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O'L ro-tmers

We sell time. Everybody knows that.
Not everybody knows that our time sold
is 45% ahead of last year*. Sold to ad-
vertisers who agree that WOR sells the
correct time for reaching the country’'s
wealthiest market. BUT we give time.
On the hour every hour a relentless “beep”
announces to our part of the world that

£\

the Naval Observatory has consigned
another sixty minutes to eternity. Our files
guard scores of letters from yachtsmen,
ships’ officers, amateur chronometrists—
not to mention overclocked housewives
—thanking us for the most accurate and
dependable time service on the air. Just
another straw in the wind . ..

S —— ——

*figure given is for December 1935, as compared with December 1934 W0 R
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Thesaurus Subscribers will
Receive Special Washington’s

Birthday Program Free

Ideal for Holiday Sustaining Fea-

ture or for Local Sponsorship

Thesaurus declares still another real dividend !

A complete dramatic half hour presentation of the life
of George Washington will be sent to all NBC Thesaurus
subscribers for use on February 22nd.

This special gift feature is ideal for local sponsorship,
or for a sustaining show. Painting a character portrait of
this great man, it is bound to attract and interest the at-
tention of a large local audience.

This is simply another example of the service we
render to NBC Thesaurus subscribers.

*129 Thesaurus subscribers to date . . . and still increasing!

NATIONAL BROADCASTING COMPANY, INC

Famous Buccaneers Octei

Added to List of Thesaurus
Artists

Favorites of Stage, Screen and Radio Offe: !

Special Arrangements for Thesaurus Audience :

For the first time, NBC Thesaurus presents the world-famouf |
Buccaneers . . . one of the finest musical organizations in radi
broadcasting. Tops among singing groups, the Buccaneers add eve;‘l '
more prestige to the fine list of artists available to Thesauruy
subscribers.

The Buccaneers were featured with Burns and Allen, Ferd !
Grofe and others, for many weeks. They have headlined theatr:
programs and have starred at famous New York night clubs. All u"
all, they have the reputation and the ability as entertainers whic}1-
we are proud to offer our Thesaurus subscribers.

The Buccaneers make an effective program alone or they ca
greatly add to a variety show built from a group of other Thesauru |
artists. They are certain to win local popularity, and help to in
crease the prestige of your station.

\

A RADIO CORPORATION OF AMERICA SUBSIDIARY

ELECTRICAL TRANSCRIPTION SERVICE e

30 ROCKEFELLER PLAZA, NEW YORK ¢ MERCHANDISE MART, CHICAG




At last, a scientifically accurate survey!

METERED AUDIENCES

Here are the results of the first precision survey ever made by mechanically recording
the stations dialed and the listening time for each program. The percentages given
below are for the first five weeks of a ten-week survey of Boston stations which started
Sunday, November 7, 1935. Results of the complete survey will be published later.

Boston Station Popularity Percentages
Broken Down into Hour Periods

W C W Ist N.B.C. 2nd N.B.C. Ist LOCAL 2nd LOCAL 3rd LOCAL 4th LOCAL  OUTSIDE TOTAL
NA AAB OUTLET OUTLET STATION STATION STATION STATION STATIONS

/17— 8 AM. 358%  58% 3L1% 17.1%  7.% * 2.2%, * 4% 100%
8— 9 AM. 29.1% 168% 225% 153%  54%  49%  5.19% LA 8% 1009
9— 10 AM. 26.1%  100% 242% 135% 114%  50%  9.0% A 7% 1009
10— 11 AM. 2629  13.8% 225% 12.8%  80%  64%  1.0%  L1%  22%  100%
'l — 12 Noon  26.1%  13.1%  22.2% 127%  95%  60%  74%  1.1%  1.9%  100%
Bl2— 1| P.M. 267% 108% 183% 14.1% 141% 38%  91% 15%  1.6% 100%

|— 2 P.M. 31.9% 148% 148% 11.2% 11.2%  66%  67% 15%  1.3% 100%

2— 3 P.M. 242% 153% 159% 18.8%  9.8%  63%  65%  1.0%  22%  100%

3— 4 P.M. 220% 19.6% 14.0% 224%  62% 70%  56% -12%  20%  100%
W4 — 5 P.M. 27.3% 183%  18.2% 164%  9.6%  5.46%  2.4% 7%  1.5%  100%

il

w5— & P.M. 302% I7.1% 157% 173% 112%  53% e * 3.2% 1009

b— 7 P.M. 29.6% 179% 240% 161%  10%  3.0% * * 2.4% 1009
W7 — 8 P.M. 326% 105% 305% 19.9% ¥ 2.19, % « 44%  100%
‘t;‘ 8— 9 P.M. 232%  70% 37.0% 266% g 1.9%, g * 43% 1009
910 P.M. 290%  80% 245% 33.0% + 1.7%, + * 3.8% 1009
ﬂ;-o_” P.M. 321% 153% 1419 29.6% + 3.29, # ¥ 5.7% 1009
’l:’f,| — 12 P.M. 289% 226% 18.2% 19.3% * 2.89, * * 8.29%, 1009
'i‘l’z— | AM. 573% * 17.5%  10.3% * * * * 14.9%,  100%,
AL DAY 2859 1329, 2289 207%  50%  3.8%  23% 4%  33%  100%
JAVERAGE

*Station not on the air.

Write for our booklet “T'he New and Most Accurate Survey Method for Determining Listener Interest
in Programs,” giving complete details and cost. Every agency and advertiser should have this booklet
in order to plan radio campaigns intelligently, whether they are for Greater Boston or for the nation.

|l THE YANKEE NETWORK, INC. i2amrelbisomms

“\February 1. 1936 * BROADCASTING Page 3



Ultra High-

Frequency
Station

Added

14 fi.l‘. 5 g

Just as in August, 1920, WWJ pioneered regular daily broad-
casting, so it pioneers in the latest field of radio activity.

Atop the Penobscot tower, highest Detroit building, WWJ has
erected the first ultra high frequency station in Michigan—one
of the few in America.

Already fans are building sets to tune W8XWJ—the official
designation for WWJ's offspring just as they did in 1920 when
the parent came on the air.

These facts are of interest to advertisers because they indicate

how WWJ stands in the Detroit market—America's fourth. We

repeat, WWJ is Detroit's own radio station, listened to by more

of the homes of the city than any other.

National Representatives: GREIG, BLAIR & SPIGHT, Inc.

New York Chicago San Francisco Los Angeles
WWJ 920 KC — WS8XWJ 31600 KC

111

Published semi.-monthly by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington, D. C. Entered as second class matter March 14, 1933,
at the Post Office at Washington, D. C., under act of March 3, 1879.




THE VIRGINIA BROADCASTING SYSTEM

OGO /

CIGARETTES °
1_ 2 HOURS WEEKLY (All University of Virginia Sports)

ai the 5&41‘ client oﬁ (ts B-station ﬁooé-ap

HE Virginia Broadcasting System . . . a these stations lay down a popular and effec-

group of five progressive stations . . .
selected . . . regional . .. popular . ..
reaching more than 3,000,000 population of
the State of Virginia and contiguous North
Carolina.

One concentrated market, blanketed by the
Virginia Broadcasting System! Individually

-ﬁéﬁi/iateﬁ :

tive mantle of entertainment, striking di-
rectly at the center of the five densities of
population which comprise Virginia.

Collectively the Virginia Broadcasting Sys-
tem is the most comprehensive and effective
sales medium purchasable in a market of

proved steady income, assured wealth, and
spendability.

Charlottesville WCHV
Danville . WBTM
Lynchburg .o WLVA
Newport News—Norfolk WGH

Petersburg—Richmond . . . WPHR

T.. VIRGINIA BROADCASTING SYSTEM

Headquarters — WCHYV, Charlottesville, Va.

~ REPRESENTATIVES _~
AERIAL PUBLICIZING, INC.
30 Rockefeller Plaza New York City

SPANGLER & BEERY
1319 F St., N. W. Washington, D. C.

|
e
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WGR-WKBW (CBS) .
WIND-Gary

It Acema EASY to

J'IGURED conservatively, we estimate

that Cliff Sleininger’s ancestors have
caused us the loss of 17,243 working
hours by dubbing themselves ¢“Slein-

inger” instead of ‘“Jones”.

Sleininger, it seems, is a provocative
and devastating name. Telephone op-
erators especially, and others of both
high and low estate, derive a sadistic

pleasure in its mutilation.

NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES
110 East 42nd St. 180 N. Michigan New Center Building Russ Building C. of C. Bldg.
Lexington 2-8440 Franklin 6373 Trinity 2-8444 Sutter 5415 Richmond 6184
. (NBC) . . Des Moines KFAB (CBS) . Lincoln-Omaha KSD (NBCQ) . St. Loui: :
Buffalo WAVE . (NBQ) . Louisville KFwB . . . . Los Angeles_ '
- WJJD-Chicago WTCN . . . Minneapolis-St. Paul KOIN (CBS) . Portland|
. (CBS) . Cleveland KOIL . (NBQ) . . Omaha KOL (CBS) Seattle
(CBS) Kansas City KVI (CBS) Tacom:

But it’s all very simple. Slei as in “Sly”,
ning as in “ning”’, ger as in “Gertie’’.
(The name “Free”, our spies inform
us, is rarely troublesome even to adver-

tising men.)

Anyway . . . now that you know how
to pronounce it, how about giving us
aring? Miss Constantinappapolis, will
you get Free & Sly-ning-ger on the
phone, please?

BROADCASTING °* February 1, 1936
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Transeription Rule Liberaized By FCC

Spot Business Given Impetus as Multiple Announcements
Are No Longer Required; Records Placed on Same Basis

SPOT broadcast-
ing, for many
months restrained
by rigid Federal
regulation gov-
erning announce-
ments of tran-
scriptions, re-
ceived renewed
impetus Jan. 28
when the FCC
Broadcast Divi- Mr. Deutsch
sion adopted a new announcement
rule liberalizing in many respects
the provision in force for four
years.

' Granting in part the petition of
the World Broadcasting System
Inc., which had battled since Oc-
tober, 1934, for the revised regula-
tion, the FCC adopted a rule (No.
176) which eliminates multiple an-
‘nouncements in 15-minute tran-
scribed programs. The new regu-
lation becomes effective immedi-
lately.

Announcements of phonograph
records, heretofore required imme-
'diately preceding each rendition,
also are placed in the same cate-
gory with transcriptions in that
the announcement is required only
at 15 - minute intervals. The new
rule, hewever, specifies that there
must be clear differentiation be-
tween electrical transcriptions and
phonograph records. The identi-
fying words, states the new rule,
“shall accurately describe the type
of mechanical reproduction used.”

Transcription producers have
contended that narrow interpreta-
tions of the former transcription
rule placed a severe burden upon
the transcribed program for com-
mercial usage. With all ambiguous

-~ Drovisions cleared and with a defi-
nite rule prescribing announce-
!nel_ltS only at 15-minute intervals,

W it is expected that numerous ac-

‘cuunts which have shyed clear of

transcriptions now will utilize spot
broadecasting.

Aid to Libraries

GREATEST difficulty has been ex-
perienced since the introduction of
so-called transcription libraries, in-
augurated by WBS two years ago.
Under interpretations of the for-
mer rule by the FCC lawyers, each
individual selection, if on separate
discs, required a separate an-
.|1'!i nouncement, resulting in “break-
ng in” on programs at intervals
ht of two or three minutes. The new
rJ: rule published on this page elim-
inates that requirement in clear-
d| cut language. ‘
4 In brief, the new regulation spe-
1 ]

s

15 minutes;

ately preceding the use thereof;

stood by the listening public.

New Mechanical Reproduction Rule

176. EACH broadcast program consisting of a mechanical reproduc-
tion, or a series of mechanical reproductions, shall be announced in the
manner and to the extent set out below:

1. A mechanical reproduction, or a series thereof, of longer duration
than 15 minutes, shall be identified by appropriate announcement at
the beginning of the program, at each 15 minute interval, and at the
conclusion of the program; provided however, that the identifying an-
nouncement at each 15-minute interval is waived in case of a mechanical
reproduction consisting of a single, continuous, uninterrupted speech.
play, symphony concert or operatic production of longer duration than

2. A mechanical reproduction, or a series thereof, of a longer d}xmtion
than five minutes and not in excess of 15 minutes, shall be identified by
an appropriate announcement at the beginning and end of the program:

3. A single mechanical reproduction of a duration not in excess of
five minutes, shall be identified by appropriate announcement immedi-

4. In case a mechanical reproduction is used for background musie.
sound effects, station identification, program identification (theme music
of short duration), or identification of the sponsorship of the program
proper, no announcement of the mechanical reproduction is required.

5. The exact form of the identifying announcement is not prescribed
but the language shall be clear and in terms commonly used and under-
The use of the applicable identifying
words such as “a record”. “a recording”, “a recorded program”, “a
mechanical reproduction”, “a transcription”, “an electrical transerip-
tion”, will be considered sufficient to meet the requirements hereof. The
identifying words shall accurately describe the type of mechanical repro-
duction used, i.e. where a transeription is used it shall be announced
as a “transecription” or an “electrical transcription” and where a phono-
graph record is used it shall be announced as a “record” or a “recording’’.

cifies that a mechanical reproduc-
tion, or a series of them, of longer
duration than 15 m:nutes, shall be
identified appropriately at the be-
ginning of the program, at each
15-minute interval, and at the con-
clusion. Excluded from this re-
quirement, however are mechanical
reproductions consisting of a
single, continuous, uninterrupted
speech, play, symphony, concert or
operatic production of longer dura-
tion than 15-minutes.

A transcription running longer
than five minutes and not in excess
of 15 minutes must be identified at
the beginning and end of the pro-
gram. The former regulation re-
quired an announcement only at
the beginning.

A single mechanical reproduction
running not longer than five min-
utes must be identified only at the
beginning. In cases where tran-
scriptions are used for background
music, sound effects, station identi-
fication, program identification
(theme musie of short duration),
or identification of the sponsorship
of the program proper, no an-
nouncement of the mechanical re-
production is required.

The latter provision also repre-
sents a liberalization of the old
rule. Of particular significance is

February 1, 1936 * BROADCASTING

the proviso that no announcement
of the transcription is required in
cases where the transcribed pro-
gram serves to identify the spon-
sorship of the program proper.
That is designed to cover local-
dealer or distributor tie-ins at sta-
tion breaks, such as are frequently
used by automobile manufacturers.

Rejected Dropping Whole

IN CONSIDERING the amended
regulation, the Broadcast Division
went deeply into the advisability
of dropping altogether the require-
ment of the transcription announce-
ment for one-minute programs. It
was finally decided, however, that
they would have to be announced
as such prior to the rendition.

That phase of the new rule which
waives the announcement at 15-
minute intervals in cases of pro-
grams consisting of a single, con-
tinuous, uninterrupted speech, play,
symphony concert or operatic pro-
duction of longer duration than a
quarter-hour, creates an anomolous
situation. This provision conflicts
with the station identification rule
(175) now in force, which specifies
that call letter announcements be
made at half-hour intervals, except
where they would interrupt a “sin-
gle consecutive speech”,

In this connection, it is under-
stood that the Broadcast Division
intends to revise the call letter re-
quirement so that the language
covering waiving of announce-
ments will be identical with that
in the new transcription rule, and
include plays, symphonies, operatic
productions, and concerts, along
with speeches, thus making them
consistent.

The WBS petition was filed by
Percy L. Deutsch, WBS president,
through Attorneys Paul M. Segal
and George S. Smith, on Oct. 17,
1934, after numerous stations us-
ing the WBS library service had
been cited by FCC inspectors for
alleged infringement of the an-
nouncement requirements.

The petition sought simply to
have the old rule clarified to cover
announcements of library service
transcriptions made exclusively for
broadcast purposes. The American
Federation of Musicians filed a
memorandum in opposition to the
request, citing the issue of “canned
music” versus “live talent” and
made contentions of unemployment
among musicians.

A hearing on the petition was
held June 20, 1935, before the FCC
Broadcast Division with more than
a score of parties represented. The
WBS contention was supported by
the NAB and by Standard Radio
Inc., Los Angeles, which also has
a transcription library service, and
by numerous independent stations.
Opposition came from the Musi-
cians Federation and others, with
the networks opposing elimination
of the announcement altogether.
Local broadcasting stations asked
for 15-minute interval announce-
ments covering phonograph rec-
ords if the transcription library
provisions were liberalized.

FCC inspectors have found ex-
treme difficulty in enforcing the
mechanical reproduction rule in the
past, notably with respect to pho-
nograph records. It has been said
that there have been more viola-
tions of this rule than perhaps any
other on the books. This has been
attributed primarily to the am-
biguous provisions of the order,
which the new rule is believed to
clarify in its entirety.

Grounds for Decision

COINCIDENT with its action, the
Broadcast Division made available
a statement covering its grounds
for the new order. This went into
the history of the mechanical re-
production announcement situation
in detail, with particular reference
to the WBS petition. It concluded
with the announcement that the
WBS petition is granted “insofar

(Continued on page 58)
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