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Who else reaches the heart of
America with this rich, joyful,
throbbing beat? Who else sells
with such a solid, swinging sound
on a million Main Streets, a
million times a day? Only Radio
creates this rhythmic impact

and only Spot Radio lets you
choose time and place to mateh it.
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#2 WTRefligy TV SERIES FROM WHEELING, W. VA,

Scan Zoo Animals, Inc., Los Angeles, California

Important . . . WTRF-TV Wheeling Market . . . Dominant in Rich
Booming Wheeling-Steubenville Industrial Ohio Valley . . . 214 Million
People spending 134 Billion Dollars Annually . . . 7500 Retail Outlets.

Tops in Sales . . . Service . . . Resulis! Better Buy . . . re
WY Wil WK '
316,000 watts lg network color C‘_ CranmtL

WHEELING 7, WEST VIRGINIA
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Represented Nationally by George P. Hollingbery Company
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DECISION
MAKERS

LISTEN TO

RADIO IN BALTIMORE!

DECISIONS! DECISIONS! DECISIONS!
Homemakers must make many decisions
every day ... what to buy—where to buy—
how to get the most mileage out of the fam-
ily budget!

The DECISION MAKERS—the folks
with the money to spend—want to know
about your products or services. Make sure
they make the right decisions! Reach the
DECISION MAKERS all day—every day—
on the station that programs for the
adult-level audience .. . WCBM Radio in
Baltimore!

A CBS RADIO AFFILIATE

10,000 Watts
680 KC & 106.5 FM
Baltimore 13, Maryland

PETERS. GRIFFIN,
WOODWARD.. ic.
Dy Exclussve Notiomsl Representatioes
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summarized time perlods

. ... Simple arithmetic shows that KRLD-TV’s average
£ nuinber of homes reached in these six periods is
£ B 57,\6/6 greater than Station B, 77.8% greater than
¢ Sfuhbn C.and 159.1% greater than Station D,

4 ngach the Dallas-Fi. Worth market
EFFECTIVELY with channel 4

] represented nationally by the Branham Company

THE DALLAS TIMES HERALD STATIONS
OM 4, Dm-[t Wm Clyde W. Rembers, President.

MAXIMUM POWER 1v.Twin 1o KRLD radio 1080, CBS outlet with 50,000 watis.
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Changing NAB scene

One of first “reforms” at NAB
under stem-to-stern  reorganization
planned by President LeRoy Collins
will be elimination of certain staff
functions filled by house executives
and retention of outside consultants.
For example, vacancy created by resig-
nation of A. Prose Walker as engineer-
ing manager may not be filled and an
outside engineering firm retained. An-
other probable move will be elimina-
tion of NAB’s present research organ-
ization, now headed by Richard Aller-
ton, with a consulting firm to be re-
tained.

Executive suites

With new chairman coming into
FCC, game of who gets the biggest
offices again 1s going full blast in
commission’s cramped quarters. De-
posed Chairman Frederick W. Ford
exercised his prerogative as commis-
sioner to commandeer suite (7347-55)
formerly occupied by Dee Pencozk’s
regulatory division of general counsel’s
office. Legal minds were shifted to
“temporary quarters” in second floor
offices occupied by Conelrad staff,
which has found new location on same
floor. New Chairman Newton N.
Minow will move into executive suite
in 7100 corridor. Disposition of offices
occupied by outgoing Commissioner
Charles H. King (on both sides of
7200 corridor) has not been deter-
mined.

Hagerty picks Scali

ABC’s news-special events chief,
James C, Hagerty, currently in process
of putting into operation gradual build-
up of news experts who will “partici-
pate” in areas they cover (see story,
page 45), has made his choice for
State Dept. He’s John Scali, Associ-
ated Press’ top-rung State Dept. cor-
respondent. For ABC, Mr. Scali be-
comes network’s expert in diplomatic
area, starts on job within week or two.

No show?

When FCC Chief Hearing Examiner
James D. Cunningham gets to Los
Angeles next month to get testimony
from MCA's Taft Schreiber and exec-
utives of Dick Fishell and Assoc. and
Promotions Unlimited, firms that place
merchandise on shows in exchange
for air credits, he may find himself on
the road without a show. Last week
attorneys Allen Susman, of MCA, and
Oliver Schwab, for the merchandisers,
said decisions had not yet been made
whether their clients would testify.
Last fall, when FCC began L.A. part
of its investigation into tv program-
ming and who controls it, these wit-
nesses refused to testify on advice of

CLOSED CIRCUIT.

counsel Oct.

1960).
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Solving fm shortage

While it's still staff-level talk, new
idea to solve shortage of fm frequen-
cies in big markets is getting attention
at FCC. This proposal would take
away fm assignments from stations
that merely duplicate their am pro-
grams and give them to applicants who
will do special programming job on
medium (see fm roundup story page
78.

Shell game

Possibtlity Shell might return to tele-
vision in near future opened up Friday
(Feb. 17) when advertiser denied de-
ciding to continue present newspaper-
only ad philosophy through budget
year. Agency, Ogilvy, Benson & Ma-
ther refused comment on report it
was preparing to line up spot tv cam-
paign for Shell to start before mid-
summer.

Network for special

Medium-sized advertiser currently is
engaged in “delicate” negotiations to
line up live lineup of tv stations to
“network” weeknight telecast of docu-
mentary one-hour special. Program
would be fed via cable facilities. Tar-
get is this spring with as many as 25
markets involved.

Spring training tapes

With baseball edging into sports pic-
ture, Sports Network Inc., New York,
hopes to give coverage on tv added
excitement during early spring by pro-
ducing half-hour taped programs on
each major league team from training
camps. Sports Network Lnc. now dick-
ering with stations carrying major
league schedules. Taped programs
would concentrate on how team is
shaping up—providing information on
new players and status of veterans.

Delinquency hearings

Look for Senate hearings on impact
of television and movics on juvenile
delinquency. This is one of four main
fields currently being researched by
Senate Subcommittee on Juvenile De-
linquency, headed by Sen. Thomas
Dodd (D-Conn.).

Although subcommittee members
have not yet met to organize and de-
tail plans for session, expectation is
that unit will hold two days of hear-
ings on tv and movies, with witnesses
drawn from those industries and their
trade associations.

Color set count

American Research Bureau can be
expected to release soon sample survey
made for December national report
showing some 600,000 homes in U.S.
with color tv sets. In percentages, it
breaks down to 2.08 per cent of total
tv homes in country able to receive
color. ARB also found 600,000 color
tv home count checks off closely to
that of RCA’s sales figures.

Food show recipe

ABZ Assoc. (see story, page 32)
reportedly has taped pilot of new show
that apparently could introduce “new
concept” in food programming. Tar-
geted for daytime network slot, pro-
gram, Love to Cook, disdains standard
recipe-giving format and emphasizes
sophisticated entertainment and foods
instead. Starring radio personality Jack
Sterling and actress Jan Minor, pro-
gram is said to have created interest
among all three networks as possible
vehicle for big national food adver-
tiser.

DeGray consultant

New “total advisory service” for
both television and radio broadcasters
reportedly in process of development
by Edward J. DeGray, former presi-
dent of ABC Radio (1958-60) and
before that with CBS and ABC in sta-
tion relations, national and local man-
agement and other executive posts for
some 20 years. If plans work out
along lines now developing, consultant
service may also include New York
sales representation for stations on
basis of non-conflict with their regular
reps. After leaving ABC Mr. DeGray

was radio-tv director of Citizens for §§

Lyndon Johnson National Committee
in pre-nomination drive last spring and
subsequently worked on behalf of
Kennedy-Johnson ticket.

Are brothers related?

Formation of Tedesco Inc., Minne-
sota public company, which has bought
WMIN St. Paul (see CHANGING
Hanps, page 435), raises interesting
question. Brothers Victor and Nicho-
las Tedesco are principals of Tedesco,
Inc., but brother Albert and wife are
applicants for 690 ke (500 w daytime
only) in Minneapolis. Legal positions
of brothers was at one time resolved
by FCC (they have no business rela-
tionship and are not constdered related
for purposes of duopoly) but intrigu-
ing question is whether this covers
situatton where they will be in same
market (provided Albert Tedesco wins

grant for Minneapolis).
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KEY OF (leveland:

WJW-TV is in tune with Cleveland and Northern Ohio, and Cleveland and Northern
Ohio tune in to WJW-TV. With diversified local and CBS programming, award-
winning news shows, sponsored public service programs and top movies, WJW
has built a large and devoted audience. It's an audience that responds by putting
your sales on a bigger scale in Cleveland. w

K ' L s BTV
CBS CLEVELAND

A STORER STATION BACKED BY 33 YEARS
OF RESPONSIBLE BROADCASTING « CALL KATZ
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WEEK IN BRIEF

More than -bare numbers must be considered when
agencies place spot business, though the circulation,
cost-per-1,000 figures are extremely important. Actually
the "image” projected by stations is becoming important
in buying decisions. See Lead story . ..

HOW IMPORTANT IS IMAGE? ... 27

Who's boss of a network’'s programming? Douglas L.
Smith, S. C. Johnson & Son, feels networks have become
dictatorial. He feels advertiser needs more voice in pro-
gramming: Growing cost of programs cited in Chicago
panel. See ...

SHOULD NETS CONTROL SHOWS?...138

Hollywood and New York have dominated the film
production world for decades. Now a new area is making
its influence felt—sunny Florida\. It has year-round out-
door shooting, tatent and facilities. See . ..

FLORIDA FILM INDUSTRY GROWS...135

SPECIAL FEATURE:

An annual inspection of the major trends in advertis-
ing, commerce and government with emphasis on the
developments that will guide broadcasting’s destiny. Per-
spective '61 takes a deep look into what's happening at
this critical point in history as the New Frontier takes
over. See . ..

TIME FOR CAUTIOUS OPTIMISM ... 71

One of the tougher sales promotion jobs of the year
is that now facing fm broadcasting, a superior service
with lagging advertiser response. A national look at what's
happening in this branch of broadcasting. See .. .

SO WHAT'S NEW IN FM?...78

Slowly the long predicted “breakthrough” in color tv
is starting to appear. Other manufacturers are starting
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DEPARTMENTS

He's tough, this man LeRoy Collins, new NAB presi-
dent. And he showed how tough he can be at NAB’s
Palm Springs, Calif., meeting when he called for up-
graded programming and a strong association. Here are
his own words. See . ..

COLLINS SHOOK UP DIRECTORS ... 50

The new FCC chairman, Newton N. Minow, with a
unanimous Senate confirmation behind him, is likely to
take over the office during the first week in March.
See

ITLL BE CHAIRMAN MINOW SOON ... 54

The turmoil over CBS-TV's cancellation and later re-
vision of “The Spy Next Door,” has aroused Rep. Pelly,
who wants the network to explain its position under oath.
CBS-TV, however, said that its action was strictly an
internal matter. See . ..

CBS EXPLAINS ‘SPY' RULING ... 56

PERSPECTIVE ‘61

to join RCA in putting color sets on market. A status
report on this exciting type of tv broadcasting. See . ..

COLOR ADDS ZEST TO TV...97

Those who keep a close watch on the President's New
Frontier believe FCC Chairman Minow will do something
about broadcast programming when he takes office. A
thoughtful scanning of the new regulatory scene. See ...

NEWT MINOW WILL DO IT...112

Is the western slipping? Spring crop of new pilot films
shows -only 10 series as new action-adventure, drama,
comedy and even animated cartoon series are projected.
Agencies and advertisers look over new pilots. See ..

COWBOYS PUT TO PASTURE...123




Dragon Wins

No fairy tales. KMTV's story is realis-
tic. Although beset by St. Georges,
KMTV's dragon . .. experience, size,
and power ... has been winning for
years. The most recent jousts
(December Nielsens and November
ARBs for Omaha and Lincoln) proved:
In Omaha, KMTV reaches more
castles ... homes, too ... in nearly
twice as many quarter hours as any
other Omaha station. In Lincoln,
KMTV leads in almost three times as
many quarter hours as the other
Omaha stations combined. fn either
city, KMTV's “Jack Paar'’ devours its
clanking competition (anciente
fylmes). Don't let a St. George do it.
Let Petry breathe fire into your
campaign. You'll get two realms ...
Omaha and Lincoln ... for the one-
realm price.

Bmeo Omaha

BROADCASTING, February 20, 1961



Late news breaks on this page and on page 10
Complete coverage of week begins on page 27

AT DEADLINE
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Program criteria
proposed by FCC

After several months of kicking
around (CroseEp CirculT, Jan. 16),
FCC released Friday for rulemaking its
plans to see that broadcasters deter-
mined programming needs of their pub-
lic and take steps to meet them.

Biggest cropper in document, added
at special Friday meeting, would re-
quire station to cite methods of review-
ing network and syndicated program-
ming prior to airing. This provision
was included at suggestion of Network
Study Staff.

If rules are adopted, applicant would
be required to detail measures he has
taken to determine tastes, needs and
desires of locality served and manner
in which they will be met. Among in-
gredients to be detailed: Total broad-
cast time devoted to commercials, in-
cluding breakdown by time periods;
specialized programming; how contro-
versial matters are treated; program-
ming types, including religion, public
affairs, news, sports, agricultural and
entertainment.

Also, opportunities for local expres-
sion; whether applicant adheres to in-
dustry code; description of various mi-
nority groups in area being served. All
applicants for new stations, renewals
and sale approvals would be required
to submit information in new form.

Present percentage breakdown of
programming would be deleted but
composite week would be retained for

Too many plugs

Never underestimate power of
woman-—especially 10-year-old
girl who’s only allowed to watch
tv from 5 to 7 p.m. and who
thinks there are too many com-
mercials during that time. She
found 30 during one two-hour
period.

Girl is Carol E. Quinlan of
Mountain Lakes, N. J. She wrote
complaint to Sens. Clifford P.
Case and Peter Frelinghuysen,
both New Jersey Republicans.
Sen. Case forwarded letter to
FCC Chairman Frederick W.
Ford who wrote girl he had in-
formed tv stations (in New York)
that she was displeased with num-
ber of commercials being carried.
Mr. Ford said FCC cannot act
as censor over radio-tv programs.

M

purposes of future checks. New forms
propose to ask for specific total hours
of religion, education, news, etc. broad-
cast per week. Also, a breakdown of
and number of spots and time aired.

New requirements differ substantially
from those proposed in November
1958. That rulemaking was terminated.
Also, they aré less stringent and de-
manding as set forth for rulemaking
than earlier proposals under study in
January and December.

Rules implement FCC program pol-
icy statement issued last summer
(BROADCASTING, Aug. 1, 1960) and fol-
low 19 days of public hearing in De-
cember 1959-January 1960. Comments
are due April 3.

FCC seeks control
of community tv

FCC Friday sent Congress bill de-
signed to put community antenna tv
systems under commission jurisdiction.
Express purpose of bill, FCC said, is
to ease hardships of cases where local
tv stations have to compete with catv.

FCC said it did not wish to be bur-
dened with administrative details of li-
censing each of some 500-700 catv sys-
tems but desires authority to deal with
catv in certain instances at its discretion.

Bill specifies what constitutes catv
system that would fall under FCC juris-
diction, exempts those with less than
50 subscribers, as well as pay-tv or
other closed-circuit programs.

CBS-TV acts to revive
merchandise programs

In move pointing to revival of “prizes
and merchandise” programs over CBS-
TV, Lawrence White, newly-elected
vice president, daytime programs, CBS-
TV (see WEEks HEADLINER), is an-
nouncing today (Feb. 20) that three
such shows are being added to net-
work’s daytime schedule March 13, on
Monday-through-Friday basis.

Programs and their time periods are
Double Exposure (11-11:30 a.m.);
Surprise Package (11:30 a.m.-12 noon)
and Face the Facts (2-2:30 p.m.).
CBS-TV cut back sharply on prize
shows after tv quiz scandals in fall of
1959, but network spokesman said new
programs will spotlight “fun” and pre-
sent “modest prizes only.” Programs to
be dropped to make room for new
shows are The Clear Horizon and Full
Circle, both daytime serials, and re-
runs of December Bride.

What Hagerty said

James C. Hagerty, ABC’s vice
president in charge of news, spe-
cial events and public affairs, de-
nied Friday (Feb. 17) that he
was “attacking” quality of broad-
casters’ news coverage as implied
by some newspaper handling of
his Oberlin, Ohio, talk made night
previous (see story, page 45). He
said criticisms of current limita-
tions in broadcasting news hand-
ling was not meant as “a slap at
what broadcasters are doing” but
as a reminder that “they can do
better.” Mr. Hagerty feels built-
in limitations in news broadcast-
ing removes “expert” from re-
ality of news events themselves,
but thinks individuals themselves
and in most instances companies
are blameless. “Rather the system
itself is wrong,” he said.

Joint vhf-uhf service
by Fresno station opposed

Charging that KFRE-TV Fresno,
Calif., “is attempting to squeeze the last
full measure of its vhf advantage in
Fresno and combine it with its uhf
switchover,” ch. 47 KJEO (TV) there
asked FCC Friday to vacate authority
for KFRE-TV'’s simultaneous operation
on chs. 12 and 30.

KFRE-TV was ‘scheduled to begin
operation on both channels Friday in
final phase of commission move to
make Fresno all-uhf market (earlier
story page 44). Station on Feb. § was
granted authority to broadcast on both
channels between Feb. 15 and April 15.

In its complaint KJEO said two na-
tional ratings services—ARB and Niel-
sen—will make Fresno surveys during
period of KFRE-TV dual operation.
“Through the combined operation . . .
KFRE-TV will realize a significant
competitive advantage in the months
ahead,” KJEO said, with diversion of
its national business estimated at $100,-
000.

Ch. 47 outlet also charged that FCC
granted dual operation only 10 days
after application was filed; that no pub-
lic notice was given of acceptance of
application; that KFRE-TV did not
publish its intentions as required by
Sec. 311 of Communications Act, and
that KJEO was not afforded opportu-
nity to make pre-grant protest.

KIJEO asked that its petition “receive
at least as prompt action as the KFRE-
TV request.”

e e e e e e e e e p ey MOre AT DEADLINE page 10
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Michael A.
Palma, execu-
tive vp of Trans-
film - Caravel
Inc., New York,
named to addi-
tional duties of
vp and chief fi-
nancial officer
of T. F. P. Inc.,
(entertainment
division of The
Buckeye Corp.).

Mr. Palma

This division consists of Transflm-
Caravel, producer of tv film commer-

cials and industrial films; Flamingo
Films, distributor of tv film programs
and Pyramid Productions, producer of
tv film programs. Mr. Palma joined
Transfilm-Caravel 15 years ago as a
chief accountant and held various ad-
ministrative posts until 1957 when he
was appointed executive vp.

Everett E. Revercomb, secretary-
treasurer of NAB, was re-elected for
one year by NAB board of directors at
Palm Springs, Calif.,, meeting. Mr.
Revercomb served as acting administra-
tor of NAB following death of Presi-
dent Harold E. Fellows. He held this

post untll current president, Gov.
LeRoy Collins, took office at first of
year. He joined NAB quarter-century
ago, becoming secretary-treasurer in
1956.

Lawrence
White, director
of N. Y. day-
time programs,
CBS-TV  since
1959, appointed
vp, daytime pro-
grams of net-
work. Mr.
White was form-
erly supervisor
. of programs at
Mr. White Benton &
Bowles. He also was executive pro-
ducer of agency’s two half-hour day-
time serials on CBS-TV: Edge of Night
and As the World Turns. It also was
announced that Bruce Lansbury has
been made director of daytime pro-
grams, Hollywood, CBS-TV. Mr. Lans-
bury has been assistant director of pro-
gram development, CBS-TV Hollywood
since 1959 and was previously assistant
program director and writer-producer
at KABC-TV Los Angeles.

' WE’S HEADLINERS .

T T A R o

John S. Hayes, _
president of - |
Washington Post |
Broadcast Div.
(WTOP-AM-
FM-TV Wash-
ington and
WIXT [TV]
Jacksonville,
Fla.), promoted
to executive vp
of Washington
Post Co., parent
organization. He continues as president
of broadcast division. Mr. Hayes began
his broadcasting career at WIP Phila-
delphia in mid-1930s, coming to Wash-
ington in 1948 as executive vp of WINX
(Post station at that time, now located
in Rockville, Md.). He moved to WTOP
next year when it was purchased by
Washington Post. He is treasurer and
board member of RAB, board member
of CBS Radio Affiliates, board member
of Assn. of Maximum Service Tele-
casters and chairman of CBS-TV Affili-
ates Committee. Mr. Hayes also is
member of Freedom of Information
Committee of NAB. Appointment was
made by Philip L. Graham, president
of Washington Post Co.

Mr. Hayes

For other personnel changes of the week see FATES & FORTUNES

FCC would reo T

St. Louis ch. 2 case

FCC Friday recommended to U. S.
Appellate Court that St. Louis ch. 2
case be reopened for further considera-
tion—but refused to disqualify any ap-
plicants for off-record representations.

Order found only three of seven com-
missioners in favor as written; Com-
missioner T. A. M. Craven did not par-
ticipate, Chairman Frederick W. Ford
concurring with statement, Commis-
sioners John S. Cross and Charles A.
King dissenting and issuing statements.

Charges that Harry Tenenbaum, prin-
cipal of KTVI (TV) St. Louis, had
seen and talked to commissioners on
St. Louis-Springfield, Ill., deintermix-
ture rulemaking caused U. 8. Court
of Appeals in Washington to send back
case for examination. Hearing on alle-
gations was held before Special Exam-
iner Horace Stern. On March 11 last
year, Judge Stern issued initial decision
finding that activities of Mr. Tenen-
baum rendered 1957 grant voidable,
that no member of commission should
have disqualified himself from voting
or participating further in case, that ac-
tivities of any party did not disqualify,
and that such activities should not re-

fiect adversely in further consideration.
10

Although FCC accepted initial decision
generally, it reserved for later decision

whether actions of Mr. Tenenbaum
should be considered adverse to KTVI
in new proceedings being initiated.

Noting that it was general under-
standing that ex parte representations
were not forbidden in rule-making pro-
ceedings, FCC nevertheless expressed
criticism at action of Mr. Tenenbaum
in leaving memorandum and engineer-
ing study with commissioners in Octo-
ber 1956.

In asking court to remand case for
additional proceedings (to permit
parties to respond to prior extra legal
pleadings), commission made point
that it was not interested in matters oc-
curring subsequent to March 1, 1957.

Network ordered to bargain

ABC network division of American
Broadcasting-Paramount Theatres or-
dered by trial examiner of National
Labor Relations Board to cease refusal
to bargain with Musicians Guild of
America in connection with musicians
working on tv films in Los Angeles.

Official films earns profit

Official Films Inc., New York, an-
nounced Friday unaudited figures for
period July 1 to Dec. 31, 1960, show

comany had net profit of $92,000 (be-

fore taxes), as compared to pre-tax
loss of almost $1.5 million in corre-
sponding period of 1959. Because of
available tax loss carry-forward, this
year’s net profit will require no federal
income tax payment, according to Sey-
mour Reed, Official president.

Survey shows tv impact

Great capacity of television to chan@¥e -

viewer attitudes—whether about con-
sumer products or intangible concept
such as safety—is emphasized in repért
to be made public this week by Na-
tional Safety Council concernmg '1ts
in-depth research study of viewer opin-
ions before and after Dec. 26 CBS
Reports’ telecast of “The Great Holiday
Massacre” by Edward R. Murrow.

‘Vegas' goes to prime time -

NBC-TV announced Friday Goodsén-
Todman Productions’ new full-hour ad-
venture series, Las Vegas Beat, will be
presented in prime time next season.
Formerly titled Las Vegas, new film
show, one of several non-game show
projects of Goodson-Todman (BROAD-
CASTING, Jan. 30), will be filmed in
black-and-white at Paramount studios
and on location in Las Vegas. Peter
Graves will star in role of Bill Ballen,
public relations man.

BROADCASTING, February 20, 1961 ®




he girl in the foreground could probably recite the nation’s top 98 records with her eyes closed. Her mother
one of the nation’s adults who receives and controls 98% of the U. S. income.* Which customer are you
? WBT, Charlotte’s over-all top audience radio station for 20 years, also has a higher percentage of

1p listeners than any other Charlotte station. Adults turn to WBT because of responsible programming,

'ing service, and the South’s finest radio talent. If you want to make sales for your clients, it makes

er the nation’s 24th largest radio market. There's $2,690,786,000 worth of spending money in

o S3-county basic area,** most of it controlled by adults . .. and WBT has more of the adult listeners.

WBT RAD'O Source: *U.S. Dept. of Commerce. **Nielsen Coverage Service. Number Two and Sales Management's Survey of Buying Power, 1960
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..greatest ever!

Now more than ever, WCCO Radio delivers more

listeners than all other Minneapolis-St. Paul stations combined!
A record-shattering 62.1% share of audience in the latest
Nielsen Station Index. This is the greatest share ever recorded
since Nielsen began measuring the market. Dramatic

proof that WCCO Radio’s acceptance is now the greatest ever!
Capturing the loyalty of 1,022,610 radio families in a
114-county basic service area, WCCO Radio also

delivers the lowest cost per thousand . . . less than one-third
the average cost of all other Twin Cities stations.

It’s a solid mark of solid acceptance . . . the powerful way to
dominate this major market in 1961.

WCCO RADIO delivers far more listeners than all
other Minneapolis-5t. Paul stations combined!

WCCO Radio 62:1%
Station B 10.1%

. Station € 7.6

© Station D 5.4%
s_ﬁtiunE 3.9%

Five other stations 10.9%

Source: Niel Index, N ber-D« ber, 1960 ) 6 AM-Midnight, 7-day week.
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Northwest’s Only Minneapolis ¢ Stp PaU!

50,000-Watt
1-A Clear

Channel Station

Represented by w(.: BS | RA DIOi SFOT éA LES |
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THE

CENTER OF

CENTRAL

MICHIGAN’

S

MULTI-MILLION*

MARKET...

5000 WATTS

has been consistently

rated

No.1

by every listener survey for

the past 4 years.

WILS

TIME

STATION
B

Mon.-Fri.
7:00 om
12:00 noon

_63.1

19.9

Mon.«Fri.
12:00 noones
6:00 pm

66.5

Tel4.2

C. E. Yooper — Jan., Feb., Marih, 1960

*A $61 '846,000.00 morket zomposd} of in-
di;rry. education ond stale government

4 (SM . Juiy 10, 1960 . E. BY.)
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... the most for your money

in the market.

represented by Venard, Rintoul & Mionnell
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— DATEBOOK _

A calendar of important meetings and
events in the field of communications
*Indicates first or revised listing.

Feb. 20-— Hollywood Ad Club, luncheon
“The P.O.P. Story,” a presentation of a new
advertising approach which drastically in-
creased attendance at Pacific Ocean Park.
12 noon, Hollywood Roosevelt Hotel, Holly-
wood.

Feb. 22— Broadcast Board of Governors
hearings at Ottawa, Ont.

*Feb. 22 — Voice of Democracy, awards
luncheon. Statler-Hilton Hotel, Washington,
D.C.

*Feb. 22-23—Sixth annual Conference of
Presidents of State Broadcaster Assns. NBC
newsman David Brinkley will speak in-
formally. LeRoy Collins, NAB president
will address Feb. 23 luncheon. Shoreham
Hotel, Washington, D.C.

Febh. 22-24—Western Assn. of Broadcasters,
engineering section. Palliser Hotel, Calgary,
Alta., Canada.

Feb. 24-26—Annual meeting, New England
Chapter, American Women in Radio and
Television. Somerset Hotel, Boston.

Feb. 26—Broadcast Pioneers, New York
chapter, first of a series of annual salutes to
stations. WLW Cincinnati to be honored. §
p.m., Latin Quarter, New York City. Pro-
ceeds will go to the Broadcasters’ Founda-
tion Inec.

Feb. 26-Mar. 1—Pacific Electronic Trade
Show. Great Western Exhibit Center, Los
Angeles (components show).

Feb. 28 Radio & ‘Television Executives
Society, timebuying and selling seminar.
12:15 p.m., Hawaiian Room, Hotel Lexington,
New York. “TV taboos.” Stockton Helffrich,
director of NAB tv code board, New York
office.

Feb. 28—American Marketing Assn., New
York chapter, marketing workshop: new de-
velopments in analysts of marketing re-

search data. Lever House auditorium, New
York, 4 p.m.

MARCH
March 1—San Franeiseo Advertising Club,
luncheon. Speaker: Leonard Goldenson,
president American Broadcasting-Paramount
Theatres on international broadcasting and
its relations to world trade and the Ameri-
can economy.
March 3-4—Vh{ translator conference spon-
sored by DXing Horizons. Hotel Utah, Salt
Lake City.
March 3-4—U. of Oklahoma annual radio-tv
conference and clinic. Norman, Okla.
March 7—Radio & Television Executives
Soclety, Hawaiian Room, Hotel Lexington,
N. Y. 12:15 p.m. Time buying and selling
seminar.
March 8—Resumption of FCC hearing on
radio and tv network broadcasting, with
Chief Hearing Examiner James D. Cunning-
ham as presiding officer. Courtroom of U.S.
Court of Appeals, U.S. Courthouse and Post
Office Bldg., 312 N, Spring St., Los Angeles.
March 9—Radio & Television BExecutives
Society of New York annual banquet. 7:30
p.-m., Grand Ballroom, Waldorf-Astoria Ho-
tel, New York City.
March 13—New deadline for fililng com-
ments on FCC proposed rulemaking con-
cerning requirements for frequency moni-
tors. Replles due March 23.

March 13-15—Canadian Assn. of Broadecast-
ers, convention. Hotel Vancouver, Van-
couver, B.C., Canada.

March 14—Radio & Television Executives
Society, Hawaiian Room, Hotel Lexington,
N. Y. 12.16 p.m. Speakers: Ben Strouse, gen-
eral manager, WWDC Washington, D. C.,
and John McClay, general manager, WJZ-TV
Baltimore. "Case histories of successful edi-
torializing on radio and tv.”

March 17-18—Arkansas Broadcasters Assn.,
spring convention. Hotel Marion, Little Rock.

March 17-18—Professional Advertising Clab
of Topeka workshop and clinic. Washburn
U., Topeka, Kan.

March 20-23-—Institute of Radio Engineers
International Convention. Program of 275
papers covering recent developments in
fields of all 28 IRE professional groups will
be presented in 54 gsessions at Waldorf-
Astorila Hotel and N.Y. Coliseum. Highlight
of program will be special symposium on
new energy sources, March 21, at Waldorf.
March 20-25-Third annual short course for
newsmen in analysis and reporting of crime
news, sponsored by Northwester U.'s schools
of journalism (Medill) and law, downtown

_campus, Chicago.

March 21—Radio & Television Executives
Socliety, Hawaiian Room, Hotel Lexington,
N, ¥, 12:15 p.m. Martin Mayer, author is
speaker.

*March 24—Advertising Forum, Houston Ad-
vertising Club. Shamrock-Hilton Hotel,
Houston, Tex.

March 28—American Marketing Assn., New
York Chapter, marketing workshop, Report
writing for management reading. Lever
House auditorium, New York, 4 p.m.
March 31—Deadline for entries in American
Tv Commercials Festival. Entries should be
sent to Wallace A. Ross, festival director, 40
E. 48th St., New York 17.

APRIL
April 1—FCC deadline for applications for
construction permits for authority to replace
or modify temporarily authorized wvht tv
hroadcast repeater facilities.
April 1—Deadline for entries in the Amerl-
can Bar Assn.'s Gavel Awards competition
given to tv, radio stations and newspapers
in major cities for “outstanding contribu-
tion to public understanding of the Ameri-
can legal and judicial systems.” )
April 4-7—Audio Engineering Society, West
Coast spring convention. Ambassador Hotel;
Los Angeles.
April 5-7—American Society for Testing
Materials, symposium on materials and elee-
tron device processing. Benjamin Franklin
Hotel, Philadelphia, Pa. .
April 6-8—Montana Broadcasters Assn. an-
nual meeting. Billings, Mont.

April 9-12—Fourth Public Service Program-
ming Conference for broadcasting industry
produced and sponsored by the Westing-
house Broadcasting Co. Pittsburgh-Hilton
Hotel, Pittsburgh, Pa.

April 10-13—National Premium Buyers
28th annual national exposition, Navy Pier,
Chicago. Also Premium Adv. Assn. of Amerl.
ca one-day conference, same site.

April 14-15—Kansas Assn. of Radio Broad-
casters annual convention. Jayhawk Hotel,
Topeka.

April 15—West Virginia AP Broadcasters
meeting, Charleston.

April 15-16—Mississippi Broadcasters Assn.,
spring convention. Buena Vista Hotel, Biloxl.
April 17—Academy of Motion Picture Atrts
& Sciences Oscar award ceremonies. Santa
Monica (Calif.) Civic Auditorium, The pres-
entation will be telecast by ABC-TV.

April 20-21 — Pennsylvania AP Broadcast-
ers Assn. Sheraton Hotel, Philadelphis.

April 20-22—American Assn. of Advertisin