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NOT two-timers 
We sell time. Everybody knows that. 
Not everybody knows that our time sold 
is 45% ahead of last year *. Sold to ad- 
vertisers who agree that WOR sells the 
correct time for reaching the country's 
wealthiest market. BUT we give time. 
On the hour every hour a relentless "beep" 
announces to our part of the world that 

the Naval Observatory has consigned 
another sixty minutes to eternity. Our files 
guard scores of letters from yachtsmen, 
ships' officers, amateur chronometrists- 
not to mention overclocked housewives 
- thanking us for the most accurate and 
dependable time service on the air. Just 
another straw in the wind . 

*figure given is for December 1935, as compared with December 1934 WO 



TO 129 THESAURUS SUBSCRIBERS 

Thesaurus Subscribers will 
Receive Special Washington's 
Birthday Program Free 

Ideal for Holiday Sustaining Fea- 

ture or for Local Sponsorship 

Thesaurus declares still another real dividend ! 

A complete dramatic half hour presentation of the life 
of George Washington will be sent to all NBC Thesaurus 
subscribers for use on February 22nd. 

This special gift feature is ideal for local sponsorship, 
or for a sustaining show. Painting a character portrait of 
this great man, it is bound to attract and interest the at- 
tention of a large local audience. 

This is simply another example of the service we 
render to NBC Thesaurus subscribers. 

*129 Thesaurus subscribers to date ... and still increasing! 

Famous Buccaneers Octei 
Added to List of Thesaur 

Artists 

Favorites of Stage, Screen and Radio Offer 
4 

Special Arrangements for Thesaurus Audience': 

For the first time, NBC Thesaurus presents the world -famou 
Buccaneers . . . one of the finest musical organizations in radii, 
broadcasting. Tops among singing groups, the Buccaneers add eve; 
more prestige to the fine list of artists available to Thesaurus 
subscribers. 

The Buccaneers were featured with Burns and Allen, Ferd,+ 
Grote and others, for many weeks. They have headlined theatr. 
programs and have starred at famous New York night clubs. All irk 

all, they have the reputation and the ability as entertainers which 
we are proud to offer our Thesaurus subscribers. 

The Buccaneers make an effective program alone or they cal, 
greatly add to a variety show built from a group of other Thesauru, 
artists. They are certain to win local popularity, and help to in 
crease the prestige of your station. 

NATIONAL BROADCASTING COMPANY, INC. 
A RADIO CORPORATION OF AMERICA SUBSIDIARY 

ELECTRICAL TRANSCRIPTION SERVICE 30 ROCKEFELLER PLAZA, NEW YORK MERCHANDISE MART, CHICAG 



At last, a scientifically accurate survey! 

METERED AUDIENCES 
Here are the results of the first precision survey ever made by mechanically recording 
the stations dialed and the listening time for each program. The percentages given 
below are for the first five weeks of a ten -week survey of Boston stations which started 
Sunday, November 7, 1935. Results of the complete survey will be published later. 

Boston Station Popularity Percentages 
Broken Down into Hour Periods 

8 A.M. 

8 - 9 A.M. 

9 - 10 A.M. 

I 0 - I I A.M. 

I - I2 Noon 

1S!2- I P.M. 

I- 2 P.M. 

2- 3 P. M. 

3 - 4 P. M. 

fQI 4 - 5 P. M. 
,Q 

5 - 6 P. M. 

6 - 7 P. M. 

olú 7 - 8 P. M. 

8 - 9 P. M. 

'r 9- IO P.M. 

0 - I I P. M. 

I-12 P.M. 

2 - I A.M. 

ALL DAY 

r. AVERAGE 

Ist N. B. C. 2nd N. B. C. 1st LOCAL 2nd LOCAL 3rd LOCAL 4th LOCAL OUTSIDE TOTAL W N A C WAAB OUTLET OUTLET STATION STATION STATION STATION STATIONS 

35.8% 5.8% 31.1% 17.1% 7.6% * 2.2% * .4% 100% 

29.1% 16.8% 22.5% 15.3% 5.4% 4.9% 5.1% .1% .8% 100% 

26.1% 10.0% 24.2% 13.5% 11.4% 5.0% 9.0% .1% .7% 100% 

26.2% 13.8% 22.5% 12.8% 8.0% 6.4% 7.0% .1% 2.2% 100% 

26.1% 13.1% 22.2% 12.7% 9.5% 6.0% 7.4% .1% 1.9% 100% 

26.7% 10.8% 18.3% 14.1% 14.1% 3.8% 9.1% 1.5% 1.6% 100% 

31.9% 14.8% 14.8% 11.2% 11.2% 6.6% 6.7% 1.5% 1.3% 100% 

24.2% 15.3% 15.9% 18.8% 9.8% 6.3% 6.5% 1.0% 2.2% 100% 

22.0% 19.6% 14.0% 22.4% 6.2% 7.0% 5.6% 1.2% 2.0% 100% 

27.3% 18.3% 18.2% 16.4% 9.6% 5.6% 2.4% .7% 1.5% 100% 

30.2% 17.1% 15.7% 17.3% 11.2% 5.3% * * 3.2% 100% 

29.6% 17.9% 24.0% 16.1% 7.0% 3.0% * * 2.4% 100% 

32.6% 10.5% 30.5% 19.9% * 2.1% * * 4.4% 100% 

23.2% 7.0% 37.0% 26.6% * 1.9% * * 4.3% 100% 

29.0% 8.0% 24.5% 33.0% * 1.7% * * 3.8% 100% 

32.1% 15.3% 14.1% 29.6% * 3.2% * * 5.7% 100% 

28.9% 22.6% 18.2% 19.3% * 2.8% * * 8.2% 100% 

57.3% * 17.5% 10.3% * * * * 14.9% 100% 

28.5% 13.2% 22.8% 20.7% 5.0% 3.8% 2.3% .4% 3.3% 100% 

*Station not on the air. 

Write for our booklet "The New and Most Accurate Survey Method for Determining Listener Interest 
in Programs," giving complete details and cost. Every agency and advertiser should have this booklet 
in order to plan radio campaigns intelligently, whether they are for Greater Boston or for the nation. 

THE YANKEE NETWORK, INC EDWARD PETRY & CO., INC. 
Exclusive National Sales Representatives 
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Just as in August, 1920, WWJ pioneered regular daily broad- 
casting, so it pioneers in the latest field of radio activity. 

Atop the Penobscot tower, highest Detroit building, WWJ has 

erected the first ultra high frequency station in Michigan -one 
of the few in America. 

Already fans are building sets to tune W8XWJ -the official 
designation for WWJ's offspring just as they did in 1920 when 
the parent came on the air. 

These facts are of interest to advertisers because they indicate 
how WWJ stands in the Detroit market -America's fourth. We 
repeat, WWJ is Detroit's own radio station, listened to by more 
of the homes of the city than any other. 

National Representatives: GREIG, BLAIR & SPIGHT, Inc. 
New York Chicago San Francisco Los Angeles 

WWJ 920 KC - W8XWJ 31600 KC 

} 

Published semi-monthly by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington, D. C. Entered as second class matter March 14. 1933, 
at the Post Office at Washington, D. C.. under act of March 3, 1879. 
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THE VIRGINIA BROADCASTING SYSTEM 

iÙøolÙ / 
CIGARETTE S 

2 HOURS WEEKLY (All University of Virginia 

al the Pat client 5- ir4tron book- i' 
THE Virginia Broadcasting System . . . a 

group of five progressive stations . . . 

selected . . . regional . . . popular . . . 

reaching more than 3,000,000 population of 
the State of Virginia and contiguous North 
Carolina. 

One concentrated market, blanketed by the 

Virginia Broadcasting System! Individually 

these stations lay down a popular and effec- 
tive mantle of entertainment, striking di- 
rectly at the center of the five densities of 
population which comprise Virginia. 

Collectively the Virginia Broadcasting Sys- 

tem is the most comprehensive and effective 
sales medium purchasable in a market of 
proved steady income, assured wealth, and 
spendability. 

: 
Charlottesville WCHV 
Danville WBTM 
Lynchburg WLVA 
Newport News -Norfolk . WGH 
Petersburg -Richmond . . WPHR 

Sports) 

TheVIRGINIA BROADCASTING SYSTEM 
Headquarters - WCHV, Charlottesville, Va. 

REPRESENTATIVES 

AERIAL PUBLICIZING, INC. SPANGLER & BEERY 

30 Rockefeller Plaza New York City 1319 F St., N. W. Washington, D. C. 
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It kenAttA EASY to uh, 
FIGURED conservatively, we estimate 

that Cliff Sleininger's ancestors have 
caused us the loss of 17,243 working 
hours by dubbing themselves "Slein- 
inger" instead of "Jones ". 

Sleininger, it seems, is a provocative 
and devastating name. Telephone op- 

erators especially, and others of both 
high and low estate, derive a sadistic 
pleasure in its mutilation. 

But it's all very simple. Slei as in "Sly ", 
ning as in "ning ", ger as in "Gertie ". 
(The name "Free ", our spies inform 
us, is rarely troublesome even to adver- 
tising men.) 

Anyway . . . now that you know how 
to pronounce it, how about giving us 
a ring? Miss Constantinappapolis, will 

you get Free & Sly -ning -ger on the 
phone, please? 

lìß FREE &SLEININGER, INC. 
Apresenui.ves 

NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
110 East 42nd St. 180 N. Michigan New Center Building Russ Building C. of C. Bldg. 
Lexington 2-8660 Franklin 6373 Trinity 2 -8444 Sutter 5415 Richmond 6184 

WHO . . . (NBC) 

WGR -WKBW (CBS) 
WIND -Gary - 
WHK . . . (CBS) 
KMBC . . (CBS) 

. Des Moines KFAB . (CBS) . Lincoln -Omaha KSD . (NBC) . . . 

. . Buffalo WAVE . (NBC) . . . Louisville KFWB 
WJJD -Chicago WTCN . . . Minneapolis -St. Paul KOIN . (CBS) . . . 

Cleveland KOIL . (NBC) . . . Omaha KOL . (CBS) . . 

Kansas City KVI . (CBS) . . 

. St. Louis 

Los Angele! 
. Portland 

Seattle 

Tacoma 
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Transcription Rule Liberalized By F C C 
Spot Business Given Impetus as Multiple Announcements 
Are No Longer Required; Records Placed on Same Basis 
(SPOT broadcast- 
ing, for many 
¡months restrained 
by rigid Federal 
regulation gov- 
erning announce- 
ments of tran- 
scriptions, re- 
ceived renewed 
impetus Jan. 28 
when the FCC 
Broadcast Divi- 
ion adopted a new announcement 

rule liberalizing in many respects 
the provision in force for four 
years. 

Granting in part the petition of 
the World Broadcasting System 
Inc., which had battled since Oc- 
tober, 1934, for the revised regula- 
tion, the FCC adopted a rule (No. 
176) which eliminates multiple an- 
nouncements in 15- minute tran- 
scribed programs. The new regu- 
lation becomes effective immedi- 
ately. 

Announcements of phonograph 
records, heretofore required imme- 
diately preceding each rendition, 
also are placed in the same cate- 
gory with transcriptions in that 
the announcement is required only 
at 15 - minute intervals. The new 
rule, however, specifies that there 
must be clear differentiation be- 
tween electrical transcriptions and 
phonograph records. The identi- 
fying words, states the new rule, 
"shall accurately describe the type 
of mechanical reproduction used." 

Transcription producers have 
contended that narrow interpreta- 
tions of the former transcription 
rule placed a severe burden upon 
the transcribed program for com- 
mercfal usage. With all ambiguous 
provisions cleared and with a defi- 
nite rule prescribing announce- 
ments only at 15- minute intervals, 
it is expected that numerous ac- 
counts which have shyed clear of f 
transcriptions now will utilize spot 
broadcasting. 

Aid to Libraries 
GREATEST difficulty has been ex- 

so-called transcription libraries, in- 
augurated by WBS two years ago. 
Under interpretations of the for- 
mer rule by the FCC lawyers, each 
individual selection, if on separate 
discs, required a separate an- 

ing in" on programs at intervals 
It : of two or three minutes. The new 

rule published on this page elim- 
inates that requirement in clear- 
cut language. 

In brief, the new regulation spe- 

Mr. Deutsch 

New Mechanical Reproduction Rule 
176. EACH broadcast program consisting of a mechanical reproduc- 

tion, or a series of mechanical reproductions, shall be announced in the 
manner and to the extent set out below: 

]. A mechanical reproduction, or a series thereof, of longer duration 
than 15 minutes, shall be identified by appropriate announcement at 
the beginning of the program, at each 15 minute interval, and at the 
conclusion of the program ; provided however, that the identifying an- 
nouncement at each 15- minute interval is waived in case of a mechanical 
reproduction consisting of a single, continuous, uninterrupted speech. 
play, symphony concert or operatic production of longer duration than 
15 minutes; 

2. A mechanical reproduction, or a series thereof, of a longer duration 
than five minutes and not in excess of 15 minutes. shall be identified by 
an appropriate announcement at the beginning and end of the program: 

3. A single mechanical reproduction of a duration not in excess of 
five minutes. shall be identified by appropriate announcement immedi- 
ately preceding the use thereof; 

4. In case a mechanical reproduction is used for background music, 
sound effects, station identification, program identification (theme music 
of short duration), or identification of the sponsorship of the program 
proper, no announcement of the mechanical reproduction is required. 

5. The exact form of the identifying announcement is not prescribed 
but the language shall be clear and in terms commonly used and under- 
stood by the listening public. The use of the applicable identifying 
words such as "a record ". "a recording ", "a recorded program ", "a 
mechanical reproduction ", "a transcription ", "an electrical transcrip- 
tion". will be considered sufficient to meet the requirements hereof. The 
identifying words shall accurately describe the type of mechanical repro- 
duction used, i.e. where a transcription is used it shall be announced 
as a "transcription" or an "electrical transcription" and where a phono- 
graph record is used it shall be announced as a "record" or a "recording ". 

cifies that a mechanical reproduc- 
tion, or a series of them, of longer 
duration than 15 minutes, shall be 
identified appropriately at the be- 
ginning of the program, at each 
15- minute interval, and at the con- 
clusion. Excluded from this re- 
quirement, however are mechanical 
reproductions consisting of a 
single, continuous, uninterrupted 
speech, play, symphony, concert or 
operatic production of longer dura- 
tion than 15- minutes. 

A transcription running longer 
than five minutes and not in excess 
of 15 minutes must be identified at 
the beginning and end of the pro- 
gram. The former regulation re- 
quired an announcement only at 
the beginning. 

A single mechanical reproduction 
running not longer than five min- 
utes must be identified only at the 
beginning. In cases where tran- 
scriptions are used for background 
music, sound effects, station identi- 
fication, program identification 
(theme music of short duration), 
or identification of the sponsorship 
of the program proper, no an- 
nouncement of the mechanical re- 
production is required. 

The latter provision also repre- 
sents a liberalization of the old 
rule. Of particular significance is 

the proviso that no announcement 
of the transcription is required in 
cases where the transcribed pro- 
gram serves to identify the spon- 
sorship of the program proper. 
That is designed to cover local - 
dealer or distributor tie -ins at sta- 
tion breaks, such as are frequently 
used by automobile manufacturers. 

Rejected Dropping Whole 
IN CONSIDERING the amended 
regulation, the Broadcast Division 
went deeply into the advisability 
of dropping altogether the require- 
ment of the transcription announce- 
ment for one -minute programs. It 
was finally decided, however, that 
they would have to be announced 
as such prior to the rendition. 

That phase of the new rule which 
waives the announcement at 15- 
minute intervals in cases of pro- 
grams consisting of a single, con- 
tinuous, uninterrupted speech, play, 
symphony concert or operatic pro- 
duction of longer duration than a 
quarter -hour, creates an anomolous 
situation. This provision conflicts 
with the station identification rule 
(175) now in force, which specifies 
that call letter announcements be 
made at half -hour intervals, except 
where they would interrupt a "sin- 
gle consecutive speech ". 

In this connection, it is under- 
stood that the Broadcast Division 
intends to revise the call letter re- 
quirement so that the language 
covering waiving of announce- 
ments will be identical with that 
in the new transcription rule, and 
include plays, symphonies, operatic 
productions, and concerts, along 
with speeches, thus making them 
consistent. 

The WBS petition was filed by 
Percy L. Deutsch, WBS president, 
through Attorneys Paul M. Segal 
and George S. Smith, on Oct. 17, 
1934, after numerous stations us- 
ing the WBS library service had 
been cited by FCC inspectors for 
alleged infringement of the an- 
nouncement requirements. 

The petition sought simply to 
have the old rule clarified to cover 
announcements of library service 
transcriptions made exclusively for 
broadcast purposes. The American 
Federation of Musicians filed a 
memorandum in opposition to the 
request, citing the issue of "canned 
music" versus "live talent" and 
made contentions of unemployment 
among musicians. 

A hearing on the petition was 
held June 20, 1935, before the FCC 
Broadcast Division with more than 
a score of parties represented. The 
WBS contention was supported by 
the NAB and by Standard Radio 
Inc., Los Angeles, which also has 
a transcription library service, and 
by numerous independent stations. 
Opposition came from the Musi- 
cians Federation and others, with 
the networks opposing elimination 
of the announcement altogether. 
Local broadcasting stations asked 
for 15- minute interval announce- 
ments covering phonograph rec- 
ords if the transcription library 
provisions were liberalized. 

FCC inspectors have found ex- 
treme difficulty in enforcing the 
mechanical reproduction rule in the 
past, notably with respect to pho- 
nograph records. It has been said 
that there have been more viola- 
tions of this rule than perhaps any 
other on the books. This has been 
attributed primarily to the am- 
biguous provisions of the order, 
which the new rule is believed to 
clarify in its entirety. 

Grounds for Decision 

COINCIDENT with its action, the 
Broadcast Division made available 
a statement covering its grounds 
for the new order. This went into 
the history of the mechanical re- 
production announcement situation 
in detail, with particular reference 
to the WBS petition. It concluded 
with the announcement that the 
WBS petition is granted "insofar 

(Continued on page 58) 

February 1, 1936 BROADCASTING Page 7 



Widespread Support for Radio 
In Political Broadcast Fracas 

Controversy Flares Anew as GOP Dramatic Series 
Is Rejected by Networks But Accepted by WGN 

"STATION GOP ", as one metro- 
politan newspaper styled it, sound- 
ed off in loud and sometimes bitter 
fashion during the last month, but 
public sentiment and editorial com- 
ment, except where intense parti- 
sanship entered, seemed over- 
whelmingly to favor radio's side in 
the twofold controversy aroused 
over the refusal of the major net- 
works to carry political programs 
on a sponsorship basis before the 
Republican and Democratic nation- 
al nominating conventions next 
summer. 

Chairman Fletcher of the Re- 
publican National Committee had 
no sooner emerged from his tussle 
with the chains over their policy 
of differentiating between Presi- 
dent Roosevelt as President and 
Mr. Roosevelt as a potential can- 
didate for reelection, than his radio 
division chief, Thomas G. Sabin, 
formerly of WBZ -WBZA, Boston - 
Springfield, hauled out the manu- 
scripts of Henry Fisk Carlton's 
dramatic sketches Liberty at the 
Crossroads and sought to buy com- 
mercial time over both NBC and 
CBS. Both networks auditioned 
the sketches, and then declined to 
carry them in furtherance of their 
policy of alloting as much time as 
possible to party spokesmen on a 
sustaining basis but not carrying 
partisan programs on a commercial 
basis until after the conventions. 

Position of Networks 
PRESIDENT LOHR of NBC in- 
formed Fletcher that "to accept 
such dramatic programs as you 
have offered would place the dis- 
cussion of vital political and na- 
tional issues on the basis of dra- 
matic license rather than upon a 
basis of responsibly stated fact or 
opinion." President Paley of CBS 
asserted that "appeals to the elec- 
torate should be intellectual and 
not based on emotion, passion or 
prejudice." 

Thereupon the storm broke anew, 
with the pros and cons of the sit- 
uation commanding hundreds of 
columns of news carried to all 
parts of the country on press as- 
sociation wires and with local stor- 

ies and editorial comment running 
into millions of words -all again 
giving radio the recognition it de- 
serves as No. 1 political campaign- 
ing medium. Some of the stories 
took a satirical vein, especially af- 
ter the first two sketches had been 
heard over WGN, Chicago Tribune 
station, which accepted them on a 
commercial basis under local Re- 
publican sponsorship. 

The New York Times and the 
Scripps- Howard newspapers,among 
others, reprinted excerpts of the 
initial skit of the series, which Mr. 
Sabin said was being placed on 
WGN as a test of the listener -in- 
terest they could command prelim- 
inary to possible placement on 
transcriptions on other independent 
stations later. Heywood Broun 
commented: "I hope Liberty at the 
Crossroads goes on the air again 
and next time over a network. All 
Democrats, Progressives and Radi- 
cals should join me in that wish, 
because it turns out that Mr. 
Fletcher's first campaign show is 
a sort of Republican `Shoot the 
Works' and that is putting it mild- 
ly. The Democrats, who have been 
having a tough time lately, can af- 
ford to laugh at last. Their atti- 
tude toward their adversaries 
ought to be, `Just give them enough 
radio -' ". 

WGN, which formerly had a 
policy of placing all politics on a 
sustaining basis, carried the first 
sketch from a transcription, the 
second via land line from New 
York. The first took a young cou- 
ple to a marriage license bureau 
where they were deterred from 
carrying out their plans when the 
clerk painted a startling picture of 
the high cost of living under the 
tax and other burdens of the pres- 
ent day. The remaining skits in- 
volve country storekeepers "spend- 
ing their way to prosperity," Mr. 
and Mrs. Average Citizen and 
Andy the Butcher, who satirizes 
the AAA, among other angles. 

The fact that WGN accepted the 
test series does not necessarily 
bind Mutual Broadcasting System, 
it was indicated. Although WOR 
on Feb. 2 will begin to carry a 

Gregg in Denver Post 
Getting the Gong 

Page 8 

Quinn in Milwaukee Journal 
Another Act Gets the Gong 

ELWOOD DIRECTING 
GOP RADIO IN EAST 

Fitzpatrick in St. Louis Post- Dispatch 
First Skirmish 

sponsored series of Sunday Repub- 
lican talks, A. J. McCosker, WOR 
president and chairman of MBS, 
asserted that Liberty at the Cross- 
roads has not been definitely offered 
but that "WOR will not broadcast 
them if they are political drama- 
tizations." Mr. McCosker set at 
rest press reports that the Repub- 
licans would "go to the country" 
via MBS by making this state- 
ment. "The acceptance by us of 
National Republican Council com- 
mercials does not obligate the 
MBS," he added. 

What the policies of individual 
stations will be in the pre- conven- 
tion campaign remained to be 
seen if and when the Liberty 
sketches are offered on a spot com- 
mercial basis. John Shepard, 
president of Yankee Network, as- 

(Continued on page 16) 

Mr. Elwood 

THE RADIO di- 
vision of the Re- 
publican National 
Committee head- 
ed by Thomas 
Sabin, has an- 
nounced the ap -1 
pointment of 
John Elwood, 
former NBC vice 
president and a 
nephew of Owen 

D. Young, as Eastern program 
manager. Keith McLeod has also 
been added to the New York staff 
and he will be in charge of radio 
production. Mr. McLeod was re- 
cently with Alsop Radio Record- 
ings Inc. and before that in charge' 
of programs for WFIL. Mr. Sabin 
stated that in the near future he 
would appoint the manager of the 
Western division in Chicago. 

The radio division, declared Mr. 
Sabin, will continue to broadcast 
Liberty at the Crossroads as a live 
program over WGN for the next 
few weeks. The radio division is 
studying the response being re- 
ceived from its five -week test se- 
ries. The first program brought in 
2,000 comments from 30 states. 
Ninety per cent of this mail en- 
dorsed the program, Mr. Sabin said. 

As a result of the networks re- 
fusal to carry any sponsored po- 
litical programs prior to the Na- 
tional Conventions, Mr. Sabin said: 
"We have received a large number 
of offers from radio stations to 
take our programs, and they 
stated that they set their own poli- 
cies and no one had the authority 
to speak for them." Stations and 
their representatives offered their 
facilities to the Republican Commit- 
tee, Texas Quality Group being 
one of the regional networks mak- 
ing such an offer, he said. Whether 
the division had any plans to use 
any of these offers or to build up 
an independent network to carry 
its programs, Mr. Sabin declined 
to say, but it was indicated the Re- 
publicans plan to buy time for 
their pre- convention campaign. 

NOW operated by the local First 
Congregational Church, KRE, 
Berkeley, Cal., has applied to the 
FCC for an assignment of license' 
to Central California Broadcasters 
Inc., which would operate the sta- 
tion commercially. 

Cassel in Brooklyn Eag e 

Liberty at the Crossroads 
Talburt in Indianapolis Times 

This Isn't an Amateur Hour 
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