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VANTAGE®

THE THRILL OF REAL CIGARETTE TASTE IN A LOW TAR.

t. 1987 N.J. REYNOLDS TOBACCO CO.

9 mg. "tar", 0.7 mg. nicotine ay. per cigarette by FTC method.

SURGEON GENERAL'S WARNING: Smoking

By Pregnant Women May Result in Fetal

Injury, Premature Birth, And Low Birth Weight.



THINK OF IT AS THE
WORLD'S SMALLEST DIGITAL PLAYER.

Now you can take the dynamics of
dig al performance anywhere. With

HX-S. It captures the purity and
nuances of digital sound like no other
hig--bias audio cassette.

Specifically designed to record
dig' lly-sourced materials, HX-S offers
fou-times the magnetic storage capa-
bil ho of other high -bias cassettes avail-
abl= today. Plus unmatched high
frequency MOL (Maximum Output
Le.el) for optimum performance.

oiith all this going for it. HX-S does
mo-s than step-up your pocket -sized
pla,er. It also acts like fuel injection for
yo_I car audio system. And it can turn
a ba mbox into a portable music hall.

TDK HX-S. One small step for digital.
Ong giant leap for music -kind.

1`,TDK
THE ART OF PERFORMANCE.
TDr: is the world's leading manLfacturer of audic & video cassettes and floppy
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There are some moments that only music can express.

Travelling with the
sound of Nakamichi mobile

audio products can be
a magical experience.

Our company's commitment
to quality and leading -edge

technology has produced some
of the finest audio

components known to man.

But it's not the technology
that provides the magic;

it's the musical experience I creates.

After all, we know that rothing
can make the spirit soar like music.

nkNakamichi
For the name of your nearest

authorized Nakamichi home audio
or mobile sound dealer, please can or write.

Nakamichi America Corporation
19701 South Vermont Ave

Torrance, CA 90502 (800) 421-2313
(800) 223-1521 (California)

Nakamichi Canada (800) 663-6358

Nakamichi produces a complete line
of mobile tuner decks, amplifiers and

speaker systems



SIGNALS & NOISE

At Your Service
Dear Editor:

Having read innumerable words of
praise and damnation in the pages of
Audio, I find that one particular subject
has, unfortunately, been pushed aside
in favor of disposable audio and mass
merchandising.

In that today's technology, regard-
less of price, virtually ensures respect-
able performance, what might resur-
rect itself as a tangible consideration
when contemplating the purchase of
audio equipment?

The subject of service to the custom-
er, not only during the sale but, more
important, after, has faded into oblivion
for many audio buffs. Increasingly, ser-
vice after the sale is encompassed by
your local independent television, ra-
dio and bicycle repairman who,
through years of experience, knows all
there is to know about your just -re-
leased equipment.

I wish Audio would look at "State of
the Art" service, such as that rendered
by one of the last great names in Amer-
ican audio, our own McIntosh Labora-
tory. Often exposed to the incessant
banter of "new and improved," I will
contentedly remain a member of the
McIntosh family. Their concern for the
customer is, like their equipment, ab-
solutely first rate.

Michael J. Rodney
Pineville, N.C.

Editor's Note: Nominations are now
open for more such recommenda-
tions.-E.P.

Defending Auto Coverage
Dear Editor:

In a past "Signals & Noise" column,
reader Robert T. Shaw wrote to object
that an entire issue devoted to auto
sound was a step toward low fidelity.
He also objected to your inclusion of
Lirpa products.

I believe that high fidelity should not
be limited to the home but be extend-
ed to the car as well. Since I spend a
lot of time in my automobile, I appreci-
ate good sound to make trips more
enjoyable. With some of today's high -
quality mobile components and with
careful selection and placement of
speakers, I can produce a level of fi-
delity in my sedan that can rival many
of the better home systems. I am also

looking for ways to upgrade my car
system and thus appreciate any litera-
ture that can keep me informed of the
latest equipment available.

For those audiophiles who don't
want your publication filled with
"wasteful" material, let them drive to
their office with a Tchaikovsky overture
trying to squeeze out of 31/2 -inch fac-
tory dash units or cruise down the in-
terstate with a 4W Montgomery Ward
cassette radio grossly distorting a Bee-
thoven symphony.

As for products from Professor I.

Lirpa, I find nothing wrong with a little
sense of humor, which obviously some
readers seem to lack. Lirpa makes for
a refreshing pause in a highly sophisti-
cated publication.

I commend Audio for its excellent
coverage of the entire spectrum of the
hi-fi world as well as a little humor.
Keep up the good work!

Lonnie Wong
Denver, Colo.

It's a Must
Dear Editor:

I do agree somewhat with reader
David Lansdown's point that you could
review more affordable audio gear
("Signals & Noise," February 1987). I

must say, though, that Audio's features
and columns, along with such indis-
pensable articles as the blank cassette
comparison you ran in June 1986
(which I still refer to), make your maga-
zine "must" reading each month.

Tom Quarles
Production Director, KILO 94

Colorado Springs, Colo.

Tchaikovsky Found
Dear Editor:

In "Behind the Scenes" (January
1987), Bert Whyte says that neither
Tchaikovsky's Symphony No. 3 nor his
"Manfred Symphony" is available on
Compact Disc. I have both works on
CD: Symphony No. 3 (Chandos 8463)
by the Oslo Philharmonic under Mariss
Jansons, and the "Manfred" (Angel
CDC -747412-2) by the Philharmonia
Orchestra conducted by Riccardo
Muti. The Symphony No. 3 is also avail-
able on DG with Herbert von Karajan
conducting the Berlin Philharmonic, a
fairly recent release.

Jack Bowers
Wilmette, Ill.
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