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While some men are probing the mysteries of the atom by means of the
electron microscope and the cyclotron, colleagues of theirs are studying
means and methods of conveying radio’s newest accomplishments—FM and

Television—to millions of American Homes.

In the past, as the radio industry moved forward, The Fort Industry Compaony
was quick to adopt far-sighted measures which resulted in finer radio—

faster!

Today the Fort Industry Company, a symbrol of radio leadership, is assuming this responsi-
bility by mobilizing its resources to give its large listening audiences radio’s most recent
developments, and more of the type of broadcasting which symbolizes a FORT INDUS-
TRY STATION.

THE.FORT INDUSTRY COMPANY
) ===—WS, Toledo, 0. » WWVA, Wheeling, W. Va. + WGBS, Miani, Fla.

L
R rr

k-Atlanta, Ga. « WMMN, Fairmont, W. Va. « WLOK, Lima, 0. « WHIZ, Zanesville, 0.
STATION ... YOU CAN BANK ON IT




chool
on
Saturday—

- And Chicago kids

love it!

=, 91
ENTERTAINS e
CLASS

A TEAM from each of two schools was chosen
each week—the studio audience came from the
participating institutions. Each Saturday,a winning
team and a high scoring individual received recog-
nition and awards.

SATURDAY mornings have been “school morn-
ings” in Chicago the past year . . . and not a com-
plaint has been heard!

WLS Quiz-Down is off the air for the summer—but
thousands of Chicago grammar school pupils are
ready and waiting for their Saturday sessions this
fall.

QUIZ-DOWN is one link in a long chain of WLS
special services to the Youth of Midwest America.
It is a very pleasant part of our job—working with
the leaders of tomorrow, today!

THE REASON? A program of, by and for the kids
themselves—WLS Quiz-Down (in cooperation
with the Chicago Daily Times)—a sparkling half-
hour battle of wits from Chicago’s grammar
schools, public and parochial.

SPARKED by famous Quiz Kid Harve Fischman,
the Saturday morning shows have packed the
Stevens Hotel Ballroom with youngsters each week
—roused interest and talk in the schools all season
—stimulated better classroom work, according to
the teachers themselves.

The
PRAIRIE
FARMER
STATION

BURRIOGE O. BUTLER
President

GLENN SHVDER
Manager

50,000 watts, 890 KC, American Affiliate, Represented by JOHN BLAIR & COMPANY, Affiliated in Management with
KOY, Phoenix, and the ARIZONA NETWORK — KOQY, Phoenix + KTUC, Tucson « KSUN, Bisbee - Lowell - Douglas
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"THE YANKEE NETWORK NEWS SERVICE

On June 15, The Yankee Network News Service changed its
format.

On that date, each edition — 8:00 A. M., 1:00 P. M., 6:00
P. M., 11:00 P. M. — went on the air, on the dot, with the latest,
up to air-time headline news.

Since 1934 The Yankee Network News Service has operated
the largest independent radio news service in New England.
Over the years it has constantly enlarged its facilities for giving
the most complete local, national and international news cov-

E‘ % - erage. The present arrangement is therefore a change in style

f w r of news presentation only.
W= NEWS

This new routine, we believe, will be more than ever in the
I | public interest and will enhance Yankee leadership and accept-

ance as New England's most complete radio news service.

The
Yankee Network For complete story and availabilities
News Service of the news in New England —
On the Gin Ask Your Petry Man

THE YANKEE NETWORK, iNc.

91 BROOKLINE AVENUE, BOSTON 15, MASS.  Represented Nationally by EDWARD PETRY & CO., Inc.

Published every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington 4, D. C.
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.



Closed Circuit

C. T. (SWANNEE) HAGMAN, vice president
and general manager of WTCN Minneapolis,
expected to resign effective in September to
en~tTr management of ABC. Highly successful

and| enterprising station executive, Mr. Hag-
man tentatively slated to head ABC’s King-
Trendle operations in Detroit now awaiting
FCC approval of transfer, but plan may change
before September. F. Van XKonynenburg,
WTICN commercial manager, slated to succeed
Mr. Hagman.

DON’T COUNT too strongly on a World Tele-
communications Conference in April 1947, pro-
pos}d informally by State Dept. Russia holds
aces at moment. Months ago U.S. suggested
Soviet Union invite Big Five—Russia, U.S,,
Britain, China, France—to International Tele-
communications Conference in Moscow, pre-
liminary to World Conference. So far Russia
has ignored U.S. suggestion, but could still
issue invitations, even after plans are fairly
well along for World Conference.

BRIG. GEN. KEN R. DYKE, processed out
of Army after four years’ service, to return to
NBC in executive capacity before Labor Day.
Roving assignment on top ~level expected to
relafe to overall commercial and client activi-
ties, Was NBC director of advertising and pro-
motion before entering government service in
1942. Last assignment was education and
information chief on General MacArthur’s
staff,in charge of all sociological phases of
Japanese occupation.

WHEN FULTON LEWIS jr. vacations for
month beginning July 8, Al Warner, WOL-
MBS news chief in Washington, and Ray
Henle, ace WOL commentator, will pinch hit
on alternate days over MBS. In past Mr. Lewis
usually has used public figures rather than
newsmen for vacation relief,

ROBERT E. STRIPLING, former chief in-
vestigator of the old Dies Committee on Un-
American Activities, due for Army discharge
and appointment to head staff of House
Standing Committee on un-American Activi-
ties. On orders from “above” committee will
be dormant until after November elections,
but watch for splurge of investigations in-
volving certain radio commenators and sta-
tions, reaching into FCC, late in year.

THERE’S still hope for 1947 NAB conven-
tion in New Orleans. It may take some jug-
gling, but NAB headquarters staff is trying
desperately to carry out 1943 convention com-
mitment to hold annual session in romantic
southern city. C. E. Arney, NAB secretary-
treasurer, flew to New Orleans last week in
effort to work out difficult hotel problem. Huge
convention hall could be utilized, but hotels
aren't certain they can provide accommoda-
tions.

NEW RECOGNITION by White House of
Acting Chairman Denny’s administration of
FCC (see letter page 16) regarded as an-

(Continued on page 89)
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July 1: Clear Channel Hearing Resumption,
FCC Headquarters, Washington, D. C.

July 1-2: NAB Program Executive Committee,
Drake Hotel, Chicago.

(See page 50 for other upcomings.)

Bulletins

FCC Friday announced revision of allocations
of radio frequencies to non-governmental serv-
ices involving joining of bands 3700-4000 mec
into one band with limits 3700-4200 mc and
shifting of Air Navigation Aids (Altimeters)
band from 4000-4200 mec to 4200-4400 me.

FAIRFAX M. CONE, chairman, executive
committee, Foote, Cone & Belding, Friday in-
dicated only mutual understanding of con-
tract terms remaining between General Mo-
tors and sponsorship of Bing Crosby. Mr.
Cone said deal would be on strict salary basis
with no stock transfer, as previously rumored,
involved. Sponsor understood to be in com-
plete accord with Crosby stipulation that
future broadcasts be transcribed. If aired by
GM, ABC will be selected.

FCC announced Friday since but six applica-
tions remain for six available channels for
television in San Francisco it cancelled Feb. 1
order designating applications for hearing.

KWK REALIGNMENT

REALIGNMENT of executive management of
KWK St. Louis, announced Friday by Robert
T. Convey, president, as sequel to recent sale
of approximately one-third interest in sta-
tion [BROADCASTING, June 24]. Arnold G.
Stifel, former partner in investment firm, was
elected chairman of board; Anthony A. Bu-
ford, general attorney for Anheuser Busch
Inc., vice president; V. E. Carmichael, vice
president in charge of sales and Ray E. Dady
vice president and station director. Messrs.
Stifel and Buford recently acquired minority
ownership interests in KWK.

ANTI-BLACK MARKET SPOTS

RADIO being used in anti-black market
campaign of Mid-State Lumber & Sup-
ply Co., Cranford, N. J., to move lumber
at below OPA ceiling prices. Lieut. Col.
Martin A. McDonough, Mid-State com-
pany president, enraged at lumber black
market confronting him upon Army dis-
charge, scoured country wuntil located
source of supply for monthly delivery of
three million feet of yellow pine. Spots,
stressing “carloads of yellow pine” on
WNEW, WPAT and WHOM, along with
placements in New York-Newark press.
Agency, Radio Advertising Corp. of
America, Jersey City.

Business Briefly

666 PLANS @ Monticello Drug Co., Jackson-
ville, Fla. (666 cough medicine) starts in Sep-
tember five-minute transcribed show featuring
Jack and Minnie Spencer six times weekly.
Program to be placed throughout southerr
market. Agency, Gahagan & Turnbull, New
York.

DAVIS REPLACEMENT @ Lever Bros. Fri-
day reported to have purchased State Senator,
half hour dramatic program packaged by Lou
Cowan Inc., New York, as replacement for
Joan Davis Show on NBC next fall. Adver-
tising economies dictated termination of Joan
Davis, it’s reported (see page 88).

SERUTAN BUYS HEATTER ® Serutan Co.,
Jersey City, July 12 starts 52-week sponsor-
ship of Gabriel Heatter on MBS Friday, 9-
9:15 p.m.,, EDST. Agercy, Roy S. Durstine
Inc., New York. Mr. Heatter sponsored Monday
by R. B. Semler Inc., New Canaan, Conn.;
Tuesday, Thursday by Zonite Products Corp.,
New York; Wednesday, by Barbasol Co., In-
dianapolis. Agency for all, Erwin Wasey &
Co., New York.

RETAIL AIRPLANE SERIES ® Howard
Aviation Inec. (state airplane distributor)
Peoria and Pekin, Ill., sponsoring quarter-hour
newscast on WSIV Pekin for sales of four
nationally known models.

GILLETTE GETS ALL-STAR @ Gillette
Safety Razor Co., Boston, July 9 sponsors an-
nual All-Star Baseball Game, on MBS, 1:15
p.m., in Boston’s Fenway Park. Agency,
Maxon Inc., New York.

MURINE TAKES BROWN @ Murine Co.,
Chicago, July 14 begins sponsorship Cecil
Brown newscast, Sundays, 8:25-8:30 on full
Mutual network for 52 weeks. Agency BBDO
Chicago.

COWAN JOINS T-H-S

ROY COWAN, president, Southwest Printing
Co., Dallas, veteran southwest radio man,
named manager, New York office Taylor-Howe-
Snowden Radio Sales, effective July 15, O. L.
(Ted) Taylor, executive partner, announced.
Jack Keasler, former New York manager, re-
turns to old post, commercial manager of
WOAI San Antonio. Mr. Cowan active in de-
velopment of Dr. Pepper Dixie Network, first
major independent net in southwest and one
time largest regional in U.S. Recently dis-
charged as Army lieutenant colonel after war
service,

WILDER NAMES HEADLEY-REED

APPOINTMENT of Headley-Reed Co., as
national representative for Col. Harry C.
Wilder’'s WSYR Syracuse, WTRY Albany-
Troy-Schenectady announced Friday. O’Brien
& Dorrance, New York, to handle promotion
activities for two stations and WELI New
Haven, Conn.

BROADCASTING o

Telecasting



More
and

Faster...

SPOT RADIO LIST
More people can hear about your new product in WSB Atlanta NBC
less time with Spot Radio than with any other :’,VVBN':LC: EZIS:':nore TABB(S:
WICC Bridgeport MBS
medium . . . at less cost, too. WBEN  Buffalo NBC
WGAR Cleveland CBS

WFAA  Dallas NBC

WBAP Fort Worth NBC

0 G q KGKO Ft. Worth, Dallas ABC

If your new product needs better distribution or AR Ereme ey
. . WIR Detroit CBS
your old product is opening up new markets, let OGPl Tias
. ' KPRC Houston NBC
Spot Radio pave the way . . . fast. | WDAF  Kansas City NBC
KFOR Lincoln ABC

KARK  Little Rock NBC

KFI Los Angeles NBC

. . WHAS  Louisville CBS
These stations are quick workers . . . hard workers, S I L0
. WTMJ Milwaukee NBC
too . . . make sure they are working for you. KSTP Mpls._St. Paul NBC
WSM Nashville NBC
WSMB New Orleans NBC

WTAR Norfolk NBC
KOIL Omaha ABC
KGW Portland, Ore. NBC
® WEAN Providence MBS
WRNL  Richmond ABC
KSL Salt Lake City CBS
WOAI San Antonio NBC
KQW San Francisco CBS
KOMO Seattle NBC
KTBS Shreveport NBC
REPRESENTED NATIONALLY BY KGA  Spokane ABC
WMAS  Springfield CBS
WAGE Syracuse ABC

~. o KVOO Tulsa NBC
¥ ¥ ¥ - * % %X KFH Wichita CBS
" 0 WAAB Worcester MBS

DETROIT « ST. LOUIS - SAN FRANCISCO QUALITY NETWORKS
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At Washington Headquarters

SOL TAISHOFF
Editor and Publisher

EDITORIAL

ROBERT K. RICHARDS, Editorial Director
Art King, Managing Editor; J. Frank Beatty,
Bill Bailey, Associate Editors; Fred Fitzgerald,
Asst. to the Managing Editor. STAFF: Jack Levy,
Rufus Crater, Lawrence Christopher, Mary
Zurhorst, Adele Porter, Margaret Elliott, Eleanor
Brumbaugh, Irving Kipnes.

In 1945 the average Tacoma family had an income of over $5900— BUSINESS

over $2300 more than the average American family! Bob rﬁfe%%‘zlz:édﬁ;:fég,g:gg{;SKI]%.'%EE:!{;’;; e
Tacoma’s nearly 43,000 families had a total income of over $251,000- MoITING: B. T. Taishoff, Irving C. Miller,
000 in 1945. Its diversified industry is geared to peacetime produc- c'RcU;‘;;'g‘:m‘“:"L’Ag::“:ifesc'mf“v'CE
tion with such products as lumber, plywood, doors, furniture, flour, man. Logrister. Dorothy Young, David Acker-
chemicals and metals. Tremendous backlogs of orders and a continuing PROMOTION

. . WINFIELD R. LEVI, Manager
demand for Tacoma's products help assure high incomes for the future.

) ) . NEW YORK BUREAU
KIRO, with 50,000 watts at 710 k¢, delivers the finest radio service to 250 Park Ave. PLaza 5.8355
g . q EDITORIAL: Edwin H. James, New York Editor;
this market . . . it brings Columbia programs to Seattle, Tacoma and the Florence Small, Dorothy Macarow, Patricia Ryden,
‘ 5 Bruce Robertson, Senior Associate Editor
rich Pacific Northwest.

ADVERTISING: S. J. Paul, New York Adver-
tising Manager; Martin Davidson.

CHICAGO BUREAU
360 N. Michigan Ave. CENtral 4115
THE PACIFIC NORTHWESTIS Fred W. Sample, Manager; Jean Eldridge.

MOST POWERFUL STATION HOLLYWOOD BUREAU
*’\ 5 6((1)00(; ISﬁnset B&ulevard, II{EImhpsfézadTSIﬁl
i i 3 N . uchman,
SEATTLE so’ooo wa/tts P:Z;icia 3(:a.rire}a1£yon.anager ap
1 710 kc TORONTO BUREAU
TACOMA ' C B s 417 Harbour Commission Bldg. ELgin 0776

James Montagnes, Manager.

: BROADCASTING Magazine was founded inh1931tlby
%’5 ; / stdaa@ Broadcasting Publications Ine., using the title:
“f “!i’? Represem‘ed by BROADCASTING—The News Magazine of the Fifth

Estate. Broadcast Advertising * was acquired in
FREE Gl‘ld PETERS, Inc. 1951):«}.“;.1 E;md r%ioa?iiast I‘{eporter in 1933.

* Reg. U. 8. Pat, Office
Copyright 1946 by Broadcasting Publications, Ine.

SEATTLE, WASH.

SUBSCRIPTION PRICE: $5.00 PER YEAR, 15¢ PER COPY
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W FEED MILLS
make jobs in the
Nashwville area

Processing animal feeds is a million dollar business in the Nashville area. . . . From
farm to feed store this important industry makes jobs for thousands. . . . Manufac-
turing activities like this build a strong market for your product; and make a sales
territory that is growing continually. . . . One million people in the Nashville trade
area spend over 356 million dollars each year in retail stores alone. . . . Take advan-

tage of this market. . . . Let WSIX do a selling job for you at reasonable cost.

American and Mutual

5,000 Watts 980 K. C.

National Representative

1
nnun RIRINIRE

HIRIRT Hiunnj

THE KATZ AGENCY, INC.

WSIX gives you all three: Market, Coverage, Economy

BROADCASTING @ Telecasting July 1, 1946 e Page 7



Albany-110Y
s‘g\\e:ect 0y

TR e

eadev
DOY‘" CW e

tan d
Ne"‘Mi';? GEM

S\o\\O“

Page 8 o July 1, 1946

H. C. WILDER

announces the appointment of

HEADLEY-REED CO.

(effective August 1, 1946)

as exclusive national sales representative

DEAL ST ATIONS |

 sounRE DEAL

For complete information on rates,
programs available, market data,
call your local Headley-Reed office:

NEW YORK LOS ANGELES
Murray Hill 3-5469 Vandike 1725
CHICAGO SAN FRANCISCO
Franklin 4686 Yukon 1265
DETROIT ATLANTA
Randolph 9615 Cypress 4311

BROADCASTING e Telecasting
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BOX OFFICE APPEAL. A stage show must have it . . . a screen show must have
it. And a radio program must have it, too, in the combination of a good show,
good stations, good coverage.

CBC’s Dominion Network provides the stations, the coverage and the audience
that assure good programs real success. For Dominion gives you a ‘‘full house”’
. . . takes your entertainment and your sales message to 809 of Canada’s English-
speaking radio homes.

With the CBC Dominion Network you get intensive coverage of all major markets
throughout Canada. It takes your program into the homes of people with a strong
community interest, a keen enthusiasm for Dominion’s program schedule and a
habit of dialing consistently to their local Dominion station.

A good show plus Dominion is a sure-fire combination for box office success. That’s
why the Dominion Network has brought satisfactory results for many sponsors . . .
and can do the same for others.

CANADIAN BROADCASTING CORPORATION
COMMERCIAL DIVISION

354 Jarvis St., Toronto 5, Ont. 1231 St. Catherine St. West, Montreal 25, P.Q.

July 1, 1946 e Page 9




A “CAPITAL"” IDEA

Lincoln is not only
Nebraska’s second market,
but also the home of two
great institutions, the
State Capitol and the
University of Nebraska.

There is only ONE ra-
dio station in this rich
market that concentrates
on serving the people in
the Lincoln area alone.
That is KFOR, with the
best in ABC and Mutual
shows, powerful local pro-
grams, and a continuous
stteam of public interest
events for and about the
Lincoln area.

Write for the attractive
booklet that tells the com-
plete story of how KFOR
is selling Lincoln for
others, and can sell Lin-
coln for you.

Represented by
EDWARD C. PETRY CO,, INC.

LINCOLN, NEBRASKA

GORDON .GRAY, Vice Pres.
and General Manager
HARRY PECK, Station Manager _

BASIC

ABC and MUTUAL

Page 10 e July 1, 1946

Feature of Week

L to r, Jack Harris and Harry Stone, WSM assistant general manager

and general manager, respectively, Red Foley, Grand Ole Opry star;

Thomas L. Cummings, mayor of Nashville; Tom Luckenbill, radio director
of William Esty & Co., New York.

ALL MARK TWAIN’S lore of the
picturesque Mississippi era became
a reality June 21-23 to 21 of the
country’s leading editors and writ-
ers, recipients of real Southern
hospitality by WSM Nashville. Oc-

_casion was a weekend of Southern

barbecued ham, hush puppies and
mint juleps, all centered around an
actual broadcast of NBC’s Grand
Ole Opry, Saturday 10:30-11 p.m.,

aboard the showboat Idlewild as it
paddle-wheeled miles up the Cum-
berland River from Nashville.
Representatives of NBC and
of William Esty & Co., New York,
agency for the Prince Albert ac-
count of R. J. Reynolds Tobacco
Co., program sponsor, were among
other guests on the Nashville
junket. They included Thomas D.
(Continued on page 54)

Sellers of Sales

YOUNG MAN who took
AHorace Greeley’s advice in

reverse is Kenneth Craig, ra-

dio director for MceCann-
Erickson Ine. in Chicago. Ken is a
native son of California, born Dec.
30, 1913 and has been in one phase
or another of show
business the greater
part of his life.

He got his start
in radio in 1926 at
the tender age of 13
singing on KFWI
San Francisco. Six
years later he had
advanced to vocalist
with Meridith Wil-
son’s orchestra on
the early Blue Mon-
day Jamboree and
Al Pearce’s Happy
Go Lucky Hour on
KFRC. When Ken
completed high
school his voice won
himself a Carnegie
scholarship at the
San Francisco Con-
servatory of Music from which he
graduated in 1935. Between his
vocal appearances and managing
movie houses for San Francisco
Theatres Inc., Ken was doing al-
right.

Then he decided to try his luck

KEN he

in Hollywood. After making the
rounds of the studios, where bari-
tones were selling like hot-cross
buns, i.e., a dime a dozen, (remem-
ber 1935) he wangled a job with
KNX-CBS as announcer.

As an announcer, Ken had to
make one of the
great decisions many
talented men must
face: whether to
continue with a sing-
ing career and
starve for art’s sake
or enjoy the cakes
and ale afforded by
a weekly pay check.
Being a realist as
well as vocalist he
wisely stayed with
announcing and di-
rection and became
production manager
of KSFO-CBS in
San Francisco in
1939. It was the
right job for the
home-town boy and
made good at
it. When Columbia switched its
affiliation from KSFO San Fran-
cisco, to KQW San Jose in 1942,
Ken moved over, too. It is at KQW
Ken tells us where the ideal control
room operator must have six hands

(Continued on page 76)
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NBC

BASIC
STATION

WILMINGTON, DELAWARE

- ey v

Outstanding listener loyalty in the
rich industrial and agricultural area
it covers—Delaware, Southern New
Jersey, parts of Pennsylvania,
Maryland and Virginia —is your

assurance of sales results.

a000 WATTS

DAY AND
NIGHT

Telecasting
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Since September 1944, without interrup-
tion, the famous slogan “Bulova, Master-
piece of Fine Watchmaking’’ has reminded

listeners in America’s Fourth Largest Mar-

ket* of its distinguished timepieces. Yes,
84 times each week Bulova Time Signals
are broadcast over New Jersey’s First Sta-

tion, because Bulova knows—

WAAT delivers

more listeners per dollar
in America’s 4™ Largest Market™

than any other station-
including all 50,000 watters!

*Do you realize this market
070 KC contains over 3% million
NEWARK, R people; more than these 14

N.S. cities combined: Kansas
. Ciiy, Indianapolis, Roches-
ter, Denver, Atlanta, Toledo,
Omaha, Syracuse, Rich-
mond, Hartford, Des Moines,

Spokane,Fort Wayne, Dallas.

“DOLLAR FOR DOLLAR NEW JERSEY’S BEST RADIO BUY”

BROADCASTING o Telecasting July 1, 1946 e Page 11



PRRDA ADA WPEN

Cryptogram? No. Merely shorthand to show how WPEN is
strengthening its position in the Philadelphia market.

Both the PRRDA—Philadelphia Retail Record Dealers Associa-
tion—and the ADA—Appliance Dealers Association of Phila-
delphia—recently chose WPEN as their official station. With
more than 350 influential members in the city, these groups
have a stake in quality programs. Selling radio sets, record
players, records and appliances they selected a station that
puts emphasis on the finest in music. Both organizations boost
WPEN in their advertising and other promotion.

This cooperation is another example of WPEN service in Phila-
delphia. Listeners know that this station, since it has been
owned and operated by The Evening Bulletin, the largest

Page: 12 e July 1, 1946

evening newspaper in America, is interested in giving them the
kind of programs they prefer. That's why so many new listeners
are tuning in 950 every day—and why advertisers are finding
WPEN c:in economical way to get their message to Philadelphians.

NATIONAL REPRESENTATIVES

950
WPE“ HEADLEY-REED COMPANY

PHILADELPHIA New York ] Chicago ] Detroit
Atlanta  ® San Francisco ® Los Angeles
THE EVENING BULLETIN STATION

BROADCASTING e Telecasting
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BROADCASTERS TO BUY

ceneraL ecectric Z M Trnandmilierd

—the transmitters with the Phasitron Circuit

KARM
Fresno, Calif.

KWBR
Oakland, Calif.

WQAM
Miami, Fla.

RADIO PROJECTS, INC.
Staten Island, N. Y.

RADIO PROJECTS, INC.

Jamaica, N. Y.

NEWS SYNDICATE CO., INC.

New York, N. Y.

OREGONIAN
PUBLISHING CO.
Portland, Ore.

WMAZ
Macon, Ga.

KONO
San Antonio, Tex.

RENO
NEWSPAPERS, INC.
Reno, Nev. .

RADIO KENTUCKY, INC.

Louisville, Ky.

KENNETT
BROADCASTING CO.
Kennett, Mo.

RADIO PROJECTS, INC.
Syracuse, N. Y.

WAAT
Newark, N. J.

WBRK
Pittsfield, Mass.

WHBY
Green Bay, Wisc.

RADIO PROJECTS, INC.

Newark, N. J.

PENN-ALLEN
BROADCASTING CO.
Allentown, Pa.

SANTA CLARA
BROADCASTING CO.
San Jose, Cal.

KENO
Las Vegas, Nev.

KFPW
Ft. Smith, Ark.

WMFF
Plattsburg, N. Y.

MONTEREY PENINSULA
BROADCASTING CO.
Salinas, Calif.

HERALD & GLOBE ASSN.

Rutland, V1.

POUGHKEEPSIE
NEWSPAPERS, INC.
Poughkeepsie, N. Y.

STATION CONSTRUCTION BY THE BROADCASTERS LISTED HERE IS SUBJECT TO THE ISSUANCE OF CONSTRUCTION PERMITS BY THE FCC.

K

For the FIRST 25,
see BROADCASTING, April 8

For the SECOND 25,
see BROADCASTING, April 15

* For the THIRD 25,

see BROADCASTING, May 13

For the FOURTH 25,

see BROADCASTING, June 3

Electronics Department

GENERAL

Syracuse 1, N. Y.

ELECTRIC

160-E17-6814
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A LITTLE EXTRA EFFORT

RESULT?

OFTEN GETS A BIG

@ Sometimes two can do a better job than one! When team-work is

indicated, you ought to see the precision with which our F&P Colonels
work together—not only among themselves, but also with you adver-

tisers and agencies! ALBUQUERQUE

BALTIMORE
BROWNSVILLE
BUFFALO
GHARLESTON, S G:
CINCINNATI
COLUMBIA, S. C.:
CORPUS CHRISTt
DAVENPORT

DES MOINES
DULUTH

FARGO

HOUSTON
INDIANAPOLIS
KANSAS CITY
LOUISVILLE
MINNEAPOLIS-ST. PAUL
OKLAHOMA CITY
PEORIA-TUSGOLA
RALEIGH
ROANOKE

ST. LOUIS
SEATTLE
SYRACUSE
TULSA

There’s a reason. Team-work is easy between good men who have no
competitive interests. Here at F&P our individual incomes rise or fall
on the over-all success of our company and of spot-radio in general
(which also means your company). So don’t hesitate to phone our
nearest office, no matter what problem, which of our offices, or what

part of the nation is on your mind. You’ll find that everybody here at
F&P has this “extra effort” idea.

FREE & PETERS., i~c.

Pioneer Radio Station Representatives
Since May, 1932

EXCLUSIVE REPRESENTATIVES:

KOB

WCBM

KVAL

WGR-WKBW

WCSC
WCKY
wiS
KRIS
woC
WHO
KDAL
WDAY
KXYZ
WISH
KMBC
WAVE
WTCN
KOMA

WMBD-WDZ

WPTF
wDBJ

KsSD
KIRO
WFBL
KTUuL

and WRIGHT-SONOVOX, Inc.
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Petry Study Measures Commercial Impact

Ad Effectiveness
Is Determined
In Test

By BRUCE ROBERTSON

A YEAR AGO, when Edward
Petry appointed Alfred Politz,
noted in research circles for his
development of the “randomness”
sampling technique, and Matthew
Chappell, for many years research
adviser to C. E. Hooper, Inc., as
research consultants to the Petry
organization, there was much
speculation as to what he was up
to. Last Thursday, at a luncheon
at the Dorset Hotel, New York, for
a group of about 100 station rep-
resentatives, host Petry gave a
first report.

What he and his researchers
were up to was the measurement
of audience remembrance of com-
mercials, a factor “all-important
to advertisers who pay the bill and
for the stations selling to these ad-
vertisers’” but one which the meas-
urers of other phases of radio
listening had overlooked. To fill this
gap the Petry consultants spent
six months in developing a new
technique and conducting a study
to test its soundness.

As described by Hanque Ring-
gold of the Petry organization in
a presentation titled “What Radio
Research Forgot,” this technique
was designed to provide ‘“not just
a measurement of how many people
hear commercials, but how many
would be sufficiently impressed by
completely new test commercials
that they could recognize them
after being on the air for only one
month . .. and after being on the
air for two months.”

Spots Used

To eliminate as far as possible
the other influences that effect
audience reaction to commercials,
such as their delivery by a familiar
personality on a popular program,

Mr. Petry

city whose metropolitan area is
served by several stations, where
listening patterns are normal and
where—for the sake of impartial
fairness—Edward Petry & Co.
represents no stations,” St. Louis
was chosen as the survey city.

Began Dec. 10, 1945

Study, conducted by the Alfred
Politz research organization, began
Dec. 10-29, 1945, when the com-
mercials of the seven cooperating
advertisers were recorded and
played on electric phonographs—
most satisfactory substitute for
actual broadcasts—in the homes of
a representative sample of the St.
Louis population, as a pre-broad-
cast survey. Commercials went on
the air Jan. 1 and a month later
(Jan. 28-Feb. 6) the first post-test
survey was made. Another month
later (Feb. 22-March 7) a second
post-test survey was conducted.

Approximately 1200 interviews
were made in all—slightly less
than 400 on the prebroadcast sur-
vey, slightly: more than 400 on
each of the others. Non-radio homes
as well as radio homes were in-
cluded; interviews were conducted

Mr. Politz

Mr. Chappell

in the evening hours when most
people are at home; only one mem-
ber of each family was interviewed
to avoid inflation that might result
from prompting by other members.

With widespread promotion of
brand names and frequent simil-
arity of advertising messages, it
is possible for a person to think
he has already heard a commercial
when he actually has not, Mr. Ring-
gold pointed out. To ensure accur-
acy in the result by measuring the
amount of such confusion was the
function of the pre-broadcast sur-
vey, made before the commercials
had been broadcast and therefore
at a time when no one of those
interviewed could possibly have
heard them.

Most of those interviewed in the
pre-test stated that they did not
recognize the ~commercials, the
presentation showed, but a minor-
ity thought they did recognize
them. The much larger percentages
who said they recognized the com-
mercials in the post-tests after they
had been on the air were not ac-
cepted as a true picture, but were
deflated to their true value by ap-

plication of the pre-test figures in
an accepted research formula:

Post-test score minus pre-test
score, divided by 100% minus pre-
test score, equals the true recog-
nition,

For example, if 80% of the people
interviewed in the pre-test thought
they recognized the commercials
and 609, of those interviewed after
the commercials were on the air
said they had heard them, the
formula would read:

60% - 30% —
1009 - 30% —

43%, the true.recog-
nition achieved by
. the commercial.

Mr. Ringgold pointed out that
while the Advertising Research
Foundation used this formula in its
study of transportation advertis-
ing, it is not commonly used in

IMPACT of commercial messages
on listeners was studied in a type
survey new to radio by Alfred Politz
and Matthew Chappell for Edward
Petry & Co. St. Louis was selected
because Petry represented no sta-
tions there. Results of survey are
published in a Petry presentation,
«“What Radio Research Forgot.”
Eight advertisers cooperated by
presenting new spot announcement
copy on St. Leuis stations. Re-
searchers then checked impact on
audience, with amazing results.

newspaper and magazine advertis-
ing readership studies, which
therefore report recognition-of-ad-
vertising figures inflated beyond
their true values. )

As an added control factor, he
continued, two well-known com-
mercials which had actually been
broadcast were included in the pre-

(Continued on page 78)

Results of Petry Study of Spot Advertising in St. Louis Area

“commercials in their purest, most Net
detach m?! _ ) ) Recognition
tachable = form as spot an Individual Product Type of Commercial Time of Day Frequency and Stations 1st Month 2nd Month
nouncements were selected as Mennen Baby Powder 1-minute, 2-voice noon 5 KXOK, 5 KWK 34.0% 37.0%
subject matter for msaeg
ject . the ﬁr§t Adams Clove Gum Station break, jingle evening 5 XMOX 50.0 61.0
study. The technique, of course; is Beechnut Gum Station break, live day 6 KSD, 4 KMOX, 6 KXOK 49.0 51.0
equally applicable to the commerci Marlin Blades 1-minute jingle early morning 3 KXOK, 2 WEW 27.0 26.0
q y app = e il Colgate Hand Cream 1l-minute, 2-voice daytime ° 10 KWK, 3 KMOX 51.0 51.0
parts of programs. Seven national transcription '
advertisers and their agencies co- Gocdyear Soles Station break, talk evening 2 KMOX, 3 KWK 30.0 %
o] £ S g ot Luden’s Cough Drops Station break, talk evening 5 KMOX 51.0 51.0
operate y . Iurnishing  “guinéa chiclets Station break, jingle early evening 5 KMOX 48.0 58.0

pig” commercials never . before on
the air. As “a typical American

BROADCASTING o

* Because of prévious fixed advertising plans Goodyear could not continue when the study ‘was extended for a second
month. ‘ |
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$850,000 Is Price
Offered for WOOD

Sale Marks Another Step in
ABC Transaction

COMPLETION of another phase
of the American Broadecasting Co.-
King Trendle Broadcasting Corp.
transaction whereby WOOD
Grand Rapids would be sold to Lib-
erty Broadeasting, Inec., of Michi-
gan, a new company, for $850,000
—was announced last week, sub-
ject to customary FCC approval.

Principals of Liberty are Roy C.
Kelley, president, and Ray Veen-
stra, secretary-treasurer, operator
of the Fox jewelry chain in Michi-
gan. The same principals recently
contracted to purchase WHLS
Port Huron, Mich. for $300,000
[ BROADCASTING, June 3].

The WOOD transaction is an
expected sequel to the agreement
entered into by ABC with King-
Trendle to purchase the King-
Trendle properties, WXYZ Detroit
and WOOD, as well as the going
concern of the Michigan Radio
Network for $3,650,000 [Broap-
CASTING, May 6]. At that time ABC
committed itself to sale of WOOD,
an NBC outlet.

The ABC announcement last
Thursday assigned to Liberty pur-
chase rights insofar as they relate
to WOOD.

Mr. Kelley is president of Wolv-
erine Network, a regional in Michi-
gan, and is a partner in Interna-
tional Advertisers, an agency. He
was formerly executive vice presi-
dent of the Associated Broadcast-
ing-System, which suspended oper-
ations earlier this year. He has
applied for a new station in Mus-
kegon and, it is understood, Liberty
contemplates filing additional new
station applications.

Old Dutch to MBS

FOLLOWING two years sponsor-
ship of Tina & Tim, 11:30-11:45
a. m., five days weekly on 40 CBS
stations, Cudahy Packing Co., Chi-
cago (Old Dutch Cleanser) will
drop the show effective Aug. 2 in
favor of Nick Carter, Sun., 6:30-
7 p. m. (EDT) on full Mutual net-
work. Fifty-two week contract,
through Grant Adv., Chicago, was
signed last week. New sponsorship
is effective Sept. 15, with show
originating from New York. Nick
Carter will be the only radio used
by Old Dutch.. Although CBS has
vet to receive official notice of
Tina & Tim cancellation, Don Rob-
erts, midwest sales manager of
CBS, said he was anticipating
notice before July 2.

Renewal Confirmed
RENEWAL of Great Gildersleeve
on NBC by Kraft Foods Co., Chi-
cago, through Louis, Needham &
Brorby, that city, was confirmed
last week by NBC Central Divi-
sion. Program will be aired from
Hollywood Sun. 7:30-8 p. m. (CST)
with Coast repeat 10:30-11 p. m.
Show went off for summer June 9.
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President Praises FCC Economy Measures

My dear Mr. Denny:

Mr. Charles R. Denny
Acting Chairman

Washington, D. C.

THE WHITE HOUSE
WASHINGTON

The Director of the Budget has called to my attention

the noteworthy steps being taken by the Federal Communications
Commission in order to cope with its greatly increased workload.
The Commission is to be commended for its decision to scrutinige
its procedures in an effort to give the public the best service,’
without delay and at & minimum cost.
trating upon performing our part of the task most efficiently
can the goal of maximum efficiency and minimum cost be attained
for the whole Federal Govermment.

I congratulate the Commissioners and the employees upon
the accomplishments made thus far, and I wish the Commission

every success in carrying out its program.

Federal Communications Commission

June 17, 1946

Only by each of us concen-

Sincerely your

Esquire Plans

ESQUIRE Magazine, Chicago,
through Schwimmer & Scott, will
offer a quarter-hour transeribed
E'squire Fashion Parade to depart-
ment stores in leading cities within
the next few weeks. Outstanding
men of business, sports, radio and
screen will be interviewed by Oscar
Schoeffler, fashion editor of the

magazine. Guest talent will consist
of vocalists and small musical
groups. Producer for the package
is Jack Hill with Rober Sherry
announcer. Program -will be pro-
duced and recorded in New York.
According to agency, plans call for
local department stores buying
time with magazine paying talent
and production costs. Over 25 cities
have been selected.

Drawn for BROADCASTING by Sid Hix

“We return you now from the scene of the atom bomb test to our
New York studios.”

BROADCASTING o

CowlesSells WHOM
To Publisher Pope

SALE OF WHOM Jersey City by
Cowles Broadcasting Co. to Gene-
roso (Gene) Pope, publisher of
Il Progreso Italo Americano, New
York Italian language newspaper,
for a stripped figure of $450,000
was. consummated in New York
Friday subject to FCC approval.
Gardner Cowles Jr., president of
Cowles Broadcasting Co., and Mr.
Pope signed for their respective
companies.

WHOM was acquired by Cowles
in May 1944 for approximately
$414,000. The sale price of $450,-
000, with current assets balanced
against current liabilities at the
closing, it is understood, represents
virtually a “wash” transaction for
Cowles. Cowles purchased the sta-
tion originally from Joseph Lang
and Paul F. Harron but shortly
afterward decided to dispose of the
station to qualified interests.

It was reported last week that
Mr. Pope, who once had actively
bid for WOV, New York Italian
language station, had discussed
possible exchange of WHOM for
WBYN Brooklyn, now owned by
the Newark News. Under this plan,
the Newark newspaper would ac-
quire an outlet on the Jersey side
while Il Progreso would have the
station in New York proper.

It is presumed Mr. Pope, in the
event he retains WHOM, would re-
convert the station to foreign lan-
guage operation.

P&G, Pabst on NBC
PROCTER & GAMBLE Co., Cin-
cinnati (Drene shampoo), Sept. 8
begins sponsorship of new Don
Ameche show on NBC, Sun. 10-
10:30 p. m. Relinquishing NBC
Thurs. 10:30-11 p. m. time in
which it sponsored Rudy Vallee
show, that period has been signed
by Pabst Sales Co., Chicago (Pabst
Blue Ribbon beer), for Eddie Can-
tor program which starts Sept. 26
for 52 weeks. The new P & G pro-
gram replaces Hour of Chdrm, to
be dropped Sept. 1 by General
Electric Co. Soap firm also has
signed renewal for two of its audi-
ence participation programs five
times weekly on ABC. These are
Breakfast in Hollywood and Gla-
mour Manor. Agency is Compton
Adv., New York. Young & Rubi-
cam handles Pabst account.

Madsen to KID

ARCH L. MADSEN, for two years
assistant to the manager and di-
rector of commercial operations at
KSL Salt Lake City, has been ap-
pointed manager of KID Idaho
Falls, Idaho. He will retain his
position as secretary-treasurer of
Idaho Radio Corp., licensee of KID.
Active in Utah radio for nine
years, Mr. Madsen entered radio
13 years ago as Army Signal
Corps engineer. He later was af-
filiated with KSUB Cedar City,
KUTA Salt Lake and KOVO
Provo in managerial capacities.

Telecasting



NETWORK REPRESENTATIVES and their vantage points at “Opera-
tions Crossroads” were: (top row, 1 to r) Robert Stewart, Mutual, aboard
U. S. S. Appalachian; Ernest K. Lindley, MBS and Newsweek, at Kwa-
jalein; Don Bell, MBS, on U. S. 'S. Mt. McKinley; Frank Morris, MBS
and Collier’s, Appalachian; Bill Downs, CBS, who was network pool
broadcaster in an observation plane at Bikini; W. W. Chaplin, aboard

........

U. S. S. Spindle Eye at Kwajalein; Clete Roberts, ABC, on U. S. S.
Panamint; Ralph Howard Peterson, NBC, Mt. McKinley,; (bottom row,
1 to r): Norman Cousins, ABC and Saturday Review of Literature,
aboard Appalachian; Fréd Opper, ABC, Mt. McKinley; Webley Edwards,
CBS, Appalachian; George Moorad, CBS, on the rear communications
ship at Kwajalein; Don Mozley, CBS, Mt. McKinley; George Thomas
Folster, NBC, Appalachian; Larry Tighe, ABC, Appalachian.

Radio at Ringside of Atomic Blast

man would also be human and,
untrained in on-the-spot reporting
of significant events as Mr. Downs
was, and perhaps even more su-
sceptible to error.

Word of Demolition
First Broadcast
To World

By EDWIN H. JAMES

RADIO last night was to have the
choicest ringside seat at the biggest
and unquestionably most signifi-
cant show on earth, and the press,
confined irritably to the bleachers,
didn’t like it.

As matters stood when BROAD-
CASTING went to press, the first
report of the display of atomic
destruction at Bikini Atoll was to
be carried to the world by a radio-
man, Columbia’s Bill Downs. Un-
less orders of Joint Task Force 1
were reversed in the 48 hours
before the scheduled touch-off of
The Bomb, the press would get
its first bulletin from Mr. Downs’
pooled broadcast.

It was a predicament to gall any
wire service man. To Navy Sec-
retary James Forrestal, the three
great press associations—AP, Uup
and INS—made strong protests.

What AP and UP wanted, they
told the Navy’s boss, was the sub-
stitution of a neutral and official
voice for Mr. Downs in the criti-
cal period of the bomb dropping.
Their transparent argument: Mr.
Downs was human and therefore
presumably fallible. He should be
replaced by an official of the joint
task force. What AP and UP
failed to recall was that a Navy

BROADCASTING e Telecasting

WINDBLOWN CORRESPONDENTS aboard the destroyer U.S.S. Toffey,
off Bikini, were: (top row, 1 to r) Lt. Wyman Riley, public relations;
Fred Opper, ABC; Elton Fay, AP; Frank Allen, INS; Ralph H. Peterson,
NBC; Don Bell, Mutual; Joseph Myler, UP; Don Mozley, CBS; (lower
row, 1 to r) Vice Admiral W. H. P. Blandy, commanding the J oint Task
Force; Captain C. H. Lyman, operations officer;
assistant operations officer;, and unidentified navy chief quartermaster;
Commander O. D. Waters, captain of the Toffey.

provide an equally speedy delivery
of a neutral report for the press.

Mr. Forrestal rolled with the
broadside. The - communications
plan was set, he said. A neutral
voice would be substituted only if
the networks agreed to it. Net-
work news chieftains, targeted with
this proposition, turned an even
thicker hide to it than the Navy
had.

At week’s end, the wire services
still were chafing. UP’s West
Coast vice president, Frank Bar-
tholomew, was with the Cross-
roads Fleet. A compelling talker
in any argument, Mr. Bartholomew
was doing his best to convince the
Navy on the scene to give his and
presumably the other services an
official communique instead of the
report from Mr. Downs.

It was to be radio’s show, and
radio expected to make the best of
it. The hour of the explosion had
been tentatively set for shortly
after 6 p. m., Eastern Daylight
Time, or 8 a. m. the next day
across the International Dateline
at Bikini.

The four networks planned to
begin broadcasting a series of
pooled eyewitness reports from
correspondents at strategic posi-
tions in the Crossroads area at
€:04 p. m., Sunday. Pickups were
scheduled as follows: Larry
Tighe, of ABC, aboard the U. S. S.
Appalachian, the press ship of the
fleet; Mr. Downs, of CBS, from
the observation plane flying near
the bomber; Don Bell, of MBS,
aboard the U. S. S. Mt. McKinley,
flagship of Admiral W. H. P.

(Continued on page 78)

INS requested no more than
communications equality between
radio and press. Let Mr. Downs
broadcast for the networks, said
INS, but let the Task Force also

Captain W. C. Winn,
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FCC Wémld Waive Applicant Heérings

Offer Is Made to Speed
Handling Jammed
Backlog

EMBARKING on a new procedure
to lighten its record-breaking work
load, the FCC last Monday offered
to broadcasting station applicants
an opportunity to waive hearings
in cases in which determining is-
sues have been repeatedly spelled
out by the Commission.

The procedure, adopted for a
temporary period while the Com-
mission is laboring under an over-
crowded hearing docket, may per-
mit “a considerably more expedi-
tious disposition of applications
than is now possible.” The plan is
purely voluntary, an official ex-
plained, and is analagous to sub-
mitting a dispute to arbitration.
Its effectiveness, he added, will
largely depend on the use radio
lawyers make of it.

Final Decision Effect

Under the procedure, the Com-
mission would . receive waivers
from all parties to a proceeding
who desire that their applications
be processed without hearing. If
the Commission determines a hear-
ing is unnecessary it would issue
‘as a final decision a brief memo-
randum opinion stating reasons
for grant or denial of an applica-
tion. -

“This decision,” it explained,
“shall have the same effect as a
final decision under the Commis-
sion’s Rules and Regulations. Peti-
tions for rehearing may be filed
with respect to such decision. Such
petition will be granted only upon
a showing that the Commission
has made an erroneous determina-
tion on a relevant and material is-
sue of fact or law or that relevant
and material evidence has been
newly discovered which could not
have been discovered at an earlier
date with exercise of due dili-
gence.”

The Commission plan was
greeted generally as acceptable by
leading radio lawyers, several of
whom had previously petitioned for
waivers on hearing cases in order
to lighten their own ecase loads.
One prominent radio law firm said
that had the procedure been
adopted when the first hearing
‘schedule was set up it would have
had occasion to use it. “I am cer-
tainly in sympathy with the Com-
mission’s desire to get out from
under its heavy load,” said a mem-
ber of this firm. “I don’t see any-
thing basically wrong with the
plan.”

He added that he would like to
do away with hearings on FM ap-
plications and thought the proce-
dure would be useful.

Another firm thought the proce-
dure “wonderful” but felt it is
somewhat late to apply it. “Gen-
erally speaking,” a gspokesman
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said, “it’s a smart idea but it would
have been a lot smarter if it had
happened before. We would prob-
ably use it in one out of every ten
cases.”

Client Attitudes

He added that one of the obsta-
cles to the plan is that “clients dic-
tate in a number of cases.”

A third firm thought the pro-
cedure would be “highly desirable”
if the Commission would issue pro-
posed rather than final decisions.
As presently constituted, he said,
the procedure doesn’t provide op-
portunity to oppose the findings.
He pointed out that lawyers would
be reluctant to waive hearings
where they thought their appli-
cants’ chances were doubtful, “The
type of case you could lose is the
one you wouldn’t want to avoid
hearings,” a member of the firm
said.

He said that in 50% of the cases
the parties could stipulate the
facts and make hearings unneces-
sary. “The trouble is,” he said,
“that the Commission is bogged
down. It is spending too much time
on hearings and not enough on
processing.”

A fourth firm planned to use
the new procedure in several cur-

rent cases, one of which involves
a newspaper applicant. “I’d be in-
clined to use the plan only where
there is a question of policy,” said
a spokesman. “I would prefer the
policy included a proposed deci-
sion.”

A fifth radio attorney expressed
skepticism as to the value of the
procedure. “It doesn’t change
things much,” he said. “All I think
it means is an invitation to parties
to get together if they can and ob-
viate hearings. It might shorten
the hearing docket.”

The Commission procedure may
be applied on any applications des-
ignated for hearing but not yet
heard. In such cases the parties
may request the Commission to
waive the hearing and to grant or
deny the applications on the basis
of the information in the applica-
tions and other evidence incident
to the case.

Waiver Form

A special form is to be used for
requesting waiver and copies are
to be served on all parties or a
joint waiver may be signed by all
the parties. When a waiver is re-
ceived from all parties to*a pro-
ceeding, the Commission “wil]l de-
cide whether the case is an appro-

Boler Seeks MVN Refinancing;
No Option on WAIT, Says Dyer

JOHN W. BOLER, chairman of the
board of North Central Broadcast-
ing System, Chicago, and president
of the Mississippi Valley Network,
repeated, through counsel, his in-
tentions of reorganizing and re-
financing the rural network which
he created and put into operation
last January [BROADCASTING, June
247,

Mr. Boler, confined last week
to Chicago’s Presbyterian Hos-
pital because of a gall-bladder
infection, obtained  permission
from his personal physician to
leave the hospital Tuesday in
order to continue negotiations for
the purchase of a Chicago outlet
for the network, which he had pre-
viously announced he hoped would
be WAIT, 5 kw daytime Chicago
independent station owned and
operated by Gene T. Dyer.

Mr. Dyer told BROADCASTING that
he had been approached by Mr.
Boler and associates, but that no
definite response to Mr. Boler’s re-
ported offer of -$600,000 had been
made.

“I have made no promises, either
verbally or in writing to Mr. Boler
or any other parties regarding the
purchase of WAIT. In fact, I am
not particularly interested in dis-
posing of the station. If someone
wants to buy it badly enough and
can offer enough money, I may sell.
Then again, I may not,”” he de-
clared. v

Meanwhile, Mr. Boler has re-

tained John F. Moser, prominent
Chicago radio attorney, as counsel
and was making no statements
without the latter’s approval.

Mr. Moser said Mr. Boler and
the group of eastern backers, whom
he declined to name, were both “op-
timistic” that their attempts to
gain a Chicago outlet for Mississip-
pi Valley Network would prove suc-
cessful.

‘Backers’ Unannounced

Identity of the “eastern backers”
behind Mr. Boler in his latest at-
tempts to keep MVN intact re-
mained cloaked in mystery. Pos-
sibility that one of the backers
might be the former owner of a
New York City independent sta-
tion, drew “no comment.”

About one point Mr. Boler, again
through counsel, was vehem.ent,
Mississippi Valley would continue
to operate, with refinancing esti-
mated at $1,000,000 to cover out-
standing indebtedness and the pur-
chase of additional facilities, includ-
ing, if possible, the purchase of a
Chicago station to serve as a key
outlet for the network.

To do this, Mr. Boler said he
would liquidate, if necessary, the
assets of North Central Broadcast-
ing Co. and offer for sale KVOX
Moorhead, Minn.; and KSJB James-
town, N. D. .

In this event, North Central’s

offices in New York and Chicago

(Continued on page 77)

Waiver Form

Waiver of Hearing

Name of Applicant
Call Letters
Docket No.

The undersigned hereby waives its
(their) right to a hearing in the above-
entitled docket case and in all other
docket cases which have been consoli-
dated for hearing with such case and
requests the Commission to decide said
case Or cases upon the basis of the in-
formation contained in the applications
and in any other papers on file with the
Commission pertaining to the applicants
or applications in question. It is ex-
Pressly understood that the Commission
may render a final decision based upon
such information or such additional in-
formation as the Commission may re-
quest from any party at any time be-
fore such decision; that such decision
shall have the same force and effect
as though made after a hearing; and
that any petition for rehearing fileg
with respect to such decision will be
granted only upon a showing that the
Commission has made an erroneous de-
termination on a relevant and material
issue of fact or law or that relevant and
material evidence has been newly dis-
covered which could not have been dis-
covered at an earlier date with the ex-
ercise of due diligence.

priate one for determination with-
out a hearing. If it is determined
by the Commission that notwith-
standing the waiver, a hearing is
necessary, the case will be contin-
ued on the hearing docket., If the
Commission concludes that the case
can appropriately be decided with-
out a hearing, the case will be re-
moved from the hearing docket.

The Commission pointed out that
its procedure in no way changes its
practice with respect to protests.
“Any party,” it declared, “or any
member of the public, may still file
with the Commission any informa-
tion concerning an applicant which
bears upon his qualifications to
operate a station in the public in-
terest. Where such protest raises a
question of substance which might
affect the granting of the applica-
tion a hearing will generally be
required. If the protest is not of
any substance the Commission may
proceed to act upon the applica-
tion without hearing.”

Right to Appeal

The Commission added that it
does not construe the procedure “as
involving any waiver by the par-
ties of the right to appeal to the
courts from any adverse final de-
cision of the Commission.”

While the procedure will be of
little value in connection with the
current hearing schedule, which ex-
pires July 31, a Commission official
disclosed that a third hearing
Schedule will begin Sept. 1.

It is quite possible, the official
sald, that the third calendar may -
be heavier than any yet adopted,
in which case there may be many
opportunities to apply the proced-
ure. A possible revival of FM ap-
plications, resulting from increas-
ing production of FM receivers and
completion of new EM stations, and
a possible reawakening of interest
in black and white television, as
a result of the stimulant provided
by the Louis-Conn telecast, may
combine to swell the number of

‘hearing cases.
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Three nights per week, from 10:30 to 10:45,
WHO’s “Billboard” program tells the people
of Iowa Plus about worthy, timely matters in
the public interest.

Pitched to the highest ideal of good program-
ming as well as of good Public Service, “The
Billboard® attracts and holds a loyal and in-
terested audience throughout WHO’s entire
listening area.

Recently “The Billboard” has told the story
of the need in Europe for clothes, shoes and
food. Results tabulated from December 17,
1945, through April 25, 1946, showed that
WHO listeners (in 39 States) had sent 22,500
parcels to needy families in Norway, Holland
and France—plus $3500 in cash to be dis-
tributed by WHO!

THAT’S WHO PROGRAMMING AND CLEAR
CHANNEL SERVICE IN ACTION!

BROADCASTING o Telecasting

WHO LISTENERS
IN 39 STATES

WHO sponsors ‘“good citizenship” as surely
and as skillfully as its advertisers sponsor ar-
ticles of commerce. As a result, advertisers
who use WHO get listener-acceptance because
WHO’s audience (in all the 1,930 prosperous
cities and towns of Iowa Plus) knows and
trusts this public-spirited, well-programmed,
clear-channel station. It stands to reason that
they also give their preference to the adver-
tisers who make this service possible.

% for lowa PLUS *

Des Moines . . . 50,000 Watts

B. J. Palmer, Pres. J. O. Maland, Mgr.
FREE & PETERS, Inc., National Representatives
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Miller Calls

Tells PAA Government
Controls Are Aimed
At Free Speech

By DAVID GLICKMAN
FREEDOM of speech in America is
threatened by increased Govern-
ment control of press and radio
under guise of *regulating com-
merce,” Justin Miller, NAB presi-
dent, told 450 delegates and guests
of the Pacific Advertising Assn.
convention in Spokane last Tues-
day, as principal speaker at the
afternoon general session. If free-
dom of press and radio goes, the
advertising industry goes too, he
said.

Sounding an alarm in his talk on
“New Threats to Advertising,”
President Miller declared that
while the United States appears to
be champion of free speech in other
parts of the world, “there is a con-
certed and widespread movement
underway to put communications
under Government control in our
own country.”

He denounced those groups and
warped that radio particularly, was
in danger of strangulation on
grounds that “its greater power
and effectiveness” made factions
believe control by Government was
more desirable.

Free Movement of Ideas

“The gravest question, which re-
quires direct action upon our part,
is the preservation of free move-
ment of ideas within the United
States,” he stated. Mr. Miller re-
viewed the Mayflower case of 1938
which has deprived radio of editor-
ializing on the air as newspapers

do in their columns. Using this as.

an example, he pointed out to PAA
delegates that the FCC is overstep-
ping its power by requesting broad-
casters to adhere to the Blue Book
report issued last March. He de-
clared ‘that FCC control of radio
to the point of censorship proposed,
would inevitably lead to curtail-
ment of freedom of speech in all
its forms.

“The Commission asserted power
to control the program content of
radio broadcasting,” he said. “Much
of that report was devoted to al-
leged excesses of advertising.
There is much to be done by broad-
casters and by advertisers to im-
prove the character and content of
programs.

“That is the American way. Per-
haps we need the goad of criticism
to get us into action. But it is one
thing to admit error and seek jmi-
provement. It is quite another to
lie down and let Government walk
over us and over the rights of our
people. Particularly, it is important
that we examine carefully, and re-
sist all efforts to divide us and by
doing so to conquer.

“A striking example is to be
found in this effort to prove that
radio broadcasting should be sub-
jected to Government control of
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programming. The plausible ex-
planation offered is that radio is
different from the press.”

Except for use of mechanical
devices, for greater projection, Mr.
Miller said that speech over radio
does not differ from an address
given from a platform, and alleged
“difference” made by the device
could as well be extended to in-
clude the megaphone, telephone,
amplifier and other mechanical aids
other than radio. Censorship of any,
he said, would be just as much in
violation of principles of free
speech as restriction of a conversa-
tion in the home.

All in Same Boat

Mr. Miller warned advocates of
a free press they must not exclude
radio from their fight for freedom.
He pointed out that development of
facsimile may eventually lead to
newspaper printing in the home via
use of a mechanical device connect-
ed with the radio, thus subjecting
the press to whatever restrictions
may be imposed upon broadcasting.

Stating that radio, motion pic-
tures and the press are all in the
same boat where possibility of Gov-
ernmental control exists, Mr. Miller
noted that power of Congress to
regulate broadcasting was dele-
gated to it by the commerce clause
of the Constitution under which
that body has power ‘“to regulate
commerce among the several
States.”

Summing up, he reminded that it

is as much a citizen’s duty to chal-
lenge Government as to follow it.
“The citizen who assumes that his
Government will operate in every
case objectively, and with full re-
spect for his rights, just doesn’t
know his Government,” he con-
cluded.

An ovation by PAA delegates
and guests followed Mr. Miller’s
talk.

Registration of delegates from
11 Western states, committee meet-
ings and a board of directors meet-
ing highlighted the Monday ses-
sion, with Charles A. Stork, PAA
president and secretary-manager of
KTMS Santa Barbara, Calif., pre-
siding.

Dr. Peter Odegard, president of
Reed College, Portland, was speak-
er at morning general session Tues-
day with “Advertising’s Relation
to General Prosperity” as topic of
talk. In blunt language he told
delegates that advertising had now
“put on long pants” and must as-
sume its responsibilities, not only
as an agency for "distribution of
goods but as teacher and molder of
life and morals.

He called wartime use of adver-
tising the biggest education propa-
ganda drive in history. Business
and industry used it to present
their cases to the people, he said.
Labor and agriculture will soon use
it. He envisioned that the “un-
voiced” would find a way to use ad-
vertising. Dr. Odegard declared,

Ball Games Return to Air in Cleveland
As New Owner Reverses Former Policy

BASEBALL broadcasts returned to
Cleveland last weekend, the only
major league city lacking radio
coverage. Resumption of play-by-
play came with sale of the club
to a firm headed by Bill Veeck Jr.,
who called stations together Thurs-
day to discuss the problem.

John F. Patt, WGAR vice presi-
dent and general manager, agreed
to carry all Saturday and Sunday
games plus parts of any night
games when time is available. Stan-
dard Oil Co. of Ohio will sponsor
games, with Jack Graney and Bob
Neal as announcers.

Mr. Veeck threw rights open to
all stations for the balance of the
season but plans an exclusive ar-
rangement next year. Bob Hope
holds a substantial interest in the
Veeck firm.

WTAM indicated it did not plan
to go into baseball broadcasts ex-
tensively this season. WHK took a
similar position. WIW was pre-
paring to cover all possible games.

Veeck Statement

After the Thursday meeting Mr.
Veeck issued this statement:

“At a meeting of the various
radio stations the ball club offered
the opportunity to each station to
broadcast the balance of the games
played at League Park and the

Municipal Stadium. Because of the
lateness of reaching a decision on
radio broadcasting the various sta-
tions have of course made prior
commitments for their time. It is
understood that it is impossible to
change or modify some of these.
Therefore the baseball club felt

.justified in suggesting that each

station broadcast as many of the
ball games as possible, subject to
only one restriction, that being that
any game started must be carried
through from the time of starting
until its completion. The radio sta-
tions signified great interest and
at least one is making arrange-
ments to start broadcasting imme-
diately. The Cleveland ball club is
hopeful that the stations will pro-
vide fairly complete coverage but
it also requests the fans of Cleve-
land to understand the difficulties
each station has in clearing its
time and to appreciate that the
stations are trying to carry the
broadcasts as a matter of public
interest and in doing so are en-
titled to the commendation of all
baseball fans.”

WGAR'’s first broadcast covered
the Friday night game in Chicago
plus games Saturday and Sunday,
with the Monday night St. Louis
game at home also scheduled.

Spots Effective
CONCENTRATED wuse of
spots can produce saturated
sales potentials. Using four
local independent stations to
air 42 spots in four days,
Sunset Homes, Los Angeles
(Ponty designed homes), re-
ceived 200 phone calls and an
attendance of 500 on Sunday,
June 16. This was organiza-
tion’s first use of radio, ac-
cording to Atherton & Gresh-
am Adv., Hollywood agency
servicing account. For three
months previously, firm had
devoted its budget to news-
Jpaper space exclusively, at-
taining an attendance high
of 200 persons. Costwise -
there was no difference since
newspaper appropriation was
channeled into radio for the
test. With these results, spon-
sor is now going ahead with
similar plans for concen-
trated spot campaigns which
build into the week-end.

“today, with the exchange of serv-
ices, advertising is an indispens-
able element in our industrial econ-
omy and the integral of United
States prosperity.”

Criticizes Polls

Some high goals were set when
he told PAA delegates he hoped to
see a time when advertisers would
wage war on race hatred, back pub-
lic health, support the United Na-
tions and foster an international
bill of rights. He gave polls a jolt
by telling his listeners not to be-
lieve them. “If polls declare that
people like cheap entertainment,
don’t believe them; they merely like
it because it was what they got,”
Dr. Odegard said. He pleaded for
integrity in all avertising.

Stressing radio’s acceptance by
listeners as reflected in such sur-
veys as National Opinion Research
Center of the U. of Denver, H.
Quenton Cox, general manager of
KGW Portland, outlined “Today’s
Opportunities for the Advertiser in
Radio” during the media depart-
mental session Thursday.

Mr. Cox reviewed NAB extension
of census material reflecting in-
crease in radio families. With
33,998,000 American families or
90.4% of all U. S. families owning
more than 59,000,000 sets, he built
a case for the medium’s circula-
tion.

In addition, he pointed out these
home receiver set owners possess
17,150,000 ‘“‘other” sets which are
used in gardens, playrooms, and
other places. An additional bonus
to the advertiser is presented in
form of some 8,750,000 automobile
receiving sets, he said. He empha-
sized that 83% of all radio set
owners listen daily.

Mr. Cox said “radio, with its
mass communication of ideas, will
introduce the mass seller to the
mass buyer. It will advertise and

(Continued on page 77)
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Ingenious air pressure

In that picture is a revolving globe of the earth simi-
lar to those used by geography students. Hovering
over it in empty air is a miniature model of the moon

and a model air plane which is bobbing between the two.
It’s an amazing stunt achieved by air pressure.

There’s been some talk here in Baltimore of putting

a roof on the Municipal Stadium on the same principle.

But the kind of air pressure we want to talk about is
the kind of sales pressure W-I-T-H puts on a product.
W-I-T-H is the successful independent radio station

BROADCASTING e Telecasting

that delivers more listeners-per-dollar-spent than any

other station i1n town.

That’s why smart time buyers put it on the lists

where cost per sale is carefully scrutinized. No doubt

about it . . . W-I-T-H is your buy in Baltimore!

5
)

Tom Tinsley, President

W-11T-H

and the FM Station W3XMB

BALTIMORE 3, MD.

Headley-Reed, National Representatives
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Taylor Asks Probe of Plans
For Manufacturing FM Sets

ECHOING charges of the United
Automobile Workers (C10), Sen.
Glen H. Taylor (D-Idaho), last
week called on Attorney General
Tom C. Clark to investigate the
radio  manufacturing  industry
which, he charged, is holding up
manufacture of FM sets.

Wendell Berge, assistant at-
torney general in charge of the anti-
trust division, said he had not seen
Senator Taylor’s letter but that
letters from Senators usually get
“careful consideration.” He added,
however, that should the attorney
general conduct an investigation, no
announcement would be made.

Questions Asked

Senator Taylor, who had the
support of CIO-PAC in the 1944
election, said that American radio
receiver manufacturers are plan-
ning to incorporate FM “in fewer
than 109 of the new receiver out-
put, according to their own reports
to the FCC.” He called on the Anti-
Trust Division of the Attorney
General’s office to determine:

“(1) Whether receiver manufac-
turers have conspired to withhold
FM from consumers during 1946.

“(2) Whether any trade asso-
ciation, its officers or committees,
have been active in influencing the
failure to incorporate FM in 1946
receivers, and if so, whether any
violations of the anti-trust laws are
involved.

“(3) Whether the fact that many
radio manufacturers own standard
(AM) broadcasting stations which
are threatened by FM develop-
ments, has influenced the delay in
making FM available to the Ameri-
can publie.

“(4) Whether the delay in in-
troducing FM is due to the desire
of manufacturers to sell 20 million
outdated AM receivers in 1946 in
order to resell these 20 million con-
sumers with modern receivers in
a year or two.”

Opportunities ‘Limited’

Senator Taylor said FM’s devel-
opment “gave rise to the great hope
that tendencies toward monopoly in
the radio industry would be limited
by the growth of new stations” but
that “this hope appears to be
doomed to frustration” because of
the “paucity of FM receivers in op-
eration.” Such failure, he said, is
“severely limiting the opportuni-
ties for newcomers in the field,”
will result in “an enormous impo-
sition upon consumers” and in
“freezing small business out of
the broadcasting field.”

Senator Taylor referred to the

Fall Meeting Set

EXECUTIVE committee of the
Kentucky Broadcasters Assn. has
approved October 8 and 9 as dates
for fall meeting. The convention
will be held at the Lafayette Hotel,
Lexington.

BROADCASTING o

Senate Small Business Committee
report, “Small Business Opportuni-
ties in FM Broadcasting,” [BROAD-
CASTING, April 15], said “en-
trenched interests in AM broad-
casting will have a decided ad-
vantage in the FM field” because
lack of receivers will keep new-
comers out of the broadcasting
business by making the field un-
profitable.

AM broadcasters ‘“can operate
without added programming costs
by merely duplicating their AM
broadcasts over FM outlets,” wrote
Senator Taylor.

“While numerous expedients have
been recommended by this commit-
tee to encourage newcomers to en-
ter the field, it is clear that
only full production of receivers,
unhampered by restraints on com-
petition, will make possible the
infusion of new blood into the
broadcasting field,” said Senator
Taylor’s letter. “It is hard to be-
lieve that this important new in-
vention would be suppressed in a
fully competitive field.”

He charged that “the facts give
rise to a widely-held belief that
there has been concerted action to
withhold from the public a new in-
vention which will vastly improve
the quality of radio broadcasting
and reception, and which will also
make possible a wider diversity in
the ownership and control of
radio.”

R. C. Cosgrove, vice president
and general manager of the Crosley
Corp., Cincinnati, and president of
the Radio Manufacturers Assn,,
said his views expressed at a news
conference June 11 in Chicago “still
stand.” At that time he termed
charges by the UAW-CIO that
manufacturers were suppressing
FM sets as “perfectly stupid.”

Shortages

Shortages of wood, copper wiring,
condensers and tube bases, plus re-
strictive controls by the Office of
Price Administration have made it
impossible for manufacturers to
turn out sets of any kind in any
quantity, said Mr. Cosgrove.

In addition to those factors, Mr.
Cosgrove said there was a delay in
making FM broadcasting service
available to the public. People will
not buy sets, he explained, unless
the sets can be demonstrated and
unless they will get daily service.
With only a few FM transmitters
in operation, only a small fraction
of the country has FM service,
while new construction has been
virtually halted by CPA building
restrictions, he added.

RMA officials pointed out that
before the war only 54 manufac-
turers were making sets, whereas
today 181 are in the business.

Zenith Radio Corp., Chicago,
meanwhile has placed on the mar-
ket a combination AM-FM set with
two FM bands and retailing at
$59.50. It’s in a plastic case.

Telecasting
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OUR advertising dollars are worth
more in the great Worcester Market, the heart

of Central New England, where retail sales are
on the upswing with an 11% increase in 1945,

the highest gain of any city in New England. Look

at Worcester’s per capita sales — $608 in the
area, $777 in the City — both well above the
national average of $550, and at the per family
buying income of $4,594. Food purchases run 45%,
above the U. S. average, and drug purchases
9.7 % above. In this prosperous, concentrated
market, you buy concentrated coverage with
WTAG — the station whose listening audience is
consistently more than that of all other stations

in the area combined.

Figures from U. S. Dept. of Commerce

PAUL H. RAYMER CO. National Sales Representatives

W?ﬂ@‘”‘.‘“?ﬁlwonczma

AFFILIATED WITH THE WORCESTER TELEGRAM-GAZETTE 5000 Wotls
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FCC Prohes Paramount Video Stock

Firm Security Interest
Under Scrutiny

By FCC

DELVING for the first time into
motion picture connections with
television, the FCC last Monday
i-nquitred into Paramount Pictures
Inec. holdings in two video stations
and six companies applying for nine
stations. The investigation was
made part of the record of the
Los Angeles television hearings
[BROADCASTING, June 3].

Principal issue raised at the
heari}ng, held in Washington before
Assistant General Counsel Harry
Plotkin, presiding officer was: Does
the stock held by Paramount in
these companies constitute control
of their existing or prospective
television stations?

Spearhead of Paramount video
interests is Television Productions
Inc., a wholly owned subsidiary ap-
plying for a video station in Holly-
wood, Calif. It is one of eight ap-
plicants for television stations in
the area. The remaining applicants
are: Hughes Tool Co., Earle C. An-
thony Inc., Don Lee Broadcasting
System, NBC, ABC, Los Angeles
Times-Mirror Co., Dorothy S.
Thackrey.

Holding Structure

Hearings on Television Produc-
tions Inc. had hardly got underway
before they had snowballed into
revelations of nationwide Para-
mount holdings in seven companies
active in television. A ninth com-
pany identified with Paramount
withdrew its application for a
video station immediately preceding

the Los Angeles video hearings.

Testimony by Paul Raibourn,
Paramount vice president and econ-
omist of Television Productions
revealed that:

Balaban & Katz (WBKB Chi-
cago television station) is a 99%
owned Paramount subsidiary.

New England Theatres Ine. (ap-
plicant for a Boston television sta-
tion) is a wholly owned Paramount
company.

Paramount owns all class B
stock in Interstate Circuit Corp.
(applying for Dallas television
station).

Paramount owns all class B stock
in Allen B. Du Mont Labs. and is
owner of 38,200 shares of class A
stock in the name of Clarence
Alexander. Du Mont operates
WABD New York, WITTG Wash-
ington (CP) and is applying for

AFFILIATED WITH
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EACH COULD CLAIM the other
signed his own name backwards.
At least that was the situation
when Gray Gordon (1), orchestra
leader, was interviewed on KOIL
Omaha, and introduced to Gordon
Gray, vice president and general
manager of the station.

stations in Cincinnati, Pittsburgh
and Cleveland.

United Detroit Theatres Corp.
(applicant for television station in
Detroit) is owned by Balaban &
Katz and Paramount. Paramount
controls 743% shares; Balaban &
Katz 256% shares. Total 1,000
shares, in effect, is controlled by
Paramount, as Balaban & Katz is
99% owned by Paramount.

In addition, Paramount owns all
class B stock in Comerford Public
Corp. whose application for tele-
vision station in Scranton, Pa. has
been withdrawn. Comerford is a
subsidiary of Penncom Corp., and
is a theatre chain.

Interest in WSMB

When asked if Paramount owned
Maison Blanche, New Orleans de-
partment store, Mr. Raibourn de-
nied Paramount ownership, or any
connection, other than the fact that
Maison Blanche owns 509% of
WSMB New Orleans, AM station,
and Paramount owns the other
50%. Maison Blanche is applying
for television in New Orleans.

With regard to Paramount hold-
ings in Allen B. Du Mont Labs. Mr.
Raibourn explained that Du Mont
Labs. has .class A and B stock.
Paramount holds all 560,000 shares
of class B stock plus 43,200 shares
of class A stock acquired in conver-
sion of notes. Allen B. Du Mont
owns controlling class A stock,
84,2000 shares. Clarence Alexander,
of Paramount, holds 38,200 shares
of class A stock.

Paramount acquired interest in
Du Mont in August 1938, Mr. Rai-
bourn explained, because it needed
electronic equipment and in its
search found the small Passaic,
N. J. plant, which was primarily
concerned with the manufacture of
the cathode ray tube and other
television activities.

From August 1938 until Decem-
ber 1945, there were four class A
directors and four class B, accord-
ing to Mr. Raibourn. In December,
he said, the ratio was changed to
five A directors, and three B di-
rectors. ‘“Paramount has never
interfered in the management of
Du Mont,” said Mr. Raibourn, a di-

(Continued on page 36)
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A RECORDED DEMONSTRATION SAMPLE FOR YOU

To show just what the Capitol Transcription
Service can do for you, Capitol will be glad to

send you a recorded demonstration. Hear many of

the features that make the Capitol service different.

SUNSET AND VINE

e
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“Twe FRIENDLY VOICE OF oUR

DURHAM, N. C.

500 WATTS o 73 0 KCQ

Serving the DURHAM-RALEIGH Market at low ONE-MARKET cost
Featuring: NEWS « SPORTS * MUSIC - COMMUNITY » FARM * SPECIAL EVENTS

PAUL NORRIS
Program Director
18 years in radio

TOM MITCHEL
Commercial Mgr.
10 years in radio

FLOYD FLETCHER
General Manager

REPRESENTED NATIONALLY BY BROADCAST SALES COMPANY » NEW YORK - CHICAGO
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Armstrong Challenges Shouse on FM

Inventor Says Crosley
Executive Charges
Are ‘Serious’

By EDWIN H. ARMSTRONG

Professor of Electrical Engineering
Columbia U.; FM Inventor

IN YOUR ISSUE of June 17 under
the heading “Shouse Asks Cautious
Approach to FM” you report an
address by Mr. James Shouse, vice
president of the Crosley Corp., de-
livered at the annual convention
of the National Editorial Assn.

Mr. Shouse makes the statement
that “the so-called high fidelity at-
tribute of FM is largely a myth,
in view of the fact that our present
form of broadcasting will handle
practically every frequency that
the human ear can detect anyway.”

‘Serious Charge’

On account of the circumstances
under which this statement was
made, it constitutes a serious
charge against many men engaged
in the development of this new
system, involving the integrity of
their representations to, and their
dealings with, the broadcasting art
and the American public.

Clearly the men most qualified
to pass judgment on this matter
will be found first among the mu-
sicians, and second in the field of
engineering. In neither of these
professions am I able to find evi-
dence of any qualification by Mr.
Shouse.

His opinion is not shared by Dr.
Serge Xoussevitzky, famed con-
ductor of the Boston Symphony
Orchestra who, when he first heard
his orchestra via FM reacted in
the following words:

“Astonishing—never before
in a broadcast have I been able
to pick out each instrument in-
dividually. Every instrument
stands out so clear—so beau-
tiful, so natural. Each instru-
ment keeps just the right color
and timbre, particularly the
clarinet, which has always
been so bad on the air. It is
now clear, and has the whole
beauty of the instrument.”

Dr. Leopold Stokowski, who is
unique among the world famed con-
ductors in that he has gone out-
side his own field to study the elec-
trical phenomena of broadcast
transmission in order to determine
the limitations they impose on the
musician’s art, introduced the fol-
lowing statement about FM in a
Federal Communications Commis-
sion hearing:

“The broadcasting of sym-
phonic and operatic music re-
quires a frequency range of
from 30 to 13,000 cycles and
an intensity range of 85 dec-
ibels. Anything less than these
two ranges will not convey to
the listener symphonic and
operatic music with their full
expression and with all their

BROADCASTING

valuable powers of inspira-

tion favorable to national mor-

ale. Through frequency modu-
lation these two ranges are
possible. The chief engineers
of any good American sound
laboratory can achieve these
results. . . .”

FM a Boon

In “Music Thru the Ages” by
Marion Bauer, Associate Professor,
Dept. of Music, New York U. and
Ethel Peyser, a work addressed to
the students of music, we find,
among other favorable comments in
the comparison of FM with AM
reproduction the following state-
ment:

“Musically it (FM) is a boon
in many ways. Timbres of instru-
ments are transmitted so well that
you can easily imagine yourself
seated in the concert hall. An oboe
and a clarinet sound like them-
selves, a cello is a cello, and the
double bass is mot a tympani. All
sound seems to lean on a cushion
of comforting silence.” (Emphasis
the author’s.)

It is difficult to understand, in
view of these opinions from sources
of the highest authority on the
musician’s art how Mr. Shouse ar-
rives at his opinion. Perhaps he will
some day enlighten us.

But after commenting on the
end result Mr. Shouse goes beyond
the field of the musician and en-

qualified engineer when he under-
takes to explain why AM quality
can be as good as FM. In fact he
enters the precise field in which I
have worked for over 10 years.

Mr. Shouse’s explanation is “our
present form of broadcasting will
handle practically every frequency
that the human ear can detect any-
way.” However much the childlike
simplicity of this explanation may
appeal to those who like simple an-
swers, the phenomena involved in
the subject of natural reproduction
of a program transmitted over a
radio circuit are more complicated
than the simple question of fre-
quency range.

AM’s Difficulty

Of course the AM system could
transmit all the audible frequency
range just as the FM system does
were it lifted out of the 5000 cycle
straitjacket of its present alloca-
tion and moved bodily to some other
place in the spectrum where room
could be found for a 15,000 cycle
channel. But AM’s basic difficulty
is not that it cannot transmit all
the notes that the musicians play
but that it persists in transmitting
and reproducing some that they do
not play.

These tones, resulting from a
process known to the engineer as
cross modulation (in both trans-
mitter and receiver) are discord-
antly related to the true tones of

6.%

ters the field of the technically the program and produce that mud-
———

“1t was a choice between me and o 54-piece symphony on the radio—the

lower advertising budget won out!”

Lichty’s Grin and Bear It in The Washington Post

¢ Telecasting

TAKING ISSUE with James D.
Shouse, vice president in charge of
broadcasting, the Crosley Corp.,
Cincinnati, who told the National
Editorial Assn. that ‘“the so-called
high fidelity attribute of FM is
largely a myth,” [BROADCAST-
ING, June 171, Prof. Edwin H.
Armstrong, FM inventor, herewith
presents his views. He is professor
of electrical engineering, Columbia
U.; operator of WFMN Alpine,
N. J., pioneer FM station; inventor
of the regenerative circuit (1912),
superheterodyne receiving system
(1918), super-regenerative circuit
(1920) and FM (1933).

dled form of reproduction so fa-
miliar to all of us. It is perhaps
the principal reason that a radio
sounds “like a radio” and not like
a musical instrument or an or-
chestra.

It is FM’s unique ability to
transmit and reproduce only the
tones actually produced in the
studio that has evoked the com-
mendation of the musical authori-
ties heretofore referred to in this
letter.

When in addition to naturalness
of reproduction there is added the
ability to operate quietly thru
thunderstorms and man made static
the reason for the extraordinary
public acceptance of FM in the
two pre-war years is obvious,

Failed Before War

The remainder of Mr. Shouse’s
address (with the exception of the
reference to Mr. Petrillo) contains
the same material which was used
prior to the war in the attempt to
talk FM down. The attempt failed
then and we would have long since
heard the last of it had the fre-
quency modulation system been
permitted to continue undisturbed
in its established place in the spec-
trum.

The enforced shift in the band
opened wide the door for the con-
tinuance of the talk down and oth-
er obstructionist tactics which are
now so plainly evident. These will
fail again for the same reason that
they failed before—the public will
shortly have the opportunity of
listening to FM sets in competi-
tion with AM and will make its
choice accordingly.

Oregon AAAA Members

Discuss Media Problems

EIGHT Oregon members of
American Association of Advertis-
ing Agencies conferred June 18 in
Portland in an open panel discus-
sion with representatives of each
advertising media to determine
plans for correlating services to
the various mediums.

According to Quenton Cox, gen-
eral manager of KGW Portland
and chairman of the radio panel,
the conference was a successful
experiment in that it cleared mut-
ual problems by frank discussion.
Similar meetings are being planned
for the future.
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L. W. Hutchins, Agency

Executive, Dies in N, Y.

LEROY W. HUTCHINS, 57, presi-
dent of Sheldon, Morse, Hutchins
& Easton Inc.,, New York, public
relations firm, and of Hutchins &
Graves, Inc., New York, advertis-
ing agency, died on June 21 in New
York after a long illness. Mr.
Hutchins was also managing di-
rector of the Safety Research In-
stitute Inc., New York.

Helping to form his own public
relations organization in 1931, Mr.
Hutchins also served as managing
director of the Safety Research
Institute, and was active in the
fields of fire protection and indus-
trial hygiene. He was a member of
the Chemists Club, American Pub-
lic Health Assn., Trade Assn. Ex-
ecutives of New York and the Na-
tional Fire Protection Assn.

Surviving are his wife, Mrs.
Brahna Chalefman Hutchins, and
a son, William Reagh Hutchins,

Street Video

EVERYBODY wanted to
get into the act when WCBW,
CBS video station, put on
a television man-in-the-street
program in front of New
York’s Grand Central Sta-
tion. Gil Fates, assistant
to program director of
WCBW, queried passers-by
about their knowledge of the
immediate vicinity, while two
cameras, in the street and on
the truck, picked up the scene
for benefit of viewers at
home. Second in Saturday
afternoon outdoor series was
to be held June 22 in front
of CBS Bldg. Lack of re-
mote equipment limits
WCBW to pickups at points
which can be reached by
cable.

NAB FM Executive Group Asks

For Clear Stand on Channels

A STRONG REQUEST by the FM
executive committee of the NAB
asking the parent organization to
make a clearly definite stand with
regard to further allocation of FM
channels by the FCC was made last
week. The committee further asked
that NAB protest the withholding
of any channels from those already
allocated.

Meeting in the Ambassador Ho-
tel, New York, the executive group,
headed by Walter J. Damm, WTMJ
Milwaukee, passed resolutions urg-
ing the board of directors of the
NAB to give favorable action to
their requests.

To Appear at FCC
The seven-man committee asked
that NAB counsel be authorized
and directed to file a brief and ap-
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WMOB . . .
KTHS . . . .
KFMB . . .
KWKH . . .
WwCPO . . .
WTJSs . . . .
WNOX . .
WMC . . . .
KRIC . . . .
KWBU . . .
KRLD . . . .
WCHS . . .
WBLK . . . .
WSAZ . . .
WPAR . . .

vefviesenting

. Mobile, Ala.
. Hot Springs, Ark.

L] L]

. San Diego, Calif.
. . Shreveport, La.
. . Cincinnati, Ohio
. . Jackson, Tenn.
. Knoxville, Tenn.
. . Memphis, Tenn.

. Beaumont, Texas
Corpus Christi, Texas

Dallas, Texas

Charleston, W. Va.
Clarksburg, W. Va.
Huntington, W. Va.

Parkersburg, W. Va.

BROADCASTING o

pear at the oral argument July 12,
on FCC document 6768 [BROAD-
CASTING, . June 24].

The committee further recom-
mended that counsel reiterate the
position of NAB that provision
should be made for sufficient chan-
nels to accommodate all qualified
applicants, and to oppose the with-
holding of any channels from those
already allocated.

To aid in further development of
FM service, the group recommended
the counsel urge the Commission
to indicate at this time a specified
portion of the spectrum for future
allocation to FM broadcasts.

The executive committee agreed
to disagree with the FCC’s stand
that objectives of section 307 (B)
can best be served by a reservation
of currently allocated channels and
is of the opinion that these objec-
tives could be better served by al-
location of additional channels for
FM use.

The committee lodged strong pro-
test on channel reservations at this
time as obstructing the speedy de-
velopment of FM. They also asked
that the Commission designate such
additional channels either as a re-
sult of a Commission hearing or by
its own independent action.

Such action, the FM heads be-
lieve, woud assure equitable dis-
tribution of service to the listen-
ing public as to territory covered
and would provide facilities for
both present and future FM ap-
plications.

Discussion of the studio-to-trans-
mitter link on the 920-940 me band
and common ownership cut-off date
for AM and FM stations within the
same area was of minor importance,
according to an executive spokes-
man, and no information of de-
cisions reached on these points
could be obtained.

Stanley Predicting Rise

In England Video Sets

THAT ENGLAND will have some
100,000 black and white television
receivers in the hands of the pub-
lic this season, was the forecast
made by C. O. Stanley, chairman
of the British radio industry coun-
cil television committee and man
aging director of Pye Radio Ltd,,
on June 24, at a luncheon tendered
by Niles Trammell, NBC president,
in New York.

Luncheon guests included Brig.
Gen. David Sarnoff, president of
RCA; Frank E. Mullen, NBC vice
president and general manager;
John F. Royal, NBC vice president
in charge of television; O. B. Han-
son, NBC vice president and chief
engineer; William F. Brooks, NBC
director of news and special events;
Sydney H. Eiges, manager, NBC
press department, and Samuel
Kaufman, feature editor, NBC-
press department. v

Telecasting
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OPHIWESTERN OHIO LISTENERS
LOOK TO WSPD . . .

WSPD's enviable position as the number one station of Northwestern Ohio is not confined to

any single program, or any particular part of the day. Morning, noon and night most of the
people listen most of the time to WSPD.

WHY THIS INTENSE LISTENER LOYALTY?

For the past 25 years WSPD has given its listening audience the finest of network shows, fast
moving local programming and an outstanding schedule of public service events.

National, as well as local, advertisers have found it both wise and profitable to use WSPD to

reach the rich industrial market of Northwestern Ohio and Southern Michigan—Morning—
Noon and Night!

A A

£
2
>

JUST ASK KATZ

IF IT'S A FORT INDUSTRY STATION
YOU CAN BANK ON IT
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Hit Tunes for July

(On Transcriptions)

A STORY BOOK ROMANCE .-

STANDARD—Hal Mcintyre THESAURUS—Novatime Trio
PIN UP—Enoch Light ‘o George Wright
ASSOCIATED—Galli Sisters LANG-WORTH—Chuck Foster
MacGREGOR—Music A La Carter " Four Knights

THERE'S GOOD BLUES TONIGHT

THESAURUS—Jumpin’ Jacks PIN UP—Enoch Light {Embassy)
MacGREGOR—Music A La Carter WORLD—Les Brown

5 Lovu Bush Orch. LANG-WORTH—Bobby Sherwcod
STANDARD—The Coronettes «

ALL THE CATS JOIN IN s

THESAURUS—Jumpin’ Jacks LANG-WORTH—Frankie Carle
MacGREGOR—Red Nichols

BLUE CHAMPAGNE

ASSOCIATED—Richard Himber THESAURUS—Vincent Lopezx
STANDARD—Freddy Martin ” George Wright
WORLD—Charlie Spivak LANG-WORTH—Johnny Long
MacGREGOR—Henry King ” Al Trace

DO YOU DO? DO YOU DO?

PIN UP—Enoch Light (Commercial)

| DONT KNOW ENOUGH %%

LANG-WORTH—Four Knights THESAURUS—Novatime Trio
G Art Mooney " Music of Manhattan
PIN UP—Enoch Light STANDARD—Leighton Noble
WORLD—Charlie Spivak MacGREGOR—Jimmie Grier
. Henry King

LAUGHING ON THE OUTSIDE:

STANDARD-The Californians WORLD—Les Brown
o Pat Kay, Les Paul Trio LANG-WORTH—Tommy Tucker
MacGREGOR--Don Swan THESAURUS—Vincent Lopez
P _ Lou Bush ASSOCIATED—Richard Himber
Jimmy Grier PIN UP—Enoch Light

MOON OVER BROOKLYN -

WORLD—Guy Lombardo THESAURUS—Novatime Trio
ASSOCIATED—Galli Sisters STANDARD—The Coronettes

T0O MANY IRONS IN THE HRE

ASSOCIATED—Galli Sisters MacGREGOR--Don Swan (Morks)

VEM VEM ...

LANG-WORTH—Ron Perry WORLD-—Jose Morand
MacGREGOR--Don Swan

WHATTA YA GONNA DO ...

THESAURUS—Novatime Trio WORLD~—Lles Brown
ASSOCIATED--Galli Sisters PIN UP—Enoch Light
MacGREGOR-—Don Swan

WHEREVER THERE'S ME™"

PIN UP—Enoch Light LANG-WORTH—Blue Barron
ASSOCIATED—Galli Sisters THESAURUS—Sammy Kaye
MacGREGOR~Red Nichols

WHO TOLD YOU THAT LIE? o~

ASSOCIATED—Galli Sisters THESAURUS—Novatime Trio
PIN UP—Enoch Light. MacGREGOR--Don Swan
WORLD—Les Brown LANG-WORTH—Blue Barron

WITHOUT YOU ™ ruswe

THESAURUS-—Music of Manhattan LANG-WORTH—D’Artega
PIN UP—Enoch Light ASSOCIATED—Victoria Cordova
MacGREGOR—Adron Gonzales STANDARD—Carlos Molina

4 Jimmije Grier WORLD~Mischa Borr

o Veramae Stevens

M B M HIT TUNES
. ARE AVAILABLE, TOO, PG
ON MAJOR PHONOGRAPH RECORDS -

Buddy Morrow

AWD IN FAMINE FIGHT

Alma Kitchell Presents Pledges from Women

Broadcasters to Herbert Hoover

RADIO AID in famine drive was pledged by women broadcasters who

presented telegrams from many stations to ex-President Herbert Hoover,

honorary chairman of drive. Left to right are: Chester Davis, chairman,

Famine Emergency Committee; Dorothy Lewis, AWD vice president

and NAB coordinator of listener activity; Mr. Hoover; Alma Kitchell,

WJZ New York, AWD president; Mildred Bailey, WCOP Boston, AWD
vice president.

WOMEN broadecasters, through the
National Assn. of Women Direc-
tors, were urged last week by ex-
President Herbert Hoover, hon-
orary chairman of the Famine
Emergency Committee, “to con-
tinue the whole-hearted support
you have given the campaign in
the past, for herein is the first
guarantee of recovery and peace
to mankind.”

Mr. Hoover was presented a
sheaf of telegrams and letters
from women broadcasters, pledg-
ing continuing aid in the program,

NAB NAMES GROUP
TO WORK ON FILM

COMMITTEE to advise with Ger-’

ald T. Brandt, Hollywood producer,
on the proposed feature film based
on the history of radio has been
named by NAB, whose board of
directors looked with favor on
the project at its May 6-9 meeting.

Members of the committee are
William B. Ryan, KFI Los An-
geles; Donald W. Thornburgh,
CBS; Lewis Allen Weiss, KHJ;
Sidney N. Strotz, NBC; Don
Searle, ABC; Calvin J. Smith,
KFAC Los Angeles.

The committee was named with-
out implying any present commit-
ment or endorsement of the film,
which is said to carry a record
budget of $2,500,000. It is tenta-
tively titled Magic in the Air.
Mr. Brandt has proposed a nation-
wide poll to nominate favorite pro-
grams for inclusion in the film.

Private Showing

PAUL MOWREY, chief of ABC’s televi-
sion activities, June 25 presented a
private showing of the ABC film record-
ing of the Detroit Automotive Golden
Jubilee to the presidents of 20 automo-
bile companies in Detroit. Film was tel-
ecast June 12 over WABD New York as
an ABC presentation, under sponsorship
of U. S. Rubber Co. Copy of the film was
presented by the network June 20 to
Lt. Gen. Willlam S. Knudsen, General
Motors Corp., board member, who ac-
cepted it on behalf of the motor in-
dustry and included it in a “time cap-
sule” to be buried in Detroit for 50
years.

by Alma Kitchell, WJZ New York,
AWD president. The ceremony took
place at the White House just be-
fore a meeting of the famihe com-
mittee.

Describing world famine condi-
tions, Mr. Hoover said: “There
nevertheless remains on this coun-
try a heavy responsibility; a re-
sponsibility which can be dis-
charged effectively only if our
people support their Government
in the vigorous measures that must
be taken to provide the food ex-
ports required for relief. The mem-
bers of the AWD are in a unique
position to be effective in helping
to mobilize the American public to
support this great effort.

“The women of the country,
whom you so effectively reach, will
take the really important part in
this program. It is not the decisions
that are made in Washington that
count so much as the daily deci-
sions made by each shopper at the
grocery counter, by each housewife
in the kitchen, and by each member
of the family at the dining table in
the home or at the public eating
places.”

Mrs. Kitchell expressed appre-
ciation to Mr. Hoover for his leader-
ship in the famine drive. She said,
“Words are the tools we use, and
I assure you that every broadcaster,
director, writer or whatever, is
choosing these words carefully and
prayerfully. Radio gives us the
privilege of speaking directly to
women in their homes. We know
that once the American homemaker
truly understands a situation, she
is second to none in her gener-
osity.”

With Mrs. Kitchell were two
AWD vice presidents, Mildred
Bailey, WCOP Boston, and Dorothy
Lewis, NAB coordinator of listen-
er activity. Mrs, Lewis, in intro-
ducing Mrs. Kitchell to the ex-
president, said AWD had taken the
food crisis as an editorial theme
even before creation of the famine
committee.

BROADCASTING e Telecasting



»
-

g
a ST
Sl
et

e g A
.':1“2. o d

nd T

M,
Fir
[

fflThé Branham Co.

BROADCASTING o Telecasting July 1, 1946 e Page 33



How/

GREATER POWIER
BETTER SERVICE

NOW OPERATING ON

5w

/sTILL \

590

ON YOliR

DIAL

i

AUSTIN B

TEXAS

Heant nf Fezaq

5000 WATTS DAY « 530 KC

KTBC gives you unmatched cover-
age of this rich, responsive market
in the Heart of Texas—plus out-
standing listener rating and super
programming at all hours! A buy
worthy of your consideration!

REPRESENTED BY

—
Toron e Sowoen 454

Page 34 e July 1, 1946

‘Lux Theatre’ Most
Popular for Month

Pulse Survey Places Allen,

And Hope Next

THE MOST POPULAR program
among New York radio listeners in
June was Lux Radio Theatre, ac-
cording to the latest survey by
Pulse Inc. Fred Allen was second
and Bob Hope third. The program
ratings were: Lux Radio Theatre,
22.7; Fred Allen, 22.0; Bob Hope,
21.0; Fibber McGee & Molly, 20;
Walter Winchell, 19.3; Mr. Dis-
trict Attorney, 19; Eddie Cantor,
18.7; Suspense, 18.3; Aldrich Fam-
ily, 17.7; Red Skelton, 17.

The ranking daytime shows were
Kate Smith, 6.5; Helen Trent, 6.4;
Big Sister, 6.3; Our Gal Sunday,
6.3; Breakfast in Hollywood, 6.2;
Life Can Be Beautiful, 6.1; When
a Girl Marries, 5.8; Portia Faces
Life, 5.7; Make Believe Ballroom
(evening), 5.6; Young Widder
Brown, 5.2; My True Story, 5.2.

Week-end daytime programs
were The Shadow, 12; FElectric
Hour, 10.7; Brooklyn vs. Cinecin-
nati Baseball, 10; Westinghouse
program, 9; Quick as a Flash, 9;
One Man’s Family, 8; Family
Hour, 1.7; Counterspy, 7.3; Detec-
twe Mysteries, 7.3; Harvest of
Stars, T7.3. ’

Remains at May Level

June radio listening remained
at the May level in New York with
an average sets-in-use at 24.8 per-
cent.

Pulse radio ratings for the May-
June period in Philadelphia show
the following results: Lux Radio
Theatre, 29.5; Bob Hope, 25.3; Fib-
ber McGee & Molly, 23; Secreen
Guild, 22.3; Dr. Christian, 21.3;
Walter Winchell, 21.3; Red Skel-
ton, 21; Chase-Sanborn Show, 20;
Inner Sanctum, 19.3; Aldrich Fam-
ily, 18.5.

Daytime listings: Breakfast
Club, 11; Life Can Be Beautiful,
10.7; Ma Perkins, 10.7; Kate Smith
Speaks, 10.5; Helen Trent, 10;
Young Dr. Malone, 9.9; Our Gal
Sunday, 9.7; Road of Life, 9.7; Big
Suster, 9.5; Aunt Jenny’s Stories,
8.1.

Week-end daytime shows: Chil-
dren’s Hour, 15.5; Philadelphia vs.
Cleveland, 10.5; Billie Burke, 9.5;
Ranger Joe, 9.3; Stars Over Holly-
wood, 8.8; Armstrong Theatre,
8.5; Grand Central Station, 8.5;
Westinghouse Program, 8.3; Fam-
ily Hour, 8.3; Let’s Pretend, 7.5.

In Philadelphia average sets-in-
use were 20.5%.

NLRB Denies IBEW
NATIONAL Labor Relations Board
on June 27 denied petition of IBEW
for certification of representatives
of KWKH Shreveport, La., under
Local 194. Election was held May
28 under board direction. A tally
showed that of three eligible voters,
one was for IBEW and the other
two against. IBEW later filed an
amended petition asking an inves-
tigation of the election.

‘Can’t Happen Here, Eh?’

-

(Editor’s Note: Editor Richard G. Lewis has pictured 1972 in Canada
in the June 22nd Canadian Broadcaster. Mr. Lewis, fearing abridgement
of freedom of speech through the state controlled Canadian Broadcast-
wng Corp. labels his article a reprint from “the mythical Canada Gazette

for July 6, 1972.’)

OTTAWA, July 5, 1972. Edi-
torials appeared in every Canadian
paper last night, under a Canadian
Newspaper Corporation (CNC)
date-line, commending the govern-
ment for its twenty-five years of
administration without putting the
country to the expense of an elec-
tion. The CNC article closed with
an Ottawa directive to all em-
ployers, ordering an enforced holi-
day next Wednesday in celebration.
Ottawa will join in the festivities,
and a note of ironic entertainment
will be introduced when life-like
effigies are placed in the House,
seated in what used to be called the
“Opposition Benches,” which have
been cleaned and painted for the
first time in twelve years especially
for the occasion.

The CNC, owned and operated
by the people of Canada, under the
supervision of the Department of
Knowledge Control, will blend its
voice with those of all loyal citi-
zens in the singing of the official
“Doxology of Jubilation.” This will
be distributed without charge by
the Canadian Choral Corporation
(CCC), owned and operated by the
people of Canada under authority
of the Department of Special
Events. It will be sung in the new
official Canadian language in li-
censed churches from coast to coast
during special services of thanks-
giving next Wednesday. The serv-
ices were ordered by directive
112/XLIVX-127B of the Canadian
Religious  Corporation (CRC),
cwned and operated by the people
of Canada under authority of the
Department of Religious Beliefs
and Observances. This will afford
citizens an opportunity to hear a
sermon especially prepared by the
Department. In this sermon, stress
will be laid on the progress of
Christianity since all denomina-
tional differences were outlawed
and all doctrinal policies were dis-
pensed by the Corporation in its
capacity of Custodian of Public
Morals.

The CRC, established in Canada
over a quarter of a century ago
immediately before the last elec-
tion, was based on principles de-
veloped by the Canadian Broad-
casting Corp. (CBC) previously.
This CBC, it is interesting to note,
provided the principle on which
all of the 167 “People’s Corpora-
tions” now in operation were built.
But it was not until our present
Chancellor’s election by acclama-
tion during the infamous Battle of
Bay Street of 1947 that such fas-
cistic and monopolistic practices as
private broadcasting and advertis-
ing were completely eradicated, to
the glory of the people of Canada,

tec whom all Canada’s resources
rightfully belong.

Arrangements are being made
for the collection of radio license
fees. The fee this year has been in-
creased from $10.69 to $12.83 to
cover the cost of a new short-wave
transmission to the Canary
Islands, and also to defray ex-
penses in connection with the new
compulsory “Health through Joy”
program, broadcast by the Canad-
ian Therapeutic Corp. (CTC),
owned and operated by the people
of Canada under authority of the
Department of Physical Fitness.
The exact time at which citizens
are to appear at their Community
Centres to make payment of their
license fees will be announced over
the Unified National Network dur-
ing an early presentation of the
regular “CBC All-Citizens Cham-
ber Hour.” Date of this announce-
ment will be proclaimed on the
regular 8-11 p. m. “Your Govern-
ment” program, next Friday. All
citizens will remain at home to hear
this program. Citizens will be or-
dered to make their payments in
numerical order under the new
“State Index System” devised by
the Canadian Statistical Corp.
(CSC), owned and operated by the
people of Canada under authority
of the Department of People’s Con-
tributions to State Maintenance.

FINAL TESTS of the new GE
radio-clock receivers are now being
made at GE’s Bridgeport, Conn.
plant [ BROADCASTING, June 10]. The
owner sets the dials and the clock
in the receiver. The radio goes off,
the clock goes on. It can be ar-
ranged to awaken you with an
alarm or with just the radio, or
both, either with music preceding
the alarm or following it. Or you
can sleep right through, as far as
GE is concerned.

BROADCASTING e Telecasting
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MUTUAL BROADCASTING SYSTEM

— Free & Peters, Inc.
Exclusive National Representatives
JOHN ELMER, President . GEORGE H. ROEDER, General Manager

July 1, 1946
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SYMBOLS FOR
SAILING AND SELLING

What street traffic markers and indicators
are to you, these buoys are to the ship’s pilot.
These symbols are used in a large variety to
mark the channels into and out of ports. For
the navigator, there’s a special and important
meaning to each and every buoy.

Just as these symbols of the sea are full of
significance, so the letters WCBM are important
to the radio time buyer. By following the WCBM
buoys you can navigate your product through
the most direct channel into the harbor of the
Baltimore market. So, look to WCBM for help
in charting successful selling.

® Page 35



Paramount
(Continued from page 24)

rector and treasurer of Du Mont
Labs.

He denied there were any ar-
rangements between Du Mont and
Paramount concerning use of films,
any preference given Paramount
in the purchase of equipment, or
any arrangement whereby Para-
mount and Du Mont would simul-
taneously operate television sta-
tions in the same area.

Substantiating his testimony was
Dr. Allen B. Du Mont, Du Mont
president, who also testified. “There
has never been any conflict of in-
terest or clash of A and B stock,”
he said. “Paramount has always
voted the same way I have,” he
added.

There are now one and a half
million shares of unissued Du Mont
stock, he revealed. “If we needed
more financing, we would not have
to go to Paramount for it.”

Dr. Du Mont said he founded the
company in 1931. He said he has
an employment agreement with
Paramount whereby he gives full
time to the company, and turns over
all patents. He touched lightly on
the firm’s manufacture of cathode
ray tubes and its component parts,
radar and loran equipment and
television operations.

Raibourn Recalled

Following Dr. Du Mont’s testi-
mony, Mr Raibourn was recalled
to the stand by Duke Patrick, Para-
mount counsel, for information on
the Scophony case [BROADCASTING,
Dec. 25, 1945]. “I shall be very
happy to state our side of the
story,” Mr. Raibourn began, re-
lating that there had been much
unpleasant publicity put out by
Scophony detrimental and unfair to
Television Productions Inc., Para-
mount subsidiary.

In December, Scophony Ltd., an
English concern interested in large
screen television and other televi-
sion apparatus, filed anti-trust

charges with the U. S. Dept. of
Justice against Television Pro-
ductions Inc. and General Pre-
cision Equipment Co. The suit
alleges that television is being re-
tarded by U. S. “movie interests,”
and charged an international cartel
was formed to retard development
of large screen television.

“We were approached by Sco-
phony in 1939,” Mr. Raibourn said,
“and asked if we were interested.
We told them yes.”

During the war, he continued,
Scophony had representatives in
this country who had incurred debts
and were not receiving any funds
from England, “There was a ques-
tion of disposition of effects of Sco-
phony Ltd.,” he said, with the firm
going into the hands of a receiver.
“No receiver was appointed. It was
then that Paramount (Television
Productions) was asked to take an
interest.

“The situation was very difficult
because any money available would
be seized by the British Treasury,”

The No. 1 Farm

Station in the No.1 Farm Market

would like you to

AMERICAN BROADCASTING CO.
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MEET
RAY!

Ray Schroeder, KMA’s aggressive Chief Engineer, is
a great deal more than “Sparks” to us—and o you.
Ray is a boon to KMA advertisers as well as to KMA
because he is that rare, rarer, rarest technical man who
also knows coverage and how to get it.

With 16 years of commercial experience—with many
winner’s prizes for short-wave operation—with a na-
tional reputation for designing accepted testing gear—
with a thorough understanding of progressive radio
engineering, Ray is largely responsible for the depend-
able reception that has helped make KMA a favorite
of radio listeners in 155 counties around Shenandoah.

To know how much a favorite KMA is, write for your
free copy of our “1945 Radio Mail Study”—or ask
Lewis H. Avery, Inc.!

155 COUNTIES AROUND
SHENANDOAH, 10WA

LEWIS H. AVERY, Inc., National Representatives

FCC VISITORS John Hearne (1),
San Francisco regional attorney,
and Harry M. Plotkin, assistant

general counsel, review a video

script with Actress June Lewis

during a visit to Don Lee Broad-

casting System’s television station

in Hollywood, W6XAO. On camera

is Fred Mueller, Don Lee television
staff member.

he said. It was decided, therefore,
to form an American corporation
including the Western Hemisphere
assets of Scophony. Television Pro-
ductions Inc. got 17% interest in
the corporation, General Precision
Equipment Co. 33%, Scophony Ltd.
31% %, a “syndicate of Czechs”
12% 9%, and Mr. Levey 6% %.
Television Productions Inc. paid
$8,300 for its 17% interest he said.

David Levey, Scophony Ltd. rep-
resentative, was made president of
Scophony Corp. of America. It was
in his name that the lawsuit was
brought against Mr. Raibourn for
Television Productions, and Karl G.
Hines, General Precision Equip-
ment president.

By 1945 when a total of $145,000
had been poured into the corpora-
tion with “no tangible results,” Gen-
eral Precision and Paramount an-
nounced that any further money
issued would be by loan. Mr. Levey
accused the two companies of try-
ing to gain control, said Mr. Rai-
bourn. From there on, the situation
became more uneasy. There was
also publicity from Scophony that
Paramount was getting exclusive
rights to large screen television.

“Paramount has never had an ex-
clusive license for large screen tele-
vision,” Mr. Raibourn asserted.

Despite dissension, Paramount
loaned Scophony $5,000 for 18
months at 8%. At that point, it was
found that finances were being
handled without the knowledge of
the directors. There was also dis-
cussion of the “Skiatron” system of
television, which, Mr. Raibourn
said, was applicable to radar, but
not to television, in his opinion. Mr.
Levey held out that with further
adaptation, it would be useful to
television.

After other disagreements, both
Mr. Raibourn and Mr. Hines told
Mr. Levey that “if Scophony could
get any other backers, go ahead,
and give us our money back.”

Their only offer to Paramount
was $8,300, the initial amount put

(Continued on page 40)
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KYA, years ago, recognized that there was more to news-

casting than ripping off teletype reports and reading them as is

over the microphone.

KYA also recognized that in news there is a vital force for

the betterment of the community by careful, accurate reporting.

As an example of this aggressive policy of reporting, KYA
is now broadcasting a new public service series, entitled A
Trellis for the Vine''. The purpose of the program is to find foster
homes for hundreds of forgotten children in the San Francisco-
Bay region, a serious post-war problem uncovered by the alert
staff of the KYA News Bureau. The series is being broadcast in

cooperation with the welfare agencies affiliated with the Com-
munity Chest, and stories about the drive are carried in the

newscasts.

The story of *'A Trellis for the Vine'" is another of the reasons

why Northern California looks to KYA for the news—every hour,
on the hour.

KY A

SAN FRANCISCO

.’/\\',’:\\\ 9
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Represented by NEW YORK—CHICAGO
ADAM J. YOUNG JR., INC. LOS ANGELES—SAN FRANCISCO
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Nine short months ago, Lewis H. Avery, Inc., offered

to the radio industry a re-vitalized concept of Station Repre-
sentation. That concept — Aggressive Activity — re-created
alert, intelligent, personal service to the Station, the Agency

and the Advertiser.

In nine short months, we have shown that Aggressive

Activity can be the antidote for the “Doldrums of Passivity’”’

We take pride in announcing the Stations who are now
endorsing, with profit to all concerned, our plans and policies.
Our offices, from coast to coast, believe in and practice intelli-
gent Aggressive Activity. It means lots of constructive hard

work, and we love it. It’s fun to be really going places.

i LEWIS H _
L (Rdo Sation Roresentaive

565 Fifth Ave. S44 Market Street 315 W. Niath St. 333 N, Michigan Ave., :
New York 17, N. Y. San Francisco, Cal. Los Angeles, Cal. - _ Chicago 1, IlII,
Plaza 3-2622 DOuglas 5873 : TUcker 2095 - ANDover 47-10 i




FROM PORTLAND MAINE TO PORTLAND,
OREGON AND ON TO HONOLULU

" WJJD—CHICAGO, ILLINOIS
W S A I—CINCINNATI, OHIO
KD A L—DULUTH, MINNESOTA
K1LO—GRAND FORKS, N. D.
W JE F—GRAND RAPIDS, MICH.
W FB C—GREENVILLE, S. C.
KHON—HONOLULU, HAWAII
WKZO—KALAMAZOO, MICHIGAN
WDGY—MINNEAPOLIS-ST. PAUL
WPOR—PORTLAND, MAINE
K O I N—PORTLAND, OREGON
WHBF—ROCK ISLAND, MOLINE, EAST MOLINE, DAVENPORT
KROY—SACRAMENTO, CALIF.
K M A—SHENANDOAH, IOWA

lE’WIS--H. INC

565 Fifth Ave. 544 Market Street 315 W. Ninth St. 333 N. Michigan Ave.,
: New York 17, N. Y. . San Francisco, Cal. Los Angeles, Cal. 1 Chicago 1, Il

: Pl.aza 3-2622 DOuglas 5873 TUcker 2095 ” ANDover 4710




BROADCASTING COMPANY

Represented by

BROADCAST SALES COMPANY
New York and Chicago

HOMER GRIFFITH COMPANY

Hellywosd & Sam Francisco

*

HARRY McTIGUE
General Manager
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Paramount
(Continued from page 36)

in the corporation by Paramount.
After the books were closed to the
directors, Mr. Raibourn and Mr.
Hines resigned.

Though not brought out in testi-
mony, it was understood that a
clash of international British and
American interests was also heav-
ily involved in the trouble.

“The first I heard of the suit
brought against us was on the
radio,” Mr. Raibourn said. “I have
never been notified either by Sco-
phony or by the Justice Depart-
ment.”

When asked by Mr. Plotkin if
the Commission had been informed
of Paramount’s participation in
Scophony, Mr. Raibourn said that
Mr. Levey had written James Law-
rence Fly, then FCC chairman, of
the transaction, and Mr. Fly had
said it was “OK.” The letters are
understood to be in the files of the
Dept. of Justice. It was asked that
they be included in the record.

Further hearings on Los Angeles
applications have been postponed
until testimony can be obtained
from Howard Hughes, head of
Hughes Tool Co., and applicant for
a video station atop Mt. Wilson,
and from Tom Lee, of Don Lee
Broadcasting System, also an ap-
plicant. Mr. Hughes’ Army com-
mitments made his appearance im-
possible, Fred Albertson, counsel,
explained. Mr. Lee was ill. Tenta-
tive hearing date is set for July 8
either in Los Angeles or San Fran-
cisco.

Joseph F. Kittner was Commis-
sion counsel for the Monday hear-
ing.

Fourteen Stations Carry

‘Congress on Air’ Series
FOURTEEN stations now carry
Congress on the Air, a half-hour
weekly transeribed public service
feature, of which Kasper-Gordon
Inc., Boston, has worldwide dis-
tribution rights, according to Aaron
S. Bloom, K-G treasurer.

With Ernest K. Lindley, Wash-
ington bureau chief of Newsweek
as moderator, the weekly series
presents Senators and Represen-
tatives on current topics such as
the British loan, continuation of
OPA, extension of Selective Sery-
ice, housing and other issues. Sta-
tions carrying the program in-
clude: KRIC Beaumont, Tex.,
KTRB Modesto, Calif., KUOA Si-
loam Springs, Ark., WIBK Detroit,
WBRW Welch, W. Va., KBKR
Baker, Ore., KWOR Worland, Wyo.,
WHLD Niagara Falls, N. Y.,
WCOL Columbus, Ohio, KIDO
Boise, Idaho, WINN Louisville,
WPEN Philadelphia, WINX Wash-
ington, WMCA New York.

CHET HUNTLEY, CBS Western Division
director of public affairs, Hollywood,
was specifically cited last week by
Secretary of Commerce Henry A. Wal-
lace, for his ‘“‘special appeals” on behalf
of emergency food collections. Mention
came in an AP report of early results in
food collections which showed $5,600
coming in direct response to Huntley’s
appeals over CBS western stations.

DETROIT RADIO CONTINGENT at the press-radio party aboard the
Detroit and Cleveland Navigation Co.s S. S. Greater Detroit were
(1 to r): Harold Priestly, WWJ; James G. Riddell, commercial manager
of WXYZ; Edwin K. Wheeler, WWJ assistant manager; Owen F. Uridge,
WJR general manager; Don DeGrott, WWJ program director.

Easing of Construction Ban
Within Few Weeks Foreseen

FEDERAL control of construction
will be relaxed during the summer
as building materials ease and offi-
cials become convinced that the
veterans housing goal will be at-
tained. This conclusion was reached
last week on the basis of facts
gathered at the Civilian Produc-
tion Administration.

Broadcasting projects will feel
effects of this situation, though it
will be necessary to convince CPA
local officials that radio structures
are necessary and cannot be de-
ferred, or that serious hardship is
involved, and also prove that there
will be no effect on the housing
program,

At present CPA regional offices
are granting permits at a low rate,
actually only a fraction of the May
rate. The lid was clamped so tight
at the end of May [BROADCASTING,
June 3], in an effort to divert all
possible construction into veterans
housing that a danger point has
been reached, according to John D.
Small, CPA administrator.

Breathing Spell

For the next few weeks CPA
will continue its virtual ban on
building, the theory being that a
breathing spell should be allowed
before relaxing the rules. CPA’s
plan conceives a loosening of its
restrictions by Aug. 1, should the
housing program move along as
expected and materials be avail-
able.

When that is done, CPA prob-
ably will be operating on its April-
May program, when approvals of
projects mounted to over
$200,000,000 a week. Broadcasters
have been able to get relatively few
CPA permits for projects over
$1,000 during the June ban. Lift-
ing of the temporary ban will mean
that they have a fighting chance
to get permits from local CPA offi-
cials as against the extreme diffi-
culty of obtaining approval under
present rules.

CPA is definitely optimistic
about building materials. Lumber,
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nails and other items are becoming
less critical as production in-
creases. Steel and copper, impor-
tant to broadcasters, continue
short.

Officials at CPA are not overly
concerned about the plight of
broadcasters at a period when new
station grants are coming out at
an unprécedented rate. They point
out that towers along with instal-
lations for transmitting equipment,
for example, can be built without
CPA approval. They figure that
station owners anxious to get on
the air can erect makeshift housing
for transmitters. They advised
against a blanket exemption from
the building ban for the broadecast-
ing industry last May [BROADCAST-
ING, May 13] on the ground that
it would bring a flood of similar
appeals from other industries,

Local Level

Since building shortages vary in
different regions CPA has placed
level, with appeals to Washington
permitted. Those desperate to go
ahead with building projects can
study local shortages and in many
cases devise structures that will
not use critical materials to a large
extent. In such case they have a
good chance to convince local CPA
offices that a permit will not inter-
fere with the housing program.

Administrator Small noted that
the housing goal will be attained,
judging by present indications.
But the June ban was so tight that
it threatened to backfire by throw-
ing people out of work, the build-
ing industry being one of the im-
portant sources of jobs.

KABC Merit Award
CERTIFICATE of merit and prize
of $25 were awarded KABC San
Antonio, Tex., in recognition of
outstanding promotion and pub-
licity of a sponsor’s product dur-
ing nationwide campaign by Schut-
ter Candy Co., St. Louis, instead
of KABA as reported in BROAD-
CASTING, June 24,

Telecasting
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GILLETTE GIVES ABC

THE SHARPEST HOOPER
EVER HONED....

61.2

AB C? broadcast of the Louis-Conn fight, sponsored

S by the Gillette Safety Razor Company, drew
the highest Hooperating of any program on any single net-
work in radio history!

According to the figures, 71.69, of the nation’s radio sets
were in use at the time of the fight—and ABC’s share of the
listening audience was 93.8%,!

That means, figured very conservatively, 45,000,000 people
listened to the broadcast over their ABC stations.

Proof again that it’s programs that draw the crowds. ..
programs that build audiences . . . programs that make a
listener out of a radio owner. Proof again that on ABC, with
a good program, your available audience is perched on listen-
ing stools in millions of radio homes, and if you whistle the
right tune they’ll come a-running. ,

They’re there; you can reach them; you can count them.
You can sell them.

American Broadcasting Company

A NETWORK OF 207 RADIO STATIONS SERVING AMERICA

July 1, 1946
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MUSCLE
SHOALS,

real estate in Tucson, freight service in

Waco, and hundreds of diversified products
for more than 180 other national and local
advertisers. He sells because his large,
select audience keeps its ear to the loud-
speaker when Fulton Lewis, jr. talks. His
listeners are mature men and women who
know what they want, and who buy when
they want it.

AND HE'LL SELL
YOUR PRODUCT, TOO!

Effective local tie-ins are accomplished by insertion
of local advertisers’ commercials. Fulton Lewis, jr.,
is still available for local sponsorship in a few choice
markets. Wire, phone or write us at once for complete
information.

COOPERATIVE PROGRAM DEPARTMENT

MUTUAL BROADCASTING SYSTEM

1440 BROADWAY, NEW YORK 18, N. Y.
TRIBUNE TOWER, CHICAGO I, ILL,
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Rash Made Democratic Radio Director;

Ingle Is Named Earlier to G.0O.P. Post

BOTH MAJOR npolitical parties
last week indicating heavy reli-
ance on radio in the forthcoming
campaigns named radio directors.

Bryson Rash, director of special
features for WMAL-ABC Wash-
ington, a veteran radio man, has
been named radio director of the
Democratic National Committee,
Chairman Robert E. Hannegan was
to formally announce Sunday. A
week earlier Chairman Carroll
Reece of the Republican National
Committee announced appointment
of Edward T. Ingle, former chief
of information, War Manpower
Commission, as radio director in
the publicity division. Both  men
take office July 8.

Succeeds Reinsch

The Democratic National Com-
mittee has been without a radio
director since J. Leonard Reinsch,
managing director of the Cox sta-
tions, WIOD WSB WHIO, resigned
after the 1944 campaign. The GOP
radio directorship has been vacant
since John McCormick resigned
in April to return to NBC Chicago.

A native of Los Angeles, 32-
yvear-old Mr, Rash was gradu-
ated in 1941 from the Washington,
D. C., College of Law. He entered
radio at KWK St. Louis in 1934,
while attending school and later
joined KMOX,

In early 1936 he went to WLW
Cincinnati as announcer and later
that year joined WJSV Washing-
ton, now WTOP. After a year with
the Federal Housing Administra-
tion as writer-producer of radio
shows he joined NBC Washington.

He remained with that network,
serving for a time as presidential
announcer, When the Red and Blue
networks were separated, Mr. Rash
went with the Blue, where he also
was presidential announcer. Later
when it became ABC he was named
airector of special features for
Washington, serving in similar ca-
pacity for WMAL. For the past 18

MR. INGLE

MR. RASH

months he has written a radio
column for the Washington Star,
owner of WMAL.

Mr. Ingle was with NBC New
York press department from 1931-
34. A graduate of the U. of Michi-
gan, he served for several years on
the faculties of the U. of Wiscon-
sin, Ohio Wesleyan and the U. of
Florida. He is a native of Ohio.

In 1942 Mr. Ingle joined the
Treasury War Bond promotion
staff, later went overseas with the
Red Cross, serving in Britain,
France and Germany, and in 1944
he was recalled to the Government
as director of information for the
War Manpower Commission. He
formerly worked on newspapers.

PORTION OF JOSKE
REPORT REVIEWED

FIRST portion of the report cover-
ing results of the one-year clinical
test of radio by Joskes of Texas,
San Antonio department store, was
reviewed Friday at a meeting of
the Joskes Advisory Committee of
the NAB, held at BMB Hdgrs.,
New York. The committee plans to
make the report public by sections,
with preparation of the complete
document likely to require several
more months.

Frank E. Pellegrin, NAB direct-
or of broadecast advertising, and
Lee Hart, assistant director, have
been consulting with Joskes offi-
cials on the report. They attended
the New York meeting. Others
present were Russell Brown, vice
president in charge of sales pro-
motion and advertising, Allied Pur-
chasing Corp.; Howard Abrahams,
manager of sales promotion divi-
sion, National Retail Dry Goods
Assn.; Willard Campbell, sales pro-
motion director, Sibley, Lindsay &
Curr Co., Rochester; Lewis H.
Avery, Lewis H. Avery Inc.; Wal-
ter Johnson, WTIC Hartford;
James Shand, assistant to the
president, Joskes of Texas; Mr.
Pellegrin; Miss Hart,

BROADCASTING o Telecasting



our advertisers

~ FIRST AWARD
BILLBOARD RADIO
PROMOTION EXHIBIT
“SINGLE CAMPAIGN
NON-NETWORK

In this book WHN, competing with 140 stations under the
expert eyes of nearly 200 agency-advertiser judges, told how a top-
powered station supports its top-drawer advertisers with top-powered
audience promotion. If you missed the Billboard exhibit, ask a WHN

representative for a personal perusal of this prize-winning entry.

WHN NEW YORK *o000.0000%, dhniens ™
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Willis, GMA Head., Assails

‘Restrictive’

THE GROCERY INDUSTRY, one
of the nation’s biggest advertisers,
with an income now of 20 billion
dollars, compared to a pre-war in-
come of only 10 billion, is being
held back from doing a more com-
plete job by restrictive government
legislation, according to Paul S.
Willis, president of the Grocery
Manufacturers Assn.

Speaking before members of the
association at its first postwar
“out-of-doors” meeting at Shaw-
nee-on-Delaware, Pa., Mr. Willis
said that immediately after the
sho&ting war was over, grocery
men had planned a great reconver-
sion program in 1946 to spend $600
million in the effort. Instead, Mr.
Willis complained, the government
with its effort to control prices and
other restrictive legislation had
forced grocery men to sit on their
postwar plans.

Cites Bright Side

Speaking about the government’s
famine relief program, Mr. Willis
said that grocery men had cooper-
ated in full, particularly with re-
gard to advertising donated to en-
list the support of the American
people.

Mr. Willis did not despair for the
long range future of American
grocers, however. He said, for one

Price Controls

thing, the grocery industry of this
country has reached an all-time
high in the tonnage of food sold.
It is now a $20 billion business, com-
pared with $10 billion in 1939. Ad-
mitting that part of the increase
has come from today’s spiraling
prices, he expressed the belief that
the growth came primarily from
the increased tonnage.

On the bright side of things to
come, Mr. Willis pointed to the
savings of the American people,
estimated at 145 billions. In hold-
ing that “20 billion dollar” line
he emphasized that it would be
necessary for the grocery industry
to go out and make its bid for a
place in the competition for this
market.

Discussion regarding U. S. food
shortages with the basic ingredient
wheat, pointed out that it would be
between 30 and 60 days before the
new crop began to make itself felt
on the domestic market.

William L. Filer

WILLIAM L. FILER, 58, a switching
development engineer of Bell Tele-
phone Labs., New York, died June 24
in New York after a brief illness. En-
tering the employ of Western Electric
Co., in 1906, Mr. Filer was transferred
to the company’s engineering depart-
ment which later became the Bell
Labs. At his death he was in charge
of circuit development for private
branch exchanges and local central of-
fices of both the manual and dial
types.

Rl ot

BASIC STATION MUTUAL

NETWORK

S IR

1480 on the DIAL

REPRESENTED BY SMITH-BURN COMPANY, INCORPORATED

_Page 44 o July 1, 1946

Cross-Talk

A PRIVATE ’phone conver-
sation—known as “cross-talk”
in communication circles—
provided an unusual, if not
unexpected, novelty to the
Ford Sunday Evening Hour
over ABC last week. The
voices first were heard as
the orchestra completed a
number and continued on as
an address was being given
by Benson Ford. The “chat,”
between two women—at one
point, one of the women
asked the other, “Where is
Myrtle?”—was localized over
WJZ New York, said ABC,
and not heard over the en-
tire network.

NBC C(itations

IN RECOGNITION of their con-
tributions to Norway’s fight for
freedom, the Norwegian Govern-
ment last week awarded the King
Haakon Liberation Medal to Mar-
garet Cuthbert, NBC director of
women’s activities; Mary Marga-
ret McBride, NBC woman commen-
tator, and her manager, Stella
Karn, and Lowell Thomas, NBC
commentator. A gold plaque was
also given to the network, itself,
for its shortwave broadcasts to
occupied Norway during the war.

Cowles Selects Building
As Future KRNT Homé

RADIO and community center will
be provided for Des Moines and
Iowa by KRNT as the result of
purchase by Cowles Broadcasting
Co. of the Shrine Temple in Des
Moines at a cost of $150,000. In-
terior and exterior will be redec-
orated, acoustics improved and part
of the building remodeled for ra-
dio purposes when materials are
available.

KRNT and a new FM station will
be housed in the eastern portion of
the building. KRNT now occupies
two floors of the Register & Trib-
une Bldg. Main auditorium seats
4,400. The building was built in
1927 at a cost of more than a
million dollars, the Shrine moving
out in 1935,

Adds Transmitters
RADIO MOZAMBIQUE, Africa’s
only commercial station located in
Lourenco Marques, has added two
transmitters which will enable the
station to have transmissions di-
rected to the Union of South
Africa. Station already employs
five transmitters beamed at the
Union. Additional transmitters
will operate independently from
those located in the Colony of Mo-
zambique. Radio Mozambique is
represented exclusively by the
Pan American Broadcasting Co.,
New York.

NAB Is Told Religious Broadcasters

Will Seek Law Against ‘Discrimination’

ON THE GROUND that radio sta-
tion executives are showing a grow-
ing tendency to restrict or pro-
hibit broadcasts of “evangelical
Christian programs,” National Re-
ligious Broadcasters threatens to
seek legislation to “make a change
in the present disecriminatory poli-
cies mandatory.” The threat was
made to the NAB in a letter sent
to President Justin Miller by Clin-
ton H. Churchill, Buffalo, NRB
president.

NAB had no comment on the let-
ter, which President Miller had not
received since he was en route last
week from the Northwest to Chi-
cago.

NRB contends that stations tend
to favor churches and groups un-
der the aegis of the Federal Coun-
cil of Churches of Christ in Amer-
ica, which it claims represents a
minority of Protestant Christians.
The letter to Mr. Miller explains
that NRB’s recent convention in
Minneapolis adopted a resolution
calling for fair treatment by broad-
casters, including the right to pur-
chase time.

As an affiliate of National Associ-
ation of Evangelicals, NRB be-
lieves ‘“‘the day has come to ur-
gently request, and we do so re-
quest, that the radio industry take
immediate steps to grant equal
rights and privileges to the great
Bible-believing  constituency of
American Protestantism and fur-

BROADCASTING o

thermore to make available with-
out diserimination a reasonable
amount of time for purchase by
accredited broadcasters of religion
cn the same basis as afforded other
interests.”

NRB was organized April 12,
1944, at Columbus, O., by some 150
gospel broadcasters, naming Louis
G. Caldwell, Washington, as coun-
sel. It claims wide representation.

A copy of the letter to Mr. Miller
and the resolution were sent to
FCC members as well as network
and stations.
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REPRESENTED: Nationally by Adam 1. Young, Inc.
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Telecasting



CONTROL®

Only MOTION PICTURES give you Control
—Showmanship Control vital on TELEVISION programs

Only Film can guarantee: perfect lighting — absolute focus —
flawless dialogue.

Only Film can make possible: repeat performances of uni-
‘o form quality — identical selling messages — selective
marketing.

Only Film eliminates: costly rehearsals — telephone line
charges—time zone differentials.

Now available for sponsorship.:.Two exclusive Te Ereel
Series. In 13, 26 or 52 week installments.

Write for details and arrange for private screening.

Send for booklet:
*“Film— The Backbone of Television Programming.”

RKO TELEVISTON
CORPORATION

Dept. BG, 1270 Avenue of The Americas, New York 20, N. Y.

In Television . ..

A Radio-Keith-Orpheum Corporation Subsidiary
Film removes the question mark! * Copyright U. S. Pat. Of,
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MR. T. J. KANGAS

Associate Professor of Agricultural Exten-
tion Information of the University of
Maryland, conducts two regular fifteen-
ninute periods weekly,

JOHN A. ZUFALL
(Happy Johnny)
Farm Program Manager of WBAL, knows

and is known to most farmers in this
area. During his eight years on WBAL,
he has made personal appearances before
several hundred thousand each year.

HERBERT L. ALKIRE

Meteorologist, in charge of the Baltimore
office of the U. S. Weather Bureau, Muni-
cipal airport. Alkaire presents the latest
weather information over WBAL each
morning.

ORGANIZATIONS
CO-OPERATING
WITH WBAL’s
FARM SERVICE

U. S. Dept. of Agriculture and
its related agencies and de-
partments.

Extension services of:
University of Maryland
University of West Virginia
University of Delaware
University of Virginia

Rutgers University

Penn State College

Other organizations

Md. State Horticultural
Organization Society
Maryland Cooperative
Milk Producers
Maryland State

Bee Keepers Association
Maryland State Vegetable
Grower’s Association
Maryland Tobacco
Grower’s Association
Maryland Stockmen’s
Association

Maryland State Poultry

Council

Maryland Horse

Breeders Association
Southern State’s Hillsboro-

Queen Anne’s Marketing
Cooperative

The American Foundation
of Animal Health

Nursery Men’s Association

Poultry and Egg
National Board
American Veterinary
Association

Maryland 4-H Clubs
Maryland State Grange
Maryland Farm Security
Organization

Howard County Grange
Associated Women of
the Md. Farm Bureau

Eastern Shore Farm and Home
Laborsaving Show Organization

*

How Ya Go
em Down 0

WBAL serves farmers in Marylanc
and parts of Virginia and West V:

the wealthiest agricultural countie

WBAL, with its powefful 50,000
ers. And knows these farmers, tou
preferences . . . the kind of progr:
early morning and noon Farm Ser-
ers day as feeding his chickens. “Hay
Latest reports and surveys show that the pc

this farm group will run into hundreds of

building, live stock, household equipment

If you have a message for this farm grc

medium. It is the basic advertising mediv

USE WBAL—reach one of the weal

areas in America.

Nationally Represented by EDWARD PE’



nna Reach
| The Farm?

Delaware, Southern Pennsylvania,
iia. This area contains some of

n the United States.

att voice is known to these farm-

Knows their problems and their

s they want and like. WBAL’s

= is as much a part of this farm-

4

7 Johnny” is like one of the family.

war purchase and improvement plans of
illions of dollars . . . in farm equipment,

1d general improvements.

5, powerful 50,000 watt WBAL is your

. to reach farmers in this important area.

il

siest farm

nBC NETWORK
50000 WATTS
BALTIMORE

ONE OF AMERICA'S
RY & CO.

o GREAT RADIO STATIONS |

*

WBAL FARM
PROGRAMS INCLUDE

“*MORNING ON
THE FARM”

Daily, 5:45 to 6:30 a.m.

with T. J. Kangas of the Uni-
versity  of Maryland, Galen
Fromme and guests. Weather
reports, farm briefs, news re-
ports, market reports, bulletin
board and music.

WEATHER
REPORTS

Daily, 7:10 a.m.

Direct from the U. S. Weather
Bureau at Municipal Airport.

“DINNER BELL”

Daily, 12:15 p.m.
With Jane Bastow, Food Econo-
mist of the University of Mary-
land (Each Thursday) . Salute to
Maryland counties (Each Tues-
day). Daily farm briefs, market
reports and music by Happy
Johnny and his gang.

OTHER
FEATURES:

MAN ON THE FARM —
Saturday, 12:15 p.m. Pre-
senting farm authorities and
agricultural information.

HAPPY JOHNNY AND HIS
GANG—Saturday,12:45 p.m.
Folk and popular music and
humor.

NATIONAL BARN DANCE
—Saturday, 8 p.m.

JUDY CANOVA—Saturday,
9:00 p.m.

GRAND OL’ OPRY—
Saturday, 9:30 p.m.

*

*

MISS JANE BASTOW

Food Economist, Univ. of Maryland, pre-
sents a consumer report of the week with
suggestions to farm homemakers on
present day food problems.

LOUIS C. UHL, JR.

Local representative of the Production,
Marketing Administration of the U. S.
Dept. of Agriculture. Prepares and pre-
sents latest livestock market quotations
direct from the Union Stockyards in Balti-
more. Appears on the “Dinner Bell” pro-
gram, Monday thru Friday.

JOHN J. DICKMAN

Special Service Director of WBAL, works
closely with the agriculturalists of Mary-
land and surrounding states to co-ordinate
the many phases of farm information,

’




Spot Can Be Measured

THE PETRY study of the impact of spot an-
nouncements on the consciousness of the St.
Louis public, covered in this issue, marks a
major step in the development of constructive
research and promotional material for spot
broadcasting as an advertising medium. The
company'’s files are already bulging with letters
of commendation from advertisers and agencies
who have seen the results of the survey.

But these letters make another point pre-
sumably not intended by their writers. Almost
without exception they refer to the study as a
“first” in spot broadcasting history. As one
agency executive put it: “Looking back at the
past, it would seem that the radio industry
itself has always been behind on research mat-
ters and has tended to leave proof of per-
formance to the sponsors and advertising
agencies.”

The truth of this is undeniable. Newspapers
and magazines have cooperatively maintained
bureaus to conduct research investigations and
prepare promotion presenting the advantages
of their media on an overall basis. The Ameri-
can Assn. of Newspaper Representatives has
compiled campaigns that have resulted in in-
creased business for all its members. But in
radio industry promotions have dealt mainly
with network data because industry-wide
figures were not obtainable for spot.

That despite this handicap spot broadcasting
has achieved so much success is a tribute both
to the inherent value of the medium for its
users and to the energetic and intelligent sales-
manship of the station representatives on be-
half of their individual station clients. How
much spot sales would have increased with
the backing of overall medium research and
promotion no one can tell, but there is no
doubt that there would have been an increase
—and a sizable one.

Data provided by the Petry study is par-
ticularly timely now with the introduction of
new competitive elements, such as: the addi-
tion of many stations; the development of FM
and 'television; the loss of fringe revenue
which was easy-get business during recent
years,

In providing such basic data on the effective-
ness 'of spot radio, Edward Petry & Co. has
rendered meritorious service not only to every
station representative in the country but to all
radio.

ALL, THOSE who recall dips and reces-
sions in radio advertising long ago learned
the value of both local and national spot
i the balanced station operating struc-
ture. The recent study of comparative
media costs compiled earlier this year by
Free & Peters [BROADCASTING, April 9]
broke new ground. The NAB’s Retail Pro-
motion Plan was another weighty contri-
bution. These events represent trends
which might well be copied and expanded
by all segments of radio for the common
good of the medium.
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FCC At War—With FCC

RADIO IS swinging into the second phase of
its development with the post-war advent of
FM and television. The confusion that followed
in the wake of V-J Day, under the crush of
literally hundreds of applications for all modes
of service is clearing gradually. But the pic-
ture and the prospects aren’t entirely pleasing
either to the veterans of AM or the newcomers.

The major source of disturbance is the FCC’s
philosophy of regulation. The Commission is
at war with itself. On the one hand, it is
fostering “free competition” by licensing new
AM stations almost indiscriminately, even in
bunches in markets which in normal times
can’t possibly sustain a single station. On
the other hand, it is holding FM in check, to
the extent of reserving “every fifth channel”
for prospective applicants who evidently
haven’t the foresight, courage or wherewithal
to enter the field now and take the gamble.

FM was heralded as the medium that would
make possible free competition, so that all
qualified comers could be accommodated. In-
stead, there is an artificial limitation of 11
assignments in the major market areas. Where
there is limitation there must be regulation.
That obviously is the motivating factor in
introduction of the “scarcity” element in FM.

Latest to take up the battle against limita-
tion is Wayne Coy, vice president and general
manager of WINX Washington, owned by the
Washington Post. He is a comparative new-
comer in radio, but no neophyte in the ways of
Washington officialdom. Mr. Coy is a former
assistant to President Roosevelt. He is a New
Dealer and rates high in party councils.

Mr. Coy believes that the FCC should not
reserve every fifth channel for FM, because
he thinks this operates against the body’s
avowed philosophy: to provide broader facili-
ties for more outlets. He presented his views
last week to the FM Committee of the NAB
and they were adopted. Consequently, the NAB
will be asked by its FM membership to make
such an appeal to the Commission. Mr. Coy’s
previous recommendation had included the
suggestion that Television Channel #6 be
made available for FM. This proposal was re-
jected by the Committee, however. Where there
is scarcity, he contends, there will develop
more government regulation and a tendency
forward monopoly.

Nevertheless, Mr. Coy’s observations regard-
ing the factors which cause regulation warrant
study and consideration. The FCC intent seems
to be to regulate FM even more stringently
than AM, presumably on the theory that AM’s
Topsy-like and unguarded growth should not
be repeated. There is serious legal question
whether the FCC can reserve facilities for
little or big men who aren’t there. Whether
the FCC can regulate the programs and eco-
nomics of radio as it seeks to do under the Blue
Book is a question that sooner or later must
be litigated or reappraised by Congress.

As it stands now the FCC is espousing “free
competition” in AM, where many little fellows
certainly are going to lose their shirts. At
the same time it is fostering closely supervised
upbringing of FM, where the same fate can
befall those who regard radio as a “Get Rich
Quick Wallingford” scheme rather than a
business risk that requires capital, skill, per-
severance and an appreciation of the sanctity
of freedom of speech.

Oux /'?e:i/aect:s To -—

COMMDR. JOSEPH LEONARD MILLER

ABOR agonies of broadcasters are an
I old story to Joe Miller, who has his digits
in all of the nation’s employe-employer
relation squabbles in his role as assistant
to John R. Steelman, special assistant to Presi-
dent Truman. Most labor controversies even-
tually get to the White House—and to Joe.

Curiously, he is the second broadcaster to
hold the important White House position of
assistant to the President’s special assistant.
Walter J. Brown, vice president and general
manager of WSPA Spartanburg, S. C., filled
the role when Secretary of State Byrnes was
assistant to Presidents Roosevelt and Truman.

Though his approach necessarily is from the
professional viewpoint, Joe will tell you, when
he steps out of protocol for a moment, that
radio’s labor relations problems are more in-
triguing, fascinating and challenging than
those of any other industry. He ought to know,
because he spent five laborious years at NAB
counseling and negotiating and sweating over
the irksome issues that Petrillo et al can raise.

Commdr. Miller is one of the fortunate pro-
fessional men whose specialized talents were
utilized by the armed forces, and still are, for
that matter. Joe’s office address for some time
has been 1600 Pennsylvania Ave.,, NW, Wash-
ington.

Most broadcasters are familiar with his
climb up the naval ladder since the gloomy
Dec. 23, 1943 when Gen. Hershey interrupted
Christmas plans by inviting him to bring
along his I-A card and become an apprentice
seaman. Three weeks later he was Lt. (jg)
Joseph L. Miller, attached to the Labor Re-
lations Division of the Secretary of the Navy;
full lieutenancy came June 1945; lieutenant
commander, the following October; full com-
mander February of this year.

Joe got an early baptism in labor relations,
spending his younger days in Uniontown, Pa.,
at that time heart of the soft coal and coke
industries. He was born there July 21, 1907,
attended public schools, acquired the crew hair
cut he still prefers, then went to Haverford
College, where he received an A.B. in 1930,
At Haverford he spent a holiday at the home
of his Bostonian roommate whose girl friend,
Elinor Lord, left an indelible impression on
him—so indelible that he married her on Derby
Day, 1936. The exact date doesn’t matter—at
least it doesn’t to the Millers—because the
first Saturday in May is their anniversary
day. They’'ve never managed to spend the day
at the Derby but Mrs. Miller had a bet on
Assault last May 4.

After leaving college Joe got a job as night
(Continued on page 50)
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WQXR'S PROGRAM GUIDE
IS BOUGHT BY
33,360 FAMILIES
EACH MONTH

Although WQXR's program listings are
carried daily by New York newspapers, thou-
sands of families pay 10¢ a month (or $1.00 a
year) for WQXR's convenient booklet to keep
by their radios. Paid circulation of the WQXR

monthly program guide is one demonstration

of the singular devotion WQXR listeners have
for “their station.” Subscriptions for May 1946
showed a 40% increase over May 1945. Since
surveys show that there are more than 25
WQXR listener-homes for every program sub-
scriber in the metropolitan area alone, this is
an excellent indication of the steady growth-of

the WQXR listening audience.

Send for your copy of the 1946 WQXR

Program Booklet Circulation Report

B /

~

The Radio Station of The New York Times

S
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Respects
(Continued from page 48)

editor of the Associated Press at
Harrisburg, Pa. The next year,
1932, he was transferred to the AP
Washington Bureau and was named
labor editor. He covered NAB from
birth to demise, along with the
Wagner Act and the Wage and
Hour Law, right through Congress
and into the Supreme Court.

In covering all major labor con-
ventions he developed close rela-
tionship with all labor leaders, who
respected his fair reporting of
their strikes, meetings and other
activities. He covered all govern-
mental agencies dealing with labor.

That background made him a
natural when in 1938 the NAB
was in the throes of labor dis-
putes and reorganizations. Between
the Baldwin and Neville Miller re-
gimes he was hired by Phil Loucks
and Mark Ethridge to be labor re-
lations director, the association
having just emerged somewhat
scarred from Petrillo Battle No. 1.
Joe found himself saddled with
AFM agreements calling for na-
tional musician-hiring formulas,
later dropped when the Dept. of
Justice directed anti-trust frowned
at the pacts. Next came the bitter
recording fight of 1943, which
ended after a long battle in acces-
sion to the disc fee formula.

At NAB he put labor relations

activities on an organized basis;
gathered and disseminated labor
information to members; helped
members with their individual
labor problems and negotiations;
mediated in disputes. Meantime he
had served as special consultant
to the Secretary of War on labor
problems; served on the Employers’
Group, National War Labor Board,
representing employers on com-
mittees handling new cases, appeals,
review, and post-directive problems.
He was liaison officer with NLRB
1943-45, and labor relations ad-
viser to Vice-Adm. Ben Morrell in
connection with 1945 oil refinery
seizures.

Joe attends the Episcopal church
and is a member of the National
Press Club. He has two children, a
boy 9 and girl 6. Hobbies are navi-
gation (he has octant, sextant and
other gadgets), gardening and
chatting with broadcasters. Oh yes,
and horses—riding and watching.

WIL-FM on Air

FIRST FM station on the air in
St. Louis area was WIL-FM,
owned by the Missouri Broadcast-
ing Co., when it broadcast the St.
Louis Browns night baseball game
June 20. Station is equipped with
model 642 three element turnstile
antenna and a 1 kw transmitter
built by Radio Engineering Lab-
oratories, New York.

24 YEARS

OF

SERVICE

24 Years of DRAMATIC PROGRAMS
Featuring The WGY Players —
One of the Oldest Dramatic
Groups in Radio....

... WGY originated the first dramatic

the air, back
Players

program on

in 1922. Through the years the WGY

have regularly appeared

on a weekly

presentation with a wide variety of talent. In 1943

WGY introduced the first series of
facts taken from the files of the Fed

“The F.B.l. In Action” featuring

|nvesfigation :

the WGY Players.

programs with
eral Burequ of

50,000 WATTS WGY SCHENECTADY, N.Y.

GENERAL @) ELECTRIC
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WGY-285

ELMER H. WENE, former Congressman
and president of WTTM Trenton and

WSNJ Bridgeton, N. J., is candidate
for State Senate from Cumberland
County, N. J. At present he is execu-
tive advisor to Secretary of Agriculture
Clinton Anderson. Mr. Wene had been
U. 8. Representative for three years and
two years ago had been defeated for the
U. S. Senate.

FRANK STANTON, president of CBS
July 1 was to be presented with an
honorary Doctor of Laws degree by
Ohio Wesleyan U., Delaware, Ohio. Mr.
Stanton was given a similar degree by
Birmingham Southern U., Birmingham,
Ala., three weeks ago.

JAMES D. SHOUSE, vice president of
the Crosley Corp., in charge of broad-
casting (WLW Cincinnati), June 28 was
general chairman and toastmaster at a
city-wide luncheon to kick off the cele-
bration for the June 30 launching of
the silver jubilee season of the Cin-
cinnati Summer Opera. He was chosen
by a combined committee composed of
representatives of all civic groups in
Cincinnati,

BRIG. GEN. DAVID SARNOFF, presi-
dent of RCA, June 20 became interim
president of the Army Signal Corps.
Assn., an organization to further indus-
trial preparedness. Maj. Gen. Harry C.
Ingles, Chief Signal Officer, is honorary
president.

BILL REA, owner and manager of
CKNW New Westminster, -B. C., has
been appointed Canadian representative
for M. M. Cole Transcription Co., Chi-
cago.

ALFRED G. HILL, president of Dele-
ware Broadcasting Co., licensee of WILM
Wilmington, Del.,, has been presented
a distinguished service award by the
U. of Kansas Alumni Assn.

ED MURROW, CBS vice president, is
due in Hollywood July 1 to confer with
DONALD W. THORNBURGH, Western
Division vice president.

PAUL PHILLIPS has been named night
manager of WCAU Phliladelphia.

J. ELROY McCAW, owner of KELA
Centralia, Wash., and partner in the
new KPOA, Honolulu, and Mrs. McCaw
became the parents of their first child,
an 8 lb. 4 oz. son, at Garfield Hospital,
Washington, last Wednesday.

TED BAILLIE, separated from Army as
Infantry lieutenant, has returned to
KMPC Hollywood as account executive.

G. JOSEPH PORTER, former account
executive at WOV New York, has joined
the WJZ New York sales staff as ac-
count executive replacing KEN FARNS-
WORTH, who has been appointed tele-
vision sales manager for ABC. Before
his association with WOV, Mr. Porter
was account executive at WOR New
York and for several years previously
was retail space salesman for the New
York Daily News,

JACK W. ROTH, sales manager of KFRU
Columbia, Mo., before entering the
Navy, has been added to the sales sStaff
of KXOK St. Louis. During service he
was executive officer on USS Luke, saw
combat duty in the North Atlantic and
Mediterranean.

ALLAN W. KERR of the sales staff of
WABC New York, is the father of a
boy born June 25.

MAURICE B. MITCHELL, sales man-
ager of WTOP Washington, June 25 de-
livered commencement address for the
Washington School of Secretaries.

BOB FICK is new member of the sales
staff of WEAU Eau Claire, Wis.

JOE DI NATALE, commercial manager
of KODY North Platte, Neb., and head
of the local Junior Chamber of Com-
merce, has directed that civic group’s
census taking which shows the city to
have 25% more population than of-
ficial records indicate.

WILLIAM B. LINDSEY, discharged from
AAF, has joined KFAC Los Angeles, as
account executive.

CARL L. BAKER, formerly with WIRE
Indianapolis and released from the
Army, has joined the sales staff of the
Chicago office of Willlam G. Rambeau
Co.

BROADCASTING o

Wine Spots

E. AND J. GALLO WIN-
ERY, Modesto, Calif., June 26
started three month national
spot campaign using approxi-
mately 600 announcements
weekly on 60 stations in 32
cities. Campaign may be ex-
tended beyond three months.
Agency is John Freiburg Co.,
Los Angeles.

Kay Daumit Sponsors

KAY DAUMIT 1Inc. (Lustre
Creme shampoo) has signed a 52
weeks contract for sponsorship of
the first quarter-hour of Breakfast
Club, 9-10 a. m. on ABC, Monday
through Friday, effective Sept. 2,
1946. Agency is Hill, Blackett &
Co., Chicago. The program is also
sponsored by Swift & Co., Chicago,
through J. Walter Thompson Co.
(four days a week) and McCann-
Erickson (on Thursdays) from
9:15 to 9:45 a. m., and by Philco
Products Inc. through Hutchins
Adv. Co., Philadelphia, from 9:45
to 10 a. m. Breakfast Club effective
Sept. 2 will thus be sponsored dur-
ing its full hour.

l(/acominy

July 1: Resumption of Clear Channel
II-)Iearings, FCC Haqtrs, Washington,
C

July 1-2: NAB Program Executive Com-
mittee, Drake Hotel, Chicago.

July 9: FCC Hearings on ABC pro-
posed stock issue; acquisition of
King-Trendle Broadcasting System, et
al), FCC Hqtrs. Washington, D. C.

July 12: NAB Public Relations Execu-
tive Committee, Washington.

July 12-13: Creighton U. Radio Educa-
tion Institute, Omaha.

July 15-16: NAB Music Advisory Com-
mittee, Waldorf-Astoria, New York.
July 15-19: Music Merchants Show,

Palmer House, Chicago.

July 16: RMA Subcommittee Meeting
on tentative plans for National Radio
Week in 1946, Chicago.

July 17-18: Freedom of Radio Commit-
tee, Waldorf-Astoria, New York.

July 25: Opening of six-week course of
NBC-Northwestern U. Summer Radio
Institute.

Aug. 5-6: Western Assn. of Broadcasters
(Canadian) Annual Convention, Har-
rison Hot Springs, B. C.

Aug. 6-8: NAB Board of Directors, Hotel
Stanley, Estes Park, Col.

Sept. 9-10: NAB Small Market Stations
Executive Committee, Washington.

LIBRARY
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KGHL

SILLINGS, MONTANA

5000 WATTS

790 KC
NBC

Represented by

THE KATZ AGENCY, Inc.

NAMES THAT
RING BELLS

in San Francisco!
Any loyal San Fran-
ciscan will tell you that
Blum’s is America’s fin-
est confectioner; Po-
desta and Baldocchi
America's finest florist.
Both  program  exclu-

sively on . ., .,

UNIVERSAL'S KEY.STATION
FOR NORTHERN CALIFORNIA

KSFO

Represented by
UNIVERSAL RADIO SALES

ALL NORTHERN VERMONT

<mrre>»< Z~>rvId>InN

1000 WATTS » FULL TIME

IN TOUCH WITH TOMORROW
... IN TUNE WITH TODAY

R
PORTLAND, OREGON 5

REPRESENTED BY EDWARD PETRY & CO.
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ETER F. SIMMONS, former commer-

cial manager of KGU Honolulu, has

been appointed director of radio of
Holst & Cummings, Honolulu, Kudner
Agency affiliate in Hawaii. JIM WAHL,
former news editor and NBC correspond-
ent, has been named head of radio pro-
duction. ELEANOR PIETSCHMAN, for-
merly in KGU traffic department, joins
agency as radio department secretary.

KARL PITTELKOW, former account
executive with Campbell-Ewald, Det-
roit, has joined the creative staff of
Fuller & Smith & Ross, New York, as
account executive.

JOSEPH SILL Jr., released from Army
Field Artillery as lieutenant-colonel,
and during war director of information
and education for U. S. armed forces
in India-Burma Theatre, has joined
Davis & Beaven Adv., Los Angeles, as
director of copy and radio. Prior to war
he was with Botsford, Constantine &
Gardner, L.os Angeles.

BILL BURCH, director of Ralph Ed-
wards Productions on weekly NBC
“Truth Or Consequences”, has resigned
to join Ruthrauff & Ryan, Hollywood,
as producer of CBS “Gene Autry Show.”

LOUISE C. GRACE, director of re-
search and media for Grant Adv., De-
troit, has been elected president of
Zonta International.

JAMES B. HILL, for 11 years writer
and producer with Chicago, Minneap-
olis and Cincinnati agencies, has been
added to staff of Brooke, Smith, French
& Dorrance, Detroit. Before joining
agency he was with radio staff of Kro-
ger Grocery and Baking Co., Cincinnati.

FEDERAL ADV., New York, has moved
headquarters from 444 to 385 Madison
Ave.,, New York.

ELEANOR VIDOVICH, formerly of Be-
bel, Waldie & Briggs Adv., Chicago,
has joined M. M. Young Adv. Los
Angeles, as executive secretary. BAR-
BARA D’COSTA has joined same agency
in charge of sales service.

ROBERT S. LEHMANN, released from
the Navy as lieutenant, has joined
Stodel Adv.,, Los Angeles, as account
executive and director of market re-
search and product development.

JACK LEWI, former copywriter of J.
M. Mathes Inc. and prior to that for
four years in radio-copy division of
Geyer, Cornell & Newell, New York,
has joined copy staff of Paul E. New-
man Co., Los Angeles.

CHARLES BOWEN has joined Lockwood
Shackelford Adv.,, Los Angeles, as ac-
count executive.

ALAN CAMERSON, for six months
production manager of Atherton &
Gresham Adv., Hollywood, has resigned
to freelance as writer-producer.

R. E. (Joe) MESSER, for more than
12 years general manager and time-
space buyer of Raymond R. Morgan Co.,
Hollywood, has joined Glasser-Gailey
& Co., Los Angeles, in former capacity.
HARRY J. WENDLAND Adv., Los An-
geles has moved to larger offices at
2504 W. Seventh St. Telephone is Fair-
fax 2381.

RALPH P. CAMPBELL, at one time
account executive at J. Walter Thomp-
son Co., New York, has joined National
Advertising Service, New York, as sales
manager,

LESTER KRUGMAN and SIDNEY W.
ROSEN, both released from the armed
forces, have formed an advertising
agency and art service, Lessid Adv.
at 264 W. 23 St. New York.

PAUL PODGUS, former copywriter at
McCann-Erickson, New  York, has
joined Weiss & Geller, New York, in
similar capacity.

DANIEL F. McNAMARA,
the Wall Street Journal, New York,
has joined the news department of
Albert Frank-Guenther Law, New York.

RUTH BRANIGAN, formerly with the
research bureau of retail training, U.
of Pittsburgh, where she served as
associate professor of advertising, Aug.
1 joins Alfred J. Silberstein, Bert Gold-
smith Inc., New York, as account ex-
ecutive.

HANNAH Adv., San Francisco, has
taken over the entire sixth floor of the

reporter for

Lathrop Bldg. at Post and Stockton,
under a long-term lease.

JAMES R. FOX, for four years man-
ager of McCann-Erickson’s San Juan,
Puerto Rico, office, has been appointed
manager of the agency’s Havana, Cuba,
office, succeeding WALLACE H. GOLD-
SMITH, manager of that office since
1944. Mr. Goldsmith has been reas-
signed to the foreign department of
McCann-Erickson in New York at his
own request,

SAMUEL A. JACOBSON, formerly with
art department of Hixson-O’Donnel],
Los Angeles, has joined Dunn-Fen-
wick & Co., that city, as production
manager. STANLEY M. GORTIKOV,
formerly with Lockwood-Shackelford,

Los Angeles, has joined Dunn-Fenwick

cqpy staff.

IRVING LANDER, partner of Stevens-
Lander-Young, Los Angeles, has re-
joined firm following Army discharge.

JANE WORTHINGTON, formerly with
Leon Livingston Adv., San Francisco,
has joined copy staff of BBDO, vthat
city.

R. G. DEBNAM and E. M. CLEMENCO,
ex-servicemen, have joined copy staff
of Brisacher, Van Norden & Staff, San
Francisco. Mr. Debnam was formerly
sales supervisor and publicity director
of Farmville, N. C.,, Tobacco Board of
Trade. Mr. Clemenco was free lance
writer.

JOSEPH W. LEWELLEN, after four years
in AAF, has returned to West-Marquis,
Los Angeles, replacing DONALD Mec-
KENZIE, who returns to agency’s San
Francisco office.

ANGELA D. WALSH, freelance writer
and formerly with Tracy, Kent & Co.
as account executive, has joined Robert
B. Grady Co., New York in an execu-
tive capacity.

KNOWLES ENTRIKIN, Ruthrauff &
Ryan producer of ‘“Mayor of the Town’
and HOWARD BRESLIN, script writer,
are co-authors of “Off the Air,” com-
edy drama which will receive a tryout
the week of Aug. 19 at the Berkshire
Playhouse, Stockbridge, Mass., with
Shirley Booth as star.

ARTHUR A, KRON, member of the
board of directors and treasurer of
Export Advertising Assn.,, New York,
and executive vice president and treas-
urer of Gotham Adv., New York, June
26 addressed a luncheon meeting of the
Export Advertising Assn., at the Bel-
mont-Plaza Hotel, New York. Mr.
Kron’s subject was “Customers and
Competitors in Latin America,” where
he spent four months studying im-
porting and advertising of American
goods.

ARTHUR C. FATT, executive vice pres-
ident of Grey Adv., New York, June 21
was presented with a 1946 Cadillac se-
dan by agency employes on the oc-
casion of his 25th anniversary with
the firm.

MARJORIE J. O’KEEFE, former space
buyer at Du Pont & Cahalin Agency,
Springfield, Mass., has joined Hicks &
Greist, New York, as head of the media
department.

CHESTER BROUWER has been named
West Coast publicity representative of
N. W. Ayer & Son effective July 8. Mr.
Brouwer has been on the Young &
Rubicam Hollywood radio publicity
staff and before that had been on
the N. W. Ayer Hollywood staff.

THOMAS R. VOHS after service with
Navy as a lieutenant, has joined John
A. Cairns & Co., New York, as an as-
sistant account executive.

LARRY STEVENS, formerly head of his
own New York public relations firm,
has joined Own & Chappell, New York,
as account executive on American Tran-
sit Assn., account, New ¥York, and in
charge of public relations and publicity
of the agency.

ANN BLERSCH, formerly with Trans-
World Airways, has joined the foreign
department of McCann =~ Erickson,
New York.

ANNE E. MERRILL, formerly in the
copy department of Morse International,
New York; LEONARD STEIN, formerly
in display advertising and FERDINAND
ZIEGLER, previously with Research

BROADCASTING o

5 Plus 2

WCOP Boston Program Man-
ager Jack Maloy, and his
assistant, Hank Lundquist,
both became fathers June 20,
the latter’s son arriving at
T a.m, to score a 51 hour
beat on his chief’s daughter.
Double cigars, scotch-taped
together, were passed out.
WCOP baby production rec-
ord now totals seven since
first of April.

DONAHUE TO HEAD
ABC DETROIT OFFICE

ABC last week announced its in-

‘tention to exploit the network busi-

ness possibilities among the heavy
industries concentrated in the De-
troit area. The network gave its
eastern sales manager, John Donc
hue, a promotion to the position of
assistant to the vice president in
charge of sales, and ordered him
to set up headquarters in Detroit.

Fred Thrower, ABC vice presi-
dent in charge of sales, announced
that the network had recognized
the re-emergence of new network
sponsor prospects, since the con-
version to civilian production,
among heavy industries. Mr. Dono-
hue will supervise national net-
work sales in the Detroit-Cleve-
land-Pittsburgh area.

George T. C. Fry, director of
business development, was named
eastern sales manager, succeeding
Mr. Donohue. Ridgeway Hughes, a
member of the network’s business
development division, will assume
direction of the division’s activities,
with the title of acting director of
presentation.

Corp., Bound Brook, N. J., have joined
the copy department of Grey Adv., New
York.

GUERIN-SALZMAN Co., located at 147
W. 42nd St., New York, has been formed
by HAROLD S. and PAUL R. GUERIN,
and SEYMOUR SALZMAN. During war
Harold Guerin served with OWI in China
and India. Paul Guerin with USO. Mr.
Salzman served in Army.

RICHARD M. CHENKIN after service
with the armed forces and formerly
with Hirshon-Garfield, New York, has

joined Sheldon Ritter Co., New York,
as account executive.
/
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“Just think, Percival—we can lis-
ten to WFDF Flint when de rail-
roads get radio.”’
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The cosmetics destined for the WSM listening

area during 1946 will fall short by ten million

dollars worth of what this market would buy.

Any reasonably good product would go here

Just nOw.

But by 1947 the story will be quite different.

Ior, meanwhile, the sponsored messages of a

{cw choice brands will circumscribe the de-
mand, will narrow it down. The volume will
be there, more than ever—but the demand will
be a lot more accurately aimed.

=

For the good ladies out along our clear chan-

nel have learned, through more than twenty
years' experience, that they can trust WSM-—
hence its sponsors-—and what we tell em they

remember and live by.

WSM is the only single medium that can cover
and powerfully influence the five million peo-

ple within range of our fifty thousand watts.

HARRY STONE, Gen. Mgr.

WINSTON S. DUSTIN, Comm. Mgr.

EDWARD PETRY & CO., National Representatives

NASHVILLE
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Ohio’s Third Market ot less cost—afRli-
ate of the Americon Network.

Ask HEADLEY-REED

WEMJ

YOUNGSTOWN, OHIO*"

HE GALLAHER DRUG Co., Dayton,
Ohio (Ohio, West Virginia and Ken-
tucky chain), has appointed Hugo
Wagenseil & Assoc.,, Dayton, to handle
radio, special promotion and public
relations. Radio schedule now includes
69 shows a week (13 hours) and is to
be expanded.

A. J. MILLARD, formerly in charge of
advertising and sales promotion de-
partments of Stanco Inc. and Daggett
& Ramsdell, has been appointed to the
new post of manager of the sales and
advertising departments of Stanco. He
will supervise sales and advertising
operations of Flit, Mistol, Nujol, Extane
and other Stanco products. In addition
he will continue to supervise adver-
tising departments of Daggett & Rams-
dell beauty preparation. EDIN L. AL-
LEN, who has been southern divisional
sales manager, will become assistant
sales manager, devoting full time to
sales activities.

COTTON VALLEY COSMETICS, New
York, has appointed Stonewall Agency,
New York, to handle its advertising.
Radio may be used.

B. T. BABBITT, Inc.,, New York (Bab-
O, Lycons, Wet-Me-Wet), has announc-
ed following changes in personnel;
ALAN MENDLESON, former executive
vice president of the company, has
been appointed president; LEON MEN-
DLESON, former president who has
been with the company for 42 years,
has retired from active duty and will
continue as a director; SAMUEL MEN-
DLESON, former vice president, has
become chairman of the board and ex-
ecutive vice president; L. J. GUMPERT,
director of sales activities, has assumed
additional responsibilities as vice presi-
dent In charge of sales, and ALTON
MENDLESON, former vice president
and production manager, has been
appointed vice president in charge of
all manufacturing. Company currently
sponsors two daytime serials and spot
announcements,

SWEETS CO. OF AMERICA, Hoboken,
N. J., maker of Tootsie Rolls and other
candy and grocery products, has ap-
pointed Duane Jones Co., New York,
to handle its advertising. Radio will
be used.

HUGH D. SMITH, separated from Navy
and previously war assistant to adver-
tising manager of Tidewater Associ-
ated Oil Co., has joined Petri Wine
Co., San Francisco, as assistant adver-
tising manager.

WILLIAM H. WOOD, former produc-
tion manager of BBDO Los Angeles, and
JOHN PALEY, recent West Coast ad-
vertising and sales manager of Associ-
ated Electronics Corp., have been named
advertising and assistant advertising
manager, respectively, of Brunswig
Drug Co., Los Angeles.

JOHN H. GOTTHART, former assist-
ant to the district sales manager of
General Foods Corp., Detroit, has been
appointed district sales manager of the
firm’s New Orleans headquarters. 5
JOHN WALKER has been appointed
manager of newly created packaged
products dlvision of Fisher Flouring
Mills Co., Seattle (flour, cereal), KEN-
NETH 'R. FISHER, former assistant
sales manager in charge of grocery
products, has become treasurer of the
company. Pacific National Adv., Seattle,
services Fisher account.

PRECISION MEDICAL Labs., North
Hollywood, Calif. (Bates Formula), new
to radio, July 1 started using total of
84 transcribed singing announcements
weekly on KXLA KPRO KFMB KCRA
KWG. Contracts are for 13 weeks, with
additional stations to be added to list.

Pat Patrick Co., Glendale, Calif.,, has
account.
AMERICAN-MARIETTA Co., <Chicago

(paints), has named ROBERT A. ORN-
BERG as advertising manager in charge
of industrial divisions. HARRY L. AULT,
advertising manager of trade sales di-
vision, also assumes sales promotion
responsibilities for newly created retail
stores division. BOB WAIDLER, pro-
duction manager, formerly editor of
the Masonic Chronicler, has been
named to head newly formed
public relations department, Firm has
appointed Phillips-Reick-Fardon Adv.,
Chicago, as national agency, placing

radio time and all advertising space.
Simon & Smith, Portland, has been
retained to service firm's three West
Coast divisions. Comprehensive adver-
tising program is planned on national
and regional basis for the U. S. and
Canada. Radio will be used,

JOSEPH H. WARD, executive vice presi-
dent of Noma Electric Corp., New York,
has been assigned new responsibilities
as sales director and supervisory officer
for all of Noma’s manufacturing and
sales divisions and subsidiaries, except-
ing those engaged in household durable
goods field and in automotive lighting.

NeTwork AccounTts

New Business

PROCTER & GAMBLE Co., Toronto,
(Oxydol), June 25 started for 53 weeks
“Big Sister” on 21 CBC Trans-Canada
network stations, Mon.-Fri. 11:15-11:30
a. m. Agency: Compton Adv., New York.

LEVER BROS., Toronto (soaps), June
24 started “Laura” on 22 CBC Trans-
Canada network stations, Mon-Fri.
11:45-12 noon. Agency: J. Walter Thomp-
son Co., Montreal.

Net Renewals

PROCTER & GAMBLE Co., Toronto,
renewed for one year starting July 1
following daytime programs on 22 CBC
Trans-Canada stations “Road of Life"
(Oxydol) Mon.-Fri.11-11:15 a.m. through
Compton Adv., New York; ‘“Life Can
Be Beautiful” (Ivory Snow) Mon.-Fri.
3-3:15 p. m., Benton & Bowles, New
York; ‘““Ma Perkins” (Oxydol) Mon.-Fri.
3:15-3:30 p. m., Dancer-Fitzgerald- Sam-
ple, Chicago; “Pepper Young's Family”
(Camay and Chipso) Mon.-Fri. 3:30-
3:45 p.m., Pedlar & Ryan, New York:
and on 16 CBC Trans-Canada network
stations, “Right To Happiness” (Ivory
soap) Mon.-Fri. 3:45-4 p. m., through
Compton Adv., New York. P & G July
1 also renewed following French lan-
guage network programs: “Quelles Nou-
velles’’ (Barsalou and Drene) on 4 CBC
French network stations, Mon.-Fri.
11-11:15 a.m.; “Metropole” (Ivory Soap,
Oxydol) on 3 CBC French network sta-
tions, Mon.-Fri. 7:15-7:30 p.m., through
Compton Adv.,, New York; “La Rue
Principle” (Oxydol) on 3 CBC French
network stations, Mon.-Fri. 12:15-12:30
p.m., Dancer-Fitzgerald-Sample, Chi-
cago; “Vie de Famille” (Camay) on 3
CBC French network stations, Mon.-
Fri. 12:45-12:59 p.m., through Pedlar &
Ryan, New York.

Net Changes

E. R. SQUIBB & SONS, New York, July
3 switches ‘“‘Academy Award Theater”
on CBS, Sat. 7-7:30 p.m., to Wed. 10-
10:30 p.m. Agency: Geyer, Cornell &
Newell, N. Y.

EMERSON DRUG Co.,

(Bromo-Seltzer)

will replace ‘Forever Ernest With
Jackie Coogan,” Mon. 8-8:30 p.m. on
CBS effective July 29 with “Inner

Sanctum.” Agency: BBDO, N. Y.
LEVER BROS., Toronto (Rinso), June
24 changes “Lucy Linton’” on 22 CBC
Trans-Canada network stations Mon.-
Fri. from 11:45-12 noon to 12:15-12:30
p.m., with repeat to West Coast 2:45-3
p.m. Agency: Ruthrauff & Ryan, To-
ronto.

GENERAL MILLS, Minneapolis, (Chee-
rios), June 24 expands ‘“Lone Ranger”
on 54 ABC stations to include 14 ABC
Pacific stations, Mon. Wed. 7-7:30 p. m.
Sat. 8:30-9 p. m. (PST). making total
of 68 stations. Agency: Dancer-Fitz-
gerald-Sample, Chicago.

Vick on NBC
VICK CHEMICAL Co., New York
(Prince Matchabelli’s perfume), is
currently  negotiating  through
Morse International with NBC for
the 12:30-1 p. m. period on Sun-
day. Period is original time it had
when it first used radio. Account

has since used CBS and last year
was on ABC.

BROADCASTING o

Feature
(Continued from page 10) .
Luckenbill, radio director of Esty

Co.,, and Mrs. Luckenbill; Roy
Porteous, of NBC advertising and
promotion department; Kendall

Foster, Esty Co.; Kit Ferriss, Earl
Ferriss Co.; Edith Allen, Ferris
Co.; Charles White, Esty Co.;
Irving Murray and Stanley Mur-
ray, comedy writers on the Grand
Ole Opry.

Hosts were Harry Stone, WSM
general manager, and Jack Harris,
assistant general manager of WSM,
with the cooperation of the WSM
and Grand Ole Opry personnel.

Southern Barbecue

On the weekend, an old-fashioned
Southern Barbecue at the Moore
Plantation, 15 miles above Nash-
ville, was held Friday night; with
a day of swimming, horseback
riding and other activities on Sat-
urday that included a visit to one
of Tennessee’s leading horse farms,”
owned by J. Truman Ward, presi-
dent of WLAC Nashville. Mr.
Ward personally escorted the New
York visitors around the estate,
topped off with the inevitable mint
julep.

Saturday night featured the
broadcast aboard the colorful
paddle wheeler followed by a mid-
night dinner of Southern-cooked
delicacies.

Sunday the group attended a-
fish fry, camping out on Marrow-
bone Lake. WSM had foresight to
provide fish in advance in case the
visitors didn’t have too much luck
with the rod and reel. However, any
feeling of discouragement was off-
set by the mobile motor boat, Duke
of Paducah, operated by the Grand
Ole Opry, which plied the lake
from one fisherman to another,
distributing “refreshments.”

Also on hand for the Saturday
night broadcast was Mayor Thomas
L. Cummings of Nashville, Rep.
Albert Gore (D-Tenn.), members
of the cabinet of State Governor
McCord, and members of the Ten-
nessee Supreme Court. The gover-
nor sent regrets that campaign
work interfered with his attend-
ing.

Return by Plane

Sunday night two chartered
planes transferred the visitors from
the colorful atmosphere of Mag-
nolia-fringed streams and piping
showboat calliopes back to meet
the Monday morning rush of a new
New York business week.

A pleasant reminder of South-
ern hospitality was the souvenir
package given the New Yorkers—
containing five pieces of Tennes-
see country ham, two pounds of
butter and a quart of Jack Daniel
sour mash whiskey, the latter un-
obtainable since the distillery shut
down the first of the year.

Brown Report

LARGEST single month's output of
electronic and other industrial instru-
ments in its history is reported for May
by the Brown Instrument Co., Phila-
delphia, division of Minneapolis-Honey-(
well Regulator Co.

Telecasting



Richardson’s Recipe
Suits Hoosier fastes

0a |

Larry Richardson, WIBC news editor and dramatic
lead in such successful live talent productions as ““The
Law and the Prophets,” has a way of serving up the
news that makes every Richardson broadcast a mighty
palatable dish for Indiana radio listeners. His recipe
calls for a generous seasoning of the syndicated wire-
service news with “the local angle” . . . spiced with his
own unbiased commentary . . . and garnished with just
the right dramatic touch.

Ovened ard ﬁﬁm/ed @ Yte Jna/famc%oﬁb SNeews
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A native Hoosier himself, Richardson takes an active
part in Hoosier affairs . . . managing to crowd into each
busy day a visit to some local luncheon club for delivery
of a three-minute news summary. In addition, he heads
the radio department of Arthur Jordan Conservatory
of Music and is an instructor of radio journalism at
Butler University . . . two assignments for which he is
eminently qualified by reason of academic training and
actual radio experience—the latter including previous
associations with other stations in Indiana and Ohio.

Larry Richardson is but one of many top-notch
personalities who make up the WIBC live talent staff.
Writers, producers and players, all these WIBC staff
members have the originality, the versatility and the
proved ability to develop WIBC live talent shows
that are alive to your commercial objective . . . geared
to sell Hoosiers Hoosier-style. Speak to your John Blair
Man today about the advantages of a live talent
show on WIBC . .

in Indianapolis!

. the fastest growing radio station

JOHN BLAIR & COMPANY -+ NATIONAL REPRESENTATIVES

Mutual
Outlet'in
Indianapolis

WIB(
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Even We
Were Surprised

Everyone knew we
would pull lots of letters
on the latest mail-pull
effort — but even we
were surprised at the
wide expanse of terri-
tory from which they
came. It substantiates
that these stations have
the LISTENERS.

Get your products into
the hands of those lis-
teners. Ask John E. Pear-
son Company for rates
and availabilities.

West Texas Network

KRBC KBST

ABILENE, TEX. BIG SPRING, TEX.

KGKL

SAN ANGELO, TEX.

New U. S. Census
shows San Diego popu-
lation up 78% over 1940—

465,720 within 15
miles of our antenna

people

sell them from within with
KFMB.

Owned and Managed by, JACK GROSS
Represented by the BRANHAM CO.
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ON McNAMARA, program director

+0of KFI Los Angeles, has resigned

effective August 1 and will be suc-
ceeded by CHARLES B. BROWN, former
advertising manager of RCA and NBC
New York. Mr. McNamara has been with
station for seven years, first as sports-
caster and later as production manager.
He has been program director for two
years.

HUGH CORDIER, who is to teach radio
courses this fall at Alleghany College,
Meadville, Pa., has joined WHBC Can-
ton, Ohio, as observer of operations
methods.

ROBERT HUDSON, CBS education di-
rector, July 10 speaks at Emery U.
Atlanta, Ga., under the auspices of
WGST Atlanta on July 11 at request
cf WRVA Richmond. He will address
the Virginia Teachers Conference at
William and Mary College, Williams-
burg, Va.

C. W. SHEARER, discharged from the
Royal Canadian Navy as lieutenant,
has joined the transmission and devel-
opment department of CBC Montreal.

NORMAN OLDING, chief operations en-
gineer of CBC Montreal, is making an
inspection tour of western CBC stations.

GRAHAM FAWCETT has joined the op-
erating staff of CKWS Kingston, Ont.

MAURIE WEBSTER, with CBS Holly-
wood since Dec. 1936, has been named
assistant produc-
tion manager for
the CBS Western Di-
vision. He has held
joint responsibility
of announcer-pro-
ducer continuously,
save for a turn in
the Navy from 1942
until 1945. Upon re-
lease as a lieut-
commander he re-
turned to network
in Nov. 1945.

TOM LIVEZEY, in
Philadelphia radio
for 13 years, has Mr.
been added to the
1asnnouncing staff of WILM Wilmington,
el.

FRED FOSTER, released from the Navy
as lieutenant after four years of ser-
vice, has rejoined the announcing staff
of KWK St. Louis.

DON SHANAHAN, for three years in
the amphibious forces of the Navy in
the Pacific, has resumed post as con-
tinuity writer and announcer at KORE
Eugene, Ore.

WILLIAM J. LEARY, former AAF pub-
lic relations officer, is new addition to
the continuity staff of WFEA Man-
chester, N. H.

H. JAMES FAGAN, since the end of
the war relief announcer at WFIL and
WFIL-FM Philadelphia, returned to
the Army June 25 for extended active
duty with the Commanding General,
Army Ground Forces, Washington. He
re-entered service as captain, assigned
to special information service. He had
served as captan with First Division,
saw action in North Africa, Sicily and
Italy.

VIVIAN McTAVISH has joined the con-
tinuity staff of CJAT Trail, B. C.

JACK WOLSEY, staff announcer _of
CJOC Lethbridge, Alta., is the father
of a boy.

CLIFF EDWARDS, known on the air as
Ukelele Ike, is presenting new three
weekly early morning program on
WJINO West Palm Beach, Fla. La
France Sanitone Cleaners is sponsor.

ALAN GANS, announcer at KYW Phil-
adelphia, has taken two month leave
of absence to tour with the All Equity
Stock Company.

BOB ALLEN has resigned from the
production staff of WEAU Eau Claire,
Wis., to join WDGY Minneapolis. DAVE
TAYLOR has taken over early morn-
ing “The Arrowhead Special Show,”
fed by WEAU to the Arrowhead Net-
work. ART HANSTROM has returned to
the announcing staff following release

Webster

Meet Again

AFTER 22 years Muriel Starr and
Ronald Dawson meet again. The
last parting was in 1924 in Jo-
hannesburg, South Africa. Miss
Starr had been touring the Brit-
ish Empire in a show and her
juvenile lead was Mr. Dawson.
The company disbanded in Jo-
hannesburg. A few weeks ago
Miss Starr joined the cast of
CBS’ “Perry Mason,” of which
Mr. Dawson is network producer.

from the Navv. BILL CHARLES, form-
erly with KID Idaho Falls, Idaho, is
new addition to that staff. LORRAINE
OPPEGARD has been named head of
the WEAU copy department.

JACK KELLY, program director of
WEAU Eau Claire, Wis., is the father
of a boy.

WILLIAM JULIAN has joined KFOX
Long Beach, Calif., announcing staff.

CROWELL BEACH has joined announc-
ing staff of KWKW Pasadena, Calif.

BOB GOERNER, announcer of KQW
San Francisco, has married Roberta
James, that city, night club singer.

EVELYN SIBLEY LAMPMAN, continu-
ity chief of KGW Portland, Ore., is win-
ner of a $500 prize in the 1946 Dr.
Christian annual radio awards.

STUART GRIFFITHS, press and infor-
mation representaitve of CBC Interna-
tional Service, Montreal, has been pro-
moted to supervisor of the CBC Inter-
national Service European section.

MAVOR MOORE, chief producer of the
United Kingdom section of Internation-
al Service, Montreal, has been moved
to CBR Vancouver. STAN COTTON, an-
nouncer of CBM Montreal, has been
moved to CBC International Service,
Montreal, replacing LARRY HENDER-
SON, announcer who has been moved to
CBL Toronto. RENE GARNEAU, super-
visor of +the International Servics,
French section, has returned to Canada
from Europe. ROBERT G. ALLEN, out of
the Canadian Army, has joined the In-
ternational Service as a producer at
Montreal. DENNIS M. GICK, former
manager of ZQI Kingston, Jamaica, has
joined the International Service, Mon-
treal, for production of special West
Indian beamed programs.

RUSSELL BAER has been appointed
program director of CKWS Kingston,
Ont. AL COLLINGS, formerly of CKNC
Wingham, Ont., has joined the an-
nouncing staff of CKWS.

DOUG BURROWS, announcer of CHEX
Peterborough, Ont., and Jean Coombs
of Lindsay, Ont., were married June 15.

ARTHUR LANIG, out of the Royal
Canadian Navy, has joined the pro-
duction staff of CKGB Timmins, Ont.

GORDON ZABRACK, discharged from
the Canadian Army, has returned to
the announcing staff of CKGB.

WILSON LINDSAY, announcer of WILM
Wilmington, Del., and Gloria Rose of
Vineland, N. J.. were married June 18
in Elkton, Md.

THOMAS P. BASHAW, released from
the armed forces and formerly for 12
years with NBC Chicago, has been added
to the production staff of WLS Chic-
ago. While serving in Germany he
produced radio and theatrical programs.

EVELYN GARDINER, ‘“Home Forum'
director of KDKA Pittsburgh, last week
participated in the American Home
Economics Assn., annual convention at
Cleveland.

SGT. JOE O’BRIEN, formerly with
WMCA New York and chief announcer
for American Forces Network in
Europe, is scheduled to return to the
U. S.

PAUL RITTS, announcer at WIP Phil-
adelphia, is the father of a boy.

TOM SMITH, program director of
WPEN Philadelphia, has resigned to

BROADCASTING o

New Square Loop FM
Antenna Demonstrated

FEDERAL Telephone and Radio
Corp.’s new square loop FM broad-
cast antenna was graphically dem-
onstrated to Washington’s consult-
ing engineering fraternity and to
members and engineers of the FCC
at a Statler Hotel luncheon last
Tuesday. Technical attributes of
the coaxially fed radiation system
were portrayed in illustrated lec-
tures by engineering and laboratory
executives of FTR, headed by Nor-
man E. Wunderlich, executive saleg
manager.

Prices of the antenna were given,
ranging from $2,200 for the two-
element (power gain 2.2) to $8,400
for the eight-element (power gain
9) and $12,400 for the twelve-ele-
ment (power gain 13) structures.
Among those present at the lunch-
eon from the FCC were Acting
Chairman Charles R. Denny Jr.,
Commissioner E. K. Jett, Chief En-
gineer George P. Adair. Assistant
Chief Engineers W. N. Krebs and
George E. Sterling, and C. M.
Braum, FM division chief.

NBC CENTRAL Division annual summer
outing will be held July 25 at Medinah
Country Club. NBC Chicago will op-
erate skeleton staff that day.

join AFRS as civilian writer-producer.
He was Army major during war, for
several months commanding officer of
AFRS station WXLI on Guam. He is
succeeded at WPEN by JOHN McCLAY,
continuity manager. ROY MEREDITH,
formerly with WPTZ Philadelphia, has
been named WPEN production man-
ager.

JOHN STARKE and LESLIE de B. HOL-
LY, out of the Canadian Army, have
rejolned the announcing staff of CBL
Toronto.

ERIC SALLINE of CBS shortwave pro-
duction and RUTH OAKEY, CBS cap-
tain of studio building receptionists,
New York, were married June 8.

ROGER WOLF of CBS network opera-
tions and Joyce Mentz were married
on June 10 in New York.

MIRIAM LANE, commentator on five
weekly “Home Chats’” on KMPC Holly-
wood, has been elected first vice presi-
dent of Southern California Women'’s
Press Club.

DAVE SCOFIELD, announcer-producer
of KFRC San Francisco, has been moved
up to producer.

TOMMY THOMPSON, released from the
Marine Corps, has rejoined KFRC San
Francisco as announcer.

DEANE STEWART, discharged from the
Army, has rejoined KQW San Francisco
as announcer.

NBCow 590
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“PEORIA
SPEAKS"

Program of May 29. Question, “Shall the
Covernment Provide Full Employment g
Participants (back row) James MacFar-
lane representing Labor; Rev. J. H.
Schwarts, Religion; Brooks Watson, mod-
erator; (foreground) Dr. William Philip,
Education; and F. R. Oakley, Business.

Every Wednesday night WMBD invites four Peorians to dinner in a private dining
room of the city’s leading hotel. After dinner these four citizens “take to the air”

for the program “Peoria Speaks”—a half-hour of open discussion on local problems.

The responsibilities of labor and manag:ment to each other . .. grievances . . .
joint problems and desires—the analysis of these vital issues and many others is
brought into thousands of Peoriarea homes under the capable direction of WMBD’s

Program Manager, Brooks Watson. “Peoria Speaks” . . . for tolerance and

understanding.

o

" €dgar L. Bill

President

FREE & PETERS, Inc.
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l!:‘.‘LIEVED tQ be the first attempt by
B radio to treat the subject 6f sex on

a large scale, new series started by
WEEI Boston in conjunction with the
Greater Boston Community Fund, is
“Sex Guidance for ‘Today’s Youth.”
Series consists of nine programs in the
regular ‘“Let’s Talk About Children”
broadcast of the fund and is designed
to show the need for accurate informa-
tion and guidance on the part of par-
ents and assure development of sound
and others who train young people to
healthy attitudes.

CBS Sustainers

SIX new sustainers debut on CBS this
Week starting today (July 1) with
“The Jack Kirkwood Show,” to be
heard Mon. 9:30-10 p.m., filling in sec-
ond half of the “Lux Radio Theatre,”
as summer hiatus. New Milton Berle
show, “Kiss and Make Up,” fills first
half| of the Lux time. On July 2 “Ar-
thur Godfrey’s Talent Scouts,” produced
and directed by Irving Mansfield, starts
broadcasting Tues. 9-9:30 p.m. ‘“The
Whistler,” adventure and mystery se-
ries heard for Signal Oil Co., Los
Angeles, on CBS Pacific network, will
be broadcast separately as a sustainer
on the CBS network starting July 3,
Wed. 8-8:30 p.m., originating in Holly-
wood. Two other CBS sustainers are
“Oklahoma Roundup,” hillbilly show
which starts July 6, Sat. 10:15-10:45
b.m., originating at KOMA Oklahoma
City, and ‘‘Sweeney and March,” com-
edy Iseries which starts July 5, origi-
nating from KNX Hollywood, Fri. 8:30-
8:55 p.m.

Wins Second Award

THE “Telephone Hour” sponsored by
Bell Telephone System, Monday evening
on NBC, has received the annual
award made by the 25,000 members of
Phi Beta, national professional fra-
ternity of music and speech for the
“‘program offering the best in music.”
This marks second award the ‘Tele-
phone Hour” has received in the past
month. Other was being voted the best
program in the category *“Orchestra
with | Featured Soloist” in Musical
tz;&merslca’s poll of radio and music edi-
ors.

. WCAU Commended

WCAU Philadelphia has received a
unique public service testimonial for
its abtivities in connection with the

threatened maritime strike. Station has
received a resoluion of commendation
which bears the signature of more
than 600 members of the Philadelphia
branch of the National Maritime Union.,
On the eve of the walkout, broadcast
time was made available to the Na-
tional Maritime Union, and the Amer-
ican Merchant Marine Institute repre-
senting ship owners and operators, for
discussion of issues involved. Only the
former accepted.

Baseball Tie-Up

JUVENILE show of audience partici-
pation format has been started by
WILM Wilmington, Del, . titled “The
Blue Pebble Gang.” Half-hour Satur-
day morning sustainer offers free ad-
missions to ball games of the Delaware
Blue Rocks, whose home games are aired
by WILM. Youngsters who visit station
to get their special badges are inter-
viewed on the program, have opportu-
nity to meet members of the ball club.

BBC Recording

FILM recording of the reopening of
BBC television operations was telecast
last week by WRGB Schenectady,
WABD New York and WPTZ Philadel-
phia. Film, arranged by ABC with BBC,
included appearances by David Lowe,
cartoonist, and a work by George Ber-
nard Shaw.

On Traffic Safety
TRAFFIC safety series started by WTAG
Worcester, Mass., .is “Safety Club,”
Thurs. 5:15 p. m. Mobile unit visits
schools, describes operations of safety
patrol systems and interviews patrol
leaders, safety police members.

WFIL Revisions
TOM MOOREHEAD, sports director of
WFIL Philadelphia, has incorporated
into his Friday evening sports program

Affilioted with
The Cincinnati
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Drama

TEXAS sheriff seeking reelection
is trying new radio angle other
than usual speech-making cam-
paign. Sheriff Neal Polk of Har-
ris County is sponsoring weekly
quarter-hour drama series on
KTHT Houston., Titled “Science
and Crime,” programs dramatize
solutions of crimes by Sheriff
Polk and his deputies, are pro-
duced by the KTHT staff.

a section devoted to furtherance of
women’s sports. He is assisted by Mar-
tha Gable, chairman-elect of the Na-
tional Association of Women'’s Athle-
tics. Saturday morning youth show of
WFIL, “Teen-Age Time,” sponsored by
Abbotts Dairies, for 10 weeks is being
fed to WFPG Atlantic City, another
marketing area of Abbotts.

WNYC Changes
THREE new music programs begin to-
day (July 1), on WNYC New York, in
a revamping of the station’s program
structure based on listener requests
for more music time. First of these
shows is “Music Without Words,”
scheduled Monday through Saturday
11:30 a.m.-12 noon. “‘Spotlight Varie-
ties’ will be heard six weekly 8-8:30
b.m. and is composed of light classical
selections. Regular summer feature of
WNYC, “Music to Swim By.,” once
again returns to the air and is piped
to all park department swimming pools
in the city which are equipped with
public address systems. Program is
heard Monday through Saturday, 5-5:30
p.m.

Canadian System
NEW SYSTEM of quarter-hour politi-
cal free time network broadcasting
has been worked out by the CBC and
political parties. Starting July 3 each
qualified national political party will be
given * an opportunity to present a
speaker on the CBC Trans-Canada
network, Wed. 8:30-8:45 p.m., with re-
broadcast to West Coast 11-11:15 p.m.
There will be 15 broadcasts in all, with
number of times each political party
can appear worked out on a formula
based on representation in House of
Commons at Ottawa. The Liberal party
will make six appearances on the net-
work, the Progressive-Conservatives four,
Co-operative Commonwealth Federation
three, Social Credit one, Labor-Progres-
sive one.

Traffic Safety
AIMING at sharp reduction of auto
fatalities, KTUC Tucson developed local
caution .campaign themed by “The
Other Fellow.” Campaign opened with
newspaper series of teaser ads which
inquired “Who is the Other Fellow?”
Day before special ‘broadcast 20,000
throwaways were dropped from airplane
on Saturday shoppers. Then on Sunday
broadcast, Lee Little, general manager,
had folksy talk with listeners asking
them to check on certain driving ha-
bits, :which were bprinted in check
list style in morning’s papers. Campaign
was supported in community by window
cards and key poster locations.

P & G Replacement

NEW CBS show, “Sound Off With Mark
Warnow,” starts July 4 for the summer
season on CBS, Thurs. 8:30-8:55 p. m.
replacing “The FBI in Peace and War,”
sponsored by Procter & Gamble Co.,,
Cincinnati, for Lava soap through The
Biow Co., New York. New series will
boost Army recruiting with CBS do-
nating the time and the Army paying
for talent. N. W. Ayer & Son, New York,
agency handling program, is foregoing
usual discount as its contribution.

WTSP ‘Train’
NEW TWIST to afternoon disc jockey
show has been incorporated by WTSP
St. Petersburg, Fla. “The 1380 Local,”
aired Monday through Friday 4-5 p.m.,
uses railroad theme format. Dana
Boose is program ‘“‘conductor” and
Announcer Dick Bingham, termed the
“fireman,” shovels in the commercials.
Train ‘“engineer” is Don Serafy, control
room platter turner,

NAM Programs
NEW SERIES of brograms, “Cross-Sec-
tion—NAM,” to help acquaint people
with the nation’s business, starts July

BROADCASTING

6 on CBS, Sat. 3:45-4 p.m., in collabora-
tion with National Association of Man-
ufacturers. Dwight Cook, CBS roving
reporter, will visit managements of
businesses in a different industrial cen.
ter each week. Series is a follow-up to
“Cross-Section—CIO” and ‘‘Cross-Sec-
tilon—AFL” broadcast earlier this year.
July 6 also brings resumption of NAM’s
“It’s Your Business” series on ABC,
Sat. 7-7:15 p.m., which was presented
on that network last winter.

WRRN Jamboree

TEEN age program broadcast by WRRN
Warren, Ohio, is “Teen Jamboree,’’
Originated from local roller rink, Sat-
urday afternoon hour program includes
quizzes, races, amateur contests, treas-
ure hunts and games. Prizes, donated
by local merchants, range from airplane
ride, live puppies, records, theatre
DPasses, chickens and watermelons to
candy and flowers. Five-piece teen-age
orchestra plays for dancing during and
after program. Trios, quartets and
choirs provide words for the popular
songs. Bob Licke of WRRN is m.c.

Format Change

STRIVING for more entertainment on
public service shows, WIND Chicago"
has re-arranged the format on their
new variety program, ‘“Don Reynolds
Show,” 10:05-10:30 a.m. Monday
through Friday, to include public serv-
ice messages. Organizations represented
each week include American Red Cross
Army, Pan American Council of Chi-
cago, Chicago Council of Foreign Re-
lations, and OPA Community Fund.

International Program
AN INTERNATIONAL program has
been arranged by Producer Leon Levine
of the CBS ‘“People’s Platform’ for the
400th broadcast of .the show on July
7. 12 noon. Harold V. Laski, Secretary
of the British Labor Party, speaking
from London, and U. S. Senator Joseph
H. Ball (R.-Minn.), in Washington will
discuss the question, “Can Capitalism
or Socialism Promote a Better World
Society?”’
Recreation Series

TO STIMULATE interest in Los An-
geles municipal recreation facilities,
KECA Hollywood has started weekly
quarter hour format titled “Playground
Fun.” Using interviews with promi-
nent people who got their athletic start
through city’s recreation department,
program also outlines activities being
conducted.

Rackets Exposed

WPEN Philadelphia, in cooperation
with the Better Business Bureau, is
presenting each Sunday night “Look
Before You Weep,” a program designed
to protect the consumer by exposing
unfair and dishonest business prac-
tices. Program will name specific
rackets.

Auto Race Telecast

WNBT New York (NBC) has started a
summer series of Tuesday night tele-
casts of the midget auto races at Free-
port, L. I, covering the events with
two image orthicon cameras and relay-
ing the signals via a new 9300 mc mic-
rowave transmitter that weighs less
than 75 pounds.

Covers Ceremonies
COMPLETE coverage was given July 16
by KRES St. Joseph, Mo., to the chris-
tening ceremonies at Rosecrans Field,
inaugurating air-freight operations.
American Airlines has named field as
state headquarters for its contract air
cargo division.

Tourist Feature

A WEEKLY program to inform tourists
to southern Alberta of conditions and
beauty spots to visit is being aired by
CJOC Lethbridge as part as its public
service. Program consists of thirty min-
utes of concert music and true stories
of Waterton Lakes National Park.

Musical Quiz Club
NEW MUSICAL quiz club “The Sharp
Ears Club” started June 29 on WLIB
New York, Sat., 2:45-3 p. m. Listeners
are given opportunty to win record
albums if they can guess recorded band-
leaders, vocalists and artists featured
on program,
4-H Quiz

KRBM Bozeman, Mont., has been pre-
senting Saturday afternoon quiz broad-
casts featuring teams of various 4-H
clubs in that area. Questions pertain
to agriculture, home economics, current
events and history. Contest on pro-
gram was concluded in early June.
Safety Spots

KODY North Platte, Neb., in coopera-
tion with the National Safety Council
and the Nebraska Highway Patrol, has
been airing about 800 ‘‘drive carefully”
announcements during the two weeks
preceding July 4.

Covers Closing of Post
CLOSING of Jefferson Barracks, his-
toric St. Louis Army post, was related
gully by KXOK St. Louis, June 30, 1:30-

p. m.
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A riot of music and fun on Jacksonville’s Club 1320, Sky
Commuter, Lazybones, Swing Shift, Off the Record, and many
other shows that spin hot wax for your entertainment!

A sizzling array of talent and laughter on Pensacola’s power-
house! Your morale will sky-rocket any time of day on WCOA!

An explosion of mirth; great doin’s on Panama City’s local and
network shows, primed for your scintillating entertainment!

A burst of magic sound —music, drama, news —all beamed to
you from Ocala’s matchless mid-state supply!

Represented Nationally by

JOHN H. PERRY ASSOCIATES

Wm. K. Dorman, Gen. Mgr., John H. Perry, Jr., Vice-Pres.

FLORIDA’S FLASHY FOURSOME:

WJHP - Jacksonville * WTMC - Ocala
WCOA - Pensacola x WDLP - Panama City

B
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RALPH DUBROWIN, released last
e Week from the AAF as major, has
joined WINX Washington as direc-
tor of publicity. Before Army service he
was an associate account executive
with Redfield-Johnstone Agency, New
York. He also has been in the copy
department of Topping & Lloyd, and
Lawrence Gumbinner, New York agen-
cies. Mr. Dubrowin replaces PHIL
REILLY.

JACK FAULKNER, chief announcer of
WTSP St. Petersburg, Fla., prior to en-
trance into armed forces, has been ap-
pointed promotion and special events
director of the station following re-
lease from the Army.

ARTHUR SCHOFIELD has resiecned as
promotion manager of WFIL Philadel-
phia.

PAT CAMPBELL. station relations di-
rector of Don Lee Broadcasting System,
Hollywood, is on two week tour of af-
filiates including KDB KVEC XDON
KX0OA KYOS KFRE KCOK KAFY and
KATO.

TINA COOPER revlaces PEGGY DAVIS
on publicity staff of Don Lee Broad-
casting System, Hollywood. Miss Davis
returns to her home in Wichita, Kan.,
to complete a novel.

SETH DENNIS., former account execu-
tive BBDO New York, and before that
with the Army, has rejoined ABC as a
member of the business development
department. Mr. Dennis left the ABC
sales promotion department in 1942 to
enter the Army.

ROBERT WARD, promotion manager of
WJJD Chicago. is the father of a girl,
Coleen, born June 18.

DR. HAROLD A STRICKLAND, music
editor of the ABC publicity department,
has been elected to the national coun-
cil of the American Guild of Organists
for three years effective July 1.

TRSLIE ECKLUND, formerly on CBS
Hnllvwod promotion staff, has joined
KGFJ that city as aid to PAUL FOR-
REST, promotion and publicity director.

WPEN Tie Up

WPEN Philadelphia and the Philadel-
phia Appliance Dealers Assn. plan a
two-way promotion tie-up, part of
which will be a public education cam-
paign. Appliance Dealers Assn. which
comprises two-thirds of the local ap-
pliance dealers, will feature WPEN in
its advertising and highlight the station
in member shops through use of de-
calcomania. In sale of push button ra-
dios. for example, dealers guarantee
placing of WPEN on limited button
sets. Association has further issued a
request to members to make reference
to WPEN in their local advertising.
There also is a television clause which
grants WPEN the exclusive right to
present television broadcasts from the
stores owned or operated by members.
Customer surveys to determine listen-
ing and viewing preferences will also
be a part of the tie up. WPEN. through
air time, is cooperating with the associ-
ation in bringing before the public
salient facts about appliance use, care
and selection.

KFWB News Ribbon

KFWB Hollywood has signed exclusive
agreement with Trans-Lux Corp., New
York. for news ribbon rights in Los
Angeles and Hollywood like that around
New York Times Building. Arranged
by Harry Maizlish, station general man-
ager, news ribbon will start August
1, running between second and third
floors of Taft Bldg. at Hollywood and
Vine. Utilizing neon ribbon 99 feet
long and letters 35 feet high, news will
be given 11 a.m, to 11 p.m. daily. Tape
also will contain program notes. Fall
plans call for similar operation above
Warner Bros. downtown Los Angeles
theatre.

Student Wins Trip

CHARLES E. WHEATON, Syracuse U.
student, is winner of the WSYR Syra-
cuse “New Horizons” essay contest,
conducted in the interest of better in-
ternational understanding. His prize is
July 4-10 trip to London by American
Airlines, accompanied by E. R. Vade-

boncoeur WSYR vice president. In Lon-
don Mr. Wheaton will be guest of the
English Speaking Union. His essay was
“What Can Great Britain and the
United States Do to Be Better Neigh-
bors.” WSYR airs “New Horizons” Sat.
7-7:30 p.m.

Tie-In Support

HOW ONE retailer of Lee hats—Wal-
lachs of New York—tied up its news-
paper advertising and window displays
with Lee’s year ’'round sponsorship of
Drew Pearson on 185 ABC stations to
funnel into its stores the countless cus-
tomers pre-sold on Lee hats by the
‘“‘magnetic”’ broadcasts, is amusingly but
emphatically told in a booklet, ‘“The
story of the magnet and the funnel.”
Plastic-covered, spiral-bound two-
color book includes reprints of the
‘“‘powerhouse” newspaper ads and pic-
tures of the window displays as sug-
gestion to other Lee dealers. Book was
created for Frank H. Lee Co., by its
agency, Willlam H. Weintraub & Co.,
New York.

Aids Press

WKY Oklahoma City general manager,
P. A. Sugg, secured a personal appear-
ance by Bob Hope for the annual
spring meeting of the Oklahoma Press
Assn. (300 state newspapers) and in
return gained notice for WKY. Photo
of Bob Hope appearing on WKY broad-
cast preceding was sent by the press
association to members as two-column
mat.

WOWO Letter

MONTAGE of cards and letters ex-
pressing satisfaction in anniversary
program presented on WOWO Fort

Wayne, Ind. by Wolf & Dessauer, local

department store, is used by the sta-
tion as support for promotfion letter
on WOWO ‘proofs of performance.”
Letter is signed by Paul E. Mills, sales
manager of the Westinghouse station.

Concludes Contest

WQAM Miami, Fla.,, has concluded its
annual radio speech contest for stu-
dents of elementary and junior high
schools. Purpose is to encourage in-
terest in speech activities as related to
radio. Presentations of awards to pupils
were made at respective graduation ex-
ercises. Prizes this year amounted to
more than $300.

On Federal Antennas
FEDERAL Telephone and Radio Corp.,
New York, has issued a 16-page bro-
chure describing Federal’s FM square
loop antenna with a power gain of
nine. Booklet, available on request,
gives prices and explanations of the
antenna in full page detailed sketches
and charts.

Game Schedule
TO PROMOTE play by play broadcasts
of Bakersfield (Calif.) Indians baseball
games, KERN Bakersfield is distributing
to listeners baseball styled folder list-
ing full home and away game schedule.
KERN message is included.

WPIK Blotters
CALENDAR blotters with comic scene
showing ‘“‘Hades Reception Room® are
being distributed by WPIK Alexandria,
Va. New arrival at Hades states ‘‘Looks
pretty bad here. . .” and is answered
by sad-faced demon, “It is. . .they
won’'t even let you listen to WPIK.”

KCEKN Folder
PROMOTION piece prepared by KCKN
Kansas City uses magician theme with
copy reading ‘“Let KCKN apply its sales
magic to your product or service.” Re-
verse side gives facts to prove how
station can help sell.

WBT Reprint

REPRINT of picture-article from the
May issue of American Magazine, con-
cerning the Johnson Family of WBT
Charlotte, N. C., is being distributed
by WBT as promotion piece,

WCKY Sponsors Contest

WCKY Cincinnati is conducting local
contest of the national Miss America
of 1946 competition, in conjunction with
RKO Albee Theatre,

WFIL Folder
A RED and black, four-page brochure
on the WFIL Philadelphia show, “The
Ranch on Chestnut Street,” has been
prepared and distributed by the Katz
Agency, New York, representative of the
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show’s
and

station. Folder sketches the
stars, The Sleepy Hollow Gang,
gives description of program.

New KLZ Folder

TITLE of promotion folder currentlyr
being mailed by KLZ Denver is “Re-
ligion.” Piece publicizes station’s serv-
ice to listeners through religious pro-
grams and describes Sun. 11 a.m.-12
noon period devoted to local churches
on rotating basis.

Premium Brochure
PROMOTION booklet announcing
services and facilities of Ross Coles &
Co., Chicago, premium merchandising
counsel and agency, has been distrib-
uted by the firm to advertising agencies
and sales executives.

KFUO Brochure
BROCHURE relating progress of KFUO
St. Louis, Concordia Theological Sem-
inary station, has been distributed by
the educational outlet.

News Service
DAILY news report is being relayed
by WHBC Canton, Ohio, to chairmen
of more than 20 Canton Iluncheon
clubs.

Sky Audience

REQUESTS now come to
CFCY Charlottetown, P.E.I.,
from aireraft flying over the
city. A U. S. Army Liberator
over Charlottetown last week
called the local airport to
ask CFCY to put Bumble
Boogey on the request pro-
gram then being aired. Mari-
time Central Airways phoned
the airborne request to CFCY
and the station learned that
aircraft crews also listen to
its programs.

Travis to Greek Assn.
BILL TRAVIS, former member of
the newsroom staff of WMAL
Washington, today becomes radio
director of the Greek War Relief
Assn. with headquarters in New
York, Spyros Skouros, president
of 20th Century Fox and head of
the association, announced. Coor-
dinating radio with other news
media, the association has made
plans, under the general direction
of Joseph Stahl, public relations
director, to tell the American peo-
ple of a plan to help make Greece
self-sufficient by “telegraphing”
badly-needed horses, donkeys,

mules and cows to destitute Greek
farmers, whose stock was seized
by the Nazis. Mr. Travis, before
joining  WMAL, had been with
United Press Radio, Los Angeles;
Memphis

WMC and KMOX St.

Louis.

% AS UTAH'S POPULAR

NBC STATION
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JOHN BLAIR & CO.— NATIONAL REPRESENTATIVES
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MARKETING AWARD
GIVEN TO JOHNSON

ARNO H. JOHNSON director of
Media and research at J. Walter
Thompson Co., was presented with
the first annual award for leader-
ship in marketing by the Ameri-
can Marketing Assn. at a luncheon
held last Wednesday at the Hotel
Commodore, New York.

The purpose of the award is to
give public recognition to those
making important contributions to
the science of marketing. Mr. John-
son won the award for his entry
«57 Million Jobs—a Postwar Goal
and Opportunity.”

Eight meritorious service cita-
tions were also awarded by AMA
to the following: Don G. Mitchell,
president, Sylvania Electric Prod-
ucts Inc., New York; Dr. Vergil D.
Reed, associate director of re-
search, J. Walter Thompson Co.;
T. G. MacGowan, manager, re-
search department, Firestone Tire
and Rubber Co.; Richard D. Crisp,
sales analyst, S. C. Johnson and
Son; Alfred Politz, Alfred Politz
Research; Ray B. Prescott, director
of research, Sales Management
Magazine; Everett R. Smith, di-
rector of research, Macfadden Pub-
lications; Alexander O. Stanley,
manager foreign sales and research
department, Dun & Bradstreet.

The board of judges making the
presentation was headed by D. E.
Robinson, vice president of La-
Roche & Ellis.

The keynote speaker was Henry
A. Wallace, U. S. secretary of
commerce, whose address on “What
Kind of Leadership in Marketing
is Needed for Prosperity?”* was
broadcast on WMCA New York.

Video Course

COURSE in the fundamentals of video
production will be given this summer
for members of the American Television
Society, utilizing the New York Public
Library studio set-up as a laboratory.
Bud Gamble, Farnsworth consultant,
will conduct the chorus, to start next
month.

FIRST ANNIVERSARY of the Fred.‘A. Palmer Co., Cincinnati, consult-

ants in radio management and operation, and public relations, saw staff
increase from founder to nine and firm in larger quarters on seventh
floor of Cincinnati’s Union Trust Bldg. First row (1 to r) : Robert Parker,
office manager; Robert M. Fleming, vice president; Fred A. Palmer, presi-
dent and general manager. Upper row (1 to r): Pauline Bradshaw, Mary
Zehner, continuity chief; Juanita Parker, Essie Hupp, traffic and produc-
tion. Inset (1) Marie Schulte, finance; inset (r) Fred Dodge, secretary.

Debate on WGN
DEBATE on the subject “Is the
American System of Broadcasting
on Trial?” was broadcast June 23
on WGN Chicago by A. D. Wil-
lard Jr., NAB executive vice pres-
ident, and Clifford J. Durr, mem-
ber of the FCC. Program was re-
corded in Washington. Mr. Wil-
lard took the position that the
American system is always on trial
_it is on trial by 140,000,000
Americans 24 hours a day, seven
days a week. Commissioner Durr
pointed to what he deemed flaws
in the commercial system and re-
ferred to findings of the FCC Blue
Book on soft spots in the system.

CORWIN INTRODUCTIONS

Radio Program in Nine Languages Prepared

AN EXPLANATION of the sig-
nificance of the “One World Award”
flight by Norman Corwin, is being
prepared by The Common Council
for American Unity as a half-hour
radio program in nine major lan-
guages for broadcast in countries
to be visited by Mr. Corwin during
his globe-circling trip [BROADCAST-
ING, June 17]. Prepared in French,
Swedish, Polish, Russian, German,
Greek, Italian, Arabic and Chi-
nese, program will be heard on the
days Mr. Corwin and his assistant,
Lee Bland, arrive in the countries
where these tongues are spoken. In
some instances, as in the case of
France, program will be beamed
directly by State Department
shortwave facilities and rebroad-
cast on domestic wavelengths.
The French version was Dpre-
pared with the collaboration of

BROADCASTING o

To Coincide With Writer's Visits

Paul Gilson, American representa-
tive of the French governmental
radio network and includes a mes-
sage by Charles Boyer. Swedish
version is in preparation with the
assistance of Naboth Hedin of the
Swedish News Exchange and Tago
Palm of the Swedish section of
NBC’s international division. Po-
lish version is to be prepared with
the help of Madame H. Saccard
of the Polish Legation and the
Ttalian is by Arnold Hartley, WOV
New York program director.

The basic script was written by
Jacques F. Ferrand, secretary of
the One World Award Committee
and chief of the radio division of
The Common Council for Ameri-
can Unity, who is also the show’s
producer and director. CBS is pro-
viding recording and other techni-
cal facilities.

Telecasting

Apprenticeship Sessions

TELEVISION workshop Is giving an
eight-week summer “apprenticeship”
course for video actors and directors,
offering them a chance to participate
in the workshop’s telecast on WRGB
Schenectady, as well as daily lecture
Z.nd laboratory sessions from 10 a.m. to
p.m.

Turns Down Broadcast

Of Vinson Taking Oath

BROADCAST of June 24 cere-
monies marking the swearing-in of
Fred M. Vinson as Chief Justice
of the Supreme Court was not per-
mitted by Charles G. Ross, secre-
tary to President Truman. Mr.
Ross merely told network repre-
sentatives that the ceremony was
not for broadcast. NBC, MBS and
ABC has asked permission to pick
up the elaborate 11 a.m. (EST)
ceremony on the White House
grounds.

Though no reason was cited for
the refusal, the President spoke
extemporaneously and it is known
that he does not wish to be heard
on networks in such cases.

Rutledge’s Radio Ideas

«THE RADIO is so much devoted
to advertising and sheer entertain-
ment that it performs not half its
possible functions,” said Associate
Justice Wiley Rutledge of the Su-
preme Court, speaking at the 117th
commencement at Indiana U. Jus-
tice Rutledge said that education
alone was not sufficient to make
democracy work, and added that
“sources of enlightenment” must be
“governed alone by that sincere re-
gard for truth . . . with an eye
single to the general welfare, not
that of some special interest.” He
received the honorary degree of
Doctor of Laws at the ceremonies
at the university. .

5,000 WATTS DAY AND NIGHT

2ist YEAR
CBS

PAUL H. RAYMER
NATIONAL
REPRESENTATIVES

 CHATTANOOGA,
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~ Look at all
you get in the

Western

Electric
25B
Speech Input
Console

% Neat modern styling.

% Complete unit design, including
table and new plug-in cables.

% Uniform, noise-free distortionless
operation over a 15,000 cycle range.

% 7 channel mixer-4 preamplifiers.

% 2 high quality main amplifier
channels that handle 2 programs
simultaneously —plus separate moni-
tor and cueing channel.

% 7 remote line input circunits —3
normalled through for program
transmission or sending or receiving
cue.

% Controls arranged and coordinat-
edformaximum operating flexibility.

% Compact — only 36" high, 551’
wide, 28Y," deep, including table.

% Completely wired for easy plug-in
connection. Junction boxes supplied.

% Opens up completely and easily
for inspection and maintenance.

% For more features, see your
Graybar Broadcast Equipment Rep-
resentative.
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Decisions . . .

JUNE 21
BY COMMISSION EN BANC

Video—66-72 mc
Carter Publications, Fort Worth, Tex.
—Granted CP new commercial video sta-
tion on channel 5, 66-72 me, effective
peak radiated power 30.4 kw (visual and
aural); effective antenna height above
average terrain: 500 ft.

Commercial FM
Issued full CPs to seven holders of
approvals; issued engineering approval
to four grantees. (Story and list of
grants on page 101, June 24).

FM-Unassigned

Ft. Wayne Bestg. Co., Inc., Ft. Wayne,
Ind.—Designated for hearing applica-
tion for new FM station, to be heard in
consolidated broceeding with applica-
tions of Midwest FM Network et al; or-
ders heretofore issued in these dockets
to be amended to include the Ft. Wayne
Bestg. Co., Inc., application,

Waiver of Rules

The Commission adopted an Order
in re applications of WBNX Bestg. Co.,
et al (Dockets 6013 et al) for FM sta-
tions in the New York-New Jersey area,
ordering that Sections 1.73 and 1.141
of the Commniission’s Rules of Practice
and procedure be waived for the pur-
pose only of permitting amendments re-
lating solely to additional data request-
ed by the Commission in connection
with the applications, to be filed di-
rectly with the presiding officer of the
consolidated hearing; that the presid-
ing officer be authorized to accept for
filing all such amendments which com-
ply with Section 1.74 of the Commis-
sion’s Rules, and where no objection
thereto is made by any party; that in
the event of objection by any party
to such amendment, said presiding of-
ficer be directed to refer said amend-
ment to the Commission for action by
the Motions Commissioner.

AM—1280 ke
The Travelor Publishing Co., Inc.,
Arkansas City, Kans.—Granted CP for
a2 new station to operate on 1280 ke, 1
kw, daytime only,
AM—840 kc
C. L. Pursley & Louise Patterson Pur-
sley, d/b as Pursley Broadcasting Serv-
ice, Mobile, Ala.—Granted CP for a new
station to operate on 840 ke, 1 kw, day-

time.
AM—740 kc
Central Fla. Bestg. Co., Orlando, Fla.
—Granted CP for a new station to oper-
ate on 740 ke, 1 kw, DA, unlimited time.
AM—1490 kc
The Electronics Corp. of Puerto Rico,
Mayaguez, P. R.—Granted CP for a new
station to operate on 1490 ke, 250 w.
AM~—730 k¢
WPIK Alexandria, Va.—Granted CP to
increase power from 250 watts to 1 kw,
operating daytime on 730 ke, install a
new transmitter and install new an-
tenna coupling equipment and new re-
mote reading antenna ammeter,

Petition

National Association of Broadcasters—
Granted request for extension of time
for filing briefs and requests for oral
argument in the matter of, in re amend-
ment to Sec. 3.407 of the Commission’s
Rules governing the announcement of
Mechanical Records, and postponed
time to Aug. 26, 1946.

Network Origination

American Broadcasting Co. Inc.—
Granted application for a further ex-
tension of its permit under Sec. 325(b)
of the Communications Act to use its
studios and equipment located at 30
Rockefeller Plaza, New York City, and
other studios throughout the U. S§.
Wwhere network programs may originate,
for the production of programs for
transmission to Canadian radio stations
of the Canadian Bestg, Corp. network.

AM—1230 kc

WIL St. Louis, Mo.—Adopted an order
granting petition of WIL for reconsider-
ation and hearing directed against the
action of the Commission April 10, 1946,
granting without hearing the applica-
tion of Illmo Bestg. Corp., for a new
station in Quincy, Ill, The action of

Actions or The FCC

- JUNE 21 TO JUNE 27

April 10 was set aside and the applica-
tion of Tllmo Bestg. Corp. to operate
on 1230 ke, 250 w, was designated for
hearing and WIL made a party inter-

venor.
AM—550 k¢

KTHS West Memphis, Ark.—Denied
petition of KTHS to enlarge issue No.
3 in the proceeding upon its application
to include determination of the service
proposed by petitioner to the areas and
bopulations which may be deprived of
service from KTHS if its application to
increase power and move station should
be granted; ordered that the application
of Radio Brestg. Inc., for a new station
at Hot Springs, Ark. to operate on 550
ke, 5 kw day, 1 kw night, be consoli-
dated for hearing commencing June 25
with applications of KTHS, W. Wright
Esch, Daytona Beach, Fla. and Hot
Springs Bestg. Co., Hot Springs, Ark.

AM—1090 ke

Hot Springs Bestg. Co., Hot Springs,
Ark.—Upon consideration of a petition
of Hot Springs Bestg. Co., requesting
that its application be consolidated for
hearing with applications of KTHS, et
al., the Commission ordered that said
application of Hot Springs Bestg. Co. to
operate on 1090 kc, with 50 kw power,
unlimited time, DA night, be designated
for hearing in consolidation with appli-
cations of KTHS Radio Bestg. Inc., and
W. Wright Esch.

Petition

McKeesport Radio Co., McKeesport,
Pa.—Denied petition for review of the
action of the Presiding Officer of the
Motions Docket (Commr. Durr) on May
31, 1946, in denying petitioner’s request
for leave to amend its application for
CP so as to request unlimited time in-
stead of daytime only, and 5 kw instead
of 1 kw, etc.,, and said action of the
Presiding Officer of Motions Docket was

affirmed.
AM—570 kc
G. W. Covington, Jr., Gadsden, Ala.—
Granted CP for a new station to operate
on 570 kc, 1 kw daytime.

AM—1400 kc
General Newspapers, Inc., Gadsden,
Ala.—Granted CP for a new station to
operate on 1400 k¢, 250 w, unlimited

time.
AM—1350 kc
E. L. Roberts, Gadsden, Ala.—Granted
CP for a new station to operate on 1350
ke, 1 kw unlimited time; DA day and

night.
AM—1590 kc

WAKR Akron, Ohio—Denied joint pe-
tition filed by WAKR KGVB Great Bend,
Kans. Capprock Bestg., Co., Lubbock,
Tex. and Texas Broadcasters, Houston,
Tex. to grant their applications with-
out hearing, and ordered that the hear-
ing, on application of WAKR to revise
its nighttime DA with which it is now
operating on 1590 ke, scheduled for
June 24, proceed as scheduled, and that
an informal conference be held with
the other three parties to discuss issues
involved in their applications.

Special Authorization
KOMA Oklahoma City, OKkla.—The
Commission on its own motion, ordered
that the special temporary authoriza-
tion for the continued operation of sta-
tion KOMA be extended until Septem-~
ber 1, 1946.

Experimental Video

The Journal Co. (The Milwaukee Jour-
nal), Milwaukee—Granted CP for a new
experimental television station to op-
erate on frequencies that may be as-
signed by the chief engineer from time
to time; power 100 w peak, video: 100
W aural; emission A0, A3, A5 and spe-
cial for FM and television.

Developmental
Cowles Bestg. Co., Washington, D. C.
—Granted CP for new developmental
station to operate on frequencies that
may be assigned by the chief engineer
from time to time; 1 kw, special emis-
sion for facsimile.

RENEWAL OF LICENSES
The following stations were granted
renewal of licenses for the period end-
ing May 1, 1949: KPQ KVI WSUN.
*® *® *

Licenses for the following stations
were further extended upon a tempo-
rary basis only, for the period ending
Sept. 1, 1946, pending determination
upon applications for renewals: KDYL
and auxiliary KECA and auxiliary KFAR

.
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KFDM KFJZ and auxiliary KFQD KFYR
KGBX KGCU KGFX KGHF KGMB and
auxiliary KGW KHSL KLZ KLAC KMJ
KOAC KOB KOH KOL KOY KPQ KRLIx
KROD KSAC KSD KSFO KSJB KSRO
KTAR KTSA KUOA KUTA KXYZ and
auxiliary KYA KVI KVOD KVOS KWTQ
KXOK WADC WAGA WATR WBT
WDBO and auxiliary WCAO and auxil-
lary WCAX WDEV WDAF WDGY WEAN
WEAU WEEI WFBM WFIL and auxiliary
WGAN and auxiliary WHKC WHKY
and auxiliary WINS and auxiliary
WIOD and auxiliary WIP and auxiliary
WIS WJAS WJLS WKAQ and auxiliary
WKBN WKRC WKZO WLBZ WMAL
WMAM WMBS and auxiliary WMC and
auxiliary WMCA and auxiliary WMUR
WNBF WNAX WNEL WOOD and auxil-
iary WPRO and auxiliary WREC and
auxiliary WSGN WSJS WSKB WSUN
WSVA WSYR and auxiliary WTAG and
auxiliary WTAQ WTNJ and auxiliary
WWNC.

Licenses for the following Non-Com-
mercial Educational Broadcast stations
were further extended upon a tempo-
rary basis only, pending determination

‘upon applications for renewals, for the

period ending Sept. 1, 1946: WBEZ
WNYE KALW WBOE WIUC WBKY.

* * *

Licenses for the following FM Broad-
cast Stations were extended upon a
temporary basis only, prending determi-
nation upon applications for renewals,
for the period ending Sept. 1, 1946:

WFMN WMIT WNYC-FM WGTR
WMTW.,

* %k %

Licenses for the following FM broad-
cast stations were further extended
upon a temporary basis only, pending
determination upon applications for re-
newals, for the period ending Sept. 1,
1946: WBRL WLOU WBCA KOZY WMLL
WENA WDUL WQXQ WNBF-FM WTMJ-
FM KHJ-FM WHNF KMBC-FM WGYN
WEAF-FM WSM-FM WIP-FM WELD
WHFM WTIC-FM WFIL-FM WDRC-FM
WOWO-FM KYW-FM WGNB WHEF
WTAG-FM WMOT WWZR.

% k%
Petition
Greater Huntington Radio Corp.,
Huntington, W. Va.—Granted petition

insofar as it requests leave to amend
application so as to specify frequency
800 kc with 1 kw power, daytime only,
instead of 1450 ke, 250 w unlimited
time, etc. The amendment was accepted
and application removed from the
hearing docket.
JUNE 24

ACTIONS ON MOTIONS

By COMMISSIONER JETT

WEAU Eau Claire,, Wis.—Granted pe-
tition for leave to amend its applica-
tion so as to show a modified direc-
tional antenna array, etc. The amend-
ment was accepted, the record in the
case reopened, and without further
hearing said amendment made a part
of the record in Docket 7216.

Lancaster Television Corp., Lancaster,
Pa.—Granted petition to dismiss with-
out prejudice its application for a new
television station.

WGAL Inc., Lancaster, Pa.—Granted
Petition to dismiss without Prejudice
its application for a new television
station.

Midwest FM Network, Inc., Ft. Wayne,
Ind.—Granted petition to dismiss with-
out prejudice its application for a new
FM station.

Midwest FM Network, Inc.,
IIl.—Same.

(Continued on page 73)
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; Milestones l

JOANNE TAYLOR, whose Fash-
ion Flashes, sponsored on KMBC
Kansas City by the John Taylor
Department Store, is one of the
oldest continuous retail promotions
on the air, has
been elected
president of the
Kansas City
Women’s Cham-
ber of Commerce.
Her program, of
dramatic serial
format, has be-
gun its 14th con-
secutive year on
KMBC in Mon-
day through Fri-
day morning quarter-hour period.

; June 19 was. proclaimed
“WCPO Day” in Cincinnati by
Mayor James G. Stewart when sta-
tion observed its ninth anniversary
of news service. As promotion tie-
up, station feted all children who
had their ninth birthday on that
date.

Rounding out first year on ABC,
Club Time, for Thy Good Cheer
June 24 moved from Saturday
morning period to Monday 10:45-
11 a. m. Sponsor is Club Aluminum
Products Co., Chicago, placing
through Trade Development Corp.,
that city. . . . Special evening pro-
gram June 16 marked fifth mile-
dtone of Carson’s of Willowbrook
Farm, daily noonhour feature of
CBC western Trans-Canada net-
work which originates from CBR
Vancouver, B. C.

Heard contmuously on WTOP
Washington, since 1934, Labor
News Review, conducted by Albert
N. Dennis, June 13 presented 625th
program and started 13th year on
that station. . . . Marie Maxwell
has begun her third year as con-
ductor of Story Time on WTTM
Trenton, N. J., weekday studio
audience feature for youngsters.
... ABC’s Quiz Kids June 28 cele-
brated sixth anniversary. Miles
Labs. is sponsor.

Theodore C. Kenney, chief engi-
neer at KDKA Pittsburgh, has
started his 20th year with the sta-
tion. . . . WIS Columbia, S. C,,
July 10 observes 16 years of broad-

Miss Tayor

Theatre Wing Will Present Courses
In Radio and Television for Veterans

COURSES in radio and television
for returning veterans will be pre-
sented by the American Theatre
Wing, New York, with registration
for the radio division today (July
1) for the first of its eight-week
sessions, due to open July 8.

GI bill of rights educational ben-
efits apply to veterans taking this
course. The theatre’s plan is a co-
operative effort by which active
leaders in every branch of the pro-
fession turn instructors either for
one class or an entire course. Ses-
sions are open to all who can prove
employment in the industry at the
time their war service began.

All radio and television will be
taught in the network studios with
CBS, WNEW New York, ABC and
MBS making available as many
radio studios as necessary, and
CBS, NBC and Du Mont cooperat-
ing to make their facilities avail-
able in television. Some features of
the training are the use of profes-
sional material, regular production
in studios exactly like an actual
broadcast, playbacks with criticism,
audition building classes, etc.

Earle MecGill, producer-director
at N. W. Ayer & Sons, New York,
will direct the radio production
course at the CBS studios. Radio
writing courses will be given by
Elwood Hoffman, CBS writing su-
pervisor; Ted Cott, known for his
development of several quiz pro-
grams, will teach station operation
and management and radio acting
will be taught by a group of com-
mercial radio producers from the
radio directors guild. Each of these

cast service and the following
month the 15th anniversary of
NBC affiliation. . . . Quarter-hour
Salute to Veterans program broad-
cast on 30 Midwest stations and
produced by Allen Miller Agency,
Toledo, Ohio, celebrated its third
anniversary this month by award-
ing overseas phone calls to war
brides for a week. Program awards
a call a day to men stationed over-
seas.
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. The 111-A Amphﬂer consusts of two indi-
. vidual pre-amplifiers on a single chassis
~for use in high quality speech input equip-
ment. lts compact unitized construction
saves rack space. Input impedances of
30, 250 and 600 ohms; output impedance
600 ohms. It is quiet and has excellent
frequency characteristicsand ample power
_ output with low distortion products
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SAN FRANCISCO
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LOS ANGELES
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directors will produce one complete
recorded show each week. Audition
building will be taught by Mary
Hunter, assisted by directors from
the radio directors guild.

Special courses will be offered in
dialects for radio to be given by
Luis van Rooten at WOR New
York studios.

Worthington Miner, manager of
the CBS television department, will
direct the television courses with
the close cooperation of NBC and
Du Mont.

Hours of the courses in the Wing
program will be fixed to suit work-
ing schedules of the veterans.

Executive director of the vet-
erans program is Winston O’Keefe.
Mary Hunter is director of course
planning, Marjorie O’Shaughnessy,
registrar, Byron McKinney, vet-
erans adviser and Marie Correll,
secretary. George Heller, president
of AFRA, is chairman of the
veterans committee.

WNBT Scores

THE STATEN ISLAND fire
that took three lives and did
an estimated $2,000,000 dam-
age last week was filmed
and telecast over WNBT
New York. A few minutes
after the blaze was reported
a camera crew of NBC’s
WNBT was on its way to the
fire on Police Boat No. 1. A
second crew left for the fire
30 minutes later. Back in
Manhattan by 6:30 p. m., the
film record was rushed to the
NBC laboratory, processed,
edited and scored. By 10
p.m. the WNBT audience was
given the first pictures of
the fire shown anywhere.

CKCW IN MONCTON
MOVES TO 1220 KC

CKCW Moncton, New Brunswick,
is operating on 1220 ke, putting its
new 5 kw transmitter in operation
with the switchover. Station for-
merly operated on 1440 ke.
Dominion and provincial digni-
taries took part in the switchover
ceremonies, which were in charge
of J. L. Blac, CKCW president.
Staff members were introduced on
the air by F. A. Lynds, managing
director. After the switchover sta-
tion engineers were interviewed.
Promotion included street ban-
ners, window displays, newspaper
space, singing station breaks, mo-
bile P. A. systems and a 1220 tur-
tle game in which each of several
turtles in a store window had a
number. Prizes were given when
turtles lined up in proper order.

NBC will cover exclusively two major
sporting events in July—the Hollywood
Golden Cup, $100,000 horse race, to be
broadcast July 27, and the Tam O’Shan-
ter Golf Tournament from Chicago
July 25-26.

MARKET
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Amplifier tank assembly (right half
of unit at left) —Visible are outer con-
ductor of concentric-line plate tank, -
cathode transmission line at left, and
motors to adjust cathode line, plate
tank, and output coupling loop. Close-
up below shows the RCA-7C24 in posi-
tion, grid and filament clamps and con- .
nections, and air scoop to cool the
tube seals.

Tube and grid-clamp assembly—The
new RCA-7C24 (top) is a forced-air-
cooled triode especially developed
to get the most out of Grounded-Grid
circuits. (Plate dissipation: 2-kw at frequencies up to
110 mc; power output: 4-kw at 110 mc, class C service.)
The flange ring at the top of glass envelope is the grid
terminal (a glass-to-metal seal). The grid support is
conical in shape and extends well into the tube to
provide complete shielding between filament and plate
circuits. The circular grid clamp (right) is used to
make connection to the disk-seal flange of the grid.
With the tube and grid clamp in position (above,
left), plate and filament circuits are effectively isolated
and a direct,low-inductance pathis providedto the grid.
No neutralization is needed.




for greatest stability

...adds these plus values to the new
"RCA rm TRANSMITTERS

/ No neutralization is required for low-power transmit-

ter ratings and it is an easy matter if ever required on
high-power transmitters.

Simpler circuits with fewer components than con-
ventional amplifiers. Tune easier, introduce less dis-
tortion, and assure better program quality.

Stability and lack of critical adjustment not previously
obtained in 100-mc transmitters.

Easier to increase power. You only have to buy the
additional power required (i.e. a 250-watt transmitter
plus a 750-watt amplifier equals a 1000-watt transmitter) —
more efficient than adding a 1000-watt unit as is the case

with conventional amplifiers.

SN

Smaller, less expensive tube types are required since
greater output is obtained from the amplifier using a
tube of a given size.

N

Fewer spare tubes needed inasmuch as the same tube
types are used in the driver and power amplifier of
the 1-kw and 3-kw stages.

<

HE NEW RCA Grounded-Grid amplifier circuits are
at once simpler and more stable than any hereto-

3. Driving power required in Grounded-Grid circuits
is higher than that in conventional amplifier cir-

fore used. As the name indicates, the grid of the tube is
at r-f ground potential (instead of the filament as in
conventional amplifiers). Input is applied to grid and
filament and output is taken from plate and grid.

Using specially developed triodes (RCA-7C24’s),
RCA Grounded-Grid circuits are distinguished, prin-
cipally, by these characteristics:

1. The possibility of self-oscillation has been re-
duced. Neutralization is seldom required.

2. The driver tube and output tube act in series to
supply the load, greatly increasing the over-all
efficiency when compared with the efficiency of con-
ventional amplifiers.

BROADCAST EQUIPMENT

RADIO CORPORATIGN of AMERICA

ENGINEERING PRODUCTS DEPARTMENT, CAMDEN, N.J.

cuits. But this power is not lost—it is merely trans-
ferred to the plate circuit and appears as output.

4. Lower output capacitance (approximately 16 mmfd
C,, as contrasted with more than twice this value
in capacitance-neutralized amplifiers)—important
to assure wide r-f bandwidth and low circulating
kva in output circuits.

Add to these advantages the benefits derived from our
“Direct FM” exciter circuit, and you will see why we
believe an RCA FM Transmitter will mean money in
your pocket and true “FM quality.” Write Dept. 19-Gl,
Broadcast Equipment Section, Radio Corporation of
America, Camden, New Jersey.

In Canada: RCA VICTOR Company Limited, Montreal



Lea’s'Letter to Clark Suggests
Ouster of Woll in Petrillo Case

DISSATISFACTION with the pros-
ecution of James Caesar Petrillo
under the Lea Act by J. Albert
Woll, U. S. District attorney for
the Northern Illinois District, was
expressed last week in a letter to
Attorney General Tom C. Clark by
Rep. Clarence F. Lea (D-Calif.),
chairman of the House Interstate
& Foreign Commerce Committee,
and author of the Act [ BROADCAST-
ING, June 24].

Although Mr. Lea made it plain
he does not want to cast “any re-
flection upon Mr. Woll’s personal
purposes or professional activities,”

he pointed out that the prosecut-
ing attorney, who filed the criminal
information against the music czar,
is the son of Matthew Woll, second
vice president of the American Fed-
eration of Labor, with which the
American Federation of Musicians,
which Petrillo heads, is affiliated.
“According to reports,” wrote
Representative Lea, “the district
attorney has assumed a particular-
ly friendly, if not apologetic, atti-
tude toward the defense. Inferences
are drawn that the district attorney
lacks the spirit or purposes neces-
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Exact Measurements - at any time

RCA COMMUNICATIONS, INC.
64 Broad Street, New York 4, N. Y.
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Freeland & Olschner Products, Inc.

611 Baronne St., New Orleans 13, la.

Raymond 4756
High Power Tube Specialists Exclusively

Custom-Built
Speech Input Equipment
U. S. RECORDING CO.

1121 Vermont Ave., Wash. 5, D. C.
Dlstrict 1640

The
Robert L. Kaufman

Organization
Technical Maintenance, Construction
Supervision and Business Services
for Broadcast Stations

Munsey Bidg. Washington 4, D. C.
District 2292

FREQUENCY MEASUREMENTS

One of the best equipped monitoring
stations in the nation

STANDARD

Measuring & Equipment Co.

Phones 877-2652 Enid, Okla.
Since 1939

TOWER SALES & ERECTING CO.

Radio Towers
Erection, lighting, painting &
Ground Systems
6100 N. E. Columbia Blvd,
Portland 11, Oregon
C. H. Fisher, Agent Phone TR 7303

Ralston Radio Engineering Co.

Supervision of constructing AM &
FM Stations. Field measurements.

1448 N St., N.W. Office—DI. 2704
Washington, D .C, Res.—Alex. 6957

03 A ALVARADO - LtOS ANGELES 26, CALDP

Transmitter Installation
Field & Antenna Measurements

BRADEN ENGINEERING CO.

38317 Kenmore Adve., Dayton 10, Ohio
Phone—Kenmore 6233

GEORGE H. JASPERT

Consultant,

Broadcast Station Operations
Preparation and breakdown of pro-
gram matters pertaining to AM-FM
applications, estimates of station
costs, annual operating expenses and
income.

Little Building Hancock 4948
Boston 16, Mass.

‘GRETHER RADIO ENGINEERING CORP.
‘Julius L. Grether — William P. Grether
118 BROOKE AVENUE
NORFOLK 10, VIRGINIA
Phone Norfolk 26511—Nights 24408

CONSULTING RADIO ENGINEERS
AM INSTALLATION SPECIALISTS FM

DeQuincy V. Sutton

Radio Business Consultant
2700 Conn. Ave. COlumbia 8105

Washington 8, D. C.

RADIO ENGINEERING CO.

Consultants
Installation © Allocation ® Field
and Antenna Measurements

Norwood J. Patterson, Owner
1355 Market Street Room 1010
San Francisco 3, California

Phone: Market 8173
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sary for vigorous prosecution of
the case. I do not accuse him of any
lack of integrity or neglect of duty
in the case.

“I would feel it unfortunate if
a matter like this should be handled
under circumstances that would
justify even a suspicion of lack of
interest or proper diligence in pre-
senting the case,” the letter con-
tinued. “I call the situation to your
attention feeling that you, and in
all probability Mr. Woll, would like
to free the management of the case
of any distrust or inference of lack
of diligence in the matter.”

Mr. Petrillo was charged in a
criminal information filed by Mr.
Woll with violating the Lea Act by
calling a strike against WAAF Chi-
cago because the station refused to
accede to his demands to double
its staff of. AFM music librarians
[ BROADCASTING, June 17].

At his arraignment June 14 the
AFM chief entered no plea, posted
a $1,000 cash bond. His attorney,
Joseph A. Padway, was given until
July 15 to file motions, Aug. 5 to
file supporting briefs and the Gov-
ernment was allowed until Sept. 9
to file reply briefs.

To Court in October

The case is expected to reach the
Supreme Court for decision on con-
stitutionality of the Act, now a part
of the Federal Communications
Act, in the October term. Mr. Pe-
trillo has admitted that the station
was picketed to test the Lea Act.

Mr. Woll drafted the original
criminal information against the
music czar, submitted it to the At-
torney General’s office, where it
was redrafted and returned to him
for filing after the FBI had inves-
tigated and reported on alleged vio-
lation of the Lea Act.

A Dept. of Justice spokesman
said that on occasion district at-
torneys assign assistants to repre-
sent the Government where there is
a friendship or relationship be-
tween the Government prosecutor
and parties involved, although “such
decisions are left to the discretion
of the district attorneys.”

Mr. Woll told BROADCASTING he
did not feel he should relinquish
prosecution of Petrillo merely be-
cause his father was an official of
the AFL. He declared the relation-
ship would have no bearing on his
prosecution of the AFM president.
Representative Lea said he did not
question Mr. Woll’s integrity or
ability as a prosecutor but he felt
it would be “unfortunate” if he con-
tinued to represent the Government
in view of his “close relationship”
with an official of the AFL.

Transit Series

AMERICAN TRANSIT Assn., New
York, July 19 for 52 weeks starts
Spotlight on America on MBS,
Fri. 10-10:30 p. m. Weekly series
will dramatize highlights in the
week’s news featuring George Put-
nam as narrator. Agency is Owen
& Chappell, New York

BROADCASTING e

LECTURE series on wartime develop
ments in electronics started June 2%
3 p.m. in Department of Commerc
Auditorium, Washington, under join
auspices of Commerce, War and Nawv
Departments, FCC and National Ad-
visory Committee for Aeronautics. Out.
standing scientists in the field are ap
pearing in the series of 14 lectures, tr
close Oect. 3. Talks will be recordet
and published, if demand is noted
Tickets can be obtained from. Ern:
Hallock, Room 1833, Commerce ‘Bldg.
‘Washington (phone District 2200
Branch 2506). Secretary of Commerc
Henry A. Wallace addressed opening
session, defining purpose and scope o
the series.

RICHARD G. LEITNER, returned fron
active participation in developmeX,
and installation o
automatic weathe
station equipmen
for the Army, ha
been appointe(
chief electronic en
gineer of Lear Inc
of California, a sub
sidiary of Lear Inc
Mr. Leitner wi)
headquarter in ‘u
company’s office 11
Los Angeles,
PRECISION APPA
RATUS  Co.,, EIm
hurst, N. Y. an
nounces productios
of a 41-range, pane
mount, AC-DC laboratory circuit teste:
designed for receiver and transmitte
service and other uses. Known as Se
ries 864, unit serves as voltmeter, ohm
meter, milliammeter, ammeter an:
decibel meter,

RICHARD PAUL, engineer at WFT
Philadelphia, is the father of a boy.
DELMAR DENGATE, WIP Philadelphi

Leitner

Mr.

engineer, is the father of a girl, Pa
tricia Ann.

EVARD SERVOSS, CBS engineer, is th
father of a girl.

J. D. PARKER, in the CBS general en
gineering department, is the father o
a boy, Richard S.

JOHN McCONNELL, ABC San Francisc
engineer, has been elected chairmas
of local NABET chapter succeedin
MARK DUNNIGAN.

WESLEY MOSHER, electrical enginet,
has joined NATHAN WILLIAMS, Osh
kosh, Wis., broadcast engineering con
sultant.

FIXED-PRICE sale of a surplus tele
phone and telegraph equipment on
nationwide basis has been ordered b
War Assets Adm. Material is locatel
in nine Signal Corps depots and is de
scribed in Special Listing L-44, obtain
able at any WAA regional office. No sal
will be made prior to 20 days fron
June 26, priority claimants having ex
clusive rights during this period. Ttem
include wire, cable, relays, telephones
jacks, switeh assemblies, etc.

WHOM Show Promote:

Americanization Schoo

PUBLIC SERVICE to promote the
American way will be in the fore
ground of a new program o1
WHOM New York. The static.
has completed extensive plans fo
the broadcasting of an Americani.
zation school during the months o!
July and August.

Having pioneered citizenshij
training by radio in 1941, WHOM’:
new project marks the first time
that citizenship training is being
offered by the station on a class:
room basis in the foreign languages

Weekly broadcast sessions wil
be conducted in Polish and in Ital-
ian with the Polish classes sched-
uled on Saturdays from 2 to 2:3(
pP. m. beginning July 6 and the
Italian classes on Sundays fre..
2:30 to 3 p. m. beginning July 7

Telecasting



~ PROFESSIONAL DIRECTORY

JANSKY & BAILEY
Asn Organization of
Qualified Radio Engineers

.~ DEDICATED TO THE
SERVICE OF BROADCAS TING
National Press Bldg., Wash., D. C.

McNARY & WRATHALL
CONSULTING RADIO ENGINEERS

National Press Bldg. DI. 1205

Washington, D. C.

)
1
| —

GEORGE C.

Cansvlting Radio Engineer
District 8456

DAVIS

Munsey Bldg.

Washington, D. C.

Radio Engineering Consultants
Frequency Monitoring

€4

rommercial Radio Equip. Co.

» International Bullding, Washington, D, C.

v %321 E. Gregory Boulevard, Kansas City, Mo,

% Cross Roads of the World, Hollywood, Calif.
|

RING & CLARK

Consulting Radio Engineers

WASHINGTON, D. C.
Munsev Bldg. ¢ Republiec 2347

There is no substitute for experience

GLENN D. GILLETT

Consulting Radio Engineer
982 National Press Bldg.
Washington, D. C.

JOHN BARRON
Consulting Radio Engineers

Specializing in Broadcast and
Allocation Engineering

Earle Building, Washington 4, D.
Telephone NAtional 7757

{H

RAYMOND M. WILMOTTE

CONSULTING RADIO ENGINEER

PAUL A. deMARS

ASSOCIATE
1469 Church St., N.W., Washington 5, D. C.
Decatur 1234

CONSULTING RADIO ENGINEER

JOHN J. KEEL

EARLE BLDG., WASHINGTON, D. C.
NATIONAL 6513

€
LOHNES & CULVER

CONSULTING RADIO ENGINEERS
Munsey Bldg. L Dlistrict 8215
Washington 4, D. C.

MAY and BOND

CONSULTING RADIO ENGINEERS
* *x %

1422 F St., N.W., Wash. 4, D. C.
Bldg. ° Republic 3984

Kellogg

HAROLD B. ROTHROCK

Consulting Radio Engineer
®
1909 Eye St., NN\W.  NAtional 0196
Washington 6, D. C.

AR R .

¢520 Wo kdy

Consulting Radio Engineers

991 Broad St., Suite 9-11
Bridgeport 3, Conn.

Telephone 5-2055 Lab. Phone 7-2465

#

frané H Mc[ntos/r

Consulting Radio Engineers
710 14th St. N.W. ME. 4477
W ashington, D. C.

# ‘

LENT and POAST
CONSULTING ENGINEERS

WASHINGTON, D. C.
1319 F St.,, N. W. DISTRICT 4127

ey ] =R T

lgl%'Fl‘-l Herbert L. Wilson

Y4':8 Consulting Radio Engineers
[OI8 Vermont Ave.,NW. NA.7I6]
Washington 5,D.C.

1000 No.Seward St. HO.6321
Hollywood 38, Calif.

HOLEY & HILLEGAS

CONSULTING RADIO ENGINEERS
1146 Briarcliff Pl., N.E.
Atlanta, Ga. ATwood 3328

ANDREW CO.

Consulting Radio Engineers
363 E. 75th St. CHICAGO 19
Triangle 4400

GOMER L. DAVIES

Consulting Radio Engineer
P. O. Box 71 Warfield 9089
College Park, Md.

DIXIE B. McKEY
ROBERT C. SHAW

CONSULTING
RADIO ENGINEERS

1730 Connecticut Ave, N. W.
Washington, D. C. ADams 3711

WELDON & CARR

CONSULTING RADIO ENGINEERS

WASHINGTON, D. C.

1605 CONNECTICUT AVENUE
PHONE—MICHIGAN 4151

“n i " e rs al 20YAL V. BOWARD, Direater

1 NOB HILL CIRCLE

n es ea r c h Pine & Mason Streets
o SAN FRANCISCO
Liaboratories  “ooususss

A Division of Universa) Broadcasting Company
tkadio Engineering Consultants

A. EARL CULLUM, JR.
CONSULTING RADIO ENGINEER
HIGHLAND PARK VILLAGE
DALLAS, TEXAS

CHAMBERS & GARRISON

Consulting Radio Engineers

1519 Connecticut Avenue

WASHINGTON 6, D. C.
Columbia 8544

KEAR & KENNEDY

Consulting Radio Engineers
1703 K St. N.W, REpublic 1951

Washington, D. C.

Colton & Foss, Inc.
Electronic Consultants
e WASHINGTION, D. C. o

927 16th Street NW, REpublic 3883

John Creutg

Consulting Radio Engineer

328 Bond Bldg. REpublic 2151
Washington, D. C.

Broadcast — Allocation & Field Service

GILLE BROS.

CONSULTING RADIO ENGINEERS

1108 Lillian Way Phone: Gladstone 6178
HOLLYWOOD 38, CALIF.

WILLIAM E. BENNS

Consulting
Radio Engineers

COLUMBIA, SOUTH CAROLINA
830 Gregg St. Phone 7342

NATHAN WILLIAMS

Alocation & Field
Engineering

F|A
MM

20 Algoma Bivd.
Oshkosh, Wisc.

e

Ph: Blackhawk 22

H. V. Anderson

AND ASSOCIATES

® Consulting Radio Engineers

715 American Bank Bidg. Tel. RAymond 0111

New Orleans 12, Louisiana

SINGLETON AND BARNARD
Consulting Radio Engineers
AM FM Television Marine

2438 S.W. 4th Ave.,
ATwater 4594

PORTLAND 1, OREGON

#

LAMAR A. NEWCOMB

Consulting Radio Engineer
703 Albee Bldg. REpublic 3931
Washington, D. C.

GUY C. HUTCHESON

CONSULTING RADIO ENGINEER

1100 W. ABRAM STREET
ARLINGTON, TEXAS
PHONE—1218

BROADCAST ENGINEERING SERVICE
CONSULTING RADIO ENGINEERS

FM AM ™V

Riggs Natn’l Bank Bldg.
14th & Park Rd.

Washington
D. C.
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IN KINGST
¥

WKNY reigns supreme with the

)

ON...

thousands of loyal

subjects that make up the listening audience
of the rich Hudson Valley and the popular Catskill

Mountain Vacationland.

And their allegiance goes straight around the clock,
for morning, afternoon and evening, our latest
survey proves conclusively that WKNY is KING in
KINGSTON as well as the rest of WKNY’s kingdom.

Here’s a royal invitation to help yourself to the
crown jewels — rich buying dollars that are yours

if you use the keys to this kingdom . .

Station "C"*
Station "'D"”

. WKNY.

AFTERNOON| EVENING TOTAL

REPRESENTED BY JOSEPH HERSHEY McGILLVRA, Inc.

NEW YORK . CHICAGO . SAN FRANCISO . LOS ANGELES

KINGSTON, N. Y.

MUTUAL

o July 1, 1946

WSTV  WFPG
WJPA WKNY

Value of Video for Auto Advertising
Emphasized to Detroit Manufacturers

TELEVISION should be a prime
advertising medium- for the auto-
mobile industry, Paul B. Mowrey,
national director of television for
ABC, told the annual board meet-
ing of the Automobile Mfrs. Assn.
in Detroit last Tuesday.

Mr. Mowrey, first outsider to
address the group in 45 years,
pointed out that sight and move-
ment are required to present fully
the advanced design and modern
refinements of motor cars and that
“television provides these factors
as no other known medium.” The
use of a Chevrolet car in a video
program ABC presented for that
company, he reported, “said more
to the prospective purchaser by
simply standing before the cameras
than radio or publication advertis-
ing could have said in 10,000 words.

Cites Possibilities

“It follows,” said Mr. Mowrey,
“that in auto advertising over tele-
vision the race will be to the swift.
For the manufacturer who thinks
of the most attractive features of
body and design, thinks of them
first, and puts his ideas into  execu-
tion first, will be the winner in the
battle for sales. There will no
longer be any room for argument
about who brought out the most
practical improvements or who
builds the better car, for the home
video screen will tell the story be-
yond cavil.”

“We at ABC,” he concluded,
“freely admit that we are in the
experimental state in the presenta-
tion of television programs for your
industry. We are not yet certain
which types of shows are best fit-
ted to serve your needs, but we
are finding out. I say to you that
we cannot find all the answers by

BORDEN BABY
Hunt Infant Born When
Program Was Started

PRODUCERS of Borden’s County
Fair began searching last week for
a baby born at the same time as
the program—July 10, 1945. Pro-
gram which originated on another
network and a different time is now
heard on CBS at 1:30 p. m. Satur-
days, celebrates its first birthday
on July 13.

A baby born on July 10, 1945, at
7:30 p. m, (if one can be found)
will receive gifts of all sorts and
will be brought to New York with
its parents as guest of the pro-
gram. To find the child born at such
an hour and on that date, the pro-
gram’s producers are asking par-
ents to send in letters containing
an affidavit from the hospital where
the child was born or a statement
from the birth records department
of the County Clerk’s office attest-
ing to the exact time and date of
birth. Agency is Kenyon & Eck-
hardt, New York.

our own efforts alone; we need your
help. That is why we do not pre-
sent television to you as a proved
commercial venture at this stage
of the game, but, on the contrary,
we do ask you to come along with
us and blaze the trail for the fu-
ture. You will find that your lessons
will have lasting value and will
have been economically learned.”

WHEN MAYOR Earl G. Glade of
Salt Lake City (1) participated in
Edwin and Gerald Bates program
on KSL, it was an old experience.
The major formerly was general
manager of KSL. He’s pictured at
rehearsal with Parley Baer (c)
and Francis Urry. Mayor Glade
played himself in the comedy drama
in which Peggy Ann Garner, of
20th Century-Fox, was co-starred.

FRENCH EXCHANGE
PLAN IS ANNOUNCED

PLAN for the Franco - American
radio program exchange was an-
nounced last week in New York
by Robert Lange, North American
director of Radio Diffusion, French
broadcasting system, who just com-
pleted a tour of U. S. radio sta-
tions on behalf of the project
[ BRoADCASTING, April 29, May 20].

Mr. Lange stated that after con-
ferring with executives of 150 sta-
tions and the four networks, 145
stations and the networks were re-
ceptive to the idea.

Radio Diffusion, he said, was pre-
pared to produce either live or
transcribed programs on such
things as news reports on the
French scene, fashions, interviews
with American travelers. Basic
pburpose, explained Mr. Lange,
would be to promote better under
standing between the nations,

Most shows would be in English,
with some in French for French-
speaking populations in America,
Mr. Lange said. He stated that
KNX and KFWB Hollywood had
tentatively agreed to participate in
production of Hollywood fashion
shows written in French,

Program exchange is expected to
be in force by fall, said Mr. Lange.

Writes Pamphlet

WILLIAM W. CHARLESTON, manager
of KPO-NBC building, San Francisco,
is author of pamphlet on theatre air
conditioning, to be published by Nae
tional Association of Practical Refrig-
eration Engineers.

BROADCASTING o Telecasting



ILL FOULIS, night news editor of

KFEL Denver, has been presented

the Bronze Star Medal. During the
var he served overseas as SHAEF air
taff correspondent. For his outstand-
ng work in publishing the first free
1ewspaper last year in the Netherlands
1e also received the Gold Medal of
Jonor of the Order of Orange-Nassau
Tom Queen Wilhelmina.,

ROBERT ST. JOHN, NBC commentator,
June 27 received a certificate of ap-
_Bciation from the U. S. Maritime
Service in recognition of the contribu-
;ion made by him to the U. S. Maritime
Service and Merchant Marine.

FRANK ECKERSLEY has joined CJOC
Lethbridge, Alta., as news editor. He
was formerly with CFAC Calgary and
West Coast stations.

PAUL SPEEGLE, San Francisco Chron-
icle feature writer, has been signed
‘% do weekly 15-minute news program
on KQW San Francisco.

BERTRAM L. HUGHES, newscaster of
KXOK St. Louis, June 27 was feature
speaker at Southern Illinois Normal
U., Carbondale, Ill. “

PHILIP V. FLEMING, released from the
Army as warrant officer in communica-
tions, has been added to the news
department of WBZ Boston-WBZA
Springfield, Mass. He served in ETO for
20 months.

BILL MINEHART, announcer-writer
at AFRS station WVTM Manila and in
service for three years, has. rejoined
KORE Eugene, Ore., as newcaster and
announcer.

CARL STUART is special correspondent
assigned by KLZ Denver to cover Pa-
cific atomic bomb tests. He was to ar-

rive off Bikini Island June 29.

BILL SCHOMETTE, agricultural au-
thority in the Southwest, has resumed
his duties as farm director and farm
newscaster at WOAI San Antonio, Tex.,
following release from the Army.

GORDON GAMMACK, correspondent
for the Des Moines Register and Trib-
une in ETO during the war, has been
Jdded to the newscasting staff of

Work Begins on WNOC

Transmitter Structure

WORK has started on construction
of the transmitter building for the
new WNOC Norwich, Conn., to op-
erate on 1400 ke 250 w fulltime.
Qite is located on the Norwich-
New London turnpike on an eleva-
tion close to the Thames River.
Studios are under construction in
the Porteous & Mitchell Bldg.,
Norwich.

Opening of WNOC is scheduled
for early August. Station will have
WE transmitter, Presto turntables
and recording equipment and Lingo
tower. Chief engineer is Clayford
Holt. Owners of the station are H.
Ross Perkins, recently a lieutenant
in the Coast Guard Reserve, and
J. Eric Williams, former commer-
cial manager of WPRO Providence
and on the sales staff of WDRC
Hartford.

Return to CBC

EIGHTY-FIVE employes have returned
from active services with Canadian arm-
ed services to the CBC, Dr. A, Frigon,
CBC general manager, told the Parlia-
mentary Committee on Broadcasting at
Ottawa. They have been reinstated in
jobs at least equivalent to those they
held prior to going in uniform, and
snnual salary increases and pension
fund payments have been given them
during their absence.

KLS News Plane

TO AID news coverage, KLS
Oakland, Calif.,, has acquired
two-place Piper cub plane. Sta-
tion’s news editor, Craig Harris,
holds commercial pilot’s license.
In addition to pair of special
events men plane can carry light
welght remote or recording equip-
ment.

KRNT Des Moines. He presents Mon-
day through Friday 6-6:10 p.m. pro-
gram. While in ETO, Mr. Gammack re-
corded interviews with Iowa service-
men for KRNT. At present he is writ-
ing daily column for the Register and
Tribune.

VINCE LONERGAN, released from the

Marines and formerly with WMFG

Hibbing and KDAL Duluth, Minn., has

been added to the special events and

%}‘oduction staff of WEAU Eau Claire,
is.

JIM DUDLEY, former sportscaster for
WJJD and WIND Chicago, and released
from AAF after two years in the Pa-
cific, is now broadcasting the Newark
?-ears' baseball games on WBYN Brook-
yn.

FISHING RIVALRY

Trophy Cements ‘Bays’
Sports Relations

The Goodwill Trophy

“BATTLE of the Bays,” an inter-
state angling contest between two
picked teams of fishermen repre-
senting the States of Maryland and
Delaware, was resumed last week,
after a four-year layoff.

There was a new impetus—a spe-
cially designed trophy cast in
bronze and mounted on a mahogany
background presented by the spon-
sors, WFBR Baltimore, the Balti-
more Journal-Every Ewvening and
the Wilmington Morning News.

The trophy pictures the seals of
the respective states; fishing boats
common to the individual bays and
such fish as striped bass, weakfish
and croakers that are native to
those waters. The award was de-
signed by Jack Bell, outdoor writer-
artist of the Washington Post and
modeled by Francis J. Zucchet,
noted architect who designed the
bronze plaque for the Unknown
Soldier’s Tomb at Arlington.

BROADCASTING o Telecasting

with more
space available
to handle your shipments

TWICE AS FAST! Yes, many Air Express shipments
now travel at almost double former air-speeds — in the swift
new planes now operated by the Airlines.

YET COST 1S DOWN. Reduced rates (see table) in-
clude special pick-up and delivery, making same-day delivery
possible between many airport towns and cities.

MORE SPACE AVAILABLE—in bigger planes, in more

planes. Service direct between

. o RATES CUT 22% SINCE 1943 (U.5.A.)

all major U. S. towns and cities. — i
. . . 2Ibs. | 5 Ibs. [25 1bs.| 40 Ibs. | 2 °/ "
Rapid air-rail schedules to and mus | 2 10| 8T 55 Bo |T PF | Conts per o

) o . 149 | $1.00 | $1.00| $1.00 | $1.23 3.07¢

from 23,000 other communities e ROy BT BT Y AT

in this country. Foreign service sa9 | 107 1.42] 384] e14] 1535

d. : t b .r to d from scores 1049 117 198 7687 12.28 30.70¢

1rect by a1 an ‘ 2349 | 145| 353[1765] 2824 7061¢

. 2

of countries — the world’s best Over | a7 | e8| 1842|2947 | 73e8c

service, intheworld’sbest planes. INTERNATIONAL RATES ALSO REDUCED

WRITE TODAY for the Time and Rate Schedule on
Air Express. It contains illuminating facts to help you solve
many a shipping problem. Air Express Division, Railway
Express Agency, 230 Park Avenue, New York 17,N. Y. Or ask

for it at any Airline or Railway Express office.

Phone AIR EXPRESS DIVISION, RAILWAY EXPRESS AGENCY
Representing the AIRLINES of the United States
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INTERNATIONAL
MILLING COMPANY

buys WOC for ’the

( DAVENPORT, ROCK ISLAND
MOLINE, E. MOLINE

o
MINNEAPOL)S

ST. PAUL

QUAD-CITIES

ST. LOUIS
=

Since 1943, Hooper and Conlan
surveys have shown that only
WOC delivers the Quad-Cities —
the largest metropolitan area
between Chicago and Omaha;
and between Minneapolis and
St. Louis. It’s the 40th retail
market in the nation, with ap-
proximately 218,000 population.

ACCORDING TO
HOOPER THE

40 TT:ARKET

IS DELIVERED ONLY
BY

DAVENPORT, IOWA

B. J. PALMER, President
BURYL LOTTRIDGE, Manager

BASIC AMERICAN NETWORK

S000 WATTS—1420 Kc.

FREE & PETERS, INC., National Representatives
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Equal_ Party Time
In Canada Urged

Dunton Cites Freedom Right
To Government Committee

EQUAL TIME to all political phi-
losophies should be given by Cana-
dian broadcasting stations, David-
son Dunton, chairman of the Board
of Governors, Canadian Broadeast-
ing Corp., told the Parliamentary
Radio Committee June 20. Respon-
sibility of radio operators to main-
tain freedom of speech on the air
encompasses the right of Canadi-
ans to hear views of all parties, he
felt.

Under persistent questioning by
members of the committee, Dunton
stated that the CBC not only had
the authority but might under cer-
tain circumstances insist that an
independent station sell time to any
political party if any number of
Canadians were interested in hear-
ing that party’s views, especially if
the party had been under attack
on the air. CBC policy was that all
different points of view should be
expressed on the air. If independ-
ent stations line up to these fund-
amental obligations then they had
the right to reject or accept appli-
cations for time. If independent
stations were found abusing this
privilege, the CBC could step
in under the authority of its regula-
tions.

Questioned about refusal of sale
of CHAB Moose Jaw, Sask., to the
provincial government, Mr. Dunton
stated that the application for
transfer cf the license had been
turned down by the licensing au-
thority, C. D. Howe, Minister of
Reconstruction, and not by the
CBC. The CBC had not objected
to the transfer, but had pointed out
that the transfer involved govern-
mental policies on which it could
not advise.

General Procedure

Mr. Dunton stated that generally
all recommendations for licenses
and transfers as recommended by
the CBC Board of Governors are
accepted by the licensing author-
ity. Asked about transfer of fre-
quencies of CFRB Toronto, and
CFCN Calgary, so that CBC new
50 kw stations could occupy these
frequencies, Parliamentary Com-
mittee Chairman Maybank stated
these would be left over until CBC
reports on its future plans.

Mr. Dunton pointed out however,
that CBC policy can be summed
up (1) that CBC intends to main-
tain control of all national broad-
casting, (2) that CBC will continue
to encourage development of local
broadcasting by privately-owned
stations.

Dr. Augustin Frigon, CBC gen-
eral manager, told the Committee
that the CBC had been forced into
the direct advertising field chiefly
by tie-ups with United States net-
works. (He did not explain that
currently CBC is starting to sell
local advertising on its individual
stations in order to increase reve-
nue for expansion.)

ILLIAM E. EWING, former time-
buyer of The Bilow Co., New York,
and salesman for Spot Sales, that
city, has been added to the New York
offices of Arthur B. Church Productions

as eastern sales representative. Since
release from the Army last year he has

been special features salesman for
United Press.
0. R. (Jim) BELLAMY, former ac-

count executive with WLW and WSAI
Cincinnati and returned from duty as
lieutenant with the Marines in the Pa-
cific, has joined the Cincinnati staff
of Frederic W. Ziv Co. HOWARD A.
OTTE, former Chicago representative
of American Institute of Food Prod-
ucts, has been added to the Ziv Chicago
office.

ELECTRONIC Corp. of America, New
York, will display full line of new
ECA radios at Music Merchants Show
at the Palmer House, Chicago, July
15-19.

JOHN PURCELL, former public rela-
tions director of the Norden Bomb-
sight Project, New York, has formed
a public relations and publicity firm
under his own name. Located at 80
Lafayette St., New York, the new firm
has been retalned by Carl L. Norden
Inc., New York, precision equipment
designing.

COMMDR. HARRISON HOLTON, USN,
has been named officer in charge of
the Radio Programming Section of the
Navy’'s Office of Public Information.
He succeeds LIEUT. COMMDR. RICH-
ARD ADAMS, released from the Navy,
who is applying for a new station in
Framingham, Mass., on 1190 ke, 1 kw
daytime.

MAX J. MANAHAN, for 10 years chief
electrical engineer of Delco Radio Di-
vision of General Motors Corp., Koko-
mo, Ind., has been appointed director

CIO at WMCA

THE UNITED Office and Profes-
sional Workers of America (CIO)
last week announced that 55 WMCA
New York white collar workers had
Joined its radio guild (see CLOSED
Circurr, June 17). Group will peti-
tion the management of the station
for recognition of its union. Mean-
while however, the International
Brotherhood of Electrical Workers
(AFL) is reportedly attempting to
get a foothold and it claims to have
a number of authorization cards
among the same group. Negoti-
ations are being held between the
unions possibly to decide the issue
without an election.

of engineering for Hoffman Radio Corp..
Los Angeles (receiver sets, equipment).
AL BENNETT has been made chief en-
gineer of receiver section, with ELMER
GERTSCH manager of special apparatus
division, and STANLEY CUTLER chief
engineer for special apparatus section.
WALTER S. HARMON, for 10 years en-
gineering vice president of firm, has
resigned to open his own office as
manufacturers’ agency.

M. F. CHAPIN has been appointed
trangmitter representative in the centrs)
district of General Electric Co. Elec-
tronics Dept. Former active broadcaster,
Mr. Chapin will be responsible for the
sale of broadcast, marine and aviation
electronic and communications equip-
ment in the northwest portion of that
district. He will headquarter in Min-
neapolis.

HARVEY TULLO, who recently resigned
as vice president in .charge of pur-
chasing, Zenith Radio Corp., Chicagz,
has rejoined Emerson Radio and Phon-
ograph Corp.,, New York, as director
of purchases,. Having long experience
in the radio manufacturing field, Mr.
Tullo at one time served with the
Kolster, Pilot and Emerson radio com-
Panies in purchasing capacities before
his association with Zenith.

CHARLES V. DRESSER, before nve
years of Army service with Lord &
Taylor, New York, has been appointed
eastern sales manager of Wright-So-
novox, Hollywood. He will headquarter
at 444 Madison Ave., New York.

Returns for Three

SEPT. 8, 5-5:30 p. m. EST, The
Shadow returns to Mutual network
with largest number of stations,
207, signed to date for three re-
gional advertisers which sponsor
the mystery program produced by
Charles Michelson Ine., New York.
The Delaware, Lackawanna and
Western Coal Co., New York (Blue
Coal), will sponsor program on 26
MBS stations in the East. G. Barr
& Co., Chicago (Balm Barr and
cream shampoo), is using 97 out-
lets in the Midwest and on the
West Coast while Carey Salt Co.,
Hutchinson, Kan., is sponsoring
program on 84 affiliates in the
Northwest, Southwest and South-
east. In addition The Shadow is
carried transcribed under loecal
sponsorship on an additional 85
individual stations in areas not
covered by the network broadcast.

TOTAL RATED PERIODS*

*HOOPER STATION LISTENING INDEX — OCTOBER, 19+5 THROUGH FEBRUARY, 1946

BROADCASTING e Telecasting



L EM WAVED ITS WAND FOR JUNE

Favorite Find of WTMJ-FM Signs NBC Contract

FROM FM TO FAME is the pat-
tern for June Shielman’s modern
Cinderella saga. WTMJ-FM Mil-

waukee calls her “FM's First
Find.”
Three years ago; WTMJ-FM

wzs looking for a young Milwaukee
girl singer to appear on that sta-
tion’s Radio City Concert Hour.
June, then 17, seemed to fit the
bill, though she had had little or no
voice training. Her soprano voice
‘was unaffected and sweet, her per-
sonality unspoiled, according to
station directors.

It happened that she was the
oldest of a family of five, and the

XEX BEGINS 25 KW
OPERATION JULY 15

XEX MEXICO CITY July 15
commences operation on the 730
ke 1-A Clear Channel assignment,
using power of 25 kw at the out-
set. A gradual increase of power
will follow until the station reaches
its maximum of 500,000 w, as au-
thorized by the Mexican Fed-
eral Communications Commission
[ BROADCASTING, May 27]. Employ-
ing six directional antennas, XEX
plans a future coverage of the
entire North American continent.

Hispana Import Corp., Los An-
geles, has been named exclusive
commercial representative of XEX
in the United States and Mexico.
Firm also represents Cadena Radio
Continental, Mexico. George A.
Kessler, vice president of Commer-
cial Inter-Americas, S. A., Mexico
City, has been appointed commer-
cial manager of the station.

NARBA Notification
MEXICO, under the North Ameri-
can Regional Broadcasting Agree-
ment, has notified the U. S. of the
following new stations: 1180 ke—5
kw, Class II daytime station,
XEPK Pachuca, Hidalgo, to begin
operations Oct. 20; 1340 ke—250 w
Class IV station, unlimited time,
Durango, Durango, to begin Dec.
10; 1570 kc—XERF Piedras Ne-
gras, Coahuila, deleted.

After Station Starts Her Career

June Shielman

housekeeper and “mother” to them
all, as their mother had been dead
for a number of years.

For a year she was principal
soloist on the series. Her improve-
ment was so rapid in that year
that the Milwaukee Jouwrnal, owner
of the station, decided to give her
an all-expense one year music
scholarship in Chicago. While
studying there with Richard De
Young, she went back to Milwau-
kee every Thursday for the Concert
Hour.

At the end of the first year of
study, the Journal felt that her
progress deserved another year of
training to round out her musical
education. So that year she spent
most of her time in Chicago, re-
turning to Milwaukee only once a
month for an- FM appearance.

The proud WTMJ-FM has now
learned that she has won a contract
with NBC on Design for Listening,
which started Thursday night, June
13. NBC has also signed June to
appear as soloist on the daily
Words and Music program, starting
in August.

FM’s Cinderella has arrived.
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FACSIMILE CLAIM
IS CALLED INVALID

EDITOR, BROADCASTING:

The June 10th, 1946, issue of
BROADCASTING contained an article
on Page 96, the first paragraph of
which stated:

£ , the first facsimile message
ever flashed to a moving train was
received perfectly aboard a B & O
train between Baltimore and Wash-
ington last Tuesday.”

Since BROADCASTING Magazine
may be a source book for historians
of the future, this statement should
not go unchallenged, so let us re-
fer you to Page 355 of the Railway
Age for August 26, 1944 from
which we quote as follows:

Quotes Article

“On August 15, 1944, the Chi-
cago, Rock Island & Pacific demon-
strated the use of radio-controlled
facsimile machines for the trans-
mission of handwritten or type-
written messages from an office at
Blue Island, Ill., to the caboose on
a freight train en route westward
from Blue Island to Joliet, Ill.

The equipment used was fur-
nished by Radio Inventions, Inc.
The actual messages transmitted
are framed in our office, under the
following heading:

FIRST FAXIMILE MESSAGE
From fixed point to moving train by
space radio, from Rock Island dis-

patchers office to Laboratory
Aug. 15, 1944

The text of the two
reads as follows:

ROCK ISLANDERS EVERYWHERE:

The Communication- by radio of writ-
ten messages in facsimile from way-
side stations to moving trains is an-
other forward step in the Rock Is-
land Lines’ program of Planned Pro-
gress.
Great practical possibilities for the
use of radio in railroad operations have
been revealed by our tests and experi-
ments. The addition now of facsimile
communication is still another stride in
the Rock Island’s march toward lead-
ership in America’s transportation in-
dustry.

car.

messages

J. 8. FARRINGTON

ROCK ISLAND LINES
Train Order No. 76
August 15,
TO C & E Electronic Field
Laboratory Car 17887
At Blue Island WY Operator
We are testing Faximile over ROCK
ISLAND Station “WIOXTH"” on a Freq
of 39.540.
This copy is being received at the rate
of 3”7 per minute.

1944

E. A. DAHL
Made COM Time 10:40 a.m. WY OP.

These original messages indicate
how completely satisfactory the
copy was. The speed of transmis-
sion was 3 lineal inches per minute;
that is, 24 square inches per min-
ute.

We agree with the quoted predic-
tion* by Mr. A. Warren Norton,
Press Wireless President, that
within a relatively short time rail-
roads and airlines will utilize
facsimile for dispatching trains
and planes and message traffic.

R. W. BRISTOL
Executive Vice President
Radio Inventions Inc.
New York 14, N. Y.
June 20, 1946
“__ This is given on Page 96
of your June 10th issue in this
same article.

KILOCYCLES

This station’s grand old personal-
ity, ToM OWENS, ( who has become
a favorite with early risers) now
treats later KFI listeners to ten min-
utes of local news at 9:30 am.
daily. In that quiet and homey
voice of his, ToM OWENS tells
folks about the goings-on in this
little town we call Los Angeles. The
program is entitled “Local Page”
and devotes much time to real hu-
man items that somehow become
buried under the avalanche of in-
ternational reports. Take o<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>