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"TAGAIN!
More Tidewater, Va.,
Viewers

are

Watching

A N 10

MONDAY THROUGH FRIDAY
than any other TV station

in the tidewater area.

(ARB-March 8-14, Metropolitan Area Report) REPRESENTED BY H-R

WAVY-TV, SERVING NORFOLK, PORTSMOUTH, NEWPORT NEWS, and 42 COUNTIES IN VIRGINIA and NO. CAROLINA

T See inside front cover BROADCASTING Magazine, December 23
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FAR MORE PEOPLE
DEPEND ON THESE 2
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KRNT KRNT

TELEVISION RADIO

LOOK AT ANY AUDIENCE SURVEY FOR THE DES MOINES METRO AREA

- KATZ
Represents These
it FABULOUS

... . | GCOWLES

OPERATIONS

Publlshed every Monday, 53rd issue {Yearbook Number) published in September by BRoOADCASTING PURLICATIONS T
N, W,, Washington 6, D, C. Entered as second class matterpMarch 14, 1933'::t Post Office, Washington, 1; Ca underN:ct 1:;3%&5*%51&“}3“1857%:



BUT
28% of all Texas' people
307 of all Texas’ income 4

31% of Texas’ retail sales
13 of all Texas’ TV homes

PLUS
5 OKLA. COUNTIES

KRLD-TV, Channel 4, telecasting with maximum power from atop
Texas' tallest tower, sends.its strong clear signal into 47 Texas counties . . .
plus 5 in Oklahoma. This is the greatest area coverage of any Texas tele-
vision station. BUT . . . what is more significant is KRLD-TV's coverage in
terms of PEQPLE, INCOME, RETAIL SALES and TV HOMES. In
those terms, a map such as, just above gives 3 more accurate picture. The
KRLD-TV Texas area contains 2,570,500 people who spend $3,332,054,-
000 annually of a Consumer Spendable Income of $4,270,706,000. There
are more than 644,000 TV homes in this area. Truly, KRLD-TV CBS
television for Dallas-Fort Worth, is the biggest buy in the biggest market

in the biggest state,
Sources: Censumer Markets, Dec. 15,
1957. TY homes boied on
Texas TV Reporrs.

ARLD=TY

The BIGGEST buy in the BIGGEST market in the BIGGEST State

Channel 4, Dalloa

MAXIMUM POWER
Page 4 o April 7, 1958

KRLD-TV

Texas' tallest tower
1,685 feet above average ferrain

KRLD-TY is the felevision service
of The Dallas Times Herald, owners
and operators of KRLD Rodio, the
only full-time 50,000 watt station in
Dallas-Fort Worth. The Branham
Company, national representofives.

JOHN W, RUNYCN, CHAIRMAN OF THE BOARD L] CLYDE W. REMBERT, PRESIDENT
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NEXT MOVE ® Investigation by Antitrust
Div. of Dept. of Justice of network pro-
gramming notably in relation to its own-
ership participation in independently de-
veloped shows has reached point where
department attorneys want to meet with
FCC to explore future steps. Proposal to
this end is being considered by FCC, pre-
sumably in connection with current hear-
ings on Barrow Network Study Report.
Barrow Study Staff had been unable to
complete programming-talent phase of its
investigation and Assistant Attorney Gen-
eral Victor Hanson had announced last
year that it was continuing its inquiry.
L ]

Also interwoven in network participation
in program ownership is related aspect of
clearances in option rime. Another aspect
under inquiry has been network srock
ownership in BMI. Both maiters were
targets of House Celler Subcommittee in-
quiry two years ago.

L ]
NEW FIELD ¢ Several broadcasters are
exploring possibility of going into closed-
circuit theatre tv, or version of it. Suc-
cess of such closed circuit presentations as
Robinson-Basilio fight in movie theatres
has encouraged these broadcasters to look
into possibility of obtaining equipment
and franchises for special showings which
broadcasters would manage in local au-
ditoriums. Several broadcasters have
asked TelePrompTer whether franchises
would be available.

L]

One itemm of business in current West
Couast visit of Hubbell Robinson Jr., CBS-
TV executive vice president for network
programs, was negotiations with Bing
Croshy in hope of getting his signature on
n dotied line. Except for occasional special
shots, Old Groaner has resisted tv's ud-
vances up o now.

L ]
NO ROTATION * Major point of conten-
tion on final draft of House Oversight
Subcommittee report (see page 27) con-
cerned tenure of FCC chairman and how
he would be named. Several members
successfully objected to original draft call-
ing for chairmanship to be rotated. They
objected on grounds subcommittee did not
have enough information to reach this
conclusion. One member said both Dem-
ocrats and Republicans objected to rota-
tion idea; another member claimed it was
strictly GOP protest. Chairman now is
named by President.

[ ]

Another House inferim report will be
forthcoming soon after congressional East-
er recess—this one by special five-man
subcommittee on inner operations of
ASCAP. Following two weeks of hearings
[GOVERNMENT, March 24}, full subcom-
mittee met in executive session Wednesday
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closed circuit

with three members of Justice Dept., in-
cluding Robert A. Bicks, assistant to anli-
trust chief Victor Hanson, W. D. Kilgore,
chief of judgment and enforcement divi-
sion, and trial attorney John Wilson. Re-
port is expecled to be critical of ASCAP
operational  policies and recommend
further action by Justice.
L ]
SHOOQ-IN ® Reappointment of Robert T.
Bartley to new seven-year term on FCC,
dating from next July 1, is confidently ex-
pected within next few weeks. Mr. Bartley,
48, sailed through his appearance before
House Legislative Oversight Committee on
March 28 and was given virtually ciean bill
by Chairman Qren Harris (D-Ark. and
other committee members. Nephew of
House Speaker Sam Rayburn, Mr. Bartley
began his service on FCC as Commissioner
on March 6, 1952, although he previously
had served at staff level.
[ ]

FCC Chairman John C. Doerfer, it's
reliably reported, already has urged White
House to act expeditiously on Bartley re-
appointment. I's rare for White House,
however, to announce nominations more
than 60 days in advance of expiration.
Sixty-day period will begin May 1.

L ]
DUTY CALLS ¢ All members of FCC
(except Comr. Lee who was in New York)
lunched at NAB headquarters in Wash-
ington last Thursday for briefing on their
panel participation at NAB Convention in
Los Angeles, April 27-May 1. Panel, to
be held on Wednesday morning, has been
most popular NAB event. It was threat-
ened by House Oversight Committee in-
vestigation because of “fraternizing” com-
plaint but all FCC members have con-
cluded that NAB convention, above all
other events, is “must” for them. In ad-
dition to panel, Chairman John C. Doerfer
will deliver annual address.

L ]

It's unlikely that FCC members will take
their wives to West Coast this year. As
things stand now they will get only their
traveling expenses and $12 per diem from
government and must pick up their own
hotel bills, whereas NAB has paid them in
past. Estimate is that each will be at least
3150 “out-of-pocker” at this year's con-
veation if he travels solo.

[ ]
INNER COUNCIL ® Giving added recog-
nition to NBC's expanding radio network
operations, President Robert W. Sarnoff
has named Matthew J. Culligan, vice pres-
ident in charge of radio network to his
executive council, which meets at least
once a week on policy matters. Also new
to council is P. A. (Buddy) Sugg, who on
April 1 assumed vice presidency in charge
of owned and operated stations and Spot
Sales. Others on council are executive

vice presidents Robert E. Kintner, David
C. Adams, J. M. Clifford and Kenneth W.
Bilby.

[}

With v commercial production business
going strong, MPO Productions Inc., New
York, this week is expected (o become first
commercial production house to move jnto
vacant Republic studios, Hollywood. Re-
public  has suspended production of
theatrical films and has been throwing open
soundstages to such independent tv film
producers as MCA’s Revue Productions
and Jack Webb's Mark VII Productions
Ltd. MPO ulready has five full sound-
stages in New York. It will not begin film
series work but will continue to turn out
commercials and films for industry.

[ ]

LOCAL OPTION ¢ Practice of big-name
national advertisers seeking local rates is
becoming more widespread in broadcast
media, extending beyond brewery and auto
fields into food, drug and other product
lines. Stations contend practice is “vicious
circle” and one for self-defense on all
industry levels; with result that some na-
tional clients are buying more time (spots}
with same budget. Operators say station
representatives are losing money and agen-
cies complain they’re caught in middle
between competing clients. Only solution,
they hold, is for all stations in single mar-
ket to insist on national rates where jus-
tified.

In furtherance of U. S.-Soviet cultural
exchange agreement, delegation of Russian
radio-tv experts is expected in United
States later this month. Group will confer
with individual networks on program ex-
changes, handling negotiations on regular
business basis. Presidents of three networks
having tv as well as radio met with Am-
bassador William 8. B. Lacey on March 27
for indoctrination. [CrLoseD CIRCUIT,
March 31]. Ziv Television, International,
was first of U. 8. entities to negotiate
program sales with U. 8. §. R.

L ]

EXPORT FILMS ¢ Rank Organization,
London, which owns piece of Southern
Television, Ltd., Southampton-Isle of
Wight (one of links in Great Britain’s com-
mercial Independent Television Authority),
understood to be considering opening its
Pinewood studios to independent tv film
producers. Rank recently effected tie-up
with Tom O’Neil’'s RKO Teleradio for
motion pictures but will not itself release
theatrical films to tv at present [FILM,
March 31]. But it’s thinking of sending
crews to Australia to produce low-budget
tv “westerns” with hopes of cashing in on
current U. S. shoot-em-up fad. Reason:
Australian production facilities are large—
and inexpensive.

April 7, 1958
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They buy as a family . . .

KANSAS CITY~
SYRACUSE
PHOENIX
OMAHA
TULSA

KCMO
WHEN
KPHO
WOW

KRMG

KCMO-TV
WHEN-TV
KPHO-TV
WOW-TV

The Katz Agency
The Katz Agency
The Katz Agency
John Blair & Co. — Blair-TV
John Blair & Co.

Meredith Stations Are Affiliated With BETTER HOMES and GARDENS and SUCCESSFUL FARMING Magazines
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THE WEEK IN BRIEF

FCC Rapped—House investigators’ interim report criticizes
many FCC actions and customs; tells commissioners to cease
many practices and promises remedial legislation on other
points. Current phase of hearings concluded with testimony
from present and former commissioners. Page 27.

Ethics for the FCC—Code of procedure considered by the
Commission. Securities & Exchange Commission has drafted
its own “list of integrities.” Legislation introduced in Con-
gress to govern contacts of litigants and commissioners.
Page 28.

Creativity-——A hard word to define, but many attempt it
during two-day third visual communications conference of Art
Directors Club of New York. ADC also announces tops in tv
art by citing seven outstanding entries in categories running
from network on-air promotion to lengthy film commercials.
Pages 36, 84.

Pabst-Pepsi Talks—Soft drink firm and brewery may rcopen
discussions of merger or consolidation following proxy victory
by group headed by Harris Perlstein, Pabst chairman. Page 38.

Fund Eyes Madison Ave.—Fund for the Republic, knee deep
in tv study, may look into tv's “standards for acceptable ad-
vertising,” the BMI-ASCAP feud to add to toll tv, audience
ratings and tv-government relationship among other subjects.
Tentatively earmarked for inquiry: allocation of $240,000 in
1958. Page 42,

Princess Tokes o Flyer—Interim report on Sid Caesar In-
vites You, Helena Rubinstein Inc. and Ogilvy, Benson &
Mather detail the ingredients of Princess Gourielli's not-so-
secret formula that brought tv life back to Sid Caesar and
Imogene Coca. Page 44,

U. S. Steel—It takes on a shiny “new look™ as the giant of
Pittsburgh revamps its advertising approach, makes bid for
consumer by creating new corporate image and plans t0 make
first full use of spot tv. Page 48.

The Long Hot Summer—Netwerks and advertisers will sweat
it out with program schedules heavy on re-rums, light on ex-
perimental new material. They have benefit of new technique
in distributing programs, though, getting magnetic tape record-
ing equipment ready for annual tussle with daylight saving
time confusion. Page 52,

DeGray Heads ABC Radio—Eastman leaves presidency after
contract is settled. Harrison, Moudy, Lichtenstein and Hamil-
ton leave as new streamlined programming format goes into
effect. “ABN” to be abandoned in favor of “ABC Radio” as
network’s identification. Page 56,

Stanton Warns of “Tampering“—Wreck the networks and
the in-depth news programming of Peabody quality will go by
the board, CBS president tells 800 at awards luncheon in New
York. CBS takes three honors, NBC is awarded four, and ABC
a single kudo in annual George Foster Peabody event. Pages
57, 82.

BROADCASTING

Other Inter-network Switches—-Aubrey leaves ABC-TV for
CBS. ABC promotes Moore, Mullin. Page 57.

Three More Weeks—NAB conventions—Management and
Engineering—start April 27 in Los Angeles. Programming
nearly complete as first unit of association’s Washington head-
quarters staff prepares to leave for Biltmore and Statler con-
vention site. Page 58,

Libel Victory—Major court recognition of broadcasters’
liability for candidates’ comments comes from North Dakota
Supreme Court decision. Court upholds lower tribunal’s ruling
that broadcasters should not be liable for remarks by candi-
dates when they have no right to control their statements.
Page 64.

FCC Gets Off Community Antenna Hook—Commission dis-
misses complaint by 13 western radio and tv stations asking
agency to assume jurisdiction over community antenna tv sys-
tems as common carriers. FCC's reasoning: Customer decides
what signals are transmitted on common carrier; he doesn’t
on CATYV. Page 66.

Radio vs. Death—Congress told by broadcasters how radio
can cut death toll on highways. MBS, NAB and WIP Philade]-
phia show how 36 million car radios can promote safety.
Page 68.

More on Hollywood Musicians—New MGA asks NLRB
certification at eight movie studios; charges AFM Local 47
executives with unfair pressures on musicians, Page 85.

IBEW, CBS Negotiating—Union and network continue dis-
cussions in effort to reach agreement on new contract. Job
security, pay increases appear to be main barriers to early
accord as danger of strike persists. Page 86.

Don't Bite the Hand That Feeds You—
That's the word from Victor Seydel, radio-tv
vice president of Anderson & Cairns, in this
week's MoNDaY MEMo. Reporting that some
stations are concerned more with filling their
schedules than with serving the advertiser, he
reminds them that the lean years weren't

that long ago—and could return. Page 113. MR. SEYDEL
DEPARTMENTS
ADVERTISERS & AGENCIES .. 36 MONDAY MEMO .......... 13
AT DEADLINE ............ 9 NETWORKS ............... 52
AWARDS . ................ 82 OPEN MIKE ............... 18
BUSINESS BRFEFLY ... ....... 38 OUR RESPECTS ............ 24
CHANGING HANDS ....... 76 PEOPLE ................... 110
CLOSED CHRCUIT .......... 5§ PERSONNEL RELATIONS .... 85
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New New Orleans Pulse spotlights the trend:
WTIX is first every daytime quarter-hour . ..
and first in 462 of all 504 quarters.*

Storz Station audience-centered programming
goes from strength to strength in 11-station
New Orleans. Day after day more people
switch to WTIX and are held there by warm,
friendly, enthusiastic professional air person-
alities. Hooper proves it, too. WTIX is first, with

o April 7, 1958

Photograph by John Burwell

nearly one-third of the New Orleans audienece.
The dominance of WTIX can mean your domi-
nance, too. Spend a quarter-hour or so with
Adam Young, or talk to WTIX General Man-

ager, Fred Berthelson.
*Jan.-Feb., 6§ A M.-midnight

WTIX

.. and getting firster in 11-station

NEW ORLEANS

first .

WDGY Minneapolis St. Paul

REPRESENTED BY JOHN BLAIR & CO.

WHB Aansas Cily

REPRESENTED BY JOHN BLAIR & CO.

WTIX New Orleans

REPRESENTED BY ADAM YOUNG INC.

WQAM Miami

REPRESENTED BY JOHN BLAIR & CO.
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at deadline

HARRIS SAYS IT'S UP TO JUSTICE NOW;
NAB WON'T PICK UP FCC'S CONVENTION TAB

At Friday news conference on House
Legislative Oversight Subcommittee interim
report [LEAD STory, page 271, Chairman
Oren Harris (D-Ark.) said it is not “re-
sponsibility of subcommittee to level charges
against commissioners,” and entire matter
now is in hands of Justice Dept.

Rep. Harris said he could not see how
Justice could keep from taking action on
some matters uncovered in committee’s
seven-week hearing on FCC and individual
commissioners. “I don't think anyone by
any stretch of the imagination thinks that
the question of perjury is not an interesting
one and that it will not receive attention,”
he stated. Subcommittee heard several in-
stances of apparently conflicting testimony
during hearings on FCC grant of ch. 10
Miami to National Airlines [GOVERNMENT,
March 17, et seq.).

First backlash of report was felt Friday
when NAB President Harold E. Fellows
said association could not pay hotel bills of
commissioners and FCC personnel attend-
ing April 27-May 1 Los Angeles convention.
Commissioners themselves were not avail-
able for comment Friday on subcommittee
report,

M. Fellows said FCC officials, like other
program participants not within association
ranks, will receive complimentary registra-
tions. Delegates’ fee is $27.50 (325 if paid
before April 14). This includes three lunches
and banquet. “Obviously commissioners
cannot be expected to pay for luncheons
when they sit at the head table,” he added.

In past years, NAB has paid hotel bills of
most convention guests from government
but FCC members testify they have had to
use their own funds despite this courtesy and

$12 per day government allowance. In its
budgeting, NAB estimates $20 per day as
minimum cost of supporting staff official
outside Washington, with figure usually
running $25 upward depending on city and
type of activity.

Rep. Harris, with concurrence of Rep.
Joseph P. O’Hara (R-Minn.), ranking mi-
nority member of committee, said four
points outlined in report for further study
were “highly controversial” and subcom-
mittee needed more information before
making recommendations. He stressed re-
port “does not conclude our investigation of
the FCC.” Also, chairman said, committee
is not necessarily finished with commis-
sioners on misconduct charges “because we
do not know what may develop later on.”

Report does not follow conclusions
reached by former subcommittee chief coun-
sel Bernard Schwartz in January memo-
randum [LEAD SToRrY, Jan. 27], Rep. Harris
maintained, in that no charges are made
that commissioners violated law.

Subcommittee concluded that it would
be “very difficult” to legislate code of ethics,
Rep. Harris said. Congressmen felt this
could be handled better by FCC itself.
However, Rep. Harris took note that uni-
form code has been proposed (see page 28)
and felt this may be feasible after testimony
has been taken from all agencies.

“We will not have further hearings until
we do develop the facts,” Rep. Harris re-
plied when asked subject and date of future
hearings. He said staff also has been put to
work on Securities & Exchange Commission
and Federal Power Commission as well as
FCC.

Ad Shift for Chesebrough-Pond'’s

Appointment of William Esty Co. as
fourth Chesebrough-Pond’s Inc. agency
being announced today (Mon.). Effective
July 1, Esty takes on Vaseline petroleum
jelly from McCann-Erickson, which retains
rest of Vaseline products and Pertussin.
(McCann also will be named for new prod-
ucts.) Compton Adv., which presently has
Valcream, will inherit Pond’s Angel Skin
from J. Walter Thompson Co., which retains
all other Pond’s products and is in line for
new product assignments.

Burnett Gears for Chrysler

Personnel alignment being firmed up
Friday at Leo Burnett Co. to service Chrysler
Corp.’s institutional account in agency’s Chi-
cago and Detroit offices. Burnett opened
Detroit servicing office in Buhl Bldg. last
week with skeleton crew, including Robert
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P. Leonhard as account executive. Named
in Chicago office on account are Hal Tillson,
media supervisor; George Wilcox, assistant
media supervisor; Ted Giovan, timebuyer.
William Diener and F. Strother Carey
previously appointed management repre-
sentative and account supervisor, respec-
tively.

Lazarow Buys WDDY for $65,000

Sale of WDDY Gloucester, Va, by
WDDY Inc. (principal Charles E. Springer)
to Cape Radio Inc. (principal Arthur Laza-
row) for $65,000 being filed today (Mon.)
at FCC. Mr. Lazarow has been announcer
past several years at WWJ Detroit and will
be chief stockholder, president and general
manager of WDDY. Mr. Springer under-
stood to be negotiating to buy another Vir-
ginia radio property.

Blackburn & Co., station broker, handled
sale.

| BUSINESS BRIEFLY

Late-breaking items about broadcast
[ business; for earlier news, see ADVER-
TISERS & AGENCIES, page 36.

YEAST FOR RADIO ® Two national
bakeries go into two seven-week radio spot
drives this week and next. Continental
Baking Co., Rye, N. Y., kicks off Wednes-
day and Ward Baking Co., N. Y., next
week. Markets undetermined. Ted Bates
& Co. places Continental, J. Walter Thomp-
son places Ward.

MOVIE TIME * Warner-Lambert Pharma-
ceutical Co. (Emerson Drug Div.), Balti-
more, placing first Bromo-Seltzer campaign
in early and late night movies. Starts April
14 in number of major markets, as yet un-
determined.

WAX SHINES TO TV o S, C. Johnson &
Son (Pledge furniture wax), Racine, Wis,,
reported starting nine-week spot tv cam-
paign in major and medium-sized markets
in late April, using daytime minutes and
ID’s. Agency: Benton & Bowles, N. Y.

ONE-SHOT * Clinton Engine Co. (outboard
engines and engine toy kits), Clinton, Mich.,
understood to have bought NBC-TV's The
Price Is Right for one time only April 14
(7:30-8 p.m.). Agency: W. B. Donor & Co,,
Detroit.

WARING TO F&S&R ¢ Waring Products
Corp., (Waring drink-mixer, shaver, Kar-
shave, ice jet, coffee mill, irons and food
mixer), N. Y., appoints Fuller & Smith &
Ross, N. Y. effective immediately. Account
formerly handled by Anderson & Cairns,
N. Y. Media plans were uncertain as of Fri-
day, but radio and television are definitely
being considered. Advertiser was former
spot and network television user.

FOAMING OVER * Olympia Brewing Co.,
Olympia, Wash., which earlier had bought
Ziv Television Programs’ Target series in
35 western markets, is adding six markets
starting this week—Klamath Falls, Ore.;
Juneau, Alaska; Kalispell, Mont.; Yakima
and Bellingham, Wash., and Honolulu.

RENEWAL, REPLACEMENT * Toni Div.,
Gillette Co., Chicago, has renewed alternate-
week sponsorship of NBC-TV's You Bet
Your Life, effective Oct. 2, and Lever Bros.,
N. Y., has replaced DeSoto as alternate
week sponsor of program starting Sept. 25.
Program moves from present Thursday 8-
8:30 p.m. spot to Thursday 10-10:30 p.m.
next fall. Agency for Toni is Tatham-Laird,
Chicago; for Lever Bros., J. Walter Thomp-
son, N. Y.
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Federal Mediator Out to Avert
IBEW Strike Against CBS

Effort to prevent possible strike of IBEW
against CBS made Friday by Joseph F.
Finnegan, federal mediator (story page, 86).
He proposed IBEW and network both agree
to hold off any strike or lockout and agree
to workers’ vote on network’s latest offer of
$5 weekly raise plus another $5 raise in
February 1959 and 2)4-year contract.

Mediator’s telegrams to union and net-
work said government was concerned over
“serious impact” which stoppage of im-
portant communications system would have.
He asked acceptances of secret ballot pro-
posal, with replies expected today (Monday).
Request was described as unusual in federal
mediation practice.

Two Up for Dist. 15 Post

Two nominees for Dist. 15 (N. Calif.; N.
Nev.; TH) vacancy on NAB Board of Di-
rectors announced Friday. They are Joe
D. Carroll, KMYC Marysville, Calif., and
W. K. (Bud) Foster, KLX Oakland, Calif.
Special election being held to fill vacancy

created by resignation of J. G. Paltridge, for-
merly of KROW QOakland and now at KABC
Los Angeles. Ballots will be mailed April
8, returnable May 5.

New Off-Air Monitoring Firm

Storyboard Reports, New York, an-
nounced Friday it has begun new air-check
service for tv and radio advertisers. Com-
pany said that both pictures and sound of
commercials are taken off air and presented
to clients in form of storyboard within 24
hours of broadcast. Storyboard Reports is at
200 W, 57th St., New York 19. Robert
Richardson is president.

Kimball, Grant Merge in S. F.

Merger of Abbott Kimball Co.’s San
Francisco office with Grant Adv. Inc. an-
nounced Friday by Alfred Ducato and Will
C. Grant, respective agency presidents.
Other Abbott Kimball offices joined Grant
March 1. Mr. Ducato will become vice
president-manager of West Coast office.
Grant assumes 19 new accounts (including
KRON-TV San Francisco and Pacific Air
Lines).

PEOPLE

CHARLES R. DENNY, who took over new
post of RCA vice president for product
planning on April 1, elected Friday to board
of RCA Communications Inc. Former FCC
chairman, he had been NBC executive since
1947 and was executive vice president for
operations when he moved into new RCA

post.

MERRILL A. TRAINER, formerly man-
ager, merchandising administration, RCA
Industrial Electronic Products, to newly-
created post of administrator, plans and co-
ordination services, Broadcast and Television
Equipment Dept., RCA Telecommunications
Division.

RALPH F. MORIARTY, product manager
for Walter Baker Chocolate products for
General Foods Corp., White Plains, N, Y.,
appointed marketing manager for GF's
S. 0. S. Div., Chicago. He will be respon-
sible for advertising, sales and market re-
search activities. S. O. 8. scouring pad and
Tuffy (plastic dishwashing aid) are division's
principal products.

HAROLD A. SMITH, NBC Central Div.
tv sales promotion manager for past 12
years, to radio-tv department of Needham,
Louis & Brorby Inc., Chicago, as head of
program and merchandising promotion ef-
fective today (Mon.).

PRESTON SALZ, formerly with Maxon
Inc. and other agencies as group head or
copy chief, appointed senior writer at Keyes,
Madden & Jones, Chicago.

Payroll for CBS Executives:
Paley, Stanton Top Salary List

Chairman William S, Paley and President
Frank Stanton were CBS Inc.’s highest-paid
executives in 1957 with aggregate pay of
$299,807.94 each, proxy statement to stock-
holders showed Friday. These payments are
substantially same as in 1956 ($300,000.16
each), but amounts paid or set aside for
them under pension plan went up, from
$16,526 in 1956 to $35,584.77 in 1957 for
Mr. Paley and from $12,335 to '$24,625.70
for Dr. Stanton.

Proxy statement also revealed that nego-
tiations for $20 million purchase of WCAU-
AM-FM-TV Philadelphia were handled for
CBS by J. A. W. Iglehart, board member,
and that he and his firm, W. E. Hutton &
Co., will receive $100,000 each if station
purchase is consummated. If not, they get
nothing for negotiations.

Next to Messrs. Paley and Stanton, high-
est paid officers in 1957 were Merle S. Jones,
president of CBS-TV (now president of CBS
Television Stations), with $94,932.89; God-
dard Lieberson, president of Columbia Rec-
ords, $89,999.92; Arthur Hull Hayes, presi-
dent of CBS Radio, $76,923.24; Arthur L.
Chapman, president of CBS-Hytron, $62,-
615.56, and Henry C. Bonfig, CBS Inc. vice
president, $54,230.78.

Louis G. Cowan, named CBS-TV presi-
dent last month, was granted option to buy
7,500 shares of Class A stock at $25 per
share, exercisable in blocks up to 1,500
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shares per year over five-year period. Stock
was selling at $26.25 when option was
granted March 12, 1958.

During 1957, report also showed, CBS
paid Rosenman Goldmark Colin & Kaye
$207,460 as general counsel.

Proxy statement was issued in prepara-
tion for annual stockholders meeting April
16. Seven Class A and seven Class B direc-
tors to be elected, with following nominated
by management: Class A—Messts. Bonfig,
Cowan, Hayes, Iglehart, Robert A. Lovett,
Millicent C. MclIntosh and Samue! Paley;
Class B—Messrs. Chapman, Jones, Lieber-
son, Stanton, William S. Paley, Ralph F.
Colin and Leon Levy.

Payroll for RCA Executives:
Sarnoff Alone at $200,000 Mark

Brig. Gen. David Sarnoff's $200,000
salary as RCA board chairman again was
tops among RCA executives in 1957, ac-
cording to proxy statement issued in prep-
aration for annual stockholders meeting
May 6.

Next in line were Frank M. Folsom,
chairman of executive committee of board,
with $165,000 salary plus $15,000 incentive
award paid and $60,000 to be earned out;
RCA President John L. Burns with $125,000
plus $20,000 incentive paid and $80,000 to
be earned out; Robert W. Sarnoff, NBC
president, with $125,000 plus $12,273 in-
centive paid and $49,227 to be earned out;
Elmer W, Engstrom, RCA senior executive
vice president, $110,000 plus $10,980 in-

centive paid and $44,020 to be earned out;
Charles M. Odorizzi, RCA sales and services
executive vice president, $100,000 plus $7,-
840 incentive paid and $31,360 to be earned
out; Charles B. Jolliffe, RCA vice president
and technical director, $72,500 plus $5,660
incentive paid and $22,740 to be earned out.

(Incentive awards, partly in cash and
partly in RCA common stock, are designed
to recognize ‘“employes’ contributions to
success of the corporation's operations.”
Amounts indicated as paid are first install-
ments on awards for 1957; amounts “to be
earned out” are installments payable over
next four years, as provided in RCA In-
centive Plan.)

Law firm of Cahill, Gordon, Reindel &
Ohl received $350,000 for legal services in
1957, plus $400,000 for legal services “in
connection with certain extended litigations
which now are terminated.”

John Hays Hammond Jr., RCA director,
and his Hammond Research Corp. received
$60,000 for 1957 and $15,000 for first
quarter 1958 “toward the maintenance of a
research laboratory, for consulting and en-
gineering services and for rights under in-
ventions.”

Lehman Bros. and Lazard Freres & Co.
received $50,000 each for consultant serv-
ices “on various financial matters” in 1957.

Five directors to be elected at annual
meeting. Management nominees: Messrs.
Engstrom and Odorizzi and John T. Cahill,
Edward F. McGrady and Walter Bedell
Smith, all incumbents,

BROADCASTING
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MATURITY

Maturity makes haste slowly.

We like quick sales, too. But if...from our
years of experience...we feel too hurried

action endangers future success, we say so.

We've found it pays to help clients

choose between hasty decisions...and wise ones,

AV ERY-KNODEWL
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'SEZ WHO!”

- e B
VARIETY: “... One of the zaniest and
funniest radio shows heard in a long
¢ time.” LOS ANGELES TIMES: “,,, One
of the brightest half-hours in Sunday
listening.” N. Y. MIRROR: “There's a
brand new smash hit in radio ... The
3. name of the show is ‘Sez Who!' and
the gimmick is the resurrection of
famous voices and sounds from the
past for the purpose of befuddling a
panel of wits . .. judged by the critics
as the best radio quiz show of 1957."
PITTSBURGH POST-GAZBTTE: “Some-
hoew or other the panel managed to
get more than they missed. Consider-
ing all the banter . . . this wasn't bad.
It was, in fact, quite remarkable. So
was the entertainment level achieved.”

The attraction of opposites...
e ————— e

Here are two programs at opposite poles. A weekly
comedy quiz. A headline-making special broadcast on
international affairs. Yet they have a vital ingredient
in common. / Both require attention. They are meant
to! The entire CBS Radio Network program schedule
1s designed that way —drama, comedy, personality
shows, news in depth. You listen to these programs,
or you don’t tune in. / And, as reviews attest, there’s
an excitement about them, an unmistakable sense
of things happening. It occurs, uniquely, in one place




in all radio today: CBS Radio. / This excitement and
importance—this requiring of attention—has a real
value for advertisers. It spells the difference between
just “being in radio” and selling. And today, when
your advertising dollar must work harder to make
sales, that’s a most meaningful value. / So it’s not
surprising that in 1957, of the 50 advertisers who use
national advertising most, and know it best, more
bought the CBS Radio Network and more bought
CBS Radio exclusively than any other radio network.

The CBS Radio Network

Where you reach 50 per cent more listeners
in the average commercial minute

N.Y.TIMES (JACK 60ULD): “Radio was
the platform last night for ap im-
mensely civilized and fruitful discus-
sion of international affairs, a trans-
Atlantic conversation among the
leaders of the loyal opposition in the
United States, Great Britain and

' France... Adlai Stevenson .. . Hugh

Gaitakell... and Pierre Mendes-France
. . . on the Columbia Broadecasting
System’s program called ‘Radio Beat’
.« . In all respects the program was
most remarkable and heartening . . .
It was as if an international confer-
ence were humanized and brought to
the perspective necessary for easy and.
relaxed comprehension in the living
room . . . CBS News once again has
acquitted itself most handsomely.”



PRE-TESTED

fhe advanfures of

TUGBOAT

BRAND-NEW/
FIRST-RUN!

Saturday Evening Post

Over 650,000,000 readers of
Norman Reilly Raine’s 65 Tug-
boat Annie stories! 27-year run
continues by popular demand.

Motion Picture Fealure
Box-office record-breakerin the
top motion picture theatres,
N. Y, Times—“story superior”
—*‘a box-office natural.”

Chicago Audience Test

92 %, of Lake Theatre audience

rated “The Adventures of Tug-

boat Annie” a TV favorite—

. téertiﬁed by Haskins & Sells,
. P. A.

CBC TV Network

R.B. Collett, Adv. Dir., Lever
Brothers Limited, writes:
‘““excellent viewing audience’ —
“general public, through mail
and telephone calls, indicates
strong appeal for every mem-
ber of the family.” Tugboat
Annie outrates such shows as
Perry Como, Gunsmoke, Wyatt
Earp, Dragnet, Climax,

Disneyiand and many, many
others in Canada network
markets.

!

TELEVISION PROGRAMS OF AMERIGA, INC.
488 MADISON + N.Y. 22 + PLaza 5-2100
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IN REVIEW

THE CASE FOR THE COLLEGE

The noteworthiness of CBS Radio’s The
Case for the College is not that it was an
interesting, well-done profile on higher edu-
cation. Such programs ate a familiar part of
the broadcast repertoire—increasingly so
since Sputnik put the whole country on a
science and/or education kick.

It was noteworthy not for how it was
done, but why. This was not public service
in intent, whatever its results may be. It was
an hour-long commercial for higher educa-
tion in general and Harvard U. in particular.
It was paid for at commercial rates.

In format the show-—somewhat disap-
pointingly-—was just what you’d expect: in-
terviews with students, before and after their
Cambridge exposure; statements by profes-
sors; excerpts from classes; reflections of
distinguished alumni. At regular intervals
there were commercials, called just that,
telling listeners that higher education is suf-
fering from financial anemia and encourag-
ing them to contribute (1) to the schools of
their choice or (2) to Harvard.

Harvard, whose financial resources are
the largest in the U. S., is not given to
putting up hard cash where it expects no
return. That it put such hopes on network
radio testifies to its regard for the medium.
One hopes it will be justified.

Production costs: $16,000.

Sponsored by Harvard U. through BBDO
on CBS Radio, March 28, 9-10 p.m.

Executive producer: Laurence O. Pratt; pro-
ducer: William F. Suchmann; coordinat-
ing supervisor. George D. Crothers.

Participants: Secretary of Defense Neil H.
McElroy, Sen. John F. Kennedy, Barbara
Ward, Leonard Bernsiein.

NO WARNING

“More heart than head” is the way his
wife describes the taxi driver hero of “Em-
ergency,” first program in the No Warning
half-hour series of filmed dramas which
started last night on NBC-TV. That phrase is
a pretty good description of the first pro-
gram itself.

Hearing over the radio that an unidenti-
fied boy is in the hospital, with his parents
being sought for permission for a needed
operation, the cab driver calls home, is as-
sured that his son is safely at a neighbor's
but goes to the hospital anyway. Moved by
the helplessness of the injured boy and by
the insistance of hospital attendants that
there’s no time to waste, the cab driver
poses as the father and signs the authoriza-
tion for surgery. As he gradually realizes
the implications of his impulsive deed, ten-
sion mounts to the climactic meeting with
the boy’s real parents.

Elisha Cook's excellent performance as
the emotional hero, aided by a fine support-
ing cast, Charles Smith’s incident-packed
story and Fletcher Markle’s fast-paced di-
rection, swept the viewer along on an emo-
tional ride ignoring, if not forgetting, some
pretty big holes in the plot structure.

If “Emergency” is typical of the rest of
the series (each program will have a different
writer, director and star), No Warning may
fully realize the formula of “pure suspense

L
=

shows without violence™ set by Al Simon, its
creator-producer. The new series, as well
as its new title, started out as an appreci-
able improvement over its forerunner of last
year, Panic, which never quite lived up to
the promise of taut suspense implicit in its
title.

Production costs: Approximately $35,000.

Sponsored alternately by Royal McBee Corp.
through Young & Rubicam and P. Loril-
lard Co. through Lennen & Newell on
NBC-TV, Sun., 7:30-8 p.m.

Producer: Al Simon; assoc. producer: Her-
bert Browar; writer: Harold Swanton; di-
rector of photography: Arch R. Dalzell;
filmed at McCadden Productions, Holly-
wood.

Cast (for first episode): Elisha Cook, Peggy
Webber, Paul Harber, Louise Lewis, Jim-
my Wallington, Virginia Gregg, Kay
Stewart, John Phillips, Hugh Sanders,
James Gavin, Olive Sturges, Gary Hunley,
Walter Reed, Dean Howell, Kay English,
Ralph Reed.

BOOKS

THE TECHNIQUE OF FILM AND
TELEVISION MAKE-UP, by Vincent
J-R Kehoe; Communication Arts Books,
Hastings House, 41 E. 50th St., New
York, 260 pp. $9.

This comprehensive treatment of make-
up techniques for both color and black-and-
white processes would seem to be a must
addition to the practitioner’s library. Mr,
Kehoe provides detailed information for a
multitude of make-up problems, from
“progressive old age” to “prosthetic noses.”
The book is lavishly illustrated, clearly writ-
ten and excellently annotated as to specific
materials suggested for various jobs, even to
where these materials can be obtained in
both the U. S. and Great Britain. Though
probably of little interest to the average
reader, Mr. Kehoe's book is a professional
handbook that could be of value to any-
one interested in theatrics.

BRAINSTORMING, by Charles Clark;
Doubleday & Co., 575 Madison Ave.,
New York. 262pp. $4.50.

Engineers using talcum powder to allow
for smoother operation of their slide rules,
housewives using their aluminum Aunt
Jemima Cornbread package as a baking pan,
and even that rare adman who forsakes his
martini on the rocks for Campbell’s on the
rocks—owe it all to “brainstorming.”

These and other examples cited in Mr.
Clark’s book exemplify the effect brain-
storming has had on the development of
new products and services and new uses for
established products. The extent of that
effect should surprise the reader of this
book.

Brainstorming was conceived by Alex
Osborn of BBDO. The author of this book,
a friend and collaborator of Mr. Osborn on
the latter’s books, has made this volume a
concise, how-to-do-it manual on “brain-
storming.” It is not a piece of entertainment,
to be read lightly; nor is it a “hidden per-
suaders” type “expose.” It is simply a gnide-
book to a “science” for which there can
never be a written text.

BROADCASTING
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DRIVING TIME

6-9 A. M.
4-7 P. M.

MORE PEOPLE
LISTEN TO
THAN TO ANY OTHER

RADIO STATION IN
PHILADELPHIA*

YEAR IN
YEAR OUT

WPEN
IS FIRST IN
OUT OF HOME LISTENING

ALL DAY LONG
ALL WEEK LONG

*PULSE 1956.1957
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1 ROUBLE
WI'T'H
FATHER

Still out-rating top network, local and syndicated shows—even in fourth
and fifth runs—Stu Erwin’s “TROUBLE WiTH FATHER” proves strip pro-
gramming is successful programming. 109 stations in every type of mar-
ket have run these 130 films for leading national and regional sponsors.

Ratings prove “Trouble With Father” is still Number 1.

- i In Indianapolis, “TROUBLE WITH FATHER”, in its FIFTH RUN, seen at 4:30 PM,
pith e v g —y pulled a rating of 17.8 against “Do You Trust Your Wife?” with 4,9 and

- ' “Movie Time” with 4.8. In Huntington-Charleston, West Virginia, scen at 9:30 AM,
“TROUBLE WITH FATHER”, in its THIRD RUN, chalked up a rating of 12.3

T LT + against “The Morning Show” with 5.1.

Sponsors prove “Trouble With Father” is a Number 1 Buy!

High ratings and tremendous appeal for every member of the family have made
“TrOUBLE WITH FATHER” a resounding success. These are some typical sponsors:
Beech-Nut Life Savers, Inc. ¢ The Bon Ami Company e Brown and Williamson
Tobacco Corp. » Continental Baking Co., Inc. « The Procter and Gamble Co.
Standard Brands Incorporated o Whitehall Pharmacal Company

Produced by Hat Roach, Jr. + A Roland Reed Production

Call the leader

in strip programming

W
OFFICIAL FILMS, Inc.

25 West 45 St., New York
Plaza 7-0100

REPRESENTATIVES.

Atlanta + Jackson 2-4878
Beverly Hills » Crestview 6.3528
Chicago * Dearborn 2-5246
Cincinnati =+ Cherry 1-4088
Dallas = Emerson 8-7467
Fayettevilie « Hillcrest 2-5485
Ft. Lauderdale + Logan 6-1981
Minneapolis = .Walnut 2-2743
San Francisco = Juniper 5-3313
St. Louis +  Yorktown 5-9231
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on radio —
“Please answer
on your 7:15,”

the folks write
Frank Field,
Frank’s name is
legend in the
Corn Belt area
embracing parts
of four states
served by Radio
KMA.

No one who knows Frank Field

will ever underestimate the power
of radio.

-| e o
Frank Field—
no sacred cows

For almost 18 years now Frank has
been dishing it out for a quarter-hour
every morning at 7:15. Weather and
gardening are the chief subjects on
which he is expert, but roads, recipes,
egg prices, the almanac and many
other subjects come within his pur-
view.

“Frank says” is a common-place
quote that starts many a conversation
in the soil-wealthy provinces of lowa,
Nebraska, Missouri and Kansas.

There are no sacred cows in
Frank’s letter basket. He frequently
disagrees with the U.S. Weather Bu-
reau and his batting average is good
enough that his detailed weather re-
ports for a 10-state area are treated
pretty much as gospel.

Everyone in KMA-land knows
Frank Field. Imagine the consterna-
tion Frank caused Dr. Sidney Roslow
when the good Doctor made his first
area Pulse for KMA. Frank's 7:15
a.m. show came up with a 16.6 rating
and a 48% share of audience.

Dr. Sidney thought his tabulating
machines were playing tricks on him.
So he ordered the data re-fabulated.
tIN(I)ow, Dr. Sidney knows about Frank,

0.

Dr. Sidney can tell you lots more
about other KMA personalities who
inspired Homer Croy to tab KMA
“The Heart Beat of the Corn Coun-
try” in his famous book, “Corn
Country.”

They might be a little biased, but
you can rely on the Petry men to
give you just the facts.

THE REART BEAT OF THE CORN COUNTRY

(K (M) )SHENANDOAH, IOWA
o
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OPEN MIKE

Ratings Report Helps

EDITOR:

BROADCASTING™S article on the J. Walter
Thompson rating study [Abpv. & AGENCIES,
March 10] has been most helpful to us. Is it
possible to supply us with 12 copies?

William K, O’Brien
Regional Sales Mgr.
WCAX-TV Burlington, Vi.

[ERITOR'S NOTE—Coples sent.]

Helpful & Timely

EDITOR:

This is to request permission to reproduce
portions of “Ratings; How They're Used
and Why” [LEaD SToRY, March 24)]. This
will ‘be most helpful as the item is timely
and applies locally.

Lowell T. Christison

Promotion Mgr.

KOB-AM-TV Albuquerque, N. M.
[ERITOR’S NOTE—permission granted.]

‘Man of the Hour'
EDITOR:

For his skillful enunciation of the needs
of radio, for his handy debunking of the
misguided “Top 40" theory, for steering
radio back on a course that will restore
sanity to the programming of music [STaA-
TI0NS, March 17], 1 hereby nominate Mitch
Miller as “Man of the Hour,” par excel-
lence.

Ben Calderone
Program Director
KWYR Winner, S. D.

Incompatible Color

EDITOR:

Re imitation and flattery in “color radio”
billboards as expressed in this column [OPEN
MIKE, March 24]: It might be interesting
for KFWB Los Angeles to know that the
color bit was done on KBUZ Phoenix’s par-
ent station, WSAI Cincinnati, many moons
before the Johnny-come-lately color promo-
tion of January 1958 in Los Angeles.

Taking it a step further, our president was

_amused, rather than merely flattered, when

4

O Enclosed
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THE BUSINESSWEEKLY OF TELEVISION AND RADIO
S

1735 DeSales St., N. W. Washington 6, D, C. ™

PLEASE START MY SUBSCRIPTION WITH THE NEXT I1SSUE

[ 52 woeekly issues of BROADCASTING
[ 52 weekly issues and Yearbook Number

on a recent trip to Los Angeles he heard
WSAI sounds of five years’ standing on
KFWB. For example, how long has KFWB
used the Fabulous Forty promotion? An-
swer: since Jan. 1, 1958. WSAI has been
doing it in Cincinnati for five years.

As to that billboard, it’s a copy of a
design we’ve had in use here for some time.
1 guess it all goes to prove that there is
nothing new under the (California) sun.

Marian E. Knight
Promotion & Publicity Director
WSAI Cincinnati, Ohio

Sulphur & Molasses for Programs
EDITOR:

Surveys, speeches by leading figures in
broadcasting and actual figures from most
radio stations show conclusively that radio
is far from dead, and has made a strong
comeback from the depths to which some
people figure it had dropped several years
ago.

. .. We read where one network may drop
radio and where radio is dropping day and
night. Let me say that if the networks would
put on good programs and if local owners
and managers would program good local
shows radio can still be a powerful force
both day and night. Radio is a powerful
force for the advertiser, but it can be im-
proved by newer, more entertaining, more
educational programs from the networks
themselves as well as from local stations.

N. L. Royster

Mgr., Station Relations-
Merchandising

WSV A-AM-TV Harrisonburg, Va.

Practically a Classroom Classic
EDITOR:

1 am using BROADCASTING in our speech
course this semester. We find your maga-
zine an excellent way to keep up with cur-
rent happenings in the field of television.
We have used BROADCASTING practically
every year in one of our radio or television
courses.

Harold E. Nelson

Assoc. Professor of Speech
Pennsylvania State U,
University Park, Pa.

$ 7.00
11.00

O sil

name

title/ position®

company name

address

city

Please send to home address — —

Ione slate

* Occupation Required

—i
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“THE BESTWESTERN ON TV

E

Wagon Train is now reaching more than sixteen million homes
every Wednesday, 7:30—8:30 pm, on the NBC Television Network.
It reaches more homes than any other new show this season.

Since its premiere last September this hard-riding new series
has more than doubled NBC's audience in its time period against
two programs which were consistently in the Top Ten less than
a year ago. And not only is Wagon Train NBC’s top-rated program
on Wednesday evening, it also outrates any 7:30 or 8:00 pm
program on any other network seven nights of the week.

The key to Wagon Train's spectacular audience success is

WAGON

its appeal to the entire family. Its powerful combination of action
drama and top star names wins a balanced buying audience of 3:
million adults: more men than any other weeknight program ex
cept one; more women than 9 out of 10 evening programs; plu:
a bonus audience of children that exceeds 13 million per show

Wagon Train is currently sponsored by Edsel, Ford Moto
Company, Drackett and Lewis-Howe.

NBC TELEVISION NETWORK

*JACK O'BRIAN, NEW YORK JOURNAL-AMERICAN
SOURCE: NIELSEN TELEVISION INDEX, FEB. II, '58 AND ARB, FEB. 58

TRAIN
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“You Get Results From Radio!” has been one
of the industry’s proudest watchwords. Here,

with four more prize-winning examples to prove

that aggressive salesmanship plus top station |

production plus “Radioc Hucksters & Airlifts”
service makes for MOST Happy Sponsors. If you
are a non-subscriber and would like 2 demon-
stration disc with the whole story in these sta-
tions own words, drop ns a card.

K PH 0, Phoenix, Ariz,

KPHO’s success with jingle commercials is
founded on ome of radio’s most imaginative
production staffs. Jingles run the sponsor gamut
from department store, furniture, auto dealer
to dry cleaner and laundry, using Radio Huck-
sters jingles, attention getters or theme music
8s a base, and mixing with verse lyrics and
music by station’s own announcer and vocalist.
The result sounds completely custom-built , . .
and the sound is great.

WHBY, Appleton, Wis,

WHBRBY likewise, ‘mixes up' various Radio
Huckster units for custom-built effect; case in
point, the Matthews U.S. Tire Co., a steady
advertiser who wanted 2 new appreach to
Radio. This Happy Sponsor's report “selling
tires galore” is the result of what WHBY calls
“its new type of selling service , a sales-
man takes out & produced spot including a
Lang-Worth jingle which effectively features
the Sponsor’s business or his product . . . plays
the spot for the Sponsor in his own place of
business.”

W W OK, Charlotte, N, C.

General Manager Jack Wheeler summarized
“‘we never had it so good . . . Just one account,
McCoy’s Service Centers paid more than double
the cost of the Lang-Worth service, a firm year
and a half contract and still on the air . . .
one of many Lang-Worth sales we have made
bere at WWOK.” Mr. Wheeler's conclusion:
“But Radie Hucksters won’t sell themselves sit-
ting in the file. You've got to take them out,
prepare something for the advertiser before you
sell him.”

WEJL, Scranton, Pa.

Hugh Conner reports the solution te the prob-
lem of selling an additional program to an al-
ready Happy Sponsor, Scaluba Dodge-Plymouth
Motors, The show, early morning “Sports in a
Coffee Cup,” is bringing the Spensor “fantastic
results”, featuring Radio Hucksters used car
jingle as the tag. We salute WEJL as a “Most
Happy Sponsor” station for the second suc-
cessive month,

Theee and many other progressiue sta-
 tions cambine thair top production amd
vosales knuv.r-huw with Rapic HUCKSTERS

& -AIRUIFTE Lo wLn most h..app-:,' SEONsars,

Lat R&Dia HeolsTERS *&murr@ maka
* tha difference fo your station, Ilfh}mt&-nt—

LANG-WORTH

FEATURE PRO GRAMS, INC.

1755 Brosdway, New York 19, MY,

T,
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IN PUBLIC INTEREST

$100 Million Given by Ad Council
In Drive Against Forest Fires

American advertising—advertisers, agen-
cies and media, working through the Ad-
vertising Council—has contributed more
than $100 million to the forest fire preven-
tion campaign symbolized by Smokey the
Bear, saving the American public $10 bil-
lion that otherwise would have been lost
through timber destruction alone, says De
Witt Nelson, director of the California Dept.
of Natural Resources.

Speaking at a joint session of the Los
Angeles and Hollywood ad clubs in honor
of the Advertising Council, Mr. Nelson paid
tribute to Russell Z, Elder, advertising man-
ager of Sunkist Growers Inc., volunteer co-
ordinator of the campaign, and Foote, Cone
& Belding, its volunteer agency. For
17 years they have worked to educate- the
public to be careful not to start a fire that
might destroy a forest. This campaign, sym-
bolized by Smokey the Bear, is not only the
longest continucus campaign of the Adver-
tising Council but actually predates by a
few months the formation of the Council
itself.

WEATHER ALERT ® WIJR Detroit will
utilize the Conelrad “one thousand cycle
tone” to warn Michigan residents of tor-
nados or other major weather disturbances,
on a year-round basis. The “tone” signifies
that emergency conditions exist and triggers
radio receivers that are designed to be acti-
vated at the “pulse” of the tone signal. The
alert system is used at the direction of
officials of the U. S. Weather Bureau.

TRAFFIC TALLY ® WWDC Washington
broadcasts daily reports of traffic deaths
occurring in Washington, Maryland and
Virginia. The number of fatalities is aired
three times a day on weekdays, and more
frequently on weekends. Specially prepared,
original traffic safety tunes precede the an-
nouncements.

ON THE ROAD ¢ KYA San Francisco
broadcast an appeal to alert an Air Force
officer and his family who were traveling
from Texas to California that their seven-
week-old daughter had been exposed to a
rare and dangerous form of measles in
Houston. The family was driving near Fresno
when it learned from the broadcast that the
child needed immediate medical attention.
The officer rushed the girl to a San Fran-
cisco hospital where she was pronounced
“out of danger,” the station reports.

SUNCOAST SAFETY ¢ WSUN St. Peters-
burg, Fla., has inaugurated a new program
in an effort to reduce area traffic fatalities.
Traffic reports are broadcast from the St.
Petersburg Police Dept, Tampa Police
Pinelias County Highway Patrol and
the Hillsborough Highway Patrol during the
4-6 p.m. show. Also aired from 5-6 p.m.
on Saturdays, the program features recorded
music with host d. j. Earl Wood.
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YOUR OMAHA COPY TALKS BIGGEST . . .
... WHERE THE BIGGEST PULSE 15!

The latest Pulse says what Pulse has been

saying for years. KOWH is first a.m.; first p.m.; first
all day! 382 out of 40 first place gquarter hours!
These are the measures of KOWH’s continuing
dominance of Omaha’s radio day, & dominance
extending over 7 years.

The reasons: Programs and personalities that get
through to people. Audiences aren’t the only ones
who turn to KOWH. Advertisers do too.

Good coverage, too, on 660 ke. Turn to Adam Young or
KOWH General Manager Virgil Sharpe.

KOWH Omaha

Represented by Adam Young Inc.
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Like the Leo Burnett Company, whose timebuyers
are large-scale users of spot television. They constantly
evaluate—and re-evaluate—the effectiveness of markets
and stations. Before a spot campaign is placed, facts
submitted by the agency’s research department and by

CBS Television Spot Sales receive careful attention.

Within the past year Leo Burnett bought WMBR-TV,
Jacksonville, for such well-known clients as Procter &

Gamble, Kellogg, Pure Oil, the Cracker Jack Company
" and Philip Morris—a widely-diversified list.

Good spot to be in! The Leo Burnett Company knows.
So do 368 different national spot advertisers currently
scheduling campaigns on the 14 television stations and

the regional network represented by...

CBS TELEVISION SP®T SALES

wcns-Tv New York, waer Hartford, woau-rv Philadelphia, wrop-rv Washington,
weTV Charlotte, wetw Florence, wMBR-TvV Jacksonville, kMmox-tv St. Louis,

wxix Milwaukee, weBM-Tv Chicago, KGuL-Tv Houston, ksL-Tv Salt Lake City,
KOIN-TV Portland, KNXT Los Angeles, and THE CBS TELEVISION PACIFIC NETWORK



If You've Been on KBIG
You're In this Picture

EVERY GOOD STATION gets awards.
KBIG’s trophy room is distinctive
because its awards are Significant to
advertisers. Kudos collected in The
Catalina Station’s 5 years of life
include these sponsor-centered
tributes:

RAB, RADIO GETS RESULTS Compe-
tition: KBIG, 11 awards...more
than any other station.
ADVERTISING ASSCCIATION OF
THE WEST, Best Commercial Pro-
gram: KBIG, 4 awards...more than
any other siation.
RADIO-TELEVISION NEWS CLUB of
Southern California: KBIG, 4 awards
...more than any other independent
starion.

INDIVIDUAL TROPHIES: proudly dis-
played at KBIG are those from Los
Angeles and St. Louis Advertising
Women.., The Governor’s Cup from
the California State Fair.,.Hotel
Sales Managers Association...The
Billboard Magazine...and scores of
public service organizations.

Any KBIG or Weed man will gladly
help relate the significance of this
recognition of quality to your own
advertising.

The Cataling Statien
10,000 Watts

740 "

JOHN POOLE BROADCASTING CO.
6540 Sunsst Blvd,. Los Angslss 28, Cslifornia
Telephone: WONywosd 3-3205

Nat. Rep. WEED and Company

SV
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OUR RESPECTS
to Carleton Dabney Smith

he daily Washington routine of Carleton Smith back in early 1933 was like

that of all announcers around the nation’s capital-—some commercials, some
studio and remote programs and occasionally a high government official. That was
before the inauguration of President Franklin Delano Roosevelt on March 4. This
key day in national history was also the turning ‘point in the life of Catleton Smith,
who had helped announce the inauguration and a few days later introduced the
President on the historic bank-closing speech. These led to his designation as “Presi-
dential announcer” of WRC, key NBC Red station in Washington, and then to
national prominence as he frequently intoned the familiar Fireside Chat introduction,
“Ladies and gentlemen, the President of the United States.”

Another major event in his career happened just a fortnight ago when Mr. Smith
completed the move of WRC-AM-FM-TV, NBC owned-and-operated stations, to a
$4 million plant in the Northwest Washington residential area. As NBC Washington
vice president and general manager of the stations he now directs a staff of 202 and
the operation of “the first tv station designed from the ground up for color.”

The Presidential assignment eventually took Mr. Smith into all 48 states and to
foreign countries. In 1935 he started his executive career as assistant manager of
WMAL, NBC’s Blue key. WRC was added to his responsibilities in 1936 and by 1941
he had become manager of WRC. The White House asked that he continue his
assignment as Presidential announcer, a post he held during the entire Roosevelt
administration.

After NBC’s WNBW (now WRC-TV) went on the air in 1947, Mr. Smith spent
some of his time arranging live and filmed network programs from the seat of gov-
ernment. Within a year he was called to New York to become NBC's manager of
network television operations. Soon he was named director of the tv unit. In 1951
he was raised to a vice presidency, taking charge of network station relations, and
then becoming director of operations of the NBC o&o stations division.

After returning to Washington in 1953 as NBC vice president and general manager
of WRC-AM-FM-TV, he reorganized radio and tv operations—and set alltime sales
records. :

When WRC-TV’s power was boosted to 100 kw (ch. 4 maximum), Mr. Smith
was already preparing for a new Washington headquarters building to replace the
quarters in the Sheraton-Park Hotel, conceiving a broadcast plant around the future
of coler tv. In 1957 Vice President Nixon laid the cornerstone for a two-story plant
on Nebraska Ave. The tower reaches 849 ft., highest structural point in the District
of Columbia. (The Washington Monument is 555 ft.)

native of Winterset, Iowa, where he was born Feb. 16, 1905, young Carleton
Dabney Smith moved east to Washington in 1922. Daytime he worked as a
stenographer in the office of Rep. Gilbert Haugen (D-Iowa) (he can still decipher
Gregg shorthand). At night he attended George Washington U. In 1927 he married
a schoolmate, Anne Jones, and tock a job in Roanoke, Va., as executive secretary
of the American Automobile Assn. office in that city. After a series of auto safety
talks on WDBJ Roanoke he was hired as parttime announcer on the night shift by
Manager Ray Jordan, now vice president and managing director of WDBJ-AM-TV.
In November 1931 he decided he liked radio, applied for and got a job at WRC.,
After assuming the management post at WRC in 1941 he took an active part in

"community affairs. Soon he was a board member of the Washington Board of Trade

and served on the Greater National Capital Committee, Advertising Club and Better
Business Bureau. He was a charter member of the Radio-Television Correspondents
Assn. and belonged to the Kiwanis Club and National Press Club.

Following the New York interlude he resumed civic activities. In April 1957 the
Kiwanis Club of Washington honored him with a special luncheon. President Eisen-
hower sent a message praising him for his contribution to the community in encour-
aging the growth of a strong and generous citizenry, He was first general campaign
chairman and now is president of the United Givers Fund of Washington.

Carleton Smith hides a churning mind behind a calm, dignified front. He is seldom
ruffled—even when his auto telephone keeps ringing in heavy traffic during a day
loaded with appointments, office routine and the assorted activities of a Washington
network executive. His decisions are made deliberately but without hesitation.

He lives in Chevy Chase, Md., a Washington suburb, with his 17-year-old son,
Craig. Mrs. Smith died in 1956. On weekends and at odd moments he indulges
three hobbies—golf, boating and photography. He is a member of Burning Tree
Club and Columbia Country Club.
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IN THE PUBLIC SERVICE

r

OF GREATER DETROIT*
~ )

and its Mobile Unit gives a boost to

JUNIOR ACHIEVEMENT

Junior Achievement Week is a big event in Detroit. On this
page you see some of the displays from the J. A. spectacular
erected in front of the City Hall, and the crowds gathered to
view them. WKMH believes that Junior Achievement performs
a vital function: It introduces America’s youth to our Free
Enterprise system . . . gives them invaluable experience and
an insight into our economic way of life. # « # WKMH had its
Mobile News Cruiser broadcosting direct from the J. A,
spectacular . . . ran interviews with J. A, members on its
programs . . . publicized Junior Achievement Week with
promotional plugs. In this activity, as in other worthy civic
causes, WKMH stands in the forefront.

*Tenth in a series of ads showing how WKMH serves the
Michigan Public in Grecoter Detroit.
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KRON is TV in SF

£ TELEVISION 74

7y

-
{

)

San Franciscans ars sobd on KRON- TV

AVAILABLE
Alternate Weeks

SHERIFF OF COCHISE
Saturday 6:30 p. m.Jl SAN FRANCISCO CHRONICLE + NBC AFFILIATE - CHANNEL 4 « PETERS, GRIFFIN, WOODWARD »
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HOUSE OVERSIGHT REPORT SLAPS FCC

® Subcommittee

criticizes misconduct, urges stiffened laws

® First phase of investigation is ended, but more’s to come

Culminating eight weeks of hearings, the
House Legislative Oversight Subcommittee
Friday morning issued an 18-page report
severely criticizing the FCC on several points
and recommending corrective legislation on
others., While failing to go so far as to pro-
pose a “ripper” bill such as is under study
in the Senate [GovERNMENT, March 18],
the report nevertheless failed to find a single
area in which to commend the Commission
(for text, see page 30).

The report covered just about every
phase discussed during hearings on miscon-
duct charges lodged against the commis-
sioners and on the FCC February 1957
grant of Miami ch. 10 to National Airlines.
Specific legislation is recommended-—and
amendments to the Communications Act
have been drafted for introduction soon
after the Easter recess—in these four fields:

(1) A code of ethics for commissioners.

(2) Removal of the provision in the
1952 amendment authorizing the accept-
ance of honorariums.

(3) Abolishment of all ex-parte contacts
with commissioners. This would include
letters and telephone calls made by mem-
bers of Congress unless the same communi-

BROADCASTING

cations were sent to all interested parties
and made a matter of public record.

(4) Give to the President the power to
remove commissioners for “neglect of duty
or malfeasance in office, but for no other
cause.”

Following pretty much the lines of a
general indictment, the report did not men-
tion specific names or instances. “QOur hear-
ings to date have revealed certain highly
improper activities in connection with the
FCC. . .. Accordingly, we are . . . referring
the record to the Dept. of Justice for ap-
propriate action with respect to the viola-
tions of law,” the report stated.

The commissioners were put on notice
to spend more time finding solutions to
industry problems rather than continuing
“fruitless debate” at broadcasting conven-
tions and meetings. On commissioner ac-
ceptance of industry payment of hotel bills
and travel expenses, the report said the
“questionable propriety of some of this con-
duct . . . has seriously undermined public
confidence in the FCC.” In this field, the
report called on the Comptroller General
to clarify his “conflicting” statements.

It also told the commissioners not to

accept in the future industry equipment in
their homes which “may have been” placed
there “not in the public interest but in the
interest of promoting the business of the
industrial concerns which furnished the
equipment.”

Pressures of the kind brought to bear
against commissioners in the Miami ch. 10
case “cannot be tolerated,” the report stated,
and it was further felt these pressures were
brought on by long FCC delays in com-
parative tv proceedings.

“Further exploration” is needed in four
fields, the subcommittee reported. These in-
clude:

* “Method of selecting or designating
chairmen of independent regulatory com-
missions. . . . Present provisions authorizing
the President to designate the chairmen of
most of these commissions appear to be
in conflict with the objective of bi-partisan,
political neutrality.

* “The powers of the chairmen of inde-
pendent regulatory commissions.

* “The powers of the Bureau of the
Budget with respect to independent regula-
tory commissions.

¢ “The terms of office and salaries of the

SUBCOMMITTEE ON LEGISLATIVE
OVERSIGHT

INTERIM REPORT

- Tux

COMMITTEE OGN INTERSTATE AND FOREIGN
COMMERCE

Purssant Lo Sectian 138 of the Legulative feerganistion
Act of 1345, Public Lax 801, 791k Congrase, and
House Respluilon 95, an Amended,

S8th Comgrvaa

FEDERAL COMMUNICATIONS {OMMISSION

W

FULNTTTED BY MR. HARRIS, CRAIRMAN

e, 1968 -Committad te the Corsmiltsr of Lbe Wikede Hawse
wa the Skt of (e Uik ind otddered o be printed
|_a-

UMD STATES
cOTERNMINE PRINTING ITICT
WARNINGTUN | ey

Text of interim report pages 30-31
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HARRIS COMMITTEE conminuep

members of independent regulatory com-
missions.”

“Unanimous” approval of the interim re-
port came following a lengthy Tuesday
executive meeting and two Thursday meet-
ings interspersed before and after public
hearings. Rep. Morgan Moulder (D-Mo.),
who resigned as chairman of the subcom-
mittee after Bernard Schwartz was fired as
chief counse! [LEAD SToRrY, Feb. 17], did not
participate in any of the discussions on the
report. Rep. Moulder has been absent from
practically all the hearings for the past six
weeks.

Other members of the subcommittee of
the House Interstate & Foreign Commerce
Committee are Democrats Oren Harris
(Ark.), who succeeded Rep. Moulder as
chairman and who also is chairman of the
parent committee; John Bell Williams
(Miss.); Peter F. Mack Jr. (Ill.); John J.
Flynt Jr. (Ga.), and John Moss (Calif.)
and Republicans Joseph P. O'Hara (Minn.);
Robert Hale (Me.); John W. Heselton
(Mass.); John B. Bennett (Mich.), and
Charles A. Wolverton (N. 1.).

Meanwhile, public hearings continued for
three days last week with a parade of present
and former commissioners testifying on offi-
cial misconduct charges lodged by Dr.
Schwartz. Thursday’s testimony by former
Comr. Frieda B. Hennock ended the cur-
rent phase of hearings, Rep. Harris an-
nounced. Also testifying last week were
Comrs. Robert E. Lee, T. A, M. Craven,
John C. Doerfer, Frederick W. Ford and
former Comrs. George C. McConnaughey
and E. M. Webster.

As each of the present commissioners
were excused, Rep. Harris served them with
notice they probably would be called to
testify again on other phases of the investiga-

tions. The subcommittee was established last
spring with a $250,000 appropriation to de-
termine if the regulatory agencies are “ad-
ministering the laws as Congress intended.”

The hearings thus far have caused the
resignation under fire of former FCC Comr.
Richard A. Mack for the role he played in
the Miami ch. 10 grant. They also have
resulted in sensational, nationwide headlines
on charges of wrongdoing at the FCC. The
subcommittee’s first chief counsel was fired
and replaced by Robert W. Lishman, who
has participated in the last 10 days of hear-
ings.

From the start, the cry was raised in some
circles that the subcommittee was out to do
a “‘hatchet job” on the FCC. Later charges
of “whitewash,” especially by Dr. Schwartz,
were raised against the subcommittee. Rep.
Harris and other members of the subcom-
mittee have repeatedly denied both counts
and just as often promised an “all-out, im-
partial” investigation.

While a definite future course still is
undecided, Rep. Harris said Thursday the
staff is “seeking light” on other comparative
tv cases. A memorandum has been prepared
giving the subcommittee members what in-
formation on these cases the staff now has
and possible future hearings will be deter-
mined later.

Some of these other cases are known to
be the grants of ch. 5 Boston (WHDH-TV-
Herald Traveler), ch. 13 Indianapolis
(Crosley Broadcasting Co.), ch. 4 Pittsburgh
(merged applicants WCAE [Hearst] and
Television City Inc.), ch. 10 Rochester, New
York (see Hennock testimony), ch. 12
Jacksonville, Fla. (WFGA-TV), ch 12 Fres-
no, Calif. (KFRE-TV), ch. 7 Seattle
(KIRO-TV), ch. 7 Miami (WCKT [TV])
and ch. 4 New Orleans (WWL-TV).

Rep. Harris stressed that the subcommit-
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The FCC has been considering a code
of ethics—and something may be forth-
coming in another week or two.

The Securities and Exchange Commis-
sion has drafted a list of integrities for
its members—and has circulated it
among other federal regulatory agencies
with the avowed hope that all organiza-
tions might adopt a common standard
of conduct. :

A bill to amend the Administrative
Procedures Act, to bar discussion of a
case with officials of an agency handling
the case once it has been set for hearing,
has been introduced in Congress by Sen.
John Marshall Butler (R-Md.} and Rep.
Dewitt S. Hyde (R-Md.). The proposed
legislation (S 3521 and HR 11624) pro-
hibits litigants from discussing or com-
municating with agency officials about
their cases.

Still pending in the Congress are three
bills to legislate integrity on government
officials. They are S 3306, by Sen. Wil-
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liam Proxmire (D-Wis.), S 3346, by Sen.
Wayne Morse (D-Ore.), and HR 11022
by Rep. Charles A. Wolverton (R-N.J.).

The FCC's proposal has actually been
roughed in and has been discussed at
several Commission meetings in the last
few weeks. One of its main items is the
provision that all communications to
Commissioners on adjudicatory cases be
placed in the public files.

There is some disagreement among
the commissioners as to whether ethics
can be imposed. There is also some ques-
tion among the commissioners as to
whether this is the proper time for the
Commission, or any other agency, to
establish a code of ethics. This is in light
of the recent unpleasantness on Capitol
Hill and the feeling that the adoption of
a code of ethics might be construed as
acknowledging wrongdoing. All the FCC
members have stoutly maintained before
the House Oversight Committee that
they did nothing improper.

tee does not plan hearings in all the cases
under scrutiny. “It’s a question of what will
be necessary to complete the committee’s
task,” he said. At least three members of
the subcommittee have stated privately, how-
ever, that they will take a long look at the
Boston and Indianapolis decisions.

During last week’s testimony, Mr. Lish-
man entered into the record a lengthy letter
from NBC Vice President Thomas E. Ervin
relating to that network’s contacts with com-
missioners and FCC personnel. In addition
to color tv sets, Mr. Ervin said commis-
sioners had been provided with transistor
radios and in two instances—Comrs. Lee
and Mack—hi-fi sets.

Also, the network presented S1 Christmas
presents to FCC persoanel in 1956. The
subcommittee had asked for records dating
back to 1949 and Mr. Ervin pointed out
2,000 persons at NBC are eligible to file ex-
pense accounts and there were “several hun-
dred thousand items” related to the period
involved.

The subcommittee has compiled some
known instances of ex-parte contacts with
the FCC and its staff by the three tv net-
works over a period dating back to 1948,
The list shows ABC with 54 contacts, CBS
81 and NBC 115. The network “contacts”
include such items as a picture of Mamie
Eisenhower for Mrs. McConnaughey; in-
troduction to tv personality Garry Moore for
Mrs. McConnaughey; a sapphire-tipped
needle for long playing records for former
FCC Chairman Wayne Coy; the loan of a
truck and driver; service as a travel agency;
delivery of packages, and several other more
or less conventional “services” such as
tickets to tv shows and Broadway plays,
candy, phonograph albums, flowers, lunches
and cocktails.

Last Thursday, Sen. Spessard L. Holland

Code of ethics docketed for FCC action

There is also a feeling that it might be
better to wait because of pending legis-
lation in Congress. And, some commis-
sioners are strongly of the opinion that
no matter how many ethical guideposts
might be adopted and published, they
would not deter a miscreant.

“I've got to sleep with myself,” one
FCC commissioner said last week, “and
no rules of conduct, our own or any
imposed on us, is going to change my
responsibility to my own conscience.”

The proposed SEC canons of ethics
were circulated among other federal
regulatory agencies not only for possible
use as a single standard for all agencies,
SEC Chairman Edward N. Gadsby said
last week, but also for any comments or
suggestions by commissioners in other
agencies.

Thus far no comments have been re-
ceived, Mr. Gadsby acknowledged, but
he added that none were expected so
soon. The proposed SEC rules, which
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(D-Flia.) took the floor of the Senate to ex-
plain why he and Sen. George A. Smathers
(D-Fla.) recommended Mr. Mack for the
FCC because President Eisenhower, the
people of Florida and the Senate deserved
an explanation.

In 1951, Sen. Holland said, Mr. Mack
approached both the Florida senators about
an appointment to the Interstate Com-
merce Commission. Mr. Mack came highly
recommended for the post, the senator said,
and his name was passed on to President
Truman for either the ICC or FCC.

When he did not get either, he was later
recommended for the Federal Power Com-
mission and the FCC again in 1955, when
he was appointed. Sen. Holland said the
resigned commissioner “was recognized as
one of the ablest young men in his field . . .
and there was every reason why thé Florida
senators should support” him for the FCC
nomination.

WITNESS: Comr. Lee

Comr. Lee told the subcommittee that he
was a “‘surprise” appointment to the FCC,
that he knew nothing about the industry and
it was necessary for him to do considerable
traveling soon after joining the Commis-
sion. He was asked about seven trips for
which he accepted government per diem and
industry payment of his hotel bills.

In each instance, he gave the purpose of
the trips in question and said he often
claimed less per diem than he was entitled
to. In fact, he said, official trips cost him
personally $170 in 1956 and $200 in 1957.
He estimated the out-of-pocket expenses for
himself and other Commissioners to attend
this month’s NAB convention in Los Angeles
would be $150 to $200. And, he said, “it is
absolutely essential that I be there” because
of his extra job of defense commissioner.

have been under consideration for the
last few weeks, were distributed to other
agencies two weekends ago.

The suggested SEC standards of con-
duct were praised by Sen. Proxmire as
“an excellent beginning” in establishing
a “firm moral code” for the independent
agencies. The Wisconsin Democrat said
he particularly liked the first section
which bans gifts of any kind from per-
sons with whom the agency does business.

The proposed canons of ethics for
the five members of the SEC is an ex-
pansion of the current standards of per-
sonal conduct for SEC members and
employes.

In addition to the usual bans on
engaging in business related to the scope
of the Commission, accepting gifts, favors
or services, divulging confidential infor-
mation, and becoming unduly involved
with persons outside the government
through frequent and expensive social
engagements, the canons more specifically
spell out other touchy areas.

Sections of the proposed code pointed-
ly are based on recent revelations brought
out by the Harris Legislative Oversight
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He said it would be impossible for any
FCC member to do his job without per-
sonal contacts with industry figures. And,
if a broadcaster wants to take him to lunch,
the former FBI agent said, “I have no com-
punction about his paying the check. . . .
I resent the feeling that I could be bought.”

The commissioner was asked about several
telephone conversations he had with Charles
Steadman, Cleveland attorney [CLoOSED CIRr-
curt, March 31]. (In previous testimony,
Mr. Steadman had been described as “the
man closest to McConnaughey” on the Mi-
ami ch. 10 case.) Comr. Lee said Mr. Stead-
man js a close personal friend, that all the
calls were personal and were not paid for
by the government. “No sir, I have em-
phatically not,” he replied when asked if
the Miami case, or any other comparative
tv case, was discussed with Mr. Steadman.

It is “highly appropriate” for a commis-
sioner to express an opinion in a rule making
proceeding, Comr. Lee said in defending an
article favoring pay tv he wrote for Look
magazine. He said he received $1,500 for
writing the story.

He did not remember ever discussing ch.
10 Miami with Sen. Estes Kefauver (D-
Tenn.), as the senator had stated in a letter
to losing applicant A. Frank Katzentine.
Sen. Kefauver stated in the letter he also
discussed the case with Comrs. Hennock
and Bartley, both of whom denied such a
conversation actually took place. If the
senator mentioned ch. 10 to him, Comr. Lee
said, “‘It would have to have been subliminal
... I didn’t get it.” He denied ever being
under any pressure in the Miami case or
any other Commission proceeding.

WITNESS: Comr. Craven

The subcommittee had no instances of
trips taken by Comr. Craven for which he

had received government per diem and in-
dustry payment of hotel bills. He was asked,
however, about three instances of being “‘en-
tertained” by NBC and explained that all
three occurred before he was appointed to
the FCC in the summer of 1956.

Comr. Craven denied that he is one of
the recipients of free RCA service for his
own black-and-white tv set, as had been
stated in a letter from NBC Vice President
Thomas E. Ervin. He explained he sub-
scribed—and paid for—an RCA service
policy. A turkey has been the most expen-
sive gift he has received from the industry,
the engineer commissioner stated.

On the matter of “fraternization” with
members of the regulated industry, Comr.
Craven said he has been associated with
broadcasting since 1930 and did not give up
his personal friends when appointed to the
FCC.

Rep. John B. Bennett (R-Mich.) ques-
tioned the witness at iength about his partici-
pation in the Miami case. Subcommittee
files show that Comr. Craven participated
in three actions taken by the FCC during a
January 1957 executive meeting.

At the meeting, Comr. Lee moved for
adoption of the opinion already written
favoring National. This carried by a 4-3
vote with Comr. Craven voting against, along
with Comrs. Hyde and Bartley. Next, a
motion was made and carried unanimously
to reconsider the decision. Comr. Bartley
followed this with a motion to instruct the
staff to write an opinion favoring applicant
L. B. Wilson Inc. Comr. Craven seconded
this motion, which was defeated by a 4-3
vote (Comr. Hyde also for; Comrs. McCon-
naughey, Lee, Doerfer, Mack against).

Comr. Craven insisted this participation

STORY CONTINUES page 32
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Committee’s investigation of the FCC.

For one thing it behooves members to
“exhibit a spirit of firm independence and
reject any effort by representatives of the
executive or legislative branches of the
government to affect their independent
determination of any matter being con-
sidered by the agency.”

For another, it calls on members not to
become indebted in any way to persons
who are or may become subject to their
jurisdiction. No member should accept
the loan of anything of value or accept
presents or favors from persons who
are regulated or who represent those who
are regulated.”

The code continues that members
should avoid discussing judicial matters
with persons outside the agency. It affir-
matively states, however, that it is the
“duty” of a commissioner to solicit the
views of interested persons in their rule-
making and administrative functions.

“Insofar as it is consistent with the
dignity of his official position,” the
canons read, “he should maintain such
contact with the persons who may be
affected by his rule-making functions as

is necessary for him fully to understand
their problems, but he should not accept
unreasonable or lavish hospitality in so
doing.”

The proposed rules go one step further;
they state that a member should not “per-
mit the impression to prevail that any
person may unduly influence him, that
any person unduly enjoys his favor or
that he is unduly affected in any way by
the rank, position, prestige or affluence
of any person.”

SEC commissioners are Mr. Gadsby,
chairman; Andrew Downey Orrich, Har-
old C. Patterson, Earl Freeman Hastings
and James C. Sargent.

The agency was formed in the early
days of the New Deal to police the stock
market.

All of the five, independent regulatory
agencies have codes for their employes,
and, in some cases, these apply to the
members also.

Some of the agencies also have rules
of conduct for practitioners.

All of these standards of conduct call
for probity, honesty, and responsibility
[GOVERNMENT, March 3].
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The House Oversight Subcommittee
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last Friday sharply criticized the be-
havior of some FCC Commissioners
and recommended stiffening the law

under which they operate. Here,
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slightly condensed, are the principal

comments and conclusions.

CONDUCT OF FCC COMMISSIONERS

(a) Relationship with industry

The extensive hearings held by the subcommittee on the con-
duct of the members of the FCC have revealed that over the
years a pattern has developed of questionable conduct on the
part of some members of the Commission and on the part of
some industry organizations and members of industry who are
subject to Commission regulation. The questionable propriety of
some of this conduct, in the opinion of the subcommittee, has
seriously undermined public confidence in the FCC, thus affect-
ing adversely the administration of law by the Commission.

Some members of the industry, as the record shows, have
followed a practice of providing excessive entertainment for the
members of the FCC and the Commission staff. The subcom-
mittee feels that such entertainment does not lend itself to the
establishment of a proper relationship between the independent
regulatory commissions and those who are subject to regulation
by such commissions.

To the extent that members of the FCC find it necessary, in
the course of the performance of their official duties, to attend
meetings sponsored by industry organizations, the subcommittee
feels very strongly that such attendance should be at government
expense.

The subcommittee is not at all certain that the benefits to be
derived from the wholesale attendance by members of the Com-
mission at industry meetings and the participation of individual
members in promotional events are commensurate with the time
and effort devoted to these affairs. The Commission has followed
the practice of attending these meetings for many years, but the
important industry problems which have been pending before
the Commission for many years, such as clear channels, daytime
broadcasting, the possible modification of frequency allocations
for television stations, and network regulations, to name only a
few, still remain on the Commission’s agenda. This leads the
subcommittee to suggest an increase in the amount of time spent
on the solution of these industry problems would bring greater
" benefits to the public and the industry than the continuing
fruitless debate of these problems at industry meetings.

In this connection, the hearings have revealed the unsavory
practice engaged in by representatives of some industrial con-
cerns of charging business expenses and using the names of
members of the FCC as justification for such expenses, while
actually such entertainment did not occur. These practices, the
subcommittee feels, are utterly indefensible. They blacken the
names of members of independent regulatory agencies who have
no way of defending themselves against such practices.

(b) Per diem

The record in the hearings shows that several members of the
FCC have engaged in the practice of accepting per diem in
spite of the fact that industry organizations or members of the
industry actually paid hotel expenses and other expenses of

some of these commissioners. Such practices undermine public
confidence in the commissioners and must be avoided.

The question of the propriety and legality of such conduct is
of concern not only to members of the FCC but to members and
the staffs of other independent regulatory commissions and execu-
tive agencies. The rulings and testimony of the Comptroller
General given this subcommittee are ambiguous and in conflict.

The subcommittee feels very strongly that there is an urgent
need for clarification by the Comptroller General.

(c) Deluys and pressures

The hearings held by the subcommittee on ch. 10 in Miami,
Fla., have revealed the pressures brought on some members of
the Commission. Pressures of this kind cannot be tolerated. It
is the purpose of the subcommittee, through the views and rec-
ommendations contained in this interim report, to relieve the
FCC from pressures of an improper character.

The subcommittee is concerned about the long delays which
have occurred in rendering final decisions in adjudicatory pro-
ceedings and in important rulemaking proceedings. Such delays
have contributed to an increase in pressure of the kind referred
to above. It will be the purpose of this subcommittee to submit
additional legislative recommendations aiming at eliminating
some of these serious delays. The subcommittee has in mind, for
further study and consideration, provisions of the Communica-
tions Act of 1934, as amended. which enable competitors to
delay the grant of licenses and other provisions of the act which
prevent the Commission from utilizing effectively the services
of members of the Commission staff.

(d) Furnishing of equipment

Over the years there has grown up in the industry the practice
of making available to members of the FCC radios. color and
black-and-white television sets, and other equipment which have
been installed and serviced in the homes of individual Commis-
sioners at the expense of industrial concerns which are subject
to regulation by the Commission. While members of the Com-
mission, particularly during development stages of new uses
of radic and tv. may well need to have easy access to such
equipment, the subcommittee believes that the present practices

_with respect to furnishing such facilities are undesirable. Further-

more, the subcommittee has serious doubt whether some of the
equipment which has been so made available would meet the test
of being needed by the members of the Commission, in the pub-
lic interest, in order to enable them to follow new technicai
developments. Finally, the subcommittee feels that the furnishing
of some of these faciiities to the Commissioners was not in the
public interest but in the interest of promoting the business of
the industrial concerns which furnished the equipment.

The subcommittee believes that the Commission itseif should
examine into this subject, applying the most stringent standards
of propriety, and take such action as will remedy a situation
which has brought on much public criticism and provide an
orderly and well-publicized method of obtaining such equipment.

LEGISLATIVE RECOMMENDATIONS

While the hearings with respect to the FCC have not been
completed as yet, the hearing record contains enough informa-
tion with respect to some phases of its operations to warrant
certain legislative recommendations. Specifically, the subcom-
mittee recommends that changes in the Communications Act of
1934, as amended, are desirable with respect to the matters listed
below, and amendments have been prepared for this purpose.

(1) Code of ethics

The hearings have dealt at great length with the conduct of
individual Commissioners, including ex parte contacts with in-
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terested parties, acceptance of loans and gifts, excessive fraterni-
zation and payment by industry of the travel expenses of some
of the Commissioners and their wives.

Certain conduct of some of the Commissioners in this regard
indicates that they were insensitive to the requirements of their
high office. In some instances, a strict interpretation of the
provisions of the Federal Communications Act and the United
States Criminal Code may lead to the conclusion that federal
law has been violated. The decision whether such violations, if
any, should be prosecuted must be left to the Dept. of Justice.

In another section of the report, the subcommittee has recom-
mended that the Communications Act be amended so as to make
the provisions prohibiting ex parte contacts more stringent.

This still leaves for consideration the question of how to deal
with other aspects of personal conduct which have come under
scrutiny in these hearings. The subcommittee feels that even the
most detailed statutory provisions enacted by the Congress, or
the most detailed code of ethics adopted by a commission, cannot
avoid leaving areas of doubt—which must be resolved by those
who are supposed to be governed by the code of ethics.

Nevertheless, the subcommitiee feels that there are two im-
portant advantages to be gained from a statutory requirement
that the FCC adopt a code of ethics which shall be published in
the Federal Register and which shall be revised periodically to
keep apace with changing developments. These advantages are
that (1) it will require the members of the Commission to
consider carefully, and discuss with each other, what the par-
ticular provisions should be of the code of ethics, and (2) the
publication of such a code in itself should have salutary eitects.
The subcommittee, therefore, recommends adoption of an amend-
ment to the act requiring the Commission to adopt and to
revise from time to time a code of ethics for members of the
Commission and the Commission staff. as well as former mem-
bers of the Commission and the Commission staff, designed to
promote the observance of high ethical standards in matters
related to activities of the Commission. The amendment wouid
require publication of the code in the Federal Register.

(2) Honorarinms

The hearing record before the subcommittee indicates that the
provision in Sec. 4 (a) of the Communications Act of 1934 with
regard to honorariums produced unfortunate and regrettable
results which are not in the public interest.

It appears that in some instances honorariums and compensa-
tion were accepted while at the same time per diem payments
were collected from the Federal Government. Such a result does
not appear to have been the intent of Congress when in 1952 it
added by Public Law 554, 82d Congress, an exception 1o the
prohibition of outside employment of Commissioners or staff
members, so as to permit acceptance of a reasonable honorarium
or compensation for the presentation or delivery of publications
or papers.

The original intent was to permit honorariums Or compensa-
tion for the publication of technical books or the oral delivery
of bona fide technical papers. However, there has grown up a
practice of accepting honorariums or compensation for the
delivery of goodwill speeches on the occasion of semisocial or
promotional industry gatherings or the inauguration of radio
and television stations or other affairs publicizing new industrial
developments. This practice would appear to stretch the original
intent considerably.

The subcommittee recommends that the “honorarium” pro-
vision be stricken from the Communications Act of 1934,

(3) Ex parte contacts

The Communications Act of 1934, as amended, contains
prohibitions against ex parte contacts in cases of adjudication.
Section 409 (c) (2) prohibits ex parte contacts on the part of
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any person who has participated in the presentation or prepara-
tion for presentation of such cases during hearings before an
examiner or examiners or the Commission. The statute thus
fails to reach ex parte contacts with Commissioners or the Com-
mission staff by persons other than those who participated in
the presentation or preparation for presentation of such case
before the examiner or the Commission.

The hearing record before the subcommiittee on the ch. 10
casc in Miami indicates that several ex parte contacts on behalf
of two of the principal contenders for the license were made or
attempted to be made both by persons who did and by persons
who did not participate in the presentation or preparation for
presentation of the case before the examiner.

It is imperative that the Commission as well as the competing
parties be protected by law from any attempt at influencing off
the record the decision of the Commission.

It is, therefore. the opinion of the subcommittee that section
409 (c) (2) should be amended for the following purposes: (1) To
make the prohibition apply to ex parte contacts by any person,
except certain Commission personnel; (2) to require that any
Commuissioner or staff member rcceiving an ex parte communi-
cation shall place such communication (or a memorandum
stating the circumstances and substance of such communication
if such communijcation was made orally} in the public record
in the case; and (3) to provide that the secretary of the Com-
mission shall transmit to each party a copy of such communi-
cation or memorandum.

Any failure on the part of any Commissioner or staff member
to comply with the provisions of this subsection would constitute
misconduct of a character which would justify, if the serious-
ness of the offense warrants it. appropriate disciplinary action,
dismissal, or removal.

It is doubtful whether the law should be left in a state where
ex parte contacts are ruled out in adjudicatory proceedings,
while the implication is left that they are permissible in rule-
making proceedings even though formal hearings on the record
are conducted by the Commission in such proceedings. It seems
illogical, for example, to prohibit ex parte contacts in a case
where an applicant seeks a television channel in a competitive
proceeding but to let the law remain silent in a case of rulemak-
ing where a television channel in a particular community may
be added or deleted.

However, the subcommittee is aware of the distinction which
has been made traditionally between adjudicatory proceedings
and rulemaking proceedings and it desires to study further
through open hearings on this subject the question of whether
the ban on ex parte contacts now limited to adjudicatory pro-
ceedings should be extended to rulemaking proceedings as welil.

(4) Removal of Commissioners

The hearings held by the subcommittee thus far indicate the
need for an appropriate amendment to the Communications Act
of 1934 providing for the removal for cause of any member of
the FCC.

Provisions authorizing the removal of members of independ-
ent regulatory agencies are contained in the organic acts of
other such agencies. For example, the Federal Trade Commis-
sion Act, the Interstate Commerce Act, and the Civil Aeronautics
Act provide that members of these agencies are removable by
the President “for inefficiency, neglect of duty, or malfeasance
in office.”

In order to guarantee the independence of independent reg-
ulatory agencies, the removal authority of the President with re-
gard to any member of such agency should be expressed in
language as clear and unambiguous as possible. Therefore, the
subcommittec recommends that the Communications Act of
1934 be amended by providing that the President may remove
any member of the Commission “for neglect of duty or mal-
feasance in office, and for no other cause.”
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was not a vote on the merits of the case but
merely a parliamentary procedure. He voted
for an opinion favoring L. B. Wilson so
the FCC would have two decisions before
it ““.. . in order that I might have an oppor-
tunity to discuss the entire case with the
commissioners, a matter which was denied
me because I was not present when the
original instructions were given,” he ex-
plained. In such an event, he felt, he then
would have been able to vote on a final
decision after having participated in a dis-
cussion of merits of the two proposed de-
cisions.

When a final vote was taken on the Nea-
tional grant in February, Comr. Craven said
he did not participate becauss he was not
present for oral argument or initial instruc-
tions and “I would have possibly committed
a reversible legal error.” All in all, he said,
the question of influence in the Miami ch.
10 case had been “highly overplayed.”

WITNESS: Comr. Ford

Comr. Frederick W. Ford, whose FCC ap-
pointment was confirmed last August, told
the subcommittee that the only expenses he
has drawn since joining the Commission
were $1.50 for taxi fare. In fact, the newest
commissioner said, many of his closest
broadcasting friends *“have Kkept strictly
away from me” since his appointment to
the Commission.

When asked if he had a color tv set on
loan in his home, Comr. Ford replied: “As
a matter of fact, I have seen color tv only
once and that was four years ago.” The
only long distance call he has made since
joining the Commission concerned the hiring
of a legal assistant, he stated.

WITNESS: Ex-Comr. Webster

Mr. Webster, a member of the Commis-
sion from 1947-56 (he was replaced by
Comr. Craven) was asked about two trips
for which the government paid per diem
and subcommittee records show NAB paid
the hotel bill. The witness said he was
“mystified” that NAB paid the bills because
he was under the impression he had paid
them personally.

The propriety of allowing industry repre-
sentatives to pay hotel bills was discussed
at one time while he was on the FCC, Mr.
Webster said, and the general opinion was
this is an acceptable practice. However, he
said, he made very few trips while a com-
missioner and was not often invited to
speak.

He still has an RCA color receiver loaned
to him, he said, but NBC is “privileged to
get the set at anytime.” He denied Frank
(Scoop) Russell, NBC Washington vice
president, or anybody else told him to keep
the set. “They were of immense value to us
[commissioners],” he told the subcommittee.

“No one at any time, in industry or other-
wise,” talked or attempted to talk to him
about the Miami ch. 10 case, Mr, Webster
testified. He said “terrific goings-on™ among
Miami principals in the case were evident
but that he had no personal knowledge of
just what this amounted to. In fact, he said,
one of the principals was “rude” in avoid-
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ing talking to him when the two met in a
Miami restaurant while the case was pend-

ing.

WITNESS: Comr. Doerfer

After spending three days answering per-
sonal misconduct charges early last Feb-
ruary [GovERNMENT, Feb. 10], Chairman
Doerfer returned to the stand Monday to fur-
ther explain industry contacts and trips he
has taken since becoming a member of the
FCC. The chairman estimated that over a
five-year period he has taken approximately
40 trips on official FCC business.

Rep. Harris thought this was a conserva-
tive estimate and criticized all commission-
ers for spending too much time on the road
and not enough tending to the FCC work-
load. He stated: “. . . I am just wondering
if the members of the Commission had not
felt compelled to attend too many invita-
tions by the industry in these conventions
and things that have too much the appear-
ance of a vacation instead of actual official
business. . . .

“Is it necessary for several members of
the Commission to go on these things at
the same time, together with several mem-
bers of the staff? . . . It seems to me these
various things . . . should be very, very
carefully considered and this business of
going off and the industry running up a big
expense and charging it to public officials
when they don’t even participate in it at
all, seems to me is intolerable.”

Comr. Doerfer agreed that in many in-
stances his name was used, when actually
he was not even present, to justify an ex-
pense account., The commissioner also hit
out at “influence peddlers” and *“name-drop-
pers” who do not have any influence.

On the five airline tickets furnished FCC
by NBC for the Sarnoff dinner, Comr. Doer-
fer said it is possible he and Mrs. Doerfer
used two of them since the government was
not charged. However, he could not ac-
count for the remaining three and all other
commissioners denied using NBC transpor-
tation to attend the dinner.

In filing his income tax returns since be-
coming a commissioner in 1953, Comr.
Doerfer said he has listed seven honorariums
totaling $2,100. Even with the honorariums,
he has consistently lost money on industry
trips, he testified.

WITNESS: Ex-Comr. McConnaughey

Former FCC Chairman McConnaughey
told the subcommittee about ex-parte meet-
ings he had with principals in two applica-
tions for the hotly-contested ch. 5 Boston
and one of the applicants for ch. 4 Pitts-
burgh, a case under Justice Dept. scrutiny.
Mr. McConnaughey said he lunched with
Robert Choate, publisher of the Boston
Herald-Traveler (WHDH-TV), which won
the ch. 5 grant, and had a second meeting
with Forrester T. Clark, principal in one of
the losing applicants.

Mr. McConnaughey claimed he kept the
conversations away from the pending case
and that Mr. Choate “just wanted to meet
me.” He said later two men from the Boston
Globe, which strongly protested a grant to

the Herald-Traveler, came to his office and
“read the riot act” over the Herald-Traveler
application. Mr. McConnaughey also told
about a luncheon with Earl F. Reed, ap-
plicant for ch. 4 Pittsburgh, and that he
changed the subject from the pending case
“as soon as I could.”

Commerce Secretary Sinclair Weeks did
not contact him about Boston ch. 5, Mr.
McConnaughey said. “I honestly do not
know . . .” he said, when asked if Mr.
Weeks had any interest in the case. He
denied the White House had ever inter-
ferred in any case and said most executive
contacts had to do with security matters.

Like other witnesses, Mr. McConnaughey
was confronted with a long list of trips and
10 pages of telephone calls. He said he
kept no record of incoming telephone calls
or visitors because both came “in a steady
stream.” He was questioned at length about
a five-week trip to Europe in the summer
of 1956. This cost him, he said, over $800
out-of-pocket for his expenses, plus those
of Mrs. McConnaughey who accompanied
him.

The former FCC chairman replied “none
whatsoever” when asked if he had received
any gifts or loans from the industry. “For
many years, I never made less than twice as
much as I made . . .” while serving on the
FCC, he said. He hit former subcommittee
counsel Bernard Schwartz for “smear and
character assassination” tactics. He said
members of the regulatory agencies are
“very high-type, honorable folks.”

Jerry Carter, Florida Democratic National
committeeman, was the only person who
ever approached him regarding the Miami
ch. 10 case, Mr. McConnaughey testified.
He said he never discussed the case with
Comr. Mack and had made up his mind
how to vote even before the oral argument
was held.

“I thought the examiner was completely
wrong . . .” he said, because the examiner
failed to take into consideration Mr. Xatzen-
tine’s past broadcast record in the operation
of WKAT Miami Beach, Fla. Mr. Mc-
Connaughey said the reasons he voted for
National Airlines are set forth in the printed
decision “which, as far as I’'m concerned,
speaks for itself.” L. B. Wilson Inc. would
have been his second choice for the ch.
10 grant, Mr. McConnaughey said.

It would not be a good idea to rotate
the FCC chairman every year, Mr. McCon-
naughey maintained, because it takes a
chairman that Iong to get thoroughly ac-
quainted with his job.

Mr. McConnaughey said he paid RCA
$200 for the color tv receiver “loaned”
to him while he was a2 commissioner. This
amount was paid in December 1957 after
he had determined the set would work in
his Columbus, Chio, home, he stated. Mr.
Lishman pointed out a new model was
delivered to Comr. McConnaughey’s home
in March 1957 and asked the witness if
he did not know, at that time, that he was
leaving the Commission in June. Mr. Mec-
Connaughey replied that he had been “toy-
ing with the idea” for some time.

Mr. Lishman also read an RCA invoice
carrying the color sets in Commission homes

BROADCASTING




Again, WIBK delivers the s e

hig basehall-minded
Detroit market

Michigan’s most result-producing independent
radio station carries the complete 1958 schedule
of Detroit Tiger baseball games—night and day,
at home and away. This is the 11th consecutive
year WJBK has been selected for complete cover-

£ b

National Sales Office: 625 Madison Ave.

age of Tiger games. New York 22, PLaza 1-3940
10,000 Watts Days —1,000 Watts Nights —1500 KC Represented by the KATZ AGENCY, INC.
o x“o%
Storer Broadcasting Company 3 &
ho] ©
WJBK WSPD wJaw wiBG WWVA WAGA WGES P N
Detroit, Michigan Toledo, Olio  Cleveland, Ohio  Philadelphia, Pa. Wheeling, W. Va. Atlanta, Ga. Miami, Florida OMPK‘
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211,051 Bill Wagners...

In 1794, Gen. Anthony Wayne built a fort to fight the Miami Indians. No trace
of it remains today, but its history lives on in the people that make up
Fort Wayne, Indiana and the Fort Wayne television marker . . . because
people . . . not sites, make cities and markets . . . people like Bill Wagner, a
skilled machinist in a factory manufacturing agricultural machinery.

= = i Prosperous hard-working Bill and his family are typical of the 211,051 television
families that are the Fort Wayne television market . . . families that look to
WANE-TV for their news and entertainment . . .

WANE”TV families with buying incomes of over $1,250,000,000.

i i Smart advertisers want to reach these 211,051 Wagner families. They do it over
FORT WAYNE: WANE-TV as more of these families watch WANE-TV than any other
station in the billion-dollar 2ll-UHF Fort Wayne market. Represented by Petry.

Sources: Area ARB 11/57; TV Mag 3/57 & 2/58, Copyrighted . .. Sales Management 1957.

A CORINTHIAN STATION Responsibility in Broadcasting

KOTV Tulsa ¢« KGUL-TV Houston * WANE & WANE-TV Fort Wayne * WISH & WISH-TV Indianapolis
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at a value of $10. “In other words, they
gypped me,” Mr. McConnaughey retorted.

WITNESS: Ex-Comr. Hennock

“I'll answer anything; just ask me,” for-
mer Comr. Frieda Hennock told the sub-
committee on taking the stand Thursday
and she kept this promise during subsequent
testimony. Counsel Lishman said there were
no instances where Miss Hennock—in mar-
ried life Mrs. William Simons—received
government per diem and at the same time
had her hotel bill paid by the industry. “I
know, 1 never took any trips—wasn’t
invited,” she replied,

Rep. Emanuel Celler's (D-N. Y.) charges
of monopoly against the networks found a
champion in Miss Hennock. She charged
“monopolistic interests,” identified as the
three tv networks and AT&T, completely
dominate the industry. She cited the failure
of uhf as ample proof of this contention.

“They [networks] don’t want 3,000 sta-
tions; they want 300,” the witness charged,
Regardless of how many channels were as-
signed to Washington (for instance), she said,
only the number of stations wanted by the
networks would be on the air.

She said nobody with official standing in
Washington ever discussed the possibility
of her reappointment to the FCC with her.
“I knew of the impossibility” of reappoint-
ment but knew nothing of the “possibility,”
she said. *“T assumed I was marked for ex-
tinction,” she said, and was “kicked off the
Commission unceremoniously.” She was
succeeded by Comr. Mack.

Miss Hennock told about hearing “ru-

WJTN DEFENDS RADIO-TV

WITN Jamestown, N. Y., used its pre-
rogative to editorialize in replying to
criticism, made in a speech at James-
town by William Stringer of the Christian
Science Monitor’s Washington bureau,
that radio-tv too often treat news as “a
show.” The editorial, voiced by Si Gold-
man, WITN president, said in part:

Let’s look at Mr. Stringer’s charge that
the broadcast media treat news as *“a
show.” 1It's a serious charge, indeed.

We pick up a copy of a New York
newspaper with wide circulation. Its
headline story concerns a scandal involv-
ing movie stars. Also featured on the
first two pages are items about an ax mur-
der, two sex crimes, and juvenile gang-
sters. News on the national and inter-
national scene is relegated to the back
pages.

Of course this paper is an exception,
Its policies are not the policies of the
average newspaper across the country.
But exceptions, too, are radio and tele-
vision stations which make “a show” of
the news, Every substantial poll taken
in the United States shows that listeners
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mors” of the way “certain large interests”
felt about her work on the Commission,
She said if these interests did not approve
of her actions, she thought she was doing a
good job. Mr. Lishman asked if “monopolies
control appointment of members of the
Commission,” and Miss Hennock replied:
“You can draw your own conclusions. The
fact is, I fought these interests and was not
reappointed.”

As with other witnesses, Mr. Lishman
asked Miss Hennock about numerous trips
and telephone calls made while she was a
commissioner. In practically every instance,
she explained, they concerned her efforts to
boost educational television, for which she
was highly commended by several of the
Congressmen.

A majority of the trips were made over
weekends to New York, her home state
“because I didn’t want to miss a Com-
mission session,” Miss Hennock said, She
explained efforts to interest the New York
Board of Regents in backing an educational
uhf operation. If the board had done this,
she maintained, each of the 48 states would
now have an operating educational station
and “ultra high wouldn’t be dead.”

She said a call to former President Harry
S. Truman also involved educational tele-
vision. Mr. Truman, who appointed Miss
Hennock to the Commission, at one time
called all the commissioners to the White
House and asked them to reserve channels
for educational use, she said.

Miss Hennock did not remember exactly
why she called Mrs, India Edwards, former
Democratic National Committee official, but
assured the subcommittee it was on official

: PLAYBACK =
QUOTES WORTH REPEATING

consider radio news the fairest and most
honest. Radio established an unprece-
dented reputation for news reporting and
fairness during World War II—a repu-
tation it never relinquished. . . .

As the number of daily newspapers has
tended to decline in this country, the
number of radio stations has tended to
grow. . . . Today there are 18 states with-
out locally competitive daily newspapers.
In these instances, radio is the only com-
petitor to the local daily paper and in
many communities the hometown radio
station is the only source of fresh local
and community news. This situation has
placed heavy responsibility upon radio
stations . . . and they recognize their
responsibility and work hard to meet it.

RULES FOR EDITORIALIZING

WHAS-AM-TV  Louisville do not
broadcast editorials because the stations
are owned by the Louisville Courier-
Journal and Times and because editorial
opinions are “the province” of these
newspapers’ editorial columns, Victor A.
Sholis, WHAS-AM-TV vice president
and director, said in a statement in the
Times. But Mr. Sholis said he would

business. She said Mrs. Edwards “got me
my job” on the FCC.

On the color tv set placed in her home,
Miss Hennock said she and other comission-
ers “resented” them and did not want the
sets. She said efforts to have her state con-
gressional delegation watch color in her
home on a Monday night, when color was
offered, were unsuccessful because “none of
the New York delegation is in Washington
on Mondays.”

The witness was asked about the FCC
sharetime grant of ch. 10 Rochester, N, Y.,
in March 1953 to WHEC-TV and WVET-
TV. Minutes of FCC meeting at the time
the grant was made, Mr. Lishman said, show
the vote actually was 3-3 but a final decision
was granted on a 3-2 vote with Miss Hen-
nock abstaining. The witness said this was
the FCC interpretation, her’s was that a legal
quorum was not present, Although not
voting, she issued a strong dissenting opin-
ion. She told the subcommittee she felt the
case was not properly on the meeting agenda.

Miss Hennock termed the FCC's Sixth
Report and Order “the worst thing that ever
came out of the Commission.” She said a
proposed code of ethics should include leg-
islative matters as well as adjudicatory pro-
ceedings. “To me,” she added, “the dirtiest
work was done in rulemaking proceedings,”
a legislative process.

In a lengthy exchange with Rep. Harris,
a pay tv foe, Miss Hennock said she favored
pay tv in a form limited to uhf outlets in
multi-station markets. She said toll opera-
tions should be limited to 15% of the sta- .
tion’s time.

recommend editorializing by non-news-
paper-owned stations under these specific
rules:

1. The opinions broadcast would re-
flect the thinking of the station licensee
and not individual employes.

2. The station licensee would assume
full responsibility for the opinions ex-
pressed.

3. The editorials would not be casual
or off-the-cuff judgments, but would be
the documented product of research and
study by an editorial staff disassociated
from the station’s news department.

4. Most frequently these editorials
would probably deal with local and re-
gional issues.

5. The editorials would be clearly
identified as such, would be carried com-
pletely apart from regular newscasts, and
would not be delivered by newscasters.

6. Comparable and equal opportunity
would be given responsible persons and
groups who disagree with the station’s
editorials to express their differing opin-
ions on the air.

Broadcasting editorials under such
rules would give stations additional stat-
ure in the community.
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CONFERENCE CALL FOR CREATIVITY

® Visual communications sessions convene in New York

® Brainstorming, conformity come in for special attack

Criticism of brainstorming and conform-
ity and a call for more humor and indi-
viduality highlighted the third Visual Com-
munications Conference of the Art Directors
Club of New York last Wednesday and
Thursday. The annual conference was held
in conjunction with the 37th Exhibit of
Advertising and Editorial Art & Design (see
page 84). The theme was “Creativity in
Visual Communications.”

A separate luncheon session Tuesday fea-
tured the Art Directors Awards ceremony.
Wednesday morning’s keynote address was
by conference chairman Paul R. Smith,
president and creative director of Calkins &
Holden, New York. Said Mr. Smith:

“It seems very interesting that the adver-
tising business which is supposed to be so
highly dependent on creativity and which
employs so many high-priced creative per-
sonnel and whose competitive practices
place such a high premium upon creativity
should be so laggard in its investigation of
this phenomenon. We are entrusted with
the expenditure of $10 billion every year
with a gross commission of $1.5 billion and
yvet the best the advertising business has
been able to come up with are some gen-
eralities about the handling of creative peo-
ple and the technique of brainstorming.
While better than no technique at all (be-
cause it does produce ideas where none
existed before), brainstorming is at best an
empirical method with little or no basic un-
derstanding of the creative process as it is
being revealed by contemporary scientific
investigation. . . . Not conly has the subject
(of creativity) been woefully neglected with
the result that most people don’t know about
it, but for some reason or another most
people don’t want to know about it. There
is resistance to knowing about it . . .”

But, as the conference wore on, resistance
melted quickly. To make some of the cut-

and-dried material more palatable, ADC in- .

vited humorist-pianist Victor Borge to talk
about “‘creativity in humor,” and jazzman
Eddie Condon to talk about “creativity in
musie.”

During Tuesday’s awards luncheon, ADC
President Walter Grotz, art director of Mec-
Cann-Erickson’s Marschalk & Pratt Div.,
presented 14 ADC medals and 43 certificates
of distinctive merit. He also introduced this
year's winners of the club’s annual “Man-
agement Awards.” Among this year's re-
cipients and their citations:

Marion Harper Jr., president of McCann-
Erickson: *. . . for inspiration and en-
couragement given to the art directors of
McCann-Erickson throughout the world, re-
sulting in a consistently high standard of
visual excellence in advertising produced for
its clients.”

George V. Allen, director of the U. S.
Information Agency: “. . . for outstanding
efforts in presenting American culture and
traditions to the peoples of the world
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through USIA sponsorship of traveling ex-
hibitions and its information libraries.”

Morse G. Dial, president of Union Car-
bide Corp.: “. . . for the high standard of
excellence maintained in its advertising;
and for the integrated design program con-
ceived at UCC resulting in an outstanding
example of the use of graphic art to estab-
lish corporate identity.” Howard S. Bunn,
UCC executive vice president, accepted the
award in the absence of Mr. Dial.

In the sessions that took place Wednesday
and Thursday, a host of salient points were
made by numerous speakers. Among them:

®* Victor Borge: The role of humor in
advertising—especially on tv—is not to
move goods but to create a climate of ac-
ceptability for and friendliness to the spon-
sor. There is too little humor on tv these
days, and the amount that exists is often in-
terrupted by “those idiotic three minutes
of nonsense” on behalf of a product that is
little different from another product. Too
often, an advertiser will lose the friendship
he has built up through his star “midway
in the commercial.”

®* George Avakian, vice president of
World-Pacific Records, former Columbia
Records executive and jazz expert: The ad-
vertising-radio-tv industry ought well to con-
sider, for commercial purposes, using more
of the creative talents and improvisations
of the avant-garde composer. He said the
“right step in the right direction” has al-

A DISSENTING VOICE

An unexpected rebuttal to “the false
statements and unfair attack” on
brainstorming was offered late Thurs-
day afternoon from the floor at the
third Visual Communications Confer-
ence by Willard O. Pleuther, BBDO
vice president in charge of brainstorm-
ing and communications. Mr, Pleuther,
angered by the “unwarranted” and
“untrue” statements offered by art di-
rector Saul Bass (see this page) asked
conference chairman Paul R. Smith
for “equal time.” Mr. Pleuther dis-
missed the Taylor (Yale U.) report on
brainstorming cited by no less than
eight speakers as “a fine piece of re-
search” that did not involve the “suc-
cessful application of brainstorming.”
He said that Dr. Sidney Parnes of the
U. of Buffalo had analyzed the “Yale
foursome” (so named because its panel
consisted of only four members as
against BBDO'’s 15) as inconclusive
since that group met for only 12
minutes at a time (as against BBDO’s
60-90 minutes) and got the problem at
the. time of the meeting (as against
BBDO’s practice of issuing, in outline
form, the “problem” some 24-48 hours
ahead of meeting).

ready been taken by NBC-TV (which re-
tained composer Carlos Surinach to score
the theme for that network’s color peacock
identification, CBS-TV (which has used com-
posers David Diamond for See It Now and
Norman Della Joio for Air Power and
Seven Lively Arts) and Robert Saudek
Assoc. (which six years ago had “modernist”
Henry Cowell score the “Sun Theme” for
Omnibus).

¢ Saul Bass, motion picture and adver-
tising designer and art consultant: As uni-
formity is achieved by the technical society
and business community, efficiency increases,

“creativity decreases. Mr. Bass said, the

concept of the repetitive advertisement is
vital to our mass production-mass economy
system but, he asked, “at what price?” He
declared that industry, particularly many
blue-chip advertisers such as AT&T and
General Foods Corp., is realizing that there
is more to corporate success than profits and
is sending its executives back to college
to study the classics and the humanities.
He dwelt on brainstorming, said that the
BBDO-conceived science of Groupthink
(see In REVIEW, page 14) “inhibits creative
thinking . . . restrains the freedom of open
criticism and non-conformity . . . makes
individuals pursue an identical train of
thought,” Basing his opinions on a thor-
ough investigation of brainstorming by Yale
U.’s Dr. Donald W. Taylor, Mr. Bass said
that this development can “only be useful
in giving birth to gadgets or their visual or
verbal equivalents. Gimmicks, gadgets and
twists are, of course, invaluable but we
must recognize that they also are quite super-
ficial. At a time when the superficial has
manifest value, it is not surprising that a
systematic approach should arrive for its
perpetuation. By implication, brainstorm-
ing obscures and confuses the real problem,
which is that creativity—like freedom—is in-
divisible. Creativity is a total process. It
cannot be isolated in the experience of in-
dividuals and turned on and off like a faucet
every Thursday afternoon.” Mr. Bass noted,
“We have had several years of togetherness
sponsored by McCall Corp. I would like to
propose a few years of aloneness™”

® Dr. M. F. Agha, consultant, art director
and designer: Advertising is not an art in
the purest of senses; it is a conception of art
—*‘creativity within a rigid framework of
established forms, canons and formulas with
a great body of precedent as a base.” It is
hard to be “original” in advertising, Dr.
Agha pointed out, citing that the best of ads
are usually the product of two or three or
more contributors, “with dozens of bystand-
ers, calling various precedents to the team’s
attention and otherwise trying to get into
the act.” He concluded: “Under these often
trying circumstances the creative originality
in advertising becomes a matter of knowing
everything that was done before, and crib-
bing only from the least known examples.”

Of particular interest to the representa-
tives of the advertising agency field was a
lengthy presentation on creativity in market-
ing today, delivered by Remus A. Harris,
new products manager of Colgate-Palmolive
Co.’s toilet articles division. Mr. Harris
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minced few words, charged that the coun-
try was suffering from “a hangover of pro-
duction-minded thinking in a total market-
ing economy.” Specifically, Mr, Harris felt
that management today tries to sell what it
can make, rather than make what it can
sell. “No one can sell what no one will buy,”
he declared, citing the current auto lag in
Detroit as a case in point. For three years
up to 1958, he maintained, “American con-
sumers had paid the bill for the cars . . .
they were statistically and financially ready
to buy. But when the public saw the designs
offered by Detroit, it stopped, looked again
and decided to wait. Result: Automobile in-
ventories backing up, production cut and a
rush to get the 1959 models out early.”

SiX
VOICES
AND A
GUITAR

PAUL SMITH, president, Calkins &

Holden:

He said that America “has changed from
a sales economy to a purchase economy;
people do not want to be sold, people want
to buy, [as] witness the success of the super-
market and its self-service principles and
the decline of the local grocery store. . . .”
“When women help themselves their pur-
chases are usually larger than anticipated,
particularly when merchandise is scientif-
ically arranged. . . .”

The challenge: “We must be creative mar-
keters . . . we must be creatively marketing-
minded, and that means consumer-oriented
and consumer-minded. No longer cavear
emptor but caveat mercator."

The suggestion: “More emphasis on brand
development for brand marketing depart-

VICTOR BORGE, humorist-pianist:

ments such as exist at Procter & Gamble
and General Foods, who know that “the
consumer is boss. They know it is their
first job to find out what consumers need
and want in their products . . . and then
produce brands that will meet these needs
and desires.”

The most unusual “speech™ of the entire
session was played, not read. Guitarist Eddie
Condon was joined by trumpeter Rex Stew-
art, drummer George Wettling, pianist Eddie
Schroeder and other musicians, in a demon-
stration of creative improvisation. Their
rendition of “Muskrat Ramble” and other
Dixieland pieces left little doubt that pure
jazz isn’t pure; it's the “living end” of
creativity.

GEORGE AVAXIAN, vice president,
World-Pacific Records: - '

M. F. AGHA, consultant, art direc-
tor and designer:

“Advertising becomes ‘a matter
of knowing everything that was
done before and cribbing only
from the least known examples.”

BROADCASTING

"Creativity has been so neglect-
ed that most people don’t know
about it . . . and most people

don’t want to know about it.”

SAUL BASS, movie-advertising de-
signer and art consultant:

“We have hod several years of
‘McCall’s’ Togetherness. [ would
like to propose o few years of

‘Aloneness’.”

"Too often, an advertiser will
lose the friendship he has built
up through his star midway in

the commercial.”

REMUS A. HARRIS, Colgate-Palm-
olive toilet aritcles division:

“America has changed from a
sales economy to o purchase

economy: People do not want

“to be sold—they want to buy.”

“Advertising should use more
of the creative talents .und im-
provisations of the avanf-garde

composer.”
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FLIGHT PLAN'‘®* KLM Royal Dutch Air-
lines, N. Y., last week launched extensive
advertising campaign, to include use of spot
radio in eight major market cities—New
York, Philadelphia, Washington, Miami,
Houston, Chicago, Los Angeles and San
Francisco. Three drives are planned, each
running for five weeks, on stations with
“quality audience.” Agency:; Erwin Wasey,
Ruthrauff & Ryan, N. Y.

TAFFY PULL ® Gold Medal Candy Corp.
(Bonomo’s Turkish taffy), Brooklyn, N. Y.,
placing four week tv campaign in major
eastern and midwestern markets effective
this Saturday (April 12). Campaign, geared
for children’s programs, is essentially con-
test calling for identification of famous
persons. Emil Mogul Co., N. Y., is agency.

DESSERT TIME @ Parti-Day Inc, (marketer
for dessert toppings), Oak Park, IIl, through
D’Arcy Adv., Chicago, to use tv spots (60-,
20- and 10-second ID’s) initially in Chicago
on test basis, expanding to other markets
starting in May.

NEW PRODUCT DRIVE ® Purex Corp.,
South Gate, Calif., has started an introduc-
tory campaign for Bat Guano, plant food
whose distribution Purex is handling in
Southern California, using radio, tv and
newspapers. Potts-Ray, Los Angeles, is
agency. As larger shipments are available,
distribution and advertising will be extended
throughout the West and eastward until full
national coverage has been obtained.

GOLF DATE *® Miller Brewing Co., Mil-
waukee, through Mathisson & Assoc., Mil-
waukee, has signed to sponsor one-half of
ABC-TV's All-Star Golf Tournament when
it returns to air next October. Matches for
next season will be filmed starting tomorrow
(Tues.) in Miami, network announced. Mil-
ler had same sponsorship agreement during
present season.

NEW WAFER ° King Kone Corp. (Old
Londeon line of Melba products and other
snacks), N. Y., is introducing new wafer
product, Pizza-Rino, this week with spot
schedule in New York, Philadelphia, Colum-
bus and Cleveland. Spots should be on air
in most or all markets by April 21 for
initial six-week run. Station lineup as of
last week: WPIX (T'V)and WCBS-TV New
York, KYW-TV Cleveland, WBNS-TV Co-
lumbus and Philadelphia stations to be de-
termined. As many as 30 spots weekly will
be used. National distribution is expected
by Sept. 1 for product that is distributed
through chains and independent grocery
stores. Richard K. Manoff Inc., N. Y., is
agency.

DIXIE DELUGE e Dixie Cup division
(Dixie Cup home dispensers, refill packages,
etc.) of American Can Co., Easton, Pa., has
ordered saturation campaign on NBC-TV
calling for sponsorship of quarter-hour seg-
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ments of each e network’s 11 daytime pro-
grams as weil as participations in Today and
The Jack Paar Show. Campaign will run
for one month beginning April 17. Hicks
& Greist, N. Y., is agency.

GROUCHO SPONSORS °® Toni Co,
through Tatham-Laird Inc., Chicago, has
renewed Groucho Marx’s You Bet Your Life
for fall on NBC-TV in new time period,
Thurs., 10-10;30 p.m. EST, effective late
September or early October. Program will
replace Rosemary Clooney Lux Show in
that segment, with Lever Bros. (sponsor of
latter) assuming other half of Life dropped
by DeSoto (through BBDO).

Pabst-Pepsi Merger
Is Talked by Pabst

Speculation that talks may be reopened
looking toward a possible “merger or con-
solidation” of Pabst Brewing Co. with Pepsi-
Cola or perhaps with other companies was
revived last week.

Conjecture arose after Pabst's manage-
ment slate, headed by Harris Perlstein,
chairman and president, won a bitter proxy
fight over a stockholder committee Thursday.

After the battle John Toige, who resigned
as vice president and marketing director of
Joseph Schlitz Brewing Co. to seek the
Pabst presidency, reported he would con-
tinue working for the Pabst-Spaeth stock-
holder group.

Mr. Toigo plans to remain in the group’s
employ at a maximum $50,000 annual
salary and to research Pabst merchandising
problems. He resigned his reported $100,-
000-per-year post at Schlitz after a two-year
tenure.

Throughout the stockholders’ meetings,
Mr. Perlstein reiterated he favored merging
with Pepsi-Cola “if it would help Pabst.”
He added that if management won, explora-
tory talks may be renewed with Pepsi-Cola
or other firms, with a view to a possible
merger or “straight-out acquisition.” He
noted previous discussions with Pepsi had
bogged down because of the proxy issue
[ADVERTISERS & AGENCIES, March 24].

Between them, Pabst and Pepsi-Cola,

probably spent $15-20 million in advertising
last year, with both clients heavy in tele-
vision. (Pepsi allocated over $3 million to
spot and Pabst equal amounts of about $1.5
million each for spot and network in tv.}

Final tally of the proxy fight, announced
Thursday, showed the Perlstein management
group with 2,266,298 shares (55.1%) and
1,759,339 (or 42.78%) for the insurgent
slate headed by David Pabst and Carl J.
Spaeth. A total of 4,028,693 of 4,112,377
shares outstanding were voted. After the re-
sults, Mr. Perlstein said he would remain as
president “for the time being.”

Mr. Spaeth warned that Pabst should

adopt “creative merchandising methods” lest
it continue to drop farther behind its com-
petitors. One of the charges voiced by the
rebel group was that present Pabst manage-
ment has “frittered away” advertising monies
on televised fights and that total 1956 ex-
penditures represented $1.99 a barrel, “the
highest in the industry.”

During the proxy hearing Mr. Toigo de-
scribed Pabst’s problems as essentially those
of “marketing, sales, merchandising, adver-
tising and promotion.”

Kudner Shifts Continue;
Newman, Millard Leave

The second realignment of the executive
staff at Kudner Adv., New York, in two
months was announced last week following
the resignation of two key agency executives
—Paul E. Newman, executive vice presi-
dent, and J. W. Millard, a vice president
and secretary.

Both Messrs. Newman and Millard were
long-time executives on the General Motors
Corp. account, the large portion of which
has been withdrawn from Kudner. Last
December the Buick Div. of General Motors
(estimated billing: $23 million), announced
the termination of its 22-year asscciation
with Kudner and two weeks ago GM’s
Frigidaire and GMC Truck & Coach divi-
sions (estimated billing: $9 million) with-
drew their business from the agency [Ap-
VERTISERS & AGENCIES, March 31].

No reasons were specified for the resigna-
tions of Messrs. Newman and Millard.

At the same time, C. M. Rohrabaugh,
president of Kudner, announced changes in
the board of directors and the executive
committee “in order to strengthen the
agency’s operation.” New directors are
Robert W. Bode, Andrew G, Diddel, Charles
W. Doughtie, Donald Gibbs, Robert Mur-
ray Haig, William A. MacDonough, Rodger
S. Harrison and Charles A. Holcomb. They
will serve with other board members includ-
ing Mr. Rohrabaugh, Charles R. Hook Jr.,
William J. Griffin Jr., Amedee J. Cole and
John H. Sheldoen.

New members of the executive commit-
tee are James F. Black, Mr. MacDonough
and Mr. Holcomb. Carl Phares Jr. was
elected secretary of the agency.

Vincent F. Aiello, copy chief, has asked
to be relieved of his responsibilities as a
director and a member of the executive com-
mittee, but will continue as copy chief.

Compton, CN&P in Pact

Compton Advertising Inc. has announced
an affiliation agreement with Carvel Nelson
& Powell Adv. Agency, Portland, Ore.
Compton accounts will get regional serv-
icing in the Pacific Niorthwest from CN&P.
Compton, with offices in New York, Chi-
cago, Milwaukee, Los Angeles and San
Francisco, will provide CN&P with service
in consumer and industrial marketing, mer-
chandising, media research and creative ad-
vertising. While details are being completed
CN&P will maintain its name and opera-
tional procedures in Portland and will eon-
tinue to function as a fully-staffed agency
for local clients.

BROADCASTING
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they love us tn Boston

they love us in Atlanta
they love us in Birmingham

they love us in Milwaukee
{hey love us tn Phoenix
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San Francisco will love ﬂm
Research reveals remarkable market variations. . -
Bartelt Family Radio creates exciting program- 1260-SAN FRANCISIO

ing based upon local predilections, customs,
tastes. Golden Gate people will Tove this radio
because it is uniquely San Francisco.
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AMERICA'S FIRST RADIO FAMILY SERVING 10 MILLION BUYERS
Sold Nationally by ADAM YOUNG, Ine, for WOKY The KATZ Agency
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even funnier

from

here
®

*NTI First March, 1958, 6-11 pm

Take Danny Thomas. He has been a funny fellow for a long time.
But it wasn’t until he appeared on the CBS Television Network
that a nationwide audience laughed him into the Top Ten—where
he has been ever since.

Is he funnier than he used to be? Perhaps. For nothing stimulates
a performer like applause. And programs in almost every category
get the most applause on the CBS Television Network.

Take “Gunsmoke,” television’s highest rated Western.

Take “G. E. Theater,” television’s highest rated weekly drama.

Take “Alfred Hitchcock Presents,” television’s highest rated mystery.
Take “I've Got a Secret,” television;s highest rated quiz show.

Take the four “Lucille Bali-Desi Arnaz Shows,” television’s highest
rated “‘special’” broadcasts this season.

And take the average program on the network’s schedule.

This schedule has consistently won television’s largest average
nighttime audience in the 65 consecutive Nielsen Reports issued
between July 1955 and now.*

Since success, like laughter, is contagious, advertisers have
discovered that good products; like good programs, do better on...

THE CBS TELEVISION NETWORK



1 e

ADVERTISERS & AEENE]ES commusbﬂ

TV AD ACCEPTANCE IN FUND STUDY

® Taste standards, BMI-ASCAP feud also on ‘tentative’ list
® Already under scrutiny: FCC-government, toll tv, ratings

How far has The Fund for the Republic
gone in its planned “study” of the televi-
sion medium since it was announced last
December [GOVERNMENT, Dec. 23, 1957]?

The answer: the fund has mapped out a
broad and general area of inquiry. Accord-
ing to current plans, the fund expects to
cover several aspects of television, including
a consideration that it review ‘“television’s
standards for acceptable advertising, with a
special inquiry into the new subliminal type
of advertising.”

In addition to advertising acceptance on
tv, the fund would concern itself with broad-
caster use of musical composition and most
likely touch on the BMI-ASCAP situation.

The fund already has embarked in three
areas: the governmental study (particular
reference to FOC policies); “an objective
study of the problems presented by proposals
for toll television,” and an examination of
audience rating systems.

The advertising acceptance study is one
of five areas still being considered but not
yet entered. The other four include: (1)
an analysis of how the mass media are
“interrelated,” (2) a study of broadcasters
and a survey of the “structure of television,”
(3) an inquiry into the controversy over
the use by broadcasters of musical composi-
tions and other creative works (presumably
the BMI-ASCAP feud) and (4) a study of
the “interpretations of ‘good taste’ and the
effects upon television programs of ‘the re-
quirements of national security.' "

The mass media project (primarily tele-
vision) already has a tentative budget—
about $240,000 for this year. (The fund's
current plans and allocation can be com-
pared to the FCC’s Network Study Staff
that spent two years and $221,000 in in-
vestigating television network activities.)

The fund is an independent non-profit
institution set up originally with Ford
Foundation millions. It was established in
1952 with grants totaling $15 million. As
of June 30, 1957, the fund had spent a
total of $8.5 million in various projects
centering on civil liberties and freedoms.

Here is the history of the tv study: Nearly
a year ago, the fund’s board of directors
decided to “concentrate on a searching
examination of the questions facing Amer-
icans in preserving a free society under 20th
Century conditions.” Basic issues of free-
dom and justice now involve more than
traditional issues as formed in the 18th
Century, the board determined, and thus
last June announced it would go into a
number of questions. Among these are
some institutions which did not exist at the
time of the Bill of Rights: “the modern
corporation, the labor union, the media of
mass communications, the organized polit-
ical party.”

It did not take long for the fund's Com-
mittee of Consultants on the Basic Issues
to find that in the mass communication field,
television wields tremendous power and
influence. Robert M. Hutchins, the fund's
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president, said as much when he noted last
December that “surveys have shown that
people spend more time with television than
with magazines, newspapers and radio com-
bined.

“The latest estimates indicate that more
than 41 million American homes have tele-
vision sets and these sets are in operation
several hours a day. It has become in-
creasingly clear that television is having a
tremendous impact on our society.”

The first phase of the inquiry—that of
government and the FCC—was described
formally as “a study of the application of
the First Amendment’s guarantees of free
speech to the medium of television and an
analysis of the role of the FCC as a
regulatory body in this field.” This phase,
though underway, has a long way to go.

But already well on it way is an inquiry
into the toll tv vs. free tv controversy. An
independent survey of the field is being con-
ducted for the fund by Robert W. Horton,
a writer associated with the fund (formerly
director of the National Defense Advisory
Commission and a former Scripps-Howard
columnist in Washington and at one time
a news commentator with CBS).

The fund has people at work sifting and
studying the voluminous material on the
governmental phase (and with the current
hearings in Congress and at the FCC, the
material is coming in at a faster pace than
it can be digested)—a “tremendously com-

plex field,” a fund executive explains.

In addition to having assigned a survey
on toll tv, the fund is looking over the
problem of audience ratings. And, the
fund, it is learned, has been making round-
robin calls on network executives and the
network’s top news directors, gathering in-
formation and leads for the inquiry.

Eric F. Goldman, Princeton U, professor
and Bancroft prize winner, has special re-
sponsibility for the mass media study. Prof.
Goldman also is a member of the consulting
committee which recommended the project.
Three members of the fund's board of
directors act as lason directors and Frank
K. Kelly, a vice president with the fund,
is staff director for the project.

P&G Staying With 'Loretta’

Procter & Gamble has signed a new con-
tract with Loretta Young for 1958-59 season
following expiration of a five-year NBC pact
for the Loretta Young Show. Production of
the new series starts in July. Miss Young
will be hostess on all shows, starring in some
herself, and presenting 18 with guest stars.
Negotiations with NBC are now in progress
for syndication of films broadcast over the
past five years.

Blavhut Heads Parkson Tv-Radio

Don Blauhut will represent Parkson Adv.
in the supervision of all network shows of
its client, Pharmaceuticals Inc. and that
firm’s J. B. Williams Co., both of New
York. Mr. Blauhut, associate television and
radio director at Parkson, becomes director
of tv and radio, Ted Bergmann, Parkson’s
president, announced last week.

The Next 10 Days
of Network Color Shows
(all times EST)

CBS-TV

April 8, 15 (9:30-10 p.m.) Red Skelton
Show, 8. C. Johnson & Son through
Foote, Cone & Belding and Pet Milk
through Gardner Adv.

NBC-TV

April 7-11, 14-16 (34 pm.) NBC
Matinee Theatre, participating sponsors.
April 7, 14 (7:30-8 p.m.) The Price Is
Right, Speidel through Norman, Craig
& Kummel and RCA Victor through
Kenyon & Eckhardt.

April 8 (8-9 p.m.) George Gobel Show,
RCA-Whirlpool through Kenyon & Eck-
hardt and Liggett & Myers through Mc-
Cann-Erickson.

April 9 (9-10 p.m.) Swing Into Sprine,
Texaco through Cunningham & Walsh.
April 10 (7:30-8 p.m.) Tic Tac Dough,
Warner-Lambert through Lennen &
Newell and RCA Victor through Kenyen
& Eckhardt.

EBoLoRcaAST I nNE°

April 10 (10-10:30 p.m.) Lux Show
starring Rosemary Clooney, Lever Bros.
through J. Walter Thompson Co.
April 12 (8-9 p.m.) Perry Como Show,
participating sponsors.

April 12 (10:30-11 p.m.) Your Hit
Parade, Toni through North and Ameri-
can Tobacco Co. through BBDO.
April 13 (7-7:30 pm.) My Friend
Flicka, sustaining.

April 13 (8-9 p.m.) Steve Allen Show,
S. C. Johnson & Son through Needham,
Louis & Brorby, U. 8. Time Corp.
through Peck Adv. and Greyhound
through Grey Adv.

April 13 (9-10 p.m.) Dinah Shore Chevy
Show, Chevrolet through Campbell-
Ewald.

April 15 (8-9 p.m.) Eddie Fisher Show,
RCA-Whirlpool through Kenyon & Eck-
hardt and Liggett & Myers through Mc-
Cann-Erickson.

April 15 (9-10 p.m.) Jerry Lewis Skow,
QOldsmobile through D. P. Brother.
April 16 (9-10 p.m.) Kraft Television
Theatre, Kraft Foods Co. through J.
Walter Thompson Co.

BROADCASTING
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AMBASSADOR BRIDGE

. . - . Familiar landmark to Detraiters, the Ambassador Bridge,

world’s longest international suspension bridge, links

Detroit ond Canada. Almost 3,000,000 cors traversed
its 1,850-ft. span in 1957,
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CH U c K B E R G E S o N One in o series of local personalities and features,
complementing the fine CBS program lineup, thot moke
Genia' Host of WJBK-TV's WJBK-TV a vital force in Detroit,

"Ladies’ Day”
On the, air continuously for over 8 years and the only show of its kind [ ]
in Detroit, Chuck Bergeson's “Ladies’ Day"

(Monday thru Friday, 9:30-10 A.M.} is a consistent daytime favorite
in the 1,900,000 TV homes served by WIBK-TV.
Celebrities ask to appear on "Ladies’ Day,” and women's clubs CHANNEL DETROIT

book months in advance to join the fun in person. More than
100,000 watts, 1,057-ft. tower e  Basic CBS

200,000 women have participated in the studio oudiences during
Full color facilities

the progrom’s 2,080 consecutive telecasts since 1950.
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BIG STAKES RIDE RUBINSTEIN TEST

® Cosmetic maker may renew tv's Caesar-Coca team after trial

® Compuany’s media history explains coolness to spot tv, print

Cn Sept. 29, 1957—24 hours after her
advertising agency, Ogilvy, Beason &
Mather, first presented the idea of sponsor-
ing comic Sid Caesar and his troupe—the
Princess Artchil Gourielli-Tchkonia met
with several ABC-TV executives in her
plush, 26-room Park Avenue triplex to sign
a forceful “Helena Rubinstein” to the con-
tract that would wed her multi-million-dol-
lar, world-wide cosmetics empire to net-
work television for a “try-out” of 18 weeks.

This “test”—and Rubinstein officials re-
gard it as just that—is to end officially May
25 and by then will have cost the advertiser
an estimated $1.75 million. Present indica-
tions point to possible renewal of Sid
Caesar Invites You (ABC-TV, Sun,, 9-9:30
p.m.) with speculation centering on whether
the show might be enlarged to 60 minutes
with Rubinstein picking up 50% of the tab.
Ratings over the past two months have
been fluctuating from very high to very
low—the latter the night of March 2 when
Bob Hope was pitted against Caesar, with
Hope scoring 33 and Caesar 9. But “we
don’t go by ratings,” says a Rubinstein ad-
vertising official. “We’re only interested to
see whether the goods move.” Apparently
they are moving.

The Rubinstein-Caesar-Coca announce-
ment came as somewhat of a surprise to
the broadcast industry, although it was no
secret that Mr. Caesar and Miss Coca had
been talking reconciliation terms since early
last summer. The industry’s surprise was
not unjustified: Rubinstein, ranking eighth
among those cosmetics firms which bare
their corporate earnings, had tried tv for
an Il-month period during 1955-36, spent
$750,000 in fiscal 1956 in 34 markets and
then dropped tv to return to print.

What made Rubinstein change its cor-
porate mind and return to tv? The reasons
are numerous and complex, even though
an ABC-TV executive sums up the situa-
tion as follows: “It was simply a matriage
of simple economics and necessity con-
ducted by a man who knows his show busi-
ness.” The man: Oliver Treyz, ABC-TV
president.

Mr. Treyz is only part of the story. The
rest can be found in a look at Rubinstein’s
corporate standing in the cosmetics industry.
Founded in 1902 in Melbourne, Australia,
by the Polish-born, self-taught beautician,
then 31, the Rubinstein empire began to
grow in 1908 when Miss Rubinstein (leaving
the Australian salon in the care of her sis-
ters, Ceska and Manka) opened a 20-room
“Maison de Beaute” in London and began
catering to the aristocracy. In 1912, she
took her business to Paris and in 1915 to
New York. Meanwhile she developed many
“firsts” in skin treatments, the upshot being
that for the next 20 years Rubinstein had
a virtual monopoly in the beauty-prepara-
tion field. At this time, the name Revlon
first cropped up as a potential rival with a
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new opaque nail polish; Elizabeth Arden
likewise began to appeal to those who could
afford beauty treatments. But it wasn’t until
the age of television that Rubinstein realized
it was being passed—in the retail end of
the business-—by sleeker and harder-selling
competitors such as Avon (door-to-door dis-
tribution only), Chesebrough-Pond’s, Helene
Curtis Industries, Max Factor, Toni, Shul-
ton, Coty, and, of course, Revlon.

At the time Rubinstein first tried spot
tv, its No. 1 competitor was Revlon. It still
is. Where Rubinstein had spot, Revlon had
network and therein lies the crux to this
tale. Explains Sara Fox, Rubinstein adver-
tising director: “We could introduce a new
product only to find that one of our net-
work-using competitors likewise would come
out with a similar product. The upshot was
that they had the national audience in one
fell swoop and we didn't.” Miss Fox says
“it isn't polite” to cite specifics, but beauty
fashion industry observers can cite numer-
ous instances of the Rubinstein vs. Revlon

RUBINSTEIN SALESWOMEN: HERSELF (1) AND LIZ ALLEN

battle; Rubinstein in the early fifties mar-
keted Deep Cleanser, a liquid skin cleanser,
using print through the years; subsequently,
on tv, Revlon introduced Clean ’n Clear. To
make matters worse, Toni Div. of Gillette
Co., another tv network user, introduced
its Deep Magic liquid skin cleanser. (Now,
armed with a network show of its own,
Rubinstein reassuredly has marketed Dew-
Kissed lipstick, a moisture-laden brand,
beating out Revlon with its Lustrous Lip-
stick. The battle right now is 50-50.)

What bothered Rubinstein more than the
fact that its rivals had money to spend in
network was that spot tv wasn't living up
to all it claimed it could do for cosmetics.
Explains Larry Wechsler, Rubinstein adver-
tising manager: “We've built our business
on demonstration and we want to demon-
strate on tv. But you can't do a thorough
job in 20 seconds.” He referred to the pau-
city of one-minute spots in Class A time.
“The stations teld us that if we wanted
prime evening time, we’d have to seitle for
the short spots—or nothing at all.” So
Rubinstein got out of tv.

And when it learned the hard way that
it doesn’t pay to introduce new produects in
print when the competition has tv, Rubin-
stein called a halt to such new product intro-
duction, concentrating on building and de-
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veloping its arsenal within the corporation.
Thus, when it got into network this past
January, Rubinstein not only had the Dew-
Kissed lipstick on hand, but also Mascara-
Matic, the first automatic waterproof
mascara applicator; Beauty-Dew, billed as
the first liquid cold cream in cosmetics
history; a moisture agent named Skin Dew,
and the full line of Color-Tone shampoos.
(Though Rubinstein has been known long-
est for its specialized products in the
premium price line—such as estrogenic
hormone preparations—the Sid Caesar-
Imogene Coca program will be used pri-
marily to push competitively priced items.)

To match its competitors dollar for dollar,
Rubinstein has even borrowed their tech-
nique of using a “spokeswoman” to build the
corporate and product image. Revlon has
its Barbara Britton and Factor its Polly
Bergen and Anne Jeffreys, but Rubinstein
is taking a flyer with a relatively unknown
personality, Broadway ingenue Elizabeth
Allen, who won the lead in Peter Ustinov's
“Romanoff and Juliet” Jast year.’

Miss Allen’s job has been made consider-
ably easier because the name Helena Rubin-
stein is so well known. Motivational re-
searcher James M. Vicary—a man better
known these days as the inventor of the
subliminally-projected tv commercial—was
retained seven years ago by OB&M to con-
duct a word association poll among 51
women representing, in Mr. Vicary's estima-
tion, a cross-section of the average cosmetics
consumer, When asked what word they
associated with “Rubinstein,” 27—over
50% —replied eithet *“Helena” or ‘“cos-
metics.” Four more said “lipstick,” 3 said
“makeup,” and the rest mentioned such
non-cosmetics as the piano (after pianist
Artur Rubinstein) and even *‘Serge” {(after
international banker-playboy Serge Rubin-

stein, murdered in his Fifth Avenue apart-
ment several years later).

The Sid Caesar Invites You series has
been described by some industry people as
“a good deal.” No one at Rubinstein denies
this, least of all Madame Rubinstein her-
self who still maintains a shrewd woman'’s
eye on bargains while conducting the top
management role of her firm. In terms of
investment, the $80,000 a week (time and
talent) represents 75-80% of the total Janu-
ary-June national advertising appropriation.
The Rubinstein advertising department con-
siders the network deal to be one of the
best it ever made. Some oldtimers in the
firm dispute this privately, but one thing
is certain: best or not, the Rubinstein-
Caesar contract may be one of the fastest
deals negotiated in recent broadcast history.

Last summer, ABC-TV’s Mr. Treyz, then
vice president of that network, had been
seeking a way to bring Sid Caesar and
Imogene Coca back together after an in-
terval of three years. The comedian had
left NBC-TV on his own. Miss Coca had
severed her own NBC-TV contract a year
earlier, claiming she wanted an “out”
from guest appearances. Around that time,
OB&M’s David Ogilvy, a close friend
of Madame Rubinstein, hired Hendrick
Booraem Jr. as radio-tv vice president and
instructed him to find a suitable tv show for
the Rubinstein company. Messrs. Booraem
and Treyz met one morning for coffee and
Mr. Treyz made his pitch: “I can give you
Caesar and Coca if you give me a sponsor.”
That night, Mr. Treyz had Mr. Caesar's
signature. The next morning, Messrs. Ogilvy
and Booraem and friends marched into
the Rubinstein triplex and without benefit
of charts or even a pilot film told the Princess
that this was the show. She didn’t say ves
or no. For the next 12 hours, she merely

INTERESTED PARTIES (! 1o r): David Ogilvy, president of Ogilvy, Benson & Mather;
Sid Caesar; Mme. Rubinstein; ABC-TV President Ollie Treyz.
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called up all her friends and business ac-
quaintances who were familiar with the
old antics of Caesar and Coca. The next
morning the spry, diminutive octogenarian
called for the contract for signing.

Although her sons by her first marriage,
Horace and Roy V. Titus, both are active
in running the show at Rubinstein, the
decision was strictly hers,

Nielsen Is At Work
On Instant Ratings

A. C. Nielsen Co, officially confirmed last
week the development of its own tv instan-
taneous measurement device—and visitors
to its Chicago headquarters have had an op-
portunity to see it in action.

The market research organization also
said it has discussed the Instantaneous Audi-
meter device with network officials but has
not actively tried to “promote” the instru-
ment for use.

Nielsen has been conducting a “pilot stage
operation” with a new audimeter in about
two dozen Chicago homes since last fall and
reports “continuing evolution and improve-
ment.” Similar tests were conducted in a like
number of homes by Nielsen in Chicago and
New York in 1946. The instrument is com-
parable in objectives to American Research
Bureau’s Arbitron, which will become oper-
ative this year.

Initial confirmation came out last week in
The Nielsen Newscast March issue, report-
ing “considerable interest” by visitors who
have seen the device. Nielsen reported “‘the
1. A. automatically compiles homes-using
television and station-audience data each
minute round the clock, printing out (on
tape) minute-by-minute and quarter-hour
summaries.”

Nielsen spokesmen describe the device as
more utilitarian than eye-appealing, with
“simplicity” as its keynote. It involves the
use of telephone wires between the Chicago
homes and Nielsen offices on a daily basis.

I's acknowledged that Nielsen has not
actively publicized the instrument, primarily
because of the cost factors involved at this
time, but “some progress” is continually
being made along this line. While Nielsen
is not expected to begin instantaneous opera-
tions in the immediate future, there are in-
dications it may do so before year’s end.

Gamble Offers Agency Checklist

Robert M. Gamble Jr. Inc., Washington
advertising agency, has prepared a bock-
let, Patterns for Appraisal of Your Adver-
tising and Merchandising Agency. Check-
lists for agency performances cover points
studied in the American Assn. of National
Advertisers’ Frey Report and are organized
under these headings:

Sales and merchandising skills, business
relationships with clients, departmental or-
ganization, agency’s growth and financial sta-
bility, professional standards, backgrounds
of agency personnel, and services to clients
in advertising, merchandising, planning and
management. Mr. Gamble, president of the
agency, has offered Patrerns free to anyone
who writes for it on a business letterhead to
1025 Connecticut Ave. N. W., Washington.
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Not just a few “big” pictures—but every feature a proven audience winner! AAP’s
‘Vanguard’ group of Warner Brothers featuresis good tothelast reel. 30 of Vanguard’s
52 pictures have been rated in the past—and there’s not a single share-of-audience
below 41%. Many are way up in the 80’s and 90’s. o G iy,

) l o) %
Why not let Vanguard chart your course to bigger | | ~ inc.
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Distributors for Associated Artists Productions Corp.
345 Madison Ave., Murray HIIl 6-2323 NEW YORX
75 East Wacker Drive, Dearborn 2-2030 CHICAGO
1511 Bryan Street, Riverside 7-8553 DALLAS
5110 Sunset Boulevard, Crestyiew 6-5886 LOS ANGELES

Prices for individual pictures on request.
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Why U. S. Steel expended $1 million
in a two-year quest for a new image

There’s a new look to U. S. Steel adver-
tising. So new that it may even take into
account television spot—marking the cor-
poration’s first use of non-network televi-
sion—though probably not until late this
year or early 1959, The purpose: to slam
home the new corporate image of U. S.
Steel.

U. 8. Steel unveiled this "new look” last
week. It is the end product of a two-year
study of how better to sell Americans on
U. S. Steel Corp. as a corporation, as well
as to how better to sell Americans on more
products made of steel.

U. 8. Steel, which last year had a net
income of $419.4 million in spite of a
steady decrease of the total market—32 to
28.7% over the past 10 years—has good
reason to make Americans more “steel
conscious.” So do its competitors such as
Bethlehem, Republic, Inland, Crucible, Al-
legheny, National and Youngstown Sheet
& Tube. The tried-and-true Wall St. maxim
that “if you want to know the state of the
economy, watch steel,” took on consider-
able meaning last week as steel ovens were
working at 48% of capacity, as Detroit
laid off more auto workers and as aluminum
salesmen told their customers of a two-cent
per pound price reduction.

The “new look™ has been in the making
for two years [CLosep CirculiT, March 10].
Its cost to date has been estimated at roughly
$1 million (research and development); its
execution will probably add in excess $2
million to its already fat corporate budget
of $9 million (of which $3 million goes
toward its alternate-week sponsorship of
the Theatre Guild’s U. S. Sreel Hour on
CBS-TV Wednesdays, 10-11 p.m. Coinci-
dentally, the company last week announced
renewal of the CBS-TV program for an-
other year).

Before deciding on its new symbol and
theme (“Today’s U. S. Steels lighten your
work . . . brighten your leisure . . . widen
your world”), U. S. Steel and its agency,
BBDO New York, called in Alfred Politz
Research Inc. to conduct an exhaustive sur-
vey of what Americans thought of steel
products generally, U. S. Steel in particular.
Meanwhile, the design firm of Lippincott
& Margulies fashioned a new “USS” logo
which premiered on the Sreel Hour last
month.

According to Bennett Chapple, adminis-
trative vice president (commercial), Politz
found that most Americans tended to as-
sociate steel with heavy machinery, strength
and heaviness. They erroneously assumed
stainless steel to be “much lighter and more
reasonably priced . . . both, incidentally,
untrue.” And while the public gave U. S,
Steel a high rating on product-oriented
factors such as research and bigness (“big-
ness is greatness’), it knew little, if any-
thing, about its divisions and subsidiaries
such as American Bridge, American Steel
& Wire, National Tube, Universal Atlas
Cement, etc. In fact, less that 10% of the
population, according to Politz, could tie
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these companies up with U, S. Steel al-
though in many instances they had heard
of the existence of these companies. Sug-
gested Politz: publicize the fact that they
are “part of the family.”

BBDO recommended that since Politz
had found that 66% of the population could
associate and identify the “USS” trademark
with U. S. Steel—a very high number—the
logical solution would be to develop a way
whereby all U.S.S. products could be tagged.
Enter Lippincott & Margulies and the tri-
colored symbol (see picture). Said Mr. Chap-
ple: “We will execute an aggressive cam-
paign to promote the use of the new mark
on steel products as they leave the factory
and as they go on display at the point of
sale.” The label will not identify U. S. Steel
“products,” as products made by U. S.
Steel; a label which bears the tri-color
symbol and the “lighten-brighten-widen”

NEW LOOK LABEL is examined by Jack
Brand and Sheila Jackson, team of commer-
cial announcers on the U. S. Steel Hour.

slogan will simply say steel.” It will be of-
fered by U. S. Steel to its competitors at
cost in hopes of stimulating over-all steel
sales. “Since we sell to just about everybody
in the consumer product business, anything
that helps steel helps U. S. Steel,” a spokes-
man declared.

In effect, U. S, Steel is doing what Alumi-
num Co. of America did three years ago.
Only early in 1955, Alcoa—one of the four
giant aluminum firms {with Kaiser, Reynolds,
Aluminium Ltd.} cutting into much of Steel’s
business—was faced with a minor crisis:
Defense Dept. orders had been cut consider-
ably following the Korean truce; aluminum,
which has grown like Topsy, had to find new
markets to accommodate stepped-up produc-
tion. Most logical market: the home. In
June of that year, its agency, Fuller & Smith
& Ross, New York, announced it would not
be picking up the Edward R. Murrow-
Fred W, Friendly’ See It Now on CBS-TV
(which Alcoa had been using as an institu-
tional prestige program). Its reason: Alcoa
was “going consumer.” It came out with a
new red-and-blue symbol and a slogan (“You
Can Live With Aluminum™), and a tag
(*We chose Alcoa . . .”) which Alcoa cus-
tomers could attach to their household prod-
ucts. In December 1955, Alcoa supple-

mented its NBC-TV Aicoa Theatré with a
“vertical” sales push on that network; all
day Dec. 6, Alcoa pushed its “new look”
on network and, in some cases, spot.

Just how and when U. S. Steel will place
its spot drives is still to be worked out.
While U. S. Steel executives admit privately
that at the outset such a push would be
limited in size and expenditure, it is expected
that much emphasis will be placed on co-op
campaigns, either regionally (by U. S. Steel
customers and/or by local dealers selling
appliances made of U, S. Steel and bearing
the new “trademark.” (U. S. Steel managed
to make considerable headway using the
last-mentioned system on radio during “Op-
eration Snowflake,” both in 1956 and 1957).
The new tag will be applied to all products
made of U. S. Steel or by U. S. Steel sub-
sidiaries and divisions working for the con-
sumer. The Pittsburgh firm claims one-
third of its business is geared for the home
and farm, but it includes automobiles, which
in turn account for 80% of steel produced
for the consumer.

Just how much U. S. Steel will allocate to
tv spot has yet to be decided. Mr. Chapple
could offer no specifics nor could other of-
ficials of Steel's advertising department. (The
company is presently placing “some tv spot”
in the intermountain region on behalf of
its fertilizer and chemical products, may
use this schedule as a “test run” for the new
label). Shouid U. S. Steel decide to splurge
in spot (probably not until 1959) chances
are that any large allocations would also
include co-op funds. Spot is necessary in
the company’s ad plans; it knows that not
everyone it wishes to reach watches Sreel
Hour. It also is aware of Steel Hour's
excellent “sponsor identification” [ADVER-
TISERS & AGENCIES, Jan. 20] and realizes
that to purchase another network show would
merely diffuse that identification. Any way
one looks at it, Steel's “new look” is quite
a radical departure from the way it lIooked
to media in 1937 when U. S. Steel’s total
ad allocation was $700,000,

Desilu’s Hamilton Named
Lever Bros. Tv Consultant

Lever Bros., which ranked as fourth
largest national tv advertiser last year, has
appointed A. E. Hamilton, a former vice
president of Desilu Inc., as television con-
sultant.

It is presumed that Mr. Hamilton in his
capacity as consultant will offer the com-
pany advice on show properties including
their audience appeal. It could not be de-
termined whether he will recommend pro-
gram formats for Lever, but a spokesman
for the company said last week that this was
“possible.” Lever indicated in New York
that Mr. Hamilton most likely will operate
on the West Coast and concentrate on
filmed properties. Edgar Kobak, station
owner and business consultant, is a con-
sultant to Lever Bros. in New York.

Lever in 1957 invested nearly $24 million
at gross rates in national tv, more than
$16.2 million in network and over $7.6
million in spot, according to compilations
made by Publishers Information Bureau and
N. C. Rorabaugh Co.

BROADCASTING




WMT Radio
brings you
Eastern Iowa

on a platter j
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The latest Pulse (Jan. '58) for WMT’s 34-county aréa maintains a well-established pattern: WMT—in every rating period (5 u.m. to
midnight, Mon. thru Fri.)— has more listeners {frequently twice as many, often three times as many) as the next most popular station.

WMT @ CBS Radio for Eastern lowa ® Mail Address: Cedar Rapids © National Reps: The Katx Agency



ADVERTISERS & AGENCIES commmuep

Frigidaire, GMC Truck & Coach
Still Looking for New Agency

General Motors’ Frigidaire and GMC
truck & coach divisions accounts (with
estimated total billings of $9 million) were
still unassigned Thursday. The accounts
withdrew from Kudner Adv. a fortnight ago
[Apv. & Acgencies, March 31].

Key principals for both divisions were
busy all week talking with agencies, it
was reported, but no decisions were forth-
¢oming.

Among agency candidates, it was learned
that Campbell-Bwald Co. (which has GM’s
Chevrolet) is “very much being considered,”
while McCann-Erickson (which recently
inherited Buick) was reported “not under
consideration,” chiefly because it already
has competing Westinghouse Electric Co.
(refrigerators).

Other agencies bidding for Frigidaire
reportedly included Benton & Bowles,
D’Arcy Adv. and Ted Bates. A Frigidaire
spokesman in Dayton, Ohio, merely re-
ported “we are considering several agencies”
and that a decision will be made “in due
time,” probably within the next two weeks.

Campbell-Ewald Co. emerges as a front-
runner because it handles Chevrolet and
Delco products and is in line for GM’s
Motorama showcase campaign. MacManus,
John & Adams is considered a favorite for
GMC truck & coach to complement its
Pontiac-Cadillac accounts. Cutoff dates on
Frigidaire and truck & coach accounts at
Kudner are effective with the appointment
of a new agency or agencies.

Taking Ratings at Face Value
Is Slanting of Facts: Roslow

The intelligent user of broadcast research
looks beyond the program’s rating itself
and considers how the rating was ob-
tained; what it means and the competitive
and historical record of the time slot, the
program and the station.

This evaluation of the role of ratings in
broadcast research was offered by Laurence
Roslow, associate director of The Pulse
Inc., New York, in a talk March 27 before
the Television and Radic Advertising Club
of Philadelphia. He emphasized that unless
all the elements associated with a rating are
ascertained, “the rating is just a figure that
means only what its users want it to mean.”
He added:

“Since ratings are used by both program
and sales people, it is obvious that each of
them wants the ratings for a different pur-
pose, Yet, too often each of them will use
ratings without additional information and
without knowing what they mean. If they
invested in the stock market in so unin-
telligent a manner, their portfolios would be
short on blue chips and overlong on blue
sky shares.”

New Ad Monthly to Debut in May

RKM Pub. Corp., 575 Madison Ave.,
New York, has announced a new monthly,
Madison Avenue, “The Magazine of New
York Advertising.” Carl E. Rogers, who
resigned last week as account executive with
Donahue & Coe and formerly was with
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COUNTER-PUNCH

An 896-line ad stressing television as
“far and away America’s top hard-sell
medium" was placed in the Wall Street
Journal last Wednesday by the Tele-
vision Bureau of Advertising. The
newspaper recently had run articles
interpreted by TvB as de-emphasizing
television's ability for hard selling.

Copies of the ad were distributed
to TvB members with a note explain-
ing that “with the talk of advertising
cutbacks, the increase in corporate
image concern, the public press neglect
of the facts about television as a busi-
ness, with the increasing importance
of the banking-financial industry to
the television industry, we thought it
time that the story of today’s tele-
vision be presented.” The note sug-
gested that stations use parts of the
ad on the air or place it in local papers,
and also pointed up TvB’s work with
financial interests.

| E—

Lever Bros., is editor of Madison Avenue.
Managing editor is Bill Greeley, formerly
with Tide and Television Age magazines,
The first issue will appear about May §,
aimed at executives of advertising agencies
and client firms in New York. Madison Ave-
nue will have controlled circulation.

A & A SHORTS

J. Walter Thompson Co., Chicago, an-
nounces move of quarters from 400 to 410
N. Michigan Ave.

Burke Dowling Adams Inc., N. Y., moves
media, research, marketing departments into
expanded [1th floor space at its Three E.

54th St. headquarters. Agency also occupies
entire 9th floor.

M. M. Fisher Assoc., Chicago, announces
opening of new enlarged quarters in Bell
Savings Bldg., 79 W, Monroe. Move was
attributed to expansion of personnel and
business.

AGENCY APPOINTMENTS

Schutter Candy Co. (Bit-O-Honey and Old
Nick), Chicago, which recently concluded
long term sales management agreement with
Chunky bars has appointed Grey Adv.
Agency handles complete Chunky and Kit
Kat line.

Di Giorgio Wine Co. has appointed Cole,
Fischer & Rogow, Beverly Hills, Calif., for
its Padre division (Champagne, sparkling
wines, vermouths and brandy).

Peugeot Inc. (French Peugeot automobile),
N. Y., appoints Needham, Louis & Brorby
Inc., that city, to handle its account. In-
tensive advertising promotion campaign was
launched with Peugeot 403’s U, S. debut
at International Automobile Show in New
York April 5.

Venus Foods Inc. (dried fruits, dates,
cookies), I.. A., has appointed Cole, Fischer
and Rogow, Beverly Hills, Calif.

Universal Foods Corp., Chicago, names
Elliot, Jaynes & Baruch, that city.

Pioneer Food Stores, King of Prussia, Pa.,
appoints Robinson, Adleman & Mont-
gomery, Philadelphia.

IXL Food Co., San Leandro, Calif., and
its subsidiary, Brett Sales Co., S. F., ap-
point Compton Adv., S. F., to handle their
canned Spanish and Italian style foods,

Toy Distributors Inc.,, Framingham, Mass.,
has named Daniel F, Sullivan, Boston.

ACTIVITY

71.9%
57.0% (70,803,000) spent
83.7% (103,969,000) spent
32.1% (39,873,000) spent
23.1% (28,694,000) spent
23.7% (29,500,000) spent

& Co.

(89,311,000) spent 1,875.5 million hours
983.0 million hours
431.2 million hours
186.1 millicn hours
327.8 million hours
115.5 million hours .......

HOW PEOPLE SPEND THEIR TIME

There were 124,216,000 people in the U. S, over 12 years of age during the week
March 23-29. This is how they spent their time:

WATCHING TELEVISION
LISTENING TO RADIO
READING NEWSPAPERS
READING MAGAZINES
WATCHING MOVIES ON TV
. ATTENDING MOVIES*

These totals, compiled by Sindlinger & Co., Ridley Park, Pa., and published
exclusively by BROADCASTING each week, are based on a 48-state, random dispersion
sample of 7,000 interviews (1,000 each day). Sindlinger’s weekly and quarterly
“Activity” report, from which these weekly figures are drawn, furnishes comprehen-
sive breakdowns of these and numerous other categories, and shows the duplicated
and unduplicated audiences between each specific medium, Copyright 1958 Sindlinger

All figures are m{‘nﬁ: daily tabulations tor the week with excepntion of the “attending

.
movies” categ:
ably

oTy W a cumulative total for the weelk. Sindlinger tabulations are avail-
e within 2—1rgnys of the interviewing week. SESH

SINDLINGER'S SET COUNT: As of March 1, Sindlinger data shows: (1) 107,579,000
people over 12 years of age see tv (86.6% of the people in that age group);
(2) 41,671,000 U. S. households with tv; (3) 45,764,000 tv sets in use in U. S.

BROADCASTING



Now get the complete Network picture!

SPONSORED
SUSTAINING

_ o gl e, s Largest available scientific sample
INE ONLY 5‘“""“::::2&9, IHE RADIO LISTENING 26 top markets

IN-HOME
o T OUT-OF-HOME TOTALS
a

.. Ratings per Quarter Hour

° A udience Comp per program
® ¢ MEN, WOMEN, TEENS, CHILDREN

NETWORK RADIO RATINGS

VOL.2 NO.3
MARCH

1,234567% 8, 1058

With the tremendous upswing in radio
now more than ever you need total tune-in—
outside listening correctly additive to in-home.

|N HOME AND OUT OF HOME LUSTENING (Auto share is only part of out-of-home!)
== No guesstimates—this scientific, accu-
rate sampling has established Pulse radio data
leadership since 1941. Standard in broadcast-
ing. A logical development from Pulse indi-

vidual markets now totaling over 175!

Homes using radio for each of the four
time zones are reported by quarter hours.
ABN, CBS, MUTUAL, NBC—each rating is
based on the local Metro areas of the local
affiliates — weighted proportionate to radio
families in each market.

You must see an actual report to under-
stand the widespread praise for this new buy-
ing tool. “Indispensable!”

Write for free copy on your business
letterhead, mentioning this magazine. $50 a
month for established subscribers—8$100
otherwise. Get the complete network picture!
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NEW YORK 19, N. ¥

L]
RD
6399 wILSHIRE BOULEVA

3 Nf;:hing
, CALIF. takes the
LOS ANGELES 48 place of 730 FIFTH AVENUE
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L
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home

NEW YORK 19, NEW YORK

ULSE, Inc.

LOS ANGELES - CHICAGO - LONDON
EVERY MONTH you get Pulse validated data from...

® 10,000 different families per 5-day strip
® 4,000 different families per once-a-week program
@ Metropolitan areas totaling 18,555,000 families

Individual Programs Networked in 10 or More of 26 Major Markets

414 x 814 inches HANDY POCKET SIZE 84 pages
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NETWORKS

THEY'RE SETTING SIGHTS FOR SUMMER

Tv schedules heavy on re-runs; videotape gets its first big chance

The television networks are pinning down
two major summertime projects—facilities
for fighting perennial daylight saving time
disruptions, and the hot-weather program-
ming to be fed over these facilities.

In magnetic videotape recording they
have a new sedative that promises to ease
the DST strain (see page 54). But in pro-
gramming they and their advertisers appear
to depend in large measure on something old
instead of something new—re-runs of win-
tertime series.

There are some who say these also will
be sedative—to audiences—and a group of
affiliates of at least one network, NBC-TV,
is planning a protest meeting in hopes of
getting more virile fare into the summer
lineup. The meeting is slated April 15 in
New York.

An NBC spokesman said Friday, how-
ever, that he was unaware that the April
15 meeting involved program complaints
and that, indeed, the agenda could hardly
include complaints at this time because the
affiliates didn™t know details of the summer
plans. Actually, he asserted, the plans are
by no means firm yet and accordingly sub-
ject to change. Presumably this will be true
for all networks virtually right up to air-
time in each case.

A survey conducted by BROADCASTING
show that, on the basis of plans thus far,
approximately 65 half-hours of network
evening time each week will be filled with
re-runs of what sponsors and networks
consider the best episodes of their winter
film series. This represents close to half of
all network evening time.

While some affiliates take affront at the
summertime lineups, feeling they add up to
as sterile a summer as television ever faced,
other stations appear willing to accept the
situation on the theory that it probably can-
not be greatly helped. Their reasoning: Some
sterility is inevitable so long as advertisers,
to keep costs down, insist on buying 39
shows and re-running 13 instead of buying
52 all-new shows.

A few programs on each of the three net-
works are clearly on try-out. If they make
good track records during the hot-weather
months they’ll be slipped into the 1958-59
fall and winter lineups. Among these:

On ABC-TV: Sylvester L. (Pat) Weaver’s
Make Me Laugh, which started a short
time ago (Thursdays, 10-10:30 p.m.), and
the Dick Clark Show, now in the Saturday
7:30-8 p.m. spot.

On CBS-TV: Too Young To Go Steady,
which General Foods is considering for
the Monday 9:30-10 p.m. spot for the
summer, would be testing for a fall spot,
as is Wingo, which already has moved into
the Tuesday 8:30-9 p.m. period.

On NBC-TV: Steve Lawrence and Eydie
Gorme will almost certainly find a regular
spot if they make good as Steve Allen’s sum-
mer replacement, and Jefferson Drum, a new
film series, can be expected to be carried
over if it gets a high summer mark.
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Networks, their advertisers and agen-
cies still are looking for summer replace-
ments for a number of shows. These include
Sid Caesar, Pat Boone, Frank Sinatra, Pa-
trice Munsel and possibly Love That Jill,
Voice of Firestone, West Point and Colt .45
on ABC-TV; Red Skelton, The Lineup, Per-
son to Person and possibly Sgt. Preston and
Dick and the Duchess on CBS-TV, and on
NBC-TV, George Gobel-Eddie Fisher, Tic
Tac Dough among others.

Despite the uncertainty about these shows
a lot of veterans are set for re-viewing.
Among them:

ABC-TV: Maverick, Cheyenne, Sugar
Foot, Wyatt Earp, Broken Arrow, Disney-
land, Tombstone Territory, Ozzie & Harriet,
Circus Boy, Zorro, Real McCoys, Navy Log.
Rin-Tin-Tin and Jim Bowie.

CBS-TV: Lassie, The Brothers, GE The-
atre, Hitchcock Presents, Robin Hood,
Burns & Allen, I Love Lucy, Mr. Adams &
Eve, Gerald McBoing-Boing, Leave It to
Beaver, Playhouse of Mystery, Millionaire,

Richard Diamond, Playhouse 90, Track-
down, Zane Grey Theatre, Phil Silvers,
Schlitz Playhouse, Perry Mason, Gale Storm
Show, Have Gun, Will Travel and Gun-
smoke.

NBC-TV: Noah's Ark, Loretta Young (at
least until June 29), Restless Gun, Wells
Fargo, Alcoa-Goodyear Theatre, Suspicion,
dramatic film anthology, Bob Cummings
Show, Californians, Wagon Train, Father
Knows Best, This Is Your Life, You Bet
Your Life, Dragnet, People’s Choice, Jane
Wyman, Life of Riley, M-Squad, Thin Man,
People Are Funny, Turning Point, No Warn-
ing and On Trial (under the new name of the
Joseph Cotten Show).

Some of the summer programs have been
tried before, under their present or other
names, and dropped. Among these are The
Brothers and McBoing-Boing on CBS-TV
and Noah's Ark, No Warning (formerly
Panic!), Turning Point and Joseph Cotten
Show (On Trial) on NBC-TV.

WHAT'S IN THE WORKS FOR SUMMER

(R) indicates re-runs

SUNDAY NIGHT

7-7:30
ABC-TV You Asked for It, Skippy peanut butter,
(moves from 8§:30-10 f).m-)
€B5-TV Lassie (R), Campbell soup.
NBC.TV #ﬁa;':.s Ark (R), replacing My Friend
chka.

7:30-8

ABL-TV Maverick (R), Kaiser Cos.

CBS-TV. The Brothers (R), American Tobacco,
replacing Jack Benny and Bachelor
Father.

No Warning (Re?eat of old Panic! plus
new installments), Royal McBee, P. Lor-
illard, replacing Sally.

3-8:30
ABC-TV

NBC-TV

Maverick, cont.

CeS-TV Ed Sullivan Show, Mercury Div. (Ford),
Eastman Kodak. i

NBC-TV Steve Lowrence and Eﬁd:e Gorme, S. C.
Johnson, Greyhound, U. S. Time, Pola-
roid. Pharmacraft, replacing Steve Allen
Show.

8:30-9

ABC-TV Anybody Can Play, Reynolds Tobacco,
replacing Adventure at Scott Island, ef-
tective July 6.

CBS-TV  Sullivan, cont.

NBC-TV Lawrence and Gorme, cont.

9.9:30

ABC-TV Sid Caesar, {no replacement set).

CBS-TV GE Theatre (R), neral Electric.

NBC-TV  Chevy Summer Musical Show, Chevrolet,
replacing Chevy Dinah Shore Show,

9:30-10
ABC-TV

CRS-TV
NBC-TV

(moved to 7-7:30),
Alfred Hitchcock (R), Bristol-Myers.
Chevy Summer Musical Show, cont.

10:10:30

ABC-TV Your Neighbor the World, replaced
Scotland Yard, effective April 6.

CBS-TV  $64,000 Challenge, Revlon. P. Lorillard.

NBC-TV Loretta Young Show (R), Procter &

Gamble, until June 20 and then replace-

ment undecided.

MONDAY NIGHT

7:30-8

ABC-TV American Odyssey, replaced OSS.

CBS-TV Jl_!oﬂn Hood (R), Wildroot, Johnson &
Q) son.

Enterprise, replacing You Asked for It-

NBC-TV Price Is Right, until early June when it
moves to Thursday. Replacement not

set.
8-8:30
ABC-TV
CBS-TV
NBC-Tv

8:30-9

ABC-TV Bold Journey, Ralston-Purina.

CBS-TV Talent Scouts, Toni, Thomas J. Lipton.

NBC-TV gleiui Fargo (R), American Tobacco,
ulck.

Love That Jill, Max Factor.

llv?ﬁ;irl-n: and Allen (R), Carnation, General
s,

Restless Gun (R), Warner Lambert.

9-9:30
ABC-TV

CBS-TV

Voice of Firestone, Firestone Tire &
Rubber (may go off for summer).

I Love Lucy (R), General Foods, replac-
ing Danny Thomas.

Twenty-One, Pharmaceuticals Inc,

9:30-10
ABC-TV Top tﬁunes and New Talent, Dodge, Ply-
outh,

m

CBS-TV December Bride (R), or Too Young to
Go Steady, General Foods

NBC_TV (R), Alcoa,

NBC-TV

Alcoa-Goodyear Theatre

Goodyear.

10-10:30

ABC-TV Top Tunes and New Talent, cont.

CBS-TV Slt&udgt): One, Westinghouse (future unde-
cided).

NBC-TV Suspicion (R), Sterling Drug, others.

10:30-11

ABC-TV No network service,
CBS-TV  Studio One, cont.
NBC-TV  Suspicion, cont.

TUESDAY NIGHT

7:30-8

ABC-TV Cheyenne (R), General Electric, alt,
Sugarfoot, American Chicle, Colgate-
Palmolive, Ludens.

CBS-TV Name That Tune, Kellogg, Whitehall.

NBC.TV Treasure Hunt, until June 24; after that
undecided.

8-8:30

ABC-TV  Cheyenne, alt., Sugarfoot, cont.
CBS-TV Mr. Adams and Eve (R), Reynolds To-

bacco.
NBC-TV George Gobel-Eddie Fisher, RCA Whirl-
pool (replacement may be hour-long

mystery).
CONTINUED
BROADCASTING




No matter how the coin falls—Washington rates high

If it comes up “Family Income,” consider: the 1957 median for the Washington,
D. C. urban area was $6,500 — an increase of 49% since 1949 and about 20%
higher than the U. S. urban area median. If it comes up ‘“Total Income,” con-
sider again: the 1957 Washington Metropolitan Area personal income total
approximated $4.6 billions. Per capita, this amounted to $2,310 for Metropolitan
"Washington—compared to the U. 8. average of $2,016.*

There’s one more factor to consider—how best to reach this excep-
tionally affluent market. And that’s where WWDC Radio comes
up—loud and clear. We have been first or a mighty close second in
every PULSE of 1957 and thus far this year. We have a simple
formula—to be a listenable station to our audience, and a pro-
motional station to our hundreds of national and local advertisers.
The mutually happy result—ever-increasing listeners for us, ever-

increasing sales for you.
w w D c radio Was"jnptm

- *Econmic‘pg:u‘ejigmgt Committge, Wa,shingto'n Board of Trade REPRESENTED NATIONALLY BY JOHN BLAIR CO.
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NETWORKS conminuep

The use of videotape by all three tele-
vision networks this year looks like the
key to licking that old bugaboo—daylight
saving time—almost completely. DST be-
comes effective April 27.

Notable exception: Stations operating
on Pacific Standard Time, which will
carry their programs one hour earlier
than at present, This applies to the 14
network-affiliated stations in the states of
Washington and Oregon. Networks ex-
plain they cannot accommodate those
stations off their feeds to California,
where there are numerous stations, be-
cause California operates on Pacific Day-
light Time. It would be uneconomical for
networks to arrange special lines to feed
the Washington-Oregon outlets, ABC-TV
is considering establishing a feeding point
at Portland but has come to no definite
decision,

Videotape headquarters have been set

VIDEOTAPE PRESCRIPTION FOR DST

up by ABC-TV in Chicago with four re-
corders and associated equipment; by
NBC-TV in Hollywood (12), and CBS-
TV in New York (12).

Since ABC-TV is feeding from Chi-
cago, the network is required to intro-
duce some changes in its live evening
schedule. As examples, the Wednesday
Night Fights, currently carried at 10-11
p.m, on EST stations, will be carried 9-
10 p.m. EST, and Ozzie and Harriet
(Wed., 9-9:30 p.m.) will be slotted 10-
10:30 p.m. Similar changes will be made
for stations continuing on CST and MST.

CBS-TV reported that some of its sta-
tions in the Mountain zone will receive
their programs an hour earlier because
co-axial cable is not readily available at
a later time, CBS-TV estimates that at
least 98% of its programming will be
carried during DST in the same period
as present.

8:30-9
ABC.TV

CBS-TV
NBC.TV

9-9:30

A3C.TY Broken Arrow (R), Miles Labs, Ralston-
Purina.

CBS-TY To Tell the Truth, Pharmaceuticals Inc.

NBC-TV Dramatic Fllm Anthology (R), Procter
& Gamble, replacing Adventures of Mc-
Graw.

Wyatt Earp (R), General Mills, Procter
& Gamble.

Wingo, Toni, replaced Eve Arden A 1.
Gobel-Fisher or replacement, cont.

9:30-10
ABC-TV Pantomime Quiz, Associated Products,
geplacing Telephone Time, effective Apm

Skelton replacement {usually film

ge. maybe Including reruns}, Pet

S. C. Johnson.
Bob Cummi?s Show (R&, Reynolds To-
bacco, Chesebrough-Pond's.

10-10:30

ABC-TY West Point, Phillips-Van Heusen (may
oﬁ in June).

CBS-TV ?a stlon. Revlon.

NBC-TV ahfom ns (R), Singer, Lever Bros,

CBS-TY

NBC-TV

WEDNESDAY NIGHT

7:30-8
ABC-TV

CBS-TV
NBC-TV

8-8:30

ABC.TVY Disneyland, cont.

CBS-TVY Leave It to Beaver (R}, Remington Rand.
NBC-TV Wagon Train, cont.

8:30-9
ABC.TV
CBS-TV
NBC.TV

Disneyland (R) rblge Foods. General
Foods, General Mill ynolds Metal
McBo{ng -Boing (R). replacing 1 Love

ucy.
Wagon Train (R), Edsel. General Foods.

Tombstoue Territory (R), Bristol-Myers.
house of Mustery (R).

Fatgef Knows Best (R), Scott, Lever

NO MIDDLE GROUND

Philosophers say few questions are
black or white with no shadings—but
sometimes in life a clearcut choice
presents itself. General Foods is faced
with such a decision. It is engaged in
choosing for its Monday night, 9-9:30,
show on CBS-TV between re-runs of
December Bride and a new show, Too
Young to Go Steady.
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9.9:30
ABC-TVY Ozzie and Ha'rriet (B). Eastman Kodak.

CBS-TV  Millionaire (R), C
NBCYV Kraft Television Theatre. Kraft Foods.

9:30-10
ABCTY Fetty White Show, Plymouth.

CBS-TV I've Got a Secret, Reynolds Tobacco.
NBC-TV Kraft Television Theutfe. cont.

10-10:30
ABC-TV Wedne.sda.y Night Fights, Mennen, Miles
CBS-TV U. S Steel nnd Armzirong Circle Thea-

tre, U, Steel, alt., A
NBC-TV This Is Yomf Life (R), lli-gscter i Gamble.

10:30-11

ABC-TY Wednesday foht Fights, cont,
CBS-TV S, rmstrong Circle Theatre,

ont.
NBC-TV Nc network service,

THURSDAY NIGHT

7:30-8

ABC-TV
CBS-TV

NBC-TV

Circus Boy (R), Kellogg, Mars
Sgt. Preston (probably repeats). Quaker

Oats.
Tic Tac Dough (fuiture undecided).

8-8:30
ABC-TV Zorro (R), A. C. spark pl s,'IU C
CBS-TV Richard Dtam. %. ug dp o
NBC-TV You Bet Your Life, Toni DeSoto
8:30-9

ABC.TY Real McCoys (R), Sylvania.

CBS.-TV Climax, Chrysler.

NBC-TV Draegnet (R), Schick Liggett & Myers.
99:30
ABC.TV

CBS-TV
NBC-TV

Pat Boone Show, Chevrolet {replacement

not set).

gu 1 cg ;i R), Bord Am
eople’s Choice orden,

Hon:;e Products. R erican

9:30-10

ABC-TV Navy Log (R), U. 8. Rubber
CBS-TV  Playhouse %0 (B.), multi-sponsored
NBC-TV Tennessee Ernie Ford, Ford.

10-10:30

ABC-TV Muake Me LaugRk, American Tobacco.

CBS-TV  Playhouse 90, cont.

NBC-TV Price Is R:ght replacing Lux Show,
Lever BEros.

10:30-11

ABC-TY No Network Servlce

CBS-TV Playhouse 90, c

NBC-TV gz.r:se Wyman (R), ‘Hazel Bishop, Quaker
a

FRIDAY NIGHT

7:30-8
ABC-TV
CBS-TV
NBC-TV

Rin Tin Tin {(R), National Biscuit Co.
Dick and the Duchess (future undecided).
Truth or ConseqQuences, to be replaced
by quiz show.

8-8:30

ABC.TV Jim Bowie (R}, American Chicle.

CBS-TV Trackdown (R), Socony Mobil Oil.

NBC-TY .lte%erson Drum, Chemstrand, P.
ard.

Loril-
8:30-9
ABC-TV

CBS-TV
NBC-TV

9.9:30
ABC-TY Franl Sinatra, Liggett & Myers, Bulova
replacement not set).
CBS-TV Phil Silvers (R), Procter & Gamble,
Reynolds Tobacco.
NBC-TV g m.{:‘;;[u.cu,t"t (R), American Tobacco, Hazel
op

Colt 45, Mennen, Campbell Soup (may
be replaced).

Zane Grey Theatre (R), Ford Motors,
General Foods.

Life of Riley (R), Lever Bros.

9:30-10

ABC-TV Patrice Munse! Show, Buick, Frigidaire
(replacement not set),

CBS-TV  Schlitz Playhouse (R), Sehlitz.

NBC-TVY Thin Man (R), Colgate.

10-10:30
ABC-TV Holiday Haendbook, replaced Walter
Winchell File, effective March 28.
CBS-TV The Lineup, Brown & Willlamson, Proc-
r & Gamble (replacement not set)
NBC-TV Ca.valcade of Sports, Gillette.

10:30-11

ABC-TV No network service.

CBS-TV Person to Person, American Oll, Florists’
Telegraph Del. Assn., Time Inc. (replace-
ment not set).

NBC-TY 10:30-10:45 Cavalcade of Sporis, cont.
10:45-11 Post Fight Beai, Bristol-Myers.

SATURDAY NIGHT

7:30-8 .

ABC-TV Dick Clark Show, Beechnut, Life Savers.

CBS-TV Perry Mason (R), Pillshury, Armour,
Libby-Oweng-Ford.

NBC-TV People Are Funny (B.), Reynolds, Toni.

8-8:30

ABC.TV Country Music ‘Williamson-

Jubilee,

Dickie, Carter Products.

Perry Muou, cont.

Perry Como ﬁlacement. Amerlcan
Dairy, Knomark, Noxzema, Ri

CBS-TY
NBC-TVY

8:30-9

ABC.TV Country Music Jubilee, cont.
CBS-TV Top Dollar, Brown & Willlamson.
NBC-TV Perry Como replacement. cont.

9.9:30
ABC-TV Lawrence Welk Show, Dogg
CBS-TV Guale Storm (R), Ht(teleaz:e

, Nestle.
NBC-TV Club Oasis, Myets, alt Polly
Bergen Show, FPactor.

9:30-10

ABC-TV Lewrence Welk Show, ¢
CBS-TV Have Gun, Will Travel (R.), Lever Bros.,

‘Whitehall.
Turning Point, (Reruns of Schlitz Play-

NBc-Tv
house and GE Theatfe). Scott Paper and
Schick, replacing Gizele MacKenzie
Show,

10-10:30

ABC-TV San Francisco Crusade, Billy Graham
Evanfelisuc Assn,, replacing tke Wwal-
lace Interview, effective May 3

CBS-TV Gunsmoke (R), Liggett & mem, Rem-

ington Rand.
NBC-TV Amateur Hour, Pharmaceuticals Inc.

10:30-11

San Francisco Crusade, cont.
No Network Service.
Josel:h Cotton Show, (Rerun of On
Trial) American Tobacco. Toni, replacing
Hit Parade.

CURRENT CROP ON RADIO, TV NETWORKS

See quarterly Showsheets, beginning page 106
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Alabama’s Oldest Station

Alabamo's Newest Programs

WAPI Bitisghan

\1l//7/

Jim Lucas...

This handsome, carefree
"master of ceremonies”
charms the ladies having
"Breakfast At The Tutwiler”
each weekday morning.

Folks of all ages en|oy this

"man of many voices”

on

his weekday afternoon hour

of sparkling fun and recorded

music known as "'Funfare.”

As emcee of "Teentime,
Jim delights listeners as well

as the "live" audience
attending the show at

Birmingham's largest theatre,

A most versatile performer,
Jim has an ingratiating
personality that makes him

entertainers.

one of Birmingham's top air

Why not let this talented
impersonator - comedian -

sales messages?

The\N EW\Vo:ce of Alabama

/[|

LN

singer deliver YOUR clients’

sister station to WABT, Alabama's Best in Television

BROADCASTING

Adept at reporting on all
"Spectator Sports,” Tom
Hanilin is proud to be the
{ellow "who cails the foot-
ball games for the nation's
top team, Auburn.

= .i.'

Weighly and whimsical are
‘the views Dave Campbell
airs on *Dave Campbell
Speaking," leading to varied
listeners' commentsas* The
People Speak.”

Pleasing to the eye, Bar-
bara Bender is an equal de-
light to the ear as she fills
her role as co-émcee and
vocalist on '‘Breakiast at the
Tutwiler.”

|nlormalityisthewa(chword
with Leland Childs as he
hosts “The Early Risers'
Club” and greets the after-
noon audience on "Hi
Neighbor.”

[
RADIO sets tuned to
Owen Spann “The Morning
Man' and to "Spannfand"
deliver the lastest music,
weather information, and
news in a humorous vein.

Represented nationolly by
HENRY I. CHRISTAL

April 7, 1958 =
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ABC RADIO HELM GOES TO DEGRAY

@ Eastman leaves; ‘ABN’ concept to follow
@ Resignations continue as streamlined programming begins

Edward DeGray officially took over direc-
tion of the ABC radio network last week
as the parent American Broadcasting-Para-
mount Theatres completed negotiations
settling Robert E. Eastman’s four-years-to-
run contract ‘as network president [NET-
woRKs, March 31). Mr. DeGray’s appoint-
ment is being announced today (Monday)
by AB-PT President Leonard H. Goldenson.

Late last week Mr. Goldenson held a
group of radio affiliates that he and Mr.
Eastman had come to terms and that Mr.
DeGray would become operating head. Mr.
Eastman said the settlement was “amicable”
and that he was leaving toward the end of
the week *“on good terms,” probably to
return to the station representation business
although his plans were not yet firm.

The announcement of Mr. DeGray’s new
post described it as head of the network.
Apparently some unresolved nomenclature
was involved—whether he would become
president or operate the network under some
other title.

Another bit of nomenclature was more
certain. There appeared no reason to think
that the network’s “ABN” identification—
from American Broadcasting Network—
would be continued. *“ABN” was intro-
duced last summer as part of Mr. Eastman’s
concept that the radio network should not
be identified with ABC-TV in any way. But
“ABN” never caught up with “ABC Radio”
in popular usage and now reversion to the
older name is deemed certain.

In announcing Mr. DeGray’'s selection,
Mr. Goldenson said he “brings an excellent
record in the field of radio to his new post.
He has program and sales experience, he is
exceptionally well acquainted with the man-
agers of our radio affiliates and he has the
backing as well as the full support of ABC
management,”

Personnel cutbacks meanwhile continued
as the network prepared to switch to its new
ultra-streamlined program format over the
past weekend.

Tom Harrison resigned as vice president
in charge of sales; Dale Moudy as assistant
to the president, and Irv Lichtenstein as
director of exploitation and promotion. The
network never replaced Stephen Labunski
as programming vice president after he re-
signed several weeks ago, and last week it
was learned that William Hamilton also had
resigned a fortnight ago as national program
director.

John White, national sales manager, is
expected to head up the sales organization
with Mr. Harrison’s departure. Two weeks
ago four of the network’s seven salesmen
were among “about eight” people reported
being let go [CLOSED Circurr, March 24].

Under the new program format, which
was to become effective yesterday (Sunday),
ABC Radio plans to program Breakfast Club
(Mon.-Fri. 9-10 a.m. EST), continue and
expand its newscasts and continue its re-
ligious and other public service program-
ming.
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The fate of the Saturday afternoon Met-
ropolitan Opera broadcasts, sponsored for
years by Texaco, was reported still up in
the air. Network officials told Texaco rep-
resentatives some weeks ago, when the net-
work’s future was even more in doubt, that
Texaco was free to consider moving the
opera to another network if it wished. No
decision had been made known Ilate last
week.

Plans for ABC Radio’s future were ex-
plored Monday in a meeting of representa-
tives of some two dozen affiliates, and an-
other meeting of this group and ABC Radio
authorities is expected to be held during the
NAB convention later this month, or some-
time in May. Participants said last Mon-
day’s session was a general study of what
might be done to improve the network, that
it was conducted in a friendly atmosphere
and that none of the affiliates indicated he
might drop his affiliation.

This meeting was called by Otto Brandt
of the King broadcasting stations (KING
Seattle and others); Roger Clipp of the
Triangle stations (WFIL Philadelphia and
others); Donald Davis of KMBC Kansas
City, and Alex Keese of WFAA Dallas.
The stations met both among themselves
and with AB-PT and ABC officials includ-
ing Mr. Goldenson; James Riddell, new ex-
ecutive vice president of the ABC division,
and Mr. DeGray.

Mr. DeGray, new operating head of the
radio network, has been vice president in
charge of station relations. He joined the
network in 1955 as national director of
station relations and became a vice presi-
dent in February 1957.

He entered broadcasting in the CBS ac-
counting department in 1937, transferred
to WBT Charlotte, N. C., then owned by
CBS, in 1940 as office manager and later
assistant general manager. In 1948 he
returned to CBS headquarters in New York
as executive assistant in charge of station
administration, spot sales, co-op program
sales and Housewives Protective League
programs. He became station relations
representative and co-op sales contact in
1951 and rose to national director of CBS
radio station relations and supervisor in
charge of radio co-op programs in 1953.
In 1955 he moved to Vitapix Guild films
as station relations director and switched to
ABC in October of that year.

Mr. Eastman, who was executive vice
president of John Blair & Co. before going
to ABC last spring, said he might return to
the station representation field, possibly start-
ing his own firm, but that entry into station
ownership remained a possibility.

He said he wanted to take his time in
deciding his next step and that a two-week
call to jury duty, starting today (Monday),
should help him avoid over-hasty action.

Mr. Eastman also issued a formal state-
ment On his resignation. It said: '

“There is nothing more I can contribute
to the company. We have arrived at an

RENEWAL of the primary

affiliation
of WFAA-TV Dallas with ABC-TV
effective October 1 was announced
Friday by Alfred R. Beckman, vice
president in charge of station relations,
ABC-TV, and Alex Keese, (¢), man-
aging director of WFAA-TV. James

Monroney Jr. (1), treasurer of
WFAA-TV also participated in the
signing. The station, owned by the
Dallas Morning News, operates on
channel 8.

amicable termination of my employment.

“I regret leaving the association of some
very wonderful people. 1 am grateful for
the opportunity to have worked with men
like Leonard H. Goldenson, Simon B.
Siegal [AB-PT financial vice president and
treasurer] and others toward whom I hold
great respect and friendship.

“My plans are indefinte. However, I will
most certainly remain in the broadcasting
business. To my successor, Edward DeGray,
I wish the very best and { know that the
radio network will receive the kind of
cooperation and help from stations and
advertisers which will enable it to grow.”

CBS-TV’s Dozier Heads
Tv City in Hollywood

William Dozier, CBS-TV network pro-
gram executive with considerable experience
in live tv -production plus extensive back-
ground as a Hollywood motion picture ex-
ecutive, becomes the network’s top adminis-
trator at its huge Television City in Holly-
wood, it was announced last week by Hub-
bell Robinson Jr., executive vice president
in charge of network programs. Mr. Dozier
has been appointed CBS-TV network vice
president, programs, Hollywood, and “all
Television City operations” will report to
him.

Concurrently, Mr. Robinson announced
that a two-year contract has been negotiated
with Alfred J. Scalpone, since 1935 CBS-TV
vice president in charge of network pro-
grams, Hollywood, to serve as independent
producer and to supply CBS-TV with a mini-
mum of two new program pilot films each
year. A fortnight ago, Howard Meighan,
CBS-TV vice president who has been in
overall charge of Television City operations,
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announced his resignation to head two new
firms which will produce tv commercials on
video tape, a new service undertaken in
association with Ampex Corp. which will
provide the financing [DEADLINE, March
311. CBS-TV at the time said it did not
intend to name a replacement for Mr.
Meighan in his former position.

Mr. Robinson also announced the promo-
tion of Guy Della Cioppa from director of
network programs, Hollywood, to CBS-TV
network vice president and program direc-
tor, Hollywood.

Mr. Dozier has been with CBS-TV since
1951 when he became head of the network’s
story department in New York and director
of the search for new talent. The follow-
ing spring he was named executive producer
of dramatic programs. In January 1955 he
was transferred to Hollywood as director of
network programs. In the fall of 1955 he
became vice president of production at RKO
under Tom O’Neil's ownership and returned
to CBS-TV Hollywood two years later in
charge of live network originations.

Mr. Scalpone before going to CBS-TV
Hollywood had been vice president in charge
of radio-tv for McCann-Erickson.

Governmental Proposals
Called Network Threats

Dr. Frank Stanton, CBS Inc. president,
urged Wednesday in an off-the-cuff talk that
radio-tv executives give “serious considera-
tion” to “recommendations in Washington”
which in his opinion would “wreck the net-
works.”

He related what he called proposals to
“tamper” with the “structure of the net-
works” with the depth and range of CBS’
news broadcasts which, he said, included
news, public affairs and religious program-
ming. Dr. Stanton made his impromptu re-
marks after accepting on behalf of CBS a
George Foster Peabody award for the net-
work’s performance in radio and tv news
during the year. The awards were presented
at a luncheon in New York attended by
about 800 persons {see page 82).

Dr. Stanton led off his comment by noting
that if it is important to have news in range
and depth and if it is important to keep ra-
dio networks in business, executives must
devote time to the “reports on our desks”
dealing with proposals current in Washing-
ton to curtail network activity.

The CBS president has testified before
the FCC in Washington on the so-called Bar-
row Report [LEAD STORY, March 10). That
report recommends changes in network op-
tion time and of multiple ownership. It was
submitted to FCC by Dean Roscoe L. Bar-
row and his staff. Dr. Stanton warned then
that prohibition of option time would abol-
ish tv networks as they exist today and com-
mented that parts of the Barrow Report
indicated “tinkering for the sake of tinker-
ing.”

The network structure has made possible
such shows as those CBS programs specif-
ically mentioned by the Peabody Award
Board, Dr. Stanton said, adding that per-
haps not all shows are as good as the net-

BROADCASTING

LATE LATE SHOW

NBC-TV and its affiliates carrying
The Jack Paar Show put on an after-
midnight “Paar appreciation party” a
weekend ago, filling New York's Plaza
Hotel grand ballroom with people,
comedy, music, dancing and buffet
dinner.

The party, which attracted close to
600 guests, started at 1 a.m. March
29—when the Jack Paar Show was
over for that night—and ran to about
6 a.m. It was designed to pay tribute
to Mr. Paar for the success he has
achieved with the show since he took it
over late last summer. A recent NBC
compilation showed that during the
first week of March 1957, when it was
known as the Tonight show, it carried
only two advertising participations a
week, whereas during the first week of
March this year 1* had 21.

Harry Bannister, station relations
vice president, presided over the pro-
ceedings. Entertainers on the program
included Jan Murray, Jonathan Win-
ters, Jack Carter, Vaughn Monroe,
Jack E. Leonard, Louis Nye, the
Meadowlarks, singer Connie Towers
and, of course, Mr. Paar. Representa-
tives of some 60 NBC-TV affiliates
were among the guests.

works desire “but it is important that we
try.” (The CBS shows specifically mentioned
in the award were Face The Nation, See
it Now and Twentieth Century, all net-
work programs, and a fourth program This
is New York, a local radio program broad-
cast by CBS Radio’s flagship WCBS New
York.)

In 1957, Dr. Stanton continued, the
category of news-public affairs-religious pro-
gramming cost the network $21 million, and,
he said, sponsorship failed to clear the cost
leaving a “net cost or loss” of $11 million.
He reminded that these are “the toughest
kinds of programs to sell,” and that “it is not
easy to make a decision to spend $1 million
or $2 million” when the network does not
know the program will be successful.

Dr. Stanton, during his testimony before
the FCC, had pointed to unrecovered costs of
nearly $1.7 million for the Gerald McBoing-
Boing color series and of nearly $1.4 million
for The Seven Lively Arts, both of which
failed to remain on the air.

Three Promoted in NBC-TV Sales

Walter D. Scott, vice president, NBC-TV
network sales, announced three promotions
last week. Stephen A. Flynn, formerly
manager, tv sales traffic operations, ap-
pointed director, sales services, reporting
to Mr. Scott; Joseph J. Iaricci, since 1956
manager, sales order services, named man-
ager, contract services, reporting to Mr.
Flynn, and Angus Robinson, network tv
salesman in NBC’s central division since
1953, appointed manager, television net-
work sales, central division, reporting to
Edward R. Hitz, vice president, tv network
sales, central division.

AUBREY JOINS CBS,
LEAVING ABC-TV POST

® Named creative services vp
@ ABC promotes Moore, Mulien

James T. Aubrey Jr., ABC-TV program-
ming and talent vice president, resigned last
week to join CBS Inc. as vice president for
creative services.

Thomas W. Moore, ABC-TV sales vice
president, was named to succeed him, and
William P. Mullen, manager of the ABC-

MR. AUBREY MR. MOORE

MR. MULLEN

TV Detroit sales division, was advanced to
the ABC-TV sales vice presidency.

At CBS Mr. Aubrey takes over the post
held by Louis G. Cowan before his promo-
tion to the presidency of the CBS-TV net-
work division last month [NETWORKS,
March 17].

Dr. Frank Stanton, CBS president, said
Mr. Aubrey “will be responsible for as-
sisting eXecutive, operating and service
management in obtaining maximum effec-
tiveness in each of the company’s operating
divisions having to do with creative prod-
uct. Mr. Aubrey will have no direct operat-
ing responsibilities; his position is advisory
to both the chairman of the board [William
S. Paley] and the president and, upon re-
quest from the divisions, to CBS Radio,
CBS Television, CBS Television Stations,
CBS News and Columbia Records.” He also
will serve on the CBS Editorial Board.

Mr. Aubrey's appointment is effective
April 28. For him the move will be a return
to the company he served as manager of
tv network programs, Hcllywood, before
taking the ABC-TV post 15 months ago.

Mr. Moore, ABC-TV’s new vice presi-
dent for programming and talent, also is a
CBS alumnus. He was general sales man-
ager of CBS Television Film Sales, and had
been with that organization since 1952,
when he moved into the ABC-TV sales vice
presidency last November.

Mr. Mullen, also with a CBS background,
joined the ABC-TV sales department in
May 1955 and was named head of the De-
troit sales division in 1957.

WIIM-TV Becomes CBS Primary

WIIM-TV Lansing, Mich., has changed
from a secondary to a primary affiliate of
CBS-TV, it was announced Thursday by
Edmund C. Bunger, CBS-TV vice presi-
dent and director of station relations. The
change was effective April I, when WIIM-
TV dropped NBC-TV programs which it
also had carried. WJIM-TV becomes CBS-
TV’s 58th primary affiliates. Station is
owned by Gross Telecasting Inc., of which
Harold F. Gross is president.
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NAB L. A. AGENDA VIRTUALLY SET

@ Concurrent radio, tv management sessions planned

@ Automation developments due for special attention

Programming for the annual NAB Man-
agement and Engineering Conferences to
be held April 27-May 1 in Los Angeles was
practically complete at the weekend as the
vanguard of NAB’s headquarters contingent
prepared to head westward.

Management meetings are divided into
concurrent radio and tv sessions, with two
half-day programs in which engineering and
management delegates will meet jointly.

Advance registration compares favorably
with 1957 when NAB met at Chicago but
the association expects attendance to run
considerably below last year because of the
West Coast locale. This would follow the
pattern of the 1948 and 1953 conventions
in Los Angeles. The advance registration
fee of $25 expires April 14. After that it
will be $27.50.

Engineering delegates, who traditionally
spend more time in meeting rooms than
management representatives, will have four
days of formal programming, winding up
with what is described as a spectacular fea-
ture—a demonstration, “New Adventures
in Electronics,” by C. N. Hoyler, manager
of technical relations, David Sarnoff Re-
search Center, Princeton, N. J.

Meetings will switch from the Biltmore
Hotel and Theatre to the Statler. The two
joint management-engineering meetings will
be held at the theatre. All engineering pro-
grams will be at the Statler, but the radio
and tv management meetings will use both
hotels.

Formal engineering programming starts
Monday, April 28 with papers covering
such topics as transistors and new auto-
matic devices. James E. Barr, assistant chief
of the FCC Broadcast Bureaun, will deliver
a paper on FCC rules covering remote con-
trol and automatic logging.

NAB President Harold E. Fellows will
address the engineering luncheon Monday
and the management luncheon Wednesday.
Speakers at other engineering luncheons
will be Sir Harold Bishop, engineering di-
rector of British Broadcasting Corp., ap-
pearing Wednesday, and Adm. Charles
Horne, vice president and division manager
of Convair, who talks Thursday on “Guided
Missile Programs—the Less Glamorous
Ones.” The Thursday Iuncheon will honor
Dr. Lee DeForest, inventor of the three-
element vacuum tube.

Marion Harper Jr., president of McCann-
Erickson, will speak at the Tuesday man-
agement luncheon. The seven members of
the FCC will take part in a Wednesday
morning panel discussion, with both man-
agement and engineering delegates attend-
ing. A new Wednesday feature will be a
public relations presentation.

Convention exhibits will be at the Bilt-
more and Statler. The convention banquet
will be held Wednesday at the Palladium,
in Hollywood, with ASCAP providing the
show.

Both engineering and management ses-
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sions will go into automation developments.
Papers at the engineering meetings will be
supplemented by discussions at the manage-
ment programs. The exhibits will show the
latest automatic equipment developed by
manufacturers.

Radio programming is under supervision
of John F. Meagher, NAB radio vice presi-
dent, with the tv activities under Thad H.
Brown Jr., tv vice president. Everett E.
Revercomb is secretary-treasurer and con-
vention manager. William Walker, assistant
treasurer, is in charge of registration and
Howard H. Bell, assistant to the president
for joint affairs, is program coordinator.

A. Prose Walker, NAB engineering man-
ager, said the technical programming will
lay groundwork for the future operation
of automatic equipment at broadcast sta-
tions, with both radio and tv covered by
the automation papers and exhibits. He
said engineering attendance was near the
600 mark a year ago at Chicago.

Co-chairmen of the NAB convention are
J. Frank Jarman, WDNC Durham, N. C,,

and W. D. Rogers Jr.,, KDUB-TV Lubbock,
Tex. Other committee members are Thomas
C. Bostic, KIMA Yakima, Wash.; John
E. Fetzer, WKZO-TV Kalamazoo, Mich.;
William C. Grove, KFBC Cheyenne, Wyo.
(Engineering Conference radio liaison);
James D. Russell, KKTV (TV) Colorado
Springs, Colo. (Engineering Conference tv
liaison); C. Howard Lane, KOIN-TV
Portland, Ore.; Merrill Lindsay, WSQY-
FM Decatur, IIl.; Robert O. Reynolds,
KMPC Los Angeles, and Harold P. See,
KRON-TV San Francisco.

Harold P. Danforth, WDBO-AM-TV Or-
lando, Fla., is chairman of the convention
resolutions committee. Other members are
William Goetze, KFSD San Diego, Calif.;
Myron Jones, WIET Erie, Pa.; Mr. Lane;
Lawrence H. Rogers II, WSAZ-TV Hunt-
ington, W. Va.; Thad M. Sandstrom,
WIBW-TV Topeka, Kan., and J. P. Sheftall,
WIJZM Clarksville, Tenn.

The convention credentials committee
will ‘be headed by Leonard H. Higgins,
KTNT Tacoma, Wash. Other members are
John W. Betts, WFTM Maysville, Ky.;
Gaines Kelley, WFMY-TV Greensboro,
N. C.; Thomas S. Land, WFIW Fairfield,
IIL.; Mrs. Hugh Mc¢Clung, KHSL-TV Chico,
Calif.; Dwight W. Martin, WAFB-TV Baton
Rouge, La., and Odin S. Ramsland, KDAL
Duluth, Minn.

Management conference agenda

MONDAY, APRIL 28

REGISTRATION: 7 am.-7 p.m., Biltmore.
EXHIBITS: 9 a.m.-7 p.m., Biltmore, Statler.

"FORWARD MOVING FM’: 10 a.m.-noon—Presiding:
Raymond 8. Green, WFLN Philadelphia; Parti
pants: Ben Strouse, WWDC-FM Washin ton
Charles King, MBS; Horace Fitzpatrick, W LS.
FM Roanoke, Va.; Guy Harris, KA-FM Pitts-
burgh Joseph T. Connolly, WCAU-FM Philadel-

hia; Theodore Jones, WCRB Waltham, Mass.;
ack Kiefer, KMLA Los Angeles; Harold Tanner,
WLDM ©Oak Park. Mich.; John M. Ross. Ross-
Reisman Co.; John F. Meagher, NAB,

TElEVISION MANAGEMENT FILM SESSION: 9:30 am.-

1:45 a. m—P-res-ldlnp Joseph L. Floyd, KELO-TV
Sloux Falls, 8.

Syndicated ﬂIm panel: Milton A. Gordon, pres-
ident, Television Programs of America; George
T. Shupert president. ABC Film Syndication:
Frederick S. Houwink, WMAL-TV Washington;
A. James Ebel, KOLN-TV Lincoln, Neb.

Feature film panel: Oliver A. Unger president.
Natlonal Telefilm Assoc.; Richar Harper,
general sales manager, MGM-TV; Lee Ruwitch.
WTVJ (TV)} Miami; Dwight W. Martin, WAFB-TV
Baton Rouge.

LABOR CLINIC: 2 p.m.-4 p.m—Presiding: Leslie C.
Johnson, WHBF-AM-TV Rock Island, TIl.; Dis-
cusvion leader: Charles H. Tower, NAB.

WAGE-HOUR SEMINAR: 4 p.m.-5 p.m.—Question and
answer session on broadcasters’ wage-hour prob-
lems conducted by the NAB Employer-Employee
Relations Department staff.

TUESDAY, APRIL 29

REGISTRATION: 7 a.m.-7 p.m., Biltmore.
EXHIBITS: 3 am.-7 p.m., Biltmore, Statler.

JOINT SESSION (Management and Engineering
Conferences): 10 am.—Presiding: J. Frank Jar-
man, co-chairman, 1358 Convention  Committee;
Welcome: Norris Poulson, mayor of Los Angeles;
Keynote Address: Dr, Frank Stanton, president,
CBS; Addresg: John C. Doerfer, chairman, FCC.

LUNCHEON (Mana%ement Conference): 12:30 p.m.
—Presiding: Dub” Rogers Jr., co-chair-
man, 1958 Convention Committee; Address: Mar-
ion Harper Jr., president, McCann-Erickson.

RADIO MANAGEMENT CONFERENCE: 2:30 p.m.-5 pm.

—Presiding: John F. Meagher, vice president for
radio, NA’

Opening remarks: F. Merrill Lindsay Jr.,
WSOY-AM-FM Decatur, III.

This Business of Radio—mvemory, i1958: F. C.

Sowell, WLAC Nashville; Frank M. Headley,
president, Station Representatives Asen.; Mat-~
thew J. Culligan, vice president in charge of
NBC Radio.

Radio's Role in National Defense: Robert E.

Lee, FCC; John J. McLaughlin, sdministrative
assistant to the Secretary of the Air Force: Nor-
man A. Matson, chief, Emergency Warning Sec-
t1on. U. S. Weather Bureau; Kenneth W. Miller,
U. ervisor Conelrad; Vincent T. Wasilew-
ski, NAﬁ Prose Walker, NAB.

TELEVISION MANAGEMENT CONFERENCE: 2:30 p.n.—
Presiding: Thad H. Brown Jr., vice president for
television, NAB: Welcome: John Fetzer,
WKZO-TV Kalnmazoo Mich.

Television Code: Remarks: Willlam B. Quarton,
WMT-TV Cedar Rapids, Jowa; Presentation: Ed-
ward H. Bronson, director, Television Code Af-
fairs, NAB.

TELEVISION BUSINESS SESSION: 4 m.-5 m.—
Television Board elections, P P

WEDNESDAY, APRIL 30

REGISTRATION: 8 am.-§ p.m.. Biltmore.
EXHIBITS: 9 a.m.-7 p.am., Biltmore, Statler.

JOINT SESSION (Management and Engineerin,

Conferences): 9:30 a.m —Presiding: W, (Dub

!I:::j)ters Jr.. co-chairman, 1958 Convention Com-
ee .

FCC Panel: John C. Doerfer, Rosel H. Hyde,
Robert T. Bartley, Robert E. Lee, T. A. M. Cra-
ven, Frederick W, Ford, John S, Cross (com-
missioner-designate).

LUNCHEON (Manage:ment Conference): 12:30

—Presiding: Frank Jarman, co-chairman, ?958
Convention Commit‘bee Invocation: His Emi-
nence James Francis A. Cardinal McIntyre, Arch-
bishop of Los Angeles; Address: Harold E, Fel-
lows, President-chaln'nan of the board, NAB:
Specta Feature: Edwin W. Ebel, chairman, radio-

Committee, The Advertising Council.

RADIO MANAGEMENT CONFERENCE: 2:30 p.m.-5 p.m.
—Presiding: Mr. Meagher.

Good Practices Are Good Business: Worth
Kramer, WJIR Detroit.

Your Future Is Sound: Kevin B. Sweeney,
all':sldent RAB; John F. Hardesty, vice president,

Measuring the Radic Audience (Panel):
erator: E. Hartenbower, KCMO Kan
Panelists: Edward G, Haynes Jr.,
Trendex, Inc.; George Blechta, vice
and eastern sales manager, A,

Med-
sas City:
President,

resident
C. Nielsen; Dr.

CONTINUED
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MAN Ot [HE YEAR

THE ONLY MAN OF THE YEAR WHO IS A WOMAN IS KDKA-TV'S JOSIE CAREY

Pittsburgh's Man-of-the-Year award winners include the presi-
dent of one of America's largest utilities, the president of the
world’s biggest steel company, a renowned scientist from a
great university, and KDKA-TV's Josie Carey, who adds this to
her other top children’s program awards. Josie's Storyland,
8:45 to 9:20 weekday mornings, is Pittsburgh's outstanding
children's show. Youngsters love her. Parents love her. Adver-
tisers love her. For one-minute participation availabilities,

contact John Stilli, KDKA-TV, Pittsburgh, or your Peters, Griffin,
Woodward representative. In the Pittsburgh marketing area,
no selling campaign is complete without the WBC station.

CHANNEL 2 1S NO. 1
PITTSBURGH
S WESTINGHOUSE BROADCASTING COMPANY, INC.

BOSTON, WBZ+WBZA, WwBZ.TV » BALTIMORE, WJI-TV « PITTSBURGH, KDKA, KOKA-TY » CLEVELAND, KYW. KYW-TV ¢ FORT WAYNE. WOWO » CHICAGO, WIND « PORTLANO, KEX » SAN FRANGISCO, KpPIX
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TRADE ASSNS. conminuen

MANAGEMENT AGENDA conid.

Sidney Roslow, director, The Pulse; Frank Stis-
ser, vice president, C. E. Hooper.

TELEVISION MANAGEMENT CONFERENCE: 2:30 p.m.-
5 p.m.—Presiding: Mr. Brown.

When Is The Sale Completed? The Functions
of Station Sales Promotion and Merchandising:
Panelists: John C. Cohan, KSBW-TV Salinas,
Calif.; Raymond W, Welpott, WKY-TV Okla-
homa City; Arthur Schofield, Storer Broadcast-

ing.

i‘attem of Profit—Eight Years of Operation In
¢ Typical Market: Charles H. Tower, NAB.

What Can Automation Do For My Station?:
Presiding: Harold P. See, KRON-TV San Fran-
cisco; Panelists: W. D, "Dub” Rogers Jr., KDUB-
TV Lubbock, Tex.; Edgar B. Stern Jr., WDSU-
TV New Orleans; A. Prose Walker, NAB.

ANNUAL CONVENTION BANQUET: 7:30 p.m. Palla-
dium Hollywood.

THURSDAY, MAY 1

REGISTRATION: 9 a.m.-5 p.m., Biltmore.
EXHIBITS: & am.-2 p.an., Biltmore, Statler.

RADIO MANAGEMENT CONFERENCE: 10 am.—All-
Industry Radio Music License Conference: Chair-
‘man Pro Tem: Robert T. Mason, WMRN Marion,
Ohio.

TELEVISION MANAGEMENT CONFERENCE: 9:30 a.m.—
Presiding: Mr. Brown.

Comments on Color: Panelists: Clair R. Mc-
Collough, WGAL-TV Lancaster, Pa; Owen W.
Saddler, KMTV Omaha, Neb.; Robert D. Swezey,
WDSU-TV New Orleans.

TvB PRESENTATION: 11:30 a.m.—Norman
Cash, president.

LUNCHEON: 12:30 p.m.—Presiding: Mr. Fellows.
Annual Business Meeting.
Adjournment.

(Pete)

Engineering Conference
MONDAY, APRIL 28

TECHNICAL SESSION: 9 a.m.-11:45 a.m.—Presiding:
George Hixenbaugh, Chief Engineer, WMT Cedar
Rapids, lowa; Session Coordinator: Raymond F.
Guy, NBC, New York.
O%Jenin 91)‘ Enﬂneeﬁng Conference: Mr. Guy.
Use of o s in the Communications
Field: John J. Rienzo, Sylvania Electric Products.
Remote Control of High Power Transmitters:

RCA.

Current Status c‘:{ Remote Control and Auto-
‘matic Operation: A, Prose Walker, manager of
engineering, NAB. .

he Effects of Re-¥idiation From Television
Towers and Other Structures Upon Directional
Antennas: O. L. Prestholdt, CBS-TV. i

FCC Rules on Remote Control and Automatic
Logging: James E. Barr, FCC assistant chief,
Broadcast Div.

ENGINEERING RECEPTION: Noon.

ENGINEERING LUNCHEON: 12:30 p.m.—Presiding:

William B. Lodge, vice president, Station Rela-

tions & Engineering, CBS-TV; Speaker: Harold

E. Fellows, president-chairman of the board.
B.

TECHNICAL SESSION: 2:30 p.m.-5 p.m.—Presiding:
dward Benham, chtef engineer, KTTV Los
Angeles; Session Coordinator: James D. Russell,
resident-general manager, KKTV Colorado
prings, Colo.

Current tnd Future Telecasting With the
gmpe:r VR-1000: Charles P. Ginsburg, Ampex
orp.

Cg!ar Videotape Recorder: A. H. Lind, RCA.
A New Three-I e-Orthicon Color Camera:
J. F. Wiggin, Censulting Engineer, General Elec-

tric.

Network Tr ion Co itee Panel Dis-
cussion: Chairman: John Thorpe, customer serv-
ice engineer, Long Lines Dept. AT&T, New
York; Panelists: John Serafin, master control
supervisor, ABC, New York; H. C, Gronberg,
master control supervisor, NBC, New York; W. B.
Whalley, senior project engineer, CBS-TV. New
York; %‘ R. Freiberger. staff engineer, Pacific
Telephone & Telegraph, San Francisco.

TUESDAY, APRIL 29

JOINT MANAGEMENT-ENGINEERING SESSION:
ing.

TECHNICAL SESSION: 2:30
ing: E. C. Frase Jr., chief engineer, WMC-
WMCT Memphis, Tenn.; Session Coordinator:
vaaxh Bice, chief engineer, KTNT-TV Tacoma,

ash.

Anglysis cg Compatible Single Sideband Sys-
tem: G. A. Olive, RCA Labs.

Factual eration and Results on Compatible
Single Sideband: Frank Marx, vice president,
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Morn-

m.-5:30 p.m.—Presid-

ABC, New York; John H. DeWitt Jr., president,
WSM Nashville, Tenn.

Design Methods to Improve the Stability of
Am Directional Antenna Systems: Dr. George
Brown, RCA.

Design Methods to Improve the Stability of
Am Directional Antenna Sysiems: Dr. George
Brown, RCA

Multiplex Operation in Fm Broadcasting: Wm.
Tomberlin, vice president in charge of engineer-
ing, KMLA Los Angeles.

Am, Fm and Tv Apglicaﬂons of Uni-Level
Amplifiers and Limiting Amplifiers: A. A. McGee,
engineer, General Electric.

Low Cost Remote Pickup Equipment Con-
structed by Station Personnel: William C. Grove,
general manager-chief engineer, KFBC Chey-
enne, Wyo.

WEDNESDAY, APRIL 30

JiIOIIN'l MANAGEMENT-ENGINEERING SESSION: Morn-
g.

ENGINEERING LUNCHEON; 12:30 p.m.—Address: Sir
Harold Bishop, director of engineering, BBC.

TECHNICAL SESSION: 2:30 p.m.-§ p.m.—Presiding:
J. Ban_?r Watkinson, director of engineering,
KIMA Yakima, Wash. Session Coordinator: J. G.
Leitch, vice president of engineering, WCAU
Philadelphia.

Small Market Television: F. D. Meadows,
Sarkes Tarztan Inc.

A Wrap-Around Polygon-Shaped Helical An-
tenna: General Electric.

Systems Test Technigues: ABC.

Tv Broadcast Repeaters: Dr. Byron St. Clair,
director of research and development. Adler
Electronics.

Operational and Installation Aids for Vidicon
Equipment; Kin Tel.

THURSDAY, MAY 1

TECHNICAL SESSION: 9 a.m.-noon—Presidisig: Les-
ter Learned, director in charge of engineering.
MBS, New York; Sesgsion Coordinator: Fran
Marx, vice president, ABC, New York.

Electronic Composites in Modern Television:
g. .L Gaskins and R. C. Kennedy, NBC, New

OrkK.

What Management Expects of the Engineer: A.
James Ebel, vice president-general manager,
KOLN-TV Lincoln, Neb.

Equipment and Cameras Used in BBC Televi-
sion Studios: F. C. McLean, deputy chief en-
gineer, BBC.

Monochrome Television Film Standards: XK. B.
Benson, CBS-TV.

Influence of Color Telecasting on Tv Lighting:
Herbert R. More, manager, television dept..
Kliegl Brothers.

Report on the Engineering Activities Of
TASO: Dr. George Town, director, Television
Allocations Study Organization.

ENGINEERING LUNCHEON IN HONOR OF DR. LEE
DeFOREST: 12:30 p.m.—Presiding: Raymond F.
Guy, NBC, New York; Speaker: Adm. Charles
Horne, vice president-division manager, Con-
vair, Pomona, Calif.; Subject: Guided Missile
Programs—The Less Glamorous Ones: Talk-
Demonstration: New Adventures in Electronics:
C, N. Hoyler, manager of technical relations,
David Sarnoff Research Center, Princeton, N. J.

ADJOURNMENT

Sidebar Meetings
FRIDAY, APRIL 25

FA DEVELOPMENT ASSN.

SATURDAY, APRIL 26

RCA: Sales meeting.

ASSN. OF MAXIMUM SERVICE TELECASTERS: Board of
Directors.

ASSN. FOR PROFESSIONAL BROADCASTING EDUCA-
TION: Board of Directors.

SUNDAY, APRIL 27
ASSN. FOR PROFESSIONAL BROADCASTING EDUCA-
TION: Membership meeting.

ASSN. OF MAXIMUM SERVICE TELECASTERS:
bership meeting.

BROADCAST MUSIC INC.: Board meeting and Lunch-
eon.

Mem-

ASSN. OF MAXIMUM SERVICE TELECASTERS: Board of
Directors.

COMMITTEE FOR COMPETITIVE TELEVISION: Member-
ship meeting.

MBS: Affiliates meeting.

CLEAR CHANNEL BROADCASTING SERVICE.
DAYTIME BROADCASTERS ASSN.
MBS: Affiliates reception.

MONDAY, APRIL 28

QUALITY RADIO GROUP: Breakfast.
DISNEYLAND TOUR.

TELEVISION PIONEERS: Barbecue luncheon.
TELEVISION CODE REVIEW BOARD.

:li:B ASSOCIATE MEMBER FILM DISTRIBUTORS: Recep-
n.

TUESDAY, APRIL 29

TV STATIONS INC.: Breakfast.
FASHION LUNCHEON.

SOQUTHERN CALIFORNIA BROADCASTERS ASSN.: Recep-
on.

BROADCAST PIONEERS: Banquet.

WEDNESDAY, APRIL 30

SMALL TELEVISION MARKETS COMMITTEE: Breakfast.
“QUEEN FOR A DAY' LUNCHEON AND BROADCAST.

Washington Broadcasters Assn,
Elects KPQ's Wallace President

Jim Wallace, KPQ Wenatchee, was elected
president of the Washington State Assn. of
Broadcasters at a March 28-29 meeting,
held at Washington
State College, Puli-
man. Other officers
elected were W. W.
Warren, KOMO
Seattle, vice presi-
dent, and Allen Mil-
ler, KWSC Pullman,
secretary-treasurer.

Dr. Frank Stan-
ton, CBS president,
and Sen. Warren G.
Magnuson (D-
Wash.) headed a list
of speakers. The sessions included a sales
clinic coordinated by Pat O'Halloran, KPQ,
and Cal Watson, KWSC. Clinic speakers in-
cluded Martin Boss, Pacific National Adv.
Agency, Spokane, Wash.; Dean Eugene
Clark, Washington State College School of
Economics & Business; John Agostino,
KXLY-AM-TV Spokane, and John Con-
don, KTAC Tacoma.

Charles H. Tower, NAB labor relations
manager, told the Washington group that
radio and tv stations generally are main-
taining advertising revenues though com-
petition is stiffer. He found a higher turn-
over among advertisers, shorter term com-
mitments and more station effort and ex-
pense involved in maintenance of volume.
He said it is fair to assume broadcasting
will follow trends applicable to overall ad-
vertising expenditures unless its growth pat-
tern and effectiveness in moving goods and
services more efficiently are strong encugh
to make up the difference.

Other speakers included W, R, Twining,
of Hamilton, Stubblefield, Twining & Assoc.,
San Francisco, and Ron Murphy, manager-
counsel of the association. The association
board includes Len Higgins, KTNT Taco-
ma; Saul Haas, KIRO Seattle; Wallace Reid,
KORD Pasco; William Taft, KRKO Eve-
rett; Tom Bostic, KIAM Yakima; Rogan
Jones, KVOS Bellingham; Dick Jones,
KXLY Spokane, and Otto Brandt, KING
Seattle.

ol 4

MR. WALLACE
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NEW COVERAGE

WIMA-TV
Lima's only television station,
has multiplied its power
TWELVE-FOLD!

Now 45,000 more UHF sets

are added to

WIMA-TV’s expanded

grade B coverage area, for a
new total of

113,700 UHF homes in booming
Western Ohio. WIMA-TV’s
extended coverage embraces an
area having an effective

buying income of $681,654,000 —
double the former figure.

Nouw, famtlies

Lhroughout WIMA-T'V’s
increased dominant coverage
area will benefit from improved

reception and an even clearer picture.

A-TV

CHANNEL 35

a @

Represcuted by
wx H-R
Television, Inc.

N
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TRADE ASSNS. cowminuen

from the picture.

i gk — o i
OFFICERS elected at the Mississippi Broadcasters Assn. spring meeting in Biloxi are
(seated, 1 to r) Bob Evans, WELO Tupelo, executive committee; Joe Carson, WOKK
Meridian, vice president; John Bell, WCMA Corinth, president; Hal McCarley, WBLE
Batesville, secretary-treasurer, and William Guest, WPMP Pascagoula, immediate past
president, now on the executive committee. Other executive committeemen (standing,
} to r}: Tom Reardon, WROX Clarksdale; Howard Cole, WHOC Philadelphia; Ray
Butterfield, WILLOX Biloxi; Fred Beard, WIDX Jackson, and Granville Walters, WNSL
Laurel. Executive committee member Monroe Looney, WNAG Grenada, is absent

)

S .: “"..-.\_" i

RAB-RNRC ‘58 Figures Show
Radios in Use Up 81% from ‘48

The total of U. S. radios in working con-
dition stood at 139.5 million as of Jan. 1,
1958, according to the semi-annual estimate
of radio set population by the joint Radio
Advertising Bureau-Radio Network Re-
search Committee released last week. The
figures show that there are 81% more radios
in the U. S. today than in 1948, which,
RAB pointed out, is the “year tv began
its real growth.”

A breakdown of the sets in use today
shows 93.0 million in homes; 36.5 million
in autos, and 10.0 million in public places,
The committee estimates there are 46.6
million U. S. households with at least one
radio in working order, plus an additional
1.9 million homes with radios temporarily
inoperative. A total of 37.9 million second-
ary sets are in use in radic homes, RAB
said, adding this excludes portables and
auto sets.

An increase of 3 million auto sets in the
past year was shown in the report. The
auto set total of 36.5 million is more than
three times the number there were 10 years
ago. “As a matter of fact,” it was reported,
“there are more auto radios today than
there were total radio homes in 1947.”
Portable radio count is now 8.5 million.

N. Y. Press Group Installs Slate

Julian Anthony, ABC, was installed last
week for a second term as president of the
Radio-Newsreel-Television Working Press
Assn,, N. Y. Also elected were Herb
Schwartz, CBS, first vice president; Gabe
Pressman, NBC, second vice president;
Richard Milbauer, Newsfilm USA, treasurer;
Charles Campbell, free lance, secretary; Cy
Avnet, NBC, assistant secretary; George
Jordan, NBC, sergeant at arms. The beard
of governors includes Nick Archer, News
of the Day-Telenews, chairman; Robert
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Donahue Jr.,, News of the Day-Telenews;
Jack Fern, CBS; David Klein, NBC; Arnold
Lerner, IBM; Phil Scheffler, CBS, and Ed
Silverman, ABC.

SMPTE to Hold Tv Film Session
As Feature of L. A. Convention

A session on tv film distribution will high-
light the 83rd semi-annual convention of the
Society of Motion Picture & Television En-
gineers April 21-25 at the Ambassador Hotel
in Los Angeles. The tv film session will be
held at the ABC Television Center, Los
Angeles.

Other subjects on the convention agenda
include closed-circuit tv and plastics for the
motion picture and tv industries. An exhibit
of new equipment also will be featured
during convention week.

Speakers announced for the tv film ses-
sion: Frank G. Ralston Jr., ABC, Los
Angeles, on results of a study of network
film programming; Charles E. Buzzard,
NBC, Hollywood, on conditions and pro-
cedures affecting a network film exchange;
Henry J. Miller, ABC, Hollywood, on the
difference in responsibilities of the tv film
editor and the motion picture film editor;
John P. Ballinger, Screen Gems Inc., Los
Angeles, on the possibilities of standardiza-
tion in tv film; Eric C. Johnson, Eastman
Kodak Co., Rochester, N. Y., on film han-
dling, and William W. Edwards, ABC,
Hollywood, on planning film installations.

Flint Radio Stations Organize

Six radio stations in Flint, Mich., have
formed the Flint Radio Broadcasters Assn.
Managers of WAMM, WBBC, WFDF,
WKMF, WTAC and WMRP met March 26
to organize the top-level management group
and elected Richard S. Carter of WAMM
president. Joseph R. Fife, WBBC, is secre-
tary and Marvin Levey, WFDF, treasurer.

TvB Fires Back With Statistics
Following Usual ANPA Claims

“The attraction and allure of television
are about over,” Charles T. Lipscomb Jr.,
president of Bureau of Advertising, Ameri-
can Newspaper Publishers Assn. told the
Assn. of Advertising Men & Women in New
York last week. Therefore, he said, “within
the next few years, more and more big
advertisers are going to switch to news-
papers as their primary medium.” The Tele-
vision Bureau of Advertising promptly dis-
agreed.

“Tv costs are rising and ratings declin-
ing,” Mr. Lipscomb said. With more and
more tv stations coming into being, the
audiences become split, divided and dimin-
ished, to the point where advertisers are
getting very nervous.”

According to Mr. Lipscomb the average
home “(even if watching for a total of five
hours a day) can get, at most, only 7
or 8% of the advertising on television.”

A TvB spokesman said Wednesday that
this was “wishful thinking” on the part
of Mr. Lipscomb. TvB cited its recently
released figures which show a rise in net-
work tv audience for the first two months
of 1958. Janhuary and February 1958 set
“two new alltime highs,” TvB said “with
the average daytime television advertiser
reaching 19% more homes in 1958 than
1957, while the average evening tv adver-
tiser reached 9% more homes.” The TvB
report showed that the average weekday
daytime program reached 692,000 more
homes per broadcast in 1958 than in 1957.
Figures were compiled by A. C. Nielsen Co.

WOR-TV New York’s Problem:
No Ratings History on Phillies

Though WOR-TV New York has ob-
tained three advertisers to sponsor its up-
coming schedule of telecasts of Philadelphia
Phillies baseball games, some advertiser
resistance can be traceable to the “novelty
factor” of the programming, Gordon Gray,
executive vice president of WOR-TV New
York, told a meeting of the Sports Broad-
casters Assn. of New York last week.

Mr. Gray explained that timebuyers and
other agency officials at agencies prefer to
have a rating on a program before they rec-
ommend its purchase, The station obviously
has no rating history on Phillies games and
there has been some advertiser reluctance.
Mr. Gray expressed the view that if the
station does not obtain complete sponsor-
ship by the opening of the season, he believes
that advertisers will buy in “within a few
weeks” after the first telecast. )

Mr. Gray later declined to name the th:ge
advertisers signed but said the station hyped
to announce the complete roster of jdver-
tisers at a later date. WOR-TV will stzrt te]e-
casting 78 Phillies games on April 15,

AWRT to Meet April 24.97

The American Women in Radio and
Television has announced ;hat it will hold
its Seventh Annual Convention at the Fair-
mont Hotel in San Fratcisco April 24-27.
The theme of the convention will be “Re-
sources and Resourcei‘,ln%s,”

\ BROADCASTING



"ASCAP |
'SALUTES
{OSCAR
WINNERS

ASCAP Academy winners since 1934

1934 —"The Continental" —Con Conrad, Herbert Magidson
1935 — “Lullaby of Broadway™ —Harry Warren, Al Dubin
1936 —“The Way You Look Tonight” — Jerome Kern, Dorothy Fields

. 1937 —"Sweet Leilani" — Harry Owens
ASCAP congratulates the 1957 Winners 1938 —“Thanks for the Memory” — Ralph Ranger, Leo Robin

1] ALL TH E WAY Y 1939—"Over the Rainbow" —E. Y. Harburg, Harald Arlen

PUBLISHED BY MARAVILLE MUSIC CORP. ) . . . !

1942 —"White Christmas" —Irving Berlin

1943 —"“You'll Never Know" —Harry Warren, Mack Gordon

1944 —"'Swinging On A Star"' —James Van Heusen, Johnny Burke

1945 — "It Might As Well Be Spring" —Rodgers and Hammerstein

1946 —"On the Atchison, Topeka and Santa Fe” —H. Warren, J. Mercer

1947 — “Zip-A-Dee-Doo-Dah"” — Allie Wrubel, Ray Gilbert

1948 —“'Buttens and Bows" — Jay Livingston, Ray Evans

1949 —"‘Baby, It's Cold Qutside” —Frank Loesser

1950 —“Mona Lisa” — Ray Evans, Jay Livingston

1951 —"In the Cool Cool Cool of the Evening” —H. Carmichael, J. Mercer

1952 —“Do Not Forsake Me, 0h My Darlin’ " — Dimitri Tiomkin, Ned Washington
1953 — “Secret Love” —Sammy Fain, Paul Webster

1854 — "“Three Coins in the Fountain” —Sammy Cahn, Jule Styne

1955— "“Love is a Many Splendored Thing” — Paul Francis Webster, Sammy Fain
1956 — "Whatever Will Be, Will Be" (‘Que Sera, Sera’)— Ray Evans, Jay Livingston

COAMPAS,
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GOVERNMENT

WDAY-TV GETS SEC. 315 RELIEF

The legal dilemma of broadcasters—lia-
bility for political remarks they are forbid-
den to censor—received major judicial
recognition Thursday in North Dakota
Supreme Court.

In a 4-1 decision the court held that
WDAY-TV Fargo is not liable for state-
ments made over its facilities by a candidate
in the 1956 general election campaign. The
decision upheld the ruling of Judge John C.
Pollock, of county district court, dismissing
a $100,000 libel suit brought against the
station by the North Dakota Farmers Union
and A. C. Townley, a candidate for the
Senate,

The Supreme Court hearing was held last
Oct. 3, with Douglas A, Anello, NAB chief
attorney, participating as a friend of the
court [TRADE Assns., Oct. 7, 1957]. The
Union has not decided if it will appeal.

Judge P. O. Sathre, of the Supreme Court,
handed down the majority decision, It was
believed to be the first time an appellate
court had ruled on the liability problem
created by Sec. 315 of the Communications
Act of 1934, the “equal time” section. The
law requires broadcasters who broadcast
speeches by one or more candidates for the
same office to give equal time to other can-
didates. It holds broadcasters may not cen-
sor speeches carried under this equal time
basis, under penalty of loss of breadcast
license.

In his opinion Judge Sathre said, “Since
power of censorship of political broadcasts
is prohibited, it must follow as a corollary
that the mandate prohibiting censorship in-
cludes the privilege of immunity from liabil-
ity for defamatory statements made by the
speakers.

“In the instant case the defendant
(WDAY-TV) was required by Sec. 315 to
permit broadcast of the Townley speech.
Power to censor the speech was denied by
the clear and specific language of Sec. 315.
We cannot believe that it was the intent of
Congress to compel a station to broadcast
libelous statements and at the same time
subject it to the risk of defending actions for
damages.”

North Dakota has a state law giving im-
munity to broadcasters for defamatory state-
ments made over the station by persons
other than the station owner or station per-
sonnel, This law was not before the State
Supreme Court in the current case.

Quenton Burdick, Farmers Union coun-
sel, said Thursday in Fargo the Union would
decide today (Monday) at a board meeting
if it would take the case to the U, S. Su-
preme Court.

Judge James Morris, in dissenting from
the majority ruling, contended that while
Congress may have intended to prevent
censorship of matter defamatory to candi-
dates, this does not extend to innocent by-
standers, He said, “The plaintiff is an in-
nocent third party whose reputation has
been defamed under the claimed protection
of the prohibition against censorship in Sec,
315.” He concluded Sec. 315 does not af-
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ford WDAY-TV a defense and that the
public interest is not served by making the
reputation of innocent third parties subject
to destruction without recourse to the dis-
seminator.

NTA Newark Purchase
Gets FCC’s Approval

The first sale of a New York market sta-
tion was granted by the FCC last week
to National Telefilm Assoc. Inc. with ap-
proval of the firm’s $3.5 million purchase
of ch, 13 WATV (TV) and WAAT-AM-
FM Newark, N. J.,, from Irving R. Rosen-
haus and associates.

The grant was made without prejudice
to whatever action the Commission “may
deem appropriate in the light of any deter-
mination” of certain anti-trust suits which
involve NTA. Comrs. Robert Bartley and
T.A.M. Craven dissented on this decisicn.
Comr. Robert Lee was not present.

NTA, which also owns ch. 9 KMSP (TV)
Minneapolis-St. Paul, Minn,, plans to change
the call letters of its Newark stations to
WNTA-AM-FM-TV. WAAT, which along
with its fm affiliate was licensed to Bremer
Broadcasting Corp., operates on 970 k¢ with
5 kw day, 1 kw night. WAAT-FM is on
94.7 mc with 13.5 kw. WATYV, licensed to
Atlantic Television Inc., began in 1948 on
ch. 13, and is one of seven tv stations shar-
ing an antenna atop the Empire State Bldg.

NTA is considered one of the larger
distributors of feature films and tv film
series to television. It has an agreement
with 20th Century-Fox Corp. to release its
pre-1948 films to tv as the company makes
them available for television showing. NTA
also operates the NTA Film Network, in
which Fox holds a 50% interest.

Commenting on last week’s FCC action,
Ely A. Landau, board chairman and chief
executive officer of NTA, said: “The ac-
quisition of television and radio operations
in metropolitan New York City is an im-
portant milestone in the growth of NTA.
We have plans for a complete overhaul of
the program structure of these stations,
inciuding the presentation of many live pro-
grams. Shortly we shall announce new and
additional personnel! to carry forward the
plans we have been working on.”

FCC Questions KTVW (TV)
Proposed Move to Seattle

The FCC last week asked J. Elroy Mc-
Caw, owner of KTVW (TV) Tacoma, Wash.,
to explain why a hearing should not be set
on the station’s application to increase power
and antenna height and move the ch. 13 out-
let’s transmitter into Seattle.

Questioned in the FCC’s McFarland
letter, among other things, was whether
KTVW is attempting to become a Seattle
station.

Mr. McCaw’s application asked for an
increase in power from 100 kw to the maxi-
mum 316 kw, an increase in antenna height
from 780 to 795 feet, a change in type of
transmitter and a move of KTVW’s trans-

mitter 26 miles north from its present loca-
tion five miles east of Tacoma to Queen
Anne Hill in Seattle.

The FCC said its findings indicate the
proposed changes would place part of
Tacoma in a shadow area because of major
terrain obstruction; that the proposed site
is in an area zoned as residential and KTVW
has been refused the proposed site; that the
outlet’s proposal to use existing capital of
$55,500 and deferred payments of $166,500
for the changes does not verify that there is
an agreement for credit with an equipment
manufacturer for credit terms; that KTVW’s
balance sheet on April 15, 1957, indicates
liabilities exceed cash receivable by $127,-
000, and that the FCC is unable to deter~
mine if any cash at all is available or how
it can be obtained from liquid assets.

WOV Joins Rush to Suburbs,
Asks New York-Carlstadt ID

While some small-market broadcast sta-
tions aspire to be identified with nearby big
cities, WOV New York has joined the great
American rush to the suburbs,

That is the deduction to be made from
the station’s application to the FCC asking
that it be allowed to identify itself as serving
both New York and nearby Carlstadt, N. I.
(population 5,591, 1950 Census). The man-
agement of the station, known for its pro-
gramming to Italian-speaking audiences, ex-
plained Carlstadt has had a heavy influx
of Italian-speaking and Negro populations
in recent vears.

But the FCC, its amazement and curiosity
still unabated, last week sent WOV a Mc-
Farland Letter asking why a hearing should
not be set on WOV’s claim that an undue
burden would be placed on the station if
it remains a New York-only outlet.

Enden Dandruff Claims Revised
In Wake of FTC’'s Crackdown

Helene Curtis Industries Inc., Chicago,
has entered a consent agreement with the
Federal Trade Commission that it will
cease claims that Enden shampoo will un-
qualifiedly cure dandruff. This is the second
television case based on FTC monitoring to
be closed.

The agreement signed by Helene Curtis
is not an admission of violating the law. It
follows an officiai complaint filed against
the cosmetic house by the FTC last summer
[GOVERNMENT, Aug. 5] charging that false
dandruff-curing properties were claimed for
Enden in network and spot commercials.
The FTC approved the consent order last
week,

Helene Curtis is forbidden to claim that
Enden will have any lasting effect on dan-
druff except during regular. use, according
to the FTC. One other cosmetic case de-
veloped by the monitoring unit was closed
when Lanolin Plus last fall signed a con-
sent order prohibiting scare tactics and state-
ments that competitors’ detergent shampoos
burn hair [GOVERNMENT, Nov. 4]. Cases
against broadcast commercials for drugs, a
household cleaner and other products still
are in litigation.

BROADCASTING



AMERICAN RESEARCH BUREAU
MARCH 1957 REPORT
GRAND RAPIDS-KALAMAZOO

o

YOU MIGHT

DRAW A ROYAL FLUSH*—

BUT e « « YOU NEED WKZO-TV

Number of Quarter Hours
With Higher Ratings

TIME PERIODS
WKZO-TV Station B

MONDAY THRU FRIDAY

8:00 a.m. to 6:00 p.m. 143 57

6:00 p.m. to 11:00 p.m. 94 -]
SATURDAY

8:00 a.m. to 11:00 p.m. 50 10
SUNDAY

9:00 a.m. to 11:00 p.m. 40 16

NOTE: Survey based on sempling in the following
nd Rapids (42.8% ), Kala-
maszoo (18.9%; ), Muskegon (19.8% ), Battle

Pro fiaFE

Creek (18.5%).
-V ~p

Y

f{'ﬁ %e 32—9@% y&v@m

WKZO-TV—GRAND RAPIDS-KALAMAZOO
WKZO RADIO——KALAMAZOO-BAYTLE CREEK
WJIEF RADIO—GRAND RAPIDS
WJEF-FM—GRAND RAPIDS-KALAMAZOO
KOLN-TY—LINCOLN, NEBRASKA

Associated with
WMBD RADIO—PEORIA, fLLINOIS

WKZ0-TY

Studios in Both Kalamazoo and Grand Rapids

TO GET THE JACKPOT
IN KALAMAZOO-GRAND RAPIDS!

For the winning hand in Kalamazoo-Grand Rapids
you need the market dominance of WKZO-TV! Look
at the facts: ARB shows WKZO-TV is first in 267%
more quarter hours than the next-best station—327
for WKZO-TV, 89 for Station B!

WKZO-TV telecasts from Channel 3 with 100,000
watts from 1000’ tower. It is the Official Basic CBS
Television QOutlet for Kalamazoo-Grand Rapids —
serves over 600,000 television homes in one of Amer-
ica’s top-20 TV markets!

100,000 WATTS o CHANNEL 3 ¢ 1000’ TOWER

For Greater Western Michigan

Avery-Knodel, Inc., Exclusive National Representatives

* Odds against it—649,789 to 1!
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GOVERNMENT contmnuep

FCC DISCLAIMS CATV CONTROL

The FCC last week washed an old irritant,
community antenna television, out of its
hair.

Community antenna systems do not per-
form the functions of common carriers as
set forth in the Communications Act, the
FCC said—and dismissed a 1956 complaint
by 13 radio and tv broadcast stations ask-
ing the agency to assume jurisdiction over
28 such systems operating in 36 states.

Comr. Robert T. Bartley abstained from
the FCC vote which threw out the complaint
filed April 6, 1956 [GOVERNMENT, April 9,
1956] by KFBC-AM-TV Cheyenne, Wyo.;
KSTF (TV) Scottsbluff, Neb.; KFXJ-AM-
TV Grand Junction, Colo.; KOTA-AM-TV
‘Rapid City, S. D.; KID-AM-TV Idaho Falls,
Idaho; KSPR Casper,Wyo.;KGVO-AM-TV
Missoula, Mont.; KLIX-AM-TV Twin Falls,
Idaho; KLAS-AM-TV Las Vegas, Nev,;
KANA Anaconda, Mont.; KGLN Glen-
wood Springs, Colo.; KRAL Rawlins, Wyo..
and KSID Sidney, Neb.

Comr. Robert E. Lee did not participate
in the FCC action.

In turning down the reguest by the 13
western outlets, the FCC acknowledged that
common carriers and CATV systems have
several gualities in common. But the signifi-
cant difference, the FCC emphasized, is
that the signals transmitted by the former
are determined by the user or subscriber,
not the common carrier itself, while the
signals transmitted by the CATV system are
determined by the system itself, not the
customer.

Although the complaint had not raised
the question of possible FCC jurisdiction
over CATV through the agency’s radio li-
censing provisions, the FCC said there is
doubt that these provisions may be interpret-
ed to reach CATYV systems as long as the
systems don’t violate prohibitions against
excessive eletromagnetic radiation emission.

The FCC said that while the Communica-
tions Act does not define the specific test
of what is and is not a common carrier,
the history of the Act has made it clear that
its provisions should not apply to persons
who are not common carriers in the “ordi-
nary” or “traditionally accepted” concept
of common carriers.

Fundamental to this is that the customer
transmits intelligence of his own choosing,
the FCC said. Acknowledging that a CATV
operator would be likely to transmit pro-
grams to general listener preferences, the
FCC said that nevertheless the ultimate
choice is with the CATV operator, and that
it’s obvious the CATV operator can’t pro-
gram according to the desires of each in-
dividual among his customers.

Even if the FCC could assume common
carrier powers over CATV, the order said,
the agency doesn’t feel it could restrict or
control the entry or operation of CATV
systems to protect broadcast stations,

The 13 outlets had claimed CATV tends
to defeat the objectives of the Sixth Order
& Report—to provide at least one tv service
to all parts of the country and one service
to each community; causes reluctance by
advertisers to buy a local station when they
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already are getting free circulation via
CATV; affects quality of local station pro-
gramming because of diminished revenues
from networks; inhibits construction of local
and satellite stations and thus makes it tough
for rural subscribers (not served by CATV)
to get tv service; may create overlap of the
service areas of stations under common con-
trol.

There are 500 to 600 community televi-
sion systems throughout the U. 8., with the
heaviest concentration in mountainous re-
gions. CATV systems, which may be pri-
vately operated or owned co-operatively by
a community, receive the signals of regular
tv broadcast stations in their area via an
antenna, usually on a hilltop or other high
ground near the community. From this
point, signals are transmitted by wire, with
suitable amplifiers, to the homes or places of
business in a community.

Technically, a CATV system may receive
and transmit the signals of up to seven tv
stations if that many are within its antenna’s
reach, but the average is three—usually rep-
resenting programs of the three tv networks.
The systems can receive signals from a uhf
station and convert them for reception on
a conventional vhf receiving set.

CATYV systems are not legally required to
get permission from the tv stations whose
signals they retransmit, though some do.
The systems charge the set owner an instal-
lation fee ranging from $25 to $75 and a
monthly fee of §3 to $7.50.

Walla Walla Shifted to All-U,

In FCC Deintermixture Action

The FCC last week finalized its rule-mak-
ing on Walla Walla, Wash., and amended its
tv table of assignments, effective May 12, to
make Walla Walla all-ubf by deleting chs. 5
and 8, adding chs. 44 and 50 (educational)
and making ch. 22, now reserved for educa-
tional use, available for commercial use.
Comr. Robert Bartley dissented in this de-
cision,

At the same time the Commission rejected
proposals by ch. 59 WFAM-TV Lafayette,
Ind., to shift ch. 10 from Terre Haute to
Lafayette, and by ch. 24 WDAN-TV Dan-
ville, IIL.,, to shift ch. 10 from Terre Haute
to Danville.

The FCC alsc directed preparation of a
document which would deny all ch. 12
rule-making proposals affecting Erie, Pa.;
Akron-Cleveland, Ohio; Clarksburg and
Weston, both West Virginia, and Flint-Sagi-
naw-Bay City, Mich. This proceeding has
involved conflicting proposals to shift ch.
12 from Erie to the Cleveland-Akron area,
or to Akron or Cleveland alone, or to Can-
ton or Cleveland for educational use. The
proceeding has also involved the reassign-
ing of ch. 12 from Flint to Saginaw-Bay
City-Flint, or to Ann Arbor, The proposal
to shift ch. 12 from Erie to Akron-Cleve-
land or to Akron alone would have necessi-
tated transmitter site and possible channel
changes of facilities in Clarksburg and
Weston, W. Va,

The Commission last week invited com-
ments by May 12 to a proposal by ch. 12

KTVH (TV) Hutchinson, Kan., to shift that
channel to Wichita, Kan., so that KTVH
couid request modification of its license to
specify operation on ch. 12 at Wichita.
Comrs. Bartley and Frederick Ford dis-
sented.

The Commission also invited comments
by May 12 to petitions for rule-making to
(1) shift ch. 22 from Clarksburg, W. Va., to
Pittsburgh, Pa., and (2) substitute ch. 33 for
ch. 73 in Youngstown, Ohio, deleting ch. 47
from Pittsburgh and adding chs. 22 and 73
to that city and ch. 79 for ch. 22 in Clarks-
burg. At the same time, WITVQ (TV) Pitts-
burgh was asked to show cause why it should
not shift from ch. 47 to either ch. 22 or
ch. 73, and WXTV (TV) Youngstown to
change from ch. 73 to ch. 33. The first of
these proposals was made by Pittsburgh’s
educational tv station, ch. 13 WQED (TV),
to enable ch. 22 (commercial) also to be used
for educational programs in Pittsburgh area.
The second proposal was made by ch. 73
WXTV (TV) Youngstown, which claims to
be at a disadvantage because of lower uhf
channel service in its area. Chairman John
Doerfer and Comr. Ford dissented.

Comr. Robert Lee was absent for the day.
Chairman Doerfer was absent for the Walla
Walla, Wash., allocation.

Objections Filed at Commission
To Storer Experimental V Bid

Storer Broadcasting’s petition to construct
an experimental station in the Wilmington-
Philadelphia area on ch. 12 to broadcast the
regular program schedule of Storer's ch, 12
WVUE (TV) Wilmington, [GOVERNMENT,
Feb. 24] ran into opposition from ch. 12
WNBF-TV Binghamton, N. Y., sister sta-
tion of WFIL-TV Philadelphia.

WNBF-TV states that the Storer propoesal
is contrary to the public interest because
“construction and operation of the proposed
facilities at the site specified will reduce the
mileage separation” between WVUE and
WNBF-TV *“substantially below the min-
imum" permitted by the FCC. The ex-
perimental station would also cause ob-
jectionable interference to WNBF-TV, and
the proposed station does not offer a *valid
program of research and experimentation.”
WNBF-TV feels the WVUE experiment is
“subterfuge,”

WPRO-TV Providence, R. I, has also ob-
jected to the experimental station, stating
that it will cause “objectionable interfer-
ence”. WPRO-TV wants either a denial,
hearing, or the limitation on Storer to con-
fine its experiment to no-interference hours
or to modify its proposal so no interference
will be caused WPRO-TV.,

WGKA-AM-FM Programs Proper

WGKA-AM-FM Atlanta was reported in
BROADCASTING as one of nine radio stations
receiving a letter of inquiry from the FCC
regarding purported program imbalance
[CrosED CirculT, March 31]. Thjs was in-
correct. WGKA, which runs a good music
program operation, was informed that its
application for license renewal was received
too late for processing. There was no ques-
tion of programming imbalance. FCC staff
has WGKA application under review now.

BROADCASTING
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Nothing subliminai about color radio. Los Angeles responded when C. E. Hooper called
to make his February-March report. KFWB is No, 1 in total rated time periods. PULSE is
coming up fast, t00. In wonderful Los Angeles, buy KFWB. Robert M. Purcell, president
and general manager. Represented nationally: JOHN BLAIR & COMPANY
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GOVERNMENT conrinuep

RADIO TRAFFIC AID
CITED TO CONGRESS

e House group holds hearings
s MBS, WIP, NAB appear

Radio broadcasters told Congress last
week that radio can be used to beat death
on the highways.

“The only possible way of reaching the
man or the woman driving a car is through
radic,” one of them told a subcommittee
of the House Commerce Committee.

MBS’ Charles Godwin described Mutual’s
network of FEast Coast affiliates which
furnish road and weather information to
Florida-bound motorists in winter months.
A unique aspect of this Operation Roadbeat
program, Mr. Godwin pointed out, is that
participating Mutual stations tell listeners
where to turn their dials for additional in-
formation enroute from one area to another.

He called for the establishment of a
centralized reporting system so all media
could receive traffic information quickly
and easily.

Mr. Godwin illustrated his statement with
a 2% -minute tape recording of a WIP Phil-
adelphia broadcast on road and traffic con-
ditions. He also read a statement for MBS
president Armand Hammer, saying 36 mil-
lion automobiles are equipped with radio.

Ralf Brent, WIP executive, told commit-
tee members, that the Philadelphia station
broadcasts almost 100 traffic announcements
weekly, and has been promoting highway
safety for 22 years.

One special WIP program, Heading
Home, runs from 4 p.m. to 6 p.m. for
homeward bound workers, Mr. Brent re-
lated. He also said that the General Motors
Acceptance Corp. sponsors 30 traffic an-
nouncements weekly. WIP is one of the
stations in the country carrying the GMAC
campaign on a S52-week-a-year basis, he
said. During the summer months, he ex-
plained, GMAC expands this campaign to
300 stations.

WIP also uses an airplane in the summer
months to spot traffic conditions, Mr. Brent
said. Reports from the plane are broadcast
direct to listeners in cars via WIP, he ex-
plained.

He also said WIP has received many
grateful calls from motorists during the
severe snowstorm three weeks ago expressing
appreciation for the advice on what to do
and what not to do if an automobile ran
into a fallen power line or one fell on a car.

Vincent T. Wasilewski, NAB government
relations manager, told the committee that
radio-television placed 2,114,515,000 “home
impressions” on traffic safety during 1957.
This was attributed to A. C. Nielsen Co.

Mr. Wasilewski also related what some
stations were doing to bring traffic condi-
tions to the attention of motorists. In Los
Angeles, he related, one station uses a heli-
copter to survey traffic conditions and broad-
cast them to the motoring public [PRoGRAMS
& ProMotioN, March 31}.

Georgia broadcasters conducted a “Death-
less Weekend"” carmnpaign in 1957 which con-
tributed substantially if not entirely, to a
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reduction from the average nine traffic
fatalities per weekend to only two. Kentucky
broadcasters use daily beeper reports on
statewide traffic conditions, furnished by the
State Police, Mr. Wasilewski said.

Radio works in other ways to promote
traffic safety, Bd Kiester, travel editor of
Parade Magazine, reminded. He alluded to
the companionship radio brings the sclo
driver as well as its news function.

The only dissent to the unanimous pre-
sentation calling for greater centralization in
the handling of traffic news came from Ross
D. Netherton, legislative counsel for the
American Automobile Assn. He praised the
ability and service radio performs in alert-
ing the public and the motorist to traffic and
road conditions—describing also the co-
operation which AAA furnishes in collect-
ing and disseminating this information—
but he expressed his opposition to the “com-
mercialization of travel condition news.” He
also said monopolies of such information
are not in the public interest.

The special House Subcommittee on
traffic safety is headed by Rep. Kenneth A.
Roberts (D-Ala.), and includes Democratic
Reps. Walter Rogers (Tex.), Samuel N.
Friedel (Md.) and J. Carlton Loser (Tenn.),
and Republican Reps. John V. Beamer
(Ind), Alvin R. Bush (Pa) and Paul F.
Schenck (Ohio).

The hearing was held at the behest of
broadcasters who asked for the opportunity
of explaining how they could help in bring-
ing down traffic fatalities.

CBS’ Salant Counterattacks
On McDonald Network Charges

“Nightmarish fantasy.” That is what
Richard C. Salant, CBS vice president,
termed the letter sent to newspaper publish-
ers by Comdr. E. G. McDonald Jr., presi-
dent of Zenith Radio Corp. [CLoSED CIr-
curt, March 311

Mr. Salant told Mr. McDonald in a
March 26 letter answering the Zenith at-
tack on CBS and NBC that it was incon-
ceivable that anyone “remotely acquainted
with both the statutory and practical safe-
guards under which the broadcasting in-
dustry in this country operates could voice
such charges.”

The Salant reply, also circulated to mem-
bers of the Senate and House Commerce

COMDR. McDONALD

MR. SALANT

Committees, noted that broadcasting is
regulated by the FCC and that it is impos-
sible, even if a broadcaster wished, to op-
erate contrary to the public interest. He also
stressed that the public would not let un-

fair play go undetected and uncorrected
without reaction.

“Indeed,” Mr. Salant said, '"the record
of the broadcasting industry in controversial
matters is conspicuous among all media for
the diversity of views that it presents.”

Comdr. McDonald’s March 21 letter to
newspaper editors and publishers accused
the networks and their affiliates of scuttling
proposed tests of pay tv through a cam-
paign of distorted editorials. He also ex-
pressed great concern at the potential for
“thought control” inherent in the broad-
cast medium.

FCC Upholds KTVI (TV)
For Ch. 2 St. Louis

The FCC last week granted ch. 2 in
St. Louis to KTVI (TV), licensed to Signal
Hill Telecasting Corp.

The station had held a license for ch.
36, but has operated on ch. 2 under tem-
porary authorization for about a year.

The grant affirmed an initial decision in
February by Hearing Examiner Herbert
Sharfman favoring the grant. The approval
is subject to any future action the FCC
may take concerning minimum mileage sepa-
ration requirements between the St. Louis
ch. 2 and proposed sites for co-channel 2
at Terre Haute, Ind.

Examiner Sharfman recommended the
grant after a merger agreement between
Signal Hill (KTVI) and Louisiana Pur-
chase Co., both applicants for ch. 2, in
which Louisiana Purchase agreed to become
10% owner of KTVI [GovERNMENT, Feb.
24]. The terms of the agreement called
for Louisiana Purchase principals to pay
10 cents a share individually for a total
135,190 shares of KTVI stock and for
Signal Hill to reimburse Louisiana Pur-
chase for part of that firm’s actual ex-
penses by payment of $41,000.

The FCC in making the grant last week
waived its mileage separation requirements
in the Terre Haute-St. Louis cases con-
tingent on location of the Terre Haute
ch. 2 transmitter at an antenna farm area
there at an exact site to be approved by the
FCC.

The 5t. Louis Globe-Democrat owns 25%
of KTVI. The newspaper exercised its
option to acquire this interest (also at 10
cents a share) after relinquishing its 23%
interest in the St. Louis ch. 4 station, bought
by CBS Inc.

WOQXR Challenges WDXR Grant

WQXR New York has asked the U. S.
Court of Appeals in Washington to reverse
the FCC’s 1957 grant of 1560 kc with 1 kw
unlimited to E. Weaks McKinney-Smith in
Paducah, Ky. (now WDXR). WQXR is the
Class 1-B station on 1560 kc. WQXR’s
petition for rehearing was denied by the
FCC in February of this year.

The 1560 ke grant was made after a hear-
ing, with WQXR as a party. An examiner
ruled against the grant to McKinney-Smith,
but the Commission overruled and granted
the application in February 1957. New York
Times-owned WQXR claimed that its license
was modified without a hearing and that the
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grant conflicted with the so-called 10% rule
(Sec. 3.28[c]), which prohibits grants in cer-
tain cases where the proposed station would
receive interference from existing or domi-
nant stations affecting 10% or more of its
potential primary coverage area.

Next t0 Face Barrow Hearing:
Meredith, Storer, Westinghouse

The FCC announced last week that re-
sumption of the Barrow Report network
practices hearing tomorrow will commence
with Meredith Publishing Co. as the first
witness, with Storer and Westinghouse fol-
lowing. The sessions will be held on Tues-
day, Thursday and Friday of this week.

The scheduled April 15 date has been
changed to April 14, with network affiliate
committees on the stand. These sessions will
run through April 18, except for April 16
(Wednesday) which is the Commission’s
usual meeting day.

The third group of meetings will take
place April 22, at which time Richard A.
Moore, KTTV (TV) Los Angeles—expect-
ed to be the first (and possibly the only)
witness to support the Barrow Report find-
ings—will testify.

WIRT (TV) Gets Closer

On Flint, Mich., Ch. 12 Grant
The four-year-old case of ch. 12 Flint,

Mich., moved toward conclusion last week

as the FCC directed preparation of docu-
ments affirming its previous grant of ch. 12

to WIRT (TV), as modified by changes in
transmitter and programming.

The Commission heard a second oral
argument in this case last January [GOVERN-
MENT, Jan. 27]. By this decision, the Com-
mission would again deny competing ap-
plications of Trebit Corp. and W. S. Butter-
field Theatres Inc. for ch. 12 in Flint. It
would also deny protests by ch. 57 WKNX-
TV Saginaw, ch. 54 WTOM-TV Lansing
and ch. 13 WWTV (TV) Cadillac, all
Michigan, and affirm a previous grant to
WIRT to move its transmitter site from a
point southeast of Flint (Clarkston) to a
point northwest of Flint (Chesaning), to
make antenna changes and to change studio
location in Flint.

Sen. Schoeppel Says Continuance
Of ABC Radio Network Vital

Sen. Andrew F. Schoeppel (R-Kan.) is
worried about the news that ABC may be
forced to shut down the American Broadcast-
ing Network (see story, page 56). In state-
ments on the Senate floor the Kansas Repub-
lican praised the four radio networks and
said he hoped ABC, “in a decision worthy of
public admiration, will find it possible to
continue its radio network’s role as a vital
link in the chain of man’s knowledge and
understanding.”

Sen. Schoeppel, a member of the Senate
Commerce Committee, said the “essentiality
of radio networks is more pronounced than
ever.”

Hennings’ Secrecy Bill Slated
For Second Subcommittee Airing

A bill which its author says will “make
it clear beyond any doubt” that present law
“does not authorize censorship or the with-
holding of information from the public”
will be aired again April 16 when the Senate
Constitutional Rights Subcommittee resumes
hearings on the measure.

Sen. Thomas C. Hennings Jr. (D-Mo.),
author of the bill (§ 921) and chairman of
the subcommittee, said the bill would amend
the government “housekeeping statute which
permits executive department heads to pre-
scribe regulations for the custody, use and
preservation of the records and papers in
the departments.”

Sen. Hennings said that among those
testifying will be representatives of the
various news-gathering media. The senator
has invited Attorney General William P.
Rogers to return to state his views on the
bill. Sen. Hennings said Mr. Rogers’ testi-
mony March 6 before the Senate group
[GoveRNMENT, March 10] and a later let-
ter from Mr. Rogers to Sen. Hennings are
in “conflict.”

Rep. George Meader (R-Mich.), an ac-
knowledged critic against secrecy in gov-
ernment, last week in a talk on the House
floor criticized Mr. Rogers and asked him
to explain his position that the President
has unlimited power to keep information
secret. A companion bill (HR 2767) is in the
House.

Buy WAKR.....Sell the Akron Area
At LOWEST COST Per Thousand

*HOOPER

SHARE-—7 A.M. TO 6 P.M.

497-WAKR s 1.

WITH MORE LISTENERS THAN ALL OTHER

RATED STATIONS COMBINED
* Oct. thru Dec. 1957, Mon, thru Fri

Notionol Rep.: BURKE-STUART Compony, Inc.

* New York = Chicago « Detreit =

WAKR - RADIO — WAKR - TV

853 COPLEY ROAD E

BROADCASTING

Los Angeles + San Fronciseo

k.

in Listeners

2l o
% in Coverage

3

*PULSE

SHARE—6 A.M. TO MIDNIGHT

425—WAKR s 1

LEADS IN EVERY QUARTER HOUR PERIOD
DAY AND NIGHT

* Oct. 1957—Mon. thru Fri.

*NIELSEN-uc: +

WAKR s 1.

In Audience and Coverage

* Leads oll Akron Stations in Summit, Portage,

AKRON 20, OHIO

Meding, Wayne and Stork Counties
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FILM

THE 10 TOP FILMS
IN 10 MAJOR MARKETS

AS RATED BY ARB IN FEBRUARY

NEW YORK seven-station market

Rank Program Distr. Day & Time
1. Sea Hunt (Ziv) Sat. 10:30
2. If You Had

Million ( A-TV) Sat. 7:00
3. Highway Patrol (Zlv) Mon. 7:00
4. Honeymooners (CBS Film) Tues. 7:00
5. Code 3 (ABC Film) Wed. 10:30
8. Annie Oakley (CES Film) Sun. 6:00
7. S Service (NBC Flim) Fri. 7:00
8. Mike Hammer (MCA-TV) Tues. 10:30
9. Vise (Thomlgson; Tues. 10:30
10, Death Valley Days (Pacific- Wed. 7:00

Borax)

CHICAGO four-station market
Rank Program Distr, Day & Time
1. State Trooper MCA-TV) Wed 9:30
2, guent Senm:e {NBC Fﬂmi Tues 9:30
3. Annie Oakle: CBS Film ri. 6:00
4 Whirlybirds {CBS Film) Thurs. 9.

. Highway Patrol (Ziv Ti. B:00
6 Brave Fagle Film) Tues 8:00
7_ Mens of Annapolis Ziv) Mon 9:30
Sea Hunt Ziv) Wed 8:30
9 Cisco Kid (Ziv) Mon. 6:00
10. Honeymooners (CBS Film) Thurs. 9:30

MINNEAPOLIS-ST. PAUL four-station market

Rank Program Distr. Day & Time
1. Death Valley Days (Pacmc; Sat. 9:30
Borax

2. Popeye Clubhouse ( M-F §5:30
3. State Trooper (MCA-TV) Tues. 9:30
4. Studio 57 (MCA-TV)} Wed 130
5. Sky King {Nabisco) Sat. 9:00*
8. Sea Hunt (Ziv) Mon. 3¢
7. Sheriff of Cochise (NTA) Sat. 10:30
s Highway (Ziv) Thurs. 10:30
. Bugs Bumw Time (AAP) M-F :30
hg (CBS Film) Sun. 9:30

10. Hurbor Command (Ziv) Thurs. 9:30
Mr. D, A, (Ziv) Wed. 10:30

CLEVELAND threesstation market

Rank Program Distr. Day & Time
1. Frontier Doctor (H-TV) Mon. 7:00
2. Sky Kin (Nabisco)} Mon. 8:30
3. Popeye Clubhouse {AAP) M-F 5:30
4. Silent Service (NBC Film) Sat. 10:30
5. Death Valley Days (Paciﬂc; Thurs. 7:00
orax

6. Annie Oakley (CBS Film) Sat. 6:30
1. Science Fict. Theatre (Ziv) Fri. 6:30
B. Cisco Kid (Ziv) Thurs. 6:30
9. Honeymooners (CBS Film) Tues. 10:30
10. Soldiers of Fort. (MCA— ; Thurs. 6:00

Brave Eagle (CBS on. 6:00

COLUMBUS three-station market

Rank Progratn Distr. Day & Time
1. Honeymooners (CBS Film) Sat. 7:00
2. Highway Patrol (Ziv) Tues. 10:30
3. Death Valiey Deys (Pacific- Sun. 9:30

Botax)

4. Whirl}ébtfds (CBS Film) Thurs. 7:00
5. Sk 1 (Nabisco) Fri. 6:30
6. Hurbor omma Ziv) Fri. 9:30
7. Sheriff of Cochise (N Fri. 10:30
8. Gra (CBS Film) Fri. 7:30
8. Annie Oakiley ({CBS Film) Mon. 6:00

10. Our Miss Brookg (CBS Film) U . 6:30

Sta. Rating
WCBS-TV 285
WCBS-TV  18.1
WRCA-TV 115

CA-' 17.2

CA- 158
WABC-TV 12.1
WRCA-TV 119
WCBS-TV 10.8
WRCA-TV 104
WRCA-TV 102

Sta, Rating
WNBQ 26.0
WNB 22.0
WGN- 16.2
WGN-TV 18.0
WGN-TV 159
WGN-TV 149
WGN-TV 144
WGN-TV 139
WGN-TV 137
WGN-TV 135

Sta. Rating
WCCO-TV 245
WCCO-TV 230

TP-' 20.1
KSTP-TV 168
WCCO-TV 154
WTCN-TY 149
KSTP-TV 148
KSTP- 13.3
WCCO-TV 127
KSTP-TV 127
KSTP-TV  11.9
KSTP-TV 119

Sta. Rating
KYW-TY 288
KYW-TV 27.1
KYW-TV  26.7
WIW-TV 25.2
KYW-TV 249
WIW-TV 235
KYW-TV 23
KYW-TV 21.9
KYW-TV 214
KYW-TV 21.1
KYW-TV 21.1

Sta. Rating

NS~ 322
WEBNS-TV 298
WBNS-TV 254
WTVN-TV 231
WBNS-TV 217
WTVN-TV 20.8

TVN- 20.7
WEBNS-TV 20.4
WBNS-TV 19.8
WBNS-TV 193

FROM the monthly audience surveys of American
Research Bureau, BROADCASTING each month lists the
10 top-rated syndicated film programs in 10 major
markets, selected 1o represent all parts of the country
with various degrees of competition. Despite all pre-
cautions, occasional errors will occur in these tables,
due to use of the same program name for both a syn-
dicated and a network series and the practice of some
stations of substituting local titles (such as [advertiser]

Theatre) for real program names.

LOS ANGELES seven-station market

Rank Program Distr. Day & Time
1. Death Valley Days (Pacific- Thurs. 7:00
Borax)
2. Highway Patrol (Ziv) Mon. 9:00
3. Dick Poweil {Official) Sat. 9:30
4. Search for Adven (Ba?all Thurs. 7:00
5. Honeymooneﬂ Thurs. 7:00
8. Amos 'n’ Andy (CBS Film) Sun. 6:00
1. Men of Annapolis (ztvg Thurs. 7:30
B. Sheri 'f Cochlse (NTA) Sat. 7:30
9. Studio 5 (MCA-TV) Sat. 8:00
10. Harbor Command {Zlv) Sat. 7:00

WASHINGTON four-station market

Rank Program Distr. Day & Time
1. Highway Patrol Ziv] Sat. 7:00
2. Science Fict. Theatre Zivj Sun. 6:00
3. Gray Ghost S Fllm| Sat. 10:30
4. Annte Ocakley CBS Film! Fri. 7:00
5. Frontier Doctor (H-TV| Fri. 6:30
6. Brave Eagie {CBS Film| ¥Fri. 8:00

Seez Hunl {Ziv]| Fri. 10:30
1. Honeymooners (CBS Film| Tues. 10:30
8. Last of Mohicans (TPA| Wed. 7:00
9. Silent Service (NBC Filmj Tues. 10:30
10. 26 Men ABC Film| Sun. 6:30

SEATTLE-TACOMA four-station market

Rank Program Distr. Day & Time
1. Gray Ghost (CBS Film) Sun. 6:00
2. Search for Adven. (Bagnall) Mon. 7:00
3. Kingdom %! the Sea (Guild) Tues. 7:00
4. Highway Patrol (Ziv) Thurs. 7:00
5. Frontier NBC Film) Sun. 9:30
6. Sheriff of Cochise (NTA) Sat. 7:00
7. Silent Servic: (NBC Film) Mon 7:30
8. Qur Miss Brooks (CBS Film) M-T 8:00
9. Whirlybirds (CBS Film) Thurs. 7:00
10, Honeymoconers (CBS Film) Sun 6:30

ATLANTA rthree-station market
Rank Program Distr. Day & Time
1. Code 3 (ABC Fllnl; Sat. 10:306
2 Whirlybirds (CBS Fllm) Wed. 7:00
Amos 'n’ Andy (CBS Film) M-F 6:00
4 C’ase Jones {Screett Gems) Mon. 7:00
5. ff of Cochise (NTA} Tues. 7:00
8. Hiohwav Patrol (Ziv) Fri 7:30
Homeymooners S Film) Fri 7:00

7. If You Had a

Million (MCA-TV) Mon. 7:00
8. Viet At Sea (NBC Film) Sun. 3:00
9. State Trooper (MCA-TV) Thurs. 7:00
10. Death Valley Days (Pacific- Thurs. 6:30

orax)

BOSTON three-station market
Rank Program Distr. Day & Time
. Hofteymooner (CBS Film) Sat. 10:30
2 Whirlybirds (CBS Film} Tues. T:00
3. Silent Service (NBC F Fri. T:00
4, Decoy {Official) Sun. 10:30
5. Frontier Doctor {H-TV) Thurs. 7:00
6. Highway Patrol (Zlv; Sat. :00
7. Topper (Telestar) Fri. 6:30
8. Gray Ghost (CBS Film) Wed. T7:00
9, Annie Oakley {CBS Film) Sun. 5:00
10. Amos ‘n’ Andy (CBSFilm) M-F 5:00

*INDICATES AM.

Sta.
WAGA-TV

£

SSSEENREEN
bnsmbmuacat

Rating

293
28.7

275
28.5
25.4
21.8
21.8

21.2
19.4
19.1
19.0
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Wonder
of the World

The Ida Cason Callaway Gardens in western Georgia is
a non-profit 2,500-acre paradise of tall trees, cool lakes,
wildflowers and sunshine. 25,000 people, motoring an
average distance of one hundred miles, find beauty here
on a sunny weekend. They boat and they swim. They
bask on clean white sand—19,000 tons of it, hauled in to
carpet a crescent of lake shore. They play golf, they pic-
nic and they stroll along miles of flower-studded paths.

One project now under construction is the open-air
dining pavilion, shown in the drawing. The pavilion
will be beautiful and amazing, because the giant, con-
crete-covered umbrellas seem to be engineering impossi-
bilities. They are designed not only to be uniquely
beautiful, but to serve pleasure seekers for generations to
come. And to be sure that they do, they will be built of
USS steel and Universal Atlas cement for exceptional
strength and durability.

BROADCASTING
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FILM continued

Producers Mobilize
To Fight Tax Formula

Morris Stoller of the William Morris
Agency has been appointed chairman of a
steering committee on taxes of the Alliance
of Television Film Producers. The group,
whose 22 members account for about 85%
of all tv film preduction, has decided to
spearhead the fight against a change in the
federal tax formula that “threatens to put
the independent producer of films for tele-
vision out of business,” Maurice Morton,
ATFP president, said last week in announc-
ing the committee.

“Because we consider this the most im-
portant single issue to confront us in our
existence, the entire executive committee
of ATFP is acting as Mr. Stoller’s com-
mittee,” Mr. Morton stated. The group in-
cludes President Morton (McCadden Pro-
ductions); Maurice Unger, vice president
(Ziv Tv); Archer Zamloch, treasurer (Hal
Roach); Jack Findlater, secretary (Revue);
two ATAS immediate past presidents, Hal
Roach Jr. and Armand Schoeffer (Flying
A), and John Zinn, ATFP executive secre-
tary.

“Virtually all tv ilm companies keep their
books on a ‘cost recovery’ basis,” Mr. Mor-
ton said, explaining the operation with this
example. A company produces a series of
40 half-hour films at an average cost of

$40,000 each or a total of $1.6 million, The -

series is sold to a sponsor for the same

figure, $1.6 million. In addition, the sponsor
buys 12 reruns at $10,000 apiece, or a
total of $120,000. The producing company,
therefore, has taken in $1,720,000, has
spent $1,600,000 and has a taxable income
of $120,000, At 50% the tax would be $60,-
000. Having paid that to the government,
the company has $60,000 in the bank which
it can invest in another pilot.

What is proposed is a change from the
“cost recovery” system to an “amortiza-
tion” method of calculating the tax on tv
films, he stated. Under this method, the
probable life of the film series is estimated
and the cost of production spread over the
entire period. Various tax officials have set
varying probable life spans, he commented.
Arbitrarily taking a two-year figure for his
hypothetical case, he pointed out that pro-
ducer’s income for the year remains at
$1,720,000, but he can now charge off
only $800,000 of his cost as applicable to
the year. The taxable income is now not
$120,000, but $920,000. The tax is not
$60,000, but $460,000.

“Instead of paying his tax and having
enough money left to start work on a new
series, our producer finds himself with $120,-
000 on hand and a tax bill of $460,000. So
he has to borrow $340,000 just to pay his
federal taxes, assuming he can get a loan
for that purpose, and he’s left with no capital
for future operations,” Mr. Morton com-
mented.

The question of an amortization vs. a cost

JACKSONVILLE'S FAVORITE COWBOYS . . .

P

e

|I &

\

“Jaxie” says there’s a chuck wagon load of results waitin’ for you,
pardner, when you corral this top western talent in Jacksonville’s §114

billion market.

“Six Gun Saturday” is a rootin’, shootin,’ laugh-filled 214 hours of en-
tertainment for the youngsters from six to sixty. They’ll enjoy—

Sunrise Ranch starring Gene Autry—7:30- 8:30 AM
Cartoon Corral with Tommy Tucker—8:30- 9:00 AM
Prairie Playhouse starring Roy Rogers—9:00-10:00 AM

_, early for one minute availabilities.

'.If 6-3381 or your nearest P.G.W. “Colonel.”

WEGA-TV

= “Jaxie” suggests you stake your c](s.)ixﬁ
a
. Ralph Nimmons in Jacksonville at ELgin

Represented by Peters,
Griffin, Woodward, Inc.

NBC—ABC

Channel 12

Jacksonville, Florida

FLORIDA'S COLORFUL STATION
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recovery tax formula hinges on whether a
film series is sold outright or rented, a
spokesman for the Internal Revenue Service
in Washington said. It would not be reason-
able, he said, to figure rental income on a
cost recovery basis, if a series can be rented
for indefinite reruns, just as income from
building rental is not written off on an im-
mediate cost recovery basis but amortized
over a period of years.

“We aren’t trying to dodge our just taxes,”
the ATFD president declared. “There is no
reluctance about paying taxes on income
actually received. But we don’t want to be
taxed on money we don't get.

“This is a risky business. Several hundred
pilots are made each year, but only about 20
new film series ever get on the air. The odds
have been put at about 18 to one. And when
a series is sold, the producer is usually work-
ing six to eight weeks ahead. This means
he’s carrying a $250,000 investment, usually
financed through a bank loan which he can
get because he has a contract as collateral.
But who can finance a loan of $340,000
with nothing to show for it but a receipted
tax bill?”

New Rogers Firm Set
For Tv Distribution

Formation of Empire Productions Inc. to
handle syndication of the 100 Roy Rogers
tv film programs sponsored by General
Foods on NBC-TV
as well as the pro-
duction of new tv
programs is being
announced today
(Monday) by Roy
Rogers.

Edward L. (Ned)
Koenig Jr. has re-
signed as vice presi-
dent in charge of
sales for Hal Roach
Studios to become
president of the new
company. W. Arthur Rush, executive direc-
tor of Roy Rogers Enterprises will be chair-
man of the board. Mr. Rogers will also be
personally active in the management.

Empire Productions will headquarter in
the building owned by Roy Rogers Enter-
prises at 357 N. Canon Drive, Beverly Hills,
Calif.

The new company is the first independent
tv production firm to set up its own sales
organization for the direct mail of “off-the-
network” programs, Mr. Koenig stated.
“The decision to market our own products,”
he said, “was made in the interest of re-
ducing increasingly-high distribution costs
with which advertisers, agencies, stations
and producers have been unnecessarily
burdened in recent years. Top-rated off-the-
network films with which the buyers are
completely familiar do not require 35% to
50% distribution costs.”

Empire Productions has $5 million of
assets in film and story properties, Mr.
Koenig said. It will produce a number of
spectaculars during 1958 as well ag a variety

MR. ROGERS
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Needed:

“General
Practitioners’

in
Transportation

Today, you are deprived of the best and most economi-
cal transportation because public policies place arti-
ficial and severe restrictions upon the opportunity of
any one form of transportation, such as railroads, to
serve you by the use of other means of transportation,
such as that by highway, waterway or airway.

Yet, in other industries, diversification of products
has become common, and has proved beneficial both
to those industries and to the public.

Why, then, shouldn’t the public be allowed to bene-
fit by diversification in transportation?

Clearly, diversification would be to the advantage

of the nation’s shippers. They could then arrange for
their transportation through a single transport company
which could utilize any or all means of carriage needed
to do the particular job at hand most efficiently. That’s
why the railroads ask for removal of present artificial
limitations.

They seek only the same opportunity as anyone else
to enter into other fields of transportation. Then they
could become “general practitioners” in transportation
— using a wide variety of facilities to serve you and
the nation more efficiently.

Isn’t this common sense?

ASSOCIATION OF AMERICAN RAILROADS

WASHINGTON, D. C.

BROADCASTING
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of film series, embracing all types of tv
programming,

In announcing the syndication of the Roy
Rogers programs formerly on NBC-TV, Mr.
Koenig pointed out that many of these films
have had only one run in all network cities
and there are a number of important mar-
kets where the programs have not as yet
been seen at all. Plans call for distribution
of the films abroad as well as inside the U. S.

b 4

MR. RUSH

Mr. Rush revealed that just prior to the
formation of the new firm, Roy Rogers En-
terprises turned down a firm offer of $2 mil-
lion for the outright sale of these films “We
felt a strong obligation,” Mr. Rush said,
“to control our product completely in order
to insure sponsors, agencies and tv stations
the full benefit of Roy Rogers’ tremendous
merchandising and promotion impact.”

MR. KOENIG

Sy Weintraub Buys Control
Of Sol Lesser Productions

Acquisition by veteran tv film distributor
Sy Weintraub of a controlling interest in
Sol Lesser Productions, Hollywood, was
announced jointly
last week by Mr.
Weintraub and Mr.
Lesser. The purchase |
price was said to be |
in excess of $3.5
million and the |
transaction coOVers
television and the- |
atrical rights to the
“Tarzan” character
and 45 motion pic-
tures owned by the
Lesser organization.

It also covers real estate in Encino, Buena
Park, and Van Nuys, Calif. In addition to
14 “Tarzan” features, the acquisition in-
cludes tv rights to a “Tarzan” pilot film
and the tv rights to “Our Town" and to
the “Captain Horatio Hornblower” series.

Mr. Weintraub plans to take an active
role in the feature film and tv film produc-
tion field and will move to Hollywood
from New York. The corporation of Sol
Lesser Productions will be retained, with
Mr. Weintraub as president and chief ex-
ecutive officer and Mr. Lesser as chairman
of the board.

Mr. Weintraub served recently as presi-
dent of Telestar Films, a distribution-pro-
duction company, and earlier had been
executive vice president of Flamingo Films
and a vice president of Motion Pictures for
Television Inc. He is president of WKIT
Mineola, L. I, N. Y., and formerly was

MR. WEINTRAUB

president of KMGM-TV Minneapolis.
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More Stations Play Up
Anti-Recession Theme

More radio and tv stations jumped on the
bandwagon to familiarize the public with
the positive factors in today’s business out-
look [StaTioNs, March 31, ProGRAMS &
ProMoTIONS, March 24], This was pointed
up in reports to BROADCASTING last week
from the Bartell radio stations, WWI-TV
Detroit, KMPC Los Angeles, WEJL Scran-
ton, Pa., and WELM Elmira, N. Y,

The Bartell group kicked off a “Buy
today for a better tomorrow” campaign with
a one-minute editorial recorded by Gerald
A. Bartell, president of the group (KCBQ
San Diego, KRUX Phoenix, WOKY Mil-
waukee, WYDE Birmingham, WAKE At-
fanta, WILD Boston and KYA San Fran-
cisco). The editorial said in part, “A fine
automobile feels most comfortable when
traveling at a good rate of speed. Slow it
down too long and people feel poky and
nervous. The obvious remedy . . . speed it
up again. The American economy, too, is
most comfortable when it speeds along at a
lively clip. A slowdown, such as we are ex-
periencing—however slight—is uncomfort-
able. The best advice—speed it up again by
resuming normal purchasing. Whatever you
buy today will be worth every cent you pay
—and those who are holding off for prices
to go down are waiting for a tomorrow that
never comes. Prices will not decline—and
there are wonderful bargains today!”

WWI-TV aired Our Economy Today, a
pane] consisting of business leaders and a
government official, who examined eco-
nomic trends and offered proposals for ef-
fecting a business upswing in Detroit.

KMPC reports that the Chevrolet Deal-
ers of Southern California have placed a
heavy spot schedule on that station to dispel
the “gloomy outlook” in that state. The
dealers highlight job opportunities as listed
in the want ads of the Los Angeles Examiner
to “prove there is prosperity and an abun-
dance of work to be had in Southern Cali-
fornia."”

With a harsh winter affecting Pennsyl-
vania business, an “optimistic” policy has
been adopted by WEJL concerning weather,
road conditions and recession talk. Listeners
are urged to come to town and resume
normal daily procedures unless ‘‘severe
storm conditions prevail.” The station re-
ports that it does not place over-emphasis
on recession talk and points up the optimis-
tic viewpoint in addition to the news.

WELM has been playing up the theme
“Now . .. you can get a better buy. So . ..
Better Buy Now!” The slogan is used on
practically all of its station breaks and is
tied in with the promotion of specific items
such as automobiles, appliances and home
improvements.

Following the same train of thought, Jack
Cable of Jack Cable & Assoc., Houston, sent
a letter to Sen. Lyndon Johnson (D-Tex.)
outlining a plan which he says “holds the
possibility of turning the present recession
into a boom within 90 days.” He suggests

GROUND BREAKING for the new 50
kw transmitter tower of KCBQ San
Diego brought the Bartell Group’s top
echelon to California. They are (I to
r) Mel Bartell, Morton J Wagner,
Gerald A, Bartell and Lee Bartell.
Other Barteil stations are WOKY Mil-
waukee, WILD Boston, WYDE Bir-
mingham, WAKE Atlanta, KRUX |
Phoenix and KYA-AM-TV San Fran-
cisco.

selective tax benefits to businesses to induce
them to increase their advertising and sell-
ing efforts. He advocates a double deduction
($2 allowed for every $1 spent on advertis-
ing and selling in 1958), which he feels
would accomplish the upswing. He says “It’s
even possible that the government net tax
revenue from businesses would be increased
this year under the plan.”

Half-Millien Earnings Shown
In WIR 1957 Annual Report

WIR Detroit showed nearly a half-million-
dollar profit after taxes for the year 1957,
according to the annual report of The
Goodwill Station Inc. This was based on
the largest revenue in the company’s history.

The 1957 profit was $495,680.53 or 86
cents per share on 572,552 shares, compared
with 83 cents per share in 1956 and 47
cents per share in 1955 on the same num-
ber of shares. Total sales last year amounted
to $3.57 million, up from $3.515 million in
1956 and $2.759 million in 1955. WIR
cash dividends were maintained last year
on a 50-cents-per-share basis, the report said.
The station’s 10-year history of earnings
shows that the 1957 net earning figure is
surpassed only by 1948 and 1949 earnings
of $531,945 and $577,483, respectively.

In a letter to stockholders, WJR Presi-
dent John F. Patt said the 1957 record re-
flects “particular credit to General Manager
Worth Kramer and our staff.

Last year marked the 35th year of broad-
casting by the pioneer Detroit station.

BROADCASTING
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BROADCASTING

PROGRESS PURCHASE PLAN

makes it easy to get equipment
-—as you need it

By means of this flexible financing plan you can arrange
for the minimum amount of equipment to begin operation.
Then as you progress and require more equipment, it can
be purchased easily, without the need for ready cash.

Why not let the RCA Broadcast Representative fully
explain the RCA Progress Purchase Plan to you? He can
show you the basic equipment needed to get you on the
air at minimum investment. He can help you plan now
to meet your exact requirements, allowing for future
progress and development.

Or, for additional information, write to
RCA, Department E-22, Building 15-1, Camden, N. J.

Rﬁﬂ ... your first source of help in station planning

Broadcast and Television Equipment, Camden, N. J.

"I!!i‘i RADIO CORPORATION of AMERICA

In Conoda: RCA VICTOR Company Limited, Montreal
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“NOT IN TEXAS
5th TV MARKET

FOATETH 4 ® Balad

Some markets may be slumping bui not
the big Wacoe-Toemple Central Texas Market
of 33 counties served by KCEN-TV. Here's
why things are humming in this market:

A PRINCIPAL DEFENSE

ARSENAL OF THE NATION!

MISSILES . . .

In McGregor, 9 miles. west of the KCEN
tower, North American Aviation and Phillips
Petroleum have estoblished ASTRODYNE,
INC., o $6 million rocket power firm de-
signed to expedite ressorch, development,
and manufacture of higher energy solid
fuels, propellants, and devices for use in
missile systoms.

MISSILE TRAINING ...

Units from Ft. Sill, Okla., and Ft. Bliss, Texas,
recently have been transferred to neighbor-
ing Ft, Haod for special missile training. This
is an increcse to the present permanent
mission.

U.S. ARMY .

Nearby Ft. Hood is swelling daily with the

entire 2nd Armored Division returning from

Europe. And retail sales are baoming with

Ft. Hood. This is o pormanenr Army Post
ble of housing 2 di plus an Army

Corps Heddquorfers

U.S. AIR FORCE...

Connally AFB, just outside of Waco, is oper-
ating under full steam, adding sfill more to
the retail scles growth of Central Texos.

Economic Factor Favorable
INDUSTRY .

Alcoa’s huge aluminum plant at Reckdale
in ocur B area is going full blast.

WATER DEVELOPMENT...

New dams in KCENland are underway at
Lampasas, Proctor, and Lake Wuace, all
pouring new money into Central Texas with
o permanent water supply.
HIGHWAYS ...

U. S. Interstate Highway £35 (formerly U.S.
81), part of the huge interstate system, is
now under construction in this booming
market.

AGRICULTURE .

A recard yeor of rains during 1957, and this
spring, has aiready assured Central Texas
farmers of another multi-millian dollar crop
this year from their rich blacklond soil.

Serving iho Woco-Temple Market and
oll Central Texas

KCEN-TV
Clonned &

AFFILIATE

Temple Office: 17 S. Third St. Ph. Prospect
3-6868. Waco Office: 506 Protessional
Building. Ph. Plaza &6.0332. TwX: Eddy,
Texos, 9486,

Notionol Reprassntatives:

BLAIR TELEVISION ASSOCIATES, INC.
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STATIONS comminuep

CHANGING HAND

The following sales of
ANNOUNCED station nterests were
announced last week. All are subject to
FCC approval.

WTVP (TV) DECATUR, ILL. ® Scold by
W. L. Shellabarger and others to business-
men headed by George A, Bolas, media
director, Tatham-Laird Inc. Chicago agen-
cy, for estimated $400,000. The new group,
which includes Gilbert and W. C. Swanson,
is to rent land and building with option to
buy. Ben K. West will continue as general
manager of the station, which is on ch. 17
and is affiliated with ABC-TV.

KENT SHREVEPORT, LA. ¢ Sold to
Radio Shreveport by Frank H. Ford Sr. for
$110,000 plus $50,000 to Mr. Ford plus
other considerations, mainly management
contracts to keep on Frank H. Ford Sr.,
Frank H. Ford Jr. and William Ford (last
two, sons of Frank Sr.) in advisory and con-
sultancy capacity.

Principals in Radio Shreveport Inc.: Troy
A. Kaichen, president-treasurer; Troy
Kaichen, vice president-secretary, a partner
in Westheimer & Co., Cincinnati stockbrok-
ers. Broker was R. C. Crisler Co. KENT
operates on 1550 ke with 1 kw day, 500 w
night, is affiliated with MBS.

WAZF YAZOO CITY, MISS. ¢ Sold to
David B. Highbaugh by E. O. Roden and
Assoc., for $125,000. Chapman Co, was the
broker. Mr. Highbaugh was formerly 50%
owner of WHIR Danville, Ky. WAZF op-
erates on 1230 kc with 250 w, is affiliated
with MBS.

KTKN KETCHIKAN, ALASKA e Sold to
Midnight Sun Broadcasting Co. by Robert
C. Mehan for $50,000. Midnight Sun agrees
to cease operation of its present Ketchikan
outlet, KABI, if this application is granted.
Other Midnight Sun stations: KFAR-AM-
TV Fairbanks and KENI-AM-TV Anchor-
age, both Alaska. KTKN operates on 930
ke with 1 kw, is affiliated with CBS.

ro

KFPW FT. SMITH, ARK. o Sold to George
Hernreich, local businessman by the Griffin
Grocery Co.’s radio and tv interests for
$75,000. KFPW operates on 1230 kc with
250 w, is affiliated with CBS.

The following transfers o}
APPROVED station inlerests were ap-
proved by the FCC last week. For other
broadcast actions see FoR THE RECORD,
page 89.

WATV (TV), WAAT-AM-FM-NEWARK,
N. I. o Sold to National Telefilm Assoc.
Inc. by Irving R. Rosenhaus and others for
$3.5 million (see story, p. 64).

KFBB-AM-TV GREAT FALLS, MONT. ¢
Sold to Cascade Service Inc. by J. P. Wilkens
and others for $600,000 on the condition
that (1) the transfer not be consummated
until the transfer of KXLK Great Falls,
from Z Net to Pat M. Goodover, as ap-
proved by the Commission is consummated
or until some other appropriate disposition

TRACK RECORD ON STATION SAI.ES APPI!OVAI.S

is made of the interest of Z Net in Great
Falls Broadcasting Co., licensee of KXLK
and (2) within 60 days after consummation
of instant transfer, Z Net shall dispose of
interest in note executed by Pat M. Good-
over in connection with the purchase of
KXLK. Cascade Service is principally owned
by Z Net and Idaho Radio Corp. (each
49.98%). Z Net is composed of KXLF
Butte, KXLJ-AM-TV Helena, KXLQ Boze-
man, and KXLL Missoula, all Mont. Idaho
Radio is licensee of KID-AM-TV Idaho
Falls, KFBB operates on 1310 ke with 5§
kw. KFBB-TV is on ch. 5. The radic sta-
tion js affiliated with CBS, the tv station
with CBS, NBC and ABC.

WIIX, WWEZ NEW ORLEANS, LA. ¢
WTIX given as a gift by Mid-Continent
Broadcasting Co. (Todd Storz, president)
to Orleans Parish School Board, to be uti-
lized at reduced hours as an educational
station [EpucaTion, Feb. 10]; WWEZ sold
to Mid-Continent Broadcasting by WWEZ
Radio for $490,000, conditioned first to the
disposal of WTIX. Mid-Continent is also
licensee of WHB Kansas City, WDGY Min-
neapolis-St. Paul, and WQAM Miami. The
WTIX facilities will be operated by the
board on the existing 1450 kc with 250 w.
Mid-Continent will retain the call letters
WTIX on the 690 kc 5 kw facilities of
WWEZ.

WMTYV (TV) MADISON, WIS. ¢ Sold to
Forward Tele. Inc. (Lee P. Loomis, presi-
dent) by WMTV Inc. for $339,333. The
stock of Forward is owned by Lee Radio
Inc. (51%), licensee of KGLO-AM-FM-TV
Mason City, Iowa, and Lee Broadcasting
Co. Inc. (49%) licensee of WTAD Quincy,
1., and KHQA-TV Hannibal, Mo. WMTV
(TV) operates on ch. 33, is affiliated with
NBC.

Carter, Lee & Assoc. Appointed
Baltimore Rep for WMAL-AM-TV

Ken Carter of Carter, Lee & Assoc.,
Baltimore has been appointed station re-
lations representative in the Baltimore area
for WMAL and
WMAL-TV Wash-
ington, it was an-
nounced last week
by Fred S. Houwink,
general manager of
the Washington sta-
tions.

In that capacity,
Mr. Carter will be
active for the sta-
tions in all phases
of broadcasting, in-
cluding sales. Mr.
Carter, formerly vice president of WAAM
{TV) Baltimore (now WIZ-TV), has been
in broadcasting in that city for 15 years.
Earlier he was with WBAL and WMAR-TV,
both Baltimore, and served five vears on
the NAB board of directors. Carter, Lee &
Assoc. is at 2503 St. Paul St., Baltimore.

MR. CARTER
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Aims straight at *80,000,000

A smart novelty manufacturer in California set his
sights on a share of the juicy $80,000,000 souvenir
business at New York and New Jersey beaches. it's a
hurry-up seasonal bonanza. But this executive was
able to shoot the works against local competition with
pinpoint overnight deliveries — all from his California
plant. And he did it by using Air Express, the only
complete door-to-door air shipping service to thousands
of cities and towns.

This is a selling strategy you can use too . . . whatever
vou make, and whenever you sell it, Air Express allows
you to draw a bead on any market in Americal It
expands your own delivery force to include 10,212 daily
flights on scheduled airlines, 13,500 trucks {many radio
controlled), a nationwide private wire system, a person-

nel of 42,000. Yet Air Express is inexpensive—actually
costs less for many weights and distances than any
other complete air shipping method.

Explore all the facts. Call Air Express.

SR S
: _
TR, zgggs

GETS THERE FIRST via U. S. SCHEDULED AIRLINES

CALL AIR EXPRESS Q...diviston of RAILWAY EXPRESS AGENCY

BROADCASTING

April 7, 1958 o Page 77



STATIONS conminuep

WITI-TV Releases Research Data
From Station-Conducted Survey

Results of WITI-TV Milwaukee’s first
study of viewing habits and set ownership
data have been released by the independent
ch. 6 station.

Figures are based on a total of 1,060
homes contacted by U. of Wisconsin stu-
dents during the period December 1957-
February 1958. The figures cover viewing
regularity and time segments, length of tv
set ownership, data on color and uhf re-
ception, mail order purchases via tv, tv-
advertised products and viewer preferences
on motion picture and syndicated films.

The purpose of the study was to ascer-
tain the nature of programming preferences,
with some emphasis on motivational testing
factors.

WITI-TV reported:

In homes with two viewers per set, 19.9%
regularly watch tv—the highest percent
among unit viewers per set.

Total of 94.5% of all viewing is done
in the 6 p.m.-12 midnight period.

Total of 28.2% of Milwaukee viewers
have had their receivers six years or more;
2.1% have color television.

Total of 55% of viewers prefer half-hour
films (presumably syndicated); 44% favor
full-length movies.

Total of 15% of all viewers have bought
mail order items via television; 97.1% reg-
ularly purchase products in stores adver-
tised on tv.

WBAI (FM) Plans to Multiplex
For Stereophonic Broadcasting

Plans to enter stereophonic broadcasting
through multiplexing have been confirmed
by Stephen Temmer, general manager of
WBAI (FM) New York, owned by in-
dustrialist Louis Schweitzer. The target date
is March 1959, Mr. Temmer said, explain-
ing that one stereo channel would be car-
ried on the main program channel and the
second on the multiplex sub-channel. He
said the stereo programs would not be
commercial at first, because of FCC regula-
tions governing multiplex experimentation.

The WBAI executive said the station has
not made any agreement on equipment but

DATELINE

LOS ANGELES—A helicopter operated by
KABC here [PROGRAMS & PROMOTIONS,
March 31] last week combined a rescue with
a news beat when its pilot, Max Schumacher,
spotted three teenage boys in a rubber raft
on the rain-swollen Los Angeles River and
followed them as they were swept along, un-
able to get the craft out of the current and
back to shore. Landing long enough to un-
load Donn Reed, announcer, and gain
greater maneuverability, pilot Schumacher
caught up with the raft, lowered the heli-
copter above it and directed the draft from
the ’copter blade to drive the boat to shore,
Waiting policemen promptly arrested the
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will require the supplier of transmitter com-
ponents to be able to supply initially 1,000
“adapters” which will permit owners of fm
tuners or hi-fi equipment to filter out the
multiplex signal. The adapter, to cost an
estimated $89 at first and about $59 later,
would merely produce two program chan-
nels via the listener’s existing tuning equip-
ment and would require in addition the
necessary second audio amplification-speak-
er “chain” to complete the dual reception
system used in stereo. Mr. Temmer said a
Pulse study shows 59% of the people in
New York have fm receivers. He predicted
the break-through in stereo broadcasting
will come with the general availability of
stereo discs. These will give greater program
selectivity, economy and flexibility than
tape, he explained.

WNHC-TV Appoints Blair-Tv

Blair-Tv’s appointment as exclusive na-
tional sales representative for WNHC-TV
New Haven was announced Thursday by
Roger Clipp, vice president and general
manager of Triangle Publications’ radio and
television division, and Edward P. Shurick,
executive vice president, Blair-Tv. Mr. Clipp
noted that the appointment for WNHC-TV
“puts all the Triangle television stations
under the Blair banner. The move on our
part is a direct recognition of the Blair sell-
ing record on our other four television sta-
tions.” Those stations are WFIL-TV Phila-
delphia; WNBF-TV Binghamton, N. Y.;
WFBG-TV Altoona, Pa., and WLBR-TV
Lebanon, Pa.

KNXT (TV) issues New Rate Card

KNXT (TV) Los Angeles has issued rate
card No. 8 effective April 1, 1958, upping
by 7.1% the base rate established by rate
card No. 7 a year previously. The station
pointed out that the number of tv families
in its service area have increased 7.5% in
the interim. New base hour rate is $3,750,
up from $3,500. Other time period rates, in
general, are raised similarly. Spot announce-
ment and participation rates are largely un-
changed; advertisers on contract as of March
31 get the customary six-month protection.

Newsworthy News Coverage by Radie and Tv
W TR e L SRR A

lads for trespassing on the river.

BALTIMORE—WIZ-TV here reports it
scored a scoop last month when its remote
unit traveled to the Board of Estimates
Room in City Hall to inform citizens of an
estimated $127 million redevelopment plan.
The station preempted all regular program-
ming at 11 a.m. and covered the meeting in
City Hall so listeners could get the informa-
tion at the same time city officials were being
briefed. In addition to covering the meeting
live for an hour, WIZ-TV used its Ampex
Video Tape to make a recording for play-
back on an early evening newscast.

Dannenbaum, Swartley Elected
To Westinghouse Bestg. Board

Two new members were elected to the
board of Westinghouse Broadcasting Co.
effective today (Monday). They are
Alexander W. Dannenbaum Jr., vice presi-
dent-sales, and Wilmer C. Swartley, vice
president-Boston.

Mr. Dannenbaum, a 20-year broadcaster,
became WBC vice president-sales in 1956.
Donald H. McGannon, WBC president, said

- -

vy .
MR. SWARTLEY MR. DANNENBAUM

the company has shown a steadily rising
sales curve in both radio and tv under his
direction. He has served at WDAS and the
former WPTV (TV) Philadelphia, joining
WBC in 1953, He is a director of Television
Bureau of Advertising.

Mr. Swartley has been with Westinghouse
since his graduation from Cornell U. in
1930, moving to the broadcasting company
in 1938 as general manager at WOWO Fort
Wayne, Ind. He moved to the New England
staff of WBC in 1940 as general manager
of WBZ-WBZA Boston-Springfield. He be-
came WBZ-AM-TV Boston general man-
ager in 1948 and vice president-Boston in
1955.

Fleischl Resigns from WMCA

M. M. Fleischl, executive vice president
and general manager of WMCA New York,
resigned last week after a 17-year associa-
tion with the station.

Reportedly Mr. Fleischl resigned because
he found himself “in disagreement with sta-
tion policy” as set by WMCA Inc. Presi-
dent Nathan Straus. While Mr. Fleischl
would not explain what these differences
were except that they concerned “program-
ming,” it was learned that he had pro-
posed a greater emphasis on popular music
but failed to obtain agreement. Mr. Fleischl,
whose future plans had not been set, ex-
pects to remain at the station for several
weeks. He served on the sales staff for nine
years, was sales manager for a year and has
been general manager for the past seven
years. His successor has not been deter-
mined.

Booth Inc. Buys Ninth Paper

Booth Inc., which publishes eight Michi-
gan newspapers, announced last week the
purchase of a ninth, the Grand Rapids
(Mich.) Herald from Federated Publications
Inc. at an undisclosed price. John Lord
Booth, president and majority stockholder
in Booth Radio & Tv Stations Inc. (WILB
Detroit and others), is a minority stock-
holder and director of Booth Inc.

BROADCASTING



A\

The film that

the world's fastest

completes the team” of

and finest color motion

picture emulsions...

N Ew16 mm

Super Anscochrome
Tungsten Film s e
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Super Anscochrome—daylight type—has set new standards for color
photography. Now Super Anscochrome is made available in a Tungsten
Type emulsion—with a Tungsten exposure index of 100—for 16mm
motion picture work. Judging from the wide acclaim received by the
daylight type Super Anscochrome, it promises to open-up new worlds in
cinernatography under existing and artificial light conditions.

Super Anscochrome’s Tungsten speed does not mean a loss in color
quality. As in all Super Anscochrome emulsions, greater color curve
conformity means closer correspondence with subject color—from full
intensities to pastels in highlight or shadow areas.

Processing may be carried out in regular Anscochrome processing
chemicals. Forced development will give increases in speed to E.I. 160
with just slight loss in quality, and up to 200 if required.

Super Anscochrome Tungsten is at least three times faster than any
Tungsten type color film you have ever used, and ten times faster than
traditional color films. Try it on your next assignment. Ansco, Bingham-
ton, New York. A Division of General Aniline and Film Corporation.

Ansco

o
Super Anscochrome Tungsten 16mm Film !
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" MANUFACTURING

N. Y. Jury Takes Up Tube Racket
As Judge Proposes New Controls

The recurrent racket of branding used
tv and radio tubes as “new” came before
a Bronx County (N. Y.) grand jury last
month when County Judge Samuel Joseph
proposed a six-point program to spare the
public further injury by “tube counter-
feiters.” His plan:

(1) To license all tube dealers and service-
men by state charter, (2) to change from
misdemeanor to felony the penalty for re-
branding used tubes, (3) to amend the
New York state penal law to make “con-
spiracy to commit a felony” a felony rather
than a misdemeanor, (4) to require tube
manufacturers to affix permanent trade-
marks on their product, (5) to require man-
vfacturers to set up and maintain outlets
where dealer-distributors “could return
tubes in warranty” and (6) to stamp used
tubes with the word “used.”

Judge Joseph’s proposals stem directly
from the trial and sentencing of 10 persons
and six corporations found guilty in a
city-wide tube fraud racket [MANUFACTUR-
mwG, March 17). His proposals were made
March 26.

General Electric Co. earlier that week
pledged to wage “an active fight on behalf
of the public” against the counterfeiting
of tv and radio receiving tubes. Accord-
ing to L. Berkley Davis, general manager
of GE's electronic components division in
Owensboro, Ky., “the electronic tube coun-
terfeiter is a modern criminal who has
proved to be imaginative and resourceful
in carrying out a new form of fraud.” It
was GE which had presented evidence to
the Bronx County district attorney which
set off the 17-month long investigation and
trial that was climaxed March 11 with
Judge Joseph's sentencing of defendants,
Mr. Davis said. He is chairman of a special
anti-counterfeiting committee set up by
the Electronic Industries Assn.

GE has published an anti-tube counter-
feiting proposal which it is recommending
to all authorized tube distributors. In gen-
eral it seeks to alert dealers to the problem
and concerns itself principally with the
“drying up” of bogus tube sources. The

key step: to destroy, permanently all used
tubes.

RCA already has instituted its own plan
to “dry up” such sources by affixing a
permanent mold mark on all RCA tubes
that would eliminate all doubts as to name
of manufacturer, and is taking other steps
[MANUFACTURING, March 24].

ORRadio Begins Operating
From New $.5 Million Plant

ORRadio Industries Inc., Opelika, Ala.,
last week began operating from a new half-
million dollar plant. The new quarters house
manufacturing equipment for ORRadio’s
Irish brand sound tape, videotape, instru-
mentation, computer and geophysical tapes.

J. Herbert Orr, founder and president of
the firm, opened the Opelika installation
March 29 at ceremonies attended by Sen.
John Sparkman (D-Ala.), George 1. Long,

TAPE-CUTTING honors at the new plant
opening of ORRadio Industries, Opelika,
Ala., were handled by Sen. John Sparkman
(D-Ala.) (second from I). Also on hand for
the ceremonies with I. Herbert Orr (7),
founder of the firm, were Douglas Edwards
(I) of CBS-TV, whose news show was the
first tv program to be recorded on video-
tape, and George I. Long (second from r),
president of Ampex Corp. and board mem-
ber of ORRadio.

president of Ampex Corp., Redwood City,
Calif., which owns 25% of ORRadio, and
Douglas Edwards, CBS-TV news com-
mentator. Sen. Sparkman in his speech
called the new plant a “significant milestone
in the small business success story.”

Some 600 visitors toured the plant after
its opening and saw the dedication played

Cincinnati’s Most Powerful

Independent Radio Station
50,000 watts of SALES POWER
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On the Air everywhere 24 hours a day—seven days a week

back on the Ampex VR-1000 videotape re-
corder. William H. Barnett, ORRadio vice
president for manufacturing, explained var-
ied features of the factory to the guests.

Mr. Orr founded ORRadio Industries in
the late 1940s, In 1953 the firm made a pub-
lic stock offering and today has about 1,550
stockholders with 460,000 shares outstand-
ing for 1957-58. Net sales for the year end-
ing Feb, 28 were $2,291,438, a 48% in-
crease over the year before.

In April 1957 ORRadio joined forces with
Ampex Corp. for development and produc-
tion of video, instrumentation and compu-
ter tape. Ampex bought 25% of ORRadio
and President Long of Ampex was named
to the board of directors of the Alabama
firm.

Sonora Electronics Inc. Formed;
Earl Muntz Becomes Chief Owner

The formation of Sonora Electronics Inc.,
with Earl Muntz, former tv set manu-
facturer, as principal owner was announced
last week.

Mr. Muntz made final the terms of his
purchase of Sonora Radio & Television
Corp. from Thomas F. Kelly & Assoc.,
Chicago, which had acquired the firm's
assets at a government auction in the spring
of 1957. Sonora Electronics has acquired
Sonora’s old Chicago plant for manufactur-
ing tv receivers.

Also involved in the purchase was Frank
Atlass, program manager of WBBM-TV
Chicago, who with Mr. Muntz had sought
to purchase controlling interest in HIT-TV
Ciudad Trujillo, government operated sta-
tion in the Dominican Republic [CrLoSED
Circurr, Jan. 27]. Negotiations fell through
but Mr. Muntz reportedly still is seeking
to set up a tv production firm in the re-
public.

Before Sonora’s assets were auctioned
off by the Internal Revenue Service last
year, the company was engaged in the manu-
facture of radio-tv sets, phonographs and
radio-tv-phono combinations, with Joseph
Gerl as president.

Westinghouse Electric Announces
First Quarter Earnings Down

A forecast of lower first quarter earnings
than a year ago was made last week by
Gwilym A. Price, board chairman of the
Westinghouse Electric Corp., at the com-
pany’s annual stockholders meeting in
Metuchen, N. J. But Mr. Price expressed
“cautious optimism™ for Westinghouse busi-
ness in 1958.

One reason for this optimism, Mr. Price
reported, is that negotiations on new busi-
ness “currently are more active than they
have been in several months.” He said pros-
pects for defense business and for sales
overseas are particularly favorable. He de-
scribed sales of consumer goods, such as
home appliance and radio and television
sets, as “not good.”

In answer to a question, Mark W. Cresap
Jr., president and chief executive officer,
reported that the company was spending
$38 million a year in advertising, in the
belief that this activity should not be cur-
tailed in a time of recession.

BROADCASTING



INTERNATIONAL

Support for Private Tv
Grows in West Germany

Sentiment in the West German Bundestag,
the lower house of the Bonn legislature, has
grown in favor of opening the television
spectrum to private broadcasting in Ger-
many. Establishment of private stations
would be delayed, however, by jurisdictional
differences between the national government
and the German Laender districts, it is
reported by observers.

The Bonn government, after prolonged
debate, has decided it is unwilling to reserve
all channels for the existing government
monopoly system of tv and that it favors
making vhf grants to private operators,
adding uhf when that part of the spectrum
becomes practicable for German broadcast-
ing. On the other hand, the Laender deny
that Bonn has the right to disrupt the broad-
casting status quo by instituting a combined
commercial-noncommercial basis. The Ger-
man newspaper press, it is reported, is criti-
cal of the government monopoly stations
for entering limited commercial tv, selling a
daily half-hour show.

The German Brand Name Advertisers’
Assn. has endorsed the British plan for com-
mercial tv, saying at the same time that the
American system would not fit into the Ger-
man advertising pattern. The Brand Name
Advertisers, constituting one of the most
powerful groups pressing for commercial tv
in Germany, believe that a five-station
private network could start operating next
year, covering 60% of West Germany.

In latest estimates, tv set circulation in
West Germany is reported nearing the 1.5
million mark. One industry spokesman ex-
pects the country to surpass original esti-
mates and exceed 2 million sets this year.

Russian Trip Convinces Talbot
Tv Needs Overseas Spokesman

The urgent need for an impartial televi-
sion industry spokesman to handle trade
negotiations with overseas nations and act
on behalf of all tv interests was voiced last
week by Paul Talbot, president of Fremantle
Overseas Radio & Tv Inc., New York,
upon his return from Moscow.

During his visit in Moscow, Mr. Talbot
concluded negotiations with Soviet television
officials for Western rights to a Russian tv
film series in exchange for U. S. telefilms
under the terms of the cultural exchange
agreement between the U, S. and Russia,
But he told a news conference that his visit
reinforced a long-held opinion that the tv
industry should have a spokesman abroad.

Above and beyond the situation in the
Soviet Union, Mr. Talbot continued, there
is need in the overseas market for “a per-
son of stature” to help counteract “some of
the bias” that exists there toward U. S.-
produced tv films. As examples, he cited
“pressure” in Great Britain, other countries
in Europe and Latin America to reduce the
number of U. S. tv films to be permitted
there. He contended that a “tv foreign min-
ister” could offer a “united front” on be-
half of all U. S. tv film distributors and other

elements of the business and engender “a

BROADCASTING

favorable climate” for future tv business.

Mr. Talbot said that his arrangement with
Moscow tv officials calls for Fremantle to
provide such American telefilms as produc-
tions of the Encyclopaedia Britannica films
and the Movie Museum series in return for
a series of five-minute shows, Sporlight on
Russia, which depict various phases of
Russian life, including the Bolshoi Ballet,
an atomic ice-breaker and the Moscow tv
center, The series will be narrated in English.

Mr. Talbot said he was told by Soviet tv
officials that there are about 1.4 million tv
sets in Moscow alone. These officials placed
the number of tv stations in the Soviet
Union at 45 and said that 35 more outlets
will be on the air by the end of 1958,

CBC Grants New Tv,
Tightens on Giveaways

Recommendation for one new tv station
and deferment of hearings on applications
for a number of new radio stations marked
the March meeting of the CBC board of
governors at Ottawa on March 25. Board
also announced that it will crack down at
license-renewal time on stations which em-
phasize giveaways te build audience.

Last February the Canadian Assn. of
Radio & Television Broadcasters suggested to
the board that there be no general regula-
tion limiting giveaway programs but that
each individual station be dealt with under
existing regulations. CBC board is acting on

Pulse, Eooper, and Nislsen all agree
—I\DBY is the choice radlo buy \n
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this suggestion. The board is not against
bona fide quiz contests. It is opposed to
programs designed o buy audience chiefly
by offering prizes largely on chance.

CIDC Dawson Creek, B.C., at the south-
ern end of the Alaska Highway, has been
recommended for a tv station on ch. 5 with
173.5 w video and 86.75 w audio and with
antenna 60 feet high.

CHUB Nanaimo, B.C., was recommended
for an increase from 1 kw to 10 kw on 1570
ke. CKNW New Westminster, B.C., was
recommended for a change from 1320 ke¢ to
980 ke, with 5 kw. In making this recom-
mendation, the board turned down an ap-
plication of CHWK Chilliwack, B.C., and
for a new station at Burnaby, B. C., on
980 ke.

CKSB St. Boniface, Man., was recom-
mended for an increase from 1 kw on 1250
ke to 10 kw on 1050 ke and change of trans-
mitter site. A new station with 1 kw on 910
ke was recommended for Drumheller, Alta.,
to Dinosaur Broadcasting (1957) Ltd.

Denied radio station grants were CKGN-
TV North Bay, Ont., and Wm. H. Zakus at
Transcona, Man., a suburb of Winnipeg,
Man. Deferred were applications for change
of ownership of CKLB-AM-FM Oshawa,
Ont., CJAV Port Alberni, B.C.; for increase
in power of CJRE Richmond Hill, Ont,
from 500 w to 1 kw day and 250 w night
with frequency change from 1300 ke to 1310
kc; and application of new radio station with
5 kw on 1060 kc applied for Quebec City by
Les Enterprises Sillery-Quebec, Inc.

Nov.-Dec. Pulse reveals a heautlful
figure of 16.5 overall average share!

MID AMERICA BRCADCASTING CO,
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AWARDS

FOUR PEABODY AWARDS GO TO NBC

Among the networks, NBC scored with
the greatest number of George Foster Pea-
body Awards announced last week. NBC
won four awards, CBS took three and ABC
and Westinghouse Broadcasting Co, (non-
network but station group owner) each re-
ceived one. There were six awards to in-
dividual stations, three of which are non-
commercial.

NBC landed its awards in the categories of
musical tv entertainment (Dinah Shore
Show); non-musical tv entertainment (Hall-
mark Hall of Fame); tv contribution to in-
ternational understanding (Bob Hope-NBC),
and a special radio-tv award for outstanding
contribution to education {the NBC Educa-
tional Tv Project in cooperation with the
Educational Television & Radio Center at
Ann Arbor, Mich, and “Know Your
Schools” a project by the network’s o&o
radio and tv outlets),

The three areas for CBS were in radio and
tv news; tv youth and children’s (Captain
Kangaroo} and tv public service (The Last
Word). ABC’s award in the category of tv
news (Prologue ‘58 and all around coverage
provided by John C, Daly and his associ-
ates). WBC received a special radio-tv
award for its Boston conference on public
service programming and the quality of its
own broadcasts in that program area.

Local station awards: Louis M. Lyons of

The nation’s
highest
audience-

rated
Negro group

’

Stations
Represented by John E. Pearson
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WGBH-FM-TV Boston (non-commercial
educational) for local radio-tv news; WQED
(TV) Pittsburgh (non-commercial educa-
tional) for tv education (Heritage Series);
WKAR-TV East Lansing (non-commercial
educational) for local radio education (You
Are the Jury); KING-TV Seattle for local
tv youth and children’s programs (Wunda
Wunda); KLZ-TV Denver for local tv public
service (Panorama), and KPFA (FM)
Berkeley, Calif., for local radio public serv-
ice.

The Peabody awards for 1957 were pre-
sented at a luncheon Wednesday of the Ra-
dio & Television Executives Society in New
York. Bennett Cerf, president of Random
House Inc., New York, chairman of the
awards’ national advisory board, announced
the awards. They were presented by Dean
John E. Drewry of the U. of Georgia’s
Henry W. Grady School of Journalism,
which with the Peabody board, administers
the annual awards. Citations, in part:

RADIO AND TELEVISION NEWS: During
1957, CBS provided news in depth by goin,

behind current happenings to identify relate
g:-oblems. underlylng causes, and influential

dividuals—as exemplified by the exclusive

STUART NOVINS
'FACE THE NATION’

EDWARD R. MURROW
‘SEE IT NOW’

Moscow interview with Khrushchev on Face the
Nation; the documentary filmed behind rebel
lines, “Algeria Aflame”; and such series as
See It Now, 20th Century, and on its New York
radio station, This Is New York.

TELEVISION NEWS:
APBC's handling of the
news, consistently au-
thoritative and ag-
inative throughout
1857, hit a new high
with its Yearend
roundup and forecast
for the months to come
—Prologue, '58. The
credit goes equally to
John Daly and his staff
and to the executives
who rovided them
immediate and ade-

uate airtime to fune-
tion at top efficiency.

MR. DalY

LOCAL RADIO AND TELEVISION NEWS: As
all Eastern New England knows, Louis M. Lyons
fs a Yankee of sunny,
salty character. His
broadcasts heard si-
multaneously on radio
and television are
clear-headed, coura-
geous but unbelliger-
ent, forthright and fair.
Aimed at the intelli-
gent listener, they are
an admirable example
of what can and should
be done In every
vigilant community.
Therefore, the Pea-
body Award goes to

Louis M. Lyons of
WGBH, Boston, Mass.
MR. LYONS

TELEVISION EN-
TERTAINMENT (MU-
SICAL): The thumping
success of the Dinah
Shore program {s
heartening preof that
no matter what for-
mats and fads may
temporarily dominate
the airwaves, you can
never beat a_combina-
tion of unfailing good
taste, Irrepressible
spirits, and sheer tal-

ent. What tv needs is
a hundred more Dinah
Shores.

MISS SHORE

TELEVISION EN-
TERTAINMENT
(NON-MUSICAL): The
Hallmark Hall of Fame

during 1957 -ovided
viewers a varled fare
of outstandi con-
temporary and classi.

{:_al the;trical pr%duc-
ions, skillfully adapt-
ed and artistically and
imaginatively present-
ed.

MILDRED ALBERG
PRODUCER

TELEVISION EDUCATION: WQED (TV) of
Pittsburgh has, in the judgment of the Peabody
distinguished pro-

Board, originated the most
grams in the field of
education in television.
The Heritage Series,
which were planned
and staged in Pitts-
burgh and which have
since been distributed
over tnost of the 30
educational channels,
have literally opened
the eyes of American
adults and students to
the richness of our
intellectual life. Here,
for ce, are ten
half-hour programs
with  Robert Frost,
America’s greatest liv-
ing poet: inmone we :
see and hear him talk-

ing with a group of JOHUN F, WHITE
Pittsburgh students; in WQED
another with Dr. Salk of the famous vaccine, . . .

LOCAL RADIO EDUCATION: You Are the
Jury is one of the most distin hed traffic safety
programs of recent times. The fact that a great
foundation is contributing to its adaptation to
television speaks for itself. Both the purpose of
the series and the pattern merit :lgh commenda=
tion, Therefore, for promoting traffic safety in an
absorbing format which teaches defensive driv-
ing techniques authoritatively, Eajt entertainingly,
the Peabo radio award for ucation goes
{ﬁouh Are Jury and WKAR East Lansing,

ch.

TELEVISION YOUTH AND CHILDREN'S
PROGRAM: Captain
Kangaroo i8 virtually
the only genuine chil-
dren’s program left on
network television—
certainly the only one
which puts the welfare
of the children ahead
of that of the spon-
sor; which instructs
children in safety, in
ethics, in health, with-
out Interrupting the
serious  business of
entertaining them at
the same time, The
Peabody Award for
outstanding television
youth 'and children’s
rograms goes, there-
ore, to Captain Kan-

garco (Bob Keeshan). BOB KEESHAN
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LOCAL TELEVISION YOUTH AND CHIL-
REN'S PROGRAM:
wu-ndu Wunda features
well chasen world-wide
story material, songs
and action games, m-
tegrated with hif
imaginative rnus cal
background. All se
ments of this deligh
ful and wholesurne
series lend themselves
to the indirect teach-
ing of manners, atti-
tudes. speech and
better human relation-
ships. Television sta-
tion KING (ABC) of
Seattle, Wash,, is to be
commended for hoth
the pleasure and the
potentialities for good
which are provide:

OTTO BRANDT
KING.TV

Wunda Wunda

TELEVISION PUBLIC SERVICE: A program
concerned with words, their meaning, and
their use Is educational.
It is also literary. In
the case of The Last
Word, it is entertain.
ment and public serv-
ice—made so by the
wit, charm, and erudi-
tion of Bergen Evans,
John Mason Brown
and their distinguished
guest panelists, This
sparkling weekly dis-
cussion of words., the
basis of all understand-
ing and progress,
it clear that
learning can
and that educationai
programs do not have
to be dull. The Last
Word has, therefore,
rendered the kind of
meritorious public service for which Peabody
Awards came into being—and richly deserves
this recognition.

MR. EYANS

LOCAL TELEVISION PUBLIC SERVICE!
Panorama, through the inquisitive and re-
vealing eve the
tv camera, tells the
story, "“This is our
lan and these are our
i:eople"—wnth particu-
ar emphasis on the
West and those things
which interest Denver
viewers. Here are in-
timate glimpses of
Americans at work, at
play. at prayer—in
research  laboratories
and on skid row, in
industrial centers and
.| in rural isolation. This

is indeed a notable
| achievement in crea-
~  tive television on the

- local level. In recogni-
tion, the Peabody
Award for local meri-

==
HUGH B. TERRY
KLZ-TV
torious public service Egoes to Panorama and
KLZ-TV (CBS) Denver.

LOCAL RADIQ PUBLIC SERVICE: For a cou-
rageous venture into the lightly trafficked field of
thoughtful broadcasting and for its demonstra-
tion that mature entertainment plus ideas con-
stitute Dbublic service broadcasting at its best,
the Peabodg Award this category goes to
KPFA-FM, Berkeley, Calif.

TELEVISION CON-
TRIBUTION TO IN-
TERNATIONAL  UN-
DERSTANDING: To
millions of people from
Moscow to Morocco,
Bob Hope is Mr. United
States—the wisecrack~
ing, ever-cheerful s
bol of an abundant
and good-natured land.
In his travels to doz-
ens of countries in
the last decade, he has
contributed immeasur-
ably to international
good will.

MR. HOPE

SPECIAL RADIO-TELEVISION AWARD: NBC
during 1957 was responsible for two under-
takings of far-reaching significance to broadcast-
ing and education. One of these was the NBC
Educational Tv Profect in cooperation with the
Educational Television & Radio Center at Ann
Arbor, whereby 23 weeks of live high grade tv
ggl'ogramming were provided educational outlets

e country over. e other special service was
the "Know Your Schools }gm]ect. in cooperation
with the U. S. Dept. of Health, Education, and
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Welfare, produced simultaneously over a six
weeks period by 13 NBC-owned radio and tele-
vision stations in New York, Philadelphia, Wash-
ington, Chicago, Hartford-New Britain, Buffalo,
Los Angeles and San Francisco.

SPECIAL RADIO-TELEVISION AWARD: The
Boston Conference of the Westinghouse Broad-
casting Co. brought into sharp focus the signifi-
cance of public service broadcasting—both to
this company and to the industry. The Confer-
ence was |n a sense a creative sounding board,
the message of which was more attention to bet-
ter local public service programming. Westing-
house merits special recu mon for this Con-
ference, but also for th gE quality of its own
public service broadcasting very Westinghouse-
operated station reflected in 1957 projects and
programs too numerous to mention the admirable
concept which is hereby recognized with this spe-
cial Peabody radio-television award for meri-
torious and distinguished public service.

Headliner Award Winners Named;
Presentation Set for April 12

Awards for outstanding achievements by
radio and tv stations, networks and individ-
uals during 1957 will be presented April 12
at the annual frolic of the National Head-
liners Club, Atlantic City, N. J. The awards
are sponsored by the Press Club of Atlantic
City.

For radio, the club announced these win-
ners: Frank McGee, NBC, consistently out-
standing radio network news reporting;
WBUR Boston, educational station of Bos-
ton U, school-created series, for Impact,
promoting highway safety and carried by
30 commercial stations in New England;
KLIF Dallas, consistently outstanding radio
news reporting as exemplified by Texas
tornado coverage.

Television awards: WBZ-TV Boston for a
housing documentary series, City in a Shad-
ow; WTVT (TV) Tampa, Fla., consistently
outstanding coverage of local news events
under direction of Dick John, news director;
Maurice Levy, NBC-TV, outstanding net-
work coverage of a news event in the film
story of a Texas tornado; KTVT (TV) Salt
Lake City, outstanding tv coverage of a
local news event for an on-the-spot story of
a prison riot and public service contribution
through tv’s role in the settlement of the riot.

CBS News, Heffner Among Winners
In George Polk Memorial Awards

CBS News and Richard D. Heffner, pro-
ducer, writer and moderator of The Open
Mind, which appears on WRCA-TV New
York, were among the winners of the 10th
annual George Polk Memorial Awards an-
nounced last Thursday by Long Island U.
The winners will receive bronze plaques at
an awards luncheon April 15 in New York
at the Hotel Roosevelt.

The Polk Memorial Awards are made in
seven news categories and two special ones.
CBS News won in tv reporting with Algeria
Aflame, its special report on the Algerian
uprising. Mr. Heffner won a special award.

The memorial awards were established by
Long Island U.’s department of journalism
in 1948 after CBS correspondent Polk was
slain while on assignment in Greece. The
journalism faculty at the university, all pro-
fessional newsmen, judges the contest each
year; curator is Professor Jacob H. Jaffe,
head of the department.

In “The Giant's”
4-State, 58-County
Market in the
Southeast are. ..

2-MILLION PEOPLE
2-BILLION INCOME

Write us or WEED for facts,
availabilities and assistance.

“The Giant of
Southern Skies”

g Channel 4

WEBC-TV

NBC NETWORK

winning | ouvr Mis Brooks
2-2:80 pm
Quarters | Mondsy-Friday

From noon to 6 pm weekdays
WMAL-TYV leads in February ARB

Quarler-Hour Wins:

WMAL-TV 70 (4 ties)
Station 2 35 (5 ties)
Station 3 6 {1 tie)
Station 4 4

Share of Audience:
WMAL-TV 3as.6e
Station 2 313
Station 3 19.7
Station 4 128

Average Quarler-Hour Rating:
WMAL-TV 0.7
Station 2 7.1
Station 3 4.2
Station 4 39

wmal-tv

maximum Powe! on channel 7 in Washington, D.C.
an Evening Star station represented by H-R Television, Inc.
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CONTINUED

Best '57 tv commercials
picked by art directors

Over a two-pight period in January, 12 agency art direc-
tors, radio-tv executives and film producers met in the
conference and screening rooms on the 17th floor of Mec-
Cann-Frickson’s New York office to weed through 240
still pictures and 367 films (commercials, program open-
ings, station promotions) submitted for the 37th annual
exhibit of Advertising and Editorial Art and Design. Seven
entries won; a number of also-rans were found worthy of
exhibition.

Last Wednesday noon, the seven winners (at right)
received their due; until this Thursday, New York ad ex-
ecutives and visiting firemen will wander through a maze
of exhibited stills at the Hotel Waldorf-Astoria until they
reach a small screening room where the Art Directors Club
of New York will run off 30 films judged the best of last
year’s crop of tv commercials.

Quality is not to be construed as just “‘artiness,” accord-
ing to Norman Tate, tv art director of N. W, Ayer & Son,
chairman of the tv awards committee. “While it's true that
we do not judge on the basis of sales effectiveness or pur-
chasing persuasion power it is extremely hard to divorce
yourself from the consideration of selling in tv. After all,
we're not creating commercials for fun alone.”

Regarding the tv stills category of the ’57 judging,
Mr. Tate said, “It should be noted that most of the entries
are executed at a fraction of the cost of publication art
work—tv production budgets being what they are. Prob-
ably because of this ever present problem and because of
inadequacies in tv reproduction these exhibits display a
continuing high level of originality and humor. There also
is a refreshing boldness and simplicity in design.”

Concerning the film winners and runners-up, Mr. Tate
described the basic tenets or standards by which the
champions were picked: “Excellent taste in every detail,
flawless production, well-conceived continuity and, last but
most important, originality.” All the winners are relatively
simple and uncluttered in design.

Mr. Tate went on, “In the opinion of the judges, the
calibre of film work submitted to the show was of generally
higher professional standard than in previous years. It
looks as if in the future it is going to be harder to be out-
standing simply on the basis of high production quality and
good taste. It also is true that there were fewer bad uses
of cartoons but though there was a relatively high level of
quality in cartoon work there was evidence of a sameness
that was disappointing.” Several winners, however, repre-
sented a use of cartoon techniques.

Summing up, Mr. Tate found that “in all categories there
seemed to be fewer new trends or developments. Possibly
this is simply a sign of developing maturity in the field, or
it may reveal a fertile field for competition in the future.”

The jury which picked the 1957 award winners was com-
prised of Mr. Tate; Edward R. Maheney, Cunningham &
Walsh; G. Warren Schloat Jr,, Compton Adv., John A.
Sidebotham, Young & Rubicam; William Duffy, McCann-
Erickson; Stephen Elliot, Elliot, Unger & Flliot, and S.
Rollings Guild, Photographers 2 Inc. As chairman, Mr.
Tate did not vote. This group was primarily responsible for
evaluating film entries.

Other judges included William H. Buckley, Benton &
Bowles; Suren Ermoyan, Lennen & Newell; John Jamison,
J. M. Mathes Inc.; Allen F. Hurlburt, Look magazine, and
Robert H. Blattner, Readers Digest. They were concerned
_primarily with judging non-film or still art work involv-
g tv.
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GOLD MEDAL: Edward J. Bennett (art
director), Guy Fraumeni {artist), Hall-
mark Cards (advertiser), Foote, Cone &
Belding (agency), Halimark Hall of
Fame on NBC-TV.

COMMENT: *. . . an extremely good il-
lustration of good ‘color taste.” Subtle,
moody, impressionistie, this painting
effectively projected the somber and
sometimes Jt’esperate mood of the Rob-
ert E. Sherwood play.”

CLASS: Des:%n of complete unit: show
titling—continuity stills.

- RORE

e
_

o
-
g

4 ~
>

GOLD MEDAL: Chris Jenkyns, Robert
Cannon f{art directors), BRill Higgins
(artist), Playhouse Pictures Inc. {pro-
ducer), U.S. Navy (advertiser). No ad-
vertising agency
COMMENT: ., . . it seemed to represent

a very emotional approach to a serious
problem—recruiting. It was a hell of an
effective combination of animation and
photography . . . so unusual none of
us had ever encountered it before . . .

CLASS:

Fully-animated film commer-
cials.

>

CERTIFICATE OF DISTINCTIVE MERIT: Georg
Olden (art director), Eleanor Bunin
{artist), CBS-TV (advertiser). No ad-
vertising agency.

COMMENT: ‘. . devastatingly clever.
this bit of promotion for The Last
Word truly was the last word. Here
we have an original based on a theme
of Steinberg . . . a living dictionary
pointing to the last page and, inevi-
tably, the last word.

CLASS: Design of complete unit: single
frame promotional station break.

»>

CERTIFICATE OF DISTINCTIVE MERIT: Jack
Sheridan (art director and artist), Al-
bert McCleery {producer), NBC-TV
{client), NBC Matinee Theatre.

COMMENT: . . . dramatic . .
ly simple and uncluttered
thought and execution.”

. yet clear-
in both

CLASS: Design of complete unit: single
frame show titling.

GOLD MEDAL: John Hubley (art direc-

tor). Emery Hawkins (artist), Story-
board Inc. (producer), CBS-TV (client)
for The Seven leely Arts.

COMMENT: “. . . not a cartoon in the
usual comic sense (however sophisti-
cated) but a representation of jazz
music that captured the eccentric
movement and textural feeling of pure
jazz, most decidedly one of the seven
lively arts."”

CLASS: Design of compiete unit: filmed
show titling.

-

CERTIFICATE, OF DISTINCTIVE MERIT: John
Colerman, Henry Caroselli (art direc-
tors), Tom Armstrong {(writer), Hans
Koenekamp, Arthur Feindel (photog)
raphers), Warner Bros. Tv (producer

Campbell-Ewald
Div. (advertiser).

COMMENT: Where other auto advertisers
throw in everything but the spare tire,
this one stayed wonderfully simple,
combining a fine-looking product wnth
yet a finer concept of imagination.”

(agency), Chevrolet

CLASS: Film commercials.

CERTIFICATE OF DISTINCTIVE MERIT: Law-
rence Berger (art director), Paul Kim
(artist}, Academy Pictures Inc. (pro-
ducer), BBEDO (agency), Timken Roller
Bearing Co. (advertiser), Project XX's
“The Innocent Years" on NBC-TV.

COMMENT: “. . _ action flows magnifi-
cently . . . it is simple, fresh—and
while it uses the traditional ‘institu-
tional approach,” it manages to be
untraditional in that it is done with
light, clean, child-like naivete.”

CLASS: Live and animated film commer-
cials.
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PROFESSIONAL SERVICES

Pre-Premiere Publicity for Tv
Offered by New McDermott Firm

To provide pre-premiere and premiere
publicity, promotion and exploitation for
new tv series, Pat McDermott Inc., Holly-
wood-New York public relations and per-
sonal management firm, has set up a new
division, Premiere Publicity Inc. Premiere is
offering a nine-week promotional package
to sponsors, agencies, program packagers
and syndicators.

“Television business being what it is, pro-
gram cancellations are discussed the day
the second overnight Trendex comes in,”
Miss McDermott president of Pat Mc-
Dermott Inc,, said. “In order to protect your
multi-million dollar investment you must
build your audience before going on the
alr-”

She said that Premiere Publicity will
build audiences by a “crash program” when
it is needed most—before the crash. She
pointed to the extensive promotion conduct-
ed by Hollywood movie companies prior to
release of theatre films.

Searle Heads California Firm

Don Seatle, veteran station operator, is
chairman of the board of Special Events
Inc., Southern California organization spe-
cializing in staging and publicizing such
events as movie premieres, store openings,
anniversary sales and the like. Quentin
Brewer, partner in the Kansas City adver-
tising agency, Bruce B. Brewer & Co., now
like Mr. Searle a resident of Southern
California, is president of Special Events
Inc.

The firm has acquired the equipment of
Gordon Gray Advertising and is servicing
accounts formerly handled by that organiza-
tion. Roger (Jet) Hamilton has been named
general manager of Special BEvents Inc.,
which has headquarters at 3833 Sepulveda
Blvd., Culver City, Calif. Telephone is Texas
0-2551.

Mr. Searle is president of KFNF Shenan-
doah, Iowa; KMMJ Grand Island, Neb.,,
and KXXX Colby, Kan.

Miller Opens Own Design Studio

Irving Miller, art director for CBS-owned
radio stations and prominent in CBS radio
and television art departments for the past
12 years, has resigned to open his own
design studio. Known as Irving Miller
Studio, it is at 141 East 55th St., New York.
Telephone: Plaza 5-1270. Mr. Miller and
staff will concentrate on design and pro-
duction of advertising, packaging and pro-
motional material for both advertisers and
agencies. Clients include WTOP Washing-
ton, among others.

New Firm to Provide Tv Models

Babs Ferguson, formerly with Hartford
Agency, and Jean Colleran Foster, former
model, have formed a new firm, Foster-Fer-
guson Agency, to provide advertising agen-
cies and film firms with models for commer-
cials. The new firm is at 141 East 44th St.,
New York. The agency will provide both
male and female models, providing screening
service before sending models to casting
directors.
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PERSONNEL RELATIONS

MGA FIRES DUAL SALVO AT AFM

Musicians Guild of America, newly or-
ganized competitor to the American Federa-
tion of Musicians [PERSONNEL RELATIONS,
March 31] last week took the first step in
its program of invasion of the AFM do-
main. On Monday MGA filed a petition
with the National Labor Relations Board’s
regional office in Los Angeles asking for
recognition as the exclusive bargaining agent
for musicians employed by the major mo-
tion picture producers.

MGA specifically asked for certification
as bargaining representative for all musicians
under contract to the eight studios compris-
ing the Assn. of Motion Picture Producers
and for musicians employed by these com-
panies for at least 30 days since Aug. 1,
1957 under the AFM agreements. The
studios: Allied Artists, Columbia Pictures,
Walt Disney Productions, MGM, Para-
mount, 20th Century-Fox, Universal and
Warner Bros.

MGA Chairman Cecil Read estimated
that a total of 500 musicians is involved
and he said that the MGA petition was
accompanied by authorization cards signed
by more than the required 30% of that
total.

On Wednesday Mr. Read filed another
document with NLRB. This was an accusa-
tion that Eliot Daniel, president of AFM’s
Hollywood Local 47, and John Tranchitella,
vice president of the local, were guilty of

unfair labor practices. Messrs. Daniel and
Tranchitella, Mr. Read charged attended a
rehearsal of the Los Angeles Philharmonic
Orchestra on Tuesday and warned the
musicians that anyonc who attended an
MGA meeting, signed an MGA authoriza-
tion card or in any way aided the new
union, would be guilty of dual unionism
and subject to loss of AFM membership.
The Local 47 officers, Mr. Read alleged,
told the musicians that if they lost their
AFM membership they would also lose their
jobs with the Philharmonic, as this type
of employment did not come under NLRB
jurisdiction.

Mr. Read disputed this statement noting
that the orchestra’s radio broadcast, record-
ing activities and out-of-state performances
put it into interstate commerce and therefore
under the NLRB.

He further charged Mr., Daniel with
ordering the local’s business agents to picket
an MGA meeting on March 30. Mr. Read
claimed that nine 0" the Local 12 business
agents plus 15-20 other “Petrillo supporters™
gathered outside the meeting place and
passed out handbills warning members of
Local 47 that attendance at the meeting
would automatically make them guilty of
dual unionism and subject to expulsion
from the AFM. He said that 50-75 musi-
cians attended the meeting despite these
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threats and estimated that perhaps another
50 stayed away because of the threats.

On Wednesday evening six board mem-
bers of the Musicians Club, which owns the
building and property of Local 47, received
telegrams notifying them that they had been
suspended from the local pending the out-
come of an investigation of the charges
that they had aided MGA and were guilty
of dual unionism.

Mr. Read said that the Musicians Club,
a California corporation, is technically in-
dependent of control by Local 47, but a
requirement that a member of the club must
also be a member of the local was used by
Mr. Daniel in an “illegal attempt to regain
control of the club property” from the Read
supporters elected by the club members last
month.

IBEW, CBS Negotiate
Under Threat of Strike

Negotiators for CBS and the International
Brotherhood of Electric Workers met in
Washington last Thursday and Friday in an
effort to reach agreement on a new contract,
although IBEW New York Local 1212
earlier had voted to reject a CBS offer and
had authorized a strike.

Neither IBEW headquarters nor the Iocal
reported if progress had been made, al-
though a CBS executive believed that IBEW
itself would not call a walkout. Seven
other locals also voted on the CBS proposal
but the final tabulation was not available
Thursday.

The old contract expired Jan. 31 [PEr-
SONNEL RELaTIONS, Feb. 10, 3] and mem-
bers have continued on the job with the
understanding that terms of a new contract
would be retroactive to that date. The pact
covers technicians and certain other classi-
fications at CBS Radio, CBS-TV and the
company’s owned stations.

A spokesman for Local 1212 reported
that the main reason CBS’s proposal had
been turned down last Wednesday was that
it failed to provide “job security and ad-
equate monetary increases.”

Several weeks ago the National Assn.
of Broadcast Employes & Technicians re-
jected the contract proposals of ABC and
NBC. NABET covers technical employes
at these two networks. The old contract at
NBC and ABC also expired Jan. 31. A
network spokesman said that NABET is
expected to request a meeting shortly to
pinpoint areas of dissatisfaction and he felt
that no strike is imminent.

In another labor development, Federal
Judge Archie Dawson last Thursday denied
Local 1212’s application to have the Na-
tional Labor Relations Board vacate an
injunction issued last July 1. The injunction
against Local 1212 was issued in connection
with WCBS-TV New York’s telecast of the
Tony Awards [PERSONNEL RELATIONS, April
29, 1957, et seq.], when Local 1212 disputed
the right of Local 1, International Alliance
of Theatrical Stage Employes to provide
lighting for the remote program. The in-
junction restrains Local 1212 from striking
the network in the remote lighting situation,
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14 Broadcasters Get
Education Fellowships

Fourteen commercial and educational
broadcasters are among 40 persons who
will share this year’s Fund for Adult Edu-
cation fellowships. Grants total $205,000
and will permit the recipients to study up to
a year at universities or public institutions.
This is the second year fellowships have
been made in the mass communication field.

C. Scott Fletcher, president of the fund,
announced at the same time the open-
ing of applications for the Mass Media and
Leadership Training Awards Program for
1959-60. Filing deadline is October 15 with
awards to be announced April 1, 1959.
Selection among this year's candidates was
made by a national committee under the
chairmanship of Edward W. Barrett, former
assistant secretary of state, now dean of
Columbia U.’s graduate school of journal-
ism.

Among 1958 fellows are:

W. Lower, director of special projects
(inclu electlon coverage), CBS News &
Public airs Div. who make a study at
Columbia U. of mass communication’s role in

Presldential elections; Claud P. Mann Jr., news
speclal events director at KSBW-TV Salinas,
Calit. study mass media at U. of Cali..‘.omla
Mrs. Elisabeth M. Al:tord cupywriter-womens
director, WCOS Columbia, S. C., who will study
at U. of South Carolina and infern in the news
department of WCSC-TV Charleston, and Sam
L. Becker. director of the radio-tv-flim division
of State U. of Iowa and research chairman of
the National Assn. of Educational Broadcasters,
who will do a post-doctoral study on attitudes
and motivation at Columbia U, lncluding stucg
with the research siaffs of CBS, NBC, Young
Rubicam and MeCann-Erickson.
erford, director of o
ucational Television
New York, Cy el ucatlon ai
at New York U.; Colin D. Edwards,
news commentator allzing in Far
intem at radio-tv division of United Nations,
. Sanders, Alabama Polytechnic Insti-
tute radlo-tv instructor, to do radio-tv doctoral
study at Northwestern U.; eg Roger, labor
editor, commentator on KROW akland, Calif.,
to study communications, especially labor news,
at the 1. of California; John S. Clayton, director
of uroduction, radio-tv-motion oicture dent.. U.
of North Carolina, to do doctoral study in dra.rna,
Yale U.;: Wayne M Carle, Journalism instructor,
Bri Youn, to do doctoral study in
radio-tv educa on, ‘Ohio State U.: Richard E.
Mansfield Jr., producer-director, W'I'I'W TV Chi-
cago, to study plnywﬂﬂnﬁ;edirectlon Yale U.;
Marine Lt. Dennis A, McGuire, ex~-writer, WOW.
TV Omaha, to study tv direction, Yale U. and
U. of Southern California: Dorothy E. Miniace.
radio-tv_coordinator, U. of Wisconsin, to stud
adult education, Columbia U. and Mrs. Doris
Karasov, volunteer commaunity leader, to study

tv education at U. of Minnesota and intern at
KTCA-TV St. Paul.

The fund invites applications from
writers, editors, reporters, producers, pro-

gram directors and others in similar capaci-
ties with commercial or educational radio

“and tv stations, newspapers and magazines

and who deal with world affairs, politics,
economics and the humanities (“broadly de-
fined”). The amount of money granted is
sufficient to meet needs of the candidate,
including support of family where necessary
while he is on leave from his regular work.
The fund is at 200 Bloomingdale Rd., White
Plains, N. Y.

N. Y. Legislature Okays ETV Funds

The New York board of regents has
moved closer toward realizing its hope
of having its “own” tv channel in New
York City. On March 26 the state legisla-
ture approved $212,912 to defray part of
the cost of backing an etv project. Gov.

Averell Harriman has 30 days to sign the
bill. An agreement has been reached between
RXO Teleradio Pictures Inc. and the regents
to utilize WOR-TV New York as an etv
station during daytime hours, effective Sept.
1 [EpucaTion, March 17].

100-Station ETV Network Seen
By 1968 in New ETRC Report

A 100-station live network of educational
television stations is predicted for 1968 in
a report prepared by the Educational Tele-
vision & Radio Center, Ann Arbor, Mich.,
and its affiliated stations.

By 1968 the etv network will reach 80%
of the country’s population, the report fore-
casts. At the same time the educators call
for “vastly increasing support of all types
of educational television broadcasting.”

Some 30 educational tvs that have
followed XUHT (TV) Houston, Tex., which
pioneered educational television five years
ago, now are in a position to give new
stations the benefit of their experience, the
ETRC report says. With their help, by
1968 etv will be utilizing longer broadcast
schedules, more remote pickups, color and
improved programming produced by larger
staffs. The network will begin first on a
regional level, as in Alabama at present,
the educators foresee, spreading nationally
by the end of the decade.

“Such achievements can only be realized
through an imaginative approach . . . on
the part of government bodies, foundations,
industry, educational and cultural institu-
tions and the public itself. From these
sources the ETRC wants *“vastly increased
financial support” to develop stronger pro-
gram service, prompt activation of educa-
tional channels and research and evaluation
of educational broadcasting.

Three New Series Scheduled
In NBC’s Second ETV Year

NBC-TV has announced it is extending
its educational tv programming into the
second year, effective last month, describ-
ing the past year's activities as “an experi-
ment.” Once again working closely with
the Educational Tv & Radio Center at Ann
Arbor, Mich., the NBC Educational Tele-
vision Project this spring will take up three
new series, each lasting 13 weeks.

One of these series will be “sponsored” via
outside capital, according to NBC Public
Affairs Director Ed Stanley: effective today
(Monday) and for 12 Mondays thereafter,
NBC and the American Heart Assn. (which
will provide a portion of the necessary work-
ing capital) will air Decision for Research—
a series dedicated to attract new research ca-
reerists from ranks of school youngsters.

The other programs, dealing with foreign
policy and jazz, will feature such prominent
names as author-critic Gilbert Seldes, jazz
authorities Marshall Stearns and Leonard
Feather (hosting such stars as Duke Elling-
ton} and Erwin D. Canham, editor of the
Christian Science Monitor. In addition to
the 29 ETV stations carrying these pro-
grams, 24 regular NBC-TV affiliates will
also slot the shows, many via kinescope.

BROADCASTING




PROGRAMS & PROMOTIONS

Pay Tv Reaction Poll Made Part
Of WREX-TV Limerick Contest

WREX-TV Rockford, IlIl. is to begin to-
day (Monday) a promotional contest called
“Silver Dollar Tele-vote,” which is tied to
the issue of free versus pay television. The
contest will be conducted 13 weeks with
Carolyn Sholder Assoc., promotion-mer-
chandising company, handling all details for
the station.

One phase of the contest asks respondents
to check whether they are in favor of pay
tv or free tv. Another part asks them to
complete a limerick on the programming the
station offers at present. Ballots are obtain-
able only at the local merchants who have
bought time on the station. The contest is
being advertised in newspapers and through
display cards in stores, plus on-air promo-
tion. Over the 13-week period, three first
prize winners will be selected on the basis
of the completed limerick,

Prior to the opening of the contest, the
ch. 13 station carried a delayed kinescope
of CBS-TV’s program on pay tv versus free
tv and also took advertisements in local
newspapers outlining the issues of the con-
troversy.

ABN Operatic Winners Announced

Nine prizes of $1,000 each were awarded
to young singers on the final American
Broadcasting Network Metropolitan Audi-
tions of the Air program for the 1958 sea-
son. The four national winners who received
$1,000 each from ABC were Martina Ar-
royo, soprano, New York City; Grace
Bumbry, mezzo-soprano, St. Louis; Chartes
K. L. Davis, tenor, Hawaii and Lillian Mes-
sina, soprano, Brooklyn, N. Y. Five regional
awards as well as special awards in other
categories also were presented. Almost 30
American singers have been presented on the
series which began in January.

Tunesmiths Get Chance on KPHO

A “Search for Songs” contest is being
conducted by KPHO Phoenix. Budding song-
writers are urged to submit words and music
for an original popular song. The winner
will receive $25 and his work will be pub-
lished and recorded. The recording will be
featured on KPHO on Ray Curtis’ (Mon.-
Fri. 4-7:30 p.m, MST) show.

Chefs Cook Up KYW Promotion
KYW Cleveland was instrumental in arbi-

trating a contest between two army chefs

as to which was the better cook.. Disc
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jockeys Big Wilson and Joe Finan each
championed one of the chefs and guested
him on the respective d.j. show. Messrs.
Wilson and Finan also conducted a listeners’
recipe contest which reportedly drew 373
recipes. The persons who submitted the
winning entries were treated by KYW to
dinner at a local restaurant, The army chefs
utilized the winning recipes in cooking dishes
for their personal contest. A draw was de-
clared and both chefs paid the loser’s penalty
of having his head shaved.

For Some ‘Fowl’ Reason?

An even dozen listeners to WNEW New
York will win a year’s supply of eggs for
the most original answer to that old wheeze,
“Why did the chicken cross the road?” The
question is being asked by d.j. Lonny Starr
on WNEW’s Music Hall programs. The
judge is comedian Henny Youngman.

‘Purse-Suasive’ Blair-Tv Gift

To remind advertisers about Blair-Tv's
“Purse-Suasion” campaign, the station-rep-
resentative is sending present and pros-
pective clients a small plastic purse. A label
attached to the purse handle reads “This
little lady’s purse holds a story for you!”
Inside is a “shopping list” of Blair-Tv rep-
resented stations.

WABR Cleans Up For Listener

An Orlando, Fla., housewife had her house
cleaned courtesy of WABR there. The spring
cleaning was the prize in the station’s three-
week contest which called for listeners to
submit reasons why the clean-up should be
done for them. WABR hired professional
house cleaners to do the job for the winner.

Explorer Launches KCKN Contest

The successful launching of Explorer IIT
March 17 was worth $100, a hi-fi record
player and $40 worth of phonograph records
to a KCKN Kansas City, Kan., listener, who
submitted nearest guess to the satellite’s
launching time in KCKN’'s “Operation
Space” contest,

Networks Promote Brand Names

Television promotion kits in support of
“Brand Names Week” (April 13-20) have
been mailed to all U. S. tv stations
by Television Bureau of Advertising. The
kits, created and prepared by ABC, CBS,
NBC, Westinghouse Broadcasting Co., and
TvB, contain filmed trailers, slides, balops
and sample scripts supporting the “‘Better
Buy By Brand Name” theme.

Trenton Chamber Salutes WTTM

The Greater Trenton (N. J) Chamber
of Commerce pays tribute to WTTM there
in an issue of its monthly Trenton maga-
zine. Headed “WTTM—To Community
Leadership by Working Together With
People,” the article deals with the station’s
16-year history and takes readers behind
the scenes to see how WTTM operates, in-
troducing station staffers.
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the station
of marketing success

in the Quad-Cities

REPRESENTED BY AVERY-KNODEL INC

MEMO—

To: Broadcasters & Advertising
Agencies

From: Bob Perrott, The Silver Dol-
lar Man

For quite a few years now, as some of
you may kmow, I've been operating my
Silver Dollar program on a regional basis
with outstanding success. Now I'm ready
to open up nationally. What [ have to
offer iz a down.lo-earth way to increase a
bottler's home business by as much as
100% in the first 30 days! ¥ I don't . . .
you pay me nothing. You have a money
back guarantee . . . Plus o teed
audience builder. For exampie, in Harrison-
burg, Virginia, Homilton Shea of WSVA-
TV, says: "Iremendous success . . . draws
an average of 3000 cards a week, with
a peak week of 6000 cards.” J. W. “Bill
Davis” of Roanoke, Virginia has just
moved into first place nation wide on a
per capita basis with the Dr. Pepper Co.
Yes! He has used the Silver Dollar Man
program for more than five consecutive
years, My Silver Dollar program is equally
well suited for any product that stays in
home refrigerators or freezers, the most
valuable storage space of all. For full de-
tails on The Silver Dollar program. which
is sold on oan exclusive franchise in your
area and fully protected against imitators,
write or wire:

R. 4. (Bob) Parrott

THE SILVER DOLLAR MAN
Brunswick, Georgia
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PROGRAMS & PROMOTIONS conminuep

KCOP (TV) Boosts Medium
Via Institutional Promotions

On-air promotion of tv as an advertising
medium has been started by KCOP (TV)
Los Angeles. Station personalities deliver
one-minute and 20-second spots, telling
the audience that, with more than three mil-
lion tv sets in the area, television adver-
tising will produce results at “the lowest
cost per sale.”

The KCOP promotional spots are largely
institutional, designed to sell tv itself. Each
personality, in a message written and deliv-
ered in his own personal style, urges viewers
with anything to sell to call one or more
of the seven Los Angeles tv stations. Only
at the end does KCOP get in its own plug:
“And I hope one of the ones you call will
be my station, KCOP.”

Alvin Flanagan, station manager, said
that the idea for using tv to sell tv stemmed
from a realization that every popular tv
show must have at least 100 local adver-
tisers in its audience.

Other personalities will make filmed spots
for the series, which will be aired three or
four times a day during the evening hours,
“when the people we want to reach are
most apt to be watching,” Mr. Flanagan
said. KCOP plans to continue this cam-
paign for three or four months, “until we've
either proved or disproved the idea.” As
the campaign continues, successful tv ad-
vertisers will be used in the film spots,
delivering capsule testimonials.

WBBM-TV Show Is ‘In the Bag’

A panel comprised of local radio-tv per-
sonalities, including guest celebrities, is a
feature of a new series started by WBBM-
TV Chicago under the aegis of Frank Atlass,
program director. Titled In the Bag, the pro-
gram is built around a guessing format,
with panelists seeking to determine what
each studio contestant is concealing in a
bag. The panel is composed of Paul Gibson,
WBBM-AM-TV personality; columnists lrv
Kupcinet of the Chicago Sun-Times, Janet
Kern of the Chicago Americar and a guest
celebrity, with John Coughlin as moderator.
A contestant who stumps the panel receives
$50 plus his choice of two bags from the
“Grab Bag Rack.”

%
Top %’;STHHSM
Torel 4 YOUR STATION

A BLACK EYE was given to Jack Parr, ’
host of his own show (NBC-TV, Mon. }
Fri. 11:45 p.m.-1 a.m. EST) by the
shadow of a lamp on a WBUF-TV
Buffalo billboard there. A WBUF-TV
staffer noticed the effect on the nine-
foot high cutout of Mr. Paar and sent
him a photograph of it. Mr. Paar
showed the picture on his show with
the comment “what Buffalo sunshine
did to me looks like what Sugar Ray

did to Basilio. . . .” _J

| S E—

Chamber Buys Day on WOAP

A whole day of remotes was sold by
WOAP Owosso, Mich., to the local Chamber
of Commerce for the chamber’s annual
“Sidewalk Sale.” Each year Owosso mer-
chants move as much stock as possible in
front of their stores to promote a spending
spree. For a week prior to the event, it
was promoted by participating retailers in
special spot packages sold by the station,
WOAP criginated all its features from the
back of a wagon parked on a main street
with staffers dressed in t-shirts marked
“WOAP . . . Hot Radio.”

Egg, Matchbook Contests on WCPO

A citywide Easter egg hunt has just been
concluded on WCPO Cincinnati. An egg was
hidden within the city and clues to its lo-
cation were aired each hour. The egg was
redeemable at WCPO for a 14-pound ham.
In another contest launched today (Mon-
day), models are touring the city giving out
numbered WCPO matchbooks. Winning
numbers are announced by disc jockeys
throughout the day. A total of $1,230 (the
station’s frequency is 1230) will be divided
among the people handing in the winning
matchbooks.

United Press Faﬁﬁﬂlile Newspictures

and

United Press Muv{ietnne Newsfilm
"3 Build Ratings
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D. C. Headlines Featured in "WWW’

NBC-TV’s Wide Wide World (Sun. 4-5:30
p.m.) will present “Headline City” the story
of Washington, D. C., “as the news-making
and news-gathering capital of the world”
April 13. Scheduled for participation are
James C. Hagerty, presidential press secre-
tary; Benjamin M. McKelway, president of
Associated Press and editor of the Washing-
ton (D. C.) Evening Star; Lyle Wilson, vice
president and bureau chief of United Press,
and James R. Wiggins, executive editor of
the Washington Post & Times Herald. NBC-
TV cameras will visit official and unofficial
centers of news.

Teen Talent Converges on WBZ

So many phone calls were received at
WBZ Boston following the announcement
of Westinghouse Broadcasting Co.’s “Ameri-
can Youth Talent Search,” that WBZ
changed the message within five minutes to
a “write-in only” policy. Teenage singing
groups are being auditioned through April
12. Prize for the winning group includes a
trip to New York to compete against other
WBC station winners. An RCA Victor re-
cording contract is the grand prize.

New Job Promoted by WKMF D, J.

To publicize a move from WBBC Flint,
Mich., to WKMF there, d.j. Bill Lamb asked
listeners to his programs on the new station
to write “Bill Lamb—1470" (WKMF's fre-
quency) as many times as possible on a
regulation-size postcard. The winner sub-
mitted a card with the words written 4,538
times and was awarded a hi-fi radio-phono-
graph combination. Other prizes included
a transistor radio and LP phonograph record
albums.

Editors Join in WOR-TV Promotion

WOR-TV New York invited news editors
last week to “join our treasure hunt” as a
promotion for its Million Dollar Movie
presentation of “Sinbad the Sailor” which
will be shown twice daily for a week be-
ginning tonight (Monday). Entrants must
trace a route on a map of the Near East by
following a list of clues. Winners will receive
a Zenith Overseas receiver.

K. C. Mayor's Two-Way Marathon

Kansas City’s Mayor H. Roe Bartle,
scheduled to appear for a half-hour on
WHB there to answer constituents queries
on city government, ended up being on the
air three hours. The mayor was kept busy
answering questions via the station’s “Multi-
phone System” in which the questions and
answers can be heard over the air.

WSAZ Gives Trip to Oscar Guesser

WSAZ Huntington, W. Va., made
Academy Award judges of the station’s
listeners when it asked them to guess the
winners in its “Oscar” contest. A prize of a
trip to New York over the Easter weekend
was awarded to the listener who guessed the
most movie stars to win Oscars.

BROADCASTING



FOR THE RECORD

Station Authorizations, Applications
As Compiled by BROADCASTING
March 27 through April 3

Includes data on new stotions, chonges iIn existing stations, ownership chaonges, hearing
ceses, rules & stondords chonges and routine roundup.

Abbreviations:

DA—directional antenna. cp—construction per-
mit. ERP—effective radiated Kower vh!—ve
hl;h frequency. uhf—ultra hig frequency.

aur.—aural.

visg— w—k 0-
wltt: w—watt. mo—mencycles.

D—d.ny N—

night. LS —local sunset.
trans.—transmitter. unl.—unlimited hours. ke—
kilocycles. 8CA—subsidiaty communications au-
thorization. SSA.—special Service authorization,
STA—special temporary authorization. *—eduec.

mod. — modification.

New Tv Stations

ACTION BY FCC

Nampa, Idaho—Radic Boise Inc—Granted vht
ch. § (82-88 mc): ERP 12.59 kw vis,, 6.3 kw aural;
ant. height above average terrain 341 ft. above
ground 315 ft. Estimated construction cost $53,354,
first year operating cost $101,000, revenue $116,-
000. Post Office address Boise Hotel, Boise, Idaho.
Studio location Ada County. Trans. location Ada
County. Trais. Dumont, ant. RCA. Legal counsel
Dowd, Lohnes & Albertson, Washington, D. C,
Consulting engineer Vincent L. Hoffart, Spokane,
Wash. Roger L. Hagadone, owner KYME Boise,
will be 99% owner. Announced Mar. 29

Existing Tv Stations

ACTIONS 8Y FCC

KMGM-TV Minneapolis, Minn. — Granted
change in call letters to KMSP; requested call
had been opposed by KSTP Ine. {(KSTP and
KSTP-TV), 3t. Paul, but Commisston sees Insuf-
ficient llkelihood of confusion to public. An-
nounced 27.

WIVD (TV) Durham, N. C.—Granted med. of
ep to move trans. from site 9 miles north of
Durham and 20 miles north of Raleigh to about
32 miles southeast of Durham and 10 miles
southeast of Raleigh, and increase ant. height
from 1010 ft, to 1510 ft. Announced Apr. 2.

KGUL-TV Galveston, Tex.—Granted waiver of
Sec. 3.652 to permit jdentification of KGUL-TV

as Houston-Galveston statlon, effective Mar. 27.
KTVW (TV) Tacoma, Wash.—Is being advised
that application to increase vis. ERP from 100
kw to 316 kw. lncrease ant height from 780 gt.
to 795.5 ft., e ty e trans. and move trans.
from 5 miles ea acoma to about 26 miles
north to Queen A.nne Hill in Seattle. Indicates
necessity of hearing. Announced Apr. 2

CALL LETTERS ASSIGNED

KRTV (TV) Great Falls, Mont—Cascade Bestg.
Co., ch. 3. Changed from "KCTL (TV).

hW;;MV (TV) Utica, N, Y.—Malco Theatres Inc,,
cl

WAMT (TV) Memphis, Tenn.—Malco Theatres
Inec., ch.

KVNU-TV Logan, Utah—Cache Valley Bestg,
Co,, ch. 12.

Translators
ACTION BY FCC

Morongo Bason Tv Club Ine., Twentynine
Palms, Calif.—Granted cp for new tv translator
station on ch. 76 to serve Twentynine Palms and
Marine Corps base by translating programs of
KNXT (ch. 2) Los Angeles. Announced Mar. 27.

CALL LETTERS ASSIGNED*

K76AJ Twentyaiine Palms,
Basin Tv Club Inc,
WT0AA Oleans, N, Y.~WHDL Inc,

Calif.—~Morongo

W7I0AB North Warren,
ley Tv Inec.

*Translator channels are designated by num-
bers in their calitletters.

New Am Stations

ACTIONS BY FCC

Phoenix, Ariz.—Harold Lampel and Dawkins
Espy d/b as Phoenix Bestg. Co—Granted 1010
ke, 500 w D. P. O. address Box 933, Beverley
Hills. Calif. Estimated construction cost $13,864,
first year o{:eratlng cost $50,000, revenue $80,000.
Mr. Lampel is fermer partner in Paramount,
Calif., wood products irm. Mr, Espy is consultlng
radio’ engineer, owner of electronic equipment
firm, and manufacturer's representative firm.
Announced Mar, 27.

Riviera Beach, Fla—Public Service Bestg.—
Granted 1600 ke, 1 kw D, P. O, address Box 1486,
Fort Myers, Fla. Estlma'bed construction cost
$17,000, first year operating cost $29,000, revenue
$37,000. Robert Hecksher, owner WMYR Fort
Myers, will be sele owner, Announced Mar. 27.

Cayce, . C—Lexington Coun Bestrs.—
Granted 620 ke, 500 w D, P. O. address % J. O.
Tice Sr., Box 656, Lake City, S. C. Estimated
construction cost $16,165, first year operating
cost §61,000, revenue $72,000. Principals include
d. 0. Tice Jr. {80%), 51% WBLR Batesburg and
WMYB Myrtle Beach, and 31% WJOT Lake City,
all South Carolina, and Mr. Tice Sr. (30%), 20%
WJOT. Announced Apr. 2.

Auburn, Wash.—Jo W. Mowbray and Ed-
ward Garre d/b as Auburn Bestrs.—Granted
1220 ke, 250 w D. P, O. address 1110 5th Ave,,
Auburn. Estimated construction cost $11,925, first
Yyear operating cost $42,000, revenue $52,800, Mr.
Mowbray, with Hugh Feltis & Assoc. (radio-tv
representative), and Mr. Garre, account ex-
ecutive, KMO Tacoma, Wash., are co-owners.
Announced Mar. 27.

APPLICATIONS

Coffeyvilie, Kan—A. F. Misch, 1370 kc, 500 w
D. P. O. address 214 W. Ninth, Coffeyville.
Estimated construction cost $26.384., first year
operating cost $38,000, revenue $45.000. Sole
owner Misch is in rrtntlng Announced Apr.

Laurel, Miss.—East Central Bestg. Co., 1490 k
258 w unl. P, O. address Box 1489, Hnttiesbu.rg
Miss, Estimated construction cost $10.500, first
year operating cost 000, revenue us,
Owners are B. L. ckledge (50%), F. M.

Pa.—Conewango Val-

NATION-WIDE NEGOTIATIONS o FINANCING o APPRAISALS

RADIO = TELEVISION = NEWSPAPER

WESTERN AM AND VHF
$750,000

These important properties are affiliated with a major network. Well-

diversified retail sales. Sizable fixed assets including real estate. Financing

available to qualified buyer. A prospectus is available through any office.

WASHINGTON, D. C.

Wm. T. Stubblefield
1737 DeSales 5t., N. W,
EX 3-3456

CLEVELAND

Jackson B, (Jack} Maurer
2414 Terminal Tower
TC 1.6727

ATLANTA, GA.

Jack L. Barton
1515 Healey Bldg.
JA 3.3431

DALLAS, TEX.

Dewitt [Judge) Landis -
Fidelity Union Life Bidg.
Rl 8-1175

[
| SAN FRANCISCO

| CHICAGO, ILL.

Ray V. Hamilton
Tribune Tower
DE 7-2754

W. R. [lke) Twining
111 Sutter St.
EX 2.54871

Call your nearest office of

HAMILTON, STUBBLEFIELD, TWINING & ASSOCIATES

BROADCASTING
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JAMES W. COAN, President

Like Hundreds
of Broadcasters. ..

President
JAMES W. COAN

WTOB

Winston-Salem. N. C.
and
Chief Engineer
JAMES H. HOKE

Selected
STAINLESS TOWERS

LEARN WHY MANY BROADCASTERS CHOOSE
STAINLESS TOWERS

Call or Write
for Informative
Literature.

s'l'ainléss, inc.

NORTH WALES  PENNSYLVANIA
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FOR THE RECORD commnuep

COMMERCIAL STATION BOXSCORE
As Reported by FCC through Feb. 28

AM FM v
LiceNsep (all on air) 3,170 520 400°
CPs oN AIR (new stations) 52 20 108*
CPs NOT oN AIR {(new stations) 85 64 107
TOTAL AUTHORIZED STATIONS 3,307 604 659
APPLICATIONS FOR NEW STATIONS (not in hearing) 406 42 75
APPLICATIONS FOR NEW STATIONS (in hearing) 115 i1 54
TOTAL APPLICATIONS FOR NEW STATIONS 521 53 129
APPLICATIONS FOR MAJOR CHANGES (not in hearing) 237 26 38
APPLICATIONS FOR MAJOR CHANGES (in hearing) 36 0 16
TOTAL APPLICATIONS FOR MAJOR CHANGES 273 26 54
LICENSES DELETED 0 0 0
CPs DELETED 2 1 1

SUMMARY OF STATUS OF AM, FM, TV .
Compiled by BROADCASTING through April 2

ON AIR . cp TOTAL APPLICATIONS
Lie. Cps . Not on air For new stations
AM 3,170 57 95 536
FM 520 20 78 64
TV (Commercial) 400 110° ' 108 132

OPERATING TELEVISION STATIONS
Compiled by BROADCASTING through April 2

VHF UHF TOTAL
COMMERCIAL 424 86 510°*
NoN-CoMMERCIAL 24 7 3

h".l.'here are, in addition. seven tv stations which are no longer on the air, but retain their
censes.

8 There are, in addition, 36 tv_cp-holders which were on the air at one time but are no
longer in operation and one which has not started operation.

8 There have been, in addition, 177 television cps granted, but now deleted (33 vhf and

144 uhf)

« There has been, in addition, one uhf educational tv station granted but now deleted.

Smith (26%) and others. Mr. Blackledge has
interest in WBKH Hattiesburg (50%) and GA
Newton (50%), both Mississippi. Mr. Smith owns
one-half of WBKH and 26% of WEGA. An-
nounced Mar., 27.

Johnstown, N. Y.—Martin Karig, 1280 ke, 1 kw
D, P, Q. address 13 Warren St., Glens Falls,
N. Y. Estimated construction cost $16,318, first
‘year operating cost $60,000, revenue $72,000. Sole
owner Karig owns WWSC Glens Fllls, wWIPS
Ticonderoga, 12.5% of WSEPN Saratoga Springs,
and .05% of WNDR Syracuse, all New York.
Announced Mar. 28,

Lansdale, Pa.—Equitahble Publishing Co., 1440
ke, 500 w D, P, O, address George W. Knipe,
Box 390, Lansdale. Estimated construction cost
60,022, first year operating cost $67,339, revenue
68,028. Owners are George W, Knipe and How-
ard C, Berky (49% each), both executives in
Equitable. Announced Apr. 2.

Mt. Vernon, Wash—Columbia River Bcstirs,,
1470 ke, 1 kw D. P. O, address J, W. England,
1515 Fifth Ave, Seattle. Estimated construction
cost $19,563, first year operating cost $26,260,
revenue $33,600. Ward Beecher, who now owns
6634%, will increase ownership to 80%. He also
owns one-third of KFDR Grand Coulee, Wash.
Announced Apr. 2.

Existing Am Stations

ACTIONS BY FCC

WOV New York, N. Y.—Is being advised that
application to specify station location as New
York, N. Y.-Carlstadt, N. J,, Indicates necessity
of hearing. Announced Apr. 2,

KGRO Gresham, Ore.—Granted change on
1230 ke from 100 w unl, to 100 w N, 250 w D.
Announced Apr. 2.

KNPT Newport, Ore.—Granted change of op-
eration on 1310 ke from 1 kw DA-N, unl, to 1
kw, 5§ kw LS, DA-N. Announced Mar. 27,

WSPT Stevens Point, Wis.—Granted increased
power on 1010 ke from 250 w to 1 kw, continued
daytime operation; trans. to be operated by
remote control. Announced Mar. 27,

APPLICATIONS

WWCC Bremen, Ga.—Cp to Increase power
from 500 w to 1 kw and install new trans. An-
nounced Agr. 2.

KTRY Bastrop, La—~Cp to increase power
from 250 w to 500 w and jnstall new trans. An-
nounced Mar. 27.

WSAR Fall River, Mass.—Mod. of cp which
authorized changes in nighttime directional ant.
pattern to change ant.-trans. and studlo location,
make changes In directional, ant. system (in-
crease height), changes in ground system and
change t%:e trans. Announced Apr. 2,

KLPW Union, Mo.—Cp to increase power from

250 wzato 1 kw and Install new trans. Announced

Mar. 28.

WELM Elmira, N. Y.—~Cp to change frequency
from 1400 ke to 1410 keci increase power from
250 w unli. to 500 w—1 kw—LS; directional
ﬂxt. £%1_-’ nighttime use and new trang. Announced

ar. 27,

WRSA Saratoga Springs, N. Y.—Cp to change
ant.-trans. location to Route 146C, Curry o
extended, 3 miles SE of NYS Thruway inter-
change, Schenectady, N. Y., change studio loca-
tion and remote control point to, To be deter«
mined, Schenectady, N, Y. and change station
location to Schenectady, N. Y.
Mar. 27.

WORA Mayaguez, P. R—Cp to chanhge fre-
quency to 760 kc; increase waer to 5 kw;
directional ant. night and day (DA-1); make
changes in ant. (increase height); make changes
in ground system and install new trans. An-
nounced Mar. 27.

CALL LETTERS ASSIGNED
KCEE Tucson, Ariz.—Asgociated Bcestrs. of
Tucson, 790 k¢, Changed from KRTU.
WBMK Woest Point, Ga.—Radioc Valley Inc.,

910 ke.
Md.—WTOW 1Inc.,

Announced

WAQE Towson, 1570 ke.
Changed from WTOW, effective Apr. 1.

WMRC Milford, Mass.—Milford Bestg. Corp,,
1490 kc. Changed from wWMOO.

WCEBQ St. Helen, Mich.—Paul A. Brandt, 1590
ke. Changed from WWJE.

WBKN Newton, Miss.—East Central Bestg. Co.,
1410 kc. Changed from WEGA.

WJSO0 Jonesboro, Tenn.—Mountain view Bestg.
Co., 1590 kc.

KHHH Pampa, Tex.—Garrison-Huntley Enter-
pArisesi 1230 kec. Changed from KPAT, effective

pr. 1,

WKWS Rocky Mountain, Va.-—Radio Franklin
Inc., 1200 kec.

New Fm Stations

ACTIONS BY FCC

Columbus, Ind.—White River Bcestg. Co.—
Granted 98.3 mc, .760 kw unl. P. 0. address Carr
Hifl Rd., Box 469, Columbus Ind. Estimated con-
struction cost 350, first year operating cost
$2,500, revenue $2,500. Owner is Findlay Publish-~
Ing Co. which also owns WCS1 Columbus, Ind.
Rgd WFIN-AM-FM Findlay, Ohio. Announced

ar. 20.

Lawrence, Mass.~—Lawrence Bestg. Co, (%
George H. Jagpert, § Valley St.)—Granted 93.7
mc; 17.5 kw. Announced Apr. 2.

Cleveland, Ohio—Friendly Bestg. Co—Granted
1068.5 me, 16.5 kw U. P. O. address 2900 Tilden St.,
N. W., Washington. Estimated construction cost
$28,000, first year operating cost $10.000 revenue

BROADCASTING




$10,000. Applicant is licensee of WIJMOQ Cleveland
and 100% stockholder in WYQU and WACH-TV,
both Newport News, Va. Announced Ap: 2,

Oklahoma City, Okla.—Carl E. (Evans} Wil-
liams—Granted 84.7 me. 17 kw U, P. O. address
730 East Reno, Oklahoma City. Estimated con-
struction cost $5.850, first e‘(,ar operating cost
$15,400, revenue $37.375. Mr illiams, 'sole owner,
also owns Willlams Tv of Oklahoma City. An-
nounced April 2.

APPLICATIONS

San Diego, Calif,.—Broadmoor Bcstg, Corp,,
103.7 mec, 11.7 kw U. P. O. address U, S, Grant
Hotel 326 Bdwy. San Diego. Estimated construc-
tion cost $12,500, first Year operating cost $3.600,
revenue Jack Gross, sole owner, has been
owner of EXOC Chico, Calif. Announced Apr. 1.

Lewiston, Me.—President and Trustees of Bates
College*, 90.3 mc, 10 w. P, O. address Norman E.
Ross, Bates Colle e, Lewiston. Estimated con-
struction cost 88, first year operating cost
$300. Bates pres dent 'is Dr. Charles Phillips. An-
nounced Mar.

Newark, N. J—Newark Bestg. Corp., 100.3 mc,
20 kw U. f’ Q. address 1225 Raymond Blvd., New-
ark. Estimated construction cost $18, 850, first
year operating cost $15.000, revenue to be in-
cluded with am station. Applicant, which is
licensee of WYNF Newark, is owned by Evening
News Publishing Co. Annotinced Apr. 1.

Cleveland, Ohio—Moody Bible lnstltut! of Chi-
cago, 103.3 rnc. 21.3 kw U. P. O. address 820 N.
LaSalle St.. Chicago 10, II. Estimated construc-
tion cost $22,289, first year operating cost $45.-
000. Expenses to be met by funds on hand plus
donations. A%gphcsmt non-profit organization.
Announced

Salem, Ohio—Russell C. Jones, 105.1 me. 100
kw U. P, O. address 1080 Jones Drive, Salem.
Estimated construction cost $38,725, first year

operating cost $24,000, revenue $24000 Sole
owner Jones is in radio and tv sales. communi-
cation service, etc. Announced Mar. 27

Existing Fm Stations

ACTIONS BY FCC

KDFC (FM} San Francisco Calif.—Granted
SCA to engage in functional music operations on
multiplex is to Dec. 1, 1959. Announced Mar.

WBNY-FM Buffalo, N. Y.—Is being advised
that application for renewal of fm license and
SCA indicates necessily of hearing. By separate
letter, denied petition for waiver of Sect. 3.203
and dismissed application to germit functional
music operation on simplex basis under tem-
porary authorization. Announced Mar. 27.

Allocations
CHANNEL CHANGES

By orders, Commission amended Class B fm
allocation plan as follows:

Added Ch. 243 to Montrose, Pa. This will facili-
tate action on pending apphcation by Montrose
Bestg. Cori)l

Added Ch. 247 to Southern Pines, N. C., as re-
quested by Sandhili Community Bcstrs Inc.
WEEB Southern Pines, which proposes to file
application

ubsututed Ch. 271 for Ch. 223 in Decatur, Ala,,
effective Apr. 2. Change was requested by Norih
Alabama Bestg. Co. (WHOS-FM) Decatur, In
order to eliminate interference in that area
caused by its operation on Ch. 223 to WBRC-TV
(Ch. 6), Birmingham, Substitution of channels
involves no objectionable interference problem
and can be made without proposed rule making
procedure.

Added Ch. 299 to Redwood City, Calif. effec-
tive May 2, as requested in application by James
Frank; denied petition by Patrick Henry to as-
Sign charmel to QOaklangd, and im{:lled opposition
by Grant R. and Fay M. "Wrathall in an applica-
tion for channel in San Francisco.

By order. Cpmmission granted request by
Musical Isie Bcstg Co. to withdraw proposal to
amend Class B im allocation plan by adding

h. 264 to Santa Catalina Island, Calif., and ter-
minated proceeding. Announced Mar. é 1.

By order, Commission amended fm Class B
allocation table to substitute Ch. 251 for Ch. 223
in San Dlege, Calif. Los Tres Diablos Bestrs.
pro oses to amend its application for new fm

tion there accordingly. Announced Mar. 27.

PROPOSED CHANNEL CHANGES

Commission invited comments by May 2 to
the following proposais to amend Class B ifm
allocation plan:

To add Ch. 226 to Hayward, Wis., as re-
quested by WIMC, Inc.

To add Ch. 236 to Ventura, substitute Ch. 260
for Ch. 238 in Santa Barbara and Ch. 223 for Ch.
280 in San Luis Obispo, a1l California. Purpose
of amendment is to make Ch. 236 available in
Ventura as requested in application by Tri-
Counties Public Service Inec.

Commission invites comments by Apr. 25 to
proposed rule making to amend Class B fm
allocation plan by substituting Ch. 245 for Ch.
273 in Santa Rosa, Calif., and adding the latter
to Sacramento as requested in an application of
Dale W. Flewelllnf Announced Mar. 27.

Commission invites comments by Apr. 25 to
proposed rule making to amend Class 8 fm

BROADCASTING

allocation plan by adding Ch. 233 to Sacramento,
f., as requested in a petition and an applica-
tion of XROY Ine.

Commission invites comments by Apr. 25 to
proposed rule making to amend Class B fm allo-
cation plan by deleting Ch. 266 from Wash-
ington_ D, C., and agding it to Woodbridge, Va.,
as requested in application 01 $ & W Enter-
prises Ine. Announced Mar.

CALL LETTERS ASSIGNED

KDOG (FM) La Habra, Calif—Willam E.
Clark, 959 mc

KITT {FM) San Diego, Callf.—Music Unlim-
ited. Changed from KDFR (FM), effective

May

KEYM (FM) Santa Murla, Calil.—Santa Maria
Bestg. Co., 88.1 mec.

KFRG-FM Newton. Kan—George Basil An-
derson, 96.7 m

WSID-FM Balt;lmore, Md.—United Bcestg. Co.
of Eastern Md., 923 m

WFMD- FM Frederick. Md.—Monocacy Bestg.
Co., 89.8 m

WSCB (FM) Springfield, Mass.*—President
and Trustees of Springfield College, 889 mec.

WIBM-FM Jackson, Mich—Booth Bestg, Co.,

.1 me.
WCUE-FM Akron, Ohic—Akron Bestg. Corp.,
5 me.
KRRC (FM) Portland, Ore.#*—Reed Institute,
(FM) ©i1 City, Pa—WKRZ Inc,

KHMS {FM) El1 Paso, Tex.—H—M Service Co.,
84.7 me.

Ownership Changes

ACTIONS BY FCC

KTUC Tueson, Ariz—Granted transfer of con-
trol from Lee Littie to €. Van Haaften, Robert
Lebsock and Gertrude and E. W. Krampert;
consideration $160,000. Announced Apr. 2.

KPAX (FM) San Bernardino, Calif.—Granted
assignment of cp to Sherrill €, Corwin; consid-
eration $1,730 for repayment of expenses. Mr.
Corwin, who Is vice president and 11% owner
of KPAX has interests in KAKE-AM-TV Wich~
ita, Xan.; KBEAY-TV and KBAY (FM) San Fran-
cisco, and KFMX (FM) Ssan Diego, Calif. An-
nounced Mar. 27.

WPEG Arlington, Fla.,, WDAT South Daytona,
Fla.=~Granted assignment of licenses to Harold
E. and Helen W. King d/b as Regional Bestg. Co.
(XGHI Little Rock, Ark.,, and WTHR Panama

CORRECTION
In reporting the application for as-
signment of license of KUJ Walla
Walla, Wash., from KUJ Inc. to Em-
merson Broadcasters Inc., BROADCAST-
NG reported that Mr., and Mrs. Ver-
non W. Emmerson, the prospective
owners, hold a 51% interest in
KENL Arcata, Calif. The Emmersons
sold their KENL interest in 1957 to

Humboldt Broadcasters Inc.

City Beach, Fla.); consideration s1so.noo ($80,000
for each station). Announced Apr. 2.

WGGG Gainesville, Fla.—Granted assignment
of license from Thompson K. Cassel to Radio
Gainesville Inc. for $118.000. Seller will retain
,25% interest and remain as president of pur-
chasing corporation. Mr. Cassel's other broad-
.cast interests: WTVE Elmira (35%), WTKO
Ithaca (52%) and WACK Newark (15%), all New
York, WCHA-AM-FM Chambersburg (25.85%),
WBRX Berwick (333%) and WAT Sayre
{100%}, all Pennsylvania. Other owners of Radio
Gainesville are Harry R. Playford and Ed C,
Wright (each 371%%). Messrs. Playford and
Wright each own 25% of WNVY Pensacola, Fla.
Announced Mar. 27.

KIPA Hilo, Hawall—Granted {1) transfer of
control from Aloha Bestg. Co, Ltd, to Brysen
Ross Gardner (acquired 57.61% of stock with

000 bid at sheriff’s sale—transferor is insel-
vent), .dnd (2) renewal of license for period
ending Feb. 1, 1860. Announced Apr. 2.

WABL Amite, La.—Granted assignment of li-

cense from Louis Alford, Phillip D, Brady and-

Albert Mack Smith to Charles Webman Fitz and
Dr. R. R. Rose, d/b under the same name; con-
sideration $22.500. Announced Apr. 2.

WEND Baton Rouge, La~—Granted transfer of
control from W. Reece Sullivan, et al, to Paul
A. D’Antoni, James Dowdy and Don Patridge;
consideration $100,000. Transferees own WGLC
Centerville, Miss. Announced Mar. 27.

WTIX New Orleans, La.~Granted (1) assign-
ment of-license to Orleans Parish School Board
and (2) waived Sec. 3.71 of rules to extent of

LOS COYOTES COUNTRY CLUB

Free bus leaves Biltmore Hotel
at 8:30 A. M. Returns 3 P. M.

BROADCASTING MAGAZINE
GOLF TOURNAMENT APRIL 28 (Monday)

BROADCASTING's annual NAB golf tournament will be held April 28
{Monday) at the new Los Coyotes Country Club, approximately 30 min-
utes from downtown Los Angeles. This 18-hole, 6,655-yard course is a
par 72 championship layout. The popular blind bogey handicap system
{maximum handicap 30} will be used.

BROADCASTING will provide silver trophies to the low gross and low
net winners. Several Los Angeles stations will donate other prizes {last
year there were 27 individual prizes). Tee-off time 9 A. M.

MAKE YOUR RESERVATIONS TODAY WITH YOUR NEAREST BROADCASTING OFFICE.

[ BELLEHURST, CALIFORNIA

Buffet luncheon and 19th hole
party given by BROADCASTING.
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Planning
a Radio
Station?

PROGRESS
PURCHASE
PLAN

Here’s a brand new
financing plan that will
take a load off your
pocketbook and speed
you on your way to
station ownership!

FOR ADDITIONAL INFORMATION, WRITE TO
RCA. DEPARTMENT E-22, BUILDING 151,
CAMDEN, N. J.

RADIO CORPORATION
of AMERICA
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FOR THE RECORD conmnuep

permittinf station to operate minimum of 5
hours daily, 5 days a week, until Oct. 1. Reasons
given for assignment are that assignor is dis-
posing of WTIX, as gift, In order to purchase
WWEZ New Orleans; Orleans Parish School
Board wiil utilize WTIX "'to sul)plement teach-
ing In classrooms by use of radic during school
hours and further cultural development of com-
munity at large by offering educatlonal proe-
grams during evening hours.” Temporarily re-
duced operating hours are needed in order to
get started. WTIX is licensed commercially
{there is no separate am educatlonal broadcast
ce). Announced April 2.

WWEZ New Orleans, La.—Granted assignment
of license to Mid-Continent Bestg. Co.; consid-
eration $480,000; conditioned to Mid-Conhtinent
first disposing of WTIX New Orleans. Mid-
Continent is also licensee of WHB Kansas City;
WDGY Minneapolis, and WQAM Miami. An-
nouced April 2.

KFBB, KFBB-TV Great Falls, Mont—Granted
transfer of control from J. P. Wilkins, et al.. to
Caseade Service Inc. (49.982% owned by Z Net,
owner of KXLF Butte, KXLL Missoula, KXL:
Bozeman, KXLJ and KXLJ-TV Helena, an
KXLK Great Falls, al! Montana, and 49.982% by
Idaho Radio Corp., licensee of KID and KID-TV
I1daho Falls, 1dahe); consideration $600,000; con-
ditioned that (1) transfer not be consummated
until transfer of KXLK Great Falls, from Z Net
to Pat M. Goodover, approved by Commission
on Mar. 5. is consummated or until some other
appropriate disposition is made of interest of

Net in Great Falls Bestg. Co,, licensee of
KXLK, and (2) within 60 days after consumma-
tion of instant transfer, Z Net shall dispose of
interest in note executed by Pat M. Goodover
in connection with purchase of KXLK. An-
nounced April 2.

WHED Washington, N. C.—Granted assign-
ment of licenses to John P. Gallagher (interest
in KDUB and KDUB-TV Lubbock, Tex.); con-
sideration $5,000. Announced April 2.

WATV (TV) (ch. 13), WAAT, WAAT-FM
Newark, N. J—Granted transfer of control from
Irving R. Rosenhaus, et al., to National Telefilm
Assocs. Ine. (KMSP, formerl?' KMGM-TV_ [ch.
9} Minneapolis, Minn.); consideration $2.,550,000
for stock plus $988,000 for consultants’ se
and agreements not to compete; grant s without
prejudice to whatever action Commission may
deem appropriate in light of any determinations
in United States v. National Teleﬁlm ASS0CS.
Inc, and Standard Radio & Tv Co. v. Chronical
Pubushing Co.. et al. Announced Mar. 31

KLPR Oklahoma City, Okla.—Granted assign-
ment of license from Byrne Ross to Big Chief
Bestg. Co. Inc. (Lovelle Morfis [Jack] Beasley,
gresilldent). consideration $150,000. Annouficed

pr

KAJOQ Grants Pass, Ore—Granted assignment
of e¢p from James Q. Wilson Jr., and Jim T.
Jackson, to same plus Phil Jackson, d/b under
same name; consideration $6,000 by third partner
for 50% interest. Announced Mar. 27.

KLAD Klamath Falls, Ore~—Granted assign-
ment of lleen.se !rom Ph.{l.ip . Jackson to KLAD
Bcstrs. for $172, cstrs. is owned by

Burton Levine, Rose L. Lerner. Myer Feldman
(each 30%), Bessie Von Zamft and Melanie
‘Thurman (each §%), Mr. Levine owns 40% of
WROV Roancke, va., and 32% of KOMA Okla-
homa City. Mr. Feldman owns 17% of KOMA.
Rose Lerner. Bessie Von. Zampft and Melanie
Thurman are housewives: Announced Mar, 27.

WESC-AM-FM Greenville C.—Granted
transter of control from Ch.riltle Mitchell to
Bestg. Co. of Carolinas (Robert A. Schmld pres-

consideration $267,000. Announced 'Mar.

KIRT Misstion, Tex.—Granted assignment of
license from Robert F. and R. F. Pool Jr, to
KIRT Inc. (Pools, R. V. Jensen and L. O. Austin);

ident);
27.

Nlldwe»st
$125.000.00

A solid property in a sizable
single-station market. Showing
profit now and has growth po-
tential for an owner-operator.
Good assets. Terms can be ar-
ranged.

consideration §18,000 for 51% Interest. An-
nounced Mar. 27.

KPAT Pampa, Tex—Granted assignment of
license from Eldon B. Mahon, et al.. to Bobby
Dean Garrison and Hanchey Hugh Huntley, d/b
as Garrison-Huntley Enterprises; consideration
$42,000. Announced Mar. 27.

KWIC Salt Lake City, Utah—Granted asgign-
ment of license to Curtis and wife Muriel and
Marvin R. and Carrol R. Curtls, d/b &s Sugar-
house Bcstg. Co.; consideration $9,961 for 50%
interest. Announced Mar. 27.

KMEL Wenatchee, Wash.—Granted assignment
of license from Mark A. Sorley, Stuart S. Maus
and E. M. Stlres to Frontier Bestg. Co. (John E.
Goslin and Craig R. Laurence Jr.); considera-
tion $70,000. Announced Mar. 27,

WMTV (TV) Madison, Wis—Granted assign-
ment of license to Forward Tv Ine. (Lee P,
Loomis, president); consideration $339,333. Stock
of Forward is owned by Lee Radio Inc. (51%),
licengsee of KGLO-AM-FM-TV Mason City, Iowa,
and Lee_ Bestg. Inc (49%), licensee of WTAD
Quincey, I1l.,, and KHQA-TV Hannibal, Mo. An-
nounced April 2.

APPLICATIONS

KTKN Ketchikan, Alaska—Seeks assignment
of license ftom Robert C. Mehan to Midnight
Su.n Bestg Co. for $50,000. Midnight Sun agrees

cease operation of its present Ketchikan sta-
tlon (KABI) if application is granted. Other Mid-
night Sun stations: KFAR-AM-TV Fairbanks
and KENI-AM-TV Anchorage, both Alaska. An-
nounced April 2.

WHCN (FM) Hartford, Conn.—Seeks relin-
quishment of positive control of licensee cor-
poration (Concert Network Inc.) by T. Mitchell
Hasting Jr. through sale of 2,500 shares (12.01%)
to Clement M. Burnhome tor $18,750. Mr. Hast-
ings' ownership will be reduced to 41.72%. Mr
Burnhome, except for assisting with Concert
sales organization activities, is retired. Other
Concert etwork_stations: WBCN (FM) Boston,
Mass. CN (FM) New York City, and WXCH
(FM) Providence, R. 1. Announced Mar. 28,

WBIL Leesburg, Fla.—Seeks acquisition of pos-
itive control of licensee corporation (WBIL Inc.)
by Duane F, McConnell through purchase of one-
third from Clyde T. Hodgson for $4,000. New
ownership arrangement: Mr. McConnell, two-
thirds, Mr. Hodgson. one-third. Mr. McConnell
formerly owned one-third of WONN Lakeland,
Fla. Announced Mar. 28,

WPFA Pensacola, Fla.—Seeks assignment of
license from Jermome O'Connor to Edwin H.
Estes for $85.000. Estes is licensee of WMOZ
Mobile and WEDR. Birmlnglnm, both Alabama.
Announced 28.

WJBC-AM-FM Bloomington, JlIl.—Seeks trans-
fer of ne%otive control of licensee corporation
(Bloomington Bestg. Corp.) from Leslle C.
Johnson as individual through transfer of one
share to Leslie C. Johnson as voting trustee.
General Mannger Vernon A. Nolte will be bene-
ficial owner of that share and has option to buy

more. Announced Apri]
WEFM (FM) Ch.lc Ill —Seeks assf ent
Radio Corp. (I11) to

of license ifrom Ze t.h
Zenith Radio Corp, (Del)), Corporate change,

Former will merge into latter. Announced Mar.

WGES Chicago, Ill.—Seeks assignment of li-
cense from John A. Dyer, Vivian I. Christoph,
Elizabetk M. Hinzman, Evelyn M. Dyer,

F. Moss, Martha D. Curtis, Mary J. Weller, Pa-
tricia D. Fort, Helen M. Kennedy, William R.
Moss, G. Willlam <Christoph and Barbara L.
Green 4/b as Radio Station WGES to all of
above except Willlam F. Moss, who has cdled and
left his 2.5% to William R. Moss, his son, whoge
ownership is thus increased to 5%. Announced

April 1.
QVLAP-AM-FM Lexington, Ky.—Seeks assign-
ment of license from Community Bestg. Co. to

Floida
$70.000.00

Daytimer with outstanding
potential. Present low-cost oper-
ation produces some profit. Easy
terms with an unusnally low
down payment.

Exclusive with

3[&6&5&)’” éd Gompam/

NEGOTIATIONS ¢ FINANCING e APPRAISALS

WASHINGTON, D. C.
James W. Blackburn
Juck V. Harvey
Washington Building
STerling 3-4341

ATLANTA
Clifford B. Marshall
Stanley Whitaker
Healey Building
JAckson 5-1576

CHICAGO
H. W. Cassill
William B. Ryan
333 N. Michigan Avenue
Flnancial 6-6460
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PROFESSIONAL CARDS |

JANSKY & BAILEY INC.
Executive Offices
1735 De Sales 5t, N. W.  ME, B-5411
Offices ond Laboratories
1339 Wisconsin Ave., N. W.
Washingten, D. C. FEderal 3-4B00
J Member AFCCE *

JAMES C. McNARY
Consulting Engineer
Notional Press Bldg., wash, 4, D. C.
Telephane District 7-1205
Member AFCCE *

—FEstablished 1926—
PAUL GOBLEY CO.

Upper Montclair, N, J. Pligrim 6-3000
Laberatories, Great Notch, N. J.
Member AFCCE *

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION
501-514 Munsey Bldg. STerling 3-0111
Woashington 4, D. C.

Member AFCCE*

Commercial Radio Equip. Co.
Everett L. Dillard, Gen. Mgr.
INTERNATIONAL BLDG.  DI. 7-1319
WASHINGTON, D. C.

P. O. BOX 7037 JACKSON 5302
KANSAS CITY, MO.

Member AFCCE *

A. D. RING & ASSOCIATES
30 Years' Experience in Radio
Engineering
Pennsylvania Bldg.  Republic 7-2347
WASHINGTON 4, D. C.
Member AFCCE *

GAUTNEY & JONES
CONSULTING RADIO ENG!NEERS
1052 Warner Bldg. National B-7757
Washington 4,.D. C.

Member AFCCE*®

Lohnes & Culver
MUNSEY BUILDING DISTRICT 7-8215
WASHINGTON 4, D. C.
Member AFCCE*

RUSSELL P. MAY

711 l4th St, N. W, Sheraton Bldg.
~ ' Washington 5, D. €. REpublic 7-3984

Member AFCCE*®

L. H. CARR & ASSOCIATES
Consulting
Radio & Television

Engineers
Washingten 6, D, C, Fort Evans
1000 Conn. Ave. Leesburg, Va.
Member AFCCE*

PAGE, CREUTZ,
STEEL & WALDSCHMITT, INC.

Communications Bldg.
710 14th St, N. W, Executive 3-5670
Washington 5, D. C.

Member AFCCE*

KEAR & KENNEDY

1302 18th St., N. W.  Hudson 3-9000
WASHINGTON §, D, C.
Member AFCCE *

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
LAKESIDE §-6108
Member AFCCE®

GUY C. HUTCHESON
P. O, Box 32 CRestview 4-8721
1100 W. Abram
ARLINGTON, TEXAS

ROBERT M. SILLIMAN
John A. Moffet—Associate
1405 G St., N. W.
Republic 7-6646
Woashingten 5, D. C.
Member AFCCE®

LYNNE C. SMEBY
CONSULT!NG ENGINEER AM-FM-TY

7615 LYNN DRIVE
WASHINGTON 15, D. C.
Oliver 2-8520

GEO. P. ADAIR ENG. CO.
Consulting Engineers
Radio-Television
Communications-Electronics
1610 Eye 5t., N.W., Washington, D, C.
Exscutive 3-1230 Executive 3.5851
Member AFCCE*®

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associates
George M. Sklom, Robert A. Jones
1 Riverside Road—Riverside 7-2153
Riverside, (N,

(A Chicago suburb)

WILLIAM E. BENNS, JR.
Consulting Radio Engineer
3802 Military Rd., N. W., Wash., D. C.
Phone EMerson 2-B071
Box 2468, Blrmingham, Alo,
Phone STate 7-2601
Member AFCCE®

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
BOX 6B, INTERNATIONAL AIRPORT
SAN FRANCISCO 28, CALIFORNIA
DIAMOND 25208

JOHN B. HEFFELFINGER
8401 Cherry St ‘Hilond 4-7010

KANSAS CITY, MISSOURI

Vandivere & Cohen
Consulting Electronic Engineers
610 Evans Bldg. NA. B-2698
1420 New York Ave., N. W.
Washington 5, D. C.

Member AFCCE*

CARL E. SMITH
CONSULTING RADIO ENGINEERS

4900 Euclid Avenve
Cleveland 3, Ohio
HEnderson 2-3177

Member AFCCE ®

J. G. ROUNTREE, JR.
5622 Dyer Street
EMerson 3-3266
Dallas 6, Texas

VIR N. JAMES

SPECIALTY
Directional Antenna Procfs
Mountain and Plain Terrain

1316 S. Kearney Skyline 4-1603
Denver 22, Colorado

JOHN H. MULLANEY
Consulting Radio Engineers
2000 P St., N. W.
Washington 6, D. C,
Columbia 5-4666

A. E. TOWNE ASSOCS., INC.
TELEVISION and RADIO
ENGINEERING CONSULTANTS

420 Taylor St.
San Francisco 2, Calif.
PR. 5-3100

LOWELL R. WRIGHT

Aeronavtical Consultant
serving the radic & v industry
on ceronavtical problems crected

Y antenna

(nights-helidays telephone
Elmwood 6-4212)

SERVICE DIRECTORY

PETE JOHNSON
CONSULTING ENGINEERS

MERL SAXON

Consulting Radio Engineer
622 Hoskins Street

COMMERCIAL RADIO
MONITORING COMPANY
PRECISION FREQUENCY
MEASUREMENTS
A FULL TIME SERVICE FOR AM-FM-TV
P. O. Box 7037 Kansas City, Mo.
Phone Jackson 3-5302

CAPITOL RADIO

ENGINEERING INSTITUTE
Accredited Technical Institute Curricula
3224 16th 5t, N\W., Wash. 10, D. C.

Practical Broadcast, TV Electronics engi-
neering home study and residence courses.
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FOR THE RECORD conrinueD

WLAP Radio Ine. for $227,500. Initially, John B.
Poor will be sole owner but Frederic Gregg Jr.
has option to buy 20%. Mr. Poor is vice presi-
dent and director of RKO Teleradio Pictures Inc.
Mr. Gregg Is one-third owner of WKXP-TV
Lexington. Announced Mar. 27.

KDOT Reno, Nev.—Seeks assignment of li-
cense from Radioreno Inc. to John L. Breece
for $80,000. Mr. Breece previously owned KATI
Casper and one-third of KOVE Lander, both
Wyoming. Announced Mar. 27.

WLOS-TV Asheville, N. C.—Seeks transfer of
positive control of licensee corporation (Sky-
way Bestg. Co.) from Charles B., l-h:nr{l Joe and
Joe H. Briit, Julia L. Stamberger and Harold K.
Bennett to WTVJ Inec. for $277,940. Transferee
will thus increase ownership from 369 to 72.1%.
Announced Mar. 28.

KWAT Watertown, 5. D.—Seeks assignment of
license from C. W. Murchison Jr. and John D.
Murchison d/b as Midland Nat’'l. Life Bostg.
Co. to Lee V. Willlams Jr. tr/as Midland Nat'l.
Life Bestg Co. for $113,903. Mr. Williams is in
xinanufacturing, real estate, etc. Announced April

WTROQ Dyersburg, Tenn—Seeks assignment of
license from Hamilton Parks, Frank Pierce
and Fred Childress d/b as Southern General
Bestg. Co. to Hamilton Parks and Franklin
Pierce d/b as Southern General Bestg. Co. Mr.
Childress will receive $4,000 for his 10%. New
ownership arrangement: Mr. Parks (75%), Mr.
Pierce (25%). Announced Mar. 28,

WEVK Knoxville, Tenn.—Seeks assignment of
license from James A. and Marilyn M. Dick d/b
as Dick BRecstg. Co. to Dick Bcstg. Co. Inc. Cor-

oratemchange. No control change. Announced

ar. 27.

KLLL Lubbock, Tex.—Seeks assignment of li-
cense from Radio Station KLLL Inc. to H. E,
Glenn E. and Ray Corhin d/b as Corbin Bestg.
Co. for $150,000. H. E. Corbin has been in farm-
ing. His sons are announcer-salesmen—Glenn,
with KTFY Brownfield, Tex., Ray with KHOB
Hobbs, N. M. Announced A riI 2.

KANN Sinton, Tex.—Seeks assignment of li-
cense and cp from San Patricio Bcestg Co. to
Howard W. David for $64,108. Mr. David also
owns KMAC and KISS, both S8an Antonlo. An-
nounced Mar. 28.

KUTV (TV) Salt Lake City, Utah—Seeks as-
signment of license from Utah Bestg. and fv
Corp. to KUTV Inc. Corporate change. No con-
trol change., Announced wpril 1.

WTRW Two Rivers is.—Seeks {ransfer of
control of licensee corporation (Two Rivers
Bcestg. Co.) from Francis and Cleo Schmitt and
Don A. Olson to WTRW Inc. for $35,000. New
owner will he Kenneth A. Daum (89.93%) and
others. Mr. Daum Is salesman with WBKV West
Bend, Wis. Announced April 2.

Hearing Cases

FINAL DECISIONS

By Order of Aprll 2, Commission made effec-
tive immediately initial decision of Feb. 24 and
Eranted application of Signal Hill Telecasting

orp. for mod. of cp to operate station KTVI on
ch. 2 instead of ch. 36 in St. Louls, Mo., subject
to any future action by Commission concerning
minimumn mileage separation requirements on
ch. 2 between sife specified by Signal Hill in St.
Louis and proposed sites at Terre Haute, Ind.;
dismissed as moot interlocutory pleadings by
Louisiana Purchase Co. and Signal Hill; and de-
nied getit.inn by Reverand Eill Beeny to reopen
record. Signal il was in comparative proceed-
ing with application of Louisiana Purchase for
new_station, but they entered into agreement
for latter to acquire interest in Signal Hill, and
Louisiana Purchase dismissed its application.

By declaratory ruling of same date, Commis-

sion, on joint motion by Wabash Valley Bestg.
Corp. (WTHI-TV), Cy Blumenthal and Illiana
Telecasting Corp., applicants for ch. 2 in Terre
Haute, declared that mileafﬁ separation re-
uirement of Sect. 3.610(b) wiil be waived inso-
ar as it would apply to trans. locations at Terre
Haute and St. Louis, to permit (1) grant of an
application to locate trans. for ch. operation
in the Terre Haute ant. farm area at a location
therein to be apFroved by Commission and (2)
grant of a-gplicat on of Signal Hill for operation
on ch. 2 at site specified In above order.

By memorandum opinion and order of April
2, Commission denied petition by Dixon Bestg.
Co., Dixon, 1ll,, for review of ruling of examiner
which granted petition by Russell G. Salter for
leave to amend his application for new am sta-
tion in Dixon, Ill. to operate on 1460 ke D, with
1 kw DA in lieu of 500 w non-DA, and which
removed n&plicanon from hearing and returned
to processing line. Dixon Bcstg. Co. now has
pending competing application.

By memorandum opirdon and order of Apr. 2,
Commission granted petition by WEBW-TV Inc.
for review of adverse ruling of examiner and
permitted that company to change trans. site,
ant. height and power, and make other necessary
engineering and fnancial changes in Its appli-
cation for new tv station to operate on ch. 7 in
Buffalo, N. ¥., which is in consolidated hearing
with Great Lakes TV Inc, and Greater Erie
Bestg. Co.

By memorandum opinion and order of April
2, %ommisslon granted petitions by Western
Emdpire Bestrs (KRENO) San Bernardino, Calif.,
and Ben S. M¢Glashan (KGFJ) Los Angeles, for
reversal of ruling by Chief Hearing Examiner,
and permitted KRNO and KGFJ to intervene 1n
proceeding on application of Pierce Brooks
Bestg. Corp. to increase daytime power of station
KGIL San Fernando, from 1 kw to § kw.

BY decision of March 25, Commission granted
application of Manchester Bestg. Co. for new am
station to operate on 1230 ke, 250 w, U, in Man~
chester Conn., and denied competing applica-
tions of Regional Bcestg. Co., East Hartford,
Conn., and Brothers Bestg. Corp., Hartford
Conn. Initial decision of Aug. 3, 1956, proposed
this actlon.

By memorandum opinion and order, Commis-
sion dismissed petition b& Red River Bestg. Co.
(KDAL-TV Ch. 3), Duluth, Minn., for reconsid-
eration and rehearing directed against Jan. 8
grants of (1) assignment of cp of WIMS-TV, Ch.
12, Ironwood, Mich., from Upper Mlchlgan-'Wls-
consin Bestg. Co. Inc., to Lake Superlor Bcstg.
Co., for use as a satellite to latter’s station
WDMJ-TV Ch. 6, Marquette, Mich., (2) extension
of time to construct WIMS-TV, and (3) eps for
private tv intercity relay system for off-the-air
pickup of programs of WDMJ-TV for broadcast
WIMS-TV. Announced April 2.

INITIAL DECISION

Hearing Examiner Annie Neal Huntting is-
sued inltial decision looking toward grant of
application of John Bozeman for new am station
to operate on 900 ke, 260 w, DA, D, in Wichita,
Kan. Announced Mar. 28

OTHER ACTIONS

By letter, advised B. F. J, Timm president and
100% stockholder of WDMG Inc., that application
for mod. of cp to increase daytime power of
WDMG Douglas, Ga., is beinfl glaced in Com-
mission’s pending file, and will be held without
action pending al determination of proceed-
ings on his application for cp for new station to
operate on 1010 ke 50 kw, DA, D, in LaKeland,
Fla. Announced Mar. 27,

By order of Mar. 26, Commission granted ino-
tion by Port City Tv Co. Inc., to dismiss its ap-
plication for new tv station to operate on Ch. 18
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in Baton Rouge, La., but dismissed it with preju-
dice. Initial decision of Nov. 1, 1957, proposed
grant of cp. Port City had been in comparative
proceeding with Bayou Restg. Corp. but, by
mutual arrangement, Bayou previously dis-
missed its application.

By order of Mar. 26, Commission granted mo-
tion by Wrather-Alvarez Bestg. Inc., to dismiss
petition to enlarge issues in proceeding on ap-
plication for extension of time to construct sta-
tion KYAT (Ch. 13) Yuma, Ariz.

Commission on April 2 directed preparation of
documents looking toward:

Affirming May 14, 1954 grant of application of
WIR, Goodwill Station Ine., for new tv station
{WJRT) to operate on Ch. 12 in Flint, Mich. as
modified by application filed Dec. 16, 1954 chang-
ing trans. site, programming, etc. May 14, 1954
decision denied competing applications of Tre-
bit Corp. and W. S. Butterfield Theatres Inc.
Supplemental initial decision of Sept. 12, 1957
proposed this action.

Denying protests by Lake Huron Bestg. Corp.
(WKNX-TV Ch. 57) Saginaw, Inland Bestg Co.
(WTOM-TV, Ch. 54), La.nsinﬁ, and Sparton
Bestg. Co. (WWTV Ch. 13) Cadillae, all Michigan,
and affirming April 14, 1955 grant to WJIR, Good-
will Station Inec., for mod. of cp of station
WJIRT (Ch. 12), Flint, Mich. to move trans.
site from point southeast of Flint (Clarkston) to
point nnrtﬁwest of Flint (Chesaning), make ant.
changes and change studio location in Flint.
Supplemental initial decision of April 5, 1956
propeosed this action.

Taking following actions in Parma-Onondaga,
Mich.,, Ch. 10 proceeding: granting petition by
Booth Radic & Tv Station Inc., to amend its
application to change name to Booth Bcstg. Co.;
granungdpetiﬂons by Jackson Bestg. & Tv Corp.
to amend its application and to reopen record
for limited purpose of showing that Donald M.
Teer, director and stockholder, died on Jan. 18
and National Bank of Jackson and Paula Teer
(widow) have been named co-executors and Don
T. McKone was elected on Mar. 6 to fill va-
cancy on board of directors; and granting joint
request by Triad Tv Corp., Booth and Jackson
for increase of time from 20 to 30 minutes al-
lowed each a?plicant for oral argument sched-
uled for April 21. Other applicants in proceed-
ing are Tv Corp. of Mich.
of Agriculture.

Commission on Mar. 26 directed preparation of
document looking toward conditional grant of
application of Radlo Columbus Inc., to change
facilities of WDAK Columbus, Ga., from 1340
ke, 250 w, U, to 540 kc. 500 w-N 5 kw-LS, DA-N
denial of application of Southeastern Bestg.
System for new station on 540 ke, 5 kw, I}, in
Macon, Ga.; retaining in hearing status ap, lca-
tions of James A. Noe for change of facilities of
KNOE Monroe, La., from 1380 ke, 5 kw, DA-N.
U, to 540 ke, 1 kw-N, 5 kw-LS, DA-2 and B. J.
Parrish for new station on 540 kc, 1 kw, D in
Pine Bluff, Ark., and remanding this portion of
}:-roceedin to examiner for purpose of obtain-
ng additional information as to operation of
XEWA in San Luis Potosi, Mexico, and making
Radio Columbus party respondent thereto. An—
nounced Mar. 27.

FM SIMPLEX FUNCTIONAL MUSIC
EXTENSIONS

By order, Commission, on its own motion.
turther waived Sect. 3.293 of rules to permit foj-
lowinf fm stations to continue functional musie
operation on simplex basis to May 12: KDFC
San Francisco, Calif.; WBFM New York, N. Y.;
KFMU Los Angeles, Calif.; KUTE Glendale,
Calif.; WDDS-FM Syracuse, N. Y.; WEAW-FM
Evanston, Ill.; WLDM Oak Park, Mich.; WNAV-
FM Amnnapolls, Md.; WMUZ Detroit. Mich.;
WEKJF Pittsburgh, Pa.; KDFR San Diego, Calif.
Biy separate actions, extended similar operation
of WHOO-FM Orlando, . May 12, and
;&ING;M Seattle, Wash., to Oct. 1. Announced

ar. 27.

c., and State Board

Routine Roundup

PETITIONS FOR RULE MAKING FILED

Anierican Telephone and Telegraph Company,
New York, N. Y.—Petition requesting amend-
ment of rules so as to make available certain
frequencies between 5000 k¢ and 25000 ke for
assignment to Class I coast stations in vicinity
g&'_ Miammi, Fla., and to ship stations. Announced

ar. 28.

Paul E. Johnson, Mount Airy, N. C.—Petition
requestlnﬁi amendment of rules so as to assign
Ch. 2 to Mount Airy, N. C., and make following
changes: (1) Change Ch. 2 in Greensboro, N. C.
to Ch. 8; (2) Change Ch. 8 in Florence, S. C., i
Ch. 13; (3) Ass: Ch. 8 to Charleston 8. C., as
educational statlon; and (4) Delete Ch. 2 from
Sneedville, Tenn.,, and assign Ch. 55 to same.
Announced Mar. 28.

Springfield Tv Bestg. Corp., Springfield, Mass.
—Petition requesting institution of rule making
looking toward amendment of table of assigne
ments by allocating Ch. 76 to Concord, N. H.
and Ch. 69 to Rennington, Vi, with attendan
other channel changes, as follows: delete Ch.
75 from Concord and add Ch. 76 to same; and
delete Ch. 74 from Benn.lnigon, and add Ch. 68
to same. Announced Mar. 28.

PETITIONS FOR RULE MAKING DENIED
Plains Ty Corp., Springfleld, Il.—Petition 1e-
questing that rule making proceedings be insti-

Continues on page 99
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Payable in advance.

CLASSIFIED ADVERTISEMENTS

Checks and money orders only.

® DEADLINE: Undisplayed—Monday preceding publication date. Display—Tuesday preceding publication date.

e SITUATIONS WANTED 20¢ per word—$2.00 minimum ® HELP WANTED 25¢ per word—$2.00 minimum.

e All other classifications 30¢ per word—3$4.00 minintum. ® DISPLAY ads $20.00 per inch.

¢ No charge for blind box number. Send replies to Broadcasting, 1735 DeSales St., N.W., Washington 6, D. C.

Apruicants: 1f transcriptions or bulk packaZes submitted, $1.00 cbarge for mailing (Forward remittance separately,
box numbers are sent at owner's risk. BeoApcasTING expresaly repudiates any liability or responsibility for

lease). All transcriptions, photos, etc., sent te
eir custody or return.

RADIO

RADIO

Help Wanted

Help Wanted—(Cont’d)

RADIO
Help Wanted—(Cont’d)

Looking for young man who wants to learn
radlo business, Some college preferred. Send
hoto, tape and resume to T. C. Hooper, WQOK,
g. Q. Box 298, Greenville, 8. C

Management

Proven manager-salesman, to Invest In and
manage successful music-news-indie, excellent
market, solid deal, mountain west, unlimited
otential, opportunity. Requires $25.000 down,
alance on time. Box 726D, BROADCASTING.

Midwest independent radio station looking for
alert, experienced, Epro%ram direetor to supervise
radio operation. xcellent working conditions.
Islsr&d complete info to Box 771D, BROADCAST-

Independent radio station, central US, desires
strong, aggressive man to serve as station man-
ager. Good operation. Excellent working fa-
cilities. Write Box 75D, BROADCASTING.

Account executive for Nation's top-rated negro
statlon. Must be sales executive type, potential
manager. Send photo, resume, references, Con-
fidential. John McLendon, Ebony Radio Group,
Box 2667, Jackson, Miss.

Sales

Local sales manager wanted at 5000 watt NBC
affiliate in competitive midwest city of 55,000,
Weekly salary $110.00, plus rcentage on sales.
Detail your experience and include picture with
first letter. Box 643D, BROADCASTING.

Michigan 1 kw network affillate. Salesman or
woman-experienced, Draw and commission. No
ficaters or hotshots. Box 686D, BROADCASTING.

Excellent sPot st. Paul-Minneafiolls independent
for man with proven sales ability, $100 guaran-
tee with top future. Box 742D, BROADCASTING.

St. Louis staff expansion provides oppertunity
for two men. One position for commercial man-
ager to handle local sales and St. Louis national
gales for negro radio group. Another position for
top-flight salesman for 5 negro station with
chance of promotion in established chain. Send
background, photo, salary and billlng summary
to Bob Lyons, Manager, KATZ, Arcade Building,
St. Louis, Missourl.

Time salesman for growing market. Fifteen per-
cent aﬁalnst liberal draw and travel allowance.
Airmail full details to XFRD, Rosenberg, Texas.

E have :- ood job for a good salesman. Writz
own copy. KWIL, Albany, egon.

Chicago excellent opportunity for man with out-
standing radio sales record to earn well into &
figure income. Good prospects for promotion to
even bigger job. In chain of 8 radio-tv stations.
Send phote and history of billings and earnings
to Tim Crow, Rolling Broadcasting, Inc. 414
French Street, Wilmington, Delaware.

Announcers
Negro. Religious dise jockey. Florida metropolitan
market. Established station. Need experienced
man who can take direction and fit into modern
station oBeraﬂon. Send tape and letter to Box
590D, BROADCASTING. None returned.

Florida, Need experienced personali pop dj.
Above average salary. Promotion minded sta-
tion. Send tape, background. Box 721D, BROAD-
CASTING.

Announcers

I need a good versatile announcer who has had
a minimum of five years experience who would
like to settle down and become a permanent
member of a congenial staff, who is interested in
earning a good salary along with fringe benefits,
who has the warmth and friendliness to attract
an adult audience, who would be happy in a
single statlon city of 15,000 and not yearn for
the bright lights of the big city, who would be~
come an integral part of the civic and religious
life of the community, who is married and has
a high sense of moral values, who would take
pride In being part of an outstanding radio
station and who would cheerfully do his job in
a manner to reflect credit to himself and the
station. The salary 18 open but probably would
be in the nelghborhood of $440 per month. A
personal interview 1s necessary. Contact Jim
Lipsey. KNCM, Mocberly, Missouri.

EBKC, modern radio for Kansas City, needs a
good experienced announcer. KBKC offers many
benefits plus an ideal place to live. Send tape,
pictures and full detalls immediately to 438
West 47th, Kansas City, Missouri.

Bolid opportunity for really capable announcer
with ﬁrs? phone at 5000 watt !ugl time regional.
No engineering duties. Three years annolincing
experience absolute minimum. We have lost a
man to the service, so call Jim Jae, at KXHMO,
Hannibal, Missouri and let’s discuss how you can

insure your future in radio.

Announcer with first class ticket, Heag_nn the
announcing. Transportation required. ief En-
gineer, KﬁUS, Muskogee, Oklahoma.

KVWM, Show Low, Arizona, In beautiful
forest country, new station, adding to -
le%kstazood, dependable announcer, Rush resume
an pe.

Morning man. First phone. No maintenance.
Busy shift. Must be smooth operator. No comedi-
ans. KWIL, Albany, Oregon.

KWTX-radio needs experienced announcer-news-
man Strong on local news presentation from
mobile units who can do strong fast-moving
personality music program., Only experienced
radio men need apply who are sharp on general
staff work Including music, news, interviews,
sports color and ability to sell on the air with a
warm persohality. Send tape, picture to Program
Director, KWTX, Waco, Texas.

Newsman-announcer wanted by top-rated music
and news independent for expanding news de-
partmment. Must be experienced in gathering,
writing. editing and broadcasting local news.
Some deejay work, but mostly news. Send tape,
photo, resume and minimum salary require-
ments to Wes Hobby, Program Director, WADS,
Ansonia, Connecticut.

Michigan-competent experienced annoguncer.
Play-by-play sports helpful. In person interview
necessary. WBCM. Bay City, Michigan.

18-year-old S-kilowatt daytimer needs versatile
staf announcer with newscasting experience.
Better than average pay and working condi-
tions. Send audition tape to WLET, Toccoa, Ga.

Solid announcer for fast-rising west Texas in-
dependent programming to adults, need lst
phone. Enggwering secondary. Good starting
salary and excellent advancement possibilities.
Send tape and resume. Box 74D, BROADCAST-
IN

g

MetroPolitan top-rated modern programming

tion needs young. fast-paced, sharp produc-
tion, live-wire announcer. Top Station of one
of nation’s leading chains, Rush tape, back-
fro&lnd information. Box 746D, BROADCAST-
NG.

Announcers-salesmen. Radlo Statlon WMID, At-

lantic City, New Jersey.

Substantial salary and substantial position for

%:fpe.ﬁfnced announcer. WPDX, Clarksburg, West
rginia.

Fire 2. First salvo missed target, Need deejay for
top Hooperated operation in four station market.
Salary we'll pay you geod buddy, if you can cut
the mustard. WSKY, Asheville, N. C.

BROADCASTING

Technicai

Love Florida, wish you were here! Got 1st class
ticket? Good volce? Know-how? Ceme to Flor-
ida. You'll be chief engineer, announcer. Box
690D, BROADCASTING.

Engineer, good with hands and head. Attractive
position. No announcing. WCOJ, Coatesville,
Pennsylvania. Call Chief Engineer 2100.

Wanted: Young, ambitious, first class engineer
with éood announcing voice. 5 kw Georgia sta~
tion. Good starting salary, plus fast advancement.
Send tape, photo to John R. Swann, WHAB,
Baxley, Georgla.

Production-Programming, Others

Radio tv executlve one girl Friday, mtist think
creatively, willing to take plenty of responsibil-
ities, shorthand and chtgiPlng necessary, Position
offers stimulating enge, Interesting work
in Canada's largest and most delightful city,
Montreal, with its French atmosphere and o
two hours from New York and one hour from
the famous Laurentian resorts. Box 651D,
BROADCASTING.

Metropolitan top-rated station needs alert ail-
around girl Friday. A real opportunity. Write
General Manager, Box 747D, BROADCASTING.

€ dj needed for radio-tv opera-
tion in central US, Must be good audience build-
er with plenty of know how and ideas. Send
tape and (m;nl\})lete background to Box 773D,
BROADCASTING.

Audience gettin

One of the most sports-minded areas in the
country looking for experienced sports director
to work both radio _and tv. Send tape and full
details to Box Ti4D, BROADCASTBWG.

Anticipate going 5 kw in the near future. Desire
to learn if there are any girl secretaries with first
class ticket available for position in Virginia.
Salary will be tops. An excellent position with
one of a group of highest paying stations in the
east. Repeat: first class ticket is a must. Write
full details. Box 802D, BROADCASTING.

News director. To head department, ther,
te and air local and wire copy. M have

commercial exg:rience. College or equivalent.

Send complete Information about yourself, anap-

shot and tape. Replies kept confidential, ma-

gtl;iial returned. Manager, ev‘NXT, Portsmouth,
0.

RADIO

Situations Wanted

Stations selling mailorder specialties to senior
citizens send rates, Vern Baker, Elyria, Ohio.

Management

Manager. Experienced, productive, mature. Sales
and clvic nded. 15 years background. Family
man. Can invest. Box 749D, BROADCASTING.

Manager-salesman experienced in all phases.
Network, top forty, hillbilly. Sincere, married
family man with top references. Prefer Georgia,
Florida, south. Outstanding record. Southerner.
Box 734D, BROADCASTING.

Loused-up station ""A” was losing $80,000 a year—
now netting $75,00¢, Station “B” was losing $10,=
000 a year—now netting $50,000. Station “C" was
$36,000_in debt (no capital)—I4 months later—
clear! Let me "louse-up” yours. Write Box 789D,
BROADCASTING.
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RADIO

RADIO

Situations Wanted— (Cont’d)

Management

Situations Wanted—(Cont’d)

A nrouncers

RADIO -
Situations Wanted— (Cont’d)

Technical

Executive: 20 years broadcast management and
sales experience. Midwest and Madison Avenue
background reflecting both local and national
sales, network midwest radic epot sales manage-
ment and midwest manager large multiple station
operation. Seeking opportunity radio or tv sta-
tion where can utilize broad owledge on get-
up and go bases. F man, excellent refer-
ences. Box 795D, BROADCASTING.

Sales

Go-getter, experienced, seeklni good potential.
Prefer deal including air wor run own
board. All around man—what you re looking
for. Box 734D, BROADCASTING.

Sales. Experienced bac Mg-mund includes 13 years
sales and announcin{: ture family man active
community affairs. leane include details. Box
750D, BROADCASTIN

Salesman-announcer available now. Best refer-
ences, record. Fully ex rienced family man.
Seeking opportunit a, Florila. Native
southerner. Box 75 D BROA CASTING.

Announcers

Sports announcer baseball, footbail, basketball.
Excellent voice, finest of references. Box 402D,
BROADCASTING

Sporis announcer, college, married, 32, avallable
for baseball. Will travel. Box 572D, BOADCAST-

.

Annon.ncer/ ears experience radio-tv, re-
locate F"r Bay area, married. Box
701D, BROADCASTING.

Experienced dj, three years, od commercial
mows music, family. Box 7070, BROADCAST-

Very versatile New York gal. 8 years radio
experience in announcing, dj, special programs,
production, copy, traffic. Know boards. Have
ticket. Famillar with all music. Best references,
tapes, pix. samples, resume. Available immedi-
ately X 722D, BROADCASTING

Personality-announcer, excellent background, 7

years expenence. records, sports, news. Wan
advance to major market. Box 766D. BROAD-
CASTING.

DJ-production program director, experienced-all
hases, presently in #1 rated metropolitan sta-
on. Box 767D, BROADCASTING.

Popular music deejay, newscaster, staff. Experi-
enced, 25, college, married. References, Relocate
small to large market. Mature negro. No accent.
No jivetalk. Box 768D, BROADCASTING.

Mature family man, 8 years complete announc-
ing experience. $115 week, prefer milwest. Box
768D, BROADCASTING.
Experienced sportscaster, baseball, basketbali,
football, boxing, seeking good sports station.
Box 770D, BROADCASTING.
Announcer-copywriter, limited experience. Also
deejay, sales. Great potential; wants New Eng-
nghMénlmum salary. Box 777D, BROAD-
Nt

Personable youhg announcer, trained by pro s in
every phase of broadcasting. Great potential, run
bcard. free to travel. Box 783D, BROADCAST-
ING

Looking for & relaxed, soft spoken dj? Try me,
experienced, married. draft exempt. Box 784D,
BROADCASTING.

DJ beginner, radio school graduate. Married,
eager to please. East only. Box 785D, BROAD-
CASTING.

Rellable-announcer-salesman—Ivy graduate,
AFRTS-WKCR-NYC news, musle, and produc-
tion experience. Former NBC page-25 handle all
studio equipment. 50 mile radius N.Y.C. Resume.
Avallable for audition. Box 786D, BROADCAST-

Does anyone meed sports announcer with Jocal
news gathering experience. Family man. Mid-
west, Box 782D, BROADCASTING.

Have ability, will produce! I'l offer nine years
of radio-tv. Announcing and sales, thirty. family,
and solld character and personality. What can
you offer. Box 723D. BROADCASTING.

witty but oh so commercial! First

Erudite
' Box 728D, BROADCAST-

phone. Adult appeal
ING.

Pop di, 22 gears old with 2 years experience,
married, stable, and sober. Want good pay with

owing organization. Good voice and personal-
ity. Very effective on commercials. ill 6\::3:

hard to please. References. Box 728D, B
CASTINS

Girl-personality, dj, run own board. Eager to
lease, Free to travel. Gimmicks and sales.
ox 732D, BROADCASTING.

DJ announcer. Go _anywhere. Ready now. Run
own board. Can sell, too. Steady—no bad habits.
love to build audiences and grab accounts.
Tape and resume. Box 733D, BROADCASTING

dj announcer desires posi-

Dynamic personalit
station. Prefer

tion with top music and news

Texas city of 100,000 or more. Box 736D,
BROADCASTING.
Young, ambitious, experienced and presently

employed announcer wishes to relocate in Ohio
Z([’I{T surrounding states. Box 737D, BROADCAST-
G.

Experienced versatile staff announcer, present-
g employe& desires move larger market.
refer midwest or east. College graduate, 30,
sixgle 31t years experience. Box 738D, BROAD-
CASTING.

sports, 14 Yyears; female
continuity director, announcer, & Yyears. Both
experienced in all phases. Will send photos,
tapes, tapes. etc. Prefer west coast. Box 739D,
BROADCASTING.

R:lio school graduate; seeks employment as dj-
announcer. Tape. Negro. Box 753D, BROAD-
CASTING.

Manager, announcer,

Negro deejay, good board man, fast patter,
smooth production. I'm the one you're looking
§oré'1‘ape and resume. Box 783D, BROADCAST-
NG.

Announcer with bounce and enthuslasm. Salary
second to opportunity. One f/ear exper.ience with
AFR.S. Single, will travel. Tape and resume
upon reguest. Box 796D, BROADCASTING,

Staff announcer—light but good experience.
Smooth_dj, strong news, much potential! Tape,
travel. Box 798D, BROADCASTING.

S years d] staff, 28, married, wants to return east
New York, New Jersey, New England. No top
forty. Box 804D, BROADCASTING.

Three years, wants midnight "til dawn and good
station. Box 805D, BROADCASTING

Young, aggressive, versatile anmouncer. Desires
staff position-southern states. Tape, resume, pic-
tures on request. Contact Bill FEarl, S,
Olean, N, Y.

Experienced in radio and television supervising
and maintenance. Prefer south. No announcing.
Box 655D. BROADCASTING.

Engineer, first phone. Eight years directionals,
remotes, control. Wants solld station with chance
for some sales. No announcing. Box 752D,
BROADCASTING.

Engiheer-annouticer: First phone license. Na-
tional Academy of Breodadeastin tf; training. Con-
genial, capable, dependable. with a plethora of
experience. Impeccable En; . Now working.
Desire combination work. South-east preferred.
Please write. Box 758D, BROADCASTING.

Have first class ilcense, experience (8 years)
good references, good on maintenance and trou-

leshooting—lousy announcer. Would like job as
chief at small station on S.C. coast area, with no
announcing, etc, will accept fairly low rate—am
enﬁineer with design work business at home but
wi be available any time needed, also run
proofs needed ete., like to start about June 1st.
Box 761D, BROADCASTING.

TROPO. Foreign installation  and operation.
Supervisory position desired. Family living fa-
cilities a must. Box 762D, BROADCASTING.

Mature chief engineer desires to make change
Experienced in planning, construction, operation,
maintenance, am-fm tv, direchonals measure-
ments, Either shirtsleeve or executive position.
Box 763D, BROADCASTING

1 vears broadcast, 5 years other electronics ex-
perience. First phone license. Box 790D, BROAD-
CASTING.

Available immediately, announcer, 1st phone, can
do preventative maintenance. $75, no car. Box
797D, BROADCASTING.

Have ticket (first phone). Will travel. No expe-
rience. Will learn. Salary: Necessary-——but sec-
o;\d%ry. Robert Riley, 2806 Carlson Drive, Dallas
19, Texas.

Production-Programming, Others

America’s top-rated gospel singing act—utilizing
organ, guitar and quartet available for radic
and tv. Act headed by top gospel song writer,
singer, and pitchman who holds sales records
Guaranteed results. Wants opportunity in good
market to prove acceptance of gospel musie.
Write to Box 725D, BROADCASTING for pic-
tures, tapes, etc.

Hey, Let's get together. Experienced radio and
tv copy gal wants position with a future, a chal-
lenge and comfortable financial remuneration in
exchange for hard work, creative talent and un-
dying loyalty. Box 776D, BROADCASTING.

Versatability! Announcing, P-B-P, sales, writing,
production, multi-voice gimmick spots. 12 years
radio and tv. Family man, 35. College grad. Show
me opportunity and I'll deliver in any position
from assistant manager on down. Box 782D,
BROADCASTING.

Programming ls business. Out of radlo eight
months, public relations for national manufac-
turer. Want radio agaln—I10 years experience,
married, 35. Box 803D, BROADCASTING

Experienced pd. romotion backgmund , fam-
ily, active churc present employer re!er-
ences. Boyd Porter, 1508 South F et, Luf-

in, Texas.

Like work, love good radio. If you have a good
job to offer, I have ambition and 3 years experi-
ence to offer you. Ted Eldredge, 64 ¥tambler Rd.,
Osterville, Mass. Phone GArden 8-2715.

Experienced staff announcer. Avallable immedi-
ately Brad Harrls, 559 Hendrix Street, Brooklyn
7, N. ¥. HYacinth 8-5478.

run board desire op-
portunitfr for advancement prefer midwest
metropolitan area. Or llg from Chicago.
Tape and resume available. Contact Pete Jon-
glesg 7{)2685‘:(:0“ Ave., Pikesville, Kentucky, phones

Announcer-dj, versatile,

DJ announcer, versatile, experienced, hard and

soft sell. Excellent board operator, Go any-

where. No prima donna. Tape and resume. Dick

gﬁrp, Friars Club. 123 West 56th St., New York
Y

DJ and commercial and staff announcer. 4 years
experience. solid radio and tv background. Ex-
perience in major market. Desire spot with radlo
and tv combination. #1 gecording to Pulse in a §
am market. Box 759D, BROADCASTING.

Announcer-program director wants big town, 3
vears experience. Clean voice, tight production,
sell spots produced or live, sports, singing. Tape.
Box 760D, BROADCASTING.

Combo dj, first one, experience pop musle to

ﬁf:ssel_}isteners tesn;e Califo;nia 2¢:lcast O{a moun-
am operator ears. e Contact B

Leach, 26309 Regent, Izomlta % if. op

Graduate of Chicago radio school seeks oppor-
tunity to display talents as pop, jazz, or mood
disc jockey. 18 years old. Single Contact Bill
Thomas, 1113 W. Oak St., South Bend, Indiana.

TELEVISION
Help Wanted

Sales

TV film salesmen-Pacific coast-midwest-south.
Draw against commission. Experienced only.
Box 741D. BROADCASTING.

Excellent opportunity. Guaranteed income. Ex~
perienced salesman for long established medium-
sized market. CBS-ABC station. Unusual future
potential as station Is one of three in a group.
Box 765D, BROADCASTING.

Salesman with know-how for vhf in rich south-
west market. Box 806D, BROADCASTING.

Fine opportunity for dependable, energetie sales-
man in Important Texas market. Box 808D,
BROADCASTING.

Maximum power Florida vhf with major net
affiliation has openings for experienced tv sales
men currently employed in Florida or Georg‘!a
Will consider men with strong radio background.
Excellent propositlon for right men. Box 810D,
BROADCASTIN
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TELEVISION

TELEVISION

FOR SALE—(Cont’d)

Help Wanted— (Cont’d)

Situations Wanted—(Cont’d)

Announcers

Production-Prograntming, Others

Ex&:rlenced announcer-director for California
network vhf. Send resume and photo. Box 781D,
BROADCASTING.

TV booth and llve announcer wanted at once.
Send tape and picture to Doug Sherwin, KGLO-
TV, Mason City, lowa.

Technical

WECT, Wilmington, N. C., has immediate open-
ing for experienced transmitter engineer to act
as transmitter supervisor.

Production-Programming, OGthers

News director needed to supervise news opera-
tion for both radio and tv. Fast moving. top
rated news department. Send tape and full in-
formation to Box 772D, BROADCASTING.

Copywriter who can write sell commercials
with speed, imagination. Texas vhf, Box 807D,
BROADCASTING.

TELEVISION

Situations Wanted

Management

News director, Hollywood ty, radio background.
Experienced in al]l phases. Presently employed.
Excellent references. University grad, vet, mar-
ried, 28. Metropelitan market only. Box 788D,
BROADCASTING.

Wanted, tv production! Radlo-tv graduate, B.S.
Single, vet, 24, AFRTS experience. Will consider
other suitable openings. Will relocate. Box 800D,
BROADCASTING.

Profit from my 10 years in Hollywood network
tv. Floor manager, actor, sales, production.
O.S.H. Degree. Good references. Judd Leather-
man, 1426 No. Formosa, Hollywood, California.

FOR SALE

1958 radlo station plan book. Five complete floor
plans. Practical, economy minded, proven. $£3.75
gos’tcf:ald. Station 'F'.ul:in Service, Box 2001
tation A, Fort Wayne, Ingdlatia.

Stations

Equipment

UHF equipment, used, 1 kw GE transmitter, GE
TY-24-B helical 4-bay antenna and all studio
and transmitier equipment necessar{ for live,
film and network operation. Available immedi-
?&ely. Very reasonable. Box 691C, BROADCAST-

RCA BTA-1L transmitier. WE 25-B console and
power supply. WE 129-A amplifiers. Used jack-
strips, rack cabinets. Box 811D, BROADCAST~

Gates frequencY monitor model 2890. Excellent
condition. 1st ?350 check gets equipment. Contact
Bill McDonnel, Chief Engineer, Radio Station
KCLV, Clovis, New MexiCo.

RCA diplexer, TX-2A, Channel 2, excellent con-
dition, $275, KSPR-TV, Casper, Wyoming.

High Bpower modulation reacter 30 cyecle 10 kc-

63 DB. 50 Henry-3 amps. 8.5 kv tion—

$425.00. Plate transformer 16.7 K.V.A. 50-80 cycles.

single phase 220 primary. 3650 volts secondary—

2?50.00. These are ideal for spares. Contact A. H.
ovlan, WATH, Athens, Ohlo.

Collins fm antenna 4-bay in brand new con-
dition tuned to 965 mc-deicers write WFMR,
606 W. Wisconsin Ave., Milwaukee 3.

Hillbilly-western operators—I'll help you buy a
go operation in major southwest market by
putting up majority cash down payment in
exchange for frequen and transmitter. You

operate on my present frequency and firans-
mitter. Swap not effect billing or ratigg.
Excellent opportunity. Box 680D, BROAD-

Can sell, will travel, with sound and successful
background in all phases of sales. Box 735D,
BROADCASTING.

Management or sales management of medium
market station. Broad_radio-television experi-
ence. Box 745D, BROADCASTING.

Attention Texas and all points west! Responsible
family man with experience, proven ability, and
a willingness to work desires position as sales
manager or station manager. Now employed, but
looking for Bg-eater opportunity and responsibil-
ity. Box 748D, BROADCASTING.

Manager. 16 years experience as television man-
ager and commercial manager, as radlo manager
and program director. Inecreased biling on all
stations over 100%. Also agency and network
experiences. Best references. Box 780D, BROAD-
CASTING.

Sales

250-watt hillbilly-western station. Major south-
western market. Billing 680-85. Potential 125.
Sell for 63-15 down to good operator offering

. . N .
bl SRS S o e bk

Daytime operation with $20,000 to $30,000 a
month potential in southern industrial city.
This is one of the nation’s richest. fastest grow-
ing markets. This fairly new station has never
had a chance. Asking price of $180,000.00 with
50% down is a steal. This city has one billion
in new industry on the way. Only financlally
responsible applicant considered. " Box 730D,
BROADCASTING.

Southern daytime, 250 watt, small market, priced
under gross at $30,000.00. $10,000.00 down and
})ﬁl&nce 5 years at 4%. Box 731D, BROADCAST=-

Video monitors—8 megacycle—plug in construc-
tion. 14”"—$215.00, 17" 19.00, 217—$259.00. Proven
in thousands of closed circuit and broadcast
installations. Miratel monitors are delivered
under geveral trade names. Factory direct sales.
Write: Miratel, Inc., 1080 Dionne Si., St. Paul 13,
Minnesota.

Sixty foot, heavy duty self supporting tower,
suitable for micro wave or passive refiector
mounting. $1400. F.O.B. Lexington, Kentu b
Can furnish erection services. Contact C. R.
?ggtzi_’n, WKXP-TV, Lexington, Kentucky. Phone

200 foot self-supporting CN Blaw Knox tower.
Six years old. WWIN, Baltimore 1, Maryland.

3 kw G.E. fm transmitter with monitors. Good
condition. Best offer. Bartell Broadcasters, Inc.,
522 }N Wisconsin Avenue, Milwaukee 3, Wis-
consin.

Self supporting Truscon 250 foot am tower
$5000.00. Truett Kimzey, 3515 West Vickery, Ft.
Worth, Texas.

Expanding metropolitan station Pacific coast
major market will sell 25% interest for $20,000.
No brokers. Box 779D, BROADCASTING.

Can sell, will travel, with sound and successful
background in all phases of sales. Box 735D,
BROADCASTING.

Do you want to stop worrying about local, re-
gional, national sales? You can relax with young
aggressive sales manager. Box 764D, BROAD-
CASTING.

Up to 409, stock ownership available to executive
callber salesman qualifled to manage independent
radio station. Attractive market in the Virginias.
Paramount requirements: Integrity, salesman-
s'll.l?' managerial ability. Community adapta-
bility, energy. Minimum cash investment should
be $10,000. Write fully including financial refer-
ences. P. 0. Box 711, Richmond, Va.

Announcers

Over two years experience in radio, desires ra-

dio-tv opportunity here. $75 weekly. Em-~

g%ed. ngﬁh resume available. Box 674D,
ADCASTING.

Versatile announcer-personality, excellent back-
ound, desires position in or near major mar-
et. Box 702D, BROADCASTING.

Versatile on-camera announcer, dj, 26, 8¢gme spot
production, former actor. Multi-voiced gimmicks.
Administrative network N.Y.C. Finishing tour of
duty AFRS —avallable May 1. Tapes, resume, pic-
tures. Box 801D, BROADCASTING.

Production-Programming, Others

No experience, well, just enough to know this
is my field. Confident of my potential. Degire
position with training program but anxious to
make money. Have family responsbilities. Pres-
ently employed In smali market. College grad-
uate; service obligation fulfilled as officer. Neat;
aggressive; eager to advance. Box 724D, BROAD-
CASTING.

TV news director. Fully capable and experi-
enced in all phases, editing, writing, gathering,
etc. Exceptionally strong on-camera delivery.
Top-rated man in three station market. Covered
many nationally prominent stories. Desires im-
mediate connection with metropolitan station.
Write Box 757D, BROADCASTING.

Assistant plant manager-technicolor, France, 34,
12 years experience movie industry as unit man-
ager, cameraman, editor all lab aspects. Fluent
English—knowledg:n panish, Interested working
tv station. Box 7 ., BROADCASTING.

VHF television station In growing medium
market of south. Profitable after substantial
deYreciation write-off. Priced well under one
million dollars and terms can be arranged for
responsible purchasers. Chapman Company, 1182
West Peachiree, Atlanta.

South. Gulf state, medium market, leading net-
work, $65,000 total—$15,000 down. Florida profit-
able medium market, §155,000—terms. Upper,
single station market, $10,000 down will handle.
g:hatgman Company, 1182 West Peachtree, At-
anta.

North. Upper New England single station market
with retail sales over $25,000,000. $80,000 total.
Lower New England single station market,
$125,000, terms. and another at $100,000 cash.
Chapman Company, 17 East 48th, New York.

Now available. A single-station market in the
St. Louis-Little Rock-Tulsa magic_triangle. Ralph
Erwin. Exclusive Broker. Tuloma Building. Tulsa.

List with us, net to you. We have buyers for
radio and tv stations. HOLCO, 514 Hemp. Ave..
W. Hempstead, N. Y.

Norman & Norman, Inc., 510 Security Bldis..
Davenport, Iowa. Sales. purchases, appraisals,
handled with care and discretion. Experienced.
Former radio and television owners and opera-
tors.

Write now for our free bulletin of outstanding
radio and tv buys throughout the United States.
Jack L. Stoll & Assoclates, 8381 Hollywood Blvd.,
Los Angeles, Calif.

To Buy or sell a statlon in the west, Chapman
Company, 33 West Micheltorena St., Santa Bar-
bara, California.

BROADCASTING

RADIO AND TV SALES
OPPORTUNITIES

One of the nation’s top mul-
tiple station operations is ex-
panding its sales staff, both
radio and tv, in several mar-
kets. If you qualify, this is a
real opportunity to get on the
first ten. All markets are in
the east. Compensation is by
salary and commission, some
broadcast time sales. Expe-
rience is essential. These are
career positions with ample

opportunity for advancement.

Write or wire Box 720D,
BROADCASTING.
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" FOR SALE—(Cont'd)

Eguipment

Comimercial _crystals and new or replacement
crystals for RCA, Gates, W. E. and Bliley holders;
regrinding, repair, etc. Also A. M, Monitor serv-
jce, Natlonwide unsolicited testimonials praise
our products and service! Send for catalog.
Eidson Electronic Co, PR 3-3%01, Temple, Texas.

FM transmitters, new, all powers. contact ITA,
Box 164, Upper Darby, Penna., or call FLanders
2-0355.

Weather warning receivers—for Conelrad and
Disaster weather warnings. Air Alert I1—$46.50,
Air Alert 1—$89.50, Write: Miratel, Inc., 1080
Dionne St, st. Paul 13, Minnesota.

WANTED TO BUY

Stations

AM or fm radio station in or near metropolitan
area, Confidential. Box 571D. BROADCASTING,

Experlenced radio announcer has considerable
finances for radio station interest. Wants active
articipation management! and operation. Box
34D, BROADCASTING.

Corporation presently engaged In regional am-
#m radio operation has six e carry ferward
tax loss resulting from uhf experiment. We are
looking for way to utilize tax loss before it ex-
pires gy elther nurchasing profitable radio oper-
ation or selling corporation. Any seriously in-

es inv] to write in confidence to
Box 700D, BROADCASTING.

Wwill purchase outright for cash. no brokers, a
ll'la“dio station. Contact Box 727D, BROADCAST-

Wanted—midwest station, medium market. con-
sider partial ownership. desire active partcipa-
tion substantial down payment. TV-radio back-
E%md. Confidential. Box 740D, BROADCAST-

Invest limited amount in local independent, or
lease, or manage. Exgerlenced all phases. Box
756D, BROADCASTING

We believe that our experience in handling
station sales, our full time organization concen-
trating on this work, can help sell your station.
References of satisfied sellers gladly furnished.
No charge unles successful. Contact Ed Twam-
ley, 33 West Micheltorena, Santa Barbara; Ralph
Hunter, 17 East 48th, New York; Bill Chapman,
1182 West Peachtree, Atlanta. Chapman Com-
pany.

Equipment

Used console, single channel. State make, age,
condition, price. Box 565D, BROADCASTING.

Wanted, 3 kw fm transmitter prefer Westing-
kw fm

¥FCC first phone preparation by correspondence
or in resident classes. Our schools are located In
Hellyweod, Californla and Washingten, D, C.
For free booklet, write Grantham Scheol, Degk
B2, 821 - 15th Sireet, N. W. Washington, D, C.

FCC first phone license in six weeks, Guaranteed
instruction by master teacher. Phone FLeetwood
2-2733. Radio License School, 3605 Regent
Drive, Dallas, Texas.

Since 1946, The original course for FCC 1st phone
license, 5 to § weeks. Reservations required. En-
rolling now for classes starting May I, June 25,
September 3, October 29. For information, ref-
erences and reservations write William B. Ogden
Radio Operational Engineering School, 1150 West
Olive Avenue, Burbank. California.

BUSINESS OPPORTUNITY

Allled Brokers Company, Baker Bullding, Sher-
man, Texas. Salés, purchases, appraisals, financ-
ing. all technical matters handled with care and
discretion. Experienced. Former radio station
owners and operator.

RADIO
Help Wanted

Sales

SALES MANAGER WANTED

CBS medium-market station in East
hat immediate opening for aggressive
sales manager. Please send full details,
including picture, references, 1o Box

787D, BROADCASTING.

Announcers

A
“DAVID"
WANTED

An off-beat pro to take

the morning away from

rough competition.

RADIO
Help Wanted—(Cont’d)
Announcers
R R
»
-
i GOOD :
-4 %
:' First class ticket announcer needed &
* immediately. Send tape, photo, &
: resume to E
] -
* KIMN :
E Denver, Colorado 5
»* =
bhhkhkhhhhh kA kAR Rk kR ARk

Production-Programming, Others
R R R AR R A R R A AR AR AR R E LT
PROGRAM MANAGER WANTED

Eastern station, medium siged market,
national network affiliate, has opening
for Program Manager. Good salary, ex-
cellent working conditions and facilities.
References required. Send photo and j

background in first letter to Box 788D,
BROADCASTING.

sl

RADIO
Situations Wanted

Announcers

NEED A D. J.? —

B. €, A. Plotement Sarvies has them . . . with

ond without experience. All eager to pleass

ond moks you vyl Best ined Yy .

run own boards. No prima donnas. Thoroughly

screaned. Write or wl:. collect immediately:
Milt Stillman, Placement Service
Broadcast Codaching Associates
1639 PBroadway, Capitel Theatre Bidg,

N.Y.C. 19, N. Y.

JUdson 6-1918. Neo charge for either party.

 TELEVISION
Help Wanted

Hy

Producrion-Pr;Emmming, Others

S ...l LLLLILLLALAELERRRRRRRRRRAT

Sransitter Bnd moniore. How TIAD. BRGAD: Top 10 market. TV DIRECTOR-PRODUCER 7
CASTING. S I HELP! Experienced in all phases of TV produc- o
Low band vht transmitter or amplifiers, 10 kw tion and operation. Cocrdinnsor dirgc'tor :
;Iareterred. Channel 2 or 3, 3 bay antenna. Box of award winning shows. Deﬁnre position 4
81D, BROADCASTING. Send resume and tape to demanding imaginatli‘\{’e dl;ector WE:I:I J
d in practical production. d
mgteéi:cga r:}lré‘lper)r(l 1xt:ia:.lpe ;:ggll:dezrsmrirggglho::lueoé Box 809D, BROADCASTING. ::{ls:nt refel:e::ces.a roductio E
and 12” speaker. Must togaquality. Box 1158, Box 743D, BROADCASTING ¢
Magnolia Park Station. Burbank, California. .
FOR SALE . . . New, Major, 5,000 Watt Station In Top Florida Market
All new Gates Equipment, RCA Mikes, Ampex Recorders. Small coordinated, combination studio-
transmitter with 10 acres of land located on a major thoroughfare. 3 Tower, DA, with fulltime
5 kw available per consultant. Excellent signal on good frequency.
T Property offered on any one of three, non-negotiable plans: WRITE
E A. $212,000.00 Cash with long-term lease on real estate—$6,400 per
R year. OR
M B. $280,000.00 Cash which includes 10 acres and building. WIRE
S C. $200,000.00 Cash, $120,000.00 on 10 year basis, 4% real estate
3 included. Radio, Box 634
Clear title to all property guaranteed. No brokers. Shown by appoint- ’
PLANS  ment. Miami Springs, Fla.
Page 98 e April 7, 1958 BROADCASTING



TELEVISION
Situations Wanted

MAJOR LEAGUE CALIBRE
SPORTSCASTER
Topnotch on all play-by-play and TV.

In-

terested only in keeping busy and making
money in major market. Guaranteed results.

Box 751D, BROADCASTING

EMPLOYMENT SERVICE

A Specialized Service For
C [ & s
Chief Engmoer Programd?&anagtrl
CONFIDENTIAL CONTACT

NATIONWIDE SERVICE
BROADCASTERS EXECUTIVE PLACEMENT SERVICE

1736 Wisconsin Ave., N. W.
Washington 7, D. C.

FOR SALE
Egquipment

FOR SALE

300 foot Blaw Knex self
Heavy encugh fer TV or FM-unit. Beacon light
fixture, galvanized and in excellent condition.
Hos been used only inland. Disassembled and
ready for shipment. Presently in Florida. Worth
$18,000. Price 38,000

Pan American Broud:ulling Company

370 Lexington Ave., N. Y. MU 5-1300

supporting tower.

TAPE RECORDERS

All Professional Makes
New—Used—Trades
Supplies—Parts—Accessories
STEFFEN ELECTRO ART C€O.
4401 W. North Avenue
Milwaukee 8, Wisc.

" Uptown 1-8150 TWX: MI-193

America’s Tape Recorder Specialists

Dollar
for

Dollar

you can’t

beat a
classified ad
in getting
top-flight

personnel

BROADCASTING

FOR THE RECORD continues from page 94

tuted looking toward deletion of Ch. Cham-
palgn, N1, and conversion of that market to an
all-uhf market.

Prairie T'v Co., Decatur, Tll.—Petition request-
ing institution of rule making locking toward
removal of vhf Ch. 3 from Champaign, Ill., and
realloeation of same to some other area where
its use will not cause intermixture of tv services.
Petitioner also requests that show cause
ceedings be instituted to effect assignmen
Ch. 21, 27 or 33 to WCIA In lieu of Ch. 3.

ACTIONS ON MOTIONS

’ BY Acting Chief Hearing Examiner
Kyle on April 1
On own motion, ordered that oral argument on
petitions by B, F. §J. Timm, Lakeland, Fla., and
Rand Bestg. Co., Tampa, Fla., to dismiss without
prejudice their am applications. is scheduled for
9 am, Apr. 2.

By Hearing Examiner Herbert Sharfman
on April 1

Scheduled oral argument at 3:30 p.m., Apr.
4, on motion for production of documents filed
by New Mexico Bestg. Co. Inc., In proceeding on
ﬁplication of Video Independent Theatres JInc.

VIT Ch. 2) Santa Fe, N.

Scheduled further prehearing conference for
April 4 on #m anhcations of Hirsch Bestg.
(KFVS) Cape Girardeau, Mo., and Firmin Co,
| Vincennes, Ind.

By Hearing Examiner Millard F. French
on March 31
Granted Joint petition of Sarkes Tarblan Inc,
and George A, Brown Jr., for extension of time
from Apr. 1 and Apr. 11 to May 15 and May 27
rescfectively, for filing proposed findings of fact
conclusions and reply findings In proceeding
on apaplications for new tv stations to operate on
in Bowling Green, Ky.

By MHearing Examiner Basi! P. Cooper
on March 3
Granted petition by WTVJ Inc., for continu-
ance of further hearing conference from Apr. 2
to A{)r 18 in proceeding on application and that
of §t. Anthony Tv Corp., for new tv stations io
operate on Ch. 11 in Houma, La

By Chief Hearing Examiner James D.
Cunningham on March 27

Granted reqluest of Lewiston Tv Co., for leave
to withdraw its protest to Jan. grant of ap-
?lications of Orchards Community Tv Assn. Inc.,
or permits to construct new tv broadcast trans-
lator stations to serve Lewiston, ldaho;
¢eeding is terminated.

| By Hearing Examiner J. D. Bond

ro-
of

Jay A.

pro-

on March 2%

Ordered that hearing scheduled for April 15
is continued to June 3 in proceeding on_am ap-
plications of Louis Adelman, Hazleton, Pa., and
| Guinan Realty Co., Mount Carmel, Pa.

By Hearing Examiner Charles J. Frederick
on the dates shown

Ordered that hearing scheduled for Mar. 31 is
rescheduled for 2 p.m. Apr. in proceedmg on
am applications of Wllliamsburg Boestg. , Wil-
liamsburg, Va., and WDDY Inc. (WDDY) Glou-
cester, Va. fion Mar. 26.

Granted {)etition by Radio Tampa, Tampa, Fla.,
to amend its am application to refiect an agree-
ment between it and Rand Bestg. Co., whereby
these two applicants would merge "their In-
terests, and amend Radlo Tampa partnership
agreement whereby Rand would be added &s
509 partner. Action Mar. 28.

By Hearing Examiner Annle Neal Huntting
on March 28

Continued prehearing conference from Mar. 28
to May 6 and hearing scheduled for Apr. 29 is
continued without date in proceeding on fm ap-
plications of Telemusic Co., San Bernardino,
Callf., and Southwest Bestg. Co. Inc., Redlands,
Calif.

By Hearing Examiner Elizaheth C. Smith
on March
Granted motion by Rome Community Bestg.
Co., Rome, N. Y, for continuance of prehearing
conference from Mar. 28 to Apr. 14 in proceeding
on its am application, et al.

By Hearing Examiner Jay A. Kyle
on Marech 27

Scheduled prehearing conference for 10:30 am.,
Apr. 15 on am application of Hardin County
Bestg. Co., Sllsbee, Tex.

On own motion, scheduled further hearing at
1:30 p.m., Mar. 28 on am applications of Walter
G. Allen, Huntsville Ala., and Marshall County
Bestg. Co. Inc., Arab, Ala,

By Hearing Examiner Charles J. Frederick
on March 27
Hearing on am Tpphca-tions of Radio Tampa,
Rand Bestg. ampa, and B. F. J. Timm,
Lakeland, a.ll Fioridn.. heretofore continued with-
out date, 'is rescheduled for 9:30 a. m., April 2.

By Hearlng Examlner Annie Neal Huntting
the dates shown

Granted petition by Broadcasters Inc., South
Plainfield, N. J., for extension of time from Mar.
31 to Apr 4 for furnishing additional Informa-
tion requested by the parties in proceedings on
its am application and those of Eastern Bcestg.
| Co. Inc., (WDRF) Chester, Pa,, and Tri-County

Bestg Corp., Plainfield N,

Prehearing session schedu.led for Apr. 3 is ad-
vanced to Apr. 2 at 2 p.m., re am application
of Pierce Brooks Bestg, Corp. (KGIL) San Fer-
nande, Calif. Action Mar. 27.

By Hearing Examiner Eiiuheth C. Smith
on March 2

Granted petition by North Dakota. Bestg. Co.
Inc., to reopen record in proceeding on its ap=-
fllcation for new tv station to operate on Ch.
1 in Fargo, N. for purpose of receiving in
evidence J'omt x.i'ubit 2 which shows correc-

Action Mar. 28,

tion neerin g evidence of applicant, and
record ag n close
By Hearlng Examiner J. D. Bond
on March 26

Granted petition by New Hanover Bestg. Co.,
for leave to amend its apgix.lcation for new tv
station to operate on Ch. Wilmington, N. C.,
to Incorporate as part of its application merger
agreement between United Bc g. Co, Inc., and
New Hanover, executed on Mar. 7,

By Hearing Examiner H. Gifford Irion
on March 26
On own motion, continued further hearing
conference from April 2 to May 1 on am applica-
tit:msl of Charles R. Bramlett, Torrance, Calif.,
et al.

BROADCAST ACTIONS
By Broadcast Burean

Actions of March 28

WTTG Washington, D. C.—Granted cp to
change trans. location to Sheraton Park Hotel,
2660 Woodley Rd. N.W. Washington, o (&4
change ERP to vis. 100 kw, aur. 50 kw, ant.
helght 500 ft.; change e trans., make other
equipment changes, install new ant. system.

WTX Waco, Tex.—Granted c¢p to use old
main trans. as aux. trans, at present main trans.
site_and operate trans. by remote control from
studio location.

Granted cps to following to install new trans.;
WOMT Francis M. Kadow, Manitowoc, Wh.,
WHMP Pioneer Valley Bestg. Co.,, Northampton,
Mass.; KCEKY Gila Bestg. Co., Coolldge, Ariz.;
KSIG, KSIG Bestg. Co. Inc., Crowley, La.

WOPA-FM Oak Park, nL—Grnnted mod. of
cp to decrease ERP to 36 kw, ant. height to 260
ft, chanige e trang. and type ant.; conditions.

WIBG-FM Philadelphia, Pa.—Granted exten-
sion of authority to remain silent for period
ending Aug. 3 pending comﬁletion of cp for
increase power and cha ant.-trans. and
studio location.

KJFJ Webster City, Iowa—-Granted authority
to slgn-on at 6:30 a.m. and sign-off at 6:30 pm.,
during months of Apr. throufh Sept., except in
case of emergency or specia events.

WBKYV West Bend, Wis.—Granted authority to
sign-off at 6:00 p.rn. during months of Apr.
through Aug.

WTIM Taylorville, Ill—Waived Sec. 3.71 of
rules and granted authority to sign-off at 6:00
pam. CST, during summer months only (period

ending Aug)

WTYN Tryon, N. C.—Granted authority to
sign-off at 6:00 p.m., Mar. through Aug. except
for special events when station may operate up
to licenged sign-off time.

KBEN Carrizo Sprlnrs, Tex.—Granted author-
ity to sign-off at 7:00 p.m. for period ending
July 22.

Foliowing were granted extensions of comple-
tion dates as shown: KBEV Portland, Ore,.
10-1; KGY Olympia, Wash, to 10-18; Wiy
Elizabethtown, Pa., to 6-1.

Action of Mareh 27
WSB-TV Atlanta, Ga.—Granted extension of

completion dates to 10-6 (main trans. and ant,
and aux. trans.).

Actions of March 26
KUEQ Phoenix, Ariz.—Granted license for am

station.

KIFI Ydaho Falls, Idaho—Granted license cov-
ering changes in ant. system (increase height).

WFNS Burlington, N. C.—Granted license cov-
erlng installation of new ftrans.

KBUN Bemidjl, Minn.—Granted lcense cover-~
ing installation of new trans. as aux. trans, at
present main trans, site, with remote control
operation from studio location.

KFH Wichita, Kans.—Granted license covering
installation of new trans.

E Providence, R. I—Granted license cov-
ering ingtallation of new trans, as aux. trans. at
present main trans. site and operate trans. by
remote control from studio location.

WBEC Pittsfleld, Mass.—Granted license cov-
ering installation of old main trans. as aux.
trans. at present main trans. site.

WGIG Brunswick, Ga.~—Granted license cove
ering increase in daytime power, installation of
new trans. and specify e trans.

KFH Wichita, Kans. ranted license to use
old main trans. as an aux. trans. at present main
trans. site, and mod. of license to operate aux.
trans. by remote control while using non-direc-
tional ant.

WGTC Greenville, N. C—Granted authority to
sign-off at 5:00 p.m. daily for period of six
months.

WPGC-FM Oakland, Md-—Granted extension
of authonty to rermaln sllent until June 20.

WSAJ Grove City, Pa.—Granted authority to
remain silent beginning Mar. 29 and ending Apr.
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9 in order to observe Easter college recess.

KLTF Little Falls, Minn.—Granted authority
to sign-off at 700 p.n. CST, beginning May 1
and ending Aug. 3l.

KALV Alva, Okla.—Granted authority for 90
days to sign-off at 7:00 p.m. local time, due to
personnel shortage. .

KAWL York, Nebr.—Granted authority 1o
sign-off at 6€:00 p.n, during months of Mar.
through Sept., except for special events.

KMLW Marlin, Tex. _ Granted authority to
slgn-on at $:30 am. and sign-off at 6:30 p.m.
during months of Apr. through Sept., except for
specia everats y\ghen gtation would operate with-
in normal_daytime_hours.

KEMO Benson, Minn—Granted authority to
slgn-off at 6:30 p.m. during summer months
{Apr. through Aug.).

WFTG London, KY—Granted authority to
sign-on at 6:00 a.m. and sign-off at 7:30 p.m.,
local time, Apr. through Aug. due to decline in
nighttime revenue.

WIzZZ Streator, IllL—Waived Sec. 3.71 of Tules
and granted authority to sign-off at 6:00 p.m,,
jocal time (except for programs of special public
interest) from Apr. through Sept. 28, or in event
daylight sa: time is extended beyond Sept.
28, then through extended period, but not be-
yond Oct. 31.

WRAM Monmouth, Il.—Walved Sec. 3.71 of
rules and granted authority to sign-off at 6:00
pm. thro out summer months except for spe-
clal events (Apr. through Sept.).

KSTB Breckenridge, Tex.—Granted authority
to sign-off during summer months, Apr. through
Sept., at 6:00 p.m.

WEJL Scranton, Pa—Granted authority to
sign-off dally at 545 p.m. EST, during those
days in Apr. when daylight saving time is in
effect and at 6:00 p.m. EST, during months of
May through Sept.

Actlons of March 25

WAYX Waycross, Ga.—Granted involuntary
assignment of license to Ethel Woodard Wil-
llams, et al.,, as executors of last will and testa-
ment of Jack Willlams, deceased.

KNGS Hanford, Calif.—Granted involuntary
transfer of control from FEarl J. Fenston to
James G. Fenston, executor of estate of Earl J.
Fenston, deceased.

KWEL Midland, Tex.—Granted acquisition of
positive control by Jerry Covington through
purchase of stock from Ben Harwit.

WJHB, WTLS Talladega and Tallassee, Ala.—
Granted acquisition of negative control by Ned
Butler, et gl.. through purchase of stock from
W. K. Johnston and Joe A. Armbrester Jr.

KVEL Vernal, Utah—Granted relinquishment
of positive control by James C. Wallentine
through sale of stock te Lucile M, Johnson and
Hugh w. Colton.

WWIN Baltimore, Md.—Granted license cover-
ing change in ant.-trans. location.

KILE Galveston, Tex.—Granted license cover-
ing installation of new trans.

WMAN Mansfield, Ohio—Granted license cov-
ering change ant.-trans, location, installation of
new trans., make changes in ant. system and
ground system; and lcense covering installa-
tion of old main trans. as alternate main trans.
at present main trans. site.

BLA Ellzabethtown, N. C.—Granted license
covering change in facilities and installation of
new trans.

WGGH Marion, Ill.—Granted license covering
installation of ©ld main trans. at present loca-
tion of main trans.

KTRI Sloux City, Yowa—Granted license cov-
ering changes in daytime directional ant. system
(using two tower array).

WFBL, WTAC Syracuse, N, ¥., and Flint, Mich.
—Granted mod. of licenses to change name to
First Bestg. Corp.

KAPA Raymond, Wash.—Granted cp to make
changes in ant. system (decrease height).

K1JV Huron, 8. D —Granted cp to make
changes in ant. system and increase height by
top mounting fm ant.
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Following were granted authority to operate
trans. by remote control: WZOK-FM Radlo Jax
Inc.,, Jacksonville, Fla.; KRCT Bn{ Bestg. Co,
Pasadena, Tex.; WTIP Chemical City Bestg. Co.,
Charleston, W. Va.

KLFY~TV Lafayette, La.—Granted extension
of completion date to Sept. 24.

Actions of March 24

KRGV, KRGV-TV Weslaco, Tex.—Granted ac-
g]ulsition of positive control by LBJ Company

rough purchase of stock from O. L. Taylor.

WSAU Wausau, Wis—Granted cp to make
changes in ant. system (decrease height).

KDFW Cedar Hill, Tex.—Granted cp to change
type trans. and decrease ERP to 25 kw, ant.
height 770 £t.

KEDO Ontario, Calif.—Granted cp to change
ant.~trans. location, install new type ant. (com-
posite), increase ERP to 1 kw and decrease ant.
height to minus 415 ft.

WEZL Richmond, Va—Granted cp to install
new ant. and trans. for aux. purposes only.

KINY-TV Juneau, Alaska—Granted mod. of
cp to change studio location and specify correct
coordinates (no change in trans. location).

WHKP-FM Hendersonville, N. C.—Granted
mod. of ]c%%to change type trans., type ant., in-
grease E to 95 kw, ant. height 2 ft.; condi-
ions.

KOXR-FM Oxnard, Calif. —Granted mod. of cp
to decrease ERF to 10.5 kw, increase ant. height
to 14 ft., change trans.-studio location and make
changes in ant. system.

KACY Port Hueneme, Calif.—Granted mod. of
cp to change type trans. and studio location.

KZUM Farmington, N. M.—Granted mod. of
cp to change ant.-trans. location, studio loca-
tion, make changes in ant. (increase height}),
and ground system and change type trans.

Following were granted extensions of comple-
tion dates as shown: KZUM Farmington, N. M.,
to 8-1; KFJZ Fort Worth, Tex, to 5-1; WDVL
Vineland, N, J., to 6-20; WBAB Babylon, N. Y.,
to 10-1.

Action of March 21

KSWS-TV (aux. trans.} Roswell, N. M.—Grant-
ed extension of completion date to May 15.

Actions of March 19

Following were granted authority to operate
trans. by remote control: WLCR Electronic Main-
tenance Inec., Torrington, Conn.; WBTA Batavia
Bestg. Corp., Batavia, N. Y.; WZOK Radio Jax
Iuc., Jacksonville, Fla., while using non-direc-
tional ant.. WCAM City of Camden, Camden,
N. J,, main and alternate main.

License Renewals

Following stations were granted renewal of
license: WROD Daytona Beach, Fla.; WLAT
Conway, 8. C.; WDIX Orangeburg, 8. C.; WACL
Waycross, Ga.; WAGF Dothan, Ala.; WAMI Opp,
Ala.; WCREI Scottshoro, Ala.; WCRL Oneonta,
Ala.; WDAK Columbus, Ga.; WDEC Americus,
Ga.;, WDOL Athens, Ga.; WFMH Cullman, Ala.;
WGBA Columbus, Ga.; WJAM Marion, Ala.;
WJAZ Albany, Ga.; WJDB Thomasville, Ala.;
WJHB Talladega, Ala.; WJHO Opelika, Ala.;
WJIV  Savanmnah, Ga.; WJOI Florence, Ala.;
WKLY Hartwell, Ga.; WLAG LaGrange, Ga.;
WMJIM Cordele, Ga.; WMLT Dublin, Ga.; WMOG
Brnnswick, Ga.; wWMVG Milledsevufe, Ga.;
WNEX Macon, Ga.; WRDW Augusta, Ga.;
WRGA Rome, Ga.; WROM Rome, Ga.; WROS
Scotisboro, Ala.; WGAU-FM_  Athens, Ga.
WFMH-FM Cullman, Ala.; WUOA Tuscaloosa,
Ala.; WFDR Manchester, Ga.; WKAEB Mobile,
Ala.; WXAL Demopolis, Ala.; WALA-TV KIO-87,

Mobile, Ala.; WCOV-TV Montgomery, Ala.;
WCTV (TV) KIP-95, 96, Thomasville, Ga.;
WMAZ-TV Macon, Ga,; WMSL-TV Decatur,

Ala.; WRDW-TV Augusta, Ga.; WSAV-TV Sa-
vannah, Ga.; WSB-TV Atlanta, Ga.; WSFA-TV
Montgomery, Ala.,; WTOC-TV Savannah, Ga.;
WMBR and aux.. WMBR-TV (main trans., ant.

WASHINGTOHN
1625 Eye Strect, MW
MAtionol B=1950

|
| MEW YORK
60 East 42nd Street
MUrray Hill 7-4242
CHICAGO
5 East Wacker Drive
Réndolph &-6760

DEMVER
1700 Broadway
AComa 2-3623

and aux. ant.), WMBR-FM and SCA, Jackson-
ville, Fla.; WSB (main and aux.), WSB-FM At-
lanta, Ga.; WFMY-TV (main trans. and ant,
aux. trans.) Greenshoro, N. C.; WYZE Atlantsa,
Ga.; WMSN Raleigh, N, C,; WTRL Bradenton,
Fla.; WGMS Bethesda, Md., and WGMS-FM
Washington, D. C.

UPCOMING

April

April 10-12: 10th Southwestern Institute of Radio

gineers, conference & electronic show, St.

Anthony Hotel and Municipal Auditorium, San
Antonio.

April 10-12: Alabama Broadcasters Assn., Mobile.

April 11: Conference on Enlightened Public
Opinion, Boston U.

April 11: Pennsylvania AP Broadcasters Assn.,
ohn Bartram Hotel, Philadelphia.

April 11; Ohio Broadcasters Assn., Hotel Carter,
Cleveland.

Aprl]l 14-17; 25th National Premium Buyers Ex-
position, Navy Pier, Chicago.

April 16: UP Broadcasters of New Hampshire,
Concord.

April 18-19: Advertlsing Federation of America,
ninth district conventlon, Kansas City, Mo.
April 18-19: New Mexico Broadcasters Assn., El

ancho Hotel, Gallup.

April 18-19: Spring Technical Conference on

and Transistors, Engineering Society of
Cincinnatl Building, 1349 E. McMi]llan St., Cin-
cinnatl.

April 19-20: Oklahoma AP Broadcasters, Western
Hills Lodge, Wagoner.

April 20-22: Atlantic Assn, of Broadcasters, Fort
Cumberland Hotel, Amherst, N, S,

April 21-25: Society of Motlon Picture & Tv
ngineers, Ambassador Hotel, Los Angeles.
April 22: CBC Board of Governors, Railway
Committee-room, House of Commons, Ottawa.
April 22-24: Electronic Components Conference,

Ambassador Hotel, Los Angeles.

April 23-25: Western States Advertising Agencies
Assn., Oasis Hotel, Palm Springs, Calif.

April 24-26: AAAA, annual meeting, Greenbrier,
White Sulphur Springs, W. Va.

April 24-26; Advertising Federation of America,
fourth district convention, Floridan Hotel,
Tampa, Fla.

April 24-27: American Women in Radlo & Tv,
national convention, Fairmont Hotel, San
Francisco.

April 25: Assn, Maximum Service Telecasters,
oard of directors meeting, Biltmore Hotel,
Los Angeles.

April 25-26: Mutual Advertising Agency Net-
work, Bismarck Hotel, Chicago.

April 26: UP Broadcasters Assn. of Connecticut,

otel Burritt, New Britain.

April 26: Assn. Maximum Service Telecasters,
annual membership meeting, Biltmore Hotel,
Los Angeles.

April 27-May 1: NAB 36th annual convention,
Statler and Biltmore Hotels, Los Angeles.
April 28-May 1: NAB Broadcast Engineering

Conference, Statler Hotel, Los Angeles.

May

May 1-3: Advertising Federation of America,
fifth district convention, Mansfield, Ohlo.

May 2: Missourl Broadecasters Assn., U. of Mis-
souri. Columbia.

May 4-10: Canadian Radio Week, sponsored by
Broadcast Advertising Bureau of Canadian
Assn. of Radio and Tv Broadcasters.

May 5-7: Annual meeting, Assn, of Canadian
Advertisers, Royal York Hotel, Toronto.
May 5-7: Assn. of Canadian Advertisers, Royal

York Hotel, Toronto, Ont.

May 9: Radio Tv Guild, industry conferences and
banquet., San Francisco State College, San
Francisco.

May 10: California AP Tv-Radio Assn.. annual
meeting, El Mirador Hotel, Sacramento.

May 10: UP Broadcasters of Illinois, Allerton
State Park, Monticello.

May 10: UP Broadcasters of Michigan. Hotel Olds.
Lansing.

May 11-14: Canadian Assn. of Radio & Tv
gr%adcasters, Queen Elizabeth Hotel, Montreal,
ue.

May 15-15: North Caroitna Broadcasters Assn.,
Southern Pines.

Maf 15-16: Nebraska Broadcasters Assn., Scotts-
bluft.

May 17: UP Brosdcasters of Indiana, Sheraton-
Lincoln Hotel, Indianapolis, eraton

May 18-2]: National Retail Merchants Assn.,
es promotlon division, national convention,
Palmer House, Chicago.

May 21-23: Pennsylvania Broadcaste Assn,
Galen Hall, Wernersville. rs Lt
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=== BroaDCASTING TELESTATUS

A QUARTERLY SITUATION REPORT ON 'PRESENT AND PLANNED TV STATIONS

Published in firet issue of each quarter

April 1958
Total U. S. Stations on Air: 541
{Commercial: 510; Educational 31)
{Includes Alaska, Guam, aWaﬂ Puerto Rico)
Total Cities with On-Air Stations: 336

Total Tv Households: 39,800,000
{ARF—Census data as of April 1957)

HOW TO READ THIS LISTING [

Each station or grantee is listed in the
city where licensed. |
Triangle (»): station on air with reg-
ular programming. Date of grant is |
shown for permittees, followed by

planned starting date when known.
Channel number is in parentheses, fol-
Iowed by national network affiliations
and sales representatives, and station’s
highest one-time hourly rate.
Asterisk (*): non-commercial outlet.
Dagger (f): not interconnected.
| Data on station color equipment: N,
equipped for network color; LS, local
color slides; LF, local color film; LL,
local live color.

ALABAMA
ANDALUSIA}—
» WAIQ (*2)
BIRMINGHAM—
> WABT (13) NBC, ABC: Harrington, Righter &

arsons. N, LF, LS; $300
» WEBI
» WBR TV (8) CBS; Katz; N; $850
WBMG (42) 11/29/5ﬁ-Unknown
DECATUR—
> WMSL-TV (23) NBC, CBS, ABC; Masla; $150
DOTHAN—
» WIVY (9) CBS., ABC; Young: N: $150
FLORENCE—
» WOWL-TV (15) CBS, NBC; Forjoe; $200
MOSBILE—
» WALA-TV (10) NBC, ABC; H-R; N; $500
» WKRG-TV (5) CBS; Avery-Knodel, N; $450
MONTGOMERY—
» WCOV-TV (20) CBS, ABC; Young, N: $200
»= WSFA-TV (12) NBC, ABC; Katz; N; $450
MUNFORD}—
» WTIQ (*7)
SELMAT—
WaLA (8) 2/92/54-Unknown
ARIZONA

MESA (PHOENIX)—

» KVAR (12) NBC; Avery-Knodel; N; $500
PHOENIX—

» KQOL-TV (10) CBS. Hollingbery: N; %550

» KPHO-TV (5) Katz: $450

» KTVK (3) ABC; Weed; N, LF, LS; $400
TUCSON—

» KGUN-TV (%) ABC; Headley-Reed; N, LF, LS;

» KOLD-TV (13) CBS: Hollingbery; N; $300

» KVOA-TV (4) NBC; Branham: N; §300
YUMA—

» KIVA (11) NBC, CBS, ABC; Hollingbery; N;

K\ ai (13) 1725/56-Unknown

ARKANSAS
EL DORADO—
»KRBB (19) NBC, ABC; QO'Connell; $200
FORT SMITH—

» KFSA-TV (22) NBC, ABC: Venard; N; $200
» KNAC-TV (5) CBS' H-R; $250

LITTLE ROCK—

» KARK-TV (4) NBC; Petry; N
» KTHV (11) CBS; Branham: N
» KATV (1) (See Pine Bluff)

gaso
PINE BLUFF—
» ATV (7) ABC; Avery-Knodel; N; $450

TEXARKANA—
» KCMC-TV (8) (See Texarkana. Tex.)

BROADCASTING

CALIFORNIA
BAKEF}E;:IEI.D—
> KBAK.TV (29) CBS, ABC; Weed; 0
» KERO-TV {10) NBC, ABC; Petry; ?15.
BERKELEY {SAN FRANCISCO)—
» KQED (#+3)
CHICO—
bKiIzgtl],-TV (12) CBS, ABC: Avery-Knodel; N;

EUREKA—
> I%E-M-TV (3) CBS, ABC, NBC; Blair Tv Assoc.;

»KVIQ-TV (6) Hollingbery; $200

FRESNO—

» KFRE-TV (12) css Blair Tv; N, LF, LS: $650

» KJEO (47) ABC; Branham: N, IL: $600

> KMJ-TV (24) NBC Katz; N; LF, LS: $600
KBID-TV (53) See footnote

LOS ANGELES—
» KABC-TV (1) ABC;  Katz; $2,300

» KCOP (13) Petry:

»KHI-TV (9) H-R; 1:750

» KNXT (2) CBS; CBS Spot Sls; N, LS, LF, LL;

’KIR‘I‘QA (4)0 NBC; NBC Spot Sis.; N, LL, LS,
bKLT%_.A (55)00Peters Griffin, Woodward; LL, LS,

$1,
» KTTV (i1) Blair Tv; $2,
KBIC-TV (22) 2/10/52-Unknown

MODESTOt—
KTRB-TV (14) 2/17/54-Unknown
OAKLAND (See San Francisco)

REDDING—

>K;r21513-TV (7) NBC, ABC; Hollingbery; N;
SACRAMENTO—

»= KBET-TV (10) CBS; H-R; N, LF, LS; $850

» KCRA-TV N, LF, LS: $900

(3}

KGMS-TV (46) 3/2/56-Untl€nyown
SALINAS (MONTEREY)—

» KSBW-TV (8) CBS, ABC, NBC; H-R; N; $425
SAN DIEGO—

FMB-TV (8) CBS; Pet
bKFSD-TV (10) NBC; Katz;
SAN FRANCISCO-OAKLAND—
» KGO-TV (7) ABC Bl?érlg‘v $1 700

» KPIX ( T‘?I LS; $1,700
DKRON- (4) N'BC Feters, Grithn, Woodward;

N, LS; $1 700
DKSAN-TV (32) Stars National; $115
» KTVU (2) HE-R: N; $1,
KBAY-TV (20) 3/11/53-Unknown
KPRT (28) 12/20/56-Unknown
Golden State Telecasting Co. (38) 2/13/58-Un-
known
SAN JOSE—
» KNTV (11) ABC, CBS, NBC; Weed; $250
SAN LUIS OBISPO—
» KSBY-TV (6) CBS, ABC, NBC; H-R; $220
SANTA BARBARA—
»KEYT (3) NBC. ABC,
$450

; N: $900
N, LF, LS:

CES; Headley-Reed;

STOCKTON—
» KOVR (13) ABC; Hollingbery; $300
TULARE—

KVVG (27) See footnote

COLORADO
COLORADO SPRINGS—
» KKTV (11) CBS, ABC; Bolling; N; $250
» KRDO-1V (13) NBC Pearson $175 8
DENVER—
DKBT\;_IS(Q) ABC; Peters, Griffin, Woodward:

» KLZ-TV (7) CBS Katz: N: $75

» KQA-TV (4) ; NBC Spot Sls N; $750
» KRMA-TV (*6

»KTVR (2) Blair Tv Assoc.. $500

GRAND JUNCTION‘f‘—
» KREX-TV (5) CBS, NBC, ABC; Holman; $150

MONTROSE—

» KFXJ-TV (10) (Satellite of KREX-TV Grand
Junction)

PUEBLO—

» KCSJ-TV (5) NBC; Pearson; $225

CONNECTICUT
BRIDGEPORT—
» WICC-TV (43) ABC; Young; $200

TV (4
WCTB (*71) 1/28/53-Unknown
HARTFORD—
» WHCT (18) CBS; CBS Spot Sls.: N; 3700
-WTIC-TV (3) Harrlngton m;hter & arsons;

WEDH (*24) 1/28/53-Unknown

NEW BRITAIN—
= WNBC (30) NBC: NBC Spot Sales: N: $600
NEW HAVEN—
» WNHC-TV (8) ABC: Katz; N, LF, LS; $1,200
WELI-TYV (59) 6/24/53 Unknown: H-R
NEW LONDON{—
WNLC-TV {26) 12/31/52-Unknown

NORWICH}—
WCTN (*63) 1/28/53-Unknown
STAMFORD}—
WSTF (27) 5/27/53-Unknown
WATERBURY—
» WATR-TV (53) ABC; McGavren-Quinn; $200
DELAWARE
WILMINGTON—

> WVUE (12) Katz: $1.600

DISTRICT OF COLUMBIA
WASHINGTON—
»WMAL-TV (7) ABC H—R $1,750
DWRC TV (4) NBC; NB Spot Sls.; ;
L WT%‘I)"O-TV (9) CBS; CBS pot Sls.;

> WITG (5) Weed; LS: $1,000
WOOK-TV (14) 2/24/54-Unknown

FLORIDA

DAYTONA BEACH—
> WESH-TV (2) NBC; Avery-Knodel: N; $400
FORT LAUDERDALE—
» WITV {11) ABC; Forjoe: $500
FORT MYERS}—
» WINK-TV (11) CBS, ABC; Walker-Rawalt; $180
FORT PIERCEf—

WTVI (19) 4/19/65-Unknown
JACKSONVILLE—
» WFGA-TV 92) NBC; Petem. Griffin. Wood-

ward; N, Aﬁ
DWMBR-TV @ CBS C; CBS Spot Sla.

$850
W.TCT (*7) 2/28/57-May
WJIHPITV (36) See footnote
MIAMI—
DVE%T (7) NBC; NBC Spot Sls.; N, LF, LS;

» WITV (17) See Fort Lauderdale
» WPST-TV ('129)) ABC: Pelry: N; $825

1,250
LF, LS;

(
»WTVJ (4) CBS; Peters, Griffin, Woodward;
LF, LS; $1,1
wess- (izz 35 e footnote
) 8/53-Unknown
ORLAN

bWD&]O-TV () CBS, ABC; Blair Tv Assoc.; N;

84
» WLOF-TV (2) ABC; Young; $400
WeAL-TV ) ¥/ 41/50-unnnown
PANAMA CITYw
» WJDM (7) ABC, CBS, NBC; Hollingbery: $175
PENSACOLA—
DWEADR-TV (3) ABC, CBS;

$35
WPFA-TV (15) See footnote
5T. PETERSBURG—
» WSUN-TV (38) ABC: Venard; $400
TALLAHASSEE—
» WCTV (8) See Thomasville, Ga,
ATV (8) NBC; Blair Tv; N, LF, LS; $850
» WFLA-TV 3
» WTVT (13)( CBS: Katz; N, LF, LS; $850
WEDU (*3) §/19/57-April
WEST PALM BEACH—

» WEAT-TV (12) ABC; Venard: $300
» WPTV (5) NBC, cBs: Blaiwr Tv Assoc.; N; $275

Hollingbery; N;

GEORGIA

ALBANY—
= WALB-TV (10) NBC, ABC; Venard: N; §250
ATHENS}—

WGTV (*8) 9/5/56-Unknown
ATLANTA—
b%ﬁg‘?-%)ﬁ) CBS; Katz; N, LF, LS; $1,000
»>
» WLWA (11) ABC; Crosley Sls.; $900
» WSB-TV (2) NBC Petry; N, I..F LS; $1,000

WATL-TV (36) See foomote

AUGUSTA—
» WJIBF (8) NBC, ABC; Hollingbery; N; $350
» WRDW-TV (12) CBS; Branham; $350

COLUMBUS—

» WRBL-TV (4) CBS, ABC; Hollingbery; N:
» WTVM (28) NBC, ABC; Headley-Reed; N; $300
MACON—

bWMAZ-TV (13) CBS. ABC, NBC: Avery-
Knodel; N; $i00
SAVANNAH—

>WSAV-'!‘V (3) NBC. ABC; Blair Tv Assoc.;
i $300
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bW&'OC-TV (11) CBS, ABC; Avery-Knodel;

THOMASVILLE—

» WCTV (6) NBC, CES, ABC; Blair Tv Assoc.:
N; 3400

soisE} — IDAHO

> KBOLTY (2) CBS; Peters. Griftn, Wood-

» KIDO-TV (1) ABC, NBC; Blalr Tv Assoc; N;

IDAHO FALLS—
» KID-TV (3) CBS, ABC. NBC;

LAWISTON—
» KLEW-TV (3) (Satellite of KIMA-TV Yakima,
Wash,)

Gill-Perna;

NAMPA—
Radio Boifse Inc. (6) 3/27/58-Unknown

TWIN FALLST—

» KLIX=-TV (11) CBS. ABC. NBC: Gill-Perna:

3175
(13) 11/9/55-Unknown
ILLINOIS
BLOOMINGTON—
» WBLN (15) Burn-Smith: $120
CHAMPAIGN—
» WCIA (3) CBS, NBC: Hollingbery; N; $800
WCHU (33) 9/19/57-Unknown
CHICAGO—
» WBBM-TV (2) CBS; CBS Spot Sls.; N: $4.500
» WBKER (T) ABC Blair Tv; 52400
» WGN-TV (9) etry; LL. LF ; $1,800
I-W&BQ (5) NBC; NBC Spot Sln N, LL, LS,

» WTTW l'll)
WHFC-TV (26) 1/8/53-Unknown
-TV (20) 3/9/53-Unknown
WOPT (44) 2/10/54-Unknown
DANVILLE—
» WDAN-TV (24) ABC: Everett-McKinney; $150

PECATUR—
» WTVP (17) ABC; Gill-Perna: $350
EVANSTONT—
WTLE (32) 8/12/63-Unknown
HARRISBURGH—
» WSIL-TV (3) NBC, ABC; Walker-Rawalt; $150
(operating temporarily on ch. 3)
1A SALLE—
» WEEQ-TV (35) (satellite of WEEK-TV Peoria)

PEORRIC.TV (43) NEC; Headley-R : $600
¥ &a 'y=Reed
bW‘M:BIc)l-TV (31()’0 B Bl R e Wood-

$5I
WTVH ABC; P N $550
> wnu.-(m a) e/im?: Construcuon prohibited

until com pI
OUINCY (HANNIBAL, MO,)—

» KHQA-TV (1) SBee Hannibal. Mo.
» WGEM-TV (10) NBC, ABC; Young: N: $400

ROCKFORD—
» WREX-TV (13) CBS. ABC; H-R: N, LF, LS:

bWi'le%oo (39) NBC; Headley=Reed: N; $350
ROCK ISLAND (DAVENPom' MOLINE}—

» WHBF-TV (4) CBS, ABC; Avery-Knodel;
N; %900

SPRINGFIEI.D—

» WICS (20) NBC, ABC; Young: N;

$250
WMAY-TV (2) 6/'!?/56 (Ordered to show cause
hy station ghould not operate on ch. 38),

URBANAT—

» WILL-TV (*12)

INDIANA

ANDERSONT—
» WCBC-TV (61) $150
BLOOMINGTON—
» WTTV (4) Meeker: $1,000
ELKHART {SOUTH BEND)—
» WSIV (28) ABC; H-R: $300
EVANSVILLE—
» WEHT /50) See Henderson, Ky.
» WFIE-TV (14) NBC: Raymer; N; $350
» WTVW (7) ABC; Hollingbery; N, LF, LS; $330
FORT WAYNE—
» WANE-TV (15) CES; Petry; N. $500
» WKJIG-TV (33) NBC; H-R; N; $500
HATFIELD—

WVSJI-TV (9) Initial Decislon-2/18/57
INDIANAPOLIS—
» WFBM-TV (6) NBC:; Katz; N, LL, LF, LS;

300
'W%SH‘TV (8) CBS; Bolling; N, LF, LS: $1.400

DWLWI (13) ABC Crosley Sis.; N, LF. LS: $1,100
» WTTV (4) See Bloomington
I.AFAYETTE—

WFAM-TV (59) CBS, NBC; Rambeau. Vance,
Hopple; N; $200
MUNCIE— .
>w1sﬁac-w (49) NBC, ABC, CBS: Holman; N
5

PRINCETONt—

WRAY-TV (§2) See footnote
ROANOKE—
» WPTA (21) ABC; Mecker; $400
SOUTH BEND (ELKHART)—
» WNDU-TV (1) NBC; Petry; N $5
» WSBT-TV (22) CBS: Raymer; N; $500

Page 102 o April 7, 1958

TERRE HAUTE—
» WTHI-TV (l0) CBS, ABC, NBC; Bolling; N;

IoOwWA

AMES—

» WOI-TV (5) ABC: Weed: N: $650

CEDAR RAPIDS—

> KCRG-TV (9) ABC; Weed; $425

» WMT-TV (2) CBS: Katz: N; $625

DAVENPORT (MOLINE, ROCK ISLAND)—

> WOC.TV (8) NBC;: Peters. Griffin, Woodward;
; $500

DES MOINES—
» KRNT-TV (8) CBS; Katz; N; $700
= WHO-TV (]S) N'BC Peters, Griffin, Woodward:

N, LF, LS: $750
Ps-'i'v (s11) 12/12/58-August
KGTV (17) See footnote

FORT DODGE—
» KQTV {21) NBC, ABC, CBS; Pearson: $150
MASON CITY—
» KGLO-TV (3) CBS: Weed: N:; $400
OTTUMWA—
» KTVO (3) See Kirkgville, Mo.
sloux CITY—
» KTIV {4) NBC, ABC; Ho ery: N; $350
> Rty (9) CBS, ABC; Katz; N; $425
WATERLOO—
= KWWL-TV (7) NBC; Avery-Knodel; N; $5825
KANBAS
ENSIGN—
» KTVC (8) ABC, CBS; Katz; $100 (satellite of
KAKE-TV Wichita)
GARDEN CITY—
KGLD (11) 6/14/57-Unknown (satellite of

KCKT Great Bend)

GOODLANDY—

KWGB-TV (10) 5/11/55-Unknown
GREAY BEND—
= KCKT (2) NBC, ABC; Bolling: N; $300
HAYS—

KAYS-TV (7) 5/29/57-June: ABC: Katz: $150
HUTCHINSON (WICHITA)—
= KAKE-TV (10) See Wichita
= KARD-TV (3) See Wichita
> KTVH (12) CBS; H-R; N; $575
MANHATTANT—

KSAC-TV (*8) 7/24/53-Unknown
PITTSBURG—
»KOAM-TV (7) NBC, ABC; Katz: N: $360
TOPFWA—
>W$I;BSOW-TV (13} CBS, ABC; Avery-Knodel; N;

WICHITA (HUTCHINSON)—
»KAKE-TV (10) ABC; Katz; N; $675
bKARD-'I'V (3) NBC; Petry; N, LL,

$600
» KTVH (12) See Hutchinson
KENTUCKY

LF, LS;

ASHLAND+—

WALN-TV (59) 8/14/52-Unknown: Petry
HENDERSON (EVANSVILLE, IND.}—
» WEHT (50) CBS; Young: N: $400
LEXINGTON—
» WKXP-TV 527) Pearson; $251.30
»w;%:‘:%-;rv 18) NBC, ABC, CBS; Bolling: N;

LOUISVILLE—
I-WAIV'E-TV (3) NBC, ABC; NBC Spot Sls.: N;

-TV (11) CBS; Harrington, Righter &
Parsong: N: $1.000
WEFPK-TV (*15) 1/3/58-September
WOXL-TV (41) 1/15/53-Unknown;
WEZI (21) See footnote
NEWPORT—
WNOP-TV (74) 12/24/53-Unknown
OWENSBORO—
WKYT (14) 3/14/56-Unknown
PADUCAH—
» WPSD-TV (6) NBC, ABC; Pearson: N; $400

LOUISIANA

Forjoe

ALEXANDRIA—
» KALB-TV (5) NBC, ABC, CBS; Weed: $250
BATON ROUGE—
» WAFB-TV (28) CBS: Blair Tv Assoc.; $250
» WBRZ (2) NBC, ABC: Hollingbery: N; $475
WCNS (40) 7/19/58-Unknown
Port City Tv Co. (18) Initial Decision 10/31/57
LAFAYETTE—
»= KLFY-TV (10) CBS; Young; N; $250

NEW TV STATIONS

THE following tv stations started regular
programming within the past three months:

KMOT (10) Minot, N. D.; WIPR-TV (*§)
San .Tuan. . R:; KUED (*7) Salt Lake
t?r F-TV (9) Orlando. Fla: KTRX
%:’.5 Kennew‘lck Wash.: WRIK-TV &1)
once, KIRO-TV (7) Seattle:
KDUH~T'V (4) “Ha Sprinss, eb.:. KRSD=
TV (7) Rapid Ci .. WETV_ (*30)
Atlanta; UR-T (9) Ponce, P. R.:

(33)
KGHL-’I‘V (8) Billings,
(61) Anderson, Ind.. l
KVIQ TV (6) Eureka Calif,

LAKE CHARLES—
= KPLC-TV 7) NBC, ABC; Weed; $250
» KTAG (25) CBS; Raymer: 5180
MONROE—
» KNOE-TV (8) CBS, ABC, NBEC; H-R: N; $400
bKLSE (*13)
NEW ORLEANS—
bWD?UTV (8) NBC; Blair Tv: N, LL, LF, LS;

» WIMR-TV (20) CBS, ABC; Weed; N; $600
> WWL-TV (4) CBS; Katz; N, LF, LS $1,000

(*8)

WCKG (28) 4/2/83-Unknown; Gill-Perna
WWEZ-TV (32) 9/28/56-Unknown

SHREVEPORT—

» KSLA-TV (12) CBS, ABC; Raymer; N, LF, LS;

» XTBS-TV (3) NBC, ABC; Petry: N; $550

MAINE
AUGUSTA—
WPTT (10) 11/14/56-Unknown
BANGOR—

l—WA%I—TV (5) NBC, ABC: Hollingbery; N;

= WTWO (2) CBS; Venard; N; $300

POLAND SPRING—

»WMTW (8) CBS, ABC; Harrington, Righter &
Parsons; $400

PORTLAND—

I-WCSH-TV (6) NBC, ABC; Weed: N; $500
WGAN-TV (13) CBS; Avery-Knudel. N; $500

FRESOUE 1SLE—

DWIG._.G’Nin&TV (8) NBC, ABC, CBS; Hollingbery:

MARYLAND

BALTIMORE—
I-WBAL'I'V (11) NBC; Petry: N, LL, LS, LF;

1.500
bWJ'Z TV (13) ABC; Blair Tv; {FADO
Katz; N,

AR-TV (2) CBS: ; $1,500

WITH vV (12 12/18/52-Unknown, For:]ue
WTLF (18) 12/9/53-Unknown
SALISBURY—

bW'ls;.%C-TV (16) ABC, CBS: Headley-Reed; N;

MASSACHUSETTS

ADAMS (PITTSFIELD)—
>w§D$)(19) (Satellite of WTEN Vail Mills,

80STON—
> WBZ-TV (4) NBC,; Peters, Griffin, Woodward:
N. LS, 400

> WGRBH-TV ('
» WHDH-TV (5) ABC. CBS, NBC; Blair Tv; N,
L, LF, L5; $2.500
» -TV (9) See Manchester, N, H.
= WNAC-TV (T) CBS, ABC: H-R: N; $3.000
WXEL (38) 10/12/55-Unknown
WIDW (44) 3/12/53-Unknown
BROCKYONT—
WHEF-TV (62) 7/30/53-Unknown
CAMBRIDGE (BOSTON)}—
WTAO-TV (56) See footnote
GREENFIELD—KEENE, N. H—BRATTLEBORO, VT,
» WRLP (32) (Satellite of WWLP Springfield)

SPIINGFIELD—
) CBS; Branham: N $600
I—W%P (22) NBC ABC; Hollingbery; N, LS;

WORCESTER—
WWOR-TV (14) See footnote

MICHIGAN

ANN ARBOR—

WPAG-TV (20) See footnote

WUOM-TV (*28) 11/4/53-Unknown
BAY CITY (MIDLAND, SAGINAW, FLINT)—
bwgggsoM-W (5) NBC, ABC: Petry; N, L¥, LS;

CADILLAC—
» WWTV (13) CBS, ABC: Hollingbery: $380
CHEBOYGAN—
WTCM-TV (4) Initial Decision-8/21/57
nnnorr—
= WJIBK-TV (2) CBS; Katz
£2,600

= WTVS 1*56)
>WWJI_;VIg) NBRC: Peters, Griffin. Woodward:

N. e g E
» WXYZ-TV (7) ABC: Blair Tv. $2,200
» CKLW-TV (9) (See Windser, On 5
WBID-TV (50) 11/19/53-Unknown
EASY LANSINGt—
» WKAR-TV (*60)
FLINT$—
WJRT (12) 5/12/54-Unknown
GRAND RAPIDS—
= WOOD-TV (8) NBC. ABC; Katz: N; $1,178
WMCM (23) 9/2/84-Unknown

N, LL, LF, LS;

IRONWOOD—
WJIMS-TV {12) 11/30/85-Unknown
KALAMAZOO—
I-W'KZO-’[‘V (1\ CBS ABC; Avery-Knodel;
N, LF, LS; $1.300
LANSING—
> WIIM-TV (8) CBS. ABC; Peters, Griffin,
Woodward;
WTOM-TV (51) See footnote
MARQUETTE—
= WDMJI-TV (6) CBS., ABC; Weed; $200
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ONONDAGA—

Michigan State U, (10) Inltial Decision—3/6/%1
PORT HURON—

WHLS-TV (34) 11/14/58-Unknown
SAGINAW (BAY CITY, MIDLAND)—
» WKNX-TV (57) CBS, ABC; Gill-Perna; N: $375
TRAVERSE CITY—
»= WPBN-TV (7) NBC; Holman: N; $144

MINNESOTA
ALEXANDRIA—
KCMT (7) 12/5/57-May
AUSTIN—

= KMMT {6) ABC; Avery-Knodel; $200
DULUTH (SUPERICR, WIS.}—
= KDAL-TV (3) CBS, ABC; Avery-Knodel: N;

$500

> WDSM-TV (8) See Superior, Wis

WEFTV (38) See footnote
HIBBING—

WIRT (13) 2/20/58-Unknown
INTERNATIONAL FALLS—

Minneonto Television Inc.
MINNEAPOLIS-ST. PAUL—
I—KMSP {9) Branham: 1.000

%STP T’I"\)v; (5) ; Petry; N, LF, LS; $1,650

L WCCO TV (4} CBS; Peters, Griffin, Woodward;

D-WTCN-TV (11) ABC: Katz; $1,200
ROCHESTER—
D-K;{B%C-W (io) NBC, ABC, CBS; Meeker; N;

2/13/58-Unknown

BILOXIT— MISSISSIPPI
WVMI-TV (13) 8/1/57-Unknown
COLUMBUS—
» WCBI-TV (4) CBS, NBC. ABC; Everett-Mc-
Kinney; $180
GREENWOOD—
WABG-TV (8) 1/3/68-June; CBS
GULFPORT—
WSTG (56) 8/1/57-Unknown
HATTIESBURG—

> WDAM-TV (8) NBC, ABC; Pearson;
JACKSON—
» WITV élz) CBS, ABC: Katz; N; $400
» WLBT (3) NBC, ABC; HOUingbery. N; $400
LAUREL—

WTLM (7) 2/21/57-Unknown
MERIDIAN—
-W’I‘OK-TV (11) CBS, ABC,

Reed; f

WCOC-TV 30) See footnote
TUPELO—
» WTWV (9) NBC; Masla; N; $150

N; §115

NBC; Headley-

MISSOURI

CAPE GIRARDEAU—

» KFVS-TV (12) CBS; Headley-Reed; N; $6800
COLUMBIA—

» KOMU-TV (8) NBC, ABC; H-R; $300
HANNIBAL (QUINCY, ILL.}—

» KHQA-TV (7) CBS; Weed; N; $400

» WGEM-TV (10) See Quincy, m

JEFFERSON CITY—

= KRCG (13} CBS. ABC; Blair Tv Assocc.; $275
JOPLIN—

b—KsoslgoE-TV (12) CBS, ABC; Avery-Kncdel; N;

KANSAS CITY—
I-KCI\gsOo-TV (5) CBS; Katz; N, LL, LF, LS;

1
»Kfuac--rv (9) ABC; Peters, Grifin, Woodward;

;‘ (hal! hour ('.)
I-WDA TV }..FNB Harrington Righter &
Parsons! N,
KIRKSVILLE—

bK;.l;goO (3) CBS, ABC, NBC; Hollingbery; N;

57. IOSEPH—
» KFEQ-TV (2) CBS, ABC; Blair Tv Assoc.: $400

5T, LOUIS—

» KETC (?‘}
» KMOX- (4) CBS; CBS Spot Sales. N; $1.500
bKSD '.[u‘V (5) NBC; NBC Spot sls.; N, LF, LS;

» KTVI (2) ABC; Blafr TV; 81,

220 Television Inc. (11) 10/28/57-Unkn0wn
SEDALIAT—
» KDRO-TV (6) Pearson; $200
SPRINGFIELD—

» KTTS-TV (10) CBS; Weed; N; $325
» KYTV (3) NBC, ABC; Hol.l:ingbery. N: $325

MONTANA

BILLINGS—

> KOOK-TY (2) CBS. AEC: Headley-Reed: $200

» KGHL-TV (8) NBC; Young; $200

BUTTE}—

» KXLF-TV (4}
KOPR-TV (8)

GLENDIVEf—

» KXGN-TV (5) CBS: Webb: $125

GREAT FALLST—

» KFBB-TV (6) CBS, ABC. NBEC; Blair Tv Assoc.;

KRTV (3) 2/29/57-Unknown
BROADCASTING

ABC; $100
8/1/57-Unknown

HELENA—

= KXLJ-TV (12) (Satellite of KXLF-TV Butte)
KALISPELLT—

» KGEZ-TV (9) CBS; Cocke; $123

MISSOULA—

D—K_s'blzlgoo-TV (13) CBS, ABC, NBC; Gill-Perna;
ALLIANCE— NEBRASEA

Western Nebraska Tv Ine. (13) Initial Decision
3/26/58

HASTING S§—
> KHAS-TV (5) NBC; Weed; N; $250
HAYES CENTER—
%’I‘V (8) (Satellite of KHOL-TV Hol-
€

HAY SPRINGS—
bIGchttJ;I-TV (4) (Satellite of KOTA-TV Rapid
KEARNEY (HOI.DREDBE)—-

» KHOL-TV (13) CBS, ABC; Meeker; N; $300
LINCOLN—

t-KOL;‘I-TV (10) CBS,

» KUON-TV (*12)
NORTH PLATTE—
KNOP (2) 8/1/57-Unknown

OMAHA—
H-R; N; $900

» KETV (7) ABC:
» KMTV (3) NBC; Petry; N, LL, LS,
» WOW-TV (6) CBS; Blair Tv: N; $800
SCOTTSBLUFFf—

» KSTF (10) (Satellite of KFBC-TV Cheyenne)
NEVADA

ELKQ—
KENDA (10) 11/6/56-Unknown
HENDERSON (LAS VEGAS)—
» KLRI-TV (2) NBC: Avery-Knodel; N; $275
LAS VEGAS—
» KLAS-TV (8) CBS; Weed; N; $250
> KLRJ~ (2) See Henderson
» KSHO-TV (13) ABC; Forloe; $200
RENO—
» KOLO-TV (8) CBS, ABC, NBC; Pearson; $300
KAKJ (4) 4/18/55-Unknown
KEENEf— NEW HAMPSHIRE

> WRLP (32) See Greenfield, Mass.
WKNE-TV (45) 4/22/63-Unknown
MANCHESTER (BOSTON)—
= WMUR-TV (9) ABC, CBS; Forjoe; $500
MT, WASHINGTONT—
» WMTW (8) See Poland Spring, Me.
NEW JERSEY
ASBURY PARKt—
WRTV (58) See footnote
ATLANTIC CITY—
WOCN (52) 1/8/83-Unknown
WHTO-TV (48) See footnote
CAMDENT—
WKDN-TV (17) 1/28/84-Unknown
NEWARK (NEW YORK CITY)—
= WATV (13) Forjoe; $2,000
NEW BRUNSWICKT—
WTLV (*1$) 12/4/53-Unknown
W MEXICO
ALBUQUERQUE— NE
K 13) CBS Brnnhlm~ N; $400
» KOAT-TV (! ) ABc. Bolli.ng‘_ ssoo

ABC; Avery-Knodel;

LF; $900

KNME-TV
CARLSBAD—
» KAVE-TV (8) CBS, ABC, NBC; Branham; $150
CLOVIS—
= KICA-TV (12) CBS; Pearson; $150
ROSWELL—
bxfz'gvosa'v (8) NBC, ABC, CBS; Meeker; N;

SANTA FE—
KVIT (2) 1/25/86-Unknown
NEW YORK
ALBANY (SCHENECTADY, TROY)—
» WTEN 0) (See Vail Mﬂls
» WTRI ( : Venard; ssoo (hu temporary
authorlty to operate on ch.

Satdad s
» WINR-TV (40) NBC. ABC: Hollingbery: N:
OBOF-TV (12) CBS, ABC, NBC; Blair Tv: N;

Q;ID'VOO (*48) 8/14/52-Unknown
-wnn?;'rv {&) CBS: Righter &

Pars , LL, I
» WBUF (1'.') NBC' NBC Spo s N; $650
bWGR-TV (2) AEC; Peters, rlfﬂn Woodward;

N; $1.200
WN YT—?“;’)(W) W&-Unknown

.U
Great Lakes Tv Ine, (7) Inlﬁ:l Decision 1/31/56
CARTHAGE (WATERTOWN)—
» WCNY-TV (7) CBS, ABC (NBC per program
basis); Weed; %250
ELMIRA—

» WSYE-TV (18) NBC; Harrington, Righter &
Parsons. ; $140 (Satellite WSYR- Syra-
cuse)

WTVE (24) See footnote

ITHACAT—

WHCU-TV (20 1/8/53-Unknown; CBS
WIET {*1¢) 1/8/83-Unkmown

I.AKE PLACID (PLATTSBURGH)—
W'Pg'oz (5) NBC., ABC; Blalr Tv Assoc.; N:

NEW YORK—
» WABC-TV ("ﬁ ABC: Blailr Tv; $4,150

» WABD-TV (5) Weed; 33

-wcss 'rv (3) CBS; cns "Spot Sls.; N, LS, LT,

H-R: $3,000
eters, Griffin, Woodward; $2.000
> WRCA-TV (4) NBC; NBC Spot SIS: N, LL,
LS, LF; $9,200
> Wauv (131 See Nemk. N, J.
WREG ( () 8/1 Unknown
W‘N’YC-’I‘V 31) 5 2/54-Unlmown
POUGHKEEPS [E—
WKNY-TV (86) See footnote
ROCHESTER—
bWHEc-'I'V 10) CBS, ABC; Everett-McKinney,

> WROC-TV (5 NBC ABC, CBS; Peters, Griffin,
Woodward;
= WVET-TV (10) C S, ABC; Bolling: N, LF, LS;

WCEBF-TV (15) 5/10/53-Unknown
WROH (021) 7/2U52-Unlmo
SCHENECTADY (ALBANY, TROY)—
»\g}}ﬁg (6) NBC; NBC Spot Sls; N, LF, LS;

SYRACUSE—
» WHEN-TV (8) CBS, ABC; Katz; N; $1.000
» WSYR-TV (3) NBC: Harrington, Righter &

Pargons; $1,100
WHTV ("43} 9/18/52-Umm°wn
uTICA—

» WKTV (13) NBC, ABC, CBS; Cooke; N; $550
WTMV (54) Initial Decislon 3/13/58

VAIL MILLS {ALBANY)—

» WTEN (10) CBS; Harrington. Righter & Par-
sons; N; $500 (has temporary authority to
operate on ch. 10)

NOR' CAROLINA
ASHEVILLE= TH
» WISE-TV (62) NBC, CBS; Broadcast Time Sls.;

» WLOS-TV (13) ABC: Venard; N; $450
CHAPEL HILLF—

> WUNC-TV (*4)

CHARLOTTE—

> WBTV (2) CBS; CBS Spot Sis; N, LL. LS,

LF;
» WSOC-TV (9) NBC, ABC; H-R; N; $900
WUTV (36) See footnote
DURHAM—

= WTVD (11} ABC, CBS; Petry; N;: $550
FAYETTEVILLE}—
;-WFI’Izo.B-Tv (18) ABC, CBS, NBC; Burn-Smith;

GASTONIAT—
WTVX (48) 4/7/54-Unknewn

S TTIETY (2) CBS, ABC: Harrirgton. Right

> = B H igton, er
& Parsons; N, iF LS; §800

GREENVILLE—

> WNCT (8) CBS, ABC; Hollingbery: N; $400

NEW BERNf—
WNBE-TV (13) 2/¢/85-Unknown

RALEIGH—

»WRAL-TV (§) NBC; H-R: N, LF, 1LS; $800
WNAO-TV (28) See footnote

WASHINGTON—

» WITN (1) NBC; Headley-Reed; N; $325

WILMINGTON—

= WECT (§) NBC, ABC, CBS; Wagner-Smith
Assoc.; $250

WINS!ON-SAI.EM—

» WSJIS-TV (12) NBC; Headley-Reed; N; $600
WTOB-TV (26) See footnote

NORTH DAKOTA

3

BISMARCK—

» KBMB-TV (12) CBS; Weed; N; $150

> KFYR-TV (8) NBC, ABC; Blair Tv Assoc.; N:
$350 (Includes satellites KUMV-TV Williston,
KMOT ot)

DICKINSON—

» EDIX-TV (2) CBS, ABC; Holman; $175

FARGO—

» WDAY-TV (6) NBC., ABC; Peters, Griffin.
Woodward;: N; $450
GRAND FORKS—
» KNOX-TV (10) NBC:
Hopple: N: $200
MINOT—
DKCJB-TV (lag S, NBC, ABC; Weed; $250
» KMOT (10) { atellite of KFYR-TV Blsmarck)
VALLEY CITY—
» KXTB-TV (4) CBS; Weed; N, LS; $550
WILLISTON—
» KUMV-TV (B) (Satellite of KFYR-TV Bis-
marck)

Rambeau, Vance,

OHIO

AKRON—
» WAKR-TV (49) ABC; McGavren-Quinn; $300
ASHTABULAY—

WICA-' (15) See footnote
CANTON}—

WTLC (28) 3/28/58-Unknown
CINCINNATI—
» WCET *4]

TV (9) ABC; Blair Tv; $1,300
» WKRC-TV (12) CBS; Katz; N; $1,200
> WLWT (5) NBC; Crosley Sls.;'N, LL, LF, LS;
WQXN-TV (54) 5/14/53-Unknown; Ferjee
CLEVELAND—
-wi;rv (3) NBC: Peters, Griffin. Woodward;
» WEWS' (5) ABC: Blair Tv; N; $1.560
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» WIJW-TV (8) CBS; Katz; N; $2,000

WERE-TV (85) B8/1B/53-Unknown

WHEK-TV (19) 11/25/53-Unknown
COLUMBUS—-

» WBNS-TV (10) CBS: Blair Tv: N;
» WLWC (4) NBC; Crosley Sls.; N,
> WOSU-TV (*24)

» WIVN-TV (8) ABC: Katz; $825
l’AWII-IIO'I.'V (7)_CBS; Hollingbery. N; ?050

- ; Ho!
= WLWD (2) NBC, ABC; Crosley Sls. ; $1.100

WIFE (22) See footnote
ELYRIAT—

WEOL-TV (31) 2/11/54-Unknown
LIMA—

» WIMA-TV (35) NBC. CBS. ABC: H-R; N; %200
MANSFIELD§—

WTVG (36) 8/3/54-Unknown
MASSILLONT—

WMAC-TV (23) 9/4/52-Unknown; Petry
OXFORD—

WMUB-TV (*14) 1/18/58-September
STEUBENVILLE (WHEELING, W. VA)—

» WSTV-TV (8) CBS, ABC: Avery-Knodel: N;

00
» WTRF-TV (7) See Wheeling
TOLEDO—
» WSPD-TV (13) CBS, ABC, NBC; Katz; N; $1.000
WTOH-TV (79) 10/20/54-Unknown
G;-/ezalt/ aLnkes Bestg. Co. (11) Initial Decision-
WGTE-TV (*30) 6/27/57-Unknown
YOUNGSTOWN—
» WFMJI-TV (21) NBC: Headley-Reed; N; $400
» WKBN-TV (27) CBS: Raymer; N;: $450
WXTV (13) 11/:/55-ﬂn1m wn
ZANESVILLE—
» WHIZ-TV (18) NBC, ABC, CBS; Pearson; $150

OKLAHOMA

ADA—
» KTEN (10) ABC, CBS, NBC; Venard; N; $225
ARDMORE—
» KVSO-TV (12) NBC; Pearson; N; $150
ELK CITY—
KSWB (8) 11/20/57-Unknown
ENID—
» XOCO-TV (5) ABC; Blair Tv Assoc.; $800

Hmnou—

KSWO-TV (7) ABC; Pearson; $150

OKLAHOMA CITY—

» KETA (*13)

» KOCO-TV (5) See Enid, Okla,

»=KWTV (9) CBS; Avery-l(nodel N; $900

» WKY-TV (4) NBC; Katz; N, LL, LF,
KTVQ (25) See footnote

w}'cso'rv (6) CBS; Peiry:

> 3 €

>KTU‘L-TV) (8) ABC; Avery $knoae] seoo

»xvoo 'rv (2) NBC; Blair Tv Assoc.;

*11) 7/21/54-August

$1,200
Li; $1,100

; $950

, LF,

KSPG (17) /4/54-Unknown
KCEB (23) See footnote
OREGON
cO0S BAY—
KOOS-TV (16) 8/4/56-Unknown
CORVALLIS—
» KCAC-TV (*T)
EUGENE—

» KVAL-TV (13) NBC; Hollingbery; N; $360
KLAMATH FALLS—
>K§)TI (2) CBS, ABC, NBC; Blair Tv Assoc.

MEDFO
» KsBzES-TV (5) CBS, ABC, NBC; Blair Tv Assoc.;

.O“C’il\eﬂTV (8) ABC; Blair Tv

» KGW-

D-KOIN-'I’V (6) CBS; CBS Spot ls N; $900
» KPTV (12) NBC; Kafz; N; $800

m:sgr‘m:_) ABC, CBS; Hollingbery; $150
> C (4 . [4) ery:
(satellite of ATy Eugene)
SALEMT—
KSLM-TV (8) 8/30/53-Unknown
PENNSYLVANIA
ALLENTOWNT—

w 39) 8/12/53-Unknown; Weed
QCY i )(G’I) See footnote

AI.TOONA—
» WFBG-TV (10) ABC, CBS; Blair Tv; N; $750
BETHLEHEM—

WLEV-TV (51) See footnote
EASTONT—

WGLV (57) See footnote

ERIE—
» WICU-TV (12} NBC, ABC; Petry; N; $700
» WSEE (35) CBS; Young; $300
HARRISBURG—
WHP-TV (53) CBS: Bolling: N;
-WTPA (27)$3%BC. Harrington, Righter & Par-
ons; N

WSCMB-TV (71) See footnote
ﬂuMON f—

WAZL-TV (63) 12/18/52-Unknown; Meeker
JOHNSTOWN—

» WARD-TV (18) CBS; Weed; $200
» WIAC-TV (6) NBC; Katz; N, LL, LF, LS; $1,000
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LANCASTER (HARRISBURG, YORK)—
PW&AL—TV (8) NBC., CBS; Meeker;

-TV (21) 11/8/56-Unknown
LEBANON—
» WLBR-TV (15) ABC; Blair Tv Assoc.; N; $350
LOCK HAVEN—
» WBPZ-TV (32) ABC; Devney: $100
NEW CASTLE—
> WKST-TV (45) ABC; Everett-McKinney; $350
PHILADEIPHIA—
DWI%‘A'L{:STV (10) CBS; CBS Spot Sls.; N, LL,

. ; $3.2
DW'.F'IIE&"I'V (6) ABC; Blair Tv; N, LL, LF, LS;

» WHYY-TV (*35)
-wlrg:v-rv (3) NBC: NBC Spot Sls.; N, LL,

WPHD (33) 9/28/55-Unknown
WSES (28) 3/28/58-Unknown
PITISBURGH—
PKDK.A-TV (2) CBS; Peters, Griffin, Woodward;

LS; $2,
-%nc (h) NBC. Blalr Tv; N; $1.800
'§ A%_G M’l) 12/23/52-Unknown: Head!ey-Reed
@ 7/25/57-September; ABC; Katz

O e
WKJF- (53) See footnote

N, LS,

READING—
WHUM-TV (61} See footnote
SCRANTON—
» WDAU-TV (22) CBS: H-R: N; $600
» WNEP-TV (16) ABC; Bolling; $225
WTIVU (44) See footnote
SUNBURYT—

WKOK-TV (38) 2/8/55-Unknown

WILKES-BARRE—
D-WIBSRE-TV (28) NBC; Headley-Reed: N, LL,

-wtn.k--n'r (34) (Satellite of WNEP-TV Scran-
on

WIRLIAMSPORT—

WRAK-TV (36) 11/12/52-Unknown; Meeker
YORK—

> WNOW-TY (49) NBC; Young‘ 100
» WSBA-TV ((43 Y ABC; Masla;
PROVIDENCE— RHODE ISLAND
> WIAR-TV (10] NBC. ABC Petg N: $1800
» WPRO-TV

WNET (18) ee ioomote

ANDERSON— SOUTH CAROLINA

» WAIM-TV (40) ABC; Headley-Reed; N; $150
CAMDENT—

WACA-TV (14) 8/3/53-Unknown

CHARLESTON—
> chr('é-w (5) CBS. ABC; Peters. Griffin, Wood-

» WUSN-TV' ( , ABC; Weed; N; $300
WTMA-TV (4) 8/1/57 Unknown (stay pending
outcome of protest)
COLUMBIA~—
» WIS-TV (10) NBC, ABC: Peters, Griffin, Wood-

ward; N; $450

> WNOK-TV (ﬁ) CBS, ABC; Raymer; N; $200
FALORENCE—

bWBTW (8) CBS, ABC, NBC; CBS Spot Sl.;

GREENVII.I.E—
> WEBC-TV (4) NBC; Weed; N; $525
WGVL (23) See footnote

SPARTANBURG—

» WSPA-TV (7) CBS; Hollingbery: N; $500

ABERDEENT— SOUTH DAKOTA
KXAB-TV (9} 8/30/58-May (affiliate of KXJB-
TV Valley City, N. D)
DEADWOODT—
KDSJ-TV (5) 8/8/56-Unknown
FLORENCE—
» KDLO-TV (3) (Satellite of KELO-TV Sioux
Falls)
MITCHELL—
KORN-TV (9) 11/13/57-Unknown
RAPID ClTYi—

» KOTA-TV (3) ABC, CBS; Headl%ra-need; $200
{Includes satellite KDUH-TV ¥ Springs,

Neb.)
» KRSD-TV (7) NBC; McGlilvra; $147.75
RELIANCEf—
>1cpu1.¢l>s-)w (6) (Satellite of KELO-TV Sioux

SIOUX FALLS—
» KELO-TV (11) CBS. ABC, NBC:; H-R; %510
%cludes satellites KDLO-TV Florence and

LO-TV Reliance)
KSOO-TV (13) 7/18/57-Unknown

BRISTOL— TENNESSEE
» WCYB-TV (5) (See Bristol, Va.)
CHATTANOOGA—

» WDEF-TV (12) CBS: Branham; N; $450

» WRGP-TV (3) NBC: H-R; N; $40

» WIVC (9) ABC: Meeker; $425
JACKSON—

> WDXI-TV (7) CBS, ABC; Venard; N; $250
JOHNSON CITY—

» WIEL-TV (11) CBS, ABC: Pearson; $300
KNOXVILLE—

I—WATE-'I'V (6) NBC; Avery-Knodel; N; $800
»> WBIR-TV (10 CBS: Katz; N; $500

= WIVK (28) C; Penrson, N; $300

MEMPHIS—

» WHBQ-TV (13) ABC; H-R; $500

‘= KMID-TV (2) NBC, ABC; Venard; N:

> WENO-TV (*18)

> WMCT tﬂﬁn Blair Tv; N; $800
» WREC- c.‘Bs Katz} $500
WAMT us) 2/ 3/58-Unlknown

NASHVILLE—

> WLAC-TY (8) CBS: Katz: N $625

> WSIX'TV (3) ABC: H-R: $150

> WSM-TV (4) NBC: Petry; N; $825

ABILENE— TEXAS
> KRBC-TV (9) NBC; Raymer: $247.50
AMARILLO—

» KFDA-TV (10) CBS; Blair ’I‘v Assoc.; $340
P KGNC-TV {4) NBC; Katz: 3 335

»KVII (7) ABC; Venard; saoo

AUSTIN— ) s

»KTBC-TV (7) CBS, ABC, NBC: Raymer;
N; $525

BEAUMONT—

» KFDM-TV (8) CBS, ABC; Peters, Griffin,

Woodward: N;
> KPAC- TV (4) See Port Arthur
KBMT (31) See footnote
816G SPRING—
» KEDY-TV (4) CBS; Branham: N; $150 (Satel-
llte of KDUB-TV Lubbock)
BROWNWOOD-—
KNBT-TV (19) 8/¢/56-Unknown
BRYAN—
= KBTX-TV (3) ABC., CBS; Raymer; $150
CORPUS CHRISTI—
» KRIS-TV (8) NBC, Aﬁg' Peters, Griffin, Wood-

ward;
“KZTV (10) CBS H-R: $300
KVDO-TV (22) See footnote
DAI.I.AS—

I-K_?ILIo)t;TV {4) CBS; Branham; N, LF, LS;
» WFAA-TV (8) ABC; Petry; N; $1,000
EL PASO— A N "
3) ABC: very-Knode $300
Branham;

>
» KROD-TV (4) CES: B:
NBEC; Holllng‘bery. 1 $350

FT. WORTH—
D-KF.TZ TV (11) Blal.r Tv
» WBAP-TV 15e rs Griffin, Wood-
ward; N, 000

HARLINGEN (IIOWNSVII.I.E, MCcALLEN,
WESLACO}—
»KGBT-TV (4) CBS, ABC; H-R; §300
"oucs;{r%'-‘;v (11) CB
> K 1) S‘ CBS Spot Sls.: N; $1
» KPRC-TV (2) NBC Pty NoTE Ls
»x'rmc(mAB Flollingbacy: M, 1¥, To:

%— ) See footnote
~TV (29) 6/18/53-Unknown

LAREDO+—
» KHAD-TV (8} CBS, NBC,
$187.50 ¢

LUBBOCK—

» KCBD-TV (1) NBC, ABC; Raymer, N:

» KDUB-TV (13) CBS: Branham;
Texas Technological College (5) Initial dect-
gsion 8/9/87

LUFKIN—

» KTRE-TV (9) NBC; Venard; $225

MIDLAND—

ABC; Pearson;

$300
MONAHANS—

KVEKM- TV (9) 8/1/57-June
NACOGDOCH

KTES (19) 6/21/51-Unknown
ODESSA—
» KOSA-TV (7) CBS; Bolling; $300
PORT ARTHUR (BEAUMONT)—
» KPAC-TV (4) CBS, ABC; Raymer;
SAN ANGELO—
» KCTV (8) CBS; Venard; $200
SAN ANTONIO—
» KCOR-TV (41) O’Connell; $200
> KENS- 'I'V (5) CBS; Peters, Griffin, Woodward;

-xono-rv (12) ABC; H-R; N; $700

> WOAI-TV (4) NBC: Petry. N LL. LF, LS; $700

SWEETWATER (ABILENE}—

>KPAR-'1‘V (12) %vs ‘.Branham, N; $200 (Satel-
lite of ck)

TEMPLE (WACO)-—

» KCEN-TV (6) NBC; Blair Tv Assoc.; N; $350

TEXARKANA (TEXARKANA, ARK.)—

» KCMC-TV (6) CBS, ABC; Venard: N; $260

N; $350

TYLER—
» KLTV (7) NBC, ABC, CBS; H-R; N; $300
VICTORIA—
KMVA-TV (18) §/2/57-Unknown
WACO (TEMPLE)}—
» KWTX-TV (10) ABC. CBS; Raymer; N; $3715
WESLACO (BROWNSVILLE, HARLINGEN,
McALLEN)—
» KRGV-TV (5) NBC, ABC; Raymer; $300
WICHITA FALLS—
»=KFDX-TV (3} NBC, ABC; Raymer; N, LF, LS;

$350
» KSYD-TV (6) CBS; Blalr Tv Assoc.; N; $350

LOGAN— VTR
KVNU-TV (12) 2/27/58-Unknown
PROVO—

KLOR-TV (11) 12/11/87-August
SALT LAKE CITY—
» KSL-TV (5) CBS CBS spot Sls.; N $600
» KTVT (4) NB tz; N, LS;
» KUTV (2) ABC Avery-Knode sﬁoo
» KUED (*7)
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VERMONT

BRATTLEEORO—
» WRLP (32) See Greenfield, Mass.
BURLINGTON—
= WCAX-TV (3) CBS; Weed: $450

ARLINGTON— VIRGINIA
WARL-TV (20) 10/10/86-Unknown
BRISTOL—
» WCYB-TV (5) NBC, ABC; Weed: N, LF, LS;

DANVILLEF—
WBTM-TV (24) See footnote
HAMPTON—
= WVEC-TV (15) See Norfolk
MARRISONBURG—
» WSVA-'I'X“P) ABC, CBS, NBC; Peters, Grifiin,
Woodward; $250

LYNCHBURG—
> WLVA-TV (13} ABC: Hollingbery; $300
NEWPORT NEWS—

WACH-TV (33) See footnote

NOIFOI.K—

WAVY-TV (10) See Portsmouth)
I-WTAR-'I'V s N, LF, LS; 8875

27) McGillvra. L. LS

D-WVEC-TV (15) NBC; Avery-Knodel; N; $350
PETERSBURG—
> WXEX-TV (8) NBC; Select; N, LF, LS: $750
PORTSMOUTH—
» WAVY-TV (10) ABC; H-R; N, LF, LS; $100
RICHMOND—
> WRVA-TV

12) CBS; Harrington, Righter &
Parsons; N, LF, LS; $700
» WTVR (6) ABC‘ Blair Tv Assoc.; N, LF, LS;

7
I-W%EEX-'I'V (8) See Petersburg
ROANOKE—
» WDBJ-TV (7) CBS; Peters, Griffin, Woodward:

N, LF,
» WSLS-TV (10) NBC, ABC: Avery-Knodel; N,
LF, 2675

BELLINGHAM— WASHINGTON

» KVOS-TV (12) CBS; Forjoe; $650

EPHRATA—

» KBAS-TV (16) (Satellite of KIMA-TV Yakima)
KENNEWICK}—

» KTRX (31) Forjoe; $240

PASCO—

» KEPR-TV (19) (Satellite of KIMA-TV Yakima)
SEATTLE {TACOMA)—

> KCTS (*9)

» KING-TV (5) ABC‘ Blair 'rv N, LF, LS; $1,100
» KIRO-TV ( S. Griffin Woodward
> KOMO-TV (4) NEBC NBC Spot Sls.; N, LL, LF,

> KTNT-TV (11) Weed; N; $900

»KTVW (13) Hollingbery; $425

SPOKANE—

> rm&d'r\{wga) NBC° Katz N, LI. u‘, LS 8825

> KXLY TV (4) CBS Avery-xnodei N- 3230
VANCOUVERT—
KVAN-TV (21) 9/25/53-Unknown; Bolling

YAKIMA—
»KIMA-TV (29) CBS, ABC, NBC; Weed: N;
KEPR-TV Pasco,

$550 (Inciudes satellites
%EAS -TV Ephrala and KLEW-TV Lewiston,
0.)

BLUEFIELD— WEST VIRGINIA

» WHIS-TV (6) NBC, ABC; Katz: N; $240
CHARLESTON—

» WCHS-TV (8) CBS; Branham; N, LF, LS;
A-TV (49) See footnote
CLARKSBURG—
» WBOY-TV (12) NBC, CBS, ABC; Avery-Kno-
del; N: $250
FAIRMONT+—
WJIPB-TV (35) See footnote
HONTINGTON—

» WHTN-TV (13) ABC, CBS: Petr{: N:LSBOO
l-WsSAZooaTV (3) NBC; Katz; L LS;

OAK HILL /BECKLEY}—

" WOAY-TV (4) ABC; Pearson; $200

PARKERSBURG—

» WTAP (i5) NBC, CBS, ABC; Pearson; $150

WHEELING (STEUBENVILLE, OHIO)—

> WSTV-TV (9) See Steubenville, O!

» WTRF-TV (7) NBC, ABC Hollingbery. N; $600
WLTV (51) 2/11/53-Unknown

EAU CLAIRE— WISCONSIN
“WIEAES-D'EV (13) NBC, ABC, CBS; Hollingbery;

GREEN BAY— N X s
> WBAY-TV (2] CB T Weed:

S VBAY T (B B B cnatty Reed; $400
» WMBV-TV (11) See Marinette

LA CROSSE—

» WKET (8) CBS, NBC, ABC; H-R; $360
MADISON—

» WHA-TV (*21)

> WISC-TV (2) CBS; Peters, Griffin, Woodward;

N, LF, LS; $5
DWKOW-TV (27) ABC; Headle -Reed. N; $280
» WMTV (33) NBC; Young: N;
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MARINETTE (GREEN BAY)}—

» WMEBV-TV (11) NBC; Hollingbery: N; $300
MILWAUKEE—

» WISN-TV (12) ABC; Petllz‘ N, LF, LS: $1,000
> WITLTV (6) B LF, LS; £600

DWXIX 19)
OX-TV (31

WCAN-TV (25) See footnote

SUPERIOR (DULUTH, MINN.)—

» KDAL-TV (3) See Duluth, Minn,

» WDSM-TV _(6) NBC, ABC:
Woodward: N; $500

WAUSAU—

» WSAU-TV (7) CBS, NBC (ABC per program

basis); Meeker; N; $350
WHITEFISH BAY—
» WITI-TV (8) See Milwaukee

WYOMING

Peters, Griffin,

CASPER—
» KSPR-TV (6) CBS; Walker-Rawalt: $120

» KTWO-TV (2) NBC ABC; Meeker: $150
CHEYENNE—

D-KFBC TV {5) CBS, ABC, NBC: Hollingbery:

IIVEI'I"DN—

» KWRB-TV (10) CBS; Meeker; $150
SHERIDAN—

KTWX-TV (9) 5/8/57-May; Meeker

ALASEA

ANCHORAGET—

» KENI-TV (2) ABC, NBC: Fletcher; $150
> KTVA (11) CBS: Alaska Radlo-Tv sis.; $150
FAIRBANKS}—
» KFAR-TV (2) NBC, ABC; Fletcher, Day; 3150
» XTVF (11) CBS; Alaska Radio-Tv Sls.; $135
JUNEADT—
» KINY-TV (8) CBS; Alaska Radio-Tv Sls.: $60

AGANAT— GUAM
»KUAM-TV_ (8) ABC, CBS, NBC; Interconti-
nental: $120
HILOt— HAWAN
'EE}%'W (9) (Satellite of XGMB-TV Hono-
]
HONOLULUT—

» KGMB-T'V (9) CBS; Peters, Grifin, Woodward;
$40¢ (Includes satellites KMAU-TV Wailuku,
KHBC-TV Hilo.)

» KHVH-TV (13) Smith Assoe.; LI, LF. LS

DKONA (2) NBC; NBC Spot Sls.; $350

» KULA-TV (4) ABC; Young; $300

WAILUKUT—

» KMAU-TV (3) (Satellite KGMB-TV Honolulu)
» KMVI-TV (12) (Satellite KONA Honolulu)

CAGUAS+— PUBRTO RICO

WKBM-TV (11) 5/3/56-Unknown
MAYAGUEZ—
» WORA-TV (5) ABC, CBS; Inter-American; $150
Dept. of ucation of Puerto Rico (3) Initial
Decision 10/16/57
POMCEY—
» WRIK-TV (7) CBS, ABC; Inter-American; N,
» WSUR-TV (9) Pan American Bestg.; $150
SAN JUANT—
bWAP.Pl.(-TV (4) NBC, ABC; Caribbean Net-
OTKS
- WAAGUTY (2) CBS: Inter-American; $375
» WIPR-TV (*6)
CANADA
ARGENTIA, NFLD.$—
bCJOX-TV {10) (satellite of CJON-TV St.
John'’s)
BARRIE, ONT.—
» CKVR-TV (3) CBC; Mulvihill, Young;: $300
BRANDON, MAN.—
» CKX-TV (5) CBC; All-Canada, Weed; $170
CALGARY, ALTA f—
I-CHCT-TV (2) CBC. All-Canada, Weed; $350
CHARLOTTETOWN, P.E
» CFCY-TV (13) CBC; All-Canada. Weed; $180
EDMONTON, ALTA.—

» CFRN-TV (3) CBC; Tv Reps. Ltd., Young; $400
ELLIOT LAKE, ONT.—
CKSO-'I'V -1 (3)
bury, Ont.)
HALIFAX, N. S$.T—

» CBHT (3) CBC, CBS; $300
HAMILTON, ONT.t—
» CHCH-TV (11) CBC; All.Canada, Young; $350
JONQUIERE, QUE.—
CKRS-TV (12) CBC; Young, Hardy; $250
KAMLOOPS, B. C.t—
CFCR-TV (4) CBC; All-Canada, Young; $75
KAPUSKASING, ONT.—
» CFCL-TV-1 (3) (Satellite of CFCL-TV Tim-
mons, )
KELOWNA, B. C.f—
» CHEC-TV (2) CBC; All-Canada, Weed; $170
KINGSTON. ONT—
» CKWS-TV (11) CBC; All-Canada, Weed; $280
KITCHENER, ONT.—
» CKCO-TV (13)
$450

(Satellite CKSO-TV Sud-

CBC; Hardy. Hunt, Weed:
LETHBRIDGE, ALTA —
» CJLH-TV (7) CBC; All-Canada, Weed; $160

LONDON, ONT.—
» CFPL-TV (10) CBC; All-Canada, Weed; $525

. .
MATANE, QUE—

» CKBL-TV (9) CBC; Hardy; $160

MEDIGINE HATY, ALTA.—

» CHAT-TV (6) CBC; Weed; $100

MONCTON, N, B.—

» CKCW-TV (2) CBC; Stovin-Byles, Young; $250
MONTREAL, QUE—

» CBFT (2) CBC (French). CBC; $1,000

» CBMT (6) CBC; $750

NORTH BAY, 0N1’—-

bC]s{l%\T-TV (10) CBC: Young, Mulvihill, Hunt:

OTTAWA, ONT.—
» CBOFT (9) CBC (French), CBC; $300
» CBOT (4) CBC; $400
PENTICTON. B. C

cxlr.Bc-Tv 131 {13) Satellite of CHBC-TV Ke-

OWT

PETERBOROUGH, ONT.
» CHEX-TV (12) CBC; All-Canada, Weed; $265
PORT ARTHUR, ONT.—
» CFCJ-TV (2) CBC; All-Canada, Weed; $225
PRINCE ALBERT, SASK.—
» CKBI-TV (5) CBC; All-Canada, Weed; $175
QUEBEC CITY, QUE.—
l‘ CFCM-TV (4) CBC Hardy. Weed; $475

» CKMI-TV (5) CBC; Stovin-Byles, Weed; $250
RED DEER, AI.TA—
» CHCA-TV (6) CBC; Hunt, Potts: $100
REGINA, SASK.—
» CKCK-TV (2) CBC; All-Canada, Weed; $300
RIMOUSKI, QUE—

» CJBR-TV (3) CBC (French); Stovin-Byles,
Young: $260

ROUYN, QUE,f—

» CKRN-TV (4) CBC (French); Weed; $160

ST. JOHN, N. B.}—

» CHJS-TV (4) ABC, -CBS, NBC; All-

Canada, Weed:
ST. JOHN'S, NFDL.t—
» CION-TV (§) ABC, CBS, NBC: Weed, Stovin-
Byles: $230
SASKATOON, SASK.—
»c%-'rv (8) CBC, AEC, CBS, NBC; Young;

SAULT STE. MARIE, ONT.F—
» CJIC-TV (2) CBC, ABC, CBS,
All-Canada; $200

SHERBROOKE, QUE.{—
» CHLT-TV (7} CBC (French); Canadian Reps.,
Hardy; $460
SUDBURY, ONT.—
» CKSO-TV (8) CBC, ABC, CBS, NBC; All-Can-
ada, Weed; $270
SWIFT CURRENT, SASK.—
» CFJB-TV (5) Forjoe; $i20
$YDNEY, N. 5.1—
» CICB-TV (4) CBC; All-Canada, Weed; $275
TIMMINS, ONT—
» CFCL-TV (6) CBC; Mulvihill, Hunt; $180
TORONTO, ONT—
» CBLT (6) CBC: $1,000
TROIS RIVIERES—
bcfi'rui’rt-w (13) CBC (French); Weed, Hardy,
VANCOUVER, B. C.f—
- CBUT (2) CBC. $580
VERNON, B, C.—
CHBC-TV-2 (7) (Satellite CHBC-TV Kelowna)
VICTORIA, B, C.—
» CHEK-TV (8) CBC; Forjoe: $210
WINDSOR, ONT. (DETROIT, MICH.)—
» CKLW-TV (9) CBC; Young; $1,400
WINGHAM, ONT.—
» CKNX-TV (8) CBC; All-Canada, Young: $235
WINNIPEG, MAN.T—
» CBWT (4) CBC; $400
MEXICO

JUAREZT (EL PASO, TEX.)—
» XEJ-TV (5) National Times Sales; $240

MEXICALI—
» XEM-TV (3) National Time Sales, Oakes; $200

TUWUANA {SAN DIEGO)}—
> XETV (6) ABC; Weed; $800

The following stations have suspended regular
operation buf have not turned in CP’a: KBID-
TV Fresno, Calit.; WPFA-TV Pensacola, Fla.;
WRAY-TV  Princeton, Ind.; KGTV (TV) Des
Moines, lowa; WEZI Louisville EY.; WWOR-
Vv Worcelur, Mass.; WIVE ('I‘v') Elmira, N, Y,;
WETV (TV) Dulut.h' WCOC-TV Meri Miss.;

tlanti ) As-

City, N. J.; WRTV {

ury N. J.. WICA-TV Aahh.buhs Ohie;
WGVL (TV) Greenvﬂm. 8§, €.; WUTV (TV) Chat~
lotte, N. C.; 21,”"“"" otuo- KTVQ
(TV) Oklahoma Clty, ) ‘Tulsa,
Okla.; WFMZ Pl.' WTOB-TV
;s KVDO-TV Corpus Christi,
Tex.; WKJIF-TV Plttsburgh. Pa.; WNAO-TV Ih.-
leigh, N, C.; WNET (TV) Providence, R. L;
KNUZ-TV Houston, Tex,; WBTM-TV Da.nville.
Va,; WACH-TV Newport News, Va.; WEKNA-TV
Charleston, W. Va.; WHUM-TV Readin Pa.;
WCAN-TV MUwaukee WTAO-TV Cam ridge,
Mass.; WENS (TV) Pittshurgh; WTVU (TV)
Scranton, Pa.; WTOM-TV Lansing, Mich.; KMBT
(Tv) Beaumont, Tex.; WEKNY (TV) Ponghkeapv
sle, N, ¥.; WATL-TV Atlanta, Ga.; WC
Harrisburg, Pa.; WGBS-TV Mlam.l WLEV Beth-
lehem, Pa.; WGLV Easton, Pl., KVVG

Fla.;

CEC,
$300

NBC; Weed,

Tnlare, Callf.: WIXHP-TV  Jacksonville.
WPAG-TV_Ann Arbor, Mich.; WJPB-TV Fair-
mont, W. Va.
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TV NETWORK SHOWSHEET

THE PROGRAMS, THE SCHEDULES, THE SPONSORS Published first issue in each quarter

The information in the tv showsheet is
listed by day in morning, afternoon and
evening blocks. Within each segment, the
networks are listed alphabetically with the
following information: time, program litle
in italics, followed by sponsors or type of
sponsorship. Abbreviations: sust,, sustaining;
part., participating; alt., alternate sponsor;
F, film; L, live; C, color. All times are NYT.

SUNDAY MORNING

10-11 a.m.

ABC.TV No network service.
CBS-TV 10-10:30 Lamp Unto My Feet, sust, L;
10 :30-11 Look Up and Live, sust., L.

NBC-TV No network service.

11 a.m.-Noon

ABC-TV No network service

CBS-TV 11-11:30 Eye on New 'York, sust. L; 11:30-
12 Camera Three, sust, L.

NBC-TV No network service.

SUNDAY AFTERNOON

Noon-1 p.m.

ABC-TV No network service.

CBS-TV 12-12:30 Our Mise Brooks, sust., L; 12:30-1
Wild Bill Hickok, Kellogg, F.

NBC-TY No network ce.

1-2 p.m.

ABC-TV No network gervice.
CBS-TV No network service.
NBC-TV No network service.

2-3 pm.

ABC-TV No network service,

CBS-TV No network service

#IC-TV 2-2:30 See Specials, 2:30-3 Wisdom, sust.,

3-4 p.m.

ABC-TV 3-3:30 Johng Hopkim File, sust.,, L;
Dean Pike, oy Lus

CBS-TV No network service.

NBC-TV_3-3:30 Youth Wants To Know, sust, L;
3:30-4 Look Here, sust., L.

4.5 p.m.

ABC-TV 4-4:30 TBA: 4:30-5 Paul Wincheil Presents,
Hartz Mountain Produc

CBS-TV 4-4:30 No network servlce' 4:30-5 Face the
Nation, sust., L.

NBC-TV 4-5 Wide Wide World, General Motors, L,
alt. Omnibus, Aluminium Ltd., Union Carbide, L.

5-6 p.m.

ABC-TV 5-5:30 Texas Rangers, Sweets Co., F; 5:30-6
Lone Ranger, General Mills, F,

CBS-TV No network service,

NBC-TV 5-5:30 Wide Wide World, Omnibus cont.;
5:30-6 Saber of London, Sterling Drug, F

3:30-4

SUNDAY EVENING

6-7 p.m.

ABC-TV No network service.

CBS-TV §-8:25 The Last Word, sust.,, L; 6:25-6:30,
News, sust, L; 6:30-7 Twentieth Century,
Prudential, F'.

NBC-TV 6-8:30 Meet the Press, Pan American, L;
8:30-7 Outlook, sust., F.

7-8 p.m.

ABC-TV 7-7:30 No network service; 7:30-8 Maverick,
Kaiser Companies

CBS-TV 7-7:30 Lasaie Campbell Soup, F; 7:30-8
Bachelor Fa:her. aft., Jack Benny, American
Tobacco, L, F.

NBCTV My Friend Flicka, sust. F, C; 7:30-8 No
Warning, Lorillard, Royal McBee, F.

8-9 p.m.

ABC-TV 8-8:30 Maverick, cont.. 8:30-9 Adventure
at Scott Island, Reynolds, F.

cns-rx 8- Ed Sullivan, Mercury, Eastman-Kodak,

alt,
NBC.TV 8.9 Steve Allen Show, Greyhound, U. 8.
Time, Pharmacraft, Polaroid, L.

9.10 p.m.

ABC-TY 9-9:30 Caesar-Coce Show, Helena Rubin-

getirt; L; 9:30-10 You Asked for If, Skippy Peanut
utter, F.

CBS-TV 9-0:30 GE Theatre, General Electric, F;

8:30-10 Alfred Hitcheock, Bristol-Myers F.

Nlcc -TV 9-10 Dinagh Shore Chevy Show, Chevrolet,
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10-11 p.m.

ABC-TV 10-10:30 Your Neighbor—The World, sust.,

F: 10:30-11 No network service.

CB5-TV  10-10:30 $564,000 Challenge, Lorilard,

Revlon, alt, L3 10:30-11 Whut’s My Line?, Helene

Curtis, Remington Rand, alt.,

NBC-W 10-10:30 Loretta Young. Procter 8 Gamble,
; 10:30-1! No network service.

MONDAY-FRIDAY MORNING

7-8 a.m.

ABC-TV No network service.
CBS-TV No network service.

NBC-TV Todey, part., L.

89 a.m.

ABC-TV No network service.

CBS-TV 8-8:45 Captain Kanparoo- 8:45-9 CBS
Morning News.

NBC.TV Today, cont.

9.10 a.m.

ABC-TV Nc network service.

CBS-TV No network service.

NBC-Tv Today, cont.

10-11 a.m.

ABC-TV No network service.

CBS-TV Garry Moore Show; 10-10:30 (Mon.-

Thurs.), Gerber, General Foods, Dow Chemical,
Nestle, General Mills, (Fri, 10-11:30) Sunshine
Biscuit, Campbell Soup. Lever Bros., Vick, Fla.
Citrus Comm., Hoover, L.; 10:30-11 (Mon.-Thurs.)
Arthur Godfrey Time, S Standard Brands, General
Foods, Armour, Bristol-Myers, Pharma-Craft, L.
NBC-TV 10-10:30 Dough Re Ml, sust,, Li 10:30-11
Treasure Hunt, part., L.

11 a.m.-Noon

ABC-TV No network se

CBS-TV 11-11:30 Arthur Godffe{ Time, cont.; 11:30-
12 Dotte, Colgate-Palmolive,

NBC-TV 1i-11:30 The Price I Right, part., L; 11:30-
12 No network service.

MONDAY-FRIDAY AFTERNOON

Noon-1 p.m.

ABC-TV No network service

CBS-TV _12-12:15 Hotel Cosmopoutcm, sust.; 12:15-
12:30 Love of Life, American Home Products.
Procter & Gamble; 12:30-1 Search for Tomorrow,
Procter 8 Gamble,

NBC-TV 12-12:30 Tic Taec Dough, part, L; 12:30-1
It Could Be You, part., L.

1-2 p.m.
ABC-TV No network service
CBS-TV 1-1:15 Guiding Light Procter & Gamble,
L; 1:25-1:30 Network News; 1:30- 2 As the World
Tarns, Practer & Gamble, Vick, Billsbury, Swit,
Chicken of the Sea. Atlantis Sales

NBC-TV No network service.
2.3 p.m,
ABC-TV No network service
CBS-TV 2-2:30° Beat the Clock, Nestle, Atlantis
Sales, Sunshine, Purex, General Mills, Johnson &
Johnsen, Vick, Bristol-Myers Kodak, Lever Bros.,
sust.; 2 30-3 Art Linkleiter's House Party, Kel-
logg. Lever Bros., Pillsb , Swift, Campbell
Soup, Standard Brands, Ton: Staley. Carnation.

NBC-TV 2-2:30 No network service; 2:30-3 Kitty
Foyle, sust. L

34 p.m.

ABC-TV 3-3:30 American Bandatcmd, Co-op, L;
3:30-4 Do You Trust Your W , L.

CBS-TV 3-3:30 The Big Payo Co ar.e Palmolive,
sust., L; 3:30-4 The Verd!ct iz Yours, General
Mills, TonL Swift, Atlantis Sales, Standard
Brands, Bristol- ers. Chicken of the Sea, John-
son & Johnson, L 'I'Y

NBC-TV 3-4 Mutlwee heatre, part., L, C.

4.5 p.m.

ABC-TV 4-5 American Bundstand part., L.
CBSTV 4415 The Brighter ﬁau, Procter &
Gamble, L; 4:15-4 30 Secret Storm, American
Home Products . L 430-5 Edge of Night,
Procter & Gamine Standard Brands, Fla, Ci
Comm., Vick, Atlantis Sales, Pet Milk, Pillsbury,

Swift, L
NBC-TV 4-4:45 Queen for a Day, part., L; 4:45-5
Modern Romances, Sterling Drug, Brillo, part., L.

5-6 p.m.
ABC-TV 5-5:30 (Mon.) Superman, Kelogg, F;
(Tues.) Sir Lancelot Keno » Corn Products, .Toe
Lowe Corp., F; (We&;‘wi Bill mckok Kellog,
Procter & Gs.mble. Thurs.) y Wood-
cker Kellogg, F: (Frl.) The Buccuuefs, Kel-
% torn Products F; 6:30-8 Mickey Mouse
AmPar, Armour, B, F. Goodrich, Bristol-

Mpyers, General Mills, General Foods, Intl. Shoe,

Mattel, Miles Labs., Mars, bury, F.

CBS-TV No network service.

NBC-TV 5-5:30 Comedy Time, part., F; 5:30-8 No
network service.

6-7 pm.
ABC-TV No network servic

e,
CBS-TV 6-6:45 No network service; 6:45-7 News,
Brown & Willlamson, Whitehall, L

NBC-TV 6-8:45 No network service; 6:45-7 NBC
News, American Home Products, (alt. Tues.,
Thurs.), Nestle (alt. Thurs.).

7-7:30 p.m.

ABC-TV 7-7:15 Sports Focus sust, L; 7:15-7:30
John Daly-News, sust., L

CBS- TV 7 7:15 No network service, 7:15-7:30 News,
Bro & Willlamson, Whitehall, L,

NBC 'I'V 7-7:30 No network service.

MONDAY EVENING

7:30-8 p.m.

ABC-TV Face of America, sus
CBS-TV Robin Hood, Johnson & .Tohnson. ‘Wildroot,

alt., F.
NBC-TV The Price is Right, Speidel & RCA Victor,
alt, L, C.

8-9 p.m.

ABC-TV 8-8:30 Love That Jill, Max Factor. L; 8:30~
9 Bold Journey, RalstomPurlna

CBS-TV 8-8:30 Burns & Alle Genernl Mills, Car-
naﬁoﬁ alt., F; 8:30-9 Talent Scouts, Lipton, Toni,

alt
NBC-TV 8-8:30 Restless Gum, Warner-Lambert,
;l 8:30-9 Wells Fargo, Bulck, American Tobacco,

9.10 p.m.

ABC-TVY 9-9:30 Voilce of Firestone, Firestone, L;
9:30-10 Latwrence We Top Tunes and New
Ta.lent Dodge, Plymouth L.

CBS-TV 9-9:30 Danny Thomas, General Foods F;
9:30-10 December Bride, General Foods, F

NBC-TV 9-9:30 Twenty-one, aceuticals Inc. o
L; 8:30-10 Alcoa Theatre, Goodyeur Thectre, alt.,
Alcoa, Goodyear, F.

10-11 p.m.

ABC-TV 10-10:30 Lowrence Welk, Top Tunes and
New Talent, cont.; 10:30-11 No network service.
CBS-TV 10-11 Studio One in Hollywood, Westing-

house, L.
NBC-TV 10-11 Suspicion, Philip Morris, L, F.

TUESDAY EVENING

7:30-8 pm.
ABC.TV Cheyenne, General Electric, alt., Sugar-
oof, American Chicle, Luden's, Colgate-Palmal-

ve, F.
f.“-w Name That Tune, Kellogg, Whitehall, alt.,

Nlitc-l'g Treasure Hunt, Glamorene, Hazel Bishop,
alt., L.

8-9 pm.

ABC-TV 8-8:30 Cheyenne, cont.; 8:30-9 W%att Earp,
General Mills, Procter & G amble

CBS-TV 8-8:30 Mr. Adamsg and Eue, R. J' Reynolds,
F; 8:30-8 Wingo, Toni, F.

NBE.TV 8-9 George GobeL—Eddle Fisher, alt., RCA
Whirlpool, Liggett & Myers, L, C.

9.10 p.m.

ABC-TV 9-9:30 Broken Arrow, General Mills,
Procter & Gamble, alt, F: 9:30.10 Pantomime
Quiz, Associated Products

CBS-TV 9-0:30 To Tell The Truth, Prarmaceuticals
Inc,, L; 9:30-10 Red Skelton Show, S. C. Johnson
&Son Pet Milk, alt, F.

NBC-TV' 9—9'30 Adventures of McGraw, Procter &
Gamble. F, 8:30-10 Bob Cummings Show, R. J.
Reynolds, Chesebrough-Pond’s, F.

10-11 p.m.

ABC-TV 10-10:30 West Point, Phillips-Van Heusen,

F; 10:30-11 No network service,

CBS-‘I'V 10-10:30 The $6£,000 Question, Revion, L;
:30-11 No network service,

NBC-'N Californians, Singer, Lipton. alt.,, F; 10:30-

11 No network service.

WEDNESDAY EVENING

7:30-8 p.m.

ABC-TV Dismeyland, General M.ills General Foods,
Reynolds Metals, Derby Foods, F.

CBS-TV I Love Lucy, Gold Seal,
NBC-TV Wagon Train, Edsel,

F.
Drackett,
Howe, alt, P,

Lewis-
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89 p.m,

ABC-TV 8-8:30 Disneyland, cont.; 8:30-9 Tombstone
Territory, Bristol-Myers,
CBS-TV 8-8:30 Leuve 1t' To Beaver, T-o
Rand and sust., 8:30-9 The Big !iecord Olds-
mobile, Armour. Pil]sbury, Kellogg. alt,,

NBC-TV 8-8:30 Wagon Train, cont,; 8 :30-9 Fathef
Knows Best, Scott, Lever Bros, alt, F

9-10 p.m.
ABC-TV 9-9:30 Adventu'res of Ozzle & Harriet,
%lamnmmKodak. F; 9:30-10 Betiy White Show,
CBS-TV 0-9:30 The Millionaire, Colgate, F; 8:30-10
've Got a Secret, R. J. Reynolds, L.
NBC-TV 9-10 Kraft Television Theatire, Kraft
Foods, L, C.

10-11 p.m.

ABC-TV 10-11 Wednesday Night Fights, Miles Co.,
Mennen, L.

CBS-TV 10-11 U. S, Steel Hout, U. §, Steel, Arm-
strong Circle Theatre, Armstrong Cork, alt., L.
NBC-TV 10 10.30 Thig is Your Life, Procter &
Gamble, L; 10:30-11 No network service.

THURSDAY EVENING

7:30-8 p.m.
ABC-TV Circua Boy, Mars, Kellog 5

. Preston of the Yukon. Quaker Oats, F
NBCW c Tac Dough, Warner-Lambert, RCA
Victor, L, C

8-9 p.m.
ABC-TV 8-8:30 Zorro, A. C. Spark Plugs, Seven-Up
Co., F'; 8:30-9 The Real Mc oys, Sylvania,
CBS.TV' 8-8:30 Richard Diamond, P. Lorillard, F;
8:30-8 Climgx, Chrysier Motors, L; (8:30-9:30
Shower of Stars, once a month).

NBC-TV 8-8:30 You Bet Your Life, Tonl, De Soto,
alt., F; 8:30-9 Dragnet, General Foods, Liggett &
Myers. F.

9-10 p.m.
ARC-TV 9-9:30 Pat Boone Chev Showroom, Chev-
rolet. L; 9:30-10 Navy Log, S. Rubb B
CBS-TV 9 9:30 Climnax, cont.; 9. 30-10 Pla house 90,
Bristol-Myers, Amerlcan Gas Assn., Philip Morrls
Kimberly-Clark, All State Inc., alt L and F.
NBC-TV 3-9:30 The People’s Choice, American
Home Products, Borden, alt, F; 89:30-10 Ten-
nessee Ernie Ford, Ford, L

10-11 p.m.

ABCTV 10-10:30 Make Me Laugh, American
Tobacco, L; 10:30-11 No network service.

CBS-TV 10-10:30 Playhouse 90, cont.; 10 30 11 Play-
house 99, cont.

NBC-TV 10-10:30 Lux Show starrin
Clooney, Lever Bros, L, C; 10:30-11
Show, {azel Bishop, Quaker Oats, alt

Rosemary
cme Wymun

FRIDAY EVENING

7:30-8 p.m.

ABC-TV Rin Tin Tin, National Biscuit Co.,
CBS-TV Dick and the Duchess, sust., F.

NBC-TV Truth or Consequences, Sterlmg Drug, L.

89 p.m.

ABC-TV 8-8:30 Jim Bowie, American Chicle, F;
8:30-8 Colt .45, sust., F.

CBS-TV 8-8:30 Track Down, American Tobacco Co.,
Socony, F; 8:30-9 Zane Grey Theatre, General
Foods, Ford, ait., F.

NBC-TV 8-8:30 Court of Last Reso'rt P. Lorillard,
F; 8:30-9 Life of Riley, Lever, F.

9-10 p.m.

ABC-TV 9-9:30 Frank Sinatra Show, Chesterfield,
Bulova, L; 9 :30-10 Patrice Munsel Show, Buick,
Frigida!re

CBS-TV 9-9:30 Phil Silvers Show, R. J. Reynolds,
Procter & Gamble, alt,, F; 0:30-10 Schlitz Play-
house, Schlitz, F,

NBC-TV 9-9:30 M ‘Squad, American Tobacco, Hazel
Bishop, alt, F; 8:30-10 The Thin Man, Colgate-
Palmolive, F.

10-11 p.m.

ABC-TV 10-10:30 Holiday Hand Book, sust., F;
10:30-11 No network service.

CBS-TV 10-10:30 The Lineup, Brown & Williamson,
Procter & Gamble, alt, F; 10:30-11 Person to
Person, Time Inc. American Oll, Florist Tele-
graph Del,,

NBC-TV 10-10 30 Ca.vulcade of Sports, Gillette, L;
10:30-11 Comment, sust., L.

SATURDAY MORNING

9-10 a.m.

ABC-TV No network service.

CBS-TV 8-9:20 No network service; 9:30-10 Captain
Kangaroo, sust., L.

NBC-TV No network service.

10-11 a.m.

ABC-TV No network service.

cas -TV 10-10:30 Captain Kangaroo, cont.; 10:30-11
fhn{ Mouse Playhouse, General Foods, Colgate-~
molive, alt.,

NBC-TV 10-10:30 Howdy Doo? Continental Bak-

ing. L; 10:30-11 Ruff & Reddy, General Foods,

alt,, sust., F. L.

11 a.m.-Neoon

ABC-TV No network service

CBS-TV 11-11:30 Heckle & Jeckle, sust., F; 11:30-12
Saturday Playhouse, sust., F.

NBC-TV 11-11:30 Fury, Bordens, General Foods, F;
1}t30 12 Anfys Gang, Minnesota Mining & Mfg
alt.,, sust.,

SATURDAY AFTERNOON

Noon-1 p.m.

ABC-TV No network service.

CBSETVle-I Jimmy Dean Show, Armstrong, alt.,
sust., L.

NBC-TV 12-12:30 True Story, Sterling Drug, L;
12:30-1 Detective’s Diary, Sterling Drug, F.

1-2 pm.

ABC-TV No network service.

CBS-TV 1-1:30 The Lone Ranger, General Mills,
Nestle, alt., F; 1:30-2 No network service.
NBC-TV 1-2 No network service.

2-7:30 p.m.
ABC-TV No network service.

CBS-TV No network service.
NBC-TV No network service.

SATURDAY EVENING

7:30-8 p.m,

QIC -1V Diclk Claric Show, Beech-Nut Life Savers,
CBS-TV 7:30-8 Perry Mason, Libby-Owens-Ford

Glass, Armour, Pillsbury, Bristol Myers, alt., F
NBC-TV People Are Funny, Reynolds, Toni, alt., F.

SPECIAL PROGRAMS

CBS-TV

April 7: 9-10 p
The Lucille Ball-Desi Arnez Show
Aprit 13. p.m.

Con
April 19: 12 1
Concert fp om Camegle Hail
April 19: 7:30-9 p
| DuPont JShow ‘of the Manth
April 19: 8-10 p
High Adventure with Lowell Thomas
| Apri 24 8'30-9:30 p.m.
‘Shower of Stars
May 9: 9:30-11 p.m.
| DuPont Show of the Month
May 28: 10-11 p.m.
High Adve-ntu-re with Lowell Thomas
June 7: 9:30-11 p
DuPont Show of the Month

NBC-TV

wing no prmp
April 15: 8-10 p

erry Le #
April 15: 10-11:30 p.m.
The Emmy
April 18: 7:30-8:30 p
Shiriey Temples Storybook
"Son of Alag
April 25 930 11:00 pm
M for Murder
April 2’1: 7:30 p.m.
Ha.'nsel & Gretel
May 8: 7:30-8:30 p.m
Shirley Temple s Sto-rybook
“Sleeping Beauty'
May 16: 10-11 p.m.
Jerry Lewis Show
8 (tentative): g:
Shirle% Temples torybook
“The Emperor's New Clothes'

June

8-9 p.m.
ABC-TV 8- Country Music Jubilee, Willamson-

Dickie, L.

CBS-TV 8-8:30 Perry Mason, cont.; 8:30-8 Top

Dollar, Brown & Williamson, F,

NBC-TV 8-89 Perry Como, American Dairy, Kno-

mark, Noxema, RCA-Whirlpool, Kleenex, Sun-

beam, Polaroild, alt., L,

910 p.m.

ABC-TV 9-10 Lawrence Wellk Show, Dodge, L.

CBS-TV 9-9:30 Gale Storm Show, Nestle, Helene

Curtis, alt, F: 9:30-10 Have Gun, Will Travet,

Whitehall, Lever, alt., F

NBC-TV 9-9:30 Club Oasia Liggett & Myers, alt.
9:30-10 Film An-

Polly Bergen, Max Fnctor, B
thology, Scott, Schick,

10-11 p.m.

ABC-TV 10-10:30 Mike Wallace Interviews, Philip
Morris, L; 10:30-11 No network service.

CBS-TV 10-10:30 Gunsmoke, Ligﬁett & Myers, Rem-
ington Rand, alt.,, F; 10:30-11 No network service,
NBC-TV 10- 10.30 Ted' Mack’s Amateur Hotr, Phar-
maceuticals, L; 10:30-11 Your Hit Parade, Amer-
ican Tobacco, Toni, L, C.

RADIO NETWORK SHOWSHEET

THE PROGRAMS, THE SCHEDULES, THE SPONSORS Published first issue in each quarter

B %

The information in the radio showsheet is
listed by day in morning, afternoon and
evening blocks. Monday-Friday radio pro-
gramming is listed as one unit; where pro-
gramming varies from day to day this in-
formation appears within the individual
network time .segments. Within each seg-
ment, the networks are listed alphabetically
with the following information: time, pro-
gram title in italics, followed by sponsors
or type of sponsorship. Abbreviations: sust,,
sustaining; part., participating; alt., alternate
sponsor; seg., segmented. All times are
NYT. The CBS Radio schedule applies only
to the week April 6-12.

SUNDAY MORNING

7-8 am.

ABN No network service,

CBS 7-7:30 No network service;
Meditation, .

MBS No network service,

NBC No network service.

7:30-8 Morning

BROADCASTING

8-9 a.m.

ABN 8-3:30 Radio Bible Class, Radio Bible Class;
8:30-9 Wings of Hea!i'nq Dr. Thomas Wyatt.

CBS 8-8:15 Netos, sust.] 8:15-8:30 Keybodrd Con-
certs, sust.; §:30-8 Sunday Morning Gathering,

sust.
MBS No network service.
NBC No network service.

9-10 a.m.

ABN 9-9:05 Weekend News, sust.; 9:05-9:30 No
network service; 9 30 10 Voice of Prophecy,
Voice of Prophecy In

CBS 9-9:15 CBS Rcuiio World News Roundup,
Edsel, seg.; 9:15-9:30 The Musie Room, sust.
9:30-10 Church of the Air, sust.

MBS 9-9:30 Wings cg Heaimq, Wings of Healing;
9:30-10 Back to G C tian Reformed Chure
NBC 9-9:05 News, sust‘ 05-9:15 Worid Netws
Roundup, co-op; 9:15-9 30 Art of Living, sust.;
9:30-10 Voice o Prophecy, Voice of Prophecy Inc.

10-11 am.

ABN 10-10:05 Weekend News, sust.; 10:05-10:30
Message of Iarael sust 10:30-10:35 Weekend
News, sust,; 10:35-11 Ne o College Choirs, sust.
¢B5 10-10:05 Robert Trout-News, Chevrolet; 10:05-
10:30 E. Power Bigps, sust., 10:30-11 Invitdtion to
Learning. sust.

MBS 10-10:30 Radip Bible Class, Radio Bible Class;
10:30-11 Voice of Prophecy, Voice of Prophecy

Inc.
NBC 10-10:05 News, sust.; 10:05-10:30 Naticnal Ra-
dio Pulpit, sust.; 10:30-11 Monitor®.

11 a.m.-Noon
ABN 11-11:30 No network service:

11:30-11:35
Weekend News, sust.; 11:35-12 Christian in
Action, sust.

CBS 11-11:05 CBS News, sust.; 11:05-11:15 Charles
Collingwood, seg.: 11:15-11 -30 Howard K. Smith,
sust.; 11:30-12 Salt Lake City Tabernacle, sust.
MBS 11-11:15 Frank & Ernest, Dawn Bible Stu-
dents Assn.; 11:15-11:30 How Christian Science
Heals, First Church of Christ, Sclentist; 11:30-
11 35 News. sust.; 11:35-12 UN News Around the

Wor
NBC 11-12 Monitor*.

SUNDAY AFTERNOON

Noon-1 p.m.

ABN 12-12:30 No network service; 12:30-1
M -3 Moods
CBS 12-12:05 Robert Trout=News, Chevralet; 12:05-
12:30 Vincent Lopez Orchestra, sust.} 12:30-12:55
Guy Lomba‘rdo Orchestra, sust.; 12:55-1 Ford
Road Show, F

MBS 12-12:05 News. co-op; 12:05-12:30 The Space
Age, co-op; 12:30-12:35 Frankie Frisch, Quaker
State Oil Refining Corp.; :35-12:45 America’s
Top Tunes, co-op; 12:45-1 How Chﬂsti.u.n Sectence
Heals, First Church of Christ, Scien

NBC 12-12:30 Monitor?; 12:30-1 The Etemal Light,
sust.

CONTINVED
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SUNDAY AFTERNOON (Cont.)

1.2 p.m.
ABN 1-1:15 As We See I, sust.; 1:15-1:30 It's
You.r Business, sust.; 1:30-1:35 Weekend News,
R o f J. Reynolds, General Mills; 1:35-2 Pilgrimage,
cls 1-1:05 CBS News, sust.; 1:05-2 The Best in
Music, sust.

1:15-1:30 Keep Heulthy

MBS 1-1:15 News, co-0p; 1
sust.; 1:30-2 Luthern Hour, Lutheran Layman

League

N8C 1-1:30 Monitore; 1 30-2 The Lutheran Hour,

Lutheran Layman’s Leagu

2.3 p.m.

ABN 2-2:30 Oral Roberts, Oral Roberts Evangells-

Assn.; 2:30-3 Herald of Truth, Highland

Churches of Christ.

GBS 2-2:05 Robert Trout-News, Chevrolet; 2:05-

2:30 Masters Golf Tourngment, sust.. 2:30-2:55

Frontier Gentlemen, sust.; 2:85.3 Ford Road

Show, Ford.

Mns 2-2 05 News sust.; 2:05-2:30 Warmup, Game
the 32 “30-2:35 News, Bristol-Myers
uﬂerin) '2:35-3 Game of the Day, sust. .

NB 2-2:30 Monitor®; 2:30-3 The uthollc Hour,

3-4 p.m.

ABN 3-3:05 Weekend News, R. J. Reynolds, Gen-

eral Mills; 3:05-3:10 Speaking o su:
ere'nade, sust..

3:10-3:30 Samm; 3 Kaye Sunda
%1'30;‘? Hour of Decision, Billy Graham Evangelis-

€8BS 3-3:05 CBS News, sust.; 3:05-¢4 New York
Philharmonic Sympho‘ny, snst.

MBS 3-3:05 News, co-0 05-3:30 Game o{ the
Day, sust.; 3:30-3:35 ews, Bristol-Myers (Buf-
ferm) 3:35-4 Game of the Day, sust.

NBC 3-4 Monitor®,

4.5 p.m.

ABN 4-4:30 Old Fashicned Revival Hour, Gorigel
Broadcastinﬁ‘ Co.; 4:30-5 Radio Bible Ciass,

dio Bible Class.

CBS 4-4:30 New York Philharmonic Symphony.
sust.; 4:30-4:35 Ford Road Show, Ford: 4:35-5
Suspense, Best Foods. Ex-Lax, Pfizer, Edsel, seg.
MBS 4-4:05 Ne‘w co-op; 4:05-4:30 (or conclusion)
Game of ti 1'5 coreboard sust. :30-4:35
News, Bristol-Myers (Bufferin): 4:35-5 ' America’s
Top Tunes, co-—o 3

NBC 4-5 Monit:

5-6 p.m.

ABN 5-5:30 Dr. Bob Plerce, World Vision Inc.;
5:30-§ Freedom Sings Concert, sust.
¢BS 5-5:05 Robert rout-News, Chevrolet- 5:05-

5:30 Yours Truly, Johnny Do dsel. Pfizer,
Best Foods; 5:3005:55 Masters Gol Toumamen:
sust.; 5:55-68 Ford Roaed Show, For

MBS 5:05-5: 30 Americe’s Top

-5:05 News, co :g

Tunes, co-ci? 5:30-5:35 Frankie Frisch, Quaker
efinin, ml Brlstol-Myers (Bui—

ierin) §:35-5:456 America’s Top Tunes, co-o

5:45-6 News-Gabriel Heatler, udson Vitam

Corp., Lee County Land Tftle Corp., part.

NBC 5-8 Monitors.

SUNDAY EVENING

6-7 p.m.

ABN 6-6:15 Monday Morning Headlines, R. J.
Reynolds, General Mills; 6:15-6:30 Paul "Harvey
News, Bankers Life & Casualty Co.; 6:30-6:45
Quincy Howe, sust.; 6:45-7 George Sokolsky,

CBS g 8:05 CBS News, sust.; §:05-8:30 Indictment,
Edsel; 6:30-6:55 Gunsmoke, Edsel:” 6:55-7 Robert
Trout-News, Chevrolet.

MBS 6-8:05 Netws, co-op; 6:05-6:30 Science is My
Beat, sust.; 6:30-6:35 News, National L. P. Gas
Coungcil, Hristol-Myers (Bufferin); 6:35-7 Bill
Stern’s Sports Beaf, co- Op.

NBC 6-8:15 thitor‘ 8:15-6:30 On the Line with
Bob Considine, Mutual of Omaha: 6:30-6:32:30
Monitor; 8:32:30-7 Meet the Press, sust.

7-8 p.m.

ABN 7-7:05 Weekend News, R. J. Reynolds, Gen-
eral Mills; 7:05-7:10 Speakfng of us?o-rts sust.;
T7:10-7:15 White House 7:15-7:30

Overseas Assignment, sust '30 -8 pm. Met Audi-

tions of the Air, L

CBs 7-7:30 Jack Benny, Home Insurance; 7:30-8

éez Who ;:ﬂdsel Cowles, Chrysler, General Mills,
rove,

MBS 7-7:30 Wings of Healing, Wings of Healing;

7:30-7:35 News, Bristol-Myers, -Lax; 7:35-8

America’'s T Tunes, co-op.

NBC 7-8 Monitor®,

8-9 p.m.

ABN 8-8:05 Weekend News, R. J. Reynolds; 8:05-
8:10 Speaking of Sports, sust. 8:10-9 No network

service.
CBS 8-B:05 News-Walter Cromkite, Hertz; 8:05-9
Mitch Miller Show, Grove. Johnson & Johnson,

Nestle, Edsel,
MBS 8-8:30 Hour of De ., Billy Graham

Evangelistic Assn.; 8:30-8:35 News, sust.: 8:35-8
America’s To? Tunes, co-op.

NBC 8-9 Monitor®,

910 p.m.

ABN 9-9:05 Weekend News, R. J. Reynolds; 9:05-
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9:10 Speaking of Sports, sust.; 8: 10-9 30 No net-
; 9:30-9:35 News, R. J. Reynolds;

9:35-10 No network service,

CBS 9-9:05 CBS News, sust.; 9:05-9:30 Country

Music Show, Philip Morris; 9:30-10 Face the Na-

tion, sust.

MBS 9-9:05 News, co-op; 9:05-9:30 Music Beyond

the Stars, co-o 9 30—9 ‘35 Frankie Frisch, Quaker

State Oil h‘f ﬂ: Bristol-Myers (Buf-

ferin): 9 35-9 45 Virgil Pinkley-News, sust 9:45-

10 Dan Smoot Show, co-op.

NBC 9-10 Monitor*

10-11 p.m.

ABN 10-10:15 Erwin Conham, sust.; 10:15-10:30
No network service:; 10:30-11 Remval Time, As~
semblies of God.

CBS 10-10:05 CBS News, sust.; 10'05 10 15 The
Warld Tonight, sust.; 10:15-10:30 Sunday Sports
R}fesu‘;r;e Neftle. Edsel, seg.; 10:30-11 Church of

T, Sus

MBS 10-10:30 Magrian Theatre, sust.; 10:30-10:35
News-John T, Fl‘ﬂm America’s Future, Bristol-
Myers (Bufferin 10:35-10:45 News—John T.
Flyrm co-op; 10:45-11 Music Beyond the Stars,

Nnc 10 10:30 Hour of Decision, Billy Graham
Evangelistic Assn. (split network with Moni-
tor); 10:30-11 Youth Wants to Know, s

11 p.m.-Midnight

ABN 11-11:05 Weekend News, R. J. Reynolds;
11:05-11:25 No network service; 11:25-11:30 Late
News, sust.; 11:30-12 No network gervice

CBS 11-11:10 CBS News, sust.; 11:10- 11'30 ‘Chuck
Foster Orche , sust; 11:30-12 Andy Powell
Orchestra, sust,

MBS 11-11:05 News, co-op: 11:05-11:30 Music
Beyond the Stars, sust.; 1 30 11:35 News, sust.;
11:35-12 Music Beyond the Stars, sust.

:uc 11-11:30 Monitor*; 11:30-12 No network serv-
ce.

Midnight-1 a.m.

ABN No network service.
CBS 12-12:05 CBS News, sust.; 12:05-1 No network

service.

MBS 12-12:05 News co-op: 12:05-12:30 The Barry
Gra Show sust., 12:30-12:35 News, sust.; 12:35-
t The Barry Gruv Show, sust.

NBC No network service.

1-2 a.m.

ABN No network service.
cBs No network service.
MBS 1-1:05 News, co-0 1:05-1:30 Borry Gray
Show, pust.; 1:30-1:35; ews, sust.; 1:35-2 Barry
Gray Show, sust.

NBC No network service.

MONDAY-FRIDAY MORNING

8-9 am.

ABN 8-8:15 News Around the World, co-op; 8:15-

9 No network service.

CBS 8-8:15 CBS Radio World News Roundup, Ford,

co a&: 8:15-8 ‘55 No network aewlce- 8:55-9 Ford
Show, F

MBS 8-9 No network service.

NBC 8-9 No network service.

9-10 a.m.

ABN 9-10 Breuk{raat Club, part., Scholl, Cnmpann
Sales, General Foods, Magla Products, Thos. D.
Richardson, Musselman hil - Pioneer Indus-
tries, Lewyt, American Kretschmer,
Bristol-Myers. Appian ay :Pizza Buitoni,
Kitchen Art Food, Sandura, American Bird Food,
KVP Dumas, Milner Products, Fred Fear, Lever

css 9-9 15 CBS Radio News of America. co-op;
9:15-9:20 Ford Road Show, Ford; 9:20-10 No net-
work service.

MBS 9-9:15 Robert Hurleigh-News, co-op; 9:15-
9:30 America’s Top Tunes, co-op; 9:30-9:35 News,
Sleep—Eze (Tues); 9:35-10 America’s Top Tunes,

op.
lNlt: 9-9:15 News, part.; 9:15-10 No network serv-
ce.,

10-11 a.m.

ABN 10-10:55 No network service; 10:55-11 Late
News, Plough.
CBS 10-11 Arthur Godfrey Time, American Home
Foods, our, Bristol-Myers, Chun King,
Ford, Frito, General Electric, General Foods,
Hartz, Sara Lee. Lewis-Howe, Iibby-McNeil-
Litby, Mogen David, Niagara Therapy, Peter
Paul, Pharma-Craft, Singer, Standard Brands,
Curtls Publishing.
MBS 10-10:05 News, co-op; 10:05-10:30 Kate Smith,
co-op, General e {Mon., Tues., Thurs,
%art Beader'a Digest Book (Wed., Fri.)
nrt hurg,  Fri.) 10:30-10:35
ews, Sleep-Eze ('I‘uea)' 10:35-10:40 Bill Stern,
Colgate-Palmolive; 10:40-10:45 Boris Karloff Pre-
sents, co-op: 10:45-10:50 Gauelm'd Huauser, Co-op;

10:50-10:55 Fred Robbins—. M;mment Holly-
wood, co-op: 10:55-11 Magoi Nellis—Assign-
ment Broa way, co-op.

NBC 10-10:05 News, parti 10:05-10:30 My True
stgg/e 3 part.; 10:30-11 Don Ameche’s Real Life

11 a.m.-Noon

ABN 11-11:55 No

netwotk service;
Late News, sust.

11:55-12,

C€BS 11-11:30 TBA; 11:30-11:45 No network Berv-
ice; 11:45-12 Howard Mﬂ!er, Wrigley.
MBS 11-11:05 News, co-op; 11:05-11:30 Kate Smith,

co-op, Readers "Digest’ Book (Wed., Thurs,
Fri.}) part., Dumas Milner (Thurs., Fri.); 11:30-
11:35 Newx, Ex-Lax ('I‘ues ., Thurs.); 11:35-12

Queen for a Day, co-
NBC 11-11:05 News, part. 11:05-12 NBC Band-
stand, part.

MONDAY-FRIDAY AFTERNOON

Noon-1 p.m.

ABN 12-12:15 Paul Harvel, co-op;
Sunshine Boys, Sterling Drug; 12:
network service, 12:55-1 Late News, _sust.
CBS 12-12:05 La: Lemeur-News. Miles Labs;
12:05-12:30 Bac ge Wife, Cal on. Bristol»
Myers, Colgate-Palmolive, Mentho. 12:30-
12:45 Romance of Helen Trent, Cal on. ‘Bristol-
Myers., Pharma-Craft: 12:45-1 our Gal Sunday,
Best Foods, Calgon, Mentholatum.

MBS 12-12:05 News, co- 5). 12: 05 -12: 15 America's
Top Tu-nea, sust.: The Answer Man,

12:15-12:20
20-12:55 No

C0-0D, & Hu dso Vitamin_ (Tues, Wed.,
Thurs. 1.); 12:30-12:35 News, Sleep-Eze (Tues.,
Thurs.); 12:35-1 No network service.

NBC 12-12:05 News, part.; 12:05-1 No network
service.

1-Z p.m.

ABN 1-1:55 No network service: 1:55-2 Late

News, N{Ione S

CBS 1-1:15 This Is Nora Drake, Best Foods,
Pharma-Craft, Dumas Milner; 1:15-1:30 Ma Per-
kins, Best Foods, Bristol-Myers, Pharma-Craft,
Dumas Milner; 1:30-1:45 Young Dr.
Bristol-Myers, Pharma-
; 10 Life, Mentholatum.
1-1:15 News-Cedric Ffoster, co-op; 1:15-1:30
Of M , Co=op; 1:30-1:35 News-Gabriel
Heattef, Ningara Therapy Mfg, (Mon., Tues.)
Hudson Vitamins (Wed., Fri.) Ex-Lax (Mon,,
Wed. Fri) 1:35-1:50 Lots Of Music, co-op; 1:50-2
Warmup ust.

NBC 1105 News, 1:05-2 No network
service.

2:3 p.m.
Alsl: 2-2:55 No network service; 2'55-3 Late News,

CBS 2-2:05 Bill Downs-News, Miles Labs; 2:05-
2:15 The Right to Happiness, sust.; 2:15-2:30 Sec~
ond Mrs. Burton, Best Foods, Colgnte-PaImollve
Mentholatum, Dumas Milner; 2:30-2:45 The
Couple Next Dooft, Mentholatum, 2:45-3 Just
Entertadinment-Pat Buttram rigley.

MBS 2-2:30 Game o bay, sust.; 2:30-2:35
News, sust.; 2:35-3 ame of the Day, cont.
NBC 2-2:05 News, part; 2:05-2:30 True Confes-
sions, part.; 2:30-2:45 One Man's Family, part.;
2:45-3 The Aﬁ‘alﬂr of Dr. Gentry, part.

34 p.m.

ABN 3-3:55 No network service; 3:55-4 Late
News, sust.

CBS 3-3:30 Houseparty, American Bird, California
Carnation, Pharma-Craft; 3:30-4 Ford
Road  Show, Ford.

MBS 3-3:05 News, co-op: 3:05-3:30 Game of the
Day, cont.; 3:30-3:35 News, sust; 3:35-4 Game

of the Day, cont.
3:05-3:30 Five Star

NBC 3-3:05 News gart
Matinee, part.; Woman in My House,

part.; 3:45-4 Pe‘p‘per Young’s Family, part.

4.5 p.m.

ABN 4-4:55 No network service; 4:55-5 Late News,
?::?h-; :55 No network service; 4:55-5 CBS News,
MssstQ 4:05 News, co-op: 4:05-4:30 {or conclusion)

Game of the Day, cont, Wrapup, sust; 4:30-
4:35 News, sust; 4:35-5 'America’s Top Tlmes,

part.;

co-0p.
NBC 4-4:05 News, part.; 4:05-4:55 No network
service; 4:55-5 R. Harkness, Ralston-Purina.
5-6 p.m.

ABN 5-5:55 No network service: 5:55-6 Late

News, sust.

CBS 5-5:05 No network service; 5:05-5:30 Ford
Road Show, Ford; 5:30-8 No network service;
(Friday only) 5: :30-5:45 UN on the Record, sust.
MBS 5-5:05 News, t:o-og5 5105-5:30_America’s Top
Tunes, C0-0 News, Nylonet (Mon.,
Tues., Wed. L M (Thurs. Fri) Ex-Lax
(Mon Wed., Fri). 5:35-6 America’s Top Tunes,

0p.
Nlc 5-5:05 News, part.; 5:05-8 No network Serv-
ice.

MONDAY-FRIDAY EVENING

6-7 p.m.

ABN 6-6:15 No network service; 6:15-6:30 Quincy
Howe, sust., 6:30-6:40 John Daly, Chevrolet:
6:40-6:45 Paul Harvey, Midas, R. J. Reynolds;
8:45-6:50 ILate Sports, sust.; 6:50-8:55 eather,
sust. 6:55-7 No network service.

CB§ 6-7 No network service: (!‘riday only) 8-
6:05 Allan Jackson-News, sust.; 6:05-6:30 Ford
Road Show, Ford; 6§:45-7 Lowell 'I'homas, Delco
MBS 8-6:05 News-Gabriel Heatter, co-oD: 6:05-
4:30 America’s Top Tunes, co-op; €:30-6:35 News,
Sleep-Eze, Winston (Mon.,, Tues., Wed. Frl):
§:35-7 America’s Top Tunes, co-o

NBC 6-6:05 News, part: 6:05- 6.4? No_ network
service; 8:45-7 Three Star Extra, Sun Oil, co-op.

7-83 pm.
ABN 7-7:15 Edward P. Motgan, AFL-CIOQ; 7:15-

BROADCASTING



55 No network service 7:55-8 Late News, sust.
css 7-7:05 Sports Té Barb asoI. R.J. Re olds;
05-7:30 Amos 'n' Andy Musie Hall, Nestle , Best
Foods General Foods, Genem Mills, son &
Johnson, Kendall, Natlonal Selected 730 7:35
Business News-Wa.lter Cronkite, Hertz; 7:35-745
].anwsef Plea.se, seg.; 7:145-8 Edward R. Murrow-
ew.
MBS 'i 7'15 Fulton Lewis Jr., co- op. 7:15-7:30
.-Fri.) America’s :l‘ Tunes, co-op,
Assignmnt Peuple, sust.; 7
7:35 News-Gabne Heatter, Hudson Vitamins
(Mon.) Imdrin (Tues.) Pharmaceuticals Inc.
(Wed.) Beltone (Thurs.) Spring Alr (Fri.);
7:35-8 (Mon.) Reporters Roundu% co-op (Tues.
The Army Hour, sust. (Wed.) Family Theatre,
sust. (Thur.) By the People. sust. (Fri.) Lom-
bardoland, U. S. A., sust.
NBC 7 'I 115 News, part 7:15-7:30 Alex Dreier, co-
? 30-7:45 News Of the World, part.; T:45-8
Life and the World, part.

8.9 p.m.

ABN 8-8:25 No network service; 8:25-8:3¢ Late
News, sust.; 8:30-8:55 no network service; 8:55-
9 Late News, s, sust.

Cas 8 8:30 Robert Q. Lewis, Ex-Lax, Campana.
Comstock, General Mills Grove Labs, Lewis-
Howe, Kendall, Dumas Milner, National Selected,
Nestle, Nylunet Plough; 8:30-8:35 George Her-
man-News, Aero-Ma ower; 8:35-9 Rusty Draper,
se

eg.
MBS 8-8:05 News, co-op. 8:05-8:30 (Mon.) True
Detective (Tues.) gr Room (Wed.) Ezx-
ploring Tomorrow (Thurs.) The Secrets of
Scotland Yard {Fri.). E:':-plonng Tomorrow, part
Ex-Lax, L & M; 8:30-8:35 News, Sleep-Eze 8:35-
9 (Mon,) Lives of Harry Lime (Tues.) Adven-
tures of the Scarlet Pimpernel (Wed.) Horctio
Hornblower (Thurs.) Lives of Harry Lime (Fri.)

Horatio Hornb er, co-op
NBC 8-8:05 News, part.; 8:05-8:30 (Mon.) You Bet
Your Life, part. (Tues.) Nightline, part. (Wed.)
People Are Funny, part. (Thurs.) Nightline part
(Fri.) Nightline, 'part 930-9 (Mon.) 8: :5
Nightline, %art- 5.9 News, rt {
Thurs.) Nightline, part. (Fri.) Momtor'

9.10 p.m.

ABN 8-9:55 No network service; 8:55-10 People in
the News, sust.
CBS 9-9:05 Robert T‘rout-vas Chevrolet; 9:05-
9:25 The World Tonlg Ex-Lax. Nestle, Grove;
9:25-9:30 News Ana -Eric Sevareid, Aero-
Mayflower; 9:30- 10 ( on) Capital Clogkroom,
sust. (Tues.) The Last Word, sust. (Wed.) The
uestion, sust. ('I'hurs) Stuart Foster
(Fri.) Dance Orchestra. sust.
MBS 9-9:05 News, co-op.. 9:05-9:15 UN Radio Re-
view, sust.; 9:15-9:30 Music Beyond the Stiors,
co-op. 9:30-9:35 Bu! Stem-Sﬁorgs News, Sleep-
Eze; 9:35-10 Music Beyond the Sicrs, co-op.
NBC 8-10 (Mon.) 9-9:30 Bell Tel:z)ho-ue Hour, Bell
%y stem, 9:30-10 Nightline, pa (Tues.-Thurs.)
ightline, part. (Frf Monitore,

10-11 p.m.

ABN 10-10:05 John W. Vandercook, AFL-CIO;
,15105 -10: 55 No network service; 10:55-11 Late
ews,

CBS 10-10 105 CBS News, sust.; 10:05-10:30 (Mon.)
Paul Neighbors Orchesira, . (Tues.) Dick
Stabile Orchestra, sust. (Wed.) Dave Lewinter,

sust. (Thurs.) Erroll Garmer Trio, sust. (Fri.)
Maynard Ferguson Orchestra sust 10:30-11
(Mon.) Henry Jerome Orchesira, sust. _g;ues.;

Urs.

Paul Nelghbors Orchestra, sust. {Wed,,
T Trio, sust. (Fri) Sammy Kaye

MBS 10-10°05 News, co-og 10:05-10:30 Music Be-
ond the Stars, co-o 0:30-10:35 News, Sleep-
ze: 10:35-11 Music Beyond The Stars, €o-op.

NBC 10-10:05 News, part. 10:05-10:30 (Mon.)_ Clas-

sical Music for People Who Hate Classical Music.

sust. (Tues.) Treasury of Music, sust. (Wed.) At
the UN with Pauline redericlk, sust. (Thurs.)

Famu Living ’57, sust. (Fri. o:x:i-ng, Gillette;

10:30- (Mon. -Thu.rs} 10:30-10:45 News of the

World (repeat) ;xa_rt 0:45-11 Life and the World

(repeat) part. (¥ri.) 10:30-11 Comment, part.

11 p.m.-Midnight
ABN 11-11 t:55 No network service; 11:55-12 Late

News, sust.

cBS 11-11:10 CBS News, sust.; 11:10-11:30 (Mon.,
Thurs.) Eddie Layton Orchestra, sust. (Tues.)
Chuck Foster Orchestra, sust. (Wed.) Erroll
Garner Trio, sust. (Fri) .Timmy Dorsey Orches-
tra, sust.: 11:30 12 {(Mon., Wed.) Jimmy Dorsey
Oréhestra, sust. (Tues., Thurs., Fri.) Xavier
Cugat Orchextra, sust.

MBS 11-11:05 News, co-op, sust.: 11:05-11:30 Long
John Show, co-o g 11;30-11:35 News, co-op, sust.;

11:35-12 Lohg John Show,

NBC 11-11:05 News, part. 11:05-12 No network
service.

Midnight-1 am.

ABN 12-1 No network service.

CB?V}Z -12:05 CBS News, sust.; "12:05-1 No network
se.

MBS 12-12:05 News, co-op, sust.; 12:05-12:30 The
Barry Gray Show, sust.; 12:30 0-12:35 News, sust.;
12:35-1 The Barry Gray Show, sust,

NBC 12-1 No network service.

1-2 am.

ABN I\IY-Z NltJ netllnorzl_tviservlce.
CBS network servic

MBS 10-1 :05 News, co-op, sust; 1:05-1:30 The
Ba: Graf Sho-w, sust.; 1:30-1:35 News, sust.:
1:35-2 The Barry Gray Show, sust.

NB¢ 1-2 No network service.

BROADCASTING

SATURDAY MORNING

8-9 a.m.

ABN B-8:55 No network service; 8:55-9 Weekend
News, R, J, Reynolds.

cBS 8-8:15 CES World News Roundup, Ford,
Edsel. co-op; 8:15-9 No network servic

MBS B-9 No network service.

NBC No network service.

9-10 am.

ABN 9-8:55 Johnny Pearson Show, sust.; 9:55-10
Weekend News, R. J. Reynolds.

CBS 9-9:05 Bill Downs-News. Miles Labs; 8:05-
9:15 CBS Radio News of America, Larry Lesueur,
co-op: 9:15-9:30 Man Around the House, seg.;
9:30-9:45 CBS Radio Farm News, seg.. 9:45-10
Garden Gate, Hudson Vltamlns. Edsel, seg.

MBS 9-9:05 News, co-o% 0 America’s Top
Tunes, co-op; 9309 News, Winston. 9:35-10
America’s Top Tunes, co-op.

NBC 9-9:05 News, sust.; 5:05-10 Monitor®.

10-11 a.m.

ABN 10-10:55 Johnn% Pearscm Show, sust.; 10:55-
1} Weekend News, Reynolds, General Mills.
CBS  10-10:05 Allan Jackson-News Chevrolet;
10:05-10:55 Galen Drake Show, Best Foods,
Clairol. General Mills, Kendall, National Selected
Foods. Nestle, Edsel, seg.; 10:55-11 Business
News-Bill Downs, Miles Labs.

MBS 10-10:05 News, co-o 10:05-10:30 America's
Top Tunes, co-op; 10:30- '10:35 News, Winston;
10:35-11 America’s Top Tunes, co-op.

NBC 10-11 Monitor®.

11 a.m.-Noon

ABN 11-11:55 No network service; 11:55-12 Week-

end News, R. J. Reynolds, eral Mills.

CBS 11-11:05 Algn Jockson-News, Chevrolet:

11:05-11:55 Robert Q. Lewis Shotw, art' 11:55-12

Bugsiness News-Bill Downs, Miles La

MBS 11-11:05 News co-0p; 11:05-11:30 Ameﬂcas

'I‘op Tunes, ca-o] 11:30-11:35 News, National
P. Gas Counc , Ex-Lax; 11:35-12° The Lou

Payne Show, co-op.

NBC 11-12 Monitor®.

SATURDAY AFTERNOON

Noon-1 p.m.

ABN 12-12:30 Navy Hour, sust.; 12:30-12:55 Ameri-
f-‘rm Fermer, sust.: 12:58-1 Weekend News, R. J.
emolds, General Mills.
12-12:05 Alan Jackson-News, Chevrolet;
12 105-12:30 Amos *n’ Andy Music Hall, Edsel, seg.;
12:30-12:55 Gunsmoke, Johnson & Johnson, Best
Foods. Liggett & Myers, Miles Labs, seg.; 12:55-
1 Business News-Bill Downs, Hertz.
MBS 12-12:05 News co-op; 12:05-12:30 Wheel of
Chance, co-op; 12:30-12:35 Frankie Frisch, Quaker
State Oil Re nlng Corp., Winston; 12:35-1 Wheel
0 hance, sust.
NBC 12-12:35 Farm & Home Hour, Allis-Chalmers
(limited network), sust.; 12:25-12:30 Alex Dreier,
Morton Salt; 12:30-1 Red Foley, Dow Chemical.

1-2 p.m.

ABN 1-1:05 aking of Sports, sust.; 1:05-1:15
ndy Re 'nol Ranch Boys, sust.: 1:15-1:30 All
angue lubhouge, sust.) 1:30-1:55 Shake the
Maracas, sust.; 1:55-2 Weekend News, R. J. Reyn-
rlds. General Mills.
CBS 1-1:05 Allan Jackson-News, Chevrolet; 1:05-
1:30 City Hospital, Ex-Lax, Grove Labhs, Nestle.
Fdsel. seg.: 1:30-1:45 Adventures in Science. sust.;
1:45-2 Entertainment Us.,
MBS 1-1:05 News, co-op; 1:05-1;15_No network
service; 1:15-1:30 Mary Margaret McBride, sust.;
1:30-1:35 News, Bristol-Myers, Winston; 1 2351350
America’s Top Tunmes, sust; 1:50-2 Warmun,
Quaker State Oil Reﬁning
NBC 1-2 Monitor* (also reﬁeats of Farm & Home,
1-1:25; Dreler, 1:25-1:30; Red Foley, 1:30-2).

2.3 pm.

ABN 2-3 Metropolitan Opera, Texas Co. (ends
April; TBA).

CBS 2-2:05 Allan Jacksmz-News, Chevrolet; 2:05-
2:30 Vincent Lopez, sust.;. 2:30-3 Paul Neighbors
Orchestra, sust.

MBS 2-2'05 News, co-op: 2-2:30 Game of the Day,
Ouaker State Ofl efining: 2:30-2:35 News,
Bristol-Myers (Bufferin); 2:35-3 Game of the
DNay, crnt.

NBC 2-3 Monitor®.

34 p.m.

ABN 3-4 Metropolitan Opera, cont.
cBS 3-3:05 Alulan Jackson-News, Chevrolet; 3:05-
2:30 Freddy Martin Orchesh'a, sust.; 3:30-4 Jan

Gerber Orchestra,

MBS 3-3:05 News. co-t}x\'p 3:05-3:30 Game o{
Mgy, cont.: 3:30-3:35 News, Bristol-Myers But-
ferin); 3:35-4 Game of the Day, cont.

NBC 3-4 Monitor®.

4.5 p.m.

ABN 4-4:55 Metropolitan Opera, cont.: 4:55-5

Weekend News, R. J. Reynolds

CBS 4-4:05 Allan Jacksan-News Chevrolet; 4:05-
4:30 Xavier Cugat Orchestra, sust.; 4:30-5 U. S.
Army Show, sust.

MBS 4-4:05 News, co-op; 4:05-4:30 (or conclusion)
Game of the Day, cont.; 4:30-4:35 News, Bristol-
Myers {Bufferin); 4:35- 5 America’s 'I'op Tunes,

co-op.
NBC 4-5 Monitor®,
5-6 p.m,

ABN 5-5:30 No network service; 5:30-5:35 Speak-

of Sports, sust.; 5:35-5:55 No network serv-
ice, 5:55-8 Weekend News, R. I. Reynolds, Gen-

B 5-5:05 Ford Road Show, Ford; 5:05-5:10 CBS
News, sust,; 5:10-5:30 Stﬂnn Serenade, sust.; 5:30-
5:55 Make Way for Youtn, sust. 5:55-6 Ford

Road Show, For

MBS 5-5:05 Newa, cc-zg 5:05-5:30 _America’s Top

Tunes, co-op: 5:30-5 Frankie Frisch, Quaker

S te Oil Refining, Bristol-Myers (Bu arin);
5:35-8 Ma, r'éu;-t‘.s Magazine, co-op.

NBC 5-8 Monitor®.

SATURDAY EVENING

6-7 p.m.

ABN 6-6:30 No network service; 6:30-6:35 Speak-
ing of Sporis, sust.: 6:30-8:55 No network serv-
ice; 8:55-7 Weekend News. R. J. Reynolds, Gen-
eral Mills.
CBS 6-6:05 CBS News, sust.: 8:05-6:30 New Orleans
Jazz Band Beli, sust.; 6:30-6:55 Saturday at the
Chase, sust.; B:55-7 Biu Downs-News, Hertz.
MBS §-8:05 News co-op; 8:05-8:15 America’s Top
Tunes, co0-0 6:15-6:30_ Viewpoint, sust.. 6:30-
:35 News, ational L. P, Gas Council, Winston.
8:35-7 Doorway To Travel, co-op.
NBC 8-7 Monitor®,

7-8 p.m.

ABN 7-7:05 No network service; 7:05-7:30 At Ease,

sust 7 30 7 55 No network service; 7:55-8 Weelk-
end New. J. Reynolds.

CBS 7 00-7 05 "Sports-Phil Rizzuto, R. J. Reynolds:

7:05-8 Cleveland Orchestra, sust

MBS 7-T:05 News, co-0D; 7:05-7:30 Hawaii Calls,
sust.; 7:30-8 Word of Life Hour, Word of Life,
NBC 7-8 Monitor®,

89 p.m.

ABN 8-8:05 No network service; 8:05-8:30 Vincent
Lopez, sust.; 8:30-8:55 Lawrence Welk Army

eyn-

CBS 8:00-8:05 Bill Downs-News, Hertz; 8:05-8:30
Saturday Night Country Style, Edsel, seg.; 8:30-
8:35 Charles Von Fremd-News, Aero Mayflower;
8:35-8:45 Stuart Foster Show, sust.; 8:45- Sntu-r-
day Sports Resume, Edsel, N’e stle, seg

MBS 8-8:05 News, : 8:05-8:30 Bmdstcmd
U.S.A., co-op; 8:30-8:35 Frankie Frisch, uaker
State Ofl Refining; 8:35-9 Bandstand, U.S.A., co-

NBc 8-9 Monitors.
9-10 p.m.

ABN 9-9:30 No network service; 9:30-9:35 Speak-
ing of Sports, sust.; 9:35-9:55 No network service;
9:55- 10 Weeke'n-d News, R. J. Reynolds

cBS 9:00-9 CBS_ News, sust; 9:05-9:25 The
World Tcmight Nestle, Edsel, seg.; 9:25-9:30
News Analysis-George Herman, "Aero Mayflower;
9:30-10 No network service.
MBS 9-9:05 News, co-op; 9:05-3:30 Bandstand,

Sl}‘:iow, sust.; 8:55-9 Weekend Netws, R. J. R

U.S.A, co-op; 9:30-9:35 Domn Dumphy, Sports
News, Bristol- Msgers (Bufferin); 9:35-10 Band-
stand U.S.4

NBC 9-9:30 Mo’nitof" 9:30-10 G‘ra’nd Ole Opry,
R. J. Reynolds (limited network), s

10-11 p.m.

ABN 10-10:30 No network service; 10:30-10:35
Speaking of Sports, sust.; 10:35-10:55 No network
service; 10:55-11 Weekend News, R. J. Reynolds.
CBS 10-10:05 CBS Netos, sust,; 10:05-10:30 Hentry
Jerome Orchestra, sust.: 10 30-11 Sammy Kaye
Orchesgtra, sust.

MBS 10-10:05 News, co-op; 10:05-10:30 Music Be-
yond the Stars, co-op: 10:30-10:35 News, Bristol-
Mye!s (Buﬂ'erin). 10:35-211 Music Beyond the

NBC 10-11 Efonitor'.
11 p.m.-Midnight

ABN 11-11:55 No network service; 11:55-12 Week-
end News, sust.
CBS 11-11:10 CBS New$, sust; 11:10-11:30 Xavier
Cugat Orchestra, sust.; 11;30-12 Dave Lewinter
Orchestra, sust.
MBS 11-11:05 News, co-o{: 1] :05-11:30 Music Be-
ond the Stars, co-op; 11:30-11:35 News, National
P. Gas Council; 11:35-12 Music Beyond the
Stars, co-op.

NBC 11-11:30 Monitor®; 11:30-12 No network
service.

Midnight-1 a.m.

ABN No network service.
CBS 12-12:05 CBS News, sust.; 12:05-1 No network

: 12:05-12:30 Barry Gray
fews, sust.; 12:35-1 Barry

service.

MBS 12-12:05 News, co-0
Show, sust.; 12:30-12:35
Gray Show sust.

NBC No nefwork service.

1-2 a.m.

ABN No network service.

CBS No network service.

MBS 1-1:05 News, sust; 1:05-1:30 Barry Gray
Show, sust.; 1:30- '1:35 Newa, sust.; 1:35-2 Barry
Gray Show, sust.

NBC No network service.

¥ Various participating sponsors are scheduled
on Monitor; Monitor on-the-hour news is spon-
sored 11 a.m.-9 p.m. Sunday; all other on-the-
hour Sunday news periods are sustaining.
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PEOPLE.

ADVERTISERS & AGENCIES smmmsmmmmmnss

William T. Faricy, chairman of the board
and chief executive officer of Assn. of
American Railroads, retired March 31 after
more than 42 years of railroad service.

Wesby R. Parker, marketing executive,
elected president of Dr. Pepper Co.

Elliott W. Plowe, account group head on
Hit Parade cigarettes, BBDO, N. Y., elected
vice president.

Howard C. Shank, copy supervisor, and
Norton J. Wolf, copy group head, appointed
vice presidents, Benton & Bowles, N. Y.

Robert S. Marker, account executive, Mac-
Manus, John & Adams, Bloomfield Hills,
Mich., to vice president. Mr. Walker is
supervisor on General -Motors Corp. ac-
count for NBC-TV's Wide Wide World,

Alfred Goldman, copy chief, Reach Mc-
Clinton & Co., N. Y., elected vice presi-
dent and copy director and member of
board. Mr. Goldman joined agency Ilast
July after having served as copy chief at
Cohen & Aleshire, N. Y.

George W. Crabtree, formerly general man-
ager, container division, appointed vice
president, container division, Campbell Soup
Co.; Edwin J. Foltz, formerly director, per-
sonnel administration, appointed vice presi-
dent, personnel, and E. Marshall Nuckols
Jr., formerly secretary, now vice president
and secretary.

Ross Randolph Milhiser, assistant director
of marketing, Philip Morrs Inc, N. Y,
elected vice president in addition to present
duties,

Martin Solow, previously vice president and
account supervisor of Wilbur & Ciagio,
appointed executive vice president of Wex-
ton Adv.,, N. Y.

George W. Craigie, account executive,
Christopher P. Lynch, media group super-
visor, and Albert J. Petcavage, media group
supervisor, have been appointed assistant
vice presidents at Ted Bates & Co., N. Y.
Mr. Craigie has been with agency for past
three years, Mr. Lynch since 1950 and
Mr. Petcavage returned in 1956 after being
with McCann-Erickson.

Peter M. Scutter, Lever Bros, product man-
ager, and William E. Torpey, General
Electric Co., have both joined BBDO, N. Y.,
as account supervisor and account executive,
respectively.

Robert P. Leonhard, formerly account ex-
ecutive at McCann-Erickson, Detroit, to
Leo Burnett Co., in similar capacity on
Chrysler Corp. account in agency’s new
Detroit offices in Buhl Bldg.

David Jenkins, copywriter on Edsel (Ford)
account at Foote, Cone & Belding, Detroit,
appointed account executive in charge of
sales promotion and collateral materials
for agency.

Robert David, formerly account director
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with McCann-Erickson, N. Y., to Erwin
Wasey, Ruthrauff & Ryan, that city, as
account executive on Consolidated Cigar
Sales Co.

Walter S. Driskill, vice president in charge
of marketing for Jacob Ruppert Co., N. Y,
has been elected director.

Sylvin Z. Perry promoted from promotion
staff to advertising and planning director at
Filon Plastics Corp., El Segundo, Calif.
He will coordinate advertising, marketing
research, technmical sales and sales promo-
tion, and public relations,

Ralph A. Borzi, account executive, Gris-
wold-Eshleman Co., Cleveland, Ohio, named
director of film, tv and radio production,
succeeding Richard C. Woodruff, who was
named advertising account executive,

John E. McArdle, formerly in sales promo-
tion at Curtiss Candy Co., appointed mer-
chandising manager at Foote, Cone & Beld-
ing, Chicago.

P. G. Williams Jr., formerly account super-
visor at N, W. Ayer & Son, Philadelphia,
to Wesley Aves & Assoc. Inc,, Grand
Rapids, Mich,, as marketing manager.

John Cobb, formerly with Norman, Craig
& Kummel, N. Y., to John W. Shaw Adv.,
Chicago, account staff.

Jack Hill, formerly in media research for
Benton & Bowles, N, Y., to N. W. Ayer
& Son, Philadelphia, in similar capacity.

Julian K. Billings, creative director, Bozell
& Jacobs, named Omaha’s “Advertising
Man of the Year” by local advertising
club.

Harold Loomis Morgan Jr.,, 51, budget
director at McCann-Erickson, N, Y., died
March 24 of carbon monoxide poisoning.

FILN s e

-4 William L. Troyer
named resident vice presi-
dent, national division,
Alexander Film Co., Colo-
rado Springs, and will
headquarter in Seattle. He

-~ will represent company in
Pacific Northwest.

Irving Feld, national sales director, Guild
Films, has been appointed general sales
manager,

Al D. Snead, sales representative, Alexander
Film Co., promoted to district sales man-
ager for states of Texas and Oklahoma,
with headquarters in Houston.

Howard M. Lawrence, previously business
manager, Loucks & Norling Studios, N, Y.,
elected vice president.

John J. Hefferman, account executive, NBC-
TV Film Sales, to Terrytoons, division of
CBS-TV Film Sales, as sales manager.

Albert Ward, tv account executive with
BBDO, N. Y., has joined Television Pro-
grams of America in newly created post of

eastern program director. Mr. Ward will
develop new .shows; work with clients and
advertising agencies in developing new for-
mats, and coordinating production activities
with sales department.

Gerald S. Corwin, account executive in
Minneapolis office of National Telefilm
Assoc., promoted to manager of that office,
succeeding Don Swartz, recently appointed
general manager of KMGM-TV Minneap-
olis (owned by NTA).

Phil Cowan, formerly head of his own pub-
lic relations firm in N. Y, and earlier with
Screen Gems as director of public relations,
appointed director of exploitation for Na-
tional Telefilm Assoc., N, Y.

Jack Bauer, casting director for Universal-
International, to Walt Disney Productions
in similar capacity for both theatrical and
tv films,

William L. McGee, president and general
manager, Ferrostaal Pacific Corp. (inter-
national manufacturers representative), bas
resigned to join Interstate Tv Corp., tv sub-
sidiary of Allied Artists Corp., as western
division manager in S, F.

Ted Swift, formerly midwest salesman
for Screen Gems, to account executive with
Associated Artists Productions’ midwestern
division.

George Cannata, formerly with Ray Patin
Productions, Hollywood, to Robert Law-
rence Productions, N. Y., as storyman and
creative designer.

NETWORKS semsmsmmmmmy

David Broekman, 55, composer and con-
ductor who has worked for past three years
on musical scores for NBC-TV’s Wide Wide
World,” died following heart attack in his
home in N. Y. March 25.

TR

STATIONS =

Fred Gardella, program director, WBNC
Conway, N. H., promoted to general man-
ager.

Dale Robertson, general manager, WIPS
Ticonderoga, N. Y., has retired. His duties
will be assumed by his wife, Ruth Robertson,
who has been active in radio with him since
1952. Mr. Robertson will remain with sta-
tion in public relations capacity and as con-
sultant,

Jerry Critchfield, sales manager, KUTY
Palmdale, Calif., promoted to general man-
ager. Gordon Benson named program direc-
tor.

Clark Whitman, sales manager, WSMI
Litchfield, to WDZ Decatur, both Illincis,
as commercial manager,

Clarence Jackson named commercial man-
ager of WJOT Lake City, S. C. Other ap-
pointments include Hap Palmer to director
of sports; Joseph Grimsley, director of pro-
gram development; Mary Godwin, director
of women’s program development, and Van

BROADCASTING




Williams named director of sales-merchan-
dising.

Earl W. Welde, veteran broadcast eXxecutive,
named administrative assistant to general

manager of WSUN-AM-TV St. Petersburg,
Fla,

Donald N. Finger, junior accountant, WGR-
TV Buffalo, N. Y., promoted to chief ac-
countant.

Don Hughes, formerly with KAKC and
KRMG, both Tulsa, named news director
of Public Radio Corp. (KAKC and KIOA
Des Moines, Iowa). John Orloff, operations
director, KABC-TV Los Angeles, promoted
to staff director.

Don Mathewson, news director, WTUX
Wilmington, Del,, promoted to program
director. He also will continue as news di-
rector.

Thomas J. Foy Jr.,, production supervisor
at WGN Chicago, appointed director of
news division of WGN-AM-TV that city.
He replaces Holland Engle, who held duties
on temporary basis and is reassigned to
reportorial activities.

Amn M. Corrick, network newscaster-pro-
ducer in Washington, to assistant bureau
chief, Westinghouse Broadcasting Co.’s
Washington news bureau.

Dean Moxley, formerly with KYA San
Francisco, to KGO that city as director of
client service.

Ray Morgan, sports director, WWDC Wash-
ington, to WTTG (TV) that city in similar
capacity.

Roy Ross, musical director of WNEW New
York, to WMGM that city in similar capac-
ity.

Doris Boyd, named to handle promotion
activities for WIBG Philadelphia.

Charles W, MacKenzie, formerly sales super-
visor for Curtis Pub. Co., joins WKMH
Dearborn, Mich., as sales representative.

Al Mackay, formerly sales service manager
of KGO San Francisco, to station’s sales
staff as account eXecutive.

Fred Beaton, formerly in guest relations
dept. of CBS, joins KWKW Pasadena,
Calif., sales staff.

Jack A. Fritzlen, formerly office manager
of Lahr Adv,, to WFBM Indianapolis sales
staff.

Bob Bartusch, account executive, WLOK
Memphis, promoted to assistant manager.
Robert Doherty, formerly with KYOK
Houston, moves to sister-station WLOK
sales staff.

Gene Dillehay, KWTV (TV) Oklahoma City.
Okla., named chief announcer.

Peter Potter, d. j., KLAC Los Angeles, re-
signs, effective April 14.

Richard C. Martin, announcer, KTUK-TV
Phoenix, joins KFSD-TV San Diego in
similar capacity.

Rick Mertz, formerly with KVAS Astoria,

BROADCASTING

to KOIN Portland, both Oregon, announcing
staff.

Gary Rogers joins KBTV (TV) Denver as
announcer.

Al Stevens, Baltimore d.j., to WAYE that
city in similar capacity and as member of
sales staff.

Richard Haskitt, staff announcer at KUTE
(FM) Glendale, Calif., since his graduation
from UCLA last June, has left station for
active duty at Fort Ord, Calif.

Robert J. Bodden, general manager of
WSWW Platteville, Wis., elected president
of local Community Chest for coming year.

REPRESENTATIVES s mormimnini

George Bingham, manager of Walker-
Rawalt Co. Boston office, to vice president
in charge of that office.

Fred Adair Jr., S. F. manager, appointed
west coast manager at Headley-Reed Co.
Art Astor named L, A. manager, succeeding
Clark Barnes.

John Murphy, Branham Co.’s Chicago office,
promoted to manager in that city. Robert
Hanrahan, account executive with CBS-TV
New York, joins Branham’s S. F. office.

Kenneth H. Goldblatt, formerly sales man-
ager for Forjoe & Co., N, Y., apointed to
tv sales staff of Headley-Reed Co., N. Y.

Paul Wilson, with Adam Young Inc. for 13
years, to Richard O’Connell Inc. N. Y.,
sales staff.

MANUFACTURING cosvommssssmmmmmmmmaanes womes ooy

<(Merle W. Kremer, gen-
eral manager of Sylvania
Electric Products, parts di-
vision, elected vice presi-
dent and general manager
of parts division. He has
been with Sylvania in his
previous capacity since

January 1957.

Gerald L. Moran, gen- »
eral manager of chemical
and metallurgical division
of Sylvania since Novem-
ber 1957, named vice pres-
ident and general manager
of that division.

Kay Bidwell, merchandising director, WIBG
Philadelphia, installed as member of Assn.
of Manufacturers Representatives. She is
reportedly first woman member of organiza-
tion.

Robert W. Burtness appointed manager of
engineering and research at Stewart-Warner
Electronics, division of Stewart-Warner
Corp.

Leon Seldin, manufacturing manager of
Federal Instruments (IT&T), returns to
Allen B. DuMont Labs where he had been
engineering section head, now becoming
assistant sales manager, Instrument Div. at
DuMont.

Robert J. Stone, formerly with public rela-
tions department of Ford Motor Co., N. Y,
appointed public relations manager of Fed-

eral Electric Corp., Paramus, N. J., division
of IT&T,

David Sarmoff, RCA board chairman, has
been elected trustee of Emanu-El Congrega-
tion, N. Y.

PROFESSIONAL SERVECES mosnssmemmioimemmminis

Hilliard A. Schendotf, radio-tv writer and
editor with Associated Press for 17 years,
has resigned to join APS Assoc., N. Y, (ra-
dio-tv public relations), as partner.

Frank Corwin, formerly director of public
information for Boys’ Clubs of America,
has joined Thomas P. Swift Assoc. (public
relations & publicity), N. Y., as account ex-
ecutive.

PROGRAM SERVICES

Jerald T. Manter named manager of United
Press Hartford (Conn.) Bureau, and William
D. Clark named Connecticut news manager
of UP.

AR TR,

Norton Pearl, with United Press since 1953,
to west coast as sales representative of com-
mercial photography division with head-
quarters in S. F.

TRADE ASSNS. sowimmetsmmmmmmmmmsiamssmng

George Silber, president of Rek-O-Kut Co.,
Long Island City, was elected chairman of
board of directors, Institute of High Fidelity
Manufacturers, N. Y., succeeding Avery
Fisher, president of Fisher Radio Corp.,
N. Y. Mr. Fisher continues to serve as di-
rector of institute,

Joseph Katz of Joseph b~
Katz Co., Baltimore, elect-
ed chairman of Chesa-
peake Council of Ameri-
can Assn. of Advertising
Agencies. Other appoint-
ments: Helen Ver Standig
of M. Belmont Ver Stan-
dig, Washington, to vice

chairman of
AAAA; Frank L. Blumberg of Newhoff-

Blumberg Adv., Baltimore,
treasurer.

to secretary-

Robert Levenstein, who has handled visual
aids in Television Bureau of Advertising’s
production department since last October,
promoted to research assistant. Michael
Wiener. with TVB in various assignments
for two years, succeeds Mr. Levenstein.

INTERNATIONAL oomswommmsmmms s i

Lew Roskin, retail sales manager of CHED
Edmonton, Alta., to general sales manager,
and Allan Slaight, news director, to national
sales manager.

Reg Carne, formerly of CJKL Kirkland
Lake, to sales manager of CHEX Peter-
borough, both Ontario. Jim Gibson named
sales manager of CHEX-TV.

Max Jackson named sports director of
CKWS-AM-TV Kingston, succeeding Pete
Handley, who joins CFCH North Bay, both
Ontario, in similar capacity. Chuck Davis,
announcer of CJKL Kirkland Lake, to
CKWS in similar capacity.
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Programmed exclusively for the

GRAY FLANNEL SUIT SET

with hooks . . .

If you sell to the masses, appeal to the masses!

.-'::.."'_ There’s the News Hook — We have NBC hourly news programs with local
\E‘\ features; ski reports, road conditions, etc.

There’s the Cultural Hook — We have classical music programs, discussion
\ programs, public information programs, etc.

There’s the Religious ook — We have a wide variety of religious programs
reaching all faiths.

There’s the Rock and Roll Hook — We have the Lucky Lager Dance Time.

There’s the Block Buster Hook — We have Bob Hope, Groucho Marx,
Gildersleeve, Monitor, Nightime, etc.

library.

There’s the Public Service Hook — We have medical discussion reports,
Public School activities, Local and State

Police and Government reports, etc.

There’s the Personal Service Hook — We have plenty of time signals, road,
ski and weather reports.

\ There’s the Popular Music Hook — We have the Quality Controlled Music

LB s >Y L Radic Utah

v Salt Lake City, Ogden
\ and Provo,

5Apply to your Katz representative for hooks. America’s 35th Market
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BROADCASTING

from VICTOR SEYDEL, vice president, director of radio-tv, Anderson & Cairns

Don’t queer your long-range chances

No one in our business needs to be
told that radio is enjoying excellent
health and I cannot think of anyone
who is not overjoyed to see radio once
again take its rightful place as a dynam-
ic and competitive advertising medium.

There are many things that have con-
tributed to radio’s present healthy con-
dition. A few of them are:

Realization on the part of station and
network management that “all is not
lost™ because of television.

New programming concepts that are
geared to the living and listening habits
of the people.

Realistic pricing.

Aggressive, and perhaps more im-
portant, creative selling.

For all of these things which lead to
success and give us, as media users,
more working tools, I say *Hoorah!”
However, I would like to inject a note
of caution, for which I may be called
“stuffy.” T feel privileged to speak be-
cause I have never lost faith in the
medium of radio (and proved it with
our clients’ radio buys) even in its most
trying and desperate times.

What I am about to say does not ap-
ply to the great majority of stations and
their representatives. It does, however,
apply to a few. It is simply that by at-
titude and inference some stations and
their representatives today are saying:
“We're real fat—we’ve never had it so
good. If you want to do business with
us, Buster, get in line!”

Granted, a lot of media people and
their clients have gone hog-wild want-
ing to buy only early morning or early
evening during the traffic hours, and
near or in news, weather and sports. On
many stations, for this type of a buy,
one does have to stand in line. And if
this be the situation of a particular sta-
tion, this is the time for the station to
bend over backwards rather than play
Big Wheel.

My work often takes me on the road
in behalf of our clients. In contacts
around the country I have found that
the vast majority of stations have an
attitude of willingness to aid as much
as possible in seeing that a client’s cam-~
paign produces results. However, there

are a few examples on the negative side,
like these:

Not too long ago, by appointment
and with a schedule firmed up, 1 visited
an important radio station in a large
midwestern city. My client was in the
soft goods field. The station manager's
opening remarks to me were as follows:
“I wish you had a drug or a food prod-
uct; we could do a swell merchandising
job for you, but we do not have any
contacts in the department store and
specialty store field.”

SWAMPED BY THE FLOOD

Another station in the Northeast had
agreed to do a simple but important
kind of local merchandising. All it in-
volved was a personal call to be made
on five local retailers. The object of the
call was to inform the retailer of the
schedule that our client had purchased
and further explain to the retailer what
this would mean in audience and im-
pact for his benefit. Therefore, the sta-
tion was to urge him to tie-in with point
of purchase material. Upon arriving for
my meeting with the station manager,
one week after the start of the cam-
paign, he apologized for not having fol-
lowed through on the five merchandis-
ing calls because there was so much
business on the station and orders were
coming in faster than he could take care

by abusing today’s radio prosperity

of them and he had to spend all of his
time figuring how he could get the com-
mercials in so as not to lose business.

This same complacent attitude was
brought into sharp focus recently when
a radio representative called and said,
“Hey! I see in the trade press you're
planning a radio schedule in a couple
of my markets. How much dough are
you going to spend?”

Isolated instances such as the above
would not concern me relative to the
industry’s general health except that
they, and a half-dozen others in the last
six months, occurred in connection
with major stations in major markets.

I sincerely believe that the signs are
unhealthy. Therefore, 1 would like to
remind a very small but important
group that they have forgotten how
tough it was in radio just a few short
years ago.

All of us who are concerned with the
strategy of planning and buying wel-
come creative selling and are apprecia-
tive of the problems involved when a
station is overloaded and orders are
waiting in line. but an attitude of
smugness and, in some cases, down-
right cockiness will not make for a
healthy radio economy in the overall
media battle.

If the pendulum swings back, fellows,
you’ll have no one to blame but your-
selves.

Victor Seydel, b. March 9, 1913, Grand Rapids, Mich.
Graduate, Hill School, Poitstown, Pa.; enrolled U. of
Michigan but decided on show business career instead.
1929-33: Chicago and points east as vaudevillian and
“act doctor” for old Radio-Keith-Orpheum circuit. From
1933-40 was with Jerome H. Cargill producing organiza-
tion working on Junior League shows; in 1940 joined
Blue Network (now ABN) as producer. [n 1943 joined
Walker & Downing as radio director and manager of
N.Y . office. In 1949 moved to Anderson, Davis & Platte
(now Anderson & Cairns), N. Y., as radio-tv head.
Became v.p. in 1954, board member in 1956.
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EDITORIALS
Forcing the Pay-Tv Issue

IF the opponents of subscription television think they have won
their case, they have foolishly underestimated the tenacity of
Eugene F. McDonald.

Mr. McDonald, president of Zenith Radio Corp. and foremost
advocate of subscription television, was only invigorated by the
blow he received when the House Commerce Committee stopped
the FCC from approving toll tv tests early in February. After pausing
to change tactics, Mr. McDonald has re-entered the subscription
television fight with a vengeance.

We are in possession of a letter he has written t0 newspaper
editors and publishers [CLosEp Circurr, March 31]. In essence,
the letter warns the newspapermen that television threatens the
position of newspapers as the dominant editorial force in the U. S.
Further, the letter charges, television’s editorial power is in the
dictatorial control of two men, the heads of CBS-TV and NBC-TV,
because they have an economic stranglehold on their affiliates.

“This network monopoly,” the letter reads, “is, in fact, a threat
to freedom of speech—-of vital interest to every printed publication.”

Mr. McDonald’s letter is plainly intended to enlist newspapers on
his side in the subscription television fight by the device of scaring
them into believing that their own welfare is at stake.

It is a device which shows signs of working.

Congressmen are inserting in the Congressional Record news-
paper editorials supporting subscription tv.

Congressmen are also speaking about alleged abuses of television’s
editorial power.

On this subject, the Congressmen are simply borrowing the ideas
of Eugene McDonald. In other parts of his letter to newspapermen,
Mr. McDonald charges that it was an abuse of editorial power
for television stations to oppose subscription tv.

Television has been put into editorial competition with newspapers
by the clever prodding of Mr. McDonald. It must face the challenge
of that competition or yield the field, without struggle, to the medium
which has exclusively occupied it for so long.

The issue of subscription television has now been inextricably
associated with the issue of freedom of speech or, to be more
specific, freedom of the air.

Telecasters must fizht for their position on both issues. To
surrender on one is to invite certain defeat on the other.

Is television to become an editorial force? It can be if individual
broadcasters make it so. It won't be if individual broadcasters refuse
to carry the serious responsibilities which editorializing imposes on
the editorialists.

It is scandalously untrue, of course, to say that two men control
television in America. But that charge, however false, will be given
currency if the hundreds of broadcasters in control of individual
stations fail to assert their individuality through vigorous editorial
programs on many subjects—including subscription tv.

Affiliate Responsibility Too

IT took talk of the possible demise of the American Broadcasting
Network to awaken both government and industry to the
realization that radio networks are indispensable in our way of life.

Since the coming of age of television, network radio has been
in trouble. There must have been times when all of the networks
wondered whether it could ever come back. Some old-line radio
affiliates went independent, where money could be made.

But NBC and CBS stuck to their guns and the majority of their
affiliates took painful cuts in compensation and stueck along with
them. Now these networks are doing better. They may not reach
the pre-tv peaks any time soon, but there is new optimism and new
acceptance from national advertisers.

NBC President Robert W. Sarnoff, in one of his periodic letters
to radio-tv editors 10 days aco. save network radio the stroneest
shot of adrenalin it has had in some time. Thanks to the zeal of its
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“Beiter change my sign. 1 hear pay tv isn't poptilar with the American
public.”

new radio management and the team-work of affiliates who woyldn’t
quit, NBC Radio is on the road back, and affiliate compensation has
quadrupled over what it was two years ago.

ABN has cut back its programming to reduce its losses. It is
searching for the formula that will enable it to retain nationwide
interconnected service. MBS, sold last year as a network, minus
owned-and-operated stations, and recently reorganized a second
time, is seeking the formula that will enable it to remain afloat.

Whether there will be four networks or three or two, only time
will tell. But it is clear that NBC and CBS, with unflagging faith
in the future and in the necessity of maintaining radio service, will
continue to put all steam possible behind their operations.

Emerging, too, from the current discussion is the realization that
network radio is a two-way street. There can be no network without
affiliates in key markets providing the circulation that the .advertiser
is willing to buy. This has been one of the serious roadblocks in the
path of ABN'’s successful operation.

Affiliate responsibility therefore is equal in importance to network
responsibility. Networks have had difficulty in retaining affiliates in
major markets and in several instances have been forced to buy
stations to get essential clearances. NBC, Mr. Sarnoff said, put the
question of clearances to its affiliates bluntly: if they wanted to main-
tain the NBC Radio network service, they would have to carry more
programs in network option time. Clearance of network programs
has since increased an average of 15%, he reported, and national
advertisers have found the network an increasingly valuable buy.

The discussion provoked by the ABN plight elicited not only the
strongly optimistic Sarnoff statement but also a speech by Sen.
Schoeppel (R-Kans.) in the Senate urging ABC to “continue its
radio network’s role as a vital link in the chain of man’s knowledge
and understanding.”

And there was yet another development that may have been stim-
utated by the radio network discussion. The FCC, in considering
license renewals of radio stations in Atlanta, withheld regular li-
censes to eight stations for purported program imbalance. That
means they had little or practically no public service programming
(i. e., educational, agricultural, religious). Two major network
affiliates and one independent in Atlanta did receive renewals.

Network schedules include full-scale news reporting, public
service sustainers and other program resources unavailable to the
average independent, although there are notable exceptions.

There are serious, even sinister implications in the network radio
picture. The government could not condone a condition whereby
network radio service might be sharply curtailed. Nationwide radio
service is too fundamental to our national welfare in a world torn
with discord. There would be moves toward subsidy to retain ade-
auate service, and that would lead inevitably to limitation of profits
or something tantamount to public utility control. That broadcasters
do not want at any price, for with it would go the freedom of broad-
casting.

BROADCASTING



HUNTINGTON
CHARLESTON

is the

32nd’

TV MARKET

and only

WSAZ-TV

COVERS IT...and

You Get HIGHEST RATINGS
at LOWEST COST

Share Quarler CPM
of Hour Home
Audlence®* Win®* Nighttime***®

WSAZ-TV 63.5 | 430 1.12_1

s L
STATION B | 24.4 l 24 2.50

STATION C L 14.2 ] 4 3.33
SOURCE: SRDS MARKET DATA July 1, ‘57 (Population}
**SOURCE: COMPUTED FROM ARB. Nov. 1957

T747:30-10:30 P M. BASED ON 260 TIME FREQUENCY

N, W. VA,
N.B.O. WETWORK
Affiliated with Badio Stations
WSAZ. Huntington & WKAZ, Charleston
LAWRENCE H. ROGERS, PRESIDENT
£. TOM OARTEN. Commoercial Manager
Represeated by The Fatz Agency
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N Ewng s the new WINS insignia... identifying America’s
great independent radio station at New York’s Radio Circle.

NEW. » » latest Pulse* and Hooper** ratmgs put WINS
in first place in the country’s biggest radio market.

NEW... the new wiNs studios and offices
strategically located at Radio Circle.

WINS : rADIO CIRCLE « NEW YORK:-o JUDSON 2-7000
“NEW YORK'S MOST IMPORTANT STATION”

Elroy McCaw, President + H. S. (Jock) Fernhead, V. P. and General Manager + Jack Kelly, Sales Manager
Represented by The Katz Agency, inc.

In los Angeles it’'s KDAY soon going 50,000 watts ‘Februory Pulsc Totol Audience Mon. thry Sat..
“*Jon., Feb. Hooper Shore of Rodio Audicace




