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There's aWoman in the Gase! 
For weeks our Let's- See -What- They're- Buying 
Department has been studying women. Profes- 

sionally, of course. It notes that women are 

peculiarly susceptible to WOR's 19- hour -a -day 
quota of high -fidelity sound and demonstrate this 
in a variety of ways. Recently 28,790 of them 
sat down and wrote letters to this station in 

response to nine brief announcements offering a 

free sample of water -softener. Another advertiser 
sent 13,442 women scurrying into the stores of 
dealers as the result of one announcement. A 

dramatic record: to be explained only by those 
unique services which WOR has to render. WOR 
offers the advertiser much more than the exposure 
of his product to an audience of superlative buying 
power. Advertising over WOR takes on the traits 
of WOR itself. From WOR's own vividness and 
timeliness, from WOR's own tone and flavor, 
advertising messages gain a new measure of re- 

sponsiveness. More than one hundred and seventy 
1936 WOR advertisers have a very clear idea 
of this very hard to describe advantage. 



NBC T H ESIIIIRIIS 
GOES HILLBILLY! 

With "Home Folks Frolic" Program 
featuring 

Fields & Hall Mountaineers 
Folks! -meet the latest addition to the 

ever growing list of outstanding THESAURUS 

artists -Fields & Hall Mountaineers. 
This outstanding group of hillbilly artists, 

known to radio audiences all over the country 
for their work on network programs, is the 

For full information write 

first to appear in this new THESAURUS pro- 

gram series which will run fifteen minutes 
daily, six days a week. Other outstanding 
hillbilly artists and novelties will be added 
to the program from time to time. 

THESAURUS subscribers obtain this new 

feature without extra cost. We will be glad 

to send you complete details of THESAURUS 

on request. 

NATIONAL BROADCASTING COMPANY, INC. 
A RADIO CORPORATION OF AMERICA SERVICE 

Electrical Transcription Service 

30 ROCKEFELLER PLAZA, NEW YORK MERCHANDISE MART, CHICAGO 



Growing Pains 
resulting from one-year of aggressive man- 
agement . . . and KLZ inaugurates a móst- - 
important expansion in physical equipment! 

A FULL STRIDE in the affairs of KLZ which is 
now a matter of record' -a growth in listeners and 
audience response -and now as KLZ swings into 
its second step it firmly implants that step on a most 
important expansion of station facilities. 

ON AUGUST 1ST KLZ dedicates its new 5000 - 
watt transmitter station with its 444 -foot vertical 
radiator - the very last word in radio transmitter 
design and construction, and the first and only one 
of its kind in use in the country today. 

BY VIRTUE OF THIS modern equipment, higher 
daytime power (5000 watts) and KLZ's most favor- 
able dial location (560 kilocycles), the station's re- 
ception is materially improved - the new equip- 
ment delivering a high fidelity performance far in 
excess of the rigid standards of the Federal Com- 
munications Commission. 

` r 
NOW, MORE THAN EVER, KLZ furnishes in the 

wealthiest section of the Rockies a radio service 
that is complete, productive and economical. 
'THE TWELVE -MONTH RECORD.... Local program produc- 
tion expenditures up 382% . . . number full -time station em- 
ployees up 116% ... audience mail response (to station only) 
up 117% ... local sales up (increase entirely programs) 31 %. 

Representatives E. KATZ SPecial Agency 
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NO matter how good your network is, 

it may still lack certain coverage that 
you need. 

In some markets, for example, you may 

need two stations, while in others you 

might be throwing your money away to 

use any station. 

At your request we will gladly survey your 
network coverage in relation to your sales 

opportunities - check to see whether or 
not you're getting a balanced coverage, for 
your particular sales problems. 
Maybe our work will result in getting a 

schedule for some of our stations. Maybe 

it will merely prove to you that we do our 
jobs with speed, thoroughness and sin- 

cerity of purpose. Either way, we'll count 

the time well spent. Give us a ring! 

1 FREE Cy SLEI 
I mg A I aio CJafiol CYejresenictiives 

JAMES L. FREE, Pres.-Treas. H. PRESTON PETERS, V. P.-Sec. 

NEW YORK CHICAGO 

WHO . . . (NBC) . . Des Moines WAVE . 

WGR -WKBW (CBS) . . Buffalo WTCN . 

WHK . . . (CBS) . . Cleveland KOIL . 

KMBC . . (CBS) . Kansas City 

DETROIT SAN FRANCISCO LOS ANGELES 

(NBC) . . . Louisville KSD . . (NBC) . . St. Loui 

. . Minneapolis -St. Paul KFWB Los Angele 

(NBC) . . . Omaha KOIN -KALE (CBS) . . Portlani 

KOL . . (CBS) . . Seattl 
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Warner Returning to ASCAP Fold 
Formal Accord in a Few Days Expected, Ending All Suits 

Giving Radio Full Catalog at No Added Cost 
FIRST FORMAL steps toward the return of Warner Brothers to 
the American Society of Composers, Authors & Publishers were 
taken in the offices of E. C. Mills, general manager of ASCAP, 
during conferences held July 31- conferences which will resume 
Monday, Aug. 3, with "good prospect" for an accord by the fol- 
lowing day. 

The preliminary discussions were guarded with careful se- 
crecy, and no statement could be secured from the participants 
who included, in addition to Mr. Mills, the counsel for Warner 
Brothers, Joseph H. Hazen, and the late Nathan Burkan's succes- 
sor as counsel for ASCAP, Charles Schwartz. 

From thoroughly reliable sources, however, BROADCASTING 
learned the afternoon of July 31 [after this Aug. 1 issue had al- 
ready come off the press, thus necessitating this insert] that an 
accord is near which will elimi- 
nate all demands of Warner 
Brothers for licenses to utilize 
its catalog and which will auto- 
matically lead to the withdrawal 
of all of Warner Brothers' great 
mass of infringement suits, to- 
taling more than 200 cases in which 
nearly $4,000,000 in damages are 
sought from radio stations and net- 
works. 

It is planned that Warners' return 
to the ASCAP fold shall be retroac- 
tively dated as of July 1, 1936, thus 
making its official realliance with 
ASCAP effective exactly one - half 
year after it withdrew its catalog of 
approximately one - third of ASCAP - 
licensed music in order to get licenses 
of its own from radio. 

Although no official list of Warner 
licensees has ever been divulged by 
that company, it is understood that 
approximately 180 stations have 
signed Warner contracts, over and 
above their ASCAP contracts, and 
under the Warner licenses are pay- 
ing up to four times their highest 
hourly commercial rates for the right 
to perform Warner music. 

The July 31 negotiations were 
marked by the absence of Herman 
Starr, Warner executive, who con- 
ducted the original negotiations with 
ASCAP leading to the Warner -AS- 
CAP break and who later conducted 
the negotiations with NAB which led 
to the signing of its contracts by 
many stations. Mr. Starr, it was 
learned, has been withdrawn by the 
Warners from the copyright negotia- 
tions entirely and does not figure in 
the present deliberations in any way. 

None of the Warner brothers was 
present at the July 31 conference, 
which was called, it is understood, at 
the behest of Warner in an effort to 
make peace with radio via the AS- 
CAP route. The July 31 conference 
was very close to final agreement, 
but had to be deferred over the week- 
end to await the return of various 

parties needed for the final settle- 
ment, including one unnamed person 
scheduled to arrive in New York Aug. 
3 on the SS Normandie. Gene Buck, 
ASCAP president, was not present, 
being away in San Francisco. It is 
expected the ASCAP board will meet 
Aug. 3 or 4 to ratify an agreement 
with Warner. 

Warner, as had been previously in- 
dicated, will secure no concessions 
from ASCAP looking toward an in- 
creased "take" to it from the ASCAP 
copyright pool. Nor will ASCAP's 
income from radio be increased under 
its present licenses beyond the normal 
increases coming from the larger com- 
mercial business done by the stations. 
Warner withdrew from the ASCAP 
pool last Jan. 1 because it objected 
to its share of the ASCAP split and 
suggested that the networks as such 
shall be required to take out copy- 
right licenses -a proposal which the 
networks countered by barring the use 
of all Warner music on their owned 
and managed stations as well as on 
the networks, with devastating effects 
upon the popularity of Warner songs 
and with no discernible ill effects to 
either network or station program 
popularity. 

With the Warner musical supply 
back in ASCAP, stations now hold- 
ing ASCAP licenses will have avail- 
able the same supply of old and cur- 
rent songs and arrangements they 
had before Warners withdrew - and 
at no additional cost during the life 
of their present ASCAP contracts. 
Nearly all stations have ASCAP li- 
censes, and practically all are dated 
to expire Dec. 31, 1940, having been 
signed as of last Dec. 31 for five -year 
renewals under ASCAP's arbitrary 
"sustaining fee" plus 5% of commer- 
cial revenues (except for a few spe- 
cial contracts such as the newspaper 
group and WCAU hold). 

It was not indicated whether 
Warner would rebate to the stations 
it has licensed the royalties collected 
during the first six months of 1936, 

and 

but it is possible that individual ne- 
gotiations will secure such rebates 
direct from Warner. ASCAP, it is 
believed, will not consent to be party 
to any Warner rebate deals, and is 
inclined to treat Warner as will the 

i radio industry, just as if no schism 
had occurred. The Aug. 3 board meet- 
ing of ASCAP will probably decide 
whether Warner regains its old pri- 
ority within the ASCAP organization. 

The collapse of the Warner Broth- 
ers' own music pool - license scheme 
is due, it is said, to the relatively in- 
consequential revenues the big mo- 
tion picture concern has been able to 
realize from those stations signing its 
proffered contracts; to the enormous 
expense of collecting, checking and 
suing; to the fear that many of its 
infringement suits might not hold up 
in court despite the $250 minimum 
damages in the antiquated copyright 
law levied even for innocent infringe- 
ments; to the determination of many 
stations not holding Warner licenses 
to fight these suits, fortified by AS- 
CAP's contractual obligation to in- 
sure substantially the same catalog 
of music they had as of Dec. 31, 
1935, plus the implied obligation of 
ASCAP to join in defending these 
suits; and, more particularly, to the 
loss in prestige and box -office pull of 
Warner musical pictures due to their 
failure to secure "plugs" for their 
new songs over the networks and the 
non -licensed stations. 

What the effect of the reintegration 
of ASCAP will have on the govern- 
ment's anti - trust suit against it, 
which still pends, it is too early even 
to conjecture. On the part of the 
broadcasting industry, the new situa- 
tion somewhat clears the clouded at- 
mosphere of the last six months cre- 
ated by the constant duress of Warner 
infringement suits -and, what is more 
important, it means a fuller catalog 
of music from a central source of 
supply at no increased rates over ex- 
isting ASCAP contracts. 

Whether the ASCAP -Warner agree- 
ment contemplates increased rates for 
ASCAP licenses after Dec. 31, 1940. 
is anyone's guess at this juncture. It 
is a reasonable guess that, whether 
Warner stipulated it or not, ASCAP 
will then or earlier attempt to get 
more revenues out of the broadcasting 
industry by one device or another. In 
the meantime, however, many things 
can happen - possibly some develop- 
ments to the advantage of radio, de- 
pending upon the guidance and sup- 
port acorded an organized industry. 
[For other advance details of the 
ASCAP -Warner potential accord, ser 
Page 18 of this issue of BRO"mP' 
ING; also Page 60 of the h'' 
BROADCASTING.] 


