry also says, "it's an album I can 
go home to after being in music all day" Logical Song, the hit single 
from the LR bolts this week from 43 to 32 on " Playlist:' Bruce Cannon, 
music director at KTAC(AM) Tacoma, Wash., says: "It's going to be a 

classic. Supertramp is ordinarily not a big seller of singles, but Logi- 
cal Song is selling very well. And here, that's indicative of a monster 
record" Simply a smash. "A hit is a hit is a hit' says John Scott, pro - 
gram and music director at WMFJ(AM) Daytona Beach, Fla., "and Ain't. 
No Stoppin' Us Now (Phila. International) is definitely more than lust 
another disco record:' This McFadden and Whitehead debut single 
entered "Playlist" last week at 29, and bolts again this week to 17. 
"It's been in our top 10 for two weeks now' reports Pete Stone, pro- 
gram director at WAVZ(AM) New Haven, Conn. "It has the beat quality of 
disco and the lyrical appeal of pop. It's definitely a crossover hit' 
Simply McFadden and Whitehead, the LP from which the single was 
drawn, was released late last week. Springtime cruiser. Jay 
Fergusen's new single, Shake Down Cruise (Allied), edges onto "Play - 
list" this week at 50. Mike O'Brien, program director at WBBF(AM) 

Rochester, N.Y., describes it as "a good, moving rock 'n roll record, 
and great if you're out tooling around in your car:' The single is a 
"cleaned -up remix" of a cut from the LR Real Life Ain't That Way, ex- 
plains Harry Nelson, music director at KLIF(AM) Dallas. 

Country 

Last This 
week week Title : Artist Label 

171 1 

1 2 

18 3 

2 4 

6 5 

121 8 

3 7 

5 8 

11 9 

7 10 

9 11 

8 12 

10 13 

13 14 

4 15 

15 18 

19 17 

- /8 
- 19 

20 20 
14 21 

21 22 
16 23 

- 24 

- 25 

These are the top songs in air -play popularity as reported by a select group of U.S. statons. Each has 
station on which it is played. A 1 indicates an upward movement of five or more chart positions 
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Lying in Loue With You o J. Brown & H. Cornelius RCA 

Don't Take It Awayo Conway Twitty MCA 

Down On the Rio Grandeo Johnny Rodriguez Epic 

I Don't Want To Be Righto Barbara Mandrell ABC 

All I Ever Need Is Youo Rogers & West United Artists 

Touch Me With Magico Marty Robbins Columbia 

Someone is Looking for Someone ...17 Gail Davies Lifesong 

Back Side of Thirtyo John Conlee MCA 

I'll Love Away Your 71'oubles Janie Fricke Columbia 

Slow Dancingo Johnny Duncan Columbia 

Farewell party° Gene Watson Capitol 

Where Do I Put Her Memory Charley Pride RCA 

They Call It Making Loueo Tammy Wynette .. Epic 

I'm Gonna Loue Youo Glen Campbell Capitol 

Wisdom of a Foolo Jacky Ward Mercury 

Sweet Memorieso Willie Nelson RCA 

I Just Fall in Love Again: Anne Murray Capitol 

Beautiful Bodyo Bellamy Bros. Warner Brost 
Music Box Dancer° Frank Mills Polydor 

Lay Down Beside Meo Don Williams MCA 

It's a Cheating Situationo Moe Bandy Columbia 

Sail Awayo Oak Ridge Boys ABC 

Walking Piece of Heaueno Freddy Fender MCA 

Nobody Likes a Sad Songo Ronnie Milsap RCA 

September Songo Willie Nelson Columbia 

been "weighted" in terms of Arbitron audience ratings for the reporting 
between this week and last. 



Fates & Fortu nes E 

Media 
William B. Colvin, senior VP- marketing and 
resources development, Buford Television, 
Tyler, Tex., appointed senior VP- broadcast 
group, with responsibility for KLTV(TV) Tyler and 
KTRE -TV Lufkin, Tex. 

David Johnson, VP, ABC Owned Television 
Stations, New York, assigned broader respon- 
sibilities in planning and operations of unit. 

Michael A. Fisher, general sales manager, 
WGR -TV Buffalo, N.Y., appointed general man- 
ager. 

Fans, Mayo 

W.H. (Hi) Mayo, VP- general manager of Snider 
Corp.'s Muzak /Business Music of Arkansas, 
appointed executive VP and chief operating of- 
ficer of Snider, which operates KARN(AM)- 
KKYK(FM) Little Rock, Ark., and KFIN(FM) 
Jonesboro, Ark. Harris Owen, operations 
manager of KARN -KKYK, retires. Tim B. Scott, 
who does traffic reports for KARN, named opera- 
tions manager of KARN -KKYK. 

William S. Sanders, VP- general manager of 
KQEO(AM)- KZZX(FM) Albuquerque, N.M., 
named senior VP- broadcasting of Sunbelt Com- 
munications Ltd., licensee of those stations and 
KVOR(AM) -KSPZ -FM Colorado Springs and 
KSLY(AM)- KUNA(FM) San Luis Obispo, Calif. 
Lawrence Kirby, formerly with NBC in Wash- 
ington, named general manager of KQEO. 

James DeBold, general manager, wvll -Tv 
Bangor, Me., joins WAGM -AM -TV Presque Isle, 
Me., in same capacity. 

Hal Shope, sales manager, KXLR(AM) Little 
Rock, Ark., assumes additional duties as gener- 
al manager. 

Jack Perk, sales manager, WDAE(AM) Tampa, 
Fla., joins Forrest Broadcasting Co. as general 
manager of KDON -AM -FM Salinas, Calif., and cor- 
porate VP in charge of those stations, and For - 
rest's Kzoz(FM) San Luis Obispo, Calif., and 
KBBQ(AM) -KBBY(FM) Ventura, Calif., which For- 
rest has purchased, subject to FCC approval. 
Dan Leonard, general manager, WNDR(AM) 
Syracuse, N.Y., named assistant general man- 
ager, KDON- AM -FM. 

Ken Schermer, news director, WMVG -AM -FM 

Milledgeville, Ga., appointed general manager. 

Williams J. Kneisly, general sales manager, 
WASK.AM-FM Lafayette, Ind., joins WIOU(AM)- 
WZWZ(FM) Kokomo, Ind., as general manager. 

Robert G. Martins, with KESQ -TV Palm 
Springs, Calif., appointed VP- operations man- 

ager. Richard Mechling, also on staff, named 
corporation treasurer. 

Mark Hurd, former owner of KPEN(FM) Los 
Altos, Calif., joins KXRX(AM) San Jose, Calif., as 

station manager. 

Dave Puckett, news director, WGGA(AM) 
Gainesville, Ga., named operations manager. 

Dorothy Botts, regional manager, affiliate re- 
lations, ABC -TV, joins CBS -TV affiliate re- 
lations as district manager for Arkansas, Loui- 
siana. Missouri, Oklahoma and Texas. 

Roger Lowry, business manager, w)xT(TV) 
Jacksonville, Fla., joins co -owned WPLG(TV) 
Miami in same capacity. 

Ralph Peralez, media producer, noncommer- 
cial KUOM(AM) Minneapolis, joins noncommer- 
cial KQED -FM San Francisco as manager. 

James Coughlin, associate campaign director 
for United Way of Minneapolis, joins noncom- 
mercial KTCA -TV St. Paul as manager of division 
of grant support in development department. 

New officers, New York State Broadcasters As- 
sociation: Martin F. Beck, wBLI(FM) Patchogue, 
president; Sheldon F. Storrier, wKTV(Tv) 
Utica, VP; Richard D. Novik, WPUT(AM) 
Brewster, secretary, and William F. Brown, 
WBTA(AM) Batavia, treasurer. 

Edward J. Bowman, VP- finance and research 
division, Indiana State Chamber of Commerce, 
joins Indiana Broadcasters Association, In- 
dianapolis, as executive VP. 

Stanton professorship in school of art of The 
Cooper Union, New York, is being established 
in honor of Dr. Frank Stanton, former vice 
chairman of CBS Inc. First Stanton professor 
will be Rudy deHarak, noted graphics designer. 

Broadcast Advertising 
Jim Rice, president of D'Arcy /San Francisco, 
part of D'Arcy -MacManus & Masius, appointed 
to board of directors of DM &M worldwide. 
Arthur Meltzer, associate creative director, 
DM &M in Chicago, named VP. 

Paul Hogue, Henry Hartwell and Leonard 
Stabile, senior account executives, NW Ayer 
ABH International, New York, named account 
supervisors. Joining Ayer as account super- 
visors are Carolyn Gandolfo, from BBDO In- 
ternational, Frank Flltsch, from The Marshalk 
Co., and Marshall Bucci, from William Esty 
Co. Gerald Amon, from Admark Services in 
Knoxville, Tenn., joins Ayer as account execu- 
tive. Hallee LoGrasso, from Grey Advertis- 
ing, joins Ayer as media supervisor. Joan 
Eaton, from Uniworld Group, joins Ayer as 

senior copywriter. Dominic Cerulli, from 
Wunderman, Ricotta & Kline, named creative 
supervisor for Ayer's AyerDirect. 

Appointments, Proctor & Gardner Advertising, 
Chicago: Rolfe Kolconay, VP- account super- 
visor, named senior VP; Anthony Moore, 
media director, named VP- advertising services, 
and Melody Bather- Gardner, account execu- 
tive, named VP- account supervisor. 
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Salvatore Alba and Marc Eisenoff, both 
from Keenan & McLaughlin, New York, join 
DFS /Wegener Agricultural Group there as VP- 
creative director and senior art director, respec- 
tively. Mark Stuhlfaut, from Fletcher /Mayo 
Associates, St. Joseph, Mo., joins group as ac- 
count executive. Company is new division of 
Dancer -Fitzgerald -Sample with Ciba -Geigy Ag- 
ricultural Division as first account. 

Jack DiGuiseppe and Tony Vanderwarker, 
associate creative directors, Needham, Harper 
& Steers, Chicago, elected VP's. 

Michael G. Samet, associate media director, 
Benton & Bowles, New York, elected VP 

Norm Prady, VP- creative director, truck area, 
BBDO, Detroit, joins Yaffe Stone August Ad- 
vertising, Southfield, Mich., as senior VP -ex- 
ecutive creative director. 

Michelle Berman, from Grey Advertising, 
New York, and Dennis Fogarty, from Altman 
Stoller Weiss, also New York, join Manoff 
Geers Gross there as account executives on 
Kraft Dairy Group and Welch Foods, respec- 
tively. Lani Fertik, from J. Walter Thompson, 
and Claude Lomden, from Smith Greenland, 
join Manoff as broadcast buyers in media 
department. 

Jack Carmichael, founder and past president 

TRY IT BEFORE 
YOU BUY IT! 

DON'T TIE YOURSELF UP 
with a long term Lease 
or Purchase Agreement on 
a Computer and Programs 
until you learn about 
OUR PLAN - 
HERE'S OUR OFFERtiil 
Rent a Computer from IBM 
on a short term basis. Pay 
only the BCS installation 
charges. 

If You Like it 
Keep it 

If not - Cancel - And you 
don't owe us anything more! 
Try Us um 

Complete AM -FM Business 
Automation Systems for 
medium to large Radio 
Stations using IBM System 
32 or 34 Computer. 
For information call cr write 

ERDDDCFIST 
COMER 
SYSTEM 
P.O. BOX 30266 
CHARLESTON, S.C. 29407 
TELEPHONE: 803i556-4165 



of Carmichael Lynch, joins Brandt /Bar- 
ringmann Advertising, Minneapolis, as creative 
director. Tom Tweed, from A.C. Nielsen, joins 
Brandt as account executive. 

Jon Katz, senior writer -producer, Byer & Bow- 
man, Columbus, Ohio, joins Simons Michelson 
Zieve Advertising, Troy, Mich., as creative 
supervisor. 

Scott Deal, senior writer and producer, 
BBDO, San Francisco, joins Wilton, Coombs & 
Colnett Advertising there as senior copywriter 
and broadcast production supervisor. Steve 
Goldstein, formerly with U.S. Agency for In- 
ternational Development in Africa, joins agency 
as copywriter. 

J. Aubrey Shamburger, assistant VP- execu- 
tive art director, Herbert S. Benjamin Associ- 
ates, Baton Rouge, named VP 

Craig Campbell, from Winston Advertising, 
Palo Alto, Calif., joins Stone & Adler, Chicago, 
as assistant account executive. Ed Lelman, 
from Brewer Advertising, Kansas City, Mo., 
joins Stone & Adler as controller- manager, 
client support services. 

Gerry Muir, copy VP with Holland & Callaway, 
New York, joins DKG Advertising there as 

copy supervisor. 

Len Blake, copy chief for Bozell & Jacobs, 
Union, N.J., joins Carelli, Glynn & Ward Ad- 
vertising, Butler, N.J., in same capacity. 

John Sivatko, from McGraw -Hill Continuing 
Education Center, Washington, joins American 
Advertising Federation there as manager of pro- 
gram services. 

G. Kent Smith, VP- general manager of 
WHET(TV) Miami, joins RKO Television Repre- 
sentatives as sales manager of company's new 
Dallas office. Ken Kagen, director of research 
for RTVR in New York, named director of pro- 
graming services. John Rohr, research man- 
ager, MMT Sales, succeeds Mr. Kagen. 

Stanley Simon, direc- 
tor of affiliate research, 
ABC -TV, New York, 
joins H -R Television 
there as VP- research 
and marketing. 

Jane Newman, from 
Katz Radio, New York, 
joins Metro TV Sales 
there in sales develop - 
ment capacity. 

Simon Dick Groat, national 
sales manager, worv(Tv) Grand Rapids, 
Mich., assumes additional duties as general 
sales manager. 

Frank DeTilllo, local sales manager, WOR -TV 

Buffalo, N.Y., named general sales manager 
succeeding Michael Fisher, now general man- 
ager (see page 53). 

Robert Stettner Jr., national sales manager, 
WTVN -TV Columbus, Ohio, joins wTVH(TV) 
Syracuse, N.Y., as general sales manager. 

David F. Smith, local sales manager, KXRX(AM) 
San Jose, Calif., appointed general sales man 
ager. 

Tom Storrier, sales coordinator, WMAQ -TV 

Chicago, named assistant manager, sales pro- 

Broadcasting - 
The Significance of 
Emerging Competition 
The Effect Of: 
Superstations /Fourth Network /Cable TV /Pay TV/ 
Subscription TV /Video Recorders and Discs/ 
Video Games and Home Games 
On: 
Program Suppliers /Viewers /Advertisers /Networks 
and Stations 

A 20 -page report from Shearson Hayden Stone's 
Research Department. $20 per copy. 
Send Check (payable to Shearson Hayden Stone): 
Research Department 
Shearson Hayden Stone Inc 
1 New York Plaza 
New York NY 10004 
Attn: Evelyn Romano 46th floor 
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posais, ABC -TV Network, Chicago. 

Stuart G. Krane, associate media director of 
Warren, Muller Dolobosky, New York, and 
Thomas H. Hooper Ill, assistant account ex- 
ecutive, ABC Radio Network, named account 
executives. ABC Radio, New York. Rhonda 
Hack, account executive, NBC Radio, Chicago, 
named to same post with ABC Radio there. 

Jeff Woodruff, director of sales and research 
for ABC -owned AM stations, named national 
sales manager for ABC's WDAI(FM) Chicago. 

Programing 
Jerry Golod, CBS Entertainment VP for 
children's programs and variety development, 
joins NBC Entertainment as VP and national 
program director, responsible for daytime and 
children's programs, specials, variety programs 
and West Coast late -night programs. 

Golod Saltman 

Sheldon A. Saltman, VP- general manager, 
20th Century -Fox Sports, Beverly Hills, Calif., 
named president. He succeeds Ron Beckman 
(BROADCASTING. April 2). 

Peter Anthony 
Andrews, VP- special 
projects, NBC Enter- 
tainment, West Coast, 
joins Begelman /Fields 
Co., Los Angeles, as 
senior VP for televi- 
sion. 

Andrews 

Jerry Pinks, assistant 
manager of domestic 
sales services depart- 
ment, Viacom En- 
terprises, New York, 
named manager of 

domestic sales services. 

AP line -up. William Leonard, president 
of CBS News, and Charles Whitehurst, 
president and general manager of WFMY- 

Tv Greensboro, N.C., named along with 
Ralph Renick, TV news operations VP of 
Wometco Enterprises, Miami, who was 
reappointed, to represent Associated 
Press's broadcast members on AP 
board. Jack Tarver of Atlanta Journal 
and Constitution (associated in owner- 
ship with Cox stations) re- elected AP 

board chairman. Frank Batten of Land- 
mark Communications, Norfolk, Va., 

(WTAR AM -TV and WKEZ(FM) Norfolk) 
named first vice chairman, and Stanton 
R. Cook of Chicago Tribune (WGN Con- 
tinental Broadcasting) named second 
vice chairman. Among new board mem- 
bers elected was Robert G. Marbut of 
Harte -Hanks Communications (Harte- 
Hanks station group). 



Julie Waxman, director of business affairs. 
Lorimar Productions, Burbank, Calif.. named 
senior director, television business affairs. J. 

Anthony Young, from EMI Film, Beverly Hills, 
Calif., joins Lorimar as VP- finance. 

Pattee Roedig, director of production, Cine 
Guarantors. Hollywood, subsidiary of Taft 
Broadcasting that provides bonds for theatrical 
and made -for -television movies, named VP of 
administration and production. 

Bill Canter, cameraman. ABC in Hollywood, 
joins Quenzer Driscoll Dawson, broadcast pro- 
duction company in Hawaii specializing in film 
and videotape, as assistant director. 

Edward J. Platte, executive producer, WFSB -TV 

Hartford, Conn., named executive producer 
and assistant program manager for co -owned 
WDIV(TV) Detroit. 

Fred Noriega Jr., manager of community 
affairs, WCBS -TV New York, appointed manager 
of programing services and executive producer 
of Channel 2 The People. 

Janet Weimer, operations assistant,. KESQ -Tv 
Palm Springs, Calif., named program director. 

Roy Laurence will remain as program director 
and air personality for WCAU -FM Philadelphia. It 
had been announced earlier that he would join 
KSFX(FM) San Francisco (BROADCASTING. April 
23), decision that Mr. Laurence rescinded. 

Phil Scoggins, sports director, WRBL -TV Co- 
lumbus, Ga., joins WYEA -TV there in same 
capacity. 

David C. Moore, co- founder of Wisconsin In- 
dependent Network, joins KWEB(AM) -KRCH(FM) 
Rochester, Minn., as operations manager. 

Rick Warren, from WBHP(AM) Huntsville, Ala., 
joins KXLR(AM) Little Rock, Ark., as program 
director. 

Eddie Coyle, program director, WAUG -FM 
Augusta, Ga., joins WFIL(AM) Philadelphia as 

weekend and swing air personality. 

Scott Lowe, music director, WSGO -AM -FM 
Oswego, N.Y., joins WBVP(AM)- WWKS(FM) Beaver 
Falls, Pa., as program director. 

Clarence Ramier, from air staff of wssv(AM) 
Petersburg, Va., joins WANT(AM) Richmond, 
Va., as production director. 

New honors for women. Jane Cahill 
Pfeiffer, chairman of NBC, has been 
named outstanding Broadcast Execu- 
tive of 1978 in the first annual 
Mainstream Women Broadcasting In- 
dustry Awards. Mary Alice Dwyer, direc- 
tor, daytime and children's programs, 
NBC Entertainment, was honored as the 
broadcast industry person responsible 
for the "most improvement in children's 
programing in 19787 Other winners in- 
cluded Charlayne Hunter -Gault, reporter 
for public TV's MacNeil -Lehrer Report; 
Lela Swift, director of ABC -TV's Ryan's 
Hope; Madeline Amgott, producer on 
CBS -TV's 60 Minutes, and Harold 
Burston, chairman of the Burston- 
Marsteller public relations firm. The 
awards were presented on April 18 
under the auspices of the New York City 
chapter of the American Women in 
Radio and Television and Good House- 
keeping magazine. 

News and Public Affairs 
Mary Kane, assistant manager of CBS News 
bureau in Los Angeles, named night news man- 
ager for CBS News, New York, and producer of 
nightly one -minute news headline broadcast, 
Newsbreak. James Houtrides, producer of 
weekend editions of CBS Evening News, New 
York. named producer of CBS News Sunday 
Morning. Lew Allison, associate producer of 
weekend editions of CBS Evening News, suc- 
ceeds Mr. Houtrides as producer. 

Joseph Coscia, chief assignment editor, 
WABC -TV New York, joins wcBS -TV there as 
assignment manager for news. 

John Hayes, assistant news director, wrvT(TV) 
Tampa, Fla., joins WBRC -Tv Birmingham, Ala., 
as news director. 

David Mims, associate news director, WAVY -TV 

Portsmouth, Va., named director of news 
operations and host of new program. Darrell 
Hosack, news director, WNOR -AM -FM Norfolk, 
Va., joins WAVY -TV as associate anchor, Sandra 
Kelly, political reporter and weekend anchor 
WAVY -TV, named weekday anchor. 

Michael Bille, in news department of WQAD -ry 
Moline, Ill., appointed news director. 

Jessie Degallado, general assignment re- 
porter, KRGV -TV Weslaco, Tex., named co- 
anchor. Bill Spangler, news director, KVOZ(AM) 
Laredo, Tex., joins KRGV -TV as general assign- 
ment reporter. Dr. David Eiser, from KTVU(TVI 
Oakland, Calif., joins KRGV -TV as weather 
anchor and medical reporter. W. David Elliott, 
writer for NBC -TV's Today Show, named news 
producer for KRGV -TV 

Mike Majors, news director, WGOW(AM) Chat- 
tanooga, joins WFBR(AM) Baltimore in same 
capacity. 

Larry Gellman, reporter and writer, WCPO -TV 
Cincinnati, joins wtsN -TV Milwaukee as general 
assignment reporter. Dave Robinson, writer 
and producer, wxvz -TV Detroit, joins WISN -TV as 
news producer. 

John Warren, news director and anchor, 
KoAI(TV) Flagstaff, Ariz., joins KGUN -TV Tucson, 
Ariz.. as general assignment reporter. Ed 
Garsten, student at University of Arizona, 
Tempe, named weekend weathercaster for 
KGUN -TV 

Lew Brown, news director, WKND(AM) Hart- 
ford, Conn., and Elyse Gellerman, from 
WPOP(AMt Hartford, join WVtT(TV) New Britain, 
Conn., as reporters. 

Promotion and PR 
Jeffrey R. Tolvin, manager of business infor- 
mation in ABC public relations department, 
New York, appointed to director of business in- 
formation. He succeeds Patricia J. Matson, 
named VP, public relations, planning and devel- 
opment (BROADCASTING. April 16). 

Edward Harvey, executive producer, WSET -TV 

Lynchburg, Va., joins WJLA -TV Washington as 
on -air promotion director. 

Jo Ann Young, on production staff of cultural 
series produced by wcBS -TV New York, joins 
press department as writer -publicist. 

Mary Betz, promotion assistant, WDSU -TV New 
Orleans. named assistant promotion director. 

The Exciting 
World of the Smithsonian Institution- 

Brought to Life in 
Neto Features for Radio 

"Smithsonian Galaxy" is a free series of twice -a -week 21- minute features that 
can add another dimension to your programming. In a lively, upbeat format 
we'll help your listeners discover new and little -known aspects of science, 
history and all the arts. Here's a sampling of our topics: 

Teddy Bear Turns 75 
The Wright Way to Fly! 
Pitfalls of Buying Gems 

Are Super -Bees "Killers "? 
Ray Bradbury's World 
Forecasting Earthquakes 

For more information call Ann Carroll at 202 -381.5166, or write us at the address below. 

Please send me a free "Smithsonian Galaxy" demo tape. 

Name Position 

Station 

Address 

City/State /Zip 

Telecommunications Office 
Smithsonian Institution 
Rm. 2472 
Arts & Industries Bldg. 
Washington, D.C. 20560 
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Leonard Stein, from Ries & Geltzer Public 
Relations, joins Ayer Public Relations Services, 
New York, as account supervisor. Ellen Rubin, 
press representative, CBS, named account ex- 
ecutive for Ayer Public Relations. 

Broadcast Technology 
Robert Knudson Jr., administrative super- 
visor, WGN -AM -TV Chicago studios, appointed 
manager of technical operations. Robert 
Splithoff, engineer in charge, WON -TV, named 
chief engineer. James Carollo, engineer in 
charge, WGN(AM), named chief engineer. Both 
Mr. Splithoff and Mr. Carollo will report to Mr. 
Knudson. 

Kirke Cushing, supervisor of engineering for 
Warner Cable's Qube system, Columbus, Ohio, 
joins Wts -TV Chicago as manager of electronic 
news gathering. 

Robert Cheeseman, manager of studio main- 
tenance, Warner Cable's Qube system, Colum- 
bus, Ohio, joins WDRB -TV Louisville, Ky., as 

director of engineering. 

Terry Grieger, engineering supervisor, 
wowo(AM) Fort Wayne, Ind., joins WDRQ(FM) 
Detroit as chief engineer. Jim Franklin, chief 
engineer, WAKE(AM) -WLJE(FM) Valparaiso, Ind., 
joins WDRQ as assistant chief engineer. 

Horst Ankermann, VP- engineering, Sen- 

nheiser Electronic Corp., New York, appointed 
president. 

Ron Renaud, manager of engineering opera- 
tion, Midwestern Relay Co., Milwaukee, 
named VP- operations. Sprague Vonler, mar- 
keting manager, named VP- marketing. 

Robert E. Harris, manager of manufacturing 
engineering, International Tapetronics Corp., 
Bloomington, Ill., named manager of manufac- 
turing. 

Allied Fields 
John Taff, assistant chief of FCC's Policy and 
Plans Division, Washington, retires before end 
of May. Mr. Taff, engineer, has been with com- 
mission 30 years. 

James H. Ewalt, acting chief of special relief 
branch, Cable Television Bureau, FCC, Wash- 
ington, joins office of John D. Pellegrin, at- 
torney, Washington. 

Robert J. Miller, attorney, Common Carrier 
Bureau, FCC, Washington, joins Peabody, 
Rivlin, Lambert & Meyers there. 

Mark R. Young, account executive, wxex -TV 
Petersburg, Va., joins Arbitron Television Sta- 
tion Sales in Atlanta as Southeastern manager. 

H.T. Thurman, regional manager of Dallas of- 
fice of A.C. Nielsen, named regional manager 

of Fort Mitchell, Ky. (Cincinnati), office. 
William McCormac, in retailer relations 
department in Nielsen's Northbrook, Ill., head- 
quarters, named VP in marketing research 
group. 

Doyle Peterson, general manager, KMGC(FM) 
Dallas, joins Media Statistics, based in Silver 
Spring, Md., as head of company's new Mid- 
west office in Dallas. Peggy Fills, director of 
research and sales development, wcvB -Tv 
Boston, joins Media Statistics as sales director 
for company's new television division. 

New officers, American Women in Radio and 
Television, North Carolina chapter: Cynthia 
Stewart Neely, WRET-TV Charlotte, president; 
Nancy High, Southern Furniture Manufac- 
turers Association, High Point, VP; Betsey 
Hayes Lambert, wsoc -TV Charlotte, secretary, 
and Jo Nelson, wGHP -TV High Point, 
treasurer. 

Deaths 
Leo Hershfield, 75, courtroom artist whose 
drawings were shown on television for Army - 
McCarthy hearings in 1954, died of heart attack 
April 17 on fishing trip in Sarasota, Fla. He lived 
in Bradenton, Fla. Mr. Hershfield also made 
drawings for trials of Jack Ruby, James Earle 
Ray and Lieutenant William Calley Jr., for 
NBC -TV. Survivors include his wife, Maryem- 
ma, and two sons. 

For the Record E 

As compiled by BROADCASTING based on 
filings, authorizations, petitions and other 
actions announced by FCC during the 
period April 16 through April 20. 

Abbreviations: AU-Administrative Law Judge. 
alt. -alternate. ann.- announced. ant. -antenna. 
auc- aural. aux.- auxiliary. CH- critical hours. CP- 
construction permit. D -day. DA- directional anten- 
na. Doc.- Docket. ERP- effective radiated power. 
freq.- frequency. HAAT- height of antenna above 
average terrain. khz - kilohertz. kw- kilowatts. 
MEOV- maximum expected operation value. mhz - 
megahertz. mod. -modification. N -night. PSA- 
presunrise service authority. SL- studio location. 
SH- specified hours. TL- transmitter location. 
trans.- transmitter. TPO- transmitter power output. 
U- unlimited hours. vis.- visual. w- watts. ' -non- 
commercial. 

New Stations 

AM applications 
Yucca Valley, Calif. - Hesson- London -Chester As- 

sociates seeks 1520 khz. I kw -D. Address: 1111 North 
Palm Canyon Dr.. Palm Springs, Calif. 92262. Esti- 
mated construction costs $31,072; first- quarter operat- 
ing cost $7,920 and revenue S19.800. Format: standard 
pops. Principals: William N. Hesson. Jerome H. Lon- 
don and Lloyd Z. Chester (33 1/3% each). Messrs. 
London and Chester are partners in Palm Springs 
public relations firm. Messrs. Hesson and London are 
employed at KCMJ(AM) Palm Springs. None have 
other broadcast interests. Ann. April 13. 

Cross City, Fla.- Seashore Broadcasting Inc. seeks 
1240 khz, I kw -D. 250 w -N. Address: Suite 902, 
United American Bank Bldg.. Nashville 37219. Esti- 
mated construction costs $35,448: first -quarter operat- 

ing cost $41,401; revenue $60,000 (year). Format: 
MOR. Principals: H.L. Townsend Jr. (49 %) and Frank 
A. Woods (26 %) and his wife, Jayne (25 %). Group 
also owns WTBP(AM) Parsons and WSEV -AM -FM 
Sevierville. both Tennessee, and has sold. subject to 
FCC approval, WBRY(AM) Woodbury, Tenn. Ann. 
April 13. 

Pearl City, Hawaii -Alan Adams seeks 1380 khz, 5 

kw -U. Address: 1152 Bishop St., Honolulu. Estimated 
construction costs $60,100; first -quarter operating cost 
$15.925 and revenue $25,000. Format: MOR. Prin- 
cipal: Mr. Adams, former disk jockey, publishes humor 
magazine for disk jockeys. He has no other broadcast 
interests. Ann. April 13. 

Havre, Mont. -Bear Paw Communications seeks 
1350 khz, 5 kw -D. 250 kw -N. Address: P.O. Box 668, 
Wolf Point, Mont. 59201. Estimated construction costs 
$97,484; first- quarter operating cost $43,592; revenue 
$187.100 (year). Format: adult contemporary. Prin- 
cipals: Robert A. Lundstrom (51 %) and Mur11. Sisson 
and Olaf M. Thompson (24.5% each). Mr. Lundstrom 
owns 80% of KVCK(AM) Wolf Point and has applica- 
tion pending for new FM there. Mr. Sisson is radio and 
TV repairman in Glasgow, Mont. Mr. Thompson is 
chief engineer and 30% owner of KTGO(AM) Tioga, 
N.D. Ann. April 13. 

Las Vegas, N.M. -San Miguel Broadcasting Co. 
seeks 540 khz. 5 kw -D. Address: 505 7th Street. Las 
Vegas, N.M. 87701. Estimated construction costs 
$177.218; first -year operating cost T120,288; revenue 
$170.716. Format: Latin music. Principals: Carlos D. 
Lopez, Fr. Benedicto Cuesta and John C. Gallegos (33 
1/3% each). Mr. Lopez owns shoe store in Las Vegas 
and Mr. Gallegos owns pharmacy there. Fr. Cuesta is 
parish priest in Villanueva. N.M. None have other 
broadcast interests. Ann. April 17. 

Price, Utah -DART Inc. seeks 1080 khz. 2.5 kw -D. 
Address: 727 North 3rd East St.. Price 84501. Esti- 
mated construction costs 592,448; first- quarter operat- 
ing cost $32.295 and revenue $35,802. Format: stan- 
dard pop. Principals: James M. Dart (30%) and his wife 
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and children. Mr. Dart is manager of book store at Col- 
lege of Eastern Utah. None have other broadcast in- 
terests. Ann. April 13. 

FM applications 
Eloy, Ariz. -Zona Broadcasters seeks 106.3 mhz. 3 

kw, HAAT: 300 ft. Address: PO. Box 587, Lamar, Colo. 
81052. Estimated construction cost $50,982; first - 
quarter operating costs $14,125; revenue $100,000 
(year). Format: MOR. Principals: Daniel Linden, 
Robert J. Patterson, Patricia C. Williams and David L. 
Williams (25% each). Mr. Linden is news director at 

KBZZ(AM) La Junta, Colo. Mr. Patterson is legal 
counsel to Phoenix Indian Center. David and Patricia 
Williams (married, both work at KLMR(FM) Lamar, 
Colo. He is music director; she is FM traffic director 
and programer. Ann. April 13. 

Palm Springs, Calif -Royce International Broad - 
casting Co. seeks 106.1 mhz. 50 kw, HAAT: 485 ft. Ad- 
dress: 401 Watt Ave., Sacramento, Calif. 95825. Esti- 
mated construction cost $56,337; first -year operating 
cost $64,000: revenue $30,000. Format: pop. Principal: 
Edward R. Stolz, who owns KWOD(FM) Sacramento 
(resubmitted). Ann. April 17. 

St. Marys -Kingsland, Ga. -Radio Charlton Inc. 
seeks 93.5 mhz, 3 kw, HAAT: 300 ft. Address: 203 W. 
Main St., P.O. Box 607, Folkston, Ga. 31537. Esti- 
mated construction cost $110.595; first- quarter operat 
ing cost $23,237 and revenue $15.000. Format: coun- 
try. Principals: Jack R. Mays (40%), John B. Adams 
(40%) and two others. Mr. Mays is Folkston, Ga., busi- 
nessman with interests in nursing homes, real estate. 
clothing and auto parts. Mr. Adams is attorney in 
Folkston. They have no other broadcast interests. Ann. 
April 5. 

Evanston. III.- Genesis Broadcasting Inc. seeks 105 
mhz, 3 kw, HAAT: 1519 ft. Address: 412 MacLaren 
Lane, Lake Bluff, Ill. 60044. Estimated construction 
cost $86,609; first- quarter operating cost $51,766; 
revenue $250,000 (year). Format: jazz /rock. Principal: 
Henry C. Renken, who is electronics service techni- 



cian. He has no other broadcast interests. Ann. April 
13. 

Macomb. 111.- McDonough Broadcast Co. seeks 
103.1 mhz. 3 kw. HAAT: 300 ft. Address: 4626 29th 
St., Gulfport. Miss. Estimated construction cost $19.- 
850; first -quarter operating cost $37.350; revenue 
$120.400 (year). Format: contemporary. Principals: 
William J. Clark and his wife. Carmen (50% each). Mr. 
Clark is former general manager of KEZK(FM) St. 
Louis. Neither has other broadcast interests. Ann. 
Apri15. 

Ottumwa. Iowa -Iowa Communications Co. Seeks 
92.7 mhz. 3 kw. HAAT: 300 ft. Address: 114' South 
Broadway. Rochester. Minn. 55901. Estimated con- 
struction cost $141.910: first -quarter operating cost 
$42,345 and revenue $30,000. Format: country. Prin- 
cipals: Howard G. Bill (75 %) and his wife. Lucille 
(25 %). Mr. Bill also owns KKEE(AM) -KWWK(FM) 
Rochester. Minn. Ann. April 5. 

Port Sulphur, La.- Mariners Radio Relay Co. seeks 
106.7 mhz. 25 kw. HAAT: 81 ft. Address: 6645 
Evergreen Dr.. Miramar. Fla. 33023. Estimated con- 
struction cost 5106,020; first -quarter operating cost 
$27,195; revenue $180.000 (year). Format: contem- 
porary. Principals: B. Eric Rhoads. Gerald D. Clifton, 
and Worldmark Corp. (33 1/3% each). Messrs. Rhoads 
and Clifton are equal partners in programing consul- 
tancy in Ft. Lauderdale, Fla. Worldmark Corp. of Fort 
Wayne. Ind.. is diversified holding company, prin- 
cipally owned by Mr. Rhoads's father. D. Dean. None 
have other broadcast interests. Ann. April 13. 

Tisbury. Mass.- Martha's Vineyard Communica- 
tions Inc. seeks 92.7 mhz, 3 kw. HAAT: 284 ft. Ad- 
dress: Box 1 148, Tisbury 02568. Estimated construc- 
tion cost 5169,431; first -year operating cost 5132,460. 
Format: popular. Principals: James Charles Daly, Ed- 
ward Bennett Williams and Elizabeth Ellis (331/2 each). 
Mr. Daly is Washington investor and consultant for 
Citibank of New York. He is also associate of American 
Enterprise Institute. Mr. Williams is Washington at- 
torney and president of Washington Redskins football 
team. He also has real estate holding. Mrs. Ellis of 
Hilton Head Island, S.C.. is housewife. None has other 
broadcast interests. Ann. April 13. 

Dickinson. N.C.- Western Media Inc. seeks 92.1 
mhz, 3 kw. HAAT: 228 ft. Address: Box 1477. Dickin- 
son 58601. Estimated construction cost $62.489; first - 
quarter operating cost S12,030; revenue $120,00 
(year). Format: MOR. Principals: Marguerite Kleven 
and Dana Caldwell (21.25% each). Earl Bolinske and 
Duane Liffrig( 16.35 %each). Ray David (15th.) and Ed 
Bashus (9.8 %). Mr. Bolinske is third owner of drug 
stores in Williston and Bismarck. both N.D. Mr Liffrig 
is North Dakota state director of HUD. Mr. Bashus is 
president of non -profit business association in 
Bismarck. Miss. Kleven is 19.7% owner of 
KBHB(AM) -KRCS(FM) Sturgis. S.D.. where Mr. 
Caldwell is sales manager, and 10% owner of 
KMSD(AM) Millbank. S.D. Ann. April 5. 

Clovis, N.M. -KICA Inc. seeks 107.5 mhz. 100 kw. 
HAAT: 538 ft. Address: PO. Box K. Clovis 88101. Esti- 
mated construction cost S112,333; first- quarter operat- 
ing cost 510,013; revenue $40.000 (year). Format: 
beautiful music. Principals: John B. Mahaffey and his 
wife, Fredna (45% each) and Norman Stratton (10 %). 
They also own KICA(AM) Clovis. Ann. ApriLS. 

Cameron, Tex.- Cameron -Rockdale Broadcasting 
Co. seeks 101.7 mhz. 3 kw, HAAT: 300 ft. Address: 
1506 O'Kelley, Rockdale. Tex. 76567. Estimated con- 
struction cost $36.950; first -year operating cost $89,- 
163. Format: popular music. Principal: Bruce Lawson. 
who owns Ford auto dealership in Rockdale. He has no 
other broadcast interests. Ann. April 13. 

Bishop. Tex. -Cismek Corp. seeks 107.1 mhz, 3 kw. 
HAAT: 283 ft. Address: 410 Hwy. 77. Bishop, Texas. 
Estimated construction cost $76.678; first- quarter 
operating costs $28,518; revenue $155,578. Format: 
Spanish. Principals: Joe A. Cisneros (51 %) and D.K. 
:Meek (49%). Mr. Meek is employe and Mr. Cisneros is 
former employe at KAND(AM) Corsicana. Tex. They 
have no other broadcast interests (resubmitted). Ann. 
April 17. 

Monahans. Tex. - Monahans Broadcasting Co. 
seeks 99.9 mhz, 100 kw. HAAT: 289 ft. Address: 104 
East 4th St.. Monahans 79756. Estimated construction 
cost $125.544; first -year operating cost $138,400; 
revenue $72,000. Format: contemporary. Principals: 
William W. Jamar and his wife. Jane (50% each). They 
own KBWD(AM)- KOXE(FM) Brownwood, 
KVKM(AM) Monahans and KKIK(AM) Waco - 
Marlin. all Texas. and two newspaper in Mineral Wells. 
Tex. They also own 51% of KVOP(AM)- KPLA(FM) 

Summary of broadcasting 

FCC tabulations as of March 31, 1979 

Licensee 
On air 
STA' 

CPS 
on 
air 

Total 
on air 

CP's 
not Total 

on air authorized" 

Commercial AM 4,508 5 36 4,549 65 4,614 
Commercial FM 3.032 2 75 3,109 159 3,268 
Educational FM 949 0 44 993 72 1,065 
Total Radio 8.489 7 155 8,651 296 8,947 

Commercial TV 
UHF 215 0 3 218 54 272 
VHF 514 1 516 8 524 

Educational TV 
UHF 152 2 4 158 5 163 
VHF 94 1 7 102 7 109 

Total TV 975 4 15 994 
FM Translators 259 o o 259 88 347 
TV Translators 

UHF 1,161 0 0 1,161 266 1,427 
VHF 2,423 0 0 2.423 199 2.622 

'Special temporary authorization "Includes olt -air licenses 

Plainview, Tex., and are applicants for new FM at San 
Angelo. Tex. Mr. Jamar also owns interest in bank. 
CATV systems and KQTY(AM) Borger. Tex.. which 
has been sold, subject to FCC approval. 

Summerville. W.Va.- Bright Broadcasting Corp. 
seeks 92.9 mhz, 6.76 kw. HAAT: 1305 ft. Address: 300 
Greenbriar Rd.. Summersviile. W. Va. Estimated con- 
struction cost $211.500; first -quarter operating cost 
$13.275: revenue $116.800 (year). Format: contem- 
porary. Principals: William T Bright and his wife. 
Patricia (100 %. held jointly). Mr. Bright is manufac- 
turer of placemats. posters, candles and greeting cards 
and has interest in strip mining. real estate and 
manhole manufacturing. He has no other broadcast in- 
terests. Ann. April 5. 

TV action 
Valdosta, Ga.- Broadcast Bureau granted Peachtree 

Telecasting Inc. ch. 44; ERP: 559 kw vis.. 55 kw our.. 
HAAT: 839 ft.; ant. height above ground 919 ft. Ad- 
dress: PO. Box 729. Valdosta 31601. Estimated con- 
struction cost $596.000: first -year operating cost $262.- 
800: revenue $236.00. Legal counsel Fletcher. Heald et 
al, Washington; consulting engineer John Mullaney. 
Principals: F Francis D'Addario. Jerome Kurtz and 
Ivey Communications (27% each) and Sharon Kay Van 
Polen (9 %) and Willie Rayford (10%). Mr. D'Addario 
has banking. real estate and construction interests in 
Connecticut. Mr. Kurtz is vice president and part 
owner of Vidtronics Co.. Los Angeles. Ivey Com- 
munications is owned by J.D. Ivey and David An- 
toniak. It is part owner of WOCA -TV Ocala. Fla. Mr. 
Antoniak is principal of ZBTV(TV) Tortola, British 
Virgin Islands. Ms. Van Polen owns broadcast tower in- 
stallation service in Oxford, Ga. Mr. Rayford owns 
retail clothing stores in Valdosta. (BPCT- 780728IF). 
Action April 6. 

rOwnership Changes 

Applications 
WFPA(AM) Fort Payne, Ala. (AM: 1400khz, 1 kw- 

D, 250 w -N) -Seeks transfer of control pf WFPA Inc. 
from all stockholders (100% before; none after) to C. 

Alfred Dick and James A. Dick (none before; 100% 
after). Consideration: $360,000. Sellers are Robert H. 
Johnson (89.97 %) and his wife, Beatrice (10%) and 
daughter. Martha J. Wolfe (.03 %). They have no other 
broadcast interests. Buyers are C. Alfred Dick and his 
son. James A. (50% each), both of Chattanooga. Tenn. 
C. Alfred Dick is broadcast and real estate broker and 
half owner of WKYV(FM) Vicksburg. Miss. He also 
runs bookkeeping service. His son is dentist. Ann. 
April 18. 

WQTY(AM) Montgomery, Ala. (1000 khz, 5 kw- 
0) -Seeks assignment of license from Alabama Radio 
Corp. to Amendment One Inc. for $275.000. Seller is 
subsidiary of Great Lakes Broadcasting Co., owned by 
Carl M. Adams (100%). Great Lakes owns 90% of 
KLUR -FM Wichita Falls. Kan., and 32.5% of KNCY- 
AM-FM Nebraska City. Neb., of which Mr. Adams 
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owns remaining 67.5% personally. Buyer is principally 
owned by Joseph B. Lewis (42.52 %) and his wife. 
Gladys (42.35 %). Mr. Lewis is president and 10% 
owner of Alabama radio network, where Mrs. Lewis is 
assistant manager. Ann. April 18. 

KBFE(AM) Casa Grande. Ariz. (105.5 mhz. 3 

kw) -Seeks assignment of license from Eisele Broad- 
casting Inc. to Grande Communications Corp. for 
$121,568. Seller is owned by Brett F Eisele. president 
and general manager of the station. He has no other 
broadcast interests. Buyer is newly formed corporation. 
owned by Mr. Eisele (49%) and Wycom Corp. (51 %). 
Wycom. principally owned by William R. Sims (86 %). 
is also 51% owner of KUGR(AM) Green River. 
KWYO(AM)- KLWD(FM) Sheridan. both Wyoming: 
KVSF(AM) Santa Fe. N.M.; KPSA(AM) Alamogor- 
do. N.M.. and KTEE(AM) Idaho Falls. Idaho. Ann. 
April 9. 

WQSR(FM) Sarasota. Fla. (102.5 mhz, 100 kw)- 
Seeks assignment of license from Sarasota Radio Inc. 
to Cosmos Broadcasting Corp. for $1.9 million. Seller is 
principally owned by Carroll Newton and Ted Rogers. 
who also own W QSA (AM) Sarasota. Cosmos is wholly 
owned subsidiary of Liberty Corp. (insurance); Francis 
Hipp is chairman and W. Hayne Hipp vice chairman of 
parent company. Charles A. Batson is chairman and 
president of Cosmos. which owns WIS -AM -TV Co- 
lumbia. S.C.: WSFA -TV Montgomery. Ala.; WTOL- 
TV Toledo. Ohio. and WDSU -TV New Orleans. Ann. 
April 19. 

WJCM(AM) Sebring, Fla. (AM: 960 khz. I kw- 
D) -Seeks transfer of control of Asti Broadcasting CO. 
from Robert and Helen Asti (married) (100% before; 
none after) to E.E. and Betty Eshleman (married) 
(none before; 100% after). Consideration: $187.500. 
Principals: Astis have no other broadcast interests. Mr. 
Eshleman will own 51 % and Mrs. Eshleman 49% of 
stock. Mr. Eshleman is advertising consultant and ac- 
count executive for Miami Magazine. Mrs. Eshleman 
is elementary school teacher in Miami. They have no 
other broadcast interests. Rec. April 16. 

WJJC(AM) Commerce. Ga. (1270 khz, 1 kw -D)- 
Seeks transfer of control of Jackson County Broadcast- 
ing Co. from O. Grady Cooper (100% before; none 
after) to Dallas Tarkenton (none before: I00'%, after). 
Consideration: $167.700. Principals: Mr. Cooper has 
no other broadcast interests. Mr. Tarkenton is owner of 
WJGA(FM) Jackson and WZAL(AM) McDonough, 
both Georgia. He also has real estate interests in 
Athens. Ga. 

WKDJ(AM) Winchester- Ky. (100.1 mhz. 3 kw)- 
Seeks assignment of license from Clark Communica- 
tions Co. to WKDJ Inc. for $160,000. Seller is owned 
by David H. Greenlee who has no other broadcast in- 
terests. Buyer is owned by John R. Albright. William 
A. Potts. Noah D. Daniel and Bob E. Wolcott (25% 
each). all of Dickson. Tenn. Mr. Albright owns 25% of 
WDKN(AM)- WTNQ(FM) Dickson and is sales man- 
ager at WKDJ(AM) Winchester- Ky. He and Mr. Potts 
own also 25% each of WSLV(AM) Ardmore. Tenn. Mr. 
Daniel is assistant principal of high school and Mr. 
Wolcott is dentist. Rec. April 9. 

WGOS(AM) High Point. N.C. (1070 khz. I kw- 
D) -Seeks assignment of license from Datronics Inc. 



to Ritchy Broadcasting Co. for $210,000. Seller: Lowell 
Davey and his wife, Georgeanna, and his brother, 
Keith and his wife, Yvonne (25% each). They own 
WYFI(AM) Norfolk, Va.; WHPE -FM High Point, 
N.C., and WAVO(AM) Decatur, Ga. Buyer is owned 
by Simon P Ritchy of Greensboro, N.C. He is owner of 
stereo retailer and 51% owner of discotheque in 
Greensboro. He has no other broadcast interests. Ann. 
April 18. 

KODA -FM Houston (99.1 mhz, 97 kw) -Seeks 
assignment of license from Taft Broadcasting Corp. to 
Westinghouse Broadcasting Co. for $6,100,000 less 

sale price of KODA(AM) Houston plus $700,000 
seven -year consultancy agreement with Paul E. Taft. 
Seller is owned by Mr. Taft and family. They also own 
KODA(AM). 85% of WNNE -TV Hanover, N.H., and 
41% of KMZK(AM) Ft. Worth, Tex. Buyer is subsidi- 
ary of Westinghouse Electric. It owns seven AM's, two 
FM's and five TV's. Ann. April 18. 

KTEO(AM)- KWLW(FM) San Angelo, Tex. (AM: 
1340 khz, I kw -D, 250 w -N; FM: 93.9 mhz. 34 kw) - 
Seeks transfer of control of Angelo Broadcasting Inc. 
from estate of Arthur R. Rupley (50% before; none 
after) to Philip Chase Bobbits (25% before; 75% after). 
Consideration: $14,978. Principals: First Virginia Bank 
is executor of estate of Mr. Rupley who died in 1977. 

Mr. Bobbin is law professor at University of Texas, 
Austin, Tex. He has no other broadcast interests. Mr. 
Bobbits's father, O.P Bobbin, owns remaining 25% of 
stations. Rec. April 18. 

KBLW -AM -FM Logan, Utah (AM: 1390 khz, 5 kw- 
D, 500 w -N; FM: 92.9 mhz, 29.5 kw) -Seeks transfer 
of control of People's Broadcasting Co. from all 
stockholders (100% before; none after) to KWLW 
Broadcasting Co. (none before: 100% after). Con- 
sideration: $470,000. Sellers are Glacus G. Merrill 
(51 %) and family. They have no other broadcast in- 
terests. Buyer is principally owned by Marvin K. 
Frandsen (80%) and Jack S. Paige and W.R. Twining 
(10% each). Mr. Frandsen and his wife, Patricia, own 
80% of KSKI(AM) Hailey -KSKI -FM Sun Valley, 
Idaho, and KBLI -AM -FM Blackfoot, Idaho. He is also 
100% owner of KWRO(AM) Coquille, Ore. Mr. Twin- 
ing of Bellevue. Wash.. is media broker. Mr. Paige is 

former executive vice president of regional radio net- 
work based in Salt Lake City; he retired in March 1978. 

Ann. April 18. 
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WMIL(FM) Waukesha. Wis. (106.1 mhz, 19.5 
kw) -Seeks assignment of license from Stebbins Com- 
munications Inc. to WMIL Inc. for $1,590,000. Seller 
is owned by M. Earlene Stebbins (51 %) and her son, 
Paul (49%). They have no other broadcast interests. 
Earlier deal to sell station to Darrel Peters Productions 
Inc. was not consummated. Buyer is subsidiary of the 
Charter Co., Jacksonville, Fla.- based, oil corporation 
with holdings in communications, insurance and real 

estate. Its broadcast interests include KCBQ(AM) San 

Diego. WMJX(FM) Miami, WDRQ(FM) Detroit, 
KSLQ(FM) St. Louis and WOKY(AM) Milwaukee. 
Raymond K. Mason is president, chief executive of- 
ficer and chairman; Fred C. Danneman is president of 
communications division. Ann. April 18. 

Actions 
WTAX(AM)- WDBR(FM) Springfield, Ill. (AM: 

1240 khz, 1 kw -D, 250 w -N; FM: 103.7 mhz, 19 kw) - 
Broadcast Bureau granted transfer of control of 
Sangamon Broadcasting Inc. to Sentry Broadcasting 
Inc. for $2,790.000. Sellers are Shelby T. Harbison 
(32.5 %) (president and general manager of stations). 
Robert V. Prather (25 %), Dr. Noah Dixon (17.5 %) and 
four others. Group also owns WDAN(AM)- 
WDNL(FM) Danville, Ill. Buyer is division of Sentry 
Insurance Co. of Wisconsin. It also owns 
WXYQ(AM) -WSPT(FM) Stevens Point, 
WRJN(AM) Racine and WBIZ -AM -FM Eau Claire, 
all Wisconsin. John W. Joanis is chairman of Sentry In- 
surance and Donald M. Colby is president of broad- 
casting division (BTC790131EA. BTCH790131EB). 
Action April 11. 

KTER(AM) Terrell, Tex. (1570 khz, 250 w -D)- 
Broadcast Bureau granted assignment of license from 
Billy D. Pirtle to Gale Broadcasting Co. for $300,000. 
Mr. Pirtle, president and general manager, has no other 
broadcast interests. Buyer is owned by Richard E. Zim- 
mer and Andrew L. Pearce. Mr. Zimmer owns audio 
visual production firm. Mr. Pearce is broadcast 
engineer. Neither has other broadcast interests. 
(BAL780926EA). Action April 12. 

Facilities Changes 

AM applications 
WCOA(AM) Pensacola, Fla. -Seeks CP to change 

TL to Hollywood Ave., two miles west of Pensacola 
and change type trans. Ann. April 19. 

WGSO(AM) New Orleans. -Seeks CP to make 
changes in ant. system; change TL to Reunion Planta- 
tion. Rice Road, NE. of Poydras, La. Ann. April 19. 

WMBL(AM) Morehead City, N.C. -Seeks CP to 
change TL to Hwy. 70. near Morehead City, 
N.C.; chg. SL and RC to .6 mile from city limits, 
Morehead City., and change type trans. Ann. April 19. 

WKCK(AM) Orocovis, P.R. -Seeks mod. of CP to 
change TL to Ramal Interior K -2, Orocovis: change SL 
and RC to Bo Gato Road., Orocovis, and change type 
trans. Ann. April 19. 

FM applications 
KKRK -FM Douglas. Ariz. -Seeks mod. of CP to 

make changes in ant. system; change type trans.; 
change type ant.; increase ERP: 3.0 kw (H &V); in- 
crease HAAT: 49.9 ft. (H &V) and change TPO. Ann. 
April 16. 

WQXM(FM} Clearwater, Fla. -CP to make 
changes in ant. system; change type trans.; change 
type ant.; increase ERP: 100 kw (H &V); increase 
HAAT: 597 ft. (H &V) and change TPO. Ann. April 16. 

WLVW(FM) Tallahassee, Fla. -Seeks CP to make 
changes in ant. system; change TL E of hwy. 151 and 
change type trans.; change type ant.; decrease ERP: 25 
kw (H &V); increase HAAT and change TPO. Ann. 
April 16. 

KIOB(FM) Coeur D'Alene, Idaho-Seeks mod. of 
CP to make changes in ant. system; change type trans.; 
change type ant.; change SL and RC to 218 Coeur 
D'Alene Ave.. Coeur D'Alene. Ann. April 16. 

KHOM(FM) Houma, La. -Seeks CP to install aux- 
iliary ant. at main SL to be operated on ERP: 56 kw 
(H), HAAT: 325 ft. (H) and change TPO. Ann. April 
16. 

WMBN -FM Petoskey. Mich. -Seeks CP to increase 
ERP: 1.15 kw (H) and 1.16 (V); increase HAAT: 1175 
ft. (H) and 1170 ft. (V) and change TPO. Ann. April 
16. 
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KCCM -FM Moorhead, Minn. -Seeks CP to make 
changes in ant. system; change type trans.; change 
type ant.; increase ERP: 100 kw; increase HAAT: 641 

ft. and change TPO. Ann. April 19. 

KYYY(FM) Bismarck, N.D. -Saks CP to make 
changes in ant. sys.; change type trans.; change type 
ant.; increase ERP: 100 kw (H &V); increase HAAT: 
1180 ft. (H &V) and change TPO. Ann. April 16. 

WKHR (FM) Bainbridge, Ohio-Seeks CP to install 
new trans.: change ERP: 300 w and HAAT: 257 ft. 
Ann. April 17. 

WDAS -FM Philadelphia -Seeks CP to utilize 
former main trans as auxiliary to be operated on: ERP: 
15 kw (H &V); HAAT: 190 ft (H &V) and change TPO. 
Ann. April 16. 

KCPX -FM Salt Lake City -Seeks CP to make 
changes in ant. sys.: change TL to atop Nelson Peak, 
18 miles SW of Salt Lake City; change type trans.; 
change type ant.; decrease ERP: 25.1 kw (H &V); in- 
crease HAAT: 3834 ft. (H &V) and change TPO. Ann. 
April 16. 

KAOS(FM) Olympia, Wash. -Seeks CP to make 
changes in ant. system; change TL and SL; The 
Evergreen State College, Olympia. Wash.; change type 
trans.: change type ant.: increase ERP: 1.3 kw; increase 
HAAT: -18.5 ft and change TPO. Ann. April 19. 

In Contest 

Designated for hearing 
Tucson. Ariz. (Golden State Broadcasting Corp. et 

al.) FM proceeding: (Dots. 79- 56 -60) -ALJ Lenore 
G. Ehrig designated AU Frederic J. Coufal as presid- 
ing judge and scheduled prehearing conference for 
May 21 at 9 a.m. and hearing for July 9 at 10 a.m. in 
Washington. Action April 5. 

Guasti, Calif. (Broadcasting Service of America 
Inc.) Renewal proceeding: (Doc. 79 -46) -ALJ 
Lenore G. Ehrig designated ALJ Joseph Stirmer as 

presiding judge. scheduled prehearing conference for 
May 15 at 9 a.m. in Washington and hearing for June 
26 at 10 a.m. in or near Guasti. Action March 29. 

High Springs and Alachua, Fla. (Country Broad- 
casting Co. and Alachua Broadcasting Inc.) FM pro- 
ceeding: (Dots. 21235 -6) -ALJ Lenore G. Ehrig 
designated ALJ Byron E. Harrison as presiding judge, 
scheduled prehearing conference for May 15 at 9 a.m., 
and hearing for July 2 at 10 a.m. in Washington. Action 
April 4. 

Greenfield. Mass. (Poet's Seat Broadcasting Inc. 
and Green Valley Broadcasting Co.) FM proceeding: 
(Dots. 79- 54.551-ALJ Lenore G. Ehrig designated 
ALJ James K. Cullen Jr. as presiding judge, scheduled 
prehearing conference for May 17 at 9 a.m., hearing for 
June 28 at 10 a.m. in Washington. Action March 30. 

Procedural rulings 
Kalamazoo and Portage. Mich. (WHW Enterprises 

Inc. et al.) FM proceeding: (Dots. 21374 -7) -AL1 
James K. Cullen Jr. rescheduled April 17 hearing con- 
ference for April 30 at 10 a.m. in Washington. Action 
April 16. 

Baldwyn, Miss. (Superior Broadcasting Co. Inc. and 
Town and Country Broadcasting Co. of Tupelo Inc.) 
FM proceeding: (Dots. 79 -26 -7) -ALJ Byron E. 

Harrison granted motion by Superior and amended its 
application. Action April 5. 

Athens. Tenn. (James C. Sliger and Cumberland 
Broadcasting Corp.) FM proceeding: (Does. 
21132-3) -Office of Opinions and Review dismissed 
application for review of Review Board decision subject 
to refiling in proper form within five days, granted mo- 
tion by Chief of Broadcast Bureau to strike to extent 
that application for review is dismissed, granted to 
limited extent requests by Sliger and the Chief of( 
Broadcast Bureau in that both parties shall respond to 
application for review fifteen days after Cumberland 
refiles said application. Action April 6. 

FCC action 
FCC has denied petition by Viewers of the South, 

group of seven television viewers residing in Mississip- 
pi and Louisiana, asking that FCC direct 13 NBC affili- 
ates in four states to show cause why their licenses 
should not be revoked for discriminatory practices, 
direct licensees to show how they intend to fulfill their 
obligations under fairness doctrine and initiate inquiry 
into alleged discriminatory practices of licensees, NBC 
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updates- search services- mailing 

lists, C.B. Amateur, etc. 
1114 21st St., N.W., 

Wash., D.C. 20037 202 452 -1422 



television network and National Collegiate Athletic 
Association. Action April 12. 

Translator 

Petitions 
Tucson. Ariz. -Seven Hills Television Co. seeks CP 

for new stations:on channel 40 (TPO: 1000 w. HAAT: 
200 ft.) to rebroadcast KTVW -TV Phoenix. Ann. April 
18. 

Mayaguez, PR. -Ponce Television Corp. seeks CP 
for new station on channel 16 (TPO: 1000 w. HAAT: 
117 ft.) to rebroadcast WRIK -TV Ponce. PR Ann. 
April 19. 

Allocations 

Petitions 
Robert Park. Calif -Juhl -White Broadcast requests 

amendment of FM table of assignments to assign 
104.9 mhz there (RM- 3362). Ann. April 16. 

Quincy. Calif. -Ralph E. Wittick requests amend- 
ment of FM table of assignments to assign 101.9 mhz 
in lieu of 95.9 mhz there (RM- 3353). Ann. April 16. 

Thousand Oaks, Calif. -KCPB Inc. requests 
amendment of TV table of assignments to assign ch. 
10 to Santa Barbara, Calif. (RM- 3363). Ann. April 16. 

Brooksville. Fla. -West Wind Broadcasting Inc. re- 

quests amendment of FM table of assignments to 
assign 95.3 mhz to Homosassa Springs. Fla. 
(RM- 3355). Ann. April 16. 

Gerald, Mo.- Gerald W. Hertlein requests amend- 
ment of FM table of assignments to delete 100.9 mhz 
from Sullivan, Mo., and assign it to Owensville, Mo. 
(RM- 3360). Ann. April 16. 

Edenton. N.C. -BBC Broadcasting Corp. requests 
amendment of FM table of assignments to assign 99.3 
mhz to Wilson, N.C. (RM- 3361). Ann. April 16. 

The Dalles, Ore. - Nugent Broadcasting Corp. re- 
quests amendment of FM table of assignments to 
assign 97.7 mhz there (RM- 3356). Ann. April 16. 

Burkburnett, Tex. -Ted Hill requests amendment 
of FM table of assignments to assign 106.5 mhz or 
106.3 mhz there (RM- 3357). Ann. April 16. 

Stephenville, Tex. -Dixie Broadcasters requests 
amendment of FM table of assignments to assign 
105.7 mhz in lieu of 98.3 mhz there and assign 98.3 
mhz to Cisco, Tex. (RM- 3352). April l6. 

St. Johnsbury, Vt. -Twin State Broadcasters Inc. re- 
quests amendment of FM table of assignments to 
assign 102.3 mhz there (RM- 3354). Ann. April 16. 

Camas. Wash. -KLRK Broadcasting Corp. requests 
amendment of TV table of assignments to delete non- 
commercial educational reservation on ch. 14 at Van- 
couver. Wash. (RM- 3359). Ann. April 16. 

Action 
Angola, Ind.- Broadcast Bureau has assigned UHF 

channel 63 there as its first television assignment. Ac- 
tion resulted from petition by James A. Chase. who 
had requested the assignment of channel 51 to Angola. 
Action April 17. 

Tacoma, Wash.- Broadcast Bureau, in response to 
petition by counsel for Kelly Broadcasting Co.. ex- 
tended date for filing responses from April 13 through 
May 4, 1979. in matter of amendment of television ta- 
ble of assignments there. (RM- 3338). April 13. 

Cable 

The following operators of CATV systems have filed 
service registrations: 

Frank Howard TV Cable. for Salyersville. Lickburg. 
Falcon and Pleasant Hills. all Kentucky (KY0045. 
368-9-70) new systems. 

Four Flags Cable TV Co., for Buchanan. Mich. 
(M10368) new system. 

Chrome TV Center. for Mill Run. Pa. (PA 1737) 
new system. 

Dave S. Cable Co.. for Stilwell. Okla. (OK0169) 
new system. 

Louisiana Cablevision, for Welsh, DeQuincy and 
Lake Arthur, all Louisiana (LA0139, 41, 40) new 
systems. 

Nichols Hills Cablevision. for Nichols Hills and 
Bethany. both Oklahoma (OK0171. 70) new systems. 

Home Cable TV Inc.. for Amory. Miss. (MS0136) 
new system. 

Louisiana Cablevision. for Westlake and Moss 
Bluff. both Louisiana (LA0136. 37) new systems. 

Comtec Inc.. for Puna District. Hawaii (H10040) 
new system. 

Clinton Cable TV Co. for Clinton. Fairview and 
Vermillion. all Indiana (IN0012) add signals. 

Community Tele- Communications Inc.. for Golf 
Manor. Ohio (0H0645) new system. 

Telecrest Corp.. for Crestwood Village. N J. 

(N30322) new system. 

Dave's Cable Co.. for Watts. Okla. (0K0145) add 
signal. 

Futurevision Cable Enteprises Inc.. for West Long 
Branch. N.J. (N10157) add signal. 

M and M Cable Co.. for Florence. Mont. (MT0083) 
new system. 

Telecable of Kokomo Inc.. for Russiaville- Ind. 
(IN0208) new system. 

Liberty TV Cable Inc.- for Washington. Allegheny. 
Vandergrift. Parks. Hyde Park. Kiski. Gilpin. West 
Leechburg. Apollo. Elizabeth and North Apollo. all 
Pennsylvania (PA0728. 295. 302. 729. 298. 730 -I. 523. 
296, 146, 300) add signals. 

Cheyenne Cable TV Inc., for West Fargo, N.D. 
(ND002I) add signal. 

Warner Cable of Warrensburg, for Warrensburg. 
Mo. (M00024) add signal. 

Valley Cable TV Inc.. for Alamo. Brownsville. Don- 
na, Edinburg. Harlingen. La Feria. McAllen. Mer- 
cedes. Mission. Raymondville. Rio Grande City. San 
Juan. San Benito. Weslaco. Elsa and Edcouch. all Tex. 
(TX0166 -79. 336 -7) add signals. 

Louisiana Cablevision. for Vinton. La. (LA0138) 
new system. 

Communicable of Texas Inc.- for Monahans- Tex. 
(TX0219) add signal. 

Lexpar Cablevideo Inc.. for Patuxent Naval Test 
and St. Marys. both Maryland (MD0114. 20) add sig- 
nals. 

Jackson County Cable Systems. for Independence. 
Mo. (M00108) add signal. 

Community Television of Raytown Inc.. for Ray- 
town. Mo. (M00056) add signal. 

Jackson County Cable Systems of Blue Springs. for 
Blue Springs. Mo. (M00154) add signal. 

Community TV Corp.. for Tilton. Franklin and 
Northfield, all New Hampshire (NH0012. 0008. 0011) 
add signals. 

Teleprompter of Prescott. for Prescott. Ariz. 
(AZ0014) add signal. 

Teleprompter of Reno.. for Reno- Sparks. and 
Washoe- all Nevada (NV0006 -7, 19) add signal. 

Teleprompter of Silver City. for Silver City, Grant 
and Tyrone. all New Mexico (NM0003. 46. 45) add sig- 
nals. 

Evergreen Special CATV Fund. for Evergreen and 
Kittredge. both Colorado (C00023. 26) add signal. 

Pocono CATV Inc.. for White Haven. East Side. 
Kidder- Dennison. and Foster. all Pennsylvania 
(PA 1 114. 255. 257. 256) add signals. 

Northeast Cable TV Co.. for Moscow. Elmhurst and 
Roaring Brook. all Pennsylvania (PAI508. 10. 09) add 
signals. 

Shickshinny TV Co.. for Shickshinny. Conyngham 
and Union. all Pennsylvania (PA0493. 89. 94) add sig- 
nals. 

Northeast Cable TV Co.. for Blakely. Jessup. 
Olyphant. Dunmore. Archbald- Nicholson. all Penn- 
sylvania (PA I118.065. 148. 85. 17. 54) add signals. 

Television Enterprises Inc.. for Eldorado. Junction 
and Menard. all Texas (TX0057. 78. 163) add signal. 

Area Communication Inc.. for Jacksonville. Fla. 
(FL0398) add signal. 
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Audubon Electronics Inc.. for Berlin. N.1. 
(N10308) add signal. 

Audubon Cable TV, for Audubon. Iowa (IA0054) 
add signal. 

Cable Systems Inc.. for Ellinwood. Kan. (KS0142) 
add signal. 

Warner Cable Corp., for Babbitt. Fergus Falls. and 
Ely. all Minnesota (MN0014. 17. 15) add signal. 

Phenix City CATV. for Phenix City. Ala. (AL0037) 
add signal. 

Other 

WMOU(AM)- WXLQ(FM) Berlin, N.H. - Federal 
appellate court has affirmed FCC's 1976 decision deny- 
ing White Mountain Broadcasting Co. license renewals 
for stations for fraudulent billing practices. U.S. Court 
of Appeals for District of Columbia Circuit issued its o 

pinion April 9. 

Call Letters 

Applications 
Call Sought by 

KATO 

WBTY 

'WHAB 

KYOT 

WWSG 

KSAA 

WPRZ 

WKKR 

WRXV 

KGIR 

WKYZ 

wxlC 

KMLE 

KYGO 

'WMBR 

KATO-FM 

WIRT 

KOKI 

WOUS 

KAMC 

Grants 
Call 

WKUB 

WLMT 

KRWO 

KHOC 

KTLRFM 

WNST-FM 

WCLF 

WONX 

KLNG 

WDLW 

KOLM 

KOKO 

WOBA-FM 

WIKS 

WBEC FM 

KTMP 

New AM 

Stallard Brodcasting Inc., Plentywood, 
Mont. 

New FM's 

Southern Broadcasting & Investment Co.. 
Homerville, Ga. 

Acton- Boxborough Regional School District, 
Actor. Mass. 

Price K. Johnson. Relugio. Tex. 

New TV 

Radio Broadcasting Co.. Philadelphia 

Existing AM's 
KBFE Casa Grande, Anz. 

WEAW Evanston. III. 

WJPS Evansville. Ind. 

WPNO Auburn. Me 

KFVS Cape Girardeau. Mo 

WALY Herkimer. N Y 

WPKO Waverly. Ohio 

Existing FM's 
KLRG Chandler. Anz 

KIMNFM Denver 

WTBS Cambridge, Mass 

KPWO Plenlywood. Mont. 

WBJH Trenton. N.J 

KFNB Oklahoma City 

WRFL Winchester, Va 

Existing TV 
KMCC Lubbock. Tex 

Assigned to 

New FM's 

Mattox'Guest Broadcasting Co.. Blackshear. 
Ga 

Viking Broadcasting Corp.. Wilmington. III. 

Hill Radio Inc., Gold Hill. Ore. 

Delbert L. Kirby Levelland, Tex. 

Terrell Radio, Terrell, Tex. 

WNST Radio. Milton, W.Va. 

New TV 

Christian Television Corp.. Clearwater. Fla. 

Existing AM's 
WLTD Evanston. III. 

KOXV Council Bluffs, Iowa 

WHET Waltham. Mass. 

KKEE Rochester, Minn. 

Existing FM's 
KZEN Seaside. Calif 

WJOK Miami 

WWFM Greenfield, Ind. 

WORB Pittsfield. Mass. 

KONI -FM Spanish Fork, Utah 



Classified Advertising See last page of Classified Section for rates, 
closing dates, box numbers and other details. 

RADIO 
HELP WANTED MANAGEMENT 

General Manager for KOTZ, public 5000 watt AM 
radio station in Kotzebue, Alaska. Requirements: 
Working knowledge of FCC Rules and Regulations for 
a standard broadcast facility; experience in budget 
preparation, management, personnel, news, and pro- 
gramming; ability to adapt to arctic living conditions. 
Salary: $27.100. Closing date: May 14, 1979. Send 
resume for preliminary examination to: Michael F Por- 
caro, Executive Director, 400 Gambell St.. Suite 302 
Anchorage. AL 99501. Final selection will be made by 
KOTZ. an equal opportunity employer. 

Entry level manager wanted to manage newly ac- 
quired full time a.m. in small Tennessee market. Ex- 
cellent opportunity to grow with multi- market opera- 
tors. Applicant must have proven ability to handle 
small market sales. Respond with resume to Jim 
Broaddus, Music Square Services Corp. 200 4th Ave 
North, Nashville TN 37219. No telephone interviews, 
please. 

Adm & Sales Mgr. for busy Philadelphia radio prod. 
Co. St $15.000 & % of operation. Complete resume 
Box D -193. 

Sales Manager. Florida medium market contempor- 
ary. Must be (1) goal -oriented, (2) RAB believer, (3) 
salesperson motivator, and (4) street fighter. Top salary 
and benefits. Equal Opportunity Employer. Resume to 
Box D -192. 

Station Manager /Sports Director- Experienced 
radio professional for permanent position with good 
future in Mid -Michigan. Local involvement will be re- 
quired. Contact: Ralph Gregory, WCER, 1615 Law- 
rence Hwy.. Charlotte. MI. 

General Sales Manager wanted for Midwest AM 
and FM to lead and motivate an 8 person department. 
We have top facilities and ratings. You should have 
previous sales management experience. An equal op- 
portunity employer. Rush complete resume to Box 
D -243. 

Our Sales M r has just accepted a position as 
assistant to the president at a major broadcasting sta- 
tion. We are looking for that caliber of person to take 
his place. The job is a good one. The pay is good. There 
are fringes. While experience in sales managing 
would seem to be a must, we'll talk with anyone who 
thinks he or she is qualified. Send letter telling why 
you think you're qualified and a resume. We'll answer 
your letter, and keep it in strictest confidence. Send 
your reply to: Bill Sullivan, General Manager, WAHT 
Radio, PO Box 15, Lebanon, PA 17042. 

HELP WANTED SALES 

Sales Manager. Are you now selling radio in a city of 
15.000 to 40.000 with three years sales experience 
and ready to become a sales manager who can show 
three sales people how to do it using RAB consultant 
selling method? Are you earning good money but 
want more? Do you want to move to a West Coast 
state and live 50 miles from the beach and 70 miles 
from skiing? Then tell me why I should hire you! EOE. 
Reply Box D -149. 

. Sales Manager needed for award -winning news and 
promotion station. Send resume to: Bob Thorburn, 
WLBB, PO Box 569, Carrollton, GA 30117. Equal Op- 
portunity Employer. 

Account Executives needed. Send resume to Kim 
Love, Box 5086, Sheridan, WY 82801. EEO. 

KCVL needs salesmanager to assume very active 
account list, manage two other salespeople & 

copywriter. Excellent opportunity for right person who 
doesn't mind small town in heart of mountains. lakes, 
streams, forests. SM earned $26.000, 1978. plus 3- 
weeks paid vacation, fully paid family medical, car 
allowance. Good growth potential. Contact Norm 
Davis, GM. Box 111, Colville, WA 99114. 

South Florida Coast: now is the time to start mak- 
ing that dreamed of move. Trade the snow and ice for 
palm trees and beach. At least 3 years fulltime radio 
only sales experience. Equal opportunity employer. 
Your resume in strictest confidence to Box D -199. 

Your sales opportunity! Full time ABC, salary, com- 
mission. Tell all. KFRO, Longview, TX 75601. E.O.E. 

Account Executive to $20,000 + +, excellent ac- 
count list, profit sharing, top benefits, is wanted to add 
to our dynamic, well compensated sales force. If you 
understand what it takes to be successful and desire a 

solid career position in black contemporary radio. 
send resume, sales history to General Sales Manager, 
WAMM, 1223 South Grand Traverse. Flint, MI 48503. 

KSLM Radio, Salem, Oregon has immediate open- 
ing for a seasoned account executive. Must have two 
years experience. RAB orientation necessary. Top dol- 
lars for the right person. Grow with the Northwest's 
most aggressive new company Send all replies to Pat 

Freer, General Sales Manager. KSLM Radio, PO Box 

631. Salem, OR 97308. E.O.E. 

Dominant station in Memphis looking for experi- 
enced Sales Person. Opportunity for excellent income 
and advancement with a top group. Superior working 
conditions and sales support. Send resume to Craig 
Harper, WEZI Radio 5900 Poplar. Memphis. TN 38138. 

WGIG, super country radio is looking for one more 
good salesperson to handle an established account 
list and to create new business. WGIG is the only 
country music station in the market that serves St 
Simons Island. Sea Island. Jekyll Island, and surround- 
ing areas, from Brunswick, Georgia. We're on the 
ocean, mid -way between Jacksonville and Savannah. 
Call our sales manager, Marvin Massey at 912- 
265 -3870 if you've got at least two years of street sell- 
ing experience. 

Excellent opportunity for aggressive sales person 
at top notch AOR /FM station in beautiful southern Il- 
linois. Strong active list, salary plus commission. Mail 
resumes to WTAO -FM, Route 5, Box 286, Murphysboro. 
IL 62901, Attn: Sales Manager. 

Our Sales Manager has just accepted a position as 
assistant to the president at a major broadcasting sta- 
tion. We are looking for that caliber of person to take 
his place. The job is a good one. The pay is good. There 
are fringes. While experience in sales managing 
would seem to be a must, we'll talk with anyone who 
thinks he or she is qualified. Send letter telling why 
you think you're qualified, and a resume. We'll answer 
your letter, and keep it in strictest confidence. Send 
your reply to: Bill Sullivan. General Manager, WART 
Radio. PO Box 15. Lebanon, PA 17042. 

Florida Coastal Station seeks experienced sales 
manager interested in earning $25.000 plus yearly. 
Send resume detailing monthly sales last 2 years to 
Bill Brown, WIRA, Ft. Pierce, FL 33450. An equal op- 
portunity employer. 

It you can sell you can live the good lile in the heart 
of Minnesota's Lakes. KDLM /KVLR is looking for a sin- 
cere. motivated salesperson. Radio Sales experience 
is desirable, but not necessary as training is provided. 
Welch Company students preferred. Immediate open- 
ing -call KDLM /KVLR 218- 847 -5624 or send 
resume to PO Box 746, Detroit Lakes, MN 56501. An 
EOE. 

Religious Format, 100KW, needs announcer, sales 
person, or announcer -sales combo. Contact KTOF -FM, 
1957 Blairs Ferry Rd. N.E., Cedar Rapids, IA 52402. 

Small market Eastern Ky. daytimer needs sales - 
news combo. Must be able to sell lace to face and on 
the phone. Must have good voice and be able to gather 
and deliver local news. Starting salary $125 per week 
and 15 %. Phone 606 - 298 -7746. 

WDEF FM has an opening in sales. Experience 
preferred. Send resume to Diane Ballinger, Sales Man- 
ager, WDEF. 3300 Broad Street, Chattanooga, TN 
37402. EOE. 
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Sales Manager sought for Sunbelt AM /FM combina- 
tion. Aggressive, willingness to work hard and ability 
to train a sales staff are the'primary qualifications I 

seek. Outstanding compensation to the right person. 
An Equal Opportunity Employer. Resume to Box 
D -211. 

San Jose area radio broadcasters want a highly ex- 
perienced salesperson to demonstrate to national 
clients and agencies that San Jose is a separate, dis- 
tinct. and rewarding market for the radio advertiser. If 

you qualify for this $50,000 job, send particulars to PO 
Box 6286. San Jose, CA 95150. 

San Francisco One of the leading stations in the 
market -we're looking for someone who loves to sell 
... someone that thrives on auto dealers, shopping 
centers, real estate companies, furniture stores and 
the like ... someone who's willing to work and enjoys 
working with professional broadcasters. List available 
is for "Retail Killer" we need. New business on the sta- 
tion pays 20% commission. The formula Is simple: 
SAN FRANCISCO + 20% new business commission - 
a great city selling a leading station, and making top 
dollars. If you're the one we're looking for, send resume 
and requirements to: Van P Kyrias, KFOG, 900 North 
Point, San Francisco, 94109. EOE. 

HELP WANTED ANNOUNCERS 

Experienced Announcer with creative skills in air 
work and commercial production. good voice and air 
personality First Phone. North Carolina AM /FM sta- 
tions. EOE. Box D -8. 

$200 plus weekly for PM Drive personality at 

Southern West Virginia's leading adult station. Good 
benefits, including hospitalization & liberal vacation 
policy. Also need PM Drive News Reporter /Anchor. 
Tape and resume to Bob Cooper, PD, WHIS, Bluefield, 
WV 24701. 304 - 327 -7114. 

Great Lakes area modern country /mass appeal 
needs young. creative air personalities for future open- 
ings. Production and /or play -by -play ability. Grow with 
five- market country group. Gayle Olson, Station Man- 
ager, WSJM, St. Joseph, MI 49085. 

Challenging position for the right person: sports 
director /morning personality for a 5kw AM regional 
station serving the beautiful Upper Mississippi Valley. 
We're looking for a person who can handle sports with 
a heavy emphasis on local happenings and establish 
him/her self as our morning personality at this MOR/ 
information station. Commercial production abilities 
also a must. If you're ready for a big operation without 
the hassles of a big city this one's for you. Send 
resume to Les Gardner, Operations Manager, KDTH 
Radio, Box 688, Dubuque IA 52001. 

Music /Production in adult, professional operation. 
AOR format with heavy news, talk, sports. EOE/ME R. 

Kingman. VP Programs, WALE. Fall River, MA 02722. 

First -rate organization needs a first -rate profes- 
sional communicator to hold critical weekend shift 
and assist in copy and production. Salary in teens. Op- 
portunity in the sky Cassette tape and resume to: Bill 
Hoverson, KFGO Radio, Fargo. ND 58108; or call 
701- 237 -5346. EOE 

Morning person -must be experienced, capable 
and dependable. Must know production. Sales avail- 
able if desired. Send tape and Resume to Jerry Christy, 
PD, KBIZ Radio, Ottumwa, IA 52501. EOE. PH 515- 
682 -4535. 

Northern New Jersey, experienced D.J.. Adult Con- 
temporary. P.M. Drive. Production required. Send tape, 
resume Program Director, WRNJ, PO Box 1000, 
Hackettstown, NJ 07840. 

Experienced air personality to fill our morning 
drive slot. Must have good voice. production abilities 
and be able to host mid -morning call in program. We 
are an established leader offering good pay and ad- 
vancement possibilities. Tape and resume to: Man- 
ager, WTON, PO Box 1085, Staunton, VA 24401. EOE. 



HELP WANTED ANNOUNCERS 
CONTINUED 

Experienced announcer needed to voice commer- 
cials and be the key voice in a unique morning show 
format combining news and information with beautiful 
music. A rare career opportunity with group -owned 
WEZN Stereo 100, a TM beautiful music station rated 
No. 1 for 5 years. Top priority: Excellent voice; warm 
smooth delivery. Send tape, resume and salary re- 

quirements to: Operations Manager, WEZN, 10 Middle 
Street, Bridgeport. CT 06604. EOE. 

Top 40 Station needs experienced announcer. Send 
tape and complete resume to: Bobby Keith PD. PO. 

Box 1268 Chickasha, OK 73018. (405- 224 -1604). 

Announcer /Production Director for leading sta- 
tion in 50,000 population ocean front resort com- 
munity Must be broadcast veteran with minimum of 5 

years experience. Good benefits. EOE. Send resume 
including tape and salary requirements to: Chris Hub- 
bard, 1500 20th Street. Vero Beach. FL 32960. 

Medium Market Contemporary MOR station in im- 
mediateneed of announcer. Send tape and resume to 
21 Colony St., Meriden, CT 06450. 

Locutor con personalidad para hora de trafico. San 

Juan. Fluidez en Ingles Y Espanol .., estilo gracioso. 
Envie experiencia y referencias a Box 0-258. 

WCSI Columbus, Indiana needs experienced after- 
noon drive -time personality Good production. Write 
Mike King. Box 709, Columbus, IN 47201. Recent tape 
essential. No phone calls. Equal Opportunity 
Employer. 

HELP WANTED TECHNICAL 

Saginaw, Michigan Chief Engineer position open at 
WSAM -WKCQ. Excellent compensation. Company 
paid insurance. Both top rated stations. Please send 
resume to Kenneth MacDonald Sr.. Box 1776, Saginaw 
48605 or call 517- 752 -8161. Equal Opportunity 
employer. 

One of the Southeast's leading radio stations is 
looking for a chief engineer. Must have experience 
with A.M. and F.M. E.O.E. Send resume, (include salary 
history for past three years), to Box D -117. 

Engineer, Chief, for university FM station and closed 
circuit television system. Must be able to operate, trou- 
ble- shoot, and maintain facilities. including mainte- 
nance of applicable records, purchase and installation 
of equipment, adjustment of working hours and 
priorities to manage technical needs of FM and CCTV. 
and work harmoniously with managers of both facil- 
ities and with students. First class FCC engineer's 
license required. Technical school training preferred. 
Two years television or closed circuit studio experi- 
ence required. This is a twelve -month position. Posi- 
tion available July 1, 1979. Application, credentials. 
and three current letters of recommendation to Dr. 

Olen E. Jones, Jr., Vice President for Academic Affairs, 
Marshall University, Huntington, WV 25701. EOE. 

Chief Engineer for N.C. AM /FM radio station. First 
Phone. Must have complete maintenance background, 
including transmitter and audio production equip- 
ment: Automation and AM directional experience and 
knowledge of FCC Regulations. EOE. Box D -9. 

Chief engineer needed for AM /FM combo. Auto- 
mation experience helpful. Growing operation in Mid- 
west. Write Box D -195. 

Full Time Chief Engineer needed now for Midwest 
5kw daytimer with top ratings preparing to file for full 
time. First phone required. 5 figure minimum and 
fringes. EOE. Resume to Box D -97. 

Full Time Chief Engineer for full power FM station, 
northeast metropolitan market. First phone required. 
strong emphasis on audio quality. EOE. Very good 
fringe benefits. Send resume with references and sal- 
ary expectations to Box D -207. 

Chief Engineer for Network VHF Hands on chief 
looking for Future with Growing Group. Position could 
lead to Director of Engineering position. Must have 
Studio and Transmitter Experience and ability to teach 
and direct young and hard working staff. Harry 
Neuhardt, KFDA -TV, PO Box 1400, Amarillo, TX 79189. 
806 - 383 -2226. 

AM -FM Chief Engineer, 50KW directional, 30KW 
FM. Schafer automation. Send resume with references 
and salary requirements to: A. L. Ladage, Dir. of 
Engineering, XYZ Television Inc.. PO Box 789. Grand 
Junction. CO 81501, 303 - 242 -5000. An -EOE. 

Chief Engineer needed immediately for Class IV 
AM -FM in beautiful Western Maryland. Call Roy Knotts 
301- 722 -6666. EOE. 

Chief Engineer for medium -market group -owned 
station. Applicants must possess skills in construc- 
tion, automation, audio -processing, remote -control 
and AM & FM Transmitters. Opportunity to learn televi- 
sion. Video skills an asset. An engineer presently 
working as chief or assistant and desiring improve- 
ment will be given preferential consideration. Ex- 

cellent pay and fringe benefits including life insurance 
and profit- sharing. Position available immediately. Sal- 
ary in high teens. Reply with complete details first let 
ter. Box D -219. 

Broadcast Engineer: KOSI AM -FM, Denver's 
beautiful music satations, need an Assistant Engineer 
to maintain outstanding quality. Must be a discerning 
audiophile, quality conscious, and knowledgeable 
Responsibilities and requirements include mainte- 
nance of air sound, strong in tape and cart machine 
maintenance. 1st Class FCC License. Send resume to: 
Keith Ericson, Chief Engineer, KOSI AM -FM, PO Box 
98, Aurora, CO 80040 303 - 343 -1430. An equal op- 
portunity employer, M/F 

Transmitter Engineer: Two positions open. Re- 

quires 1st Class license. Thorough knowledge of all 
FCC rules and regulations. AM operation, electronic 
theory, experience in maintenance and operation of 
monitoring and lest equipment. Contact Personnel 
Director, Broadcasting, Box 100, Nashville, TN 37202. 
An Equal Opportunity Employer. 

Major Market Assistant Chief Engineer. Must 
have experience with AM & FM. E.O.E. Send resume to 
Box D -255. 

HELP WANTED NEWS 

Knock ... Knock ... that's the sound of opportunity 
knocking ... If you're an experienced news person, It's 
your opportunity. Our town is growing so fast, we're 
busting out all over and we need a good news person 
to keep tabs on everything going on. Sierra Vista is the 
town. in Southeastern Arizona, steeped in the history 
of the old west. Tombstone and the OK Corral are only 
minutes away, Mexico is right next door. Tucson. only 
an hour away KTAN -AM and KTAZ -FM are the stations, 
we're the only game in town, so we have to be good. If 

you're ready to be a BIG fish in a small pond and you 
have the experience to do the job, send me your 
resume, air check and financial requirements in the 
first contact. Russel Beckmann, General Manager, 
KTAN Radio. 2300 Busby Dr., Sierra Vista. AZ 85635. 
EOE M/F 

Small market Eastern Ky. Daytimer needs sales - 
news combo. Must be able to sell face to face and on 
the phone. Must have good voice and be able to gather 
and deliver local news. Starting salary $125 per week 
and 15 %. Phone 606 - 298 -7746. 

Reporter -Evening Anchor. Degree and /or experi- 
ence. Grads welcome. Send short tape, resume, and 
writing samples to WTRC, c/o Curl Miller, Box 699, 
Elkhart, IN 46515. EOE. 

Major Midwest station seeks radio news person. 
Will do air work as well as general assignment report- 
ing. Salary negotiable. Send tape and resume to Bob 
Wilbanks, News Dir; 1100 Walnut, Des Moine, IA 
50308. E.O.E. 

Northern New Jersey. Experienced Newsperson/ 
Reporter. Send resume, tape Program Director, WRNJ, 
PO Box 1000. Hackettstown. NJ 07840. 

Small market Eastern Iowa station needs a second 
news person. A good place to start your career. No ex- 
perience is necessary. Send tapes and resumes to 
KMAO. Box 940. Maquoketa, IA 52060. 

HELP WANTED PROGRAMING, 
PRODUCTION, OTHERS 

Needed This Summer: a serious broadcaster for 
boardwork. production and news. We are growing and 
want forward -looking, versatile people. Send resume, 
references and tape to Tom Pike. KWHK Radio, Box 
1967 Hutchinson. KS 67501. 
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Program Director needed for top station in Maine's 
second market. Highly successful 5000 watt AM, with 
Beautiful Music FM. Located in the heart of Maine's 
beautiful vacationland. Modern showcase studios 
under construction. Must be stable. $12- 14,000. No 
beginners. Tape. resume: Ron Frizzell, WLAM Box 929, 
Lewiston. ME 04240. We are an equal opportunity 
employer. 

Challenge and opportunity to grow for a young pro- 
grammer. Country /mass appeal mix. Afternoon drive, 
production, promotion. Advancement likely with 13- 
station group. Metro area 80,000. Gayle Olson, Station 
Manager, WSJM. St. Joseph. MI 49085. 

SITUATIONS 
WANTED 

MANAGEMENT 

Offshore General Manger seeking new challenge, 
builder, fixer, expert at turnaround, problem solving, fi- / 

nancing, sales, FCC. programming. Accustomed to 
multi cultural and multi racial environment, adaptable. 
Interview on mainland possible. Box D -153. 

General Manager. Looking for an opportunity with a 

growing and progressive company. Reward offered. A 

gen. mgr. with 15 years experience, strong sales and 
programing background heavy on promotions and 
motivating others. Experience includes AM & FM sta- 
tions. Dedicated professional with a track record that 
speaks for itself. Managed medium and major mar- 
kets. Presently employed as GM. Looking for a bigger 
challenge. Box D -237 

Canadian Financial Officer -6 years as Vice Presi- 
dent- Finance of highly successful major market AM- 
FM station. Newspaper background and experience in 

all aspects of station administration. Box D -216. 

Operations /GM. sales, programming, administra- 
tion. Eight year pro. Excellent references. Top 100. Box 
D -210. 

Wanted: Sales Mgt. position. Over 10 yrs. of AM /FM 
radio sales. 100M+ in billings last 4 yrs. in mkt of 10.- 
000. Seeking larger Mkt. Salary 25- 35.000. Box 
0 -234. 

Stable, 48 year old. family man, over twenty years 
same company Former group owner. Top management 
all phases radio and CATV looking for growing compa- 
ny or expanding group can invest in right situation and 
area. but not necessary. I would like to get back into 
broadcasting. Box 0-208. 

Success Oriented medium midwest operations 
manager ready to advance following spring sweep. 
Seeking position with chain interested in aggressive 
contemporary programming, promotion, sales interac- 
tion, in top 50 market. My goal is your satisfaction. Cur- 
rently employed. Confidential. Box D -257. 

SITUATIONS WANTED 
ANNOUNCERS 

Seeking first Job. Female 20 can work any format. 
Dependable. dedicated, hardworker. Recent broad- 
casting school graduate. Will relocate anywhere im- 
mediately. Tape and resume available. Call or write, 
Cathy Williams. 933 North Latrobe, Chicago. IL 312- 
287 -0098 anytime. 

Had enough of "I'll do it my way" employees? Clean - 
cut solidly trained young broadcaster and (possible 
salesman). Excellent tape- references -resume, prefer 
skeptical boss with "show me" attitude and demand- 
ing personality. Pat Cullen, 215 -461 -7082 or 215- 
922.2530. 

Seeking position as MOR announcer. Personality 
plus sense of humor. 8 years experience. Good pro- 
duction. Reply to Box D -194. 

Immediate availability. Eager and capable an- 
nouncer, news, production, sports. writing. Broadcast- 
ing grad with live experience. John O'Rourke. 507- 
437 -6681. 

21/2 years professional experience, tight board, 
great production, desire AOR format. 805 -527 -1016, 
Mark. 



SITUATIONS WANTED ANNOUNCERS 
CONTINUED 

Displaced Yankee experienced in top small market 
radio will bust his grits for you. Solid production, solid 
reliability. Solid results. Box D -162. 

Recent Grad Third Class wants first air personality 
job. Call Doc Rock anytime or write 4728 S. Princeton 
Chicago IL 60609. 312- 285 -0873. Better hurry, 
relocating and going fast!! 

Minority broadcaster, excellent trained performer 
(no speech regionalisms) good production, profes- 
sional sounding announcer -jock "nice guy' per- 
sonality (even under pressure). Phone 215- 
223 -2636 or 215 -WA2 -2530. 

Practicing accountant with degree from Marquette 
University seeks break into broadcasting. Prime in- 
terest is in announcing. Trained by experienced broad- 
caster, third phone and single. Bob Zirbel, 6260 S. 
Lake Drive, Cudahy. WI 53110 414 - 764 -2308. 

Male, 3rd endorsed, former teacher, strong on air 
voice seeks first break. Will relocate. Call 215- 
349 -8091 or write S. Trager, 3403 Hamilton St. Phila., 
PA 19104. 

Broadcasting Graduate looking for first job. Ex- 
cellent voice, delightful personality. 313- 785 -5887. 

8 yrs. Pro D.J. with BA and 1st looking to relocate in 
medium to large market. Excellent voice. Delightful 
morning /afternoon DT DJ. 213- 244 -2077. 

Seeking AOR or Oldies full -time announcing. 29, 4 
yrs. experience, 3rd, copywriting, production. Great 
music knowledge, organizer; reliable. Prefer East. 
Available June. Box D -224. 

Combo man with 1st phone seeks permanent posi- 
tion with secure operation in small market. Prefer 
MOR, Btf I, Old. Write: AI Burton, 2670 Kimball Drive, 
San Jose, CA 95121. 

I love radio -and I need a break. Experienced an- 
nouncer, Music Director with B.A., currently working, 
looking to move up. Call Jim weekdays. 9 -5. 607- 
433 -2213. 

Once upon a time not so very long ago, there existed 
a race of super- beings. They loved radio: in fact, gave 
their all for it. They could do a freindly, bright MOR air 
show, write and produce great spots, and work long 
hours. One by one, they vanished from the ear of the 
listeners. But there's still hope. They're not all gone. 
There are a few left. If you want one for your station. 
write to this happy ending. Box D -254. 

SITUATIONS WANTED TECHNICAL 

Broadcast tech seeking possible CE's position at 
AM facility, preferably in the West at medium -small to 
medium market. Have eight years experience, ASET 
Degree, and First Phone. Wish to perform strictly as 
CE: no announcing. For resume and list of equipment 
experience, write to Bob Carr, 480 E. 26th Place, 
Yuma. AZ 85364. or call 1- 602 -726 -8929. 

Experienced Chief Engineer, AM -DA, FM, stereo. 
Prefer South. Box D -159. 

Ouality- minded Chief Engineer seeks opportunity. 
Strong background which includes: First phone, ham, 
high power. DA's, FCC, construction, etc. West or 
Southwest. Box D -212. 

SITUATIONS WANTED NEWS 

News, Talk, Public Affairs. My expertise and 
achievements in the aforementioned could fill this 
page. Interested? Box D -115. 

Are you looking for a News Director? I'm looking to 
move on alter seven years in this major market. I have 

record of success on the air and as a manager. 
Supervisory position preferred, but will consider an on 
air assignment with opportunity to advance. Tape, 
references, and resume available on request. Box 
D -173 

Energetic newsman, 3 years news experience, 1st 
phone, desires radio, TV: relocate anywhere, 304- 
529 -6219. 

Female Newscaster with professional experience 
seeks announcing position. 1978 College graduate in 
Journalism. Will relocate. Phone 614- 382 -5894, 
before noon or after five or write Teresa Laird, 3214 
Harding Hwy. West. Marion, OH 43302. 

Enthusiastic college grad with broad background 
and experience with NYC internship. Self starter, 
strong in writing looking for permanent news position. 
Jim 309 - 837 -5310. 

Experienced, College Grad seeking news or sports 
position. PBP experience. Call Chad at 713- 
484.3977. 

Looking for Sports Director Position. No college, 
but plenty of knowledge. 2 years of high school foot- 
ball and basketball play by play, interviews and report- 
ing. Box D -217. 

If you've heard many audition tapes, you know there 
are only a few really good people around. I'm one of 
them. I'm looking for a sports or sports /news position. 
Substantial PBP a must. Medium markets only. 212- 
663 -0503, Jerry or Box D -209. 

I will make you money. Sports PBP vet who can sell. 
In medium market looking for college PBP. Box D -215. 

PBP sportscaster. 36, 14 years experience, college 
and high school. Southwest Chuck Ashcraft, 405- 
772 -7359. 

Progressive approach, conversational yet pre- 
cise and tough reporter- anchor seeks right oppor- 
tunity. Six year pro. MA Broadcast Journalism. Box 
D108. 

Want someone who Is hard working, dedicated to 
radio? Currently looking to move to larger market. 
Presently news and public affairs director at AM /FM 
combo in sun belt state. Four years experience, plus 
PBP football and basketball, award winner. Looking for 
right position. Not really in that big a hurry. Box D -236. 

SITUATIONS WANTED PROGRAMING, 
PRODUCTION, OTHERS 

Air Traffic Reporter with own plane wishes location 
change out of major market. Can also double as D.J. or 
talk show host. Box D -166. 

Talk Show Host. Experienced. entertaining, articul- 
ate. knowledgeable. I make 'em think; I make 'em 
laugh. Box D -231. 

Production, copywriting, announcing sought by 
'79 Ashland College R /TV graduate with professional 
experience. Mark Miller, 407 Jacobs, Ashland, OH 
44805. 

New York, Connecticut FM Managers: Leading AI 
C, MOR, Beautiful music programmer in 10th market 
seeks PD position in large or medium market. Career 
record of supremacy in 25.49 ratings. I produce win- 
ners! Allyn Turse 713 -781 -4132. Box D -225. 

TELEVISION 
HELP WANTED MANAGEMENT 

Manager university closed circuit television 
system, including administration of budget and 
purchasing, supervision and professional develop- 
ment of staff, ascertainment of instructional support 
needs and interests of all academic departments and 
other units of the university, production or acquisition 
of programming, facilitation of television utilization 
throughout the institution. Minimum qualifications: two 
years managerial experience in a station or education- 
al closed circuit television facility, familiarity with 16 
mm film, small format tape and film, still photography 
and processing. commercial art and graphics. Third 
class FCC license with broadcast endorsement re- 
quired. M.A. in broadcasting, communication, or re- 
lated field required. Must have demonstrated ability to 
work in an academic setting. Twelve month position. 
Salary commensurate with qualifications and experi- 
ence. Position available July 1, 1979. Application 
deadline May 15, or until position is filled. Address ap- 
plication, academic credentials, and three current let- 
ters of recommendation to Dr. Olen E. Jones, Jr., Vice 
President for Academic Affairs, Marshall University, 
Huntington, WV 25701. EOE. 

Business Manager -Group owned New England 
major market. Requires supervisory experience and 
accounting credentials. Responsible for Budgets, Cost 
Control, statements, Accounts Receivables /Payables, 
Payroll, labor relations, insurance and all fringe benefit 
plans. Familiarity with tax laws, real estate and other 
general legal matters helpful. Equal Opportunity 
Employer. Detailed resume to Box D -190. 
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Director of Administration. Challenging job for 
creative person. Responsible for all corporate financial 
and administrative functions for one public TV and two 
public radio stations. Includes corporate planning and 
some special projects. Reports directly to President. 
Three years' financial and administrative experience a 
must. Writing skills important. An EEO employer. Send 
resume and salary needs to Box D -251. 

Director of Development, large northeastern corn - 

munity PTV station. Real challenge for a real pro. Man- 
age $1.5 million development program for top -rated 
well -established public TV and 2 public radio stations. 
Also supervise publicity operation. Should have on -air 
membership experience, and program underwriting 
background. Direct mail experience helpful. Develop - 
ment /publicity staff of 11; budget of S600,000. An 
Equal Opportunity Employer. Salary open. Send 
resume and salary requirements to: Box D -250. 

HELP WANTED 

SALES 

Professional Salesperson needed to take over ac- 
tive account list. 1 1 /2 to 2 years experience required. 
Located Southeast. This VHF ABC affiliate offers a tre- 
mendous opportunity for growth and advancement 
within its own group. Equal Opportunity Employer. 
Send resume to Box D -176. 

Dayton Television, WDTN has an opening for an ex- 
perienced, successful salesperson. College training 
and previous broadcast sales experience preferred; 
however, a solid, successful sales record in intangible 
or consumer product sales will be considered. If you 
are currently creating excellent sales results, but seek 
greater challenge to compensate you for your talent 
and efforts, send your resume today to: John Stoddard, 
WDTN Television, PO Box 741, Dayton, OH 45401. An 
equal opportunity employer M /F /H. 

'Special Events' TV Sales Manager Major S.E. In- 
dependent expanding sales management team. Posi- 
tion requires extensive experience in non -sports TV 
special events sales ... concerts, pageants, quality 
series. Equal Opportunity Employer. Please send 
resume in cdnfidence to Box D -233. 

One of the fastest growing independent stations in 
the top 30 markets is looking for a dedicated career - 
minded account executive. Experience in broadcast 
sales is preferred with a good background in retail and 
direct selling. EOE /MF Write Mike Cohen. Local Sales 
Manager, WZTV, Box 90764 Nashville, TN 37209. 
615- 385 -1717. 

HELP WANTED 
TECHNICAL 

Top Dollars for Top Engineer. Maintenance 
engineer in rapidly growing TV production /syndication 
company. RCA TR600's, RCA cameras and film chain. 
CMX editing. ISI switcher, Convergence 3/4 editing, 
Ikegami HL -77, etc. Center City Video, Inc. 1600 
Walnut St., Phila., PA 19103. 215 -546 -4634. 

Technician: Southeastern Educational Station seeks 
experienced Technician to be responsible for master 
control switching, VTR set -up, record, edit, and play- 
back local and network programs. First Class FCC 
License required. EOE. Send resume and salary re- 
quirements to Box D -140. 

Donrey Media Group has positions available for TV 
assistant chiefs in Nevada. Requires heavy mainte- 
nance background in video tape, camera & projector 
systems. Must demonstrate thorough understanding 
of television basics & audio techniques. Send resume 
& salary requirements or phone: Director /Broadcast 
Engineering, Donrey Media Group POB 70, Las Vegas, 
NV 89101. 702- 385 -4241, Ext. 330. An Equal Op- 
portunity Employer. 

Mobile Unit Engineer. Commercial TV production 
house needs videotape truck engineer who is produc- 
tion and client oriented with can -do attitude. Prior 
operational and component -level repair experience 
with TR -600 -A and TKP -45. Long and variable hours, 
some travel. Valid drivers license and good record. 
Resume and salary history to Oliver Peters, Manager 
of Production Services, Ted Johnson Productions, Inc., 
150 Riverside Ave. Jacksonville, FL 32202. No Phone 
Calls. 



HELP WANTED TECHNICAL 
CONTINUED 

Title: TV Maintenance Eng. Full time. Description: 
Associate Degree of minimum of 5 yr. experience and 
FCC First Phone required. UHF transmitter experience 
desirable. Excellent fringe benefits. Salary negotiable. 
Send resume to: Metromedia Inc., Attn: Personnel 
Dept. PO Box 22810, Houston, TX 77027. We are an 
EOE. 

Outside Systems Engineer- unique position open 
for qualified FCC first class licensed engineer to main- 
tain existing intercity microwave system and extensive 
mountain region FM -TV translator system. Send 
resume with references and salary requirements to: A. 

L. Ladage, Dir. of Engineering. XYZ Television Inc.. PO 
Box 789, Grand Junction. CO 80501.303- 242 -5000. 
An EOE 

Engineering Technician for major market produc- 
tion facility. Ultimately responsible for maintenance 
and operation of all TV studio equipment. Graduation 
from technical school and some work experience in 
electronics required. TV experience helpful, but will 
train the right person. Send resume to: Craig E. Blohm, 
Production Supervisor, CRC -TV. 6555 West College 
Drive. Palos Heights, IL 60463. 

Television Engineer -Major market midwestern 
network affiliate accepting applicants. Must be strong 
in theory and have an excellent background in televi- 
sion engineering. FCC first class license essential. 
ENG remote van experience helpful. An AA /EOE. Send 
resume with salary requirements to Box D -156. 

Chief Engineer for public TV and FM. Salary S19.000 
to $21,500 based on qualifications and experience. 
Unique opportunity in university community Closing 
date May 31, 1979. Contact A. R. Hook. KUID -TV, RTV 
Center, Moscow. ID 83843. An AA EOE employer and 
educational institution. 

Wanted Immediately ENG /FP Maint. Engineer for 
Southern Gulf Coast VHF ... expanding facilities in 
news and production ... need maint. engineer with 
3/4" helical VCR. editor and one -tube color camera or 
equivalent experience. Must know circuits and have 
above average mechanical ability. S11.5k starting 
minimum, higher per experience. Advancement. Must 
have resume and references. Call Chief Engineer at 
318- 439 -9071. KPLC -TV an equal opportunity 
employer. 

Assistant Chief Engineer 5 year minimum. FCC 
1st, experienced in studio and transmitter. No. 1 rated 
Rocky Mtn station. Excellent salary Contact CE. KIFI 
TV. Idaho Falls, ID 208- 523 -1171. 

Electronic Maintenance Technician. Experience 
in microwave equipment, studio color television 
cameras, videotape recorders and associated equip- 
ment; FCC First Phone. Contact: Liz Fornshell, Ohio 
Educational Television Network, Columbus, OH 614- 
421.1714. Equal Opportunity Employer. 

Wanted Studio Maint. Supervisor for growing VHF 
in Southern Gulf Coast market ... urgently need 1st 
phone engineer with 2 -5 years solid ma int. experience 
on cameras and quad VTR's. 13k starting minimum - 
higher per qualifying experience. Advancement. Need 
resume and references. Call Chief Engineer at 318- 
439 -9071. KPLC-TV an equal opportunity employer. 

TV Broadcast Technician: Federal Agency has 
openings in Washington, D.C. for television techni- 
cians. Commercial broadcasting experience in opera- 
tion and maintenance of full range of color television 
broadcasting and recording equipment is required. In- 
terested individuals should submit a standard federal 
application form. SF -171. to the Employment Branch 
(267 -77), International Communication Agency, 1776 
Pennsylvania Ave. N.W., Washington. D.C. 20547. An 
EEO employer. 

Broadcast Technician: First phone (FCC) and video 
experience. Nuts -and -bolts people only. Send resume 
to: Chief Engineer. WCAE-TV. 123 Sesame Street, St. 
John. IN 46373. 

TV Maintenance Engineer -Two years experience 
(or technical school) in studio equipment mainte- 
nance, especially color cameral. 3/4" tape mainte- 
nance experience helpful. Send resume and salary 
history to: David Archer. 1175 Potrero Avenue. San 
Francisco, CA 94110. 

Maintenance Supervisor for the University of 
Arizona Public Broadcasting stations KUAT- TV -AM/ 
FM. Responsibilities include supervision and perfor- 
mance of critical adjustment. calibration and mainte- 
nance of highly sophisticated state of the art television 
and radio equipment to ensure highest technical 
quality and compliance with FCC rules. First class 
FCC license, five years work experience including two 
years supervisory experience are required. $18.000 
annual salary, plus liberal benefits. Send resume to 
Assistant Director for Engineering, Radio -TV -Film 
Bureau, University of Arizona. Tucson, Arizona, 85721. 
The University of Arizona is an equal opportunity/ 
affirmative action, title IX. Section 504 employer. 

Television, Engineer: ABC Affiliate looking for 
Assistant Chief Engineer. Must have solid background 
in latest equipment. First class license, professional 
training, and at least five years experience in televi- 
sion maintenance. Transmitter experience helpful. 
Send resumes to: Chief Engineer WTVC -TV, Box 1150. 
Chattanooga. TN 37401 or call 615- 756 -5500. EOE. 

Progressive station in a top -50 southeastern market 
searching for talented engineers who want to move up. 
Openings in both management and non -management 
positions. EOE. M/F Reply to Box D -223. 

Experienced engineer for master control and main- 
tenance. KOAA -TV, Colorado's most progressive sta- 
tion. 2200 Seventh Avenue, Pueblo. CO Ken Renfrow, 
Chief Engineer 

TV Maintenance Engineer, experienced in audio, 
video. VTR's, ENG and test equipment. FCC First. Sal- 
ary commensurate plus fringe package. Major EOE 
group owner. Great future. Resume to Box D -252. 

HELP WANTED NEWS 

News Director /Anchor: Northern Central West 
Virginia may be where you can really enjoy both work 
and relaxation. Send resume and salary requirements. 
WDTV. PO Box 480: Bridgeport, WV 26330. E.O.E. 

Assignment Editor - Professional journalist experi- 
enced in all areas of news gathering techniques. Must 
have experience in Television or Radio news or in 
Newspapers. Television news production and college 
degree preferred. Send Resume to Tip Kindel, KTXL 
TV, 4655 Fruitridge Road. Sacramento, CA 95820 
KTXL TV is an Equal Opportunity Employer MIF. 

Television News Reporter -Good writing and pro- 
duction techniques essential. Must be experienced in 
all areas of news gathering. Should have at least two 
years in Television or Radio News. Anchor experience 
and College degree preferred. Send Videotape 
cassette and resume to Tip Kindel, KTXL TV, 4655 
Fruitridge Road. Sacramento. CA 95820. KTXL is an 
Equal Opportunity Employer WE 

Meteorologist for group owned affiliate in major 
eastern market. We have all tools, including radar, but 
need communicator with AMS seal and prior TV expe- 
rience who can make weather come alive. Equal Op- 
portunity Employer. Detailed resume to Box D -189. 

Reporter /ENG Photographer. Experienced desir- 
able. Basically photography and editing, some report- 
ing. Equal Opportunity Employer. Tape and resume 
first letter to Peter Fenney. News Director, WSTV -TV, 
320 Market St.. Steubenville. OH 43952. 

Major Market Indy needs anchor for growing news 
operation. Experienced writing, reporting, and produc- 
ing. Send resume: KSTW -TV, Box 11411, Tacoma, WA 
98411. 

Chief Assignment Editor needed for aggressive 
news operation with NBC affiliate in beautiful San 
Diego. Immediate opening for the right person to head 
up a four person desk. Persons with less than 1 year 
experience need not apply. Send complete resume to 
Tom Mitchell, News Director, KCST TV, PO Box 11039, 
San Diego. CA 92111. An equal opportunity employer. 

Wanted: Experienced TV News Reporter for mid - 

western. medium -sized market. Must have thorough 
and current knowledge of 16MM film, ENG, B.A. or 
strong minor in Journalism. 2 -3 years experience com- 
mercial TV news and demonstrated on -air ability. Sal- 
ary to $13.Q00 depending upon experience and 
qualifications. plus excellent fringe benefits. An equal 
opportunity employer. Send complete resume by May 
7, 1979 to Box D -204. 
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Weekend Anchor /Reporter- college degree, ENG 
experience desirable. Excellent opportunity for sharp 
reporter with anchor potential. Resume to: Mike 
Beecher. News Director, KTIV -TV. Sioux City, IA 51105. 
E.O.E. 

Assistant Sports Director. Immediate opening in 

Big Ten city for person interested in doing outdoor and 
participatory sports features ... plus weekend sports 
anchor. Film and live ENG experience helpful. Send 
tape /resume to News Director. WISC -TV, 4801 W. 

Beltline Hwy. Madison. WI 53711. EOE. 

Reporter ... for a medium market midwest station 
with a very strong news commitment. Must be a self 
starter who knows how to dig up real news and 
package it with a flair. Equal Opportunity Employer. 
Box D -227. 

Northern New York TV News Department still look- 
ing for the right person to fill an on -air reporter posi- 
tion. We are looking for reporter with minimum 2 years, 
hands -on ENG experience and on -air work. Good job 
with good company for the right person. Previous ap- 
plicants need not apply. Send tape and resume to 
News Director, WWNY -TV, Box 211, Watertown, NY 
13601. 

Sports Director -With NBC affiliate in sunbelt. Top 

40 market. Previous on -air experience; reporting and 
editing skills as well as anchoring. EOE. Please send 
resume and previous salary history to Box D -248. 

Weatherperson for B and 10PM news at NBC affili- 
ate station in small Gulf Coast market; send tape and 
resume to WMBB -TV, PO Box 1340, Panama City, FL 

32401. FOE. 

HELP WANTED PROGRAMING, 
PRODUCTION, OTHERS 

Artist: Experienced in commercial television. 
graphics. print media, billboards, set design. Some 
photographic experience. Number one position being 
vacated provides excellent working conditions, 
logistical support. creative expression in a very com- 
petitive TV production market. Salary commensurate 
with 'ability For more information contact Kal Puppet, 
WAAY -TV, 1000 Monte Sano Boulevard, Huntsville, AL 
35801 or call collect 205 -539 -1783. An Equal Op- 
portunity Employer. 

TV Camera person /Weekend News Director mini- 
mum 3 years commercial TV experience. Also experi- 
ence in remote camera work on sporting events and 
fast paced weekend news programs. Send 3/4" tape 
to Charlie Riley, Production Manager, KITV 1290 Ala 
Moana, Honolulu. Hl 96814 or call 808- 537 -3991. 
EOF 

Promotion Manager -with solid on -air promotion 
experience and knowledge of other media promo- 
tions. Seek aggressive individual capable of planning 
creative promotion campaign. Equal Opportunity 
Employer. Contact Ian Harrower. WTAJ TV, Altoona PA 

B14-944-2031. 

San Diego co -host jobs open till May. Man and 
woman for PM. MAGAZINE format. On camera experi- 
ence with ability to write copy and assist producer. 
Video cassette must accompany resume to: TV Pro- 
gram Director. KFMB -TV. Box 80888. San Diego, CA 
92138. No phone calls please. All tapes returned. 
Equal Opportunity Employer. 

Immediate opening for commercial staff artist. 
Should be experienced in all phases of television and 
advertising art and graphics. Experiences and sam- 
ples of work required. Medium market television sta- 
tion in Southeast. An Equal Opportunity Employer. 
Send initial application along with salary requirements 
to Box D -181. 

Production Assistant for major market production 
facility. Will perform lighting. camera operation, set 
building, graphics and various other studio jobs. B.A. 
in television production required; one year of produc- 
tion experience helpful. Send resume to: Craig E. 

Blohm, Production Supervisor, CRC -TV, 6555 West 
College Drive. Palos Heights, IL 60463. 

Program Director- Network "V ", New England. 
Responsible syndicated and network.' Experience 
needed in contracts. FCC, Code and local program- 
ming. Promotion background helpful. Equal Oppor- 
tunity Employer. Detailed resume to Box D -191. 



HELP WANTED PROGRAMING 
PRODUCTION, OTHERS CONTINUED 

Great opportunity for top promotion person, 3 sta- 
tion public broadcasting operation needs director of 
promotion and publicity. Top 30 market in Northeast. 
Great boating in summer, skiing in winter. One radio 
station is all news in public radio other is classical FM. 
TV is one of top UHF in top 30 markets, national pro- 
gram producer staff of 3. Professional publicity press 
relations background essential, prior public broad- 
casting experience helpful. An Equal Employment Op- 
portunity Employer. Send resume and salary require- 
ments to Box D -203. 

Operations Manager for aggressive network VHF 
station in single station medium size market in SW 
coastal sun belt. Must be experienced in all phases of 
programming, production & operations. Excellent 
employee fringe benefits. EEO. Box D -228. 

Production Manager: Experienced in all phases of 
tommércial and promotional assembly, including on 
location, film. ENG, studio, and live productions. If you 
are energetic, experienced, well -organized, a good 
leader of people and able to accomplish all objec- 
tives, then we have an excellent opportunity for you. 
Medium market, SE United States. Position available 
June 1. EOE. Send resume to Box D -230. 

Traffic Manager for NBC affiliated group owned sta- 
tion. Prefer over three years experience in com- 
puterized traffic systems; JDS preferred. Send resume 
and references to Michael L. McGivern, Business Man- 
ager. WCMH -TV, PO Box 4. Columbus, OH 43216. 
Equal Opportunity Employer. 

Producer /Host- Progressive California medium 
market TV station seeks experienced professional 
journalist with strong production background. Respon- 
sibility for discussion and documentary formats and 
an opportunity to create innovative Public Affairs pro- 
gramming. Must have expertise and familiarity in deal- 
ing with all Public Issues, especially those affecting 
ethnic communities. We are an equal opportunity 
employer. Please send resume to Box D -214. 

We're looking for the country's brightest and most 
energetic talent with some producing experience. If 
you're ready for a move to a top 10 market and a 
challenging position, send us your resume im- 
mediately. All replies will be confidential. We are an 
Equal Opportunity Employer. Box D -232. 

Production Manager - Bachelor's Degree with 
broadcast emphasis. Two to five years directing expe- 
rience. Additional experience in lieu of degree accep- 
table. Previous production experience preferred. 
Deadline: May 17, 1979. Send resume and salary re- 
quirement to the Assistant General Manager, WHRO- 
TV. 5200 Hampton Boulevard. Norfolk, VA 23508. 
Equal Opportunity Employer. 

Production and Operations Managers, Madison. 
Wisconsin network affiliate reorganizing program- 
ming area. Need skilled, creative managers for pro- 
duction and operations supervision. Production man- 
ager will supervise all studio, minicam, and film pro- 
duction; should have creative talent, managerial skills, 
and in -depth knowledge of production techniques and 
equipment. Operations Manager will supervise traffic, 
promotion, and continuity departments. Should have 
excellent organizational and systems management 
skills, good writing and creative abilities. Send resume 
to: Station Manager, WMTV, 615 Forward Drive, 
Madison, WI 53711. 

Immediate opening for Creative Copywriter in pro- 
gressive sunbelt market. Must have 3 -5 years proven 
commercial television experience. Should be strong 
on concepts and A/V techniques. Salary commensur- 
ate with ability. Send resume and samples to: KLTV, 
7,0 Box 957, Tyler. TX 75710, Att: Tommy Ash. EEO 
MIE 

Production Videotape Editor, 3/4 inch, datatron 
tempo 76. Require heavy experience with feature 
material and complete knowledge of all audio. Top 
rated magazine format, top 10 market. EOE. im- 
mediately reply Box D -246. 

SITUATIONS WANTED MANAGEMENT 

General or corporate manager: aggressive, ver- 
satile, experienced. Excellent in administration, sales, 
programming, network, finance and executive skills. 
Superior track record. Box D -157. 

Account Executive position wanted by U.S. citizen 
graduating from McGill University with business de- 
gree in marketing. Have production and retail sales ex- 
perience. Able to prove the worth of new blood in an 
organization. Contact Don Cox, 3905 University St., 
Montreal, Quebec, Canada, H3A -2B5 for resume. 

Nation's top GM available now. Outstanding suc- 
cess in all phases of Broadcasting. Top sales person, 
fine administrator, good production eye, film buying 
specialist, community leader on a top rated station, 
excellent News, award winning public affairs, public 
speaker, industry leader. Prefer medium sized markets 
west of the Mississippi Box D -132. 

General Manager with outstanding credentials! 
Television 22 years; Radio 12 years; Broadcasting 34 
years; Management 18 years. Now 49. Thoroughly ex- 
perienced all aspects: ownership, administration. 
sales, programming, film -buying, news, promotion, 
community involvement, etc. Quality leader in industry 
Very competitive! In small, medium and major mar- 
kets. achieved revitalization/rapid turnarounds: pro- 
duced spectacular sales and profits, plus prestige. Ac- 
customed to full responsibility; overcoming over 
whelming obstacles. Produces -at accelerated 
pace - outstanding ratings, sales, profits and prestige! 
Now arranging weekend -interviews. Box D -226. 

Production Manager: qualified and talented, with 
successful background in production and manage- 
ment. Looking for challenging position with promising 
future. Excellent references. Box D -244. 

SITUATIONS WANTED TECHNICAL 

Technician, First class license seeks position in 
Southeast. Currently working major market with 
master control, ENG. lighting, camera, etc. exp. Box: 
D -238. 

SITUATIONS WANTED NEWS 

'79 Tulane Graduate with produong, writing and re- 
porting experience seeks entry level position. Tape 
available Box D -70 

28- Year -Old Veteran News Photographer with 
film emphasis seeks a larger market. Currently work- 
ing as a producer, cameraman -reporter. 6 years expe- 
rience in all phases of news. but prefer tape and film 
photography. Will relocate. Samples available. Box 
D -81. 

Anchor, heavy experience, wants prime role in top 
60. Good reporter /producer, too. 34, employed. Box 
D -188. 

Sharp female anchor /reporter wants medium 
market TV opportunity. TV reporting /anchor experi- 
ence plus Top market radio background. Journalism 
Degree. Box D -247, 

Sports, experienced radio pro, attractive, hardhitting, 
and willing to work for you. Ideally would like to com- 
bine TV Sports Anchor, with PBP. Box D -215. 

Sportscaster. Weekend man top 25. Wants weekday 
spot. Strong writing, story production. Crisp, breezy 
style. 13 years experience all phases TV news. Box 
D -206. 

Anchor /reporter top 15 market desires evening 
anchor. 34: 12 years experience. Box D -213. 

6 and 11 p.m. Weekday Anchorman in medium 
market seeks major market anchor challenge. Vaulted 
current station into 2/1 ratings advantage over nearest 
competitor. Very strong reporter and writer. Award -win- 
ning documentary producer. Box D -253. 

Young aggressive ENG photographer with 3 yrs 
Experience seeks new challenge in new market cal 
315 -471 -5521. 

SITUATIONS WANTED PROGRAMING, 
PRODUCTION, OTHERS 

Award winning producer /director with heavy ex- 
perience in commercials and sports wishes to relo- 
cate out of major market. Experienced as production 
manager and executive producer of major stations. 
Proven background -excellent references. Call 703- 
820 -6675 or write Box D -164. 

Creative hands on production manager with heavy 
news commercial production experience in medium 
market wants management position with future poten- 
tial. Degree. Box D -151. 
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Going 24- Hours? Top -15 talent entertains, writes/ 
programs wee hours! Box D -130. 

Lady Director Available- commercials /news -cur- 
rently medium market-first phone -five years experi- 
ence. Box 0 -241. 

TV producer W /RCA -TK -76 will travel Calif. to N.Y. 
Call G. A. Daley at 415- 676 -7260. 

Producer /Director: Top -notch director interested in 
re- locating in large market. Solid background in news 
and commercial production, with management experi- 
ence. Box 0 -242. 

Unemployed for 11 months and still willing to work 
hard for any entry level position. Will relocate. UNC 
graduate. BA Radio, Television, and Motion Pictures. 
Contact Charles Freiman, 1404 Hillwood Court, 
Charlotte. NC 28210. 704 -525 -1477. 

ALLIED FIELDS 
HELP WANTED SALES 

TV Media Professionals: world's largest media 
placement company is expanding to form additional 
spot TV buying groups. Outstanding opportunity for 
growth, challenge, security, advancement. Top pay for 
the best qualified. TV buying experience essential. 
Positions available in Mid -South headquarters. Send 
resume to Box D -222. 

If you're willing to travel the Midwest and sell, we 
can both profit. We're a national commercial jingle 
studio that's expanding ...and our product is tops, our 
incentive and commissions are heavy. Sales experi- 
ence required. Hanf Recording. 1825 Sylvania Ave., 
Toledo, OH 43613. 

TV Syndication Sales for new company with movie 
package and series. All U.S. and foreign open. Corn - 
mission only Please send resume. Box 0 -155. 

HELP WANTED TECHNICAL 

Donrey Media Group is seeking chief technician for 
their CATV operation in California. Send salary require- 
ments and resume or phone: Director, Broadcast 
Engineering, Donrey Media Group, PO Box 70. Las 
Vegas, NV 89101.702- 385 -4241. ext. 330. An equal 
opportunity employer. 

HELP WANTED INSTRUCTION 

Instructor /Assistant Professor for metropolitan 
Boston university. To teach courses in television and 
radio theory and production with technical emphasis 
and advertising with business emphasis. Ideal candi- 
date should have some professional experience and 
advanced degree(s). Ph.D. preferred or close to corn - 

pletion of dissertation. Salary competitive and comen- 
surate with experience. Send resume to Dr. John Law- 
ton, Chairman, Department of Speech Communica- 
tion, Boston College, Chestnut Hill, MA 02167. 

The Ohio State University School of Journalism 
seeks assistant professor for tenure-track position. 
Begin Oct. 1, 1979. Person should have broadcast or 
news -editorial interests and have demonstrated 
teaching and research capabilities. Ph.D. strongly 
preferred. Applicants should have at least two years of 
media experience. Apply by May 14 to Sharon Dun - 
woody, Search Committee, School of Journalism, The 
Ohio State University, Columbus. OH 43210. Equal op- 
portunity employer. 

Journalism, temporary teaching position. 
Faculty member going on temporary foreign assign- 
ment. Appointment for one academic year, beginning 
Fall, 1979, with possibility of second -year appoint- 
ment. Rank and salary negotiable, competitive. Doc- 
torate or ABD preferred, master's required. Teach 
broadcast journalism skills and theory, theory and 
methodology courses, and, if qualified, some print 
newswriting. ACEJ -accredited undergraduate news - 
editorial sequence, new master's program, seek to 
build undergraduate broadcast journalism sequence. 
Good professional relations in state capital and media 
center. Apply with letter and credentials by May 25, 
1979. to Dr. Luther W. Sanders, Search Committee 
Chairperson, Department of Journalism, University of 
Arkansas at Little Rock, Little Rock, AR 72204. An 
Affirmative Action Employer. 



HELP WANTED 
INSTRUCTION CONTINUED 

Broadcasting instructor- Responsibilities include 
teaching broadcasting courses, supervising current 
closed -circuit station and new FM station approved for 
construction, other duties associated with maintaining 
and operating a broadcasting program. Five years in- 
depth experience in broadcasting industry, knowledge 
of control room operations, skill with English language 
and broadcast speech required. Teaching experience. 
electronics background, and degree preferred. Rank/ 
Salary commensurate with education and experience. 
Opening August 20, 1979. Submit letter of application 
and vita by May 14. 1979 to: Personnel Office, The 
Williamsport Area Community College, 1005 West 
Third Street, Williamsport, PA 17701. An Equal Oppor- 
tunity Employer. 

Instructor /Assistant Professor to teach basic 
speech, broadcast courses in management, produc- 
tion, and sponsor 5,000 watt FM radio station. Ph.D. 
preferred. M.A. with hours accepted. Salary and rank 
dependent on qualifications. Send letter of application 
with vita to Dr. Glenn Smith, Chairman, Department of 
Speech and Theatre Arts. University of Central Arkan- 
sas. Conway, AR 72032. Deadline for application is 
June 1, 1979. UCA is an EOIAA employer. 

Assistant or Associate Professor for broadcast 
production sequence. tenure track position beginning 
Fall, 1979: PhD preferred, significant professional ex- 
perience and evidence of scholarly work required. 
This person will teach undergraduate courses in 

directing, producing and related production areas. Sal- 
ary depends on qualifications. Send letter of interest 
and resume to: Dr William Hawes. Radio-Television - 
Film Faculty, School of Communication, University of 
Houston. Houston, TX 77004. 

Assistant or Associate Professor for broadcast 
news sequence, tenure track position beginning Fall, 
1979. PhD preferred, significant professional experi- 
ence and evidence of scholarly work required. This 
person will teach undergraduate courses in 
newsgathering. writing, and production. Salary de- 
pends on qualifications. Send letter of interest and 
resume to: Dr. William Hawes. Radio -Television -Film 
Faculty, School of Communication, University of 
Houston, Houston. TX 77004. 

Instructor /Assistant Professor - Broadcasting: 
Possible opening. Generalist background capable of 
offering undergraduate instruction in Radio and Televi- 
sion with specialty in Broadcast Management /Sales. 
Interest in advising existing community access chan- 
nel. Salary negotiable. Masters degree required, expe- 
rience desirable. Write to: Dr. Kevin Fox, Maytum Hall. 
SUNY College. Fredonia. NY 14063. An AA /EO 
Employer 

WANTED TO BUY EQUIPMENT 

Wanting 250, 500, 1,000 and 5.000 watt AM FM 
transmitters. Guarantee Radio Supply Corp., 1314 
Iturbide Street, Laredo, TX 78040. Manuel Flores 
512- 723 -3331. 

Instant Cash For TV Equipment: Urgently need 
Transmitters, antennas, towers, cameras, VTRs, color 
studio equipment. Call toll free 800- 241 -7878. Bill 
Kitchen, Quality Media Corporation (In Georgia call 
404-324-1271.) 

Chyron IIIB. Eric Address 215 -543 -7600. 

FM Stereo Transmitter Wanted 3 to 5 KW all in- 
clusive. Write Miguel Ulloa, Radio La Prensa, Box 
4203. Guayaquil. Ecuador 

FOR SALE EQUIPMENT 

AM and FM Transmitters -used, excellent condi- 
tion. Guaranteed. Financing available. Transcom, 
215- 379 -6585. 

5" Air Hellax Andrews HJ9 -50. Can be cut and termi- 
nated to requirement. Below Mfgrs Price. Some 3" also 
available. BASIC WIRE & CABLE 860 W. Evergreen, 
Chicago. l . 312- 266 -2600. 

Towers- AM -FM- Microwave -CATV & TV. New and 
used. Terms available. Tower Construction and Ser- 
vice. 904 -877 -9418. 

10KW FM CCA, 6 yrs old, stereo, exc. cond. M. 

Cooper, 215- 379 -6585. 

Hitachi FP 1010 Color Camera with Saticon tubes. 
Includes 10:1 f1.8 zoom lens. ITE cam -link head. 
elevator tripod and dolly. and custom cases. This is an 
excellent camera with very few hours on il for sale at 
half the original cost. 415- 841 -4810. 

For Sale -New Unused: Complete Harris Model 
TAB -6H -6 Bay Superturnstile Antenna, 46 feet in 
height, tuned to Channel 8 181.25 to 185.75 MHz. 
Specially priced $30,000. Contact Gil Schneider or 
Eddy Smith, PO Box 1941, San Angelo, TX 76902 or 
call 915- 655 -7383. 

GE Transmitter with attendent equipment Model 
TT59, 50 KW very good condition on Channel 17. 

Available approximately June 1. Bargain if you move. 
Reasonable if I move. Also, three PCP -90U cameras 
excellent condition. Sold to highest bidder. For details 
contact: E. B. Wright. 1018 West Peachtree St., Atlan- 
ta, GA 30309. 404 -875 -7317. 

GE 10KW FM Amplifier /Transmitter Model 
4BF3A1 with modified sockets for available power 
tubes and with power supply. On air tit December. 
1978. One tube socket has arced. Ideal for spare parts 
or for 'someone wanting to rebuild. $1,000. FOB 
Lebanon, Oregon, Phone 209 - 442 -4889. 

Automation Recording Equipment, including two 
and four track recorders. mixers, equalizers, limiters. 
turntables, cartridge equipment, 25HZ oscillator and 
filters. and much more. Call days 208 -678.1255 or 
208 - 733 -4840. 

GE PE -350 Color Cameras: Excellent condition, 3 
Available, S8,000 ea. 
RCA TR -4 HI -Band VTRS. New heads, good condi- 
tion, 2 Available $16.000 ea. 
OE 12KW UHF Transmitter: Ideal for new station, 
good condition. 514.000. 
OE -PE -250 Color Cameras: Includes lens, cables, 
CCU's. 2 Available $3,000 ea. 
IVC 500A Color Cameras: With all accessories. 
excellent shape. $7.000 ea. 
RCA TK27B Film Camera: Available with TP15 
Multiplexer S22,000. 
RCA TP56 Projectors: Good condition, $10.000 ea. 
GE PE 240 Film Camera: Excellent Condition. 
$8,000. 
New Lenco Terminal Equipment: Discount prices, 
fast shipment. 
We will buy your used TV equipment. To buy or sell. 
call Toll Free 800- 241 -7878, Bill Kitchen. Quality 
Media Corporation. In GA call 404 - 324 -1271. 

Jamieson 18MM Color Processor with all tanks. 
valves, excellent shape. $3000 firm call /KIFI TV. Idaho 
Falls, ID 208 -523 -1171. Operations. 

Two (2) Ikegami HL33 Minicameras. Make offer. 
202 - 686 -5895. 

RCA UHF TV Transmitter, Model TTU10A. presently 
on the air, available approximately July -1979. Includes 
filterplexer. asking S30.000 or best offer, contact Bob 
Martins. 714- 328 -8881 or write KESQ -TV. PO Box 
4200, Palm Springs. CA 92263. 

Coaxial Cable 420 Ft. length of Cablewave 
HCC -300 50J 3 1/8" Line. New. in factory carton with 
new warranty. With connectors. Wholesale price 
S4,500. Call Toll Free 800- 241 -7878 Mr. Kitchen. In 

GA call 404- 324 -1271. 

Canon L , 10 x 1. for ENG application, used, 
good condition. 202- 686 -5895. 

Ampex VR1200 Serial 8225353 in use. Available: 
August, $30,000. See at KTVV, Austin, Texas. Contact 
William Hamrick at 512- 476 -3636. 

FM Transmitters (Used) 20 KW, 15 KW, 10 KW, 7.5 
KW, 1 KW. Communication Systems, Inc., Drawer C. 
Cape Girardeau, MO 63701, 314- 334 -6097. 

AM Transmitters (Used) 10 KW, 5 KW, 1 KW, 250 
W. Communication Systems, Inc., Drawer C, Cape 
Girardeau. MO 63701. 314- 334 -6097. 

Parts available for RCA STA 5F transmitters, very 
complete selection. Les Kleven. KBHB. Sturgis, SD 
605- 347 -4455. 

COMEDY 

Free sample of radio's most popular humor service! 
O'LINERS, 366 -C West Bullard. Fresno. California 
93704. 
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Guaranteed Funnier! Hundreds renewed! Freebie! 
Contemporary Comedy 5804 -B Twineing, Dallas, TX 
75227. 

Comic Relief, Funny. bi- weekly comedy service. Area 
exclusive. Only $28 yearly. Free sample. Whilde Crea- 
tive Services. 20016 Elkhart. Harper Woods, MI 
48225. 

MISCELLANEOUS 

Network major market announcer will record 
spots, intros, ID's, etc., giving your station alternate 
professional voice reasonably. Box D99. 

Charted Artist Information, daily calendar, 
more!Total personality bi- weekly service. Write (on let- 
terhead) for sample: Galaxy, Box 20093 -B, Long 
Beach, CA 90801. 213- 438.0508. 

Prizes! Prizes! Prizes! National brands for promo-. 
lions, contests, programming. No barter or trade ... 
better! For fantastic deal, write or phone: Television & 
Radio Features, Inc., 166 E. Superior St., Chicago. IL 
60611. call collect 312- 944 -3700. 

Custom, client jingles in one week. PMW. Inc. Box 
947, Bryn Mawr, PA 19010. 215- 525 -9873. 

Radio and TV Bingo. Oldest promotion in the indus- 
try. World Wide Bingo -PO. Box 2311. Littleton, CO 
80160, 303 - 795 -3288. 

PI -ID The best sales -money idea in ten years. We 
have a great product that will increase your cash -flow 
in three directions. NO investment by your station. For 
information write Clare Productions POB 644, Glen 
Echo, MD 20768 or call 301 -469 -6825. 

"Cheeseburger" radios. $612/100. Sample 
$10.95. Los Altos Mdse. Co. 399 Main Street. Los 
Altos. CA 94022 

s "Traveling with a Radio ". This new book is a com 
plete radio directory Everything you need to know 
about- AM- FM- CB- WR -TIS -for excellent entertain- 
ment. 360 pages list 8,096 AM & FM stations in 3,323 
cities. Postpaid S5 to Donnelly, PO Box 4152, Col- 
orado Springs. CO 80930. 

Attention Radio Stations! Coming soon, the 
Jackyitis Show ", a new syndication. A crazy, crazy, 

totally insane DJ show! 30 and 60 minute weekly 
shows. Why not infect YOUR station with "Jackyitis " ?! 
For free sample show. write: "Jackyitis ", 5414 -18th 
Avenue. Brooklyn. NY 11204. 

INSTRUCTION 

Free booklets on job assistance. 1st Class F.C.C. 
license and D.J.- Newscaster training. A.T.S. 152 W. 
42nd St. N.YC. Phone 212- 221 -3700. Vets benefits. 

1979 "Tests- Answers" for FCC First Class License 
Plus -"SelfStudy Ability Test ". Proven! S9.95. 
Moneyback guarantee. Command Productions, Box 
26348 -B. San Francisco. 94126. 

REI teaches electronics for the FCC first class 
license. Over 90% of our students pass their exams. 
Classes begin May 7 and June 18. Student rooms at 
the school. 61 N. Pineapple Ave., Sarasota, FL 33577. 
813- 955 -6922. 

First Class FCC License in six weeks. Contact 
Elkins Radio License School, PO. Box 45765, Dallas, 
TX 75245, 214- 352 -3242. 

1st class FCC, 6 wks., S500 or money bac; 
guarantee, VA appvd. Nat'l Inst. Communications. 
11488 Oxnard St., N. Hollywood CA 91606. 

First Class License in 6 weeks at First Class Corn - 
munications School -4801 Classen Blvd., Oklahoma 
City. OK 73118 - 405 -842 -1978. 

Cassette recorded First phone preparation at 
home plus one week personal instruction in Boston, 
Atlanta. Seattle. Detroit. Philadelphia. Our twentieth 
year teaching FCC license courses. Bob Johnson 
Radio License Training, 1201 Ninth, Manhattan Beach, 
CA 90266 213- 379 -4461. 
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RADIO 
Help Wanted Management 

STAFF WANTED 
WBUD -AM (5 Kw daytime, 1 Kw night) 
and WBJH -FM (50 Kw), Trenton, New 
Jersey, have been purchased by Trenton 
Broadcasting Corporation subject to 
FCC approval. We are in the process of 
staffing both stations. We need in- 
dividuals in every department: 

Sales Manager and sales people 
Program Director and on -air people 
Talk Show Host 
News Director and news people 
Production and office workers 

Station facilities are located in beautiful 
Ewing Township, New Jersey and just 
across the river from Bucks County, 
Pennsylvania. We are an equal oppor- 
tunity employer. If interested, please call 
(215) 947 -7742 or send resume to Tren- 
ton Broadcasting Corporation, Box 129. 
Narberth, Pennsylvania 19072 

Help Wanted Announcers 

Group ONE 
Radio 

with Modern Country stations KLZ- Denver 
KBOX -Dallas, WONE -Dayton, Adult Contem- 
porary WAKR in Akron and AOR KAZY- Denver 
and WTUE- Dayton has openings for per- 
sonalities and personality newspersons. Male - 
female -two person applicants considered, as 
well as sports talk minded personality. Top 
benefits with outstanding people offers great 
security with EEO group. Mail tapes and 
resumes to Art Wander, National PD, cro 
WAKR, PO. Box 1590, Akron, Ohio 44309. 

MAJOR MIDWEST 
POWERHOUSE SEEKS 
2 -WAY SPORTS TALK 

HOST 
Experienced play -by -play or ex- 
pro jock on target. Contacts and 
guts a must. EOE. 

Send detailed resume plus 
reference to Box D -187. 

MODERN 
PERSONALITY 

Aware, Interesting. More than 
time and temp. No beginners. 
Solid operation, 1922. Talent 
respected, not treated as com- 
modity. Send info before calling. 
Tape, Resume, etc., Hugh Barr, 
WSYR, Stn. Mgr., Syracuse NY 
13203. An Equal Opportunity 
Employer. 

J 

Help Wanted News 

IMMEDIATE OPENING 
TOP NOTCH NEWS 

DIRECTOR 
EXPERIENCED ONLY 

Strong writing and on -air skills, 
ability to motivate and supervise 
7 person staff. Strong emphasis 
on local news. Tape, resume, and 
writing samples to WOBM -FM, 
Box 927, Toms River, NJ 08753, 
ATTN: Stephen Lane, GM. EOE. 

Help Wanted Programing, 
Production, Others 

ADULT CONTEMPORARY 
PROGRAMMER 

wanted for WMBD -AM, Peoria, Il- 
linois, a "full -service" personality, 
news, sports and community in- 
volved station. Rush resume and 
tape to: Dick Booth, WMBD, 3131 
N. University, Peoria, IL 61604. 

An Equal Opportunity M/F Employer 

MUSIC DIRECTOR 
Announce background. Good 
ear, judgment, track. Know 
methods, organization. Expan- 
sion position. MOR. Send info 
before calling. Tape, Resume, 
etc., Hugh Barr, Stn. Mgr., WSYR, 
Syracuse, NY 13203. An Equal 
Opportunity Employer. 

Wanted: 
Financial /Legal Advisor 

Predominantly minority team is seeking 
sound. expert legal and financial support in 
purchasing an AM. FM. or AM /FM broadcast 
station in the Denver or other Rocky Mountain 
market. Needs broadcast law and accounting 
background and/or experience. Willing to 
work closely with community- supported team. 
Part- ownership in return for legal work. 

Write. PO Box 248 
Colerain, OH 43916 

Situations Wanted News 
NEWS ADMINISTRATOR 

Not lust another prelly voice 12 yrs experience "V- 
radio. all -news morning anchor in lop 10. news deed- 
torship rn N Y 1 sell more than the obviou& l'm an idea 
man -not content to stay with traditional methods lust 
because they're sale I'm interested in cutting the B S 

and developing innovative. aggressive and devil's ad- 
vocate concepts. I Don't follow the crowd or chase 
rainbows. I Do follow my conscience and instinct. You 
give me the tools and I'll give you news that touches 
people lives. Box D 259. 

1 
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Situations Wanted Management 

I'm Willing 
... to be judged and rewarded on the basis of 
accomplishment. if your station could benefit 
from that kind of attitude: let's talk. Good 
record in markets of all sizes. Best references 
Employed. Box D -131. 

1 

RADIO MANAGEMENT 
23 years in broadcasting. The past ten in ag- 
gressive management. Expense control, au- 
dience development, license renewal, agency. 
rep., 8, street sales, station owner, etc: Avail- 
able at once. Jack A. Carpenter 801 Silver - 
wood Tr. North Little Rock, Ar. 72116. (501) 
771 -1168 I 

BANK ON A SURE THING! 

Experienced, aggressive "overachiever- with Olympic 
track record of major market successes looking for 
GM andor GSM opportunity. Will work 50-60 hours a 

week to produce the results you desire. Impeccable 
industry references document my superior abilities. 
Maynard Grossman 6525 Farmingdale Ct. Rockville. 
Md. 20855 13011 9485840 Adding me to your man 
agement team is as sale as putting SSSSS in the 
bank' 

TELEVISION 
Help Wanted News 

ANCHOR 
TOP TEN MARKET 

East Coast Independent seeks strong 
individual to co- anchor single late night 
newscast. Person must have ample ex- 
perience as anchor in a major market. 
3/4 tape a must with all resumes. Send 
cassettes and salary history to Jim 
Schultz, WTTG, 5151 Wisconsin 
Avenue, N.W., Washington, D.C. 20016 

No phone calls 
Metromedia Inc., WTTG is an equal em- 
ployment opportunity employer. 

J 

WEATHERCASTER 
wanted for one of the fastest growing markets in the 
country. Experience a must ... meteorologist prefer- 
red. Send tape and resume to Ray Depa /News Direc- 
tor KGUN -TV, PO. Box 5707. Tucson, Arizona 85703 
No phone calls. 

An Equal Opportunity Employer 

NEWS DIRECTOR 
POSITION AVAILABLE 

KRON -TV, Channel 4, the NBC affili- 
ate in San Francisco, is seeking a 
highly qualified individual to fill the 
position of News Director. In- 
dividuals seeking this position 
should possess a demonstrated 
record of achievement in all as- 
pects of major market television 
news administration, production 
and operation. Salary and benefit 
package will be excellent. Address 
all inquiries to Steve Levin, Vice 
President, Operations, KRON -TV, 
1001 Van Ness Avenue, San Fran- 
cisco, CA 94109. Inquiries must be 
submitted no later than May 7, 
1979. 



Producer 
To handle our tabloid style top rated 
11 pm newscast. No beginners. Ex- 
cellent salary, ABC affiliate. EOE. 
Send resumes to Box D -184. 

Assignment Editor ... 
Top 40 market station, No. 1 in news 
needs an imaginative, forceful assign- 
ment editor. Management position with 
excellent salary. EOE. Send resumes to 
Box D -185. 

Help Wanted News Continued Help Wanted Programing, 
Production, Others 

TV SPORTSCASTER 
Aggressive and innovative with enough experience to know more 
than the score, but still eager for the fray; Major league Mid- 
western market. Send resume, qualifications, ideas and present 
salary to Box D -179. 

PM MAGAZINE 
Medium -market sunbelt station needs a produce, and 
co- hosts. Those we seek are probably involved with a 

magazine format now and anxious to move up We 
Offer the advantages of excellent living conditions 
above average compensation and fringe benefits, and 
group ownership. E.O E FM. Write in confidence. Box 

D -249 

Help Wanted Sales 

SALES MANAGER 
Outstanding opportunity for Gener- 
al Sales Manager in fast -growing 
network TV affiliate located in West 
Coast Sun -belt. Small market burst- 
ing at the seams. Must be experi- 
enced, aggressive national - 

regional -local agency type 
salesperson with strong TV sales 
background. Send resume and sal- 
ary requirements to: 

Box D -229 

GENERAL SALES 
MANAGER 

Top- ranked station in West 
Coast market. Extensive local 
experience and ability to moti- 
vate and direct sales staff. Ex- 
cellent compensation and bene- 
fits under group ownership. 
Send resume to Box D -235. 

Equal Opportunity Employer 

ANCHOR 
Strong net affiliate needs mature anchor per- 
son for top -rated 6 and 11 PM weekday news 
programs. Group owner of East Coast V offers 
liberal benefits. Salary to 20's. E.O.E. WE Box 
D -150. 

Situations Wanted Announcers 
SENSE OF HUMOR 

Me and my sense oa nurnor coupled wan lateen years 
of prolessional journalism experience want to travel to 
your station to interview for an on au positron. My 
specialty is the art of conversation. the craft of inter- 
viewing and carrying on dialogue as planet earth 
takes the plunge into the 19B0s. I want to host a talk 
show and moderate debates with an election year ap- 
proaching My experience includes panel discussion 
shows. two consecutive national journalism awards in 
print, and work in all phases of the fourth estate. I am 
not interested m happy talk journalism. being a talking 
head or the black art of the filth estate of public re- 
lations. Tape. resume. samples of my work and 
references upon request but i prefer to pay my way to 
communicate with you on a personal level. My name 
is Jell Gale Please call me collect at 21 3 -656 2498. 
or write me at Box D 256 

mAgazme 
WISH -TV MILWAUKEE 

Be part of the learn which introduces PM Magazine to 
this lop 25 market. 

Two hosts for local weeknight magazine show to pre- 
miere September '79. Strong on -air talent with mini- 
mum Iwo years medium or major market experience 
required. Understanding of basic field production and 
strong interview skills important. 

We're looking for experienced teamworkers with 
warm. personal on -air presentation. 

Equal Opportunity Employer 

Send resume' and video lape to. Employee Relations 
Director WISN -TV. PO. Box 402, Milwaukee, WI 53201. 

Help Wanted Technical 

VITAL HAS A FUTURE 
FOR YOU 

Dynamic growth opportunities for video 
engineers with experience in video 
switching systems. Enjoy Florida living. 
Work for hi- technology company. Send 
resume to: Dale Buzan, Vital Industries, 
Inc., 3700 N.E. 53rd Avenue, Gainesville, 
Florida 32601. 

ENGINEERS 
TV STUDIO 

MAINTENANCE 
WTVG, a Wometco owned and operated UHF station is located in 
West Orange, New Jersey. We are looking for three top notch 
studio maintenance engineers who will help us meet the growing 
need that has arisen due to our upcoming move to a new studio 
facility. 

"Hands -on" experience in preventative maintenance on VTR and 
television cameras, as well as, multi -plexers is a must. The ideal 
candidate will have: 1st class FCC license and a minimum of two 
years studio experience. 
Highly competitive salaries, excellent array of company benefits, 
that include stock purchase plan, relocation assistance, and 
much, much more. 
Send resume to 
(include salary history and requirements) 
Mr. J. T. Williams, 
Regional Personnel Manager, 
Wometco Enterprises, Inc., 
715 Park Ave., 
East Orange, N.J. 07017 

Equal Opportunity Employer m/f 

Broadcasting Apr 30 1979 
68 



Help Wanted Technical Continued 
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SONY CORPORATION 
OF AMERICA 

SERVICE 
ENGINEER 

As a leading manufacturer in Video products we have an opening 
available in our Broadcast Service Division based in our Long Is- 
land City facility, The ideal candidate should have 3 -5 years expe- 
rience in the Broadcast industry, preferably coupled with a degree 
in Electronics Engineering. The position will entail 20% travel 
along the east coast. We offer a competitive salary and an ex- 
cellent benefits package. All interested candidates must forward 
resume and salary history (no phone calls accepted) to: Sony 
Corporation of America, 9 West 57th Street, New York, N.Y. 10019, 
Att: Joseph Gonzalez. We are an equal opportunity employer m /f. 

SONY. 
Public Notice 

CITY OF PHILADELPHIA 
ADVERTISEMENT FOR CABLE TV BIDDERS 

The City of Philadelphia, Pennsylvania invites applica- 
lions for a cable television franchise. Applications 
shall be prepared and submitted in accordance with a 

"Request For Proposal" available from the under- 
signed. 

Completed proposals must be accompanied by a 

non -refundable filing fee of S5000.. and will be ac- 
cepted until 2:30 PM., EDST. Monday, July 16, 1979 in 
Room 1385 of the Municipal Services Building. 

Otto R. Winter. Commissioner 
Procurement Dept. 
1360 Municipal Services Bldg. 
Philadelphia, Penna. 19107 

The Executive Committee of the National Public , 
Radio Board of Directors will meet in open session 
on May 1, 1979. from 10 a.m. to I1 p.m. in the 
Yosemite Room of the Hyatt Regency Washington. 
400 New Jersey Avenue. N.W. Washington, D.C. 

The proposed organizational budget for FY 1978 will 
be the main topic of discussion. 

For information concerning this meeting, please con- 
tact: 

Ernest T Sanchez 

1. 

General Counsel 
National Public Radio 
2025 M Street, N.W. 
Washington, D.C. 20036 
(202) 785.5369 

B BROADCASTER'S 
ACTION LINE k The Broadcasting Job you want 

anywhere in the U.S.A. 
1 Year Placement Search $25.00 

Call 812-889-2907 
R2, Box 25 -A, Lexington, Indiana 47138 

TOWN OF SWAMPSCOTT 
CABLE TV BIDDERS 

Applications for the community antenna television 
license for the Town of Swampscott will be received 
by the Board of Selectmen, Elihu Thomson Adminis- 
tration Building, Monument Avenue, Swampscott, 
Massachusetts 01907. Applications should be filed on 
the Massachusetts CA.TV. Commission Form 100 and 
should be accompanied by a fee of S100. All 
responses shall be filed no later than 4:30 p.m., July 
9th, 1979. Al least two copies of the application must 
be filed with the Board of Selectmen. A copy shall also 
be filed with the Massachusetts C.A.T.V. Commission. 

On said July 9th, 1979, responses and applications 
shall be opened and thereafter copies made available 
for public inspection m the Town Clerk's office during 
regular business hours and for reproduction at a rea- 
sonable lee. 

SWAMPSCOTT BOARD OF SELECTMEN 

Consultants 

l 

Bankers Trust Company, a $28 billion in- 
stitution, has a team of seven specialists offer- 
ing to TV and radio owners a unique financial 
and advisory service: 

Mergers 
Acquisitions 
Divestitures 
Private Placements 
ESOT's 
Lease Financing 
Management Consulting 

Minimum transaction level $2 million. 
Initial, confidential consultation anywhere in 
the United States at no charge. Call collect: 
Richard J. Berman, Vice President, Bankers 
Trust Company, 280 Park Avenue. New York, 
N.Y. 10017, telephone (212) 592 -2301. J 
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ALLIED FIELDS 

Help Wanted Programing, 
Production, Others 

Coordinator - 
Film Promotion 
Client contact; survey supervision; knowl- 
edge of talent and operational union con- 
tracts. Supervising the packaging of shorts, 
features and spots. Position is with a Gov- 
ernment Department in one of the North- 
eastern States. Experience in all phases of 
film /tape industry necessary. Excellent 
benefits. State salary requirements and 
specific experience. Resume and covering 
letter to: Box D -221. 

Radio Programing 

LUM and ABNER 
5 15 MINUTE 

PROGRAMS WEEKLY 

Program Distributors 
410 South Main 

Jonesboro, Arkansas 72401 

Phone: 501- 972.5884 

Miscellaneous 

PROMOTION IDEA NEWSLETTER 
Promotional ideas from broadcasters that work. 

Both radio and TV. 10 solid ideas per issue. plus more... 
$40.00 - 12 issues Promotion Idea Newsletter 
$25.00 - 6 Issues 304 Union Arcade Building 

$5.00 - sample Issue Davenport, Iowa 52801 

Business Opportunities 

ACTIVE OR INACTIVE 
INVESTORS 

Small prestigious and qualified group of 
professionals owning corporation seek 
additional investors to purchase viable 
radio broadcast properties in Northeast 
or Midatlantic areas. Minimum $25,000. 
Write: Box D -205. 

Wanted To Buy Stations 

Will Purchase 
Radio AM /FM and television sta- 
tions or cable systems any mar- 
ket size. 

Box D -239 

Wanted 
FM or AM -FM Radio Stations. Pref- 
erably in Central or Northeastern 
Pennsylvania. 

Reply to Box D -218. 



For Sale Stations 

SUNBELT 
OPPORTUNITIES 

SHERMAN 
-IBROWN 

ASSOC. 

NETWORK UHF TV STATIONS. 
UNDER 4 MILLION 
FULL -TIME AM -CLASS "C" FM WITH AM. 
PRICED AT 3 TIMES BILLING. 
1 MILLION PLUS. 

CABLE SYSTEMS IN SOUTH. 

MEDIA BROKER SPECIALISTS 
TV RADIO CATV 

P.O. BOX 4475 
FT LAUDERDALE, FLA. 33338 

PHONE (305) 561 -9334 

C 

r 

Ns, 

MAXIMUM POWER FM 
Major market FM station available at I OX 1978 
cash flow. Excellent historical record of con- 
sistent steady growth. First in target audience 
in ARB for 3 years. Big. attractive market. Ex- 
cellent physical plant. Principles only please 
Box D -240. 

1 

S Small AM S200K Cash 
SW Small Fulllime S325K Terms 
W Small AM/FM S325K S140K 
MW Metro AM $650K $189K 
MW Mai /Sub Fulltime S26MM Cash 

Atlanta, Boston, Chicago, 
Dallas, Los Angeles 

CHAPMAN ASSOCIATES' 
nationwide service 

1835 Savoy Dr., N.E., Atlanta, Ge., 30341 

BLACK FORMAT - 
FULLTIME AM 

Medium market. Showing good profit 
with excellent growth characteristics 
Priced at less than 6x projected 1979 
cash flow -$1,100,000 Cash. Write Box 
D -220. 

HOLT CORPORATION - 

BROKERAGE - APPRAISALS - CONSULTATION 
OVER A DECADE OF SERVICE 

TO BROADCASTERS 

The Holt Corporation 
Westgate Mall. Suite 205 
Bethlehem, PA 18017 
215- 865 -3775 

i Spanish Station in California 
1 kw AM in Texas. Real Estate. $400,- 
000. 
Densely populated area. Short range 
of Chicago. 1.5 million 
Daytimer. Central Georgia metro area. 
AM /FM Kentucky. Real Estate. $420.- 
000. 
1 kw AM in Southern Ga. Real Estate. 
S250,000. 
3 kw FM in good Ga. market. 
$280.000. 
10kw AM in North Carolina. University 
term. $480,000. 
Fort Worth /Dallas area. Fantastic 
coverage. Billing 500,000. Make offer. 
AM -FM in Kentucky $360,000. Terms. 
Unusual circumstance regarding fan- 
tastic buy in New Jersey. Powerful day 
timer. Great market. $650,000. 
3kw Stereo FM. Densely populated 
suburban area in Central Ohio. $375.- 
000. 
Eastern Georgia. 1kw Daytimer with 
very good coverage. $420,000. 
North Florida Metro area. Daytimer. 
$360,000. 
10kw AM in Texas with Fulltime C.P. 

$725,000. 
AMIFM. Southern Kentucky. Real 
Estate. $340,000. 
AM /FM in Louisiana with very high po- 
tential. $425,000. 
Overseas AM /FM /TV, U.S. Common- 
wealth Automation. $220,000. 
N.C. Daytimer. Real estate. Growing 
market. $400,000. Terms. 

All stations listed every week until Sold. Let us list 

your station Inquiries and details confidential. 

BUSINESS BROKER ASSOCIATES 
615 -756 -7635 24 HOURS 

1 
SALE BY OWNER 

1 KWD 250N 3000 Class A FM ERP. 

North East. Good billing good potential. 
Real Estate included. $350,000. Terms 
available. Qualified buyers. Box D -245. 

LARSON /WALKER & COMPANY 
Brokers, Consultants & Appraisers 

213/828 -0385 
Bolts 214 
11681 San 
Vicente Blvd. 
Los Angeles, CA. 90049 

202/223 -1553 
Butte 417 

1730 Rhode 
Island Ave. N.W. 

Washington, D.C. 20035 

Select Media Brokers 
VA Daytime 180K Small 
FL Fulltime AM 170K Small 
NJ Daytime 650K Medium 
VA Daytime 425K Medium 
NC Daytime 225K Small 
WA Daytime 250K Suburban 
GA Daytime 467K Metro 
GA Daytime 385K Small 
AL Fulltime 635K Small 

AM -FM 
NY Fulltime AM 1.6MM Major 
TX Daytime AM 695K Medium 
FL Daytime 390K Medium 
FL Fulltime FM 525K Metro 
SC Daytime 180K Small 
LA Daytme AMI 450K Small 

Fulltime FM 
GA Daytime 300K 
PA Daytime 350K 
NC Daytime 205K 
KY Fulltime FM 120K 

Medium 
Medium 
Small 
Small 

(Distress Sale) 

P.O. Box 5. Albany, Georgia 31702 
(912) 883 -4908 

r 
H.B. La Rue, Media Broker 

West Coast: 
44 Montgomery Street, 5th Floor -San Fran- 
cisco, California 94104 415/673 -4474 

East Coast: 
210 East 53rd Street. Suite 50-New York, N.Y. 

10022 212/288 -0737 

P010 TV CAI, APPOIISALS 

MEDIA BROKERS 
APPRAISERS 

AICMAAD A 

35NOe1 H MICHIGAN CHIGAG06o611 

312.467.0040 
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THE 
KEITH W. HORTON 

COMPANY. INC. 

P. O. Box 948 
Elmira. NY 

14902 
(607) 733.7138 

Broken and 
Cinsulrants 

to the 
Communications 

Industry 

en 1 
TEXAS 

AM and Class C FM combination 
Rapidly growing market - $650,000 
Terms available to qualified buyer. 

Norman Fischer & Associates 
Box 5308, Austin, TX. 78763 

(512) 452 -6489 I 

BROADCASTING'S 
CLASSIFIED RATES 

Payable in advance. Check or money order only. 

When placing an ad, indicate the EXACT category 
desired: Tetevrsion, Radio, Cable or Allied Fields; 
Help Wanted or Situations Wanted; Management, 
Sales, etc. If this information is omitted, we will 
determine the appropriate category according to 
the copy No make goods will be run if all informa- 
tion is not included. 
Deadline is Monday for the following Monday's 
issue. Orders and/or cancellations must be sub- 
mitted in writing. (No telephone orders and /or can- 
cellations will be accepted). 

Replies to ads with Blind Box numbers should be 
addressed to (box number) c/o BROADCASTING, 
1735 DeSales St., N.W., Washington, DC 20036. 

Advertisers using Blind Box numbers cannot re- 
quest audio tapes, video tapes, transcriptions, 
films or VTR's to be forwarded to BROADCASTING 
Blind Box numbers. Audio tapes, video tapes, 
transcriptions, films and VTR's are not forwarda- 
ble, and are returned to the sender. 

Rates: Classified listings (non -display) Help 
Wanted: 70c per word. S10.00 weekly minimum. 
Situations Wanted: (personal ads) 40c per word. 
$5.00 weekly minimum. All other classifications: 
80C per word. $10.00 weekly minimum. Blind Box 
numbers: $2.00 per issue. 

Rates: Classified display: Situations Wanted: 
(personal ads) $30.00 per inch. All other 
classifications: $60.00 per inch. For Sale Stations, 
Wanted To Buy Stations, Employment Services, 
Business Opportunities, and Public Notice adver- 
tising require display space. Agency Commission 
only on display space. 

Publisher reserves the right to alter Classified 
copy to conform with the provisions of Title VII of 
the Civil Rights Act of 1964, as amended. 

Word count: Include name and address. Name of 
city (Des Moines) or state (New York) counts as 
two words. Zip code or phone number including 
area code counts as one word. Count each ab- 
breviation, initial, single figure or group of figures 
or letters as a word. Symbols such as 35mm, COD, 
PD, etc. count as one word. Hyphenated words 
count as two words. Publisher reserves the right to 
abbreviate or alter copy. 



Stocka Index 
Approx. Total market 

Closing Closing shares capital'. 
Stock Wed. Wed. Net change I change 197879 PIE out zation 

symbol Exch. April25 April 18 in week in week High Low ratio (000) (000) 

Broadcasting 
ABC ABC N 36 1/8 36 3/8 - 1/4 - .68 41 1/4 23 1/2 B 27.700 1,000.662 
CAPITAL CITIES GCB N 39 1/2 39 3/4 - 1/4 - .62 75 37 3/8 10 14.000 553.000 
CBS CBS N 45 1/2 45 7/8 - 3/8 - .81 64 43 7/8 6 28,100 1.278.550 
COX COX N 61 1/8 59 5/8 1 1/2 2.51 61 1/8 25 1/2 12 6,667 407.520 
GRCSS TELECASTING GGG A 22 3/8 23 1/4 - 7/8 - 3.76 24 1/2 13 5/8 7 800 17.900 
KINGSTIP COMMUN.* KTVV 0 11 1/2 11 1/2 11 3/4 3 7/8 21 462 5.313 
LIN LINS 0 41 39 2 5.12 43 16 1/2 10 29789 1I4.349 
METROMEDIA MET N 54 53 1/2 1/2 .93 71 25 1/4 8 4,600 248,400 
MOCNEY MOON 0 5 3/4 5 3/4 6 1/2 1 7/8 425 2.443 
SCRIPPS -HOWARD SCRP 0 50 50 52 30 1/2 9 2,589 129,450 
STARR SBG M 14 3/8 14 3/8 14 1/2 45 19547 22,238 
STORER SBK N 40 39 3/4 1/4 .62 40 19 3/8 11 4.948 1971920 
TAFT TFB N 21 3/4 22 1/2 - 3/4 - 3.33 24 7/8 12 1/4 7 89508 185,049 

TOTAL 103.135 4,162,794 

Broadcasting with other major interests 
ADAMS -RUSSELL AAR A 14 3/8 14 3/8 2.67 14 7/8 3 3/4 12 1.257 189069 
AMERICAN FAMILY AFL N 12 1/8 12 1/9 1.04 17 1/8 9 1/4 5 109536 127.749 
JOHN BLAIR BJ N 28 1/2 28 1/4 1/4 .88 31 3/8 11 1/8 6 29447 69.739 
CHARTER CO. CHR N 15 1/8 13 5/8 1 1/2 11.00 15 1/8 3 7/8 13 19,219 2909687 
CHRIS -CRAFT CCN N 14 13 3/4 1/4 1.81 14 5/8 4 1/2 8 39696 519744 
COCA -COLA NEW YORK KNY N 6 5/8 6 7/8 - 1/4 - 3.63 9 1/4 6 1/8 9 17.641 116,871 
COMBINED COMM. CCA N 33 3/4 33 3/4 2.27 45 1/8 19 12 10.369 3499953 
COMLES CWL N 23 22 3/8 5/8 2.79 25 1/4 12 1/2 18 39969 91.287 
DUN C BRADSTREET DNB N 34 7/8 34 7/8 2.57 38 26 1/4 14 27.886 972.524 
FAIRCHILD IND. FEN N 31 1/2 30 1 1/2 5.00 35 1/4 9 1/2 7 59708 1799802 
FUQUA FOA N 11 3/8 10 5/8 3/4 7.05 13 5/8 8 5 129661 1449018 
GANNETT CO. GCI N 44 1/4 43 3/4 1/2 1.14 49 32 3/4 14 26.886 1.189.705 
GENERAL TIRE GY N 26 1/8 25 1/2 5/8 2.45 30 5/8 22 3/8 5 23,196 6059995 
GRAY COMMUN. 0 24 1/2 24 1/2 24 1/2 8 8 475 11,637 
HARTE -HANKS HHN N 21 19 3/4 1 1/4 6.32 24 1/2 13 12 9,262 194.502 
JEFFERSON -PILOT JP N 31 1/8 31 1/8 .40 34 1/2 26 5/8 8 22.895 712,606 
MARVIN JOSEPHSON MRVN O 16 1/4 16 1/4 16 1/2 8 1/4 9 2.547 41.388 
KANSAS STATE NET. KSN 0 18 16 2 12.50 18 4 3/4 15 1.799 32.382 
KNIGHT -RIDDER KRN N 23 1/8 23 1/8 .54 28 1/8 13 1/4 10 32.797 758.430 
LEE ENTERPRISES* LEE N 22 5/8 22 5/8 22 3/4 11 1/8 12 7,285 164,823 
LIBERTY LC N 33 3/8 34 1/4 - 7/8 - 2.55 34 1/2 18 7 6,762 225,681 

MCGRAW -HILL MHP N 25 1/8 25 3/4 - 5/8 - 2.42 32 5/8 15 5/8 10 24.777 622,522 
MEDIA GENERAL MEG A 22 1/8 21 1/2 5/8 2.90 23 1/8 13 5/8 9 7.456 164.964 
MEREDITH MOP N 30 29 7/8 1/8 .41 40 1/4 17 3/8 6 3,094 929820 
MULTIMEDIA MMED 0 24 1/4 24 1/2 - 1/4 - 1.02 28 1/4 16 1/4 10 69659 161,480 
NEW YORK TIMES CO. NYKA A 26 3/4 26 1/4 1/2 1.90 31 5/8 15 3/4 20 119599 310.273 
OUTLET CO. OTU N 21 1/4 20 3/4 1/2 2.40 32 7/8 16 5/8 6 2,445 51.956 
POST CORP. POS A 15 3/4 16 1/4 - 1/2 - 3.07 19 3/8 8 1/8 7 1,824 28.728 
REEVES TELECOM RBT A 5 3/4 5 3/4 5 3/4 1 3/4 64 29388 13.731 
ROLLINS ROL N 19 7/8 21 1/4 - 1 3/8 - 6.47 24 I/4 14 7/8 10 13.407 266.464 
SAN JUAN RACING SJR N 16 7/8 18 1/8 - 1 1/4 - 6.89 18 1/8 7 5/8 22 2,509 42.339 
SCHERING -PLOUGH SGP N 29 3/8 28 1 3/8 4.91 44 3/4 26 3/8 8 53,580 1.573.912 
SONDERLING SOB A 25 3/4 25 5/8 1/8 .48 25 3/4 8 3/8 8 1,105 28.453 
TECH OPERATIONS TO A 8 3/8 8 3/8 4.68 8 3/4 2 3/8 21 1.352 11.323 
TIMES MIRROR CO. TMC N 30 1/8 30 1/8 ..41 35 20 3/4 8 34.811 190480681 
TURNER COMM. 0 28 25 3 12.00 31 7 3/4 3.800 106.400 
WASHINGTON POST NPO A 23 1/8 23 7/8 - 3/4 - 3.14 26 1/2 10 7/8 8 16.268 3769197 
WOMETCO WOM N 19 1/4 19 1/4 1.31 19 1/4 10 7/8 9 89524 1649087 

TOTAL 444.891 11,413.922 

ablecasting 
ACTON CORP. ATN A 12 11 3/4 1/4 2.12 13 5/8 3 1/8 B 2,419 29.028 

AMECO. ACO O 1/2 1.200 
ATHENA COMM. 0 4 3/4 4 3/4 5 1/2 1/8 2.125 10.093 

BURNUP E SIMS B5IM 0 5 5/8 5 1/4 3/8 7.14 6 1/8 3 1/8 30 8.447 47.514 
CABLE INFO. 0 6 5 1 20.00 6 1/4 30 634 3.804 

COMCAST 0 20 1/4 20 3/4 - 1/2 - 2.40 20 3/4 3 3/4 20 1,658 33,574 
COMMUN. PROPERTIES* COMU 0 16 1/2 16 1/2 16 3/4 3 5/8 17 5,018 82.797 
ENTRON* ENT 0 1 1/4 1 1/4 3 1/2 7/8 1 979 1,223 

GENERAL INSTRUMENT GRL N 39 5/8 37 3/4 1 7/8 4.96 40 17 5/8 10 7.794 308.837 
GENEVE CORP. GENV 0 13 1/2 13 1/2 15 3/4 7 1/2 6 1,121 15,133 
TELE- COMMUNICATIONS TCOM 0 24 1/2 24 1/4 1/4 1.03 24 1/2 2 7/8 30 59327 1309511 
TELEPROMPTER TP N '16 1/8 15 1/2 5/8 4.03 16 3/4 6 3/4 21 169952 273.351 
TEXSCAN TEXS 0 3 1/8 2 1/8 I 47.05 3 1/8 1 1/4 18 786 2,456 
TIME INC. IL N 36 3/4 38 3/4 - 2 - 5.16 50 31 3/4 7 201505 753,558 
TOCOM TOCM 0 9 3/4 10 - 1/4 - 2.50 10 1/2 1 5/8 21 1,496 14.586 

UA- COLUMBIA CABLE UACC 0 53 52 1 1.92 53 1/2 15 1/2 25 1,679 889987 

UNITED CABLE TV UCTV 0 39 1/4 39 1/4 .64 39 1/4 3 7/8 28 29035 79,873 

VIACOM VIA N 31 30 1/2 1/2 1.63 32 16 5/8 16 3,799 117.769 

TOTAL 839974 1.993.094 
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Closong 
Stock Wed. 

symbol Exch. April25 

Closing 
Wed Net change 

April 18 in week 
v change 1978-79 
in week High Low 

PIE 
ratio 

Approx. 
snares 

out 
NOW 

Total market 
capital,- 
ration 
(0001 

Programing 
COLUMBIA PICTURES CPS N 23 1/8 24 5/8 - 1 1/2 - 6.09 24 5/8 7 3/8 4 9,749 225.445 
DISNEY DIS N 38 1/8 38 3/8 - 1/4 - .65 47 5/8 32 1/4 12 32.416 1.235,860 
FILMNAYS FWY N 14 3/4 13 1/2 l 1/4 9.25 17 6 7/8 8 10,980 161,955 
FOUR STAR 1 1/4 1 1/4 2 1/8 1/2 13 666 832 
GULF WESTERN GW N 14 3/8 14 1/2 - 1/8 - .86 18 3/8 10 1/4 3 48,177 692.544 
MCA MCA N 38 7/8 38 3/4 1/8 .32 48 1/4 25 3/4 7 23.289 905,359 
MGM MGM N 25 7/8 26 1/4 - 3/8 - 1.42 26 1/4 12 7/8 I2 29.102 753,014 
TRANSAMERICA TA N 17 7/8 18 - 1/8 - .69 19 13 1/4 6 66.475 1,188.240 
20TH CENTURY -FOX TF N 41 1/2 40 3/8 1 1/8 2.78 41 1/2 10 6 7,759 321,998 
VIDEO CORP. OF AMER 0 7 1/8 6 1/2 5/8 9.61 9 3/4 3 1/2 24 988 7.039 
WARNER WCI N 35 3/4 36 1/4 - 1/2 - 1.37 56 7/8 25 3/4 8 14,622 522,736 
WRAT HER WCO A 15 3/4 15 1/2 1/4 1.61 16 1/4 4 1/2 43 2.308 36.351 

TOTAL 246.531 6.051,373 

Service 
BODO INC. 
COMSAT 
DOYLE DANE BERNBACH 

0800 
CO 
DOYL 

o 
N 

o 

33 
45 
20 

1/2 
3/8 
1/2 

34 
43 
20 

7/8 
1/4 

1/2 
1/2 
1/4 

- 1.47 
3.41 
1.23 

38 
48 
31 

3/4 
3/4 

22 1/2 7 

28 3/4 11 
16 1/4 7 

2,513 
8,000 
1,776 

84,185 
363,000 
36,408 

FOOTE CONE E BELDING 
GREY ADVERTISING 
INTERPUBLIC GROUP 
MCI COMMUNICATIONS 
MOVIELAB 
MPO VIOEOTRONICS 

FCB 
GREY 
IPG 
MCIC 
NOV 
MPO 

N 
0 
N 
o 

A 

A 

17 
35 
36 
8 

6 
5 

3/4 
1/2 

1/4 
1/8 
1/8 

17 

35 
35 

7 
5 

4 

7/8 

1/4 

1/2 
5/8 

1/8 
1/2 
3/4 
1/4 
5/8 
1/2 

- .69 
1.42 
2.12 
17.85 
11.36 
10.81 

23 
36 
39 
8 

6 
65 

1/8 

1/4 
1/4 
1/8 
3/8 

14 3/4 6 

16 1/2 4 
22 I/2 7 

7/8 103 
1 11 
4 5 

2.607 
624 

2,387 
20,692 
1,481 

520 

46,274 
22,152 
85,932 
170,709 

9,071 
2,665 

A. C. NIELSEN NIELB 0 24 3/4 25 1/4 - 1.00 28 1/2 18 7/8 11 10,986 271,903 
OGILVY C MATHER OGIL 0 21 3/4 22 1/2 3/4 - 3.33 56 1/2 20 7 3,610 78.5I7 
TPC COMMUNICATIONS TPCC O 8 1/8 8 7/8 3/4 - 8.45 10 1/2 2 1/4 15 899 7.304 
J. WALTER THOMPSON JWT N 26 1/8 26 1/4 1/8 - .47 32 7/8 15 1/8 6 2,649 69,205 
WESTERN UNICN WU N 18 19 - 5.26 21 1/4 15 8 15.177 273.186 

TOTAL 73,921 1.520.511 

Electronics /Manufacturing 
AEL INDUSTRIES AELBA 0 8 8 10 1/4 2 3/8 6 1,672 13.376 
AMPEX APX N 16 1/4 15 3/8 7/8 5.69 19 1/4 7 3/8 11 11.357 184.551 
ARVIN INDUSTRIES ARV N 15 1/8 15 1/8 .83 22 1/2 12 1/2 5 59959 90,129 
CCA ELECTRONICS CCA 0 1/8 1/8 5/8 1/8 1 897 112 
CETEC CEC A 4 7/8 4 5/8 1/4 5.40 5 3/4 1 3/4 10 2,127 I0,369 
COHU COH A 4 4 1/8 - 1/8 - 3.03 5 1/2 2 1/8 13 1,732 6,928 
CONRAC CAX N 16 16 5/8 - 5/8 - 3.75 27 1/4 13 1/2 25 2,052 32,832 
EASTMAN KODAK EASKD N 64 1/4 63 1/2 3/4 1.18 86 3/4 42 11 161,376 20,368,408 
FARINON FARN 0 13 13 1/2 - 1/2 - 3.70 16 1/2 8 12 4,782 62,166 
GENERAL ELECTRIC GE N 49 5/8 48 1/4 1 3/8 2.84 56 5/8 44 1/2 9 184,581 9,159,832 
HARRIS CORP. MRS N 27 26 3/4 1/4 .93 35 3/4 19 7/8 12 26,113 705,051 
MARVEL INDUSTRIES* HARV 0 6 6 6 3 I/8 16 480 2.880 
INTL. VIDEO CORP.* I VCP 0 7/8 7/8 2 5/8 1/4 2,701 2,363 
M/A COM. INC. MAI N 22 7/8 21 5/8 1 1/4 5.78 23 1/4 10 1/8 30 2,640 60.390 
3M MMM N 56 5/8 56 1/8 1/2 .89 64 3/4 43 1/2 12 116.473 6,595.283 
MOTOROLA MOT N 42 42 56 7/8 34 1/4 10 28,544 1.198.848 
N. AMERICAN PHILIPS NPH N 30 27 3/4 2 1/4 8.10 36 24 1/2 6 12,033 3609990 
OAK INDUSTRIES OAK N 28 7/8 29 1/2 - 5/8 - 2.11 29 1/2 6 1/4 20 3,653 I05,480 
ORROX CORP. ORRX 0 6 1/2 7 1/4 - 3/4 - 10.34 7 1/4 1/2 9 1,977 12,850 
RCA RCA N 27 26 7/8 1/8 .46 33 5/8 22 3/4 7 74,821 2,020,167 
ROCKWELL INTL. ROK N 39 38 1 2.63 39 3/4 28 1/4 6 34,800 1,357,200 
RSC INDUSTRIES RSC A 3 1/8 3 1/8 4.16 4 1 5/8 17 2,412 7,537 
SCIENTIFIC- ATLANTA SFA A 37 7/8 38 1/8 - .32 38 3/8 16 3/4 16 2,644 100,141 
SONY CORP. SNE N 10 10 5/8 - 5/8 - 5.88 10 5/8 7 17 172,500 1,725,000 
TEKTRONIX TEK N 54 1/2 55 1/2 - .90 68 1/2 28 1/4 14 17,995 980,727 
TELEMATION 11-MT O 1 1 2 1/4 1/2 1 1,050 1,050 
VALIEC VTEC 0 I0 5/8 10 3/4 - 1/8 - 1.16 12 3/4 6 1/2 23 4,056 43,095 
VARIAN ASSOCIATES VAR N 19 3/8 18 1 3/8 7.63 21 13 108 6,838 132.486 
WESTINGHOUSE MX N 18 1/8 18 1/8 24 1/2 16 1/4 5 86,511 1,568.011 
ZENITH ZE N 14 7/8 14 1/2 3/8 2.58 28 11 3/8 14 18,800 279,650 

TOTAL 993.576 37187,90. 

GRAND TOTAL 1.946,028 62,329,596 

Standard & Poor's 400 Industrials Average 114.54 113.62 +.92 

A- American Stock Exchange 
M- Midwest Stock Exchange 
N -New York Stock Exchange 
0 -over the counter (bid price shown) 
P- Pacific Stock Exchange 

Over -the -counter bid prices supplied by 
Hornblower 6 Weeks. Hemphill -Noyes Inc.. 
Washington. 
Yearly high -lows are drawn from trading days 
reported by Broadcasting. Actual figures 
may vary slightly. 

'Stock did not trade on Wednesday. closing 
price shown is last traded price. 
"No PIE ratio is computed, company 
registered net loss. 
"'Stock split. 
+Traded at less than 12.5 cents. 
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PIE ratios aie based on earnings per-share 
ligures for the last 12 months as published 
by Standard E. Poor's Corp. or as obtained 
through Broadcasting's own research. Earn. 
ings ligures are exclusive of extraordinary 
gains or losses. 



NPR's Mankiewicz: 
Jack of all trades 
and master of most 
Frank Mankiewicz looks more like a re- 
porter (which he has been) than a lawyer 
(for which he holds a degree). He talks 
snore like a columnist (at which he was 
rather successful) than a television news 
anchorman (at which he wasn't). And he 
acts less like a politician (which he tried) 
than a politico (which he found trying). 

"I haven't changed jobs so much as I've 
changed careers. I don't think I've ever 
done the same thing twice in a row," he 
proclaims rather proudly, from his current 
office -the president's at National Public 
Radio in Washington. 

It has been 21 months since Mr. 
Mankiewicz moved into that office and put 
the NPR staff in a bit of a tizzy because he 
chose a location back in the programing 
department and not up near the execu- 
tives. The staff learned quickly from that 
decision that Mr. Mankiewicz has his own 
way of doing things. 

"I think we're bolder now. Our response 
is more likely to be 'Let's do it' rather than 
'Should we ?' or 'We probably can't. "' 

Pinning this man down, asking a 
straight question and getting a straight 
answer, is not the easiest thing in the 
world. He is apt to turn an interviewer's 
question back on him or, worse, speed off 
with it to some back recess of his wit, leav- 
ing both questioner and questioned 
slightly confused as to whether there had 
been an answer. He is changeable, hyper 
even, and uneasy sitting still. He fidgets. 
He likes to move about his office and make 
wide, expansive gestures as he talks in pri- 
vate, but when he appears in public, on a 
stage before a concert audience or in front 
of the NPR staff at the retirement party for 
one of their own, he can be stiff and un- 
comfortably formal, awkward and, 
perhaps, a bit shy. 

And that just may be why he seems to 
be enjoying himself so much at NPR. "It's 
fun," he says. "I don't see myself doing 
anything else." Before he assumed its 
leadership, the noncommercial network of 
218 primarily FM radio stations was 
known, if at all, largely for one program, 
he AU Things Considered afternoon news 
program. It looked like just the sort of 
uphill struggle that Mr. Mankiewicz had 
spent much of his professional life with. 

He took over the operation after the old 
NPR merged with the Association of 
Public Radio Stations into the current 
structure. He took the job, he says, with 
the understanding that his primary 
responsibility was to make NPR "visible," 
to get people talking about it, to get them 
to listen. 

Profile 

Frank Fabian Mankiewicz- president, National 
Public Radio, Washington; b. May 16, 1924, 
Los Angeles; corporal, U.S. Army, 1943 -46; BA, 
University of California at Los Angeles, 1947; 
MA, Columbia School of Journalism, New York, 
1948; senior editor, Santa Monica (Calif.) 
Independent 1948-49; freelance writer, 
Washington and Europe, 1949 -50; regional 
civil rights director, Anti- Defamation League, 
B'nai Brith, Los Angeles, 1950 -52; LLB, 
University of California (Berkeley), 1955; 
attorney, Kaplan, Livingston, Goodwin & 
Berkowitz, Beverly Hills, Calif., 1955 -61; 
country director, Peace Corps, Lima, Peru, 
1962 -64; regional director for Latin America, 
Peace Corps, Washington, 1964 -66; press 
secretary to Senator Robert F. Kennedy (D- N.Y.), 

1966 -68; syndicated columnist and co- anchor, 
WTOP -TV Washington, 1968 -71; national 
political director for presidential campaign of 
Senator George McGovern (D- S.D.), 1971 -72; 
freelance journalist and author of four books 
( "Perfectly Clear: Nixon from Whittier to 
Watergate "; "U.S. vs. Richard Nixon: The Final 
Crisis "; "With Fidel: A Portrait of Castro and 
Cuba :' and "Remote Control: Television and 
the Manipulation of American Life ", 1972 -77; 
present position, Aug. 1, 1977; m. Holly Jolley, 
April 23, 1952; two sons -Joshua, 23, and 
Benjamin, 12. 

With Frank Mankiewicz at the helm, 
the network is moving toward an identity 
quite unlike that of the Public Broadcast- 
ing Service. Mr. Mankiewicz shuns the 
"elitist" label of public broadcasting and 
has moved NPR toward an image less Brit- 
ish and less Eastern than PBS's. The radio 
network has instituted a Spanish -language 
program, more children's shows, an in- 
vigorated jazz schedule and radio drama - 
made evident last week, when in an effort 
to reach more older children and teen- 
agers, it announced a new 13 post series 
based on the phenomenally successful 
film, "Star Wars" (See page 40). 

Although he readily admits he knew re- 
latively little about radio before taking 
over the NPR presidency (at the time of 
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the move, he was writing a column for The 
Washington Post), he said then that he 
had been thinking about the medium and 
had some ideas about what could be done 
with it. He says today that he has learned a 
lot more. 

"I've learned a lot of technical stuff," 
he says. "I've learned about the width of 
the band, about the role of the World Ad- 
ministrative Radio Conference, about the 
ionosphere. And I think I've mastered the 
elementary principles of satellite distribu- 
tion. That's enough." 

Beyond that, however, he has developed 
an appreciation for the difference between 
radio and television. For most of his 
tenure, he has had an idea -often 
voiced -that had radio been invented after 
television it would have been the domi- 
nant medium. He bases that belief on the 
versatility of radio and the fact that it does 
not require a listener's total, undivided at- 
tention the way television does. "You can 
listen in your car, in any room of the 
house, anywhere," he says. He also points 
out that radio is a far less expensive 
medium than television, that NPR can 
produce major programs at a fraction of 
the cost of PBS. 

He has seen NPR's federal funding 
jump from $7.7 million in fiscal 1978 to 
$10.2 million in 1979. Corporate giving is 
still small, he admits, but on the rise. 
(Mobil Corp., one of PBS's larger con- 
tributors, has put up the money for a new 
Masterpiece Radio Theater and con- 
tributes $50,000 to NPR's standing 
"events" fund.) He is an advocate of cor- 
porate funding, but he draws the line at a 
suggestion contained in the House of Rep- 
resentatives version of the rewrite of the 
Communications Act of 1934 that would 
allow limited, block advertising on public 
broadcasting. 

"I've never suggested ads of any kind. I 

believe noncommercial means noncom- 
mercial. Once you have a rate card, you 
may as well put the station manager on 
straight commission," he says, although 
calling the present system of corporate un- 
derwriting a "different matter entirely. 
One brief mention of a company's name is 
not a commercial." 

His background and his previous associ- 
ations do set him apart from the crowd. 
His nature, his readiness to move from 
one field into another, suggest the ques- 
tion most often put to him - whether he 
intends to stay around NPR. "1 freelanced 
for 10 years before coming here," he says, 
"and it's fun working." Radio, he 
believes, will be experiencing some pro- 
found changes over the next five to 10 
years, and "I'd like to see that through." 
But, he adds, "I don't make long -range 
plans." 



Editorials5 

Good man's good -by 
Wallace Johnson, who will take early retirement April 30 as chief 
of the FCC's Broadcast Bureau (BROADCASTING, April 23), ex- 
emplifies the devoted civil servant. He has spent his whole career 
at the FCC and would doubtlessly remain there until reaching his 
normal retirement age were it not for several circumstances that 
have recently confronted him. 

A new federal law inhibiting government officials from going 
into private practice before their former agencies becomes effec- 
tive July 1. Before that deadline, more than a few throughout the 
federal establishment will jump ship, especially those who, like 
Mr. Johnson, can take a considerable federal pension along as a 
dependable cushion in the outside world. Mr. Johnson, at the age 
of 59, can also look forward to profitable employment as a com- 
munications engineer. 

It would, however, be out of character for the career bureaucrat 
to leave now if only for the onset of legislation that is supposed to 
shut the revolving door between government and private service. 
He has other reasons, some of them named Charles D. Ferris, 
Frank Lloyd and Frank Washington. 

The FCC chairman and his principal assistants have applied 
consistent pressure on the Broadcast Bureau to deliver endorse- 
ments of projects and policies that fit their ideologies but are at 
odds with economic or technical realities. Mr. Johnson has 
resisted when his reading of the real world and the law differed 
from readings in the chairman's office. The conflicts, however, 
must have made his job increasingly uncomfortable. 

Attention turns now to the selection of a successor. As re- 
ported elsewhere in this issue, Mr. Ferris may encounter trouble 
with some colleagues if he proposes someone who is perceived to 
be his private property or a reshaper of the world. It's too bad for 
broadcasters and the public that the vacancy was created in the 
first place. 

Advice on consent 
The FCC last week proposed the removal of the remnants of its 
cable television rules that were adopted to give broadcasters at 
least some of the protection that they were otherwise denied in 
the legal vacuum in which cable developed. If the new procedures 
lead to the ends they propose, as the 6 -to -1 votes suggest they 
will, cable operators will be freed of most restrictions on their use 
of broadcast signals. 

The prospect of that deregulation adds importance to the 
revival of another regulatory proposal, retransmission consent, 
that was considered back in 1968 but discarded in favor of the 
rules that are now proposed for elimination. The commission's 
somewhat grudging inclusion of an inquiry into that possibility in 
its cable package of last week indicates little chance of eventual 
adoption. Perhaps there is a brighter future for retransmission 
consent on Capitol Hill. The principle is embodied in the House 
Communications Subcommittee's rewrite of the Communica- 
tions Act. 

In the rewrite, cable operators would be prohibited from 
retransmitting any broadcast programing without the consent of 
the broadcaster or the owner of the program. The retransmission 
consent put before the FCC by Henry Geller, head of the Na- 
tional Telecommunications and Information Administration, 
would apply only to the broadcaster. Lionel Van Deerlin, author 
of the rewrite, argues for the broader form on the ground that it 
doesn't give the broadcaster the last word on cable clearance. 

The principle of retransmission consent struck us as promising 

when the same Mr. Geller, then FCC general counsel, first ad- 
vanced it. Indeed its adoption then would have eliminated the 
need for the rules that are now marked for erasure and would 
have created a true market in which cable and broadcasting could 
trade in program rights. Not only that, the inclusion of the corn - 
pulsory license for cable's use of broadcast signals in the 
copyright law that was later adopted would have been unneces- 
sary, instead of merely pointless as it is. 

Both cable and broadcasting united against retransmission cony_ 
sent in its earlier consideration, cable because it conferred on 
broadcasters a property right in programing that cables were tak- 
ing for nothing, broadcasters because it provided less protection 
than they thought they could get from other FCC rules. By now, 
at least some broadcasters must be wondering whether they cor- 
rectly read the future. 

Cable interests still hate the prospects of retransmission con- 
sent. So does Ted Turner, proprietor of wTCG(TV) Atlanta, the 
superstation. His plan to extend his signal to cable homes nation- 
wide would, he said last week, be wiped out if the consent mea- 
sure were adopted. 

What Mr. Turner is really saying is that his plan will work only if 
he pays local- station prices for programs that cable systems put in 
national distribution to compete with stations everywhere for au- 
dience. That's as good an argument as any that we've heard for 
adoption of retransmission consent. 

Just the facts 
The Myth of the Year, at least thus far, has it that people are los- 
ing interest in television. It has been fostered by, among others, 
the chairman of the FCC, who told the National Association of 
Television Program Executives that "it is clear to me that Ameri- 
ca's honeymoon with the one -eyed beauty is coming to an end" 
[BROADCASTING, March 191. 

If there is any hard evidence to support such claims, it has 
escaped our attention. In truth, the evidence points the other way. 
Latest at hand are figures from the A.C. Nielsen Co., compiled 
for the Television Bureau of Advertising, showing that in the first 
quarter of 1979, home TV usage reached a record level of seven 
hours four minutes per home day (BROADCASTING, April 23). 
This was no fluke. The averages for January, for February and for 
March were the highest for those months on record. 

More querulous critics may argue that these figures tell how 
long the sets are on, and do not guarantee viewership. We accept 
that caveat, but we also note that with electric bills rising monthly, 
sets aren't likely to be turned on for no purpose. 

bQo 

Drawn for BROADCASTING by Jack Schmidt 

"Remember now. First you do the news, then come over here and 
do the sports, then over there for the weather." 
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the National Association of Tele- 
vision Program Executives for 

3 honoring us with their coveted Iris 
award for the best locally pro - 
duced children's program in the 
country.* 

We couldn't have produced such 
a show without the continuous 
help of Dr. Richard Hunter and 
Sam Banks of the Richmond Pub- 
lic School System. And, of course, 
"Jack "...Jack Glover and Todd 
Pankoff, Rae Maupin, Terry 
Snyder, Bill Roper, Bill Meade, 
Dan Mulcahy, Joe Hickey, Harry 
Barlow and Bob McRaney. These 
people have worked hard to put 
together "Jack and the Juke Box" 
every week...and we thank each 
and everyone of them. 

For the advertiser, "Jack and the 
Juke Box" is a quality vehicle. 

For the viewer, it's a quality show. 
That's television at WWBT." 

Richmond, Virginia 

*Under To 25 Markets 
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