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.. . emotions vibrate through “Let No Man Write My Epitaph”starring Shelley Winters,

James Darren and Jean Seberg. It's just one of 60 great SCREEN GEMS

films in the Columbia Post-50 Group II distributed by




King’s Chapel, the first Episcopal Church in Boston, was com-
pleted in 1754. After the Revolution, it became the first Uni-
tarian Church in America. This is one of the stops along the
famous Boston Freedom Trail. For an 18" x 24" copy of this
original watercolor by Robert Keenan, in full color without
advertising, suitable for framing, write to WHDH.

Buy Boston like a Bostonian... Buy WHDH
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Who says a lady can't
star in our brand-new
ball game in St. Louis?
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Since October of '64...The Charlotte Peters Show
has increased Its ratings 57.1%
while delivering 27.2% more total homes:

And Charlotte ran up this score in just three
months. We hope you'll watch for the latest
results as the game goes on.

THE EXCITING NEW

| § Ey& ‘éa

ST. LOUIS @ @
*Source: ARB Jan./Feb. 1965
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prime time
| audience....?

Of course, you do. And there's no better place to find
this important buying audience than KRLD-TV.

KRLD-TV delivers 149,400 TV Homes per average
quarter-hour, 6:30-10 pm, Monday thru Sunday*. That's
23,500 MORE HOMES per average quarter-hour than
any other channel in the market.

And Channel 4 has 6 of the top 10 Dallas-Fort Worth
prime time shows in homes delivered.

See your ADVERTISING TIME SALES representative.

ARB Feb. '65

gt ol (e
THE DALLAS TIMES HERALD STATIONS
0M 4’ Dm_;t Wm Clyde W. Rembert. Pres/dent

MAXIMUM POWER TV-TWIN to KRLD radio 1080, CBS outlet with 50,000 watts
BROADCASTING, April 12, 1965




Trussing the Bird

Some American network newsmen
—and some Comsat officials—are leery
of possibility of censorship of live tele-
casts via Early Bird satellite put in or-
bit last week (see page 23). Since
ground stations in Europe are all
owned by governments, and since all
telephone traffic must be cleared be-
fore satellite is available for TV, it's
feasible for foreign posts-and-telegraph
agencies to bar live TV transmission
from or to their countrics via satellite
when subject is distasteful, by claiming
inability to preempt voice circuits.

What worries American broadcast
news chiefs is attitude of foreign com-
ntunication managers toward use of
Early Bird jor live TV. At London
conference last February, all foreign
delegates except British expressed
negative attitude toward live-TY use
of satellite; in fact, Americans really
had to ump to get time on bird (once
weekly, on Mondays) during six-week
experimental period.

Grouped groups

Group owners of broadcast siations
in 50 biggest markets will rally in Chi-
cago April 29-30 at call of chairman
pro tem, George B. Storer Sr., to con-
sider unified opposition to FCC pro-
posal in effect freezing TV station
sales in top 50 markets (BROADCAST-
NG, Dec. 28, et seq). Ward L. Quaal,
executive vice president-general man-
ager, WaN Inc., will be host to group
which originally met Jan. 7-8 in Mi-
ami at Storer Broadcasting Co. head-
quarters.

There have been indications that
FCC would reverse its freeze order by
superseding action with formal rule-
making involving group ownership.
But action has not been taken despite
opposition to freeze from highly placed
members of Congress as well as broad-
casters. Three-man team of Washing-
ton lawyers has prepared petition 10
be filed with FCC which will be con-
sidered at Chicago meeting (BrROAD-
CASTING, Jan. 11), along with proposal
for permanant organization of mul-
tiple owners.

Staying put

Change in CBS-TV affiliation in San
Francisco-Oakland now appears to
have been ruled out. Cox Broadcast-
ing had made presentation urging sub-
stitution of its independently operated
KTvu{Tv) as affiliate there in place of

T e e e e e e e by S
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g e T W c ( 20035, Second-class postage paid at Washington, D. C,,

1735 DeSales Street. N. W,

Washington,

CLOSED CIRCUIT

Westinghouse Broadcasting’s KPIX(TV)
when latter’'s affiliation contract ex-
pires in late October {Cirosep Cir-
cuit, March 15). But CBS-TV au-
thorities reportedly told Cox last week
that although they were impressed
with presentation, and considered it
earnestly, they couldn’t conclude that
it would justify abandoning affiliation
that’s been in effect with KPIx more
than 10 years.

A clean portfolio

James J. Wadsworth apparently has
nothing to worry about from financial
conflict-of-interest standpoint when he
goes before Senate Commerce Com-
mittee tomorrow (April 13) for hear-
ing on his confirmation as FCC com-
missioner. Former U. S. ambassador
to UN and his wife have extensive
holdings of stocks and bonds. And
law barring conflict of interest of FCC
commissioners is quite broad. touch-
ing on indirect as well as direct hold-
ings in communications industry. But
at informal pre-hearing conference on
this matter with Senate committee staff
counsel, Nicholas Zapple, Mr. Wads-
worth was told last week his holdings
appeared to raise no problems.

New boss at Meredith

Frank P. Fogarty, executive vice
president of Meredith Broadcasting
Co., Des Moines, Iowa, will be ele-
vated to presidency, probably this
week. He'll succeed Payson Hall who
has resigned to join McCall Corp. in
New York as vice president in print-
ing division (see page 10). Mr. Fogar-
ty is also seen as logical choice to re-
place Mr. Hall on National Associa-
tion of Broadcasters’ television board.
Mr. Hall’s TV board term has year
to run. According to NAB by-laws,
TV board interim vacancies are filled
by vote of TV board members.

Mr. Hall's move to McCall was
seen in some quarters as portending
MecCall acquisitions in broadcast field,
but Herbert Mayes, McCall president,
said no such plans were in works.
McCall was disclosed year ago to
have acquired some 115,000 shares of
American Broadcasting-Paramount
Theaters stock and to have tried un-
successfully to gain sear on AB-PT
hoard (BROADCASTING, May 25, 1964).
AB-PT stock is stil McCall’s only
hroadcasting investment. Mr. Maves
said last week.

D. C.

Better offer

Old game of vying for attention
and, hopefully, approbation of FCC,
isn't confined to that agency's licens-
ees in broadcasting. Last week Comsat
and National Aeronautics and Space
Administration issued conflicting invi-
tations to FCC members to watch
launch of Early Bird—and NASA
won. Comsat had asked commiissioners
to watch television coverage of launch
as received at Comsat’s Washington
headquarters. NASA topped that of-
fer by one to fly commissioners to
Cape Kennedy for personal view. All
six members took NASA flight.

The road back?

Some familiar names will ¢rop up
among applicants for St. Louis fre-
quency to be vacated June 30, when
KWK, whose license has been revoked,
goes off air. Arthur M. Wirtz, chair-
man of Kwk Inc. and its parent, Mil-
waukee Broadcasting Corp., heads new
corporation formed to apply for Kwk
facilities. Among those associated with
him as owners in $1,100.000 corpora-
tion are James B. Coston and Emory
Jones. president and vice president,
respectively, of KwkK. Messrs. Wirtz,
Coston and Jones were part of new
team that took over station after
broadcasts of fraudulent contests that
led to revocation order in 1963. They
took case to U. S. Supreme Court in
vain effort to have commission deci-
sion reversed.

For past 20 vears, Mr. Wirtz has
headed company that owns St. Louis
Arena. His other extensive real estate
interests include ownership of 16-story
Frontenac Apartments in St. Louis.
Mr. Coston is president of Coston En-
terprises Inc. Other stockholders are
described as “prominent St. Loutsians.”

ABC's seventh?

If price can be agreed on, ABC may
acquire wwpc Washington to fill its
quota of AM station ownerships per-
mitted by FCC rules. Network now
owns six AM’s (seven are limit), has
been in preliminary negotiations with
Ben Strouse, wwnc president, who re-
portedly has rejected offers under $3
million. Other interests also are said
to have approached Mr. Strouse in re-
cent weeks. Wwoc is full-time sta-
tion on 1260 ke, has FM companion
that provides background music.

in January. by BRroapcasTinG PusLicatrons Inc,

and additional] offices.



Set in their ways  Who ranks first in TV set ownership among the
country’s fifteen major markets? Metropolitan Detroit, where 95% of the homes have
one or more TV sets. So what? So nobody can afford to shrug off that kind of sales
potential. Think what it means. Millions of people with the urge to buy, ready to shoot
your sales curve to the sky. What’s the best way to score in this booming 5Sth market?
Lots of contented advertisers know. They buy WIBK-TV, where a whale of a lot of
dials are habitually set. It figures. WIBK-TV can do a great job for you, too. And your

STS man does all the legwork.
Great Buy in the §th MarketWJ B K I v

2 DETROIT

Based on

Sales Management's

Third Annual Survey

of Television Markets

Jan. 1, 1965
’ IAfPORTANT STATIONS
MILWAUKEE CLEVELAND ATLANTA DETROIT TOLEDO NEW YORK J
MI1AMI CLEVELAND LOS ANGELES DETROIT TOLEDO PHILADELPHIA STORER
WGBS WJw KGBS WJBK WSPD WIBG BROADCASTING COMPINY

STORER TELEVISION SALES, INC. Representatives for all Storer televizion stations.
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WEEK IN BRIEF

Now question is how much will intercontinental TV
satellite transmission cost? Network news staffs and
budgets begin climbing as Early Bird catches worm and
fancy of U.S. and European broadcasters. See . ..

AGE OF TRANS-OCEAN TV...23

When is mashed potatoes really ice cream? When spot
doesn't point to firm, cool potatoes. Supreme Court up-
holds FTC in Colgate ‘sandpaper’ case; supports mockups
if not shown as ‘real thing.’ See...

A RULE ON REALITY...28

Several members of AMST file petition with FCC attack-
ing association's proposal for CATV regulation as con-
trary to long-range industry interests. They ask FCC to let
CATV grow at side of free television. See . ..

RIFT WIDENS AT AMST ... 52

FTC's Dixon repeats his well-known views on House side
of Capitol Hill. Says ad men's ‘ingenuity’ can solve prob-
lems cigarette ad warnings might pose. Rep. Harris feels
FTC may be ‘beyond its scope.! See. ..

COMPLIMENT FTC STYLE ... 37

Quality Media Inc. uses Pulse-National Association
of FM Broadcasters survey of 10 major markets to show
power of FM radio. Study downgrades theory that FM and
long-hair music are synonomous. See . ..

THE DOMINANT MEDIUM ... 36

Wholesale overhaul of NAB structure or relations to
other industry groups isn't way to improve work of asso-
ciation, Chairman Schroeder feels, Recommends four
courses of action to board. See . ..

IN PHASE WITH TIMES ... 56

U.S. Court of Appeals tells FCC to take another look at
appeal of WGMA for renewal of license. Court says com-
mision should explain in detail why WGMA and NBC were
judged by different values. See . ..

WERE THEY GIVEN FAIR SHAKE? ... 60

National Geographic Society enters field of TV program-
ing. Says color is far enough advanced for it to offer four
one-hour color specials next season. Series is half-sold,
network berth is being sought. See ...

‘GEOGRAPHIC' SEEKS NETWORK ... 40

Dr. Fisher takes issue with Dr. Seiden's findings on
CATV. Tells FCC that CATV systems are having impact on
TV stations. Questions validity of Dr. Seiden's survey of
stations with declining revenue. See ...

REPORT IN ERROR... 53

Ever-increasing need for testing and research before
ad campaign begins and while it is in progress is stressed
at meeting of Association of National Advertisers in Santa
Barbara. See .

CONTINUOUS AD CHANGE ... 38

DEPARTMENTS B d -
g; g:ggg:EA.‘S;./EE;.{;.&.& ............ 22 Ll\éL%Rgﬁgé?(NAL ............................ gg o ‘m Wmmssmm"ﬂg
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CHANGING HANDS ... .. 58 MONDAY MEMO .errrrmrrmnerinee 20 Ivgc_‘:‘;g’ggynd.%‘;m‘“mc po"‘:%gl’;“’“aﬁlgm:}
CLOSED CIRCUIT eerevrrecsreseseenaons 5 OPEN MIKE .oimomicnnenccncccnnences 18 ofhaeg Erom B L an !
COMMERCIALS IN PRODUCTION 34 PROGRAMING woocvurrevervssrmnrcsnissionens 40 sepisetintion prices: Annusl osh
DATEBOOK . . 12 WEEK'S HEADLINERS ..cerrrrimees 10 Annual subscription including Year-
EDITORIAL PAGE ..eocvoorecrereesernien 86  WEEK'S PROFILE ..crneerrncnrerrneree 85 vear for Canada and $100, for al
EQUIPMENT & ENGINEERING ...... 50 o~ pation required. Regular lssues S0
FANFARE 63 AMERICAN BUSINESS PRESS, INC. $5.00 per copy.
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WLW STATIONS ON THE GO

Live! Variety! Weekdays. Direct from a department store
tea room % This is the Bob Braun "Good Morning Show.”
It's fun and successful. A newcomer on WLW Radio. A
bouncing blend of singers, musicians, guests, lively audi-
ence on the spot. Thousands at home listening. A 90%
commercial sellout. Audiences S.R.O. through 1966. One
announcement brought 30,000 ticket requests. # This is
vibrant, unique, adult Radio — personal, enjoyable — as
Radio should be. # Crosley’s on the GO!

CROSLEY BROADCASTING CORPORATION, a subsidiary of Avco

COLOR TV NETWORK: WLW.T, Cincinnati / WLW-D, Dayten / WLW-C, Columbus / WLW-I, Indianapolis / WLW RADIO, Cincinnati

8 BROADCASTING, April 12, 1985



Late news breaks on this page and on page 10
Complete coverage of week begins on page 23

AT DEADLINE

Appeals court: What’s it up to?

tt's reversed FCC in six of seven latest cases: now

it raises new questions on own hoock on Miami ch. 10

U. S. Court of Appeals has inserted
new issue in Miami channel 10 case in
move that mystified attempts and lit-
igants.

On own motion, court asked parties
to file briefs on how frequency and
length of commercials and audio vol-
ume levels relate to public interest con-
siderations. Briefs on these questions
are due by May 3, reply briefs by May
17.

Court is composed of Senior Circuit
Judge Henry W. Edgerton, Circuit
Judges Charles Fahy and J. Skelly
Wright.

None of parties or counsel have any
knowledge of relevance of these subjects,
although all are speculating widely.

Basic case is FCC’s 1964 renewal of
license of wLBW-Tv Miami and denial
of three other applications for same
facility. Two of losing three appealed,
claiming FCC erred in giving weight to
WLBW-TV’S operation under four-month
temporary license. WLBW-Tv was only
applicant of original four that was found
free of taint of ex parte activities and
was given four-month license by com-
mission after re-examination of orig-
inal 1953 grant to National Airlines.

At issue in appeal, argued last month
(BROADCASTING, March 15), is weight
given by FCC to operation of WLBW-TV
during its temporary license period as
well as other comparative factors.

Court’s order, issued April 8, asks
that parties file briefs on following four
questions:

“I. Is the amount of TV time actu-
ally used in stating, singing, or other-
wise showing commercials a public in-
terest consideration?

“2. If so, should the commission be
required to consider the length and
number of commercials proposed by
the competing applicants in this case?

“3. Is the audio volume of the com-
mercials vis-a-vis the other part of the
program a public interest consideration?

“4. If so, should the commission be
required to consider proposals made
by the competing applicants in this case
with respect to audio volume.”

Lawyers for wLBW-TV, South Florida
TV Corp. and Miami TV Corp. as well
as FCC attorneys said they are at loss
to explain court’s request. Speculation
ranges gamut: that court, conscious of

current publicity about FCC’s attempt
to limit number and loudness of com-
mercials, is attempting to use Miami
case as vehicle to put its views on rec-
ord; that one or more judges have been
upset by commercial practices of local
stations or loud commercials; that court
has lost confidence in FCC and is deter-
mined to jolt it into what it considers is
path of righteousness.

Six to One » Last theory is based on
fact that court, with two of three judges,
same in both cases (Fahy and Wright)
virtually slapped FCC in face when it
remanded Barry-Enright case for fur-
ther consideration by FCC (see page
60). That decision, written by Chief
Judge David L. Bazelon, told FCC in
no uncertain terms that it has to spell
out reasons why it makes decision, not
just itemize plus and minus factors.

Lending some credence to this con-
jecture is fact, noted by several lawyers,
that FCC since Jan. | has been upheld
once, reversed six times by District of
Columbia Circuit Appeals Court. Cases:

* Kras Banning, Calif., sale upheld
by court.

s Kos Albuquerque, N. M., remanded
because ABC network not given same

Everyone’s a newsman

If wins New York arouses only
fraction of enthusiasm among
listeners when it goes all-news on
April 19 that it received from job
applicants responding to an-
nouncement of change to news
format (BROADCASTING, March
22), station will be towering suc-
cess. WINS received approximately
2,000 applications from 45 out of
50 states in country, plus one
from Tokyo, several from Mexico
and Canada and phone call from
Alaska. Station rented suite at
New York hotel where, over two-
week period, staffers read applica-
tions, listened to tapes and inter-
viewed hopefuls. WINS now s
staffed, has 40 people who’ll be
associated full time with news
operation in New York.

consideration as other clear channel net-
work stations.

» Wrrv(TV) Orlando, Fla., remanded
with instructions to reopen record to
permit new applicants for channel 9
there.

r Mt. Holly, N. J., remanded with
instructions to accept new applications
for 1460 kc there.

* WKTG Thomasville, Ga., remanded
with instructions to look into *“‘use of
frequency” issue raised by board of re-
view and permit testimony and cross
examination.

* Woma Hollywood, Fla., remanded
for further consideration on reasons
why commission revoked wGMma license
yet approved NBC licensees where both
were involved in quiz show scandals.

Bird's-eye view of
Indian head ‘very good'

Maneuver after maneuver, Early Bird
satellite is responding to ground com-
mands perfectly. Satellite, launched last
week by Communications Satellite Corp.
(see page 23), had its altitude to equa-
tor changed in maneuver late Friday
(April 9). Move put satellite over
equator off coast of Brazil.

In test late Thursday, Indian head
test pattern, reminiscent of TV’s prim-
eval days, was sent to Early Bird from
Andover, Me., ground station. Sidney
Metzger, manager of Andover station
called reception “very good.”

NBC-TV sets 47 games
for its 1st AFL season

NBC-TV's American Football League
fall schedule to be announced today
(Monday), starts with Sept. 21 nation-
al telecast of New York Jets and Hous-
ton Oilers at Houston and contains 47
league games on 18 dates, five games
carried nationally and remainder on
regional basis. Games to be shown in
color will be announced later. Schedule
runs through Dec. 19, with games fall-
ing on 15 Sundays, two Saturdays, and
Thanksgiving Day. NBC has TV rights
to AFL games for five years beginning
this year.

NBC said AFL schedule is two-thirds
sold (Chrysler Corp., through Young &
Rubicam; Institute of Life Insurance,
through J. Walter Thompson; R. J. Rey-
nolds Tobacco Co., through William
Esty Co., and Firestone Tire & Rubber
Co., direct.)

s T e e e ey more AT DEADLINE page 10
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WEEK'S HEADLINERS

Mark Byme appointed VP in charge
of media planning at William Esty Co.,
New York. He joined agency in 1947.
Frank Marshall, with Esty in media
since 1962, elected VP and media direc-
tor, succeeding Mr. Byrne.

Al Butler, senior VP, management
supervisor and member of board, Ben-
ton & Bowles, will serve as director re-
sponsible for American Motors account
and continues to be located in New
York. Al Cuddeback, VP and manage-
ment supervisor at agency, named man-
agement supervisor also on American
Motors and becomes manager of new
Detroit office B&B is setting up for its
newly-acquired account (see page 33).
Both assignments were made known to
B&B personnel last week. Mr. Butler
has been on General Foods and Heu-
blein accounts at B&B, joined agency
Jan. 1, 1962, with his current title, had
been at Young & Rubicam where he
was VP in charge of that agency’s De-
troit office, 1954-59, and was in account
management at J. Walter Thompson

Co. before joining B&B. Mr. Cudde-
back had been with Y&R and BBDO
before 1958 when he was appointed
account executive on General Foods
at Benton & Bowles, and in 1962 was
elected VP and became account super-
visor on Texaco. Norton J. Wolf, who
joined B&B in 1950 as copywriter, as-
signed to American Motors account as
creative supervisor. Mr. Wolf is VP
and creative supervisor at agency on
variety of accounts. He was made group
head in 1953, and became supervisor
in 1958. He'll continue in New York.

Payson Hall, president of Meredith
Broadcasting Co. and executive VP of
parent Meredith Publishing Co., Des
Moines, Iowa, has resigned to join Mc-
Call Corp. as VP in its printing divi-
sion. Mr. Hall, with Meredith since
1947, will be in McCall's New York
headquarters. McCall operates number
of major printing plants, publishes mag-
azines, is not in broadcasting except
for minority stock holding in American
Broadcasting-Paramount Theaters.

For other personnel changes of the week see FATES & FORTUNES
 #T S e e e T T T b e — =

Terry: ad warnings must
for cigarette industry

U. S. Public Health Service wants
warning statement in cigarette advertis-
ing as well as on packages, Surgeon
General Luther L. Terry told House
Commerce Committee last Friday
(April 9).

He said regulation of labeling should
be left to Department of Health, Edu-
cation and Welfare (of which PHS is
division); regulation of advertising to
Federal Trade Commission.

Results of survey made for PHS show
that over 60% of sample favored warn-
ing statements on packs and in advertis-
ing, Dr. Terry stated.

Commerce Committee is holding
hearings on five bills, all of them pro-
viding for caution on package, one of
them leaving enforcement to HEW.
(see page 37).

Cox-Danish debate ways
to improve service

FCC Commissioner Kenneth A. Cox
and Television Information Office Di-
rector Roy Danish, in New York meet-
ing Friday (April 9), participated in
what amounted to debate on broadcast-
ing responsibility.

Commissioner Cox suggested that al-

10

though broadcasters often fulfilled their
public service obligations, there was
some room for improvement. Mr. Dan-
ish claimed industry was meeting its
responsibilities, considering limitations
under which mass media must operate.

Mr. Cox told panel session at 1965
International Radio & Television Society
college conference (see page 44) that
broadcasters could operate more fully
in public interest by expanding pro-
graming to minority audiences; increas-
ing number of locally produced shows;
devoting more time to coverage of polit-
ical campaigns and cooperating more
fully with local educational institutions
and groups.

Mr. Danish cited contributions of tel-
evision industry in public interest, in-
cluding more than 1,000 locally-pro-
duced shows in 1960; more than 400
local shows for children in 1962 and
more than 400 network programs deal-
ing with law and legal procedures over
past four years. He indicated that if
TV lacks “Quality,” this void is exten-
sion of one existing in other mass media
(motion pictures, publishing, radio),
which must produce in volume and
cater to large groups.

In another panel session Friday,
Jerome K. Reeves, program executive,
Corinthian Broadcasting Corp., told stu-
dents broadcast news needs “more ab-
rasive news personalities” instead of
“mild, bland, handsome people,” who
cover news but “do not dig for it.” Lee

Hanna, director of radio news, CBS,
cautioned against excessive use of tape
in radio newscasts, pointing out tape
should not be used as “a gimmick™ or
sound effect. David Shefrin, director of
news and public affairs, wasc-Tv New
York, cited need in broadcast news for
new concepts to make listeners and
viewers more interested in particular
subjects.

FCC group to advise on ponies

FCC has established industry com-
mittee to advise it on broadcast of horse-
race information. FCC Commissioner
Robert E. Lee is chairman. Commission
said 18 persons connected with horse
racing are on committee, and invited
other interested parties to participate,
including representatives of broadcast-
ing industry.

Commission said creation of com-
mittee is in line with interest of govern-
ment and horse-racing industry to pre-
vent broadcasts of horse-race informa-
tion or aid illegal gambling without, at
same time, interfering with broadcast-
ing of “legitimate information.”

WATE-AM-TV sale approved

FCC last Friday (April 9) announced
approval of sale of WATE-AM-Tv Knox-
ville by Peoples Broadcasting for $6.8
million.

WATE Inc. is owned by Paul Mount-
castle and associates. Mr. Mountcastle
is board chairman of Life & Casualty In-
surance Co. which owns wLac and
50% of wLAC-TV, both Nashviile.

Peoples Broadcasting, subsidiary of
Nationwide Insurance group, is group
owned.

Herbert E. Evans is president.

WATE, broadcasting since 1927, is on
620 kc fulltime with 5 kw. WATE-Tv
began operating in 1953 on channel 6,
and is affiliated with NBC.

Also approved by FCC last Friday
was sale of KAFE(FM) San Francisco,
from Hal Cox to McLendon group for
$200,000.

FCC stays ch. 9 order

FCC has stayed three-month old
order awarding channel 9 Syracuse,
N. Y., to W. R. G, Baker Radio & Tel-
evision Corp., pending commission ac-
tion on outstanding petitions for recon-
sideration and for reopening record.

Action had been sought by six los-
ing applicants for channel. Parties peti-
tioned commission last month to set
aside grant and reopen record to in-
quire into lawsuit filed by state of New
York against number of defendents in-
cluding company wholly owned by two
Baker principals (BROADCASTING, April
5).

BROADCASTING, April 12, 1965



Now...

another
great

half-hour

western

OL1.45

COLT .45 stars Wayde Preston as Chris Colt,
whose skill with the family’s product helps him
operate as government undercover agent. Over
three network seasons—in five time periods—
COLT .45 averaged an 18.2 rating, 29% share.*
In 1958-59, when it stayed in one time period,
COLT .45 won a full-year 32% share. Available
for fall start—67 fast-moving half-hours.

*Source: Nielsen Television Index

Warner Bros.

@9 WARNER BROS.TELEVISION DIVISION ‘666 Fifth Avenue, New York 19, N. Y. Circle 6-1000
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Please
Note!

Broadeasting

reaches more PAID circulation
than the next four vertical
publications combined.

Broadeasting

reaches more PAID agency and
advertiser circulation than
the next four vertical

publications combined.

Broadeasting

carries more advertising

linage annually than the
next four vertical
publications combined.

Broadeasting

delivers, dollar for dollar,
more than twice as many PAID

agency-advertiser readers as
any of the four vertical
publications.

Why Not!

After all,

roadeasting

is THE Businessweckly of
Television and Radio.

1735 DeSales Street, N.W..
Washington 6, D. C.

12

A calendar of important meetings and
events in the field of communications.

mIndicates first or revised listing.

APRIL
April 11-12—Annual spring convention of
Texas A jation of Broadcasters. Speak-

ers include, Howard H. Bell, director, Na-
tional Association of Broadcasters Code Au-
thority. Shamrock Hilton, Houston.

April 12—Annual stockholders meeting of
Wometco Enterprises Inc. Studios of WITVJ
(TV) Miami.

April 12-13—Legal seminar, conducted by
National Community Telcvision Association
General Counsel Robert D. L'Heureux. Reg-
istration ($35) begins 8 p.m. Saturday, April
10. Briefing session begins 11 a.m. Sunday,
April 11, especially for those who have not
attended seminars in the past. Primarily
for lawyers, but non-lawyers representing
CATV systems permitted. Mountain Shad-
ows hotel, Scottsdale, Ariz.

April 12-15—Advertising and production
seminars on TV commercials conducted by
advertising consultant Harry Wayne Mc-
Mahan. Biltmore hotel, New York. Four
three-hour sessions from 8-9:30 p.m.

April 12-15—National Educational Televi-
sion Network’s spring meeting of station
managers. Sheraton Plaza and WGBH(TV)
Boston.

April 13-15—Institute of Electrical and
FElectronics Engineers Reglon Six Annual
Conference. Las Vegas Convention Center,
Las Vegas.

April 14-25 — MIFED, International Film,
TV film and Documentary market, annual
spring meeting in Milan, Italy. Information
from MIFED Largo Domodossola 1 Milano
(1taly). Telegrams: MIFED-Milano.

mApril 15—Federal Communications Bar As-
sociation luncheon. Jack Harris, vice presi-
dent-general manager, KPRC-AM-TV Hous-
ton, and president, Association of Maximum
Service Telecasters, will speak on “The
CATV Question: Television at its Cross-
roads.” Congressional room, Willard hotel,
Washington.

April 15—National Association of Educa-
tional Broadcasters, ETV division, meeting
for station managers and program directors.
Sheraton Plaza hotel, Boston.

April 15—Time Inc. annual stockholders
meeting. Rockefeller Center, New York.

April 15—New deadline for comments on
the FCC’s inquiry and proposed rulemaking
to amend its TV translator rules to permit
licensing to regular TV stations and others
upon a special showing of translators using
up to 100 w power output to operate on
unoccupied VHF and UHF channels now
asgigned to communities in the TV table of
assignments. Former deadline was March 15.

April 15—8outhern California Broadcasters
Association luncheon. Compton Advertising,
Los Angeles, guest agency. 12 noon. Michaels
Restaurant, Hollywood.

April 19—Annual meeting and luncheon of
the Associated Press, Michigan Governor
George Romney will be the speaker at the
annual AP luncheon at the Waldorf-Astoria,
New York.

BApril 20—Women’s Advertising Club of
Chicago annual awards dinner with Marion
Stephenson, NBC vice president, as speak-
er. Blackstone hotel, Chicago.

April 20—-Deadline for Best in the West
advertising competition for best ads in ra-
dio, TV and print media produced in the
western U, S. and British Columbia and
used hetween April 15, 19684, and April 15,
1965. Rules and entry blanks are available
from Advertising Association of the West,
337 World Trade Center, Ferry Building,
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San Francisco 94011,

April 21—AT&T annual stockholders meet-
ing. Convention Hall, Philadelphia.

April 21 — Annual meeting of stockholders
of General Telephone and Electronics Corp.
Sheraton-Boston hotel, Boston.

April 21—Luncheen of International Radio
& Television Society. Senator John O. Pas-
tore (D-R. 1.} will speak. Waldorf-Astorta,
New York.

April 22-23—Third meeting of the execu-
tive cominittee of the FCC’s Advisory Com-
mittee for LLand Mobile Radio Services. The
two-day session will include a tour and
inspection of land mobile operations in the
Los Angeles area with Orange and Los An-
geles county public safety officials as hosts.
10 a.m., Los Angeles County Hall of Ad-
ministration, 500 West Temple Street.

April 22-24—1965 annual meeting of Ameri-

can Association of Advertising Agencies.
The Greenbrier, White Sulphur Springs,
W. Va.

#April 23—Deadline for entries in Lulu
awards competition conducted by the Los
Angeles Advertising Women for best ad-
vertising, publicity, promotion and research
created by ad women in the 13 western
states and used between April 22, 1964, and
April 21, 1965. Information and entry blanks
available from LAAW, 4666 Forman Avenue,
North Hollywood, Calif.

April 23—Annual! meeting of stockholders
of Chris Craft Industries Inc. Oakland, Calif.

April 23—15th annual radio-television con-
ference sponsored by the Radio-Television
Guild of San Francisco State College. Pierre
Salinger, featured speaker. For information,
contact Steve Tolln, promotions and pub-
lcity director, SFSC, 1600 Holloway Avenue,
San Francisco, 94132,

April 23—Alabama Assoclated Press Broad-
casters meeting. Montgomery.

mADpril 23-24—Tenth annual! convention of
United Press International Broadeasters As-
soclation of Texas. Baker hotel, Dallas.

April 24—American Women in Radio and
Television Educational Foundation—AWRT
New England Chapter Seminar. Boston
University, Boston.

April 26—Louisiana Association of Broad-
casters meeting. Lafayette.

April 26—New deadline for reply comments
on the FCC’s inquiry and proposed rule-
making to amend TV translator rules to
permit licensing to regular TV stations and
others upon a special showing of translators
using up to 100 w power output to operate
on unoccupied VHF and UHF channels now
assigned to communities in the TV table of
assignments. Former deadline was March 25,

April 26—New deadline for comments on
the FCC’s notice of inquiry and proposead
rulemaking relating to mutual funds and
other investment houses that are in techni-
cal violation of the commission’s multiple-
ownership rules. Original deadline for com-
ments was Nov. 23, 19684, but was extended
to Feb. 23 at urging of 15 group owners.
Latest deadline set by FCC is result of

] NAB CONFERENCE SCHEDULE

Dates and places for the National
Association of Broadcasters spring
radio program clinies:

® May 17-18—Hilton Inn, Atlanta.

® May 20-21 — Essex House, New
York.

® May 24-25 — Sheraton Charles,
New Orleans.

® June T-8—Denver Hilton, Denver.

® June 10-11—Continental, Los An-
geles.
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£ %‘f“ik..ﬂf"??
“He tells me he loves me
but where's the diamond ring?”

This is the sort of puzzlement that Actually, research tells us that build into a commercial is a selling
many a television advertiser shares. [liking your commercial isn’t neces- idea that will turn lovers, likers or
People love the show. Love the com- sarily related to wanting to buy. just plain lookers into sales and
mercials. But the product isn’t moving. At Ayer, the first thing we try to  profits for the advertiser.

The commercial is the payoff / N.W. AYER & SON, INC.
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WHAT A COINCIDENCE!
THAT'S EXACTLY WHAT
FOLKS IN UPSTATE MICHIGAN
SPEND DN FDOD EVERY YEAR
DVER AND ABOVE
FOLKS IN DETROIT
AND WAYNE COUNTY,
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THAT S NO CO/NCIDENCE!
THAT'S 89¢ WORTH OF
JELLY BEANS!
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BIG EATERS -

Here's important food for thought: Upstate
Michigan people spend more money at the
grocery than folks in Detroit and Wayne County
— $31.00 & year more! ($362 vs. $331, Source:
SRDS, July, 1964.)

For food advertisers, this is a sure sign that
Upstate Michigan is a healthy markec—that these

BIG SPENDERS

36 well-fed counties represent a tremendous
opportunity for powerful advertising results on
your pate.

Put this million-people market on your adver-
tising menu. Get the facts. Ask your jobbers or
distributors what stations they'd like to use.
Or check with Avery-Knodel.

WWTV/WWUP-TV

CADWLLAG-TRAVERSE, CITY

L]
MDA 1640° A8 T,
o5 s A

SAULT STE. MARIE
cHANNEL Jo
ANTENMA 1214 & AT
[

/

Avery-Knodel: Inc., Enclutive Netions! Kepresiniatives

Please start my subscri

-~ Bualgasting

Washington, D. C. 20036

issues $8.50

i CHECK\[J 52
ption for( ONE )D enclosed

Name Position O 52 issues and
'AY Yearbook
$13.50

‘Company

O 1965 Yearbook

{J Business $5.00

O Home

[ Payment
City State Zip Q Bili me
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, further request for extension, this time by
Insurance Securities Inc., San Franeisco.

April 26-28 Communications Research
Seminar sponsored jointly by Temple Uni-
versity of Philadelphia and Department of
Health, Education and Welfare. Temple
Untversity, Philadelphia.

April 26-30—National Press Photographer’s
Association fifth annual television newsfiim
workshop. University of Oklahoma, Norman.

April 27—Annual stockholders meeting of
Zenith Radio Corp. to be held at offices of
corporation in Chicago.

April 27—Business and Professional Wom-
en’s Club meeting. Speaker: Krin C. Holz-
hauser, southwestern area VP, American
Women in Radio and Television. Oklahoma
City.

April 27-30 — Audio Engineering Society

convention. Hollywood Roosevelt hotel,
Hollywood.
April 27-30—Alpha Epsilon Rho National

Convention. University of Houston will be
the host. Hotel America, Houston.

April 28-May 7—House Judiclary Copyright
Subcommittee begins hearing on HR 4347,
copyright law revision bill, with Abraham
L. Kaminstein, registrar of copyrights, first
witness.

April 28-30—International Advertising As-
sociation’s 17th annual World Congress.
Paris.

April 20—International Radio & Television
Society’s radio commercials workshop, 9
a.m.-2 p.m. Jade Room of Waldorf-Astoria
hotel, New York.

April 29-May 8—Fifth international con-
test for the Golden Rose of Montreux
Awards for TV entertainment programs,
Montreux, Switzerland, organized by the
town of Montreux in cooperation with the
Swiss Broadcasting Corp. and under the
patronage of the European Broadcasting
Union. Entry deadline for TV organizations
was April 1.

April 29-30—Pennsylvania Associated Press
Broadcasters annual meeting. Allenberry, a
resort in Boiling Springs, near Harrisburg,

April 29-30—Spring meeting of Oregon As-
sociation of Broadcasters. Speakers include
Douglas A. Anello, general counsel, National
Association of Broadcasters, Norman (Pete)
Cash, president of Television Bureau of
Advertising, and Oregon Governor Mark
gatﬂeld. Village Green motor hotel. Cottage
rove.

April 30 — 1985 American TV Commercials
Festival awards Iluncheon. Walter Weir,
chairman of executive committee at West,
Weir & Bartel, heads 1965 council of judges.
Waldorf-Astoria, New York,

mApril 30-May 1—Annual staff convention
for the Ivy Network of college radio sta-
tions, Dartmouth College, Hanover, N, H,

April 30-May 1—Spring meeting of Kansas
Association of Radio Broadcasters. Featured
speakers are Vincent Wasilewski, president,
National Association of Broadcasters, Ben
Waple, secretary of the FCC, Daren Mc-
Gavren of McGavren-Guild, New York, and
Kansas Governor Willlam Avery. Baker
hotel. Hutchinson.

April 30-May 1—-Spring meeting of Missis-
sippi Broadcasters Association. Speakers in-
clude William Carlisle, vice president for
station services, National Association of
Broadcasters. Buena Vista hotel, Biloxi,

MAY

EMay 1—Indiana Associated Press Radioc and
Television spring meeting. Indianapolis.

May 1—California Associated Press Radio-
TV Association annual meeting. Riviera
hotel, Palm Springs.

May 2-3—-American Women in Radio and
Television board of directors meeting. New
York Hilton hotel, New York.

EMay 3-4—New York State Educational
Radio and Television Assoclation annual

BROADCASTING, April 12, 1965

P



You get a tasty, rich mixture in the Golden Triangle
The WSJS Television Market—No. 1 in North Carolina

For a feast of audiences, WSJS Television’s 3 metro city-33
county Grade A coverage has that rare combination of ingred- E

ients — No. 1 in Population, No. 1 in Households, No. 1 in

Retail Sales — that make it the No. 1 market in North Carolina, T E L EVI S l o N@ 1 2
the nation’s No. 12 state.

WINSTON-SALEM / GREENSBORO / HIGH POINT
Represented by Peters, Griffin, Woodward
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Your
Company
will enjoy
The Drake

and
The Drake
will enjoy

your
Company.

Tae DrAXE HAS been an
ideal home-away-from-home
for Executives of many of the

finest business firms
maintaining permanent
hotel-serviced suites.

TrE DraAxE 15 noted for

its quiet good taste,
spacious decorator-styled

1 and 2 bedroom suites,
each with serving pantry, and
New York’s most fashionable

East Side address.

WE woULDN'T venture to guess
the important business
transactions discussed in the
congenial atmosphere
of the Drake Room —
the clients who returned with
lasting memories of Shepheard’s,
New York’s distinctive and
most popular rendezvous.
Enyoy tHE full scope
of Drake Hotel services
at considerate short or long - term
lease rates. Call Miss Rose,
HA 1-0900 for
inspection appointment.

TH

2

Park Avenue at 56th Street
New York, N. Y. 10022

[
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meeting. Panel chairman is Albert P. Fred-
ette general manager of WAMC(FM) Al-
bany, N. Y. will discuss “The Future of
Networking.” Panel will include John
Witherspoon and Jerrold Sandler of the
National Educational Radio division of the
National Associlation of Educational Broad-
casters; Donald Quale of Eastern Educa-
tional Network, and Thomas Conley of the
Eastern Educational Television Network.
Country House, Syracuse, N. Y.

May 3-5—Association of Canadian Adver-
tisers will have its §0th annual meeting at
the Royal York hotel, Toronto.

mMay 3-5—Spring meeting of Kentucky
Broadcasters Association. Featured speakers
include FCC Commissioner Lee Loevinger,
and Vincent Wasilewski, president, National
Assoclation of Broadcasters, and Richard
Lueking, vice president of advertising,
Eastern Air Lines. Brown hotel, Louisville,

May 4—American Women in Radio and
Television Educational Foundation’s board
of trustees meeting. New York Hilton hotel,
New York.

May 4—Annual stockholders meeting of
RCA, Chicago Opera House, 20 North Wack-
er Drive, and linked to New York via
closed-circuit, two-way color TV hookup at
Peacock Studio in Rockefeller Center, 10:30
a.m. CDT in Chicago and 11:30 a.m. EDT in
New York.

May 4-5 — Spring meeting of Missouri
Broadcasters Association. Speakers include
John Courie, vice president for public rela-
tions, Natlonal Assoeiation of Broadcasters:
Elmo Ellis, general manager, WSB-AM-FM
Atlanta; John Murphy, president, Crosley
Broadeasting Co.; Mrs. Marianne Campbell,
president, WJEH Gallipolis, Ohio. Univer-
sity of Missouri, Columbia.

May 5-8—Annual general conference of
€CBS-TV affiliates at Beverly Hills, Calif.,
and at three locations: the Beverly Hilton,
the CBS Studio Center and Television City.

May 5-9—American Women in Radie and
Television National Convention, New York
Hilton hotel, New York.

mEMay 6-8—Meeting of Iowa Broadcasters
Assocjation. Speakers include William L.
Walker, director of broadcast management,
National Associstion of Broadcasters. Fort
Des Moines hotel, Des Moines.

May 6-8 — Spring meeting of Montana
Broadcasters Assoclation. Speakers include
Sherril Taylor, vice president for radio, Na-
tional Assoclation of Broadcasters. Execu-
tive motel, Missoula.

mMay 6-9—-Western States
Agency Association annual
Ocean House, San Diego.

May 7 — Virginia Assoclated Press Broad-
casters meeting, Washington.

May 7—Annual meeting of International
Radio & Television Society. New York.

Advertising
conference.

May 7—California Associated Press Radio-
Television Association annual meeting. Bilt-
more hotel, Los Angeles.

May 7-8—Florida Associated Press Broad-
casters annual meeting. Landmark motor
lodge, Winter Haven and Cypress Gardens.

mMay 8—Indiana Associated Press Radio-
Television Association meeting. Indianapolis.

sMay 8-9—Kansas Associated Press Radio-
Television members meeting, hotel Mueh!-
bach, Kansas City.

EMay 8-11—National Instructional Televi-
sion third annual conference co-sponsored
by the National Association of Educational
Broadcasters and the University of Miami.
Deauville hotel, Miami Beach.

May 10 — Connecticut Associated Press
Broadcasters Association meeting. Yankee
Silversmith Inn, Wallingford.

mMay 10-11—Natlonal Association of Tele-
vision Program Executives annual meeting.
Savoy Plaza hotel, New York.

alndicates first or revised listing.
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Who makes a thirty drawlike sixty”?

Recently-published studies indicate that 30-second television commercials are highly effective. The way
to make them even more effective is to place them on the CBS Owned stations. And now you can buy
30sin prime time on the five CBS Owned television stations, at rates which provide greater advertising
efficiency than ever. Call your nearest CTS National Sales representative for the story on television’s

new dimension-prime30s.Quickly. They’ll go*“like sixty.’ ® CBS TELEVISION STATIONS NATIONAL SALES
REPRESENTING WCBS-TV NEW YORK, KNXT LOS ANGELES,WBBM-TV CHICAGO,WCAU-TV PHILADELPHIA AND KMOX-TV ST. LOUIS




In the early hours of the
Southern California morning,
some 714 million Angelenos
prepare for the busy day ahead.
Chances are, their

companion in these morning
hours is radio.

And chances are, most listeners
who are affluent, responsive
adults tune to the always
beautiful music and stimulating
news analysis of KPOL AM/FM.
If you use Pulse, and/or

your own good judgement, you'll
note that KPOL is always

among the audience leaders

tn adult listenership and has the
largest audience by far

of any of Los Angeles’ good
music stations.

MORNING, AFTERNOON OR
EVENING . . . KPOL REACHES
SOUTHERN CALIFORNIA'S
LARGEST AUDIENCE OF
AFFLUENT ADULTS

Distinguished Radio — Los Angeles
Represented nationally by Paul H. Raymer Co.

In San Francisco call
MILT SEROPAN
at YU 1-1833

United Press International news produces!

______OPEN MIKE®

Regulation needed

EpiTor: If broadcasters took pride in
their programing instead of their bal-
ance sheets, the regulatory agency would
not need to concern itself with program
content. Because of the broadcasters’
default, the public begs the FCC to con-
cern itself.

Even if broadcasters did what they
said, we’d be better off. Leonard Gold-
enson bemoaned “sterile programing,”
(BROADCASTING, March 29) even as his
network [ABC-TV] added more Peyion
Place to the spectrum.—AMrs. Norman
W. Osher, Milwaukee.

(Mrs. Osher is associated with the Milwaukee
Radio Television Counci]l which screens and
publishes a list of its recommended pro-
grams being shown in that area.)

Regulation unnecessary

Eprror: Can’t help but comment on
your editorial “The Answer man” in the
March 29th issue. Your sentiments
match my own perfectly. I would fur-
ther suggest that if [the FCC's] Mr,
Henry cannot find a program to his cul-
tured taste on the different channels
available, that he turn his set off or may-
be he would prefer to have a private
station catering to his taste only?

There is getting to be too much in-
terference and regulation by the govern-
ment and the American people are los-
ing more and more freedom every day.
But whether they realize it or not 1t is
happening. — George B. Martin Sr.,
Campbell Hall, N. Y.

They're sorry: wrong number

Eprtor: Thank you for the story in
BroapcasTING (March 29) on the Re-
publican Parly’s new telephone news
service carrying daily statements of
GOP leaders which radio and television
stations can record for later playback.

Unfortunately, the story inadvertently
listed the long-distance dialing code as
212 instead of 202 (which is Washing-
ton, D. C.) and I understand a tailor
shop in New York City has been del-
uged with calls from stations as a result.
If possible, could you run a correction
of the telephone number for this service.
It is 202-544-7272.—Paul A. Theis,
director, public relations, National
Republican Congressional Committee,
Washington.

(The incorrect code number was the one
given in a letter sent to stations by the
chairman of the committee.)
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the
Meredith

MEREDITH BROADCASTING: KANSAS CITY KCMO AM FM TV; OMAHA WOW AM FM TV; PHOENIX KPHO AM TV; SYRACUSE WHEN AM TV -
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MON DAY MEMO from RIGHARD W. LUEKING, Eastern Air Lines, New York

Eastern’s radio-TV puts its accent on service to the public

The country was witness on inaugura-
tion day (Jan. 20, 1965) to two events,
dominated of course by the swearing-
in ceremony of Lyndon B. Johnson to
the country’s highest office.

As the country hailed its new chief,
Eastern Air Lines also celebrated the
inauguration of a completely new adver-
tising and marketing program.

Linking the two events: Eastern’s
“inauguration” kicked off with its exclu-
sive sponsorship over NBC-TV and
NBC Radio of the full-day radio-TV
coverage of the presidential inaugura-
tion.

This first step into public service
broadcasting sponsorship was followed
in February by our two-part special,
The Best of the Bolshei on WABC-TV ia
New York, and First Hearing, an FM
stereo, good-music series broadcast over
a selected group of stations in eight
major markets.

To Eastern, now under new manage-
ment, sponsorship of the presidential
inauguration was a natural step. Our
airline used this platform of public
service broadcasting to introduce and
emphasize our feeling that, after all,
we do serve the public, and the presenta-
tion to the public of such important
events is in its interest.

Low-Key Commercial » Eastern’s
sponsorship provided strong support for
our new, low-key commercials seen
throughout the day. The impact was
outstanding.

We had the audience that day: ac-
cording to Nielsen, 22,410,000 different
homes saw all or part of the daytime
coverage, and 10,680,000 gifferent
homes saw our nighttime wrap-up—an
estimated 50% of the television homes
in the country, or 26,300,000 undupli-
cated television homes.

Jan. 20 marked another innovation
for our airline: Alexander Scourby
made his bow as the voice of Eastern.
Our choice of Mr. Scourby, who is an
actor and not an announcer, was no ac-
cident. We decided an actor would be
best suited to deliver our messages
styled in their approach to the viewer
in a sort of blank-verse that’s aimed at
each person as an individual.

Individually Styled » Alexander Scour-
by's direct, personal style typifies our new
approach to passengers. Our approach is
complete from the introduction of a
new logotype in advertising, through
new dinnerware and uniforms, right on
down to new buttons on our porters’
coats. The aim, of course, had the ulti-

20

mate consideration: our passengers’
comfort.

But our approach, as I've indicated,
was not a one-shot affair. Our second
major step into public interest TV was
with The Best of the Bolshoi, two 90-
minute specials, shown Feb, 21 and
March 14, both presentations a resound-
ing success.

Of interest in connection with our
belief that the cultural event is of
primary importance was our policy of
taking only half the 18-minute commer-
cial time allotted us for Bolshoi. We felt
it better to leave the other half of the
commercial time for the inclusion of an
additional ballet.

First Hearing, our first step into pub-
lic interest radio, puts the noted music
critic, -Robert Lawrence, in the place
of the average listener who is hearing
a major symphonic work for the first
time.

The series of broadcasts, begun in
February, is built around Mr. Law-
rence’s candid comments as he, along
with the listener, hears a new recording.
The group of eight stations broadcasting
Second Hearing is headed by woxr
New York. .

More Coming » These steps, together
with several more to come over the next
few months, dramatically portray East-
ern’s new outlook. Out of our 1965
advertising budget of $15 million, 50%
is going into radio and TV. Newspapers
are receiving 25% and magazines the
remaining 25%. The TV-to-radio ratio
of dollars is about 8 to 1. This is quite
a change from years past when Eastern
invested 90% of its advertising budget
in newspapers and less than 10% in
broadcast.

We have also embarked on a highly
successful program with travel agents.
This endeavor has already been sup-

ported by one-minute commercials (ra-
dio and TV) devoted specifically to the
services these men and women provide.
The commercials first appeared on both
the inauguration and Bolshoi telecasts
and will continue to appear in major TV
and radio markets.

Large Audience » Qur flying audi-
ence is vast. Last year we carried 12,-
828,000 passengers, a new record, but
we have another and to us equally im-
portant audience, That is the 185 mil-
lion citizens of this country. It is to
serve them that we have entered the
long-neglected, highly important area of
public service, and public interest,
broadcasting.

As for advertising, our media invest-
ment for the first quarter of 1965,
most of which is being handled by
Young & Rubicam, inciudes 20- and
60-second TV spots on 27 stations in 15
markets; one-minute participations on
ABC-TV’s The Sunday Night Movie
in 40 cities served by Eastern; and 20-
and 60-second radio spots on 38 stations
in 12 markets.

Backing this up are four-color hi-fi
pages in 24 daily newspapers in 13 mar-
kets and other advertising in dailies in
34 cities; ads in 21 magazines (handled
by Community Prestige Magazines),
in 13 trade publications and in selected
mass magazines.

In the broadcast events we sponsor,
as well as in our print ads, we’ll stick
to consideration of the public as our
primary goal. That remains constant.
Commercial messages will continue to
be in keeping with our “customer-
comes-first” policy. For our broadcast
sponsorships, we shall continue to seek
out events of the widest interest and im-
portance in the belief that such pro-
graming is of the highest benefit to the
people of our great nation.

Richard W. Lueking became vice president
in charge of advertising for Eastern Air
Lines a year ago after having served since
August of 1960 as manager of promotion
development for Procter & Gamble. Mr.
Lueking joined P&G's advertising depart-

ment after his graduation in 1948 from
Berea College (Berea, Ky.). He was asso-
ciated with P&G in sales, brand manage-
ment and promotion. At Eastern Air Lines,
he is responsible for market development
and expansion activities.
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®BASED ON LATEST AVAILABLE FCC REPORTS **HDLLANDER REPORT, 1964; NCS NO. 3
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NO ONE IS BORED ON THIS BOARD!

ay i

Frank Boyle William Burton Joseph P. Cuff Robert E. Eastman Jack Heilpern

&. A\ 5
Lee Lahey Richard Leader William P. Marseilles Dale Stevens Herbert J. Weber

e

THE EASTMAN BOARD OF DIRECTORS:

4 e All are Active Key Employees.

e All are Stockholders,

e Their only business is selling time for our stations.
This Board is really involved. Each member feels he is person-
ally responsible for the National Spot welfare of each station.
They are broadcasting professionals. They are also advertising
and sales pros.
Eastman's Board of Directors takes pride in

e Representing America's Best Radio Stations.

e Guiding the destiny of America’s Best Radio
Representative.

LT

@30: Robert E. Eastman & Co., Inc.

Representing America's Best Radio Stations

COLEN

.
Lewatt

NEW YORK ¢ DETROIT e SAN FRANCISCO e« BOSTON e« ST. LOUIS
CHICAGO e LOS ANGELES « PHILADELPHIA e« ATLANTA ¢ DALLAS
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The new age of transoceanic TV

What's now in store for television news:

a spate of specials from European capitals

and consistent hard-news pickups-all live

The prospect of worldwide television
news coverage on a virtually “instant”
basis opened up last week as interna-
tional TV communications sped into a
new era with the launching of the Early
Bird synchronous satellite (also see
story page 25).

Live programs linking European
capitals with the U. S. were being
planned for the Early Bird’s formal TV
inauguration on May 2 and immediate-
ly afterward. But network news chiefs
were also thinking beyond the test
period to a time when, as one said, TV
news feeds from London, Paris, Bonn,
Johannesburg, Sydney or Tokyo may
be as commonplace on evening news-
casts as one from Washington, New
York or Selma, Ala,

The long-range implications in satel-
lite relays—generally regarded as po-
tentially the most far-reaching influence
yet seen in TV news coverage—were
further dramatized by reports that ne-
gotiations have been started with Mos-
cow to bring Russia into future ex-
changes.

Network news operations, already
representing an investment substantially
exceeding $100 million a year, are ex-
pected to expand broadly—though
probably siowly—as satellite usage de-
velops. CBS and NBC officials said
they already were looking to lease stu-
dio and technical facilities in London
for frequent satellite transmissions.
NBC News set up a special satellite
staff unit some time ago.

“I want to be able to press a button
and have a TV circuit to London up in
four minutes the same way I can get a
radio circuit today,” CBS News Presi-
dent Fred Friendly said last week.

This and more elaborate set-ups may
not come immediately. For the present,
the extent to which satellites will be
used by the networks seems to hinge
on two questions yet to be answered:
When and to what extent they will be
available, and how much they will cost.

But there appeared to be little doubt
that the era of “satellite news” had
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been entered with the Early Bird launch,
and that the rest—even if slow in
coming—should be mainly a question
of time.

European Questions = Clouding the
picture at present is the attitude of
European government postal and tele-
graph offices which control the ground
stations through which satellite trans-
missions must pass.

Although Early Bird is owned and
operated by the American Communica-
tions Satellite Corp., “it is useless with-
out the cooperation of European gov-
ernments,” as one network representa-
tive pointed out last week.

There has been pressure from the
British and the French to limit the
television use of Early Bird in favor of
the more lucrative exchange of inter-
national telephone traffic.

There is a feeling at the networks,
however, that when Comsat has two
or more synchronous satellites orbiting

Bird in flight

Soon after launching last Tuesday,
rocket carrying Early Bird sateliite
heads into space. The satellite was
kicked into its final orbit—which put
it into fixed station over earth’s equa-
tor—Ilast Friday morning.

over the Atlantic—and later over the
Pacific—TV circuits will be readily
available.

At the present time Comsat has no
plans for a second Early Bird, according
to Joseph V. Charyk, president of the
corporation.

“That will depend on demand,” he
said last week, explaining that Early
Bird I is available (it was ready as a
backup for Early Bird I in case some-
thing went wrong with the initial
launch) either for a second Atlantic
ocean facility, or for a first over the
Pacific ocean.

One problem for the Pacific, Mr.
Charyk said, is the lack at the present
time of ground stations on the U. S.
West Coast to form a link with a
ground station already established out-
side Tokyo in Japan. There is also a
need for service to South America, he
pointed out, but the problem is that
there is no ground station yet available
there. ITT has, however, filed an ap-
plication with the FCC seeking permis-
sion to build a ground station in Puerto
Rico.

Setting Policies » Uppermost in the
minds of network news chiefs now is
the establishment of favorable precedent
in the wholly uncharted areas of rates
for satellite traffic and unlimited and
uncensored use of the “flying switch-
board.”

William McAndrew, executive vice
president in charge of NBC News, sees
“real use” of satellites as soon as two
of them are orbiting and the pressure
for telephone traffic, to the exclusion
of TV, is lessened. He’s optimistic
about regular use of the satellite for
news feeds, but he warns that “if the
rates are out of sight, it will be used
mainly in emergencies,” :

NBC News expenditures, now esti-
mated at $53 million a year, will be in-
creased for additional European staff
and facilities. Mr. McAndrew sug-
gested the NBC London news operation
could eventually become as large a
bureau as the Washington office is to-
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NEW AGE OF TRANSOCEANIC TV continued

day. NBC News now has 120 staffers in
Washington.

NBC is also considering use of Early
Bird or its successors for transmission of
cultural programs such as operas or
concerts from European capitals.

Availability = At a London meeting
of Comsat, broadcasting and govern-
ment officials in late February it was
tentatively agreed that after testing,
Early Bird would be available to tele-
vision in mid-afternoon periods (New
York time) on week days, when phone
traffic generally would be low. Mr.
McAndrew noted last week this would
“hit well” for feeds to be used on
early evening news shows.

The NBC News chief disclosed there
have been negotiations with Russian
officials to link Moscow via Intervision
with Helsinki and Helsinki with London
through Eurovision facilities, thereby
bringing Russia into future programing
exchanges.

In February NBC formed a satellite
communications unit under Don Mean-
ey, director of news operations, to ex-
plore opportunities offered by the satel-
lite and to plan and schedule programs
that would make use of it. Mr. Mean-
ey’s unit includes two producers and
another member to be assigned to co-
ordinate European operations.

CBS News’ Mr. Friendly sees a revo-
lution coming in the news field as a
result of satellite communications. The
Atlantic ocean, he said, has been a
“moat” separating Europe from Amer-
ica, “but now that moat is going to
disappear.

“Some of our European bureaus may
become more important than some in
the U. S.,” he went on.

Mr. Friendly thinks “a consistent
use” of the satellite will establish “prec-
edence of use” and that this will give
trans-Atlantic and worldwide TV com-
munication momentum that will be
difficult to stop.

Short Periods = Mr. Friendly said
that Comsat ought to establish rates
that would make short news feeds a
practical possibility for the networks.
It would be a mistake, he thought, to
set minimum hour rates as common
carriers in this country have done. It
costs approximately $3,000 for a coast-
to-coast TV link in the U. S. even
though a network may desire less than
one hour’s use of the line.

A similar $3,000 charge, and $60
per minute for “overtime,” was sug-
gested for Early Bird use at the London
meeting. One suggestion made by U. S.
broadcasters has been that any mini-
mum hourly rate could be shared by
the networks here if each used the
satellite for only a portion of the hour.
Such an arrangement is not allowed by
common carriers in this country for
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leased TV cables. Another suggestion
at the London session was that a rate-
per-minute be set,

Elmer Lower, ABC News president,
described the Early Bird potential as
“great for the big story,” but added that
“l don’t want to leave anybody with
the idea we're going to use it for fea-
tures.”

Price and Use = The question one has
to ask, Mr. Lower said, is: “What can
the satellite do to warrant the daily
expenditure of $3,0007"

Mr. Lower indicated more interest in
having a synchronous satellite over the
Pacific ocean than the trans-Atlantic
vehicle, in order to bring Asia into
faster news contact with the U. S.

On the subject of access, Mr. Lower
said: “The satellite should go to the
medium which can use it uniquely—
television.”

News and the Satellite s ABC-TV will
originate its early-evening news pro-
gram with Peter Jennings from London
on May 3 and from Paris on May 10.
These will include feeds from European
capitals. ABC News is sending a special
support unit to Europe with Mr. Jen-
nings for a two-week period.

In longer-range plans ABC-TV is
considering use of the satellite for its
Issues and Answers program for inter-
views with European statesmen. News
President Lower said budgeting meet-
ings were held by the network last week
for allocation of new funds in connec-
tion with satellite usage. The ABC
News budget is now said to be between
$18 million and $20 million a year.

Mr. Lower indicated the satellite
might eventually be used for syndica-
tion of the ABC daily electronic feed
(ABCDEF) to foreign subscribers. The
network has also voiced hope that Early
Bird could be used to carry the Russian-
American track meet live from Moscow
this summer.

CBS-TV's first special program use
of Early Bird will be a May 3 Town
Meeting of the World, an hour program
that will link Barry Goldwater in New
York, Secretary of State Dean Rusk,
British Foreign Secretary Michael
Stewart and Douglas Home, all three
in London, and a French statesman in
Paris, all discussing the Vietnam situa-
tion.

Charles Collingwood will be the host
of the program in Europe and Walter
Cronkite in New York. The program
will be shown live over CBS-TV in the
early afternoon and repeated in prime
time that night. The BBC and other
European networks are expected to
clear for the telecast. Mr. Friendly
said there is a good chance of getting a
sponsor for the program.

A second CBS News program using
Early Bird is being set for May 8. This

ABC's Lower
ey T

will be a commemorative show titled
Europe 20 Years Later, marking the
20th anniversary of VE day, with
former President Eisenhower in Gettys-
burg, Pa., and other participants at
World War II sites in Europe.

Regular Use = Questioned last week,
Mr. Friendly said the Town Meeting
of the World telecasts and other specials
would become regular occurences and
that CBS News fully expected to use
the satellite for regular news feeds, not
just for stories of unusual importance.

NBC-TV plans to originate its Today
program on May 3 from five European
cities: Amsterdam, the Hague, Brussels,
Paris and Rome. The program will
include a two-way discussion between
members of Parliament outside the
House of Commons in London and
U. S. congressmen outside the Capitol
in Washington.

The Huntley-Brinkley news show that
night will include satellite-fed portions
from Chet Huntley in London. David
Brinkley will be in his regular Washing-
ton spot.

NBC News also expects to use the
satellite for regular news feeds depend-
ing on determination of practical rates
and times of access.

Mr. McAndrew also suggested use of
the bird in conjunction with tapes or
film flown from more distant points.
For instance, he said, footage flown
from Vietnam to Paris could be put on
the satellite circuit for immediate trans-
mission to the U. S.

Ground Support = As programing
plans for Early Bird moved ahead last
week there were conflicting reports
about when the British and French
governments intended to make their
ground stations available to TV once
Comsat settles into regular commercial
service.

Major General George Samson
(U.S.A. Ret.), Comsat’s director of
operations, said a report that the Euro-
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pean ground station operators had
changed their minds about making their
facilities available during non-peak tele-
phone hours was mistaken.

He said Comsat now understands that
during early afternoon hours (New
York time) on weekdays Early Bird can
be used by broadcasters upon applica-
tion to the ground station operators and
that between 1 am. and 6 a.m. NYT it
would be available automatically. But
he cautioned that when the satellite is
being leased for telephone or data
traffic those users cannot be forced off
at the whim of the broadcasters.

General Sampson said that at the
present time it is the intention of Com-
sat to require three weeks advance
notice for the use of Early Bird. or, at
a minimum, four days. He also re-
ferred to a coordinating committee
being established by the European
Broadcasting Union to work with Amer-
ican networks in clearing telephone cit-
cuits for TV use.

Early Bird can handle 240 telephone
circuits, none of which can be used
when a television transmission is in
progress.

Whom to Call = Apother problem
on the minds of network news heads is
how they will place an order for an
Early Bird hookup. It has not been
decided whether the broadcast user
would make direct application to Com-
sat for the circuit or go through the
carriers.

The decision on how this will work
is up to the FCC which has the au-
thority to designate “authorized enti-
ties.” Both CBS and NBC have in-
formed the FCC that they intend to
seek this authorization (ABC has said
it, too, will ask for this authority)
which will permit them to deal directly
with Comsat. Otherwise, it’s believed,
the networks will be required to deal
with AT&T, ITT, RCA Communica-
tions or other established carriers, as
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they now do for domestic and foreign
radio circuits.

The period before June 1 will be
occupied with various tests—primarily
telephone, telegraph and data transmis-
sions. Tele