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Just in case you haven't heard, we’d like to
let you know that a corner of the WOR -market
is to be occupied by the Fair—the World’s
Fair to be quite complete about it. And we
have it on the oath of more statisticians than
we particularly care toknow that $1,000,000,000
in new cash will be added to the $6,000,000,000
now spent for things in the WOR-market. We
expect even the dusk symphony of crickets to
take on a new tune when the thing really gets
going and about 80% of the people in our market

; start going back and forth to the Fair. These
3 Fair visitors will heighten an old sound in the

neighborhood. It will be the hard, high tmk]e
 of coin ¢ anging hands, and what coin will be

directed your way can be pretty much deter-
. mined by what you do on WOR during the
| next eight or nine months. If all this doesn’t

gwe you the same kick we got that day long
! ago when we stumbled on Granny’s secret pre-
~ serve closet, you might just as well go home and
)i pull the blanket over your head. Fair enough.
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Buying Habit

Are Linked Together» iﬁ New England

Purchase of products with which they have become familiar is

WNA!C Boston

WTIHC Hartford
WEAN pr:vi:;;nc“e ’ and story of your mgrchandlse have been impressed on the residents
WTAG  Worcester

wicc {ﬁ;‘fﬁ:&n ‘ campaign is well under way.

WNLIC New London L
WCSH Portland

characteristic of the people of New England. Hence, when the name
of that extensive territory from Connecticut to Aroostook your sales

The Yankee Ner'rwork provides comprehensive facilities for reach-

WLBZ  Bangor . ing all New England, sixteen stations giving complete local coverage
WFEA  Manchester ~in every major market. Each station is a vital factor in any sales cam-
&V,Efgﬁ ‘ﬁelL/Rl;::rlord paign, commanding an enthusiastic audience ‘r'ecepﬁve to Yankee
WHA‘\I Greenfield Network's popular brogrgms. This strong and exclusive combination
WLLH {tzxzi!‘ce assures you the largest New England audience it is possible to reach
WLNH . Laconia with a network broadcast. : '
WRD f"g."sm To sell New England you must tell New England. And your mes- :
wCo {Aﬁﬁﬁn sages can be glveq most economically and effectively through the

16-station ‘Facth’rles of The Yankee Network.

'THE YANKEE NETWORK, INC. e

EDWARD PEIRY & CO INC ., Excluswe Nahona! Sales Representahves

n . Iy

Publi 1 thly, 26th imsne (Year Book Number) published in February |by Bmoapcastixe Punuclmou, Iuc,, 870 Nniopn.\ Press Building, Washington, D. C. Eutered se
ahed seml-moncply, o ¢ e?ond class matter Msarch 14. 1933, at the IT t Office at quhin:ton, D, C., under act of March 3, 1878,

1
] j |

. ‘
. | i !

oo




During the . summer months all commercial
broadcasting. time over WW] was sold solidly
fourteen hours daily, Monday through Friday. In
comparison with the second and third Detroit
stations, regardless of their power or network
affiliations, the figures for a recent week show that
W] led the second station in time sold by 55.3%;
thé . third station by 90:1%!

Such an impressive sales record is a tribute to
both the sales staff of WWJ and to this station’s
national representatives. However, the significant

o

factor for radxo advertisers to remember is WWJ’s
eighteen- year -old beritage of ﬁnf programs, forward-
looking opeération and constant effort in the interests
of its listeners. _This policy has 'been maintained at
WWJ fron% the start. ‘The dividends it has paid in
prestige and popularity for the station, and for the
radio adverzltiser, is well reflected in this sales record.
Place WW] on your fall and winter schedules and
place your Sales message in the homes of Detroiters
who constitute the greatest buying power elements
in Americals Fourth Market.

Established Ang. 20, 1920 ww d Basic Red Network Statior

Y%, New York : Chicage

San Franciseo :

.

National Represenfafives

George P. Hollingbery Company

Detroit : Kansas City

Atlanta’
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Regular tours now offer
Tppozr‘tumty o see how far

Telemswn has advanced

or the first time, all visitors to Radio City ma
Fthﬁtt 1l visitors to Radio City may
n Jw obtain a clear idea of the wonders of Tele-
vijion. They may take a special television tour or
see the television exhibits along with the regular
NBC Studio Tour, at slight extra cost.

All who take this tour visit an experimental tele-
vij:m studio in operation. They see the television
cal era, the boom microphone, studio lights, the
cownrol board with its keys, sw1tches, hghts They
algo see a television receiver—not ]ust as a museum
exhibit, but actually operating television..

|
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. immdes no“ tllrlIh fur Rddm ﬁt visitors

Visitors may appear hefore the camera and in
the receiver see televised images of other tpur

" guests. This fascinating tour shows all who take

it how television has advanced from the crude

“equipment used in experiments but a few years

'ago, to the efficient apparatus of today:

The NBC Television Tour is not only of in-
 tense intérest to laymen, but everyone who is con-
nected with radio will find a real fascination in
this step into the future, in this glimpse of tomor-
‘row’s miracle of the air.

Station executives visiting N(waork are cor-
dlally invited to take this tour.

INATIONAL Bll()ADLASTING COMPANY

The World’s Greatest Broadcasting System
A SERVICE OF THE RADIO CORPORATION OF AMERICA







