e
P
A

EVENING

STATION-PREFERENCES
Nn"ITOWA PLUS!

F ROM 6:00 PM to 10:00 PM, 349 of the radio families
in “lowa Plus” listen-most to WHO —30% to the next
eight Iowa commercial stations.

Figures are from a new Winter,
1948 Hooper Listening Area
Coverage Index giving results
of a scientifically-sampled, 116-
county poll in which the ques-
tion was asked “To what sta-
tions do you and your family
listen most frequently or the
most time?”

EVENINGS, WHO GETS 34% . . .
NEXT STATION GETS 11%!
This new Hooper Report for

the first time allows careful
time-buyers to judge slate-wide

preferences by Hooper stand-
ards.

It removes the temptation to
evaluate a 116-county area hy
the Hooperatings for Des
Moines alone, a city which aec-
counts for less that 6%, of the
entire area’s population.

It proves once more that top
Programming and conscien-
tious Public Service do pay
dividends to a station, its audi-
ence, its advertisers.

Write for your copy of the 116
county Hooper Report—or ask
Free & Peters.

WIHO

4+ for lowa PLUS#

DES MOINES . .

T ————
+ 50,000 WATTS

Col. B. J. Palmer, President
P. A. Loyet, Resident Manager
IFREE & PETERS, INC., National Representatives




\ﬂ n its endeavor to bring Detroiters a diversity of entertainment, WWJ-TV,

Michigan’s first television station, has added weekly televised broadcasts of

the Detroit Symphony Orchestra to its ever-growing list of program features. Compli-
ments received from the thousands of television set owners in Detroit attest

to WWJ-TV's perfection in technique during the first broadcasts of the Symphony.

It marks another milestone in the progress of WWJ-TV, which, in its second

year of operation, has already become an effective advertising

medium in this multi-billion dollar market.

ADDED
ATTRACTION

FIRST IN MICHIGAN . .. Owned aoad Operated by THE 'DETROIT NEWS
National Representatives: THE GEORGE P, HOLLINGBERY COMPANY

ASSOCIATE AM-FM STATION wwJ NBC Television Network



Put your eggs
in 24 baskets

New England's sales potentials are fully
realized only by those who consistently visit
the whole territory. Those who know its mar-
kets do not try to sell New England from
one basket.

The way to get around the territory fre-
quently and conveniently is through Yankee
home-town stations. Every Yankee station

has prestige as a local station, influence with

reach more customers
in more markets

the Yankee way

local dealers. It has local acceptance with
the audience and with the merchants as the
Yankee and Mutual station in its area. It can
open local doors for you.

This 24 station Yankee coverage is the
sure way to volume sales in New England. It
provides the most complete over-all cover-
age in New England radio — with direct,
concentrated selling in each principal market.

Aecceptance ¢ Tve Yankee NeTwork's Foundation

THE YANKEE NETW ORK,

INC.

Member of the Mutual Broadcasting System

21 BROOKLINE AVENUE, BOSTON 15, MASS.

.Represenfed Nationally by EDWARD PETRY & CO., INC,

Published every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUSBLICATIONS. INC., 870 National Press lgmldmg Washington 4, D. C.

Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879




Closed Circuit

PROCTER & GAMBLE Co., through Dancer-
Fitzgerald-Sample, starting test spot announce-
ment campaign about end of September with
WHP Harrisburg and WSBT South Bend,
for unrevealed product. Agency plans to re-
lease product name shortly before campaign
starts. Spots will run from 10 to 15 weekly
on each station for 13 weeks.

HOUSE Select Committee to investigate FCC
may next probe famed Blue Book. Committee,
mandated to explore issue of whether docu-
nient constitutes forbidden censorship of pro-
gramming, reportedly unhappy with FCC’s
failure to indicate specifically whether deci-
sions and guides issued carry weight of regu-
lation in such other cases as Port Huron and
Scott decision.

SILVER SHOWER campaign to raise funds
for radio sets in German schools, as requested
by U. S. occupation officials, quietly closed
last week by NAB. Spot check indicated sta-
tions had raised about all money possible from
publie, which was apathetic and in many cases
indignant about drive. Many stations had re-
sented government move to involve them in
charity project.

SECRECY surrounds purpose and scope of
House subcommittee hearings to get underway
today in Philadelphia on general subject of
musie, Petrillo and unions. Chairman Carroll
D. Kearns (R-Pa.) of Petrillo subcommittee
of House Committee on Education and Labor,
has subpoenaed number of witneses repre-
senting American Guild of Variety Artists.
Sitting with him will be Rep. O. C. Fisher
(D-Tex.).

HOUSTON EXPECTED to be next city to
install FM receivers in busses. KPRC-
FM, owned by Houston Post has Transit Radio
Inc. franchise and it is understood negotia-
tions virtually completed with Houston Tran-
sit Co., with anticipated operation this fall.

DANCER - FITZGERALD - SAMPLE recom-
mending new daytime serial called Searching
Heart to Procter & Gamble, Cinecinnati, as re-
placement for current serial Joyce Jordan.
Adrian Samish, president of Show Produc-
tions, subsidiary of D-F-S, was in Cin-
cinnati last week with recommendation.

RUSSIAN intrigue extends far beyond Berlin
and Washington, according to advices reach-
ing State Dept. Ray C. Wakefield, ex-FCC
commissioner and now chairman of Amer-
ican Delegation to Provisional Frequency
Board headquartered in Geneva, is having al-
most daily tiffs with Russian delegation ‘on
what should be relatively routine task of log-
ging frequencies in use throughout world for
all types of services.

WHETHER FCC hearings on high band TV
allocations will proceed as scheduled Sept. 20

(Continued on page 90)
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L(,‘acominy

Aug. 23-25: Western Assn. of Brocldéasters,
Bessborought Hotel, Saskatoon, Sask.

Aug. 24-27: American Institute of Electrical
Engineers, Pacific general meeting, Spo-
kane, Wash.

{Other Upcomings on page 58)

Bulletins

R. J. REYNOLDS (Camel cigarettes, Prince
Albert smoking tobacco) signed Friday with
MBS to sponsor Cotton Bowl football game
New Year’s Day. Agency, William Esty.

HOUSE COMMITTEE ASKS

FCC FOR LOTTERY PLANS
OFFICIAL cognizance of FCC’s giveaway
plight taken late Friday by House Select Com-
mittee to Investigate FCC. Frank T. Bow,
general counsel, wrote Chairman Coy asking
what FCC would do, now that Section 316
has been repealed. Text of letter follows:

It has come to my attention that the FCC has
made plans for the ‘“‘promulgation of rules govern-
ing programs prohibited by Section 316 of the Com-
munications Act as broadcasting of information
concerning lotteries, gift enterprises or similar
schemes.”

I would like to call to your attention the fact
that Section 316 of the Federal Communications
Act was repealed by Public Law 772 enacted by the
80th Congress, approved June 25, 1948,

In view of this fact will you kindly advise this
Committee whether the Commission still plans to
pll;ociaed in this connection and under what au-
thority.

Business Briefly

CIGAR FIRM RENEWS @ Bayuk Cigars
Inc. (Phillies cigars), Philadelphia, has
signed 52-week renewal of Inside of Sports
on MBS for 11th consecutive year, effective
Sept. 6. Program is heard 7:45-8 p.m., Mon.-
Fri. Agency, Neal D. Ivey Co., Philadelphia.

LEVER FOR LUX AGAIN @ Lever Bros,
Cambridge, Mass.,, has renewed Lux Radio
Theatre on CBS, Mondays, 9-10 p.m. for 52
weeks, effective Oet. 4. Now on summer
hiatus, show resumes Aug. 30. Agency, J.
Walter Thompson, New York.

COLGATE TO SIGN @ Although formal
contracts have not been signed, Colgate-Palm-
olive-Peet is definitely planning sponsorship
this fall of Our Miss Brooks on CBS begin-
ning Sunday, Oct. 3, 9:30-10 p.m. Agency,
Ted Bates Inc., New York.

HEATTER ON CO-OP SHOW @ Gabriel
Heatter’s Mail Bag to start on MBS Sept.
20 on co-op basis, Mon.-Fri., 11:30-11:45 a.m.

8 CBS 52-WEEK RENEWALS

EIGHT 52-week renewals announced Friday
by CBS:

Wildroot Co., “Adventures of Sam Spade,” Sun.,
8-8:30 p.m., Sept. 26, BBDO; American Home Prod-
ucts Corp.,, “Romance of Helen Trent,” 12:30-12:45,
and “Our Gal Sunday,” 12:45-1 p.m., both Mon.-
Fri., Sept. 20, Dancer-Fitzgerald-Sample; Armstrong
Cork Corp., “Theatre of Today,” 12-12:30 p.m. Sat-
urdays, Sept 25, BBDO; Chrysler Corp., DeSoto-
Plymouth dealers, “Hit the Jackpot,” 9:30-10 p.m.
Tuesdays, Sept. 28, BBDO; General Foods, “Wendy
Warren and the News,” 12-12:15 p.m. Mon-Fri,, Sept.
20, Benton & Bowles; Coca-Cola Co., “Spotlight Re-
vue,” 10:30-11 p.m. Fridays, Oct. 1, D’Arcy Adv.;
Electric Auto-Lite Co., “Suspense,” 9-9:30, Thurs-
days, Oct. 7, Newell-Emmett.

District 11 Hears NAB Lottery Review

NAB will file brief covering proposed FCC
rules on lotteries and gift enterprises in radio
programs, based on a repealed section of the
Communications Act, Don Petty, NAB general
counsel, told NAB District 11 meeting in Min-
neapolis Friday afternoon (early FCC lottery
story page 22),

Mr. Petty said many inquiries had been re-
ceived from broadcasters on FCC proposed
lottery rules. He declared broadcasters had
just won legal victory in decision by the
New Mexico Tax Court holding it cannot
tax radio without creating burden on inter-
state commerce.

Two-day meeting of District 11 was chair-
maned by Director John F. Meagher, KYSM
Mankato, Minn.

Resolutions adopted Friday endorsed free-
dom of speech stand of President Justin Mil-
ler, urged observance of Standards of Prac-
tice, recommended radio set question in 1950
census, commended President Miller and Di-
rector Meagher, urged support of BMI
and All-Industry promotion. Concern was ex-
pressed by Mr. Meagher over “exorbitant fees
charged by universities for football AM
rights.”

Though Resolutions Committee rejected pro-
posal covering creation of NAB TV depart-
ment, distriect members unanimously favored
department idea in showing of hands during
TV discussion.

Members of Resolutions Committee were
F. E. Fitzsimonds, KFYR Bismarck, N. D.,
chairman; Howard Dall, WKBH La Crosse,
Wis.; Robert R. Tincher, WNAX Yankton,
S. D.; M. M. Marget, KVOX Moorhead, Minn.

With 107 delegates registered, distriet
meeting opened Thursday. First day included
sessions conducted by Judze Miller, Mr. Petty,
Program Director Harold Fair and Employe-
Employer Relations Director Richard P.
Doherty.

Mr. Petty’s lottery statement follows:

On Aug. 5, 1948, the FCC issued its proposed rules
and regulations relating to lotterles and gift en-
terprises on radio programs based on Section 316
of the Communications Act of 1934, as amended, &
criminal provision. Some months ago, Congress re-
pealed Section 316, effective Sept. 1, 1948, and the
substance of that section was incorporated in Sec-
tion 1304 of the U. S. Criminal Code. Thus, after Sept.
1, there will be no section in the Communications
Act relating to lotterles for the FCC to administer.
It is Clear, therefore, that the Dept. of Justice is the
appropriate agency to enforce compliance with the
lottery statute.

BROADCASTING ¢ Telecasting
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LEVER BROTHERS

FORD DEALERS

Recentry we pointed out that Standard Oil, Bulova, and
Colgate-Palmolive-Peet. . smart merchandisers in three distince fields. . use @/l six

Westinghouse radio stations.

But that's only part of the story. Here's another chapter, with three more
leaders. . Ford Dealers, General Foods, Lever Brothers using all six!

Whatever you have to sell. . in New England, in the Pacific Northwest, or in
the market-areas centering in Philadelphia, Pittsburgh, and Fort Wayne.. puc
Westinghouse stations at the top of your list, and you'll get results. The nation’s
most successful merchandisers are proving it every day.

More than 30,000,000 people live in the areas covered by Westinghouse
radio stations. And Westinghouse promotion specialists, who know their audi-
ences, will help you reach the most listeners in each area. For costs and availabil-

ities, get in touch with our national representatives.

WESTINGHOUSE RADIO STATIONS INC

KDKA +» KYW ¢ KEX *» WBZ +» WBIA + WOWO +« WBZI-TYV

National Representatives, NBC Spot Sales—Except for KEX + For KEX, Free & Peters

Telecasting
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In March, 1943, the Arrow Store—reputed
to be the largest purveyor of Arrow
merchandise in America, based on square
footage of floor space—began sponsorship

. Example of “The Arrow News”, 8:15 10 8:30 AM,

Monday through Saturday.

# It is estimated that the Arrow Store has
quadrupled the store space in the past five
years . . . five vears in which “"The Arrow
News™ has been the “Big Gun” of the
store’s radio advertising, and one of the
biggest of all its advertising weapons.

Philadelphia
Basie Mutual

Represented Nationally
by
EDWARD PETRY & CO.
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FEATURE CALENDAR

First issue of the month: Comporotive Network
Progrom Sponsors Schedule

Second issue: Network Boxscore; Public Interest

Third issue: Trends Survey

Fourth issve: Milestones

Each issue: Video, AM ond FM Porodes, FCC
Box Score

At Washington Headquarters

SOL TAISHOFF
Editor and Publisher

EDITORIAL
ART KING, Managing Editor
J. Frank Beatty, Rufus Crater, Associate Editors’
Fred Fitzgerald, News FEditor; Paul Fulcomer,
Asst. to the News Editor. STAFF: Lsawrence
Christopher, Jo Hailey, Ed Keys, Tyler Nourse,
Jseph M. Sitrick, Mary Zurhorst; EDITORIAL
ASSISTANTS: Yvonne Caldwell, Nancy Diehl,
Grace Hargrove, Mary McCauley, Doris Sullivan.
Eleanor J. Brumbaugh, Secretary to the Publisher.
BUSINESS
MAURY LONG. Business Manager
George L. Dant, Adv. Production Manager; Harry
Stevens, Eleanor Schadi, Barbara Birch.
AUDITING: B. T. Taishoff, Trving C. Miller,
Eunice Weston.
SPECIAL PUBLICATIONS
"BERNARD PLATT, Director
Estelle Markowitz.
CIRCULATION AND READERS' SERVICE
WINFIELD R. LEVI. Manager
Warren  Sheets, Chapalier Hodgson, Jeanette
Wiley, Elaine Suser, Lillian Oliver.
NEW YORK BUREAU
250 Park Ave., Zone 17, PLaza 5-8355
EDITORIAL: Edwin H. James. New York Editor.
Florence Small. Irving Marder, Marjorie Ann Don=-
nell, Stella Volpi.
Bruce Roberison. Senior Associate Editor.
ADVERTISING: S. J. Paul, Advertising Director;
Tom Stack.
CHICAGO BUREAU
360 N. Michigan Ave., Zone 1. CENtral 4115
William L. Thompson, Manager; John Osben, Jane
Pinkerton.
HOLLYWOOD BUREAU
6000 Sunset Boulevard, Zone 28. HEmpstead 8181
David Glickman, West Coast Manager; Ralph G.
Tuchman, Hollywood News Editor; Ann August.
TORONTO BUREAU

417 Harbour Commission Bldg. ELgin 9775
James Mantagnes.

BrOADCASTING * Magazine was founded in 1931 by
Broadcasting Publications Inc.. using the title:
BROADCASTING *—The News Magazine of the Fifth
Estate. Broadcast Advertising * was acquired in
1932 and Broadcast Reporter in 19383.

* Reg. U. S. Pat. Office
Copyright 1948 by Broadcusting Publications, Inc.

Subscription Price: $7.00 Per Year, 25¢ Per Copy
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YOU MAY REACH AN ALTITUDE
OF 14 MILES'—

.o

BUT ... e
YOU CAN'T “FLY HIGH"

IN WESTERN MICHIGAN
WITHOUT WKZO0-WJEF!

There are two big reasons why practically no
one listens to outside broadcasts in Western
Michigan:

(1) Our region’s “wall of fading” pre-
vents consistently good reception even from
the largest outside stations.

(2) Two home-region stations furnish
such excellent programming that the West-
ern Michigan audience’s needs are appar-
ently satisfied almost completely.

Those two stations are WKZO in Kalamazoo
and WJEF in Grand Rapids. WKZ0’s Share

of Audience in Kalamazoo, Mon. thru Fri.,
Noon te 6:00 p.m., is 55.2—36.5 above its
highest competition. WJEF’s in Grand Rap-
ids is 26.7—4.5 above its highest competi-
tion. (Hooper Report, Jan.-Feb. 1948.)
Let us tell you the whole story! Write us—-
or ask Avery-Knodel, Inc.

* Record sél by Anderson and Stevens was 72,394.795 feet (November 11, 1935 ).

WK0

/&d&" in KALAMAZOO

and GREATER WESTERN MICHIGAN
{CBS)

BOTH OWNED AND OPERATED BY

WJEF ||
f2%4Z" n GRAND RAPIDS |

AND KENT COUNTY L
(CBS)

FETZER BROADCASTING COMPANY
AVERY-KNODEL, INC., EXCLUSIVE NATIONAL REPRESENTATIVES
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E UGENE L. BRESSON, formerly with LaRoche & Ellis, New York,

Sy

joins F. W. Prelle Co., Hartford, Conn., as director of radio, mem-

ber of plans board and account executive for national advertising.
He previously was with Young & Rubicam, New York, as radio super-
visor, member of radio plans board and director of radio for Y&R,
Toronto.

CHANNING BARLOW, formerly with Albert Frank-Guenther Law.
Inc., New York, as account executive, joins New York office of - Wilson,
Haight & Welch Inc., in similar capacity.

ALFRED DUCATO, formerly with Wakefield Adv.,
San Francisco, joins Abbott Kimball Co., same city, as
vice president in charge. LEON PAUL DACUS and
FRANCES KEITH, both with agency for several years,
also named vice presidents.

LEW KUTCHER, formerly with Henry Modell & Co.,
joins Lew Kashuk & Sons Adv. both New York, as
account executive.

LES HANNA, manager of San Francisco office of Biow
Co., resigns effective Sept. 1. Reportedly will re-estab-
Mr. Barlow lish his own agency in that city. No successor named
as yet.

REGINALD F. PIERCE, who was for 12 years with Magazine Repeater
Razor Co. (Schick Injector Razor) as sales manager, joins merchandis-
ing department of Young & Rubicam, New York. CLYDE A, SYZE,
former vice president and account executive for Benson & Benson, New
York, joins copy research division of Y&R’s research department in
New York. EDWARD MURRAY, formerly researcher on New York
World-Telegram, also joins research department.

CHARLES GORDON, former public relations director in California for
Transport Motor Co., Willys distributor, and YYONNE ENGELMAN,
formerly associated with the late HARRY ELLIOTI’S agency, form
new agency, Gordon & Engelman, with offices at 690 Market St., San
Francisco.

VAN DIVER & CARLYLE Inc., New York, announces formation of new
department for development of packaged video shows soon to be made

available to stations and advertising agencies generally. New depart-
partment will be under direction of WAYNE WIRTH.

Hereis a powerful radio station ' FAY E. EVANS, formerly with Hirshon-Garfield; Kastor, Farrell, Ches-
) ley & Clifford, and Morse International Inc., all New York agencies,
dominating an incredibly wealthy market joins radio copy department of Compton Adv., New York. She pre-

viously was with WPTF Raleigh, N. C. and WMCA New York.

HARRY BARGER, formerly with Ralston Purina Co., St. Louis, joins
copy staff of Sherman & Marquette, Chicago.

RICHARD HALDERMAN, Young & Rubicam, Hollywood merchandis-
ing supervisor, is on three week merchandising tour of Midwest and
Southern states for Hunt Foods.

ROBERT S. LOURIE, former advertising and sales promotion man-

WHB is a seller of goods: WHB knows salesmanship.

We will turn handsprings

down Main Street ager for Logansport Distilling Co. and Julius Wile Sons & Co., joins
executive staff of Charles M. Storm Co. Inc., New York advertising
to sell your product. agency.

HOWARD CAINE, radio director of E. W. Reynolds Ltd., Toronto, is
making tour of western Canadian stations in keeping with radio de-
partment expansion in agency.

FLOYD G. VAN ETTEN, former sales coordinator at ABC and pre-
viously with NBC, joins media department of Needham, Louis & Brorby,

10,000 WATTS IN KANS4 Chicago.

i g /  CAROLYN E. BONNESEN, head of space department for Sherman
fi i & Marquette, Chicago, since 1937, and in Chicago agency business since
i "°":E"'Enif’:"‘"::gg : : 1923, retires from business.

| e T oy

RICHARD N. DOYLE, with Young & Rubicam since 1947, transfers
from media department of New York office to agency 8 San Francisco
office as a space buyer.

WUTUAL NETWORK ¢ 710 KILOCYCLES + 5,000 WA"S "'G“' THOMAS W. HUGHES, vice president of National Export Adv. Serv-

ice, returns to New York after four-month business trip covering Hawaii,
Philippines, British Malaya, Netherlands East Indies, Thailand, Hong
Kong, and China.

JOHN B BLAIR & €O
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Seriously, we at WGN are justly proud that such a large
percentage of local business has consistently been placed on
WGN. The Chicago and Middlewestern market have long
been most effectively reached by WGN, and it has been this
fact which has attracted so many local advertisers to WGN.

Chicago 11

A Clear Channel Station . . . ‘J ’jmr:z ii
Serving the Middle West Iq 720 ———— —
OnYour Dial R [ ls

MB S Eastern Sales Office: 220 East $2nd Street. New York 17, N. Y.

West Coast Representatives: Keenan and Eickelberg
235 Montgomery St.. San Francisco4 » 2978 Wilshire Blvd., Los Angeles 5
710 Lewis Bldg., 333 SW Oak St., Portland 4
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To Reach
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I"dl' k e i eow
Economically

BUY

WGAL

WEGAL
WGAL

WGAL
WGAL

WGAL
WGAL

LANCASTER, PA.

Established 1922

T

7%
h ' e" :.

E’REPIZESEN)'ED‘ BY
1 ROBERT -

MEEKER S
{ASSOCIATES AFFlum
s

New York S
. San Francisco + Los Angeles

Chicago

A STEINMAN STATION

Page 10 o August 23, 1948

Feature of

the Week

OUR TELEVISION
ERPERT -~ ~- OR
LOAN FROM MARS

THIS 15 Me HILBURN ¥

Cartoon by Bill Willison in The Washington Post.

s %

e

WMAL and WMAL-TV Washing-
ton decided to orient the public
in television terminology. To ex-
plain some of the technical words
which are now being used in the
industry, the stations had Earl

Hilburn, assistant chief engineer,
meet with the press. The get-to-
gether was so popular that several
of the local papers ran feature

(Continued on page 41)

On All Accounts

RACTICE in roping steers
Pon a Montana ranch has

come in handy for Oliver
(Ollie) Morton, who has been “rop-
ing in” timebuyers for radio ac-
counts almost 20 years and is now
national spot and local sales man-
ager for NBC’s Central Division.

Ollie emigrated to the “Golden
West” and Montana’s non-dude
ranches after serving the required
amount of time as a Hoosier
schoolboy in Terre Haute and tak-
ing courses at In-
diana U. A native
Indianan, he still
lauds his home state
as a mecca for va-
cationers, although
Montana also occu-
pies a susceptible
spot in his affec-
tions.

His cowboy capers
came to a close in
1917, when young
Oliver enlisted in
the 23rd Army En-
gineers at the open-
ing of World War 1.

wives the advantages of the table-
ware he carted from door to door.
Cured of his wanderlust by 1922,
Mr. Morton joined the Stevens-
Davis advertising service in Chi-
cago, remaining there until 1929.

The fall crash resounded dis-
astrously to most Americans, hut
brought a boom to Ollie, who be-
gan selling time at Westinghouse’s
KDKA Pittsburgh. After meeting
clients and agency people, he
chalked up enough five-figure bill-
ings to warrant his
transfer to Chicago
a year later as the
first national spot
representative of the
four Westinghouse
outlets.

At that
KYW was in
cago, and
Westinghouse sta-
tions were WBZ
Boston and WBZA
Springfield, Mass.
Transferred to Bos-
ton as commercial
manager of these

time,
Chi-
other

During three years’ latter stations in
service, he “slept in the fall of 1931, he
some of the best moved back again
ditches” in France OLLIE the next year to
and Belgium for 23 KDKA as station

months. At the end of the war, he
returned to Montana for more of
the outdoor life and found that
ranching activities had been halted
abruptly because of the drought.

For two years he switched to
short-time pursuits—selling books
and newspaper classified ads and
pointing out to skeptical house-

manager.

In 1933, after NBC took over
sales management for the Westing-
house stations, Mr. Morton went
to Chicago as national spot sales
representative of NBC owned and
operated outlets and as local sales
chief for WMAQ, which had just

(Continued on page 44)
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CBS Network

5000 Watts

Day and Night

MILWAUKEE

-in the Nation’s
12th Market

G. W. Grignon, Gen. Mgr.

WIS

The Katz Agency, ‘Inc.

Natl. Representatives

S

NELL ol it
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Still another reason why WBBM has been

Chicago’s most sponsored station jor 22 years!

“WBBM sweeps up 75% more dollars”

...say C. A. Boushelle & Sons, Chicago’s
most modern rug cleaning company. And
they KNOW! Twenty-two months ago, they
started using a typical WBBM origination
—the Housewives’ Protective League, con-
ducted by Paul Gibson. Ewver since, Bou-
shelle & Sons have been cleaning up big
(and steadily increasing) profits—the big-
gest in their history—at an advertising cost
of only 13¢ per dollar returned!

Specific results:
75% TOTAL INCREASE IN VOLUME OF BUSI-
NESS IN ONE YEAR!

22 CONSECUTIVE MONTHLY INCREASES IN
VOLUME OF BUSINESS I*

26% BIGGER ORDERS PER CUSTOMER!
51% MORE CUSTOMERS!

Significant sidelight: in a trade subject to
sharp seasonal slumps, Boushelle & Sons
are now doing a bang-up business «ll year
"round. Thanks to 50,000-watt WBBM.
Delivering high returns at low cost—
scoring measurable results —is a WBBM
habit, and has been for the past 22 years.
That’s why advertisers place more business
on WBBM than on any other Chicago sta-
tion. That’s why YOU belong on WBBM.

*Qver corresponding months in previous year.

Chicago’s Showmanship Station WBBM

50,000 WATTS + COLUMBIA OWNED - REPRESENTED BY
RADIO SALES - RADIO STATIONS REPRESENTATIVE, CBS



PRICES .o AUDIODISCS

A Statement On Our Pruce Policy

As of September 1lst, aluminum prices are
again increased. This means higher cost for the
principal raw material used in the manufacture
of AUDIODISCS. In fact, the cost of the
aluminum base has always been the main item
in the cost of production. Thus, any increase in
aluminum prices is of major importance.

But beyond the cost of raw materials and
labor there is a basic factor which determines the
cost of manufacturing professional recording
discs. This factor is the extent to which the
particular process of manufacture enables the
producer to turn out a large proportion of first
quality discs. There are several methods of
production used. None of these will give anything
like a 1007, yield. It is, however, obvious that
as the percentage of yield increases there is a
resulting drop in the average cost of aluminum,
lacquer and labor.

Fortunately, our patented, precision-machine
process—now used for over a decade and con-
tinuously improved—gives a more consistent
yield of high quality discs than any method of
production now used. And we have tested every
other process in use.

So our position with respect to the present
increase in aluminum prices 1s this:

1. We are not increasing prices of AUDIODISCS
as of September 1st.

2. We shall make every effort to absorb this new
aluminum price raise and thus continue our
prices at the present level. Our calculations
indicate that with some improved efficiency,
now under way, and continued large volume
production, we shall be successful in this hold-
the-price effort.

Audiodiscs are manufactured in the U.S.A. under exclusive license from PYRAL, S.A.R.L., Puris.
Audio Devices, Inc., 444 Madison Ave., N.Y.C.
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TV's MAJOR ADVANCE IN 1948!

Instantaneous Transcriptions
of Television Programs

on
35-mm or 16-mm Motion Picture Film

On December 10, 1947, Paramount Pictures Inc. gave the
Television Broadcasters Association (assembled at the Wal-
dorf-Astoria) a first-showing of transcriptions of various
types of programs recorded off the air on 35-mm film in the
booth of the Paramount Theatre, New York.

It was explained that these recordings could be used for
simultaneous theatre projection, for television program
syndication, for reference purposes and in many other ways
which will improve television programmir{g. Since that
time, the use of television transcriptions has grown exten-
sively. We have recorded shows for networks, advertisers.
advertising agencies and package producers. These tran-
scriptions have been re-broadcast over stations in New York,
Chicago, St. Louis and Los Angeles. Transcriptions of the
recent political conventions were telecast in Chicago and
Los Angeles a few hours after their recording.

Paramount recordings were_de.signed to meet the competi-
tive test of theatrical 35-mm motion pictures. And when
broadcast to the smaller TV screen the quality is even better.
Similar apparatus will soon be available in Hollywood and
Chicago. B oS

You can share this advancement row.

GET IN TOUCH WITH

VIDEO TRANSCRIPTIONS MEAN BETTER PROGRAMS

You can add pacing and sparkle through
editing.

You can use a rehearsal recording for au-,
dience-testing . . . for study, timing, polishing
and planning retakes.

You can be sure your commercials are
broadcast exactly as okayed by the sponsor.

You can schedule shows when and where
you need sales pressure . . . repeat shows as
audiences grow . . . amortize costs over'many
markets . . . forget time differentials and the
lack of coaxial networks.

You'll save audition time . . . speed up
policy decisions . . . get quick approval from
distant executives . . . settle client-agency-
talent differences of opinion and recollection.

You can copyright your tele-show (it’s the
only form in which it can be protected in its
entirety under existing law).

You’ll have an impressive new promo-
tional tool in your sales kit for use at sales
conventions, product exhibits, business
luncheons and gatherings ‘of dealers, sales-
men and employees. ’

BROADCASTING e Telecasting
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. WMT Leaves
No Stone
Unturned
in

Big Rock

(IOWA)

Bic Rock is small potatoes to some . . . but big
things are growing all around this small Iowa town.
‘ Farmers thereabouts produce grain, poultry, hogs
and cattle, the likes of which aren’t found anywhere
else. (lowa leads the nation in their production.)
There are a thousand communities like Big Rock
in WMTland, unimportant in themselves, mighty
significant en masse. Tell ’em all on WMT’s 600
kilocycles, the finest frequency in Iowa radio. Ask
the Kaiz man about WMT — Eastern lowa’s only
CBS outlet.

CEDAR RAPIDS

5000 Watts 600 K. C. Day ond Night
BASIC COLUMBIA NETWORK

" Page 14 o August 23, 1948
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Mon.-Fri., on 13 Midwest stations to introduce new product, Shina

Dish, soapless detergent. Stations to be used: KMA Shenandoah,
WDAY Fargo, KFYR Bismarck, WTAD Quincy, KWTO Springfield,
WMT Cedar Rapids, KWOA Worthington, KMMJ Grand Island, WNAX
Yankton, KSOO Sioux Falls, WIBW Topeka, KCMO Kansas City, and
KAYX Waterloo. Expansion to additional markets planned later in
year. Agency: Buchanan-Thomas Adv., Omaha.

BATES FABRICS Inc., New York, signs 52-week contract with NBC
television to sponsor specially-produced package, Girl About Town, be-
ginning Wednesday, Sept. 8, 8-8:20 p.m. James P. Sawyer Inc., New
York, is agency.

CAMEL CIGARETTES, through its agency, William Esty & Co., New
York, buys sponsorship of Wisconsin State U. football schedule which
starts at end of September. Games will be sponsored on 20 stations of
Wisconsin Network for 13 weeks.

FRUIT INDUSTRIES Ltd.,, San Francisco, is using Louisiana as test
market to iritroduce its Dolly Madison wine via spot radio in New
Orleans, Baton Rouge, Alexandria, New Iberia, Lake Charles, Lafayette,
Shreveport, Crowley and Opelousas. Agency: Schoenfeld, Huber &
Green, Chicago.

WHITEHALL PHARMACAL Co,, through Dancer, Fitzgerald & Sample,
beginning Oct. 3 to sponsor Mary Kay and Johnny Show on WNBT
New York, Sun. 7-7:20 p.m. [CLosSED CIRCUIT, Aug. 9]. Program may
also be extended to be heard on WPTZ Philadelphia.

PERSONAL PRODUCTS Corp., Milltown, N. J., appoints BBDO, New
York, to handle radio and special advertising for “Yes” tissues. No
plans set yet.

AMERICAN VENDORS Inc., Los Angeles (bottled soft drinks vendor),
through Allied Adv., same city, planning expansion of advertising to
include radio, starting Sept. 1. Budget of $100,000 will be expended for
all media for coming year.

ATLANTIC BREWING Co., Chicago, appoints W. D. Doner & .Co.,
Chicago, to handle its Tavern Pale beer account. Both radio and tele-
vision will be used.

P. LORILLARD Co., New York, signs for all remaining Chicago Cubs
games on WGN-TV Chicago, through Lennen & Mitchell, New York.
This is addition to firm’s original contract calling for sponsorship of
one-half of entire WGN-TV Cubs-White Sox baseball schedule.

STANDARD BRANDS, for Blue Bonnet Yellow Quik, expanding its
advertising in southeast and southwest markets with eight-week spot
announcement campaign started Aug. 16 on about 65 stations. Ted Bates
Inc., New York, is agency.

P. BALLANTINE & SONS, Newark, N. J. (beer and ale) signs to spon-
sor heavy-weight bout between Ezzard Charles and Jimmy Bivins on
CBS television, starting at 10 p.m., Sept. 13. Bout at Uline Arena, Wash-
ington, D, C., available for broadcast ‘“outside a 70-mile radius” of
capital, will be carried by WCBS-TV New York, WCAU-TV Philadel-
phia, WNAC-TV Boston, but not by WMAL-TV, CBS Washington out-
let. Agency: J. Walter Thompson, New York.

NORGE Co., through its Philadelphia distributor, TRILLING & MON-
TAGUE, signs with WFIL-TV Philadelphia for sponsorship of tele-
casts of 33 home games of professional basketball Warriors team and
championship play-off games. Beginning Nov. 4, telecasts will be Tues.
and Wed. Agency: Campbell-Ewald, Detroit.

GOEBEL BREWING Co., Detroit, signs with WXYZ-TV Detroit to
sponsor telecasts of six home games of Lions, professional football
team, beginning Oct. 9.

HONEY BUTTER PRODUCTS Corp. Ithaca, N. Y. which appoints
Jasper, Lynch & Fishel Inc., New York, to handle advertising for its
Downey Honey Butter, Honey Food Spread and Honey Peanut Butter,

PERFEX Co., Shenandoah, Iowa, Sept. 1 starts its Kitchen Club,

(Continued on page 52)
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‘ “in th “E"é uthwest—to
: 'dehght of h"ead'phqne hsteners for at least blocks arqun d.

Twenty six years of plcneerm and ]eadershlp late
—in this Summer of 1948—the story a-pai'g!}e] Ean

a-
.

Today WBAP-TV is being readi‘éd”fo ‘t e FI i
telecast in the Southwest scheduied around Sept. sz
29, on Channel 5, 76 82 megacycles, 17.6 kilowatts ; $ s ey o

~ effective radiated power-visual. i ; -

I3 But this time there is a difference. Instead of
~1922’s one room, WBAP-TV will be housed in
~ the finest radio and television center in the-
; . Southwest now under construction in Fort = AF
Worth. Instead of the original $200 d
worth of equipment used in 1922, WBAP- !
TV will have the best transmitter, cam- . & O Q 32D
era and film equipment available. Tn-~ et e o
stead of a novice start, the full . 5 '

experience of a proud and powerful ’ ]
parent will be guiding WBAP-TV i
along the way. ; : Ay

WBAP knows how to pioneer and lead.
WBAP-TV will be the television station
» to watch. - ; STAR- TELEGRAM

o ’ ’ WBAp

a2 : : E AM-‘&J ﬁ.v_—‘"l.z .:‘
pepneid B L §HER BHEE: 53 ,
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Georgo Clonﬂon Mgr
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Houston Agency Thanks

EDITOR, BROADCASTING :

I certainly appreciate the copies
of the Wallace Davis & Co. story
[BROADCASTING, July 19].

While we had anticipated your
use of some of the photographs, we
are, nevertheless, highly pleased
with your handling of the material.

J. F. Brinley
Wallace Davis & Co.
Houston, T'ex.

* * *

Top 20 Stations (?)

EDITOR, BROADCASTING:

I was very much interested in
your story on page 22 of the Aug.
16 issue entitled “Hooper Top
Twenty Stations In United States,”
however, I think that it is some-
what misleading in the way the
story is written up, in that it says
“according to the computation, the
stations outranking all others in
the nation are . , .” Many cities
do mnot have the Hooper Station

Open

Mike

(Letters are welcomed. The editors reserve the right to use only the
most pertinent portions.)

Listening Index during all months
of the year. WTAR, for example,
is one in this category, but that
does not mean that our audience
share is not as large or larger
than the listings shown in your
story. Do you not think it would
be well, in the cause of accuracy,
to state in this monthly story the
number of stations concerned in
the listings or make it plain that
this ranking only includes those
cities where Hooper audience in-
dices are measured.

Campbell Arnoux

President, WTAR

Norfolk, Va.

[Editor’s Note—Mr. Arnoux’s sugges-
tlon is valld and timely. Henceforth it

will be made clear that the rankings
embrace only those cities where Hooper
audience indices are measured.]

£ % *

‘Off Beam,’ Says WIPR
EDITOR, BROADCASTING:

I don’t think it is fair for you
to classify the Puerto Rico Com-
munications Authority, agency of
the Government of Puerto Rico,
with the Communists who com-
mandeer the radio, with the Fas-
cist dictators, with Hungary un-
der the Comintern, with Robert
Best, the American renegade who
stooged for Hitler, merely because
we have followed the pattern set
by New York City, Jacksonville,
Dallas, Camden, Cornell Univer-

’II‘MING is necessary for a successful circus “flying act”. But,
or

timing alone does not provide entertainment. It’s grace and style . . .

in other words, showmanship . . .
We at WPTR. put showmanship first, for good entertainment is the

that entertain and provide the thrills.

method by which radio sells your products.

With 10,000 watts night and day and over a million potential listeners,
WPTR has all the tools you need to merchandise in the Albany-Troy-

Schenectady market. Let us spotlight your product.

WIPT

PATROON BROADCASTING COMPANY, HOTEL TEN EYCK, ALBANY 1, N

Nerd Do AP
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sity, Ohio State University, and
other public agencies in establish-
ing a radio broadcasting station.
Your recent editorial gives a very
inaccurate impression.

You say that “there are still
those in the military who think in
terms of censorship, radio silence,
reduced power, and complete gov-
ernment operation of broadcast
services.” You go on to say that a
“straw in the wind” is the licens-
ing of our station WIPR. You
clearly imply that our station will,
in some sense, be a result or an
instrument of American military
policy. This implication is entirely
incorrect.

As operators of the local tele-
graph and telephone system, we
have received written testimony
from top military officials of the
value of our cooperation during
the war. But aside from that, and
quite completely, so far as our
radio station is concerned, we are
as free of military domination as is
Station WNYC or the various
university stations around the
country. Our corporation is a civil-
ian agency, under civilian control
by a government headed by a gov-
ernor, elected by the people of
Puerto Rico.

We saw nothing un-American in
applying for our permit and made
a full disclsoure of our intentions
to the Federal Communications
Commission before it.was granted.
We have spent a considerable sum
of money in constructing the sta-
tion and expect to conduct it in
such a way that it will be benefi-
cial not only to the people of
Puerto Rico but also to the broad-
casting industry itself. We have
built up two symphony orchestras
that will be available for use not
only by us but also by the other
stations of the Island.

Even before starting operations
ourselves, we have arranged with
WNEL, one of the local stations,
to use one of these orchestras in
its broadcasts. The establishment
of our station makes available cer-
tain resources for broadecasting
and facilities for artistic develop-
ment in Puerto Rico that prob-
ably would be impossible, finan-
cially and otherwise, without it.

It is argued against us that we
do not pay taxes on equipment,
ete. The total amount involved in
this tax exemption is under $15,-
000 a year, but, on the other hand,
we have created the Puerto Rico
Symphony Orchestra and the Sym-
phonietta Orchestra conducted by
nationally known Puerto Rican
composer Rafael Hernandez, with
an annual budget of $90,000. Both
these orchestras, as I said, are at
the disposal of all the broadcasters
of the Island at the usual rates.

Our permit was granted many
months ago. Our plans are a mat-
ter of public record. If the other
broadeasters, or the publishers of
trade publications, were in a mood
to protest, they should have done
so two years ago when our applica-
tion was filed. Now that our per-
mit is granted, now that our costs
have been incurred, now that we

(Continued on page 55)
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FROM AMARILLO, TEXAS COMES . ..

"POWER-FULL"

Coverage Mory!
KFD A now on_
5,000 watts

(1,000 Watts—Night)

® KFDA penetrates the great Amarillo market forcefully—yet economically.
Ask a John E. Pearson representative for station and market statistics—
or write Howard P. Roberson, Manager.

ABC Affiliate

AMARILLO, = - TEXAS
— One of the 5 Major Texas Markets —
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HOFSTRA SURVEYS HABITS

T e s T T s T R e TR e R T T e R e L AR TR R T

FINDINGS tending to sub-

stantiate the opinion fre-.

quently expressed that tele-
vision will have tremendous
effect on American home life
are included in a survey re-
cently completed and pub-
lished in mimeographed form
by Hofstra College, Hemp-
stead, Long Island, N. Y.

Not only is television’s impact
great, but there is little evidence
that its effects tend to wear off
with time. This was one of the
trends pointed up by the survey,
which was made during a sample
week (first week of May 1948)
among 137 television-owning fam-
ilies and 137 non-television fami-
lies, principally in Nassau County,
Long Island.

Effect of television on enter-
tainments outside the home—such
as movie-going and attendance at
sports events—and on “at home”
activities were included in the
study, which was made by 110
psychology students at Hofstra
under the direction of Dr. Thomas
E. Coffin. Dr. Coffin is a member
of the college’s psychology depart-
ment and head of the recently-
established Hofstra television re-
search bureau.

Among the more important gen-

TABLE |
OPINIONS ON MOVIE ATTENDANCE
“Go to movies less since getting TV"”

Total TV group e o ___ 59%
Upper class _______ — 61%
Upper-middle class - 55%
Middle class ________. - 69%
ew TV set owners
(less than 6 mos.) ____ - 59%

Old owners (6 mos. or m
“’Enjoy movies less now’’
Total TV group ____.
New owners = o=
Old owners _______.________ 17

eral conclusions of the study,
which is titled “Television’s Effects
on the Family's Activities,” were
these:

In entertainment outside the
home, movie-going is most seri-
ously affected by television, with
movie attendance 20% off and
59% of the television families re-
porting that they now attend
movies less than they did before
getting their TV sets.

In “at home” activities, radio
listening is most seriously affected,
the study indicating that among
the families interviewed hours of
listening declined 26% for day-
time and 68% for nighttime.

Use of television is relatively
heavy, with an average of 24 hours
of viewing per week and three
and a half viewers per set.

Owners are enthusiastic about
television, and 91% like televi-
sion’s commercials better than ra-
dio’s.

The Hofstra survey used the
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TABLE |1

OTHER FORMS OF

ENTERTAINMENT

(Non-movie; ial and
Attendance per Percent
hundred persons decline
Non-TV in TV
All ie forms her: families families group
Total group 63. .0 8.5
*Upper class 78.7 &3.8 19

Upper-middls class _______________________ 66.3 45.6 31

Middle class 50.3 34.6 31

Adults 72.9 54.3 26

Children 339 21.9 34

Commercial forms (paid admission):

Total {excludi movies) 54.4 38.3 29.6
Dining, danci ight-clubbi 26.6 154 42
*Baseball, fights, racing . _______ 10.2 10.2 0
*Misc.: plays, bowling, ete. ________________ 17.6 12.7 28

Non-cammercial:
*Parties, socials, etc. —— oo __ 8.6 67 22

* Frequencies toa small to be reliable.

“matched-group” technique, pick-
ing for every television family a
non-television family as compar-
able to it as possible in every re-
spect except set ownership, accord-
ing to Dr. Coffin. Interviewers
were instructed to select for their
interviews in homes not having
television sets the house (in the
same block usually) which most
closely resembled the TV house
in apparent socio-economic status.

“In contemplating the economic
impact of television,” says Dr.
Coffin, “two significant questions
come up.” One of them, he adds,
“has to do with its effects at vari-
ous economic levels. . . . The other
concerns the influence of habitua-
tion—do these effects diminish as
the family gets used to having
their TV set around?”

In answer to the first question,
the Hofstra study report says
“the general impression suggested
by these analyses is that there
may be a tendency for the impact
of television to be somewhat
greater on the middle-class level
than on the upper levels.” As for
the second question, the conclusion
is that “the data do not readily
support any suggestion that the
impact of television is temporary
and will wear off with time.”

Going into the specific question
of TV’s effect on motion picture
attendance, the Hofstra report
comments that the results of the
Long Island survey confirm a re-
port made by Foote, Cone & Beld-
ing, New York advertising agency,
showing that 51% of the 415 New
York City set owners which the
agency sampled say they go to
the movies less often now than be-
fore getting their television sets.
The Hofstra study indicated that
on Long Island—at least among
the families included in the study

—the effect on movie-going is even

greater, for 59% of the televi-
sion families interviewed said they
go to movies less often now.

“The coming tug of war between
television and the movies,” the re-
port comments, “already has at-
tracted considerable attention in
the entertainment world. Varied
opinions have been expressed as to
the extent of TV’s future inroads
upon motion picture box-office re-
ceipts. Our own [Hofstra’s] data
suggest that these effects may be
undeniably present but by no
means crippling in their extent.”
(See Table I)

Some television families, says
the Hofstra report, seem to get
less enjoyment from motion pic-
tures after becoming accustomed
to the convenience of their televi-
sion sets. “When the question of
enjoyment was put to them direct-
ly [Table I], 13% of our current
TV group said they now enjoy the
movies less. This percentage was
somewhat higher among those who
had had their sets for a longer
period. as though habituation fa-
vored TV rather than the movies.”

The report adds that the heav-
iest decline in movie attendance
as a result of television set own-
ership—33¢—is among families
in the middle class, where the at-
tendance rate has been highest.
“The number of families in which
no one attended the movies during
the sample week is 50% larger
in the television than in the con-
trol [non-television] group.”

Inroads of television on forms of
entertainment other than movie-
going also are covered in the
Hofstra study. These other types
of entertainment show a decline of
29% among families owning tele-
vision sets [Table II]. In both
groups, i. e., television and non-

TABLE Il
AMOUNT OF RAD!O LISTENING
(Median hours per family per day)

Per cent
Hours Non-TV TV decline in
of listening: families families TV group
Daytime (before
6 p.m.) 2.6 26
Nighttime (after
6 p.m.) 34 1.1 68
Total — — -
per day 6.95 3.90 44

TABLE 1V
AMOUNT AND TYPE OF READING

Non-TV w
families families

Hou:s per family per week 21.3 17.5
Type of reading: % given to:
17 17

Books

Magazines 31 33

Newspapers 52 50
Total 100 100

BROADCASTING

television families, says the re-
port, “overall participation in out-
side amusements decreases as we
move down the socio-economic
scale . . . At each level the tele-
vision families show less partici-
pation than corresponding control
families. Again, as for movies, the
decline is more serious in the mid-
dle economic bracket than in the
upper.”

The report points to the fact
that “in the light of sports pro-
moters’ concern over television’s ef-
fects on their gate receipts, the ab-
sence of any drop-off in television
owners’ attendance” at sports
events such as baseball games,
fights and races [Table II] “is in-
triguing.” However, the report
adds, the frequency of attendance
by each group was too small to
make the figures reliable.

Not only away-from-home en-
tertainments but also leisure time
activities carried on at home “suf-
fer under the influence of televi-
sion,” the Hofstra study finds.
“Perhaps the two most important,”
it says, “are radio listening and
reading, competing with television

TABLE V
AMOUNT OF TELEVISION VIEWING
{Median hours per week)

Yotal TV grovp _ o _____ 24.38
Upper class _______ - 275
Upper middle class - 20.0
Middle class ______ - 183
New owners _ - 2575
Old owners ______________ 23.24

as media of communication and ad-
vertising.”

Decline in daytime listening,
26% [See Table II1], is no greater
than that found for other types of
entertainment, the report points
out, but the drop of 68% in night-
time listening '‘is quite a serious
cutback.”

“The overall drop of 44% in lis-
tening,” the report adds, “approx-
imates the figure recently suggest-
ed by Dr. Frank Stanton, president
of Columbia Broadcasting System,
who indicated that as a ‘rule of
thumb’ radio listening could be
thought of as ‘down 50% in TV
homes.” ”

Another radio listening observa-
tion was that “not only is there a
drop in the number of hours dur-
ing which the radio is played in
TV homes—there is also a decrease
in the number of people listening
to the radio when it is on.”

The study also led to the obser-
vation that a televiewer is hard to
lure back to radio listening once
television has attracted him.

Effect of TV upon reading habits
will be especially interesting to

(Continued on page 44)
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THE SUNPAPERS STATIONS

THE A.S. ABELL COMPANY

BALTIMORE 3, MARYLAND
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In Maryland—it’s WMAR'TV for local news!

People in Maryland are like people everywhere—
they are interested in what happens around them—
they want television coverage of local events.

In addition to this local coverage, WMAR-TV
telecasts news events from the major networks.

In Maryland, it’'s WMAR-TV not only for local

That’s why such a large percentage of Baltimore’s news, but for the best in television, day after day!

growing number of television sets are tuned to i
WMAR-TV’s Channel Two. Televiewers here
know from experience that when news happens,
they’ll see it on the Sunpapers’ station!
WMAR-TV’s local news coverage—from its own
studio, on the spot via WMAR-TV’s two mobile
television pickup units, or recorded by WMAR-TV’s
own film department, quickly processed and featured
on the daily “Television News”
—is a complete record of the

happenings in the Chesapeake
Bay Region.

! R-TV inaugurates the fall
fspfgl?‘-s;ag:i ‘:‘f the Baltimore-Colts-New
75 Yankees professional football .game .on
= t:r 5. During the season, this station
Se:phem ‘<o all seven home games of the Ct')lts,
il f.town games aS possible.
ive with WMAR-TV.

and as many out-0
Colts’ telecasts areé exclus

Represented by

THE KATZ AGENCY, Inc.

500 FIFTH AVENUE - NEW YORK 18, N.Y.
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Pardner . . . there's a two-barreled

rootin', tootin' (but not high fallutin’)

show that keeps the listeners corraled!

It's the Montana Cowboys! Yep...they've IN CLEVELAND IT'S

just lassoed another high Hooper...10.4!
Fifteen minutes every evenin' when the

The Paul H. Raymer Co.,

folks are eatin'! Course it's on WHK .

National Representative

and that's a dog-gone good steer!
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OWNERSHIP LIMIT s rc sccs SPEEDUP PLAN

NEW RESTRICTIONS on multiple ownership of stations in all classes
were proposed last Thursday by the FCC to become effective in 1953

as to existing “situations.”

They have an immediate effect, however,

by thwarting any planned expansions of majority and minority acqui-

sitions beyond the proposed limits.

The FCC proposed to modify
its existing rules to limit AM sta-
tions under common control to a
maximum of seven, with no addi-
tional minority interests to be held
in any other AM stations. A stag-
gered table of minority interests
in relation to controlling interests
is established, ranging from no
minority holdings if seven stations
are controlled to 14 minorities if
no station is controlled.

The proposed rules also extend
and broaden the limits on TV and
FM ownership, now limited to
five and six, respectively. There
are staggered schedules covering
these station classes as between
majority and minority numerical
lIimits. The TV minority limit is
10 and the FM 12

A hearing on the proposed rules
probably will be set this fall. The
FCC will accept briefs and state-
ments through Sept. 27.

The FCC explained the rule
changes would not become effective
until Jan. 1, 1953, for existing
situations “in order to permit the
orderly disposition of interests by
those affected.” It added, however,
that this extended time would not
be applicable “to any case where
complete disclosure of all facts
has not heretofore been made to
the Commission.”

Status of CBS

According to available records,
the only corporate entity that
would obviously be affected is CBS,
which owns seven standard sta-
tions, and holds a 45% minority
interest in KQW, its San Fran-
cisco affiliate. Now pending before
the Commission is the CBS-Wash-
ington Post transaction whereby
55% of WTOP would be sold to
the newspaper for approximately
$900,000, while CBS would acquire
from the Brunton interests their
55% in KQW [BROADCASTING, June
21]. This, in effect, is a stand-off
deal, since the CBS ownership
level would remain unchanged nu-
merically. Should the rules be
adopted, as proposed, CBS by the
1953 cut-off date would be faced
with the sale of the minority
WTOP interest or of one of its

BROADCASTING o

IN A MOVE to streamline and speed up processing of cases involved
in hearing proceedings, FCC last Thursday announced proposed revi-

sion of its rules which would:

® Replace issuance by the Commission of a proposed decision in a hearing

*
wholly-owned stations.

The proposed regulations prob-
ably would affect certain individ-
vals who may hold minority in-
terests in one or more standard
stations, along with stockholdings
or official status in a group owner-
ship company. While no records
are available, it was thought the
number of individuals so affected
would not exceed a half-dozen.

The proposed rules constitute the
latest effort of the FCC to pre-
vent concentration of control of
broadcast facilities. The plan has
been discussed by the FCC in ex-
ecutive session at several meetings
in the past few weeks, with Bene-

*
dict P. Cottone, general counsel,
and his chief assistant, Harry M.
Plotkin, now assistant general
counsel temporarily in charge of
broadcasting, pressing hkard for
prompt action. Following the
meeting, at which the regulations
were adopted, Mr. Plotkin left for
a month in New England.

Aside from the possible effect
upon CBS, so far as is known, no
other networks would be immedi-
ately affected. 'NBC and CBS
have less than the proposed quotas
in contrelling ownership, and like-
wise wouldn’t presently be affected
by the less-than-controlling inter-

(Continued on page 66)

Text of Proposed Muliiple Ownership Rules
R T e T e N T e e o

1. Notice is hereby given of proposed
rule making in the above-entitled mat-
ter.

2. The Commission proposes t0 amend
Sections 3.35, 3.240 and 3.640 of its Rules
and Regulations in the manner set forth
in the attached Appendix.

3. The proposed rules are issued under
the authority of Sections 303(r), 311,
313 and 314 of the Communications
Act of 1934,

4. Any interested person who is of
the opinion that the proposed amend-
ments should not be adopted, or should
not be adopted in the form set forth,
may file with the Commission on or
before September 27, 1948, a written
statement or brief setting forth his

ccmments., Persons desiring to support ,

the rule may also file comments by
the same date. The Commission will
consider all comments, briefs and argu-
ments presented before taking final ac-
tion with respect to the proposed rules.
5. Fifteen copies of each brief or writ-
ten statement should be flled as re-
quired by Section 1.964 of the Com-
mission’s Rules and Regulations.

APPENDIX¥*

3.35 Multiple Ownership—(a) No li-
cense for a standard broadcast station
shall be granted to any person (in-
cluding all persons under common con-
trol)) if:

(1) such person directly or indirectly
owns, operates, or controls another
standard broadcast station located in
the same community or in another
community in the same metropolitan

* The proposed provisions of Sections
3.240 and 3.640 relating to multiple
ownership of FM and Television broad-
cast stations are not set forth in the
Appendix. They are the same as Section
3.35 except as noted.

1 The word “control” as used herein
is not limited to majority stock owner-
ship but includes actual working con-
trol in whatever manner exercised.

Telecasting

district or if such person directly or in-
directly owns, operates, or controls an-
other standard broadcast station with
a substantial overlap in the service
area of such stations. In determining
what constitutes substantial overlap
consideration will be given to the facts
of each case with particular reference
to such factors as the classes of sta-
tions involved, geographic extent of
overlap. location of centers of popula-
tion, distribution of population, other
competitive service to the overlap area,
location of trade areas, metropolitan
districts and political boundaries, areas
and populatiens to which the service
of the station is directed (as indicated
by commercial business of the station,
news broadcasts, sources of programs
and talent, nature of programs, cover-
age claims, and listening audience), and
location of main and secondary studios:
or

(2) such person or any stockholder,
officer or director of such person di-
rectly or indirectly owns any interest
in, or is an officer or director of, an~
other standard broadcast station lo-
cated in the same community or in an-
other community in the same metro-
politan district: or

(3) such person, or any stockholder,
officer or director of such person, di-
rectly or indirectly owns, operates, con-
trols, or has any interest in, or is an
cfficer or director of any other standard
broadcast station if the grant of such
license would result in a concentration
of control of standard broadcasting in
a manner inconsistent with public in-
terest, convenience, or necessity. In de-
termining whether there is such a con-
centration of control, consideration will
be given to the facts of each case with
particular reference to such factors as
the size, extent and location of areas
served, the number of people served,
classes of stations involved, and the
extent of other competitive service to

(Continued on page 66)

case, with the initial decision by

the hearing examiner or Commis-

sioner presiding, unless otherwise
directed by FCC.

@ Allow motions presently handled

by the Motions Commissioner,

with certain exceptions, to be act-
ed upon by hearing examiners.

The revisions are designed to
lighten measurably the workload
of the Commission and especially
of the Motions Commissioner. An
average of one year elapses now
in the handling of hearing cases—
the FCC’s worst bottleneck. It is
hoped that from three to six months
will be clipped under the new
method.

The changes would bring the
FCC’s procedures more nearly in
line with the administrative ad-
judication system employed by |
other independent agencies.

Although the changes are pro-
cedural, FCC stated that since
they are substantial, it will afford
all interested parties opportunity
to comment. Sept. 27 was set as
deadline for filing of statements or
briefs. Oral argument would be
designated if warranted.

FCC announced that its pro-
posed changes have been ‘“the sub-
ject of extensive study by the Com-
mission” and consideration has
been given to suggestions submitted
by the FCC Bar Assn. Leonard H.
Marks, chairman of the Associa-
tion’s Committee on Practice and
Procedure, told BROADCASTING he

Text of Procedure Proposal
on page 72

had submitted that organization’s
recommendations to the Commission
about three months ago. He said
his committee had been working on
its suggestions for about 1% years
and that they prefaced a wide
range of FCC procedure revisions
under consideration or slated to be
taken up by the committee.

Under the proposed changes the
hearing examiner or presiding
Commissioner would prepare an
initial decision, unless directed
otherwise by the Commission. In
specific cases FCC might direct
the case to be certified to the Com-
mission for initial decision, de-
pending on the importance of the
matter under consideration. If no

(Continued on page 72)
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TBA ACCEPTS commte = s s e

THE TELEVISION Broadcasters Assn. agreed last week to meet
with representatives of the NAB for discussions looking toward the
establishment of liaison between the two trade associations in matters

of common interest.

The TBA board, in response to
an invitation from A. D. Willard
Jr., executive vice president of
NAB, appointed a four-man com-
mittee to meet with a counterpart
group appointed earlier by NAB
[BROADCASTING, Aug. 16].

Although no TBA board mem- -

ber would comment officially as to
the expected outcome of the con-
ferences, it was understood that
the video association looked favor-
ably upon close cooperation between
the two associations in matters
jointly affecting television and
sound radio broadcasters.

It was clear, however, that TBA
was not disposed toward any ar-
rangement approaching unifica-
tion of the two organizations.
TBA, it was said, would probably
agree to cooperation but not to
merger.

The committee appointed by the
TBA board is composed of J. R.
Poppele, vice president of WOR
New York and president of TBA,
chairman; G. Emerson Markham,
stations manager for General Elec-
tric; Lawrence Phillips, director of
the DuMont Television Network,
and Will Baltin, secretary-treas-
urer of TBA.

The association formally ad-

X

vised Mr. Willard that its com-
mittee would meet with the three-
man NAB committee, which was
appointed Aug. 13, sometime in
the week of Aug. 30 in New York.
TBA said it preferred to set the
date of the meeting on Sept. 1.

NAB announced Thursday that
Harry Bannister, WWJ-TV De-
troit, had been unanimously elected
chairman of the board of Television
Advisory Committee, named Aug.
6 by NAB President Miller. The
board group is to extend the work
of NAB into television., Its first
meeting was held Aug. 13 in
Chicago [BROADCASTING, Aug. 16].

Groups Will Meet

A three-man segment of the
group will meet with TBA’s liai-
son committee to study the prob-
lems of NAB-TBA cooperation.
Mr. Bannister also will be chair-
man of the NAB liaison group,
succeeding Walter Damm, WTMJ-
TV Milwaukee, who was unable to
serve in the position because of
conflicts. Other members of the
NAB trio are Clair McCollough,
WGAL Lancaster, Pa., and Mr.
Willard.

Action of the TBA was taken
after Mr. Willard wired an in-
vitation requesting the meeting

for “discussion and study” of
“trade association needs.”

An indication that TBA firmly
intended to continue as an entity
was seen in another action taken
by the board of directors at the
same meeting. The board appoint-
ed acting chairmen for the four
regions which the association has
established as its principal sub-
divisions.

Each chairman will serve until
organizational meetings and elec-
tions are held in each region. They
are: Eastern region—Neil H.
Swanson, WMAR-TV Baltimore;
Midwest—Walter Damm, WTMJ-
TV Milwaukee; Southern—Charles
Crutchfield, WBT Charlotte, and
Western—Klaus Landsberg, KTLA
Los Angeles.

All acting chairmen will meet
with Mr. Poppele, probably next
month, for preliminary confer-
ences, and it is hoped that the
first regional organizational meet-
ings will be held before the end of
October.

At the same board meeting, Rob-
ert E. Kintner, executive vice
president of ABC, was elected to
the TBA board to fill the vacancy
created by the resignation of F.
J. Bingley, who recently resigned
from Phileco to become chief tele-
vision engineer for the Bamberger
stations. Mr. Bingley’s term ex-
pires at the end of the year.

GIVEAWAY

(Also see story, page 30)
STARTLING developments in the
widely ballyhooed giveaway ban
proposed by the FCC are imminent
with the discovery that FCC juris-
diction over lotteries is decidedly
questionable.

FCC is in a quandary and this
week is expected to take action
which observers believe will mean
rescinding, in whole or in part,
its proposed regulations to outlaw
giveaway programs as proposed in
its rule-making notice of Aug. 5
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FCC Position Questioned

BAN

[BROADCASTING, Aug. 9, 16].

Such descriptions as “collossal
blunder,” “unthinkable” and “amaz-
ing” were bandied about in Wash-
ington legal circles last week after
the view was expressed that FCC’s
jurisdiction over lotteries just
doesn’t exist, but the matter is
part of the Criminal Code. At-
torneys seemed to agree that only
the Dept. of Justice, not FCC, can
act on these matters.

One highly-placed FCC official
told BROADCASTING that the ques-
tion arises as to F'CC’s “rule-mak-
ing authority” over lotteries is
now being studied to determine
whether or not FCC can issue
regulations.

The same source held a positive
view, however, that even if it
could not issue regulations, it
could take judicial notice of any
violation of statutes, either ecrimi-
nal or civil, in passing upon li-
cense renewals in exercising its
licensing power. Heretofore FCC
has referred such cases to the Dept.
of Justice and presumably that will
be its recourse in attempting to
pull itself out of this legal morass.

Repeatedly, the Attorney Gen-
eral has rejected such referred
cases as “unprosecutable”, mean-

ing he felt the Government could
not win in the courts.

When FCC first learned of its
error isn’t exactly clear but pre-
sumably it was just a matter of
hours before disclosure by Philip
G. Loucks, Washington attorney
who previously had challenged
FCC’s lottery jurisdiction. It was
evident that he had arrived at
some amazing conclusions, ap-
parently well documented at the
FCC law department. It was re-
ported the Commission apparently
never had been notified of revision
of criminal statutes, as is cus-
tomary on all legislation affecting
government agencies.

General Counsel Benedict P.
Cottone and Assistant General
Counsel Harry M. Plotkin of the
FCC had left Washington Thurs-
day—Mr. Cottone for New York
and Mr. Plotkin for a month’s
vacation in New England. Both
had been prime movers in draft-
ing of the proposed giveaway reg-
ulations, with Mr. Plotkin in charge
of drafting.

In addition to Mr. Loucks’ dis-
closure, Don Petty, NAB general
counsel, discussed the situation at
the NAB district meeting in Minn-

(Continued on page 72)
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KQW and KSFO Get

Frequency Transfer

Eight-Year Baitle Is Suddenly
Settied by FCC Decision

ONE of the oldest competitive
battles in FCC history was sud-
denly resolved Thursday by the
FCC in an order permitting KQW
San Jose, San Francisco and KSFO
San Francisco to switch frequen-
cies, with KSFO getting a power
boost to 50 kw on the coveted 740
ke channel.

KSFO thus moves from its 560
ke 5 kw day 1 kw night facility
to 740 ke with 50 kw, allocated
to California by the first NARBA
as a Class II 50 kw frequency.

KQW moves from 740 ke 5 kw
to 560 ke 5 kw unlimited using the
present KSFO transmitter site
which is in San Francisco, with
a directional pattern at night and
subject to CAA approval of the
site and satisfying of blanketing
complaints.

KSFO is owned by Associated
Broadcasters Inc., headed by Wes-
ley I. Dumm, and is an inde-
pendent. KQW is 45% owned by
CBS, with the Brunton brothers
holding 55% of the stock and con-
trol. CBS bought the KQW minor-
ity interest in 1947 for $300,000
and at present is an applicant for
1009 control in connection with
sale of control in WTOP Wash-
ington to the Washington Post.

Both to Benefit

Both KSFO and KQW expect
to benefit by the decision. KSFO
gets its power boost to 50 kw and
will have wide coverage from the
present KQW site when it goes to
its increased power. KQW gets a
lower frequency and will operate
from a close-in site rather than
from the more distant transmit-
ter at Alviso.

The drawn-out case started in
1940 when KSFO filed in Febru-
ary for 50 kw on 740 ke under
terms of the first NARBA. In
November that year KQW, then
on 1010 ke which NARBA as-
signed to Canada, filed for the
740 ke facility. With the shift of
1010 ke to Canada, KQW has been
on 740 kc pending outcome of the
present proceedings.

The KQW application was
granted without hearing Sept. 9,
1941, with KSFO’s application de-
nied. Then the FCC set the KSFO
application for hearing the fol-
lowing Sept. 22 and two days
later KSFO asked reconsideration
of the KQW grant. FCC set aside _
the KQW grant Oct. 28 and the
following spring held two months
of hearings on the two cases. Pro-
posed decision denying both was
issued Nov. 30, 1942 when the
wartime freeze was in effect. Both
applications were denied without
prejudice April 13, 1943. In 1944
both stations applied for rein-
statement, and both were denied
Jan. 16, 1945. They applied for
reinstatement Oct. 1, 1945, and
hearings were held in Nov. 1946.

Telecasting



INDIVIDUAL INCOME BY STATES

Total income payments
Amount (millions of doliars)

States and regions

1944 1946
Continental United

States  ________________ 151,217 171,200
10,711 12,078
2,713 2,889
864 916
5,447 6,324
419 548
963 1,016
305 385
41,994 48,765
402 435
1.508 1,739
2,536 2,728
5,794 6,228
19,304 23,271
11,085 12,712
1,365 1,652
23.609
2,089
1,334
2,462
2,529
2,173
2,036
1,202
3,023
1,407
2,558
2,796
9,938

631
492
1,897
6,918
48,055

12,101
4,398
2,948
7,443
3,123
4,374
9,851
3817
8,477
1,398
595
2,009
528 668
Nebr. 1,298 1,478
N.D. _ 556 634
5. D. 547 664
Utah 635 696
Wyo. .- 268 335
Far West ________________ 18,517 20,278
Calif, __ 13,472 15,164
Nev, 206 239
Ore. 1,636 1,753
Wash, 3,203 3,122

Per capita income

Percent Amount Percent of
increase {dollars) national
1946 to average
1947 1947 1946 1947  in1947
189,734 n 1,213 1,323 100
13,194 9 1,354 1,444 109
3,299 4 1,510 1,671 126
998 9 1,059 1,328 85
6,718 6 1,394 1,449 110
613 12 1,075 1,148 87
1,133 12 1,367 1,521 15
433 12 1,007 1,183 89
53,938 n 1,436 1,559 ns
479 10 1,543 1,646 124
1,795 3 1,546 1,624 123
2,934 8 1345 1,465 m
6,740 8 1443 1542 nz
25,624 10 1,651 1781 135
14,426 13 1,244 1,372 104
1,940 17 91 1,00 78
25,723 mn 383 67
2,371 13 739 837 63
1,358 2 701 710 54
2,571 1,082 1,104 83
2,778 10 797 885 67
2,364 9 782 850
2,270 1 803 892 67
1,382 15 575 659 50
3,290 809 890 67
1,517 8 732 778 59
2,830 n 849 916 69
2,992 7 970 A 80
11,435 15 944 1,081 82
pedl 14 1,045 1,120 85
576 17 920 1,053 80
2,124 12 821 930 70
8,014 16 977 1,128 85
53,699 12 1,277 1390 105
13,636 13 1,501 1,624 123
4,936 12 1,168 1,287 97
,963 1 1,150 1,144 86
8,641 16 1,266 1,424 108
3,450 10 1,102 1,195 90
4,671 7 1,134 1,197 920
11,061 12 1314 149 109
4,341 14 1,208 1,337 101
10,143 20 1,156 1,373 104
1,695 n 1,216 1,482 12
677 14 1,133 1,290 98
2,531 26 1,062 1,315 9
801 20 1,392 1,641 124
1,589 8 1,148 1,238 94
908 43 1,183 1,678 127
779 17 1,205 1,348 102
773 n 1,076 1,208 9N
390 16 1,264 1,472 m
21,602 7 1,495 1,559 ns
16121 6 1,574 1,643 | 124
256 7 1,770 1,842 139
1,936 10 1,220 1,253 95
3,289 5 1326 1,395 105

CREDIT CONTROLS

Holding Back
Some Dealers

CONSUMER market for radio and TV receivers was slowed down,

especially for high-priced models,

by issuance last week of new rules

governing consumer installment credit (see story this page). Effective
Sept. 20, the rules provide that radlo and television sets, and phono-

graphs as well, must be bought
with a 20% down payment if the
cost is over $50. The balance must
be paid within 15 months in the
case of sales under $1,000, and 18
months if over $1,000.

Radios and TV sets have not
been subject to federal installment
regulations since last November
when wartime rules were dropped.
These required one-third down for
radios and TV sets, with 15
months to pay. Many retailers
and trade groups had hoped the
new rules would allow at least 18
months to pay for receivers, but
this period only applies to the
over-$1,000 class.

Coming at a time when “crazy
credit” has been developing in
the sale of TV sets and high-priced
radios, the new rules definitely
cramp the sales style of some
retailers.

After a shakedown period it is
believed the sale of sets will level
off without ecrippling effects on
most retailers.

Included in the total cost of
TV receivers is the usual instal-
lation-servicing fee. In the case
of trade-ins for TV sets or radios,
the allowance is deducted from the
total cost to produce a net-cost
figure. The down payment and
15-month rules apply to this net
cost. Thus the trade-in allowance
cannot apply as down payment but
merely as a reduction in the total
cost, it was indicated.

Bank borrowers. are required to
state they will not use the money
to sidestep the credit controls.

The new credit rules will have

“some retarding effect” on higher-
priced sets, according to Bond
Geddes, executive vice president
of Radio Mfrs. Assn., but he pre-
dicted the end result would be
“a much healther merchandising
picture.”

Mr. Geddes said dealers will be
protected in case of a business
recession or cut in income of con-
sumers, and called the rules “an
automatic cushion against bad
deals.” ’

He conceded the retail trade
might not like the régiilations.
Dealers are known to be sélling tel-
evision sets, for example, for as
little as $5 down and $5 a week.
Actually the supply of TV sets has
not: caught up with the demand,
according to RMA figures.

“When a set is sold it will stay
sold,” Mr. Geddes said. Many re-
tailers had hoped for an 18-month
credit plan, according to trade in-
formation, but this applies only
in the case of sets selling above
$1,000 and the high bracket is
mainly confined to de luxe TV
models.

Little effect is anticipated in the
case of AM and AM-FM receivers
except in the $250 and above class,
and this may be only temporary,
according to Mr. Geddes.

Production of TV sets totaled
278,896 units for the first six
months of 1948 compared to 46,~
389 a year ago, according to RMA.
Total radio set output through
June of this year was 7,745,419
compared to 8,610,644 for six
months of 1947. .

FREE SPENDING Uncle Sam Finds Earnings Up, Savings Down

By J. FRANK BEATTY

FAMILIES in the U. 8. are spending their money freely for consumer
goods and will continue to do so despite new controls on instalment
buying, judging by new studies conducted by the Dept. of Commerce

and the Federal Reserve Board.

With incomes at an all-time rec-
ord in every state, prospects for
the sale of durable goods such as
autos and household appliances
continue to be bright, Reserve
Board studies show.

The board last Thursday issued
its expected Regulation W cover-
ing instalment sales of goods rang-
ing from $50 to $5,000. The rules
were handed down under Public
Law 905 signed by President Tru-
man Aug. 16. They are designed
to carry out the anti-inflation leg-
islation passed at the recent special
session of Congress and go into
effect Sept. 20.

The free-spending habits of
American families are shown in a
special study issued Thursday by
the Reserve Board. The habits are
ascribed to record incomes, a de-
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cline in the amount of money salted
away in savings accounts and sim-
ilar places, and consumer optimism
over income prospects and the
chances of holding jobs or getting
new jobs.

Down Payment Rules

New rules for instalment buy-
ing require a 33% % down pay-
ment for automobiles, and 20% for
radios, TV sets, phonographs (see
separate story this page) and other
household appliances. The list of
20% items includes cooking stoves,
dishwashers, ironers, refrigerators,
washing machines and various
combinations of these devices; air
conditioners (room unit), sewing
machines, suction cleaners and
furniture and rugs.

-In the case of items from $50

Telecasting

to $1,000, the maximum period for
payment is 15 months. Above $1,-
000 the period is 18 months and
monthly payments must not be less
than $70. No rules were imposed
on sales above $5,000. Where trade-
in allowances are granted, the
rules apply to the net payment
(total.cost minus trade-in allow-
ance).

Home improvements are not in-

“ cluded in the scope of the rules,

but the board plans to hold a hear-
ing before deciding what to do
about such expenditures.

Wartime instalment rules ex-
pired last’ Nov. 1. Most of the
new Reserve Board requirements
are less severe, but they are much
tighter than the $5 down and $5-a-
week terms that have sprung up
since that time. The board ecalls
the trend “inflationary” and its re-
cent studies of buying habits show
the public willingness to spend
freely.

Twenty-eight out of every 100
families have been spending more

than they earn, accordmg to a
study by the board. And the new
Commerce Dept. figures show that
the total income of Americans rose
11% from 1946 to 1947, or from
$171 billion to $190 billion.

Savings Decline

Though the rate and volume of
consumer saving out of income con-
tinued to decline last year, the
Reserve Board found a majority
of families saved money. The pub-
lic showed “widespread willing-
ness” to spend current income or
savings, or to borrow, in order to
buy a record quantity of consum-
ers goods and services at inflated
prices. Their net saving amounted
to about 9% of their money in-
comes in 1947 compared to 12%
in 1946.

The board study showed that
31,000,000 families—technically de-
scribed as “spending units”—saved
25 billion dollars in 1947, 13,500,-
000 families spent 11 billion dollars

(Continued on page 62)
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Elvin Will Direct
WTVO Operations

Dick Jones Named WJBK Manager
As Fort Industry Realigns

Mr. Elvin

Mr. Jones

IN A REALIGNMENT of mana-
gerial functions in Detroit, Fort
Industry Co. last Friday announced
appointment of Ralph G. Elvin as
managing director of WTVO, new
TV outlet to begin operation Nov.
1, and appointment of Richard E.
Jones, commercial manager of
CKLW Detroit-Windsor, as man-
aging director of WJBK and
WJIBK-FM.

Lee B. Wailes, vice president in
charge of operations, said that the
appointments, both effective Sept.
1, will permit Mr. Elvin to devote
his entire energies to the man-
agement-and operation of the new
TV outlet. Mr. Elvin, a veteran in
the Storer organization, for the
past year has been coordinating
the Detroit activities of Fort In-
dustry.

Joined CKLW in 1941

Mr. Jones has been commercial
manager of CKLW, Detroit out-
let for MBS, for the past eight
years. He joined CKLW in 1941
as sales promotion manager and
became sales’ manager a month
later. A native of Bay City, Mich.,
he began his sales career with
Brunswick-Balke-Collender Co. in
the. Middle West. Afterward he
operated his own retail electrical
appliance store in Detroit and
served as a public relations, pub-
licity and advertising consultant.

Mr. Elvin has been with Fort
Industry Co. for nine years and
prior to assuming the WIBK helm
was manager of WLOK Lima,
Ohio.

Commenting on the Detroit re-
alignment, George B. Storer, Fort
Industry president, said it was in
line with the company’s develop-
ment in both the sound and TV
field. By Jan. 1, both the sound and
TV operations will be housed in
new quarters in Detroit’s Masonic
Temple Bldg., he said.

Fort Industry Stations

WTVO will be the second Fort
Industry TV outlet to take the
air. WSPD-TV Toledo began op-
erating on July 21. WAGA-TV is
being built in Atlanta. Standard
stations owned directly by Fort
Industry or through subsidiaries,
in addition to WSPD, WJBK,
WAGA and WLOK, are WMMN
Fairmont, W. Va., and WWVA
Wheeling.
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DEMS MAP RADIO

Fry Gets Blueprint
To Workers

RECOGNIZING radio as “the only unobstructed mass medium we have
—and by all odds the most effective—for reaching the mass of the
voters,” the Democratic National Committee last week announced gen-
eral and tentative national plans for its campaign.

Kenneth D. Fry, Committee
radio director, in a covering letter
for a manual prescribing the most
productive manner to use radio,
told candidates, committees, legis-
lators and party workers that the
most effective means of turning
out the vote “is the comprehensive
and intelligent use of radio.”

“As you know,” Mr. Fry wrote,
“and as we Democrats have dem-
onstrated in every Presidential
election since 1932, radio is the
only unobstructed mass medium
we have—and by all odds the
most effective—for reaching the
mass of the voters.”

Mr. Fry announced that tenta-
tively the general national plans
call for broadcasts by the Presi-
dential and Vice Presidential nom-
inees; a series of five-minute
broadcasts by prominent speakers;
a series of women’s programs; re-
gional network broadcasts on
issues in those areas, and a series
of television programs.

Speakers’ Bureau

Most of the speakers, Mr. Fry
declared, will be drawn from the
Committee’s Speakers’ Bureau, un-
der the chairmanship of Sen. Carl
A. Hatech (D-N.M.). National
broadcasts, he said, would be an-
nounced sufficiently in advance to
allow workers on other levels to
coordinate them with their own
programming plans.

President Truman will officially
launch the Democratic campaign
during an NBC address from

Detroit on Labor Day, he an-
nounced.
Gov. Thomas E. Dewey last

¥
Wednesday at Albany was non-
committal on campaign plans and
itineraries following a two-day

conference with Governor Earl
Warren of California, his vice
presidential running mate, and

top political advisers. He indicated
both he and Gov. Warren would
travel “from coast to coast and
back again” but declined to give
specific information. Gov. Dewey
(Continued on page 68)

MARK S. WILDER, 86,
DIES AT SUMMER HOME

MARK S. WILDER, 86, who was
part owner of WSYR Syracuse
from 1932 to 1947, died Aug. 18
in his summer home near Alex-
andria Bay, N. Y.

He is survived by his son, Col.
Harry C. Wilder, who, with his
father, bought WSYR as a 260
w station in 1932. Last fall they
sold it as a 6 kw NBC outlet to
S. 1. Newhouse, publisher and
principal owner of the Syracuse
Herald-Journal and Syracuse Post-
Standard.

Col. Wilder currently is presi-
dent of WTRY Troy and WELI
New Haven.

GOP PLANS

Ingle and Bond
Are Named

REPUBLICAN campaign plans began taking shape last Friday with
appointment of Batten, Barton, Durstine and Osborne as the party’s
advertising agency and the installation of two men in key radio posi-

tions for the national campaign.
BBDO, with eleven offices
throughout the country including
New York, Chicago, Minneapolis
and Hollywood, was appointed
last Friday by Herbert Brownell,

Mr. Bond

Jr., campaign manager for the
Dewey-Warren ticket, following
Washington conferences between
representatives of the agency and
the Republican National Committee

Mr. Ingle

iy

Drawn for BROADCASTING by Sid Hix

“Is this J. C. Petrillo of 175 West Washington St., Chicago? Mr.
Petrillo, we are giving you the opportunity to ‘Stop the Music.' Hello,
Mr. Petrillo, are you still there, gir?”
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the preceding day.

Simultaneously, Mr. Brownell
announced that Edward T. Ingle,
radio director of the Committee,
had been reappointed and will di-
rect all radio activities during the
campaign.

Bond Is Consultant

Ford Bond, who heads his own
New York production firm and has
for years been a top-flight an-
nouncer, will be radio consultant
to Gov. Dewey during the cam-
paign [BROADCASTING, July 5].

Representatives of BBDO will
establish offices at the Washington
headquarters of the Committee
soon to handle placement of all
advertising and the promotional
program. Ben Duffy, BBDO presi-
dent will supervise operations from
his New York office. Those who will
be assigned to agency duties in
Washington were not identified.

The GOP Presidential -campaign
in 1944 was handled by Duane
Jones, New York. Four years
previous to that Blackett-Sample-
Hummert, Chicago, was the agency.

Mr. Ingle directed the 1946 GOP
Congressional Campaign and
handled arrangements for radio
and television coverage of the 1948
National Convention in Philadel-
phia.

A graduate of the U. of Michi-
gan, Mr. Ingle worked for several
years on newspapers in Cleveland,
Toledo, Indianapolis and Wash-
ington, D. C. before joining NBC
New York. He served 17 months
as director of information for the
War Manpower Commission. He
became GOP radio director July
8, 1946.

Rich in Experience

Mr. Bond, well known in radio
and among radio audiences, for
years has served the cause of the
GOP nominee in primary cam-
paigns held in four states since
1942. He has been recognized as

(Continued on page 62)
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WHAM FLIM FLAM?

By ED KEYS

FCC EXECUTED some fancy maneuvers last week in quietly renew-
ing WHAM Rochester’s regular license. Apparently more agile foot-
work will be required to keep the Commission out of hot water with
a House Select Committee which, the same day, requested a docket on the

case involving atheists’ rights to
equal radio time.

Inconspicuously, the Commission
buried its announcement of the re-
newal in a routine statement on
FCC actions of last Wednesday.
The obscure announcement recited
the decision of the Commission
en banc to grant WHAM renewal
of its license for the regular period.
No opinions accompanied the an-
nouncement as had been the case
in the famed “Scott Decision” is-
sued in July 1946,

The unheralded action followed
in the wake of pronouncements by
Rep. Charles J. Kersten (R-Wis.)
on Aug. 11 that he intended to
bring the “Scott Decision” to the
attention of the House Select
Committee investigating the FCC,
headed by Rep. Forest A. Harness
(R-Ind.) [BROADCASTING, Aug. 16].
The Committee had earlier con-
ducted a two-day hearing which
resulted in a clarification of the
Port Huron case, involving poli-
tical broadecasts, by FCC Chairman
Wayne Coy [BROADCASTING, Aug.
9].

No Hearing Held

Rep. Kersten previously, in the
Congressional Record, expressed
his displeasure with the '‘Scott
Decision,” maintaining that “athe-
ists have no more standing to ask
equal time with religious programs
over the air than violators of the
moral law would have the right to
expound immoral jdeas on an
equal basis with time granted to
those who defend the moral law.”

Observers could not account for
the absence of public hearings on
the issue before the FCC renewal
to WHAM was made. Last April
the 50 kw Stromberg-Carlson out-
let was given a temporary renewal
to Sept. 1 pending further study
of a complaint that it refused air
time to “Free Thinkers” organiza-

Army New Client

SPECIFIC MEDIA details are be-
ing planned by the A. W. Lewin
Co., New York, for its new client,
the Military Personnel Procure-
ment Service of the First Army,
following completion last week of
an air tour of the nine-state area.
The six New England states, and
New York, New Jersey and Dele-
ware are included. Radio is an-
ticipated.

Bob Smith for Gulf
GULF OIL, through its agency
Young & Rubicam, New York, has
bought a half hour television show
starring Bob Smith, on Thursdays,
9-9:30 p.m. effective Sept. 2 on
the NBC video network. The show
is packaged and owned by Martin
Stone and Mr. Smith.

BROADCASTING

tion [BROADCASTING, May 3].

Frank T. Bow, general counsel
of the House Select Committee,
told BROADCASTING last Thursday
that committee attention had been
called to the atheist issue by Rep.
Kersten. A keen interest in the
matter evidently was immediately
kindled.

In the absence of Congressman
Harness, who is in his home dis-
trict, Mr. Bow, apparently exer-
cising strong self-restraint, re-
fused comment on what steps the
committee might take in view of
FCC’s WHAM renewal.

The Committee reportedly had
been strongly inclined toward
launching a thorough investiga-
tion into the FCC's “Scott Deci-
sion” and from all indications the
temper of the group had not
changed.

Acknowledgement that an in-
vestigation into this phase of FCC
decisions had been started was
offered by Mr. Bow.

“The WHAM renewal,” growled
Mr. Bow, “was issued just a few
hours after my investigators had
requested the docket on the case.”

Mr. Bow, during the commit-
tee’s hearings on the Port Huron
case, had relentlessly sought to

UNION HALTS TELECAST
SCHEDULED 2 MONTHS

UNION resistance resulted in the
cancellation last Thursday of a
WEWS Cleveland telecast of the
“Miss Ohio” beauty contest finals,

scheduled for more than two
months.
Management of the Seripps-

Howard station cancelled the 6:30
p.m. telecast when, at 6:10 p.m.,
William Finegan, president of the
Cleveland Federation of Labor,
and John D. Fitzgerald, president,
Local 27, Cleveland Stage Em-
ployes, advised the station that
stage hands at the Music Hall
refused to work because no mem-
ber of the WEWS staff “carries
a card.”

J. Harrison Hartley, director of
WEWS, was advised by Mr. Fine-
gan that “I cannot let this go on
with the convention in progress.”
He referred to the 39th Biennial
Convention of the Alliance of The-
atrical Stage Employes and Mo-
tion Picture Machine Operators.

Mr. Hartley was also compelled
to cancel the WEWS television
newsreel coverage, after the tele-
cast had been cancelled and the
stage show was in progress, as the
result of a threat by Mr. Finegan
to “pull the lights.” Mr. Fitzgerald
is also stage manager of the Music
Hall and a city employe.

o Telecasting

Renewal Interests Probers

determine just what effect the
Commision intended their deci-
sions to have on the radio industry.
In the absence of contrary advice,
the industry generally accepted
them as regulations or guides,
which, if ignored, might result in
license revocation.

Clarification of the “Scott De-
cision” was sought by Religious
Radio Assn., through its president,
Edward J. Heffron, former public
relations counsel of NAB, early
this month [ BROADCASTING, Aug. 9,
16].

Mr. Heffron expressed fear that
the decision might be construed
to mean stations must make a
right of reply available to atheists
whenever the station carried any
type of religious program. He
pointed out that Robert Harold
Scott, the atheist who originated
the so-called Scott cases in ask-
ing the revocation of the licenses
of three San Francisco stations,
KQW KPO and KFRC, had re-
ferred not only to direct argu-
ments against atheism but also to
indirect arguments which he de-
fined as broadcasts of church ser-
vices, prayers, Bible readings and
other kinds of religious programs.

Heffron Letter

Although no ‘public explanation
for the WHAM renewal was made,
Chairman Coy felt obliged to point
out in a letter to Mr. Heffron
last Wednesday that “the Com-
mision has never stated or indi-
cated that atheists or persons
with similar views are entitled to
radio time upon request to answer
or reply to the various religious
broadeasts which may be carried
by a radio station.”

“The test must, of necessity,”
explained Mr. Coy, “be one of
reasonableness, and over-all fair-
ness, and any licensee adhering to
such standards would be acting

Continental on MBS

MUTUAL'S Leave It to the Girls,
featuring Constance Bennett, Bin-
nie Barnes, and Robin Chandler
from Hollywood will be sponsored
by the Continental Pharmaceutical
Co., Chicago, over a coast-to-coast
network of 31 stations beginning
Sept. 10. The program will be
heard Fridays 8:30-8:55 p.m. EDT.
It is a network package produced
by Martha Rountree. Agency is
Arthur Meyerhoff, Chicago.

Miles Renewal
MILES LABS. Inc., Elkhart, Ind.,
has renewed Quiz Kids (Sundays,
3 p.m. CDT) for 52 weeks on full
NBC network beginning Sept. 26
through Wade Advertising, Chi-
cago, for Alka Seltzer and One-A-
Day Vitamins. A Louis G. Cowan
Production, the show will begin
its ninth season this fall. It was
first aired in 1940 as a summer
replacement on the network.

in accordance with his duty to op-
erate in the public interest.”
Authorities on radio law, after
examining Mr, Coy’s letter, ex-
pressed serious doubt that it
cleared the air. They questioned,
too, that if a similar letter had
also been sent by Mr. Coy to the
House Committee that it would
prove to be a satisfactory explana-
tion of the Committee’s intent.

The text of Mr. Coy’s letter fol-
lows:

Dear Mr. Heffron:

With further reference to your letter
of August 1, 1948, concerning the ap-
plication of radio station WHAM for
renewal of license. which the Commis-
sion has granted this day, and the gen-
eral question of the use of radio broad-
casting facilities by atheists and per-
sons holding similar views, discussed in
your letter, the Commission would like
to point out that it has never stated
or indicated that atheists or persons
with similar views are entitled to radio
time upon request to answer or reply
to the various religious broadecasts
which may be carried by a radio sta-
tion. Clearly the mere fact that certain
persons or groups do not agree with the
contents of a particular radio broad-
cast will not raise the subject of the
broadcast to the iti of a public
controversy of sufficient interest and
importance to the community that the

‘public interest would require that the

differing viewpoints on the matter be
also afforded radio time. In the Scott
opinion the Commission pointed out
that an organization or idea which
might otherwise not be entitled to
radio time ‘“may be projected into the
realm of controversy by virtue of being
attacked.” But it is clear that the fact
that certain persons or groups may
construe the expression of any con-
trary viewpoint as an indirect attack
upon themselves, does not give rise to
a public controversy in which the best
interest of the public would be neces-
sarily served by affording persons hold-
ing contrary views an equal opportunity
to state their position. The test must,
of necessity, be one of reasonableness,
and over-all fairness, and any licensee
adhering to such standards would be
acting in accordance with his duty to
operate in the public interest. The li-
censee must necessarily exercise - his
judgment in each situation on the basis
of the specific facts presented. What the
Scott case has emphasized is the fact
that in exercising his judgment, the li-
censee should not deny anyone air time
on a controversial issue solely because
he does not agree with his particular
point of view.

BY DIRECTION OF THE
COMMISSION

/8/ Wayne Coy

Chairman

SPOT ANNOUNCEMENTS on behalf of
Knickerbocker Federal Savings and Loan

Assn.,, New York, will be heard on
WCBS New York under agreement con-
cluded by Louis Boecher (I}, president
of Knickerbocker, and Arthur Hull Hayes,
WCBS general ger. A

will be on Galen Drake's *‘Housewives’
Protective League™ and “Starlight Salute™

programs.
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- BLUE BOOK SCOTUS TEST

By LARRY CHRISTOPHER

VALIDITY of the FCC’s controverted Blue Book and whether it con-
stitutes program censorship in violation of the statutes was thrust
squarely before the Supreme Court last week in a petition for review
of a lower court opinion. The court, now in recess, will determine, pre-

sumably at its fall session, whether
it grants the review.

The test is sought by Allen T.
Simmons, owner of WADC Akron,
who last Wednesday petitioned the
highest tribunal to grant writ of
certiorari to review a decree of
the Court of Appeals for the Dis-
trict of Columbia. The decree had
dismissed WADC’s appeal from an
adverse Commission decision in-
volving competitive applications of
WADC and WGAR Cleveland for
50 kw on 1220 kc [BROADCASTING,
May 31]. FCC had denied the
WADC request solely because it
proposed to air network (CBS)
programs the substantial part of
the day and thereupon gave the
assignment to WGAR. The Court
of Appeals upheld the FCC but
split on whether censorship was
involved as charged by WADC.

The petition raises two specific
questions:

® Under the First Amendment
and under Sec. 326 of the Communi-
cations Act (prohibiting censor-
ship), may FCC deny an application
on sole ground the applicant in-
tends that most of his programs
daring the best hours shall be net-
work, the high quality of such
programs being conceded?

@® May FCC, after having given
notice of a general hearing to com-
Pare all aspects of two mutually-
exclusive applications (as required
by Supreme Court’s Ashbacker rul-
ing), then convert hearing into
separate ‘“ex parte” proceedings
thirough decision which denies one
on basis of expected program struc-
ture and grants the other on non-
comparative basis?

The WADC petition was filed by
Paul M. Segal of Segal, Smith
& Hennessey, WADC counsel, and
counsel in the successful Ashback-
er proceeding. He cited these ar-
guments to support the review:

® The Court of Appeals ap-
proved an act of censorship by
FCC, in violation of Sec. 326 of the
Act.

@® Even without Sec. 326, FCC
under the First Amendment may
not set up a textual evaluation of
programs as condition precedent to
consideration of applications for
licenses.

® FCC’s recent consistent
course of conduct in field of ad-
vance textual program proscrip-
tions makes the question of its
statutory power to do so a ques-
tion of general importance which
has not been, but should be, settled
by the Supreme Court.

@® Refusal of FCC to give two
competing applications comparative
consideration and action of Court
of Appeals to dismiss WADC ap-
peal combine to deprive WADC
of fair hearing, entitled under doc-
trine of Ashbacker case.

On the charge of censorship by
FCC the petition said “the im-
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L]
portant feature of the action of the
Commission was that the Commis-
sion denied the petitioner’s appli-
cation on an absolute, not on com-
parative basis” and would have
denied it if it were the only appli-
cation.

“The action of the Commission,”
WADC said, “is a declaration that
in this case and henceforth, re-
gardless of all other considera-
tions, technical, financial, of char-
acter or otherwise, the Commission
will reject the application of any
person who proposes to broadcast
a full network schedule of pro-
grams This is censorship
in the broadest form. It is a
much stronger instance of censor-
ship than the advance elimination

WADC Petitions for Review

of phrases or texts. It is the pro-
scription of a type of program
structure in itself unobjection-
able.”

The petition pointed out it does
not help FCC’s view to argue why
it believes such proscription is
justifiable for the “statute does
not stop at prohibiting unjustifi-
able censorship.” Therefore the
Commission’s action cannot be
justified in claiming to seek “a
program schedule properly bal-
anced” and “any attempt by the
Commission to satisfy its own con-
cept of a balanced program struc-
ture by advance proscription is
censorship,” WADC said.

Scores ‘Justification’

Regarding FCC’s plea that such
action was justified in that Mr.
Simmons had parted with control
over his programs, the petition
quoted the opinion of Court of
Appeals Justice Wilbur K. Miller
that the petitioner had not aban-

RANKIN NAMED

NAB Chooses Adviser
To Miller

NAB last week took a major step to meet the problems of spectrum
allocation and international radio relations by appointing Forney A.
Rankin, associate chief of the International Broadcasting Division,
U. S. State Dept., as international adviser to President Justin Miller

[cLosED CIrRCUIT, Aug. 16].

Creation of the new post was
authorized by the NAB board at
its meeting in Hot Springs, Va,,
last February. During the current
series of district meetings Judge
Miller intimated several times that
the position would be filled soon.

Mr. Rankin, known to many
broadeasters as “Red,” will join
NAB Oct. 1. He will advise Judge
Miller and A. D. Willard Jr., ex-
ecutive vice president, on inter-
national affairs and will operate
on the policy level at NAB head-
quarters.

Active in Field

Active in communications confer-
ences since he joined the State
Dept. Jan. 1, 1946, Mr. Rankin’s
most recent assignment was that
of chairman of the U. 8. delega-
tion to the High Frequency Plan-
ning Conference at Geneva, Swit-
zerland, from March to May of
this year.

Last summer he was a delegate

for the United States at the
International Telecommunications
Conference and delegate and

spokesman at the International
High - Frequency Broadcasting
Conference at Atlantic City. In
1946 he served as a member of
the U. S. delegation to the four-
power international high-frequency
conference at Paris.

Mr. Rankin, it is expected, will
attend the International High-Fre-
quency Broadcasting Conference
in Mexico City this autumn. At

present the State Dept. is form- -

ulating the U. 8. position. Plan-

+
X

Mr. RANKIN

ning phase of the conference be-
gins Sept. 18, with the full
conference convening Oct. 22.

Four phases of the sunspot cycle
will be taken up, with the goal
set at drafting of a master plan
in time for the QOct. 22 opening
along with a proposal for admin-
istration of the plan.

Will Advise Miller

At NAB Mr. Rankin will advise
the president on international af-
fairs; attend regional conferences
by groups of nations; represent
NAB at the Inter-American Broad-
casting Assn., now involved in a

(Continued on page 63)
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doned his control but was propos-
ing to exercise it. WADC has no
commitment or contract with CBS
requiring it to accept the net-
work’s programs, the petition
added, for if such existed it would
violate FCC’s chain broadcasting
regulations approved by the Su-
preme Court in the NBC case in
1943.

Regarding its second principle
—that even without Sec. 326, FCC
under the First Amendment may
not set up textual evaluation of
programs as condition precedent
to considering an application—the
petition said it would no doubt “be
conceded that if the Commission,
instead of proscribing the full
schedule” of CBS had “proscribed
a particular sqcial, political, eco-
nomic, religious or ‘public affairs’
point of view,” FCC’s action would
“have transgressed the protection
of free press and free speech ac-
corded by the First Amendment.”

Here the petition noted the rec-
ommendation in The American Ra-
dio by Llewellyn White, assistant
director of the Commission on
Freedom of the Press [BROADCAST-
ING, March 31, 1947] that “in or-
der to establish radio, television,
and facsimile broadecasting clearly
within the meaning of the term
‘press’ as protected by the First
Amendment, the industry appeal to
the courts any actual cases of in-
terference by government with the
freedom of expression on public
affairs via radio” and that FCC
‘“‘cooperate in making such appeals
possible.”

Sees No Distinction

There is no reason, the petition
said, “for drawing the distinction
between public affairs broadecast
and general broadcast.”” Even
though putting aside Sec. 326, it
might be argued by combining the
doctrines of certain court cases
that radio may be eliminated from
First Amendment protection as
have the theatre and like amuse-
ments or as has advertising mat-
ter, WADC said, adding that the
position of “radio broadcasting as.
a technique of mass communication
in the modern world is far too im-
portant for such treatment.”

The petition cited several cases
in which it claimed were fully
summarized “the evils of the use
of the licensing power whenever it
tends to operate as a means of
textual control.”

Citing FCC’s consistent recent
course in the field of “advance
textual program proscriptions”
the petition listed eight consider-
ations, condensed as follows:

1. The Blue Book, issued March 7,
1946 “giving the Commission’s detalled
evaluation, for licensing purposes, of
various types, proportions and balances
of l{)rograms and announcing licensing
policies concerning them.”

2. Sec, 3.788(a) of the FCC’s Rules.
and Regulations which provides that

(Continued on page 64)
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ABC TV Network
‘To Begin Sept. 20

Date to Mark Start of Programs
From WENR-TV Chicago

MIDWEST network television will
be inaugurated Sept. 20 when ABC
starts regular programming from
WENR-TV Chicago over coaxial
cables linking that city with To-
ledo, Cleveland, Buffalo, and two
other video centers, presumably
St. Louis and Milwaukee.

Paul V. Mowrey, ABC’s director
of television, revealed Tuesday in
Chicago that working agreements
have been reached between the
network and WBEN-TV Buffalo,
an NBC affiliate, and WEWS
Cleveland, owned by Scripps-How-
ard. WSPD-TV Toledo, a Fort In-
dustry station, already is affiliated
with ABC.

Mr. Mowrey said the network
is negotiating with two other Mid-
west stations “not affiliated with
ABC.” He would not name the out-
lets but BROADCASTING has learned
they are KSD-TV St. Louis, owned
by the Pulitzer Publishing Co., and
WTMJ-TV, Miwaukee Journal
video outlet.

WXYZ-TV Detroit will join the
network Oct. 9, Mr. Mowrey said.
Like WENR-TV, it is an ABC
owned-and-operated station. De-

COUNTERFEIT STYMIE

WCAU-TV Aids in Stopping
————Bogus Money————*

TELEVISION gave secret serv-
ice agents an assist last Wednes-
day over WCAU-TV in a program
which may set a pattern.

The Philadelphia station set up
the show to aid in checking the
flood of counterfeit $10 bills which
have caused considerable concern
along the Eastern Seaboard. Fake
and real money were pictured
side-by-side on the program.

Washington clearance was ob-
tained and Secret Service agents
actively cooperated after a WCAU-
TV newscaster had introduced the
story, an agent went before the
cameras and pointed out the flaws
in the bogus bills, using the auth-
entic notes for comparison pur-
poses. Both bills showed well on
the TV screen and the major dis-
tinguishing marks (light spots in
Hamilton’s hair) could be seen
clearly.

TV is the sole medium through
which money can be pictured, since
law forbids photographing or
filming U.S. currency. On the show,
the bills were photographed live,
with no permanent impression or
record made. TV enabled the sta-
tion to do what newspapers, mag-
azines and movies are not privi-
leged to do. Many televiewers,
curious about the legal aspects of
the stunt, called the station to ask
about its authority to telecast such
a piece.
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troit already has been linked to
Toledo by microwave relay.

The ABC video director said ar-
rangements with stations affiliated
with other networks have been
“greatly facilitated” by FCC'’s
ruling prohibiting networks from
making contracts to prevent an
affiliate from taking programs from
other networks.

“Every TV station operator, ir-
respective of his network, is anx-
ious to get more programming
without delay,” he said. “It is
ABC’s good fortune to be the first
to make Midwest network pro-
grams available via the coaxial
cables now ready for service.”

WENR-TV Chicago, scheduled
to take the air Sept. 17, will use.
“anmy and all” of the programs
aired on its AM affiliate that can
be adapted to video, Mr. Mowrey
added. Asked if ABC’s popular
audience participation shows—
Breakfast Club, Ladies Be Seated,
and Welcome Travelers would be
telecast, he declared:

“Each of these shows will be
better on TV than AM.”

He would not say, however,
whether commercial AM network
shows would be telecast to rival
network stations on the Midwest
TV network.

Cost Factor -

Questioned as to how much the
network venture would cost ABC,
Mr. Mowrey declared “money can’t
count now when we are rushing to
get underway.”

Four-hour program schedule will
mark the opening of WENR-TV,
John H. Norton Jr., vice president
in charge of ABC's Central Divi-
sion, announced Thursday. Fea-
tures will include video presenta-
tion of Chicagoland dignitaries, film
previews of TV and AM programs
aired by ABC, live telecast preview
of programs to be broadcast reg-
ularly by the video station, and a
remote telecast and finale.

Initial test patterns began Thurs-
day, with slides advising listeners
to “Remember WENR-TV, Chan-
nel 7, opening Sept. 17” used dur-
ing station breaks. Until the open-
ing date, these patterns will op-
erate Monday through Friday from
10 a.m. to 10 p.m. and Saturday
from 11 a.m. to 6 p.m.
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THOMPSON HEADS CBS

TECHNICAL OPERATION
TWO MAJOR operational appoint-
ments at CBS were announced
last week by Henry Grossman, new
director of broadcast operations
[BROADCASTING, Aug. 16]. Robert
G. Thompson was named manager
of network technical operations for
CBS and chief engineer of WCBS
New York. John D. Gilbert was
appointed assistant manager of
network technical operations.

Mr. Thompson has been man-
ager of technical operations for
the CBS Eastern Division since
1944. He joined the network in
1929 as a staff technician. He was
supervisor of field operations from
1934 to 1941, and assistant Eastern
Division engineer from 1941 to
1944.

Mr. Gilbert also came to CBS
in 1929, as a field technician. He
became assistant supervisor of the
technical operations department in
1932, and was promoted to super-
visor in 1939. He returned to CBS
in 1946 after a three-year wartime

hiteh in the Navy.
£ ® *

Mr. Gilbert (1) and Mr. Thompson

‘Break Bank’ on TV
BRISTOL MYERS Co., sponsors
of Break the Bank on ABC, on
Oct. 22 will also assume simulta-
neous sponsorship of the show on
the ABC television network. The
program, contracted for 52 weeks,
is heard Friday, 9-9:30 p.m.

KFI-TV Is Starting

With 6-Hour Week

To Begin 12-Hour Schedule Oct. 6
At Formal Opening

KFI-TV Los Angeles will start its
programming Aug. 25 on a six
hour per week basis, according to
William B. Ryan, general manager.
Through special authorization from
the FCC, the station will not reach
the level of 12 hours weekly until
Oct. 6, date scheduled for the sta-
tion’s formal opening.

Opening week- will be divided
upon a Wednesday, Friday, Sunday
basis, according to Mr. Ryan. Two
of the days will consist of remotes
with the first comprising a chil-
dren’s hour, news and sportscasts,
music appreciation, a forum and
light musical, according to Ronald
C. Oxford, executive producer.

Mr. Ryan advised BROADCAST-
ING, “We have developed a great
many program ideas and formats
during the past few months. Many
of them have been auditioned on
camera. Now we expect to ‘audi-
tion’ some of them for the televi-
sion audience before our program
schedule actually takes shape.”

Television Guild Formed
To Study TV Employment

MEMBERS in the television, ra-
dio and advertising fields have
formed the American Television
Guild in New York to study the
problems and difficulties in ob-
taining video employment, guild
officials said last week. Open to
any interested person working in
allied fields, the association also
has been organized to act as an
information center on the televi-
sion industry. .

Officers are: President, George
F. Dempsey, export division of
the Advertising Dept.,, Borden
Co.; vice president, Hugh Rob-
ertson, MGM Features; secretary,
Katherine Rosser, assistant adver-
tising manager of a major New
York department store, and treas-
urer, Harold Singer, freelance
radio advertiser.

Guild headquarters are at 34 W.
53rd St., New York. .

Chicago TV Sets Increase
By 2,562 in July-August
VIDEO sets operating in the Chi-
cago area increased by 2,562 be-
tween July 16 and Aug. 13, accord-
ing to the Electric Assn., Chicago,
which will sponsor the National
Television Show at the Coliseum
Sept. 18-26. On Aug. 13, 29,721
receivers were being used, 80% in
homes, 15% in public places and
5% by dealers in showrooms.

One month previously, 78% of
the 27,159 sets were being used in
homes, 17% in public places and
5% in showrooms. The associa-
tion plans to spur receiver sales
through the Christmas season by
its fall show.
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Bell Resigns Post
At Publishing Firm

Severs WKY Connection; Retains
Interest in KLZ, KVOR

RESIGNATION of Edgar T. Bell,
secretary-treasurer and business
manager of the Oklahoma Pub-
lishing Co., which operates WKY
Oklahoma City and is affiliated
in ownership with KLZ Denver
and KVOR Colorado Springs, was
announced Aug. 14, along with
his retirement from the company’s
board of directors.

Mr. Bell, who had been with
the company since 1915, and was
instrumental in its entry into ra-
dio, sold his minority stock to the
company. He retains a 16% in-
terest in KLZ and a one-third in-
terest in KVOR, which are sep-
arate corporate entities. Oklahoma
Publishing Co. publishes the Ok-
lahoman, the Times and the
Farmer-Stockman, and operates
WKY and the Mistletoe Express.

E. K. Gaylord, president and
publisher, simultaneously an-
nounced that his son, Edward L.
Gaylord, had been elected secre-
tary-treasurer. The junior Gay-
lord was elected vice president last
January and had been a member
of the board a year before.

Leland S. Vance, assistant busi-
ness manager, was selected to suc-
ceed Mr. Bell as business manager,
and also was named production
manager for the company.

Joined in 1915

A native of Birmingham, Mr.
Bell joined the elder Mr. Gay-
lord’s organization in September
1915 as advertising manager of
the Farmer-Stockman, then a
struggling infant in a highly com-
petitive farm paper field. In 1912,
at 20, he had started in newspaper
work on the staff of the Progres-
swe Farmer in Birmingham, and
two years later became advertis-
ing manager of Modern Farming
in New Orleans.

An early radio enthusiast, Mr.
Bell recommended to Mr. Gaylord
in 1926 that the publishing com-
pany enter the broadeasting field.
WKY, then a local independent,
was purchased in 1928, and sub-
sequently became Oklahoma City’s
first network outlet, joining NBC.
KLZ, a CBS outlet, was purchased
in 1936 by an affiliated company
headed by Mr. Gaylord, who was
born in nearby Colorado Springs.

Mr. Bell had supervised the
management of all three stations.
WKY is managed by P. A. Sugg;
KLZ by Hugh Terry and KVOR
by Everett Shupe.

FMA Dealer Contest

CONTEST for member FM sta-
tions to determine the best dealer
cooperation of the year was an-
nounced Thursday by FM Assn,
A Hallicrafter S-47 receiver will
be given the manager of the win-
ning station during the FMA con-
vention in Chicago next month.
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DRAFT

Classifications Reported
Ready Within 10 Days

THE SEVERITY of personnel headaches which station managers may
suffer from the draft probably will be determined through Selective
Service classification regulations. They reportedly will be issued within

the next six to ten days.

Widely-conflicting opinions are
held in official quarters on what
policies the regulations will pre-
scribe for local draft boards.

Station officials, particularly in
the small market areas, have reg-
istered their alarm with A. D.
Willard Jr., NAB executive vice
president, over the call of youths,
starting at the oldest age in the
19 to 26 year bracket.

“NAB has been working with
the Office of Government Reports
on one hand and Selective Service
on the other,” Mr. Willard said,
“to keep abreast of any develop-
ments and to protect the interests
of broadcasters.”

No official information is avail-

able on whether the radio indus-
try, as in World War II, will be
declared an essential industry and
enjoy deferments for personnel in
managerial, programming, produc-
tion and engineering posts. Some
observers are of the opinion that
no industries will be declared es-
sential and that decisions will rest
wholly with local boards. Others
are as strongly convinced that
great leniency will be extended in
the selection of draftee candidates
serving in industries considered in
World War II as essential.

A Selective Service official told
BROADCASTING last Thursday that
its national headquarters will is-

EDGAR KOBAK (center}), president of MBS, assumes role of well-wisher following

completion of negotiations for Johns-Manville Corp.’s sponsorship of ‘'Bill Henry

and the News” beginning today (Monday). Receiving Mr. Kobak's congratulations is

Lewis H. Brown, chairman of the board of Johns-Manville.

Group also includes

(I to r} William C. McKeehan and John W, Reber, vice presidents of J. Walter
Thompson Co., agency handling the account, and H. M, Shackelford, Johns-Man-

ville vice president in charge of advertising. The Bill Henry news show is heard

week days 9:55-10 p. m.

(EDT).

" the

sue in “l10 days to two weeks”
regulations on classification and
permits. It has not been established
whether any industries will be de-
clared essential nor have any defi-
nite policies, as yet, been written
into the regulations, according to
this official. Memorandums carry-
ing recommendations for the regu-
lations have been dispatched to
the White House, informed quar-
ters say.

Many observers felt that esti-
mates of the small number of men
to be called for 21 months in uni-
form should, in themselves, prove
a sedative to distressed station
officials.

Of the estimated 9,600,000 who
will register, it is expected that
only 225,000 to 250,000 will be
called from the 19 to 26 year old
bracket. Another soothing factor
was described as the high rate of
recruitment resulting from the
draft call. Secretary of the Army
Royall has estimated that from
225,000 to 250,000 will be needed
in that service. Other officials have
estimated that the President will
send “Greetings” to only 1 man in
every 38 in the age range.

Commissions To Be Offered

The Department of the Army
announced last Monday that ci-
vilian experts experienced in any
one of 76 broadly defined profes-
sional and technical specialties,
including radio programming, will
be tendered commissions in the
Army if they apply and qualify un-
der provisions outlined in the re-
cently issued Circular 210, 1948.

The commissions range from
those of second lieutenant up to
and including colonel, depending
upon the qualifications and experi-
ence the individual possesses in a
given specialty. Applicants must
be at least 21 years of age for
initial appointment in the Reserve
Corps and applications will be
considered from individuals up to
55 years. All must be citizens of
United States. No previous
military experience is required.

Sealtest to Be Sponsor

Of Show Starring Lamour
SEALTEST INC., New York (ice
eream and dairy produects), last
week signed with NBC to sponsor
a variety show starring Dorothy
Lamour beginning Sept. 9, Thurs-
days, 9:30-10 p.m.

In addition to Miss Lamour, two
big-name guest stars, one a
dramatic performer and the other
a comedian, will appear each week
in an unusual arrangement with
the American Federation of Radio
Artists.

The guest stars will be paid
only token fees for their appear-
ances and the balance of the high
prices they command will be given
to AFRA to make up a fund for
health insurance policies for AFRA
members. Henry Russell’s orches-
tra and the Crew Chiefs Quartette
complete the cast.

Agency for Sealtest is N. W.
Ayer & Son, New York.

BROADCASTING o Telecasting



AGENGY WANTS FACTS

RADIO is going through much
the same history on measurement
data as the publication world en-
countered when the Audit Bureau
of Circulation data became avail-
able to advertisers, Bruce B. Brew-
er, of Bruce B. Brewer Co., Kansas
City, told the Aug. 17 luncheon
meeting of the NAB Districts 10-
12 at the Hotel Muehlebach, Kan-
sas City.

Mr. Brewer, who heads an im-
portant Midwest advertigsing agen-
cy which does a $3,000,000 gross
business, half of which is placed
in radio, stated:

“Newspapers which did not
have ABC data frequently failed
to make the advertising lists be-
cause advertisers and agencies
preferred to buy on a basis of
known facts. Often the news-
paper with an excellent circula-
tion was passed up because the
basis of analysis of the circula-
tion was not the same as that
available on the ABC papers.

“Now radio stations are in the
same boat. If the data is not
known the stations lose the busi-
ness and the advertiser often loses
because he cannot buy what might
have been a better station.”

Mr. Brewer alsocovered agency
methods of analysis of readership
surveys in the publication business

District 9 Story, page 71
i i T i W W
as well as methods of interpreting
listenership data in the radio field.

Mr. Brewer’s agency places ra-
dio for the following advertisers:
Western Auto Supply (NBC, Sun-
day morning); Nutrena Mills,
Skinner Mfg. Co.; Faultless Starch
Co.; Katz Drug Co.; Cook Chemi-
cal Co.; Coleman Lamp & Stove
Co.

A lot of “$64” questions con-
cerning the legality of giveaway
radio programs will be asked when
hearing on that subject starts be-
fore the FCC Sept. 10, NAB Presi-
dent Justin Miller told the 200
broadcasters from Missouri, Kan-
sas, Oklahoma, Iowa and Nebraska
attending the Aug. 16-17 regional
meetings.

Mr. Miller expressed concern
over the increasing number of

giveaway programs, and he com-
pared them with “bank-night”
shows which had & long run, though
eventually disastrous, in the na-
tion’s movie theatres. He said the
federal trend was toward -close
scrutiny of “jack-pot” type of pro-
gram, and he urged broadcasters
to be careful that no casual refer-
ence be made over the air to ar-
ticles not being advertised on the
program.

William B. Quarton, WMT Ce-
dar Rapids, District 10 director,
and Robert Enoch, KTOK Okla-
homa City, District 12 director,
presided at the two-day meeting,
the largest attended to date of
NAB regional meetings.

The Resolutions Committee in-
cluded Chet Thomas, KXO0X St.
Louis; Matt Bonebrake, KOCY
Oklahoma City; Buryl Lottridge,
WOC Davenport; John Alexan-
der, KODY North Platte, Neb.;
and Plez Clark, KFH Wichita,
Kan.

New Resolutions

New to resolutions adopted dur«
ing the 1948 district meetings was
one adopted at Kansas City calling
on the NAB board to study the
idea of an NAB television depart-
ment “to represent the television
interests within the membership
and to disseminate information on
the development of television to
the entire membership.” Other
resolutions covered the All Radio
Presentation, approval of Judge
Miller’s fight for free radio, ob-
servance of the Standards of Prac-
tice, insertion of a radio question
in the 1950 census, appreciation
of hospitality of Kansas City
broadcasters and the arrange-
ments by the two district direc-
tors, leadership of President
Miller, and support of BMI with
close supervision of disc jockeys.

Richard P. Doherty, NAB direc-
tor of employe-employer relations,
pointed out that with steadily ris-
ing break-even points, stations
must give serious consideration to
operating costs, of which labor
costs are the major item.

Good broadcasting operations re-
quire a high grade staff, he said,
and managers should prepare job
descriptions and select employes

NAB Districts Hear Needs

on the basis of their qualifications
in relation to the requirements of
the job. Segmentized “featherbed-
ding”’ should be avoided, he added,
since it increases the number of
employes needed to run the station
but actually reduces the potential
wage scales which the station can
afford to pay.

“As we enter the TV field it is
imperative that economically un-
sound practices be avoided, Mr.
Doherty said. Excessive labor costs
in TV will raise the cost of pro-
gramming and retard the develop-
ment of good programs.”

Don Petty, NAB general coun-
sel, brought District 10-12 mem-
bers up to date on the Port Huron
and Mayflower cases and pointed
out that the unprecedented ex-
pansion of the radio industry has
caused many legal problems which
needed constant interpretation by

management. These legal problems |

will increase, Mr. Petty said, with
the expansion of television and
other new radio developments. Reg-
ulations regarding political broad-
casts and editorializing are partic-

. ularly important since there has

been a great deal of controversy
in the interpretation of present
rulings.

The NAB, said Mr. Petty,
strongly advocates governmental
non-interference with the program-
ming business of stations.

Robert J. Piggott, advertising
manager of Grove Laboratories,
St. Louis, speaking on behalf of
BMB, said, “Grove uses BMB as
the standard, impartial index of
radio station coverage and for the
allocation of expenditures in pro-
portion to sales in each territory.
I am confident that BMB has re-
sulted in the more intelligent al-
location of our advertising funds
among stations.”

Gene Dennis, radio director of
R. J. Potts-Calkins & Holden, Kan-
sas City, also urged support of
BMB.

Others who participated in the
district meeting were Hugh M. P
Higgins, assistant director of
broadcast advertising; Harold
Fair, program director; Charles
E. Batson, director of information.
Hugh Feltis, BMB president, spoke
on behalf of BMB.

DISTRICTS 10-12 REGISTRATION

.. A

Harold E. Anderson, KFOR Lincoln,
Nebr.; John Alexander, KODY North
Platte, Nebr.; Maholn Aldridge, KFRU
Columbia, Mo.; George E. Alden, KWBW
Hutchinson, Kan,; Elden Anspach,
K8WI Council Bluffs, Ia.

B

Tams Bixby, III, KBIX Muskogee,
Okla.; Rollo Bergeson, KCBC Des
Moines; Paul A. Bruner, KBIX Musko-
gee, Okla.; Charles A. Batson, NAB
Washington; Harry Burke, KFAB
Omaha, Neb., Walter Bigelow, KWGB
Goodland, Kan.: Bill Bates, WDAF
Kansas City, Mo.. John P. Bondeson,
WREN Topeka, Kan.; Ed Birr, WHB
Kansas City; Web Benham, KOMA
Oklahoma City, Okla.; Jack L. Barton,
Capitol Transcrlptlon Hollywood; Dan
Bellus, KXXX Colby, Kan.; John Blalr,
John Blair & Co.; Chicngo Robt. L.
Burns, KFBI lchlta Bill Bryan,
KBYE Oklahoma City; George C. Big-
ger, KCRG Cedar Rapids, Ia.; V. 8.
Batton, WDAF Kansas City; 8am H.
Bennett, KMBC Kansas City; Lucille
Buford, KHBG Okmulgee, Okla.; Pat
Buford, KHBG Okmulgee, Okla.; Jim
Blalr, KWGB Goodland, Kan., Lee
Biggs, KWBW Hutchinson, Kan.; J. J.
Bernard, KOMA Oklahoma City; J. B.
Bradshaw, KFBI Wichita;: Ed Breen,
KVFD Ft. Dodge, Ia,. Bud Blust, KTUL
Tulsa; Frosty Blair, KOIL Omaha; Bill

Bowers. KTTS Spﬂngﬂelé.‘Mu.: Sam
Burk, KIRX Kirksville, Mo.; Clarence
Breazeal, KCMO Kansas City. - " :

C
Charles F. Church Jr.,, KMBC Kansas
City; Fred L. Conger, WREN Topeka,;
Rod Cupp, KMBC Kansas City; Wayne
W. Cribb, KHMO Hannibal, Mo.; Wells
R. Chapln. KWGD St. Louis; Grover C.
Cobb, KVGB Great Bend, Kan.; R, A.
KHMO Hnnnlbal Paul
g0; Mrs. Wells R.
Chapm 8t. Louis; Wendell B, Camp-
bell, KMOX S8t. Louis; Dick Campbell,
KOME Tulsa.

Gene W. Dennis, R, tts-Cslkius
& Holden, Kansas Clty R. Doherty,
NAB Washington; Lyle De Moss, WOW
Omaha; John Daly, KDMO -Carthage,
Mo.; Robert Dillon, KRNT Des Moines;
Everett L. Dillard, KOZY Kansas ctty.
W. Ward Dorrell, C. E, Hooper Inc., New
York; Douglas C. Dillard, KVSO Ard-
more, Okla.; Don Davis, WHB Kansas
City; Dietrich Dirks, KTRI 8ioux City,
Ia.; Wallace R. Dunn, KGLC Miami,
Okla.; Walt, Davidson, Capitol Tran-
scription, Hollywood; John Devine,
Standard Radio, Chicago.

E
Robert D. Enoch, KTOK Oklahoma
(Continued on page 70)

AMONG REGISTRANTS ot NAB District 10 and 12 meeting at Kansas City were:
Left photo—Front row, ! to r, Wayne W. Cribb, KHMO Hannibal, Mo.; William

Knodel, Avery-Knodel, Chicago; E. K.

(Joe} Hartenbower, KCMO Kansas City, and

and Everett Dillard, KOZY Kansas City; rear, | to r, Joe Bernard, KOMA Oklahoma
City; Dave Pasternak, KSD St. Louis; Dietrich Dirks, KTRI Sioux City, lowa; William

Hurley, KIOA Des Moines, and C. L.

Middle photo—Front row (seated)

, Robert Enoch (I},

(Chet) Thomas, KXOK St. Louis.

KTOK Oklahoma City, Dis-

trict 12 director, and William Quarton, WMT Cedar Rapids, lowa, District 10 di-

rector; standing, | to r, Carl Haverlin, Broadcast Music Inc., New York; Archie J.
Taylor, KANS Wichita; Paul A. Loyet, WHO Des Moines; Ward Dorrell. C. E. Hooper

fnc., New York; Buryl Llottridge, WOC D
St. Louis, and Wendell Campbelil,

Niehol

port, lowa; ¥ Pagliara, WEW

KMOX St. Louis.

Righl—?ronl row, | to r, Paul R. Fry, KBON Omaha; George C. Biggar, KCRG Cedar
Rapids; Alex Keese, Taylor-Howe-Snowden, Amarillo, Tex., and Harry Burke, KFAB
Omaha; rear, | to r, Emlyn Owen, KXEL Waterloo, lowa; Frank Mathews, KFH Wichita;
Sam Bennett, KMBC Kansas City; John Blair, John Blair & Co., Chicago, and Harold

Fair, NAB, Washingten.




AP GROUPS FOUNDED

IN ILL.,, MO., AND IND.

THREE MORE state AP broad-
casters associations have been
founded in the wake of NAB dis-
trict meetings being held through-
out the country. Newest are Miss-
ouri, Illinois and Indiana.

Missouri broadcasters, meeting
in Kansas City Aug. 15, named
Bruce Barring, KXOK and KXOK-
FM St. Louis, as chairman of that
state organization which includes
26 AP station members. '

The Illinois group was foundsd
Aug. 13, when Merrill Lindsay,
WSOY Decatur, was elected chair-
man. Viee chairmen are Art Mil-
" ward, WMIX Mt. Vernon; Laverne
Waltman, WLPO LaSalle; and
Harold Safford, WLS Chicago.

The Indiana AP group, meeting
a fortnight ago, named George
Higgins, WISH Indianapolis, as
chairman. Other officers: William
Spencer, WHOT South Bend, AM
vice-chairman; John Englebrecht,
WIKY Evansville, FM vice chair-
man; John Jameson, Indianapolis
AP bureau chief, secretary-treas-
urer.

RICHFIELD IS SHIFTING

ITS ‘REPORTER’ TO ABC

RICHFIELD OIL Corp., Los An-
geles, after more than 17 years
on NBC Western stations with its
six nightly Richfield Eeporters, has
contracted for the 10 p.m. period
on 20 ABC Western stations, effec-
tive Aug. 29.

In making the shift, officials of
Hixson-Jorgensen Adv.,, Richfield
agency, explained that the move
was dictated by the likely contin-
uance of daylight savings time in
California which would not have
allowed Richfield to remain in the
10 p.m. period on NBC. Continu-
ance of daylight time as a power
saving instrument appears likely.
* Since the current contract with
NBC-is in force through Sept. 24,
the news program will be heard on
both networks for approximately
one month, ABC pact is for 52
weeks. Coincident with the new net-
work airing, Richfield will under-
take an extensive promotion cam-
paign to merchandise the program
in its new period at a cost of more
than $150,000, actording to the
agency.

Sherman Gets TV

FIRST hotel in Chicago to offer
television is the Hotel Sherman,
which expects to complete installa-
tion of 100 video receivers by Sept.
15. Payment is made on the regu-
lar room bill rather than by coins
as the instrument is used. In this
manner, collections will also be
made on 1,600 AM speakers, soon
to be installed in the Hotel Sher-
man rooms by Radio Systems Inc.,
Cleveland. The video sets are
manufactured by Olympic Radio
& Television Co., and installed by
Hotelvision Inc., Long Island.
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OFFICERS of the newly-organized lllinois AP Radio Assn. confer with AP Chief of

Bureau Morion Sheen: (| to r)

Llaverne Waltman, vice-chairman, WLPO LaSalle;

Mr. Sheen; Merrill Lindsay, chairman, WSOY Decatur, and Art Milward, vice-chairman,
WMIX Mt. Vernon. Vice-chairman, Harold Safford, WLS Chicage, was not present.

FM BORDER PAC

U. S., Canada Agree
On Allocations

NOTICE of agreement between the U. S. and Canada on FM alloca-
tions was reported last week by FCC.

In publishing the agreement, confirmed by exchange of diplomatic
notes after a series of meetings between officials of FCC and Canada’s

Dept. of Transport, the Commis-
sion stated the pact coordinates
FM station assignments on both
sides of the border so as to pre-
vent any objectionable interfer-
ence. The agreement involves cor-
relation of assienments within 250
miles of the border and includes an
allocation plan for both countries.

Three apvendices attend the
agreement. The first relates to the
FCC’s tentative allocation plan for
Class B FM stations dated June
13, 1947; the second, given below,
is the Canadian tentative alloca-
tion plan, and the third concerns
the channel numbering system spe-
cified in FCC rules.

Text of the agreement:

Allocation plans for United States
Frequency Modulation Broadcasting
Stations and for Canadian Frequency
Modulation Broadcasting Stations are
described in Appendices I and II. The
channel number system used in these
appendices is in accordance with Ap-
pendix IIL '

Asslgnments will normally be made
on the basis of omni-directional an-
tennae but it is recognized that direc-
tional antennae may advantageously be
used in certain instances to reduce
interference between stations.

Assignments made at points which
are more than 250 miles from the near-
est point on the border of Canada and
the United States will normally have

no internstional sienificance, and need .

not be notified except in cases of un-
vsval powers and unusual antenna
heichts.

Where distances less than 250 miles
are involved. all assienments shall be
notifed in the following manner:

(1) Notification shall be made by an
exchange of documents between
the TFederal Communications
Commission and the Depart-
ment of Transport.
Notifications shall include full
information on transmitting an-
tenna locations by geographical
coordinates, antenna height
above average terrain, antenna
height above mean sea level, and
effective radiated power. In the
event an antenna, directional
in the horizontal plane, is pro-
posed, the directional pattern
and other pertinent informa-
tion shall be submitted.

Each country shall have 15
days from the date of notifica-
tion in which to protest the
proposed assignment.

If. within the 15 day period
prescribed in (3) above. no ob-
Jection is raised, a notified as-
giamlment shall be considered
nal.

Wherever possible assignments made
within 250 miles of the border should

(2

-

@

-

(4

-

X

X

be in accordance with Appendices I
and II.

No allocation plans have been adopted
as yet for assignment of stations in the
88 to 92 megacycle portion of the band,
which has been designated for use by
non-commercial. educational broadcast-
ing in both countries. When such a
plan has been formulated, the pro-
cedure specified above shall apply.

The Canadian allocation plan:

General Chonnel
Areas Number
NOVA S$SCOTIA
Sydney 235,293
Halifax 222,260,291,295
Dartmouth 251
Yarmouth 221
Bridnewater 226
Liveroool 231
Windsar 243
Kentville 266
Truro 283
Antigonish 223
Stellartan 227
New Glasgow 237
Pictou 245
Soringhill 255
Amharst 235
Svdney Mines 2
North Sydney 225
Naw Waterford 220
Gloce Bay 239
Dominion 247
Westville o 233
PRINCE EDWARD ISLAND
Charlottetown 288.297
Summerside m

NEW BRUNSWICK

Public Favors FCC

Ll
Giveaway Proposal
Fifty Reactions Received Daily;
60% Want Action

(Also see page 22)
LETTERS continued t> flow into
the FCC last week at a consistent
rate of some 50 pieces a day from
radio listeners throughout the
country regarding the Commis-
sion’s proposed rules of a fortnight
ago to foree giveaway programs
off the air [BRJADCASTING, Aug. 9].

From a careful overall review
of letters received so far, it is es-
timated that about 60% of the
writers are in sympathy with the
FCC objective. It was commented
that this was a surprising propor-
tion indeed sinece people usually
write to the Commission only when
they have a complaint. No slack-
ening in the mail to the Commis-
sion on this matter was yet to be
observed.

Tie-in With WARL

The proposed giveaway rules,
which would in effect knock mil-
lions of dollars worth of programs
off the air for violation of the
lottery laws, were issued by FCC
simultaneously with the Commis-
sion hearing examiner’s report on
an investigation of a giveaway
program on WARL Arlington, Va.
Examiner J. D. Bond held the pro-
gram to be a violation of the lot-
tery law and in this the Commis-
sion said it was “in agreement.”
Howeve, WARL has been given
until Sept. 10 to file its exceptions
and request oral argument [ BROAD-
CASTING, Aug. 16].

The Commission also had an-
nounced it will receive general
comments on its proposed rules up
until Sept. 10, after which it is
expected the FCC will designate
oral argument.

The form letter sent in response
follows: :

This will acknowledge receipt of your
recent communication to the Commis-
sion which is one of a number re-
celved by us concerning the Commis-
sion’s proposal to issue rules covering
lotterles and gift enterprises on radio
programs. Your interest in writing to
express your views on the matter is

St. John' 257,263.269.273
Fredericton 2t 249253  appreciated.
Edmundston 2231227 The proposed rules would set forth
Dalhousie 300 with particularity certain types of pro-
Chatham 295 grams which the Commission believes
Sussex 285 are in violation of Section 316 of the
sf;::"‘::r“ ;;; Communications Act of 1934, as amend-
St. Stephen 298 ed, which prohibits the broadcast of
Newcastle 221 “any advertisement of or information
Bothurst 2 concerning any lottery, gift enterprise,
Moncton 240,280 or similar scheme, offering prizes de-
Sackville 2 pendent in whole or in part upon lot
QUEBEC or chance.”

The Commission has announced that
ostes) m""'m'ﬁgﬁ;%ﬁﬁ;g any interested party who is of the
Sherbrooke 259,269.274,278 opinion that the proposed rules should
Quebec City 231,247,251,256,266 not be adopted, or should not be
Granby 0  adopted in the manner proposed, may
g: n‘::“'"'h‘ ;gg file with the Commission on or before
M;ganoic 221 September 10, 1948 a formal statement
Kenogami 234 Or brief setting forth his comments.
Jonquiere 239 Persons favoring the rules may also
Bagotville 244 file statements in support thereof. All
St. Joseph d'Alma 248  such comments will be given careful
;::" n‘""“ ;ig consideration by the Commission be-
Th ot‘;ord 226 fore any rules are finally adopted, and,
Drymmondyville 2 on the basis of the comments received,
Sorel 238,242 the Commission may determine to hold
Three Rivers 282,290 oral argument on the matter before
Edui: St. Paul ;“ taking final action.

iatane -
(Continued on page 72) /ss/e;l;-'e::}y.s i
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Taking 1t easy

And don’t forget, Baltimore is the sixth
largest market in the country.

This strange looking bird is a Malayan
Wood Ibis. And he’s now taking a little nap.
Believe it or not, that’s the way this queer
fellow sleeps.

There’s a simple way, too, for time buyers
to take it easy and get results in the rich Balti-
more market. They just buy W-I-T-H, the BIG
independent with the BIG audience.

Yes, sir! W-I-T-H delivers more listeners-
per-dollar than any other station in town! It
covers 92.3% of all the radio homes in the
Baltimore trading area.

BROADCASTING o Telecasting

So if you’re looking for low-cost sales in
Baltimore, W-I-T-H is your best buy. We say
so. Advertisers say so. Time buyers say so.
Call in your Headley-Reed man today and get
the full W-I-T-H story from him.

fI 4 I 14
Baltimore
Maryland

‘Tom Tinsley, President « Represented by Headley-Reed
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Five AM Transfers
Authorized by FCC

Total Considerations Involved
Reach $110,000

TRANSFERS of five standard sta-
tions, with considerations totaling
some $110,000, were approved last
week by FCC.

The stations, whose transactions
for the most part involved only
minority holdings, were WKOY
Bluefield, W. Va.; WBUD Morris-
ville, Pa.; KOPR Butte, Mont.;
WICY Malone, N. Y., and KTNM
Tucumecari, N. M.

WKOY was granted transfer of
one-third interest from Ed Shu-
mate to Odes E. Robinson for $7,-
000, amount of investment. Radio
Bluefield Co. is licensee. Mr. Robin-
son is consulting radio engineer at
Charleston and has part interests
in WMON Montgomery, W. Va.;

WPTW Piqua, Ohio; WPTN Paris,
Tenn.,, and WVMI Biloxi, Miss.
Mr. Shumate retires to devote time
to other business interests. Con-
tinuing in WKOY ownership are
General Manager J. Lindsay Allen
and E. Bernard Jarrett, sales di-
rector.

Transfer of 50.5% interest in
WICY was granted from Mitchell
C. Tackley, president, to Alice M.
Tackley, secretary, and Buelah
M. Cardinal, vice president, 0.5%

each, and Ralph M. Cardinal,
treasurer, 49.5%. Mrs. Tackley
and Mrs. Cardinal receive their

stock as gifts while Mr. Cardinal
receives his interest for considera-
tion of $11,636 which he holds in
notes of assignor. Mr. Tackley re-
tains 49.5% interest.

KTNM was granted transfer of
one-third interest from Pryde E.
Hale to Grady Maples for $6,000.
Mr. Grady becomes two-thirds
owner. One-third interest is re-
tained by R. B. McAlister who also

is part-owner of KICA Clovis, N.

WBUD received consent for vol-
untary assignment of license from
co-partnership composed of Fran-
cis E. Streit and Verna S. Hardin
to Morrisville Broadecasting Co.,
new corporation of same name in
which same owners continue but
with addition of James Stolcz. Mrs.
Hardin retains her 50% interest
while Mr. Streit sells 40% interest
in the station for $22,000 to Mr.
Stolez, with WBUD for a year and
new station applicant at Perth Am-
boy, N. J.

The KOPR transaction involves
assignment of permit from equal
partnership of Frank C. Carman,
David G. Smith, Grant R. Wrath-
all and Mr. Carman as admini-
strator of the estate of Jack L.
Powers, deceased, to new corpora-
tion of same name in which they
retain equal interests totaling
67%. They acquire stock valued at
$60,000, for KOPR assets. Group

DAYTIME COVERAGE BY WSIX

ABC AFFILIATE
5000 WATTS +« 980 KC
and
WSIX-FM 97.5 MC
71,000 WATTS

BT ¥ ¥ § [
—

Figures in counties indicate rhe percentage
of radio fomilies thot comprise rire .i/c[/ov
audience in the coovnty. ”~

GRAYSON

Map and Tabulation Based on BMB Audience Study No. 1—Mar. 1946

Bore map—Coprrght Heguron Camposy, Mc.. N 1. Mesasiers

—T
i BMB [ 1946 Radio BMB Station
County l Families Avdirnce
Units Families
Ho;no City
Nashville 83% 1 cNo of ! 47,850 39,810
Home County ounties

Davidson 85% ] l /EEY \ SZ810

Percentage I.evols ‘ [
80% aond over l 1 I 98,290 83,520
70% " 16 107,030 90,130
60% " 20 128,750 104,010
50% ” 29 159,060 120,030
40% " 35 ‘ 180,260 129,760
30% “ " 43 195,490 | 135,120
25% v 48 [ 216,800 140,900
20% " 49 224,490 142,470
10% ”o 60 l 252,610 146,690

Represented Nationally by The Kats Agency, Inc.

WSIX gives you all three: Market, Coverage, Economy
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Dog’s Life Improves

RADIO has done much to
improve a dog’s life, accord-
ing to Rutherford T. Phillips,
secretary of the Pennsyl-
vania Society for the Pre-
vention of Cruelty to Ani-
mals. He reported that his
agency has placed 200 more
animals in new homes—a
60% rise—during the first
six months of 1948 over
1947, crediting the increase
largely to the WFIL Phil-
adelphia program, Animal
World Court. Sponsored by
Chrysler dealers, the pro-
gram, transcribed, is broad-
cast at 7:20 p.m. daily.

of local businessmen hold remain-
ing stock for which they pay about
$33,000. The original stockholders
are also part owner of KUTA Salt
Lake City; KGEM Boise, KIFI
Idaho Falls, KEIO Pocatello and
KLIX Twin Falls, Ida., and KRUZ
Santa Cruz, Calif.

CFRB and CJBC Switching

Frequencies in September

CFRB and CJBC Toronto are to
switch frequencies Sept. 1 when
CJBC occupies the 860 ke clear
channel now occupied by CFRB,
and CFRB will move to 1010 ke,
now occupied by CJBC. Both sta-
tions will move to 50 kw power,
CJIBC increasing from 5 kw, and
CFRB from 10 kw. Switch gives
Canadian  Broadcasting  Corp.
another clear channel in keeping
with government policy to have all
Class A channels reserved for
government-owned stations.

Addition of these two stations
will give Toronto most radio power
in Canada, with three 50 kw sta-
tions, CBL, CJBC and CFRB.
CBL is key station of Trans-
Canada network, CJBC of Do-
minion network, and CFRB is out-
let for Columbia Broadcasting
System.

Prudential Replacement

EFFECTIVE Oct. 3 a dramatic
show entitled The Prudential
Family Hour of Stars will replace
the musical program, Family Hour,
Sundays, 6-6:30 p.m. on CBS. The
show will rotate six top film names
—Humphrey Bogart, Bette Davis,
Gregory Peck, Ginger Rogers, Bar-
bara Stanwyck and Robert Taylor
—starring for the most part in
original plays by radio’s foremost
dramatists. Carmen Dragon and his
orchestra will do the musical ac-
companiment. The show is an
MCA package, sponsored by Pru-
dential Life Insurance, through
Benton & Bowles, New York. Ken
Burton will act as agency pro-
ducer.

Telecasting



W-1-N-D

CHICAGO
announces the appointment of

2« KATZ AGENCY 7.

NEW YORK « CHICAGO - DETROIT -« KANSAS CITY
i ATLANTA « DALLAS . SAN FRANCISCO - LOS ANGELES

—

as NATIONAL REPRESENTATIVES®

*OUTSIDE CHICAGO AREA J

W-1-N-D » 560 KC CHICAGO'S ONLY 24-HOUR STATION ¢ 5000 WATTS
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ENDORSED PAINT ?

A large paint manufacturer recently made a point
that is well worth passing along to other advertisers

who are interested in this great Southern market.

The manufacturer* wrote: . .. "In expansion of terri-
tory and opening up of new dealer accounts we have
found this show (a half-hour live talent program over

"

WSM) has played a major part in that success . . .

This is added proof that when you use WSM you add
an invisible stamp of approval to your goods in this
section. Whether it's paint, padlocks or petunias, the
buying public and dealers alike know they can put their
confidence in a WSM-advertised product.

*Name furnished on request.

\RRY STONE, Gen. Mgr., IRVING WAUGH, Commercial Mgr. » EDWARD PETRY & CO., Nat'l Representatives i ~ |
),000 WATTS o CLEAR CHANNEL o &850 KILOCYCLES o NBC AFFILIATE

NASHVILLE



WCBM Opens Fight
On News Gag Rule

INDICATION that Baltimore ra-
dio stations will fight for their
Constitutional rights despite court
pressure came last week when
WCBM, operated by the Baltimore
Broadeasting Corp., called on
judges of the criminal court to
furnish particulars in citing the
station for contempt charges.

The Baltimore court’s action in
citing five stations for contempt
because of newscasts covering the
arrest and confession of a man
charged with ‘two murders has
aroused nationwide interest
[ BROADCASTING, July 26]. NAB,
American Newspaper Publishers
Assn. and many national and state
groups have come to the support
of the stations.

In its petition to the court,
WCBM asked “specifically and
exactly what broadcasts” are
meant in the language of the cita-
tions. It asked specifications cov-
ering language deemed objection-

able, and what rule or rules of
the Supreme Bench of Baltimore,
if any, constitute grounds for the
citation.

Baltimore courts follow the out-
moded common law contempt poli-
¢y, discredited by the U.S. Supreme
Court. This policy imposes a gag
on media between indictment and
conclusion of the trial in criminal
cases.

CBJ Ups Power

CBJ Chicoutimi, increases power
to 10 kw on Aug. 26, first in the
new power expansion policy of the
Canadian Broadcasting Corp. to
be ready. Station has been on 1580
ke, 1 kw, since 1933, and is
under its original manager, Vil-
mond Fortin. Other CBC stations
to increase power shortly are
CJIBC Toronto, from 5 kw to 50
kw on Sept. 1, on 860 ke; CBW
Winnipeg, to go from 15 kw to
50 kw on 990 ke, sometime next
month; and CBX Edmonton, new
50 kw station on 1010 ke to go on
the air in September.

Small Radio World

A FATHER AND daughter,
both engaged in radio work,
were reunited this month by
a third radio personage, and
also a relative, after a 20-
year separation. Several
months ago Carol Fulton,.
sales secretary at WKY Ok-
lahoma City, asked her uncle,
“Smilin’ Ed” McConnell at
NBC offices in Hollywood to
help her locate her father,
Bob McConnell. Some weeks
later she received word from °
her uncle that Bob McCon-
nell was a featured artist on
WSUN St. Petersburg, Fla.
An exchange of “get ac-
quainted” letters and tran-
scriptions followed. The two
were reunited when the
daughter spent her two weeks
vacation with her father, ap-
pearing on his daily Going
Visitin’ With Bob McConnell
show.

For every .X in Louisville

there are .X $ $ $ n the rest of Kentuckiana

reach all $$$$$ with WHAS

Effective Buying Income:

Metropolitan Louisville . . ... ... $ 879,148,000
WHAS Kentuckiana Market™........$4,911,325,000

spent for radio time (based on
1-minute daytime announcement)

Ask Petry for PROOF

Buying income reached per $1 }WHAS .

Reaching MORE for LESS
$130,968,666
STATION B $55,682,200

Victor A. Sholis, Director

The only radio station
serving and selling all of the
rich Kentuckiana Market

50,000 WATTS e 1-A CLEAR CHANNEL * 840 KILOCYCLES

J. Mac Wynn, Soles Director

*The Kentuckiana Market is that market within the WHAS 5mv/m conlovr —

with the of the Ci

maetr areas in

wh-:h WHAS claims na oppreciable listenership. Income figures are from Sales

Survey of Buying Power [Capr. 1948); further reproductian net licensed.
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Transfer Requests
For 3 AM Outlets

THREE requests for transfer of
control were filed last week with
FCC involving WOOD Grand
Rapids, Mich.,, KFRU Columbia,
Mo., and WNNC Newton, N.C.
Also requested but not previously
reported were applications for
transfer of control of KCUL Fort
Worth Tex., and KSVP Artesia,
M.

WOOD Grand Rapids, Mich.— Trans-
fer of 12% of stock of Grandwood
ing Co., I of WOOD,
from WFBM Inc, Indianapolis, which
now owns 50%, to Arthur R. Treanor.
Mr. Treanor will pay WFBM $3,000 for
the stock and will loan $9.000 to Grand-
wood Broadcasting Co. WFBM Inc. and
Mr. Treanor each own 50% of Trebit
Corp., licensee of WFDF Flint, Mich.

WNNC Newton, N. C.—Assignment of
license to new firm of same name.
Newton-Conover Broadcasting Co., and
composed of two of three former part-
ners. Ray Leinbach retires from station,
selling his one-third interest for $4,500
to Charles C. Turner who becomes two-
thirds owner. Other partner continu-
ing is Earl Holder.

KFRU Colvmbia, Mo.—Transfer of
control of KFRU Inc., licensee, from
Star-Times Pub. Co., sole owner, to
H. J. Waters Jr. and Mahlon R. Ald-
ridge Jr. for $85,000. Mr. Waters, editor
and part owner Columbia Daily Tri-
bune, acquires 54.99; while Mr.
Aldridge, KFRU manager, acquires
45%. Star-Times Pub. Co., licensee
KXO0OK St. Louis and publisher
St. Louis Star - Times, stated it
requested transfer “because of difficulty
encountered in allocating sufficient
amount of executive supervision” at
time when increasing demands are being
made upon executive personnel “be-
cause of AM, FM, facsimiie and tele-
vision activities.”

KCUL Fort Worth, Tex.—Transfer of
control of East-West Broadcasting Co.,
licensee, from J. C. Griffith and Sseven
others to W, Bruce Chambers Jr., Nest-
or Cuesta and John Andrews, Capital
stock will be increased from $3,000 to
$100,000 with new individuals holding
$75,000. James H. Lawson Jr. leaves
corporation Mr. Chambers, now pro-
gram director of KWBU Corpus Christi,
will hold 41.19%; Mr. Cuesta, chief en-
gineer of KWBU, 10%, and Mr. And-
rews, owner of his own business en-
gaged in construction of radio towers,
23.6%. Remaining original owners will
retajin their same investments.

KSVP Artesia, N, M.—Transfer of con-
trol of KSVP from Intermountain
Broadcasting Co., licensee, to Artesia
Broadcasting Co., new firm, for $50,000.
Principals in new company are Martin
Yates III, oil man, president and 100
shares; T. E. Brown, owner of plumb-
ing supply house, 60 shares, and S.
Yates, oil well drilling contractor, 100
shares. Martin Yates Jr. will hold 102
shares and remaining 217 shares will
be held by 23 local business men and
firms. Station is assigned 250 w on
1450 ke, unlimited. Intermountaln
Broadcasting Co. also has sold KVE
Albuquerque, N. M. [BROADCASTING
Aug. 16]). It still holds permit for
KYLE Alamogorda, N. M.

Studio Plans for KTTV

To Cost Over $250,000
FORMAL plans for KTTV (TV)
Los Angeles were announced last
week by Harry Witt, acting general
manager. CBS is seeking FCC ap-
proval for 49% of the Los An-
geles Times station. Combined cost
of office, studic and transmitter
facilities represent more than
$250,000 exclusive of equipment,
according to Mr. Witt.

Studios atop the Bekins Bu:ld-
ing in Hollywood are being trans-
formed into main studios and of-
fices. Facilities will accommodate
a staff of more than 50. In addi-
tion, it will contain one large TV
studio with space for three sets,
a telecine studio, master control
room, announcer’s booth, ete.

Telecasting



HOOPER STATION LISTENING INDEX
MEMPHIS, TENNESSEE

CITY ZONE
JUNE-JULY 1948

SHARE OF AUDIENCE

TIME \ :E‘r’ss-s WHHM Ngxm:x Nssrxlogx NETWORK Ngwozx erA.
g o TA. STA. D A.
WEEKDAY MORNING .
T e NOON 17.0 25.6 21.2 17.4 19.4 4.2 8.4
WEEKDAY AFTERNOON S
N N 0 P 20.7 21.6 31.5 17.0 1.1 9.1 6.4
EVENING
SUN. THRU SAT. . 23.4 262 27.7 22.4 14.1 . 7.3
12100 NOO- 600 P M. 19.6 27.9 247 13.1 9.7 15.0 49
2100 AM.—6/00 P, 15.6 28.5 12.9. 23.1 11.4 9.0 10.5
e s 20.7 24.8 26.4 19.2 13.6 8.0 7.1
NOTE:
WHHM is only 1.6 points behind network station B—
WHHM has 29% more listeners than network station C—
WHHM has approximately 15% more listeners than network
station D and network station C COMBINED!
MEMPHIS  TENNESSEE
I NDEPENDENT—BUT N OT ALOUOF
FORJOE & CO., * PATT McDONALD, Manager

Representatives
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A LUNCHEON marks the largest block sale of news programs in the history of

WEEl Boston, sold to Jordan Marsh Co., department store, Principals are {1 to r)

John C. Dowd, president of Dowd Agency; M. Roy Marks, WEEIl sales; Harold E.

Fellows, WEEl general manager; Guy Cunningham, WEEl sales promotion; Richard
Edwards Jr., Jordan Marsh v.p.

GET THEE hence, say Clyde Scott (r),
KECA Hollywood general manager, and
Leo Ricketts, sales manager, to Marvin
Briggs as they send out to sell the
‘‘Hawthorn Thing.” Cap is worn un-

til show is sold.

WINDING UP o« deal are Clarence S.
Beesemer (1}, executive v.p. of General
Petroleum Co., and lewis Allen Weiss,
MBS board chairman and general man-
ager of Don lee's KTSL (TV) Llos An-
geles. Films are of Llondon Olympics.

COWBOYS' REUNION Parade was cov-
ered by Ernie Thwaites, owner-manager
of KFUN Las Vegas, N. M., on horse-
back. Over 120 feet of mike cord was
used to join celebrities in the parade
@and interview them as  they

rode.

CELEBRATING the 15th anniversary of radio's ‘Lone Ranger” are (i to r) H, M,

Dancer, president of Dancer-Fitzgerald-Sample; H, Allen Campbell, George Trendle,

Trendle-Campbell Broadcasting Corp.; Joseph Greeley, account executive of D-F-§,

and the ‘'lone Ranger” himself, behind the ever-present mask. His horse,
“'Silver,” was unable to make it

t' _ow(,ouvs

W dlll’lll\ll\' p
TR TR T
OLD GOLD puts.the “Original Amateur Hour” on DuMont Television Network.
Making arrangements are (I to r, seated) Alden James, advertis manager, P.
Lorillard Co.; H. A. Kent, Lorillard president; Lawrence Phillips, director, DuMont
Network; standing, Nick Keesely, Lennen & Mitchell AM, TV manager; Humboldt
Greig, DuMont sales manager.

ACCEPTING the President’s Cup for win-
ning the Lovisville Retail Merchants Assn,
golf tourney are J. Mac Wynn (1}, WHAS
sales director, and Harold Laufer, pur-
chasing

i department.  William G.
Frederick {r) is LRMA head.

=
i g T PP

RADIO and press join forces in Denver
to put the 1948 Denver Community
Chest drive over the top. Mapping plans
are E. Palmer Hoyt (1), editor and pub-
lisher of the *“‘Denver Post,” and Hugh
B, Terry, manager of KLZ, co-chairman.

MUTUAL ELATION shines from the faces

of Dale Rogers (1), Mid-Continent Pe-

troleum Corp. advertising manager, and

Gustav Brandborg, commercial manager

of KVOO Tulsa, which will carry U. of

Tulsa football under firm's spon-
sorship.

IT TOOK a jeep to haul this group over the grounds of WMT Cedar Rapids’ third

annual National Farm Field Day. In the back seat (I to r), Roy Miller, Katz

Agency; Jim Sivright, Gamble-Skogmo; Ted Hasbrouck, BBDO; front row, Tom

Flanagan, Katz Agency; Richard Stark, Katz Agency; Bob Dillon, KRNT Des Moines;
Don Sullivan, WMT,




Cincinnati’s— MBS

Knoxville's— CBRS

WCPO-AWNOX

Use — MORNING

ds¢ — AFTERNOON

Us¢ — EVENING

ds¢ — SUN. AFTERNOON
1s¢ — SAT. DAYTIME

Loth stations axe téetejate

n/.;

0s¢ — MORNING
Q5¢ — AFTERNOON
Qs¢ — EVENING

5 — SUN. AFTERNOON

Saturday Daytime is not
rated in Knoxville

z.

_in Total rated time lne‘tiod!

“ BOTH ARE SCRIPPS-HOWARD STATIONS >

For complete analysis call
your BRANHAM MAN

*July Hooper —WCPO
Winter-Spring Hooper — WNOX
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100 VERDICTS

for The Housewives'

Protective League

Look at the ocne hundred companies
listed on the right. You'll agree it's a
blue-ribbon panel of smart national
spot advertisers. You'll agree, too, that
each of these advertisers sets an ex-
ample that pays—and pays to follow!

All 100 of these profit-minded adver-
tisers have been sponsored by The
Housewives’ Protective League during
the past twelve months, They pay for
this privilege.

...Because they know that listeners
know every product sponsored by the
HPL must pass a rigid consumer test by
the HPL Testers’ Bureau (a panel of
housewives in each station’s listening
area) before being approved for
sponsorship.

...Because they know that every
HPL commercial is adlibbed in an
interesting and sincere manner into
the program format...is certain to get
complete audience acceptance.

¥

...the “‘Program that Sponsors the Product”

...Because they have found that The
Housewives’ Protective League is the
most sales-effective participation pro-

gram in all radio.

The dollars and sense testimony of
EACH of these 100 advertisers proves
conclusively that this unique radio
program can write a unique sales suc-
cess story for you...if —like these 100
advertisers—you can qualify. For more
information about The Housewives’
Protective League, get directly in
touch with any of the eighf stations
carrying the program, their national
spot representatives, or “The Program
that Sponsors the Product’...

HPL MARKETS: los Angeles (50,000-watt KNX)
Chicago (50,000-watt WBBM) « St. Louis (50,000-watt
KMOX) ¢+ San Francisco {5,000-watt KQW) * New York
(50,000-watt WCBS) * Washington, D. C. (50,000-watt
WTOP) + Minneapolis-§t. Paul (50,000-watt WCCO)
Seattle-Tacoma (50,000-watt KIRO} and more great
markets and stations to be announced loter in the year.

THE HOUSEWIVES' PROTECTIVE LEAGUE

A division of CBS, Columbia Square, Hollywood

or 485 Madison Ave,, N.Y.




DURING THE PAST TWELVE MONTHS
THESE 100 ADVERTISERS WERE SPONSORED BY
THE HOUSEWIVES’ PROTECTIVE LEAGUE PROGRAMS.

Allied Food Industries (Holiday Macaroon Mix)
American Home Products Corp. (G. Washington Coffee)
American Packing Co. (Sunrise Meats)

Armour & Co. (Miss Wisconsin Cheddar Cheese)
Ballard and Ballard Co. (Ballard Oven-Ready Biscuits)
Beatrice Foods Co. (Meadow Gold Butter)
Beltone Hearing Aid Co. (Hearing Aid)
Birds Eye-Snider Inc. (Birds Eye Frozen Foods)
Book-of-the-Month Club
Blue Moon Foods Inc. (Cheese)

Bordo Products Co. (Citrus Juices)

E. L. Bruce Co. Inc. (Bruce Floor Cleaner)
California Almond Growers (Diamond Almonds)
California Fig Institute (California Figs)

California Prune Growers’ Ass'n (Sunsweet Prunes)
California Spray Chemical Corporation (Insecticides)
California Walnut Growers’ Ass’n (Diamond Walnuts)
Campbell Soup Co. (Soups)

Canada Dry Ginger Ale Inc. (Carbonated Beverages)
Clean Home Products Inc. (Apex Insecticides)
Clorcx Chemical Co. (Boon Household Cleaner)
Comfort Mfg. Co. (Craig-Martin Toothpaste)
Consolidated Dairy Products Co. (Darigold Cheese)
G. N. Coughlan Co. (Chimney Sweep)

Curtis Publishing Co. (Holiday)

D'Arrigo Bros. Company (Andy Boy Broccoli)

L. DeMartini Co. Inc. (Roasted and Salted Mixed Nuts)
Dennison’s Food Company (Dennison's Food Products)
Doubleday and Co. !nc. (Book League of America)
August E. Drucker Co. (Revelation Tooth Powder)
Durex Blade Co. Inc. (Durex Razor Blades)

Electric Household Utilities (Thor Washing Machines)
Frito Company (Fritos)

General Foods Corporation (La France)

General Petroleum Corp. of California (Tavern Waxes)
Golden State Co. Ltd. (Golden-V Vitamin Milk}

Gold Seal Company (Glass Wax)

8. F. Goodrich Co. (Tractor Tires)

The Grest China Food Products Co. (Canned Foods)
Griffin Manufacturing Co. Inc. (Shoe Polish)

Hills Brothers Co. (Dromedary Gingerbread)
Hubinger Co. (Quick Elastic Starch)

{llinois Meat Co. (Canned Meat)

Inland Rubber Corporation (Tires)

Juice Industries Inc. (Sunfilled Whole Drange Juice)
Kerr Glass Manufacturing Corp. (Canning Supplies)
Kretschmer Co. (Happy Harvest Wheat Germ)
Lan-0-Sheen Inc. (Cleaner)

Leeward Products Ltd. (Threads)

Lever Brothers Company (Breeze)

Lindsay Ripe Olive Co. Inc. (Olives)

Lite Soap Co. (Lite Clesnser)

Los Angeles Soap Co. (Merrill’s Rich Suds)

Maggi Co. tnc. (Maggi Bouillon Cubes)

Manhattan Soap Co. Inc. (Blu-White)

Marlin Firearms Co. (Marlin Razor Blades’
Mcllhenney Co. (Tabasco Ssuce)

Michigan Chemical Corp. (Pestmaster Products)
Michigan Mushroom Co. (Dawn Fresh Mushrooms)
Mickleberry Food Products (Mickleberry Meat)
Louis Milani Foods Inc. (1890 French Dressing
Nash-Underwood Co. (Donald Duck Peanul Butter)
National Biscuit Co. (Shredded Wheat)

National Carbon Co. Inc. (Krene)

D'Brien's of California Inc. (Candy)

Dmnibook §nc. (Magazine)

Orr Felt and Blanket Co. (Orr Blankets)

Park and Tilford (Tintex)

Payne Furnace Co. (Furnace Sates and Service)
Peer Food Products Co. (Peer Brand Pie Dough)
Penick & Ford Ltd., Inc. (MY-T-FINE Desserts)
Perfex Co. (Perfex All-Purpose Cleaner)

Perk Foods Co. (Perk Dog Food)

Pillsbury Mills Inc. (Piltsbury's Pie Crust)

Pomona Products Co. (New West Raw Apple Juice)
The Procter & Gamble Co. (Prell)

Puritan Company of America (Realemon Lemon Juice)
Radbill Qil Co. (Renuzit)

Rand, McNally and Co. ((nstitutional)

Samuel Goldwyn Productions Inc.

Schulze and Burch Biscuit Co. (Biscuits)

Shotwell Mfg. Co. (Hi Mac Candy Bars)

The Silex Company (Silex Glass Coffee Makers)
Simon & Schuster Inc. (Books)

Sioux Honey Ass’n { Clover Maid Honey)

$oil-Off Manufacturing Co. (Soil-Off)

Southern California Citrus Foods

Special Foods Co. (Jays Potato Chips)

A. E. Staley Mfg. Co. (Cream Corn Starch)
Standard Brands Inc. (Royal Puddings)

Stewart and Ashby Coftee Co. (Coffee)

Sweets Co. of America (Tootsie Fudge Mix)
Taylor-Reed Corp. (QT Pie Crust)

Vacuum Foods Corp. (Quick Frozen Orange Juica )
Wander Company (Ovaltine)

Ward Baking Co. (Tip Top Bread)

wWashington Cooperative Farmers Ass'n

The Welch Grape Juice Co.{Welch Grape Juice)
Western Stationery Co. (Ball Point Pens)

Zenith Radio Corp. (Zenith Radionic Hearing Aids)

KDSH Boise, |da., completed a 17-day celchbration on Aug. 6 marking its first
anniversary and increase in power from 1 kw to 5 kw unlimited. Highlight of the
celebration was the launching of the 5-kw operation, with Idaho’s governor, C.

A. Robins

(second from r}, pushing the switch which effected the changeover.

Others in picture (Il to r): Saul Haas, KDSH president; Westerman Whillock, sta-

tion's general manager, and James A. Johntz Jr., chief engineer. KDSH recently

won Advertising Assn. of the West's 1948 award for the best commercial program

produced by stations in cities of less than 100,000, Program was a local audience
participation show entitled *“Stump the Band.”

AWARDS FOR BEST FM
STORIES ARE OFFERED

THREE awards for best news-
paper stories on FM broadcasting
will be announced Sept. 29 at the
closing luncheon session of the FM
Assn. convention in Chicago. Cros-
ley Division of Aveco Mfg. Corp.,
Stewart-Warner Corp. and RCA
Victor Division will donate AM-
FM consoles to the winners, ac-
zording to Bill Bailey, FMA execu-
tive director.

Eligible to enter the contest are
reporters on daily newspapers; re-
porters on wire services or syndi-
cates, and reporters on weekly
newspapers. They may be staff per-
sonnel or string correspondents.
Stories must have appeared be-
tween Jan. 1 and Sept. 1, 1948. En-
tries must be accompanied by five
clippings of the story, and should
be addressed to Story Contest
Dept.,, FM Assn, 101 Munsey
Bldg., Washington 4, D. C., post-
marked no later than midnight
Sept. 10.

Judges are Dr. Kenneth .Bart-
lett, director of radio, Syracuse
U.; Charles P. Maclnnis, director
of public relations and educational
radio, Columbia (S. C.) Public
Schools; Hugo Gernsback, pub-
lisher, Radio Craft, New York;
Stanley H. Manson, advertising di-
rector, Stromberg - Carlson Co,,
Rochester; Norine Freeman, pub-
licity director, W. B. Domer & Co.,
Chicago.

Nan Whitehead

MISS NAN WHITEHEAD, 29,
secretary to Bill Herson, WRC
Washington commentator, died
Aug. 15 in a Washington hospital
of a fractured skull and other head
injuries sustained the day pre-
vious when she was struck by a
streetcar.

BROADCASTING o Telecasting

MEMORIAL SHOW

Aid for Families of Crash
Victims Sought———

THE EFFORTS of 27 Northwest-
ern stations were pooled late last
month in a memorial program car-
rying an appeal for funds to as-
sist surviving families of five mem-
bers of the Duluth Dukes baseball
team, victims of a tragic bus aca-
dent.

Total contributions to date have
not been determined as listeners
were advised to send their funds
to the station to which they were
tuned. The stations in the Dakotas,
Minnesota and Wisconsin will pooi
the contributions for distribution
to the bereaved families.

All stations aired the memorial
program at a predesignated hour.
Broadcasts were originated from
all eight cities competing in the
Northern League. Minor League
President George Trautman ap-
peared on a special program in one
city and Northern League Presi-
dent Herman White spoke from
another city.

Special UN Day Progiaim
To Bé Scheduled by CBS

CBS has lined up an impressive
panel of statesmen for a half-hour
program to originate in Paris and
New York on Oct. 24, 4:30-5 p.m.,
which has been designated as the
first “United Nations Day.”
Secretary of State George C.
Marshall, John Foster Dulles, a
U. S. delegate to UN, and Trygve
Lie, UN secretary general, are
to speak from the French capi-
tal. Columbia’s Ed Murrow, in
New York, will serve as master of
ceremonies during the program.
Larry LeSueur, CBS UN corre-
spondent, will report from Paris.

Feature
(Continued from page 10)

stories o1 the proceedings.

Bulk of the discussion covered
various aspects of the coaxial cable
and the additional services which
have just been inaugurated in
Washington. A description of the
various forms of coax was given
and the technical need for this
form of transmission over those
used for AM was covered. A com.
parison also was drawn between
the quality of coaxial cable and
microwave relay transmission.

Stratovision had its share of
coverage, too. The principle was
explained along with a background
on just what had developed so far
in this particular phase of video.

With complaints being heard
about the difficulty of picking up
a clear signal, Mr. Hilburn ex-
plained the difference between AM
and TV transmission and why some
areas were not able to get a good
picture.

The gentlemen of the press
heard not only about the added
coaxial cables which had been in-
itiated in Washington but they
were also told about the nation-
wide plans to expand network tele-
vision. East Coast facilities were
described—both coaxial cable and
microwave relay stations—and
plans were outlined for joining
with the Midwest this fall. The use
of film by non-interconnected affili-
ates also was discussed.

\WWMBD-FM Peoria, lil.
Power Upped to 20 kw

THE EFFECTIVE radiated power
of WMBD-FM Peoria, Ill., on
Channel £23, 92.5 me, has been
boosted to 20 kw with the recent
completion of the station’s 423 ft.
tower and new transmitter build-
ing, located near Groveland, Ill.,
the station announced.

Its AM operation, WMBD, was
granted a television construction
permit by FCC on July 380. The
TV station will operate on Chan-
nel 6 with a power of 71.2 kw
visual and 8.6 kw aural. Video
equipment will be housed in the
new transmitter building and the
TV tower will be mounted atop
the FM antenna. Studios for the

AM, FM, and eventually, TV,
operations will be located in
WMBD’s new radio center in

downtown Peoria.

KCNA'’s Fall Plans

I'HE ENTIRE fall schedule of the
J. of Arizona football games, both
t home and out of town, will be
riginated by KCNA Tucson, ac-
ording to Wayne Sanders, statior.
nanager. The 10-game schedule,
tarting Sept. 16 and running
hrough Nov. 27, will be fed to
KOOL Phoenix, KCKY Coolidge
ind KNOG Nogales. In" addition,
KCNA will carry all Tueson High
School games, at home and away,
fluring the fall season, on Friday
nights. C
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McGRATH

Newsmen Ready to Fight
Charge of Bias

J. HOWARD McGRATH, chairman of the Democratic National Com-
mittee, last week manifested no eagerness to slug it out with com-
mentators who have challenged the validity of his charges that radio
commentators and the press are waging an “anti-democratic” campaign

against President Truman.

The Rhode Island Senator sent
some blood pressures soaring when
he reportedly told a ecrowd of
7,000 at a Democratic outing in
Johnston, R. I. Aug. 15 that “in
months that have recently passed
you have found a campaign in
your papers and on the part of
radio commentators to pour into
your ears the most anti-democratic
philosophy.”

“These $100,000-a-year com-
mentators,” he purportedly said,
“would not be allowed to exist
under a truly democratic form of
government. They make your Pres-
ident out to be an erroneous fel-
low and a stupid man. If ever
there was a man in the White
House who stood up against the
onslaught of press and radio in-
fluence, that man is your Presi-
dent, Harry 8. Truman.”

Sen. McGrath declined to iden-
tify the commentators or column-
ists when queried. But Ray Henle,
commentator on NBC’s Three Star
Euxtra, and Fulton Lewis, jr., MBS
commentator suspected they .were
the object of the Senator’s wrath.
They had been mentioned in the
same critical vein in the columns
of Capital Coment, Democratic
party organ, earlier last week:
ABC’s Commentator Earl Godwin
also offered a response to the Sen-
ator’s message. Two commentators
replied during their regular broad-
casts last Monday evening.

Cites Disagreement

Mr. Lewis told his listeners that
Sen. McGrath “apparently does
not agree with the idea that you
should have opportunity to hear
both sides of the political story.”

Mr. Lewis said that since Sen.
McGrath had been unable to prove
his statements that his implied
threat to force him off the air
and his charges “must of necessity,
be taken as a confession of guilt
on his part, that an unbearable
burden of true things have been
exposed about him and his organi-
zation, which he wanted to keep
quiet and did not like to have
exposed.”

Mr. Lewis then hurled his chal-
lenge:

“. . . if Mr. McGrath can cite
a single statement that I have
made about him or his party at
any time that is inaccurate or
untrue I shall be more than happy
to correct that error.”

Mr. Henle and Fred Morrison,
commentator and managing edi-
tor, respectively of Three Star
Extra, meanwhile had communi-
cated to Jack Redding, publicity
chief of the Democratic National
Committee, a “put up or shut up”
offer. Mr. Henle told BROADCAST-
ING last Tuesday that Mr. Redding
had acknowledged that the Three

BROADCASTING o

Star Extra commentaries had been
monitored by the Committee, which
reported in the Aug 14 issue of
Capital Coment that they were
“biased tirades.”

An offer was extended by Mr.
Henle and Mr. Morrison, they
said, to submit their own scripts
to a comparison with the Commit-
tee’s monitored records. They
doubted that either Mr. Redding
or Sen. McGrath, if they accepted
the challenge, could unearth any
biased material. Mr. Henle said
the proposal was described by Mr.
Redding as “an agreeable arrang-
ment” but that he made no official
acceptance.

ABC’s Commentator Earl Godwin
told listeners that he was think-
ing of writing a letter to Sen.
MecGrath, which he said might
read like this:

“Dear Howard: If I am among the
ranks of those who criticize the ad-
ministration please tell me how to go
about collecting the rest of the $100,000.

do you really believe, Howard, that
it would be truly democratic to sup-
press any commentator, writer or ed-
itor who does not subscribe entirely
to the Democratic Party platform, when
some of your very own Democrats have
}-e:&lted from both the right and the
eft?”

No reflection on the industries
as a whole was intended, Mr.
Redding explained. Only “some
commentators and some column-
ists” were referred to, he said.

In reality, Mr. Redding declared,
Sen. McGrath was citing the need
for “objective reporting” during
the campaigns and pointing out
that an unhealthy national influ-
ence was being exerted on some
columnists and commentators by
“certain  social and economic
groups.” He declined to identify
these groups.

Mr. Redding explained that
Sen. McGrath, in describing the
overall media picture, had warned
those at the outing that “In gen-
eral, in this campaign, you will
find the majority of the news-
papers are Republican and the Re-
publicans have more money with
which to buy air time, so you must
take it (news portrayal) with a
grain of salt.”

Sen. McGrath’s statements,
themselves, were being received
like a grain of salt-—in a wound—
in some radio and news circles.
Earlier blasts by President Tru-
man, himself, insisting he was not
receiving fair treatment were still
fresh in their minds.

The legislator has not indicated
his intentions of sponsoring reme-
dial legislation or corrective ac-
tion, according to Mr. Redding.

NBC TELEVISION’S ‘‘Howdy Doody
Show" last week was expanded from
three times a week to five times week-
ly, 5-5:30 p.m. Series previously was
heard Tues.. Thurs. and Sat. for an
hour. Bob Smith conducts the pup-
pet show.

Telecasting



MAIL MAP, showing coverage of KEX
Portland, Ore., as indicated by mail re-
sponse, is being prepared for publica-

tion by the station. Staffers Beverly
Boydston (1) and Lorraine Russell are
shown charting listener mail response

from the day’s mail bag. Since increas-
ing power to 50 kw, KEX reports that
it has received mail from every Oregon
and Washington county west of Cascade
mountains and many letters from Cali-
fornia, Alaska ond Canada.

MENTAL HEALTH SHOWS

Special Wire Recordings Being
‘—Made at London Meeting—

A SERIES of exclusive programs
from the International Congress
on Mental Health, now meeting in
London, is being wire recorded by
George F. Ault, executive secre-
tary of the Washington Society
for Mental Hygiene, for broadcast
in the Pacific Northwest.

Approximately 20 hours of un-
rehearsed discussion among dele-
gates is slated to be recorded. Mr.
Ault is reported also to be plan-
ning special interviews with psy-
chiatrists and social workers from
various countries.

The equipment, designed for the
English 220-240 volts, was report-
edly made available to Mr. Ault
without charge by the Peirce Dic-
tation Wire Recorder Co., Evans-
ton, Il

5 Firms to Take 10-Min.

Parts of NBC TV Show

FIVE FIRMS will each sponsor
a 10-minute segment of the new
50-minute television show to be-
gin Sept. 21 for Mary Margaret
McBride on the NBC television
network. The program, scheduled
for 13 weeks, will be heard from 9
to 9:50 p.m, Tuesdays.

Sponsors are Sherwin Williams
Co., Proctor Electric, Sylvania
Electric Products, International
Silver Co. (Holmes & Edwards
Division) and the Sunshine Bis-
cuit Co. Newell Emmett Co. is
the agency for all accounts.

The program will be backed
with an intensive publicity and
advertising campaingn, the agency
said last week.

KNBH Hollywood recently placed orders
for television transmission lines from

its Hollywood studios to the video
transmitter site, atop Mt. Wilson.

[DEMOCRATS

Radio-Publicity Department

Moves to New York

MOVE of the Democratic National Committee’s national publicity and
radio department from Washington to New York got underway last
week, with Radio Director Ken Fry leading the advance echelon into
the new offices at Suite 449 of the Hotel Biltmore.

Don Pryor, assistant radio chief,
will follow Mr. Fry to New York
headquarters next week. The radio
offices of the committee in Wash-
ington’s Ring Building will be left
in charge of Wally Gade, assistant
radio director. Jack Redding, com-
mittee publicity chief, was also
scheduled to move to New York
quarters last week.

The advertising contract for the
Democratic National Committee
for the 1948 political campaigns
was transferred a fortnight agn
[BROADCASTING, Aug. 16] from
Biow Co. to Warwick and Legler
Inc. The agency, with offices in
New York and Hollywood, will
handle placing of radio and tele-
vision programs through Sam
Youngheart, agency executive vice

president, who will be assisted by
Lester Malitz, vice president in
charge of media, and Donald Gibbs,
in charge of creative activities.
The agency handles many large
accounts, including Farnsworth
Television and Radio Corp., Pabst
Sales Co., Equitable Life Assur-
ance Society of the U. S. and Sea-
gram’s.

Committee publicity department
officials said press speculation that
Biow had been dropped because
it would not offer campaign fi-
nancing to the committee was
“without basis.”  Authoritative
sources were of the opinion that
Biow’s heavy schedule and other
professional conditions would not
allow sufficient attention to the

campaign. Biow handled the 1944
campaign and had entered into
a tentative agreement with the
committee following preliminary
discussions for this one.

A Washington office of the States
Rights Deniocratic Campaign Com-
mittee was opened Aug. 13, follow-
ing a news conference called by
its national director, Merritt H.
Gibson. In charge of the Washing-
ton office is W. Austin Seay of
Winona, Miss.,, publisher of the
Winona Times. Mr. Seay is a for-
mer president of the Mississippi
Press Assn.

Barber Back Soon
RED BARBER, CBS sports di-
rector, is expected to resume his
sportscasting chores early in Sep-
tember, the network said last
week. Earlier reports had said
that Mr. Barber, who is recovering
from a stomach ailment, would be
lost to the network for the remain-
der of the current baseball sea-
son.

San Franciscans
Have More Spending Money
Than Almest Anyhody*

*Of the natian’s 200 largest cities, San Francisco
is first in per capita net effective buying incame.
Saurce: SALES MANAGEMENT'S Survey of Buying
Power dated May 10, 1948.

—_—

AND ONE COLUMBIA STATION
SERVES THEM ALL

Y sed Nati

lly by Ed

San Francisce Studios
Palace Hotel

d Peiry & Co.lnc,

Pacific Agricultural Foundation, Ltd.
San Jose, California.
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210,200 PERSONS
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. happy to talk about

Telestatus
(Continued from page 18)

follow, the Hofstra report com-
ments, “for both are essentially
visual media and both (unlike ra-
dio) require relatively undivided
attention. Thus, in a sense, these
two might be thought of as being
in more direct competition than
even television and radio.”

In concluding that “compared to
radio listening and many other en-
tertainments reading is holding its
own relatively well in our television
families,” the report warns that
“figures on reading [See Table IV]
may be somewhat less trustworthy
than our other data.” Two reasons
are cited: “The respondent’s mem-
ory is probably less exact when he
tries to tell you how many hours
of reading he did last week than it
is for liow many movies he went
to or even how much he listened
to the radio; there is also, for rea-
sons of social prestige, more temp-
tation to falsify.”

Regarding the extent of televi-
sion viewing, the report on the
Hofstra study has this to say, in
part:

/ “In relation to the still limited
fumber of hours of television
broadeasting available during the
week, television families use this
medium extensively. The figures on
both hours of viewing and size of
audience are high . .. Our families
used their sets an average of 24
hours during the week [See Table
V]. Set usuage increases as we
move up the socio-economic scale.
and new owners tended to spend
somewhat more time watching TV
than did old owners. Only four
families “(i.e., less than 3% of the

- whole groun) spent less than ten

hours viewing television.
TV Viewing Average

“During the hours that the TV
sets are in use, relatively large
numbers of people are watching
them. In an average evening 488
people watched television and 262
listened to the radio. This is an
average of 3.58 viewers per set
(some of whom may be visitors
rather than family members) as
compared with 1.9 radio listeners
per family.”

With reference to the public’s
attitude toward television, the
Hofstra study concludes that “by
and large television owners are en-
thusiastic about the medium and
it” and that
“old owners are just as enthusias-
tic about television as are new
owners.”

Chief among the criticisms of
video were lack of variety in its
programs, the shortage of pro-
grams for women, and the poor
movies shown.

Does the predominantly favor-
able attitude towards television
carry over also to the advertising
which appears on the medium? The
indications are that it does, the
Hofstra report concludes.

The Hofstra interviewers put
the specific question,
you like better—the advertisements

“Which do

Code-Cracker Slips

DECODING typewriter
sounds, marching feet, and
strange sound effects evident-
ly didn’t figure in the train-
ing given Mrs. Marilyn Ap-
pel’s husband during the war

. at least not enough to
help Mrs. Appel with the
$18,000 prize on Hit the Jack-
pot, CBS quiz series. Mrs.
Appel, of Mattapan, Mass.,
was figured a cinch winner
on the Aug. 3 program, as
she was a holdover from the
previous week’s broadecast,
and has a husband who was
a code-cracking expert dur-
ing the war. But a week of
boning up and applying the
clues typewriter and
other sounds, marching feet,
ete. . . . to solve the “secret
sentence,” resulted in a
wrong answer by Mrs. Ap-
pel.

on television or the advertisements
on the radio?” The preference for
TV commercials was heavy in
every instance—91% in favor of
TV commercials in the total tele-
vision-owning group, 89% in the
upper class, 92% in the upper-mid-
dle class and 94% in the middle
class.

KFDA POWER BOOSTED
TO 5 KW D, 1 KW N

KFDA Amarillo, Tex. on Aug. 13
commenced operations on its new
power of 5 kw day and 1,000 watts
night, on a frequency of 1230 ke.

The transmitter for KFDA, op-
erated by Amarillo Broadcasting
Corp. and owned by Gilmore N.
and J. Lindsay Nunn, is an RCA
5 kw type, 5 DX unit, located near
Bellaire Park on the Colorado and
Dallas Highway in Amarillo. Con-
struction of the new facilities was
completed June 24.

A 3 kw transmitter for KFDA-
FM is now being installed and the
antenna for the FM operation has
been mounted atop the station’s
367 ft. tower.

WKY and K—H—Q—E;change

Latest Local Farm News

TO KEEP farmers up to date on
what is going on in other parts
of the country Edd Lemons, farm
director of WKY Oklahoma City,
and Glenn Lorang, farm editor at
KHQ Spokane, Wash,, are exchang-
ing programs featuring news and
views of farmers in their respective
listening areas:

Program is also designed to let
the farmers who have migrated
from one state to the other know
what is going on in their home
state. Mr. Lemons, in Oklahoma,
broadecasts transeriptions of what
Washington farmers think about
their home state and Mr. Lorang is
carrying news;of farming in Okla-
homa.

On All Accounts

(Continued from page 10)

been acquired by the network.

Since that time, the transplant-
ed Hoosier has been credited per-
sonally with the sale of millions of
dollars worth of radio time. The
longevity of his accounts in both
national and local spots, and in
two other divisions now under his
supervision, radio recording sales
and television spot sales, has long
been recognized at NBC.

His sales theories have netted
him long-standing " contracts with
the Chicago and North Western
Railway, Wieboldt Department
Stores, the Chicago Motor Club
and the Simoniz Co., each of which
has used WMAQ continuously for
at least 12 years.

Many other advertisers have
bought time for five and ten-year
periods. Prominent in the national
spot field advertisers “sold” by the
network’s Central Division com-
mercial department are the Kro-
ger Co., the Studebaker Corp. and
Quaker Oats.

When he isn't selling time and
commuting to Merchandise Mart
offices from his North Shore home
in suburban Wilmette, Ollie at-
tends meetings of the Indiana So-
ciety of Chicago, the Chicago Ra-
dio Management Club and the
Merchants’ and Manufacturers’
Club. A tough opponent at bridge
and poker, he doubles in outdoor
endeavors such as fishing and
horseback riding. The rest of the
time he uses to pen letters to his
son, Donn, former ensign in Naval
Aviation, who is attending the TU.
of Utah.

Group Named to Set Up
FM-AM Indiana Network

PLANS for formation of a new
Indiana network of FM and AM
stations were made at a meeting
held at French Lick, Ind., while
the NAB District 7 and 8 ses-
sions were in progress. The net-
work plans to use FM stations as
relay points to cut down line
charges, aeccording to Graeme
Zimmer, WCSI (FM) Columbus,
Ind., manager.

A committee including Mr. Zim-
mer and two other station man-
agers, John Engelbrecht of WIKY
Evansville and George Losey of
WXLW Indianapolis, was appoint-
ed to carry forward the plans for
organizing the network and to
meet with interested stations.

Formation of the network will
be completed at a meeting next
month, Mr. Zimmer said.

ABC’s Net Income

NET INCOME of ABC for the
first six months of 1948 was $850,-
000 after provision for federal in-
come taxes of $520,000. Broap-
CASTING incorrectly reported the
company’s net income as $520,000
in its issue of Aug. 16.

BROADCASTING o Telecasting



U. S. Population
Now 1462 Million

Largest Increase in  History
Expected in 1950 Census

THE POPULATION of the con-
tinental United States has in-
creased 15 million during the past
eight years and reached a record
146% million as of July 1, 1948,
according to a provisional estimate
released Aug. 13 by J. C. Capt,
the Commerce Department’s Cen-
sus Bureau director.

Included in the new figure are
about 145.3 million civilians in this
country, plus all persons in the
armed forces, both here and abroad.
The increase between April 1,
1940, the date of the last census,
and July 1, 1948, was almost 15
million, or more than 11% of the
131,669,275 persons enumerated in
1940. Population growth during
the eight and a quarter years fol-
lowing the 1940 census already
greatly exceeds the increase of less
than 9 million persons during the
10 years preceding that census,
Mr. Capt explained.

It is now virtually certain, Mr.
Capt said, that even if population
increase in the next few years is
only moderate the census to be
taken in April 1950, will reveal
the largest absolute intercensal
population increase in our history.
It will exceed the previous record
increase of about 17 million during
the twenties.

The greatest growth since 1940
took place between July 1, 1946,
and June 30, 1947, when approxi-
mately 2.8 million were added to
the population.

Primary factor in the rapid rate
of growth in recent years was at-
tributed to the tremendous post-
war rise in the birth rate, due
very largely to armed forces de-
mobilization. The rise is also as-
sociated with a continuing high
employment level, high marriage
rate and an optimistic outlook re-
sulting from the war’s termination
and the reunion of families. Also
favorable to a very rapid increase
in recent years, but of less impor-
tance than the birth rate, were
low death rates and a slight in-
crease in net immigration.

Year by year populations and
percentage of increase in the pop-
ulation of the continental United
States (included armed forces
overseas) since the 1940 census
are as follows:

% Increase

Date Population* Since
Apr. 1, 1940

By years
July 1, 1948 146,571,000 11.32
July 1, 1947 144,034,000 9.39
July 1, 1948 141,235,000 7.268
July 1, 1945 139,586,000 6.01
July 1, 1944 138,083,000 4.87
July 1, 1943 136,497,000 3.67
July 1, 1942 134,865,000 2.28
July 1, 1941 133,203,000 1.16
July 1, 1940 131,970,000 0.23
April 1, 1940

{census) 131,669,275

*Absolute figures have been rounded: to
nearest thousand. Figures for compo-
nent groups have not been adjusted to
totals, whi¢h have been independently
rounded. Derived figures are based on
the unrounded absolute numbers.

Milestones

INDUSTRY and civic leaders are’

scheduled to participate in first
anniversary party of WCSI (FM)
Columbus, Ind., planned for Sept.
1. Through this month promotion
build-up is being used, consisting
of transcribed greetines from name
bandleaders and movie stars. On
afternoon of Sept. 1 special show
from Crump Theatre is to be aired
featuring talent of radio, screen
and stage. Banquet that evening is
to include as guest speakers: In-
diana Lieut. Gov. Rue J. Alex-
ander; Indianavolis Mayor Al
Feeney; J. N. (Bill) Bailey, FM
Assn. executive director; Rep. Earl
Wilson (R-Ind.) ; Waite Hoyt, Cin-
cinnati Reds sportscaster; Fred
A. Palmer, radio consultant: R.
M. Fairbanks, president, Indian-
apolis News.

First week of August was 18th
hirthday of WCLO Janesville, Wis.,
which presented number of spe-
c’al programs including series of
four evening shows, Eighteenth
Anniversary Review. Local officials
and dignitaries were presented
... Aug. 12 was first anniversary
of Buzz & Bill Show on KDKA
Pittsburgh, Monday-Friday morn-
ing series featuring Buzz Aston
and Bill Hinds. Live music and
songs are plaved along with re-
cordings. Celebration included spe-
cial studio audience of listeners

. Russel Navghton, chief an-
nouncer of WDRC Hartford, Conn.,
marks his sixth birthday with sta-
tion this month and Eleanor Nick-
erson, head of WDRC bookkeeping

COLLEGE ENTERS RADIO
KSFT and KOKO Management

——Assumed by U. of Denver—

AN ARRANGEMENT whereby
the Radio Office of the U. of Denver
assumes management of two Colo-
rado commercial stations was an-
nounced jointly last week by Chan-
cellor James F. Price and the
boards of directors of the two
stations, KSFT Trinidad and
KOKO LaJunta. .

One fulltime member of the
school’s radio staff will actively
manage KSFT and supervise op-
erations at KOKO. The plan also
calls for the use of the two sta-
tions in an “in-service” training
program for advanced senior stu-
dents in the radio management
department of the university.

Burton Harrison. formerly with
KTSW Emporia, Kan,, and now
instructor in radio at the univer-
sity, has been assigned to manaxe
the stations and direct the in-
service training.

Consultant service of various
departments of the university in
fields such as audience research,
public relations planning, sales
techniques and program planning,
will be available to the two sta-
tions.
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_department, observes her 12th

birthday with outlet. Miss Nicker-
son also is private secretary to
WDRC President Franklin M. Doo-
little.

In late July WLNII Laconia,
N. H. marked- its 26th broad-
casting year by,opening additional
studios in Franklin, N. H ... Julv
30 was first anniversary of WFMZ
(FM) - Allentown, Pa., all veteran-
owned,: outlet. On-the-air tour of
facilities was presenfed and listen-
ers weresinvited to join WFMZ staff
at studio birthday party that
evening. ‘ Half-hour portion -of
party was broadeast . . " July also
marked e‘glith birthday of WIJHP
Jacksonville, Fla., Mutual affiliate.

KDSH, Boise, Ida., delayed its
first ~birthddy two months until
Jply! 21 %0s that open house birth-
day party. could be held at trans-

. mitter hoi{se where new 5,000 w

transmitter had been installed.
CBS outlet, KDSH is assigned
950 ke ... July 29 was first birth-
day of WMBL Morehead City,
N. C.,, at which time seven hour
block of special anniversary broad-
casts was aired. House publica-
tion, WMBL Link, published for
station listeners, reviewed achieve-
ments of year and listed sponsors
who had supported station.

HARTENBOWER HEADS
GROUP IN MISSOURI

MISSOURI broadcasters, meeting
in conjunction with the NAB re-
gional sessions held in Kansas
City, Aug. 16-17, formally organ-
ized the Missouri Broadcasters
Assn., and elected E. K. (Joe)
Hartenbower, KCMO Kansas City,
president.

The new group agreed to de-
velop programs of general public
irterest by which broadcasting sta-
tions can more effectively promote
knowlzdge and interest in the agri-
cultural, industrial, recreational

~and educational resources of the

state and aid in civie matters
generally. Specially discussed proj-
ects were the promotion of the
annual state fair, cooperation with
the U. of Missouri and the state
t2achers’ colleges, and the State
Conservation Commission.

Other officers of the association
are Wayne Cribb, KHMO Han-
nibal, vice prgsident; Guy Run-
nion, KXLW TClayton, secretary-
treasurer. Representatives are M.

R. Aldridge, KFRU Columbia
(Northwestern Area); R. 8.
Neathery, KWPM West Plains

(Southeastern Area); L. C. Mec-
Kenney, KDMO Carthage, (South-
western Area), and S. A. Burk,
KIRK Kirksville (Northwest
Area). Representatives from 31
stations were present at the meet-
ing.

You’ll never
sell St.Louis
with WFLA

when you want to self the
prosperous Tampa-St. Pet-
ersburg market, remember
WFLA delivers MORE listen-
ers — 26% more than its
nearest competitor weekday
mornings . . . 17% more,
afternoons . . . and 48%
more, evenings.” And now
WEFLA-FM makes available
ALL local and NBC pro-
grams, sponsored and Ssus-
taining, to an estimated .
100,000 additional prospects
in south and central Florida.
oBased on March-April, 1948 |

Mooper index.
%1%

WFLA 4
WILA-FM

V. Tm#;.é'a'?uffxu Stations

K al Repaezeniati
q B G

eaisive TAMPA
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Editorial

Not So Wylie

NO writers could be less successfully accused
of pandering to public tastes than the Wylie
brothers, Philip and Max. In his celebrated
Generation of Vipers, a work which found
traces of madness in all of us, Philip came
out flatly against motherhood, at least that
form of it practiced in. America today.

Now Max, a radio writer and producer, is
reported to have told a writers’ conference
at the U. of Colorado [ BROADCASTING, Aug. 16]
that television is an art which sickens him.
It will be a “bore, will destroy living room
conversation and will multiply the divorce
rate,” said Max.

While we do not suggest that television
is an institution to be cherished with ma-
ternity, we must compliment Max for courage
almost equalling his brother’s. It takes guts
to condemn an art which several million peo-
ple, some of whom presumably are bright,
have enthusiastically approved.

There is no evidence that the popularity
of motherhood diminished measurably as a
result of Philip’s book, and we doubt that
television will become de classe on Max’s word.
It’s a frightening world the Wylies forecast.
Millions of motherless families, split by di-
vorce, mutely squatting in their living rooms,
transfixed by the hypnosis of video. Frighten-
ing and a little impossible.

Thin Voice vs Giant Type

THERE'’s a trend evident at the NAB district
meetings which departs from the pattern of
the past several years. Broadcasters are think-
ing about competition to a greater extent
than before. They haven’t forsaken radio’s
freedom fight, or copyright, music, legislation
and the imponderables of TV and FM. But
they’re thinking more of what the printed
media are doing to wrest from radic more
of the advertising dollar.

It’s a healthy sign. It springs from the
campaign for the All Radio Presentation—
a project that entails a mere $200,000—to
‘tell the story of radio’s sales impact. It would
be the first over-all radio exploitation since
the Retail Promotion Plan got under way
a decade ago.

While all media were riding high during
the lush war days, the newspapers and mag-
azines were planning. They knew that war
spending and paper-rationing saved them from
distress. To be sure, radio was rolling. Then
there was more than enough to go around.
Now, the organized black-and-white media are
in full stride. They were set to go. Radio
had sat on its hands. The results are becoming
evident, for both magazines and newspapers
are recouping, reversing the prewar trend.

Eugene Carr, of the Brush-Moore stations

in Ohio, handed the Midwestern broadcasters
a jolt at French Lick a fortnight ago. Hugh
M. P. Higgins, of the NAB executive staff,
making the district meeting circuit, is telling
the same horrendous story. The printed media
are selling circles around radio. Radio, with
an open-shut story, isn’t organized in depth
to fight back.

The all-radio film plan is a start. But it
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is a $200,000 one-shot project, as against
the continuing projects of the printed media
which entail at least $1,000,000 each for news-
papers and magazines.

The competition is using its heavy artillery.
It points to the doubled roster of stations and
sells “dilution” of the radio audience. It
argues that it ‘costs more per impression to
use radio.

Radio has the story. It needs presentation.
It can’t be done in one shot.

Murray Carpenter, general manager of
WPOR Portland, Me. and former head time
buyer for Compton, at the district meeting
in Rochester, proposed that radio undertake
a continuing exploitation campaign. He knows
the story both as a radio buyer and seller.
He has something.

Radic sells consistency. It implores its pros-
pects to use schedules, not grandiose one-
timers, to get results.

Radio should practice what it preaches. It
is using a pea shooter with just one pea. Con-
ditions dictate big berthas, with plenty of
ammunition in reserve.

- You Can’t Win

THESE are arduous times in which, seek-
ing encouragement, we can always take com-
fort in the fact that at least we don’t own
a radio station.

Consider FCC’s Port Huron decision, if
you will—and as you must. That alone is
grounds for thinking that the worst thing
that can happen to an applicant is to get
a grant. It is enough to make an established
broadcaster wish ruefully that the Commis-
sion had been less considerate of him in the
first instance.

The Port Huron decision’s unseemly essay
on the complete uncensorability of political
libel leaves the broadcaster three choices,
which in itself reflects a rare bit of generosity
on the part of the Commission: (1) He can
accept FCC’s theory that the political broad-
cast is The Great Untouchable, and risk
libel suits for violation of state defamation
laws; (2) he can obey state laws which for-
bid him to broadcast defamation, and risk his
license; or (3) he can exercise the peroga-
tive which permits him to forego political
broadcasts altogether, in which case he will
neither give “public service” to the degree
FCC would like to require, nor receive the
financial benefits that go with it.

The Harness Committee’s intercession helped
to clear the air [BROADCASTING, Aug 9]. The
upshot, as nearly as we can make it out, is
that the Port Huron opinion is still on the
books, but that FCC is going to behave as
if it were not. But that is no lasting solution.
As Rep. Harness (R-Ind.) seems to realize,
explicit federal legislation is necessary to
save broadcasters from what Attorney Ted
Pierson aptly called their present “dilemma
of self-destruction.”

Possibly the first relief will come from the
courts. KPRC Houston’s suit is in shape for an
appeal, and at least one other case is pend-
ing. But no matter where it comes from,
relief is needed.

Broadcasters already have enough troubles,
including many foisted upon them by FCC
under the guise of “the responsibilities of the
broadcast licensee.” It is too much, on top of
that, to have to face an impossible situation
where no choice can be the right one and
where neither the public nor the private in-
terest can benefit. It is a tribute to the patience
and perseverance of broadcasters that their
suicide rate remains so low.

Oa‘c }erpecu 75-—

SPENCE WOOD CALDWELL

life in the radio industry is no longer

a novelty, but among top broadecasting
executives it is not yet the commonplace.
Spence Caldwell left school at 19 years of
age after graduating from a Winnipeg high
school and taking a special radio technical
course.

Now, at 39 he has seen every facet of the
radio industry, from selling receiver com-
ponent parts to complete transmitters, from
selling time on CKWX Vancouver, to manag-
ing CIBC Toronto, kev station of the Dominion
Network. At present he is, and has been for
several years, manager of the program divi-
sion of All-Canada Radio Facilities Ltd., at
Toronto, and probably handles and sells more
American transcribed programs than any other
Canadian.

Mr. Caldwell is well fitted for his present
job, for he knows the broadcasting industry,
technically as well as from a business stand-
point; he knows Canada, for he has traveled
it from coast to coast many times, and has
lived in many sections, even the far north.

As manager of the All-Canada program
division he keeps a staff of eight salesmen on
the road with portable recording equipment
selling to all Canadian and Newfoundland sta-
tions, not only American transcribed shows
but also British and Australian recorded pro-
grams.

All-Canada is the exclusive Canadian repre-
sentative for transcribed shows of NBC and
Ziv Co., as well as many other independent
producers. Television programs are now being
added to the library in anticipation of the
advent of TV in Canada at an early date.

Mr. Caldwell deals with practically every
Canadian station, with Canadian Broadcasting
Corp., and with all advertising agencies, sell-
ing syndicated open-end package shows. He is
also well-known in the U.S.A.

To get back to the beginning of the Caldwell
saga, he came into the world on Feb. 11, 1909,
at Winnipeg, the fourth generation Canadian
of Irish and English forebears. He started
his radio career after taking a technical radio
course at Kelvin Technical School, Winnipeg,
with Hudson’s Bay Co., traveling in northern
Manitoba, installing and servicing receivers.
He saw the possibilities and applied for and re-
ceived the western Canadian representation

TO HAVE SPENT one’s entire business

(Continued on page 51)
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1. “BEAUVOIR*, historic residence of the vl ‘ ! I
Confederacy’s only president, Jefferson Davis. \
A beautifully preserved ante-bellum home on
the Mississippi Gulf Coast:

2. BILOXI FISHERIES on the Gulf of Mexico
— largest shippers of shrimp and oysters in the
world. Seafood is another industry that puts
WWL-land ahead of national average in in-
creased income, increased buying power,
and general prosperity.

3. wwL’s COVERAGE
OF THE DEEP SOUTH
50,000 watts—high-power, low-cost
dominance of this new-rich market.
The Greatest SELLING Power
in the South’s Greatest City

WWL PRIMARY NIGHT-TIME COVERAGE
2000 000 RADIO HOMES

50,000 WATTS . CLEAR CHANNEL

NEW ORLEANS ' CBS AFFILIATE

A DEPARTMENT OF LOYOLA UNIVERSITY

Represented Nationally by The Kotz Agency, Inc.
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IRGIL M. SIMMONS, Bluffton, Ind.,

succeeds FRANK E. KINNEY as

member of board of directors of
Northeastern Indiana Broadcasting Co..
which operates WKJG and WKJG-FM
Fort Wayne.
RICHARD W. DAVIS, general manager
of WELI New Haven, Conn., in behalf
of COL. HARRY C. WILDER, owner of
station, has presented RCA television
recelver to Herman Hickman, head foot-
ball coach at Yale U, to be installed
in recreation lounge of Yale Athletic
Assn. for use of football squad and
other Yale athletic teams.

SYDNEY H. EIGES, vice president in
charge of press for NBC, will serve as
cumanan  of radio divistion in 1948
drive for Travelers Ald Soclety of New
York.

A, J. HOPPS, assistant manager of
CFRN Edmonton, has been elected
chairman of advertising and sales
bureau of Edmonton Chauaber of Com-
merce for 1948-49.

DUNCAN K. MacTAVISH and DR. G.
M. GELDERT have been re-elected
president and vice-president, respec-
iiveiy, of CKCO Ldt.,, Ottawa,

FRED HENRY, KLAC Hollywood as-
siscant general manager and director
of programs, and JAMES McNAMARA,
station news editor, are visiting New
York and other key Eastern cities
studylng television techniques.

SAM G. ROSS, special events and news
director of CKWX Vancouver, has bsen
promoted to assistant manager, suc-
ceeding STUART MacKAY, who was
recent.y appointed manager of CKRM
gina.

JOHN A. BACON, former executive of
Buffalo Broadcasting Corp., sales mana-
ger of WGR Buffalo. and general man-
ager of WKBW Buffalo, has been ap-
pointed FEastern advertising manager
of “Outdoor Life,”” New York.

Dominate Our
Coverage Area

Here are the resuits of «
survey recently conducted by
Robt. §. Conlan and Associates
in our coveraZze area.

WAZL.___67.5%

Station
Stalion
Station
Station
Stafion
Stalion
Others

For further informa-
tion write to

Vic Diehm ¢/o WAZL

or
Robt. Meeker Assoc.

521 Fifth Ave.
N. Y. C.

» Huglston, P

E OF
5 HIGHEST CITY

AFFILIATED WITH MEC - MBS
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RMA’s Committee

Members Named

MEMBERS of the RMA Traffic
Committee and Industry Statistics
Committee for 1948-49 have been
announced by Max F. Balcom, RMA
president. Both committees have
been enlarged to handle the mount-
ing work load.

Richard C. Colton, RCA Victor
Div. of RCA, has been reappointed
chairman of the Traffic Committee
and W. L. Fogelson, P. R. Mallory
& Co., was renamed vice chairman.
One of the many traffic problems
facing the committee is that of the
rate reductions in process.

Continuing as chairman of the
Industry Statistics Committee is
Frank W. Mansfield, Sylvania
Electric Products Inc. The commit-
tee has charge of developing RMA
production and sales data for all
RMA divisions.

Membership of the Traffic Com-
mittee follows:

Mr. Colton. RCA Victor Division of
RCA, chairman

Mr. Fogelson, P. R. Mallory & Co. Inc.,
vice chairman

P. E. Anderson. Zenith Radio Corp.

J. D. Barrett. J. P. Seeburg Corp.

Frederick J. Brennen, Sylvania Electric
Products Inc.

E. J. Burkhardt, The Sparks-Withing-
ton Co,

Charles W. Butler, Noblitt-Sparks In-
dustries Inc.

R. H. Curtice, Stromberg-Carlson Co.

H.CE. Giese, Federal Telephone & Radio
orp.

J. A. Green, Corning Glass Works

R. M. Hoey, Farnsworth Television &
Radio Corp.

Ktinneth Kistler, Allen B. DuMont Labs.
ne.

E. F. Kinzie, General Electric Co.

F.. A. Lahelle. The Hallicrafters Co.

J. M. Lorek, Philco Corp.

W. McGirr, Western Electric Co. Inc.

F. C. Partlan, Crosley Division, Avco
Mfg.. Corp.

George A. Peters, Bendix Radio,
Bendix Aviation Corp.

J. H. Sims, National Union Radio Corp.

W. W. Stephens, Westinghouse

R. R. Weist, Magnavox Co.

The complete membership of the
Industry Statistics Committee is
as follows:

Mr. Mansfield, Sylvania Electric Pro-
ducts Inc., chairman

John Q. Adams, Hytron Radio & Elec-
tronics Corp.

E. C. Anderson, RCA

J. A. Berman, Shure Bros. Inc.

G. W. Henyan, General Electric

l'l.l J. Hoffman, Machlett Laboratories
nc.

Donald Hooper, Westinghouse

dJ. J. Kahn, Standard Transformer Corp.

Get}rg;cxlcmeary, RCA Victor Division
o

Div.

R. C. Sprague, Sptague Electric Co.
Arthur Whitehair, Philco Corp.
Fred D, Wilson, Operadio Mfg. Co.

Bert Prager

BERT PRAGER, 36, vice presi-
dent of James L. Saphier talent
agency and producer of NBC Meet
Corliss Archer, died Aug. 16 at
Temple Hospital, Los Angeles, fol-
lowing a heart attack a week be-
fore. Funeral services were held
Aug. 17 in the chapel at Holly-
wood cemetery. Mr. Prager is sur-
vived by his wife, June, a daughter
Ann, and two sons, Rolf and
Allen.

. PLACING STRONGER emphasis on

local news beats, WMAQ Chicago and
News Manager Bill Ray have asked 300
NBC Chicago emploves to give news-
room tips on any storles they happen
to see, supplementing regular duties
of 10 reporters, writers and commenta-
tors.
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EORGE P. COOPER Jr, account ex-

ecutive at WSAV Savannah, Ga..

has been appointed local advertis-
ing manager. PERRY SILVEY, former
publisher of “Savannah Illustrated
World,” has replaced him as account
executive.
LEO D. SMITH, formerly with Mer-
chants and Mechanics Bank in Flint,
Mich., as advertising and public rela-
tions director for
three years, has
jolned WTCB Flint,
as sales manager. He
previously was sales
superintendent for
Curtis Publishing
Co., and head of
Cray-Lee Adv.
DAVID MENDEL-
SOHN, formerly
with WFDF Flint,
has Jjoined sales
staff of WTCB.
WILLIAM G. RAM-
BEAU Co. has been
appointed national
representative for
WJOY Burlington, Vt.
MARILYN BOCK has joined auditing
department of KGO San Francisco.
KNX Los Angeles has issued Rate Card
No. 10 which became effective Aug. 22.
Base rates are unchanged but station

Mr. Smith

PAUL WHITE RETURNS

TO NEWSPAPER FIELD

PAUL W, WHITE, former CBS
director of news broadcasts, has
joined the San Diego Daily Journal
as associate editor.
In announcing the appointment,
John A. Ken-
G EiT nedy, editor and
publisher of the
Journal and own-
er of WCHS
Charleston, S. C.,
said that Mr.
White’s duties
would include su-
pervision of the
editorial page.

Mr. White Although Dbest
known nationally
for his work with CBS, which

in 1946 won him a Peabody Award
for the excellence of that network’s
news service, Mr. White has had
varied news executive experience.

His “cub” days were spent on
his hometown newspaper, the Pitts-
burg (Kan.) Headlight, and the
Salina (Kan.) Journal. Later he
became telegraph editor of the
Kansas City Journal.

After graduating from Columbia
in 1924, Mr. White joined United
Press in New York. His “byline”
was a familiar one on big stories
of that period. In 1929 he served
as editor of United Feature Syndi-
cate, returned to write features
for the United Press night service
and went to CBS in December
1930. Resigning from the network,
he went to San Diego to write a
book, News on the Air, published
last year. In 1947, too, he. was
engaged by the Associated Press
as a special research consultant
on its radio service.
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break and one-minute announcement
breaks have been increased. Station
also 1k;ms eliminated "dollar volume dis-
count.”

CLARK-WANDLESS Co., New York,
has bean appointed exclusive U. S.
representative for Cadena Oriental de
Radio, Cuban radio network.

FDWARD J, SCULLY, member of sales
staff at Boston offices of WLAW Law-
rence, has resigned to enter private
business.

LOU STEARNS, in ABC Spot Sales
since 1942, has joined sales staff of
WCBS New York.

DOROTHY KIRBY, outstanding ama-
teur golfer, has jolned sales staff of
WSB and WSB-TV Atlanta, Ga. Her
appointment is in
line with expansion
program underway
at stations. Among
other golf honors,
Miss Kirby has won
the Georgla State
Women's Champ-
lonship every year
since she was 1
years old.

WOW Inc. Omaha,
has announced rate
revisions effective
Sept. 1 and elimina-
tion of its retail rate
card. Principal in-
creases are in Class
A, half hours, quar-
ter hours and spots, including news
sponsorship spots at all hours, Retall
rate advertisers will be given blanket
30% discount off new General Rate
Card No. 6 and 15% discount on news
sponsorship announcements.

HOWARD ENGLE, account executive
of KOME Tulsa, Okla., has been named
general chairman of Tulsa Community
Chest drive for 1948-49.

LORENZEN & THOMPSON has been ap-
pointed national representative Ior
WBMS Boston.

DICK WEGENER, business manager of
KCOK Tulare, Calif., has been named
general chairman of city welcoming
committee for Bob Mathlas, 17-year-old
Tulare High School athlete who won
Olympic Decathalon championship.
JOE GIBNEY, salesman and announcer
of KLIX 1win Palls, Idaho, and Pris-
clma. Shinn have announced their mar-
riage.

Miss Kirby

Special ABC Broadcast
Planned by Fisher Body

A SPECIAL 15-minute broadcast
sponsored by the Fisher Body Div-
ision of General Motors, on 37
coast-to-coast ABC stations, Tues-
day, Aug. 24, will be aired to an-
nounce winners of the 1948 Fisher
Body Craftsman’s Guild competi-
tion.

Winners will be awarded uni-
versity scholarships valued at $20,-
000, ranging from individual
awards of $4,000 for first place
in the junior and senior divisions
of the model car competition to
$1,000 for fourth place in each div-
ision. Ford Frick, president of the
National Baseball League, will an-
nounce the winners of the individ-
ual awards during the broadcast.

To date this division of Gen-
eral Motors has awarded more than
$570,000 in cash, scholarships, and
education trips in the 18-year his-
tory of the educational foundation.
Kudner Agency, New York, handles
the account.

Telecasting




Respects
(Continued from page 48)

of Rogers-Majestic Co.s line of
receivers and tubes.

While in Vancouver he took a
wireless operator’s course, and pre-
pared for a more technical knowl-
edge of the industry.

When Taylor-Pearson & Carson,
automotive parts distributor, took
on radio sets, he joined that firm.
Somehow he was not satisfied, and
distant fields looked green. So
young Spence resigned and left
the Canadian West for the East
and England.

Radio interested him in Eng-
land, but he did not want to live
there. So he returned to Canada
as a representative of a number
of British parts manufacturing
companies, started his own import-
ing business. A year later the
Canadian Marconi Co. approached
him to sell for them, and he took
on that job. For seven years he
roamed across Canada as Canadian
Marconi’s sales engineer, special-
izing in broadecasting station equip-
ment. In that time he called on
most of the Canadian stations in
operation.

Then his old bosses at Taylor-
Pearson & Carson came after him,
and offered him a good post at
CKWX Vancouver, which the
T-P-C company was operating on
a management basis. He became
commercial and business manager,
and to help him along in his work
he took a business management
course at the U. of British Colum-
bia. After three years at CKWX,
the Canadian Broadcasting Corp.
came to him and offered him man-
agership of CJBC Toronto, which
was being prepared as the key sta-
tion to the second transcontinental
Canadian network system, the Do-
minion Network. For two years
Mr. Caldwell worked at CJBC to
up the station’s programming and
audience, and set in motion the
Dominion Network. T-P-C was
after him again in 1945, this time
to offer him managership of the
program division of its subsidiary,

VIDEO LANF'

Huge New TV Studio at WBAP
—~Can Handle Herd of Cows—

WBAP-TV Fort Worth will have
a studio that you can drive a herd
of cattle through. It is an idea
suggested by Harold Hough, sta-
tion director, and his name for
it is “video lane.”

Being built into WBAP’s new
home, now under construction, are
huge double box-car refrigerator
type doors in both sides of the
main television studio. Doors are
large enough for automobiles,
trucks, cowboys or beeves on the
hoof (WBAP’s symbol is a cow-
bell!) to pass through.

Dimensions of the studio, one of
three in the new radio and tele-
vision center, are 45 by 82 by 28
feet. Cost of the doors was $6,000.

BROADCASTING o

All-Canada Radio Facilities, a sta-
tion representative and recorded
program distribution firm.

A pleasant talker, Spence Cald-
well spends most of his time on
his work, and he has ambitions
to operate his own FM station in
Toronto. He is a director of the
Canadian Cancer Society and chair-
man of its publicity committee,
radio advisor of the Canadian Wel-
fare Council, a member of the radio
committee of the Canadian Red
Cross Society. He is a past pres-
ident of the Radio Executives Club
of Toronto, 1947-48, and is a main-
spring in the annual Ontario Ra-
dio Golf Tournament. After all
these chores he finds odd moments
to play golf, go fishing, and to
look after the extensive gardens of
the suburban Toronto home which
he shares with his wife, Nancy,
the former actress and ballet
dancer, Nancy Graham, whom he
married in 1936.

WTTG (TV) Washington

To Construct New Tower

ERECTION of a new tower for
WTTG, Washington outlet of the
DuMont Television Network, was
announced yesterday (Aug. 22) by
Walter Compton, general manager
of the station. The new tower will
be located in Arlington County,
Va., and will stand 815 ft. above
sea level. This will be the highest
tower in the Washington area, ac-
cording to the announcement.

Construction is scheduled to start
within six weeks. The estimated
cost of the new transmitter site
and facilities, Mr. Compton an-
nounced, is over $100,000. WTTG
operates on Channel 5 (76-82 me).

SALT LAKE CITY Boys' and Girls’
Clubs have received certificate of good
citizenship through sports, and check
for $100 from Red Barber, CBS direc-
tor of sports. Ivor Sharp, vice presi-
dent and general manager of KSL
Salt Lake City, made the presentations.

TV as Aid to Art

SERIES of weekly television
programs being initiated by
KSTP-TV Minneapolis - St.
Paul in cooperation with the
Minneapolis Institute of Art
has prompted the Minnea-
polis Morning Tribune to
comment (Aug. 11 issue)
that video is *‘destined to
stimulate interest in art in
much the same way that ra-
dio stimulated an apprecia-
tion of good musie.” De-
scribing the move as a “bold
and imaginative venture,”
the Tribune adds that “tele-
vision will have its trashy
programs just as radio has
them, but it will also dedi-
cate itself, even as radio has
done, to frequent cultural
excursions.”

*¥550 kc, too—radio’s

most favorable wave
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August 23, 1948 o Page 51




IT'S THE

addence

THAT MAKES A
STATION GREAT

MONROE, LOUISIANA

HAS MORE
LISTENERS

[N NORTHEASTERN LOUISIANL
THAN ALL OTHER STATIONS
COMBINED!

AFFILIATED WITH
AMERICAN EROADCASTING 0.

REPRESENTED B
TA‘I’LGILHGWE SNOWDEN

[adie Salts, e

Page 52 ® August 23, 1948

New Business
(Continued from page 14)

tentatively planning regional campaign using radio this fall. No fur-
ther plans set.

VACUUM FOODS Corp., New York (Minute Maid quick-frozen con-
centrated orange juice and other citrus products), which appointed
Doherty, Clifford & Shenfield Ine.,, New York, is anticipating use of
radio in large number of cities. Specific plans not set.

UNITED ARTISTS appoints Mal Boyd & Assoc., Hollywood, to handle
four-week radio and TV exploitation campaign for film “Pitfall.” Ra-
dio campaign to be national, but video restricted to Los Angeles as
test to determine pattern for other cities.

PEOPLES SAVINGS BANK, Providence, R. I. signs for 15-minute
weekly news commentary on WHIM Providence. First use of program
by firm which previously used spots only. Agency: Horton-Noyes Co.,
Providence.

/Vetwoté -ﬁccoants [ N ]

LONGINES-WITTNAUER WATCH Co., through its agency, Victor
Bennett, New York, will sponsor Festival of Song on CBS. New series,
to be heard Sun. 2-2:30 p.m., starts Sept. 26.

DOUBLEDAY & Co. New York, Sept. 12 starts 52 week sponsorship
of John B. Kennedy news commentary on 12 stations of Don Lee Net-
work Sun., 11:15-11:30 a.m. (PDST). Agency: Hoge, Huber & Sons,
New York.

PHILIP MORRIS, through Cecil & Presbrey, New York, buys Kate
Smith Sings show, five times weekly, 12 noon to 12:15 p.m. on MBS, to
replace Heart's Desire, also heard on MBS [Crosep Circurr, Aug. 16].
Snonsorship probably take effect early in October, although exact
date not yet set.

DAVIS MOTOR CAR Co., Los Angeles, starts Clete Roberts newscast
Sept. 4 for 52 weeks on all Mutual-Don Lee and Intermountain Group
stations Sat., 7:30-7:45 a.m. (PDST). Agency: Tellamerica Inc., Holly-
wood.

NEWBRO Mfg. Co., Atlanta, Ga., (“Queen” hair dressing, “Tuxedo
Club” pomade), signs with Tobacco Network for 52-week sponsorship
of Sister Gray program, Sunday evenings.

CAMPANA SALES Co., Batavia Ill,, Oct. 7 renews for 13 weeks First
Nighter on CBS, Thurs., 10:30-11 p.m. (CDT). Agency: Wallace, Ferry
& Hanly, Chicago.

COLGATE PALMOLIVE PEET, through its agency Ted Bates Inec.,
New York, Aug. 28 moves its Dennis Day Show from Wed. 8-8:30 p.m.
on NBC to Sat. 10-10:30 p.m. on same network. Latter time was used
by sponsor last season for Kay Kyser Show, which it has dropped.
Further Colgate plans include possible sponsorship of Our Miss Brooks
on CBS, Mondays.

GENERAL ELECTRIC Co. Sept. 4 renews for 52 weeks What’s My Name
over 167 ABC stations, Sat. 9:30-10 p.m., on behalf of its lamp division.
BBDO, New York, is agency.

ALLIS-CHALMERS Mfg. Co., Milwaukee (industrial agricultural ma-
chinery), Sept. 11 renews Chicago’s National Farm and Home Hour,
Sat., 12 noon (CDT) for 52 weeks on full NBC network. Agency: Bert
S. Gittins, Milwaukee.

BROWN & WILLIAMSON TOBACCO Corp.,, Louisville (Raleich
Cigarettes), Sept. 7 renews People Are Funny for 52 weeks on full NBC
network. Show, on its return, moves into former Red Skelton spot, Tues.,
9:30 p.m. (CDT). Agency: Russel M. Seeds Co., Chicago.

CUDAHY PACKING Co., Chicago (Old Dutch Cleanser, meat and dairy
products), renews for third year 52-week contract for Nick Carter, Mas-
ter Detective, Sun. 5:30 to 6 p.m. (CDT) on full Mutual network of 514
stations through Grant Adv., Chicago.

GENERAL MILLS, Minneapolis, began sponsorship Aug. 16 of 8 to 8:15
a.m. (CDT) spot on ABC’s Breakfast Club for Kix, Gold Medal Flour
and Wheaties, Mon.-Fri., on full ABC network. Tatham-Laird, Chicago,
arranged 52-week contract. Other show segments are sponsored by
Swift & Co. and Phileo Corp.

Adpeople o o o
MARGOT MALLARY, former fashion director and account executive of

J. Walter Thompson Co., Los Angeles, joins Cole of California, Los
Angeles (swim suits), as advertising manager.

JOHN S. TORREY, former account executive with Erwin, Wasey &
Co., Los Angeles, joins Avery Adhesive Label Corp., Monrovxa, Calif.,
as national sales manager.

DEPOSITORS’ DREAM

Radio Helps Bank Personalize
And Liven lis Reporting

USE OF RADIO to interject the
personal touch in a bank’s report
to its depositors has been tried
successfully by the Community
Savings Bank of Rochester, N Y.,
and the experiment is the subject
of an article in the current (Aug-
ust) issue of Bulletin, official pub-
lication of the Financial Public
Relations Assn.

A month before the 15-minute
radio report was presented by the
bank’s president, Charles W. Car-
son, over WARC Rochester on
June 3, the article explains, the
staff of the bank was informed
of the plan and asked to partici-
pate in its preparation by inquir-
ing of depositors what informa-
tion they would like to have about
the bank’s operation, policies and
services.

The radio report was presented
in question-and-answer style, with
Miss Madelyn H. Sullivan, public
relations director of the bank, ask-
ing the questions for depositors.

Commenting on the exveriment,
the Bulletin says: “Bank figures
which run into the millions can
become a dull form of reporting.
Given a live voice and handled in
the popular questions and an-
swers style, bank reporting can
be made more interesting to the
public, and have far-reaching pub-
lic relations possibilities.”

Plan Religious Seminar

APPROXIMATELY 200 ministers
are expected to register for a re-
ligious radio seminar to be held at
the Central Bible Institute in
Springfield, Mo., under the auspices
of the Assemblies of God Churches
Sept. 7-9, according to Thomas F.
Zimmerman, radio director of the
church group. In addition to dis-
cussions, addresses and panels, an
intensive short radio course will be
offered to any interested ministers.

Tell 'em about A. U.*

when they want a future in
Audio-Video

Give young hopefuls sound ad-
vice—tecommend A. U.'s radio-
television course leading to B. S.
degree with major in Radio—TV.
It's taught by prominent Wash-
ington professionals!

COURSES: ® writing ® mike tech-
nique ® music ® newswriting
e acting ® sales e announcing
o producnon ® management ®
public service programming
policies & regulation o related
courses in the School of Social
Sciences and Public  Affairs.
For complete detasls, or registra-
tion for Fall semester, write Di-
rector of Radio and Television.

*The American University
1901 F St., N. W,,
Washington 6, D. C.
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W I3 % Save

, OLLARS

THE GY-48
COMPLETE
RADIO STATION

For 35¢ (the average cost of a business letter) you can
learn why the GY-48in your station will save you $1000.

And this is just the start. For the many years that it

Gates

Radio Company

Quincy
Hlinois

.Tel. Met-0522
..Tel. CA-8008

..Gates Radio Company, 13 € Street N. W, .. ..
Houston Radio Supply Co.. Clay al LaBranch,

Washinglon, 0. C.
Houston, .

Atlanta. . Specialty Distributing Co., 425 Peachirse St. . AT-4406
Monlreat ..Canadian Marconl Company

Los Angeles......... Gates fAadio Co., 1589 McComas Ave., Pomona.. .. .. Tel. LY-2-8010
Export. ...l Westinghouss. 40 Wail SL., New York Clty........... Tel. WH-34321
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will serve you, maintenance costs will be low and the
crisp, clear signal you will have will obtain that recog-
nition of a good station that you want.

Remember the GY-48 is not just a transmitter. It is
complete correlated equipment for the 250-watt AM
transmitter location including limiter, frequency and
modulation monitors, switching control panel and
monitor speaker.

See about saving that $1000 now! Write or wire for
information on the GY-48 Radio Station.

ey s —_—
~ 3 =
£ %//
THE GATES LINEﬁ
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ILLIAM R, GRIFFIN, formerly with

WDHN New Brunswick, N. J., and

WNEW New York, has jolned
WTTM Trenton, N, J., asg program direc-
tor, replacing DEAN ANDREWS, re-
signed.
ROBERT E. LARSEN, formerly with
WCAW Charleston, W. Va,; WWNR and
WJLS Beckely, W. Va., and most re-
cently with WMMJ Peoria, Ill., has
been appointed morning man at
WEKOW Madison, Wis
JOSEPH DERBYSHIRE, member of
KYW Philadelphia production stafl, has
been named head of continuity, and
GEORGE SKINNER, formerly with
WLW Cincinnatl, has been appointed
to production staff.
JAMES LILLY, former news editor for
NBC Western network, has jolned KFI-
TV Los Angeles, as assistant director
of remote programming,
MIKE BARKAS, former freelance writer
in Chicago, replaces KAY WILKINS,
resigned, as WBBM Chicago continuity
writer.
LEE GIROUX, former program manager
of KSAN S8an Francisco, has joined
announcing staft of KGO same city, re-
placing BEN MORRIS, resigned.

MARTIN BURKE, former chief copy-
writer and sales promotion .manager
of WWL New Orleans, has joined WTPS
and WTPS-FM New Orleans, as writer-
producer.

DORA DIBNEY, well-known Western
Canadian newspaper woman, has joined
CFCN Calgary, as director of women's
programs.

IVEY PETERSON, of WSB Atlanta tal-
ent staff, has transferred to WSB-TV
as dlrector of television properties, re-
sponsible for bullding and decorating
video sets.

SHIRLEY RYMAN, of programming
department of KWBR Oakland, Callf.,
and ED SMITH, of KWBR and KWBR-
FM production department, were mar-
rled Aug. 15. WANDA SQUIRES, for-
merly with KPIK 8an Luls Obispo, re-
places Miss Ryman in programming.

CARL PAIGE, former chief announcer
at KGGM Albuquerque. N. M., and pre-
viously with WIBC Indlanapolls has
joined KRAM Las Vegas, Nev., &8 pro-
gram director and spotf.scaster.

MARGARET PETYO, fashlon authority
and advisor on beauty, has been ap-
pointed director of women's features at

O LR AR R L R T TR TR T

Production

SRR AR R

WWSW Plttsburgh She has started
new series, “Charm School,” as five-a-
week feature on SW.
WILLIAM R, RICH, former manager of
KSMA and KRJM(FM) San Maria,
Calif., has joined program department
of WBEN, WBEN-FM and WBEN-TV
Buffalo.
ROBERT GOULD, formerly with WRGB
Schenectady, has Jjolned WBAP-TV
Fort Worth, as chief producer. He had
been In television
T at General Electric's
WRGB since 1939.

JACK GROGAN,
production mana-

New
York, and JEFF
SELDEN, director of
continuity, will con-
duct radlo courses
this fall at City
College School of
Business, New York.
Mr. Grogan teaches
“Radio Workshop”
and ''Advanced Ra-

Mr. Gould dio Workshop,” and
Mr. Selden conducts

class in “Radlo Scriptwriting.” Both
will instruct combination course,

"“Workshop Course for Productlon and
Scriptwriting.”

LARRY ROBERTSON has jolned KOME

Tulsa, OKkla., as assistant director. TOM ~

BRADLEY and JACK NEWMAN have
jolned KOME announcing staff.

JACK PERRY, formerly with WGYN-
FM New York, has jolned WGPA and
WGPA-FM Bethlehem, Pa., as staff an-
nouncer and director of publicity.
GORDON DuHAMEL, formerly with
WKOX Framingham, Mass.: DICK

ADAM J. YOUNG, JR., INC., Natl.

5,000 WATTS »

BEFORE
gou Jec:’de on
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DETROIT AREA

o o o Jee AOW macé
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you 7¢t on

CKLW
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J. €. CAMPEAU, President

Canadian Rep., H. N. STOVIN & CO.
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WILLIAMS, formerly with WKXL Con-
cord, N. H. and LARRY TRUESDALE,
prevlously with WFDM Ayer, Mass.
have jolned announcing staff of WCCM
Lawrence-Lowell, Mass.

MANUS (Mickey) WARD, formerly with
NBC Hollywood, has jolned KGO San
Francisco, as continuity acceptance
editor. He replaced BYINGTON COLVIG,
resigned.

BOB ALLMAN, blind sports authority
of KYW Phlladelphla., will participate
in International Golf Tournament for
the Blind Aug. 27 and 28 at Glen Oaks
Country Club, Detrolt, Mich.

JUAN ROLANDO, musician on Don Lee
“‘Chandu, The Magician,” is the father
of a boy, Jose.

CY KENDALL and PAULINE DRAKE
have joined cast of NBC “Aunt Mary.”
MR. and MRS. TEX McCRARY. stars
of NBC's "Tex and Jink,” are the par-
ents of a boy born Aug. 13 in New
York.

GEORGE MARTIN Jr., KHJ Los Angeles
announcer, is the father of a boy.
NORMAN FRANK, formerly with MBS,

has joined the “We The People” staff
as a researcher. .
HENRY MORGENTHAU 3d, WNEW

New York program department staffer,
is accompanying One World Committee
delegation to Italy. Group left Aug. 18.
Mr. Morgenthau also will visit Paris
to study French radio and television
developments.

DICK BOLENDER, announcer and pro-
motion director of RK Pittsfield,
Mass., and Dorls Brown planned to be
married Aug. 21.

JIM HURLBUT, WMAQ Chicago’s re-
porter-at-large, was promoted last week
to rank of captain in Marine Corps
serve. During recent war, he was first
Marine combat correspondent to see
action at Guadalcanal. He served as
technical advisor on the movie, “Guadal-
canal Dilary,” and was later director
of radio for Marine public relations.
CHARLES G. TARKINSON has joined
announcing staff of WLAW Lawrence,
Mass.

BOB LaMERE, program director and
news editor at H Mattoon, Il is
the father of a boy, Robert Scott.
JOHN F. CONE, announcer-actor with
WSB and WSB-TV Atlanta, and Cor-
inne Kennimer have announced their
marriage.

KENNETH ALBRECHT has jolned
KLOU Lake Charles, La., a5 announcer-
salesman.

GENE KING, program director of WCOP
Boston, is the father of a girl, Deborah
Ann.

San Francisco Ad Club

Announces New Classes
THE SAN FRANCISCO Adver-
tising Club has announced that the
first session of the Golden Gate
College of Advertising, which it
sponsors, will start on Sept. 20.

Robert Beaumont, account exec-
utive with Foote, Cone & Belding,
will present a course in advanced
copy writing. Richard L. Lemen,
art director of Beaumont & Hoh-
man, will conduct a series on lay-
out and visualization. A course in
general advertising will be con-
ducted by 18 specialists under the
direction of Byron MacFadyen,
copy director of N. W. Ayer &
Sons Inec.

Supplementing these courses
will be a new retail advertising
and sales promotion course, which
is being developed in cooperation
with executives of San Francisco
retail stores.

BROADCASTING o

HOGGING THE MARKET

Miss Upward Spiral | Studied
———By Mr. Hurlbut

MISS UPWARD Spiral I, a 10-
month-old Hampshire gilt (pig)
weighing 200 pounds, will be sacri-
ficed on the altar of inflation by Jim
Hurlbut, WMAQ Chicago’s re-
porter-at-large, on behalf of station
listeners.

Mr. Hurlbut is endeavoring to as-
certain just why the porker’s dollar
value per pound increases faster
than its weight by tracing Miss Up-
ward Spiral’s progress from feed
lot to dinner table. Findings are
reported on Mr. Hurlbut’s daily
newscast (five-a-week, 11 p.m.
CDT) as Miss Spiral takes advan-
tage of a free room and board offer
at a farm near the city.

The newscaster, in addition to
paying 30c a pound for each of the
200 boasted by Miss U. 8, is foot-
ing the bill for feeding and subse-
quent shipment to market. Mr.
Hurlbut’s initial attraction, how-
ever, was not love at first sight but
consideration for his constituents.
This enabled him to overlook the
female gilt’s “frightful table man-
ners, a waistline all out of reason
and a distinctly surly look.”

Paris As.;sembly Plans
First Magnetophone Use

FIRST USE of the French-made
Magnetophone in any international
session and of equipment specially
manufactured for the occasion is
planned by the French Broadcast-
ing System for the United Na-
tions General Assembly meetings
in Paris, beginning Sept. 21.

Magnetophone is a tape record-
ing device which is said to repro-
duce sound with remarkable fidelity.

Radiodiffusion Francaise (FBS)
is planning for the most complete
installation ever made in France,
officials said last week. Six studios
have been built in the Palais de
Chaillot, the General Assembly’s
temporary home, for special inter-
views and commentaries.

WCBS-TV New York will telecast full
home schedule of the Brooklyn Dodg-
ers football team, and possibly two road
games, starting with the season's
opener Aug. 27, at 8:30 p.m.

CANADAS
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MARKET

WINNIPEG

A"MUST"BUY

CRRGC

630 KC.NOW 5000 WATTS
REPRESEMTATIVE:WEED & CO.
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Open Mike

(Continued from page 16)

are almost ready for operations, I
think you should refrain from such
violent criticism till experience
shows whether our program is or
is not in consonance with the pub-
lic interest. You ought to give us
a chance to show what we can do.
I have been an active subscriber
to your excellent BROADCASTING
Magazine for the last years, and
I have always regarded your pub-
lication as an impartial defender
of broadcasting, for which I hope
you will have this letter published
with the same prominence you gave
the information against us.
R. Delgado Mdrquez

General Manager
Puerto Rico Communica-

tions Authority

San Juan, P. R.

{Editor’s Note—We regret Reader Mar-
quez feels we gave an inaccurate pic-
ture. We think he read too much be-
tween the lines. Mr. Marquez’ contention
that WIPR follows the pattern of city-
owned and college-licensed stations in
the United States, in our judgment, is
in error. These are not federally owned
or operated stations, and they are not
supported by funds paid in taxes to
the Federal government.]

*® * *

AM-TV or AM vs. TV?
EDITOR, BROADCASTING:

I am glad to see that the radio
industry after 27 years is planning
an industry-wide promotion to in-
crease and preserve sales. I am
disappointed, however, to see that
this long-awaited radio promotion
will include television. I believe
that while television is yet an in-
fant, broadcasters should ask them-
selves these questions:

Won't radio and television pros-
per more readily if sold as sepa-
rate media?

Should we not seek to prevent
the current ageney practice of
lumping radio and television bud-
gets together so that television
may draw more heavily from other
media than radio?

If one of the purposes of the
All-Radio Presentation is to fore-
stall potential loss of revenue,
should we not recognize that tele-
vision is a major threat to radio
income ?

Is it not confusing, if not con-

THEY
BELIEVE IN US

WAIR listeners like our kind of
and beli
react to our kind of commercials.
An investment in WAIR time is the
best

progr in and

radio investment you can
moke in the Winston-Salem mar-

ket.

WAIR

North  Caoralina
The Walker Co.

Winston-Saolem,
Representatives:

BROADCASTING o

tradictory, to include in ah aural
radio presentation a sales pitch
for the eye-catching qualities of
video ?

Broadcasters are faced with
tremendous expenditures on tele-
vision. They are also faced with
a considerable loss of radio in-
come to television unless the de-
cision is made now to sell the two
media individually—and even com-
petitively. The All-Radio Presenta-
tion is the place to establish this
basic selling principle.

James M. Patt
Manager
WNBH New Bedford, Mass.

*® * *

Defends Disc Jockeys

EDITOR, BROADCASTING:

“Something Fishy” was the title
of the editorial in the August sec-
ond issue of BROADCASTING that I
now refer to; there’s something
fishy too about BROADCASTING’S in-
sane charge that a disc-jockey
payola may be responsible for
ASCAP music’s superiority in the
disc jockey polls. . .

Let’s not blame the D. J.’s for
BMI'’s failure to hit the top popu-
larity ranks. Let’s not accuse the
few who may or may not be sub-
ject to payola in the larger cities.
They don’t make the songs popu-
lar across the country. Every jock
has a hand in that. ...

Let’'s have BMI get the hits,
uncover the new writing talent.
Give us D. J.'s the tunes, and
we'll follow thru. . . .

George L. Brooks
Music Librarian
KDIX Dickinson, N. D.

* * *

Article Hit Its Mark
EDITOR, BROADCASTING:

I was particularly pleased with
the article by Professor Sandage
in the August 2nd issue of BRoAD-
CASTING. He specifically hit upon
many of the advertising problems
we in smaller markets must con-
tinually meet. It is a matter purely
of advertiser education, and next
a matter of advertiser-station re-
lationship.

Roy F. Zess
Manager
WMGA Moultrie, Ga.

{Editor’s Note: We regret reprints
of the excellent Sandage article are
not available. The article. however, may
be duplicated with ecustomary credit
to its author and to BROADCASTING,
with mentiox of the issue in which
it appeared.]

*

Atlanta Story ‘Orchid’

EDITOR, BROADCASTING:

We want to congratulate you
and BROADCASTING in general, but
Bernard Platt especially, on the
Atlanta story. I am sure after
Bernie was here a couple of days
and saw the complexity of things
he realized he had a job on his
hands. He certainly handled it well.

David Carpenter
General Manager
WCON Atlanta

Telecasting

STILL MOOT

Interior Answers Mitchell
On WTOP Request

THE DEPT. of Interior’s Na-
tional Park Service has answered
the protest made by WTOP Wash-
ington following 1refusal of a
member of the Washington Monu-
ment staff to admit the station’s
broadcasting crew for the purpose
of making tape-recorded inter-
views with visitors to the monu-
ment [BROADCASTING, Aug. 2].

In a letter to WTOP’s general
manager, Maurice B. Mitchell,
the National Park Service’s act-
ing director, Hillory A. Tolson,
points out that “while there is
no specific written regulation
which prohibits such an under-
taking, the National Park Service

has a basic obligation to
protect and maintain the dignity
of all national memorials” and to
keep them “free of any commercial-
ization.” Mr. Tolson added that
“the taking of tape-recorded in-
terviews with visitors who were
in the monument to enjoy the view
. would have slowed and im-
peded visitor traffic.”

Replying to Mr. Tolson’s state-
ment of the National Park Ser-
vice's position, Mr, Mitchell said
that WTOP would insist “only
that we be given equal rights and
privileges with all other news-
gathering organizations and me-

dia and that there be mno
discrimination against radio news
reporting or broadcasting on the
basis of commercial sponsorship.”
He reminded Mr. Tolson that his
(Mr. Mitchell’s) investigation of
the incident had indicated that
monument attendants had refused
to grant permission to the WTOP
crew not on the grounds of main-
tenance of the dignity of a na-
tional memorial but because of
“commercial” implications.

lowa Network to Oppose

Ban on Phone Giveaways

A BRIEF opposing any ban on
telephone giveaway programs will
be presented to the FCC Sept. 10
in Washington by the Iowa Tall-
corn Radio Network.

The presentation will be made
by Edward Breen, who was re-
elected president of the network
at its annual business mieeting
in Clear Lake, Iowa, Aug. 6-8, or
by his representative.

Other officers of the network,
comprising 17 stations in all seec-
tions of Iowa, include Ken Gordon,
KDTH Dubuque, vice president in
charge of lines; Morgan Sexton,
KROS Clinton, re-elected vice
president in charge of station ve-
lations; Ben Sanders, KICD Spen-
cer, vice president in charge of
programming, and George Volger,
KWPC Muscatine, secretary and
treasurer.
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*KPRC has a tremendous audience. Yet
Standard Rate and Data shows KPRC time
costs are Jess. An mdependent survey reveals
the following comparison between KPRC
and the second Houston station, here
nzmed "B".
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there’s an
NBC Recorded Program
for every advertiser

...every listener

NOW 25 BETTER SHOWS
: TAILORED FOR
BETTER PROGRAMMING

The Haunting Hour p

Original psychological mysteries,
“whodunit” thrillers, ecrime crusade
themes and tales of excitement by
ace radio writers—with radio-stage-
screen stars including Betty Furness,
Jed Prouty and Berry Kroeger.

52 half-hours for 1-a-week broadcast.

.« The Playhouse of Favorites

The world's greatest novels and plays in
brilliant dramatized editions—with all-star
casts including Wendy Barrie, Les
Tremayne, John Carridine, Signe Hasso
and Elissa Landi. Typical programs:

A Tale Of Two Cities; Kidnapped;

n, ;- ¥ ; Sh 8

Other NBC Recorded Spine Chillers: Loa ;Z”b:nqgsi 3| Hayse TShe Stoone
Tur WEIRD CIRCLE—T8 half-hours for
1-or-more-weekly broadeasts.
Mescer McLeoD . . . THE MAN WiTn
Tue SToRY—52 quarter-hours for
l-a-week broadcast.

FIvE-MINUTE MYSTERIES—260 5-min-
ute programs for 8-a-week broadcast.

Other NBC Recorded Dramatic Headliners:
Comedy—A Housg IN THE COUNTRY—
52 half-hours for 1l-a-week broadeast.
Adyenture—STAND By FOR ADVENTURE—
78 quarter-hours for 2-a-week broadcast.
Romance—NMoDERN ROMANCES—
156 quarter-hours for 3-a-week broadeast.

Aunt Mary

One of radio’s most successful daytime
serial programs, it's the heartwarming story
of a woman’s fight for human dignity and
understanding. Sponsored "live” over NBC
Western Network by national advertiser.

Here's Hooper History: El Paso—10.5 . . .
Spokane—8.3..,0maha—11.4... Fresno—8.9.

605 quarter-hours for 5-a-week broadcast.
Another Yop-Rated NBC Recorded Serial:

BETTY AND B0oB-—390 quarter-hours for
5-a-week broadcast.
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Touchdown Tips with Sam Hayes

Available Now For Fall, 1948

Now in its seventh great vear—this pioneer
recorded football forecasts-and-facts

show is a complete Fall merchandising
package. Week-by-week forecasts of the

. season’s top games. 13 quarter-hour pro-
grams for weekly broadcast throughout the
coming football season.

For Year-'Round Sports Appeal:

THROUGH THE SPORT GLASS—A parade of
sports highlights covering the entire field,
52 quarter-hours for 1 or 2-a-week broadcast,

4 The Three Suns and a Starlet

America’s favorite instrumental trio—
with popular guest songstresses Nan Wynn,
Kay Armen, Irene Daye, Dorothy Claire—
in a musical program styled of sunlight
and stardust.

78 quarter-hours for 3-a-week broadcast.

Other Delightful NBC Recorded Musicals:
TIME To SiN¢ with Lanny and Ginger ’
Grey—156 b-minute programs for
3-a-week broadcast.

CARsON RoB1soN AND His BUCKAROOS—
117 quarter-hours—frequency optional.
ART VAN DAMME QUINTET WITH LOUISE
CARLYLE—117 quarter-hours for 3-a-week
broadcast.

TIME Our For FUN AND Music—With
Allen Prescott and Ted Steele. 65 quarter-
hours for l-or-more-weekly broadcasts.
REFLECTIONS—104 quarter-hours for
2-a-week broadcast.

Allen Prescott...The Wife Saver

Featuring vne of radio and television’s
cleverest performers, originator of the
»Wife Saver” and the *Didja Know"—
Allen Prescott . . . with laugh-flavored
household hints and the same light-
hearted, sharp-witted repartee that has
brought fan mail by the carload to a score
of nationally-known advertisers. Music
and songs by Rosa Rio and Brad Reynolds.
156 quarter-hours for 3-a-week broadcast.

Also NBC Recorded Especially For The Girls:
CoME AND GET IT—Sparkling audience
participation show with m,c. Bob Russell,
Alma Kitchell and Gaynor -Maddox.

A banquet of information and laughs . . .
ideal for food advertisers. 156 quarter-
hours for 3-a-week broadcast.

PROGRAMMED AND PROVEN OVER 1000 RADIO STATIONS

A service of Radio Corporation of Americo

RCA Building, Radio City, New York+ Chicago » Washington « Hollywood« San Francisco

&ave

THREE GREAT JUVENILE SHOWS

At Christmas-Time

Happy THE HuMBUG—
Whimsical comedy adventures
of a fanciful animal hybrid
and his animal pals.

54 quarter-hours; 15 pre-
Christmas ; 39 post-Christmas
for 2-or-3-a-week broadcast.

MAGIC CHRISTMAS WINDOW—
Favorite fairy tales drama-
tized as two youngsters find
themselves behind the glass
of a store window with the
toys come-to-life. 25 quarter-
hours for 3-or-more-weekly
broadcasts.

Anytime

DESTINY TRAILS—Authentic
adaptations of famed James
Fenimore Cooper tales
including The Deerslayer,
and The Last Of The
Mohicans, 156 quarter-hours
for 3-a-week broadcast.

FIVE-MINUTE SPECIALTIES

THE NAME You WiL REMEmMBER—Engaging
versonality show about notables in the news with
William Lang. 260 B-minute programs for
3-or-6-a-week broadcast.

GETTING Tue MostT OUT OF Lirg ToDAY—
Down-to-earth inspirational talks tuned to the times by
Dr. William R. Stidger. 117 5-minute programs

for 3-a-week broadcast,

NBC Radio-Recording Division, Syndicated Pragram Solss
30 Rockefeller Plaza, New York 20, New York

Send us complete information on:

PROGRAM TITLE {5 |
D All 25 NBC Syndicated Programs

NAME. s i e PR T p e Lt E It e IPRLEE Lt L L DT
COMPANY e eiisim s oottt s Bt s s s sttt bt i

ADDRESS ... . JYE RIS A S Y SO e

CITY . yiirraiert 1 P AL T ZOHE ... BTATE........

.t R b it - mndScibab#e Ll




The 40th retail market

DAVENPORT
ROCK ISLAND ,

“FIRST to broadcast
to ‘shut-ins’.”

CMICAGO @

owxo.:mq.;_

A M 5000w, 1420Ke.

FM 47 kw., 1037 Me.

C.P. 22.9 Kw. vis-
val and avral,
Channel 5

WO

BASIC NBC Affiliate
DAVENPORT,1OWA

National Representatives
Free & Peters, Inc.
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WLAD SQUABBLE

Transfer Revocation
.Asked by Deme

BATTLE of the minority vs. majority stockholders of WLAD Danbury,
Conn., was thrown into FCC’s lap last week when John Deme, deposed
manager and a minority stockholder (12.5%), entered a petition re-
questing revocation of the transfer of control which was granted by

FCC last February [BROADCAST-
ING, Feb. 23].

Mr. Deme, president and direc-
tor of the Berkshire Broadcasting
Corp., permittee of WLAD and
WLAD-FM, charged collusion be-
tween the new owners and the
Frank H. and James B. Lee intér-
ests regarding the operation of
WLAD and WLAD-FM. Targets
of Mr. Deme’s charges are John
C. Doran, Robert J. Doran, John
P. Previdi, and Cecil J. Previdi,
the new majority stockholders who
together own 72.5% of the stations.

The petition follows on the heels
of a series of firings of key station
personnel by the new majority
stockholders. In addition to Mr.
Deme, who is now manager of
WBIS Bristol, Conn., those who
have been discharged .in recent
weeks include Maywill Dudley
Sloan, now with WELI New
Haven; Chief Engineer Robert
Harris, and two other staffers,
Frank and Virginia Cassidy. The
latter two reportedly have -set
themselves up as radio consultants
and program analysts to advise
any retailers who might be think-
ing of buying time from WLAD.

The station, a 250-w daytimer
on 800 ke, is under the temporary
managership of Edgar Twamley,
a consultant called in to straighten
out WLAD’s affairs. The mana-
gership reportedly will go to Jo-
seph Mathers, now commercial
manager, when Mr. Twamley con-
cludes his work.

Mr. Deme’s Charges

Mr. Deme, for himself and mi-
nority stockholders Grace Reilly,
Hugh J. Reilly, and Agnes Pisa-
rets (5% each), makes the fol-
lowing charges in his petition:

(1) The Dorans and Previdis
attempted to withhold important
labor news in the Danbury area.
The Dorans, it was charged, “be-
ing of a rabid anti-labor group,
exerted pressure for the purpose
of ousting the undersigned (Deme)
as general manager who refused
to censor any news.”

(2) The Dorans and the Lees,
closely associated in private busi-
ness, were in collusion in the op-
eration of WLAD and WLAD-FM.
The Lees are principals in the
Fairfield Broadcasting Co., appli-
cants for AM in Danbury, per-
mittee of WFIR (FM) Danbury,
and applicant for a TV station
in Waterbury. To support this
Mr. Deme points out that the
Dorans were ‘“violently opposed”
to a petition he once filed with
FCC charging the Lees with “mo-
nopolistic practices” in Danbury
for their various business controls
and ownership of the town’s only
newspaper, the Danbury News-
Times. Mr. John Doran was quoted
as saying Mr. Lee was his “bread
and butter” and he could not

oppose him.

(3) The Dorans and Previdis
did not furnish additional funds
for construction and completion of
WLAD-FM as they agreed to in
the application for transfer. The
failure, says the petition, has
placed the corporation in an “in-
secure financial position.”

(4) Programming has ‘“deteri-
orated rapidly” with “extreme
over-commercialism on some par-
ticipating programs and lack of
public service programs.”

The original majority owners,
Lazarus S. Heyman (50%), Bur-
ton F. Sherwood (13.75%), and
William Hanna (8.75%), all at-
torneys, informed the Commission
they found insufficient time to de-
vote to the station in requesting
the transfer.

The New Owners

The new owners, all Danbury
residents, have the. following in-
terests:

John P. Previdi (28.76%), own-
er Danbury Printing Co., and
John P. Previdi Co. (stationery,
office equipment).

Cecil J. Previdi (6.25%), field
service engineer for Cincinnati
Milling Machine Co., in the Hart-
ford office.

John C. Doran (25%), presi-
dent, treasurer and director of
Doran Bros. Inc.,, manufacturer of
hat machinery.

Robert J. Doran (12.50%), vice
president, secretary and director,
Doran Bros.

Wylie Address

MAX WYLIE, formerly program
manager of the radio division of
Young & Rubicam, delivered the
address on television at the U. of
Colorado Writers Conference, Aug.
8 at Boulder [BROADCASTING, Aug.
16]. Mr. Wylie has not been con-
nected with the agency for more
than a year.

u,acominy

Aug. 31: Annual Council on Radio
Journalism, Cosmopolitan Hotel, Den-
ver.

Sept. 8-9: NAB District 14 meeting,
Mammoth Hotel, Yellowstone Na-
tional Park.

Sept. 12-13: NAB Distriet 17 meetlng,
Davenport Hotel, Spokane, Wasl

Sept. 14-15: NAB District 16 meetlng,
Ambassador Hotel, Los geles.

Sept. 16-17: NAB District 15 meetlng
8t. Francis Hotel, San Francisco.
Sept. 18-26: National Television and
Electrical Living Show, Chicago Coli-

seum, Chicago.

Sept. 27-29: FM Asan. annual conven-

ion, Hotel Sheraton, Chicago.

Sept. 30 Oct. 3: Institute of Radio En-
ginee; West Coast convention, Ho-
tel Buhnore, Los Angeles.

Sept. 30-Oct. 3: West Coast Electronic
Mfg. Assn., Hotel Blltmore, Los An-
geles.

Qct. 4-5: NAB District 13 meeting,
Blackstone Hotel, Fort Worth, Tex.

Oct. 5-7: American Institute of Elec-
trical Engineers, Midwest general
meeting, Milwaukee.

Oct. 9-10: Mississippi Broadcast: Assn.

meeting, Biloxi, Miss.
Oct. 11-12: NAB District 6 meeting,
Buena Vista Hotel, Blloxi, Miss.

TPi, CASCADE MERGE;
PERSONNEL REALIGNED

MERGER of Television Programs
Inc., Hollywood, with Cascade Pic-
tures of California Inc. was an-
nounced last Friday by Bernard
Carr, president. Charles B. Brown,
president of TPI and formerly
program director of KFI Los An-
geles, joins Cascade as a vice pres-
ident.

Mr. Brown, who is also general
manager of KTUV Portland, pro-
jected television outlet, explained
that the merger will enable him
to devote more time to operations
of the station expected to be tele-
casting early in 1949. But he
pointed out that through Cascade,
Video Broadcasting Co. will en-
joy a source of film product supply
not only for Portland but for the
cities of San Jose and Seattle
if pending applications are favor-
ably acted upon.

Along with Mr. Brown, Russell
Furse, vice president of TPI, joins
Cascade as manager of a new de-
partment concerned with booking
and distributions of film packages.
Headquarters are 8822 Washing-

~

MEMO to ED SMALL—Ted Bates Agency:

WCKY's “"Makebelieve Ballroom” (Saturday) is #1 in

local Saturday daytime shows with an 8.5 rating.*
*Pulse, May-June 1948 1 |

50,0000919“3
SELLING POWER

on THE HIH EUERVIIIIIERE 24 HOURS R DRV

ton Blvd., Culver City.
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WCKY
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BURDETT WILL REPORT

ON SLAYING OF POLK
WINSTON BURDETT, CBS cor-
respondent who has been in Greece
investigating the slaying of George
Polk, returned to New York last
week and will report his findings
in a CBS broadcast two or three
weeks hence.

‘This was disclosed by Davidson
Taylor, the network’s vice pres-
ident and director of public affairs,
who has been directing Columbia’s
effort to solve the murder of its
chief Middle East correspondent,
whose bullet-riddled, trussed body
was found in Salenika Bay on May
16,

CBS also hopes that Gen. Wil-
liam Donovan, wartime Office of
Strategic Services chief who has
been probing the Polk case as a
representative of U. S. journalistic
groups, will appear on the pro-
gram with Mr. Burdett and other
CBS newsmen, Mr., Taylor said.
Gen. Donovan, who is still in
Greece, is expected to return to
this country soon.

“We know a lot more [about
the Polk slaying] than we did
before,”” Mr. Taylor said,” “But
it gets more complicated all the
time.” He added that CBS is de-
termined to get to the bottom of
the case and 1s exerting every
effort to do so.

He alsc disclosed that John Se-
condari, CBS Rome correspondent
who went to Greece with Mr. Bur-
dett to investigate the Polk mur-
der, has returned to the Italian
capital.

Mantle Lamp on ABC
MANTLE Lamp Co. of America
will begin sponsorship on Friday,
Oct. 1, of a transcribed series on
ABC featuring “Smiling” Ed Mec-
Connell. The weekly program of

light popular musie, interspersed
with comments by Mr. MecConnell,
will be heard from 4:15 to 4:30
p.m. William Hart Adler Inc.,
Chicago, is the agency.

=W a gy =

5
Montanans

L"'IN—I

. Marey

Montana has produced, since 1919, more than
X $150,000,000 worth of gas and oill

have earned,
| than $800,000,000 wages and salaries for ~ |
their work in Treasure State mines and metal-
working plantst o
500,000,000 feet of
Montana annually, without seriously ef. ——
fecting state timber reserves|

AM GRANTS

Twelve Get Permits;
Four Power Boosts

GRANTS for 12 new AM stations were issued last week by FCC. In
addition, power increases were authorized for KTMS Santa Barbara,
Calif.; KTRN Wichita Falls, Tex.; KULE Ephrata, Wash., and WMRC

Greenville, S. C.

KTMS was given a boost from 1
kw unlimited to 5 kw day, 1 kw
night; KTRN got an increase in
daytime power from 1 kw to 5 kw;
KULE was authorized to go from
250 w to 1 kw, and WMRC was
shifted from 1490 ke, 250 w un-
limited to 1440 ke, b kw unlimited.

Ownership on the new grants is
as follows:

Parsons, Kan. — The Community
Broadcasting Co. Inc., 1540 ke, 250 w,
daytime; conditions. Estimated cost

$22,000. Principals: Clyde M. Reed Jr.,
Sun Pub. Co., president and 350.2%;
George H. Alderman, Walter Scheid
Farm Equipment Co, vice president
and 6%; Glenn Jones, attorney, sec-
retary and 69,, and Maxwell M. Martin,
Martin Furniture Co., treasurer and
19.08%. Granted Aug. 19,

Brunswick, Ga.—Brunswick Broad-
casting Corp 1440 kc, 1 kw, unlimited,
directional at night. Sixty shares of
common stock were issued to be held
in the following manner: Norman A.
Way, insurance agent, president, 10
shares; W. F. Crandall, hardware dealer,
vice presldent 10 shares; E. M. Champ-
ion, wholesale meat business, secretary-
treasurer, 8 shares; L. 'rolllson,
wholesale grocer, 22.5 shares; R.
Tollison. wholesale grocer, 15 shnres,
E. M. Champion Jr., 2 shares.

Ansonia, Conn.—The Naugatuck Val-
ley Broadcasting Corp., 690 ke, 1 kw,

Itlme, conditions. Estimated cost

200. Principals: Garo W. Ray, con-
sultlng radio engineer, techmical di-
rector and vice president of WNHC
New Haven, president and 269, owner;
W. Rockwell Clarke Jr., radio editor
Bridgeport Post, treasurer 26%; A
H. Tellalian Jr., attorney, secretary 269%;
Eugene G. Dahlby, program director
WNAB Bridgeport, vice president 10%
and proposed manager; George W.
Travis, consulting radio engineer, as-
sistant treasurer 6% and to be en-
gineer in charge; and Vohen W. Var-
jabedian, with Bridgeport Post since
1931, assistant secretary 6% and to be
head news room. Mr. Ray must divest
himself of 10% interest in WNHC or
i{l??lding in this grant. Granted Aug.

Biddeford, Me.—Biddeford Broadcast-
ing Corp,, ke, 250 w, unlimited;
conditions. Estimated cost $14,863. Prin’
cipals: Gordon J. Lewls, assistant man-
ager WPOR Portland, Me., president and
309 owner; Arthur A Deters, chief en-
giner WNBH New Bedford, Mass., vice
president 30%; John Gibson, manager
Butlers Dept. Sm:e, treasurer 4%; Marc

E. Simard, partner, York County Biscuit

. =
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YOUR BEST SALES IMPLEMENT
IN MONTANA

280 W 5 KW
IN PROGRISS

MONTANA
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*
Cn.. 4%; Horace S. Nichols. co-manacer
Nichnls & Co.. dry goods store, 4%.
Granted Aug. 13.

Butler, Pa.—Farle Printing Co., 1580
ke, 500 w, daytime. Estimated cost
£34.600, Grantee prhliches Aallv Farle,
is permittee FM station WBUT there.
Granted Aug. 13.

Fresno, Calif —Baker Broadcasting Co.,
1600 ke, 1 kw. dovtime: eonditions,
Estlmated cost $29,460. Principals; John
L. Baker. former grocarv owner who
is vartially retired, 70%: Peter K. On-
nirian, annonncer-eneineer KERO
Rakersfleld. Calif., 1%%; George F.
Raker, dental stndent. 69%: Harry
Hartlvnian. machinist at Schalage Lock

Co., 8an Francisco, 7%: and Jim Schif-
fer, music store owner, 2%. Granted
Aug. 13

Mindawater, Ter.—The Gladewater
Broadcasting Co., 1430 k¢, 1 kw, day-
time: canditions, Fstimated enst $20.-
051. Principals: Barnes H. Broiles. pub-
lisher Gladewater Dailv Times-Tribune,
Big Sandy News and Hawkins Reporter,
2586»: Cavl B. Fnerett. brnitding con-
tractor, 2X9,: John Ren Shepver, at-
torney, 25%: Thomas €, Unes. attorney,
12.5%: and Henry Wade, Ascistant Dis-
trict Attorney of Dallas, 12.5%. Granted
Aug. 13.

Guymon, Okla.—~The Plains Broad-
castine €Con. Inc., 1220 ke, kw. dav-
time. Estimated cost $27. 6“ Principals:
each.one-third owner; T. M. Raburn Jr,,
radio engineer and insgtructor. presi-
dent; Mrs, Clarice B, Aveock. farming
and cattle interests, vice president;
and H. C. Hitch Jr., cattle rancher,
secretary-treasurer. Granted Aug. 13.

Hickory, N. C.—Edmond H. Smith Jr.,
630 ke, 1 kw, davtime; conditions. Esti-
mated erost $18.000, Grantee is asso-
olate editar of Hickory Dally Record.
Granted Aug. 13.

Jesup, Ga.—Altamaha Broadcasting
Co., 1370 kc, 1 kw, davtime: conditions.
'F‘-:'I-nated cnst €24.548. Sonle owner is
William Glenn Thomas, local attorney.
Granted Aug. 13.

Manhattan. Kan—Manhattan Broad-
casting Co. Inc., 1350 k¢, 500 w, day-
time: conditions. Fstimated cost $19.-
500, Princinals: Fred A, Seaton. publi-
sher, Hastings. Kans., Daily Tribune,
659% owner KHAS Hastines, and one-
third awner KGGW (Coffevville. Kan..
president and one-third owner: Richard
M. Seaton. publisher Coffeyville Dailv
Journal and one-third owner KGGF,
vice president and one-third owner;
and Fay N. Seaton. publisher Manhat-
tan Mercurv-Chronicle and one-third
owner KGGF, secretary-treasurer and
one-third owner. Granted Aug. 13.

Pawtucket, R. I. — Roger willlams
Broadcasting Co., 1380 ke. 500 w. day-
time; engineering conditions. Princi-
pals: Neale D. Murphyv, clerk of U. S.
District Court, Providence, president-
treasurer and 509 owner, and Dom-
inick A. Hysko. owner Union Photo
Supply and having other business in-
terests, secretary 50%. Granted Aug. 13.

CBS Signs to Use Don Lee

Studio for Audience Show

CBS HOLLYWOOD last week
signed with Don Lee Broadcasting
System for use of latter’s Studio
8 for origination of six perform-
ances of CBS audience shows week-
ly, starting Oct. 3.

CBS shows to air from Don Lee
facilities are: Jack Smith Show,
Monday through Friday and a net-
work dramatic program yet to be
assigned on Sundays. CBS need
for additional space arose from
overtaxed demands upon its three
Columbia Square audience studios,
its Vine Street Playhouse and
Studio A at Sunset Radio Center.
CBS weekly airs 56 performances
of audience shows, totalling 71
hours of broadcasting.

THIS AD MAY SHOCK
SOME PEOPLE!

You don’t have to
Pay a High AM rate to
get FM time in Kansas
City over KOZY.

KOZY is an independent FM
station operation that programs

for the FM Audience.

KOZY FM only rates are
modest compared to PLUS re-
sults achieved by the Adver-
tiser.

Reach the Kansas City FM
audience direct—not indirectly
—use KOZY, Kansas City’s
Pioneer FM Station.

Natienal Reps:
FM REPS, INC.
“A4 Dillard Station”
Robert F. Wolfskill, Mgr.

Miss Lillian Selb
Foote Cone & Belding
New York City

Dear Li:

Guess you read where ol WCHS had
applied fer a o o

television license. g
Yessir, jest
another case 0’
not only keep-
m' up with
th’ Joneses
but a mite

well t* keep in
mind when
yver figern on
gittin into th’
Charleston,
West Virginie
market. . .

With 5000
watts at 580
an CBS,
WCHS not
only keeps you
even with th’
rest o’ th'
folkes but quite
o ways ahead.

Yrs.
Algy,

WCHS
Charleston W, Va.
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FCC DENIAL APPEALED

BY WKRC CINCINNATI
RADIO CINCINNATI Inc., licen-
see of WKRC Cincinnati, last
week filed with the U. S. Court
of Appeals for the District of
Columbia a notice of appeal from
FCC’s decision of November 1947
favoring the application of WJIM
Lansing, Mich., over that of WCKY
in contest for assignment on 550 ke.

Fortnight ago the Commission
through a memorandum opinion
and order denied WKRC’s seven-
month old petition for rehearing
or reconsideration of that decision,
which had approved switch of
WJIM from 250 w on 1240 ke to
1 kw on 550 kec while denying
WKRC’s request for fulltime use
of 5 kw on that channel [BroaD-
CASTING, Aug. 2]. WKRC pres-
ently is assigned 5 kw daytime and
1 kw nighttime on 550 ke. The
FCC ruling of last November had
left the way open for WKRC to
apply anew for 5 kw fulltime on
condition it limit its radiation.

Also requesting a stay order
against the WJIM grant, the no-
tice of appeal contended initially
that the memorandum opinion and
order “purporting to finally deny”
the WKRC application and peti-
tion for rehearing “is invalid .be-
cause a legally constituted quorum
of the Commission . . . was not
present.”

J TV GRANTS

All Go to Applicants
With AM Outlets

GRANTS for three new commercial television stations were issued by
FCC last Wednesday, and 2ll three went to licensees of AM stations
operating as NBC outlets—City of Jacksonville, which operates WJAX,
5 kw on 930 ke, Jacksonville, Fla, WTAR Radio Corp., licensee of

WTAR, 5 kw on 790 ke at Norfolk,
Va., and West Central Broadcast-
ing Co., licensee of WEEK, 1 kw
on 13850 ke, Peoria, Il

The Commission granted the
Atlanta Journal Co., holding a
CP for a new TV station on Chan-
nel 8 (180-186 mc), to increase
visual power from 21.6 to 23.8 kw,
aural power from 11.4 to 12.6 kw
and antenna height from 515 to
545 feet.

In another action the Commis-
sion adopted a memorandum opin-
ion and order denying the peti-
tion of United Detroit Theatres
Corp., Detroit, requesting the
setting aside of an order isued
last May 6 denying an earlier pe-
tition which United Detroit had
filed directed against a grant with-
out hearing on Feb. 12, 1948, of
the application of King Trendle
Broadcasting Corp. for extension
of completion date of its WDLT
Detroit (Channel 7, 174-180 mec).

Commission dismissed on Aug.
16 the application of Furniture
City Broadecasting Corp., Grand
Rapids, Mich.,, for a CP for a
new television station to be oper-
ated on Channel 9, 186-192 me,

WHAT'S A

FEW MILES

BETWEEN MARKETS—

[E/Vry when the next

biggest is 122 miles away

\

Amarillo is 122 miles from the

$3500 miijion Lubbock area.
Worth 290 . . . El Paso 380.

munity interest strong.

sell this 30-county area.

Fort

In
Texas distances are vast, com-
It takes
KCBD — programmed for the
396,000 South Plains folks — to
More
local merchants use KCBD than

1000 WATTS UNLIMITED
LUBBOCK, TEXAS
Joe H. Bryant, Gen. Mgr.

with 21.6 kw visual and 15.4 kw
aural.

The new-station grantees, their
assignments, and estimated con-

struction costs:

City of Jacksonville (WJAX), Jack-
sonville, Fla,—Channel 2 (54-60 mc); 15
kw visual power, 7.5 kw aural; antenna
helght 500 feet; construction cost, $226,-

WTAR Radio Corp. (WTAR), Norfolk,
Va.—Channel 4 (66-72 mc), 24.2 vlsua.l
power, 12.1 kw aural; antenna, 365 feet;
construction cost, $206,050.

West Central Broadcasting Co.
(WEEK), Peoria, Ill.—Channel 12 (204-
210 mc); 29 kw visual power, 14.5 kw
aural; antenna, 390 feet; construction
cost, $212,250.

HEARINGS SET ON TWO

REQUESTS TO TRANSFER
DOUBTFUL  circumstances of
ownership are reported to be rea-
son for which FCC last week des-
ignated hearings upon two trans-
fer applications—those of WFTC
Kinston, N. C.,, and KBLF Red
Bluff, Calif. Formal issues in the
proceedings have not been an-
nounced.

The Commission ordered inquiry
into the WFTC request for assign-
ment of license from Jonas Wei-
land, sole owner, to WFTC Broad-
casting Co. Inec., new firm in which
Mr. Weiland holds 88.5% interest.
It was reported the Commission
among other things is concerned
whether Mr. Weiland’s holdings in
WSSV Petersburg, Va., and WINZ
Hollywood, Fla., if any, were ac-
curately reported as required by
FCC’s rules. According to the ap-
plication for transfer Mr. Weiland
with his wife owns 49% of WSSV
and 76% of WINZ. He proposes to
sell part interest in WFTC to
group of 21 individuals for $14,400.

In the KBLF case the Commis-
sion plans to inquire into the re-
quested assignment of license from
Robert L. Weeks, sole owner of
record, to Dr. Russell G. Frey.
Among other things it was indi-
cated FCC wishes to determine the
extent and character of control
which may have been exercised over
the station by persons other than
the licensee.

WFTC is assigned 250 w full-
time on 1230 ke and has been on
the air since 1937. KBLF, estab-
lished in 1946, is assigned 250 w
fulltime on 1490 ke.

AFA and Colleges
THE ADVERTISING Federation
of America, in its expanded 1948-
49 club activities program released
last week to 100 local advertising
clubs, stressed increased coopera-
tion with U. S. colleges and uni-
versities. The project resulted
from a committee investigation of
college training in advertising.

.FRAUDULENT TIME SALE

SUSPECTS AWAIT TRIAL

PLEAS of “not guilty” were
entered in Denver District Court
Monday by two men charged with
passing worthless checks but be-
lieved by Colorado authorities to
have been implicated in the sale
of fradulent radio time sales in
the West. One of the accused still
is in Denver County jail under
$5,000 bond. The other has secured
bail.

The two were arraigned before
Judge Joseph J. Walsh of the
District Court’s Division 6. Date
for trial has not been set. They
were arrested in a Minneapolis
hotel July 25 on a Colorado war-
rant. Alleged to have passed $2,000
in bad checks, they also are sus-
pected of having taken down pay-
ments from farmers and stock
men for “phony” broadcast ad-
vertising.

Investigators for Distriect At-
torney James T. Burke are en-
deavoring to round up victims who
may prefer additional charges
against the pair. An accomplice
still is at large.

Deletion of Three

Licenses Approved

REQUESTS for the deletion of
two AM stations and one FM sta-
tion were granted last week by the
FCC.

At North Wilkesboro, N. C., the
license of WILX, held by Carolina-
Northwest Broadcasting Co., was
cancelled at the request of the own-
ers, Edney Ridge, president of
WBIG Greensboro, N. C., and
Hadley Hayes. In his letter to the
Commission Mr. Ridge stated that
the town was not large enough to
support two stations. WILX was
assigned 1450 ke with 250 w un-
limited. The station started opera-
tion on July 1, 1947.

Stanley S. Beaubaire was grant-
ed a request for the cancellation
of KGEW Oroville, Calif.,, 980
ke 1 kw daytime. Mr. Beaubaire
stated in his letter to the Commis-
sion that he had seen the need for
a station in Oroville and had at-
tempted to supply that need. He
withdrew because another station
had been granted there which he
felt would fill the listening re-
quirements and since he did not
believe the town would support
two stations. Mr. Beaubaire is pub-
lisher of the Hanford, Calif., Jour-
nal and Sentinal and is applicant
for an AM station there.

The FM station granted cancel-
lation of its permit was WMIN
Miami, Fla., owned by Everglades
Broadcasting Corp. WMIN had
been assigned Channel 260 (99.9

TG and STEAM

STAMFORD OHHN,

“The Gateway to Mew England”

Eugene S, Thomas, WOIC (TV)
Washington, general manager, was
committee chairman.

use the other two stations com-

bined. It sells in the South Plains. T

Rep. by JOHN E. PEARSON CO.

& B C ARilkate
Beprasentative: ] P McEKINMEY & SOM
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-TO INSTALL
-TO OPERATE

«TO CONVERT TO
HIGHER POWER

RAYTHEON

250W—1KW—3KW—10KW
FM TRANSMITTERS

A COMPLETE UNIT — normal installation
takes less than six hours.

SIMPLIFIED OPERATION — by direct
crystal control requiring no corrective
circuits or mechanism.

NO SPECIAL TUBES — only standard
low cost receiving-type tubes are used in
the modulator.

NO SLIDING RF CONTACTS — stand-

ing adjustments.

SINGLE POWER CONTROL — for full
range adjustment of power output.
ECONOMICAL — in initial cost as well
as in operation and maintenance.

AUTOMATIC OVERLOAD RESET —
returns transmitter to the air twice at full
power and once at half power before
locking out.

Front view of RF3 IKW.FM Transmitter with
doors open showing convenient arrangement
of controls for tuning driver and qmp‘yl,l’e”f.
Center lift- off pancl hos been removéd to
show accessibility of power wnﬁlv.

ard amplifier techniques used in all RF
stages. The amplifier maintains it settings
permanently.

NO NEUTRALIZATION — the tetrode
tubes used require no complicated tun-

NO OBSOLESCENCE — Use the RF-3A
amplifier in converting from 250 watts —
use it later as the driver for a 10KW unit.
Raytheon's integrated design policy elim-
inates obsolescence.

See your Raytheon Representative for complete information

VISIT THE RAYTHEON EXHIBIT—FMA CONVENTION
CHICAGO —SEPTEMBER 27-28-29

COMMERCIAL PRODUCTS DIVISION . WALTHAM 54, MASSACHUSETTS
Industrial and Commercial Electronic Equipment, FM, AM and TV Broadcast Equipment, Tubes and Accessories

BOSTON, MASSACHUSETTS
Chris F. Brauneck Warren Cozzens, Ben Farmer Iy
1124 Boylstan Street COZZENS & FARMER 1255 South Flower Streeb 135 Harvard North
KE. 6-1364 222 West Adams Street Rich. 7-2358 Minor 3537

Ran, 7457 !

DALLAS 8, TEXAS

CHICAGO 6, ILLINOIS LOS ANGELES 15, California

Emile J. Rome

SEATTLE, WASHINGTON
Adrian YanSanten

CHATTANOOGA, TENNESSEE NEW YORK 17, NEW YORK WASHINGTON 4, D. C.

W. B. Taylor Howard D. Crissey Henry J. Geist Raytheon Manufacturing Co. ]
Signal Mountain 414 East 10th Street 60 East 42nd Street 739 Munsey Building |
8-2487 Yale 2-1904 MU. 2-7440. Republic 5897

EXPORY SALES AND SERVICE IN FOREIGN COUNTRIES —Raytheon Manufacturing Company, International Division, 50 Broadway, New York 4, N. Y., WH. 3-4980
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Free Spending
(Continued from page 23)
more than they earned, and 4,000,-
000 neither saved nor spent more
than they earned. Main increase in
dissaving was in medium and high-

income groups.

About three-fifths of those who
spent more than they earned—
known as “dissavers”—bought ra-
dios, autos, furniture or household
appliances in 1947. The Reserve
Board notes that ‘“the ability to
dissave presumes a certain degree
of financial well-being, for to spend
more than one’s income, a person
must either have sufficient income
or collateral to be an acceptable
risk for credit or have past savings
to draw upon.”

Less Than 1947

In a recent study of consumer
buying of durable goods, the board
noted that “although somewhat
less so than in early 1947, most
consumers were still optimistic
about their income prospects and
future business connections” with
many more expecting continued
prosperity than predicted an eco-
nomic decline. Many more expected
higher incomes than anticipated
decreases.

The Commerce Dept. analysis of
incomes of individuals shows a
range of increase in 1947 from
20% in the Northwest to 7% in
the Far West (see table). The dif-
ferences among states in percent-
adge increase was traced mainly
to widely varying changes in farm
income.

States with largest increases in
total income were in the wheat-
producing area, including North
Dakota, 43% up; Kansas, 26% up;
Colorado, 21% up; Montana, 20%
up.

For the country as a whole, dol-
lar volume of income payments in
1947 was a fourth above that in
peak war year 1944.

On a state basis, per capita in-
come in 1947 varied from $1,842
in Nevada to $659 in Mississippi.
Next to Nevada were New York,
$1,781; North Dakota, $1,678; Con-
necticut, $1,671; Delaware, $1,646;
California, $1,643; Montana, $1,-
641; District of Columbia and Illi-
nois, each $1,624.

A concentration of low-income
states in the South is shown, all
15 Southern states being among the
16 states with the lowest averages.
However, the Commerce Dept.
noted that since 1929 the South
has considerably improved its per
capita income in relation to the
national average.

Porter Resigns Post

PRESIDENT TRUMAN last
Thursday accepted the resignation
of Paul A. Porter, former FCC
Chairman and OPA administrator,
as his temporary special assistant
on the administration’s anti-infla-
tion program. The Chief Executive
praised his work. Mr. Porter has
returned to his private law prac-
tice in Washington.

GOING UP 309 feet to inspect one of
six WXKW Albany towers is Art Kerwood,
who says it’s no job for @ man_with the
jitters. Mr. Kerwood gave the station’s
antenna array (six towers in line) its
final check Aug. 9, when WXKW made
its debut as a 10-kw ABC basic outlet.

Commission Grants
4 New FM Permits

One Each to Missouri, Indiana,
Maryland and Virginia
CONSTRUCTION permits for four
Class B FM stations, one each in
Maryland, Virginia, Indiana.and
Missouri, were granted by FCC
last Wednesday. ’

One of the grants went to a pub-
lishing firm, the News Printing
Co. Inc., Goshen, Ind., which pub-
lishes the Goshen News-Democrat.

The other grantees were Tower
Realty Co. (WCUM), Cumberland,
Md.; Independent Broadcasting Co.
(KTTS), Springfield, Mo., and
Southern Virginia Broadcasting
Corp. (WSVS), Crewe, Va.

List of the channel assignments
and estimated costs follows:

Tower Realty—Class B; 102.9 mec,
Channel 275, 2.5 kw, 1,485 ft.; estimated
cost $28,960.

Independent Broadcasting-—Class B;
94,7 me, Channel 234, 11 kw, 225 ft.;
estimated cost $21,960.

News Printing Co.—Class B; 95.1 mc,
Channel 236, 20 kw, 300 ft.; estimated
cost $63,600.

Southern Virginia Broadcasting—Class
B; 104.7 mc, Channel 284, 12.5 kw, 440
ft. (Previously held conditional grant).

GOP Plans

(Continued from page 24)

Gov. Dewey’s radio advisor for the
past six years.

Meanwhile, Mrs. Florence War-
ner, the Committee’s assistant di-
rector of radio, was acquainting
ladies, active in the GOP campaign
and prominently mentioned for
high national positions in the event
of a Republican victory, with
Washington radio figures.

Gives Luncheon

Mrs. Warner, at a luncheon at
the Mayflower Hotel last Thurs-
day, entertained Mrs. Charles W.
Weiss Jr., of Rochester, N. Y., as-
sociate campaign director for the
Dewey-Warren forces; Miss Jane
Todd, deputy commissioner of com-
merce for the State of New York;
Miss Mary Donlon, chairman of
the State Workmen’s Compensa-
tion Board of New York; Mrs.
Robert MacCauley, assistant na-
tional chairman of the Republican
National Committee; Ruth Crane,
WMAL Washington; Nancy Os-
good, WRC Washington; Hazel
Markel, WTOP Washington; Art
Feldman, MBS Washington; Ed
Scovill, CBS Washington and Gene
Juster, NBC Washington.

Rea of NAB Legal Staff

Resigns for College Job

BRYCE REA Jr., attorney at NAB
Washington headquarters, has
resigned effective the end of Au-
gust to accept an assistant pro-
fessorship in law at Mercer U,
Macon, Ga. Mr. Rea joined NAB
in 1946, serving in the Legal Dept.
under Don Petty, general counsel.

During the war he was a lieu-
tenant (j.g.) in the Navy, com-
manding a mine sweeper, Prior to
the war he was an attorney at the
National Assn. of Manufacturers,
going there from the U. 8. Court
of Appeals of the District of Co-
lumbia where he had been law
clerk to Chief Justice Groner, now
retired. .

Mr. Rea was graduated from
Washington and Lee, Lexington,
Va., in 1941 with an LLB degree.
He had attended Queens U., at
Kingston, Ont.

If Marty had a middle name it would be “Versa H
tile.” MWis gay and carefree persondlity adds th g
spice of life to any program whether it is spinning (1]

records, special events or straight announcing.

DeVictor's years of experience before tI'u micros I'u

phone make “Marty’s Party” popular with WBNS
families representing top
buving power in Central

Ohio.

ASK JOHN BLAIR
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Rankin
(Continued from page 26)

controversy with the Argentine
Peron government; work with
Judge Miller on UNESCO activi-
ties, the U. S. Advisory Committee
on Information and the Govern-
ment - Industry Radio Advisory
Committee.

Before joining the State Dept.
Mr.. Rankin was with the Office
of Inter-American Affairs, serv-
ing at Bogota, Colombia, until
1946 when he transferred to the
State Dept. At the Inter-American
office he was also radio director for
several Latin American nations,
writing and producing programs
in both English and Spanish. He
became acting assistant chief of
the State Dept. International
Broadcasting Division Jan. 1, 1946
and associate chief June 30 of that
year.

Mr. Rankin was born in Gaston
County, North Carolina, Dec. 5,
1912. He was graduated from U.
of North Carolina in 1934 and took
graduate work at Duke in 1934-35,
returning to U. of North Carolina
to study law from 1937 to 1939.
In the 1935-37 period he was re-
gional information officer of the
Dept. of Agriculture, broadcasting
daily on WBT Charlotte. After
completing his law studies he went
to Washington to do radio produec-
tion at the Dept. of Agriculture,
moving to the Inter-American post.

63% Sponsored

AFTER only one week on the air,
WSPD-TV, the Fort Industry Co.
television station in Toledo, Ohio,
reports 63% of its air time is on
a sponsored basis. A total of 29
individual sponsors have been
signed. A breakdown of WSPD-TV
hours of operation shows 12 hours
and 25 minutes per week are com-
mercial and 7 hours and 15 min-
utes per week sustaining.

NATIONAL Safety Council has cone
gratulated WDRC Hartford, for its “ex-
ceptional” highway safety work. Let-
ter from Dan Thompson, council offi-
clal, extends organization's “warmest
thanks.”

TV SERVICING COURSE
Home Study and Shop Training
Offered by Philco———

PHILCO, through its Service Di-
vision, has launched a new long-
term program to train experienced
radio servicemen in the latest in
television servicing. The training
is free.

According to John Pell, manager
of Television Service, Phileo Corp.,
the new program includes: (1)
Honte instruction; (2) classroom
and shop training in leading video
centers and in certain cities where
TV stations soon will be on the
air, and (3) courses on how-to-do-
it and how-to-make-it-pay.

Phileo distributors in television
cities are cooperating in the pro-
gram. As a result, it is expected
that thousands of competent tech-
nicians familiar with all phases
of TV servicing and antenna in-
stallation will be trained, Mr. Pell
said.

The home courses are regarded
as “basic training,” and comprise a
series of 10 lessons. Shop training
and classroom work already have
been organized in about 50 cities
by Philco distributors.

KFDX ‘Clean-up’ Fund
CAMPAIGN to raise $8,000 for
automatic spraying machine in con-
nection with a “Clean-Up” drive
to combat polio has been conducted
by Wichita Falls, Tex., with the
helpful assistance of KFDX Wich-
ita Falls. When asked to cooperate,
Sid Grayson, XFDX program di-
rector, conducted a popularity con-
test to select the most popular
player on the local Spudders base-
ball team. Listeners were invited
to mail in donations and vote for
their favorite player. On the two-
hour show over $1,200 was raised
for the fund. Various merchants
in the area donated gifts to be
given to the winning player and
formal presentation ceremonies
were held at the ball park.

THE HEADQUARTER offices of Cen-
taur-Caldwell Division, Sterling Drug
Inc., was moved Aug. 21 to parent
company’s 43-story building at 1450
Broadway, New York. Former location
was at 41 East 42nd St.

National Representative:
John Blair & Co.

yraws WBC smron
AM - FM-TELEVISIOS
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Demos Map Radio
(Continued from page 24)
said he had “no speaking engage-

ment” on the day President Tru-
man opens his campaign.

In his package of guide material
Mr. Fry included a list of sugges-

tions for utilizing radio during
the campaign, FCC regulations
concerning  political broadcasts

which included a summary”in non-
legal language, and a questionnaire
outlining campaign plans and sol-
iciting Ssuggestions. The question-
naire was not made public.

Radio Accord Emphasized

The guide on the proper use of
radio recommended: (1) highly
conversational, not oratorical
speeches (Z£) engaging the ser-
vices of an advertising agency ex-
perienced in the radio field (3) that
stations be selected on the basis
of power, coverage, type of audi-
ence to which the station caters
and whether or not it is a network
affiliate or an independent, against
buying time opposite an opponent
or big-name broadcast (4) buying
spots near big-name shows to
secure a ready-made audience and
paying particular attention to in-
dependents having large and loyal
followings in the rural areas.

Outlining promotion suggestions
the guide warned the candidates
that news conferences should be
clearly labeled “a press-radio con-
ference” and radio editors and
commentators should be invited
along with newspaper reporters.

Television plans for the cam-
paign will be covered in subse-
quent instructions, Mr. Fry said
in pointing out that “TV has lim-
ited use for our purposes; and sta-
tions are few and widely scat-
tered.”

On Libel

A summary on political broad-
casts explained that “the question
of a radio station’s liability for
libel in connection with political
broadcasts, and its right or respon-
sibility for editing or censoring
such broadcasts to avoid possible
suits for libel, is still in litigation
and is undecided.”

Workers and candidates were
advised that “the best procedure
is to take the utmost precaution
in the preparation of political
broadeast scripts in order to avoid
any statement which might be con-
strued as libelous. Whenever pos-
sible, a copy of the script should
be supplied to the radio station
in advance. ”

Laws governing “equal oppor-
tunities” for all candidates were
also recited in the manual.

DuMONT Television Network's "Court
of Current Issues” has been cited by
Institute of Adult Education, Teach-
ers College, Columbia U., as ‘‘Best pro-
gram of its type now available.” Pro-
gram, along with other telecasts, was

monitored by Institute’s research
group. The ‘Court” is heard Mon,,
9:30-10:30 p.m.

MUSIC. ..
SPORTS . . .

24 NEWS . ..

hours a day

WIN

FLORIDA’S

blGy

INDEPENDENT
940 KC

clear channel

FULL TIME

Business Address:
WINZ BUILDING
304 LINCOLN ROAD
MIAMI BEACH
Studios:
MIAMI, MIAMI BEACH
and HOLLYWOOD
Main Studio:
HOLLYWOOD BEACH
HOTEL

Jonas Weiland, President

(Hn KFMB-FM)

Selfs

San Dikco

PUT YOUR PRODUCT
IN BEST POSITION

ON THE STATION
WITH BEST POSITION

1000 watts 550 ke

BASIC AMERICAM METWORK
[Pac Caast)
SAN DIEGO, CALIF.

Crened, Managed by JACK
anted by BRANH
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Blue Book
(Continued from page 26)

the licensee of an international sta-
tion shall render only a service which
“wili reflect the culture of this country
and which will &romote international
goodwill, understanding and coopera-
tion.” On July 14, 1939, FCC “sus-
vended the operation” of this section
but it has not been repealed.

3, The Mayflower case (1940) in
which FCC ruled a licensee may not
be an advocate and which ruling the
Commission has reviewed in recent
public hearings.

4. The United Broadcasting Co. case
(1945) in which FCC held a licensee

may not enforce policy of excluding
paid broadcasts on controversial mat-
ters and restricting such broadcasts
to ‘“free” time.

5, Petition of Robert Harold Scott
(1946) in which FCC held stations
must make time available for tem-
porate arguments in support of the
;t?elstlc point of view [See story page
5].

6. Petition of Homer P. Rainey (1947)
in which FCC held that notwithstand-
ing Sec. 315 of the Act disclaims any
obugatlon on any sratlon to permit
political b d would
not permlt a station to adopt policy
limiting amount of time allocated
each candidate in a primary election
to the times and extent involved in
that instance.

7. The Capitol Broadcasting Co, case
(1947) in which FCC held it is no bar
to license renewal that stations air
horserace data provided information
is not detailed so as to ald bettors
or so urgent as to interrupt. other
shows,

8. Port Huron case (1948) in which
FCC held a licensee may- not - edit or
reject a political address because it
contains libelous matter.

In support of its contention that
a comparative hearing in fact was
not afforded WADC, Mr. Simmons
argued “a hearing is no hearing

if the record made is ignored in
the decision.”

WADC told the Court that the
Commission “by calling for a com-
parative hearing and then ignoring
it in the decision, accomplished
the very thing this Court had
condemned in the Ashbacker case.
By merely changing the sequence
of events, it still undertook to
grant the competing application
ex parte and to accord the peti-
tioner a nominal hearing.”

Lower Court’s Dismissal

Comparative consideration might
conceivably be dispensed with, it
was noted, where one of the com-
peting applicants might be dis-
qualified under Sec. 310(a) of the
Act as an alien or under Sec.
311 as having been found guilty
of vioclating the monopoly laws.
“But such was not the case here,”
the petition said.

The evil was compounded,
WADC stated, by the lower court’s
dismissal of its appeal under Sec.
402(b) (2) of the Act from the
WGAR grant. The Court had said
that since WADC's application had
been denied it was not aggrieved
or adversely affected by the WGAR
grant and had no standing to
appeal.

“Here again there is a rear-
rangement of the time sequence,”
the WADC petition pointed out,
continuing, “If the Commission, as
it was required to do, had given
the two applications comparative,

Affiliated ABC Y LONE STAR CHAIN
1000 WATTS v 560 KC

KFDM

BEAUMONT, TEXAS
FREE and PETERS

Delivering
A 3-City Market

A thriving Three-City Mar-
ket whose industries are
EXPANDING — DIVERSIFIED
—PERMANENT. Not one
alone but the combined ef-
fect of the chemical indus-
try, oil production and re-
fining — agriculture and
lumbering — shipping and
shipbuilding has made an
vnusually rich and worth-
while market. Let KFDM de-
liver this market for you.

REPRESENTED BY
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Close Call for WJPR

TRANSMITTER house and
equipment of WJPR Green-
ville, Miss., was almost de-
stroyed by fire early this
month when a nearby cabin
burned to the ground. A dis-
tance of only ten feet sepa-
rated the two buildings and
by the time firemen arrived
the roof of the cabin had fal-
len in. Only slight damage
was done to the transmitter
building which station re-
ports housed $30,000 worth
of equipment. A check was
presented the next day by
WJPR to the local Firemen’s
Fund in appreciation, station
reports.

instead of sequential consideration,
the petitioner would be in a posi-
tion to test the legal validity of
the WGAR grant.” This test would
be whether the WGAR grant vio-
lated the duopoly rule since WGAR
is in common ownership with WJR
Detroit and some overlap of cov-
erage between the two outlets was
acknowledged by FCC. If success-
ful WADC said it then would be
“entitled to a grant” of its own
application.

“If the law be as expounded by
the Commission and the Court,”
WADC said, “then a formula has
been developed to avoid the impli-
cations of comparative hearing and
a way has been found to get around
the Ashbacker case.” This formula
was given: 1. Determine which
of two competing applications you
wish to grant; 2. After hearing,
consider the two applications in
order, taking up first that which
you wish to deny; 3. Find an im-
perfection - to sustain denial; 4.
Grant the remaining application
without opinion.

History of Battle

WADC and WGAR have been
long-time rivals for 1220 ke.
WGAR won the frequency with
5 kw in 1943, while WADC con-
tinued on 1350 ke with 5 kw. Their
mutually exclusive applications for
use of 50 kw on 1220 ke were
filed in late 1945 with comparative
hearing designated in February
1946 and held in April of that
year. Following issuance of the
Blue Book, WADC in early April,
before the hearing, substituted a
new program description for the
one in his application. The sub-
stituted description, according to
the WADC petition, stated the “ap-
plicant proposes to operate as Col-
umbia outlet for Akron and Cleve-
land, providing complete service
of Columbia commercial and sus-
taining programs, plus augmented
programs of local origin, to serve
the proposed coverage area.”

FCC’s proposed decision, issued
in October 1946, favored WADC
on two counts but denied it on
basis of the third, its program
proposal. That Mr. Simmons was

BROADCASTING o

a local resident and that WGAR
would overlap with WJR were
cited in WADC's behalf. But these
were outweighed by the conclusion
that WADC “proposes merely to
become a conduit for the network
programs” of CBS. In the final
decision, WADC stated, FCC indi-
cated that if for any reason it
could deny the WADC application,
“no comparative consideration of
the relative merits of the two con-
flicting and mutually exclusive ap-
plications is required.”

The Court of Appeals, through

‘majority of Justices H. W. Edger-

ton and Bennet C. Clark, held the
FCC’s action did not constitute
censorship and was in accord with
the NBC network regulation case.
Justice Miller, while concurring in
the dismissal, took the opposite view
on the censorship issue.

WGAR is represented in the pro-
ceeding by the Washington law
firm of Kirkland, Fleming, Green,
Martin & Ellis.

Louisiana  Broadcasters

Hold Baton Rouge Meet

LOUISIANA Assn. of Broad-
casters held a one-day meeting
last Friday (Aug. 20) in the
auditorium studios of WJBO Ba-
ton Rouge.

The broadcasters were welcomed
to the meeting by Earl Smith of
WLCS Baton Rouge and the fol-
lowing were scheduled to speak:
Miss Mary Evelyn Dickerson,
State Director of Commerce and
Industry, representing the Gover-
nor; Fred A. McCae, Southwest
Division manager of UP, who was
to show the group the new UP
television news service film;
Walker Saussy, Walker Saussy
Adv., New Orleans; Vernon Ander-
son of KLOU Lake Charles on
“Standards of Good Engineering
Practice;” and Mrs. Wilbur Carnes
Douglas, assistant public relations
director of Louisiana State U.

James E. Gordon of WNOE and
Fred Weber of WDSU, both New
Orleans, were to deliver annual
reports as president and secretary-
treasurer, respectively, of the
association.

You Can’t Go Wrong
When They Write.’

*
10,997

listeners  re-

ﬂlfff‘f M’/

sponded to
one program,
in a 10-week
period!

Basic Mutual Network

WNDR

SYRACUSE, N.
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HIGH SCHOOL FOOTBALL will be one of
the attractions for Fort Worth televiewers
when the city's first television station,
WBAP-TV, goes on the air about Sept.

29. Shown pleting arrang ts for
telecasting all high school games played
Friday and Saturday nights
are Marvin Leonard (seated}, of Leon-

Thursday,

ard’s Department Store, the sponsor, and
George Cr , stati g

KTBB AIDS FllM MEN
Studios Used in Talent Hunt

TV RATE CAR

WNBT New York Night
Charges Up 33-1/3%

WNBT New York, NBC’s key television station, last week issued its
rate card No. 4, which the network described as “the industry’s first

full-disclosure television rate card.”

The new base hourly evening rate was set at $1,000, a 33% % increase

over the rate established last April
1. James V. McConnell, director
of NBC national spot sales and
WNBT sales, said that video set
installation in WNBT’s area had
increased 45% since the setting of
the present rates and will have
risen 67% above last April by the

time the rate card No. 4 becomes
effective Oct. 1.

A basic hourly rate for live
studio usagze was set at $1,000.
Present WNBT advertisers will
be protected through Dec. 31.

For Oil Field Movie

KTBB Tyler, in the heart of the
East Texas oil fields, got in on a
Hollywood movie - making effort
when Jack Wrather brought his
entire company there for an on-
location shooting for his oil film,
“Strike It Rich.”

Story is based on the experiences
of Mr. Wrather’s father, an oil
millionaire.

KTBB helped obtain 1930-vin-
tage cars for the scenes by broad-
easting appeal. Its studios were
used by the movie director and his
staff to audition local people for
bit parts. Bonita Granville, act-
ress and wife of producer Wrather,
made an appearance on KTBB.

Actors Rod Cameron, Don Castle
and Stuart Erwin were also in-
terviewed over KTBB.

PROGRAM TIME RATES

1 45 40 30 20 15 10 5
o A HOUR MIN. MIN. MIN. MIN. MIN. MIN. MIN.

ass
6-10:30 p.m. $1,000 800 750 600 500 400 350 250
Class B
5-6 p.m.
10:30-11 p.m.
Mon. thru Fri.
1-6 n.m,
10:30-11 p.m.
Sat. and Sun. 750 600 560 450 375 300 260 190

Crass € .

All other Times 500 400 375 300 250 200
STUDIO USAGE

“Studio usare for live programs includes time for rehearsal. standby. studio

audience arraneements and other purposes; for film programs, time for rehearsal,

pre-broadcast run-through. etc.
Maximum studin time allotted under standard studio usage charge is as fol-

lows (studio air time is provided for as part of program time rate):

175 125

Program 1 45 40 30 20 15 10 5
Length HOUR MIN. MIN. MIN. MIN. MIN. MIN. MIN.
Live studio 5 hr 4 hr 3% hr 3 hr 2%hr 2 hr 1% hr 1 hr
Film studio 3 hr 2%hr 2%hr 2 hr 13%2hr 1 hr 33hr ¥ hr

STUDIO USAGE CHARGE

1 45 40 30 20 15 10 5
HOUR MIN. MIN. MIN. MIN. MIN. MIN. MIN.

Live Studio $1,000 800 700 600 500 400 300 200
Film studio 250 225 200 175 150 125 100 ki
Film studio* 125  112.50 100 87.50 75 62.50 50 37.50

* When used in conjunction with live studio or mobile unit.

MEMPHIS

10,000 W Day Time
5000 W Night Time

RETORT

“ONE THING that people seem to
forget is that when they don’t en-
joy their radio they can, turn it
off, right away,” says Neil Morgan
of the San Diego Journal, in an
article taking issue with Radio Ed-
itor Paul Denis of the New York
Post. Mr. Morgan devoted most of
his “Air Fare” column in the July
30 Journal to a counter-attack
against a recent piece by Mr. Denis
assailing American radio.

Mr. Morgan quoted a piece by
the New York radio editor who
wrote, “Pretend you suddenly lost
your memory completely and a ra-
dio set was your only guide to re-
discovering the world around you.

When Tts BMI Tes Youne

Another BMI “Pin Up” Hit—Published by Ameri

can

COOL WATER

On Transcriptions:
Fishers

Cote Glee Club.

On Records: Vaughn Mo
of the Pionecrs—Vie.
Dec, 460273
Lutcher-—Cap.

STANDARD—Texas
THESAURUS — Slim Bryant;

Vie. 20-2923; Sons
50.2076, Vie, 20-1724;
Kate Smith—MGM 30059.; Nellie
15143; Foy Willing—Maj.
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Jim Lewiss

LANG-WORTH —
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Tex Ritter—Dinning Sisters—Cap. 48026.

BROADCAST MUSIC INC.
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Morgan Answers Attack
By Denis

I am positive you would be con-
vinced after listening for a few
days to your radio that: Americans
are uneducated, forgetful, stupid,
boisterous, hysterical —fol-
lowed by other criticisms of the
radio system.

Coming to radio’s defense, Mr.
Morgan cited NBC’s University
Theater as one of radio’s “serious
efforts in behalf of improved cul-
ture.” “Even a victim of amnesia,
hearing this and the dozen sim-
ilarly educational programs, would
realize that not all Americans are
uneducated,” he wrote.

“He (amnesia victim) would al-
so be amazed,” Mr. Morgan con-
tinued, “that such a maddening
variety of programs—good and
bad—is available to a radio lis-
tener without cost. Here, he would
decide, is a generous culture of
unselfish sponsors and grateful lis-
teners. Mr. Denis’ amnesia victim
would be astounded that a radio
costing him as little as $9.95 could,
day after day, bring him the music
of an 85-man symphony orches-
tra . . .7

Some of the accusations about
“frayed radio characterizations”
are true, Mr. Morgan stated, “But
our amnesia victim—if he’s half
a mind—would also be annoyed by
the tripe he reads in many of his
daily papers, by the bad movies he
sees, by a drunk, or by a nagging
wife. He would not discover radio
to be much better, or much worse,
than people, and life itself.”
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REFRESENTED BY
TAYLOR = HOWE = SHOWDEN

adio Sales

4 EE

A 112
BILLION

DOLLAR MARKET

spread over two stafes

Take our BMB Audience Cov-
erage Map, match it with the
fatest Sales Management
“huying power” figures, and
you'll see that KWFT reaches
a billion and a haif doliar
market that spreads over two
great states. A letter to us or
our “‘reps' will bring you ali
the facts, as well as current
availabilities. Write today.

KWET

THE
TEXAS-OKLAHOMA STATION

Wichita Falls-5,000 Watts-620 KC.-CBS

Represented by Paul H. Raymer
Co., and K , 801 Tower
Petroleum Bidg., Dallas
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Text
(Continued from page 21)

the areas in q The Com
however, will in any event consider
that there would be such a concentra-
tion of control contrary to the publle
interest, convenience or necessity for
a person directly or indirectly to own,
operate or control more than seven
standard broadcast stations?, or for any
person or any of its stockholders, of-
ficers or directors to have a direct or
indirect interest in, or be stockholders,
officers, or directors of, more than four-
teen standard broadcast stations.?

If such person controls directly or
indirectly fewer than seven standard
broadcast stations (referred to in the
table below as “Number of Stations
Controlled”) or if such person or any
of its stockholders, officers or directors
have a direct or indirect interest in
or are stockholders, officers or directors
of fewer than fourteen standard broad-
cast stations (referred to in the table
below as “Number of Stations with In-
terest Less than Control”) the maxi-
mum limitation shall be as follows:

Then the
Maximum Number
of Stations with
Interest Less Than

Control May Be
0

If the Number
of Stations
Controlled Is

or 2
or 4
or 6
or 8
or 10
or 12
or 14

SR CYRQVET - X
€3 b (O =E R LY

-

For FM

The Table is as Follows

6 0
5 lor2

? 8ix in the case of FM and five in
the case of Television.

3 Twelve in the case of FM and ten
in the case of Television.

3or4
Soré
7or8
9 or 10
11 or 12

O W

For 1V

The Table is as Follows

5 0
lor2
3or4
Soré
7or8
9 or 10

orpWa

(b) In applying the provisions of
subsection (a) hereof to the stockhold-
ers of a corporation which has more
than 50 voting stockholders, only those
stockholders need be considered who
are officers or directors or who directly
or indirectly own 19 or more of the
outstanding voting stock.

(¢) The effective date of this rule
shall be postponed until January 1,
1953 for existing situations which are
in conflict with the rule in order to
permit the orderly disposition of in-
terests. This extension will not be ap-
plicable to any case where complete
disclosure of all facts was not made
to the Commission on or before Aug.
19, 1948.

Buys Young Show

LEWIS & HOWE, manufacturer
of Tums, through its agency,
Roche, Williams & Cleary, New
York, has bought the Alan Young
Show, packaged by Mr. Young as
a replacement for Date With Judy,
heard Tuesdays, 8:30-9 p.m. on
NBC, effective Jan. 4, 1949. Sponsor
has not decided what disposition
it will make of Date With Judy.
There is a possibility that it will
retain show on another network
and time.

I o R T S TS L T T T
FOR FINER LATERAL REPRODUCTION

(and other benefits explained in Bulletin #38)

COLUMBIA BROADCASTING SYSTEM
AMERICAN BROADCASTING COMPANY

(as well as hundreds of independent stations)

have placed

GRAY TRANSCRIPTION ARMS and EQUALIZERS

on every transcription table.

Ideal for the New long Playing Micro-Groove Records

The Gray Transcription Arm gives you improved quality of
reproduction, greotly extended life of stylus and recordings,

economical operation, as well as low first cost: Due to such
features as adjustable stylus pressure, frictionless motion,
self-leveling buse and the accomodation of any standerd

cartridge, arm obsolescence is precluded.
Arm, less cartridge, $35.00

Write for our Bul-
lettin No. 5§ on Se-
lected GE Reproduc-
ers, with Diamond
Styli for almost une
limited life.

The Gray #601 4-position Equelizer for GE Cartridge, finest
performance and warkmanship, ideal response curves. Matches

pickup to microphone channel.
Complete, $42,50

GRAY RESEARCH & DEVELOPMENT (0., Inc.

Factory: Hartford, Conn.
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Ownershi.p Limit

(Continued from page 21)

est sliding scale.

More significant would be the
effect of the proposed regulations
upon planned expansion in the new-
er fields of television and FM.
With the limitation of five on TV
station control, a number of larger
entities, notably in the network
and motion picture fields, have been
actively exploring prospects of ac-
quiring minority holdings in sta-
tions in key markets. Motion pic-
ture producers have been investi-
gating the prospects of tying in
with exhibitors in desirable mar-
kets. Certain of the networks also
have planned minority acquisitions
in affiliated TV stations. The CBS-
Washington Post arrangement con-
templates that, and CBS has made
a deal with the Los Angeles Times
for minority holdings in KTTV.

The . Meredith Publishing Co.,
Des Moines, likewise has embarked
upon a venture whereby it would
operate TV stations in several
markets through ownership with
local AM companies.

Paramount’s Situation

Directly affected by the proposed
rules are Paramount Pictures Inc.
and DuMont Laboratories Ine., in
which Paramount owns almost
309%. Paramount has two operat-
ing TV stations and three appli-
cations. DuMont operates two TV
stations, has a CP and has two
applications.

The whole Paramount-DuMont
situation has been the subject of
hearings, but no decision has been
handed down by FCC. Paramount
has twice asked the FCC to decide
the issue since its projects can’t
move forward in the meantime.

Paramount TV stations are
WBKB, Balaban & Katz station
in Chicago, and KTLA Los Ange-
les, owned by another subsidiary,
Paramount Television Productions.
Paramount has applications at De-
troit (United Detroit Theatre
Corp.), Boston (New England
Theatres Inc.) and Miami (Gulf
Theatres Inec.).

DuMont operates WTTG Wash-
ington and WABD New York. Its
TV applications are for Cincin-
nati and Cleveland, and the fim
has a TV CP for Pittsburgh.

The original FCC grant of the
Pittsburgh video application to
DuMont brought out the FCC's
Jan. 16, 1947, ruling throwing the
Paramount-DuMont case into the
FCC’s hearing procedure,

Paramount owns 43,200 of Du-
Mont’s 1,471,040 shares of Class A
stock and all of the 560,000 Class B
shares. DuMont now is issuing new
preferred stock whiech will not
disturb the above relationship ex-
cept as common stock conversion
privileges are exercised.

In designating minority interest
limits in each station class, the
FCC did not specifically nail down
the exact number. Where an en-
tity controls six standard stations,
desired to give licensees something

BROADCASTING o

for example, it would be .allowed
a maximum of “l1 or 2” minority
interests. It was explained infor-
mally that the Commission simply
“to shoot at” when arguments are
heard.

Greatest interest appeared to
center upon the . television limita-
tions. A single entity or person
could hold a maximum of “9 or 10”
minority interests if no controlling
interests were held. “Control” as
described in the proposed regula-
tions does not necessarily mean
majority stock ownership “but in-
cludes actual working control in
whatever manner exercised.”

In applying the provisions to
stockholders of a corporation which
has more than 50 voting stock-
holders, only those stockholders
would be considered who are of-
ficers or directors or who directly
or indirectly own .1% or more
of the outstanding voting stock.

The present “duopoly” rule, which
prevents overlap or multiple own-
ership of more than one station of
the same class in an area, is un-
changed by the new rule. At pres-
ent there is no formal rule limiting
the number of AM stations one in-
dividual or group may own, but
under the unwritten rule adopted
several years ago the limit is
“seven plus” stations but not eight.

Sets for Phonevision
DESPITE official denials from
AT&T that its Bell companies have
made arrangements for handling
Phonevision, Zenith Radio Corp.,
originator of the pay-as-you-see
television system, announced
Wednesday in Chicago that its
fall line of television sets would
be designed so they could be con-
verted to receive Phonevision.
Company officials declined to say
when the service would be avail-
able or what arrangements would
be made with the telephone com-
panies.

GAMBLE-SKOGMO Inc.,, Minneapolis,
reports July sales at $13,613,064, an in-
crease of 17.64% over that month's
sales last year. Sales for first seven
months jumped 97.899% over compara-
tive period in 1947.

CHNS

HALIFAX NOVA SCOTIA

Our List of NATIONAL
ADVERTISERS Looks Like
WHO'S WHO!
THEY want the BEST!
Ask
JOS. WEED & CO.,

350 Madison Ave., New York

About the

Maritimes Busiest Station

5000 WATTS—NOW!
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MANY characteristics evident dur-
ing the current weaving of tele-
vison into our social pattern were
included in nostalgic picture of
radio in its early days, painted
in a talk by Charles Hall Evans,
former president of the American
Pharmaceutical Assn.

“Your radio station and its in-
fluence for good in the community
from an educational, religious and
cultural standpoint like the influ-
ence of our churches and schools
can never be measured in a mon-
etary sense,” Mr. Evans told the
audience.

Indicating that he was ‘‘thor-
oughly sold” on the value of radio
and a good radio station within a
community, Mr. Evans pointed
out that “properly operated your
radio station will mean more . . .
in the educational and cultural
value than any other media.”

Mr. Evans started and continued
his nostalgic review of radio in
this vein:

“My first experience selling
music was in the early 20’s and
it left a bad taste in my mouth
... I am not a musician. I can
not even carry a tune much less
play an instrument, but I am a
fool about music and listen to
the radio religiously. We all love
music. The radio through its musi-
cal programs exerts a powerful
influence. About two years later
my brother attended a dance where
the music was furnished by a new
invention, the orthophonic Vie-
trola. He reported that this new
machine furnished the most life-
like music possible and urged me
to go to Atlanta and secure the
agency . . . After listening to sev-
eral types of instruments, I left
around noon with the agency and
a signed order for $1,250 worth of
the things.

Selling Selection

“In selling the machines it was
necessary that the proper selec-
tion of records be made to demon-
strate to the prospective buyer.
For instance for the average
family in the rural sections 1
would play two or three good fid-
dling records like “Ida Red,”
“Sally Goodwin,” “Arkansas Trav-
eler,” or “Turkey in the Straw.”
This would loosen up the old man
where he would tap his foot while
the old lady would pat her knees
with her hands. Then for the love-
sick teen age boy or girl, and there
was always one or more, I would
play “My Blue Heaven” and “Ra-
mona.” And after selling the
children with these I would con-
clude the demonstration with one
or two good old gospel hymns like,
“I'm Bound for the Promised
Land,” and “When They Ring
Those Golden Bells.” When the
bells would begin to ring you
would see the old lady reach for
her apron to dry her eyes and

BROADCASTING o

RADIO AND TOBACCO ROAD

Nostalgic Word Picture of Radio’s Early Days
Also Portrays TV's Impact--

the old man would sniff a time or
two as he softened up. This was
the signal to close up shop. So
with an apology for not continuing
the program longer due to other
demonstrations to be made I would
close the lid, reminding them that
I could leave the instrument if
they wanted to buy it and go back
to town to get another for the
other demonstrations. The sale
was made, of course. Then began
the sale of records as music

brought education, culture, happi-
ness and love of home to our
people.

“Then in about two years the
radio came on the market and I
recall in a county south of us I

On theedge of San Francisco Bay, these three 304-feet Truscon
RadioTowersenable KGO to GO and GO with high efficiency.
KGO is a 50,000 watt station, owned by American Broad-
casting Company, and reaches beyond Northern California
into the Oregon and Nevada area, The three Truscon Steel
Radio Towers shown here were designed from a location
and structural standpoint to best assure continuous service

to this large audience.

Field experience and manufacturing facilities make it pos-

TRUSCON
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would take the battery type radio,
with batteries and aerial attached,
for demonstration in a farm home.
Usually the old man, his wife,
Uncle Tom, Aunt Fanny and ten
or twelve children would be on the
front porch. By the time I could
drive up and unload the radio
everybody would clear out except
the old man. Without much ex-
planation I would string up the
radio and in a couple of minutes
the music was on. Then the old
lady would come out of the kitchen,
Aunt Fanny would emerge from
the closet and the kids would be-
gin to crawl out from under the
beds and from under the house.
Occasionally an old sow with a
litter of pigs would amble through
the back porch stopping to listen
to the music also. The sale was
made and then two more years
elapsed.

“On going back to trade for
a new model there was all the

SELF-SUPPORTING
AND UNIFORM

CROSS SECTION GUYED

difference in the world. An edu-
cational process had been going
on in the backwoods. There was
no fear of the white collar man
being a ‘revernocor”’ When the
car stopped the old man came out
and invited us in, the old lady
proudly displayed a fresh dress
made from feed sack prints ad-
vertised over the radio; Uncle Tom
was extolling the virtues of Max-
well House coffee as he puffed his
Prince Albert and told of his
favorite barn dance program.
Bright eyes, bright faces, the
children entered into the conver-
sation with gleaming teeth brushed
with tooth paste as advertised over
the radio. Favorite preachers,
Sunday School teachers and vari-
ous other indications of the won-
derful influence the radio had been
in the education of these simple
country folk. Poise, dignity, intelli-
gence ra