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This page seems to be traditionally reserved for someone to write an epitaph for the past
exhibition and to give its contents a label.

I don’t want to do this because I feel the nicest thing I could say about any show
would be that I couldn’t spot any common denominator at all—that it was an assembly
of the best work of many individuals who don’t follow a recipe. Unfortunately I can’t
get away with this for the simple reason that it isn’t true.

Yesterday’s daring innovations became today’s commonplace and the current formula
is always made up of approaches for which many precedents have broken the ice: It is
now all right to use a highly blueish Ektachrome in advertising because the account
executive can point to many similar advertisements as a passport to this artistic license.
The same goes for illustrations which ten vears ago would have been dismissed as
unfinished sketches; or for a campaign built around a concept which involves the
product only humorously or deviously. Credit for the departure should always be shared
by the artist who thinks of it and the person who has the vision to publish it. I think that
the Club’s Awards to Management are a tribute to that fact.

On the other hand, I don't feel that it is only the economic “safety factor” which
makes us place such a high value on previous acceptance by a majority. Even among
painters of all ages, schools have formed and their output bears a strong stamp of
resemblance (and this in cases where commercial success or many-sided approval was
of secondary importance). I guess it is just human to conform, and lastingly good work
will always be derivative and a part of a slow process of evolution rather than a yearly
revolution. Therefore the trend cannot be neatly isolated but should be understood
in context over a longer period.

And, since I cannot say that this was an exhibit of spontaneous, conflicting individual-
ism, I'd like to believe that we had among the entries many of the best of the currently
acceptable and a few exciting departures which will become the precedents for the

next several years.

ExniBrtion CHAIRMAN
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MAGAZINE ADS SINGLE PAGE 3 OR MORE COLORS

Hot-Eyed Gourmet on watch for tardy Saucemen...
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man. s whits wine and veal stock doss
the world's rarest sguces for hoaar to meats, poultey and even the
Gourmet Foods,and dally not!* A

Qur Saucemen rushed forth.

T Jatcr mt
well r«hey ngm vv e

By our own MHead Chel, whe was awarded &

Sauce A once sald: ﬁmmb’:::ﬁmx‘:‘"
uw\nkmmma-u«mnm ey sizzie with Soiight o being =
( 'Q--m-lmocvdmm"hulmd. dastect, and Bactecues bpcome 7
dellcious sauce, redolant of currant @lviiirod things wncae iy beaipm é
Jelly sind oranges, will help your auck atialn

his deatiny—with full military honors.

FRANCE, Sauce sux Fines Herbos.
Featuring mwmum

FRANCE, Sauce Chassenr. Frenck cell it this delicate i >
“The Hunter's Sauce,” Based on & i e 0
“ sheds a

demizglace, it is flavorsome, rick enough / bl

to be taxed out of existence. Fa its depthe swim T halo over

murhrooms, burgundy and fledgling shallots. Im your |

Spoon it on the mallords Papa brings l :ha‘n’;".' -~ -

roasts, i a8

down ., .at the butcher's. ‘ < #’a dr'”_lmw““"'

pJ d. ?MMWQ o mqms”nw-mmm

wteaks and chops. Spaghwtti-and-meat-sauce

fouat fori "‘?‘Zixia «{'3@ Mm;:;?a:c}toﬁjgﬂl _
2 Gus WavPOTICH, art director

GENERAL FOODS % ; GOURMET FOODS O ATt IS

Wikte Prains, New York C. F. Hathaway, Inc., advertwer

Milton Glaser, artist

Push Pin Studio, designer

Young & Rubicam, Inc., advertising agency
General Foods Corp., advertiser

1 DENNIS KAVANAGH, art director

Hathaway's brainwave —=Vivella shirts for Christmus
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RoBERT GAGE, art director

Carmen Schiavone, photographer

Doyle Dane Bernbach, Inc., advertising agency
American Export Lines, advertiser
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CHEMSTRAND NYLON

Our country calls not for the life of ease, but
for the life of strenuous endeavor. The twen-
tieth century looms before us big with the fate
of many nations. If we stand idly by, if we
seek merely swollen, slothful ease, and ignoble
peace, if we shrink from the hard contests
where men must win at hazard of their lives
and at the risk of all they hold dear, then the
bolder and stronger peoples will pass us by and
will win for themselves the domination of the
world. Let us therefore boldly face the life of -
strife, resolute to do our duty well and manfully;
resolute to uphold righteousness by deed and by
word; resolute to be both honest and brave, to
serve high ideals, yet to use practical methods.

Theodore Roosevelt: from « xpeech, *“The Strenuous Life,” delivered in Chicago in 1891
Great Ideas of Western Man...one of a series. CONTAINER CORPORATION OF AMERICA
CCA

Joun Massevy/RaLpPu ECKERSTROM, art directors
John Massey, designer

N. W, Ayer & Son, advertising agency

Container Corporation of America, advertiser

WiLrLiaM TAuUBIN, art director/designer
Wingate Paine, photographer

Doyle Dane Bernbach, Inc., advertising agency
The Chemstrand Corp., advertiser
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‘I have the simplest tastes, I am always satisfied with the best. ng}nsmn
- <& Murphy

P S M it o 1 e M e 3, s S 4

BErNARD GOLDBERG, art director/designer

Saul Leiter, photographer

Rockmore Company, advertising agency

Johnston & Murphy (Division of General Shoe Corp. ), advertiser
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Hecaptured: the fine art of necdlepoint on gloves by Weae-Right

BERT STEINHAUSER, art director/designer
Elbert Budin, photographer

Doyle Dane Bernhach, Ine., advertising agency
Wear-Right Gloves, Inc., advertiser

T
LESS STFEL WITH CHUNGKING CANE HANDLES. IT'S CALLED TOKE BY

DANSK

Wirriasm TAvBIN, art director/designer

Burt Glinn, photographer

Doyle Dane Bernbach, Inc., advertising agency
Israel Government Tourist Office, advertiser

"W, AT IS i Ut \N

ARt KANE, art director/designer

Bert Stern, photographer

Irving Serwer Advertising, Inc., advertising agency
Dansk Designs Inc., adeertiser

Parad mountain peopk: whe
Imve alwars been known for
A% prowes as fighters nthe
b around Mount Carmed and
ali’u, where aom: 20,000
hve i joacr amd har

bony with thew Jewre mh

I the most generous and
aciees of hosts.
During the ceicbrations thet
lake place thie voar to
k. $<rael's 100k Ants
¥ the haghlaghts will bx: e
wind T “Fastass, * at

wrint ungle: stnnged Oraemtal
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Fot an eaperence you wel
forges, vout ernob during
10th Anniversary Yewr
ity [ur our uavel htermian
Inrae) Government Touews
Fer Lot FWth Avenoe, New
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INDULGE YOUR GOOD JUDGMENT in the Fabulous Fiat. .. If you buy it as your “second” car
you may soon prefer it to your “first.” Custom-crafted in Europe, styled in the Italian fashion.
Fabulously roomy and comfortable, yet so compact parking is a snap. Series 600 sedan (above) is only
10 feet long. Fabulously economical —up to 42 miles per gallon. The Fiat 500 delivers up to 53!
There are four series, eight models—sedans, sports cars, station wagons. Fabulously low priced . . .
the Fiat 600 above is $1298* at port of entry—New York. See your Fiat dealer or phone
or write Fiat Motor Co., Inc., 500 Fifth Avenue, New York, New York. Longacre 5-7034...FIAT

‘wwmhmMMmMMﬂmm&duo&;m'ﬂmﬂm‘ h holstery i diatel ilable at $1358. Hub-caps shown extra.

AWARD OF DISTINCTIVE MERIT

AL ANTHONY, art director/designer l/
Becker-Horowitz Studio, photographer

St. Georges & Keyes, Inc., adcertising agency

Fiat Motor Company, Inc., advertiser /



MATHEMATICS SERVING Mes

WiLrLiaym H. BuckLEY, art director

Roy Kuhlman, photographer/designer

Benton & Bowles, Inc., advertising agency
International Business Machines Corp., advertiser
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(o]
:cgnd@rﬂ©m the new wonder-blend knit fabric. muke 1 usderna
softer thun 4 drift of petals! Biderlon  a blend ot suvon
with the geatle “bloom™ of combed cotlon. A new opaque hait that’s wesdeefully fine. yet mechtne

washable. muchiac drvable! Eiderlon hus extraordsnary absorbency. end a “vibrancy” that mahe

whites whiter, pastcls and prints brighter. Lok for Eiderlon in panties nd other intimate apparcl
.

i L . L BT Jen e

Oxorri0 Pacclong, art director/ designer

Donald Mack, photographer

Grey Advertising Agency, Inc., advertising agency
Industrial Rayon Corp., adrertiser

ART DIRECTORS CLUB MEDAL

WiLrLiazm Tausix, art director/designer

Erich Hartmann, photographer

Doyle Dane Bernbach, Inc., advertising agency
Israel Government Tourist Office, advertiser

Gene FEDERICO, art director/designer
William Helburn, photographer
Douglas D. Simon, advertising agency
L’Aiglon Apparel, advertiser



English translation: “You’re on in five
minutes!” It's Willy, the brilliant young mime
of Tel Aviv’s Theatre Club. This is the*'left bank”
rendezvous of Israel actors, musicians and artists,
who often get into the act themselves for a
wonderfully intimate and spontaneous evening.
Then everyone goes down to the wine cellar and

52

they dance the hora and sing folk songs till dawn.
Or you can go over to see the Chamber Theatre
do Tennessee Williams or Bert Brecht. The
Habimah Theatre for the classic “Golem” or
“Dybbuk.” The great Israel Philharmonie, with
soloists of the calibre of Piatigorsky, Rubinstein
and Stern. Or an enchanting evening of Y emenite

™

b | ) )

dances by the Inbal group. You won't find a more
singing and dancing people anywhere in the world.
And it will be even more exciting in Israel this
year, when we celcbrate our 10th Anniversary
If you would like our travel literature hit, drop
us a card. Israel Government Tourist Office,
574 Fifth Avenue, New York 36, New York

1es -
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NSTERLING SILVER AND BLACK ZYTEL SERVING SET St6*
This precious gift knows no peer in contemporary design . . . in timeloss elegance, And the special Christmas box is made to be
displayed . . . as o tribute to her good taste—and yowrs. Celsa Corporation of America, 1 East 57th Street, New York 29, N. ¥.
Laovd & Taylor: New York, N, Y., Bale Oynuyd, Pa,, Garden City, N. ¥, Searsdale, N. ¥, Neiman-Marewas ; Dallas, Howston

Bos FARBER, art director/designer

Melvin Sokolsky, photographer

Irving Serwer Advertising, Inc., advertising agency
Celsa Corp, of America, advertiser

AWARD OF DISTINCTIVE MERIT

Epson NEwoQuisT, art director/designer

Wingate Paince, photographer

Needham, Louis & Brorby, Inc., advertising company
Peugeot, Inc., advertiser



The new Peugeot '403 1s an
economy car—with room!
[t has ample leg space
front and rear seats for
a family of five or six. .
And the Peugeot
has leatherette
<o scats with
8, foam rubber

- = 2 padding. The
/ A-cylinder

| engine has

® aver y llvelv pick-up,
gives 30 miles per gallon and
delivers a top speed of over
80 mph. Price? Only $2175
and 1t includes all this: shding
sun-roof, windshield washers,
whitewall or Michelin*“X”
tires, economy 4th gear, heater-
defroster, dashboard clock

and reclining “‘sleep-on” seats.
S T See and drive a Peugeot soon.

e - L'J SA T B SOLD AND SERVICED BY OVER 300 RENAULT DEALERS THROUGHOUT THE UNITED STATES
FOR ILLUSTRATED BROCHURE WRITE PEUGEOT INC ‘20 EAST 56TH STREET NEW YORK 92 N ¥

the new Sportsedan from France!

PEUGEQOT

%




GRANDMA MOSES: PHOTOGRAPHED WITH A NEW POLAROID previeus ilm. Wi atestald | | {
LAND FILM. s s an endarcement of an actual O0second peture, 1t Vou pictures in 60 sceends. but peture wtoniling qualins . P
was ta with a new tdine just mtredueed, whieh i twice as <harp as th Cameras ~tart at = 1 new film can ied by [ 1




Yo i valtzing to the musie of a cab radio. Or mayhe it was o dream .. their s
But fur a moment vou rhared it on WHISPERING STREETS. For this new radio drama

tehes vou wherever lile leads. makes vou part of the people you meet on the way, Fach day, as onby

«n. BETTE DAVIS
mory on W hispering Strects,
Join her. Monday through

lirings you to & new scene .., an unforgeitable
A different story...a complete story every day.

Friday on the CBS RADIO NETWORK,

RoBERT GAGE, art director/designer

Wingate Paine, photographer

Doyle Dane Bernbach, Inc., advertising agency
C.B.S. Radio Network, advertiser
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ABE SCHRADER: AUTHORITY
ON CARS
AND WOMEN

b be certain it's authentic, note the set of the sithouctte, the charucier of the proportions.
Lean back —if it's the real thing, you never felt more relaxed. An accomplishment —if vou know
anvthing about the shift mechanism. Oh. the car? That'sa 1901 Columbia Gasoline Runabout

esseseAuthoritative box-check tweed, brown & grey or bluc & green. Sizes 6.10 16, About $30.

Designed by Belle k Will Ssunders. Abe Schrader Corp., 530 Seventh Ave., N.Y. 1t & Tute. A2 v
L5 A O mEmgein. el Seamim, oF wue Wonsdelis, fon Framium ol & Syl oot Mk Suswieilge & Chblos. Shdipon, Do

Josepu NISSEN, art director/designer

Jerrold Schatzberg, photographer

Altman-Stoller Advertising, Inc., advertsing agency
Abe Schrader Corp., advertiser

ART DIRECTORS CLUB MEDAL

HELMUT KRONE, art director/designer

Bert Stern, photographer

Doyle Dane Bernbach, Inc., advertising agency
Polaroid Corp., advertiser

MAGAZINE ADS SINGLE PAGE 2 COLORS OR BLACK AND WHITE

LockE MILLER, art director/designer
Charles Totten, photographer

Hixson & Jorgensen, Inc., advertising agency
Waste King Corporation, advertiscr

need

LONDON FOG MAINCOAT

DomiNick ARBUSTO, art director/designer

Aldin, photographer

Daniel & Charles, Inc., advertising agency

Londontown Manufacturing Co., advertiser



o Cadiz
Casablanes
T‘nT Al N
s Iall Sunlane
Sicrly

& Freoh ivien Cruises to the
ltalian Riviers .
Mediterranean

Constitution
ln_(lcl)cn(lcn 1ce
it | A+ aguats L

6) ¢) Rosert Gage, art director/designer

z 'j Shostal Color/Sol Libsohn, photographers
Doyle Dane Bernbach, Inc., aduertising agency
American Export Lines, advertiser

EVERYBODY'S WEARING ’EM!

CHENMSTRAND NYLON

WiLLiaM TAUBIN, art director/designer
244 Bert Stern, photographer
Doyle Dane Bernbach, Inc., advertising agency
The Chemstrand Corp., advertiser
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32 World Records in Puerto Rico

BiLL BiNzEN, art director/ designer

Elliott Erwitt, photographer

Ogilvy, Benson & Mather, Inc., advertising agency 6 7~ HERB LUBALIN, art director/designer
Commonwealth of Puerto Rico, advertiser 2 Ben Rose, photographer

Sudler & Hennessey, Inc., adceertising agency
Design Center, advertiser

A BREAK FOR DESIGN

i~ the function of the Design Center: to meet

in the field of interior design o the deco-

inter-

point of As one crmfy e mem-*
Ler put it “the Design Center i 1o interiors
what the «ard file is to the Librury of Con-

1 N, d trdecenteror DESIGN CENTER
R INTERIORS
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W hat makes Rolls-Royee

the best car in the world?

annuon to daald” asys o eminont Rotis-Rowo, on. meet.

Rorrix C. SMiTH, JR., art director/designer

= Charles Kerlee, photographer
Ogilvy, Benson & Mather, Inc., advertising agency
Rolls Royce, Inc., advertiser

-

MY o e, o

mi-n— ‘;"' ?

t takes broad-shouldered

1 Y tomobiles —our typrcal
America's Averea o ol o
ways of living in this coumtry.

family shopping cart " . ..

Crauxcey F. KorTEN, art director/designer

e S s e s S S o TR COM BN e s S e
T, e Hans Namuth, photographer
OSSO o or . ot ol i | 1) Ford Famil of Fine Cars ans Namuth, photogra; .

e T en RN TR R o ok tamecsea - o - ...m)! wooLE  Maks 1y COmPARNTI Kenyon and Eckhardt, edvertising agency

Ford Motor Company, advertiser

A COAT
OF EXCLUSI\ k.

COUNTRY TW

CASHMLI RE OR 4 :
KASHMOOR y 20

we s ot 5t R o s Epwarp Rostock, art director/designer

e M . seer wiaa . : Dick Rutledge/Ray Kellman, photographers
— - ke —— y
=g = .-:_._.... b S < 2} Ashe & Engelmore Adv. Inc., advertising agency
Country Tweeds, advertiser
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6 ART DIRECTORS CLUB MEDAL

HERBERT MATTER, art director/designer/ photographer

The Zlowe Company, Inc., advertising agency
Knoll Associates, Inc., advertiser

: WiLrLiaM TAvuBIN, art director/designer
Wingate Paine, photographer
Doyle Dane Bernbach, Inc., advertising agency
The Chemstrand Corp., advertiser

Mo 130 £Ms e thu calivotes ot Tighe Fodeunt Cints wud Tebien Beupned b Seve Semmentt
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The octagon on the battie line Lithe, beautiful and beliowing thunder...ten MG A racing cars
uncoil from the starters grid at Lime Rock. Try the MG A at J. 8 INSKIP, INC., 304 East 64th Street,
New York 21. NY (TEmpleton 8-6100) or at any one of 100 authorized dealers in Conn. N.J.. NY.. or R. L
(from $2.455") Telephone today for the name of yeur nearest authorized dealer Mf}
[ X3 Ep Brobsky, art director
52 Roy Kuhlman, artist

Dan Wynn, photographer

Ruder & Finn Incorporated, advertising agency
J. 8. Inskip, Inc., advertiser

6) 6

3 3 MAGAZINE ADS-LESS THAN FULL PAGE

STUART WELLS/BERNARD T. GRANT, art directors (3 Havr Dawis, art director/designer [ :- S1 FRIEDMAN, art director

Erwin Blumenfeld, photographer/designer e i Lionel Kalish, artist ' Q) Bruce Elkus, photographer

J. R. Flanagan, advertising agency Philip J. Perlman Associates, advertising agency Harold J. Siesel Company, advertising agency
The Dayton Co., advertiser Marum Knitting Mills, Inc., advertiser Brunovan, Inc., advertiser

'3 ke besag back heme w1 one of the aess chatsawr, and 1t's 3 iveag Meaghag 35 she doas

v =

[t

LS
*

For your fine feathered friends-

A R u M with shpible devatees of authentic French stybag, Jesetie (s probably nel long for feather

elegant long-wearing Ban-Lon hose n N fesie ]
o

=

dusting. The formimre woll be bere. however, Jwaihng yow wisit Ash aay deceraler or denier

BRUNOVAN,INC. 00 sind 50 Ao yark ¥
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040
Lug
Mepy,

- e

ART DIRECTORS CLUB MEDAL

3 6 HeLMUT KRONE, art director/designer
Maurice Bauman, photographer
Doyle Dane Bernbach, Inc., advertising agency
Schenley Industries, advertiser

L —— -

H you ven 51ve & batier busrham __give 4t
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ABE SCHRADER: AUTHORITY
ON CARS
AND WOMEN

Authoritative box-check tweed, brown and grey or blue and green, shaped
with Siri, Sizes 6 to 16, about 850. Designed by Belle and Will Saunders.
Abe Schrader Corporation, 530 Seventh Avenue, N. Y, 18 » Lord & Tavlor, all stores
Jordan Manh Co., Boston, Mas, « Marshall ¥ield & Ca., Chicago, L. + Famous Barr Co., $t. Louis, Mo

Oh, the car? That's a 1901 Columbia Gasoline Runabout.

-y

, . .
18 i ¢ Josepn NissEN, art director/designer
e ,5 7 Jerrold Schatzberg, photographer

Altman-Stoller Advertising, Inc., advertising agency
Abe Schrader Corp., advertiser

Psst! Hold page up to bright light
for an x-ray peek at a great gift.
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Travel Folder; fabulous 15 by 8 inch
leather-strapped cotton canvas opens
15 by 21 inches wide. Black, tanger-
ine, surefire red. 18.95 plus 10% tax.
Mail or phone. Pinwheel Shop, I. Miller

NEW YORK ® ATLANTIC CITY e BALTIMORE ® CLEVELAND ¢
DETROIT ® PHILADELPHIA ® WASHINGTON © WHITE PLAINS

MAGAZINE ADS—LESS THAN FULL PAGE

RoBERT FABIAN, art director/designer
Andy Warhol, artist
I. Miller Salons, advertiser

BN RoBiNson, art director/designer
Howard Low, artist

George Ancona, photographer
Andrew Geller Shoes, advertiser

- v
EaYXVITLS sHort-HeeL FasHion 19.95 andrew gell@r New YORK - CHICA

3 look




“I hate everything that
bears the stamp of imitation,” said
composer Carl Maria von Weber. He
would have liked the unique quality
of WQXR. Certainly advertisers do.
Results for advertisers like American
Mutual Insurance Companies of
Boston prove: For WQXR’s one
million families, nothing takes the
place of good music...nothing takes

the place of

1560 AM 96.3 FM
Radio station of The New York Times

. Lours SILVERSTEIN, art director/designer
Walter Einsel, artist
New York Times, publisher

Hav Davis, art director/designer

R. O, Blechman, designer/artist

Philip J. Perlman Associates, advertising agency
Dee Sportswear, Inc., advertiser
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©Our new open mesh Dacron and Cotton washable knit shirt featuring an open mesh back

ABRAHAM & STRAUS, B'KLYN. N. Y. / GIMBEL BROS.. MILWAUKEE, WISCONSIN = KAUFMAN'S,
PITTSBURGH, PA./ G. FOX, HARTFORD, CONN. DEE SPORTSWEAR INC., 1270 B'WAY, N.Y. 1
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TO AN D FRO M ITA LY | Alitalia has inereased its transatlantic sehedule from 3 to 7 tlights
e a week—because o many people want to visit Italy! They want
to feed the pigeons in Venice. .. throw coins in the fountains of Rome . .. marvel at the art treasures in Florence . . . and

bask under the blue skies of Capri. Sicily, or Sardinia. And they want to fly Alitalia—where the food, the wine, and
the weleome are all so wonderfully Italian! Alitalia has been serving Furope, Africa. South America and the Middle

THE SUNNIEST SHIPS ALOFT

A LI'TAILIA

East for 30 years. Now a brand-new fleet of radar-equipped Douglas DC-7("s
links Europe with New York and Boston. Only 11 hours across the Atlantie!
First class or the new, surprisingly inexpensive cconomy* accommodations.

bt ' #  In New York see y our travel agewt o Alitalia, 15 Bast 516t Strect. Phese 27 7res, Hill 8-8700. Also in Uuladelphin, Chieayo, (leveland and Montree
—————
/ \
ot
I\l ARD \E ) AWARD OF DISTINCTIVE MERIT

“\S‘\“ﬂ\ X Herszrax Davis, art director/designer
\ \1 Tudor Publishing Company, photographer
\ WER

\ ) Yudel Kyler, designer

L= Dowd, Redficld & Johnstone, Inc., advertising agency
Alitalia, advertiser
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THE CORONATION OF POPE JOHN XXIII

Today television will bring the coronation of a new Pope within the sight of more people than have
witnessed all the coronations in the history of the Papacy ® As the solemn and majestic ceremonies
unfold before a massed crowd of 600,000 in St. Peter's Square, Eurovisi will broadcast the

event over an international network to some 30 million television viewers in seven European nations
®To enabie millions of Americans to see the ¢ ies the CBS Television Network will present an
hour-long nationwide broad highlighting the principal features of the event ® Recorded on video
tape dircetly from the Eurovision broadeast, and edited in London with on-the-scene commentary by
CBS News Correspondent Winston Burdett, it will be flown by jet plane to America for broadcast

i diately following tonight's electi coverage by CBS News® It will be repeated tomorrow from
B w {1am ® Be surc to see this historic broadcast on the CBS Television Network ® Channel 2

Moses and The Burning Bush

{The Siory of Pawowe Bepus Fiord

LEeSTER FELDMAN, art director/designer

Ben Shahn, artist

Doyle Dane Bermnbach, Inc., advertising agency
Barton’s Candy Corp., advertiser

[ WiLriaM GOLDEN, art director/designer
John Groth, artist
CBS Television Network, advertiser

THE SOUARE TOE

BEN SPIEGEL, art director/designer
Maurice Bauman, photographer
Doyle Dane Bernbach, Inc., advertising agency

p ; g ing sty e idea n's v
Melville Shoc Corp., advertiser l:mu-st-un ning sty k~ idea in men's shoes today

N
v



GENERAL™**
AGREEMENT

General Electric, General Foods, General
Mills, General Motors —all agree it's sound
strategy to be on the CBS Radio Networi.
Along with scores of other top-ranking
national advertisers, they know that on
CBS Radlo, commarclal salvos hit more
listeners (47% more peopie listen per com-
mercial minute than on any other radio
network). And they hit them harder. (By
Hts very nature, CBS Radio programming
scresns out the non.listening Natener.)
That's why, in the battie for the dollar,
thess gonerals make sure their campaigns
are on the CBS Radio Network. Maybe
what’s good for them Is good for you!

Jerome Snyder, artist
CBS Radio, advertiser

i " Louis DonrrsMman, art director/designer
L 4
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ARNoOLD VARGA, art director/artist/designer
Cox’s, Inc., advertiser
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RosErT GAGE, HELMUT KRONE, art director/designers

Wingate Paine, photographer

Doyle Danc Bernbach, Inec., advertising agency . .
Ohrbach’s, advertiser

ZASKIDOO, KTDDO! | found out

And a rrssmactase! 1 Coxs Jor diemiseric and ull that 1652, Grass who aeathed wir Mama i
ik 10 make her the toast of the Toenties? Yestrecee, we did! And were more than ready to do 1t P I [
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i sl pull en a sroweppe clah dlip tato w bib-full of bright besds  wuse wito o SAPJrY pare
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RosERT GAGE, art director/designer

Wingate Paine/Walter Chandola, photographers
Doyle Dane Bernbach, Inc., advertising agency
Ohrbach’s, adcertiser

") AmNoOLD VARGA, art director/designer/artist
» o, Cox’s, Inc., advertiser




NEWSHA ’El ADS OVER 500 Lil ‘ES

/ F-D-R-THE IMAGE

AND THE MAN BEHIND THE ¢

MASKS! PULITZER PRIZE-WIN- \'.

NER ARTHUR M. SCHLESINGER JR.

PEERS THROUGH THE PINCE-NEZ AT THE TWIN
ROOSEVELT RIDDLE...DISSECTS THE PSYCHOPATHIC
HATE OF THE UPPER CLASS...THE BLIND IDOLATRY
OF THE MASSES...DISCOVERS THE MANY-SIDED MAN
BEHIND THE MANY MASKS. A NEW AND NOTABLE
ANALYSIS...PREVIEWED IN THE CURRENT ISSUE OF
ESQUIRE IN ADVANCE OF ITS PUBLICATION

AS THE JANUARY BOOK-OF-THE-MONTH. B,
EXPECT THE UNEXPECTED IN.....ESQUIRE =

2
:
-
| §
g
|8
']
g
4
| B
| 8
g
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ONOFRIO PACCIONE, art director/ designer Hers LuBarin/GEORGE Lois, art directors
Harvey Schmidt, artist Carl Fischer, photographer
Grey Advertising Agency, Inc., advertising agency George Lois, designer

Esquire, Inc., advertiser Sudler & Henncssey, Inc., advertising agency
Carr’s, advertiser

Luciana Roselli, artist

5 3 PeTER R. PALAZZO, art director/designer
Henri Bendel, Inc., advertiser

ART DIRECTORS CLUB MEDAL

5 4 WirLiaMm TAuBLN, art director/designer
Ewing Galloway, photographer
Doyle Dane Bembach, Inc., advertising agency
El Al Israel Airlines, advertiser

Piosiung over palichid s, o somating folraiocs s, the chafom  with sacn.,
#vasing doew hes never boea more grand Haere are four from wwr o eap of the others i the collection m e coloe of pour chokee ., paces
Swgniicent collection of dresses for g cvnengs Thase bodices ary  bagm 0t 233, From our 10 West .

ichorngly yeweled, mokdod o fsther, beowetally bosded, o0 sked bone. . 10 Wi 37 S JTETILL BCl'ldCl




Starting
Dec.23
the
Atlantic
Ocean
will be
20%

smaller

- g : : : w— S == o
- . v - L]
“a 4 b - -r¢ . -
. P - - ' - - A
P ) e . g e - -
Watch for the inauguration of the first jet-prop service across the Atlantic. introducing the Bristol Britannia, starting Dee.23

AL
' ISRAEL AIRLINES

See your travel agent or: El Al lsrael Airfines, 610 Fifth stvenoe. New York 20,V ¥, Plaza 1-3100
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Mia Carpenter, artist

5 6 PETER R. PALAZZO, art director/designer
Henri Bendel, Inc., advertiser

Lovuis SILVERSTEIN, art director/ designer/artist
The New York Times, publisher

Vacation in PO““SYlvania?
That's a wonderful spot for a holi-
day. And for a large choice of accom-
modations in Pennsylvania, see the
Resort and Travel Section of the
Sunday New York Times. That’s
America's biggest vacation guide.

AV ORI SRt S
AT L Je . S N A%
| ) " 7. A R ) 4 -4 4
PRI RSSO N : A
P f')’ :‘ AR § Iyt O % T » b ; “
[ Bt S P | A ame X% ;‘:
French Dressing for a petite mademoiselle; (Granamothers, make note.) It's
our very own adaptation of the French smock dress done in hand washable vel-
veteen with: 2 button-on collar. In red or black. Sizes 2 to 6x, $9; sizes 7 to 10,
$10. Not shown, but wonderful with the dress, velveteen tapered pants in red or
black to mix or match. Sizes 2 to 6x, $6; sizes 7 to 10, $7. Children’s department
fifth floor. When ordering by mail or phone, please include 45¢ for sending

beyond our deliv o
o ewe s Henri Bendel

11PM 12PM 1AM 2AM 3AM 4AM SAM 6AM 7AN I?S’?ﬁ”i‘{‘f'ﬁ’é“fé

PIMERERTTE

GeorcE Lois/Roy ARoN, art director/designer
5 7 Sudler & Hennessey, Inc., advertising agency
Ciba Pharmaceutical Products, advertiser

CLEARANCE

EXCELLENT CMOICE OF MICKEY-PREEMAN AND OLEN GUARD SUITS
16% to 20% off, some 0% OVERCOATH-—15-20% off; & fow at H0%
sronts 18% Lo 30%% off -15% (o 40% off

MAaNUEL GROSSBERG, art director/artist
5 8 Harry Hamburg, photographer
Ed Doree, designer

Lawrence C. Gumbinner Advertising Agency, Inc., advertising agency amows—10%% 10 30 off; some 50% WOMEN'S FASMIGN $—15% 1o 00% of
Kolmer-Marcus, advertiser NOTR: o charge for men’s clothing siterations
Kolmer-Marcus

“bacaune “they won't let you wear t umlens it fta

WUND GLOTHING o NATD - NODLADASHERY © TMDLE © SNOAPWAY AT 371N TTATAT o BPIN S4ILT 7O B PN THRNSONTS VO 6 PN
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Ep Broosky, art director/artist/designer
Dan Wynn, photographer
Ruder & Finn Incorporated, advertising agency

J. 8. Inskip, Inc., advertiser

6

PUT YOURSELF IN THE
DRIVER'S SEAT Handsome
1S as handsome does. MG
ofters proven pertormance
and rugged good looks

's the fun ca* that means
business. See the MG at the
Intarnational Automebile
Show, New York Coliseum,
April 5-13. For a trial drive
contact + S. Inskip Inc.,
304 E. 64th St, New York
21, N. Y (TE 8-6100) Or any
of more than 100 authorized
deaiets in Connecticut. New
Jorsey, New York and Rhode
island

GeorGE Lors, art director/designer
Sudler & Hennessey, Inc., advertising agency

Carr’s, advertiser

CHRISTNAS
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CHRISTMAS
ALL
YEAR
LONG
AT
CARR'S
When vou buy
two of .anthing
at (anr's. one
of them is practically
agife!

Your vearround
Clyistmas
Prosent (o us is
the cheerful
mvvoitserve vourself,
pay cash
and carny home
the goods.
Our year-round
Christmas
present o you
is the nicest
selection of items,
at half what
vou pay elsewhere.
Come on in
anv month. and let's

exchange giftst

7

DESTINATION MOON

Qut-of-this-world entertainment, as hot as
the latest headlines. The most scientifically
realistic account ever filmed of man's first
flight into outer space...and you are there!
Another first New York telecast in color...
and black-and-white on THE LATE SHOW ®

TONIGHT AT II:15, CHANNEL 2

MorTt RUBENSTEIN, art director
6 1 Wide World Photos, photographer
) Arme Lewis, designer
CBS Television Stations, advertiser
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Owis are noted for
their wise use of the nighttime
that other birds waste. At night
owls go out and get ideas to
make their days easier. Owls
relax most of the day. At the
University of Pittsburgh there
are people getting better ideas
every evening. They start by
phoning MA 1-3500 before
September 12 to choose from
600 different evening courses.

RicnaAnp S. ObEN, art director/ artist/ designer
University of Pittsburgh Evening Division, Publisher
University of Pittshurgh Evening Division, advertiser

100 LUXURIOUS WINTER

COATS

40.0

REGULARLY ?85 TO §/149

Wait till you see them! /o Cash-
meres, lush Borgana Iurﬂcs. ;onulnn leathers
(some h:r krllmuod pile fined!) dnuy -Ipau’.

Anglo hbrkt. styled,

made, once-in-a-lifetime priced! Sizes 8-18,

14%/2-221 (2. There are only 100,80 hurry, to

Buy For Less And Lovs it st Carr’s. Essex Green
g Plaxs, Prospect Ave., W. Orange, N.J.

Mon. nm.rn !mbll):m; ; Sat. 9 am to 6 pin

Gronce Lois, art director/ designer

+ Carl Fisher, photographer

Sudler & Hennessey, Inc., advertising agency

Carr’s, advcrtiser

ALL WOUND UP

FIND THE PER-
FECT PRESENT
HERE AT COX'S.

ARr~oLD VARGA, art director/artist
Harold Corsini, photographer
Cox’s, advertiser

“WHO
The documented study of a MIGHAEL
gang of teen-age boys who A

senselessly killed another
boy one night last summer

in New York,..told in the

actual words and voices of
gang members, parents and

Juvenile authorities. The

implications of this case, | -
and the ensuing trial, oG
concern everyone, You will

not find this a comfortable
hour of radio. But you will
find it an unforgettable one}
Narrator:Edward R. Murrow.

l'

AN

DIAL 880: WCBS RADIO, 8:00 PM TONIGHT

Louis DorrsMAN, art director
Robert Weaver, artist
Joseph Schindelman, designer
CBS Radio, advertiser
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/Play the exciting

new television quiz
game that gives the

21

audience at home a 5 }S
chance to win prizes. ,
11:30 am Monday}_ 7 J
through Friday live o 6
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WiLLiaM GOLDEN, art director
66 Kurt Weihs, artist/designer
CBS Television Network, adtertiser

The Siren, by Ingenue, steps out of taxis
and into restaurants and theatres all over town..Vel-
vety black suede with a shiny swoosh of silk sash
and a skinny, skinny heel.... And it comes in navy
or brown, too. 17.95 from our Shoestring Collection
of sky's-the-limit fashions at shoestring prices |

1. Mitter

450 Filth Ave.

ROBERT FABIAN, art director/designer
68 Andy Warhol, artist
N. Y. World Telegram & Sun, publisher
L Miller Salons, advertiser

BERGDORF

the shoe, first and lastingly, takes shape.
It is the form, in wood, of the foot, without
which the shoe is wishful thinking. For ev-
ery foot there is a last, but the Deauville,
the Marquise, the Venetian, the
Lady Godey, are only the be-
ginning of the distinc-
tion that is DELMAN.
A Delman last does
not simply imitate
the form of the foot
but transforms it into
sculpture. It is more than shape,
it is shapeliness. In the last analysis,
a DELMAN shoe is its own good form,

67 Resa Socuis, art director/designer

Dick Nathan/Gramhs Miller, artists
Sochis Advertising and Promotion, advertising agency
Delman Shoes, Inc., advertiser

SHARP RELIEF

Midwives used to put a knife under the bed to “cut
the pain™ of childbirth. Sounds foolish, nowadays.
But then, we’re lucky. We have many wonderful pain-
relieving drugs . . . other powerful medications, too.
When you're ill, take advantage of the newer, effec-
tive medicinals. Seek your physician's advice . . . he's
the only one qualified to prescribe for your health.
Then, if he recommends medication, come to us for
prescription service.

DEALER’'S NAME

Jacx DeWrrT, art director/designer
Clem Cykowski, designer

Fuller & Smith & Ross, advertising agency
Eli Lilly Lahoratories, advertiser



TRADE PERIODICALS ADS LESS THAN FULL PAGE
COLOR OR BLACK AND WHITE

‘ankle

in
H ’
there's pain and any
inflammation here. case

it could be mild it calls for
or severe, acute or
chronic, primary @

secondar; fibrositis — or eVe : ol i Slgmagem

early rheumatoid arthritis

ersd todagy

(o d HerB LuBaLin, art director/ designer
(O Carl Fischer, photographer
Sudler & Hennessey, Inc., advertising agency
Schering Corporation, advertiser
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we are Interested in
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3 3 y h| And we are preparinz for 4 FoR
MAURICE BINDER, n'rt director/ tllrtlst/ designer & prERRY, ‘\)\% |
Yerry Wald Productions, advertiser
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WLt BURTIN, art director/designer
, Inc., advertising agency
erman Miller Furniture Company, advertiser

Keturah Blakely, photographer

J. M. Mathes
Bos Givuv, art director/artist/ designer

Artistic Reproductions, advertiser
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Artistic Reproductions Inc., 29 East 19th Street, New York 3, New York. GRamercy 56400

"
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.
Prevented from using tull color? You can now get more color and better quality, for less money . ., . faster.
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DOW CHEMICAL ANNOUNGES .
TRICHLOROETHYLENE FEATURING SUPERIOR STABILITY FOR - "(“ S
. VAPOUR DEGREASING *
TWO NEW GRADES OF TRICHLOROETHYLENE FEATURING ’
SUPERIOR STABILITY FOR VAPOUR OEGREASING + DOW [ g
CHEMICAL ANNOUNCES .
OFTHYLENE FEATURING

“

L

__TWO NEW GRAOES OF |
DOW CHEMICAL ANNOUNCES... &
TWO NEW GRADES OF TRICHLOR-

SUPERIOR STABILITY FOR VAPOUR
QL TW0 NEW

FREDERICK A, USHER, JR., art dire: i

L 0 , JR., ctor/designer,

Marion Sampler, artist /photographer
Koltun Brothers, advertiser

7

soeatts maan er¥eln g

A}:{RTI;{UR D. ?BROSEY, art director/artist/designer
acManus, John & Adams, Inc., advertisil
Dow Chemical of Canada, Ltd., advertise: & agency

cildasr Bhy-I3.

the $ buys more @ Koltun Bros.




TRADE PERIODICALS ADS LESS THAN FULL PAGE
COLOR OR BLACK AND WHITE

The Zlowe Company, Inc., advertising agency

7 6 HERBERT MATTER, art director/ designer
Knoll Associates, Inc., advertiser

New Yorkers do everything other people do. Only more
so. For example, they buy more cars than the people in
any other market. And you can sell them more cars by
using more space more often in The New York Times
...first in New York in automotive advertising

L.ou Myers, artist

7 7 Louis SILVERSTEIN, art director/ designer
The New York Times, publisher
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New York is children at school. New York is mothers

at market. New York is 5 million families growing,

needing, wanting, buying. New York is The New York

Times. New Yorkers live by it. It serves them with

the most news. It sells them with the most advertising.

AWARD OF DISTINCTIVE MERIT
7 8 Louis SILVERSTEIN, art director/designer

Robert Frank, photographer

The New York Times, publisher



TRADE PERIODICALS ADS, FULL PAGE OR MORE
BLACK AND WHITE
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Real Tynographars, Inc stimulates comment . . makes things happen . for you and ter vour clisnts

Noom 48 page specimun book availabie upon togomnt hom Hisi Tapognicaeey, tne 219 W 39 & NYO LAL w3

8 O Louis DANZIGER, art director/designer/ photographer

Bos GiLv, art director/designer
Clinton Laboratories, advertiser

Ronnie Rojas, photographer
Real Typographers, advertiser

MR. CESARE CIOTTI IS VERY MUCH ATTACHED TO I MILLER... 32 YEARS WORTHI
Mr. Ciotti of the Heel Attaching Department has a natural attachment to I, Miller. it you
want to know exactly how heels are attached to shoes, just ask Mr. Clottl. He'll show you
with his own two hands how a heel is shaped and biend: into the ch. of an I. Miller
Shoe. Like many of our shoemakers who have been with the company for thirty years and
more, Mr. Clottl believes that a fine shoe is a work of art—made by him and I. Miller.

[.Miller

“whete people ere aiwsys i fashion™

Bob Gill, artist
Irving Serwer Advertising Inc., advertising agency
I. Miller & Sons, Inc., advertiser

8 1 ART KANE, art director/designer




allergic

Dimetane works!

Whaterer e

leagie ssmpronm, Dimetane pl')\l(l(‘\ unexeetled amiliustaminic

potency and mininil side efieds, Dimetane works in cer@in ees whee other

amihisamines lail. For yom aext case of prndtus or anicaia presribe Dimeone

Extentaln (12 mg.). l.|hlu~ mg.). Elixir (2 cc 1 Dimetane-Ten Injeanble
R 5 ]

Qomg. cc)or Dimetane-10u ln|uuhl( (toomg., «c.). AL Robins Co.,
Inc.. Richmond e, Virginia, Kihical Pharmaceuticals of Merit Since 187
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GrorcGe Lots, art director/ designer

Carl Fischer, photographer

Sudler & Hennessey, Inc., advertising agency

A. H. Robins & Co., advertiser

..-put it in voGUE. Fresh advertizing ideas in voGux
this season will bring you fresh sules results for
seasons to come, For 3,000,000 VOGUE readers (the
women other women follow) take their fashion
idess from VOGUE. The leading retailers of America
stock these fashion ideas . . . knowing that a supply

of “voGUk-advertised” products is the very best
way to keep up with what amart America wants
immediately ... what mass America wants latsr,
Advertisers in all tields use VOGUE's power—adding
up to more pager of advertining in VOGUE each
your than in uny other magazine edited for women.

33

k'.

HEeRB LUBALIN, art director/designer
Carl Fischer, photographer
Sudler & Hennessey, Inc., advertising agency

Sudler & Hennessey, Inc., advertiser

The reason? Look through last season’s VOGUE's—
whether clothes, travel, liquor, furniture or auto-
mobiler VOGUE's own “deep freexe” held the fresh
ideas then that are selling all over America now.

VOGUE

fashion is the selling power...Vogue is the fashion power

e et ‘
g S A RN xis

¢.-4.54.L--.5-t.---\o--

“let’s take it out of the deep freeze?..

34

RicHARD Loew, art director/designer
Lester Bookbinder, photographer
Conde Nast Publishing Co., Inc., publisher

Vogue Magazine, advertiser
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RoBERT BROWNJOHN, art director/ artist/designer
Ivan Chermayeff, photographer

Brownjohn, Chermayeff & Geismar, advertising agency
Colorcraft Lithographers, Inc., advertiser

TRADE PERIODICALS ADS, FULL PAGE OR MORE
BLACK AND WHITE

LC

() [ WiLiaM TAUBIN, art director/designer
[~ N
J Len Siegler, photographer

Doyle Dane Bernbach, Inc., advertising agency
Buxton, Inc., advertiser

ltumzlummmmmmmmmmuwx Brochures. Displays Posters and Maganne insert Pages for
America s most drscrimwnstiog Prmbng Bupers I the hands of our Craftsmen it beped ut serve the Amantan Thread Company.
c«x:mmmaxp«m_ommwmcmp., Nabonai Lead Company: Pas American World Asways Peps-Cola Company;
WMMMJ‘MWMWMMWWYM“.IVMW



Tom Courtos, designer

8 ey  WiLLAM GOLDEN, art director
CBS Television Network, advertiser

clean sweep!

in 1938, Lestoil's entire advertising budget
(%$9,000,000) went into spot television,

His house-
hold cleanar the medium's largest single-
1A (] for a citent

whlch spent Just $10,000 tor advertising
In 1954.Even more so,when you consider
the fact that Lestoll has no large-scale

west of the Miss! and
south of Washington, D.C.

This distribution pattern Is one reason
Lestoil uses spot television. There's no
waste circulation: Lestoll puis its money
where the product is. Spot television's
Comhlnlllon of sight, sound and motion

forces distril sells.
Y. the tv 4 we
in New York, Chicago, Pnuadolpnla, M- Sy
wauhee, St. Louis and Washington ali run ‘

Lestoll schodutes. (And not hard-to-get °
announcements in prime time either. Just N
plenty of iow-cost announcements in 8o~ ‘
called”fringe” time, 52 weeks & year.)

Ask to see a typical Lestoli schedule. ‘
And then lat us produce one for you that -
matches it in economy...and resuits.

CBS TELEVISION SPOTSALES ’
Beproraniioy WCBA-TY won Focs, WEAU-TY. o, WrS8-7Y wos.
togten. i
aaw rv 1ovangores.
waar v
Up goes Los Angeles into the number two spot! Steadily-nsing retuil sales have made metropolitan Los MORT RUBENSTEIN, art director
Angeles the new mumber twa market in the nation, up from third position lest vear In the nNXT 9-county L N . =
coverage urea. retail sales have increased 62/ million dotlar in & single year Televivion homes and Irving Elkin, photographer

ffective buying imcome have shot up. 100 . making a combination which cun send vowr sulcs zooming Ted Andresakes, designer

Tell your story on XNXT. Southern California’s nuaibe’ ane udveriiving medism, reaching ncarly 60° CBS Television Stations, advertiser
of all California’s people and wealth! Last year. as always. k3T 1opped all competition in 7-station Los

Angeles. with 3 hetter than 27 sharc of audience and a close 10 30 kad over the second station.

T ) S e ey s """‘-w"-“'. W Ny K e g 4

o Bty P Mot 1088 LA Nburn Ly [V Tircrmpes 1947 Tuicrinn Maairine Maish 1999 Marsh 1048
R KNXTu—u-m Paperarnicd by €IS Tobevien Spun S

89

RoBENT STOLLER, art director

William Ward, photographer

Harriet Romain Advertising, Inc., advertising agency
Pandora Knitwear, Inc., advertiser

crazy [ 30 “the greatest”t Our cockeved optimism has neaer been more sulidh rvamded than in
. U the st * The mest fikelt ta waceed ’h
. “ Th / wanted style [SEY NOVELTIER SUERIRS Ancd ¢ of NTRY ST LN
fiber 1.ct an ey unee Pan pur amnt qualits <smtiolied from sam W fin arment
ORLAN i, ULAN-KIN FURTTNES and magnificent, Jack o tFasdahle BAN 1o Pandwra’

o Twist process,
gon e p Oave them space and watch them KO - . with the bigest all-out send-off in sweater history: “Big as
. tutdonr™ PULL COLOK. PULL PAGE AT in the big-back «/n-schon] wmsues
of « 1l PING, TUP NFW YORK TIMES MAGAZINE, AMERN AN GIRL, RRVRNTFEN,
Al Sz Tt d a6y, Tto 11 Ste pre-teen) 324010 (teen and m
" T K i way. N YU IR M Manchester, N H SWEATERS




TRADE PERIODICALS ADS, FULL PAGE OR MORE
BLACK AND WHITE

&
“send 1t out local...and it comes back express”

VOGUE on your advertining schedule menns yow’re running on
achedule—straight to the heart of smart America. Your prod-
vets or services—as scen in VOGUE—hit every stop where
the pace-setters live, from Porttund (Me) to Portland (Orel,
You'rr on the fushion envuil. reachisg over 400,000 families

managers kook to YOGUR and its (ushion power to flash thesr
po-shead-and-huy signal. You'se acnt your products or serv-
icos on the tour thet gaima them national scceptance. The
response comes back direct, and sirong, to your factories,
offices, any showroomns from every whistle stop and big city
wn the pation. For when VOGUR rraders try yowr product this
season, all America buys it next smmeon. Get wowur i

onto the mainkine to smart Americn. Start produets moving . . .

the selling power is fashion

let \OGUE's persunsive fashion authority take them out.
let vOGUK’s uniyue selling power bring back the rosmalta.

VOGUE

«. . the fashion power is Vogue.

RicHARD LoEW, art director/designer

Lester Bookbinder, photographer

Conde Nast Publishing Co., Inc., publishing co.
Vogue Magazine, advertiser
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CONRAD MALATAK, art director

Roy Kuhlman, photographer/artist

Erwin Wassey, Ruthrauff & Ryan, advertising agency
Lederle Laboratories, advertiser

91
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9

BB
CUMMINGS

ANDREW Ross, art director

Irwin Schonhorn, artist/designer
NBC Television Network, advertiser

0

ELECTION
RETURNSE

"I\y!

#1958 x

TUESDAY
NOVEMEER

9:00 PM-

PRESIDENTIAL PREVIEW

Joux GranaM, art director
Rick Levine, designer
National Broadcasting Company, advertiser

Joun Grauam, art director
95 Becker-Horowitz, photographer
Rick Levine, designer
National Broadcasting Company, advertiser

BrapBurY THOMPSON, art director/designer
Stephen Colhoun/Don Briggs/Somoroff
Rollie Guild/Ily Peskin/Yale University /
Arnold Newman, photographers
West Virginia Pulp and Paper Company, publisher
Westvaco Inspirations for Printers No. 210, publicator



ALY

PARKE-DAVIS : EIN BEITRAG
LUR MODERNEN HEILKUNDE

KeEnnETH H. LAVEY, art director

Raymond Jacobs, photographer

Norman Gorbaty, Designer

L. W. Frohlich & Company, advertising agency
Parke, Davis & Company, advertiser

Louis DorrsMAN, art director/artist/ designer
Ted Andresakes, artist
CBS Radio, advertiser

Science, missiles, the Middle
East, Moscow, the Presidency...

all the crosscurrents and new
directions of 1957 are here,

in the actual voices and sounds

B of each event. These are the
highlights of a year, as reported
NEws by CBS News' corps of world-

famous correspondents, and as

the CBS Radio




BOOKLET, DIRECT MAIL—-3 OR MORE COLORS

Tomr UNGERER, art director/artist
Tomi Ungerer, advertiser

e Wa IRVING MILLER, art director/designer/ artist
Irving Elkin, photographer
IBM—Electric Typewriter Division, publisher
International Business Machine Corp., advertiser
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A SCOPE MONOGRAPH ON CYTOLOGY

NMORE! MORE! MORE!
[ - tn -
wltire vyt inenne hievasd

ghte tnsaion vntertanmen '
Blichbnetere b lniling v

CAFTAIN KANGAROO

TOP DOLLAR
FOR LOVE OR MONEY

ARTDUND

THE TJDRLY
N 90 DATE

‘

=

!

R L

My Fair Lady

STB¥ RIGHT UF
and get full details by calling
Byd Rubin or Murray Benson at?

GBS Television Enterprises

N

WiLL BURTIN, art director/designer

Ezra Stoller/Keturah Blakely/G. E. Palade, M.D., photographers
The Upjohn Company, publisher

Scope M raph, publication

He’smeESS!E q
IF] 5IE

J

Y

AUTUMATIG

OF
D U . PU‘NT 1 X Sy LeicuMAN, art director/designer
l‘ lBths ; ° Sy Leichman, artist
Harris Haft, photographer
KGA, Inc., advertising agency

HIS LIFE &’,T]:\,IES E. 1. Du Pont de Nemours, advertiser
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BOOKLET, DIRECT MAIL—3 OR MORE COLORS

MorTt RUBENSTEIN, art director
1 04 CBS Photos, photographer

Ted Andresakes, designer

CBS Television Stations, advertiser
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Louis DorrsMmaN, art director/designer
1 O 5 Rudi Bass, artist
CBS Radio, advertiser
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HISTORICAL
PERSONALITIES
AS VIEWED

BY LEADING

CONTEMPORARY
PSYCHIATRISTS

RS TROSPRC TIVE DIAGNORS BY

DOVLLAS GOLDMAN, 3B,
NATHAN % AIUINE M D
YRRUNK A M PNV TON, M1

BIRTHE M ¢ HIUKIL ME

KenNETH H. LAVEY, art director

Norman Gorbaty, designer/artist
L. W. Frohlich & Company, advertising agency
Schering Corp., advertiser

LeonArp S1rowrTz, art director
R. O. Blechman, artist
NTA Telestudios, Inc., advertiser
7ungges? what the next Toba 4omud bu Tapsd o0 Mrg.
TRiasIvaey, Ty Indgtvpy $0gusl fcdapando . SPeddsy

Feo@ ”

Filh vt Bkl o bnihs $Pete CommitPers Aave
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BOOKLET, DIRECT MAIL—2 COLORS OR BLACK AND WHITE

b

WirriaM GOLDEN, art director

CBS Photos, photographer

William Golden/Mort Rubenstein, designer
CBS Television Network, advertiser

-:li;”x;::

CBS Photos, photographer

l O MoRrT RUBENSTEIN, art director/designer
- CBS Television Stations, advertiser

) HELEN STAUNTON/WILLIAM BACKALENICK, art directors
[ | Edward Wallowitch, photographer
William Backalenick, designer
Comart Associates, Inc., advertising agency
Lederle Laboratories, advertiser




RicHARD LoEw, art director/designer

1 1 1 Sidney Mehring, photographer
Conde Nast Publishing Co. Inc., publisher
Vogue Magazine, publication

Charles Goslin, artist

l 1 LESTER BEALL, art director/designer
Connecticut General Life Insurance Co., advertiscr=




BOOKLET, DIRECT MAIL—2 COLORS OR BLACK AND WHITE
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CBS Photos, photographer

FACULTY

119

KerN DEvIN, art director/designer

Kern Devin, artist

Marion Warren, photographer

The Bartou-lelct Company, advertising agency
St. John's College, advertiser

PuiLir MEYER, art director/designer
Fred Witzig, artist

116

The B. F. Goodrich Co., advertiser

rehennak. 19 that tior the etwork
had dmvenged & sl of EPL00 in the
Ssvclopment of the praject than far.

0 Thurday. Outober 4, 1938 the CHE
Tebes imion Network bnanched the pre-
tmlere of Plaghene 00 51 st and finage
malive drams of international conSies
W the atomic age. Only two of its thres
balf-kuur scaments were spomsored: the
third w s underwnitien In the netnork.
The prugeuss itnell uwt with mived ye-
views althoagh the citios unaninenaly
sppluuded the iden of offering a regular
weekly honr-atd-a-half drsmatic serive.
Vartely commented: *For introducing
® daring prugramiming « uncept, CH8
Tolerinion drseryes hndon” The Bl
borrd deneribed it an “ane of the et

WiLr1aM GOLDEN, art director/designer

CBS Television Network, advertiser

Cunningham & Walsh, Inc., advertising agency

Way biack in LO0ODOD HG
affered the tird noo-sag mattress. Advantsoes
Wire duraldlity and eoolness in summer.

this by »

«'«
o ) Miwting curlod Yuir 1o
the Age Ui ragnate
;‘ bent wire 1o his will and
" with the best sleepee
‘i in ages. Popular for yenrs and skil]
. widely accepted, it 1 g
h o complicatod

2 = 3 and more M{m.bb mattress
e ————— ——
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CLark L. Rosixsox, art director/ designer
Clem Cykowski, artist

McCann-Erickson, Inc., advertising agency
Standard Oil Co. (Ohio), adrertiser

Joun FrLAck, art director/ designer

y Lowell Herrero, artist
Cunningham & Walsh, Ine., adtertising agency
Calif. Dairy Industry Advisory Board, advertiser



POSTERS, 24.SHEET POSTERS

Mel Kasper, photographer
W. B. Doner & Co., advertising agency
Atlantic Brewing Co., advertiser

1 l 9 Sant PorTxov/HERB MURRIE, art director/ designer

T ) DALE KIRCHHOFF, art director/designer
1 O John Eppensteiner, artist
Gardner Advertising Co., advertising agency
Ralston Purina Company, advertiser




POSTERS, ALL OTHHER POSTERS—ANY SIZE

ee these great children’s classics come to life on television!

HE SHIRLEY TEMPLE FILM FESTIVA
Exciting and educational! Watch it on the NTA Film Networ

gooa
mornings
begin
with the
Inquirer

POOR LITTLE misy oimy
ELEANOR GATES/RALPH SPENCE

_I}?’Eﬁ?&i:‘of Sunnybrook Farm

BHEHEE BEESS BBERADBEBED B%
GAFTAIN JANUARY Laura E. Richard

Al
Pon P

5

e Cay fINAL
) arey A
. (“a 3\\\\\\
he FRIDEE

JORANNA SPYRI

LEoxarD S1rowirz, art dircctor/ designer . Dox Doxovax, art director

Norman Tanen, designer Michacl Engelmann, artist/designer
) Grete Mannheim, photographer Carl Baker, photographer

NTA Film Network, advertiser Philadelphia Inquirer, advertiser

Mario F. Risso, art director/designer
Jerrol Richardson, artist

Johnson & Lewis, advertising agency
The Langfield Co., advertiser

THE LANGFIELD COMPANY gas_av




great sandwiches start and end with

LEVY’'S

real Jewish rye

1 2 4 ART DIRECTORS CLUB MEDAL ”[041
b

Wirria Tausix, art director/designer
Wingate Paine, photographer

Doyle Dane Bernbach, Inc., advertising agency
Henry 8. Levy & Sons, advertiser



POSTERS, ALL OTHER POSTERS—ANY SIZE

Jacx GREGORY, art director/designer/artist

Seymour Mednick, photographer
Philadelphia Museum School of Art, advertiser

Spring Schaarship Party
Pluladelplffe Museum School
of Art, Wllnesday, June 4.
A donatid of $5 admuts one.

i 6) Janes Cross, art director/designer/artist
B < ) System Development Corporation, advertiser

127

RoserT GAGE, art director/designer

Wingate Paine, photographer
Doyle Dane Bernbach, Inc., advertising agency

Ohrbach’s, advertiser

4

for the \new look in cottons

y / §

~TAYE TIHLL xae

34111 STREET 01y
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CALIFORNILA

PORT

EE g

-y AWARD OF DISTINCTIVE MERIT
Hevmur KRONE, art director/ designer
Pinney Beecher, photographer

Doyle Dane Bernbach, Inc., advertising agency

E & ] Gallo Winery, advertiser

yow are
cordially

inwited

{0 yotn

THE
FRIENDS
OF THE
WHITNEY
MusEum
OF
AMERICAN
ART

a noR-prafit
organization
devoted to

the welfure

and progress

W eomtomporary
American urt
ANNAL D0ES £250.06

A IR BOONET

WV TATIER AFURMAT N

6) ‘ IvaN CHERMAYEFF, art director/designer/ artist
P Whitney Museum of American Art, advertiser

] ¢ ) Bos Gy, art director/designer/artist
Re i ‘ School of Visual Arts, advertiser




POINT OF SALE, PACKAGES

i1
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Bame enciting docorstvs uees lor your BUSYBIAD topsatries  Haag 3 & moll

Sucerstion. ungly of i Ereups (shave lweplace. sota cobne o On 8 frev wall
aren)}  Hang 5 Busybesd Tapesiry owwe 84 open (abnet 51 5 Lem) transpasent
devarative deapery. (ranch Ihrough it for arlicion s the catvnet ) tie & Busy
v "a o

Brsybesd Tapestry 5 Hatuday Decorstan o special dapley  Sivgle strande of
os jowsley  BUISYBIADmg mesnt fun

beads may atea be used tur der oralion 5

Janes WARD/ARNOLD SARs, art directors/ designers

Ward & Saks, advertising agency
Laverne Inc., advertiser

CHARLES ATTEBERY, art director

= o ',)
l ,5- Herbert Zweig, designer/artist
L. W. Frohlich & Co. Inc., advertising agency

Schenlabs Pharmaceuticals, Inc., advertisers
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WaLTER LANDOR/FRANCIS MAIR

Walter Landor & Associates, designers/artists
Cerwin Vineyards, adcertiser

Epwanp C. Kozrowski, art director/designer

The Warner Brothers Co. Art Dept., artist

The Warner Brothers Co. Package Div., advertising agency
Cointreau, Ltd., advertiser




POINT OF SALE, PACKAGES

. T
( WELVE g ?Z. BOTTLRS

IWELVE 6 0Z BOTTLES ‘

TWELVE 6 0Z. BOTTLES

I0W CALORIR

Jenoste Govrn, art dircctor/designer
Gauld Associates, artist

Arthur Meverhoft & Co., adeertising agency
Louis Milani Foods, Ine., advertiser

pe

FRACILE ,
——

lmr’! versen company
PR, 15 g !

—_— —

FRAGILE

RupoLrit pE Hanrak, art director/ designer
Kurt Versen Company, advertiser



=7 Rew MiLes/ERNEST P1opro, art directors

John Hoernle, artist

Reid Miles, designer

William Connors, photographer

Hockaday Associates, adcertising agency
Bay Shore Mfg. & Tycora Yam, advertisers

» () LESTER BeaLr, art director

:
|
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£
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i
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!

308, depth ot Jo /3", cut 21/30" wick STANLET ELECTINE TONLS
Dhiglon of Staniey Works, Mew Britain, Connecticst, US4

) Richard Rogers, artist
Lester Beall/Richard Rogers, designers
Stanley Works—Stanley Elec. Tool Div., adcertiser




v LI 1 -
MASTERWORKS ,'l

S. NEIL Fujrta, art director/designer
Reid Miles, artist N I1lugh Bell, photographer

REID MIvLES, art director/ designer

Prestigze Records, advertiser Columbia Records, advertiser

AWARD OF DISTINCTIVE MERIT
_l 41 S. N1l Fujrra, art director/designer
- Seyvmour Mednick, photographer

Epic Records, advertiser

LC 3456 —
: . |

Concertgebouw Orchestra of Amsterdam, Eduard van Beinum, Conductor ST
; D PEPRICE
J s

-

Mozart:

Concerto in A Major for Clarinet and Orchestra, K. 622
Concerto in C Major for Flute, Harp and Orchestra, K. 299

Bram deWilde, Clarinetist fubert Barwahser, Flutist  Phia Berghout. Harpist

PHOTG SEYWOUR MEDNIGH



POINT OF SALE, RECORD ALBUM COVERS, BOOK JACKETS

Acy R. LEnMmax, art director
Art Bahrt, artist

Herb Lubalin, designer

RCA Victor Records, adrvertiser

-
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A “New Orthophomc High Fidetity Recerding
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Acy R. LEHMAN, art director
Carl Fischer, photographer/designer

RCA Victor, advertiser

NIGHT! TONIGHT! TONIGHT!

\T'S RERE AGAINY

COME ONE, COME ALL’
ADMISSION FREE! Ay

RO W Cam acHm . — -
———— L
THF CARNIVAL DAYS ARE AT HAN(

PROCLAINED W TONLS OF THUMDER o

Y OTERN LML A% SEMANT VO THE WUNTRIIS W WO MTAE 1T ANB THE COCKS D13 Wi SA% 17

-' 'rnn x'momu !'.AVORI

15%’ %%E_E‘%%%
""TOMPERS

e To Aroes Not Adassitted To Ay Pt OF Tiie TEovme !

ReID MILEs, art director/designer/artist
(4{ Blue Note Records, advertiser




POINT OF SALE, RECORD ALBUM COVERS, BOOK JACKETS

4 el

R
c e coLvmsia[§ i)

M TOLCTROWN, URA »
WAVAL ACATINY |+ FAR AROYE CAVIGAS W
0 THE BLEN CTVRANY |

“PAICH IS THE PICASSO OF BIG-BAND JAZZ," SAYS ARCHIE
ON THE COAST, PAICH IS MOST. HIS MUSIC MAKES MURALS
CROW IN YOUR MIND. PAPER AND PENCIL ARE HIS CANVAS
AND BRUSH. LISTEN: HEAR COLORS RUSH. ARCHIE DID. AND
RECORDED THE ENGAGING ARRANGING [JARTY PAICH

S. NEiL Fujira, art director/designer Reip MILES, art director/designer/artist
1 4 5 Jerry Cooke, photographer 1 46 Melvin Sokolsky, photographer
Columbia Records, adcertiser Hockaday Associates, adcertiser
Cadence Records, adtertiser



Clizas CO__!._,L}EI_BIA R )

NEWPORT 1958 o .
MAHALIA JACKSON

recorded at the Newport Jazz Festivau

S. NeiL Feprra, arf director designer
Robert Andrew Parker, artist
Columbia Records, advertiser

WiLLtaat CLaxTox, art director

Leo Stashin, photographer

Charles Hyman & Arman Acosta, designers
Frost & Shafter Adv., adcertising agency
World Pacific Records, advertiser

JAZZ MESSENGERS - CHET BAKER quintet " ELMg HOPE quintet
JACK SHELDON quintet - PEPPER ADAMS quintet

Narrated by J

Rebert S Brees

Practical Vocabulary Improvement Series [

Dr. Bergen Evans offers the

nus of leguminous plants, of thetribe Plassoles. 9. The words of a language; the sum or stock

It is distinguished from the

20

areof two kln':In- —onebisex
fertile and apetalous, lengthening, an!
rod into the earth, in which (¢
a cultivated from Bambarrs
and ia now naturalised in Bragil
and nteded- are e:kblo; they are kn:dwnb’:. the B.mnbam
-1 ea; o] u ou! or ﬂdaw
zﬁ?‘an:émd anp::portql nlo Indis n';du the name
of Mosembigus grain. Boe gobde, the name {n Surinam,
a0d compare .
vOC. An abbreviation of rocative.
vocable (v8'ka-bl), n. [ F. vocable 8p. vo-
cablo = Pg. rocabulo t. vocabolo = G. voca-
bel, L. vocabulum, an n.]?)ellntion, & designa-
tion, name, ML. a word, vocare, call: see vo-
cation.] A word; = term; s uame; epecifi-
cally, & word considered without regard to
mesaning, but merely a8 composed of certain
sounda or letters.

We will next endesvour to anderstand that wocabls or
term tyrannos (that js, nt or an evil king) cast
upon Rlchard. Sir @. Buck, Rist. Rich. IIL, v, 668,

A word or two may be spared to the formidable-looking

Conciossincosache, which 80 excited Alfieri’s bile,

7] (E. E. T. 8., extrs ser.), il 68, vote.
ocabulary (vo-kab'i-lé-ri), n.; pl. vocabula-
ries(-nz). |=F. vocabulaire = Bp. Pg. vocabula-
rio = It. vocabolario = G. rocabularium, { NL,
vooabularium, neut., ML. NL. vocabularius (sc.
liber), a list of words, a vocabulary, < L. vo-
eabulum, an appellation, name, ML. word : see
vocable.] 1. A list or collection of the words
of alanguage, a dialect, a single work or author,
a nomencluture, or the like, arranged usuaily
in alphabetical order and briefly def ned and ex.
plained; a glossary; a word-bool dictionary
or lexicon: as, a vocabulary of Anglo-Indian
words; a vocabulary of technical terms; & vo-
cabulary of Virgil. A=

I should long ere this have sont you s Transcript of the

éma of words employed in & language, or by » par-

ticular person; range of la :
His vocabulery soenis to have | o
necessary for the transaction of b @ g

P. From whence are those casual winda called fawa?
T. In the Cornish woabwlary that term llxnlﬂu to cot.
TAsoph. Botanista, On Coruwall, P 5. (Nares, 1. 313)
Ingenions men have tried to show that in the nt
xn:ﬁ:n vooabulary there are more Romance wors:?h'nn
Teutonlc. E. A, Preeman, Amer. Lecta., p. 163.
The orator treads in a beaten round; . . . languag:
roady-shaped whhznyon: he -mn ul
dry sooadwdary. R. L. Stevenson, Virginibus Puerisque, Iv,
=g L Vocabulary, INctionary, Glossary, Lexioon, No.
endGre, A socabelans o !he’{nun( use, 18 & st of
words occnr;l:g In a apecific work or suthor, gencrally
n,

tof d“.hhuhn;n Woll
a o L] n age, or of architec.
tare, chem! An ex fon to this may be wi
the words of an author are so fully treated, by dorivation,
{llustration, etc., IHI to -egmd to smount to more than &
vocabulary : a Homerlc dictionary. A

more mlrlcn than & vocaduiary, being & m x|
patlon of such terms tn a work or author as are peculial
a8 by belng technical, dialectal, or antiquated : as, & los.
an to Chaucer, Burns, etc. glossary of terma of art.
phl ol:)ghy, etc.  Lextoon was originally and is often stili
confh 1o dictionaries of the Greek or Hebrew tongues,
bat it is also freely applied to a di. of sy dead or
merely foreign ianguage : erman-English {exicon.
A is & complete of the names or techui.

ure

cal terms belon, to any one division or subdivgmn of

sclence.— 3, Idiom, lngo"' Bee ’
kal

efe, .
vocabulist (vo- -list), n. (< F. o
liste; as L. vocabulum, » word, + -ist.) 3
writer or compiler of a vocabula ; 8l -
rapher.—2t, A vocabulary; a lexicon
The lernar oag, . . . with the frenche socabi

understande any authour that writeth in the *

by his owne study. Palagr
vocal (vd'kal), a. and n. [ F. vocal :

vocal = It. vocale, < L. vocaks, soundi e

rous, a8 & noun, vocalis, a vowel, <+ S
Voice: see vosce.

RoseRrT AStry, art director/designer artist
Vocab Records, adcertiser
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by Robet Worniok
(hminnys by Tomc Ungorors

I Spring-Summer Fashion Report: Watch for

Fidescent Lights. Go light—for spring and summer: light 1 weight, ight in color, and light with the
hew iridescence which is the biggest fashion coup since the sack suit replaced the toga irides-
cence s the ultimate subtlety in weaving which reflects light from only one direction of fiber at a
time, imbuing fabric with lively complexity in motion, rich efegance in repose. it's an old trick, but
never before adapted to the solid substance of man's apparel. Dark worsteds iose their sobriety
but keep their dignity; colors, patterns and tweeds acquire fresh overtones. The tascination of
these new fabrics, of course, 1s that their protean personality is apparent only when you move. On
the following pages ts a preview of the new, iridescent wool worsteds, sitk worsteds and silk-and-
chemistry blends that will revolutionize your spring-summer wardrobe- -plus the new fashton trends
tllurminated by these Indescent Lights: linen will show up with 2 lustrous ook 1n summer blazers;
cotton will get new hife shot through with lustrous yarns; white will lend its own form of briliance to
the summer scene in quantity unheard of since the old days of icecream pants. « Note: for
dayhight. candlelight or spothight, there Is almost nothing you can't find today in wash-and-wear
fabrics: summer traveiing should pose no problems. « Note: trousers are {osing their cuffs again,
vide the ltalian suit. » Note. outside city limits, biue and white will be your top color combination,
with banana yellow running a close second. = Note- hats hug the head, sport shm brims, the senmit
straw 15 back. with a snap brim. « Note: you can't avoid noticing the new, square-toed shoes—both
tn these pages and under the boss’ desk—so, encugh! Overleaf lies the news in Iridescent Lights,

Hexry WoLr, art director

1 56 Tomi Ungerer, artist/designer
Esquire Inc., publisher
Esquire Magazine, publication
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SUBLIME
CHILD

BY

GINA
BERRIAULT

oseph Carmody was conspicuously absent from the funeral of his dear friend
and mistress of five years, Alice Lawson. The ladies in black, climbing into
their cars in the misty cemetery, liked him less and with a definite sense of
relief, for they had admired him only for her sake. But when, on the long drive
back to the city, Alice’s daughter Ruth asked querulously, “Where was Joe?
I wanted to bold his hand,” those in the car with her glimpeed reluctantly
all that he had meant to the girl and her mother.

He came that evening to visit Ruth, said his Good Evening to the other
visitors—Alice’s sister and cousin, two small, weaithy women—somberly settled
his hefty body at the other end of the sofa from Ruth who was lying under a
comforter, and with weary grace accepted his coffee. While he was stirring his
sugar in, more visitors came—the two tall, gray-haired women from the next
apartment, who smoked cigarettes and wept, recalling their maternal love
for Alice and hers for them, and then, to change the subject for Ruth’s
sake, told of the ups and downs of their dress shop to the shrewdly
curious relati But the neighbors left soon enough, realizing that
it was a family gathering, and after a moment the cousin went into
the kitchen to rinse out the cups, and the tap water ran on and on
in a forlorn pitch,

Vera, the sister, piled her big tweedy coat over her black jersey dress
and sat on a chair’s arm, swinging her foot and chatting with Joe. “She
talks about living in a rooming house. I agree it's good experience living
with strangers, but it’s only good if you've got a family to come home to.
If you've got nobody then it's lonely, it's a substitute and you know it. You
think s0?” She strongly resembled Alice—the light curly hair, the large square
face, the tiny, almost skinny body—but her mannerisms were of a different nature:
she talked fast, she fidgeted. “I told her to come and live with Gordon and me.
The girls adore her, they think she's so grown.up, being seventeen and all. Then
in another year if she wants to move to a rooming house, that’s fine. It'll be a
bealthier thing to do then because she’ll have a family, she'll have us.”

Joe looked down at his coffee cup, gazed up at Ruth, saying appealingly with
his large brown eyes that he was in no condition to give an opinion now.

“She doesn’t know enough about life, don’t leave it up to her,” Vera protested.
“God knows she’s been through enough this last year, but at her age you don't
learn from your experiences, you repudiate them. She'll think it’s tragic and
interesting living among strangers, but all the time she’ll belong to nobody and
pretty soon she’ll take up with some kid who'll be mama and papa to her. She'll
think he knows all the answers because he recites Eliot, when he won’t evea
know how to blow his own nose.”

The cousin returned from the kitchen, picked up ber furs, threw the strap of
her big alligator purse over her tiny. bony shoulder. The two women bent to
Ruth. kissing her on the mouth, sadly. emphatically.

The carpet in the hallway silenced them the instant they left the apartment.
That sudden silence always aroused in Ruth the suspicion that visitors stood for
a few minutes listening to what was being said about them. Was Aunt Vera laying
an anxious ear against the door, afraid that her niece actually would accept the
invitation? In that carpeted afterquiet, Ruth recalled her mother’s complaints
about Vera's lack of sisterly love, recalled the whisper. (Continued on page 155)
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¢ would go regularly to auction sales, and would buy old silver, old furniture,
old carpets—anything that seemed to him to be going more cheaply than it
should. His eye was good, and he rarely went wrong. If he had had some
capital and more application he might have been a successful dealer: as it was,
he was hardly more than a tout. He would take the bits he had bought back
to his flat in South Kensington, and would sell them, at a profit, to his friends,
or to friends of his friends.

But really there wasn't much of a living in it; and he would often have
been in difficulty if it had not been for the young woman whom he referred
to as his “girl friend,” though she. like himself, was just over thirty years old.

(M1
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b
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It was not that Noreen actually gave him money: he wouldn't have taken it,

or at any rate he said he wouldn't have taken it. She sustained him even more

directly. She fed him. She was the part-owner of a mock-rustic coffee-bar

and light luncheon place, also in South Kensington; and Cullinan, the

dealer, ate there regularly, for nothing. partaking day in and day out
of the omelets, minestrones and cold ham salads that constituted the most
substantial items of fare.

Noreen was well-to-do; she had a motorcar, and a little boy in
boarding school—the child by her husband, from whom she had long
been divorced. And Noreen was more assiduous than any other of

Cullinan’s friends in bringing prospective customers to the flat. Some-
times she would even pick them up in the café; for she, and the woman
who owned the place with her, were in the habit of sitting and drinking
coffee with their customers, that being part of the Bohemian, unbusinesslike
charm of the place. Not that Noreen didn't have a sharp eye for a half crown:
she did, indeed. The more was the pity then, her partner said more than once,
that Noreen had let herself be taken in by a dud like Cullinan.

But Cullinan had a way with him. Between bites at his omelet he would reach
out and, in full view of her customers, stroke Noreen's leg. or her hip. Or he
would ignore her right through a meal, and then suddenly, as she bent over to
take his last order for coffee, he would cover one hand of hers with his, silently,
before saying. “Coffee, yes,” and taking his hand away, so that the message
between them would be secret, unspoken and, with the casualness of his order,
brutal too. Publicly brutal or privately brutal, he had a way with him and it was
always brutal.

In appearance, however, he was strained and fastidious enough, his shoulders
slightly stooped. his hair rather long but very neat, his suit gray and City-ish,
his blue eyes set closely together, with the skin across the high nasal bone drawn
tight. Noreen should have known better. her partner said: and Noreen seemed
to feel that she should have known better. for she had tried twice already to break
away from him, but had failed both times. She had gone back to him, and offered
him again her sturdy self to take. She loved him, she said—for look what she
put up with from him!

It was with a view to helping Cullinan that Noreen talked at such length to
the Australiun, Sturgess. There were always colonials coming in and out of the
coffee-bar—it was the sort of place to which they gravitated. from the boarding
houses and hotels nearby. This ane Noreen had seen several times before. and
though she had not spoken to him she knew him for (Continued on page 149)
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EDITORIAL SPREAD, 2 COLORS OR BLACK AND WHITE

L 'tv.*nyahwmim-nimmy‘ o Jor semt me  “Hlello, sucher” dho Silowr Stppw, « "Bl ﬂ--wndhwwnﬁlﬁhnndhm...‘w

Aolead o fve yow: ogy ik the wet, wolroms ammouncomeont: Rapesl, Yoanty-foe usilt yowe far MMMdhwmhhm-uhﬁ.'

RoBERT BENTON, art director/designer
Ben Somoroff, photographer

Esquire Inc., publisher

Esquire Magazine, publication
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Under protection 8! supportmg astillery frem the tear, Bulgarian troeps at the deach of Else brace to meet the landimg of the —
To the northeast (see map, figare 2), 2 simoitansoes landeng is more saccessiel. Seigavian iroeps, poerly depleyed, are pemer=

Early in the Semmer ot 1913, feur British blusjackets were jailed for drusiensess in the
towa ot Elto on the isie of Gyeache in the Avgean Se2. Reprasentatives of the United Kingiom
dolivered 3 stily-weried nota to lecal efficials, demanding thst the blucjackets be released.
Gysache, 2 pessession of Bulgaria, refused te comply with the nete, argeing that the British
Diesjackats’ sffomse folt within local juriséiction. Anticipatng 2a wataversbie resction trem
the British Foreign #ffice, Bulgaria rquesind support from Austrus Huagary uader the terms
of 2 treaty drawn in 1999, ond 2 small, woll-oquippes force of Austre-Nungavian teeps was
Sispatchod te Gysache, bringiog the total Baigarien, Austre-Hangarian farces te the streagth
of 2 military divisien. Diplomatic reistiens swittly deteriorsted. England dsmanded Austria-
uogary withdraw bor troops. The sote was ignered. The British ambassader rstwrned te
Loaden, ond the Bolgarian ambassader departed oa July 25th. De the merning of August Ist,
e Eaglish brigade (reinferced) salied from Pertimenth for Gyonche, arrivieg offshers ot
duzh on Asgust S1b_ Brigadior Gemeral J. P. R. Ashe-Tomlinsen, commandng officer of the
Writish Expaditionsry Forces, prepared ts beach bis traeps. O this eve of 20 isternational
crists, nota should bo taken of the part plsyed by Redert Andrew Parker, an artist bern
fonrtoss yeors bater in Narfolk, Virgina. A quist man, Parker nevertheiess became sbsarhed
by the inflaite possibilitivs for 20 artist wha would creste bis swn war. Ne isvented Gyeache
("concorned primerily with grapes s geets™), tied it te Duigaris and Austria Hengary, 20d,
primarily becauns 0 admired Eaglish uniferms, decided te isvolve the British.

Ners hogins the privats war of Gysache, covered Sxclusively by Robert Andraw Parker

ESQUIRE 1 Daceusber

RoBERT BENTON, art director
Robert Andrew Parker, artist
Esquire Inc., publisher
Esquire Magazine, publication

1 7 3 AWARD OF DISTINCTIVE MERIT
e

i
WORLD

1 Hgenry WoLr, art director/designer
1 Burt Glinn, photographer

Esquire Inc., publisher

Esquire Magazine, publication




EDITORIAL SECTION OR INSERT, 3 OR MORE COLORS

TFHE AGE OF NORMANDY. s oy
where 1 aglased e

males from

moats (time: approx. 708 am)
mmsing of Yorkshire Yeamancy

FRrank Zacuary/Louis R. GLESSMANN, art directors/designers
Arnold Newman, photographer

Caurtis Publishing Co., publisher

Holiday Magazine, publication

GENESIS
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InwiNn GLUSKER, art director/designer
Emil Schulthess, photographer
American Horizon Inc., publisher
Horizon Magazine, publication




THE LAST OF RAILROAD STEAM

\

I 5

ART DIRECTORS CLUB MEDAL
DeporaH H. CaLkins, art director
Walker Evans, photographer
Ronald N. Campbell, designer
Time Inc., publisher

Fortune, publication

Here LUBALIN, art director/ designer

Carl Fischer, photographer

Sudler & Hennessey Inc., advertising agency
Sudler & Hennessey Inc., advertiser
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EDITORIAL SECTION OR INSERT, 2 COLORS OR BLACK AND WHITE

HeNrY WoLr, art director/designer
John Groth, artist

Esquire Inc., publisher

Esquire Magazine, publication

== UROPE
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A CONTINENT DIVIDED .. v s, e e e Cormoponsint

Lovuis SILVERSTEIN, art director/designer
The New York Times, publisher



JUNE, 1908
FRICE 85

MAGAZINE COVERS,
GENERAL OR MASS MAGAZINES

THE SUMMER J0BS
OF FAMOUS MEN

80 HOURS AROUND
MIKE TODD

DREAM CARS
& CLASSICS (10 ppy

]
Henry WoLr, art director/designer i
8 Ben Somoroff, photographer prm—

Esquire Magazine, publication

DeBoran H. CALKINS, art director
Fred Witzig, artist

Erich Lessing, photographer

Leo Lionni, designer

Time Inc., publisher

Fortune, publication

¢) AWARD OF DISTINCTIVE MERIT
| Henry Worr, art director/designer
Richard Avedon, photographer
Hearst Magazines, Inc., publisher
Harper's Bazaar, publication

Can Costs Be Cut?
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MAGAZINE COVERS, GENERAL OR MASS MAGAZINES

.o
&

TODAYS - LIVING

imt HEWALD. mseNE-M’A( AZINE

Section 7 September 14, 1958

John Rombola, artist/designer
New York Herald Tribune, publisher
Today’s Living, publication

1 8 PHILLIP F. DYKSTRA, art airector

Don't Let Yourself Be Cheated! « Plots You'll Never See On TV » Casual Clothes

185

RoBERT BENTON, art director/designer
Dan Wynn, photographer

Esquire Inc., publisher

Esquire Magazine, publication

UNABRIDGED:
TRUMAN CAPOTE'S
NEW NOVELETTE
BREAKFAST

AT TIFFANY'S

WASHINGTON'S

MOST POWERFUL
EPORTER

BY JOE KRAFT

A NEW GOD
FOR THE
SPACE AGE

BY BEN HECHT

BACKSTAGE WITH
A BROADWAY HIT
3Y JOSHUA LOGAN

THE CRISIS OF
MASCULINITY
BY ARTHUR SCHLESINGER, JR.

THE BEAUTIES OF COGNAC
A PHOTOGRAPHIC TOUR BY GJON MILI



.{ TODAY'S LIVING

THE
HERALD TRIBUNE MAGAZINE }
A

PuiLrip F. DYKSTRA, art director
John Rombola, artist/designer

New York Herald Tribune, publisher
Today’s Living, publication

;@Q&

Section 7 August 17 1958

4 Can Painting Do For You? « Contemporary House Inside And Out « Autumn Fashions

JULY, 1958
PRICE 80¢

&

AZINE FOR MEN

] Hexry WoLrF, art director/designer
] ‘ Ben Somoroff, photographer
I Esquire Inc., publisher
Esquire Magazine, publication

FORD FRICK:
RELUCTANT CZAR

THE FOUR LIVES
OF WM. BENTON

THE COMPLEAT
SECRETARY

THE AMERICANIZATION OF PARIS




Interiors

Fobrmy 1o

- KN Saco, art director
l 89 Gene Federico, artist/designer
= Adpvertising Trade Pub. Inc., publisher
Art Direction, publication
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MAGAZINE COVERS. TRADE

JERRY LIEBERMAN, art director/designer
John Bernhardt, artist

Whitney Publications, publisher
Interiors Magazine, Publication
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PuiL FRANZNICK, art director/designer
Phil Franznick, artist/photographer
Print Magazine, publisher

Print Magazine, publication



FRANKLIN GOTHIC EXTRA CONDENSED

FOUNDRY TYPE

ART DIRECTION ART DIRECTION ART DIRECT

Thirty Point Franklin Gothic Extra Condensed

ART DIRECTION ART DIRECTION A

ART DIRECTION AR
ART DIRECTIO

Sixty Point Franklin Gothic Extra Condensed
Eighty-four Point Franklin Gothic Extra Condensed

ART DIR

The Magazine of Creative Advertising February 1958

ART DI

Fifty-five Cents John Berg

AWARD OF DISTINCTIVE MERIT

KEN Saco, art director \ S
John Berg, artist/designer

Art Direction, publisher



ARxoOLD SaKs, art director/ photographer

/ Whitney Publications, publisher
I n t e Interiors Magazine, Publication
September 1958 '

| ""oi\'r s

o~ ‘ -

Print x1:4

Hers LUBALIN, art director/ designer
Carl Fischer, photographer

Sudler & Hennessey, Inc., advertising agency ——————
Sudler & Hennessey, Inc., advertiser




MAGAZINE COVERS, TRADE

JERRY LIEBERMAN, art director
Lewis Long, photographer

¥
| Harvey Toback, designer
§ Whitney Publications, Inc., publisher
s ;
Sk P
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madison avenue
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LEsLIE A. SEGAL, art director/designer
Leslie A. Segal, photographer

RKM Publishing Co., publisher
Madison Avenue Magazine, publication



INSTITUTIONAL, COMPANY MAGAZINES AND HOUSE ORGANE
PAGE SPREAD, COVER OR ENTIRE PUBLICATION

SEYMOUR SIROTA, art director
John Berg, designer
Esquire, Inc., publisher

THE 250 NEW YEAR

AWARD OF DISTINCTIVE MERIT
Bos G, art director/designer/ artist
Real Typographers, publisher
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SEYMOUR CuwasT/REYNOLD RurriNs/JoHN ALCORN,
art directors/artists

Push Pin Studios, advertising agency

Monthly Graphic, advertiser

RoBErT BROWN]JOHN, art director/designer

Ivan Chermayeff, photographer

Brownjohn, Chermayeff & Geismar, advertising agency
Pepsi-Cola Company, Advertiser



INSTITUTIONAL, COMPANY MAGAZINES AND HOUSE ORGANS
PAGE SPREAD, COVER OR ENTIRE PUBLICATION

Savur Bass, art director/designer

Harry Timmins/Mort Dimondstein, artists

Don Jim, Photographer

Anthony Worldwide Prod./U A, New York, advertiser -~

MuURRAY JAcoOBS, art director/artist/designer
Doyle Dane Bernbach, Inc., advertising agency
El Al Israel Airlines, advertiser

R L win 3
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TREATMENT

i
i
i

TREATNERT

¥
L}

RESEARCH

ANNUAL REPORT Institute for Defense Analyses

MEMORIAL CENTER 1936/1958

ROBERT L. STEINLE, art director Irv Koons/BEN RoOsEN, art directors/artists /designers

Ed Kysar, artist/ designer Memorial Center for Cancer and Allied Diseases, advertiser *
Institute for Defense Analyses, advertiser

Les Mason/BouL D1 Mo, art directors
Sam Wu, photographer

‘West Coast Designers, designers Erix NrTsCHE, art director
Allen, Dorsey & Hatfield, Inc., advertising agency Erik Nitsche, artist/designer
Cooper Development Corporation, advertiser General Dynamics Corporation, publisher

L
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AWARD OF DISTINCTIVE MERIT
Louis DonFsMaN, art director/designer
Ted Andresakes, artist

CBS Radio, advertising agency

CBS Radio, advertiser

ANNUAL REPORTS, ENTIRE PUBLICATION

on the CBS Radio Network.



LETTERHEADS AND TRADE MARKS

IBM IBM IBEM IEM IBM IBM IBM IBM IBM IBM IBM IBM IBM IBM IB
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M IBM IBEM IBM IBM IEM IEM IBM IBM IBM IBM IBM IBM IBM IBM I
IBM IEM IBM IBM IBM IEM IEM IBM IBM IBM IBM IBM IBM IBM 1B
M IEM IBM IBM IBM IBM IBM IBM IBM IBM IBM IEM IBM IBM IBM I
IEM IBM IBM IBM IBM IBM I1BM IEM IBEM IBM IEM IBM IBM IBM IB
M IBM IEM IBM IBM IBM IBM IEM I1BM IBM IBM IBM IBM IBM IBM I
IEM IBM IBM IBM IBM IBM IBM IBM IEM IEM IBM IBM IBM IBM IB
M IBEM IEM IBM IBM IB IBM IBM IBM IBM IEM I
IBM 1BM IBM IBM IBM BM IBM IBM IBM IBM IB
M IBM IBM IEM IBM IB IBM IBM IEM IEM IBM I
IBM IEM IBM IBM IBM BM IBM IBM IBM IBM IB
M IBM IBM IBM IBM IBMRECPTETEPR— IBM IBM IBM IBM IBM I
IBEM IBM IBM IBM IBM MRS BM IBM IBM IBM IBM 1B
M IEM IBM IEM IBM IB IBM IBM IBM IEM IBM I
IEM IBM IBM IBM IBM IBM IBM IBM IEM IBM IBM IBM IBM IBM IB
M IBM IBM IBM IEM IBM IBM IEM IBM IEM IBM IBM IBEM IEM IBM I
IBEM IBM IBM IEM IEM IBM IEM IBM IBM IBM IBM IBM IBM IBM IB
M IBM IBM IBM IBM IEM IBM IBM IBM IBM IBM IBM IEM IEM IBM I
IBM 1BM IBM IBM IBM IBM IBM IBM IBM IBM IBEM IEM IBM IBM IB
M IBM IBM IBM IBM IBM IBM IBM IBM IBM IBM IBEM IBM IEM IBM I
IBM IBEM IBM IEM IBM IEM IBM IBM IBM IBM IBM IBM IBM IBM IB
M IBM IBM ‘IBM IBM IBM IBM IBEM IBM IBM IBM IEM IEM IBM IBM I
IEM IBM IEM IBM IBM IEM IBM IBM IBM IBM IEM IBM IBM IBM IB

IrvixG MILLER, art director/artist/ designer
Intl. Business Machines Corp. (1BM) Electric Typewriter Div., publisher
Intl. Business Machines Corp. (IBM) Electric Typewriter Div., advertiser

LioneL KALisH, art director/artist/ designer
Hal Davis, art director/designer
Kaleidoscope Associates, advertising agency
Kaleidoscope Associates, advertiser

Reb MILEs, art director
Andy Warhol’s Mother, artist
Andy Warhol), advertiser

KEeirH BRIGHT, art director/ artist/ designer
Keith Bright, advertiser




421 RAST HTH 8TREET. NEW YORK 22, N. Y.
2010 MARKET STREET, PHILA. 3.
PENNSYLVANIA

! PHOTOGRAPHY

421 FAST HTH STREET. NEW YORK #2. N, Y.
o 10 MARKET STREET. PHILA. 3,
i PENNSYLVANIA

AWARD OF DISTINCTIVE MERIT
2 l 5 Louis Dor¥FsMAN, art director/ designer

Sol Mednick, publisher

Sol Mednick, advertiser



LETTERHEADS AND TRADE MARKS

LEONARD S1rowiTz, art director/designer
@@Q Mauro Typewriter Service, advertiser

®MAURO TYPEWRITER SERVICE 271 W69 ST NYC TRAFALGAR 4-7900

=

BY STUDEBAKER

AR

HANs SAUER, art director

Herb Lubalin, designer

D’Arcy Advertising Agency, advertising agency
Lark-Studebaker, advertiser

RoBERT WESLEY, art director/artist/ designer
Steinmetz Photography, advertiser




BEDNO

ASSOCIATES

BEDNO

ASSOCIATES

Ep & JANE BEDNoO, art director/designer
Bedno Associates, advertising

JaMmEs VALKus, art director/artist/designer
James Valkus, advertiser
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ANNOUNCEMENT CARDS

ART DIRECTORS CLUB MEDAL

GENE FEDERICO, art director/artist/ designer

Bill Helburn, photographer

Douglas D. Simon, advertising agency

Douglas D. Simon Advtg. Agency Inc., advertiser

MonrT RUBENSTEIN, art director/designer
CBS Photo, photographer
CBS Television Stations, advertiser

CBS FILMS

180 MADISONAVE NEW YORX 22



‘) 5) OnoFRIO PACCIONE, art director/designer /photographer
ol Sl 4

‘) ‘) S RicHARD LoEw, art director

Sid Mehring, photographer

William Connell, designer

Conde Nast Publishing Co., Inc., publisher
Vogue Magazine, advertiser
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of) b) ( JamEes WARD/ARNOLD SAKs, art directors/designers
¥ ) Jack Lenor Larsen, Inc., advertiser




ANNOUNCEMENT CARDS

Greetings
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AWARD OF DISTINCTIVE MERIT
2 2 7 IrwiN GOLDBERG, art director/artist/designer

Advertising Composition, Inc., advertiser



RicuaRD LoEW, art director/ designer
Lester Bookbinder, photographer

Conde Nast Publishing Co., Inc., publisher
Vogue Magazine, advertiser

\"l :8 2
¢ e
W. E. TREVETT, art director ,.\“ fae
Allan R. Fleming, art director/ designer Visas:

i

Cooper & Beatty, Limited, publisher
Cooper & Beatty, Limited, advertiser

-
A | I

LioneL KAvLisH, art director/artist/ designer
Sunshine Printing Co., advertiser

CALENDARS

LioNer Kavish, art director/artist/designer

You re cordially invited to sttend an exhibition of the designe of Saul Base in the executive offiors of K o X
{oopor & Beaity. Limited, 196 Adelmsde Sirect Wost, Torcaito. The exhitution wil be apen froes 11 o Sunshine Printing Co., advertiser
in G pm, October 110 10 and appears thruugh the rourtesy of the Americun Instituts of Graphiv Arts

LEs MasoN/BrLL D1 MEo, art directors
Les Mason/Ron Galchutt, artists
Westcoast Designers, designers

Sam Wu, photography

Westcoast Designers, advertising agency

THé SUNSHINE HISTORICAL CALENDAR

LIONEL. KALISH SUN MON TUE WED THU FRI SAT

o < o > [S T 4 1

2 a s s e 7 8
i ® 10 11 12 18 14 18
] 6 17 18 19 20 @1 =28
28 =e¢ a8 z8 a7 =8 a;

) 30 31 » © ¢ O







ADVERTISING ART



MAGAZINE ADVERTISING ART 3 OR MORE COLORS
PRODUCT ILLUSTRATION

RALPH AMMIRATI, art director

Tosh Matsumoto, photographer

Erwin Wasey, Ruthrauff & Ryan Inc., advertising agency
Holland Cheese Exporters Association, advertiser

e e

ALBERT HERMAN, art director
Harold Krieger, photographer

North Advertising, advertising agency
‘Wamsutta Mills, advertiser

PRSI p——

Womills aumresan vownia



F. PavL Pracivio, art director

De Evia Studios, photographer

J. M. Mathes Advertising, Inc., advertising agency
Herman Miller Fumiture Company, advertiser

NATIONAL

BONEMIAN |
il

BOHEMIAN,

«Q
%Ad '/

BEN GOLDSTEIN, art director

Bert Stern, photographer

B. Doner & Co., advertising agency
National Bohemian Beer, advertiser

CLYDE BAIRD, art director

Norman Karlson, photographer

Kenyon & Eckhardt, Inc., advertising agency

Glass Container Manufacturers Institute, advertiser



Charles Kerlee, photographer

Ogilvy, Benson & Mather, Inc., advertising agency

Rolls Royce, Inc., advertiser

ART DIRECTORS CLUB MEDAL
RorLiN C. SMITH, JR./Gus WAVPOTICH, art directors

LR

Y ylug =

N
~N

AvrviN CHERESKIN, art director

John Rawlings, photographer

Hockaday Associates, advertising agency
The Upholsterers Leather Group, advertiser



MAGAZINE ADVERTISING ART
3 OR MORE COLORS
PRODUCT ILLUSTRATION

¢» A ) AWARD OF DISTINCTIVE MERIT

GENE FEDERICO, art director/artist
Bill Helburn, photographer

Douglas D. Simon, advertising agency
Elizabeth Arden, advertiser
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ARrnoLp KUSHNER, art director

Toni Ficalora, artist

Lynn Baker, Incorporated, advertising agency
F. Lli Gancia, and C.S.P.A., advertiser
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MAGAZINE ADVERTISING ART
3 OR MORE COLORS
PRODUCT ILLUSTRATION

CarL Lins, art director

Irving Penn, photographer

Young & Rubicam Inc., Advertising agency
General Foods Corp., advertiser




HaroLp A. BowMan, art director
Ben Somoroff, photographer

The Kleppner Co., advertising agency
I. W. Harper Distilling Co., advertiser

Living Garage

KENTUCKY
TRAIGHT BOURBON
WHISKEY

b an
[} APYLR cawyny .

James ELLiorT, art director

E. E. McGuire, photographer

Young & Rubicam, Inc., advertising agency
Lincoln Division, Ford Motor Co., advertiser




MAGAZINE ADVERTISING ART FASHION OR STYLE ILLUSTRATION

/

$ter0agey,,,

ARt KANE, art director/designer

Saul Leiter, photographer
Irving Serwer Advertising, Inc., advertising agency

Princess Marcella Borghese, Inc., advertiser

BeTTY FRASER, art director

Bert Stern, photographer
Kayser, advertising agency

Kayser, advertiser

AraN KOEHLER, art director

Robert Randall, photographer
Bernice Fitz-Gibbon, Inc., advertising agency

8. Stroock & Co., Inc., advertiser

T New Rar
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AWARD OF DISTINCTIVE MERIT

RoBert BLEND, art director

Jerry Plucer, photographer

Mogul, Lewin, Williams & Saylor, advertising agency
Wamsutta Mills, Inc., advertiser




MAGAZINE ADVERTISING ART GENERAL ILLUSTRATION

Vicror CAPELLUPO, art director

Irving Penn, photographer

Batten, Barton, Durstine & Osborn, advertising agency
American Tobacco Company, Inc., advertiser

Dicx WEINER, art director

Saul Mandel, artist

Leo Burnett Co., advertising agency
Green Giant Company, advertiser




@ TV

e X, ] WaLTER REINsEL, art director
Leonard Baskin, artist
N. W. Ayer & Sons, Inc., advertising agency
Container Corporation of America, advertiser

Get the honest taste
of a LUCKY STRIKE

Paur WoLLMAN, art director

2 5 2 Arnold Roth/Jack Kunz, artists
Young & Rubicam, Inc., advertising agency
Gulf Qil Corp., advertiser




ART DIRECTORS CLUB MEDAL

HucH WHITE, art director

Robert Gwathmy, artist

Irving Penn, photographer

Young & Rubicam, Inc., advertising agency
Time, Inc.—Life Magazine, advertiser




MAGAZINE ADVERTISING ART GENERAL ILLUSTRATION
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MARCE MAYREW, art director 7 BiLL BINzEN, art director ['
Bob Seesock, photographer Elliott Erwitt, photographer b
Reach, McClinton & Co., Inc., advertising agency Ogilvy, Benson & Mather, Inc., advertising agency v
Prudential Life Insurance Co. of America, advertiser Commonwealth of Puerto Rico, advertiser
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PaurL W. Darrow, art director
Irving Penn, artist

)

£

N. W. Ayer & Son, Inc., advertising agency ¢
De Beers Consolidated Mines, Ltd., advertiser .
;
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3
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HARvVEY CUSHMAN, art director/designer |
Maurice R. Pascal, photographer 3

Grey Advertising Agency, advertising agency 3

The Mennen Company, advertiser {
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MAGAZINE ADVERTISING ART GENERAL ILLUSTRATION

Hucx WHITE, art director

Irving Penn, photographer

Young & Rubicam, Inc., advertising agency
Time, Inc.—Life Magazine, advertiser

;y ™ 4 CHED Vucxkovic, art director
Don Briggs, photographer
Rockmore Co., advertising agency
Charles of the Ritz, advertiser




Ton1 FICALORA, photographer
Eastman Kodak Company, publisher
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American Export Co., advertiser
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RoBERT GAGE, art director/designer )\
Charles E. Rotkin, photographer : v
Doyle Dane Bernbach, Inc., advertising agency j "
v
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Ruporrit Dusex/BERNARD OWETT, art directors
2 Bernard Owett, artist

J. Walter Thompson Co., advertising agency
Owens-Illinois ( Paper Products Division ), advertiser

.,
d \

/ AWARD OF '\
DISTINCTIVE
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-

AWARD OF DISTINCTIVE MERIT
Huck Wurk, art director

Robert Gwathmy, artist

Irving Penn, photographer

Young & Rubicam, Inc., advertising agency
Time, Inc.—Life Magazine, advertiser




265

Erix N1rscHE, art director/artist/designer
General Dynamics Corp., advertiser

MAGAZINE ADVERTISING ART GENERAL ILLUSTRATION

) 6 EvLizABETH EYERLY, art director

Rene Gruau, artist
Botsford, Constantine & Gardner, advertising agency
Jantzen, Inc., advertiser
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MAGAZINE ADVERTISING ART 2 COLORS

b

HEersHEL BRAMSON, art director
2 67 Irving Penn, photographer
Manuel Grossberg, designer
Lawrence C. Gumbinner Advertising Agency, Inc., advertising agency
G. F. Heublein & Bro., advertiser

HARVEY'S
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WirLLiam KaAMMER, art director

Irving Penn, photographer

Young & Rubicam, Inc., advertising agency
Johnson & Johnson—Baby Products, advertiser

WARVEY |
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GENE FEDERICO, art director

William Helburn, photographer

Douglas D. Simon Adv., Inc., advertising agency
Elizabeth Arden, advertiser

RICHARD GERTNER, art director/artist/designer
Andy Warhol, artist

Irving Serwer Advertising, Inc., advertising agency
Carlisle Shoe Company, advertiser
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THE EXTROVERTED HEEL
FOR THE EXTROVERTED LEG
NEWEST FASHION PROPS: LEGS!
FROM KNEE TO TOE.
WITH HEELS CURVING IN TO
A NEW HIGH IN LOW!
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HenssEL BRAMSON, art director
Bert Stern, photographer

Lawrence C. Gumbinner Adv. Agency, Inc., advertising agency
Smirmoff Vodka, advertiser

Wixe G. Fong, art director

Harold Halma, photographer

N. W. Ayer & Son, Inc., advertising agency
P. H. Hanes Knitting Co., advertiser

ALvin CHERESKIN, art director

Otto Maya/Jes Brown, photographers
Hockaday Associates, advertising agency
Reed & Barton, advertiser

Gus WAvVPOTICH, art director
Tosh Matsumoto, photographer

Ogilvy, Benson & Mather, Inc., advertising agency
Steuben Glass, advertiser
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MAGAZINE ADVERTISING ART PRODUCT ILLUSTRATION

1 AWARD OF DISTINCTIVE MERIT
2 7/L WiLLiaMm GOLDEN, art director
Joseph Hirsch, artist
CBS Television Network, publisher
CBS Television Network, advertiser
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MAGAZINE ADVERTISING ART
BLACK AND WHITE GENERAL ILLUSTRATION

¢y v = HeiLmvuT KRONE, art director/designer
) Wingate Paine, photographer

Doyle Dane Bernbach, Inc., advertising agency

Polaroid Corp., advertiser

RoBeRT GAGE, art director/designer

Wingatc Paine, photographer

Doyle Dane Bernbach, Inc., advertising agency
CBS Radio Network, advertiser




Epwanrp B. HENDERsox, art director

Jim Pond, photographer

Kenyon & Eckhardt, Inc., advertising agency
Equitable Life Assurance Society, advertiser

Tony MANDARINO, art director

Bert Stern, photographer

Batten, Barton, Durstine & Osborn, Inc., advertising agency
American Institute of Men’s and Boys® Wear, advertiser
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MAGAZINE ADVERTISING ART
BLACK AND WHITE GENERAL ILLUSTRATION

\
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Hernmut KRONE, art director

L
\\“‘ Bert Stern, photographer
— Doyle Dane Bernbach, Inc., advertising agency
Polaroid Land Camera, advertiser

gINt | ) =~ AWARD OF DISTINCTIVE MERIT
) 279
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FRED SIMPER, JR., art director

Elliott Erwitt, photographer

MacManus, John & Adams, Inc., advertising agency
Chas. Pfizer and Company, advertiser

% Joun B, BREUNIG, art director

2 {;O Constantin Joffe, photographer
Foote, Cone & Belding, advertising agency
Armour Soap Works, advertiser
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NEWSPAPER ADVERTISING ART PRODUCT ILLUSTRATION

ARNOLD VARGA, art director/artist/designer
George Cooper, photographer
Cox's, Inc., advertiser

Puivie |, ExtzeN, art director

Jim Northmore, photographer

N. W. Ayer & Sons, Inc., advertising agency
Plymouth Division, Chrysler Corporation, advertiser
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LesTER FELDMAN, art director/ designer
Wingate Paine, photographer

Doyle Dane Bernbach, Inc., advertising agency
Barton’s Candy Corp., advertiser

20

Davip Lo~pon, art director

Wingate Paine, artist

Wyse Advertising, advertising agency
Old Timer’s Ale, advertiser

She'll cal herheart ont
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ARNOLD VARGA, art director/artist/ designer
Cox’s, Inc., advertiser

HERMAN Davis, art director

Hans Lownds, photographer

Herman Davis/Yudel Kyler, designers

Dowd, Redfield & Johnstone, Inc., advertising agency
Alitalia, advertiser




NEWSPAPER ADVERTISING ART
GENERAL ILLUSTRATION
HUMOROUS ILLUSTRATION

WiLLiaM GOLDEN, art director
Ben Shahn, artist
CBS Television Network, atdvertiser

| )] l WiLL1AM GOLDEN, art director
| & } David Stone Martin, artist
1 - CBS Television Network, advertiser

ARNOLD VARGA, art director/artist/ designer
Cox’s, Inc., advertiser
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/ AWARD OF DISTINCTIVE MERIT
' LEsTER FELDMAN, art director/designer
Ben Shahn, artist
Doyle Dane Bembach, Inc., advertising agency
Barton’s Candy Corp., advertiser I



NEWSPAPER ADVERTISING ART
GENERAL ILLUSTRATION HUMOROUS ILLUSTRATION

AWARD OF DISTINCTIVE MERIT
Raymonp Tobp, art director

Robert Weaver, artist

Young & Rubicam, Inc., advertising agency
Time, Inc.—Time Magazine, advertiser

To judge, we first must KNOW

Moses and “The Buming hush eyt
1 e B A e
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TRADE PERIODICAL ADVERTISING ART PRODUCT ILLUSTRATION

BEN SwEDOWSKY, art director

Lionel Kalish, artist

Grey Advertising Agency Inc., advertising agency
NBC Television Network, advertiser

4 KexNETH H. LAVEY, art director

2 944 George D’Amato, designer/artist
L. W. Frohlich & Company, advertising agency
Schering Corporation, advertiser




™ RoserT W. BobE, art director
Arthur Lidov, artist
Kudner Agency, Inc., advertising agency
Kudner Agency, Inc., advertiser

¢) C CHARLIE WALz, art director b 3
z ) Franklin McMahon, artist ¥
Abbott Laboratories, advertiser !




HerB LuBALIN, art director

Carl Fischer, photographer

Sudler & Hennessey, Inc., advertising agency
Schering Corporation, advertiser

Here LusavLIn, art director/ designer

Ben Rose, photographer

Sudler & Hennessey, Inc., advertising agency
A. H. Robins Co., advertiser
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TRADE PERIODICAL ADVERTISING ART GENERAL ILLUSTRATION
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CHARLEs WALz, JR./HERB LUBALIN, art directors
Gerry Gersten, artist

Sudler & Hennessey, Inc., advertising agency
Abbott Laboratories, advertiser

James G. ROBERTsON, art director

Marc Bomse, photographer

Fuller & Smith & Ross Inc., advertising agency
West Virginia Pulp & Paper Co., advertiser
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TRADE PERIODICAL ADVERTISING ART GENERAL ILLUSTRATION

ARNOLD VARGA, art director/designer

Lester Bookbinder, photographer

Ketchum, MacLeod & Grove Inc., advertising agency
Columbia-Southern Chemical Corp., advertiser

Louis SILVERSTEIN, art director/ designer
Robert Frank, photographer
The New York Times, publisher




HaL Davis, art director

Robert Frank, photographer

Philip J. Perlman Associates, advertising agency
Dee Sportswear Inc., advertiser

1 AWARD OF DISTINCTIVE MERIT
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AnT KANE, art director/designer

Bob Gill, artist

Irving Serwer Advertising Inc., advertising agency
1. Miller Shoes, advertiser
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Bos CoRrey, art director/designer

Peter J. Samerjan, photographer
Anderson-McConnell Adv. Agency, advertising agency

Boyle & Company, advertiser
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TRADE PERIODICAL ADVERTISING ART,
HUMOROUS ILLUSTRATION

GEORGE ANCONA, art director

Seymour Chwast, artist

Daniel & Charles Advertising Agency, advertising agency
Berkshire Hathaway, Advertiser

Jou~ Graumam/Rick LEVINE, art directors
Lionel Kalish, artist
National Broadcasting Company, advertiser




TRADE PERIODICAL ADVERTISING ART,
HUMOROUS ILLUSTRATION

AWARD OF DISTINCTIVE MERIT
3 5 8 Lovuis DorFsMAN, art director/designer
Jerome Snyder, artist
CBS Radio, advertiser




Hers BLEIWETss, art director
359 Bill Charmatz, artist
Ehrlich Neuwirth & Sobo, advertising agency

Roughwear Clothing Company, advertiser
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Rupr WouLFr, art director

R. O. Blechman, artist

William Douglas McAdams, advertising agency
The Upjohn Company, advertiser






RECORD ALBUM COVER ART,
3 OR MORE COLORS

S. NEwL Fujyita, art director
Art Kane, photographer

Ken Dcardoff, designer
Columbia Records, advertiser

CHARLEs WINFIELD MEGGS, art director
Frank Miller/Charles Meggs,/ Tri-Arts, artists
Ray Rennchan, photographer

Warner Bros. Records Inc., advertiser
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RECORD ALBUM COVER ART, 3 OR MORE COLORS

) 4~ 4~ RoBERT M. JoxEs/HERB LUBALIN, art directors
Carl Fischer, photographer

Herb Lubalin, designer

Sudler & Hennessey, Inc., advertising agency
RCA Victor, advertiser

-

Davip Rosk, art director
Tommy Mitchell, photographer
Warner Bros. Records, advertiser



AWARD OF DISTINCTIVE MERIT
Acy R. Lennzax, art director

Art Kane, photographer

RCA Victor, advertiser




RECORD ALBUM COVER ART, 3 OR MORE COLORS

WiLr1ar GOuDEN, art director

3 69 Jacob Landau, artist
William Golden/Kurt Weihs, designer
CBS Television Network, advertiser

Dorie MARcH, art director
Phillip March. photographer

Peerless Records, advertiser




BOOKLET-DIRECT MAIL ART, 3 OR MORE COLORS

KEN LAVEY, art director

Norman Gorbaty, designer

Raymond Jacobs, artist/ photographer

L. W, Frohlich & Company, advertising agency
Parke, Davis & Company, advertiser

CHARLES ATTEBERY, art director

William Fredericksen, artist/designer

L. W. Frohlich & Company, advertising agency
Parke, Davis & Company, advertiser




it says here! Ron Harris
is having a cocktail party,
won’t you please come?
480 lerington avenue,
room 804 friday, september
19th starts at 6 pm, ends?
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Bos FARBER, art director/ artist
Ron Harris, photographer
Ron Harris, advertiser
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Er~iE SMiTH, art director/designer
Barry Geller, artist

PAR KE‘DAVIS : E'N BEITRAG e : Arranz & _Sudler, advertising agency )
ZUR MUDERNEN HEI I.KUNDE ";t'“ LN ‘ " . E. R. Squibb & Sons-International, advertiser
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BOOKLET-DIRECT MAIL ART, 3 OR MORE COLORS

GeRALD M. PHILIPS, art director

375 Hugh Bell, photographer
William Douglas McAdams, advertising agency
Winthrop Laboratories, advertiser

WAaALTER VAN BELLEN, art director
3 76 Gerald Doe, artist

National Broadcasting Company, advertiser

KENNETH H. LAVEY, art director

3 7 7 Norman Gorbaty, designer/artist
L. W. Frohlich & Company, advertising agency
Parke, Davis & Company, advertiser
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AWARD OF DISTINCTIVE MERIT
KexNETH H. LAVEY, art director
Norman Gorbaty, artist

L. W. Frohlich & Company, advertising agency
Parke, Davis & Company, advertiser

MIDIKELl
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James R. Yocuwm, art director
Allied Photographic/Warren Winstanley, photographer
Kenyon & Eckhardt, Inc., advertising agency

M-E-L Division, Ford Motor Company, advertiser

Louis SILVERSTEIN /BLL SokoL, art directors
Bill Sokol, artist/designer
The New York Times, publisher
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CHARLES WALz, JR./HERB LUBALIN, art directors
Jerome Snyder, artist

Sudler & Hennessey, Inc., advertising agency
Abbott Laboratories, advertiser
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BOOKLET-DIRECT MAIL ART, 3 OR MORE COLORS

i
i
&) €y ¢y HEeRs LusaLiN/Ep REnLy, art directors -
Bebe Gershenzon, artist ‘
Sudler & Hennessey, Inc., advertising agency
White Laboratories, Inc., advertiser v

Joux Granam/Rick LEvINE, art directors
Lionel Kalish, artist
National Broadcasting Company, advertiser

RoseRT C. ANDRUS, art director

Charles Wysoki, artist

Foote, Cone & Belding, advertising agency
Edsel Div., Ford Motor Co., advertiser
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CHARLES ATTEBERY, art director ?
= L J
3 85 William Fredericksen, designer ! v .\ v - ’ -— \V
Doris Jackson, artist \ :
L. W. Frohlich & Company Inc., advertising agency -,

o -
Parke, Davis & Company, advertiser \ :’ﬂ " '\ = A d \. '
.

JAMES VALKUS INDUSTRIAL AND GRAPHIC DESIGN 236 E 72 ST NYC 21 RE 7.8374

JamEs VaLkus, art director/artist / photographer
James Valkus, advertiser

CHARLEs W. SMmITH, art director/artist
3 87 The Cleveland Public Library Film Bureau, advertiser




BOOKLET-DIRECT MAIL ART, 2 COLORS
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AWARD OF DISTINCTIVE MERIT
3 88 LEONARD S1ROWITZ, art director
R. O. Blechman, artist

; T
\ "STineyy, |
NTA Telestudios Inc., advertising agency
NTA Telestudios Inc., advertiser
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LEes Mason/BiLL D1 Mko, art directors
Les Mason, artist

Westcoast Designers, advertising agency

Dillenbeck & Galavan, advertiser

AWARD OF DISTINCTIVE MERIT
Louss SILVERSTEIN, art director

Lou Myers, artist
The New York Times, publisher



BOOKLET-DIRECT MAIL ART, BLACK AND WHITE

1 T DavEe EPSTEIN, art director

y Mel Sokolsky, photographer
William Douglas McAdams Inc., advertising agency
Warner-Chilcott Laboratories, advertiser

WARREN BLAmR/JACk GREGORY, art directors
Seymour Mednick, photographer
Smith Kline & French Laboratories, advertiser
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| PuiL Havys, artist
| School of Visual Arts, advertiser
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HARVEY TOBACK, art director

3 94« Jack Wolfgang Beck, artist
The Zlowe Company Inc., advertising agency
Mutual Shoe Sales Company, advertiser



ROBERT SHEPPERLY, art director

Carlos Lopez, artist

McCann-Erickson, Inc., advertising agency
Detroit Horse Show, advertiser

/

RoBERT M. RUNYAN, art director B . W) el -
John Altoon, artist e s ca S

Graphic Process Company, advertiser

RoBeRT M. RunYAN, art director
3 97 John Altoon, artist

Graphic Process Company, advertiser







EDITORIAL ART
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ART DIRECTORS CLUB MEDAL
RoBerT BENTON, art director

Robert Andrew Parker, artist
Esquire, Inc., publisher

Esquire Magazine, publication

Werd Saters




EDITORIAL ART-FICTION

CHARLOTTE GORDON, art director
3 99 Tom Allen, artist

Triangle Publications, publisher

Seventeen Magazine, publication
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40 O FRANK ZACHARY/Louis R. GLESSMANN, art directors

a (f° e Ray Prohaska, artist
. gl T N Curtis Publishing Company, publisher
i ‘:é( - fw Holiday, advertiser

FRrRANK KILKER, art director

Erik Blegvad, artist

Curtis Publishing Co., publisher
Saturday Evening Post, advertiser
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CuarLo1TE GORDON, art director
Phil Hays, artist

Triangle Pub. Corp., publisher
Seventeen Magazine, publication

CiPE PINELES, art director

Sister Mary Corita, artist

Robert Fraunk, photographer

Street & Smith Publications, advertising agency
Charm Magazine, advertiser
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EDITORIAL ART-FICTION

ANEANS STORY
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AWARD OF DISTINCTIVE MERIT
Hexry WouF, art director

Bert Stern, photographer

Esquire, Inc., publisher

Esquire Magazine, advertiser

Bos BExTON, art director
Bert Stern, photographer
Esquire, Inc., publisher
Esquire Magazine, advertiser




EDITORIAL ART-FICTION

HenrY WoLF, art director
406 Dora Mathieu, artist
Esquire, Inc., publisher

Esquire Magazine, advertiser

HenRY WoLF, art director
407 Robert Benton, artist/designer

Esquire, Inc., publisher

Esquire Magazine, advertiser
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CHARLOTTE GORDON, art director

Robert Weaver, artist i
Triangle Publications, publisher
Seventeen Magazine, advertiser

RoseRrT C. ATHERTON, art director
8 Phil Hays, artist

Hearst Magazines, publisher

Cosmopolitan, advertiser

Henny WoLrF, art director
Gerald Andrea, artist
Esquire, Ine., publisher
Esquire Magazine, advertiser




PuiL HUMMERSTONE, art director
1 Steve Antinakos, artist

Girl Scouts of the U.S., publisher
American Girl Magazine, advertiser

ForsEs LINKHORN, art director/designer
Robert Weber, artist

Ziff-Davis Publishing Co., publisher

Sports Cars Illustrated Magazine, advertiser

-
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EDITORIAL ART-FICTION, 2 COLORS

BRADBURY THOMPSON, art director/designer
Philip Featheringill, artist

Street & Smith Publications, publisher
Mademoijselle, advertiser




EDITORIAL ART-FICTION, 2 COLORS

~ENS D

HenrY WoLF, art director Henry WoLF, art director
44 44 Robert Weaver, artist 4 ]_ Tom Allen, artist

Esquire, Inc., publisher Esquire, Inc., publisher

Esquire Magazine, advertiser Esquire Magazine, advertiser




416

Henry Wour, art director
Tom Allen, artist

Esquire, Inc., publisher
Esquire Magazine, advertiser

HenrY WoLF, art director
Harvey Schmidt, artist
Esquire, Inc., publisher
Esquire Magazine, advertiser



EDITORIAL ART-NON-FICTION, 3 OR MORE COLORS

AWARD OF DISTINCTIVE MERIT
CuarrorTeE GoRrnox, art director
Elbert Budin, photographer

Triangle Publications, publisher
Seventeen Magazine, advertiser -

ALBERT GREENBERG, art director

Melvin Sokolsky, photographer

Esquire, Inc., publisher

Gentlemen’s Quarterly Magazine, adcertiser



CuARLOTTE GORDON, art director
Ray Kellman, photographer
Triangle Publications, publisher
Seventeen Magazine, advertiser
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EDITORIAL ART-NON-FICTION,

3 OR MORE COLORS
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CHARLOTTE GORDON, art director
412 2 Mia Carpenter, artist

Triangle Publications, publisher

Seventeen Magazine, advertiser

ALEXEY BRODOVITCH, art director
42 3 Richard Avedon, photographer
Hearst Publications, publishers
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ALBERT GREENBERG, art director

Gerald Hochman, photographer

Esquire, Inc., publisher

Gentlemen’s Quarterly Magazine, advertiser

ROBERT BENTON, art director
Ben Somoroff, photographer
Esquire, Inc., publisher
Esquire Magazine, advertiser




EDITORIAL ART-NON-FICTION, 3 OR MORE COLORS

¢ 7~ ALEXEY BrRODOVITCH, art director
) Richard Avedon, photographer
Hearst Publications, publisher

» y ALEXANDER L1BERMAN/PRiscirLLa PECK, art directors
William Klein, photographer
Conde Nast Publications, Inc., publisher
Vogue Magazine, publication




CuarLotTE GORDON, art director
42 8 Lorraine Fox, artist

Triangle Publications, publisher

Seventeen Magazine, advertiser

429

EDITORIAL ART-NON-FICTION, FOOD

ALLEN F. HurLBUrT/PiuLn SYKEs, art directors
Arthur Rothstein, photographer

Cowles Magazines, Inc., publisher

Look Magazine, publication

CHEFS SALAD DIET

.....




AWARD OF DISTINCTIVE MERIT
ALEXEY BRopovrrcR, art director
Hiro, photographer

Hearst Publications, publisher

Harper's Bazaar, publication

NICE FOR CHRISTMAS

Y

A~nTtHONY T. MAzzOLA, art director
Edgar De Evia, photographer

Hearst Magazine, Inc., publisher

Town & Country Magazine, publication
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ALEXANDER LIBERMAN/WOLFGANG FYLER, art directors
Tom Yee, photographer

Conde Nast Publications, Inc., publisher

House & Garden, publication
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EDITORIAL ART-NON.FICTION, HOMEPLANNING

ALEXANDER LIBERMAN /PrisciLLA PECK, art directors
Karen Radkai, photographer

Conde Nast Publications, Inc., publisher

Vogue Magazine, publication

ALEXANDER LIBERMAN/WOLFGANG FYLER, art directors
Tom Leonard, photographer

Conde Nast Publications, Inc., publisher

House & Garden, publication



RoBeRT BENTON, art director
Gjon Mili, photographer

Inc., publisher
Esquire Magazine, publication

Esquire,
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Inc., publisher

BERNARD QUINT, art director

Dmitri Kessel, photographer

Time,
Life Magazine, publication




IRELAND

EDITORIAL ART-NON-FICTION, GENERAL

ART DIRECTORS CLUB MEDAL

Fraxk Zacuany/STEPHEN BiGes, art directors
John Lewis Stage, photographer

Curtis Publishing Company, publisher
Holiday, publication




BEnNARD QUINT, art director
Alfred Eisenstadt, photographer
‘Time, Inc., publisher

Life Magazine, publication

8 /) Fraxk Zacuary/Louis R. GLEssMANN
) John Lewis Stage, photographer
Curtis Publishing Company, publisher
Holiday, publication

EDITORIAL ART-NON-FICTION, GENERAL
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“ Frank Zaciary/GERTRUDE GORDON, art directors
Fred Lyon, photographer
Curtis Publishing Company, publisher
Holiday, publication
A BERNARD QUINT, art director HenrY WoOLF, art director

Leslie Saalburg, artist
Esquire, Inc., publisher
Esquire Magazine, publication

Nina Leen, photographer
Time, Inc., publisher
Life Magazine, publication




EDITORIAL ART-NON-FICTION, GENERAL

ERNEST G. SCARFONE, art director
Dan Farber, photographer
N.P.D. Corporation, publisher

foil MARVIN ISRAEL, art director/photographer
2
Modern Photography, publication Triangle Publications, publisher
Seventeen Magazine, publication

ALLEN F. HURLBURT, art director
Emil Schulthess, photographer
Cowles M Inc., publish
Look Magazine, publication

ROBERT BENTON, art director
Art Kane, photographer
Esquire, Inc., publisher
Esquire Magazine, publication




AWARD OF DISTINCTIVE MERIT
RoBERT BENTON, art director

Art Kane, photographer

Esquire, Inc., publisher

Esquire Magazine, publication




EDITORIAL ART-NON-FICTION, GENERAL

¢ . BERNARD QUINT, art director
Dmitri Kessel, photographer
Time, Inc., publisher
Life Magazine, publication

;
:

y ROBERT BENTON, art director
Art Kane, photographer
Esquire, Inc., publisher
Esquire Magazine, publication
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AWARD OF DISTINCTIVE MERIT Ois Ting
Ricnarp GANGEL, art director \ M Tive
Dr. Donald Thompson, photographer ERiy

Time, Inc., publisher
Life Magazine, publication

BERNARD QUINT, art director
Eliot Elisofon, photographer
Time, Inc., publisher

Life Magazine, publication
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Man at His Most Primitive
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AWARD OF DISTINCTIVE MERIT
HeNrY WoLF, art director/designer
Richard Avedon, photographer

Hearst Magazine, publisher

Harper’s Bazaar, publication




EDITORIAL ART-NON-F ICTION, 2 COLORS OR MORE,
FASHION OR STYL

ALEXEY BRODOVITCH, art director/designer
Richard Avedon, photographer

Hearst Magazines, Inc., publisher

Harper's Bazaar, publication

ALEXEY BRODOVITCH, art director
Richard Avedon, photographer
Hearst Publications, publisher
Harper’s Bazaar, publication

ALBERT GREENBERG, art director

Carl Fischer, photographer

Esquire, Inc., publisher

Gentlemen’s Quarterly Magazine, publication
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Henry Wolr, art director/designer
Richard Avedon, photographer
Hearst Magazines, Inc., publisher
Harper’s Bazaar, publication

HENRY WOLF, art director/ designer
Hiro, photographer

Hearst Magazines, Inc., publisher
Harper’s Bazaar, publication




EDITORIAL ART-NON-FICTION, 2 COLORS OR MORE,
FASHION OR STYLE

4 M o  ALEXANDER L1BERMAN/PrisciLLA PECK, art directors
. Jerrold Schatzberg, photographer
Conde Nast Publications, Inc., publisher
Vogue Magazine, publication

£ ALEXANDER LIBERMAN/PrisciLrA PECK, art directors
) William Klein, photographer
Conde Nast Publications, Inc., publisher
Vogue Magazine, publication
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ART DIRECTORS CLUB MEDAL
RoBERT BENTON, art director

Art Kane, photographer

Esquire, Inc., publisher

Esquire Magazine, publication

ALLEN F. HURLBURT, art director
John Vachon, photographer
Cowles Magazines, Inc., publisher
Look Magazine, publication
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EDITORIAL ART-NON-FICTION,
GENERAL

BERNARD QuUINT, art director
Harvey Schmidt, artist
Time, Inc., publisher

Life Magazine, publication

i 0 a7

RoBERT BENTON, art director
Bert Stern, photographer
Esquire, Inc., publisher
Esquire Magazine, publication
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EDITORIAL ART-NON.FICTION, GENERAL

ALBERT GREENBERG, art director
Michel Cot, photographer
Esquire, Inc., publisher
Gentlemen’s Quarterly Magazine, publication

RoserT BENTON, art director
Hugh Bell, photographer
Esquire, Inc., publisher
Esquire Magazine, publication
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() ALExANDER LiBERMAN/PrisciLLA PEcK, art directors
} Karen Radkai, photographer
Conde Nast Publications, Inc., publisher
Vogue Magazine, publication

PHILIP F. DYKSTRA, art director
Edward Sorel, artist

N.Y. Herald Tribune, publisher
Today’s Living, publication




MAGAZINE COVER ART GENERAL OR MASS MAGAZINES

5 I11enry WoLr, art director/designer
é wa Richard Avedon, photographer
- ~  Hearst Magazines, Inc., publisher
Harper’s Bazaar, publication

Franx ZacHary/Louis R, GLEsSMANN, art directors
John Lewis Stage, photographer

o Curtis Publishing Company, publisher

Holiday, publication

BiLL PaGE, art director
Maria Aguilera, photographer
St. John Publishing Co., Publisher
Nugget Magazine, publication



MAGAZINE COVER ART, TRADE

Archite

PauL Grotz/RAY Komal, art directors

Ray Komai, artist
Architectural Forum, publication

Baltazar Korab, photographer

_r__: |

August 1958

art director
Bill Charmatz, artist

LEsLIE A, SEGAL,

Madison Avenue Magazine, publication

RKM Publishing Co., publisher



RiCHARD BYE, art director/designer
Lionel Kalish, artist

Bowker Co., advertising agency
Bowker Co., advertiser

Doxarp R. RUTHER, art director
Stephen Colhoun, photographer

Modern Packaging Corporation, advertising agency
Modern Packaging Magazine, publication




CHARLIE WALZ, art director
Robert Andrew Parker, artist
Abbott Laboratories, advertiser
What's New, publication

BRADBURY TuiOMPSON/FRANK ZACHARY, art directors
Arnold Newman, photographer

Bradbury Thompson, photographer

West Virginia Pulp and Paper Company, publisher
Wesvaco Inspirations for Printers No. 210, publication
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INSTITUTIONAL ART, COMPANY MAGAZINES AND HOUSE ORGANS

e

BRADBURY THOMPSON/JEROME SNYDER, art directors
Hy Peskin, photographer

Bradbury Thompson, designer

West Virginia Pulp and Paper Company, publisher
Westvaco Inspirations for Printers No. 210, publication
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FrANK PERRY, art director
Dorothy Dembowskid, artist

' Ketchum, MacLeod & Grove, advertising agency
I I Herbick & Held Printing Co., advertiser
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Do~ WEEKs, art director

Bob Smallman, photographer

Ceco Publishing Company, publisher
Chevrolet Motor Division, advertiser
Friends Magazine, publication
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JEROME SNYDER, art director/artist
Jerome Snyder, publisher



INSTITUTIONAL ART, ANNOUNCEMENT CARDS

Bos GILv, art director/ designer/artist
Langen & Wind Color Laboratories, Inc., advertiser

JOSEPH SCHINDELMAN, art director/artist/d

CBS Radio, advertising agency
CBS Radio, advertiser







TELEVISION



ROBERT LELLE, art director
Benton & Bowles, agency
Filmways, production company
Procter & Gamble, advertiser

AWARD OF DISTINCTIVE MERIT
Bos Jounson, art director

D’Arcy Advertising Company, agency
MPO, production company
Anbeuser-Busch, Inc., advertiser

UIstineryy,
Mewy )
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FILM CATEGORIES, LIVE ACTION
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CLEO HovEL, art director
Cleo Hovel, designer

Desilu, production company
Northwest Airlines, advertiser

FRANK BROADHURST, art director

McCann Erickson, Inc., agency

Hann, Fritz, Henkin Prods., designers

Hann, Fritz, Henkin Prods., production company
Nabisco, advertiser



FILM CATEGORIES, ANIMATION

Curis JENKYNS/BiLL. MELENDEZ, art directors

Ross, Rei: Nadich, agency

Chris Jenkyns/Herman Cohen, designers
Playhouse Pictures, production company
Trewax Corp., advertiser

ERNEST PINTOFF, art director
American Cancer Society, agency

Len Glasser, designer

Pintoff Prod. Inc., production company
American Cancer Society, advertiser




PavuL Kim/PEck PRIOR, art directors
Campbell-Ewald, Inc., agency
Academy Pictures, production company
National Safety Council, advertiser

Sam NicrHOLSON, art director

Norm Gottfredson, designer

T.V. Spots, Inc., production company
AFL-CIO CID, advertiser
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LEE SAVAGE, art director

J. Walter Thompson Company, agency
Paul Kim, designer

Gifford Animation, production company
Standard Brands, advertiser
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Jack SIDEBOTHAM, art director
Young & Rubicam, Inc., agency
Art Bartsch, designer
Terrytoons, production company
Piel Brothers, advertiser

4 AWARD OF DISTINCTIVE MERIT
ABE Liss, art director
MacLaren Advertising Co., agency
T. Collins, designer
Elektra Film Prod., Inc., production company
Esso Imperial, advertiser



FILM CATEGORIES, ANIMATION

Jou~ HuBLEY, art director

Bryan Houston, Inc., agency

Robert Cannon, designer

Storyboards, Inc., production company
Heublein, Inc., advertiser

A MICHAEL J. SMOLLIN, art director
497 Bryan Houstan, Inc., agency
Michael J. Smollin/Paul Kim, designers
Goulding, Elliot, Graham, production company

Heublein, Inc., advertiser

BiLL MELENDEZ, art director
49 J. Walter Thompson Co., agency
Sterling Sturtevant/Herman Cohen, designers

Playhouse Pictures, production company
Ford Motor Co., advertiser




JAck SIDEBOTHAM, art director

Young & Rubicam, Inc., agency

Gus Jekel, designer

Ray Patin Production, production company
General Foods Corp., advertiser

FILM CATEGORIES, ANIMATION

Jack KENnAsTON, art director

KRCA Television (NBC), agency

Fred Crippen/John Marshall/Jack Heiter, designers
Pantomime Pictures, production company

KRCA, advertiser
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FILM CATEGORIES, ANIMATION

Joux HusLEY, art director

Bryan Houston, Inc., agency

Robert Cannon, designer

Storyboards, Inc., production company
Heublein, Inc., advertiser

a MICHAEL J. SMOLLIN, art director
497 Bryan Houstan, Inc., agency
Michael J. Smollin/Paul Kim, designers
Goulding, Elliot, Graham, production company

Heublein, Inc., advertiser

BrLL MELENDEZ, art director

49 J. Walter Thompson Co., agency
Sterling Sturtevant/Herman Cohen, designers
Playhouse Pictures, production company

Ford Motor Co., advertiser
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BeEN GOLDSTEIN, art director

W. B. Doner & Co., agency

John Hubley, designer

Storyboards Inc., N.Y., production company
Speedway Petroleum Corp., advertiser

B \waill

AWARD OF DISTINCTIVE MERIT

Jack WounL/ABe Liss, art directors

J. Walter Thompson, agency

Irv. Spector, designer

Elektra Film Productions, Inc., production company
Ford Motor Company, advertiser



FILM CATEGORIES, ANIMATION

BeN GOLDSTEIN, art director

W. B. Doner & Co., agency

John Hubley, designer

Storyboards Inc., N.Y., production company
Faygo Beverage Co., advertiser

Jack KENASTON, art director

KRCA Television (NBC), agency

Fred Crippen/John Marshall/Jack Heiter, designers
Pantomime Pictures, production company

KRCA, advertiser

W. B. DONER, art director

W. B. Doner & Co., agency

Quartet, designer

Quartet, production company

National Brewing Company, advertiser

0




FILM CATEGORIES, ANIMATION

my Jack KENASTON, art director
b 04«1 KRCA Television (NBC), agency
Fred Crippen/John Marshall/Jack Heiter, designers
Pantomime Pictures, producti

KRCA, advertiser

¥ Y

JACK SIDEBOTHAM, art director

Young & Rubicam, Inc., agency

Gus Jekel, designer

Ray Patin Production, production company
General Foods Corp., advertiser




Jonn WiLsoON, art director
Fine Arts Prod., production company

Buttemut Coffee, advertiser

FILM CATEGORIES, LIVE ACTION—ANIMATION COMBINED

?

NATIONAL
JELLO0 WEEK

JACK SIDEBOTHAM, art director
Young & Rubicam, Inc., agency
Gus Jekel, designer

Ray Patin Prod., production company
General Foods Corp., advertiser




FILM CATEGORIES, ANIMATION

SavuL Bass, art director
Art Goodman/Robert Cannon/Richard Baher, designers

National Screen, production company
ABC, advertiser

FILM CATEGORIES, FULL STOP MOTION

JACK SIDEBOTHAM, art director

-

.:) 08 Young & Rubicam, Inc., agency
Gus Jekel, designer
Ray Patin Prod., production company
General Foods Corp., advertiser

| ABC

ViTAMIN {

FraNk BROADHURST, art director
l McCann-Erickson, Inc., agency
Nabisco, advertiser



FILM CATEGORIES, LIMITED TECHNIQUE

AWARD OF DISTINCTIVE MERIT
Jack WoHL, art director

J. Walter Thompson Company, agency
Howard Zieff, designer

Transfilm, production company

Ford Division, Ford Motor Co., advertiser

o~
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FILM CATEGORIES, LIVE ACTION—ANIMATION COMBINED

% Ray RicHARDS, art director
McCann Erickson, Inc., agency
Sarra, production company
Bulova Watch Co., advertiser



Jack WonL/ART KocCH, art directors

J. Walter Thompson Co., agency

Howard Zieff, designer

Transfilm, production company

Aero-Shave (Boyle Midway Co. ), advertiser

AWARD OF DISTINCTIVE MERIT
James HEnson/JANE NEBEL, art directors
M. Belmont Ver Standig, Inc., agency
James Henson/Jane Nebel, designers

Rodel Productions, Inc., production company
Wilkins Coffee, advertiser




FILM CATEGORIES, LIMITED TECHNIQUE

[ GeORGE CANNATA, art director
Reach, McClinton & Co., agency
Joan Mitchell, designer
Prudential Insurance Co. of America, advertiser
Robert Lawrence Prod., production company



FILM CATEGORIES, COLOR

RoBERT GAGE, art director
Doyle, Dane, Bernbach, Inc., agency

Transfilm Inc. & William Helburn Studios, production company
The Chemstrand Corp., advertiser

AWARD OF DISTINCTIVE MERIT
RoBERT GAGE, art director
Doyle, Dane, Bernbach, Inc., agency

Transfilm Inc. & William Helburn Studios, production company
The Chemstrand Corp., advertiser



STEPHEN FRANKFURT, art director/ designer
Young & Rubicam, Inc., agency

Elbee Prod., production company

Johnson & Johnson, advertiser

STEPHEN FRANKFURT, art director

Young & Rubicam, Inc., agency

Stephen Frankfurt/Tracy Ward/Lee Scherz, designers
On Film, Inc., production company

Johnson & Johnson, advertiser

STEPHEN FRANKFURT, art director

Young & Rubicam, Inc., agency

Stephen Frankfurt/Tracy Ward/Lee Scherz, designers
On Film, Ine., production company

Johnson & Johnson, advertiser

STEPHEN FRANKFURT, art director

Young & Rubicam, Inc., agency

Stephen Frankfurt/Tracy Ward, designers
On Film, Inc., production company
Johnson & Johnson, advertiser




FILM CATEGORIES, LIMITED TECHNIQUE

STEPHEN FRANKFURT, art director

Young & Rubicam, Inc., agency

Stephen Frankfurt/William Helbum, designers
Transfilm, Inc,, production company

Tek Hughes Division of Johnson & Johnson, advertiser

STEPHEN FRANKFURT, art director

Young & Rubicam, Inc., agency

Stephen Frankfurt/Chris Ishi/Constance Bannister, designers
Pelican Prod., production company

Johnson & Johnson, advertiser



FILM CATEGORIES, COLOR

STEPHEN FRANKFURT, art director
Young & Rubicam, Inc., agency

Stephen Frankfurt/Lee Scherz, designers
Elbee, production company

Johnson & Johnson, advertiser



STILL ART

GENEVIEVE

PAUL WESTON

and orchestra

AL KELLY

__HUGH bowns

]

- ART DIRECTORS CLUB MEDAL
4 A\

—— . Epwanrp J. BENNETT, art director
U8 Guy Fraumeni, artist
¢ National Broadcasting Company, advertiser
“EBKL



STILL ART

AWARD OF DISTINCTIVE MERIT
\ GEeORrG OLDEN, art director
| pistinctive

William Bunce, designer
MERIT CBS TV Network, advertiser



STILL ART

EpwaRD ], BENNETT, art director
Frank Aloise, artist
National Broadcasting Company, advertiser

@AI;E ST@R,M- o
SHOW 5

4 Grorc OLpEN/RoBERT TYLER LEE, art directors

Jane Sai, artist
= 4 Columbia Broadcasting Company, advertiser

X3 ‘[ Georc OLDEN, art director
Al Kaytor, artist
Columbia Broadcasting Company, advertiser




STILL ART

DIALOGUES R

OF THE S o iy Compaay, adosior
CARMELITES

JOHN WAYNE
MAUREEN 0'HARA

Epwanrp J. BENNETT, art director

Frank Aloise, artist
National Broadcasting Company, advertiser

Georc OLDEN, art director
William Bunce, artist
Columbia Broadcasting Company, advertiser




STILL ART

TIME
OF

Georc OLDEN, art director/artist
Columbia Broadcasting Company, advertiser

THE 2
ANGING

THE ORANGE BOWL GAME
SYRACUSE VS OKLAHOMA ®

GeorG OLDEN, art director/artist
Columbia Broadcasting Company, advertiser




Geonrc OLDEN, art director/ artist
Columbia Broadcasting Company, advertiser

THE
UNITED -
STATES
STEEL
HOUR

Georc OLDEN, art director
Al Kaytor, artist
Columbia Broadcasting Company, advertiser

Georc OLDEN, art director
Al Kaytor, artist
Columbia Broadcasting Company, advertiser




GEORG OLDEN, art director
Burt Goldblatt, artist
Columbia Broadcasting Company, advertiser

[ Geonc OLDEN, art director/ designer
Al Kaytor, photographer
Columbia Broadcasting Company, advertiser

Geonc OLDEN, art director
William Bunce, designer
Columbia Broadcasting Company, advertiser




STILL ART

- v

Josepun W. SWANSsON, art director/artist
WTOP TV—Broadcast House, advertiser

| BlackwellsIsland

|
{82

- =hzs- )

Georc OLDEN, art director
Eleanor Bunin, designer
Columbia Broadcasting Company, advertiser

Josepr W. SWANSON, art director/ artist
WTOP TV—Broadcast House, advertiser
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THE 38TH ANNUAL

The Art Directors Club of New York published its first
Annual in 1921, and every succeeding year has seen the
appearance of another book. Collectively, they form a
continuing record of the best in illustration, photography,
layout and design.

It is, of course, a special kind of record. its contents were,
in their original media, ephemeral; they were selected on
the basis of shifting standards of taste; and they have a
proud and constant bias toward excellence in graphics.

But there can be little doubt that the Annuals represent a
parallel—and historically meaningful—estimate of what
has been, through the years, considered excellence in
advertising during its most phenomenal period of growth.

We are privileged, then, to let this, the 38th Annual,
take its place in that uniquely qualitative series. We hope
it will be a signif. zant station on a track that, having its

origin in the past, leads straight into the future.

Editor
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THE THIRTY-EIGHTH ANNUAL EXHIBITION

By HENRY WOLF, Exhibition Chairman

From a record number of entries—more than 14,000
—a jury of over thirty designers and art directors
judged this year’s exhibition and selected 428 printed
pieces plus 59 television commercials. The number of
top awards was kept to a minimum to preserve their
already great value. Literally, only one-in-a-thousand
entries received the Art Director’s Medal. In addition,
there were 47 Distinctive Merit Awards. Over 150
organizations using graphic art were represented in
the show, and management’s growing awareness of
the need for good design was again acknowledged by
the Club in the form of four awards made to leading
business executives.

M. F. Acua
FRANK BAKER
WiLLianm BUCKLEY
RoBerT G. CaTO

ART AND DESIGN

JURORS HEerMAN Davis
Lou DANZICER
GeNE FEDERICO
GENE DEITCH
TELEVISION WiLLiaM Durry
JURORS GEeENE FEpERICO

STEPHEN FRANKFURT

Special thanks go to my Co-Chairman, Ernest G.
Scarfone and committeemen: Steven Frankfurt, who
headed the television jury; Edward Rostock, who de-
signed and produced the promotion material; Robert
Brownjohn, who designed the exhibit; Executive-
Secretary Win Karn and her associate, Marjorie
Walch, who together handled the myriad of details
connected with the show. And, most of all, the mem-
bers of the jury, not only for giving their valuable
time, but also for being so especially unconcerned in
their choices with any factor except one—the quality
of the work to be included in this exhibit.

Bos GiLL IrviING MILLER
BoB JoNES PeTER PALAZZO
ARrT KANE HarLow RoCKWELL

Herayut KroONE
JEROME KUHL
HERBERT LUBALIN
Reip MILES

WHEATON GALENTINE
Jouin GRAHAM

Jou~n HuBLEY
NorMAaN McLAREN

LEsTER RONDELL
Louis SILVERSTEIN
ARNOLD VARGA
MicHaEL WOLLMAN

Jack SipEBOTHAM
NormAaN TATE
WiLLiaAM TAUBIN
RoBERT WEAVER



AN APPRECIATION
April, 1959

Winifred Karn has served the Art Directors
Club with wholehearted devotion for twenty
years. To those in the advertising, editorial
and allied professions who have been asso-
ciated with the Club, she, as Exccutive Sec-
retary, persouified the warmth, friendliness,
dignity and integrity which have been char-
acteristic of the Club’s tradition.

We, as members, had hoped that Win
would continue with her unassuming guid-
ance, quict counsel, and cfficient manage-
ment for many years to come. Saddened by
her leaving, we are nonetheless delighted by
its cause—her coming wmarriage; it will, we
know, mean a new happiness for a dear
friend; and we take some comfort in the
knowledge that she will be living in nearby
Connecticut—only a T-square’s length (as
the crow-quill flies) from East 40th Street.
Best of luck, Win!



4TH VISUAL COMMUNICATIONS

CONFERENCE—“SYMBOLOGY”’

By ELwoop WHITNEY, Program Director

The Fourth Visual Communications Conference.
under the sponsorship of the Art Directors Club of
New York, was held on April 1st and 2nd, 1959 at
The Waldorf-Astoria. The theme of this two-day
symposium was “Symbology—The Use of Symbols
in Visual Communications.”

Attendance this year was slightly higher than that
of the Third Conference—in all, 510 men and
women were registered. An analysis of the attendance
list shows that 34% came from business and in-
dustry; 33% from advertising agencies; with the
balance pretty evenly divided between representa-
tives of media, the graphic arts, department stores,
government departments and educationalinstitutions.

The basic aim of the Conference was to call atten-
tion to the tremendous confusion surrounding the
whole complex of symbology, even among people
speaking the same language, and to point up the
growing need for a codified and reciprocal nomen-
clature of symbology.

For example: With the establishment of the Euro-
pean Common Market and, in other countries, at
least a tendency apparent toward more amenable and
acceptable tariff exchanges, there is, naturally, an
enormous potential for all types of American goods
in foreign markets. But with this expansion comes
an increasing number of problems:

. .. electronic equipment shipped from Detroit to
New Delhi may be mis-assembled because the in-
struction symbols were baffling to the technicians
of that foreign city.

. . . medical supplies rushed to Ghana may be dam-
aged, spoiled or even improperly administered be-
cause the critical abbreviations on packing cases,
packages and labels were mis-interpreted.

. . . high voltage materials, dangerous explosives, in-
flammables, radiation—what enormous jeopardy is
involved in any misapplication, in any misunder-
standing, arising through the use of ambiguous sym-
bols! '

And not all of the problems have to do with the
packaging and shipping of American products into
foreign markets. Some of them, like our own high-
way traffic signs, are antiquated and outmoded —
designed for traffic on the scale of the horse-and-
buggy era. Our system, if it can be dignified as such,
is legislated at three distinct control levels: township

and city, state, and federal. In other words, the con-
trol is largely political.

Currently, the “corporate image” is a subject
accorded much space in the press—with most of it
being pure poppycock. It is absurd to believe that a
symbol applied to a somewhat shady industrial name
will automatically convert that company from a
“Mr. Hyde” to a “Dr. Jekyll”. An “image” is many
more things than a physical device.

Nevertheless, symbols do have their proper place
in communications—all forms of communications,
including the corporate image.

In this connection, it seems especially significant
that the Ford Foundation should, at this time, con-
duct an exploratory study to determine the world-
wide need for a science of symbology.

In reviewing the proceedings of the Conference,
we do not represent symbology to be the panacea
for all ills. We ask only that careful thought and
consideration be given that subject for its potentially
important role in developing better communications
and understanding between peoples.

We have outlined what we believe to be several
pertinent reasons for the Conference. The deter-
mination of just what constructive results were
accomplished as a result of the two-day symposium,
and the months of hard preparatory work, is a task
that rests with those who attended the sessions.

Our responsibility was to bring together speakers
of world-wide reputation to define the problem and
to discuss key aspects of the situation affecting the
fields of their respective interests. Our purpose was
exploratory — we neither sought nor received pat
solutions. Our aim was to set forth the problem in
clear perspective, with its international implications.

In lighter vein, James Maxwell, as the luncheon
speaker on the first day, gave us an authoritative and
entertaining discourse on “Hobo Symbology” as a
means of visual communication. And at luncheon on
the second day, Jimmy Savo, one of America’s best
loved comedians, illustrated the communication of
emotions by the symbology of pantomime.

The strength of the Conference, any conference,
lies in the speakers. We willingly rest our case for
the Fourth Visual Communications Conference with
a simple statement of the subjects of the talks, the
names of the speakers and their qualifications.



“SYMBOLOGY” — The Use of Symbols in Visual
Communications”

SUBJECTS AND SPEAKERS:

Wednesday, April 1st
INvocATION BY SIGN LANGUAGE: Very Rev. Mon-
signor Walter J. Darcy, Director of the New York
Catholic School for the Deaf. Monsignor Darcy is
one of the true missionaries of the deaf-mute lang-
uage in the United States.
THE CASE FOR SymBoLoGY: Rudolf Modley, con-
sultant to the Fund for the Avancement of Education
established by the Ford Foundation. Pace-setter for
the Conference.
SYMBOLOGY IN INTERNATIONAL INDUSTRY: Dino
Olivetti, President of Olivetti Corporation of Amer-
ica, and Vice-President of the world-wide enterprises
of Ing. C. Olivetti & C., SpA., of Ivrea, Italy. An
international industrialist who uses symbology as a
basic ingredient of his business philosophy.
Hogo SymBoLoGY: James A. Maxwell, author, script
writer and news editor; contributor to text books in
the fields of science and law, and for four years a
member of the U.S. Counter Intelligence Corps.
One of the best informed people on hobo signs.
SYMBOLOGY oN THE WoRLD’s Hichways: William
G. Eliot, 3d, Supervising Highway Research Engi-
neer of the U.S. Bureau of Roads, and technical
advisor to the United Nations Conferences on Road
Signs and Signals.
SYMBOLOGY IN ADVERTISING: Fairfax M. Cone,
Chairman of the Executive Committee, Foote, Cone
& Belding. Member of the Advisory Council of the
American Association or Advertising Agencies and a
Director of the Advertising Council.
SymsoLisM vs. ILLITERACY: Dr. Frank C. Lau-
bach, the “Apostle to the Illiterates” —founder of the
World Literacy Movement, credited with having
taught 60 million illiterates to read by a system of
symbols and phonetics.

Thursday, April 2nd
SYMBOLOGY AND THE CORPORATE IMAGE:
Domenico Mortellito, designer, draftsman and artist,
who since 1950 has worked with the management
of E. I. du Pont de Nemours & Co. to create for that
organization its present corporate image.
A DESIGNER ScaANs THE WORLD OF IMAGES:
George Nelson, architect and designer, appointed to
direct the design and coordinate interior displays
and outdoor exhibits of the American Exhibition of
Industry, Science and Culture in Moscow, July,
1959.
PSYCHOLOGICAL ASPECTS OF SyMBOLOGY: Dr.
Irving A. Taylor of Pratt Institute, social psycholo-
gist; Director of Perceptual Communication Center;
specialist in the research of various forms of visual
symbols.
SyMBOLOGY IN RELIGION: Rev. Marvin Halverson,
Executive Director, Department of Worship and the

Arts, National Council of the Churches of Christ in
the U. S. A.; author of Great Religious Paintings.
SymBOLOGY IN MEDICINE: Dr. Felix Marti-Ibafiez,
professor and Director of the Department of the
History of Medicine, New York Medical College,
Flower and Fifth Avenue Hospitals; Editor-in-Chief
of MD Medical Newsmagazine. Author of some 86
books, articles and editorials ranging from the history
of medicine, philosophy, medical communication
and psychiatry, to art and literature.

SyMBOLOGY AND TELEVIsION: Dr. Frank Stanton,
President of Columbia Broadcasting System. Pres-
ently a member of the Board of Directors of: The
Advertising Council; Center for Advanced Study in
the Behavioral Sciences (also Chairman); Council
for Financial Aid to Education, Inc.; Educational
Facilities Laboratorics; Committee for Economic
Development; he is a Trustee of Educational Services
Incorporated and The Roper Public Opinion Re-
search Center (Williams College), and is a member
of the Board of Overseers of Harvard College Visiting
Committee, Department of Psychology and the Psy-
chological Laboratory.

Elwood Whitney, Program Director

William Longyear, Conference Chairman



AWARDS
LUNCHEON
1959

By ArRTHUR HAWKINS, Awards Luncheon Chairman

Under the auspices of the Advisory Board, the An-
nual Awards Luncheon of the Art Directors Club of
New York was held in the Grand Ballroom of The
Hotel Waldorf-Astoria on March 31, 1959, in con-
junction with Visual Communications Week.

Seven hundred guests were present to honor the
winners of the awards in the 38th National Exhibi-
tion of Advertising and Editorial Art and Design.
Slides of the winning exhibits were shown on screen
as the Chairman announced the names of the
winners who were seated on the dais. The Art
Directors Club Special Medal Award went to
Stephen Frankfurt, television art director/produc-
tion director of Young & Rubicam. In addition, Art
Directors Club Medals were awarded to 14 entries
representing the work of art directors, designers,
illustrators and photographers, and Certificates of
Distinctive Merit were awarded to 47 entries.

Four Awards to Management were given by the
Club to leaders in the fields of advertising, industry
and publishing. In presenting the Management
Awards, Garrett P. Orr, President of the Club, stated
that since 1954 the Art Directors Club had estab-
lished a group of awards “voted to men and women
who, while not themselves art directors, have made
outstanding contributions to the presentation of
graphic art and design by encouraging art directors
to work in the best possible climate.”

In accepting one of the Management Awards,
William Bernbach, President of Doyle Dane Bern-
bach, Inc., stressed the role played by the art director
in the communication of ideas. He said in part:

“...in the last analysis it is the intangible, inde-
finable intuition that reaches out toward what is
new. It is a deep belief in this same insight and in-

Garrett P. Orr, President of the Art Directors Club of New
York (standing) and Arthur Hawkins, Awards Luncheon Chair-
man, await start of 1959 event at New York’s Waldorf Astoria.

tuition that we on the creative side of advertising
have fought for, for so long. It is our belief that there
is nothing more practical to an advertiser than an
intuition so refined by practice that it can provoke a
reader to attention with fresh, imaginative insight, or
if you will, ideas.

“It is our belief that every other activity in our
business is a prelude, however important, but just a
prelude, to the final performance which is the ad,
that the measure of that performance is its persuasion
and that persuasion is not a science easily learned like
an equation, but an art that can reach inspired
heights only by a deeply personal intuition. . . .

“The primary responsibility of good creative
people is not just to exercise creative freedom, but to
know what is good creative work and what is merely
pretentious acrobatics. With the tremendous increase
in political and social pressures, with violence con-
fronting us at every turn, with the fierce competition
among advertisers, more and more it will take tre-
mendous artistry with words and pictures to touch
and move the reader. So exposed is he to banalities, to
self-conscious artificial attempts to arrest his atten-
tion, that he looks, but does not see; he listens, but he
does not hear; and what is worse, he does not feel.

“There never has been a greater challenge to your
talents. To those of you who can meet that challenge,
who through the magic of vour artistry can make the
reader see, hear, and feel, the rewards have never
been greater. For you are the insurance an advertiser
takes out on all the facts that he wants to tell the
public. For only you, working honestly and imagina-
tively, can bring those dead facts to life and make
them memorable to all who see them.”



Tuis YEAR'Ss AwWARDs To Management

WiLLIAM BERNBACH,
President of Doyle Dane Bernbach Inc.

. .. for his impatience with the trite and usual, for proving that boldness and originality in art
direction are successful selling tools, for working with art directors and encouraging them to
grow creatively, resulting in a consistently high standard of excellence in advertising produced
for Doyle Dane Bernbach clients.

GENERAL ROBERT Wo0OD JOHNSON,
Chairman of the Board of Johnson & Johnson

... for consistently secking new directions and reaching for the highest possible standards in
the advertising art of Johnson & Johnson and its subsidiaries.

I. S. V. PATCEVITCH,
President of Conde Nast Publications, Inc. and Chairman of the Board of Directors

... for continuing dedication to the highest standards of excellence in the visual presentation
of the magazines produced by Conde Nast Publications.

TroMAS J. WATSON, JR.,

President and Director of International Business Machines Corporation

... for the inspired, integrated design program at International Business Machines Corporation
resulting in consistently high standards of excellence in its advertising, product design and
architectural planning.

IN PREVIOUS YEARS MANAGEMENT AWARDS HAVE BEEN MADE TO:

DAVID OGILVY, President, Ogilvy, Benson & Mather, Inc.

FRANK STANTON, President, Columbia Broadcasting Company

HENRY R. LUCE, Editor-in-Chief, Time, Inc.

HENRY FORD 2nd, President, Ford Motor Company

DOROTHY SHAVER, President, Lord & Taylor

EDNA WOOLMAN CHASE, Editor Emeritus of Vogue

CHARLES G. MORTIMER, President, General Foods Corp.

STANLEY RESOR, Chairman of the Board, ]. \alter Thompson Company
LEO BURNETT, President, Leo Burnett Company, Inc.

LESTER L. COLBERT, President, Chrysler Corporation

GARDNER COWLES, President, Look Magazine

DONALD McMASTER, Vice President and General Manager, Eastman Kodak Co.
DAVID SARNOFF, Chairman of the Board, Radio Corporation of America
SIGURD S. LARMON, President, Young & Rubicam, Inc.

DE WITT WALLACE/LILA ACHESON WALLACE, Editors, The Reader’s Digest
JOYCE C. HALL, President, Hallmark Cards, Inc.

GEORGE V. ALLEN, Director, United States Information Agency

MORSE G. DIAL, President, Union Carbide Corporation

MARION HARPER, JR., President, McCann-Erickson Inc.

ROBERT E. MAcCNEIL, President, The Curtis Publishing Company

MRS. CARMEL SNOW, Chairman, Editorial Board of Harper’s Bazaar
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DESIGN COMMITTEE

By Epwarp RosToCK, Design Chairman
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This year’s design tcam was responsible for ap-
proximately thirty printed pieces, some of which
are shown here. Their collective purpose was to
announce and promote the 38th Annual Exhi-
bition, the Awards Luncheon, and the 4th Com-
munications Conference.

The scoreboard symbol was designed as a
unifying symbol—it was used in every item, but
its varied forms and shapes avoided any feeling
of monotony.

Working with me were William Taubin of
Doyle, Dane, Bernbach, and Harvey Toback of
The Zlowe Company, for the Fourth Communi-
cations Conference; Martin Lipsitt and Jack

0 0% B¢ K S ETTING $ AT

Wolfensohn of Ashe & Engelmore who assisted
in designing and preparing much of the printed
material for the exhibition, and Robert Bleck-
man, who gave clever help on the “Call For En-
tries” piece with his line drawings.

Robert Brownjohn of Brownjohn, Chermay-
eff, Geismar, (appointed by Henry Wolf)
deserves credit here for his fine effort on the
exhibition displayed at the Waldorf-Astoria.

Special thanks are due to Louis Dorfsman of
CBS Radio for his constructive guidance all
along. And to the many suppliers, too numerous
to mention here, but who were credited on each
individual piece, much thanks.
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ARNOLD VARGA—Art Director of The Year

OFFICERS OF THE NSAD

President...........ccoonecnicnnnn. ARTHUR T. LOUGEE
Ist Vice President.............. Frep CoLE

2nd Vice President.............. OgreN S. Frost
Secretary-Treasurer ... RoBerT WEST
Assistant Treasurer............... Hoyr HowaRrD
Assistant Secretary ................. Epwarp R. WapE

Executive Secretary-
Treasurer.............. JANET BREWSTER ORR

THE NATIONAL

By RoOBERT WEST, Secretary-Treasurer

Fourteen years ago, five art directors clubs joined to
form and establish the National Society of Art Di-
rectors. Since that time, the NSAD has experienced
remarkable growth. It now comprises thirty-three
clubs representing over 3500 members in nearly every
major industrial area in the United States and Canada.

This year the Art Directors Club of Toledo, the Art
Directors Association of Iowa, and the Art Directors
Club of Columbus joined the expanding ranks of the
Society.

At the last Annual Meeting, a proposal was pre-
sented by James Sherman of Chicago, 1958-59 presi-
dent, to form regional groups in the NSAD similar to
those in the American Association of Advertising Agen-
cies. Although many club representatives present at the
meeting were in accord with the recommendations as
stated in Mr. Sherman’s report, it was decided that
the entire question should be delayed for another year
to give a special committee time to study the move.
Regional shows, originally an important part of the
plan and, incidentally, the major item of contention,
were removed from the overall proposal., In essence,
it was felt that the most important goal was improve-
ment of communications between the various clubs
and the exchange of ideas within the regional areas.

Noteworthy in the year of activity was the big ad-
vance made in education. Guy Fry of Philadelphia,
Chairman of this vital committee, reported that many
affiliate clubs have established seminars under the
auspices of local art schools to bring professionals into
open discussion with the art trainees who will one day
assume positions within the profession. They have
also provided instructors who spend one or several
days a week in the classrooms bringing directly to the
students the problems (and solutions) as they exist
in the business world.

Recommendations for strengthening of the edu-
cational facilities are based on information garnered
from questionnaires distributed among the Society
membership at five year intervals. The findings of
these surveys are used in the preparation of pamphlets
that are made available to aspiring artists, guidance



SOCIETY OF ART DIRECTORS

AND THE ART DIRECTOR OF THE YEAR

counselors and art schools. The value of this material
lies in the fact that it is the expressed opinion of the
eventual employer.

The Committee served as a clearing-house for in-
quiries arising from articles in publications of govern-
ment agencies such as the Department of Labor. Over
a thousand letters a year are answered from this source
alone. They range from inquiries by guidance coun-
selors as to the competitive standing of qualified art
schools to requests for information about professional
status and income possibilities within the profession.
Aspiring young artists from small towns in every state
of the union wrote to ask about the availability of art
training in their parts of the country. Through its
3500 members the National Society alone is prepared
to furnish this particular information.

Y ‘-.s‘mtfle -

The most coveted professional honor an art director
can hope to achieve is awarded yearly as a result
of a nationwide poll sponsored by the Society. Al-
though officially called The NSAD Award, it is better
known as the Art Director of the Year Award. This
year’s recipient of the “Golden T-Square” is Arnold
Varga, 30-year-old art director, designer and artist,
from McKeesport, Pennsylvania. Varga, well-known
for his striking newspaper advertising design, has re-
ceived awards in numerous shows throughout the
country. He is creative art supervisor at Ketchem,
MacLeod & Grove Advertising Agency, Pittsburgh.

Previous winners were: Paul Sheriff, Charles T.
Coiner, Bradbury Thompson, Gordon Aymar, John T.
Tinker, Jr., Arthur Lougee, Frederick W. Boulton, Leo
Lionni, Walt Disney, Saul Bass, and George Giusti.

Spokane- - ( \\ |
”"‘t[aﬂi ) \ ,b /%‘ y ‘ _ . Mont!"al r/
/ A II (4 - - / .. f /
Minneapolis ] | . Toronto B} W‘m
L | St Mibvdds ) Rochester  pud
- [ / 7 Cleveland ) .
Jowa Ef)icayr S Totedo |\ Pittsburgh Iiladzéubxa
anaha-‘\\@“m’m) Colurbuss: ] i J:nor:
—— ‘ , , Washington
WSan Francisco Denver R . |+ Cincinnati .
\ Ci - f \ ) I3 v
KansosCly\ o ie Richriond
1 \ 5 ; 7 )
= Ange ) - ) -Nashville p
!L\“ Iéf Mmphi{/h — & : P"’
) - Atlanig
) Qallas ) |
FitWorth '
Map By Dorotay de FONTAINE ¥ : ) . \Q e ’\, \



OFFICERS,

AND MEMBERS

BY BERT W. LITTMANN, First Vice President

It was a year of vital achievements and continuing
progress in establishing Art Direction’s role in the
country’s business economy.

Major accomplishments such as the 4th Commu-
nications Conference, and the 38th Annual Exhibi-
tion are chronicled elsewhere in these pages. We are
interested here in recording the work of the inte-
grated ‘task force of committee chairmen and mem-
bers whose “behind-the-scenes” efforts helped make
the year a success.

Especially noteworthy was the enlarged program
of public relations for the Club continued under the
direction of Ed Wade as Chairman of the Public
Relations Committee. A new look for the Club News-
letter was accomplished with a galley proof format
under the direction of Marilyn Hoffner.

For the second season, Edward S. Morse and
Associates was employed as public relations counsel.
In addition to providing publicity coverage of such
major projects as the Awards Luncheon, the 4th
Visual Communications Conference, and the 38th
Exhibition, the publicity program was extended to
include a number of the other activities such as the
“Creativity at Work” Exhibit, the Members’ Exhibit,
and the Student Lecture Series of the Education
Committee.

Bob Smith’s Education and Scholarship Com-
mittee set new standards that will be difficult to
emulate. Top students from 11 art schools attended
Monday night seminars in Young & Rubicam’s audi-
torium (thanks to Walter Glenn). Through lectures,
demonstrations, films, actual job problems, and
question-and-answer periods, every subject of im-
portance to the fledgling artist and art director was
covered—including agency procedures, newspaper,
magazine, direct company and television art direc-
tion. QOutside services, tools of the A.D., and job-
hunting were additional items that were analyzed,
while pamphlets, type books, school and business
manuals were distributed among the participants for
further study.

Twelve of our own members, five experts from
the fields of photography, studio and illustration,
and five speakers used by Y&R to train their own
personnel, constituted the dedicated “faculty” that
presented the 6-week “course”—the like of which
could be found nowhere else in the country.

Don't join the Navy to see the world—join the
Traveling Exhibition Committee and get the job of

COMMITTEES

escorting the International Show through its itin-
erary. Sal Taibbi, Committee Chairman, organized
a schedule that included the cities of Lima, Santiago,
Sao Paulo, Rio de Janeiro, Mexico and Havana
among others. While at home the National Show
visited five Mid-western and four East Coast cities,
the Local Show meanwhile displaying our wares at
ten art schools in the Metropolitan area.

Not resting on his laurels as chief travel agent for
our Club, Sal, as Chairman of the Entertainment
Committee, produced three lively spectaculars: the
Halloween, Thanksgiving and Christmas parties.

Stan Moldoff, Chairman of the House Committee,
and keeper of the keys to all the supply closets, saw
to it that projectors, screens, lecterns, model stands,
bulletin boards, and a mountain of miscellaneous
items were in the right places at the right time. All
this, of course, was in addition to planning the lunch-
eon fare and keeping our executive offices in working
order.

Backed by Stan’s efficient operation Andy Nelson,
as Speakers Committee Chairman, produced a year’s
luncheon program of unending interest, highlighted
by Ed Graham’s “Poster Design” talk, the George
Samerjan—Stanley Sherwin painting demonstration,
Bernie Brussel-Smith’s great wood etching presenta-
tion, and, among the many wonderful films, one that
really lived up to its name—"The Titan,” story of
Michelangelo.

Credit Wes Doyle with two exciting golf tour-
naments, one at the Westchester Country Club, the
other at Knollwood. Wes’s imaginative staging has
resulted in firmly establishing these events as two of
the most eagerly anticipated ones of the Club’s pro-
gram. The duffer as well as the ol’ pro was respect-
fully considered in the planning, while the post-
game dinners in the clubhouse brought out the latent
fellowship in our members.

“The Art Director’s best friend is research.” Hoyt
Howard not only said it, but as Chairman of the
Research Committee he proved it every week at the
“fish or meat” Friday luncheon research sessions.

Management and clients can look forward to the
results of their findings, soon to be published in the
form of “20 Basic Tenets” of advertising research.

Both the Executive and Advisory Boards were
unanimous in selecting Gil Tompkins as this year’s
recipient of the Distinguished Service Award. Gil
has captained many an event, given time and effort




OFFICERS—1958-1959

President
GARreTT P, ORR

1st Vice President
BErT W. LITTMANN

2nd Vice President
RoBERT GAGE

Secretary
WiLLiaM R. Durry

Treasurer
ManLonN A. CLINE

Executive Committee
Louis DORFSMAN
WALTER GLENN
WaLLAcCE F. HAINLINE
ARTHUR HAWKINS
GEORGE KRIKORIAN
WILLIAM STROSAHL

Advisory Board
WALTER GroTz, Chairman
M. F. AgHa
JuLiaN M. ARCHER
GorpoN C. AYMAR
FRANK BAKER
WirLriam H. BUCKLEY
STUART CAMPBELL
WALTER B. GEOGHEGAN
ARTHUR HAWKINS

WiLLiaM A. IRwINn
JoHN JaMisoN
LesTER JAY LoH
Harry E. O’'BRIEN
GARRETT P. Orr
JosepH B. PLATT
NATHANIEL PoUSETTE-DART
LEsTER RONDELL
PauL SMITH
LoreN B. STONE
Roy W. TiLLOTSON
DeANE UPTEGROVE

Executive Secretaries
WIiINIFRED KARN
MARCELLE WARREN, Successor

Assistant Secretary
SanTiNA O. Hack

to a score of committees, and though he speaks softly,
if at all, of his accomplishments, the results speak
loudly in testifying to his continuous contributions
to our Club throughout the years.

Two activities combined to produce colorful show-
cases for the multiple talents of our members; the
Members Exhibition and the “Creativity at Work”
Show. The Members Exhibition, subtitled “The Art
Director as a Painter,” was held at the Lynn Kottler
Galleries with 69 paintings representing 35 mem-
bers. Selection of an outside gallery for the first time
in recent years was justified as public and profes-
sional acceptance scored a-m€w high with many
entrants selling their efforts to public figures and
known art collectors. Herman Davis, Chairman, de-
serves high praise for producing what promises to
become an annual ¢vent in the fine art world.
at Work” exhibit took the 16
medal award winners from the 37th Exhibit, and in
an exhibition held first in the Time and Life Recep-
tion Center in Rdckefeller Center showed the work-
ing evolution of a creative idea from conception to
completion as a printed or filmed product. A com-
plete itinerary including major art schools and vari-
ous business centers followed. So excellent were
John Skidmore’s| efforts as Chairman along with
George Giusti’s design and Franc Ritter’s execution,
that the Club is s:onsidering production of a perma-
nent record in the form of a printed book.

Space limitatiqn prevents us from listing details of
every Committee, but we would be remiss if we
didn’t mention th grateful we are for the perpetual
dedication that keeps fellows like Jack Jamison revi-
talizing the makeup of our Constitution; Art Hawkins
managing both the A.D. Fund and Housing; Tom
Morton handling Scholarship; Mitch Havemeyer po-
licing ethics; Karsten Stapelfeldt reorganizing Li-
brary; Nathaniel Pousette-Dart, “P-D,” serving as
Historian; Russ Hillier balancing Membership; Ed
Diehl shutter-bugging as Photographer; and Bob
Blattner coordinating the Reception and Member
Relation activities.

Executive Secretary Winifred Karn, retired after
twenty years of service, will be missed by all. The
club welcomed her successor, Marcelle Warren, who
joined us in April. Our sincere thanks to Santina O.
Hack and Marjorie Walch whose untiring efforts
made the “blood, sweat and tiers” of administrative
work run smoothly.

COMMITTEES—1958-1958

Ad Fund
ArTHUR HAwKINs, Chairman

38th Annual of Advertising Art
Epwarp R. Wabpk, Editor
EpwArp P, DIEHL, Designer

38th Annual Exhibition
HenrY WoLF, Chairman

Awards Luncheon
ArTHUR HAWKINS

Constitution

JorN JaMisoN
Design

EpwarDp RoSTOCK
Education

RoBERT S. SM1TH, Chairman
Scholarship

TroMas THROCK MORTON, Chairman
Entertainment

SALVATORE J. TarBBI1, Chairman
Ethics

MirrcH HAvEMEYER, Chairman
Library

KARSTEN STAPELFELDT, Chairman
Golf Tournament

J. WesLEY DoYLE, Chairman
Historian

NATHANIEL POUSETTE-DART
House

STAN MOLDOFF, Chairman

Housing
ArTHUR HAWKINS, Chairman

Layout Exhibition, “The Art Director At Work”

JouN SKIDMORE, Chairman
Layout Book, “The Art Director At Work”
EuGENE MILBAUER, Chairman

Members’ Exhibition
HerMAN Davis, Chairman

Membership
A. Russerr HiLLIER, Chairman

New Members Survey

ALLEN F. HurLBURT, Chairman
Newsletter

Epwarp R. WabpE, Chairman

Personnel
BERT W. LITTMANN

Public Relations, Photogmzhy
Epwarp R. WADE, Chairman

Reception and Member Relation
RoBERT H. BLATTNER

Research
HoyT Howarp, Chairman

Speaker
ANDREW NELSEN

Traveling Exhibition
SALVATORE ]. TAIBBI

4th Communications Conference
Erwoop WHITNEY, Program Director

WiLrL1aM LoNGYEAR, Conference Chairman



M EMBE RS SHTIP

AS OF MAY 25, 1959

A

Richard S. Ackerman
Milton Ackoff
*George C. Adams
Charles S. Adorney
M. F. Agha
*Evald J. Albrektson
Al Allard
Alfred A. Anthony
Julian M. Archer
Robert C. Atherton
Gordon C. Aymar

B

Richard F, Bach
Hugh Bailey
Frank Baker
Stephen Baker
Paul J. Barbuto
Don Barron
Matthew H. Basile
Rudi Bass
*Rufus A. Bastian
*Roland L. Baum
*Ceecil Baumgarten
Lester Beall
*Charles W. Beck, Jr.
Wolfgang Beck
Edward J. Bennett
*Laurence Key Benson
Park Berry
Joseph Binder
*James Birnie, Jr.
*James D. Bishop
Robert H. Blattner
Robert Blend
David S. Block
Arthur T. Blomguist
Robert W. Bode
Robert J. Bohman
George Warren Booth
*Phillips D. Booth
*John Milne Boothroyd
*James Boudrcau
Harold A. Bowman
William R. Bowman
Douglas Boyd
Simecon Braguin
Fred J. Brauer
Edward J. Bravo
Ralph G. Breswitz
William P. Brockmeier
Marc Brody
Ruth Brody
*Dee Carlton Brown
Gregory S. Bruno
Bernard Brussel-Smith
*Waltcr C. Brzoza
William H. Buckley
*Herman F. Burns
Will Burtin

C

Ernest Elmo Calkins
Stuart Campbell

*Jean Carlu
Henry J. Castello
Joseph J. Cavallo
*Paul B. Cavanagh
C. Edward Cecrullo
Gerald Charm
David H. Charney
John V. Cherry
William O. Chessman
Christian G. Christensen
Leo Christle
René Clarke
Mahlon A. Cline
Carol Cobbledick
*Charles T. Coiner
W. Arthur Cole
*Benjamin F. Collins
Ernest Conrad
John A. Cook
*W. Glenn Cooper
Edward M. Cottingham
Robert W. Cowan
Dean Coyle
Freeman Craw
George B. Croll
John H. Currie, Jr.
Merritt Cutler
*Rudolf Czufin

D

*Royal Dadmum
William F. Dahlmann
Joseph F. D’Alco

*W. Freeland Dalzell
Nat Danar
Herbert L. Daugherty
David Davidian
Herman A, Davis
Jay G. Dederick, Jr.

*Jean A. Dcgen
Erie de Kolb
Joseph R. Del Sorbo
Peter E. Denardo

*Florian R. Dcppe
Michele De Santis
Donald Deskey
Edward P. Diehl
Vincent Di Giacomo

*Rocco DiMarco
Kenwood Dixon
Gerald Doc
Robert Dolobowsky
Pcter Donald
Louis N. Donato
Hector A. Donderi
Louis Dorfsman
Albert Dorne
J. Wesley Doyle
Henry Dravneek
Earle A. Drewry
William Duffy
Mary Jane Dunton

*Gceorge E. Durant
Rudolph Dusek

*Non-Resident

E

Henry Eastland
Edwin Ebcrman
Bernard Eckstein
Peter Edgar
Joseph A. Eiser
George Elliot
James Park Elliott
Ralph O. Ellsworth
Wallace W. Elton
Frank Eltonhcad
George D. Erben
Suren Ermoyan
Louis-Maric Eude

F

George M. Failes
Charles Faldi

*Louis Farrar

Gunnard H. Faulk
Gene Federico
Lconard Fellows
Michacl Fenga
Edward Lee Fischer
James R. Flora
Harold Florian

J. Walter Flynn
James K. Fogleman
John J. Forzaglia
Robert Foster
Stephen O. Frankfurt
Charles J. Freericks
L. W. Frohlich

S. Ncil Fujita

G

Robert Gage

Edward Gambale
Gene Garlanda
Joseph T. Gauss
Alberto P. Gavasci
Donald Gelb

Waltcr B. Geoghegan
Carl H. Georgi
Edwin A. Georgi

*Joscph Gering

Joe Geyer
Richard B. Gillis
George Giusti
Walter Glenn
Seymour R. Goff
William Gold
Irwin Goldberg
William Golden
Edward Goldman
Juke Goodman
Ed Graham
John Graham
John J. Griffin
Joseph Groner
Walter Grotz
Chuck Gruen
Nelson Gruppo

LI ST

Lurelle V. A, Guild
S. Rollins Guild

H

Robert H. Hack
Wallace F. Hainline
A. Halpert
*Thurland Hanson
Eugene Hassold
Mitch Havemeyer
Arthur Hawkins
Eugene Heiffcl
Peter Helck
Budd Hemmick
Everett W. Hencke
*James D. Herbert
Albert Herman
Ira Herrick
George W. Higgins
John J. Hill, Jr.
*Lejaren A Hiller
A. Russcll Hillier
Grant I. Hipwell
Frank Hoctor
Marilyn Hoffner
George Holtanc
Robert J. Horton
Hoyt Howard
*A. Montgomery Huntington
Allen F. Hurlburt

I

Howard C. Imhoff
William A. Irwin

J

Edward G. Jaccoma
John Jamison
Harry Janson
Howard C. Jensen
Rolf Jensen

John B. Johnson
Bob Jones

Roger Joslyn
Leonard Jossel

K

George O. Kalmar
Art Kane

David A. Karner

M. R. Kaufmann
Tom S. Keil
Ambrose J. Kennedy
Norman Kent
Myron W. Kenzer
Cle Kinney

Michacl Kiss
Frederick H. Kittel
Frank E. Knight
William H. Knudsen
William Kolliker
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Oscar Krauss
George Krikorian

L

Thomas M. Lafferty
Abril Lamarque
Paul R. Lang
John J. Larkin
Elmer Lasher
Paul G. Lawler
Acy R. Lehman
James ). Leindecker
Jack A. D. Leonard
Andrew Lessin
Alexander Liberman
Reeve Limcburner
James Link
Bert W. Littmann
Frank A. Livingston, Jr.
Richard Lockwood
Salvatore Lodico
Lester Jay Loh
Jack Lohman
Jack G. Long
William L. Longyear
*Arthur T. Lougce
Herbert Lubalin
*Fred Ludckens
Oscar Lunden

M

Edmund Marein
Bruce J. Marcngo
Al Marshall
Carroll Martin
Raymond M. Martin
*James A. Mathicu
Theodore S. Matyas
Marce Mayhew
*C. B. Mayshark
Anthony T. Mazzola
Louis Menna
Eugene Milbauer
Charles F. Miller
Irving Miller
Beaven W. Mills
Alex Mohtarcs
Stan Moldoff
James L. Monley
*Kenncth E. Morang
William R. Morrison
Thomas Throck Morton
Lester A. Mosecr
Tobias Moss
Norman B. Mullendore
*Jacob A. Munch
Nickolas Murray
William T. Murphy
*Byron J. Musser
Ralph Mutter

MC

Robert McCallum
John T. McGovern
Irwin McKoy

N

Thomas C. Neary
Joe H. Neebe
Andrcw K. Nelsen
Walter K. Nicld
Erik Nitsche
Arnold Nodiff
Vernc Noll
Herbert R. Noxon

(0]

Harry F. O'Bricn
Georg Olden
Ernest M. Olsen
Garrett P. Orr
Nils Ostberg
Robert D. Otter
Bernard S. Owett
Sydney Oxberry

P

Onofrio Paccione
Tony Palazzo
Edward A. Palmer
Paul E. Parker, Jr,
John Peter
Carl T. Pfcufer
Cipe Pincles
Ernest Pioppo
Joscph B. Platt
Robert Pliskin

*J, Erwin Porter
Nathanicl Pousctte-Dart
Benjamin Pride

Q

Tom Quinn

R

Paul Rand
Clayton Rawson
Shelden Reed
William H. Reinhardt
Edward Rethorn
King Rich
Edwin C. Ricotta
Franc Ritter
*Herbert Roan
Alexander W. Robbic
Frederick H. Roberts
*James Campbell Robertson
Harry Rocker
Julian Rockmore
Harlow Rockwell
Leonard A. Romagna
Lester Rondcll
Morris L. Rosenblum
Andrew Ross
Edward Rostock
Arnold Roston

Jack Rothman
Henry N. Russell
Donald Ruther
Thomas Ruzicka

S

Everctt W. Sahrbeck
*Leonard A. St. Louis
George Samerjan
Ted Sandler
Hans Saucr
*Edwin C. Sauter
Bernard Saxon
Ernest G. Scarfone
Richard F. Schmidt
William H. Schneider
Richard Schroder
Barney Schultz
Ernest W. Schwabe
Alvin Schweitzer
Frank R. Scoppa
*Ralph H. Scberhagen
Arthur Scller
Fred Sergenian
William Scrio
William Sheldon
Norbert L. Silvas
Charles Silver
Louis Silverstein
John A. Skidmore
Jack Skolnik
*Wilbur Smart
Edmund J. Smith
Jack J. Smith
Paul Smith
Robert M. Smith
Robert S. Smith
Roger McE. Smith
Rollin C. Smith
Michael J. Smollin
Kenneth P. Sneider
Alex D. Sniffen
Alan M. Soloway
Harold Sosnow
Ben Spicgel
William McK. Spierer
*Harvey A. Spooner
Roy F. Spreter
Karsten Stapelfeldt
Alexander Stauf
David H. Stech
William B. Stcin
Alfred B. Stenzel
Martin Stcvens
Harold P. Stoll
Bernard Stone
Loren B. Stone
Robert Wilson Stone
Otto Storch
William Strosahl
Ladislav Sutnar
J. Gilbert Sutton
Clarcnce Switzer
Louis Szalay

*Non-Resident

T

Salvatore ). Taibbi
Harold D. Tannar
Meclcon Tashian
Norman Tate
William Taubin
Louis Thommes
Bradbury Thompson
Seymour Thompson
Roy W. Tillotson
John Hepburn Tinker
Truman Toland
Gilbert Tompkins
Hubert F. Townsend
Irving Trabich
Victor Trasoff
Adolph Trcidler
Vincent Trotta
Frederick Truchsess
*J. Robert Trumbauer
Charles W. Tudor
Edward Turano

U

Decanc Uptegrove

v

Anthony J. Vaceari
Christian Valentine, Jr.
Walter Van Bellen
Erncst Vanda

*Robert Velde
Frank A. Vitale
Kurt H. Volk

w

Edward R. Wade
Walter A. Wagener
Joseph O. Wallace
Everctt Walsh
Richard ). Walsh, Sr.
Harry E. Ward
Tycho R. Weil
Abbot A. Weisbord
Arthur Weithas
*George A. Welch
*Sidney A. Wells
Robert West
Ned Wheaton
*Elwood Whitney
*Gordon M. Wilbur
Kirk C. Wilkinson
*Richard D. Williams
Ronald L. Wilson
Henry Wolf
Michacl Wollman
Richard H. Woolfolk

Y

Robert W. Young

yA

Jack Zasorin
Charles Ziegler
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PROFESSIONAL LISTING

JoEN ANDREWS

1504 Dodge Street, Omaha, Nebraska
Jackson 8088

Poultry and livestock illustrator

ART MASTERS

156 West 44th Street, New York 36, New York
Judson 2-4182

Retouching: black and white, color, hanical

BANDELOW STUDIOS
903 Marshall Building, Cleveland 13, Ohio
Superior 1-3680

A complete, creative art service specializing in quality
booklets, brochures, annual reports and catalogs

LEN BASTRUP ASSOCIATES
74 Turtleback Road, Wilton, Connecticut
Porter 2-7865; MU 7-1762 in New York City

Graphic Design Consultant: product, packaging, pro-
motion, point of sale, annual reports

FrED J. BRAUER, INc.

245 Fast 60th Street, New York 22, New York
¢/o Expandia, 13 Ave. de I'Opera, Paris, France
Templeton 8-0906

Graphic & Ind. Des.; trademarks, pkg., brochures, ex-
hibits & marine int. des., Cons. Art Dir., Euro. assign.

Jorn~ Gogks Stupio, INc.

2040 West Wisconsin Ave., Milwaukee 3, Wisc.
DI 2-1443

Layout and finished artwork for advertising

VaucHN L. JAcKsoN
9803 Broad Street, Bethesda 14, Maryland
Oliver 2-7693

Design and illustration of technical and trade publica-
tions, graphic presentation, advertising art, direct mail

GasrieL H. MaYorGa

331 West 11th Street, New York 14, New York
CH 2-3319

Aviation illustrator

CHARLES A. MORGENTHALER

5950 DeGiverville Ave., St. Louis 12, Missouri
Parkview 5-7726

Hlustrations, sketches, layouts, portraits

CuArLES W. NorTH STUDIOS, INC,
79 Madison Avenue, New York 16, New York
Murray Hill 6-5740

Ideas, designs, illustrations, photography, lettering,
retouching

PANEPINTO BROTHERS )
809 North 63rd Street, Philadelphia 31, Pa.
Greenwood 3-9036

Design and illustration for the chemical and pharma-
ceutical industry

PeTERSON CoLOR LABORATORY, INC.

10 East 39th Street, New York, New York
Oregon 9-7360

Quality dye transfer and Ektacolor prints

ALICE ROSENBLATT

Tybee Place, Tuckahoe, New York
Spencer 9-5558

Airbrush, lettering, watercolors, oils

KEN Saco AssocCIATES, INc.

185 Madison Avenue, New York 16, New York
Murray Hill 5-5958

Package design; publication and brochure layout

GEORGE SAMERJAN
80 West 40th Street, New York 18, New York
Longacre 4-7257

Creative art and design for industry; editorial, murals,
packaging, publication

RuUDpOLF SCHAEFER STUDIOS
500 Fifth Avenue, New York 36, New York
Wisconsin 7-1281

Design and illustration for special advertising and sales
promotion projects; Consultant, Artist Representative

Jo SINEL
561 Clay Street, San Francisco 11, California
Sutter 1-7387

Industrial design, product, packaging, book format, dis-
play, graphic arts, exhibits

Vancar Stupios, Inc.
Penthouse, 25 East 26th Street, New York, N.Y.
Mu 3-8644

Retouching in all fields; complete art and photography
service

STEVEN VEGH, JR.
1262 Brook Avenue, New York 56, New York
Ludlow 8-1740

Aero-space, farm impl t and ive illustra-
tion; brochure and letterhead design
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School PRATT
INSTITUTE

DAY AND EVENING PROGRAMS

The Art School Pratt Institute
offers increasing opportunity for
advanced education in the
visual arts. New degree
programs and special courses
are now available both day and
evening. The primary objective
of these courses is the continued
development of skills, techniques
and judgment . . . requisites for
professional and individual

creativity.

5 MASTER’S DEGREES*

ART TEACHER EDUCATION
INDUSTRIAL DESIGN

@3 BACHELOR’S DEGREES

INTERIOR DESIGN

INDUSTRIAL DESIGN

VISUAL COMMUNICATION

ART TEACHER EDUCATION
GRAPHIC ARTS & ILLUSTRATION

4§ ASSOCIATE DEGREESY}

ADVERTISING ART
INTERIORS

GRAPHIC ILLUSTRATION
PRODUCT DESIGN
PAINTING & SCULPTURE

For information and catalog:
MAin 2-2200

BACHELOR’S & MASTER’S DEGREE PROGRAMS:
The Director of Admissions

ASSOCIATE DEGREE PROGRAM:

The Evening School

PRATT INSTITUTE, Brookiyn 5, N. Y.

* Programs offered in the Day only.
+ Programs offered in Evenings only,




A study by Irving P from V. ,
BTy Dy SRS AR oM HeSEE Vogue/House & Garden/Glamour
Vogue Pattern Book/The Bride’s Magazine

The Condé Nast Publications Inc.
The Condé Nast Press/Condé Nast Engravers
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AN ANSWER!
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ADVER-
TISING AGENCIES’
SERVICE COMPANY, INC,,
DOESN’T SET A GRATIFYING

SHARE OF OUR NATIONAL

ADVERTISING BECAUSE THE

COMPANY IS 40 YEARS OLD.

THE COMPANY IS 40 YEARS
OLD BECAUSE IT SETS A
GRATIFYING SHARE

OF OUR NATIONAL
ADVERTISING AS
IT SHOULD
BE SET.

« Member: Advertising Typographers Association of America, Inc.

+ 216 E. 45 St., New York 17, MU 7-0590

Advertising Agencies’ Service Company, Inc., Creative Typographers




J
come In
whenever

YOU
like!

You are always welcome here on the 10th floor at 420 Lexington.
We want to see the new techniques you photographers and
illustrators are developing. Come in any time it is convenient.

J. Walter Thompson Company, 420 Lexington Avenue, New York 17, N. Y.
MUrray Hill 6-7000
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REPUTATION SAID: If once we sever,

Our chance of future meeting is but vain,
Who parts from me, must look to part forever,
For reputation lost comes not again.

—CHARLES LAMB

Kurt H. Volk, Inc., has won its reputation

by giving quality and service, and we keep it by
guarding those ideals with constant diligence
and eternal vigilance. £

KURT H. VOLK, INC. TYPOGRAPHERS
228 EAST 45TH STREET, NEW YORK 17, NEW YORK
TELEPHONE: MURRAY HILL 2-1839
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Photograph: lrwin Horowlitz

SP’Z’I]i()P” AMERICA’S TEEN-AGE MAGAZINE

N



274

If a quiz-master asked us how many bouillon cubes there are in a bull we wouldn’t

know, but we could answer any questions on fine photoengravings

Collins, Miller & Hutchings, Inc

333 WEST LAKE STREET, CHICAGO 6

America’s finest photo engravers for

letterpress and gravure
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From un Ektachrome transparency by Ralph Cowan

advertising is to be persuasive communication, advertisers would

= be well advised to remember that the quickest way to communicate is through the eye.

Of all forms of visual communication, photographs serve the widest variety of purposes.

EASTMAN KODAK COMPANY, Rochester 4, N. Y.







%k to our photographers, typographers, artists, letterers,
retouchers and assorted other suppliers.. . world-wide!

Mc CANN-ERICKSON INC.
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Still building the house we lrve in!

FLETCHER RICHARDS, CALKINS & HOLDEN, INC.
New York - Chicago - San Francisco - Los Angeles - Seattle - Boca Raton
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PHOTO: REYNOLDS / DESIGN:KRAMER

-

PSST! NEW IDEAS? FRESH IMAGES? YOU'LL FIND STIMULATING AND INFORMATIVE
ARTICLES AND PHOTOGRAPHS IN EVERY ISSUE OF I N F I N I TY
SUBSCRIPTION: $2.50 PER YEAR; $3.50 FOREIGN ®

- o e e e s e e g e A A S A TINMNE DHOAOTOAPRAPLPHFEFRS 1472 BROADWAY NEW YORK :QE‘NFW ﬁ!m“



a completely integraged plant for the
production of primting by offset and letterpress.
In New York at 475 Fifth Avenue

Murray Hill 6-1830

In Philadelphia at 2300 Market Street

LO¢ust 4-3575

N Nogth American Composition Company
for advertising typography.

A new division of Allen, Lane & Scott
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Representing the follow:

ing artists::

Liynn Buckham
Paul Calle

George de Lara,
Dean Elhs

Robert Gelssmann
Richard Howard
Tom Liovell
Birney Lettick
Robert McCall
Walter Murch
Harriet Pertchik
Michael Ramus
Robert Riggs
Ken Riley
Leslie Saalburg
Aldren Watson

Fred Asbornsen, contact

45 E.51st St.N
ELdorado 5-0910

Ve York 22 NY,
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There is no chestnut more overworked than the critical whinny: “Advertising sells people things they don't need”
We, as one agency, plead guilty. Advertising does sell people things they don’t need.

Things like television sets, automobiles, catsup, mattresses, cosmetics,

ranges, refrigerators, and so on and on.

People don’t really need these things. People don’t really need art, music, literature, newspapers,

historians, wheels, calendars, philosophy, or, for that matter, critics of advertising, either.
All people really need is a cave, a piece of meat and, possibly, a fire.

The complex thing we call civilization is made up of luxuries. An eminent philosopher
of our time has written that great art is superior to lesser art in the degree
that it is “life-enhancing.” Perhaps something of the same thing can be claimed for the prod-

ucts that are sold through advertising.
They enhance life, to whatever degree they can.

Indeed, that is the purpose of our unique and restless economy. It is fundamentally devoted
to the production and distribution of things people don’t need.

Among them are toothpaste, electricity, outboard motors, artificial satellites and education.

Without advertising that economy cannot exist . ... Young & Rubicam, Advertising

People don’t really need art,

music, literature, newspapers




Advertising
Direct Mail
Annual Report
Sales Promotion
Point of Sale
Corporate Image
Packaging

Stephan Lion Inc
Visual Communications

11 W 42nd Street, New York 36, NY
LAckawanna 4-3858
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The Judgment,

a passage from Flaxman's
SHIELD OF ACHILLES.
Enlarged from the original
anaglyptographic engraving
published in the

Art Union Journal,
London, 1846

Happy is the man possessing / the superior
holy blessing / of a judgment and a taste / accurate, refined

and chaste - ARISTOPHANES 448-380 B.C.

. The Beck Engraving Company, Inc. Philadelphia, New York, Boston
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OF
COURSE
IT'S
301Sd
DOWN!

or .
pamphlet, it's the ability to provide more than meets the eye that v‘nguishes‘_ :
comprehensive art service...a service which includes design, laymﬁ,_ illustratio ‘ R
retouching, mechanicals. .. and thinking. Why not make your next problem ou?lem. R

130. "

'

COMART ASSOCIATES, INC,, 8 East 52 Street, New York 22, N. Y. PLaza







[AARV] | TT T
MADISON AVENUE CARToonS [

bridgewater,
connecticut

|

1S0F-+ w)a ‘piojjiu mau auoyd

iscard that glum and dreary look
just use a russo order book

not only stats to proper size

but service that'll pop your eyes

230 park avenue
[P\ RWIESESC) gm, Phopicul g o
485 madison ave

yukon 6-8300, ny ¢ 1230 sixth ave
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RASKIN KUHLMAN

WHEATLEY

BLOSSOM BASS HOOT V2 BECK WHEATLEY

Lester Rossin Associates represent a distinguished staff of designers,
illustrators and photographers capable of any assignment, large or small.
Whether an ad, trademark, letterhead, package, brochure, annual report

or complete promotion, Lester Rossin will have the right artist for you.

LESTER ROSSIN ASSOCIATES INC.

369 Lexington Avenue, New York, N. Y. MUrray Hill 3-9729

KUHLMAN ROSSER BUTTE HERRERO BRUSSEL-SMITH

PROHASKA

GORSLINE

a completely
integrated staft

NNlustrators

BERANN
BLOSSOM
BRUSSEL-SMITH
BUELL
BUTTE
CAPELLO
COLE
CORCOS
DORA
FEDERICO
GOODMAN
GORSLINE
GURNEY
HANKE
HERRERO
HOGENBYL
K!{DD
KOVARSKY
LOH

MAC MINIGAL
PEREIDA
PERL
PROHASKA
RISWOLD
ROTH
ROSSER
SCHWINN
SNYDER
SPANFELLER
TOBEY
TREIDLER
WARREN
WHEATLEY
WILLARD
E.A. WILSON
WINZENRE!ID

designers

BASS

BECK
CONDAK
HILL

HOOT VZ
KUHLMAN
D, STONE MARTIN
POWERS
PURSELL
RASKIN
SMITH
WOOLHISER

photographic
group

BASCH
BENEDICT
BREITENBACH
(2] 3
GALLOB
LIBSOHN
STRONG
TIETGENS

lotterers

NERNOFF
WEISS

complete
retouching and
mechanical
staff

production
traffic

HAAS
PEARSONS
ROSS
S$TUBBS

contact

NICK BOTTAR!
ROLAND GALEN
MURRAY LUBLINER
BOB NABSTEDT
HORACE PEARSONS
LESTER ROSSIN
ARNO SCHMIDT
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. from a rich and varied background in art and science, combined with a con-
tinuing curiosity and an incisive sense of the symbolic, Stanley Meltzoff has
maintained a consistently high level of performance. This experience with clients
such as Rohm & Haas, Life Magazine, Scientific American, Socony-Mobil, Ana-
conda, and many others throughout the United States is available exclusively
through Neeley Associates. If you have a problem in industrial, still life or figure
illustration, a call to Bill Neeley at Clrcle 6-3660 may well be the solution,

UNITEC ENGINEERY

NEELEY ASSOCIATES, 45 WEST 45th STREET, NEW YORK

JIM AVATI

ISA BARNETT + BUD BLAKE + MAC CONNER <+ BOB CHILDRESS <« KEN DAVIES

FRANK GOLDEN - BILL GRAVELINE < DICK GREEN + GORDON JOHNSON - JESSIE JOY + JO KOTULA

PAUL LEHR

¢ STANLEY MELTZOFF <« STEPHEN PERRY - NICK SOLOVIOFF - DICK STONE



more ability

more enthusiasm
more imagination
more know-how

at American Book-

Stratford Press

to design
to print
to bind your books

than anywhere else
in the world!

American Book - Stratford Press, Inc.
Y ¥

nall

Cornwall Press, Inc.
75 Varick Street, New York 13, N.Y.
WAlker 5-7600



Artist does a beauty

Writers’ words are ringing
t )

All they need is Bundscho:

That ad’s really singing!

J.M. BUNDSCHO, Inc.
Advertising Typographers

180 North Wabash Avenue, Chicago 1, Illinois
Telephone RAndolph G-7292

Ry,
Here Type Can : ServE You

292



AKRON, OHIO

The Alron Typesetting Co.
ATLANTA, GEORGIA
Higgins-McArthur Company
BALTIMORE, MARYLAND

The Maran Printing Company
BOSTON, MASSACHUSETTS

The Berkeley Press

Machine Composition Co.

H.G. McMennamin

BUFFALO, NEW YORK

Sahlin Typographic Service
CHICAGO, ILLINOIS

J. M. Bundscho, Inec.

The Faithorn Corp.
Hayes-Lochner, Inc.

Runkle- Thompson-Kovats, Inc.
Frederic Ryder Company
CINCINNATI, OHIO

The J. W. Ford Company
CLEVELANO, OHIO

Bohme & Blinkmann, Inc.
Sechlick-Barner-Ilayden, Inc.
Skelly Typesetting Co., Inc.
COLUMBUS, OHIO

Yaeger Typesetting Co., Inec.
DALLAS, TEXAS
Jaggars-Chiles-Stovall, Inc.
DAYTON, OHIO

Dayton Typographic Service
DENVER, COLORADO

The A. B. Hirschfeld Press
Hoflund-Schmidt Typographic Service
DETROIT, MICHIGAN
Arnold-Powers, Inc.

The Thos. I> Henry Company
George Willens & Company
INDIANAPOLIS, INDIANA

The Typographic Service Co., Inc.
KALAMAZOO, MICHIGAN

Mahoney Typographers, Inc.
LOS ANGELES, CALIFORNIA

Adtype Service Co., Inc.
MILWAUKEE, WISCONSIN

Arrow Press

MINNEAPOLIS, MINNESOTA
Duragraph, Inec.

NEW YORK, NEW YORK

Ad Service Company
Advertising Agencies’ Service Co., Inc.
Artintype, Inc.

Associated Typographers, Inc.
Atlas Typographic Service, Inec.
Central Zone Press, Inc.

The Composing Room, Inc.
Composition Service, Inc.
Diamant Typographic Service, Inc.
A. T. Edwards Typography, Inc.
Graphic Arts Typographers, Inc.
Huxley House

Imperial Ad Service Corporation
King Typographic Service Corp.
Linocraft Typographers, Inec.
Master T'ypo Company

Chrig F. Olgen

Frederic Nelson Phillips, Inc.
Philmac Typographers, Inc.
Royal Typographers, Inc.
Frederick W. Schmidt, Inc.
Iarry Silverstein, Inc.
Supreme Ad Service, Inc.
Tri-Arts Press, Inc.
Typographic Craftsmen, Inc.
The Typographic Service Co.
Vanderbilt-Jackson Typography, Ino.
Kurt H, Volk, Inc.

NEWARK, NEW JERSEY

Barton Press

William Patrick Co., Ine.
PHILADELPHIA, PENNSYLVANIA
Walter T. Armstrong, Inc.
Alfred J. Jordan, Inc.
Progyressive Composition Co.
Typographic Service, Inc.
PITTSBURGH, PENNSYL\ ANIA
Davis & Warde Inc.

PORTLAND, OREGON

Paul O. Giesey, Adcrafters
ROCHESTER, NEW YORK

Rochester Monotype Composition Co.
ST. LOUIS, MISSOURI

Warwick Typographers, Inc.
SEATTLE, WASHINGTON

Frank McCaffrey

TORONTO, CANADA

Cooper & Beatty, Limited

ADVERTISING

Ivpe e

you turn to the public

No matter how beautiful the art or how sig-
nificant the message, your advertisement is a
complete failure if not read. And, more often
than not, poor readership is synonymous with
poor typography. Advertisers and agencies
know that ATA member firms have the rep-
utation, craftsmanship and wide selection of
type faces to help them produce the finest in
advertising typography. Why not phone your
ATA typographer listed here, today?

it pays to set Z g
y right

Executive Offices: 461 Eighth Avenue, New York City

TYPOGRAPHERS ASSOCIATION OF AMERICA, INC.
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For the second consecutive time, the National Society of Art Directors has selected the Art Center
School of Los Angeles as the leading professional art school in America. Naturally, we appreciate the

encore. But, in the finals, the laurels belong to those who win them—not to the school that trains them.

THE ART CENTER SCHOOL | 5353 West Third Street | Los Angeles 5 Our 30th Year
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PHOTO BY HANK WALKER

OBSERVATION
is a fact of [N[{3

LIFE has their spirit. LIFE seems to regard the fine

People with observation are looking around
the clock, eager to see and to know and to learn all

about what isnew, and whatishappeningright now.

Observation makes for bright-eyed people; alert
people who see something new and respond to it
now. (If you know an observant person, seek him
out; he is wonderful company.)

1t is no surprise that people who are observant ¢
about life look forward to LIFE. They like LIFE.

art of observing as they do; that what is happen-
ing, changing, forming, ending, originating is well
worth watching.

Observation is a fact of LIFE. Only one,
though. Maybe the surest way to sum it up is to
say that for more than 32 million observant read-
ers, LIFE is everything that’s new and now and in
the present.

297



DESIGNERS 3 ADVERTISING ART AND DESIGN 115 WEST 45 STREET, NEW YORK 36 JU 2-5083

CAGEY
PROBLEMS
BAR
NORE

ANIMALS BY STEIFF

( d CARTOONS - CONTINUITIES - COMIC STRIPS AND BOOKS FOR ADVERTISERS
Johmstone and euslmoq

137 EAST 57th STREET, NEW YORK . PLAZA 3-5770
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PHOTO BY HANK WALKER

OBSERVATION
is a fact of [N[13

LIFE has their spirit. LIFE seems to regard the fine

People with observation are looking around
the clock, eager to see and to know and to learn all
about what is new, and whatishappening right now.

Observation makes for bright-eyed people; alert
people who see something new and respond to it
now. (If you know an observant person, seek him
out; he is wonderful company.)

It is no surprise that people who are observant ¢
about life look forward to LIFE. They like LIFE.

art of observing as they do; that what is happen-
ing, changing, forming, ending, originating is well
worth watching.

Observation is a fact of LIFE. Only one,
though. Maybe the surest way to sum it up is to
say that for more than 32 million observant read-
ers, LIFE is everything that’s new and now and in
the present.

297
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sometimes it’s smart

to put all your eggs

in one basket!

Take National’s complete
photographic and art TV
service, for example.
Right on our own premises
we’re equipped to handle
oll your TV needs...to give
you johnny-on-the-spot
service...the same day!

NATIONAL
STUDIOS

WE ARE PROUD OF THE LEADERSHIP OF OUR
GRADUATES IN ALL THE FIELDS OF DESIGN

PHILADELPHIA MUSEUM COLLEGE OF ART
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| BORIS PASTERNAK

. Doctor Zhivago

EASTERN
LANDS

] -
Is your quality showing?

Three elements are important in creating a background for a printed message that
accurately reflects a product’s quality : appropriate design, knowledgeable craftsmanship
and quality materials.

Warren’s High Standard papers fulfill a wide range of requirements for quality repro-
duction. Our broad line includes Fluorescent Double-Coated, Lustercoated, Double-
Coated dull, glossy and fancy finish papers, Covers and Cover-Bristols; Machine-Coated
papers as well as Pigmented, English Finish, M.F., Eggshell, Antique and India Bible
papers. Your local Warren merchant will gladly furnish you with dummies and samples.

Wa rren S

HIGH STANDARO

printing papers make a good impression

S, D. WARREN COMPANY, 89 BROAD ST.. BOSTON, MASS.
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TAME
CAGEY
PROBLEMS
BAR
NOWNE

ANIMALS BY STEIFF

@ CARTOONS - CONTINUITIES - COMIC STRIPS AND BOOKS FOR ADVERTISERS
Johmstone and euslnmi

137 EAST 57th STREET, NEW YORK . PLAZA 3-8770
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OUTDOOR Keorrorars
INCORPORATED

Another product bought—because
Outdoor got the last word!

Outdoor strikes while the opportunity is hottest — when
people are out where they can respond immediately to your
selling message.

Here you give them an exact full-color image of your product
just as it appears moments later when they stop to buy.

Outdoor advertising is the shortest distance between telling
and selling.

And it sells everybody. This is because everybody goes where
Outdoor shows—along the main traffic routes. Among
younger urban women, for example, more than 95% remem-
ber Outdoor. With teen-agers it’s 93%.

Here you reach more customers per dollar—and reach them
more often—than in any other medium.

Let an OAI man show you how you may sharpen the impact
of a marketing program with Qutdoor posters, painted bulle-
tins and spectaculars. At his disposal- -and at yours—are all
theresearch, planning, creative and merchandising services of
Outdoor Advertising Incorporated, national sales represent-
ative of the Outdoor advertising medium.

Sales offices in: Atlanta, Chicago, Dallas, Detroit, Los Angeles,
New York, Philadelphia, St. Louis, San Francisco, Seattle



It identifies the
most popularillustration
board in America —
famous since 1868 for
its dependability in
practically all mediums,
particularly water color.

At all ort suppliers
in 22 x 30"

30 x 40 Charles T. Bainbridge’s Sons
Single or 12 Cumberland Street

le Thick
Double Thic Brooklyn 1, N. Y.
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THIS IS F’ENN/BRlTE OFFSET . THE VALUE SHEET



Designer: George Giusti has
been a free-lance designer

for more than twenty years.
During that time his work has
won six gold medals and
thirty other awards from the
Art Directors Clubs of

New York, Philadelphia and
Chicago. And in 1958 he was
named Art Director of

the Year by the National
Society of Art Directors.

l'léNN/HHl'l‘l-) OFFSET,
THE VALUE SHEET

New York and Penn commissioned
designer George Giusti

to create this insert, and

to incorporate in it practically
all the demands on the
printability of paper which
could be encountered. See for
yourself how faithfully
Penn/Brite Offset has repro-
duced each of his design
elements... how well it passed
his “torture test.” Penn/Brite
Offset is the white, bright,
value sheet that comes

to you moisturized

and double-wrapped.

Write for new, complimentary
swatch book and the name

of your nearest distributor.
New York & Pennsylvania Co.,
425 Park Avenue,

New York 22, New York.

NEW YORK AND PENN Pulp and Paper Manufacturers




UST AROUND THE CORNER
FROM THE U.N. GROUP

If you are a buyer of Sterling engravings you know that
you are getting the utmost in high quality and prompt
service. You know that your engravings are made in a plant
provided with up-to-the-minute photographic and mechan-
ical equipment manned by an experienced and efficient
staff. You know that you can order photoengraving in all
categories: for magazine advertising, newspapers, packag-
ing, R.O.P., annual reports and fine arts. If you are not

\ | ::-
™o
v LA . . .
= N ; \ buying from Sterling or if you have more than one engraver,
y s 2 ;

8 why not call in Sterling . . . for "Sterling Results™.

<
: N i
Color Process— Black and W hite— Benday— Line

Magnesium Stamping Dies

STERLING ENGRAVING COMPANY, NEW YORK

304 EAST FORTY-FIFTH STREET... MURRAY HILL 4-0715 to 0726
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Harold Anderson
Walter Baumhofer
Erik Blegvad
Francis Chase
Ernest Chiriaka
John Clymer

Gyo Fujikawa
Hardie Gramatky
Robert G. Harris
George Hughes

Fletcher Martin
John McClelland
Arthur Sarnoff
Peter Stevens
Andrew Wyeth

J. Frederick Smith
Robert E. Coates

CONTACT

CELIA MENDELSOHN
SIDNEY MENDELSOHN
RICHARD MENDELSOHN
ROBERT KROKUS

AMER' AN AR TISTS 67 west 44™ sT., NEW YORK 36, N.Y. MUzzay niu 2-2462
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ART DIRECTORS AND DESIGNERS

A

Alcorn, John: L 198

Amft, Robert: ¢ 149

Ammirati, Ralph: N 233

Ancona, George: p 356

Andresakes, Ted: ¢ 88; p 104

Andrus, Robert C.: r 384

Anthony, Al: a 10

Arbusto, Dominick: a 22

Arcosta, Arman: ¢ 148

Aron, Roy: B 57

Atherton, Robert C.: T 408

Attebery, Charles: ¥ 132; r 371,
385

B

Backalenick, William: p 110

Baher, Richard: v 509

Baird, Clyde: ~n237

Bannister, Constance: v 523

Bartsch, Art: v 494

Bass, Saul: L 201; Y 509

Beall, Lester: p 112; 7 138

Bedno, Ed: m 220

Bedno, Jane: m 220

Bennett, Edward J.: z 526, 528,
531, 532

Benton, Robert: 1 150, 151; 1 161,
166, 167, 172, 173; x 185;
T 398, 405, 407; U 425, 435,
447, 448, 450, 461, 464, 467

Berg, John: x 191; L 196

Biggs, Stephen: v 438

Binder, Maurice: ¢ 71

Binzen, Bill: a 25; N 255

Blair, Warren: r 392

Blechman, R. O.: a 41

Bleiweiss, Herb: » 359

Blend, Robert: ~ 248

Blumenfeld, Erwin: a 33

Bode, Robert W.: » 295

Bowman, Harold A.: N 243

Bramson, Hershel: N 267, 270

Breunig, John B.: N 280

Bright, Keith: m 213

Broadhurst, Frank: x 488; Y 510

Brodovitch, Alexy: 1159; v423,
426, 430, 454, 456

Brodsky, Ed: 4 32; 8 59

Brownjohn, Robert: ¢ 86; L 200

Buckley, William: a 11

Bunce, William: z 527, 541

Bunin, Eleanor: z 543

Burtin, Will: ¢ 72; p 102

Bye, Richard: v 475

C

Calkins, Deborah H.: y177; x 182
Campbell, Ronald N.: 5177
Cannata, George: Y 515

Cannon, Robert: v 496, 509
Capellupo, Victor: ~ 249
Chereskin, Alvin: ~ 239, 272
Chermayeff, Ivan: E 129

Chwast, Seymour: L 198

Claxton, William: ¢ 148

Cohen, Herman: v 489, 498
Collins, T.: Y 495

Connell, William: m 225
Corey, Bob: p 355

Courtos, Tom: ¢ 87
Crippen, Fred: v 504

Cross, James: E 126
Cushman, Harvey: N 257
Cykowski, Clem: B 69

D

D’Amato, George: p 294

Danziger, Louis: ¢ 80

Darrow, Paul W.: N 256

Davis, Hal: 434,41; m212;
p 354

Davis, Herman: B 42; 0 287

Deardoff, Ken: ¢ 363

De Harak, Rudolph: r 136

Del Vecchio, Pat; u 150

Devin, Kern: p 115

DeWitt, Jack: B 69

DiMeo, Bill: L 208; M 230;
R 389

Doner, W. B.: ¥ 503

Donovan, Don: E 122

Doree, Ed: B 58

Dorfsman, Louis: B 46, 65; » 98,
105; . 210; m215; » 358

Dusek, Rudolph: ~ 262

Dykstra, Phillip F.: x 184, 186;
v 469

E

Eckerstrom, Ralph: a 84
Eitzen, Philip J.: o 283
Elliott, James: ~ 244
Er.gelmann, Michael: g 122
Epstein, Dave: r 391
Eyerly, Elizabeth: ~ 264

F

Fabian, Robert: a 38; B 58

Farber, Bob: 4 16; r 373

Federico, Gene: a 15; k 189;
M 222; N 240, 268

Feldman, Lester: B 44; 0 285, 291

F:calora, Toni: ~ 260

Fischer, Carl: ¢ 143

Flack, John: £ 118

Fleming, Allan R.: m 229

Fong, Wing G.: N 271

Frankfurt, Stephen: ¥ 518; 519,
520, 521, 522, 523, 524

Franznick, Phil: x 190

Fraser, Betty: N 246

Fredericksen, William: » 371

Friedman, Si: a 35

Fujita, S. Neil: ¢ 140, 141, 145,
147; 0 362, 363

Fyler, Wolfgang: v 432, 434

G

Gage, Robert: a 3, 19, 23; 848, 49;
E 127; N 261, 276; Y516, 517

Gargel, Richard: v451

Gertner, Richard: ~ 269

Gill, Bob: ¢ 73, 79; & 130; 1. 197;
w483

Glasser, Len: ¥ 490

Glessmann, Louis R.: 1164; y175;
T400; v471 {

Glusker, Irwin: 1162; 176

Goldberg, Bernard: a 6

Goldberg, Irwin: m 227

Golden, William: B 43, 66; ¢ 87;
D 108, 114; N 274; 0 288, 289;
Q369

Goldstein, Ben: n236; ¥ 499, 501

Goodman, Art: vy 509

Gorbaty, Norman: b 97, 106;
rR 372, 377

Gordon, Charlotte: 1 160; T 399,
402, 409; U 418, 420, 422, 428

Gordon, Gertrude: v 441

Gottfredson, Norm: y 492

Gould, Jerome: r 135

Graham, John: b 94, 95; » 357;
R 383

Grant, Bernard T.: a 33

Greenberg, Albert: 1 152, 153;
u419, 424, 455, 466

Gregory, Jack: E 125; r 392

Grossberg, Manuel: B 58; N 267

Grotz, Paul: v473

H
Hann, Fritz: x 488
Heiter, Jack: ¥ 504
Helburn, William: v 522
Henderson, Edward B.: ~ 277
Henkin Prods.: x 488
Henson, James: v 514
Herman, Albert: ~ 234
Hovel, Cleo: x487
Hubley, John: ¥ 496, 499, 501
Hummerstone, Phil: T 411
Hurlburt, Allen F.: 1157; v429,
446, 462 |
Hyman, Charles: ¢ 148 ‘
|

I
Ishi, Chris: v 523
Israel, Marvin: v 445

J

Jacobs, Murray: r.202

Jekel, Gus: ¥ 505, 507, 508
Jenkyns, Chris: v 489

Johnson, Bob: x 486

Jones, Robert M.: ¢ 366

K !
Kalish, Lionel: m 212, 231, 232
Kammer, William: ~ 266

Kane, Art: 4 9; ¢ 81; N 245; p» 353
Kavanagh, Dennis: a1

Kenaston, Jack: ¥ 502, 504

Kilker, Frank: T 401

Kim, Paul: v 491, 493, 497
Kirchhoff, Dale: £ 120

Koch, Art: v513




Koehler, Alan: N 247

Komai, Ray: v473

Koons, Irv: 1. 207

Korten, Chauncey F.: A 28

Kozlowski, Edward C.: ¥ 134

Krone, Helmut: A 18, 36; B 48;
E 128; N 275, 279

Kuhlman, Roy: a 11

Kushner, Arnold: ~ 242

Kyler, Yudel: B 42; 0287

Kysar, Ed: © 206

L

Landor, Walter, & Associates: ¥ 133

Lavey, Kenneth H.: 0 97, 106;
p294; r372,377, 378

Lee, Robert Tyler: z 529

Lehman, Acy R.: ¢ 142, 143;
0 365, 368

Leichman, Sy: o 103

Lelle, Robert: x 485

Levine, Rick: o 94, 95; ¢ 357;
Rr 383

Lewis, Arne: B 61

Liberman, Alexander: 1171; u 421,
427, 432, 433, 434, 459, 460;
v 468

Lieberman, Jerry: x 188, 194

Linkhorn, Forbes: T 412

Lins, Carl: N 241

Lionni, Leo: x 182; u436

Liss, Abe: Y495, 500

Loew, Richard: c 84, 90; p 111;
M 225, 228

Lois, George: B 52, 57, 60, 64;
c 82 .

London, David: o 284

Lubalin, Herb: a4 26; B 52; ¢ 70,
83;c142;35178; x 193; m 218;
P 297, 298, 299; ¢ 365, 366;
r 381, 382

M

Mair, Francis: 7133

Malatak, Conrad: ¢ 91

Mandarino, Tony: N 278

March, Dorie: ¢ 370

Marshall, John: v 504

Mason, Les: L 208; m 230; r 389

Massey, John: A 4

Matter, Herbert: 4 30; ¢ 76

Mayhew, Marce: N 254

Mazzola, Anthony T.: v 431

Meggs, Charles Winfield: ¢ 364

Melendez, Bill: v 489, 498

Meyer, Philip: p 116

Miles, Reid: 7 137; ¢ 139, 144,
146; m214; 0361

Miller, Irving: p 101; m 211

Miller, Locke: 420

Mitchell, Joan: Y 515

Munce, Howard: . 205

Murrie, Herb: £119

N

Nebel, Jane: Y 514

Newquist, Edson: a 17

Nicholson, Sam: ¥ 492

Nissen, Joseph: A 21, 37

Nitsche, Erik: . 209; N 265

0]

Obrosey, Arthur D.: ¢ 74

QOden, Richard S.: B 62

Olden, Georg: z 527, 529, 530,
533, 534, 535, 536, 537, 538,
539, 540, 541, 543

Owett, Bernard: N 262

P

Paccione, Onofrio: A 12; B 51;
M 224

Page, Bill; 1163; v472

Palazzo, Peter R.: 8 53, 56; 0 92

Peck, Priscilla: 1171; v 421, 427,
433, 459, 460; v 468

Perry, Frank: w479

Philips, Gerald M.: r 375
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Dee Sportswear, Inc.: A41; p 354
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Gentlemen’s Quarterly Magazine: m 152, 153;
T419; U424, 455, 466

Glass Container Manufacturers Institute: N 237
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Holland Cheese Exporters Association: N 233

Horizon Magazine: 1162; 7176
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Miller, Herman, Furniture Company: ¢ 72; N 235
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® 376, 383; z 526, 528, 531, 532

National Safety Council: Y491

New York Times: A 40

Northwest Airlines: x 487

Nugget Magazine: 1163; v472
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Old Timer’s Ale: 0 284
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Philadelphia Inquirer: E 122

Philadelphia Museum School of Art: 125
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Prestige Records: ¢ 139
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Schenley Industries: A 36

Schering Corporation: ¢ 70; » 106; » 294, 297
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Ayer, N. W,, & Son: A 4; N251, 256, 271; 0 283

B

Baker, Lynn, Incorporated: ~ 242

Barton-Gillet Company, The: b 115

Batten, Barton, Durstine & Osborn: ~ 249, 278
Bedno Associates: M 220

Benton & Bowles, Inc.: A 11

Botsford, Constantine & Gardner: ~ 264
Bowker Co.: v 475

Brownjohn, Chermayeff & Geismar: ¢ 86; L. 200
Burnett, Leo, Co.: N 250

C

CBS Radio: .210; w484

CBS Television Network: ~ 274
Ceco Publishing Company: w 481
Chevrolet Motor Division: w 481
Comart Associates, Inc.: p 110

Conde Nast Publishing Co., Inc.: ¢ 84, 90; p 111;
1171; M 225, 228; u421, 427, 432, 433, 434,
459, 460, 468

Cooper & Beatty, Limited: m 229

Cowles Magazine, Inc.: 1157; v 429, 446, 462

Cunningham & Walsh, Inc.: p116; E118

Curtis Publishing Co.: 1164; y175; T400, 401;
U438, 440, 441, 471

D

Daniel & Charles Adv. Agency, Inc.: A 22; P 356

D’Arcy Advertising Agency: m 218

Desilu: x487

Doner, W. B., & Co.: £ 119; N 236

Dowd, Redfield & Johnstone, Inc.: B 42; 0 287

Doyle Dane Bernbach, Inc.: o3, 5, 7, 8, 13, 18, 19,
23, 24, 31, 36; B 44, 45, 48, 49, 54; ¢ 85; E 124,
127, 128; . 202; N 261, 275, 276, 279; o 285,
291

E

Eastman Kodak Company: N 260

Ehrlich Neuwirth & Sobo: p 359

Elbee Prod.: ¥ 518, 524

Elektra Film Productions, Inc.: Y495, 500

Esquire, Inc.: 1 150, 151, 152, 153, 154, 155, 156;
1158, 161, 166, 167, 170, 172; 7173, 174, 179;
K 185, 187; . 196; T 398, 404, 405, 406, 407,
410, 414, 415, 416, 417; v 419, 424, 425, 435,
443, 447, 448, 450, 455, 461, 464, 465, 466,
467



F

Filmways: x 485

Fine Arts Prod.: Y 506

Fitz-Gibbon, Bernice, Inc.: N 247

Flanagan, J. R.: 433

Foote, Cone & Belding: N 280; r 384

Ford Foundation, The: L 204

Frohlich, L. W., & Company: » 97, 106; ¥ 132;
p294; 371, 372, 377, 378, 385

Frost & Shaffer Adv.: ¢ 148

Fuller & Smith & Ross, Inc.: B 69; 300

G

Gardner Advertising Co.: E 120

General Dynamics Corporation: L 209

Gifford Animation: ¥ 493

Girl Scouts of the U.S.: T 411

Goulding, Elliot, Graham: Y497

Grey Advertising Agency, Inc.: A12;B51; N 257;
P 293 .

Gumbinner, Lawrence C., Advertising Agency, Inc.:
B 58; N267, 270

H

Hann, Fritz, Henkin Prods.: x 488

Hearst Magazines, Inc.: 1159, 168, 169; K 183;
T 408; U423, 426, 430, 431, 453, 454, 456,
457,458, 470

Helburn, William, Studios: ¥ 517

Hixson & Jorgensen, Inc.: A 20

Hockaday Associates: ¥ 137; ¢ 146; ~ 239, 272;
Q361

) |

IBM-Electric Typewriter Division: » 101; M 211

Interior Magazine: K 192

;ohnson & Lewis: B 123

K

KGA, Inc.: p 103

Kaleidoscope Associates: M 212

Kayser: N 246

Kenyon and Eckhardt: a 28; N 237, 277; r 379
Ketchum, MacLeod & Grove Inc.: » 351; w 479
Kleppner Co., The: N 243

Kudner Agency, Inc.: p 295

M

MPO: x 486

MacManus, John & Adams, Inc.: ¢ 74; N 281

Mathes, J. M., Inc.: ¢ 72; N 235

McAdams, William Douglas: » 360; r 375, 391

McCann-Erickson, Inc.: E117; s 395; Y510

Mednick, Sol: M 215

Meyerhoff, Arthur, & Co.: ¥ 135

Modern Packaging Corporation: v476

Mogul, Lewin, Williams & Saylor: ~ 248

N

N.P.D. Corporation: U 444

NTA Telestudios Inc.: r 388

National Screen: Y 509

Needham, Louis & Brorby, Inc.: a4 17

New York Herald Tribune: x 184, 186; U469

New York Times: 440; B 55; ¢ 77, 78; 7180;
P 352; r 380, 390

N.Y. World Telegram & Sun: B 68

North Advertising: ~ 234

O

Ogilvy, Benson & Mather, Inc.: 4 2, 25, 27; N238,
255,273

On Film, Inc.: ¥ 519, 520, 521

P

Pantomine Pictures: ¥ 502, 504

Patin, Ray, Production: ¥ 505, 507, 508
Pelican Prod.: ¥ 523

Perlman, Philip J., Associates: A 34, 41; » 354
Phillips, H. H. S., Jr.: 1165

Pintoff Prod., Inc.: Y490

Playhouse Pictures: ¥ 489, 498

Print Magazine: x 190

Prudential Insurance Co. of America: ¥ 515
Push Pin Studios: » 198

Q

Quartet: Y 503

R

RKM Publishing Co.: x 195; v474
Reach, McClinton & Co., Inc.: N 254
Real Typographers: » 197

Rockmore Company: A 6; N 259

Rodel Productions, Inc.: ¥ 514

Romain, Harriet, Advertising, Inc.: c 89
Ruder & Finn Incorporated: a 32; B 59

S

St. George & Keyes. Inc.: A 10

St. John Publishing Co.: 1163; 0472

Sarra: Y512

Serwer, Irving, Advertising, Inc.: A9, 16; ¢ 81;
N 245, 269; P 353

Siesel, Harold J., Company: A 35

Simon, Douglas D.: a 15; M 222; N 240, 268

Snyder, Jerome: w 482

Sochis Advertising and Promotion: B 67

Society of Illustrators: L 205

Storyboards, Inc., N.Y.: ¥ 496, 499, 501

Street & Smith Publications: T 403, 413

Sudler & Hennessey, Inc.: A 26; B 52, 57, 60, 64;
c 70, 82, 83; 7178; Kk 193; P 297, 298, 299;
0 365, 366; r 381, 382

T

T.V. Spots, Inc.: Y492

Terrytoons: Y 494

Thompson, J. Walter, Co.: N 262

Time Inc.: 7177; K 182; v 436, 437, 439, 442,
449, 451, 452, 463

Transfilm, Inc.: ¥ 511, 513, 517, 522

Triangle Publications: 1 160; T 399, 402, 409;
U 418, 420, 422, 428, 445

U
University of Pittsburgh Evening Division: B 62
Upjohn Company, The: p 102

w

Ward & Saks: ¥ 131

Warner Brothers Co., Package Div., The: ¥ 134

Wasey, Erwin, Ruthrauff & Ryan: ¢91; N 233

Westcoast Designers: m 230; r 389

West Virginia Pulp and Paper Company: D 96;
w 478, 480

Whitney Publications, Inc.: x 188, 192, 194

Wyse Advertising: o 284

Y
Young & Rubicam, Inc.: a 1; N 241, 244, 252, 253,
258, 263, 266; 0292

Z
Ziff-Davis Publishing Co.: T412
Zlowe Company, Inc., The: 4 30; ¢ 76; 8 394
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